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THE FALL BOOK:  More on Promotion
 
On August 11 we asked the Online Music Panel about their listening over the last
six months.  Were they listening to their Smooth Jazz station more, less, or about
the same?  The sample was 254 persons 25-64:

Listening more 44% 
Listening about the same 39%
Listening less 15%

We also asked listeners why they were listening more or less.  Of those listening 
less, 14 cited a format change (6% of the total).  That was the largest single 
complaint, involving stations that no longer carry JRN Smooth Jazz.  4 listeners 
complained about the signal (another 2%).

With 83% of this sample listening more or about the same, it appears that we’re 
doing quite well with the core audience.  But not all affiliates saw a corresponding
increase in ratings during that period.  This points to a need for more cume, as 
well as more top-of-mind awareness among the listeners who are “less core.”  
Experience has shown that when it comes to completing Arbitron diaries, 
awareness increases not just your cume, but also time spent listening.        

Stations should have a long-term plan for ratings success with Smooth Jazz, and
this must include a commitment to maximum market presence.  A significant 
amount needs to be budgeted for marketing.  There’s no one magic bullet.  
Stations must come at listeners from a number of directions in order to make 
their brand top-of-mind.  Not only will you be competing with other stations in 
your market for awareness, but you’re also up against countless other advertising
impressions every day.  Last month we listed numerous ways to market your 
station.  Here are some more:

Station discount card:  Create an attractive plastic card that includes a big, bold
display of your logo.  The recipient signs it, and they can use it for discounts at 
participating station advertisers.  The listener sees your logo each time it’s used, 
and you extend the station’s good will with each discount.  You get added station 
signage by displaying a poster about the card in each client’s window, while the 
advertiser gets added traffic.  Important:  Most discounts must be 50%, or buy 



one get one free, for this to be effective.  Caution:  This is a major commitment 
and will be high-maintenance. 

Co-op advertising:  By this we mean structuring deals with your major 
advertisers so that they include your logo in the ads they place in print media.

Press releases:  We know from our own business that most press releases 
aren’t used, but you just never know when they might be.  This is especially true 
in smaller markets where newspapers have also undergone consolidation and 
cutbacks.  Send out a press release about your station promotions or 
programming at least quarterly.  You just may hit upon a busy editor who has 
space to fill.          

CONGRATULATIONS!

Our top performer in the Spring Arbitron was WASJ in Panama City, FL.  
Smooth Jazz 105.1 was up 3.5 to 3.9 in persons 12+, with a 5.0 share on 
weekends from 10 AM to 7 PM.  The station has a 5.4 share of persons 35-64, 
with a 7.3 from 10 to 7 on weekends.  WASJ stays promotionally active and 
frequently has all our jocks cut event liners for station promotions.

Also in Florida, WXJZ in Gainesville was up 80% over the past year in persons 
35-64.  Among women 35-64 Smooth Jazz 100.9 ranks #5, hitting a 5.0 from 6 
AM to 7 PM weekdays.  The real story is in Gainesville’s county of Alachua, 
where WXJZ is #1 in that demo with a 14.7 share!  

SALES:  Senior Needs;
Office and Home Office

On June 30 we asked the Online Music Panel about decisions anyone in the 
household would likely make during the next 12 months regarding services for 
seniors:

Medical coverage to supplement Medicare 12%
Senior or home health services 10%
Assisted living facility   7%
Retirement home or community   6%
Nursing home   3% 

Sample: 267 persons 25-64, mainly heavy Smooth Jazz listeners

On May 26 we asked the panel about the planned purchases of products or 
services for their office or home office during the next 12 months:



Printing supplies 54%
Computer 39%
Mailing supplies 29%
Printer 22%
Combination copier/ printer/ fax 20%
Printing or copying services 16%
Office furniture 16%
New internet service provider 14%
Photocopier   7%
Fax machine   6%

Sample: 297 persons 25-64, mainly heavy Smooth Jazz listeners
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