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October 2002                                                     from the desk of Steve Hibbard

WEB SITE DO’S AND DON’T’S

Last month we ranked the top four Smooth Jazz web sites in the country.  On 
them you’ll find many great ideas for features, nicely done, that you might include
on your own site.  We encourage you to focus on reasons for people to return.

“What’s playing now”:  After last month’s rankings honorable mention should 
go to two of JRN’s Smooth Jazz affiliates, KSKX and WQJZ.  Both of them 
have employed a version of the “What’s Playing Now” idea.  We believe 
that this is the single most powerful feature you can offer on your site.  It 
satisfies the most frequent listener request in Smooth Jazz.  Helping 
listeners identify selections (while not tying up your staff, or ours) ensures 
repeat visits to your site, reinforcing your brand!  Check it out at 
www.sax1055.com and www.wqjz.com.  And contact us to learn more.  

Build a database!:  Like all the best sites, offer multiple ways for listeners to sign
up for contests, a listener club or an “advisory board.”  Develop a list of listeners 
you can contact regularly, even if it’s just inexpensive e-mails, perhaps a 
newsletter.
     
THE “DON’T’S”:  In visiting dozens of web sites we found many mistakes, some
repeatedly.  Avoid these to make your site an enjoyable experience worth 
repeating!:

Too many ads:  We’ve seen sites that were so full of ads that the image of the 
station was lost entirely in the clutter.  Your image should be “class.”  There 
are ways to make some money with your site, or help pay for it, but first make 
sure that your site is an effective advertisement for your station.

Sending people away:  If your site has links, make sure that your visitors will 
return to your site when they close that page or click “back.”  Why annoy a 
listener and end their visit when they’re not ready to leave?

Outdated information:  We found many features, such as event listings, with 
expired items!  It is possible to put kill dates on these so that they go away 
automatically.

Hard to navigate:  Visit your web site regularly.   Do it the way a listener would --
see how easily it works, and test all the features.  Try it with a dial-up connection.

 

http://www.wqjz.com/
http://www.sax1055.com/


WHO LISTENS TO SMOOTH JAZZ?

Here are some updated national statistics:

Age (average quarter hour audience; Arbitron, Fall, 2001):

25-54 65% 35+ 85%
35-64 71% 34-44 24%
25-64 81% 45-54 31%

Education (The Media Audit):

High school degree or higher 96.6%
At least some college 73.1%
College graduate or higher 41.0%
Advanced degree 14.6%

Household income (The Media Audit):

$  35,000+ 78.0% $100,000+ 16.1% 
$  50,000+ 53.5% $150,000+    5.7%
$  75,000+ 30.8%

JRN’S CHRISTMAS MUSIC PLANS

Our special Christmas programming is a great sales opportunity, and every year 
we get early inquiries about it.  While most other formats worry about 
Christmas music tune-out, ours is a perfect fit, with the best holiday library 
anywhere.

Again this year JRN’s Smooth Jazz format begins airing Christmas music the day
after Thanksgiving, November 29.  We’ll start out light and gradually 
increase the amount of holiday music until Christmas, with heavy play 
during the weekend of December 21-22 and on Monday and Tuesday, 
December 23 and 24.

As before we’ll run 100% Christmas music for 30 hours, from 3:00 PM ET on 
December 24 until 9:00 PM ET on December 25.  We will promote the 30 hours 
on the network during December.  Like last year, the network will name this 
program “A Smooth Jazz Christmas.”  Please submit all holiday liner 
requests as soon as possible.

For the last 24 hours of this 30-hour special, starting at 9:00 PM ET on 
Christmas Eve, we’ll be on a special Christmas clock, the same as used last 
year.  As in the past, this clock will have two one-minute mandatory local 



breaks, which you must cover.  This local minute should include your return 
liner into music, probably tied to your sponsor mention or weather forecast, as we
won’t follow it with a return liner.   Each hour will also have one optional local 
break, now 3:30 in length.  That break will be followed by the usual relay 5 and a
10-second return liner (once per hour).

GOOD NEWS!

Jones Radio Networks’ Smooth Jazz audience has grown by 37% from Fall 
2001 to Spring 2002 (average quarter hour persons, 25-54).  Among persons 
12+ we were up 22%.  It’s one of our best books in years.  Thanks for all of your 
efforts that made this increase possible.

JRN welcomes KLJT, Tyler/ Longview, TX, as our newest Smooth Jazz affiliate,
serving East Texas with 50,000 watts.  Welcome to Dudley Waller, Rick Guest, 
Gary Parkhurst, Murry Camper and everyone at the new Smooth Jazz 102.3. 
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