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WHAT YOU CAN DO NOW FOR THE SPRING BOOK

The Spring Arbitron begins April 3 and continues through June 25.  Hopefully all 
your preparations have long been in place, but there’s plenty you can do now to 
maximize your performance in this critical survey.

Listen to your station:  Spend at least a couple of hours listening, giving your 
station your undivided attention as much as possible.  Among your goals are to 
(1) eliminate anything that could encourage listener tune-out and (2) identify the 
station as often and as effectively as possible to ensure maximize Arbitron diary 
credit.  Below are things that you should be listening for.

Are all your liners running?  We hear this problem way too often, even missing
legal ID’s, an FCC rule violation.  We fire 12 liners each hour to identify your 
station.  If any of them are not airing, you get dead air, or beds that sound 
strangely empty.  But even worse you miss a valuable opportunity to reinforce 
your brand so that people remember you in Arbitron diaries.  Remember 
that diaries depend on unaided recall.  For much more on liners, check our 
November 2007 and December 2007 issues, 

Do the jock’s liners match the jock who is on the air?  Check our current jock
schedule against your system to make sure the schedules match throughout the 
week and weekend.  Jock-voiced liners (usually legal ID’s and returns) are the 
ideal, since they tie our air talents and their names directly to your station’s name
and market – but only if they match.  Some stations elect not to use them to 
simplify their operations.  

How are your levels?  If you stream, it’s best to listen online for levels.  Many
stations feed their streams with less processing, so any level problems will be 
more apparent there.  Back at the station use a VU meter and your ears to check
all liners, spots, and other local elements for consistency with each other and 
with the network.  Here’s the standard to use for your levels on all voices: 
they should all match the voice that says “the smoothest place on radio” 
twice an hour in our network sweepers.  That will also ensure that the sweepers 
mix seamlessly with your local tag liner.  These ID tags play over a bed a total of 
five times an hour.  The level of the beds should now sound proper behind those 
ID’s.

Listen for abrasive spots.  If you know that the spot is irritating, but you can’t 
pull it or re-cut it, at least re-dub it at a lower level so that it doesn’t jump out 
above the other audio material around it.  And schedule it in the middle of the 
break (for more see January 2007). 



Is traffic filling the breaks properly?  The first goal is to preserve two long 
music sweeps every hour.  Therefore never fill the bottom-of-the-hour break 
until absolutely needed to accommodate paying customers.  If you need only 
one local break, it should always be the last break of the hour.  On Smooth 
Jazz all other local options are covered by music, which you should play if 
possible.  

Are local breaks filled to the exact length?  Always strive for seamless rejoins 
to the network.  We work hard to give your station great flow and forward 
momentum.  That will be disrupted by any error, whether the length of the local 
break is off by one second or thirty.  For more on sounding your best see 
September 2006 and August 2007.   

Maximize your market presence!  Experience teaches us that marketing 
increases ratings.  For lots of promotion ideas check out July 2006 and August 
2006.  Find any of our past newsletters at www.jonesradio.net.
   

FALL ARBITRON HIGHLIGHTS

WXJZ, Gainesville/ Ocala:  Our North Central Florida affiliate saw a 109% 
increase in its share of persons 12+ compared to the summer survey, and a 28%
gain over a year ago, while total cume rose 22% since summer and 13% over the
past year.  Persons 35-64 are up 107% over summer.  In women 35-64 Smooth 
Jazz 100.9 grew 72% since summer, tying for #3 on weekends with a 5.0 share 
and #5 in PM drive with a 4.5.  Women 25-54 increased 143% compared to 
summer (31% over the last year), tying for #3 in evenings with a 4.9 share.  
WXJZ is doing well in the workplace, with 58% of midday listening (18+) at work. 

WJZL, Lansing:  With a signal upgrade now in place, Smooth Jazz 92.9 has 
grown its share of persons 12+ 75% since spring, with the total cume up 50%.  
Women 35-64 are up 36% over the same period, ranking #4 on the weekend with
a 5.0 share.

KJJZ, Palm Springs:  Over the past year 102.3 K-Jazz has increased its 12+ 
share by 35%.  Meanwhile women 35-64 are up 82%, tying for #1 in evenings 
with a 9.7, while ranking #3 in PM drive with a 6.4 and #6 in middays with a 5.3.   

WQJZ, Salisbury/ Ocean City, MD:  Our Delmarva affiliate is up 110% since the
spring book in share of persons 12+, and 71% in persons 35-64.  Smooth Jazz 
97.1 saw a dramatic 230% increase in women 25-54, ranking #3 in middays with 
a 5.7.  52% of midday listening (18+) is at work.

KKXS, Redding, CA:  Since Spring 2007 Smooth Jazz 96.1, the Bridge is up 
21% in share of persons 12+, with a 53% increase over the last two years.

http://www.jonesradio.net/


Congratulations to all these affiliates, along with WCIN, Cincinnati and KUJJ, 
Tri-Cities, WA, which have both enjoyed steady growth over their last four 
surveys. 
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