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JEREMY GRANT: Next, identity, authentication, and how it ties to more secure, efficient and 

inclusive financial services.  I'm thrilled to have Lydia Beyoud who has been covering digital 



identity with PHIN Tec and I'll step out of the frame and allow you to take over. 

 

LYDIA BEYOUD:  Thank you, Jeremy.  We have a great panel of folks from government and 

industry who are here to talk about their perspectives on the intersection of digital ID and 

financial services from inclusion to efficiency and adoption. 

 

So briefly I am going to introduce our panelists.  We've got Sara Clark, who is senior vice-

president of digital identity at Mastercard.  Lou Anne Alexander, Early Warning Services.  

Deim-Mi Lu of Congressman Bill Foster's staff, Michael Kaiser, and Anne Wallwork, strategic 

policy and innovation at the Treasury department. 

 

I will kick off by asking the panelists to talk about what digital ID means to them and how 

they operate within the financial services sector.  Sara, why don't we start with you. 

 

SARAH CLARK:  Sure, I'm happy to start.  So I head up our digital ID business at 

Mastercard. 

 

And it is a global business for us.  Of course, Mastercard is a big player in financial services 

today.  And what it really means to us, it is really a sort of logical extension of our business 

in many ways.  So of course each and every day as we run 178 million transaction a day 

across 210 countries and 2.5 billion cards we have a lot of sophisticated cybersecurity 

detection capabilities and other intelligence that we use to fight cyber fraud each and every 

day. 

 

So extending that to get into offering identity verification as an adjacent service to our 

offerings is something we are very much doing and we think that adds a lot of value to our 

current customer base. 

 



Our true sort of north star is we are looking to use our experience and expertise with a 

governance framework and sort of our global capabilities to bring to market what we see 

as a transformation with respect to the user experience around identity. 

 

So instead of just identity verification being a service that somebody goes through, you 

know, during the different touchpoints with the different financial services organizations 

that you choose to do business with, our digital identity vision is to really bring that 

reusable aspect into the ecosystem. 

 

And to do that, we need to provide a level of consistency and that is where we are going to 

put the power of our experience with governance, with interoperability, as well as to really 

inject a layer of data privacy into the ecosystem. 

 

So that's what it means to us globally, interoperable, reusable digital ID with strong 

governance.  That's really the north star of what we are working towards in Mastercard. 

 

LYDIA BEYOUD:  Great.  Anne, how about you as Treasury? 

 

ANNE WALLWORK:  Let me begin with my standard disclaimer.  My views expressed here 

are my personal views only and do not represent the views of the Department of Treasury 

or any other part of the U.S. government. 

 

That said, I do work in Treasury's Office of terrorist financing and financial crimes, TFSC 

where I focus on innovation.  Right now particularly digital identity from both the national, 

combating illicit financing perspective and from a financial inclusion perspective. 

 

TFSC is the policy department and outreach office for a larger office in Treasury called the 

Office of terrorism and financial intelligence. 

 



FinCEN, the BSA regulator is another component of the larger division at Treasury.  TFSC is 

charged with identifies, the policy shop, the illicit financing threats to the international 

financial system and developing strategies and initiatives to address them. 

 

As the policy development an outreach shop for main Treasury, we are interested in 

supporting the adoption and use of trustworthy digital identity solutions both as a power 

center for good enabling people to access safe fit for purpose, digital financial services, and 

as a tool for combating illicit financing activities. 

 

And as so many of the preceding panels and discussions and keynotes have highlighted, 

the COVID-19 crisis and the importance of social distancing has really brought home the 

need for all of us, individuals, businesses, governments, NGOs to conduct safe secure 

transactions remotely, at home or in app and digital identity is part of that.  As part of the 

Treasury department's larger commitment to support responsible innovation in the 

financial sector, we are very interested in supporting digital identity solutions that can help 

people get access to transparent, safe financial products and that can help us keep illicit 

activities out of the financial system.  And if they do come in, help with investigations to 

address them. 

 

LYDIA BEYOUD:  Thank you, Anne.  How about you, Diem? 

 

DIEM-MI LU:  I think Anne said it best, actually.  I work for Congressman Bill Foster.  He sits 

on the financial services committee.  I would say, you know, when we think about digital ID 

on the committee, it is often in the context of protecting consumers. 

 

And in making sure that they can make use of all of the innovative technology out there 

and interact with financial services and payments online in a way that is secure and is safe 

every day we hear about more stories about how hackers and breaches are on the rise.  

And the methods of attack are getting more sophisticated all the time. 

 



I think our primary concern is to make sure that we always stay ahead of the curve.  And 

that consumers can be able to protect their sensitive data, their sensitive information, and 

sort of interact with services in a quote-unquote frictionless way without getting injured in 

the meantime. 

 

I think that with the pandemic in terms of protecting consumers, we've gone sort of a step 

further because we have seen with the rollout with the CARES Act, you know, efforts to 

really increase our unemployment insurance programs to levels we haven't seen before.  

There have been a lot of friction points.  I think a lot of those issues with sort of distribution 

of aid and benefits could be made better with a digital identity.  That is sort of the high level 

framework that we look at it from. 

 

LYDIA BEYOUD:  Great.  Thanks.  How about you, Lou Anne? 

 

LOU ANNE ALEXANDER:  Thank you.  Many of you may not know Early Warning.  We are a 

privately held bank owned FINTEC data collaboration.  We have been in business more 

than 30 years and our business is fraud and risk management.  In fact, we spend the 

majority of our efforts helping banks open new relationships for consumers. 

 

The power of collaboration is really in identifying data that an individual financial institution 

isn't able to see, particularly with new relationships or cross-portfolio types of frauds, 

including things like synthetics. 

 

So Early Warning is probably best known as the operator of the Zell network, but essential 

to the Zell network which is a P to P small business as well as a disbursement network is 

our ability to control the fraud and risk. 

 

So for us we feel like we have been in the digital identity business since the advent of 

online banking.  Identifying individuals as a first point of contact, ensuring that they are 

who they say they are, ensuring that we can do business with them as a regulated entity 



and making sure that they are an individual that we would want to do business with as 

well. 

 

So for us I think digital identity has been our business, the bank's business for a long time.  

It is a central part not just because of the regulation but because that is what establishes 

the safety, soundness and trust in the financial system. 

 

So again we are happy to be here.  Thank you, Lydia.  But it would be great to talk about 

other applications of what we do beyond banks.  We do offer our services in the 

commercial space as well.  Commercial entities as well as government entities are able to 

use Early Warning as well. 

 

LYDIA BEYOUD:  Lou Anne I'm going to say with you for the next question but I would like 

others to weigh in too.  EWS has been around but we seen a lot of FINTECs coming in 

changing the way that banks do business.  How are you incorporating digital identity for -- 

Sara, I would love for you to weigh in too, but start with you, Lou Anne. 

 

LOU ANNE ALEXANDER:  We currently help establishing credentials for authenticating 

customer ongoing.  The moving of monies ago well.  We have services that allow you to 

attach an individual with an authorization on an account. 

 

But for us, I think there's great opportunity given the wealth of history, identity proving that 

financial institutions have been through to think about how banks might be able to play in 

a digital identity space beyond what they do today.  You know, one I think that trust in your 

financial institution is going to be critical for a digital identity solution.  I think the 

verification of data and the high assurance of that data with the financial institution is 

another opportunity for us. 

 

And of course, fraud and risk management systems which are continuous at our financial 

institutions.  Certainly within every transaction every interaction and financial institutions 



certainly have that critical mass to get something like that in the commercial space.  So 

again I think it is a natural extension perhaps, not will only for our banks and doing the 

business of maintaining accounting and facilitating transactions, but also extensions into 

other spaces would be an interesting space for us to think about. 

 

SARAH CLARK:  I agree with that.  I definitely agree with the comment and the sentiment 

that digital identity extends far beyond financial services and even though Mastercard, I 

mean we are a FINTEC, I would say, a large FINTEC, I would say and the traditional cart 

business plays within that, our digital identity business extends beyond financial services.  

There's a whole wealth of use cases.  Pretty much everything we do in our lives could have 

more trust an often times needs more trust injected into it.  We are looking at a whole 

range of use cases and we are engaged across a horizontal webcast of the whole market 

when it comes to digital identity. 

 

But that grounding within financial services and all the rigor that does need to go into 

vetting those accounts definitely creates a very solid framework to build upon for the 

future of digital identity. 

 

And some of the FINTEC related answers, I guess, that I have are, number -- FINTEC related, 

the movement towards open banking we think is really key to this ecosystem.  Mastercard, 

of course, recent acquired a company in that case called Finicity.  We leverage those bank 

data and connections as part of our overall identity platform.  We think that is important 

and plays a strong role in identity.  FINTECs created innovation and adoption within 

banking.  Over the past few years a lot of methods that several years ago just didn't seem 

ready for prime time have really become very quickly solidified and market.  And there's so 

many more tools that can be layered into a good digital identity product that really few 

people mentioned that the outcome needs to be more security for the individual.  At the 

end of the day we are serving individuals and being able to conduct their lives in a way that 

is easy and secure and that respects their data privacy. 

 

There are so many innovations now that can be used.  A lot of that I would consider to 

FINTECs for pushing the envelope, adopting new technologies.  We see neobanks with 



completely transformed onboarding processes that have very nice metrics around safety 

and fraud and user experience. 

 

So all of that is in the end really great for the individual, for real people that need access to 

better tools to prove they are who they claim to be. 

 

LYDIA BEYOUD:  So I want to come to Diem in a minute but Sara, can you give an example?  

You raised the open banking example.  I think that there is a lot of innovation happening 

around account data and when we are talking about using that sort of data in the context 

of ID verification or just having some sort of digital identity, can you give a quick overview 

of what you envision or maybe you have a product that is already out there in the market 

that you can briefly talk about? 

 

SARAH CLARK:  I mean, part of an identity proving document, you scan your government 

issued ID, bouncing that data off of root of trust and what have you.  If you think about the 

banks, they have very strong KYC processes.  They have been under regulatory and fraud 

pressure.  Lou Anne can speak to this much deeper than I can but it is an area I worked in 

quite a lot.  Obviously the banks have processes that are unrifled really in the overall 

market when it comes to identity proving. 

 

The concept that you as an individual have a bank account and that bank knows your 

identity in a really strong way is a good anchor for being able to contribute to your digital 

identity and being able to prove who you claim to be. 

 

One of the ways we at Mastercard are leveraging that is through the acquisition of sini city 

who plugs into banks as part of an onboarding to your digital identity wallet.  You can 

provide your banking credentials as part of that process and that can ensure that you are 

owner of a bank account and confirm things about you from the bank that you choose to 

do business with. 

 



This strengthens the level of assurance of an identity that can be associated to me and I 

can then share to a universe of relying parties whether they are also in financial services or 

healthcare, education, there's a whole range of ways that you need to prove that you are 

who you claim to be so there can be more trust in the ecosystem and having an anchor 

toward your bank, playing a role in confirming that makes a level of assurance that much 

stronger. 

 

LYDIA BEYOUD:  Great.  Thanks.  So several of you mentioned observing the frictions that 

resulted during the COVID pandemic.  I know the previously panels touched on this.  But 

it's good to get your perspective there and how you are thinking about going about 

consumer protection, consumer aid as a result of that and sort of what use cases 

developed out of the situation we are all going through. 

 

DIEM-MI LU:  Well, from my perspective, in the past year we have just spent a considerable 

amount of time really just trying to get money and aid into the hands of consumers and 

families that really need it during this time.  And working in the Office of a member, I deal 

with constituents and hear from their concerns and questions from stimulus payments, 

why haven't I gotten my unemployment check.  So I saw first hand that there are certainly a 

lot of friction points in terms of trying to get billions and billions of dollars to people really 

quickly and efficiently and at the same time making sure, for example, it doesn't go to dead 

people or fraudsters and bad actors and people who shouldn't be receiving that money.  I 

think that having a digital ID would be very helpful in trying to solve that issue and making 

sure that sort of there is a more seamless financial pipe to sort of get money and aid 

flowing to where they need to go. 

 

I think another aspect of the COVID-19 experience that has been interesting is that we have 

seen a lot of market volatility.  We've seen the rise of day trading, cryptocurrency and all of 

the sort of new -- I mean, they are not new but the sort of resurgence of day trading and 

volatile markets.  It has raised some new questions about hackers, people, criminals trying 

to breach people's trading accounts, that they are now self directing whether it is on Robin 

Hood or any kind of trading platform. 

 



We obviously want to make sure that we don't -- that we have secure accounts for folks.  So 

that is a new sort of consideration that I think has come out of COVID. 

 

But just in general I think that thinking about digital identity as a sort of infrastructure and 

sort of pipeline issue that can really remove the points and friction and get -- it can help us 

understand who is eligible for aid, where to get it more quickly, things of that nature.  So it 

is not like the defensive aspect of protecting people from fraudsters and criminals, but 

literally helping them to get money and get aid more quickly, I think is a really important 

lesson from the pandemic. 

 

LYDIA BEYOUD:  Anne, how about you? 

 

ANNE WALLWORK:  I couldn't agree more with everything that has been said by the other 

three panelists.  I want to loop back to the original question to the private sector identity 

service providers and kind of the role of digital identity in supporting FINTEC and go a little 

bit negative here. 

 

We are obviously very supportive of responsible payments and innovation and FINTEC.  I 

do think when we are talking about FINTEC and new services, it's very important that they 

be able to understand the regulatory context that they are entering into and comply with 

the identity and verification at onboarding and also as it relates to being able to meet some 

of the other requirements in terms of knowing who the sender is and who the recipient is 

in particularly the digital asset or Crypto asset environment. 

 

 

But yeah, I think what everyone is saying just really highlights the need to have 

interoperable, portable, trustworthy digital identities under government frameworks and 

trust frameworks with technical standards that allow both the financial institutions, the 

policymakers and regulators. 

 



In fact, the potential U.S. government departments and agencies that could also be 

customers for these kind of modular portable identity services as people have noted we 

don't have national identity service, but we have a lot of potential resources and 

components. 

 

I think government and the private sector need to work very closely together to support 

the implementation and growth of healthy trustworthy U.S. digital identity ecosystems.  I 

think that clearly the hill plays -- speaking personally again -- clearly the hill plays a vital role 

in understanding digital identity solutions as part of our basic financial sector infrastructure 

and as a matter not only of equitable access and economic growth but also national 

security. 

 

And our office kind of sits right there as a policy matter with concerns about all of that. 

 

LOU ANNE ALEXANDER:  Lydia, if you don't mind, could I chime in on that?  I think as we 

launch the Zell product one of the things that we absolutely came to understand is you 

have to spend time educating consumers. 

 

As you might recognize, Zell as a P2P network is very different than Sara's Mastercard 

network, right?  It is an irrevocable payment designed for when no one trusts one another 

an it doesn't carry purchase protection. 

 

I think the same thing is happening here with digital identity as well.  I think consumers are 

very prone to use something that makes it fast an makes it easy.  I think consumers are 

very attuned to clicking on terms and conditions and not truly understanding the 

ramifications and the security issues of the tools that they are using. 

 

And I think it is incumbent on us as an industry, FINTEC, financial institutions, government 

working together to educate consumers on their rights, on what is happening with their 

data so that we can build a trust framework behind a digital ID. 



 

Of course, sharing a digital identity gives you access to many, many other attributes about 

me, that define me, right?  Many that are private, that I would not want to put into a 

network or offering that doesn't provide these protections. 

 

Again, I think we are looking for something that consumers can trust, consumers can easily 

understand.  It makes their life easier, but also gives them control and gives them privacy 

protections that they need without having to become a lawyer top understand whether 

they have them or not. 

 

So again I definitely agree with Anne there.  I think that the onus is on us as we bring digital 

identity to the market to clearly educate consumers on which model provides those things 

and which models may not. 

 

LYDIA BEYOUD:  Thanks for that, Lou Anne.  You know, you all raised the issue of privacy 

and one of the most iting aspects, about digital identity is the ability for consumers to have 

greater consumer, the promise that consumers will have greater control over who they 

share their information with, how much information is shared and in what use casesment it 

would be really good -- yet at the same time as other panels have mentioned, we have seen 

the solar winds hack as sort of an infrastructure-wide threat.  I mean, any one of us can 

probably name a retailer where our dis have been compromised. 

 

How are you all approaching privacy and cybersecurity standards from your industry to 

make sure that when you are trying to educate consumers about what is digital identity 

and why you should tries it, how are you working towards that path? 

 

Maybe, Sara, start with you. 

 



SARAH CLARK:  Yeah, that is a foundational aspect and quite honestly it is one of the 

reasons I joined Mastercard to lead the business here because of the very stringent rules 

that Mastercard already has in place with respect to data privacy. 

 

So our digital identity business is built around very strict guiding principles on that front. 

 

You know, in some countries part of that is regulated and some not quite so much.  It is 

certainly an emerging trend. 

 

Regardless of that, you know, that is an unmovable guiding principle that we have. 

 

So we reject the concept of creating a honey pot as part of this solution.  So we believe like 

you said, somebody should own their own digital identity and that that is meant to in part 

transform the industry away from this situation where you are sharing a lot of data with a 

lot of different companies and they may or may not have the best practices in place.  Of 

course, we've seen that kind of collapse with data breaches. 

 

So it is absolutely foundational to not recreate that situation with a well put together digital 

identity framework. 

 

Customer consent and transparency is key. 

 

When I am signing up for maybe a travel scenario, it would make sense to me that I'm 

sharing something sensitive potentially if it's international like my passport dad data, but it 

is something certainly I should be aware of.  That would make sense in that scenario. 

 



If I'm buying alcohol, do I really need to provide that merchant with my driver's license 

number and other sensitive info?  No, probably not.  They need to know and they need to 

abide by local regulations for age verification. 

 

So there needs to be a standard by which that information is passed to them.  That can be 

implemented so that it preserves my privacy as an individual. 

 

So that is really the kind of cornerstone to our product strategy and you know, part of the 

value that I think we really bring to the ecosystem is that experience in a governance 

framework and a trust framework where the rules of engagement are clear, both to the 

individual and to the different parties that participate in our digital identity network. 

 

LOU ANNE ALEXANDER:  I would say here, I think you've seen some recent publicity that 

banks are beginning to provide some of that visibility to consumers.  So FINTECs really, 

truly got the aggregator model started in good ways, right, to share your financial 

information that was logged in your bank with the financial service provider, a broker or 

financial advisor. 

 

But sometimes those connections were made years ago and consumers forget about them.  

In fact, I would tell you from my own experience is that that as well.  But so banks are trying 

to provide some visibility to consumers to remind them who they have given permission to 

access their financial data and give them the ability to remove those permissions at will.  So 

I think sar is very right.  First being clear about what data is shared and have the consumer 

understand how it is going to be used and then have that clarity about how long those 

permissions are for, have that clarity about it being revocable at the customer's wish. 

 

I think all the tools that are in the marketplace today need to really truly focus on what are 

the consumers needs in protecting not only their data, their ability to make sure that data 

is accurate but also to manage the permissions that they are providing in the marketplace. 

 



I think we also have an opportunity to, as Sara said with age verification, you don't need to 

know my birth date.  You need to know whether I am age to contract, whether I'm of age to 

provide alcohol, whether perhaps I am of age to enroll in the armed services. 

 

But not necessarily do you need to know my birth date.  Similar for Social Security 

verification.  You might need to verify it but not share it.  And similar for financial accounts.  

We have the opportunity, I think, with digital identities like we've never had before to be 

able to provide aliases or tokens for an account as opposed to the distribution of routing 

transit and account numbers. 

 

And again I think that the digital identity service market really makes this something that 

can be a reality quicker than we have ever seen before. 

 

ANNE WALLWORK:  I agree with the importance of consumer consent and also data 

minimization.  I think we are all interested in keeping PII out of the hands of bad actors, but 

one of the things that I think is important as we all move forward is that the concerns 

about privacy be addressed and the mechanisms for preserving privacy be addressed in a 

context that is cognizant also of the global standards and indeed USB SA requirements for 

access to underlying data by law enforcement or regulators and AML requirements, for 

instance, for record keeping. 

 

And that we often talk about silos in the context of organizations and institutions. 

 

I think that it is really important that there be recognized at the regulatory and policymaker 

and even global kind of focus of standards and policies and principles, somewhat of a 

siloing of privacy objectives and financial sector integrity objectives, and that it is very 

important to figure out how we can leverage innovative technology. 

 

Here I'm a great optimist but I really do believe that innovative ways of querying data to get 

yes/no.  I think Sara was alluding to those and very clearly that there is technology both in 



place now and in emerging kinds of developments on it that can allow for -- if we talk to 

each other both in terms of policy and regulation and global standards and also financial 

institutions and privacy and consumer consumer kind of usability and comfort and AML 

compliance, sanctions compliance. 

 

We really need to keep these two areas.  I would add cybersecurity as well, in mind when 

we are both developing products but also thinking about policies and regulations and 

indeed insurance frameworks that they need to include all of that. 

 

LOU ANNE ALEXANDER:  Anne, I definitely agree with the consumer protections that need 

to be in place. 

 

I do think from a policy perspective we need to be very careful.  Digital identities are very 

nascent space.  It is a voluntary space, particularly for identity providers.  I think we need to 

be careful not to overburden the identity providers with excessive liability.  For instance, or 

the obligations as a financial institution might find itself under the fair credit reporting act 

as a provider of data. 

 

We need to be very careful that we don't put so much burden on a digital identity provider 

that we kill the product before we get to see its benefits in the marketplace. 

 

So I would just caution us, yes, security.  Yes, privacy.  Yes, great education for consumers.  

But I think the liability model and some of the obligations for data accuracy we've really got 

to work that through our private contractual processes and see what works before we add 

policy on top. 

 

ANNE WALLWORK:  Well, I actually would strongly question whether in fact that is 

anything new.  Whenever you have a third-party service provider for a financial institution 

there are contractual relationships.That doesn't ever impact the obligation of the financial 



institution to comply with the AML, CFT, consumer protection, whatever the requirements 

are. 

 

So I think that's a different issue than in part what I was talking about, but I would just urge 

you, TFFC does lead the U.S. delegation to the financial action task force which is the global 

standard-setting body for anti-money laundering, counter terrorist financing proliferation 

financing, regulatory and operational and legal measures. And all of these standards are 

implemented in individual countries through their own legal frameworks.  But those legal 

frameworks do comply with the global standards and they are assessed against them. 

 

I would just note that TFFC was, led the recent work and spearheaded the recent work in 

the digital identity space that culminated in the FADF issuing detailed guidance last year. 

That points to a risk-based approach for using these products and leveraging the technical 

standards and trust frameworks of, for example, NIST and EIDIS. 

 

But it certainly does not lift the regulatory responsibility, obligation of complying with the 

global standards from financial institutions.  It explains how financial institutions can use 

digital identity solutions to meet customer onboarding needs, to meet authentication of 

identity for account access. 

 

I think it's a very useful beginning framework, but I think it is important not to kind of 

conflate the contractual conversations between financial institutions and digital identity 

services as third-party providers with kind of the regulatory and policy type of work at 

either global or national level that I was talking about. 

 

LOU ANNE ALEXANDER:  Yeah, I think I probably was, Anne, talking beyond your scope.  

And just to be clear, I think it would be -- if financial institutions are in a great position to be 

identity providers, at least as Sara and I believe that they are. 

 

ANNE WALLWORK:  Uh-huh. 



 

LOU ANNE ALEXANDER:  If then providing that service to their consumers that allow their 

consumers to consent to data to be shared with others, and in the process of providing 

that to a reliant party who might be in an eligibility situation, for instance, the rules around 

the fair credit reporting act apply to that.  Then I do believe that it is going to be a very, very 

burdensome and difficult regulatory process to be under as opposed to be under a 

consumer consented regulatory process that allows the consumer to pass that data as 

opposed to the bank furnishing data into an eligibility type use case. 

 

SARAH CLARK:  Agreed. 

 

ANNE WALLWORK:  It does.  Again, I think it point to the need, say, for the U.S. agency, we 

are working very closely with each other in the innovation space and digital identity space 

to address those kinds of issues.  It is very important for us to have these kinds of 

conversations in this fora to flag those issues. 

 

I would note that in terms of the FADF guidance it does address the role of financial 

institutions as third-party identity service providers and the requirements that come in on 

that from an AML CFT perspective which does not implicate the kinds of issues you are 

talking about here. 

 

Again I think this goes to how innovation really requires us to enhance our dialogue both 

between government and private sector and within regulatory agencies.  So that the AML 

folks, for instance, are aware of what kinds of issues may becoming up under the 

consumer finance protection bureau's purview in looking at whether in fact when you are 

talking about a digital identity solution that is being used to identify and verify identity at 

onboarding, what authorities across the different financial sector regulators that imply 

indicates. 

 

And if there are ways of addressing it under the current regulatory regime with guidance or 

statements of the kinds issued by FinCEN and the banking regulators on innovation for 



transaction monitoring and suspicious activity reporting, for example.  Again speaking 

personally. 

 

But I think flagging that is really interesting from where I sit.  It is interesting but not terribly 

relevant in terms of wanting to have trustworthy digital identity solutions that we can kind 

of look at what you are doing from a level of assurance perspective, for identity proving 

and enrollment and credentialing, authentication, interoperability under the NIST 

standards. 

 

That's kind of what we are looking at.  You know, clearly there does have to be a level of 

consumer consent, but you are talking in a sense about having the identity provided to the 

individual.  I'm talking about a financial institution relying on that identity that the 

individual is providing in a digital form to comply with bank see increases act in this country 

obligation. 

 

LYDIA BEYOUD:  Thank you.  We just have a minute left and real quick I want to jump in 

with Diem.  Since you worked on the foster bill on digital identity, I wanted to get a quick 

update from you when it might be reintroduced and your view on how that bill might move 

forward. 

 

DIEM-MI LU:  We are hoping to introduce it in the first quarter of this year.  But pretty early 

on in the Congress. 

 

You know, we have a great partner in representative Katko.  We are very hopeful that I 

think I spoke earlier about how the need to update our infrastructure includes the need to 

update our digital ID infrastructure.  So I am hopeful that will as we move forward in this 

Congress there will be opportunities, perhaps in an infrastructure bill or other legislation 

where we can get much needed money to the states because I think one of the key points 

of the legislation is that it sets up innovation grants that go to states so that they can 

update sort of their own ID systems and their outdated D DMVs and things like that.  I think 



it's something that especially with the experience of COVID really we are still in the thick of 

things.  This is money that states desperately need to update their systems. 

 

So we are hopeful that this can move forward and we can get progress and more partners 

this year. 

 

So we are very hopeful for the legislation and we are looking to partner with folks.  And 

hopefully you will be hearing good news and a roll-out pretty soon in the future. 

 

LYDIA BEYOUD:  Thanks, Diem.  We would love to keep the conversation going but I will 

turn it back to Jeremy.  Thank you all. 

 

SARAH CLARK:  Thank you! 

 

JEREMY GRANT:  Hey, thanks.  Lydia, Anne, Diem, Sara, Lou Anne, great discussion, great 

panel.  I appreciate you taking the time to join us today. 


