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Biivion Common late IS'O's. 

, The Boston Common tree lights. It seems like they’ve 
always been there to add a little extra sparkle to the holi¬ 
day season. 

But years before Christmas lights lit up Boston, in faet 
years before eleetrieity lit up the world, The Boston Globe 
started shedding light on subjeets all over the world. 

From the House of Commons to the Boston Common. 
The North Pole to the North End. China to Chinatown. 

• During war time. Peace time. Holiday time. 
Which is why long before Christmas lights were shining 

bright, Bostonians took a shine to the Globe. 
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For years newspaper readers have 
had to deal with the problem of ink 
rub-off. Now, Flint Ink Corporation 
leads the way in solving the rub-off 
problem with “Low-Rub” Arrowlith 
and Arrowhead blacks for offset and 
letterpress printing. Extensive field 
tests show that these inks reduce 
ruboff up to 80% compared to con¬ 
ventional news inks. 

“Low-Rub” black offset inks are 
available for both open fountain and 
injector presses. And we offer a 
“Low-Rub” letterpress black as well. 
These inks are compatible with con¬ 
ventional news inks. You can expect 
improved mileage from 15 to 30% 
and still obtain the same runability, 
printability and high quality as our 
present newsprint inks. Many of our 
customers are already running these 
“Low-Rub” inks, and more and more 
printers are asking to test them each 
week. 

Our same commitments research 
that produced “Low-Rub” black is 
also pioneering water-based Flexo 
news inks. These inks virtually 
eliminate ruboff, and provide a 
cleaner paper and a brighter image. 

For more information on “Low- 
Rub” black, contact your local 
Flint Ink representative. 

CORPORATE HEADQUARTERS: 
25111 GLENDALE AVENUE. 
DETROIT. MICHIGAN 482^ 

ATLANTA • BUFFALO • CHICAGO • CLEVELAND 
DALLAS • DENVER • DETROIT • HOUSTON 

INDIANAPOLIS - JACKSONVILLE • KANSAS CITY 
LOS ANGELES • MIAMI • MINNEAPOLIS 
NEW ORLEANS • NEW YORK • ORLANDO 
PORTLAND • PROVIDENCE • RICHMOND 

SAN FRANCISCO 
INTERNATIONAL DIVISION 

MIAMI-MEXICOCITY 

Make rub-off old news. 
Print with Flint Ink 
"Low-Rub" black. 



EDITOR & PUBUSHER CALENDAR OF EVENTS 

Inside 
Information 

!* 

The future belongs to newspapers with the 
foresight to gather and evaluate their business 
information today. Because they can spot trends, 
analyze cash flow, and capitalize on new markets. 

This kihd of top line management begins with 
online systems that provide the inside information 
needed to control bottom line. 

By working with many, leading groups and inde¬ 
pendent newspapers, we’ve developed a comprehen¬ 
sive group of circulation, advertising and financial 
management systems to cover every aspect of 
your business. Inside and out. 

Currently in use by a variety of newspapers — 
large & small — nationwide. 

Circulation, Advertising and Business 
Systems For Newspaper Decision Makers 

COLLIER El JACKSON, INC. 

(813) 872-9990 
3707 West Cherry Street 

Tampa, Florida 33607 
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JANUARY 

9-11—Wisconsin Newspaper Association, Mid-winter Meeting, Embassay 
Suites and Conference Center, Green Bay, Wise. 

16-19—Idaho Newspaper Association, Winter Convention, Red 
Lion Riverside, Boise. 

20- 22—Seventh Annual National Media Conference, “Dialogue '86: 
Public Relations and the Media as Partners in Communication,’ 
sponsored by Larimi Communications Associates, Ltd., New York Hilton. 

21- 23—Washington Journalism Center, Conferences for Journalists, 
Containing Health-Care Costs: Is Quality Being Sacrificed? 
Watergate Hotel, Washington, D. C. 

24-2S—Mississippi Press Association, Mid-Winter Conference and 
Trade Show, Ramada Renaissance, Jackson. 

26-29—International Newspaper Advertising and Marketing Executives, 
Winter Meeting, Caesars Palace, Las Vegas. 

FEBRUARY 
2-7—Suburban Newspapers of America, Management Conference, 

Intercontinental Wailea, Maui, Hawaii. 
12- 19—Minnesota Newspaper Association, Annual Convention, Hyatt 

Regency Hotel, Minneapolis. 
13- 16—California Newspaper Publishers Association, Annual Convention, 

Hotel del Coronado, Coronado. 
13-16—Howard University Communications Conference, “Communications: 

The Key to Economic and Political Change * School of 
Communications, Washington, O.C. 

22- 24—Great Lakes/Midstates Newspaper Conference, Hyatt Regency 
O'Hare, Rosemont, III. 

26-26—New England Newspaper Advertising Executives Association 
Winter Meeting, Charles Hotel, Cambridge, Mass. 

Seminars/WorkshopsIClinics 
JANUARY 

12-15—SNPA Foundation Seminar, How to Use Color, Jackson (Miss.) Clarion- 

Ledger/News. 
12- 17—American Press Institute, Developing Management Skills, 

Reston, Va. 
13- 16—ANPA, Management Development Workshop, Sir Francis Drake 

Hotel, San Francisco. 
16-23—Newspaper Advertising Co-Op Network, Managers Workshop, 

Jan. 18-19; Sales Seminar, Jan. 20-23; Royal Plaza Hotel, 
Orlando, Fla. 

19-24—American Press Institute, Publishers and Chief Executives 
(for newspapers under 75,000 circulation), Reston, Va. 

19-29—American Press Institute, Circulation District Managers 
Workshop, Biltmore Plaza Hotel, Providence. 

22-23—New England Newspaper Association, Circulation District 
Managers Workshop, Biltmore Plaza Hotel, Providence. 

22-24—International Circulation Managers Association/Troy 
State University Circulation Management Seminar, Troy, Alabama. 

26- 2/1—The Poynter Institute for Media Studies, Newspaper 
Design/Graphics for Lifestyle Editors, St. Petersburg. 

27- 29—ANPA, Leadership in the Newsroom Workshop, in cooperation 
with the American Society of Newspaper Editors and the Associated 
Press Managing Editors, Hyatt Hotel, Sarasota, Fla. 

31-2/2—Mid America Press Institute, Newsroom Management Seminar, 
Clarion Hotel, Downtown St. Louis. 

FEBRUARY 
2-7—American Press Institute, Newspaper Design Seminar and 

Advanced Reporting Seminar, Reston, Va. 
2-7—The Poynter Institute for Media Studies, Writing Center 

for Writers & Editors, St. Petersburg. 
2-6—ANPA Newspaper Executives Marketing Seminar, Cosponsored 

with the International Newspaper Promotion Association, The 
Houstonian, Houston. 

5-6—New England Newspaper Association: Feb. 5—Mailroom Workshop 
and Feb. 6—Total Market Coverage Workshop. Both at Hilton, 
Lowell, Mass. 

9-14—America Press Institute, Editing the Weekly Newspaper, 
Reston, Va. 
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Cooperation is the AP idea. 

It!s a Texas Guff Coast paper sharing pic¬ 
tures of an oil spill with a competitor ahead of its 
own cycle. 

It!s the AP Atlanta bureau moving into the 
breach with system help when a Georgia 
paperls computer goes down. 

Itfe a radio news director in Indiana phoning 

AP with a tip about the capture of a most- 
wEuited fugitive. 

Itb an AP correspondent reporting from 
Beirut, from El Salvador, from Iowa City or from 
Sacramento. 

Itb a Florida paper filing its best stories by 

electronic carbon to the AP Miami bureau, for 

the benefit of other papers in the region and the 
nation. 

Itb cooperation, and it makes The Assod- 
at^ Press what it is—a unique news cooper¬ 
ative of thousands of newsp^rs, radio arrd 
television stations, and the AP’s staff, all work¬ 
ing together, all sharing together to produce the 
world’s most comprehensive news report. 



Happy 
Anniversary 

Sears! 
1886-1986 

For Sears’ Centennial Year, Editor 
& Publisher will present a Sears 
Centennial Celebration Section in 
its January 25,1986INAME issue. 

Special editor Celeste Huenergard is 
working with Sears to produce an interest¬ 
ing and informative section about this 
long-time and substantial newspaper 
customer. 

The section will feature items of the past, 
present, and future of Sears. Newspapers 
and newspaper organizations are invited 
to use ad space in the section to highlight 
their individual relation to Sears’ progress 
and to extend individual greetings to a 
valued customer. Collectively, all ads will 
manifest an industry salute to a truly 
great newspaper account. 

Copies of the January 25 issue will be dis¬ 
tributed at the INAME Convention, and 
copies of the section will also be made 
available to all management levels of Sears 
through its headquarters. 

For further information, call your E&P 
representative or Donald Parvin, Ad Man¬ 
ager, at 212 675-4380. 

SPACE CLOSING: JANUARY 13,1986 

Editor & Publisher 
11 West 19th Street 

New York. N.Y. 10011 
212 675-4380 

The Fourth Estate 
By Doug Borgstedt 

About Awards 
Sol TaishofT Award. Don Hewitt, executive producer of 

CBS’s “60 Minutes,” was named the next recipient of the 
1985 Sol Taishoff Award for Excellence in Broadcast Jour¬ 
nalism. 

Boxing writer honored. Boston Herald columnist 
George Kimball was the recipient of the Nat Fleischer 
Award for excellence in boxing journalism given by the 
Boxing Writers Association. 

Top student papers. Winners of the annual Pacemaker 
Award to honor excellence in high school and college 
newspapers were announced by the sponsors, the Amer¬ 
ican Newspaper Publishers Association Foundation, the 
National Scholastic Press Association and the Associated 
College Press. 

The high school winners were: the Little Hawk, City 
High School, Iowa City, Iowa; the Epitaph, Homestead 
High School, Cupertino, Calif.; the Union Street Journal, 
Cherry Creek High School, Englewood, Colo.; Feath- 
erduster, Westlake High School, Austin, Tex.; and the 
Blue and White, Tamaqua Area High School. Tamaqua, 
Pa. 

The college winners were: the Lookout, Lansing Com¬ 
munity College, Mich.; the MATC Times, Milwaukee 
Area Technical College, Wise.; University Daily Kansan, 
University of Kansas, Lawrence; the Daily Collegian, 
Pennsylvania State University, University Park; the Daily 
Beacon, University of Tennessee, Knoxville; and the Dai¬ 
ly Texan, University of Texas at Austin. 

Bruner Fellowship winner. Bob Blalock, health and sci¬ 
ence writer for the Birmingham (Ala.) News, won this 
year’s Ray Bruner Science Writing Fellowship awarded 
by the American Public Health Association. The award 
honors a health/science/medical writer with less than two 
years’ working experience in that field and no more than 
five years’ experience overall as a full-time journalist. 

Wells Memorial Key winner. Ralph S. Izard, a professor 
in the E.W. Scripps School of Journalism at Ohio Uni¬ 
versity, has been named the 1985 recipient of the Wells 
Memorial Key awarded by the Society of Professional 
Journalists, Sigma Delta Chi for distinguished service to 
the organization. 
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Tobacco ad ban 

The American Medical Association has proposed a legislative ban 
on all advertising and promotion in any medium for all tobacco prod¬ 
ucts and has provoked a debate that in unreasonableness seems to 
equal the discussion of the Volstead Act prior to its effect in 1919. It 
took 14 years for Congress to realize its mistake and correct it. We 
hope the current discussion about tobacco advertising will be more 
restrained to avoid making a similar mistake. 

Very few people quarrel with the principle that legal advertising of 
a legal product is protected by the First Amendment and the consti- 
tutionjd right of fi^e speech. What is being suggested, however, is 
that the dangers inherent in smoking are so great that the American 
people must be willing to give up a little bit of their First Amendment 
rights to combat it. At that point the debate degenerates into attacks 
on the professional ethics of newspaper people, allegations of hypoc¬ 
risy because they don’t refuse to accept tobacco advertising. 

The problem with a prohibition on advertising of any product, no 
matter how reasonable or convincing the arguments may be, as 
pointed by a newspaper publisher who does not accept tobacco adver¬ 
tising, is that “if it could be cigarets, it could be anything that 
someone doesn’t like.” 

When an exception to the constitutional rule is made, where does 
one draw the line? Prohibit the advertising of alcoholic beverages 
because it leads to over-indulgence by some, alcoholism, and in some 
cases death? Why not prohibit the advertising of automobiles on the 
grounds they cause death and destruction when improperly used? 
We already prohibit the advertising of marijuana as well as its sale, 
but that fact doesn’t seem to affect its usage. Would a ban on tobacco 
advertising seriously reduce its usage or would it just create “forbid¬ 
den fruit,” as did the prohibition of alcoholic beverages? 

We feel a sensible discussion of this issue may get more results 
than a legislative frontal attack on the First Amendment. Even 
Norman Tomlinson, Jr., publisher of The Record in Morristown, 
N.J., which has refused to accept tobacco advertising for more than 
10 years, says “I think it’s an idea whose time has come, but I would 
like to see it done on a voluntary basis.” 

For greater accuracy 

Tom Winship probably has shaken up some of his newspaper 
colleagues by suggesting that in the search for greater accuracy 
editors should have a team of “fact checkers,” as some news weeklies 
do, and should read stories back to sources to check accuracy (E&P 
Dec. 7, page 26). Why not? 

The first would take the place of those fabled know-it-all copy 
editors who are a disappearing breed. Maybe it couldn’t be done with 
all fast-breaking stories, but it would be worth a try. 

The second would break an old newsroom taboo, but what’s wrong 
with checking quotes with a source for accuracy? Isn’t it better to 
have a correct story than a half-correct one? 

The Oldest Publishers and Advertisers 
Newspaper in America 
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Letters to the Editor 

Audit Bureau supports Gannett on bulk sales position 
In his letter {E&P, Nov. 11), 

Charles L. Overby, vice president/ 
communications, Gannett Co., cor¬ 
rectly states that in meeting ABC 
standards, bulk sales are both paid for 
and audited. 

Since this is a frequently misunder¬ 
stood subject in the industry, 1 hope 
the following clarification might be 
useful. 

While newspaper bulk sales — 

copies or subscriptions purchased in 
quantities of 11 or more — are re¬ 
ported in Paragraph 5 of ABC Pub- 
lisher’s Statements and Audit 
Bureau’s standards for paid circula¬ 
tion reported in Paragraph lA of the 
reports, bulk sales must be sold at not 
less than 50% of the basic price. 

Copies for which a qualifying price 
is not paid are reported as unpaid dis¬ 
tribution in Paragraph 6 of the reports. 

The Audit Bureau audits the cir¬ 
culation claimed as bulk sales, both as 
to quantity and to qualifying price. 

I hope this clarification will help to 
dispell any existing misunderstand¬ 
ings. 

Charles O. Bennett 

(Bennett is vice president, communica¬ 
tions, Audit Bureau of Circulation.) 

Says ‘facts’ should have been substantiated 
In an article titled “Views issues 

from Indian perspective” (Nov. 23), 
the writer. Bill Wagner, stated that 
the subject of the article, Tim Giago, 
“is founder, editor, and publisher of 
the Martin, S.D. based Dakota Times 
— the only commercial Indian news¬ 
paper in the U.S.”. 

Since, Mr. Wagner failed to attrib¬ 
ute this wide-ranging comment to any 
source, we must assume he deter¬ 
mined this through his personal re¬ 
search. 

So we would like to introduce him 
to the Carolina Indian Voice, a week¬ 

ly newspaper published in Pembroke, 
N.C., by a Lumbee Indian for Lum- 
bee Indians. The newspaper, edited 
by Bruce Barton, will be 13 years old 
on January 18. 

Neither my newspaper nor I have 
anything to do with the Carolina Indi¬ 
an Voice, except that it is published in 
our county, Robeson County, N.C. 
But I felt compelled to point out this 
fact. 

Mr. Wagner also stated, quite 
directly, that Mr. Giago’s self- 
syndicated column, “Notes from In¬ 
dian Country,” “if not the only Indian- 

Questions use of the word ‘minority’ 
In the article “Racial problems lin- i 

ger at New York Daily News" in your ' 
Oct. 26 issue, there’s a grammatical 
mistake that, unfortunately, appears 
more and more in the American press. ’ 

I quote: “They said that in its recent 
efforts to expand its newsroom opera- ' 

Says most 
owners are men 

Women may become the majority 
in the newsrooms {Editor & Pub¬ 
lisher, Nov. 2), but those newsrooms 
will be owned by men. 

Very few women own newspapers 
today. Most of them inherit from their 
fathers or husbands. How many 
women have bought their newspapers 
in the United States? Again, very few, 
and I would wager most of them are 
country weeklies. 

As you know, I jumped the fast 
track in New York and bought the 
Ferndale (Calif.) Enterprise in 1982. 

Elizabeth Poston McHarry 

EDITOR & PUBLISHER for December 21, 1985 

tions, the paper hired about 20 experi¬ 
enced reporters but none of them 
were minorities.” 

“None” is singular, of course, and 
therefore requires the singular verb 
“was.” It doesn’t matter that an in¬ 
creasing number of writers (most of 
whom probably know better) are 
treating “none” as a plural noun, it 
isn’t — and shouldn’t be used that 
way. 

And while I’m on the subject of 

written column, is easily the most 
widely read.” We know it isn’t the 
only Indian-written column (the 
Carolina Indian Voice routinely pub¬ 
lishes at least a couple) but we do not 
have the facts to challenge the “easily 
most widely read” comment. But I see 
no way Mr. Wagner could possibly 
have the facts at his disposal to write 
such a comment. 

Bob Horne 

(Horne is editor. The Robesonian, 
Lumberton, N.C.) 

proper English, what are “minor¬ 
ities”? Some kind of lesser person? 
Would you say, “He is a minority” or 
“They are minorities”? Better to say, 
“ . . . but none was a minority” 
(group implied). Better yet to say, if 
accurate, “ ... 20 experienced re¬ 
porters, all of whom were white 
males.” 

Ron Funk 

(Funk is publisher of Nevada Business 
Outlook, a business magazine based in 
Carson City, Nev.) 

BKUmiROU&IBmfS 
What’s New in Science, Medicine and Technology 

Keep your readers up to date with Breakthroush Briefs, a timely, 
versatile feature of short takes on far-reachins developments that 
cSiljl chanse their lives. 

yC</itC Available weekly. 
To order call Chuck Weiss or Dan Barber in New Vtork, 8(X)-972-3550 or 

212-645-3000/Bill Hissinbotham in Ft. Wbrth, 817-292-8165/ 

Paul Finch in Los Angeles, 213-852-1579. 

SPECIAL 
130 Fifth Avenue, New York, N.Y 1(X)11 
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Source: S&MM 1985 Survey of Buying Power 

So you think 
you know 

New York City! 

Can you identify 
this N.Y. market? 

• New York City’s highest median EBI income ... 
$35,958 

• The youngest median age... 32.0 years old 
• The ONLY county in N.Y.C. that is growing, with a 

growth rate of 4-6% 
• Over 1000 acres of prime undeveloped land 
• Leads all New York State in building starts 
• Has no local T.V. stations 
• Three-quarters of the adults are homeowners 
• Almost a two billion dollar market 
• 50% of the female market is employed outside the 

home 

I ^iMhrliig aftributos: 

• Has only one local daily and Sunday newspaper ... 
reaching 9 out of 10 adults ... one of the highest 
readership penetration percentages in America. 

In case you haven’t already guessed ... the market is 
Staten Island (Richmond County) and the newspaper is 
the ... 

Sslanii Aliuance 
Represented nationally by Newhouse Newspapers. For 
more on this gem of a market call the Advance’s 
marketing dept, at (718) 981-1234. 
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Protesting preferential treatment 
Angered over losing a celebrity interview to the Los Angeles Times, 

the Herald Examiner will boycott a PR firm it says reneged on the interview 

By M.L. Stein 

Angered over losing a celebrity in¬ 
terview to its bigger rival — the Los 
Angeles Times — the Los Angeles 
Herald Examiner last week slapped 
an unusual boycott against a public 
relations firm it accused of reneging 
on the interview. 

The action also kicked up a con¬ 
troversy over the preferential treat¬ 
ment given to the Times on certain 
entertainment stories by public rela¬ 
tions agencies and publicity execu¬ 
tives for film and television studios. 

The issue arose after the Los 
Angeles public relations firm, Clein 
and Feldman, arranged a Dec. 16 in¬ 
terview with actress Geraldine Page 
for Herald reporter Sean Mitchell. 

Subsequently, the agency can¬ 
celled the interview because the 
Times “demanded an exclusive inter¬ 
view with her,” according to David 
Gritten, editor of the Herald’s Style 
section. 

He said ...the 
cancellation of the 
interview with 
Page... was the last 
straw in terms of being 
preempted by the Times. 

Gritten promptly issued a staff 
memo that virtually killed Clein and 
Feldman as a Herald source. The 
agency has major clients in the enter¬ 
tainment industry, including the 
American Ballet Theater, Universal 
Studios and other movie companies. 

“We simply will not deal with peo¬ 
ple like this,” the memo said. “I have 
today informed one of the company’s 
partners, Bruce Feldman, that we will 
have no dealings with them for the 

next six months at least. 
“I intend to pursue the matter else¬ 

where and through different chan¬ 
nels, but until you all hear otherwise, 
you should not talk to Clein and Feld¬ 
man employees on any matter. 

“Any inquiries that this company 
has about pitching story ideas, re¬ 
viewing plays or movies, or indeed 
any other matter, should briefly and 
politely be curtailed, with the request 
that they be referred to me . . . We 
have to make some kind of positive 
stand about PR companies who nish 
to appease the whims of the Times — 
and behave with a gross lack of pro¬ 
fessionalism, courtesy and integrity 
in the process.” 

Gritten was backed by managing 
editor John Lindsay, who said the 
newspaper has fought the Times’ de¬ 
mands for exclusivity through various 
public relations firms “at least five 
times this year.” 

“I’ve told the Style staff not to deal 
with them (Clein and Feldman),” he 
said. 

In an interview with E&P, Gritten 
declined to reveal what other steps he 
will take in the matter. 

He said, however, that the can¬ 
cellation of the interview with Page, 
who is starring simultaneously in a 
Broadway play and a new movie, was 
the last straw in terms of being 
preempted by the Times. 

“We have been aware that from 
time to time the Times will ask for an 
exclusive, but this is the first time I 
have experienced an interview being 
set up and then cancelled because a 
better offer came along,” Gritten said. 
“If he (Feldman) breaks commit¬ 
ments in such an insulting way he 
must expect repercussions.” 

Feldman didn’t see it that way, 
although he acknowledged that his 
agency had called off the Page inter¬ 
view with Mitchell in favor of Clarke 
Taylor, a New York freelancer, who 

writes regularly for the Los Angeles 
Times. 

The public relations executive 
claimed his New York office had been 
unaware of the Los Angeles commit¬ 
ment to the Herald Examiner’s 
Mitchell. Clein and Feldman repre¬ 
sent Island Pictures, which is dis¬ 
tributing the Page film, entitled “Trip 
to Bountiful.” 

‘We have been aware 
that from time to time the 
Times will ask for an 
exclusive, but this is the 
first time i have 
experienced an interview 
being set up and then 
cancelled...” 

But Feldman insisted the Herald’s 
quarrel is with the Times, not him. 

“I am infuriated that they (the 
Herald) would make an example of a 
public relations agency when their 
feud is with the Los Angeles Times 
and that they don’t understand I have 
no leverage in this situation,” he said 
bitterly. 

“If they are going to embargo, why 
don’t they embargo the tv networks 
and the studios? Is it because they 
fear a loss of advertising? Our job is to 
effectively promote cultural events. 
We can’t do this without an outlet in 
the Times. That the Times has enor¬ 
mous power is undeniable.” 

Feldman’s view was generally 
shared by entertainment publicists 
contacted by E&P. They agreed to 
comment only if they were unidenti¬ 
fied. 

Said one: “The Los Angeles Times 
only asks to be first for interviews. 
They’ve never asked me for an exclu- 

(Continued on page 17) 
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Last call for space flight 
Although some journalists are skeptical of the government’s plan 

to send a journalist into space, officials are swamped with applications 

By Debra Gersh 

Although some members of the 
media, both working professionals 
and educators, are skeptical of the 
government's plan to send ajoumalist 
into space — fearing among other 
things that the person may become a 
public relations tool — officials in 
charge of the program said it was 
specifically designed to maintain the 
chosen communicator's independ¬ 
ence. 

... news organizations 
have been “bombarding” 
NASA for years with 
requests to send a 
joumaiist into space. 

“Anytime a government agency 
does something you get that kind of 
criticism,” said Dr. Albert T. Scrog¬ 
gins, chief program officer for the 
Joumaiist in Space Project, which is 
being administered by the Associa¬ 
tion of Schools of Journalism and 
Mass Communication, headquar¬ 
tered at the University of South Car¬ 
olina, where Scroggins is dean emeri¬ 
tus of the journalism school. 

“A number of columns across the 
country are having fun with it,” 
Scroggins said, referring specifically 
to Hunter S. Thompson, who wants 
to go, and Art Buchwald, who does 
not. 

“We haven't heard anyone who's 
really against it. We've had a very 
positive response. In the New York 
Times story from the (National Aero¬ 
nautics and Space Administration) 
press conference (Oct. 24) one person 
was quoted as being concerned, but 
that's the only (negative response) 
I've seen.” 

A subsequent New York Times edi¬ 
torial, however, bitterly satirized the 
program. Entitled “dear nasa,” it was 
“written” by a cockroach (who 
“can't shift and type at the same 
time”), who said he was a perfect 
candidate for the program because 
“muck is what i live in .. . i sure 

wouldn’t rake it .. . you dont want 
the muckraking kind do you nasa not 
aboard your shuttle.’’ 

It further said, “you want someone 
who will laud space as the new univer¬ 
sal frontier of humankind and also the 
perfect basis for strategic defense 
against those other humans.’’ 

A member of the Times' editorial 
staff said the paper has always been 
skeptical of NASA's reasoning 
behind putting humans in space, espe¬ 
cially since the same results can be 
achieved with robots or computers at 
a much lower cost, and which would 
“give a shot in the arm to the robotics 
industry.” 

He said the Times sees ulterior 
motives behind using humans rather 
than machines, such as keeping its big 
budget by using humans, which peo¬ 
ple can relate to and is politically 
popular. 

“Maybe there will be a role for 
humans in space in the future, but it 
depends on what NASA wants to do 
in space. If putting men on Mars is the 
end goal, it's ridiculous (to send 
humans). Man can go to Mars without 
being there,” he said, characterizing 
NASA's thinking it must send 
humans as “old fashioned and back¬ 
wards. That's why we sent a cock¬ 
roach.” 

“NASA is going to be 
iobbying for expansion 
whether a joumaiist goes 
or not, and the 
restrictions don’t seem 
excessive.” 

But according to Scroggins, news 
organizations have been “bombard¬ 
ing” NASA for years with requests to 
send ajoumalist into space. 

“It's kind of their time,” he said, 
adding, however, that “obviously 
any government agency would want 
to get some (publicity) mileage” out 
of the venture. 

William R. Burleigh, vice president 
and general editorial manager for the 

Scripps Howard group, said one of 
their reporters from Memphis, Rheta 
Grimsley Johnson of the Commercial 
Appeal, has had her name “on the list 
since the first rocket went up,” and 
Thomas Tuley, editor of another of 
the groups's papers, the Evansville 
(Ind.) Press has also applied. 

“My understanding is 
that they (NASA) had 
some meetings with an 
ad hoc group of media 
(representatives), but 
each group feit their 
person shouid go.” 

“So far we've had only the word of 
non-journalists (about what the flight 
is like),” Burleigh said, characteriz¬ 
ing journalists as the chroniclers of 
world history. 

“I’ve heard the skepticism, but I 
don’t think I share it,” he said. 
“NASA is going to be lobbying for 
expansion whether a journalist goes 
or not, and the restrictions don’t seem 
excessive. 

“Editorially we’ve supported the 
space program,” Burleigh said, dis¬ 
agreeing that robots in space would be 
more efficient than sending humans. 
He likened it to the appeal of a per¬ 
sonal interview rather than one done 
over the telephone. “Where is our 
curiosity? This is a new frontier,” he 
said. 

According to Scroggins, “My 
understanding is that they (NASA) 
had some meetings with an ad hoc 
group of media (representatives), but 
each group felt their person should 
go.” 

ASJMC, which represents about 
170 deans and directors of communi¬ 
cations schools across the country, 
was chosen in order to keep the initial 
selections as objective as possible, he 
said. 

David Garrett, NASA news chief, 
said one of the reasons for sending a 

10 EDITOR & PUBLISHER for December 21, 1985 



journalist is that because he is a pro¬ 
fessional communicator he will prob¬ 
ably be better able to descrit^ his 
experiences. 

Future missions may carry graphic 
artists, illustrators and the like, 
Scroggins said. 

During the six months the journalist 
is involved in the program, he will be 
paid by his company and not become 
a NASA employee. 

“The (two) people (chosen) will 
never be on NASA’s payroll, so there 
is no conflict of interest,” Scroggins 
said. NASA will pay the $75,000- 
$80,000 for flight training, unless the 
individual’s employer insists other¬ 
wise. 

Included in those months are about 
114 hours of pre-flight training, the 
actual flight and 30 days afterward, 
when the person will be bound by the 
news pool rule of sharing all informa¬ 
tion with other news agencies, Gar¬ 
rett said. After those 30 days, the ex¬ 
astronaut is free to do as he pleases. 

No reporting restrictions 
The only limits on what can be 

reported are subjects protected by 
national security or matters that 
might threaten the rights of privacy 
enjoyed by the journalist’s shuttle- 
mates, said Garrett. Since it will not 
be a Defense Department flight, he 
said there will be “little, if anything” 
that cannot be reported. 

As of Dec. 6,2,500 applications had 
been mailed, and Scroggins said 
application requests are coming in at a 
rate of 50-100 a day, with some 
requests for multiple copies (CBS, for 
example, asked for 50 applications, 
he said). 

Applications must be postmarked 
by Jan. 15 to be eligible. Then, five 
regional panels made up of journalism 
school deans and working profession¬ 
als, excluding applicants, will choose 

eight finalists from each geographical 
area. 

Those eight will go to Washington, 
D.C., from March 31 to April 4, where 
a national selection panel will narrow 
the field down to five. Those five will 
then go to the Johnson Space Center 
in Houston from April 6-14 for evalua¬ 
tions and medical exams, which Gar¬ 
rett said were “not very strenuous.” 

During the six months 
the journaiist is invoived 
in the program, he wiii be 
paid by his company and 
not become a NASA 
empioyee. 

On April 14, the five will go back to 
NASA headquarters in Washington, 
D.C., and on April 17 NASA will 
announce the winner and one alter¬ 

nate to go aboard the space flight 
slated for fall 1986. 

Scroggins said the government is 
running security checks on appli¬ 
cants, but characterized them as rou¬ 
tine and used only to determine if the 
individual can be trusted, not to 
explore or discriminate because of his 
political affiliations. The winner will 
be required to sign an agreement with 
NASA not to reveal any information 
that could affect national security. 

Applicants must have at least five 
years professional experience in print 
or electronic journalism and must be 
employed full time by a U.S.-based 
medium. Government employees and 
spouses of former or present NASA 
employees are not eligible. 

Applications are available by writ¬ 
ing to the NASA Journalist in Space 
Project, ASJMC Headquarters, Col¬ 
lege of Journalism, University of 
South Carolina, Columbia, S.C. 
29208-0251; or by calling (803)-777- 
5007. 

Weekly newspaper named in $12.7 million lawsuit 
Former reporter accompanied police on a no-knock raid; 

participants are being sued for trespass, invasion of privacy 

The weekly Ripon (Wise.) Com¬ 
monwealth-Press and its former edi¬ 
tor/reporter have been named in a 
$12.7 million trespass and invasion of 
privacy suit stemming from coverage 
of a no-knock police raid on the home 
of a convicted felon. 

Ripon police invited the journalist, 
Erin Doege, to accompany them dur¬ 
ing the April 1984 raid of a home 
where the felon was suspected of ille¬ 
gally possessing firearms. 

The woman living with the felon, 
who ultimately was convicted on the 

firearm charge, filed the suit in late 
October against Doege; Ripon Media 
Inc., owner of the 3,800-circulation 
weekly; the city of Ripon; and its 
police chief. 

Sally Heiser and her four children 
contend in the suit that the search was 
unreasonable, and that the police and 
newspaper violated the family’s civil 
rights. 

In addition, the suit accuses the 
newspaper of publishing a false 
account of the raid, and charges for¬ 
mer editor/reporter Doege with tres¬ 

pass. 
Commonwealth-Press owner and 

publisher A. Douglas Lyke said 
Doege’s account of the raid was 
“very low-key, not sensational at 
all.” 

And while there was a front-page 
picture of the raid, it did not portray 
the suspect, Heiser or the children. 

“There’s no point in being worried 
(about the suit),” Lyke said. “I don’t 
think it’s going to go anywhere.” 

The suit is now at the discovery 
(Continued on page 18) 
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Police and the press 
Even when they attempt to work together, the situation can be uncomfortabie 
and trying, says a reporter who’s currentiy working with poiice on a case 

By Jefr Stalk 

The police and the press do not 
make ideal partners in crime-solving. 

Their methods are different, their 
objects are different and often they 
don’t trust each other very much. 

But every now and again, circum¬ 
stances will compel the police to seek 
the cooperation of a reporter or a 
news organization in order to crack 
the case. 

It can be, as I have discovered, an 
uncomfortable and trying situation 
for both parties despite the best of 
intentions. 

Since September, the FBI, the U.S. 
Postal Service and a number of police 
departments in Ventura County, 
Calif., have been trying to track down 
the elusive perpetrators of a rash of 
terrorist attacks against local narcot¬ 
ics officers. 

The culprits, calling themselves the 
People’s Liberation Army, have 
planted a pipe bomb under the car of 
one officer, sent a bomb through the 
mail to the home of another and 
mailed tainted chocolates to a third 
officer’s house. 

From the outset, police 
and federal agents have 
sought the newspaper’s 
cooperation. 

The attacks have so far resulted in 
one injury — to the seven-year-old 
stepson of one detective, who suf¬ 
fered minor injuries when he picked 
up a bomb under the car and it 
exploded. 

The PLA has followed up every 
incident by sending a letter claiming 
responsibility for it to the Ventura 
County (Calif.) Star-Free Press. 

Those letters have become impor¬ 
tant clues in police efforts to track 
down the heretofore unknown person 
or group operating as the People’s 
Liberation Army. 

From the outset, police and federal 
agents have sought the newspaper’s 
cooperation. 

They asked for permission to inter¬ 
cept letters to the Star-Free Press 
from the PLA at the post office and to 
open them under laboratory condi¬ 
tions. 

The request was granted with the 
understanding that a reporter from 
the paper be present when the letters 
were opened and be given copies. 

Detectives also 
requested and received 
permission to install a 
small tape recorder on 
my phone in case the 
terrorists called. 

Detectives also requested and 
received permission to install a small 
tape recorder on my phone in case the 
terrorists called. 

(As a police reporter for the paper, I 
have written most of the articles 
about the case and have had the most 
day-to-day contact with the police. So 
far, the PLA has not called.) 

For a while, the police-press part¬ 
nership seemed to be working, but it 
was not long before both sides began 
to grumble at the tactics of their 
“partner.” 

Editors and reporters at the Star- 
Free Press expected police investiga¬ 
tors to be candid about the progress of 
their investigation, given the fact the 
paper had agreed to cooperate with 
authorities. 

That has not been the case. 
Prying information out of the police 

during a high-profile major crimes 
investigation is like trying to open a 
coconut with a safety pin. 

Fearful that one careless remark 
might cause their investigation to self- 
destruct, the detectives have been 
churlish and tight-lipped when quer¬ 
ied by the press. 

Most investigators assigned to the 
case will not comment on it at all, 
referring all inquiries to a designated 
spokesman. 

The spokesman, an affable senior 
official in the Sheriffs Department, 
has probably said more about the case 

than he wanted to, but less than re¬ 
porters wanted to hear. 

At one point, the police received a 
five-page ultimatum from the Peo¬ 
ple’s Liberation Army, but they 
refused to disclose any details about it i 
for five days. j 

(That reporters knew of the ultima- i 
turn at all was because the PLA sent a ■ 
letter to the Star-Free Press telling of 
it.) 

When the police finally did hold a 
press conference, they only disclosed 
portions of the demands. 

Then there was the time an intruder 
gained access to a high-security area 
at the Sheriffs Department headquar¬ 
ters and painted the letters PLA in 
human blood on the wall. 

Again, police officials tried to with¬ 
hold this information. The incident 
only came to light when a low-ranking 
sheriffs deputy leaked it to the press. 

The police also have had reason to 
complain. 

Early in the investigation, detec¬ 
tives asked that I correct in my arti¬ 
cles a spelling mistake made 
repeatedly by the PLA in its messages 
to the paper. They wanted this done 
to facilitate identification of legiti¬ 
mate communications from the ter¬ 
rorists. 

The Star-Free Press 
plans to continue to 
cooperate with the 
authorities as much as 
possible. 

I agreed to do it. But while one 
editor was on vacation, his replace¬ 
ment, who did not know about the 
arrangement, ran one of the letters 
(complete with the spelling mistake) 
in the paper. 

“What are you trying to do to us?” 
one detective thundered the next day. 

Another promised that it “would be 
a cold day in hell” before any of the 
cops in his department would talk to 

(Continued on page 18) 
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A step closer to acquiring UPi 
Bankruptcy judge issues several rulings favorable to Vazquez Rana 
and Russo, but the rival FNN-led consortium vows to press its bid 

By James E. Roper 

The U.S. Bankruptcy Court in 
Washington has given tentative, but 
enthusiastic, approval to the pro¬ 
posed sale of United Press Interna¬ 
tional to Mexican newspaper 
publisher Mario Vazquez Raha and 
his 10% partner, Houston real estate 
developer Joe E. Russo. 

The action came after the court 
stayed in session all Friday, Saturday 
and Sunday (Dec. 13-15) to untangle 
rival efforts of V^izquez Raha and a 
consortium, led by the Financial 
News Network, to purchase the 
bankrupt wire service. 

After hearing a total of 21 hours of 
testimony. Judge George F. Bason Jr. 
on Monday (Dec. 16) delivered a 
series of rulings, almost all unfavor¬ 
able to the FNN bid, and supporters 
of V(izquez Raha issued celebratory 
statements. 

FNN, however, did not give up. An 
FNN lawyer said the consortium 
would appeal Bason’s rulings to the 
U.S. District Court for the District of 
Columbia within 10 days. 

“We think the judge’s orders are 
full of errors,’’ he said. 

Lawyers for a committee of unse¬ 
cured creditors also were considering 
whether to appeal a Bason ruling that 
the committee could not back out of 
its previous decision to endorse the 
Vhzquez Raha offer. Still in the wings 
were representatives of Australian 
Holmes h Court, continuing to indi¬ 
cate interest in a purchase. 

After issuing his rulings. Bason said 
the three days of testimony had been 

“immensely encouraging.”'' 
During the hearings, Vhzquez Raha 

pressed for quick approval of the 
proposed agreement to sell him UPI 
-an agreement already endorsed by 
UPI chairman Luis G. Nogales, the 
Wire Service Guild, and a committee 
representing unsecured creditors. \aa.- 
quez Raha threatened to withdraw 
his offer unless the judge approved it 
expeditiously rather than reopen the 
bidding as FNN wanted. 

Bason ruled that under the bank¬ 
ruptcy law, FNN had no standing to 
make motions before the court 
because it had no pecuniary interest 
in the bankrupt firm. He declared that 
he would be inclined to approve the 
proposed Vasquez-UPI sales agree¬ 
ment immediately — except for a pro¬ 
vision, revealed during the testimony, 
that would make Vhzquez Raha chief 
executive officer of UPI even while 
the company was still in bankruptcy 
proceedings, leaving Nogales as chief 
operating officer. 

Previously, Vazquez Raha had said 
he would assign non-senior represen¬ 
tatives to UPI headquarters for liai¬ 
son, indicating that Nogales would 
remain entirely in charge. 

The judge said Vazquez Raha 
becoming chief executive officer 
while UPI was in bankruptcy would 
violate one of his previous orders con¬ 
firming Nogales as the chief execu¬ 
tive and chief operating officer of UPI 
while it was in bankruptcy. The judge 
said that unless the Vazquez Raha 
effort to become immediately the 
chief executive officer were aban¬ 

doned within 24 hours (subject to a 48 
hour extension) the bidding for UPI 
would be reopened. 

Vhzquez Raha and Russo met the 
deadline by filing with the court a 
statement that Nogales would remain 
as chairman, chief executive officer 
and chief operating officer and pledg¬ 
ing that their role in managing UPI 
“shall be advisory only” as long as 
the firm is in bankruptcy under jur¬ 
isdiction of the court. 

The declaration submitted to the 
court appeared to satisfy Bason’s 
objections, but its adequacy was still 
subject to challenge by interested par¬ 
ties. 

Bason, in one of his rulings, 
rejected an FNN complaint that the 
bidding procedure established by UPI 
had been unfair. The judge said that 
was not a proper issue to be resolved 
by the court. 

In another action, he transformed a 
previously-issued temporary 
restraining order into a temporary 
injunction against FNN, barring it 
from appealing directly to UPI credi¬ 
tors to abandon their committee’s 
support of Vdzquez Raha-Russo. 
This prohibited FNN from issuing a 
press release detailing its offer for 
UPI — a prohibition supported by 
UPI, the Wire Service Guild and, ini¬ 
tially at least, the committee repre¬ 
senting creditors. 

It is known, however, that the FNN 
consortium planned, if successful in 
buying UPI, to install as the com¬ 
pany’s chief executive officer Terry 

(Continued on page 18) 

An alternative to the Audit Bureau? 
Discussions between the newspapers that resigned may be 

down the road, according to Gannett Company's Vincent Spezzano 

Publishers whose newspapers 
resigned from the Audit Bureau of i 
Circulations may hold a meeting to r 
discuss establishing some sort of 
alternate structure. r 

“I thought at some point those of us c 
who resigned maybe ought to get 
together and decide what an alterna- i 
tive might be,” said Vincent Spez- i 
zano, publisher of Gannett Co.’s c 
Rochester (N.Y.) Democrat & r 
Chronicle and Times-Union. 
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However, Spezzano said no meet¬ 
ing has been scheduled and it is “pre¬ 
mature” to say who might attend. 

“I hear some other newspapers are 
meeting to decide if they should with¬ 
draw (from ABC),” he said. 

Spezzano said there was no 
immediate need for holding a meet¬ 
ing, noting that current Audit Bureau 
circulation reports are good for the 
next several months. 

Roy Megarry, publisher of the Tor¬ 

onto Globe and Mail, said if such a 
meeting is held, it most likely will be 
to discuss establishing “some stan¬ 
dard formats or procedures” among 
their auditors on providing readership 
information. 

Megarry said that while standard¬ 
izing readership measuring proce¬ 
dures “is not difficult to achieve,” he 
has “no interest in setting up some 
rival organization to ABC. I haven’t 

(Continued on page 18) 
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Tobacco advertising 
American Medical Association’s proposed ban on tobacco ads has 

fired up the public debate and newspapers are caught in the middle 

By Debra Gersh 

If the American Medical Associa¬ 
tion has its way, there will be no 
tobacco advertising or promotion in 
any form, be it in newspapers, sky¬ 
writing or sponsoring events. 

But AMA opponents, mainly the 
tobacco industry, media organiza¬ 
tions and groups like the American 
Civil Liberties Union, quickly point 
to the First Amendment and argue 
that legal advertising of a legal prod¬ 
uct is protected by the constitutional 
right of free speech. 

“They (the AMA) have no idea of 
the violence they’re attempting to 
commit on the Constitution,” said 
Walker Merry man of the Tobacco In¬ 
stitute, a Washington, D.C.-based 
lobby group for the tobacco industry. 
“This is such an outrageous opinion, 
clearly they’ve had poor legal 
advice.” 

‘They (the AMA) have 
no idea of the violence 
they’re attempting to 
commit on the 
Constitution”said Walker 
Merryman of the Tobacco 
Institute... 

But Dr. Alan Blum, editor of the 
New York State Journal of Medicine, 
which has published two special edi¬ 
tions in the past two years on “The 
World Cigarette Pandemic,” criti¬ 
cized newspapers, which he said 
attack smoking, but not the “illegi¬ 
timacy of cigarette ads” that do not 
contain any real information about 
tar, nicotine and the hazards of 
smoking. 

He also criticized the tobacco in¬ 
dustry for enticing young people to 
start smoking, a critique those in the 
industry said is unfounded. 

“What better way to get a kid to 
smoke” than to say it’s only for 
adults, Blum commented. 

“This has gone beyond a First 
Amendment argument,” Blum said. 

“This is active sabotage of what the 
medical profession is trying to do.” 

(Dr. C. Everett Koop, Surgeon 
General of the U.S. Public Health 
Service, has called for a smoke-free 
society by the year 2000.) 

“It’s all image,” Blum said of 
cigarette advertisements. “If a 
cigarette ad appears in the New York 
Times it has automatic legitimacy. 

“The only reason a publisher could 
give to defend cigarette advertising is 
to say that everything should be 
advertised,” including handguns, 
horoscopes and the AIDS virus, said 
Blum, who plans to challenge New 
York Times publisher Arthur Ochs 
Sulzberger to a debate on the issue. 

“The Newspaper in Education 
program was invented by publishers 
to increase youthful readership,” he 
continued. “But it also allows 
cigarette advertising to go unques¬ 
tioned into the classroom. 

“The biggest lie in this society is to 
say cigarette advertising is not de¬ 
signed to increase sales,” he said, 
adding that while many adults are 
trying to quit smoking, 95% of smok¬ 
ers start before the age of 21. “It’s like 
saying General Motors advertise¬ 
ments are only trying to get Mazda 
owners to switch, not to get people to 
buy new cars.” 

Betsy Annese, a spokeswoman for 
R.J. Reynolds Tobacco Co. of Win¬ 
ston-Salem, N.C., said that claim is 
“absolutely false. What we try to do is 
switch smokers of competitive brands 
to ours.” She said peer pressure is the 
reason many young people start to 
smoke. 

Merryman called the charge against 
the industry of cajoling young people 
into smoking a “reckless observa¬ 
tion” made with “no evidence.” 

“The market is generally stable,” he 
said. “You’re not going to see (tobac¬ 
co) companies spending money on 
nothing. No one’s ever accused the 
industry of poor marketing. If it were 
true, you would have seen 
tremendous sales increase with 
population increase.” 

But Blum also attacked the media’s 
apparent hypocrisy, calling upon an 
example from a letter to the New 
York Times from Dr. George F. 

Gitliz. 
Gitliz attacked the Times for criti¬ 

cizing, in an editorial, the Reserve 
Mining Co. for dumping cancer- 
causing asbestos wastes into Lake 
Superior, and then the paper accepted 
advertising for cigarettes, proven car¬ 
cinogens. 

“They’re abandoning all profes¬ 
sional ethics,” he said, adding that it’s 
“not passive acceptance of ads. 
They’re actively soliciting” tobacco 
advertising. “If they say they publish 
ads with lies because of protected 
speech, they should write an edito¬ 
rial” about questionable claims in 
cigarette ads. 

“It’s all image,” Blum 
said of cigarette 
advertisements. “If a 
cigarette ad appears in 
the New York Times it 
has automatic 
legitimacy.” 

In the Journal’s July issue, Blum 
wrote, “In contrast to the numerous 
ethical judgments the (N.Y.) Times 
makes in its editorial columns. . . the 
Times has refrained from editorial 
scrutiny of the ethics of the cigarette 
advertisers. The reasons for this si¬ 
lence become clearer upon considera¬ 
tion of the company’s overall hold¬ 
ings: many of its 20 daily newspapers 
are located in tobacco-growing re¬ 
gions, including four in North Caroli¬ 
na and three in Kentucky.” 

Blum further wrote, “By dint of 
their non-tobacco product advertising 
(e.g., Gimbels and Saks Fifth Avenue 
of British American Tobacco), the 
New York Times Company is one of 
the largest beneficiaries of tobacco in¬ 
dustry advertising expenditures. The 
company, the 12th largest media con¬ 
glomerate in the U.S. with total media 
revenues of $1.2 billion in 1984, owns 
such magazines as Family Circle, 
Golf Digest, and Tennis, in all of 
which cigarettes are heavily adver¬ 
tised.” 
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Robert P. Smith, advertising ac¬ 
ceptability manager for the New York 
Times said the paper receives in¬ 
quiries from time to time, often fol¬ 
lowing editorials about smoking, 
asking about the Times’ policy on 
accepting cigarette ads. 

“In essence we tell them that we try 
to keep our columns as open as possi¬ 
ble and that we give adequate cover¬ 
age to the risks, but adults have to 
make these personal choices by them¬ 
selves,” Smith said. 

“We’ve given this question a great 
deal of thought on many occasions. 
On the one hand, we believe very 
strongly in the right of free speech. 
Everyone, despite his views, has the 
right to express those views. On the 
other hand, we don’t want to expose 
our readers to an injurious product. 
We felt that freedom of speech was 
paramount. 

“We feel we’re giving our readers 
the facts and it’s their personal deci¬ 
sion,” he said. 

According to figures from the 
Newspaper Advertising Bureau, 
$236.4 million was spent in newspa¬ 
pers in 1984 on tobacco advertising 
(for cigarettes, cigars, pipes, chaw 
and other tobacco products), a figure 
that represents 27.2% of total tobacco 
advertising expenditures, but only 1% 
of all money spent for newspaper 
advertisng. 

In 1979, $293.7 million or 41.09% of 
all tobacco advertising was spent in 
newspapers, a figure that increased 
steadily until 1982, when it dropped 
from the previous year’s 44.07% 
share to 35.66%. 

‘We feel we’re giving 
our readers the facts and 
it’s their personal 
decision,” he said. 

But as tobacco advertising’s share 
in newspapers has decreased over the 
past few years, total tobacco advertis¬ 
ing expenditures have increased from 
$714.6 million in 1979 to $869.6 mil¬ 
lion last year. Total expenditures for 
newspaper advertising have also been 
on the rise, going from $13,863 billion 
in 1979 to $23,522 billion in 1984. 

Tobacco, nevertheless, remains 
the third largest national advertising 
category for newspapers, behind ad 
expenditures of $526 million for trans¬ 
portation (airlines, tours, etc.) and 
$521 million for automotive, accord¬ 
ing to NAB statistics. 

One of the reasons for the decline in 
newspaper tobacco advertising seems 
to be the decreasing number of new 

brands introduced into the market. 
Another is the increasing amount of 
money being poured by tobacco com¬ 
panies into sponsoring musical, sport¬ 
ing and other events. 

But banning tobacco advertising 
and promotion would do more than 
take away important ad revenue from 
publications. It would have “an ex¬ 
tremely negative impact on the adver¬ 
tising industry,” said Wallace Snyder, 
senior vice president-government re¬ 
lations for the American Advertising 
Federation. 

According to figures 
from the Newspaper 
Advertising Bureau, 
$236.4 million was spent 
in newspapers in 1984 on 
tobacco advertising... 

Besides loss in revenue to ad agen¬ 
cies, the economic impact would be 
felt by other services, such as 
printing. 

Snyder also raised the question ot 
how beneficial the ban would be to the 
public. 

“All ads contain health warnings, 
and (if tobacco advertising was ban¬ 
ned) there would be no more of that. It 
seems to me that the ads are providing 
information to the consumer regard¬ 
ing the risk (of smoking),” he said, 
noting that Congress recently passed 
legislation requiring four different, 
strongly-worded warnings to be used 
on a rotating basis. 

He said “the least intrusive way is 
to allow a company to advertise a pro¬ 
duct that is legal, but to provide warn¬ 
ing information from the govern¬ 
ment.” 

Annese said there has been more 
attention on the risks of smoking than 
probably any other, and that public 
opinion polls show “98%-99% of peo¬ 
ple who smoke are aware of the 
Surgeon General’s warning.” 

Merryman said he is “really en¬ 
joying this. I’m seeing the media react 
in a very hostile manner to this ridicu¬ 
lous proposal by the AMA. They’re 
getting exactly what they deserve — 
ridicule.” 

Blum said one of the best ways to 
fight cigarette advertising is with ridi¬ 
cule, although he was referring to the 
ads themselves, not the AMA. 

DOC (Doctors Ought to Care), a 
group founded in part by Blum, has 
run a small but varied counter¬ 
advertising campaign using televi¬ 
sion, radio and bus bench advertising 
as its main vehicles so far. 

The ads are mainly spoofs on 

cigarette ads — for example, one slo¬ 
gan is “I smoke for smell” and runs 
with a picture of “smokers” with 
cigarettes in their noses. 

Blum said he prefers using paid 
broadcast ads rather than free public 
service announcements, because it 
allows the group to decide when it 
wants the ad on the air. 

The one point in this highly emo¬ 
tional argument that both sides agree 
on, however, is that it would be im¬ 
possible to prohibit smoking com¬ 
pletely, calling upon the failure of 
alcohol prohibition earlier in the cen¬ 
tury as an example. 

“I think it (prohibition) only creates 
forbidden frui*,” Blum said. 

Some newspr.pers, like the Christ¬ 
ian Science Monitor and the Deseret 
News (Salt Lake City, Utah), already 
have a policy, based on religious 
grounds, of not accepting tobacco 
advertising. 

There are also a handful of non¬ 
sectarian newspapers, however, like 
the Morristown (N.J.) Daily Record. 
that also refuse to accept advertising 
for tobacco products. 

The Daily Record’s policy, insti¬ 
tuted about 10-15 years ago, was the 
ideaofNorman B. Tomlinson, Jr., the 
paper’s editor and publisher. Tomlin¬ 
son said since he thought the product 
was inherently dangerous, he decided 
to instigate the ad policy. 

Tobacco, nevertheless, 
remains the third largest 
national advertising 
categoty for 
newspapers... 

“Revenue was never a factor, 
although I’ve had a couple of ad man¬ 
agers over the years who thought 1 
was nuts,” he said. 

Of the AMA proposal he said, “I 
think it’s an idea whose time has 
come, but I would like to see it done 
on a voluntary basis. Newspapers 
should follow their editorial views. 
The overwhelming evidence, per se, 
is that it’s harmful. But it’s not good 
practice (for ads to be regulated by the 
government). If it could be cigarettes, 
it could be anything that someone 
doesn’t like.” 

The Daily Record’s retail advertis¬ 
ing manager, Louis Stancampiano, 
said, “I don’t think there’s any ques¬ 
tion that it cost us revenue. We’ve 
missed some nice advertising busi¬ 
ness. It’s not like if we don’t get 
tobacco (advertising) we can make it 
up elsewhere. But it represents a 

(Continued on page 18) 

EDITOR & PUBLISHER for December 21, 1985 15 



WEEKLY EDITOR 

Robert H. Fowler 
Three Perry County (Pa.) weeklies 

By David Morrison 

Country weekly newspaper 
publishers sometimes dream of 
launching magazine publishing 
empires. Robert H. Fowler, chairman 
of the Harrisburg, Pa.-based Histori¬ 
cal Times, Inc., which publishes 
seven magazines, has it the other way 
around. 

With the company Fowler founded 
26 years ago safely in the hands of two 
top executives Fowler hired, annual 
sales approaching $25 million and cor¬ 
porate earnings in seven figures, 
Fowler is dedicating considerable 
amounts of time and effort to devel¬ 
oping — independent of HTI — a 
chain of weekly newspapers he began 
acquiring in 1984. 

His involvement with 
the weekly newspapers 
occurred almost by 
accident. 

The newspapers, operating under 
the corporate banner, Swank-Fowler, 
Inc., are located in Perry County. The 
three, the Perry County Times, the 
Duncannon Record and Newport 
News-Sun, have combined circula¬ 
tions of about 11,500, which is quite 
healthy for small papers, and are 
steeped in tradition, all having been in 
continuous operation for more than a 
century. 

“I want to improve the papers and 
see them grow,” he says. “I want 
them to win some prizes. I want to 
give Perry County the three best 
weekly newspapers in the state.” 

North Carolina-born Fowler is 
applying some of the things that he's 
learned in the past two decades of 
running a profitable magazine pub¬ 
lishing venture. He’s cutting costs, 
enhancing revenue-generating poten¬ 
tials, keeping personnel changes to a 
minimum and making plans to gradu¬ 
ally improve editorial content and 
appearance of the papers. 

He is taking care of publisher-type 
politics, too, having become a mem¬ 
ber of the board of the Pennsylvania 
Newspaper Publishers Association — 
where he’ll pick up lots of insider 
gossip about acquistion prospects and 
rub elbows with the folks who dis¬ 

pense the prestigious Keystone Press 
Awards to daily and weekly newspa¬ 
pers in Pennsylvania. 

Actually becoming a weekly news¬ 
paper publisher was not what Fowler 
had in mind when he took himself out 
of day-to-day management of HTI 
five years ago. It was a company he 
had built up from a part time opera¬ 
tion in a spare bedroom while he was 
working six days a week as an editor¬ 
ial writer for the Harrisburg Patriot. 

Beginning as Civil War Times, HTI 
now publishes seven magazines, 
including Blair & Ketcham’s Country 
Journal, which it acquired in the 
spring of 1984 for about $10 million. 
With combined circulations of more 
than 1.2 million for the publications, 
the company also has spun off a his¬ 
tory-oriented travel agency, book 
clubs and a book publishing and col¬ 
lectibles venture. 

Fowler and trusts for members of 
his immediate family control about 
45% of the stock in the closely-held 
HTI, which had sales in 1984 of $19.6 
million with $1.05 million profits 
before taxes and write-offs. The sales 
forecast for 1985 is $24 million with 
earnings of $2.1 million. Fowler says 
he thinks sales will reach $100 million 
by the mid-1990s. 

His main interest in turning loose of 
the company was writing. In 1977 
Fowler published his first novel, “Jim 
Mundy,” a Civil War yam which sold 
25,000 copies in hardcover. 

A second, “Jason McGee,” a 
French-Indian War story, sold 15,000 
copies, enjoying brisk paperback 
sales. 

His third novel, “The Spoil of 
Eden,” a historical potboiler set in 
Barbados in the swashbuckling days 
of the 17th Century, was released this 
spring by Dodd Mead. It ' is almost 
out of its first printing of 6,500 and 
there are plans for a second of 6,000. 
Meanwhile, Fowler is busy with his 
fourth, which has a Revolutionary 
War setting. 

“The novels are really my ‘second 
career’ activity,” he insists. “And 
although they’ve sold well above 
average, lord, 1 couldn’t support a 
family writing novels.” 

His involvement with the weekly 
newspapers occurred almost by acci¬ 
dent. One of his earliest and best 
friends in Pennsylvania was publisher 
Richard Swank, who asked Fowler to 

join the board of directors of the cor¬ 
poration he formed when Swank pur¬ 
chased the New Bloomfield-based 
Perry County Times and the nearby 
Duncannon paper. Fowler’s son 
Wade, now a reporter for the Harris¬ 
burg Patriot, got his start in the news¬ 
paper business under Swank’s tu¬ 
telage. 

As an advisor, Fowler from time to 
time encouraged expansions, but 
Swank, already in failing health, 
declined to go into debt. The two 
papers were grossing about $300,000 
a year and Swank was pulling out a 
satisfactory salary as publisher. 

As Swank’s health deteriorated, 
Fowler let it be known he was inter¬ 
ested in buying the papers. 

The purchase, which includes a 
long-term lease for the former livery 
stable that houses the corporate 
offices and other considerations, was 
consummated in March 1984, a few 
weeks before Swank’s death. 

Acquiring newspapers 
from a dying friend was 
not as altruistic a 
proposition as it might 
seem. 

Acquiring newspapers from a dying 
friend was not as altruistic a proposi¬ 
tion as it might seem. Fowler does his 
homework on any business venture, 
even one that seemed to be only a 
scaled-down version of what he’s 
been doing successfully for 25 years. 

Before he jumped into weekly 
newspaper publishing, he was confi¬ 
dent that it was a good business. He 
still displays the monthly cash flow 
chart that he developed on the news¬ 
papers, not on the IBM PC that he 
uses exclusively for word processing 
functions, but on a piece of drug store 
stationery counter graph paper with a 
red school teacher-like marking 
pencil. 

“If I could be a young person all 
over again, in my 20s or 30s, I’d think 
very seriously about going into the 
small newspaper business,” says the 
59-year-old Fowler. 

“You can shop around until you 
find one that’s located in a place 
where you really want to live, you can 
generally finance it by buying it from 
the owner at less than bank rates and, 
if you can keep your employment 
costs, including fringes and your sal- 

(Continued on page 18) 
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Preferential 
(Continued from page 9) 

sive. But first for them means being 
first on God’s planet. They have a 
major fear of losing out to the New 
York Times.” 

A PR executive for a major film 
studio said the Times’ policy of de¬ 
manding first refusal rights “angers 
me enormously. It makes me feel that 
I am being dictated to in carrying out a 
PR campaign. It’s presumptuous to 
tell a publicist his business. It imping¬ 
es on my job — what I do for a living. ’’ 

But Feldman insisted 
the Herald’s quarrel is 
with the Times, not him. 

The official added that the Times’ 
insistence on being first “fills me with 
a sense of outrage,’’ that he claimed is 
felt by a number of his colleagues in 
the entertainment PR business. 

Another studio executive took a 
broader view. 

“It’s a situation (the insistence on 
first rights) you run into all the time,” 
he commented. “But you have to re¬ 
member they’re the biggest game in 
town. The Times should have first 
crack at entertainment features, but if 
the publicity people want to end this 
policy they can do it. But there’s 
timidity. They don’t want to go up 
against the Los Angeles Times.” 

The spokesman said he respects the 
Times’ “status in the marketplace and 
the marketplace should prevail.” But 
PR reps should also be able to go to 
other media with top names, he 
stated. 

“David (Gritten) knows the Times 
will get first crack, but this is a case 
where there was reneging on a com- 
mitment,” the PR executive 
observed. 

However, he empathized with 
Feldman, adding: 

“The publicist finds himself in a 
bind. Nobody has codified what 
we’re supposed to do in this situation. 
We’re caught in a vise.” 

Connie Koennen, editor of the daily 
Times’ Calendar section, which 
assigned the Page interview, con¬ 
ceded that the section goes hard after 
first rights. 

“We have a policy of not following 
anyone,” she explained. “Not the 
Herald, not the New York Times, not 
Variety, not the (Orange County) 
Register, not the Valley News (Daily 
News of Los Angeles). The fact is that 

the Times is huge, weighty and 
powerful. Publicists are importuning 
us all the time to interview their 
clients. We consider ourselves a 
national newspaper and we’re simply 
being competitive.” 

Calendar’s rule is to either get inter¬ 
views first or on a “day and date” 
basis with the competition, according 
to Koennen. 

Koennen, who described the 
Herald as a “marvelous paper with 
too few readers,” absolved the Times 
of any responsibility for the Geraldine 
Page flap. 

“It’s a problem between Bruce 
Feldman and the Herald, but the 
Herald doesn’t seem to be thinking of 
its readers,” she said. 

Her boss. Times’ associate editor 
Jean Sharley Taylor, confirmed the 
paper is highly competitive in enter¬ 
tainment coverage, particularly be¬ 
cause Calendar is locked up the day 
before publication. 

“However,” she said, “I have never 
told a staffer to get a story by acing out 
the Herald. Of course we want to be 
first, but not at the expense of our 
colleagues. We don’t want to trample 
on a sister paper.” 

Taylor said Times’ theater critic 
Dan Sullivan does not demand exclu¬ 
sivity. 

“He believes in taking his chances 
and trying to do it better,” Taylor 
said. 

She attributed ihe Geraldine Page 
interview incident to a “judgment call 
by a publicist.” 

Orange County Register entertain¬ 
ment editor P.C. Smith said the prac¬ 
tice of “star” interviews being given 
first to the Times is an old story to 
him. 

“IVe have a policy of 
not following anyone,” 
she explained. ‘The fact 
is that the Times is huge, 
weighty and powerful. 

“We are realists,” he said, “but at 
times it can be very frustrating to fol¬ 
low stories you really want.” 

Recently, Smith recalled, the 
Times published a locally exclusive 
interview with actor Mickey Rourke. 

“We’d love to have had it, but we 
didn’t pursue it,” he said. “We are 
aware that some interviews just aren’t 
offered to us. We don’t phone PR peo¬ 
ple in some cases because we know 
they won’t respond.” 

The only reason the Register was 
able to run a recent interview with 
actress Shirley MacLaine was be¬ 

cause the publicist for her book pub¬ 
lisher made her available, he said. 

“If we had gone through normal 
channels (studio or agency PR reps) 
we would have never gotten her,” he 
said. 

Daily News managing editor Ali Sar 
said his newspaper has had similar 
problems in competing with the 
Times for entertainment features, but 
has tried to get around them. 

“We’re getting about everything we 
want to get,” Sar said. “If the Times 
gets it first then maybe we’re not 
doing something right.” 

“This harks back to the 
days when Lxiuella 
Parsons and Hedda 
Hopper were fighting for 
exclusives and 
threatening the studios if 
they didn’t get them,” 
Thomas said. 

Aljean Harmetz, who covers the 
Los Angeles entertainment scene for 
the New York Times, said she agrees 
with the Los Angeles Times’ “us first” 
concept. 

“I don’t see any deep, dark, terrible 
thing when a newspaper asks for 
something first,” she said. “It’s the 
job of any good reporter to get a beat 
— to be a day ahead.” 

Whether she asks for exclusives, 
she continued, depends on the cir¬ 
cumstances. If the story is “marginal” 
in terms of interest, “the only thing 
that makes it worthwhile is to get it 
exclusively,” she said. 

Generally, Harmetz said, the New 
York Times and the Los Angeles 
Times “are given first chance to do 
most things.” 

“That, of course, comes from the 
power of the two (newspapers),” she 
added. 

Bob Thomas, Associated Press’ 
veteran Hollywood correspondent, 
who had an interview with Geraldine 
Page on the day she was scheduled to 
meet the Herald’s Mitchell, said, “I 
guess I’m not in competition with the 
Los Angeles Times.” 

But he termed the boycott “a very 
bad situation.” 

“Personal enterprise rather than 
the enforcement of power should be 
the deciding factor in obtaining an in¬ 
terview,” he stated. 

“This harks back to the days when 
Louella Parsons and Hedda Hopper 
were fighting for exclusives and 
threatening the studios if they didn’t 
get them,” Thomas said. 
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Tobacco ads 
(Continued from page 15) 

chunk of business he’s Oomlinson) 
willing not to accept because he 
doesn’t want to promote the tobacco 
industry.” 

The paper does not accept free 

Audit Bureau 
(Continued from page 13) 

got the time and I don’t think it’s that 
important.” 

Other newspapers which have 
resigned recently from the Audit 
Bureau are Gannett’s Des Moines 
Register and Westchester Rockland 
Newspapers which consists of 10 
dailies and a weekly. 

A key reason for the newspapers’ 
withdrawals is the Audit Bureau’s not 
including readership data in its audit 
reports. The ABC board’s decision 
against providing such information 
led the withdrawing newspapers to 
charge the Audit Bureau was using 
“obsolete and outmoded” methods of 
measuring newspaper performance. 

“Readership is the preferred mea- 

Police and press 
(Continued from page 12) 

me again. 
But it was not long before the police 

once again needed our assistance. 
I was awakened about 3 o’clock 

one morning by a detective who said 
that another letter form the PLA to 
the newspaper had been intercepted 
at the post office. 

The detective wanted to know if he 
still had permission to open those let¬ 
ters. 

I called the Star-Free Press’ man¬ 
aging editor, Stan Whisenhunt, who 
immediately, if groggily, gave his 
okay. 

“We really do appreciate your help 
in this thing,” said the detective 30 
minutes later as I watched him open 
the letter with a scapel. “It has been 
frustrating for everybody.” 

As of this writing, the PLA remains 
at large and the investigation is con¬ 
tinuing. 

The Star-Free Press plans to con¬ 
tinue to cooperate with the authorities 
as much as possible. A recent edito¬ 
rial in the paper made that clear. 

When the case is finally solved, 
reporters and police officers may 
understand each other’s job a little 
better, but they probably never will 
make for harmonious partners. 

standing ads for tobacco products, 
nor will it accept inserts that carry 
such advertising, rejecting instead the 
entire package, Stancampiano said. 

Tomlinson also recently 
announced that New Jersey Monthly, 
a 100,000 circulation magazine owned 
by the company, will no longer run 
tobacco advertising, a decision made 
after the Daily Record Co. acquired 

sure among advertisers,” Megarry 
stated. 

At the recent Paine Webber Out¬ 
look for Media conference in New 
York, Knight-Ridder Newspapers’ 
executives said they were also 
unhappy with the Audit Bureau over 

Weekly Editor 
(Continued from page 16) 

ary at less than 35% of sales you’ll 
have a good, profitable little busi¬ 
ness.” 

Surprisingly, given his background 
as a writer, Fowler has little editorial 
involvement with the newspapers. 
His wife, Beverly, has “become 
something of a personage” in Perry 
County, her husband says, because of 
a popular column called “Bev’s 
Place” that she has been writing for 
the papers. 

Fowler’s effort hasd been geared 
toward getting advertising rates in 
line with those of papers of similar 
size and improving the gross mar- 

(Continued from page 13) 

Sanford, former North Carolina gov¬ 
ernor and now a practicing lawyer in 
Washington. 

Douglas F. Ruhe and William E. 
Geissler, who with others bought UPI 
for $1 and now own most of the UPI 
stock through their Media News 
Corp., gave FNN a proxy to argue for 
more bidding, and asked court con¬ 
sideration of FNN offers, reported to 
have been raised since their first bid 
failed. Bason rejected this move too, 
but said the request for consideration 
could be made again. 

UPI spokesmen said that if further 
legal maneuverings fail, the next step 
would be for UPI to fashion the sales 
agreement with V^quez Rana-Russo 
into a detailed reorganization plan to 
be submitted to the bankruptcy court. 
If Bason approves, as he has indi¬ 
cated he would, the plan would be 
submitted for formal acceptance by 
UPI, the Wire Service Guild and the 
creditors. Any plan would have to be 

95% of the magazine’s stock. 
A number of foreign publications, 

notably the Kingston (Ont.) Whig- 
Standard, Canada's oldest daily 
newspaper, also refuse tobacco 
advertising, and according to Blum, 
the Times of London recently pub¬ 
lished a lengthy editorial in favor of 
phasing out cigarette advertising over 
a three year period. 

the readership issue. 
A top level KRN executive said 

that while Knight-Ridder would not 
take the lead in establishing an alter¬ 
native, the company would give seri¬ 
ous consideration to leaving ABC if a 
credible structure were to be created. 

After buying the Swank papers, 
Fowler took his own advice about ex¬ 
panding. In February 1985, he 
bought the third paper in Perry 
County, the Newport News-Sun, for 
roughly $110,000. With the appeal of 
advertising in all three papers and 
increased ad rates, Fowler anticipates 
that combined sales for 1985 will be 
about $550,000 — enough to keep the 
business operating at the level Fowler 
prescribes and to retire the owner- 
financed debt he incurred in the buy¬ 
outs. 

“I attribute my success to the fact 
that early on I was able to get a lot of 
people to work for me for nothing — 
because I didn’t have anything, ” he 
says. “I really started without any 
capital.” 

approved by more than 50% of the 
number of creditors representing 75% 
of the money at issue. 

Lawsuit 
(Continued from page 11) 

stage, and the plaintiffs have made 
sweeping demands for documents. 

In addition to reporter notes and 
other documents, the plaintiffs have 
asked for “a Xerox (copy) of the 
plaque she (Doege) won for her 
story” in a Wisconsin Newspaper 
Association contest, Lyke said. 

David Jarvis, the Milwaukee attor¬ 
ney defending the newspaper, said 
the suit airs “a whole lot of theories” 
in its wide-ranging claims. 

For example, the claims of civil 
rights violation, made under the 1983 
Civil Rights Act, could turn on the 
“relationship between the media and 
the police.” 

In the Ripon case, he indicated, the 
reporter accompanied police only on 
this one raid. Jarvis added that he was 
researching Wisconsin trespass laws 
for defenses of that charge. 
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IN BRIEF 
Fla. daily bans 
newsroom smoking 

The Fort Lauderdale News and Sun 
Sentinel has banned smoking in its 
newsroom. 

Reporters and editors who want to 
smoke must go to what was formerly a 
small conference room off the news¬ 
room. 

The smoking restrictions in the 
newsroom are part of a company¬ 
wide policy formulated as a result of 
the Florida Clean Indoor Air Act, 
which required designated smoking 
and non-smoking areas in ail work¬ 
places. 

N.J. papers offer 
classified network 

New Jersey newspapers have intro¬ 
duced a classified advertising net¬ 
work to allow advertisers to reach 
more than two million readers with a 
single ad. 

The Statewide Classified Ad Net¬ 
work, set to begin on January 15, pro¬ 
vides a special rate for a 25-word clas¬ 
sified ad to be printed in all participat¬ 
ing newspapers. 

Nine dailies and 35 weeklies are 
participating in the network, giving it 
over 800,000 total circulation. 

Advertisers may purchase the clas¬ 
sified ad for $125 from any participat¬ 
ing newspaper or from the New 
Jersey Press Association. 

WSJ, Barron’s raise 
subscription rates 

Dow Jones & Co. announced that 
subscription rates for the Wall Street 
Journal and Barron’s weekly will be 
increased on January 1. 

The Journal’s annual subscription 
rate will rise to $114 from $107, a 6.5% 
increase. The newsstand price will re¬ 
main 50^. 

Barron’s rates will also go up 6.5%, 
to $82 annually from $77. The cover 
price will remain $1.50. 

Dow Jones said the increases re¬ 
flect higher publishing costs. 

NEXIS to carry 
entire L.A. Times 

Mead Data Central Inc. and the 
Times Mirror Co. have agreed to pub¬ 
lish the complete text of the Los 
Angeles Times in electronic form on 

NEXIS news retrieval service. 
Beginning in early 1986, NEXIS 

will carry the Times’s home edition, 
plus stories from several other edi¬ 
tions and suburban sections. 

The NEXIS data base is available 
to subscribers through computer ter¬ 
minals. It carries more than 140 inter¬ 
national newspapers, magazines, 
wire services and newsletters. 

API selects Stone 
as its chairman 

The America Paper Institute has 
chosen as its chairman Roger Stone, 
chairman and chief executive officer 
of the Stone Container Corp. 

The board of API, the trade organ¬ 
ization of the pulp, paper and paper- 
board industry, has chosen as its vice 
chairman Burnell R. Roberts, chair¬ 
man and chief executive officer of 
Mead Corp. 

NPES elects 
Sherman chairman 

William E. Sherman, general mana¬ 
ger for marketing and vice president 
of the Graphics Imaging Systems Di¬ 
vision of Eastman Kodak Co., has 
been elected chairman of the National 
Printing Equipment and Supply Asso¬ 
ciation. 

Sherman, who has been a director 
of the association since 1981, will re¬ 
main on the executive committee. 

He began his career at Kodak in 
1950 in film testing and is a member of 
the board of the Graphic Arts Tech¬ 
nical Foundation and the advisory 
committee of the Rochester Institute 
of Technology. 

The NPES represents more than 
200 companies in the graphic arts and 
supply business. 

Xerox offers 
grant programs 

Xerox Corp. has selected 12 U.S. 
and Canadian universities to partici¬ 
pate in grant programs valued at $12 
million. 

Computer science, medical, busi¬ 
ness and engineering schools are ex¬ 
pected to use the money for research 
and teaching in electronic publishing, 
document and data management, 
software engineering, authoring sys¬ 
tems and decision support systems. 

Of the money, $9 million is for 
grants and $3 million is for hardware 
and software. 

Harris donates 
press to RIT 

Harris Graphics Corp. has donated 
to Rochester Institute of Technology 
a heatset web offset press valued at 
$2.7 million. 

University officials said it may be 
the largest gift of printing research 
equipment ever received by the 
15,0()0-student university in Roches¬ 
ter, N.Y. 

The four-unit MIOOO-B is designed 
for high-speed commercial printing. It 
will be used by the College of Graphic 
Arts and Photography for graduate 
and undergraduate training, research 
and engineering. 

The press contains “the latest in 
mechanical and electronic technolo¬ 
gy, including controls and features 
permitting researchers and faculty to 
obtain a better understanding of the 
offset lithographic printing process,’’ 
according to Brendan P. 0’£)onnell, 
vice president and general manager of 
Harris’s publication press division. 

The press, one of the most ad¬ 
vanced commercial presses on the 
market, “is ideally suited as a re¬ 
search tool and will greatly expand 
the capabilities of our labs,’’ said Her¬ 
bert Fliillips, director of RIT’s Tech¬ 
nical and Education Center. 

Libel suit filed 
over headline 

The Vermont State Supreme Court 
has been asked to determine if a 1979 
headline in the Brattleboro Reformer 
libeled former Vermont Lt. Gov. 
John Burgess. 

At issue is a Reformer story about a 
Boston grand jury investigation over 
allegations that a former president of 
Mark Hopkins College had embez¬ 
zled fedei^ funds. 

Burgess, a Brattleboro resident, at 
the time was treasurer of the college. 

The Reformer ran the story with the 
headline: “Grand Jury Probes 
Embezzlement’’ and a subheadline 
reading: “Mark Hopkins: Burgess de¬ 
nies getting funds.’’ 

Burgess contends he was not under 
investigation for receiving funds, a 
fact he claims the paper knew and the 
story reflected. 

The newspaper stated that the 
headline and article must be read 
together. “The headlines at no point 
accuse Burgess of any criminal 
wrongdoing,” said Reformer attorney 
Luann Van Zeeland. 
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IN BRIEF- 
AP to expand Latin 
American services 

The Associated Press announced a 
major technical expansion to enhance 
its news and photo operations in Latin 
America. 

Larry Heinzerling, director of AP 
World Services, said the news service 
will install multiplexed news-photo 
circuits from New York to Rio de 
Janeiro, Sao Paulo, Buenos Aires and 
Bogota. 

He said AP will establish a “nng 
circuit” that extends the current New 
York-Mexico City line through all 
Central American points to Panama 
and back to New York. 

These circuits will provide one two- 
way photo channel and five two-way 
news channels of 75 baud (approx¬ 
imately 75 words per minute) each. 

AP said the upgrade of its technical 
capabilities in the region will be com¬ 
pleted in early 1986. 

History of Georgia 
papers is pubiished 

The Georgia Press Association and 
Mercer University Press have pub¬ 
lished “The Last Linotype: The Story 
of Georgia and Its Newspapers Since 
World War II.” 

The Last Linotype is an updated 
history of newspapers in Georgia, 
concentrating on the last 35 years. 

An earlier history, “Georgia Jour¬ 
nalism,” was published in 1951 and 
covered the period from 1763 through 
the year of its publication. 

The new book has 688 pages and 
more than 100 pages of pictures, as 
well as information on the state's de¬ 
velopment, population growth and 

I demographic changes. 

Media jam Penn 
State football game 

The Penn State-Notre Dame foot¬ 
ball game on November 16 drew a 
record media registration of 512 peo¬ 
ple, including reporters, photo¬ 
graphers and broadcasters. 

Dave Baker Penn State sports in¬ 
formation director, said that reporters 
and columnists from newspapers in 16 
states covered the game that drew 
84,000 fans despite a day-long rain. 

The news contingent included 
USA Today, Dallas Times Herald, 
Dallas Morning News, Louisville 
Courier-Journal, Boston Herald, Cin¬ 

cinnati Enquirer, New York Times, 
New York Daily News, Chicago Tri¬ 
bune, Chicago Sun-Times, Detroit 
Free Press, Indianapolis News, Los 
Angeles Times, Fort Worth Star- 
Telegram, St. Petersburg Times, 
Dayton News, and The Record of 
Bergen Co., N.J. 

The Associated Press and United 
Press International were also there. 

This did not include the regular con¬ 
tingent of beat writers who cover 
Penn State and represent newspapers 
from throughout Pennsylvania, New 
Jersey and New York, as well as regu¬ 
lar beat writers from Notre Dame. 

Not only did Baker and his staff 
have to find seating places for the 
news people, but they also had to get 
available housing for visiting media. 

R.I. daily adds 
Sunday edition 

The Woonsocket (R.I.) Call began 
publishing a Sunday edition on 
September 15 in response to “the new 
vitality and economic growth sur¬ 
rounding this area.” 

The Call also redesigned its daily 
edition, featuring more color, more 
page-one stories, a new masthead, 
new logos, flags, teases and type¬ 
faces. 

Daily subscribers to the Call cur¬ 
rently receive the Sunday paper as 
part of their regular subscription 
package. 

With 31,170 daily circulation, the 
Call was recently purchased by In- 
gersoll Publications Co. 

Reuters to offer 
Class B shares 

A number of Reuters shareholders 
are offering nearly 37 million limited 
voting. Class B shares to institutional 
investors outside of North America. 

The shares will be offered at a price 
of 312p, or about $4.65, a share. 

The major participants in the offer¬ 
ing include United Newspapers pic 
(10 million shares); Pearson pic (7.7 
million shares); the Guardian and 
Manchester Evening News pic (5.5 
million shares); Mirror Group News¬ 
papers Limited (4.7 million shares) 
and Reed International P.L.C.(1.9 
million shares). 

The offering will be effective on 
January 1, 1986. 

In other developments, Reuters has 
reached agreements with Instinet and 
three U.S. brokers to acquire stock 
and warrants that would eventually 

give Reuters control of 25.7% of the 
company. 

Instinet operates a computer-based 
market access network used by pro¬ 
fessional investors to trade 8,000 
equities securities. The company spe¬ 
cializes in large block transactions. 

Reuters will buy 400,000 newly 
issued Instinet common shares and 
has acquired three-year warrants to 
purchase up to 1.2 million newly 
issued shares at $22.50 per share. The 
total cost of the shares and warrants 
will be $4.5 million in cash and the 
balance at Reuters' option in cash or 
stock. 

Reuters also acquired warrants to 
purchase up to 900,000 Instinet shares 
at $20 a share from Merrill Lynch 
(600,000), Dean Witter Reynolds 
(150,000) and Shearson/Lehman 
Brothers (150,000). 

The agreement calls for Reuters to 
acquire the brokers’ warrants for $4.5 
million in cash. 

San Jose paper 
reaches milestone 

The San Jose (Calif.) Mercury 
News published its four millionth 
classified ad of the year on Sunday, 
November 17. 

The newspaper said it reached that 
milestone 20 days earlier than last 
year. 

The classified market in San Jose 
has been strong thanks to a glut of 
commercial and residential rentals, 
record-level auto sales and heavy pri¬ 
vate advertising in merchandise and 
service classifications. 

The newspaper expects to go over 
4.5 million classified ads by year-end, 
for a 5.8% gain over 1984. 

Fla. papers help 
find ‘most wanted’ 

The Town Crier Newspapers in 
West Palm Beach, Fla., have begun 
publishing photos and descriptions of 
two locally sought alleged criminals 
each week. 

Information is provided to the pa¬ 
pers by Sgt. Jack Maxwell, commu¬ 
nity relations director for the Palm 
Beach County Sheriffs Office. 

The program, in effect for several 
months, has received hundreds of tips 
phoned in by anonymous sources. 

The program’s biggest success so 
far was the capture of a fugitive in 
North Tonawanda, N.Y., after a 
Town Crier alerted the sheriff s office 
that he might be there. 
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Lawrence G. Blasko 

NEWSPEOPLE IN THE NEW 
Robert G. Picard, an assistant 

professor of journalism at Louisiana 
State University, will head an interna¬ 
tional study of the relationship be¬ 
tween terrorism and the news media. 

The two-year inter-university pro¬ 
ject, scheduled to begin next summer, 
will study terrorists’ acts often aimed 
at getting news media exposure and 
press coverage affecting the outcome 
between terrorists and state officials. 
The project will include interviews 
with victims of terrorism and their 
families to find out how they view the 
performance of the media, according 
to Dr. Picard. 

The study is sponsored by the Mass 
Communication and Society Division 
of the Association for Education in 
Journalism and Mass Communica¬ 
tion. 

Picard will coordinate work of re¬ 
searchers from the United States and 
Canada in attempting to determine 
ways the press “can avoid encourag¬ 
ing terrorism and endangering the 
lives of hostages," according to the 
announcement. 

♦ « * 
Harold Woldt Jr. has been 

named circulation director of News- 
day, Long Island, effective January I, 
with responsibility for all Nassau, 
Suffolk and New York home delivery 
and single copy sales operations. 

Woldt, who joined Newsday last 
January as New York circulation 
manager, previously was vice presi¬ 
dent/circulation director of the Fort 
Lauderdale News and Sun-Sentinel 
for four years. Prior to that he held a 
variety of positions with the Chicago 
Tribune. 

4c )|t * 

Thomas G. Lasley was promoted 
to advertising services manager of the 
Dubuque Telegraph Herald. He has 
worked in advertising sales for six 
years, the last four at the Telegraph 
Herald. 

Richard A. Ryan Mary Leonard 

Used and Reconditioned 
Goss Equipment From 

GOSS PRODUCTS 
■ Community C, SC and SSC 
■ Suburban 
■ Urbanite 
■ Signature HV 
■ Miscellaneous Equipment 

For information, call 312/656-8600, ext. 
2533. Goss Products, Graphic Systems 
Division, Rockwell International. 

Rockwell International 

...wham tcwnc* gats downlobuwwu 

Lawrence G. Blasko has been 
named director of the newly created 
department of administrative services 
at the Associated Press. 

The department will oversee the in¬ 
ternal functions of the news coopera¬ 
tive, including building maintenance, 
mailroom, purchasing, and bureau 
leases and renovations. 

Blasko joined AP as a newsman in 
Chicago in 1971 and became assistant 
chief of bureau before transferring to 
New York in 1977 to help coordinate 
installation of computers in domestic 
bureaus. 

Prior to AP, he was a managing edi¬ 
tor with the Lemer Newspapers in 
Chicago. 

4c 4( 4c 

Richard R. Lindeman has been 
promoted from associate editor to 
managing editor of the Troy (Ohio) 
Daily News. Nancy K. Bowman, a 
reporter, was promoted to associate 
editor. 

4c 4c 4c 

Bill Beauchamp is joining Morris 
Communications Corporation in the 
newly created position of corporate 
director of training. 

Morris, based in Augusta, owns 
and operates eight daily newspapers, 
several printing and publication 
plants, a private computer company, 
Compudat, and the recently acquired 
Naegele Outdoor Advertising. 

Beauchamp will establish a training 
curriculum and development institute 
for the Morris group. For the past five 
years manager of training and de¬ 
velopment for the News and Sun- 
Sentinel Co., Fort Lauderdale, he 
previously was assistant training 
manager with the Miami Herald Pub¬ 
lishing Co., serving also as an instruc¬ 
tor for the Knight-Ridder Institute of 
Training, and was sales and training 
manager for the Columbus (Ohio) 
Dispatch and Citizen-Journal. 

Mary Leonard is the newly named 
Washington, D.C., bureau chief of 
the Detroit News, and Richard A. 
Ryan, the national political corres¬ 
pondent, also based in Washington. 

Leonard joined the Washington 
bureau in 1977 and most recently has 
covered foreign affairs and national 
security and also the 1984 presidential 
primary campaign of Sen. Gary Hart 
and the vice presidential campaign of 
Geraldine Ferraro. 

Ryan has been covering the White 
House and national politics for the 
News and also the Michigan congres¬ 
sional delegation. He has covered ev¬ 
ery presidential election since 1972. 

Ryan worked for the Muskegon 
Chronicle and the Toledo Blade be¬ 
fore joining the newspaper in 1966. 

4t 4c 4c 

Steven S. Westphal has been 
named display advertising manager 
for the Spokane (Wash.) Spokesman- 
Review and Spokane Chronicle. He 
joined the papers in February of last 
year as retail advertising manager 
ffom his previous post as display 
advertising manager for the Dubuque 
Telegraph Herald. 

4c 4c 4c 

Major management changes at the 
Abilene (Texas) Reporter-News in¬ 
clude the following: 

Greg Shrader, promoted to 
marketing director. He continues as 
assistant general manager and retains 
his present duties, plus assuming re¬ 
sponsibilities for circulation and dis¬ 
tribution. 

Willis Logan, promoted to cir¬ 
culation manager. He has been data 
processing manager and fills the 
vacancy created by the promotion of 
Al Miller to publisher of the Searcy 
(Ark.) Daily Citizen. 

Tom McCusker succeeds Logan as 
data processing manager, having 
served as systems manager. 
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AAARK THOMPSON of the Fort Worth 
Stor-Telegrom is joining the Washington 
bureau of Knight>Ridcler Newspapers 
effective January 1 as a national corres¬ 
pondent covering the Pentagon and 
national defense. 

Thompson has worked the defense beat 
seven years, with his stories on defective 
Bell helicopters that killed 250 U.S. ser¬ 
vicemen in crashes winning the 1985 Pu¬ 
litzer Prize for public service for his news¬ 
paper. The stories also won several other 
national awards. 

After graduating magna cum laude 
from the Boston University School of Pub¬ 
lic Communications, he was editor of an 
East Greenwich, R.I., weekly and a re¬ 
porter for the Oakland Press, Pontiac, 
Mich., before joining the Star-Telegram's 
Washington bureau in 1979. 

Thomas J. Wafter has been New officers of the Florida Press 
appointed general manager of Copley Club elected at the meeting/awards 
Los Angeles Newspapers. banquet in Daytona Beach are: Ann 

The papers include the Torrance Carter, Fort Lauderdale News and 
Daily Breeze, the Santa Monica Sun Sentinel, president; George 
Evening Outlook and the San Pedro Wilkens, Tampa Tribune, vice pres- 
News-Pilot. Wafter had been general ident; Kevin Gale, the News and Sun 
manager of the Evening Outlook. Sentinel, treasurer; Patti Griftiths, 

In related changes, Jim Box was Ocala Star-Banner, corresponding 
promoted to editor of the Los Angeles secretary; and Gerard Mulligan, 
Group, and Jack Harpster, to Citrus County Chronicle. 
advertising director of the three pap- * « * 
ers. Box was executive editor of the James F. Normanoin has been 
Breeze and News-Pilot and Harpster, named advertising director of the 
advertising director. Holyoke (Mass.) Transcript- 

♦ ♦ ♦ Telegram, in a promotion from assis- 
Larry A. Santillo joined the tant advertising director and classi- 

Newspaper Advertising Bureau as Tied manager. He succeeds Ray Roy, 
manager, western operations, retail who is the new advertising director at 
sales development. He was corporate the Pawtucket Evening Times. Nor- 
marketing director for Brehm Com- mandin previously was with the 
munications, a San Diego-based firm. Fitchburg-Leominster Sentinel & En- 

His newspaper career began at the terprise as classified manager. 
Los Angeles Daily News, where he At the Transcript, Rhonda L. Lam- 
worked as retail account executive, BERT, former assistant classified man- 
display advertising manager and final- ager, was named classified manager, 
ly, advertising promotion manager. She also was employed previously at 

♦ * ♦ the Fitchburg paper. 
Sheldon Meyer, most recently ex- Dianne M. Ryan has been named 

ecutive editor for special projects advertising marketing manager, in a 
with The Journal of Commerce, promotion from account executive. 
N.Y., has been appointed managing With the Transcript two years, she 
director of special publications, a 
newly created position. 

With the newspaper for 23 years, he 
will have responsibility for more than 
85 special sections circulated each 
year with the daily journal and the 
international edition, plus other bulle¬ 
tins and directories. 

— NEWSPEOPLE EDITOR 

LENORA WILUAMSON 

previously was at the Westfield Even¬ 
ing NewsIPennysaver as advertising 
sales manager. 

♦ * « 
Eleanor Clift, James Hill and 

Max Vanzi have joined the Los 
Angeles Times editorial department. 

Clift is White House correspondent 
for the newspaper’s Washington, 
D.C., bureau, while Hill and Vanzi 
have been appointed assistant editor. 
Op Ed page and assistant metropoli¬ 
tan editor, respectively. 

Clift previously was Newsweek 
magazine's White House correspon¬ 
dent, during which time she covered 
the Carter and Reagan administra¬ 
tions. Last June she became the 
magazine’s deputy Washington 
bureau chief and news editor. 

Vanzi was formerly news editor for 
the Los Angeles Times-Washington 
Post News Service and prior to join¬ 
ing the Times in 1984 worked for Un¬ 
ited Press International for 25 years. 

Hill joined the Times in 1979 as 
an editor with the Los Angeles Times- 
Washington Post News Service and in 
1981 transferred to the Metro division 
as an assistant editor. Prior to the 
Times he was an assistant city editor 
for the Oakland Tribune. r 

HBINESDAY 
on 

JenyHulse 

Health News 

Steven Reddicliffe 

Bestsellers 

PopRecards 

Today^s Commentary 

Tburs and Cruises 

Book Reviews 

Los Angeles Times-Washington Post 
News Service 

1150 15th Street NW 
Washington, DC 20071 

202-334-6173 
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NEWSPEOPLE IN THE NEWS 

George Brooks was appointed 
vice president and general manager of 
Landmark Special Publications and in 
addition to his general management 
responsibilities, will be active in ac¬ 
quisitions studies and development of 
new publications. 

Brooks joined Landmark in 1974 as 
an advertising representative for the 
Virginian-Pilot and the Ledger-Star, 
Norfolk, later holding various other 
advertising posts. He joined Land¬ 
mark Special Publications in 1984 as 
sales development manager. 

4c * 9|C 

Richard F. Spears, vice president/ 
marketing, for the Greensboro (N.C.) 
News & Record, has been promoted 
to vice president and business man¬ 
ager. 

Spears was advertising director of 
the News & Record before becoming 
a vice president in 1983. Prior to that 
he held advertising and marketing 
management posts with the Virgi¬ 
nian-Pilot and the Ledger-Star in 
Norfolk. 

Edward H. Ziegner, political edi¬ 
tor of the Indianapolis News for near¬ 
ly 40 years, retired November 26. He 
was considered the dean of political 
writers in the state of Indiana and 
since 1969 has delivered a speech 
from the floor of the Indiana House of 
Representatives in the closing days of 
each general session. 

During his career, Ziegner covered 
19 national political conventions, 38 
state conventions, 27 regular sessions 
and seven special sessions of the Indi¬ 
ana General Assembly. 

OBITUARIES 
Holmes Alexander, 79, a news¬ 

paper columnist and author, died of a 
heart ailment December 5 at the 
Greater Baltimore Medical Center in 
Towson, Md. His work appeared in 
the old Washington Star and other 
newspapers, distributed by the 
McNaught Syndicate. 

* 4c de 

Anne Hunt, 66, former assistant 
family pages editor of The Christian 
Science Monitor, Boston, died on 
November 23. 

4c 4c 4c 
Clarence H. MacLACHLAN, 84, a 

former editor and publisher of The 
Long Islander, a weekly published in 
Huntington, Long Island, N.Y., died 
November 29 in Huntington Hospital. 

George Brooks Thomas E. Weber Jr. Joelene Carson 

Thomas E. Weber Jr., editor of the 
Stuart/Port St. Lucie News, was 
elected president of the Florida Socie¬ 
ty of Newspaper Editors during the 
fall meeting in Gainesville. 

Weber succeeds Paul Hogan, 
managing editor of the Tampa Tri¬ 
bune. Tom Kelly, editor of the Palm 
Beach Post, was elected vice presi¬ 
dent, and Bill Fuller, managing edi¬ 
tor of the Tallahassee Democrat, 
secretary-treasurer. 

4c 4c 4c 

Dan De Capua is the new major 
accounts supervisor of the Observer 
& Eccentric Newspapers, Livonia, 
Mich. Since 1980 an advertising 
account executive with the group, he 
previously held a retail sales position 
with Panax Corporation. 

4c 4c 4c 

Lauren M. Gerken is is the newly 
named director/marketing planning 
for USA Today. She was director of 
planning and analysis for CBS, Inc. 

From 1944 to 1960, he owned the 
newspaper, which was established in 
1838 by Walt Whitman. 

4c 4c 4c 

George McKinnon, 64, retired 
Boston Globe writer, died November 
19. He wrote an arts pages column for 
many years, retiring in 1983. 

4c 4c 4c 

Steed Rollins, 68, chairman of the 
board of the Durham Herald Co. Inc., 
which publishes the Durham (N.C.) 
Morning Herald and the Durham 
Sun, died November 1 at his home. 

Rollins retired in 1982 as president 
of the Durham Herald Co. Inc., but 
continued as chairman of the board. 
His brother, E.T. Rollins Jr., is presi¬ 
dent of the company. 

Rollins began work with the Morn¬ 
ing Herald after graduation from Van¬ 
derbilt University, working succes- 

JOELENE Carson was named 
general advertising manager at the 
Buffalo News. She previously was 
assistant retail advertising manager. 

Before joining the News, Carson 
was an executive in the retail advertis¬ 
ing department of the Los Angeles 
Herald Examiner and prior to that, ad 
director for The Coloradoan in Fort 
Collins, and retail manager for the 
Salem (Ore.) Statesman Journal. 

Diane Ross, veteran Illinois state- 
house journalist, has joined the Inter¬ 
state News Services Inc. in Spring- 
field, III., as a legislative correspon¬ 
dent-columnist. 

She is a former bureau chief of Illi¬ 
nois Issues magazine, where she cov¬ 
ered state government and politics 
for six years and as a reporter- 
columnist, specialized in analysis of 
fiscal news. Earlier Ross worked for 
the Danville (111.) Commercial-News 
four years. 

sively as a floor sweeper, reporter and 
news editor. Managing editor when 
he entered the Army just before 
World War II, he returned to the com¬ 
pany after the war and became execu¬ 
tive editor of the Herald and Sun, ex¬ 
ecutive vice president in 1957 and 
president in 1964. 

He was a past president of the 
Southern Newspaper Publishers 
Association, a member of the School 
of Journalism Foundation of North 
Carolina, and the Newspaper in 
Education Committee of the Amer¬ 
ican Newspaper Publishers Associa¬ 
tion, among other professional and 
civic activities. 

4( 4c 4c 

Paul H. Stevens, 89, former assis¬ 
tant city editor of the New Haven 
(Conn.) Journal-Courier, died 
November 15. 
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newspaper 

industry? 
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directly, all year 
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NEWS/TECH 

Prepress equipment sales to show significant growth 
Study shows newspapers worldwide will spend more than $1.25 billion 

on electronic prepress equipment over the next five years 

By George Garneau 

Newspapers around the world will 
spend more than $1.25 billion on elec¬ 
tronic prepress equipment over the 
next five years, according to a busi¬ 
ness-funded market study. 

Newspapers will make “significant 
capital investments in dramatically 
different kinds of network systems,” 
according to InterConsult Inc., a 
Cambridge, Mass., consulting firm 
commissioned by equipment manu¬ 
facturers. 

Newspapers will make 
“significant capital 
investments in 
dramatically different 
kinds of network 
systems...” 

Products identified as most likely to 
be purchased were editorial termi¬ 
nals, display ad terminals, page lay¬ 
out terminals and typesetters. 

The principal reason cited for plan¬ 
ning prepress expenditures was 
reducing costs and increasing quality. 

The bulk of the investment in pre¬ 
press systems will come from daily 
newspapers, according to the study, 
with between 8% and 10% coming 
from weeklies. More than a quarter of 
the spending will be done by news¬ 
papers with circulations exceeding 
200,000, according to the study. 

But one of the researchers pre¬ 
dicted that medium and small news¬ 
papers would become major purchas¬ 
ers of electronic production systems, 
and they would feel pressure from 
vendors of large systems at the top 
end and from vendors of personal 
computer-based systems at the bot¬ 
tom of the manufacturing spectrum. 

“I think you will see a dramatic 
shift in purchases to newspapers of 
medium and small size,” commented 
Gregory Van Buren, director of 
research for InterConsult. “You’ve 
got Atex going down market, and 1 

think that’s where real competitive 
battles will occur.” 

Some three-quarters of the 
responding newspapers reported cir¬ 
culating fewer than 100,000 copies. 

The survey was based on a six- 
month, international mail and tele¬ 
phone survey, which produced 453 
valid responses, and a simulated com¬ 
puter model. It is available for $8,500. 

The study said electronic prepress 
expenditures were “a matter of great 
uncertainty” because a third of the 
respondents said they did not know 
how much they would spend. But of 
those who estimated, a third expected 
to spend more than $800,000 over the 
next three years. 

“In the past decade, newspapers 
have become diversified information 
businesses. New system investments 
will transform the production side of 
the industry by giving it capabilities to 
match its new needs and solve its old 
problems,” the company said. 

The biggest spending, about 25%, 
will go for front-end systems, with 
North American newspapers larger 
than 200,000 circulation spending the 
most. Another 25% of the spending 
will go into systems for pagination 
and display ad composition, accord¬ 
ing to the study. 

Equipment for reproducing color, 
including color separation scanners, 
page proofers, graphic workstations 
and color pagination systems, 
accounts for one-eighth of expendi¬ 
tures. 

“I think you will see a 
dramatic shift in 
purchases to newspapers 
of medium and small 
size...” 

Typesetters, facsimile transmis¬ 
sion systems and proofing devices 
account for nearly a quar¬ 
ter of the planned expenditures, 
according to excerpts of the study 
provided to E&P by InterConsult 
executives. 

Classified ad packages account ibr 
less than an eighth of projected 
spending on prepress systems. 

The study projects an average 
annual growth of slightly more than 
2% in electronic prepress equipment 
sales, with increasing shipments 
being “undercut” by failing system 
prices. 

“You’ve got Atex going 
down market, and I think 
that’s where real 
competitive battles will 
occur.’’ 

Asked which companies were 
market leaders in the electronic pre¬ 
press equipment, respondents most 
often named Atex Inc., System Inte¬ 
grators Inc., Hastech Inc., Compu- 
graphic Corp., Information Interna¬ 
tional Inc., Harris Corp. and a long 
list of others. 

Newsprint outlook 
to be studied 

Walker Wiener Associates Inc., a 
marketing research firm based in 
Briarcliff Manor, N.Y., has 
announced it will study the long-range 
implications of increasing imports of 
paper on the U.S. and Canadian paper 
industries. 

The study will be conducted in 
association with similar firms in Fin¬ 
land and England. It will assess the 
outlook for six major printing and 
writing paper grades and will include a 
world supply and demand analysis, 
supply capacity quantification and 
profiles of leading importers. 

While imports of newsprint have 
grown dramatically, they still repre¬ 
sent less than 3% of North American 
supplies. However, imports have 
risen to large market shares of coated 
paper (85%), uncoated free sheet 
(62%) and uncoated groundwood 
(62%), Walker Wiener said. 
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Split-second shot pays off 
By M.L. Stein 

When “Night Stalker” suspect 
Richard Ramirez displayed his palm 
in a Los Angeles courtroom to reveal 
a pentagram, Associated Press photo¬ 
grapher Red McLendon had only a 
split second to capture it. 

And because the Los Angeles AP 
bureau is one of two bureaus in the 
country shooting all photos in color, 
McLendon was able to get the exclu¬ 
sive photo for both color and black- 
and-white transmission with only one 
shot. 

An AP test of shooting color only 
on all assignments began in the 
Washington, D.C., bureau last June. 

Based on the reported success of 
that effort, the Los Angeles bureau 
last August began shooting all pic¬ 
tures in color, making black and white 
prints from the color negatives. 

“We have found the quality to be 
just as good as prints from black-and- 
white negatives in most cases,” said 
Spencer Jones, Los Angeles AP 
assistant chief of bureau for photos. 

“But the best factors of shooting all 

AP's 'Night Stalker' photo 

color are that there are no double 
assignments and photographers can 
concentrate on what they’re shooting 
instead of on which camera and which 
film to use.” 

Jones said the new system was used 
for the National League baseball 
playoffs and provided an excellent ex¬ 

ample of the advantages of shooting 
everything in color. 

“In the past,” he noted, “one or two 
photographers shot color and the rest 
shot black and white. When the Dod¬ 
gers were in the playoffs, however, 
the all-color shooting gave us the 
advantage of having a good color pic¬ 
ture from every photographer’s loca¬ 
tion.” 

The Ramirez shot provided another 
dramatic example of the advantages 
of all-color, according to Jones. 

The murder and rape suspect 
allegedly has an obsession with devil 
worship, but this was his first public 
display of it. The pentagram is re¬ 
garded as a devil symbol. In addition 
to the two-for-one aspect of photo¬ 
graphing all in color, it also means 
more assignments can be covered, 
Jones said. The photographer, who 
would have had to double-team to 
shoot color or black and white, is 
freed for another story. 

But there are drawbacks, Jones 
conceded. Color takes longer to 
process and there is some loss of qual- 

(Continued on page 33) 
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Advocacy journalism — is there a piace for it? 
Philadelphia News’ executive editor says there is 

By M. L. Stein 

There’s a place for advocacy in 
mainstream journalism and the media 
neglect their duty when they ignore 
the need for it, Philadelphia Daily 
News executive editor Jay T. Harris 
said in Phoenix. 

“Careful, conscious, conscientious 
advocacy is necessary, appropriate 
and true to the finest traditions of 
American journalism,” Harris con¬ 
tended in a speech at the 76th annual 
convention of the Society of Profes¬ 
sional Journalists, Sigma Delta Chi. 

Noting that his view may trouble 
some journalists, Harris, neverthe¬ 
less asserted that “When we fail to 
advocate what is proper and true . . . 
the consequences can be terribly 
grave.” 

He cited, as an example, the Phil¬ 
adelphia police bombing of the home 
of the radical MOVE group, an action 
that led to nine deaths when a fire 
subsequently swept through the 
neighborhood. 

Harris, who became his paper’s 
executive editor six months ago, said 
the Philadelphia press must accept 
part of the blame for the tragedy 
because of its failure to alert the 
public to move’s known prepara¬ 
tions for a siege and to the tendency of 
local police to ignore the poorer sec¬ 
tions of the city and offering better 
security to the affluent residents. 

According to Harris, today’s news¬ 
people may be reluctant to battle for 
societal improvements because of the 
bad reputation of adversarial journal¬ 
ism in the 1960s. 

He agreed that some of that criti¬ 
cism was justified, adding, “I reject 
completely the practices of journal¬ 
ists who twist facts and tell half the 
truth to make a point.” 

However, he continued, the press 
is wrongly backing away from its 
traditional role in fighting injustice 
because of the intense amount of crit¬ 
icism it’s getting from business and 
political leaders. 

“Our profession is under assault by 
well-financed groups that would have 
the American people know less,” he 
said. 

Still, Harris asserted, “1 believe 
there are things journalists can be for 
or against. There are things going on 
in our society which we need not, 
should not, dare not ignore . . . .We 
should care about a school system 

Jay Harris 

that doesn’t educate, the plight of 
small farmers, blacks, Hispanics, 
Indians, the poor and whether they 
will ever be helped up from degrada¬ 
tion.” 

Harris blasted the media for occa¬ 
sionally focusing attention on social 
problems, but moving away from 
them when they find trendier topics. 

“By . . . deciding what we will 
cover and for how long, we make 
influential decisions,” he com¬ 
mented. 

“I believe there are 
things Journalists can be 
for or against” 

The editor charged the media do 
well in covering events, but poorly in 
finding solutions to “static social 
problems” such as the plight of the 
poor and discrimination. 

The convention’s keynote speaker 
was Gannett Co. chairman Allen H. 
Neuharth, who summed up his views 
on media credibility in three-and-a- 
half minutes, which was regarded as 
the shortest keynote address in the 
Society’s history. 

The solution to the credibility 
problem is “very simple,” Neuharth 
said. 

“To achieve credibility we must 
offer regularly our readers, viewers 
and listeners a true mirror of the audi¬ 
ence and area we serve — each in our 
own medium, each in our own way.” 

He offered a four-point program to 
restore confidence in the media: 
“reflect all of our images; inspect all 
of the problems; project all of the 
opportunities; respect all of the peo¬ 
ple.” 

Neuharth said that to achieve credi¬ 
bility the press must cover good news 
as well as bad, “the glad as well as the 
sad.” 

Another speaker, CBS News cor¬ 
respondent Marlene Sanders, con¬ 
tended that women are not getting 
their rightful share of executive posi¬ 
tions in journalism. 

“Our ranks are still thin in the vice 
presidential decision-making level,” 
she said. “My personal belief is that 
without pressure from the administra¬ 
tion in Washington, progress, all 
around, is going to be slow. We are 
not moving forward as we did in those 
heady days of the 70s.” 

One problem, she continued, is the 
“comfort factor”, by'which “mostly 
white, Anglo-Saxon, Protestant men 
who run things feel more comfortable 
with people of their own kind of social 
background, religion, club member¬ 
ships, social graces and appearance. 
“No matter how well-educated 
women and blacks are, no matter how 
smooth, charming and well dressed 
we are, we can’t look like these men. 
And for those two groups, the com¬ 
fort factor is an obstacle.” 

In other business of the conven¬ 
tion, which drew 832 members, Chi¬ 
cago Sun-Times syndicated cartoon¬ 
ist Bill Mauldin was presented with 
the Walter Cronkite Award for 
Excellence in Journalism and Tele¬ 
communication established at 
Arizona State University. 

Betty De Ramus, a Detroit Free 
Press editorial writer, was awarded 
the Eugene C. Pulliam Fellowship 
award of $10,000, which she said she 
will use for travel and research in 
Africa. 

Robert Lewis, Washington corres¬ 
pondent for Newhouse News Ser¬ 
vice, moved up to SPJ, SDX presi¬ 
dent, succeeding Frank Sutherland, 
managing editor of the Hattiesburg 
(Miss.) Ammca/i.The new president¬ 
elect is Robert H. Will, editor of the 
Milwaukee Sentinel. 

SPJ, SDX’s Wells Key award for 
outstanding service to the Society 
went to Dr. Ralph Izard, a professor 
at Ohio University’s School of Jour¬ 
nalism. 
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Newspaper to open ‘Mega Sales Center’ 
By M.L. Stein 

A new “Mega Sales Center,” which 
puts seven circulation sales and 
marketing functions under one roof, 
will be opened in January by the Long 
Beach (Calif.) Press-Telegram. 

Circulation manager Pat Elster said 
the facility will be an “in-house tele¬ 
marketing operation designed to help 
us increase circulation by improving 
our ‘new start’ quality, increasing 
sales control and reducing sales 
costs.” 

The center, which is located several 
blocks from the P-T’s main building, 
is also intended as a profit center for 
the marketing of a variety of local and 
regional products, according to Rick 
Sadowski, vice president/consumer 
marketing. 

Sadowski added that warehouse 
space at the site will be used to con¬ 
solidate and improve home delivery 
distribution. 

‘7he consolidation of 
all sales functions under 
one roof will improve the 
way the Press-Telegram 
does business,” Elster 
declared. 

“The consolidation of all sales func¬ 
tions under one roof will improve the 
way the Press-Telegram does busi¬ 
ness,” Elster declared. 

The functions housed in the build¬ 
ing will be verification, single copy 
sales, renewals, subscription sales, 
profit center, crew center and dis¬ 
tribution center. 

“We can sell where we want, when 
we want, and more important, where 
we need to,” Elster commented. 
“With the new verification and data 
entry center, an order can be sold at 5 
p.m., verified at 5:20 p.m., input by 
5:45 p.m. and delivered to the sub¬ 
scriber the next the next morning.” 

The P-T, a Knight-Ridder paper, 
said it also plans post-verification 
calls to new subscribers the first 
morning of delivery. 

Sadowski said current costs will be 
cut by bringing the renewal program 
in-house and combining it with the 
existing stop-saver program. He 
added that renewals will focus on 
those stops that are financially re¬ 
lated, while the stop-saver program 
will concentrate on those non- 
fiinancially related. 

Elster said the single copy sales and 
distribution center areas will allow 
the paper to combine the distribution 
centers into one location. 

“This,” he explained, “will reduce 
transportation hours and dollars. At 
the same time, it will allow home de¬ 
livery to have more management peo¬ 
ple on site at the critical delivery 
times.” 

Elster said he and his management 
team are currently negotiating with 
various local and regional organiza¬ 

tions to sell their products from the 
Mega Sales Center. 

Gene Pearlman, who has been 
promoted to the newly created posi¬ 
tion of circulation marketing mana¬ 
ger, will be responsible for the overall 
operation of the new facility. 

Also in connection with the center, 
George Hollander has been named to 
the newly established job of circula¬ 
tion sales manager and Bill Smith has 
been promoted to home delivery man¬ 
ager. 
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SYNDICATES 

Coretta Scott King on her new feature 
The Atlanta-based human rights activist discusses the weekly 

column she is doing for the New York Times syndicate 

By David Astor 

Coretta Scott King is a very busy 
person. 

She is president of the Attanta- 
based Martin Luther King, Jr. Center 
for Nonviolent Social Change, a 
national organization that provides 
education and training programs in 
nonviolence. 

She serves on the boards of numer¬ 
ous other organizations, including the 
Black Leadership Roundtable, the 
National Alliance of Business, the 
National Committee for Full Employ¬ 
ment, and the National Women’s 
Political Caucus. 

She travels all over the country and 
world. In July, for instance, she spoke 
at the United Nations Decade of 
Women’s Conference in Nairobi, 
Kenya. 

And the 58-year-old King does 
many other things. 

One of the most recent additions to 
her hectic schedule is a weekly col¬ 
umn that began distribution last 
month with the Special Features divi¬ 
sion of the New York Times Syndica¬ 
tion Sales Corporation. And King has 
very strong reasons for wanting to 
pack this additional assignment into 
her wide-ranging work life. 

For one thing. King said she wel¬ 
comes the chance to know exactly 
which of her words will get into print. 
She observed in her introductory col¬ 
umn November I: “I have no objec¬ 
tion to being interviewed as a way of 
expressing opinions, but I’ve learned 
to be wary. Not too long ago, for ex¬ 
ample, I was interviewed for the bet¬ 
ter part of an hour. What appeared in 
print were several paragraphs about 
what I was wearing and two muddied 
sentences that somehow managed to 
convey the opposite of what I actually 
said. It wasn’t the first time, so I wel¬ 
come the opportunity to articulate my 
views unencumbered by interpreta¬ 
tion.” 

What are the views being articu¬ 
lated in the feature? King said she 
tries to be a spokesperson for Amer¬ 
icans who don’t have much of a 
voice—including minorities as well as 
the poor, the handicapped, the old. 

Coretta Scott King. (Photo courtesy of 
The Martin Luther King, Jr. Center for 

Nonviolent Social Change.) 

and children of all races. 
King, speaking during an E&P in¬ 

terview last week, said she wants to 
convey to disadvantaged people that 
there is at least some hope for change 
if they take action. This, she stated, 
can involve participating in commu¬ 
nity organizations and making “in¬ 
telligent and creative use of the bal¬ 
lot,” among other things. 

“I’m not one to feel we should with¬ 
draw,” declared King. 

King noted that people don’t neces¬ 
sarily have to “picket, march, and 
boycott” to get attention, although 
the columnist believes that nonvio¬ 
lent direct actions can be effective. 
King herself was arrested this sum¬ 
mer in a protest against apartheid at 
the South African Embassy in 
Washington, D.C. And she was also 
heavily involved in bringing together 
over 800 organizations and about 
500,000 people for the 1983 “Jobs, 
Peace, and Freedom” march in D.C. 
that marked the 20th anniversary of 
her late husband’s famous March on 
Washington. 

King also hopes her column will 
give readers more knowledge about 
other countries, including nations ol 
the Third World. “Most Americans 
are very provincial,” said King, who 
was an alternate delegate to the Unit¬ 

ed Nations during the Carter admin- 
tration. “I have found in my travels 
that people outside the U.S. are more 
informed about us than we are about 
them. I think that when people have a 
world view, they don’t have as much 
opportunity to be biased.” 

And the U.S., she said, can follow 
the examples of other countries when 
it comes to certain things—such as the 
way Japan treats educators. 
“Teachers,” she wrote, “are revered 
in Japanese society because the 
Japanese people and their govern¬ 
ment place the highest value on learn¬ 
ing and knowledge. They understand 
the vital importance of education and 
its inseparable relationship to a heal¬ 
thy economy . . . .” 

Other topics that King has cov¬ 
ered—or plans to cover—include 
poverty, joblessness, voting rights, 
nuclear war, how military spending 
takes money away from social pro¬ 
grams, America’s relations with the 
Soviet Union, U.S. foreign policy to¬ 
wards South Africa, the sanctuary 
movement in support of Central 
American refugees, and the fight 
against anti-Semitism. In short. King 
devotes many of her columns to some 
of the largest human-, civil-, and eco¬ 
nomic-rights issues of the day—and 
talks about what is being done (or can 
be done) to extend these rights to 
everyone. 

But King noted in her first column 
that she also plans to cover the “small¬ 
er stories as well, including portraits 
of unsung heroes and heroines and 
accounts of their uncommon courage 
and decency that offer hope for 
humanity.” 

The columnist also draws on her 
personal experiences in many of her 
weekly pieces. She began a column on 
affirmative action earlier this month 
by stating: “During a forum I recently 
attended at a Midwestern college, a 
lively exchange took place between 
two students—one white, one black.” 
King reported what the white one said 
opposing affirmative action and what 
the black one said defending it, and 
then segued into a more general dis¬ 
cussion of the issue. She talked about 
the Reagan administration’s attempts 
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to eliminate numerical hiring and 
promotion goals and timetables, and 
noted that forms of affirmative action 
have always existed in the U.S.—as 
when white males were given millions 
of acres of free land under the Home¬ 
stead Act of 1862. 

King also occasionally refers to her 
late husband—and what he stood 
for—in her feature. The slain civil 
rights leader will be in the news next 
month when a federal holiday honor¬ 
ing him will be celebrated for the first 
time. Coretta Scott King has stated 
that she hopes January 20 could be a 

day when everyone in the world lays 
down their weapons for 24 hours. 

It was soon after Dr. King was 
assassinated in 1968 that three syndi¬ 
cates asked his widow about writing a 
column. But King declined. It wasn't 
until the N.Y. Times syndicate 
approached her more recently that 
she felt reaoy to agree. For one thing. 
King said her experience as a com¬ 
mentator for the Cable News Net¬ 
work from 1980 to 1984 gave her some 
indirect training as a columnist. And 
she reported that she now has people 
to help her with research and other 

Harms comics are made available 

The cartoon panels of Dennis 
Harms, who has been published in the 
San Francisco Chronicle, are being 
offered for syndication. 

Harms’ drawings are of the ofn>eat 
variety. In one cartoon, two chess 
pieces are shown playing with hu¬ 
mans on a chessboard. In another, a 
huge fountain pen gets worked on at 
the “Artpens” service station. 

The 32-year-old cartoonist current¬ 
ly works as a freelance graphic desig¬ 
ner and is also producing greeting 
cards that will be released next year. 
Harms, who has a BFA in graphic 
design from the Minneapolis College 
of Art & Design, was formerly em¬ 
ployed in film promotion and other 
areas. 

Harms is based at 72 Gough, Suite 
11 A, San Francisco, Calif. 94102. 

TMS to distribute Bard Lindeman 
Bard Lindeman, who has written 

“Over 50” for AP Newsfeatures since 
1984, is moving his column to Tribune 
Media Services this February. 

The feature, which is to be re¬ 
named, will increase in frequency to 
twice a week with one column in ques- 
tion-and-answer form and the other a 

narrative or essay piece. Lindeman, 
who is the editor of 50 Plus magazine, 
said he will also eventually do pam¬ 
phlets for TMS. 

Lindeman’s column (see E&P, 
March 9) covers topics of interest to 
America’s burgeoning older popula¬ 
tion. 

Several women writers on top 25 list 

A number of syndicated columnists 
are on the latest World Almanac and 
Book of Facts list of America’s 25 
most ii^uential women in 1985. 

They include Jeane Kirkpatrick of 
the Los Angeles Times Syndicate, Ann 
Landers of News America Syndicate, 
Ellen Goodman of the Washington 
Post Writers Group, Erma Bombeck 
of LATS, Coretta Scott King of the 
New York Times Syndication Sales 
Corporation, and Abigail Van Buren 
of Universal Press Syndicate. 

World Almanac, which is published 

by Newspaper Enterprise Association, 
polled newspaperpeople from around 
the country for the list. The first-place 
finisher was Katharine Graham of the 
Washington Post Company._ 

On Moore and more 
Five-part excerpts from books 

about Mary Tyler Moore, Katherine 
Hepburn, Frank Sinatra, and Peter 
Ueberroth are being offered by the 

(Continued on page 32) 

aspects of the feature. 
King said she enjoys doing the col¬ 

umn, and noted that she has experi¬ 
ence writing and editing two b^ks 
and penning numerous newspaper 
and magazine articles. King stated 
that she also greatly enjoys reading, 
with her fare including Ebony. Black 
Enterprise, the major newsweeklies, 
USA Today, the New York Times, the 
Wall Street Journal, and the Atlanta 
papers. 

Clients for King’s column include 
the Boston Globe, Dallas Morning 
News, Detroit Free Press, Indianapo¬ 
lis Star, Los Angeles Times, Newark 
Star-Ledger, and Seattle Post- 
Intelligencer. 

Bom and raised in Alabama, King 
had experience in her younger days 
picking cotton, farming, and waiting 
tables. She earned a B.A. in 
elementary education at Antioch Col¬ 
lege and then studied as a concert 
singer at the New England Conserva¬ 
tory of Music in Boston. It was there 
that she met Martin Luther King, Jr., 
who was studying for his doctorate in 
theology at Boston University. They 
were married in 1953. 

King (see E&P, October 26) has re¬ 
ceived nearly 30 honorary doctorates 
herself, as well as more than 100 other 
awards. 

TRAVEL 
BRINGS HOME 

READERS 

Charter our travel and adventure 
package with features by globe¬ 
trotting writers like Loreen Arbus 
and Norm Chandler Fox. Because 
before your readers see the world, 
they want to read about it. 

Call toll-free 800445-4555 for a 
sample travel mini package. Alaska. 
California, Hawaii and Canada, call 
collect (619) 293-1818. Get the pack¬ 
age that ties up readership and 
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Select Features division of News 
America Syndicate. Graphics’ “Year in Review” and “The 

Select is also offering Info- 1985 Income Tax Special.” 

Globe files suit against News America Syndicate 
The Boston paper is trying to prevent transfer of features 

The Boston Globe has filed suit 
against News America Syndicate in an 
effort to prevent the loss of various 
features. 

A Monday, December 23, hearing 
has been scheduled in U.S. District 
Court in Boston. The Globe that day 
will seek a preliminary injunction to 
stop the features’ transfer. 

The Boston Herald announced ear¬ 
lier this month that it would be taking 
over, as of the first of the year, 10 
NAS comics and one column that reg¬ 
ularly ran in the Globe (see E&P, De¬ 
cember 14). The comics include 
“B.C.,” “The Wizard of Id,” “Dennis 
the Menace,” and others, and the col¬ 
umn is “Inside Report” by Evans and 
Novak. Herald editor Joseph Robino- 
witz said his paper would also have 
access to several other NAS features, 
such as Herblock’s editorial car¬ 
toons, that the Globe ran less often. 

NAS, like the Herald, is owned by 
Rupert Murdoch. 

The Globe suit—which refers to 
nine comics, the Herblock cartoons, 
and the Evans and Novak column— 
charges NAS with “illegally terminat¬ 
ing a contract . . . .” 

Specifically, the suit cited a 
September 27 NAS letter notifying 
the Globe that “under the terms of the 
contract dated January 1, 1983, that 
we will not be renewing our contract 
beyond December 31, 1985 under the 
present terms and conditions.” NAS 
also said in the letter that it would be 
willing “to discuss terms of a new 
agreement to take effect January I, 
1986, that would be beneficial to the 
Globe and to our syndicate.” 

Under the contract, the Globe or 
the syndicate could give 90 days 
notice of cancellation. 

Globe attorneys Paul J. Lambert 
and S. Elaine McChesney stated that 
the paper didn’t consider the letter a 
“clear and unambiguous” cancella¬ 
tion notice because it left open the 
possibility of renewal under new 
terms. 

They also stated that there is a “cus¬ 
tom in the industry not to transfer fea¬ 
tures from a newspaper that had long 
published them to a competitor as 
long as the former agreed to match the 
prices offered by its competitor. The 
Globe was prepared to pay any 

reasonable price to retain the features 
and, in particular, was prepared to 
match any price offered by the 
Herald. As a result, it did not im¬ 
mediately seek replacement comics.” 

The attorneys for the Globe, which 
has carried several of the 11 syndi¬ 
cated features for over 30 years, said 
NAS “never” gave the paper “a price 
that it had to meet.” 

Lambert and McChesney, who also 
gave other reasons why the prelimin¬ 
ary injunction should be granted, 
stated that the termination of the com¬ 
ics would “seriously and irreparably 
damage the Globe” — with one result 
a “significant” loss of circulation. 

Globe editor Michael C. Janeway 
said the suit is “a fight against unfair 
and deceptive practices by Mur¬ 
doch’s international conglomerate. 
He is using one of his companies. 

News America, to aid another, the 
Boston Herald. He is doing this in 
violation of the rules governing fair 
trade, and without regard for the best 
interests of the artists and writers who 
create these features, or for the 
public.” 

NAS chairman Robert E. Page said 
earlier this month that the syndicate 
gave the Globe the opportunity to 
share the comics with the Herald, but 
that the Globe refused. And he noted 
that other syndicates have switched 
features to papers owned by their 
corporate parents. 

Robinowitz said he felt the Globe 
suit was “completely without any 
merit,” and added, “It’s more of a 
nuisance thing than anything .... I 
hope it’s all resolved on Monday.” 

—David Astor 

Jeane Dixon appears in ‘Golden Girls’ 
Horoscope columnist and psychic 

Jeane Dixon played herself in the De¬ 
cember 14 episode of The Golden 
Girls on NBC. She appeared in the 
dream of Betty White’s Rose charac¬ 
ter, who was wondering whether she 
should wed her boyfriend. Dixon was 
asked to predict what kind of marriage 
it would be. 

Dixon will also appear on Cable 
News Network’s Take Two show 
January 1. 

Also, changes are coming in the Los 
Angeles Times Syndicate columnist’s 
“Your Horoscope” feature. Dixon 
January 6 is adding to her daily col¬ 
umn a feature called “Today’s Child,” 
which will “give parents a look at 

Dixon is in the dark clothes. 

what the future holds for their new¬ 
born.” And “Your Horoscope” will 
have a new graphic look. 

Dixon also does “Semi-Annual Pre¬ 
dictions” for LATS in January and 
July. Her predictions for the 1986 new 
year will be available January 5. 

Garfield on tv again Nicolelis’ promotion 
Garfield on the Town, the Emmy- 

winning animated special created by 
cartoonist Jim Davis, will be rebroad¬ 
cast for the first time since its 1983 
premiere on December 28 by CBS. 

Also, the United Feature Syndicate- 
distributed feline character has now 
spawned about 7,5(X) licensed prod¬ 
ucts (from over 220 manufacturers) in 
26 countries. 

Nancy Nicolelis has been 
appointed public relations director of 
United Feature Syndicate, Newspaper 
Enterprise Association, and United 
Media Licensing. She joined United 
Media in April 1984 as p.r. manager 
for UML. 

A reorganization recently merged 
the p.r. functions of the syndicate and 
licensing divisions. 
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Ontario Press CouncU’s advice to journalists: 

‘Don’t run for public office’ 
Journalists should not run for pub¬ 

lic office, the Ontario Press Council 
declared recently. 

The council, a voluntary organiza¬ 
tion of public and news media mem¬ 
bers that hears complaints about 
news coverage, made its comment in 
an adjudication condemning the 
weekly Huntsville Forester for allow¬ 
ing its editor to write all the editorials 
about a teachers' strike even though 
he was a member of the affected 
school system’s board of education. 

“(This) case stands as another ex¬ 
ample and warning to newspaper edi¬ 
tors and publishers across the coun¬ 
try,” the council said. “Those in our 
business, who are directly involved in 
the collection and presentation of 
news and opinion should not run for 
public office.” 

A journalist participating in public 
affairs, the council declared, “cannot 
deal fairly and objectively with news 
and comment about them.” 

“The council believes that ... it is 
improper for a newspaper publisher, 
editor or reporter to assume the dual 
roles of both actor and critic by hold¬ 
ing office in any public or private body 
likely to be in the news,” the group 
added. 

In the specific case, teachers at 
Huntsville High School complained 
that the Forester editor and school 
board member. Lev Vanduijren, used 
his editorials and personal columns in 
a “highly partisan” way that resulted 
in a “huge imbalance” in the public 
debate. 

Forester publisher Peter Rice told 

Split Second 
(Continued from page 27) 

in low-light situations. 
The photo chief said AP is testing 

different chemicals in an attempt to 
shorten processing time and is study¬ 
ing ways to improve low-light quality. 

Also, Jones reported, the amount of 
wire time needed to transmit color 
pictures to members of the Laserpho- 
to network — about 30 minutes com¬ 
pared to nine for black-and-white — 
means only a limited number of color 
shots can be moved. 

He added, however, that the num¬ 
ber of color projects transmitted both 
on Laserphoto I and Laserphoto II 
has increased and now includes a 
wider variety of subjects. 

E&P that he agreed with the decision 
and that in the future editors and re¬ 
porters would be forced to choose be¬ 
tween their jobs and running for some 
public offices. He and former editor 
Garth Thomas noted that journalists 
had been very active in the small com¬ 
munity. 

‘Those in our business, 
who are directiy invoived 
in the coiiection and 
presentation of news and 
opinion shouid not run 
for pubiic office.” 

“Unfortunately, in a rural commu¬ 
nity one doesn’t anticipate problems 
like this happening,” Rice said. “We 
have to accept that in the future the 
decision of anyone who runs will be 
between the office and his job. It’s 
unfortunate because we’re keeping 
from the electorate someone who has 
something to give to the community, 
and that’s wrong.” 

Nevertheless, Rice added, “In ret¬ 
rospect, we should have declared 
there was a conflict of interest and 

Gannett talks 
with Time 

Gannett Co. confirmed that it re¬ 
cently held a meeting with Time Inc. 
to discuss a merger of the two com¬ 
panies. 

Charles Overby, vice president for 
communications said Gannett chair¬ 
man Allen H. Neuharth and Time 
chairman J. Richard Munro met re¬ 
cently in New York to talk about mer¬ 
ger possibilities. 

Overby stressed that any deal 
would result from a friendly bid by 
Gannett. 

“Gannett is always interested in 
talking to its friends, Overby said.” 

Munro reportedly told Neuharth, 
however, that Time is not interested 
in merging at this time. 

Wall Street analysts speculated 
that Time could become a takeover 
target because its stock, selling in the 
high 50s, is trading at a large discount 
from estimates of its assets’ values. 

removed Mr. Vanduijren from writing 
editorials.” 

Forester coverage of the bitter 
strike was less fair than it should have 
been. Rice said. 

“We . . . were concentrating on 
the plight of high school (students’) 
parents and their children and not so 
much on the plight of school teachers 
— and we got caught on it.” 

Boston daily offers 
carrier scholarship 

The Boston Globe has established a 
new scholarship program for its news¬ 
paper carriers, effective January 1, 
that is an incentive for good service 
and longevity of employment. 

The newspaper’s “Paper Route to 
College” scholarship program will 
provide one-year’s full tuition, up to a 
maximum of $5,0(X), for any carrier 
who satisfactorily delivers the Globe 
for three consecutive years in a home 
delivery route. 

The Globe said any carrier who 
meets the requirements is eligible for 
the scholarship. The newspaper said 
the $5,0(X) maximum amount is great¬ 
er “than any previous or current scho¬ 
larship program.” 

The scholarship may be used at the 
school of the carrier’s choice and is 
paid directly to the institution. The 
scholarship is in addition to the regu¬ 
lar compensation carriers receive for 
delivery of the paper. 

DON’T MISS THE NEWS 
DOWNUNDER! 
Get your copy of 

AdNews 
— Australia's big tnarkeling. advertising and 
media magazine. 
Each fortnight you'll benefit from Ad News' irv 
cisive reporting on Australasian events, oppor¬ 
tunities and trerxis which could help or affect 
your business. 

1“" ————♦^1 

EDITOR & PUBLISHER for December 21, 1985 33 



Classified Advertising BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 

FEATURES AVAILABLE ANNOUNCEMENTS 

CARTOONS 
EDITORIAL CARTOONS and comment. 
Church directory illustrations, horo¬ 
scope, movie reviews, crossword 
puzzles, humorous cartoons, other 
quality features for the weekly editor 
(offset). Mark Morgan, Inc, PO Box 
995, Newnan GA 30264;(404) 
253-5355. 

FREELANCE_ 
FREELANCE WRITERS, COLUM¬ 
NISTS: Marketing your feature/article 
just became easier and more afford¬ 
able. Self-syndicated columnist can put 
your work in front of editors at fraction 
of your cost. Phone or write: David 
Carter, 1710 Sutton Ave., Cincinnati, 
OH 45230, (513) 231-0352. 

"WITH THE LEPRECHAUNS" weekly, 
semiweeklycolumn. Broad, reader 
appeal. Earthy blarney sprinkled with 
truth and tradition. $10.00 for press kit 
plus 4 columns. Shamrock Enterprises, 
Ltd. 5615 N.W. Central Dr., "103, 
Houston TX 77092 

MOVIE REVIEWS 
MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain¬ 
ment pages. Camera ready. Star photos. 
Our lltn year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 

MOVIE REVIEWS ESPECIALLY FOR 
CONCERNED PARENTS! After 3 years, 
5,000,CX30 readers in 40 states! Free 
samples! Free trial subscription! 
Cinematic Sentiments, Dr. Allen 
Hasson, Rt. 2. Box 4457, Nyssa OR 

HEALTH 
■DON’T LET IT HAPPEN’—Alcoholism 
need not be a career and drug abuse 
can be stopped. America’s No. 1 health 
and social problem addressed and read¬ 
ers’ questions answered authoritatively. 
Bi-weekly. Samples, rates. Executive 
Director, WTCOA, 6501 Boeing Bldg. 
B, Suite 400, El Paso, TX 79999. 

"FIT FOR LIFE" by Sheila Cluff, spa 
director and television personality, 
gives exercise and diet tips to readers. 
Ft’s just one biweekly column in our 
weekly news package with others on 
children’s health, medications for 
consumers, healthful travel and dental 
care. Plus timely news and features on 
health and medicine. Our 6,000 wrods 
each week come to you at a remarkably 
low cost. Send for a sample or free trial. 
International Medical Tribune Syndi¬ 
cate, 257 Park Avenue S., New York, 
NY 10010. 

"SENIOR CLINIC". An experienced 
practicing specialist writes America’s 
only health column specifically 
addressing the medical problems of 
past middle life. The nation’s 26 
million seniors now exceed the teen age 
population. Senior Clinic caters exclu¬ 
sively to this ever increasing segment of 
your readership. "Warm witty 
authoritative--excellent reader 
response" (Rochester, NY Democrat & 
Chronicle). Weekly 600 words. Now in 
5th year. Samples, rates. Dr. Macinnis, 
PO Box 307, Edmonton, Alberta, Cana¬ 
da, T5J 2J7, (403) 973-2361. 

POLITICAL COLUMNS 

NEW RELEASES from all Federal Agen¬ 
cies, The Congressional Press (Elleries 

SENIORS monthly each. Call-Dave (202)737- 
4434. 

TEMPT YOUR older readers to respond 
to the delightful advice column that 

BOXING 
pendent living and more. Seniors! 
$5.(JO each 500-800 words. PO Box 
55908, Seattle, WA 98155. 

BOXING ~ Established weekly column 
of boxing commentary. Well written, 
provocative. Excellent offbeat sports 

REAL ESTATE est subject often underestimated by 

"HOUSE CALLS’’-Oklahoman, Miami 
Herald, Sun-Times, 100 others. Lively, 
lucid 800-word Q&A weekly on real 
estate. 11th year, 8 national awards. 
Edith Lank, 240 Hemingway, Roches¬ 
ter, NY 14620. (716) 473-4973. 

editors. Will cultivate new readership. 
Won’t cost much in space/money for 
trial. Samples. Jon Piper, Sports News 
Service, 44 Lufkin Point Rd., Essex, 
MA 01929. (617) 768-7165. 

MONEY 
ENTERTAINMENT 

"MORE FOR YOUR MONEY’’—Proven 
weekly column and fillers of money 
saving consumer news. Mike LeFan, 
1802 S 13th, Temple, TX 76501. 

THE INDUSTRY’S 
MEETING PLACE. . . 
When you need to reach newspaper people, you can 
meet all the people you want to meet— 
Buyers, sellers, employers, job-seekers, and more, 
in the pages of 

EDITOR & PUBLISHER 
Classified Advertising (212) 675-4380 

WEuL EQUIPPED web offset production 
plant, north central Texas. $575K, 
owner finacning. We have others, free 
list. ATN, Inc., Bill or Ed Berger, 1801 
Exposition Blvd., Austin, TX 78703, 
(512) 476-3950._ 

NEWSPAPER APPRAISERS 
APPRAISALS FOR THE WEST 

Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 

NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre¬ 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Krehbiel-Bolitho, Inc., 
Robert N. Bolitho, 4210 Johnson Drive, 
Suite lOOA, Fairway, KS 66205 

NEWSPAPER BROKERS 
Above Average 

PERFORMANCE 
SYD S. GOULD & COMPANY 

Box 249, Bay Point 
Panama City, FL 32407 

(904) 234-3307 ext 3408 

ALAN G LEWIS, MEDIA BROKER 
On file over 100 active qualified buyers 
for daily, top weekly or shopper publica¬ 
tions. Ridge Rd, Hardwick MA 01037; 
(413) 477-6009._ 

BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(8 1 3)733-8053 daytime; 
(813)446-0871 nights: or write Box 
3364, Clearwater Beach FL 33515. No 
obligation of course. 

Brokers • Consultants • Appraisers 
Daily and Weekly Newspapers 

JAMES A. MARTIN ASSOCIATES 
Columbus Office: (614) 889-9747 

PO Box 798, Dublin OH 43017 
SERVING THE USA 

CONFIDENTIAL PROFESSIONAL 
SERVICE. Call or write Dick Briggs. No 
obligation. RICHARD BRIGGS &^SS0- 
CIATES, Box 8225, Savannah, GA 
31412 (912) 236-1596. 

EDWIN 0. MEYER ASSOCIATES 
Appraisers, Brokers, Consultants 
Box 637, Goochland, VA 23063 
_(804) 784-7000_ 

Fournier Media Service Inc. 
Appraisal«Bokerage«Consulting 

John L. Fournier Jr. 
PO Box 5789, Bend, OR 97708 

Office (503) 389-3277 

JAMES W. HALL, JR. 
Newspaper 

Sales, Appraisals, Consultations 
Jim Hall Media Services, Inc. 

408 Elm St. Troy, AL 36081 
_(205) 566-7198_ 

J.F. HICKS MEDIA SERVICE 
31 N. Wyoming, Buffalo, WY 82834 

; Jim Hicks (307) 684-5750 

CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
John T. Cribb (406) 266-4223 

I Sales • Consulting • Appraising 

! KREHBIEL-BOLITHO, INC 
j Brokers-Appraisers-Consultants 
! Over 550 Newspaper Sales 
i ROBERT N. BOLITHO 
I 4210 Johnson Drive, Suite lOOA 
1 Fairway, KS 
I Office: (913) 236-5400 

! MEL HODELL, Newspaper Broker, 
! PO Box 2277, Montclair CA 91763 
:_(714) 626-6440_ 

; NEWSPAPER BROKERS 
Over 300 Newspapers Sold 

i 25 Years of Service 
1 W. B. GRIMES & CO. 

1511 K Street, N.W. 
Washington, D. C. 20005 

i (2(52) 628-1133 
I- 
! Pacific NW Newspaper Associates 
I Rod Whitesmith, (206) 892-7196 

Box 4487, Vancouver, WA 98662 

PHILLIPS MEDIA, INC. 
Newspaper Brokers—Consultants 

PO Box 607, Berryville, AR 72616 
RUPERT PHILLIPS (501) 423-6688 

Sales - Appraisals - Consultations 
I ATN, INC. - Bill or Ed Berger 
I 1801 Exposition - Austin, TX 78703 
I (512) 476-3950 

reviews, "Around Entertainment" with 
photos. Our 12th year. International 
Photo News, Box 2405, West Palm 
Beach FL 33402. 

HOUDAY5 ARE NEAR 

We at EDITOR & PUBLISHER, as always, are very happy to 

have your ads and present them to the great newspaper industry 

audience. 

But due to the Holidays two deadline changes are necessary. 

For the December 28th issue deadline is; A . 

Friday December 20f/) . ^ 

2:00 pm 

For the January 4th issue deadline is: 

Friday December 27th 

2:00 pm 

HAPPY HOUDAYS 
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ANNOUNCEMENTS ANNOUNCEMENTS ANNOUNCEMENTS EQUIPMENT & SUPPLIES 

NEWSPAPERS FOR SALE NEWSPAPERS FOR SALE NEWSPAPERS FOR SALE CAMERA A DARKROOM 

two years old, circulation 25K, sunny, 
booming Phoenix area. Total price 
$25,000. (602) 938-2742. PO Box 
6034, Glendale, AZ 85312. 

DON’T BUY IT! IF ITS A BARGAIN in 
today's economy, something's wrong! I 
But if you want to get in on the nationTs 
fastest growing community newspaper 
markets, we nave them listed from 
$100 K to $4 million with reasonable 
terms. 

EDWIN 0. MEYER ASSOCIATES 
(804) 784-7000 

Box 637, Goochland VA 23063 

ESTABLISHED TMC WEEKLY in boom¬ 
ing S.W. Sunbelt market. Below gross 
of $290,000. Includes R.E. 
Sale, investor or working partner. Write 
Box 9367, Editor & Publisher. 

FOR SALE weekly newspaper with 
complete newspaper printing facilities. 
Also various small presses. Price very 
reasonable - due to health. Call Don at 
(301) 268-5673 or 269-6225. 

MINNESOTA weekly newspaper and 
shopper. $650M gross. Red hot price 
and red hot opportunity. Box 9559, 
Editor & Publisher. 

New England weekly and shopper. 
Established. Proven growth. 
$425,000. James A. Martin Associ-i 
ates, Po Box 798, Dublin OH 43017,1 
(614) 889-9747. I 

NEWSPAPERS WANTED 

EXPANDING COMMUNITY NEWSPAP¬ 
ER GR(3UP seeks to purchase exclusive 
weeklies with 5000 or more paid circu¬ 
lation. We can act quickly and will hold 
your replies confidential. Write Box 
8826, Editor & Publisher. 

WELL RESPECTED, growing Canadian 
daily newspaper with cash seeks to 
purchase smaller newspapers 
(5000-10,000 circulation). Write or 
phone Arthur Weeks, Sterling Newspap¬ 
ers, LTD, PO Box 10079,. Pacific 
Center, Vancouver, B.C. V7Y1B6. 
(604) 682-7755. 

NEWSPAPER BROKERS 
KNOW tHAT 

E&P CLASSIFIEDS 
QET THEM 

THE BUSINESS! 

PUBUCATIONS FOR SALE 
GROUP of periodicals targeted to 
specific business computer users. 
1985 projected gross, about $4 
million. We have others, free list. ATN, 
Inc., Bill or Ed Berger, 1801 Exposition 
Blvd., Austin, TX 78703, (512) 
476-3950. 

MAGAZINES FOR SALE 

THIS IS JUST THE BEGINNING: 
Magazine in exploding Southwestern 
market, averaging over 228 pages for 
the past year, 50% + advertising. 
Starting lOth year of continuous publi¬ 
cation. Solid community goodwill. 
Contact Dallas Hammond 
(602)998-2755._ 

PUBUCATIONS AVAILABLE 
SHOULD YOU OWN a weekly? Read 
“How to Purchase a Newspaper and 
Succeed" by editor—publisher—broker 
Jay Brodell. $22.50 to Mountain West 
Pub Co., Box 1841, Grand Junction, 
Colo. 81502. 

Lens repair/optimize. Herb Carlbom, CK 
Optical, 213/372-0372, PO Box 1067, 
Redondo Beach, CA 90278. 

Maine Weekly. Moosehead Region. Growing 
circulation. Loyal readers. Woods, water, 
community. Excellent family area. 
Contact: 

OmuK PO Box 1168 Main Street 
Greenville, Maine 04441. 
(207)695<3731 
Toll Free: l-gOO-525-8910 

X 3132 

GOODWIN REAL ESTATE 

EDUCATIONAL OPPORTUNITY EDUCATIONAL OPPORTUNITY 

LITERACY PROJECT COORDINATOR 
American Newspaper Publishers Association Foundation seeks a 

person to run a national awareness campaign on problems of 
illiteracy. Must be a good speaker, administrator, writer, organizer 
and public relations contact. Will work with newspapers to create 
literacy projects in local communities and develop outreach prog¬ 
rams with other newspaper organizations and educational associa¬ 

tions. Send resume to ANPA Foundation, Box 17407, Dulles 

Airport, Washington D.C 20041. Equal Opportunity Employer. 

INDUSTRY EQUIPMENT 
SERVICES & SUPPLIES 

WITH A MACNASCAN 
ONE MAN COLON D^. 

$59,500 FULL PNICE. 
INaUDES INSTALLATION 
TRAINING A WARRANTY. 

I. f 1 i[•1.1. i ‘H i 3 a T4,1*14-1 
A DEMO'S AVAILABLE 

U.P.I. AND A.P. WIRE SEPS 
BEST QUAUTY RESULTS 

FITS IN A 10* X 12* ROOM. 
EXPOSES 20" X 24" IMAGE 

CIRCULATION SERVICES 
DAILIES, WEEKLIES, NON-DAILIES. 
The most trusted and respected circula¬ 
tion professional on the national and 
international level (and still growing). 
KEVIN S. PAPPERT, (313) 683-2963. 

LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele¬ 
phone sales and boy crews, national 
references, for action call; (201) 
966-5250._ 

TELEMARKETING SALES & CONSUL¬ 
TANTS for the newspaper industry. 
“Quantity With Quality.” Call Teleforce 
(516) 794-1500. 

CONSULTANTS 
S&M CANADIAN WEB CONSULTANTS 
LTD. Professionals in Web pressroom 
equipment and personnel evaluation. 
Maintenance and training program, 
installations and repairs. 20 years 
experience. Phone (705) 673-6607. 

ENGINEERING & 

INSTALLATIONS 
Bar Industrial Contractors 

We move and install new and used print¬ 
ing press equipment, Electrical, Piping, 
Rigging Total Turn Key Job. 
Contact Mr. Arnold C. Rose (305) 293- 
4985. 

COMPUTER SOFTWARE 
NEWSPAPER ACCOUNTING SYSTEMS 
Sophisticated and powerful financial 
accounting systems for small-to- 
medium sized newspapers. Includes 
advertising accounts receivable with 
billing and history reporting, accounts 
payable and payroll, each fully inter¬ 
faced to general ledger. Turnkey system 
includes newspaper accounting soft¬ 
ware, NCR Tower computer, 2 termi¬ 
nals, printer and on-site operator 
training. 
DAILY CIRCULATION SYSTEM PRICE 
I. 5000 $23,803 
II. 16,500 $28,953 
III. 27,500 $45,154 
IV. 50,000+ $65,758 + 
Please inquire for weeklies and shop¬ 
pers. Call Fred McDaniel, Tamarix 
Systems, (505) 326-7143 or write to 
101 E. 30th St., Farmington, NM 
87401._ 

PROBLEM WITH your billing? Our 
publisher developed packages will fit 
easily into your office. Single or multi¬ 
zone versions available for the IBM PC 
or TANDY microcomputers. Our 
BASIC-400 starter system costs under 
$6000. This includes the computer, 
printer and billing software for up to 
400 customers. Call or write to Jim 
Sutton or Steve Kuckuk, Publisher 
Control Systems, 223 W 5th, Shawano 
Wl 54166; (715) 526-6547. 
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COMPUTERS 

(11) 80MB CDC Disk Drives Model 
9762 BK5A5A, P/N 47173016; 
(37) Disc Packs for same; lots of new 
spare parts. Contact Mac Daley, 
615-521-8107 or Sandra Zachary 
615-521-8193, Knoxville News- 
Sentinel company, 208 W. Church 
Ave., Knoxville TN 37902. 

FOR SALE 
New twin star washout unit NAPP 
system for twin star plate processor. 
Never used. For more details calls Best 
Publishing Co.,(213) 548-4545. 

j aRCULATION SOFTWARE 
Two Cheshire 730 Imagers for sale. If 

j new $5995 both for $3000 or best 
I offer. Need repairs but in working order, 
i Call (203) 453-2711, ask for Renee. 

_MAILROOM_ 

•24-P, 48-P and 72-P SHERIDAN/ 
HARRIS STUFFERS Guaranteed 
production; refurbished and installed in 
your plant; training program included. 
•FOR SALE: New manufactured fold 
first delivery beds for Harris/Sheridan 
stuffers. 
•WANTED TO BUY: 48-P and 72-P late 
model stuffers. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT; (713) 468-5827._ 

AVAIUBLE NOW FOR ITC CREDIT 
Muller 227 inserters, 231 stackers 
Muller 259/270 counter stackers 

! Kansa 320 inserters, 1981-82 
j AMPAG in-line strapper, $2,000 
I I DAB BOTTOM WRAPS, 
I ONE Corporation/Atlanta 
j (404) 458-9351 Telex 700563 

j CUTLER-HAMMER conveyors and 
spare parts. Also Nolan Channel Flex 

I conveyors and spare parts. 
I Rollertop conveyors, all sizes 
I Bottom wrappers 
: Sta-Hi 251 & 257 S stackers stackers 
I Baldwin Count-O-Veyors 106’s 
I Truck Loaders 
I Sheridan 48P 
; 45' 90* Floor Curves 
I Fly table for Muller inserter 
I Signal MLN II Tying Machines 
; Muller inserting machine mode E227 
j NORTHEAST INDUSTRIES 
I (213) 256-4791 
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EQUIPMENT & SUPPLIES 

GOOD RECONDITIONED Cheshire and 
Maenacraft labeling machines with 
sin^ and multiwide label heads and 
quarter folders. Call Scott or Ed Hels- 
lev; (800) 527-1668 or (214) 
3S7-0196._ 

NEW FROM GRAPHIC MANAGEMENT 
SHERIDAN 11-48P INSERTER WITH 
11 HOPPERS 
High Speed Remanufactured Sheridan 
72P, 48P, and 24P inserters with Mr- 
formance improvements. SPEEDS TO 
40,000 PER HOUR. 
GMA will provide you with a remanu¬ 
factured Sheridan Inserting system 
or WE WILL REMANUFACTURE YOUR 
EXISTING MACHINE. 
Remanufactured Sheridan MS and HH 
Hoppers with ELECTRIC CLUTCH 
FEATURE - INCREASES NET 
THRUPUT. 
NEW folded Edge First Delivery System 
for Sheridan inserters. 
Muller 227 and 227E inserters. 
Sta Hi 251,257 and IDAB 440 counter 
stackers. 
Cutler Hammer conveyor, bottom wraps 
and pacers. 
Signode and Power Strap tying 
machines. 

NEW Hall Monitor Counter Stackers and 
complete line of NEW Hall Mailroom 
Equipment. 

ALL REMANUFACTURED EQUIPMENT 
IS FACTORY GUARANTEED WITH ONE 
YEAR WARRANTY. 

INSERTER INSTALLATION AND 
DISASSEMBLY SERVICES ALSO 
PROVIDED. 

WANTED TO BUY: INSERTERS AND 
MAILROOM EQUIPMENT. COMPLETE 
DISASSEMBLY AND REMOVAL FROM 
YOUR PLANT. 
Graphic Management Associates, Inc. 

11 Main Street 
Southboro, MA 01722 

_(617) 481-8562_ 

SHERIDAN 48P 8 into 1 remanufac¬ 
tured, new drive, guaranteed. Installed 
in your plant, training program 
included. 

Northeast Industries 
(213) 256-4791. 

NORTHEAST INDUSTRIES manufac¬ 
tures their own wire conveyors. Stan¬ 
dard flex and extra flex, also manufac¬ 
tures wire tyers. (213) 256-4791. 

lUSCELLANEOUS 
AUTOMATIC SHRINK BUNDLING 
system for newspaper bundling. Heavy 
duty wrapper plus shrink tunnel. Only 
1000 run hours. Call Ron Smith 
@(716) 876-6410. 

NEWSHUNT 
30 LB NEWSPRINT ROLLS all sizes 

BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
_(714) 556-7130_ 

PHOTOTYPESETTING 
Advantage II $9950. MDT 350 $1950. 
Exec II for parts $200. Compset 3510, 
Proc. fonts $300 mth Weber 
216-729-2858._ 

AM, CG, VGC. Buv, Sell Rent. $150 per 
month and up. 30 day warranty. Weber 
(216) 729-2858._ 

AUTO BENDERS-K&F AB-1 
For magnetic Lock Up on 23 9/16" 
cutoff. FYice negotialbe. 
Call Jim McVey 202-334-7111. 

BUY/SELL/BROKER reconditioned CG 
typesetting equipment. Large supply of 
cG parts available. Call GRAPH-X INC. 

EQUIPMENT SUPPLIES 

PHOTOTYPESETTING 

CASH FOR 
MARK I, IV, V PACESETTERS 

LINOTRON 202-CG8600 
_(614) 846-7025_ 

CG 7200, GC with 30 strips, etc., also; 
COMPUWRITER, GC, strips, etc. Both 
negotiable. (919) 368-2222._ 

COMP/SET 4510W/508: Pgm 24, 
RevLed; $8,900; 
(2) COMP/SET 5404s: Pgm 24; 
$2,200 ea. 
(216) 562-5000._ 

DAVID JOHN COMPANY 
National Equipment Brokers 

"Buy for the least" 
"Se'l for the most" 

_(216) 562-5000_ 

DICOUNT PROCESSORS 
New or Reconditioned 
Call PrePress Production Group 

for your Processor need.... 
(216) 562-8140_ 

EDIT 7500 HR (Without Floppy Disk). 
5yrs., $4500.; 
COMP IV B HR, (Model 88), $3250. 
CG 7200 1C HEADLINER. 14-72 Pt.. 
10 Strips, $1450.; 
BOB WEBER. (216) 831-0480. 

EDIT 7500 HR. Rev D, Excellent, 
$6000.; 
EDIT 7700 HR, MCPO, 4 Strips. 
$7750.; 
EDIT 2750, $2500.; 
BOB WEBER. (216) 831-0480. 

EDIT 7900 HR Universal. 2 Strips, 
$5500.; 
UNISETTER HR, $5750.; 
MDT 350, with Format, 2250.; 
BOB WEBER. (216) 831-0480. 

EOITWRITER 7500; High Range, 
Rev D; $5900; 
COMP II; Late Model; 30 Strips; 
COMPUKWIK II; $2,500. 
(216) 562-5000_ 

EditWriters 7500, 7700 and 7700 
Reconditioned and Warranted. Avail¬ 
able Immediately. New Low Prices 
includes delivery! Call toll-free 
1-800-255-6746. Inland Printing 
Equipment. Your Quality Dealer for 
fifteen years. 

HARRIS 2200 display ad system 
including 4 2200 terminals and 2 TCU 
controllers. Please call W. Spina 
(212)556-1675. Prices negotiable. 

ITEK 2024 MEGALITH CAMERA/ 
PLATEMAKER, $6500.; 
3M MR412 CAMERA/PLATEMAKER, 
Rebuilt, Quartz Lights; $2750.; 
BOB WEBER. (216) 831-0480. 

KURZWEIL OCR 4000, 800/1600 BPI 
Tape Drive, 8; months old, $44,000.; 
ECRM 5300L AUTOREADER, Used 
only 30 Hrs., $7500.; 
BOB WEBER. (216) 831-0480. 

LINOTRON 202; lOMBHD, 7001pm, 
HiRes, 
On-Line Interface; Complete Library 
$22,000. (216) 562-5000._ 

MCS 10 8400, Preview, 2 Term., 4 
Floppies, 512K,; Ruling, 32 Font 
Option, $29,000. 
MCS 5 8212 HR, 256k, Rev E, Ruling, 
PMA, 13 Fonts,: IV^yrs., $7500.; 
BOB WEBER. (216) 831-0480. 

Replace your agiiw MDT-350 Terminals 
with new MDC-350's; Now comparably 
priced! Call Inland today. 
1-800-255-6746. 

VIDEOSEHER UNIVERSAL, 8 Grids, 
Parts Kit, $8250.; 
Advantage II, Mini I/O, $10,500.; 
UNIFIED COMPOSER With Videosetter 
Option, $1250.; 
BOB WEBER. (216) 831-0480. 

EQUIPMENT SUPPLIES 

PHOTOTYPESETTING 

TYPESETTING SYSTEMS OR 
COMPONENTS-HENDRIX EDS/5700, 
EDS/3400, PDP8E, 15/16, Rotating 
Magnetic Memory Drum Units, TR3 
OCR Typereader, many Hendrix termi¬ 
nals, TELEX, Telespeed tape readers, 
Misc., Call Dick Heppard (313) 
758-0480. 

_PRESSES_ 
AFT 2-WEB SHEETER with only 1 
million impressions, like new, 22 Va" 
cutoff, asking $62,000 (V^ of new 
price) which includes new spare parts 
kit and Baldwin cutoff controls, for sale 
by owner who will guarentee like new 
condition. Mr. Newman 
(816)756-3350._ 

AVAILABLE NOW FOR ITC CREDIT 
GOSS SSC, 5 units 1978-9 
Daily King II, 6 units 1977-9 
Harris V ISA, 2 units 1976 
Goss COMMUNITY ADD-ON units 
1971 
Harris 1650, 4 units, 1974 
Goss URBANITE 3 color unit 
Harris 845, IQ units, 1979-80 
News King, 3 units, KJ8, 1982 

ONE Corporation/Atlanta 
(404) 458-9351 Telex 700563 

Goss suburban 6 units, 2 folders 1 w/ 
double parallel. All units running 
circumfrential. 
Harris 8 unit V 15A as is or completely 
refurbished. 50 HP drive Harris V125A 
add on units completely refurbished 
Harris V-25 add on units (two) 
completely refurbished 
All equipment available immediately in 
our warehouse, deliverly, installation 
and financing can be arranged. 

All Equipment Guaranteed 
MIRACLE INDUSTRIES INC. 

(203)264-1802 Telex 140186 

Double 3-2 Goss Imperial folder 
Double out delivery 
22 3/4 cutoff with balloon former 
This folder has been magnafluxed (no 
crdcks) 

NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 

EQUIPMENT SUPPLIES 

GOSS 
Goss Urbanite 7 Units, 1972, 3 Cary's 
Goss Urbanite 4 Units 
Goss Urbanite 3 color units 
Goss Urbanite folders, roll stands, 
drives and accessories 
Goss Community units, folders and 
acces. 
Goss SSC Commuity 4 high plus 3 
mono 21V4 cutoff 
Goss Urbanite 1200 Series Half folder 
Harris 1650 Add-on unit 
Harris 1650 5 unit press 
Harris 845 six 3 color units, 2 mono 
units, folder 1982 
Harris V-25 8 units 1982 
Harris A-15C 6 units 1979 
Harris folders, roll stands, upper 
balloon formers & drives 
Harris V25 upper balloon former 

KING 
KJ-6 folders 1980 
4 unit Newsking, 1 Press Complete 
KJ6 folders 

MISCELLANEOUS 
3 Cary Flying Pasters (running on 
Urbanite) 

WANTED: Newspaper presses and 
accessories 

IPEC INCORPORATED 
97 Marquardt Drive 

Wheeling (Chicago), IL 60090 
(312) 459-9700 Telex 206766 

GOSS SSC 3 units 21-1/2" cutoff end 
folder and drive. New 1983. 

IPEC INCORPORATED 
97 Marquardt Drive 

Wheeling (Chicago)O, IL 60090 
(312) 459-9700 Telex 206766 Telex 206766 

HOE COLORMATIC-22 3/4" cutoff 
8 units 1 double 3:2 folder 
5 color cylinders 
1 color half deck 
8 fully automatic reels 
GE motors and drive - 3 years old 

Northeast Industries 
(213) 256-4791 

Attention Advertisers: 
Please note these remmders when sending classi¬ 
fied ad copy: 
• Please specify an exact classification within a sec¬ 
tion of ads: for instance, help wanted-sales; equip¬ 
ment & supplies-phototypesetting. Help us put your 
ad where it will do you the most good. 
• Be sure to indicate how many times you wish the ad 
to appear, and whether an E&P box number is re¬ 
quired. 
• Orders for classified display advertising should 
include the number of columns and inches you wish 
the ad to be, as well as how many weeks the ad 
should run. 

Remember — in all Correspondence regarding 
your ad, please include a copy of the invoice. 

Thank you for helping us serve you better! 

E&P Classified Department 

EDITOR & PUBLISHER for December 21, 1985 



EQUIPMENT SUPPUES 

PRESSES 

EQUIPMENT SUPPUES 

PRESSES 

EQUIPMENT SUPPLIES 

WANTED TO BUY 

HARRIS 
-N-1650, 6 units. 1982, 22 3/4". 
-N-845, 8 units, 1976. 
-V-22. 4 units, 1970. 
-V-150. 8 units. 1980. 
-V-15A, 4, 5. 6 units. 
-V-J 5 “Vanguard", 5 units. 

GOSS 
-“Metroliner", 6 units, 3 half decks, 
22", 

2:1 folders. 1981. 
-Urbanite, 6 units, 2 folders, Cary 

pasters, 900 series. 
-SSC Community, 6 units, 1983. 

KING 
-Newsking, 5 units, KJ8. 
-Newsking, 2 units, KJ4. 

BELL-CAMP INCORPORATED 
(201) 796-8442 Telex 130326 

GOSS MARK V 8-UNIT PRESSES 
Each consisting of: 
8 - Standard printing units 
1 - Half deck 
8 - Color cylinders 
1 • Double 3:2 Imperial folder 
with upper formers 
2 - 4-Bar angle bar sections 
8 • Full digital Goss reels (40") 

Tension lockup - with K&F Dilitho 
saddles 
Electric compensators, skip slitter 
HOE COLORMATIC - 22 3/4" cutoff 

8 - units 
1 - double 3:2 folder 
6 - color cylinders 
2 - color halfdecks 
8 - fully automatic reels 

MISC. EQUIPMENT 
Goss color halfdecks - A80 
5 Goss digital reels 
4 Goss Mark II color cylinders 
1 Goss double 3:2 folder (23 

9/16" 
cutoff) 

1 Gosss uniflow (2:1) double folder; 
1 Goss digital 3-arm reel, tension 

and paster 
INLAND NEWSPAPER MACHINERY 

CORPORATION 
(913) 492-9050 Tlx 4-2362 

HOE DOUBLE WIDTH MAGAZINE/ 
COMIC LETTERPRESS Versatile 8 
cylinder Double Width Hoe Color Press 
with 2 position roll stand. Retractable 
ink carriages, single folder, bay window 
rollers and angle bars. Equipped with 
plate cylinder and blanket cylinder 
bearers. For use with hard or soft pack¬ 
ing. Presently running Napp Photo 
Polymer plates. Manufactured approzi- 
mately 1936. This press is located in 
Vancouver B.C. Canada and is running 
daily. Maintained in excellent condi¬ 
tion. Open to any reasonable offers. 
Brokers and Dealers welcome. Nick 
Podas—604-732-2861 or Jim 
Aitken—604-732-2858. 

IMMEDIATE DELIVERY 
Goss SSC. 5 units with circ register, 
boulder, 60 HP. 1979. Very good 
mechanics in ^pearance. 

ONE Corporation 
(404)458-9351 Telex700563 

NEED MORE COLOR? 
•OFFSET 
•FLEXO 
•LETTERPRESS 

LET US ADD NEW OR USED 
•HUMPS 
•DECKS 
•UNITS 

WE ALSO HAVE... 
•USED PRESS EQUIPMENT 
•NEW PRESS DRIVE SYSTEMS 
•RTP UPGRADES 
•PUMP & RAIL INK SYSTEMS 

PUBLISHERS EQUIPMENT CORP. 
3230 Commander Drive 
Carrollton, Texas 75006 

EQUIPMENT SUPPUES 

PRESSES 

NEWSPAPER PRESSES 
Rebuilt and guaranteed 

GOiSS COMMUNITY 
7-units SC press 1976-79 
1-3/C space UOP units 1979 
6-units 1976 
1-SC 1/2-1/4 folder 50 horsecwwer 
1979 
1- SC combination 1/2-1/4-D/P 40 
horse¬ 
power 1976 
2- units press 1969 oil bath 20 horse- 
powerdrive 
3- Community add-on units 1971-68 
1-Goss Community 1/2-1/4 folder 25 
horse powerdrive 

NEWSKING 
4- units 1969-73 side and circumferen¬ 
tial register, KJ6 folder. 

MISCELLANEOUS 
1- V15A balloon former 1979 
2- Butler splicers 1978 

WANTED TO BUY 
Goss-Harris-King presses and 
accessories 

(Call us before you trade!) 
Call us for installation prices 

OFFSET WEB SALES, INC. 
73 N SUNSET DRIVE 

CAMANO ISLAND, WA 98292 
(206) 387-0097 

PRESS EQUIPMENT 
5 Unit Color King with KJ6 

folder. Available as a com- 8lete press or add-on units 
nit News King with KJ6 fold¬ 

er, 40 HP motor. Available Feb. 
1986. 

5 Unit Daily King II with KJ8 
folder mfg. 1^3, like new, 
available now, see to appreciate. 

4 Unit grease lubricated Goss 
Community in excellent con¬ 
dition - see to appreciate. 

4 Unit Goss Communi^, with 
Community folder, oil lubricat¬ 
ed. Available 1st quarter 
1986. 

3 Unit Goss Community, (k)mmun- 
ity C-931 fider, can be seen 
at our Lenexa warehouse 
faciliW. 

6 Unit (immunity with SC fold¬ 
er, 1973 vintage includes a 105 
Count-O-Veyor. 

4 Unit Urbanite U-705, 3 mono 
printing units, one tricolor 
and 1/2 page Urbanite folder. 

2 V-15A add-on units, mfg. 
1968. Available “as is" or 
fully reconditioned. 

6 Unit V-15A with JF7 folder, upper 
former and 30 HP motor and drive, 
available Nov. 

4 Unit Solna RP36 Commercial 
web press with combination 
folder, can be used for news¬ 
paper and/or commercial appli¬ 
cations. 

2 Unit Thatcher Pacer 36, very 
good condition, available now. 

8 Goss fully digital RTP's prev¬ 
iously installed on Urbanite press. 

INLAND NEWSPAPER MACHINERY 
CORPORATION 

(913) 492-9050 Tlx 4-2362 

Suburban 900 series units (2) 
4 Urbanite units and SU halts and 
quarter page folder available early 1986 
AR-4 units<ombination folder - with 
heat - 22 3/4" cutoff-available now 
Harris M850-4 units-with heat 
Ribbon Deck-no former-22 3/4" cutoff- 
available now 
Suburban 900 series quarter folder for 
exchange 
Urbanite 900 series quarter folder for 
exchange 
Color King - 5 units - half & quarter 
page folder - 22 3/4" cutoff 
Harris 845 -5 units 
Harris V22 units 
Harris VI5A units 

E. BUCK & SONS CO 
(214) 931-2312 I MOSS RECK (312) 586-9194 

EDITOR & PUBLISHER for December 21,1985 

THREE unit Harris V-15 Press. 1972 
model in good working condition has 
been printing 2 weeklies and a large 
shopper. Available because of merger. 
$67,500. Available Jan. 1, 1986. 
(605)642-7977, Spearfish SD. 

WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letterpress. 
Complete 7 unit Goss Mark II press, 
7 42 inch R.T.P., 4 half decks 
Double 3-2 Goss Imperial folder 
balloon formers C.O. 22 3/4". 
Complete 6 units Goss Mark I press 
Goss Mark I add on units 
Goss reels and pasters 
Goss Mark I halfdecks 
1 double Goss 2:1 folder-22 3/4 cutoff 
Goss Skip Slitter 
Portable ink fountains 
Goss single width ballons 
Hoe Skip Slitters 
Napp manual platemaking systems 
Beach platemaking systems 
Capitol roll-handling equipment, new & 
used 
Goss Urbanite quarter folder 
Hoe balloons 
Paper roll dollies 

We have or can get what yqu need 
for your pressroom or mailroom 

We do machine^ moving and erecting 
We buy printing equipment 

NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 

EDITOR & PUBLISHER 
11 West 19th Street, NY NY 

10011 

PRESSROOM 

HARRIS 9-TERMINALS EDITING 
SYSTEM Mod. 1420 terminals with 2 
Harris Mod. 1250 MicroStors, 
upgraded to 6.4 mb each, all cables, 
spare parts, etc. S^em is running in 
our plant, interface to Linotron 202. 
Purchased bigger s^em, so our Harris 
g^r is for sale at $8,990 cash. Norm 
Hirsch or Jim Forbing, Des Plaines 
Publishing Co., Des Plaines IL 
(312)824-1111. 

SCANNING EQUIPMENT 
SCANNING EQUIPMENT 

Log E Model 2417. Laser scanning 
equipment. Includes readers, writers, 
and reader/writer combinations. Several 
units available. Prices negotiable. 
Please call W. Spina (212) 556-1675. 

HARRIS JF4 or JFIO Folder. Immediate 
Need. Contact: 

John Quirk 
MPG Communications 

PO Box 959 
Plymouth, MA 02360 

(617) 746-5555 

NEED 6-10 unit 9C0 series Urbanite 
and 2-4 unit 1977 Community. Will 
consider older with good mechanical 
order. Box 9515, Editor & Publisher. 

SCOTT PRESS UNIT Metropolitan or 
Super 60. Must be 23 9/16"cutoff. 
Contact Robert Shelton (617) 
786-7225. The F^triot Ledger, (3uincy, 
MA 02169. 

WANTED 
ONE NEWSKING UNIT 

Contact Bill Stabler or Dave Church 
(707)226-3711. 

WANTED TO BUY 

Sheridan 48P or 72P inserter 
for daily newspaper operation. 
Must be in good operating con¬ 
dition. Reply Box 8280, Editor 
& Publisher. 

ROLL 
THE 

PRESSES! 

If you have a used press (or other 
equipment) standing idly by, put it 
back into production! Perhaps you 
can't use that particular equip¬ 
ment—but we’ll bet you could sure 
use the space it occupies. Consid¬ 
er the dozens, perhaps hundreds 
of square feet being lost in storage 
of unused equipment. Now look at 
the space occupied by each singie 
piece of equipment on this page! 
Space is money—hundreds of (Jol- 
lars worth of your space can be 
opened up for as little as $3.00 a 
line of our space! We'll put that 
equipment back into production for 
you in someone else’s piant—and 
produce a profit for you to boot! 

PLACE 
YOUR 

BET 
ON E & P CLASSIFIEDS 
...We Bet You’ll Be Satisfied! 
If your game is equipment, products, services or systems used in 

newspaper production (or if you’re a publisher with surplus equipment 

on your hands) E & P Classifieds are your best bet to make (or save) 

some easy money. 
E&P’s Help Wanted ads reach the industry people you are looking for 

to fill that open position at your paper. And, Positions Wanted advertis¬ 

ers tell us that E&P Classified ads get results! 

E&P CLASSIHEDS 
You Can Bet On Them! 

(212) 675-4380 
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HELP 
WUTED 
_ACADEMIC_ 

DEPARTMENT OF COMMUNICATIONS 

HEAD 

TEXAS A&M UNIVERSITY 

The Department of Communications. 
College of Liberal Arts, invites applica¬ 
tions and nominations for the position 
of Head of a department that has grown 
from 380 to about 500 students in the 
last four years. The Department offers 
BA and BS degrees in journalism in the 
Colley of Liberal Arts and a BS degree 
in agricultural journalism in the College 
of Apiculture. A graduate program is 
under consideration. 

Qualifications; This position requires 
proven leadership ability, professional 
journalism experience, scholarly 
competence and administrative abili^. 
A doctoral degree is preferred; eligibility 
for full profBKorship is desired. I^am- 
ic leadership is needed to help this well- 
positioned department achieve national 
recognition in journalism education. 

Responsibilities; The Head provides 
administrative leadership for 14 faculty 
member, 11 full-time staff and about 
200 part-time student workers in the 
academic and student publications 
divisions. 

Salary is commensurate with experi¬ 
ence and qualifications. To ensure full 
consideration applications should be 
received by Febuary 1, 1986; however 
applications will be accepted until the 
position is filled. 

Send nomination or application with 
vita listing three references and any 
other supporting materials to; 

Chair, Search Committee 
Department of Communications 
Texas A&M UniversiW 
College Station, TX 77843 

Telephone (409)845-4030 

DEPARTMENT CHAIRMAN 
COMMUNICATION 

The University of Toledo invites applica¬ 
tions for the position of Chairman of the 
Department of Communication at the 
rank of Associate or Full Professor. This 
is a tenure track position, salary negoti¬ 
able, depending upon qualifications. 
The Department of Communication is 
an undergraduate program offering 
majors in General Communication, 
Communicative Disorders, Public Rela¬ 
tions, Print Media and Broadcasting. 
There are presently 13 full-time faculty 
members in the department. The 
successful applicant is expected to 
have an earned doctorate, a distin¬ 
guished record of scholarship and 
teaching, familiarity with the various 
disciplines represented in the depart¬ 
ment and strong administrative skills. 
This 12-month appointment will be 
available July 1,1986. Letters of ;ippli- 
cation, a curriculum vitae, and three 
letters of recommendation should be 
sent to Dr. R.J. Niedzielski, Chaiiman, 
Communication Search (iommittee, 
College of Arts and Sciences, The 
University of Toledo, Toledo OH 
43606. Online is January 15, 1986. 
An equal opportunity/affirmative action 
employer. 
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HELP WANTED 

ACADEMIC 

HUMBOLDT STATE UNIVERSITY seeks 
a one-year leave replacement in journal¬ 
ism for 1986-87. Candidate will teach 
mass media law, women and mass 
media and other news-editorial and 
public relaitons courses. Qualifications; 
ra.D. or Master’s Degm in Journalism 
or Mass Communication and teaching 
and professional experience. Oeadlline 
for application is March 15, 1986. 
Send resume and three letters of refer¬ 
ence to; Prof. Mark A. Larson, Chair¬ 
man, Journalism Department, 
Humboldt State University, Areata CA 
95521. Humboldt State University is 
an equal opportunity employer. 

ADMINISTRATIVE 

GENERAL MANAGER 
Build a weekly newspaper in Puerto 
Rico! Given an experienced bi-lingual 
partner, will finance start up. Eventual¬ 
ly share ownership, resume must 
include education, family situation, 
income requirement as well as experi¬ 
ence Box 9551, Editor & Publisher. 

KANSAS WEEKLY Gen. Mgr. Need 
experience in writing, selling, public 
relations, supervising. Good, solid, 
stable, prestige position. Call Max 
Evans 913-448-3121. 

EtP CLASSIFIEDS 

COMMUNICATE WITH 

THE COMMUNICATORS! 

ADVERTISING 

ADVERTISING DIRECTOR 
Advertising director of regional daily 
newspaper in the heart of Yellowstone 
country. We are a 60,000 circulation, 
progressiva newspaper in a solid 
economic market, the largest daily in a 
500 mile radius. Must demonstrate 
ability to produce ad revenue, direct 
and train both retail and classified 
advertising staffs, budgeting and plan¬ 
ning skills, deal effectively with adver¬ 
tisers and the community. The selected 
candidate will be part of a professional, 
aggressive management group and will 
develop strategies to expand and 
protect market share against competi¬ 
tion. Must be ready to roll up sleeves 
and get involved in moving enthusiastic 
advertising staff of 19 people. Prefer a 
degree in advertising, marketing or 
business with a minimum 3 to 5 years 
ad director or ad manager on a small to 
medium daily. 

If interested, please submit a letter of 
application, a complete resume, list of 
references and salary history to; 

Lorretta Breslin 
Director of Human Resources 

The Billings Gazette 
PO Box 2507 

Billings MT 59103 

A division of Lee Enterprises, Inc. 

Application deadline; Monday, January 
20, 1986. Resumes must be post¬ 
marked on or before that date. 

CLASSY advertising representa¬ 
tive wanted. Must be able to com¬ 

municate with all levels of adver- 
tisiers and newspapers. 85% 
travel. Expense account, salary, 

commission, fringes. Call Mona 

Stewart at PMC 3100 Wilcrest, # 
197 Houston TX 77042. (713) 

780-7055. 

HELP WANTED 

ADVERT^ING 

AD DIRECTOR for regional daily in rural 
Northwest Zone 9. Must know retail, 
classified, handle promotions, budgets 
and new products. Come lead staff of 
11 to greater success. Independent 
company, top quality products. D^ree 
and experience required. Send resume 
and salary history to General Manager, 
East Grecian, PO Box 1089, Pendle¬ 
ton, OR 97801. 

ADVERTISING DIRECTOR 
Excellent opportunity for someone to 
take hands-on charge of our 16,000 PM 
daily and weekly shopper sales depart¬ 
ment. Competitive Midwest metro area 
in southern Zone 7. We seek an exper¬ 
ienced, aggressive, high-energy achiev¬ 
er, perhaps someone now in no. 2 slot. 
Salary plus bonus and benefit package. 
Send resume in confidence to Box 
9556, Editor & Publisher. 

ADVERTISING MANAGER 
Major market suburban weekly group 
needs a leader with prior competitive 
suburban newspaper advertising sales 
and sales management experience. We 
are very particular, but we pay very well 
for what we want. Resume to Ron Lind¬ 
say, Townsend Communications, Box 
12338, Kansas City MO 64116 or call 
(816) 454-9660. 

ADVERTSING DIRECTOR for 60,000 
plus Zone 5 competitive daily. Full 
responsibilities for display and classi¬ 
fied national. Newspaper advertising 
management experience a must. Non 
newspaper product management exper¬ 
ience preferred. MBA degree a desired 
plus. Top salary plus extensive benefit 
package. Send current resume plus 
salary history to Box 9540, Editor & 
Publisher. 

HELP WANTED 

ADVERTISlING 

EXPERIENCED NATIONAL advertising 
manager to work in competitive Zone 4 
market. Send resume to Box 9510, 
Editor & Publisher. 

CLASSIFIED ADVERTISING DIRECTOR 
We are a rapidly growing suburban 
group of weeklies with a TMC Consum¬ 
er's Shopping Guide serving a major 
metro market in Zone 5. Aggressive 
growth plans in future acquisitions 
provide an outstanding opportunity for a 
person with a successful management 
experience and people skills. This 
candidate must have an in-depth know¬ 
ledge of the industry, newspaper, and 
the experience and vision to build our 
classified program to keep pace with 
our growth. You’ll have a staff of 30 +, 
and an opportunity to create your own 
success story. We offer competitive 
salary, bonus and benefit package. Our 
need will be mid-February/March 1986 
if you are qualified, send resume and 
salary history to Box 9535, Editor & 
Publisher. 

ADVERTISING MANAGER. The Daily 
Nebraskan, University of Nebraska- 
Lincoln’s student newspaper, seeks an 
advertising manager to advise and 
direct a student ad staff, candidates 
should have a minimum 1 year advertis¬ 
ing experience in sales or sales manage¬ 
ment, Bachelor’s degree in advertising 
or marketing or equivalent background. 
Apply with resume and qualifications by 
January 15 to; Daniel Shatill, General 
Manager, daily Nebraskan, 34 Nebras¬ 
ka Union, 1400 R St., Lincoln NB 
68588-0448. UNL is an Affirmative 
Action/Equal Opportunity Employer and 
encourages minorities and women to 
apply. 

NEED AN EDITOR? 
HOW ABOUT A WRITER? 
Or a RR. person who knows the press 

because he or she 

follows the press? 

Find any or all of 

these by advertising 

in the classified col¬ 

umns of EDITOR 

& PUBLISHER—the weekly inde¬ 

pendent news publication serving the 

newspaper field. Phone or write for a 

rate card: Classified Department 

EDITOR & PUBLISHER 

11 W 19th St. New York, N.Y. 10011 

212-675-4380 

EDITOR & PUBLISHER for December 21,1985 



HELP WANTED _ 

ADVERTISHNG 

CLASSIFIED DEPARTMENT MANAGER 

The Seattle Tinnes is seeking a classi¬ 
fied advertising manager. The individu¬ 
al we are looking for should have a 
strong record of accomplishment in 
newspaper advertising, and at least 3 to 
5 years in newspaper classified adver¬ 
tising management. We require some¬ 
one with a track record of; 

a. Success in developing and imple¬ 
menting creative classified sales 
programs. 
b. Solid performance in training and 
employee development. 
c. Excellent communications skills. 

We offer a competitive salary and bene¬ 
fits program and an experienced, 
competent sales and managerial team. 
We are a top newsfiaper company in one 
of America's most exciting cities. 

Send resume, salary history and a writ¬ 
ten statement on your advertising ad 
management philosophy to R.C. FoMett, 
The ^ttle Times, TO Box 70, Seattle 
WA 98111. No phone calls, please. All 
inquiries will be held in confidence and 
receive a response. EOE M/F/H. 

EXPERIENCED advertising salesperson 
with management potential. Small Zone 
7 daily, great area for outdoors type. 
Nice community with good schools. 
Send resume to Box 9529, Editor & 
Publisher. 

CLASSIFIED AD MANAGER 
Are your talents, :>ales, telemarketing, 
and creative management being wasted 
in your present position? If so, we'll give 
you an opportunity to use them, to 
restructure and manage the classified 
department in our 50,000 circulation 
urban newsweekly. We’re looking for the 
best. If salary and unlimited override 
with a fast-growing publishing company 
appeals to you, send resume and salary 
requirements to Deborah Norton, 
Worcester Magazine, PO Box 1000, 
Worcester, MA 01614. 

OHIO DAILY (25,000) has opportunity 
for aggressive, promo-minded sales 
manager. Must be goal oriented and a 
staff motivator. Excellent salary and 
commision package. Send complete 
resume to Box 9557, Editor & 
Publisher. 

SALES MANAGER 
Immediate opening in the Philadelphia 
area for a manager with a solid back- 
grourrd in directory advertising sales or 
a related product. Must be able to hire, 
train and motivate a staff of ten to 
twelve sales representatives. This is an 
ideal opportunity for an individual who 
wishes to join a young, aggressive, 
stable company were outstanding 
growth is available. Attractive salary 
and complete benefits. Send resume to 
Circom Corporation, a subsidiary of 
newspapers Philadelphia Inc., TO Box 
6204. Philadelphia PA 19136. 

SHOPPER CAREERS 
President, Eastern US, lOOK 

General Manager, Zone 2, 85K 

General Manager, Zone 6, 80K 

Director of Sales, Zones 4-9, 60K 

Sales Managers, Zones 2-9, 40K 

Sales Reps, Zones 1-9, Open 

Production Positions, Zones 1-9, Open 

Please call (818) 881-0271 or send 
resume to; 

MULTI-MEDIA ENTERPRISES 
5699 Kanan Road 

Agoura Hills, CA 91.301 

HELP WANTED 

aRCULATION 

CIRCUALTION DIRECTOR 
For 39,000 Southeastern New England 
Daily. Seven day operation. Candidate 
must have leadership qualities and be 
able to successfully motivate people. 
Excellent compensation package for the 
right person. No phone calls. Send 
resume and compensation history to; R. 
Blume, General Manager, Fall River 
Herald News, 207 Pocasset St., Fall 
River MA 02722._ 

CIRCULATION MANAGEMENT 1 
POSITION I 

Medium size Arizona newspaper is 
seeking aggressive, experienced DSM’S 
and Supervisors looking for a way up. 
Positive market growth, excellent career 
opportunities. Come grow with us. 
Salary commensurate with knowledge 
and experience. Send resume and 
salary expectation to Hoyt Sanders, 
Tucson Newspapers Inc., PO Box 
26887, Tucson ^ 85726._ 

CIRCULATION DIRECTOR 
for 250,0(X) plus. Chain of weeklies in 
Rocky Mountain West. Includes, free, 
paid and voluntary paid circulation. 
Familiarito with requestor permits a 
plus. 40 K plus strong bonus. Answers 
directly to president. Send resume to 
TO Box 16(}08 Denver CO 80216. 

CIRCULATION MANAGER; 
We are seeking an experienced profes¬ 
sional to lead, train and motivate the 
circulation department of a 14,500 
daily. Candidate must be experienced 
in single copy sales as well as PIA's and 
home delivery. Send resume, salary 
requirements to Dan Snow, Vice Presi¬ 
dent, Marketing, at The Times Record, 
TO Box 10, Brunswick ME 04011. 

CIRCULATION DIRECTOR 
Progressive Central Pennsylvania 
17,000 daily is seeking an experienced 
circulation director with strong market¬ 
ing and sales background. Position 
includes the usual sales, service and 
collection duties with special emphasis 
on an extensive campaign to become 
the dominant publication in this mark¬ 
et. Two weekly TMC products included 
in this daily's operation. If you’d like to 
join in an a^essive management team 
on this quality daily, then write us. Tell 
us about your educational background, 
your experience, salary history and 
expectations and why you are interested 
in a job change at this time. Sell your¬ 
self to us just as you would to your staff 
or prospective subscriber. Box 9548, 
Editor & Publisher. 

CIRCULATION MANAGER—Excellent 
opportunity for experienced manager to 
advance with a sound, progressive 
company. Must have the knowledge to 
increase circulation thru home delivery 
and single copy sales activity. Must be 
the leader of his own Circulation 
Department. Excellent advancement 
opportunities. Send full resumes to Box 
9555, Editor & Publisher. Zones 2. 

MANAGER POSITION AVALABLE on 
24,000 Ohio daily. Competitive salary 
package for sales-service-collection 
team leader. Box 9558, Editor & 
Publisher._ 

SALES MANAGER 
Large daily newspaper in Southern Cali¬ 
fornia is seeking an experienced Sales 
Manager for our adult Crew Program. 
The candidate we hire must be profes¬ 
sional, dynamic, and goal oriented. 
Must possess excellent communication 
skills and be able to relate well to young 
adults, as well as management. This is 
a very visible position supen/ising four 
crews with four more being planned. 
Our crews are all employe^, not inde¬ 
pendent contractors. This is an excel¬ 
lent career opportunity with room for 
advancement in our fast organization. 
Salary, commission and benefits. 
Send resume to Box 9509, Editor & 
Publisher. 

HELP WANTED HELP WANTED 

aRCULATION EDITORIAL 

CIRCULATION DIRECTOR 
We are a leading southwest city search¬ 
ing for an experienced circulation direc¬ 
tor to lead, train and motivate our | 
department. CanoiJate must have a \ 
background of proven circulation gain i 
and should have previous experience as 
a circulation manager or director. We 
offer an excellent benefit package and 
the opportunity for growth. Send i 
resume to Tom Jackson, Tucson News¬ 
paper Inc., TO Box 26^7, Tucson AZ 
85726. All replies will be held in stric- 
test confidence. EOE._ 

CIRCULATION SALES 
MANAGER 

Gannett Rochester Newspapers 

is looking for a talented, energe¬ 
tic sales professional to direct 
our circulation sales and market¬ 

ing staff. 
Must be goal oriented and have 
excellent skills in training, sales, 
phone solicitation, promotion 

and management. 
We are looking for a sales leader 

who is creative, innovative in de- 
veloping non-traditional 
approaches to sales and be able 
to provide leadership and train¬ 

ing in circulation sales. 

Requirements include B.S., B.A. 
or equivalent through experi¬ 

ence. Circulation experience 

preferred but not required. 

Excellent compensation and be¬ 

nefit package. 
Send resumes including salary 
history and requirements to: 

Thomas Eddins 

Assistant Circulation Director 

Gannett Rochester Newspapers 
55 Exchange Blvd. 

Rochester, NY 14614 

Equal Opportunity Employer M/F 

_EDfTORIAL_ 
AD MANAGER/GENERAL MANAGER 

Family-ovmed publishing group needs 
experienced ad manager for Zone 5, 
county seat,twice weekly plus sister 
weekly and TMCs (located near metro¬ 
politan area). Prior experience or 
demonstration of ability will lead to 
general manager's position. Salary 
commensurate with experience. Apply 
by resume stating salary history and 
expectations to Box 9561, Editor & 
Publisher. 

AGGRESSIVE, EXPERIENCED PHOTO- 
GRAPHER with degree wanted; Zone 5, 
100,000 daily, 155,000 Sunday. Plen¬ 
ty of hard news, sports and feature 
work. Send resume, references and 
clippings of published work to Dennis 
Mangan, City Editor, The Vindicator, 
Box 780, Youngstown OH 
44501-0780. No Phone calls please. 

AM DAILY providing aggressive cover¬ 
age of SEC football and basketball. Sun 
Belt basketball, USFL football, minor 
league baseball and a few other sports 
is looking for a top-quality desk and 
layout editor. We place a premium on 
superior writing and eye-catching 
layouts. If you ^re our outlook and 
interest in an editing career, let us 
know. Send resume, clips to M.E., Jim 
Willis, Birmingham Post-Herald, Po Box 
2553k, Birmingham AL 35202. | 

ASSISTANT MANAGING EDITOR 
for 7,000 circulation daily. Zone 2. Will 
train to fill M.E. slot mi(f-'86. Must be 
excellent at copy editing and layout, 
able to give strong direction to upb^t, 
motivated staff. Seito resume, clips and 
references if possible to Box 9523, 
Editor & Publisher. 

ASSISTANT CITY EDITOR wanted for 
25,000 circulation Sun Belt daily. 
Must have excellent writing skills and 
leadership capabilities. We offer 
competitive salary and professional 
work environment. Contact Robert 
Naylor, Jr., Metro Editor, The Meridian 
Star, Meridian MS 39301. 

AWARD-WINNING TRI-WEEKLY news¬ 
paper in Zone 4 is searching for a 
managing editor. Strong reporting, 
feature writing skills and knowledge of 
layout and design. Journalism d^ee 
and experience required. Send resume 
and salary history to Box 9520, Editor & 
Publisher. 

BUSINESS REPORTER 
Daily business newspaper headquar¬ 
tered in NEW YORK seeks Reporter 
interested in covering indu^. Applic¬ 
ants must have 2 years daily full-time 
reporting experience, be willing to work 
for a mid-day deadline in a fast-paced 
environment. Excellent benefits with 
division of Fortune 500 company. Send 
letter, salary required and resume to; 
Box 9553, Editor & Publisher. Equal 
opportunity employer m/f. 

BUSINESS REPORTER 
Experienced business reporter for 
65,000 daily newspaper in thriving 
market. Daily newspaper experience 
essential. Send letter, resume and clips 
to; Bill Dunnellon, Executive Editor, 
Daily Record, 55 Park Place, Morris¬ 
town NJ 07960. 

BUSINESS REPORTER for award¬ 
winning Alabama daily. Must have 2 
years reporting experience. Reply to 
Clark Scott, The Anniston Star, PO Box 
189, Anniston AL 36202. 

CITY EDITOR 
Zone 4, 50,000 daily, seeks exper¬ 
ienced, mature city editor with creativi¬ 
ty, vision and ability to disect copy and 
motivate staff to excellence. Send 
resume and salary requirement to Box 
9563, Editor & Publ sher. 

BUSINESS WRITER 
A Knight-Ridder Flori'Ja daily is seeking 
a business writer to work in a competi¬ 
tive, fast-growing newspaper market. 
Prefer experience. We want an aggres¬ 
sive reporter who can dig for stories, 
beat the competition and translate 
jargon into clear, concise copy, in 
exchange, we'll give you an opportunity 
to work on a newspaper that has a 
commitment to business. Send resume 
to Bradenton Herald, PO Box 921, 
Bradenton FL 33506. Attn; Personnel. 

COPY OESK-Must be skilled editor, 
have experience on desk and ability to 
write sharp heads, do clean modular 
layouts on electronic system. Zone 1 
7-day operation 527 week. Box 9549, 
Editor & Publisher._ 

UP 
CLASSIFIED AOS 

PHONE (212) 675-4380 
11 West 19th Street, NY NY 

10011 

WANTED; reporters who can write and 
news editors who know the difference. 
We are an award-winning 48,000 Zone 
3 daily. If you are experienced, capable 
and a self-starter, reply with resume 
and salary requirements to Box 9562, 
Editor & Publisher. 

EDITOR & PUBLISHER for December 21,1985 



HELP WANTED 

eUTORIAL 

CITY MAGAZINE EDITOR 
City Magazine is one of the fastest 
growing metroareas in America seeks a 
sophicated, experienced professional 
editor who can step in and take charge 
of a small but eager staff. Five years full 
time city or Sunday magazine experi¬ 
ence required. Applicants should be a 
good writer, good editor and good 
"idea" person. Send clips and resumes 
to PO Box 8439, Maitland FI 32751. 

BUSINESS 
/FINANCIAL REPORTER/ 

EDITOR 
Self-starting business reporter who can 

come in cold and hit the ^ound running 
to give us aggressive, inciteful coverage 
on a wide range of topics in a strong 
business news town. Must be an excel¬ 
lent writer, with experience covering 
public and privately held companies 
and ability to accurately interpret finan¬ 
cial information. Must also be willing 
and able to assume some managemnt 
duties on a temporary or potentially 
interim bases. Send resume to Jean 
Peters, Financial Editor, Daj^on News- 
appers Inc., 4th & Ludlow St., Daytop appers Inc. 
OH 45402 

HELP WANTED 

CHIEF COPY EDITOR 
100,000 PM daily in Zone 5 seeks a 
chief copy editor to direct its universal 
desk. Please send resume and layout 
examples to Box 9550, Editor & 

HELP WANTED 

COPY EDITOR 

HELP WANTED 

with 1 to 2 years experience and strong For twice weekly newspaper in Boston 

examples 
Publisher. 

COPY EDITOR: for 30,000 circulation, 
7-day publication. Strong language 
skills a must. Experience preferred. 
Send resume and references to 
Terrence M. Brennan, Editor, The 
Mercury, Box 599, Pottstown PA 
19464. 

COPY/LAYOUT EDITOR 
Top Southern PM daily (40,000) has 
immediate opening for motivated, ex¬ 
perienced copy editor to join award-win¬ 
ning 10 person news desk. Sharp edit¬ 
ing and design skills necessary as is fa- 
mMiariW with VDT system. Salary up to 
$30,0(50, depending on experience. Ex¬ 
cellent benefits. Send resume, layout & 
editing samples and references to Box 
9522, Editor & Publisher. 

COPY EDITOR 
The Journal-Courier an independently 
owned morning newspaper located in 
New Haven CONNECTICUT is in imme¬ 
diate need of an experienced copy 
editor. We are looking for concise edit¬ 
ing, lively headlines, inviting larauts 
and proven used judgment. If you 
possess the skills that we are looking for, 
please send resume and salary history 
to: The Human Resources Derailment, 
The Jackson Newspapers, 40 Sargent 
Dr., New Haven CT 06511. 

An Equal Opportunity Employer 

EDITOR 
Established BPA monthly magazine 
seeks editor with experience to do-it-all. 
The take charge person we want will be 
responsible for planning, conceiving, 
and writing articles pertaining to the 
transportation industry. You will work 
wih an artist and assistant editor in 
laying out the magazine, and making its 
cover and inside content attractive with 
our readers, ^lary for right person is 
tops in Zone 3 for this position. Write 
Bw 9525, Editor & Publisher._ 

EXPERIENCED REPORTERS for three 
beats: county government; courts; and 
senior citizens and social services for 
afternoon paper of 80,000 circulation 
in growing Sun Belt cify (Zone 6). Two 
to five years experience required, sala^ 
adjustable to experience. Box 9547, 
Editor 4 Publisher._ 

EDITOR for five day daily and regional 
monthly business tabloid. Degree with 
minimum 2 years experience. Position 
requires excellent writing, editing, 
photographic and layout skills. Some 
business beat background desired. 
Staff of 3 plus stringers. Salary to 
$25,000 depending on experience. 
Contact Michael Tompkins, vice Presi¬ 
dent, News Media Corporation, PO Box 
615, Clinton IL 61727 or call 
(217)935-3171. 

layout skills. Competitive salary and suburb. Minimum two ^ 
good fringe benefits. Send resume to Top quality only need 
Editor, Lake County Telegraph, 84 award-winning weekly 
North State St., Painesville (jH 44077. resume, letter to Execi 

EDITORIAL PAGE EDITOR; Editorialist 
and layout editor for one person depart¬ 
ment at 45,000 metropolitan NYC area 
daily with an emphasis on local news. 
Editors I should represent a moderate 
point of view and need minimual edit¬ 
ing. Candidate should; bring a creative 
flair to layout; be able to use graphics 
cleverly, be able to solicit local 
columns from the community; and 
incite impassioned responses from read¬ 
ers with his equally inpassioned editor¬ 
ial page (and occasional op ed page). 
Potential to become key part of news 
team. Send resume, salary require¬ 
ments, editorial and layout samples to 
Box 9560, Editor & Publisher. 

EDITOR-REPORTER needed. Must be 
good accurate reporter, fast writer and 
use camera with a strong commitment 
to small-town journalism and communi¬ 
ty dedication. Permanent. Send resume 
to Allan Evans, Daily News, Russell, KS 
67665. 

EXECUTIVE EDITOR to manage editor¬ 
ial operations of weekly group in south 
central West Virginia. Applicant should 
have solid experience in layout, 
community journalism and manage¬ 
ment. Excellent opportunity to grow 
with group-owned company. Send 
resume and salary requirement to; 
George Williams, Publisher, The Fayet¬ 
te Tribune, 417 Main St., Oak Hill WV 
25901. 

EDITORS 
6-day a week daily in competitive New 
York Metropolitain area is seeking desk 
editors who value the language and 
recognize the importance of well organ¬ 
ized layouts. Send cover letter explan- 
ing your philosophy of news coverage 
resume, sample layouts, and salary 
requirements to Box 9564, Editor & 
Publisher. 

EXECUTIVE EDITOR FOR Pacific Stars 
and Stripes, a US Forces state-of-the- 
art daily newspaper with headquarters 
in Tokyo, Japan. We publish six editions 
daily, 7 days per week, and serve main¬ 
land Japan and Okinawa, Korea, the 
Philippines, and Guam, s well as other 
Far East countries. Basic pay is 
$37,500 plus a housing allowance of 
up to $23,000, a cost of living allow¬ 
ance. Exchange and Commissary (shop¬ 
ping and food) privileges, regular annu¬ 
al vacations arid home leave after the 
first three years and every two years 
thereafter. Applicants sould forward 
Department of the Army Form 3433. 
Application for Nonappropriated Fund 
Employment, or a Standard Form 171, 
Personal Qualifications Statement, 
available at US Federal Government 
Offices, plus a separate typewritten 
statement on plain paper giving a narra¬ 
tive of the tasks previously performed 
which demonstrate the following: 
DAbility to plan, direct and evaluate all 
phases of daily newspaper editorial 
functions, 2)Ability to edit, write head¬ 
lines and position stories for a variety of 
sections of a daily newspaper, 3)Ability 
to perform supervisory personnel 
management functions, and 4)Know- 
ledge of and experience in use of VDT 
equipment. International and military 
experience helpful but not required. 
Applicants should also submit three 
samples of edited wire copy stories and 
the headlines written for such stories. If 
veterans preference is to be claimed, 
appropriate documentation sould be 
mailed along with application to reach 
the US Army Personnel Office Honshu, 
AHN: AJPO-RP-NAF, APO San Fran¬ 
cisco 96343-0082, no later than 15 
February 1986. 

suburb. Minimum two ^rs experience. 
Top quality only need apply. Part of 
award-winning weekly group. Clips, 
resume, letter to Executive Editor, 3 
Church St., Winchester MA 01890. 

EDITOR 
Westchester publisher seeks editor for 
rapidly growing bi-weekly publications 
on federal employment. Must have 5 
years + experience on trade magazine 
or newspaper in creating story ideas, 
researching, writing, editing, coordinat¬ 
ing stringers. Must ra able to work inde¬ 
pendents and assume major responsi¬ 
bilities. This is a ground floor opportun,- 
ty with a growing company. Write 
stating back^ound and salary require¬ 
ments: President’s Office, Break¬ 
through Publications, Scarborough Sta¬ 
tion Plaza, Briarcliff NY 10510. 

EDITOR/WRITER—2/5 years experi- 
ence, for new regional investment 
publications covering Zones 1 and 2. 
Economics background essential. Send 
resume and salary requirements (No 
phone calls) to: Tbe American Board of 
Trade, 9 South William Street, New 
York, NY 10004. 

FEATURES WRITER 
Our four person features department 
has an opening for an individual who 
can contribute bright copy and handle 
desk responsibilities. Send clips and 
resume to Saul Shapiro, Waterloo Cour¬ 
ier, PO Box 540, Waterloo, lA 50704. 
No calls. Midwest applicants only. 

Feature-writing plum on mid-size 
Midwest daily. We want aggressive self¬ 
starter who writes clearly, concisely and 
crispley. The successful applicant will 
be a superior writer with daily newspap¬ 
er experience. Send resume and non- 
returnable work samples to Nick 
Petersen, Features Editor, Daily 
Courier-News, PO Box 531, Elgin IL 
60121. 

IMMEDIATE OPPORTUNITIES 
FOR THE BEST 

JOURNALISTIC PROFESSIONALS 
We are in immediate need of aggressive 
journalistic professionals. For thou¬ 
sands of journalistic professionals, 
1985 will be the best year ever for the 
industry, because this year is the year 
for the job market where the markets 
are wide open from coast to coast from 
every aspect of the industry. 
Most important to you is to find the best 
job in the market and win it hands 
down! 
...here at Media Talent Network 
Management Consultants, we stand 
prepared and ready to do what it takes 
to win that job for you. We have an 
excellent reputation and are a national 
marketing consulting firm in the indus¬ 
try catering to the broadcast, literary, 
and entertainment professionals from 
coast to coast. 
For career marketing informaion on 
available journalistic careers write or 
call Media Talent Network Management 
Consultants, 24(X) Merchant Dr., NW, 
Suite 200, Knoxville, TN 37912, (615) 
522-7900. All inquiries held in stric¬ 
test confidence. 

LIFESTYLE REPORTER. English or 
journalism degree perferred. Must be 
able to type proficiently and use 35 
millimeter camera. Non-smoker. Send 
resume, copy of transcript of grades, 
references and clips to The Vero Beach 
Press Journal, PO Box 1268, Vero 
Beach FL 32961. 

NONE OF YOUR 
...BUSINESS 
None of your dull, dry business writing, 
that is. We're looking for an experience 
writer as much at ease writing about 
people as portfolios—somene who can 
find out what's behind board room dei- 
sions and get beneath the tough facade 
of CEO. Our growing, dynamic business 
team includes a dozen writers and 
editors responsible for AM/PM/Weekend 
news coverage and our new weekly busi¬ 
ness magazine, circulation 25(J,000. 
Business writing experience helpful but 
not essential: ability to write bright, 
incisive and concise stories is. Five 
years experience a minimum. Send 
clips, resume and references to: Gerald 
P. Merrell, Business Editor, The 
Virginian-Pilot and The Ledger-Star, 
150 West Brambleton Ave., Norfolk VA 

OUTDOOR 
WRITER/EDITOR 

$25-38K 

If you can combine active hunting, fish¬ 
ing interest with strong writing/reporting 
skills we may have a spot for you in 
Seattle, Wa. We are the Nation's 
Largest Outdoor Weekly with 12 Zoned 
editions, 175,000 circulation and 35 
years of progressive publishing experi¬ 
ence. We need writers/editors with VDT 
experience, high production capability 
and deadline pressure ability. Some 
travel, plenty of 50 hour weeks, lots of 
responsibility/freedom and a very good 
chance to advance. Special preference 
for applicants currently living in Zones 
6, 7, 8, 9. Salary: DOE and drive! 
Resume, clips and salary history to 

PERSONNEL DEPT. 
PO Box C-19000 

_Seattle, WA 98109_ 

REPORTER 
Daily business newspaper covering 
industry seeks experienced (minimum 2 
years) WASHINGTON Reporter to cover 
agencies, "The Hill’’, issues of vital 
concern and impact on metals firms. 
We’re known for our hard-hitting, up-to- 
the-minute precise coverage in 
Washington and looking for a Reporter 
to carry the ball. Prefer applicants with 
business news background. Salary mid- 
to-upper $20’s, depending on experi¬ 
ence. Send letter, resume and state 
salary requirements to: Box 9554, 
Editor & Publisher. Equal opportunity 
employer m/f. 

REPORTER. We’re looking for a person 
who can combine hard-nosed and 
competitive government reporting with 
a writer’s appreciation for people. This 
is an excellent second stop for the 
person dedicated to a newspaper 
career. Send resume, clips and refer¬ 
ences to Frank Fantini, Delaware State 
News, PO Box 737, Dover DE 19903. 

REPORTER 
Reporter for award-winning lively daily 
newspaper in progressive northeastern 
Indiana city 25 miles from urban 
center. Good pay, benefits, opportunity. 
Some photo^phy, sports helpful, not 
required. Writer Jim Barbieri, Editor, 
News-Banner, PO Box 436, Bluffton IN 
46714. 
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CLASSIFIED ADVERTISING 
Order Blank 

Name 

Ownpany 

Arfrlmait 

f)ily 

<^Atn 7ip 

PhrwiA 

ClA.9sifiratinn 

Aiittwwi7«wf fiignahirn 

Copy 

CLASSIFIED ADVERTISING RATES 

line ads 
1 week —$4 95 per Ihw 
2 weeks—$4 45 per line, per issue 
3 weeks—$3 75 per Ime. per issue 
4 weeks—$3 00 per line per issue 

t week —$3 30 per line 
2 weeks—$2 75 per Ime per issue 
3 weeks—S2 40 per line per issue 
4 weeks—$2 20 per bne per issue 

Effective January 1, 1985 
POSITIONS WANTED 

Add $5 00 per insertion lor bo« service Add $3 50 per insertion lor box service 
count as an additional line m copy count as an additional bne m copy 

Count approximately 37 characters and'or spaces per line. 
3 lines minimum (no abbreviations). 

DEADLINE: Every Tuesday, 2 pm (ET) 
for Saturday’s issue. 

Payment must accompany all Positions Wanted ads. 

DISPLAY CLASSIFIED 

The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 

DEADLINE: 8 days prior to publication date. 

Contract rates available on request. 

Box number responses are mailed each day as they are received. 

Editor ft Publisher 
11 West 19th Street, NY. NY 10011. (212) 675-4380 

HELP WANTED 

EDITORIAL 

Managing Editor for award winning | 
weekly in heart of New England ski | 
country. Hands on, shirt sleeves type, 
capable of directing young staff. Ptioto- | 
graphic ability and production know- • 
Mge desired. Successful century old j 
newspaper offers competitive salary, > 
benefits, plus profit sharing. Send I 
resume and salary requirements to Box I 
9452, Editor & Publisher. 

NEWS FEATURE EDITOR for ^ial | 
minority reporting project. $25,000 | 
plus benefits. Affirmative Action 
Employer. Send resume to Box 462, 
Grand Central Station, New York NY 
10017. 

NIGHT NEWS EDITOR | 
The Miami News is looking for a person ! 
to supervise the night news desk and to ! 
layout one edition. Excellent news I 
judgment, designability, personnel 
relations; three to five years experience ! 
a must. Excellent pay and benefits. 
Send resume and clips to: Sue Reisin- 
ger. Managing Editor, The Miami News, I 
PO Box 615, Miami, FL 33152. | 

REPORTER, sports/general! 
ASSIGNMENT we need someone who j 
wants to excell at reporting. Coverage i 
areas are sports events of all kinds, city 
desk general assignment and special | 
editions. Sports desk backup work | 
included. Some camera skill preferred. 
Applicants sought in Ohio and adjoining i 
states. Send letter describing career 
goals and resume to: John Kauffman, I 
Managing Editor, Advertiser-Tribune, i 
PO Box 778, Tiffin. OH 44883. 

SENIOR WRITER 
Metropolitan Home Magazine's New 
York office seeks an outstanding profes¬ 
sional to be the senior writer who sets 
the style and tone for furnishings and | 
design articles. You'll turn rumblings 
and rumors into well defined stories, 
write some articles, then come up with I 
attention-grabbing headlines and cover' 
lines. 
The successful candidate will have a BA 
degree with a minimum of five years’ 
writing/editing experience with maga¬ 
zines, newspapers, books or related 
field. A stroiig interest in architecture, 
home furnishings, gardening and food 
is more important than any narrow 
expertise. Verve and gusto will win over 
scholarly and musty. The right editor 
will be eager to report news of interior 
design, architecture, art and the people 
who set style in our major cities 
Send resume, writing samples and | 
cover letter with salary history and i 
requirements in confidence to: 
Miss Draper, Corporate Director I 
Executive Placement | 
MEREDITH CORPORATION i 
Box 611B, Locust at 17th 
Des Moines, lA 50336 
An Equal Opportunity Employer 
Only responses from candidates I 
will be considered. 

SOUTH FLORIDA DAILY needs general 
assignment reporter. College degree, | 
two years experience minimum. We i 
would demand excellen ce even if we | 
weren't surrounded by competitors. 
We're on Florida’s treasure coast, about | 
two hours no'^h of Miami and one of the ; 
nation’s most rapidly growing areas. | 
Send resume, tearsheets to Personnel 
Department, The Stuart News, PO Box 
2870,. Stuart. FL 33495. Phone (305) 
287-1550. 

SPORTS EDITOR 
We're a small but aggressive daily in 
eastern Zone 7 with an emphasis on 
local sports. We have high speed wire 
and laserphoto to help get the job done 
completely and on deadline. If you work 
hard, like local sports and small town 
living, send cover letter, resume, non- 
returnable samples and salary expecta¬ 
tions to Box 9493, Editor & Publisher. 

HELP WANTED 

EDITORIAL 

SPORTS EDITOR needed by rapidly 
trowing, award-winning 45,000 daily in 
Poconos region of Northeastern 
Pennsylvania. The right candidate will 
be a strofw leader interested in manag¬ 
ing a staff of 9 full-timers. Althou^ 
we’re looking for a top-notch, full-time 
administrator with mariagem^mt experi¬ 
ence, the person we hire mi st also be 
proficient in both layout and sporte writ¬ 
ing. He or she must be able to thrive in a 
fiercely competitive environment and 
have the background to prove it. Salary 
will be competitive and the fringe bene¬ 
fits excellent. But the real benefit in 
working for us is the opportunity to be 
part of an operation dedicated to excel¬ 
lence. Applicants should send 3 writing 
samples, 3 layout samples, a resume 
and references to Scott Wasser, Asst. 
Managing Editor. The Times Leader, 15 
N. Main St., Wilkes-Barre PA 18711. 
No ca''s, please. 

SPORTS EDITOR needed immediatly 
for 6300 circulation paper in Houston 
area. We’re one of Texas' best semi¬ 
weeklies, so rf you think you're the best, 
let's talk. Need J-degree. Will strongly 
consider December graduates. VDT, 
photo and darkroom experieiKe helpful, 
but will train if necessary. Non-sniokei 
prefered. We are not ashamed of the: 
salaries we pay. May or December 
graduate can expect to start at $270 
per week. Send clips and references to: 
Christopher F. Barbee, PO Box 1180, 
El Campo TX 77437. May also call 
(409) 543 3363 (work) or (409) 
543-9790 (home). The job opens 
December 27th. 

SPORTS EDITOR to direct an aggres¬ 
sive sports staff in northeast Ohio in 
covering local and professional sports. 
Layout skills necessary. Send resume to* 
Editor, Lake County Telegraph, 84 
North State St., Gainesville OH 44077. 
or call (216)354-4333. 

THE SYRACUSE NEWSPAPERS 
Regional Department has an opening 
for an area editor. We're looking for 
someone with a reporting background 
who has worked as an editor for at least 
two years. Send resume and examples 
of your work to the Regional Editor, Box 
4915, Clinton Square, Syracuse NY 
13221. 

THE WICHITA EAGLE-BEACON a 
Knight-Ridder metro AM with 125,(X)0 
daily and 195,000 Sunday circulation, 
is screening candidates for two 
positions-national editor and news desk 
copy editor. National editor must have 
wire editing experience, sound news 
judgement and a solid grasp of world 
and national affairs. Co^ editor must 
have substantial, good experience as 
rim editor. Salary depends upon experi¬ 
ence. ^ply to Brad Warthen, News 
Editor, Tne Wichita Eagle-Beacon, PO 
Box 8^, Wichita KS 67201. 

SCIENCE NEWS 
REPORTER 
Columbia University Office of Public 
Information seeks a reporter with strong 
and proven science newswriting and 
editorial skills to report on major 
research developments in primarily 
non-medical science fields. Must have 
knowledge of the media and at least 2 
years' full-time daily newswriting exper¬ 
ience in a major news organization or 
the equivalent. 
We offer a highly competitive salary and 
benefits including Columbia paid 
tuition, 4 weeks vacation and 
comprehensive medical. For immediate 
consideration, please send resume and 
salary history to: Employment Depart¬ 
ment, Box EP, Columbia University, 
2098 Dodge Hall, 116th Street & 
Broadway, NYC 10027. We take affir¬ 
mative action toward equal opportunity. 
Columbia University. 
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HELP WANTED 

EDfTORIAL 

“HOW TO GET HIRED IN JOURNAL¬ 
ISM” For irtformation, write; Northwest 
Marketirig Limited, Box 3658-J, Lacey 
WA 98M3. 

This strong community daily is looking 
for a tough-minded, level-headed 
managing editor to run our 10-person 
news staff. Talent, hard work more 
important than years of experience. 
Good conmmunity, interesting culture. 
If you think you qualify, send complete 
resume, references, salary expectaitons 
to: John Emmerich, Publisher, Green¬ 
wood Commonwealth, PO Box 8050, 
Greenwood MS 38930 or phone 
(601)453-5312. 

THINK ABOUT YOUR FUTURE 
AND OURS 

Because we intend to be a great news¬ 
paper, we never stop looking for great 
reporters. If you’re one, and might like 
to sign on with one of the b^ non¬ 
metro newspapers in the country, let us 
know vrho you are and where you are. 
We don’t have an opening at the 
moment, but when we do, we’d hire the 
best. If you have at least 5 years daily 
nevrspaper experience and think you’ll 
know an outstanding opportunity when 
you see one, send us a letter and a 
resume and we’ll send you a copy of our 
newspaper. If that doesn’t convince 
im, nothing we can say is likely to. 
SetKl to Box 9464, Editor & Publisher. 

HELP WANTED 

TOP-QUALITY sister business journal 
seeks aggressive reporter who will scoop 
the dailies on Capitol Hill. Live in a 
grovring, cosmopolitan Sun Belt city 
(even ir you don't like country music). 
Send resume and clips in complete 
confidence to Editor, Nashville Busi¬ 
ness Journal, Box 23229, Nashville TN 
37202. No calls. 

WANTED EXPERIENCED REPORTER to 
work in Tallahassee for a Florida Gulf 
Coast mid-sized daily. Box 9538, Editor 
& Publisher. 

WE ARE LOOKING FOR WINNERS. 
Competitive small Zone 6 daily needs a 
experienced photographer, copy editor 
and lifestyle editor. Two to 3 years 
experience mandatory for photographer 
and copy editor. Zone 6 applicants 
preferred. Box 9516, Editor & preterred 
hjblisher. 

WE ARE LOOKING for five reporters 
with at least one year daily newspaper 
experience. We are not filling vacan¬ 
cies. We are adding to our stafT We are 
a PM daily getting ready to launch a 
Sunday newspaper, the fastest growing 
market in Zone 1. The reporters we hire 
will be skilled professionals who care 
about quality, reporting and writing; 
people who have imagination and initia¬ 
tive, but are able to take direction. 
Include resme, work samples and salary 
history in first letter. Box 9539, Editor 
& Publisher. 

EXECUTIVE EDITOR 
Two of Clonnectiout’s best newspapers, The Reg¬ 

ister andJoumal-Courier, are seeking an experi¬ 

enced and dynamic executive editor to lead a 

large, merged news staff. 

The successftd candidate miist have strong inter¬ 

personal skills, at least three years of supervis¬ 

ory experience and a thorough knowledge of the 

news business. She or he will certainly have a 

bachelor’s degree and possibly a master’s 

although not necessarily in journalism. 

The person chosen wiU report to the editor and 

have full charge of day-to-day operations of 

rooming, evening and Sunday editions. In addi¬ 

tion, the successful candidate wiU have interde¬ 

partmental responsibilities as a member of the 

corporation’s senior operating committee. 

Good compensation will be enhanced by an excel¬ 

lent, fully paid benefits package. 

Please send a complete resume, salary history, 

an outline of what you accomplished in past posi¬ 

tions and a statement outlining your philosophy 

about news coverage and the role of locally- 

oriented, family-owned newspaiwrs to: 

Human Resources 

The Jackson Newspapers 

40 Sargent Drive 

New Haven, CT 06511 

Minority including female, applicants welcome. 

We regret that we can only respond to leading 

candidates. An Equal Opportunity Employer. 

HELP WANTED 

WANTED business editor for mid-sized 
daily on Florida coast. Experience a 
must. Box 9544, Editor A Publisher. 

We’re looking for a reporter with at least 
one year’s experience covering city 
government. The (lazette is an award¬ 
winning 6-day AM in northeast Ohio. 
Send resume and clips to; Harlan Spec- 
tor, City Editor, Medina County (jazette, 
885 W. Liberty St., Medina OH 44256. 

WE WANT A STRONG desk person to 
help us with our coverage of Penn State, 
national contender in not only football, 
but other sports as well. If you have a 
flair for layout, headlines and editing, 
plus a solid sports background, you may 
fit with our team. Night work. Write to 
Personnel Director, Center Daily Times, 
Box 89, State College PA 16804. We 
are a Knight-Ridder newspaper._ 

_FREELANCE_ 
PUBLIC RELATIONS 

If...you have a flair for editing good 
copy and helping budding writers 
become the best that they can be...You 
know what the "hooks" are for writing 
and placing publicity materials...Your 
copywriting flows comfortably and 
convincingly from news to feature, to 
direct mail...Your research skills lead 
you along new trails in the quest for the 
most exciting angles to a story...You’re 
looking for a truly rewarding, exciting, 
part-time freelance opportunity...We 
should get to know eachother. We’re a 
national company that is doing some 
exciting thin^ that you may want to 
play a part in. Please send writing 
samples and resume to Box 9536, 
Editor & Publisher. 

PRESSROOM_ 
PRESSROOM FOREMAN: large subur¬ 
ban New Jersey weekly seeks exper¬ 
ienced, well-organized individual with 
good management skills to supervise 
web press operation. Familiarity with 
Harris 845 web offset press is a plus. 
Weekly newspaper and frequent 
commercial printing is carried on during 
two shifts on a daily basis. Hospitaliza¬ 
tion, insurance, paid holidays, plus 
fringe benefits included. Send resume 
stating experience and salary expecta¬ 
tions to Hunterdon County Democrat, 
PO Box 32, Flemington, NJ 0^22. 

ASSISTANT PRESSROOM FOREMAN 
(second shift); large suburban New 
Jersey weekly seeks experienced, well- 
organized individual with good manage¬ 
ment skills to supervise second shift of 
offset press operation. Familiarity with 
Harris 845 press is a plus. Position 
requires responsible, quality conscious 
individual to oversee pressroom opera¬ 
tion from 3PM to IIPM, Monday- 
Friday. Hospitalization, insurance, paid 
holidays, plus fringe benefits included. 
Send resume stating experience and 
salary expectations to Hunterdon Coun¬ 
ty Dmocrat, PO Box 32, Flemington, 
NJ 08822. 

SALES 
EXPERIENCED AND HIGHLY MOTI¬ 
VATED display advertising sales people 
needed for the Des Moines Shopper 
Network, Iowa’s largest shopper. For 
more infom'ation, call Dave Neuharth, 
Assista.it I blisher (515)244-4161. 

FIELD SALES MANAGER 
Develop and manage sales represen- 
tives. Responsible for new sul^riber 
sales in central Arkansas. Must have 
previous experience in direct sales 
management with proven ability to 
recruit, train and motivate sales people. 
Challenging opportunity for energetic 
and authoritative person. Send a 
resume and salary requirements to 
Arkansas Gazette, Personnel Depart¬ 
ment, PO Box 1821, Little Rock AR 
72203. 

HELP WANTED 

PRODUCTION 

ASSISTANT PRODUCTION MANAGER 
MAILROOM 

Assistant Production Manager needed 
for state-of-the-art distribution mail- 
room in new facility. Daily and commer¬ 
cial operations. Successful candidate 
will have demonstrated excellent orga¬ 
nizational and administrative skills, 
preferable in an other mailroom. If you 
are a leader who wants to join a dynamic 
organization submit a resume and 
salary history in confidence to Box 
9534, Editor & Publisher. 

EDITOR for Pacific Stars and Stripes, a 
U.S. Forces newspaper headquartered 
in Tokyo, Japan. Starting salary 
$14,390, promotable to $17,824 after 
on year. Free bachelor quarters plus a 
cost-of-living allowance. Exchange and 
Commissary (shopping and food) 
privileges, regular annual vacations and 
home leave after first three ^rs and 
every two years thereafter. Applicants 
should forward Department of the Army 
Form 3443, Application for Non- 
appropriated Fund Employment, or a 
Standard Form 171, Personal Qualifi¬ 
cations Statement, available at Federal 
Government offices, plus a separate 
tyoewritten statement on plain paper 
givii'ig a narrative of the taste previously 
performed which demonstrate the 
following; 1) Ability to perform func¬ 
tions of a copy editor on a newspaper 
daily, and 2) Ability to operate 
com^terized editing equipment on a 
daily newspaper. Applicants should also 
submit three samples of edited wire 
copy stories with headlines. If veteran’s 
performance is to be claimed, appropri¬ 
ate documentation should be mailed 
along with application to reach the US 
Army Civilian Pei3,<nnel Office Honshu, 
ATTN: AJPO-RP-NAF APO San Francis¬ 
co 96343-0082, nc^ later than 25 Janu¬ 
ary 1986. 

EDITOR & PUBLISHER 
(212) 675-4380 

MACHINIST FOR Pacific Stars and 
Stripes, a US Forces newspaper located 
in Tokyo, Japan. Applicants should 
have supervisory experience, knowledge 
of equipment assembly installation and 
repair, and ability to maintain “cold- 
type” photo offset digital computerized 
units, web-fed offset printing presses, 
sheetfed presses and related ancillary 
equipment. Salary plus benefits include 
a housing allowance of up to $18,700 a 
year or free bachelor quarters, plus a 
cost of living allowance. BX and 
commissary privileges, regular annual 
vacations, and home leave after three 
years and every two years thereafter. 
Applications should be mailed to US 
Army Personnel Office Honshu, ATTN: 
AJPO-RP-NAF, APO San Francisco 
96343-0082, by January 20 1986. 

MAILROOM FOREMAN 
Must have excellent mangement skills 
and be familiar with Muller 3/1-K/R 
6/1-and quarter full set-up and label¬ 
ing. Our 17,000 7-day also prints 6 
other products. We are the fifth fastest 
growing market in the US and need 
someone to grow with us. Usual 
company benefits, competitive salary. 
Send resume with salary requirements 
to: Daily News-Journal, 224 North 
Walnut, Murfreesboro TN 37130. Attn; 
LW Knutson, Circulation Director. 

PUBLIC RELATIONS 

PUBLIC RELATIONS DIRECTOR—The 
City of Enid, Oklahoma (population 
50,363) is accepting applications for a 
Publications Director through Decem¬ 
ber 31, 1985. Salary range 
$21,480-$27,420 plus good ben^it 
package. Requires degree with major 
course work in public relations or public 
administration preferred. Send resume 
to City of Enid, Personnel Department, 
PO Box 1768, Enid OK 73702. EOE. 
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HELP WAKTED 

PHOTOGRAPHER 

HELP WANTED 

PHOTOGRAPHER ! POSITIONS 
POSITIONS WANTED 

EDITORIAL 

PHOTOGRAPHER 
Lone hours. Hard work, low pay. But 
we'lT pay you enough to enjoy the finest 
outdoor area in the West, and you will 
work for the finest semi-weekly 
newspaper in the country. Beginners 
considered. Send resume and work 
samples to David Stump, Mangaging 
Editor, Jackson Hole Guide, PO Box 
648, Jackson WY 83001. 

THE GRAND RAPIDS PRESS, 150,000 
daily, has an opening for a staff photo¬ 
grapher. Tremendous opportunity for a 
person with the patience to produce 
great daily pictures, the drive to get 
good sports and news shots, the 
compassion to generate significant 
picture stories and the imagination to 
produce award-winning illustrations. 
We have long made a commitment to 
photojournalism with both time and 
news space. We offer competitive salary 
and benefits, a great city and an agree¬ 
able staff. Portfolio, resume and refer¬ 
ences by January 1 to Jim Starkey, 
Director of Photography, The Grand 
Rapids Press, 155 Michigan St. NW., 
Grand Rapids Ml 49503. 

HELP WANTED — PHOTOGRAPHER 
GRADUATE ASSISTANT to work in the 
Ohio State University photojournalism 
program. Stipend plus free tuition while 
working on MA in journalism in 
1986-87 year. Photojournalism experi¬ 
ence and BA required. Apply to Tom 
Hubbard, The Ohio State University, 
School of Journalism, 242 West 18th 
Avenue, Columbus OH 43210 
(614)422-6291. 

_PROMOTION_ 
PROMOTION 

Major metro daily has opening in Circu¬ 
lation Marketing Department for 
energetic, creative professional with 
knowledge of circulation sales 
campaign design for youth carriers and 
district managers. Must possess the 
ability to train and motivate others. 
Projects also include trainin^promotion 
audio visual preparation, telemarketing 
and crew sales. Fun work with fun 
people. Send resume to Box 9541, 
Editor & Publisher._ 

DAN LIONEL’S TIPS 
Year-End Firing—Could Mean Opportunity 

One of the melancholy facts of life, a recent news 
magazine article reported, was that the end of the year 
frequently brings with it staff dismissals based on pro¬ 
jected budgets and business prospects. While the vic¬ 
tims of this practice whose only flaw, in many cases, is 
being low man or woman on the seniority rolls, can 
understandably be traumatized, there is an upbeat 
aspect to the situation. Now is the time for them to 
make a New Year’s Resolution—to find a better job, 
possibly that dream job they always really wanted. 

That’s what the “Positions Wanted’’ classification is 

WANTED 

ADMINISTRATIVE 

DUE TO A RECENT sale of our news¬ 
papers, we have some hi^ly qualified 
personnel available in the following 
categories: Publisher/General Manager, 
Controller, Circulation Manager, 
Composition/Graphics Manager. For 
complete information on the above 
applicants, please respond to Box 
9526, Editor & Publisher. All imtuiries 
will be held in the strictest confidence. 

YOUNG, AGGRESSIVE General 
Manager/Publisher of weekly group. 
Budgeting and profit and lose experi¬ 
ence. Daily experience also. Any Zone. 
Write Box 9552, Editor & Publisher. 

EDITORIAL 

REPORTER with 3 years' experience 
writing business news for a New York 
magazine, news and sports for dailies 
and a weekly seeks reporting or com 
editing spot on daily, any zone. Jen 
Csatari, 2 Snapper Ave., South River NJ 
08882 (201)257-4660. 

ENERGETIC award-winning sports 
writer/slot man with five years of daily \ 

experience seeks similar position with 
medium-large daily. Experienced in all 
facets: Game stories, features, layout, 
editing and desk management. Jeff 
Kuehn (601) 981-2989. 

CAREER COMMUNICATOR, Advanced 
journalism degree, seeks daily, weekly 
news spot, agency or corporation PR- 
Promotion post, or academic admini¬ 
strative position; 30 years varied experi¬ 
ence. Locate anywhere, Florida, south¬ 
east preferred; dall (813) 985-8851. 

EX-STEEL mill worker with B.A. in Jour¬ 
nalism seeking entry-level position as 
reporter or copy editor. J.R. Oliver; 978 
Perry Highway; Apt. 2; Pittsburg PA 
15237. (412)366-4067._ 

JOURNALISM/PUBLIC RELATIONS- 
Writer/editor of 6 years seeks firm that 
demands creativi^, hard work. First- 
rate feature writer; great managerial 
and layout skills. Will consider freelanc¬ 
ing and/or relocating. Reply: K.J., PO 
Bw 6095, Cincinnati OH 45206. 

OPINION WRITER. Will write columns 
or editorials with, punch, compassion. 
Moderate-conservative; broad know¬ 
ledge of politics and policy issues; 
advanced degree in political science. 

! Experience in Northeast, Midsouth, 
j West. Dennis Coyle , 280 Wilson #72, 
I Albany, CA 947120. (415) 526-2160. 

BILINGUAL Spanish UCLA Econ grad 
with journalism certificate and experi- 

I ence seeks reporter's position with a 
I daily. Can relocate in the Southwest. 

Clips, awards. Box 9499, Editor & 
Publisher. 

_FREELANCE_ 
EDITORS, a political idea exchange by 
Geraldine Ferraro, Elizabeth Dole, 
Lindy Boggs, Lynn Martin and business 
women v^ be on Delta Queen Steam¬ 
boat docked at New Orleans February 
14-17. It's an unprecedented, non¬ 
partisan meet. For expenses. I'll write 
all about it, your angle or mine. 

^Ily Garbo Wedde 
Opelousas LA. (318)942-9333 

PHOTOGRAPHER 
COMPETITIVE NEWS SHOOTER, 1 1/2 
years on daily plus, seeks position on 
daily 30K or larger, any zone. Pictures 
and resume on request. Jon Hurd (305) 
798-3721. 

IT’S A CLASSIFIED SECRET! 
all about. Here, you can state exactly what job you’d 
like and place it before the entire newspaper publishing 
spectrum. If there is such a job available, you’ll know 
about it very quickly. Fact is, you dont’t have to wait to 
be given a pink slip if you want to spread your wings to 
learn if there’s a market for the kind of situation you 
really feel you’d be happiest working at. 

“Be Specific’’ is the key to a successful positions 
wanted ad. Start with your job title, mention experi¬ 
ence, education, special talents and locale restrictions, 
if any. Also indicate compensation range you expect. 

Happily—there’s a substantially lower ad rate for 
Positions Wanted. What better way to start the new 
year than with a new job you really like? 

Note: Have you a question about preparing or 
responding to a classified ad? Send it to Dan Lionel, 
do EDITOR & PUBLISHER and he’ll answer it here. 

*The author, DAN LIONEL, has been called the Dean of Classi¬ 

fied Advertising. Conductor of the Classified Clinic for “Editor & 

Puhlisher” for many years, Dan has been Classified Ad Director of 

nudor metroplitan newspapers. Advertising Director of the New 
York Post, where he started as Classified Manager, an officer and 

director of the Association of Newspaper Classified Managers, 
Chairman of the Telephone Sales Conunittee of the Sales Execu¬ 

tive’s Cluh of NY, an advertising instructor at Brooklyn College 
and Pratt Institute and a frequent lecturer on classified at the 
American Press Institute. 

We’ll never reveal the identity of an E&P box holder. 
However, if you don’t want your reply to go to certain 
newspapers (or companies), seal your reply in an en¬ 
velope addressed to the box holder. Attach a note listing 
newspapers, groups or companies you don’t want the 
reply to reach; put the reply and note in an envelope 
addressed to E&P Classifieds. If the Box Number you’re 
answering is on your list, we’ll discard your reply. 

UP 
CUSSIFIED MS 

PHONE (212) 67M380 
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SHOP TALK AT THIRTY 
Competition is changing on Fieet Street 

By James Brennan 

In some years of close observation 
of the Fleet Street scene I have rarely 
known it to be in such a state of flux. 

In fact, the regular commentator on 
its affairs often finds these days that 
just as he’s finished his latest article a 
sudden new development renders it 
out of date. 

Undoubtedly the management- 
union battle has become more 
frenetic as plans to move the bigger 
printing operations out of London 
EC4 come nearer to fruition, with 
management pressing for computeri¬ 
zation and the unions resisting it, but 
making signs that when they do con¬ 
cede there will be a very big price to 
pay. 

On top of all this comes the sharp¬ 
ening of knives for the imminent entry 
of the new gladiators. 

On top of all this 
comes the sharpening of 
knives for the imminent 
entry of the new 
gladiators. 

Only Rupert Murdoch, with his 
massive money-makers, the sensa¬ 
tional Sun (latest daily average circu¬ 
lation, April-September, 4,090,921) 
and News of the World (Sunday, 
4,989,651) to offset the burden of the 
prestigious Times (475,707), seems 
big enough to withstand the new com¬ 
petition. 

Probably the fiercest battle will be 
between Murdoch and the owner of 
the next biggest daily paper, Robert 
Maxwell, whose principal produc¬ 
tions are the Daily Mirror (3,169,214), 
Sunday Mirror (3,153,928) and Sun¬ 
day People (3,071,552). Both Mur¬ 
doch’s British company. News Inter¬ 
national, and Maxwell’s Mirror 
Group Newspapers, have plans for 
new printing centers in a less-con¬ 
gested area of the capital. 

That battle, for all its noise and 
drama, seems drawn on conventional 
lines. Management plans to introduce 
new technology (“new” only to Fleet 
Street) and with it to shed several 
thousand redundant print workers. 

What is new on the troubled hori¬ 
zon of London’s newspaper center is 

(Brennan is editor of The Media 
Reporter, London, England.) 

the advent of a one-man bombshell 
named Eddie Shah, proclaimed a hero 
two years ago when, running a small 
group of weeklies around Manches¬ 
ter, he withstood union action against 
computerization. 

The attitude of the main print 
union, the National Graphical Associ¬ 
ation, persuaded him to declare his 
plant an open shop. Six union men 
were sacked, and the aggressive pick¬ 
eting that followed provided ugly 
scenes on national television news 
every week on press night for two 
months. 

Shah took the union to court and 
won hands down. It cost the union a 
lot of money in fines and fees, but 
Shah has prospered. Among the many 
who applauded him were some who 
fancied his chances as a David among 
the Goliaths of Fleet Street. When 
Shah decided to go that way, the 
money was forthcoming. 

For several months now he has 
been recruiting journalists and 
administrators for the launching in the 
spring of something unique in Britain, 
a seven-days-a-week paper, with full 
color, which he claims will make a 
profit on a third of the outlay 
employed now on other Fleet Street 
dailies. 

There have been many to point to 
Eddie Shah’s lack of experience on 
the national scene, but they have been 
fewer since the extent of his financial 
backing has become known — and 
fewer still since he concluded a single¬ 
union deal, and not with a print-work¬ 
ers’ union but with the men who pull 
the switches, the electricians. That 
deal is being regarded with consider¬ 
able envy in Fleet Street, whose trou¬ 
bles have long been compounded by 
the number of separate unions. 

The editor of his projected paper 
(called the Daily Shah in the absence 
of a title) is Brian McArthur, a former 
Fleet Street man and recently editor 
of a provincial daily. I have known 
McArthur for some years and am 
impressed by the confidence and flair 
with which he has been recruiting key 
staff, mainly from his rivals. He tells 
me the total workforce, including 
printers, will be around 700, against 
the Mirror’s 4,500. 

Since Shah’s plans became known 
a number of other ingredients have 
been thrown into the Fleet Street pot. 
Murdoch is planning a 24-hour paper, 
the London Post, and a former chief 
executive of the Mirror Group, Clive 
Thornton (deposed by Maxwell) has 
yet another on the drawing board. 

Another tough newcomer appeared 
recently when Express Newspapers 
(once the pride of the Canadian 
tycoon. Lord Beaverbrook) was 
taken over by United Newspapers, 
whose strength had been in the prov¬ 
inces. Though the Express company 
had recently concluded the flrst part 
of a modernization deal with the 
unions, its titles have been slipping, 
the Daily Express to 1,883,322, and 
the Sunday Express to 2,446,457. 

The unions, which have 
ruled the roost for so 
long, are finally 
beginning to feel the 
dawn of modernization is 
at hand — and not at 
jackpot prices. 

United intends to streamline the 
Express operation and launch into a 
vigorous circulation battle, aimed 
directly at its arch rival, the Daily 
Mail (1,828,597) and its companion 
Mail on Sunday (1,635,204), but also 
likely to hit the struggling Daily and 
Sunday Telegraph. The Telegraph 
company (headed by Lord Hartwell, 
proprietor and editor-in-chief) has 
had a shot in the arm from Canadian 
financier Conrad Black, who took a 
14% stake and provided capital to pay 
for modernization. The Daily Tele¬ 
graph is now at 1,211,877, and its 
Sunday companion 695,299 (down 
5%). 

Mirror Group’s Robert Maxwell 
threatened (not for the first time) the 
other day to shut down the London 
printing operation (at Holborn Cir¬ 
cus, a few minutes from Fleet Street) 
if the unions failed to agree on moder¬ 
nization. In fact, he issued formal 
notices of dismissal to 6,000 employ¬ 
ees, evidently with the intention of 
taking back 4,000 if they agreed to his 
conditions. 

As I write, he has agreed to suspend 
the dismissals pending further talks, 
but now there is a distinct air of unre¬ 
ality about his and other similar nego¬ 
tiations in London newspaper offices. 
The unions, which have ruled the 
roost for so long, are finally beginning 
to feel the dawn of modernization is at 
hand — and not at jackpot prices. 

Whether or not Eddie Shah will 
succeed — and the odds are that he 
will produce a bright, readable paper 
— he has arrived at the right time. 
Fleet Street is changing before our 
very eyes. 

EDITOR & PUBLISHER for December 21,1985 



Are You Getting Your 
Share Of Public 

A New Linage Opportunity for Newspapers . . . 
An E&P Series on “Public Relations and the Press” 

EDITOR & PUBLISHER will pre- communication power of newspapers. 
sent monthly reports on how working journalists 
view and evaluate the public relations efforts of Public relations advertising . . . institutional, 
major industries, companies and associations— corporate, issue-oriented advertising ... is 
beginning with the January 11th issue. growing. You can create a better awareness of 

value as a medium for it by scheduling your 
For newspapers in capital cities, especially those ad messages in these special E&P issues. Other 
with “upscale” demographics... here is an oppor- publication dates are: February 15, March 22, 
tunity to position your paper in the minds of the April 19, May 17, and June 14. Call your E&P 
public relations specialists who appreciate the representative at: 

Los Angeles/213 382-6346 Chicago/312 645-0123 
Son Francisco/415 421 -7950 Toronto/416 833-6200 

New York/212 675-4380 

Editor & Publisher 
11 West 19th Street • New York, N.Y. 10011 



^turty-fiveYeaisAgo, Charles Schulz 
V\ks Selling His Cartoons For Peanuts 

^ Because even "overnight 
successes^' can work for 
years before they get the 

recognition they deserve we cre¬ 
ated The Charles M. Schulz Award 
for promising cartoonists If your 
work is good enough to win, you’ll 
receive a cash prize of $2,000, a 
special citation, plus the kind of 
recognition that might open a 
few doors for you. 

Tb be eligible your work may 
not have been syndicated, and 
y^ur p)anel or strip may not 
have appe^ed regularly 
in a magazine or n&Ns-^0^lr 
paper (except 
for school 

or college publications). Editorial 
cartoonists whose work is not 
syndicated regularly are eligible. 
Judges for 1985 are Charles M. 
Schulz; Roy Paul Nelson, profes¬ 
sor of journalism. University of 
Oregon; and Phyllis Singer, 
assistant managing editor/fea¬ 
tures Newsday. 
Entry blanks and fact sheets are 

available from The Charles M. 
Schulz Award, Scripps Howard 
Foimdation, 1100 Central Thist 
Tbwer, Cincinnati, Ohio 45202. 

Send us your best work. If it’s 
good enough, you might get to 
be an overnight success a little 
quicker 

™ SCmPPS HOWARD 
ill FOUNDATION 

CALL FOR ENTRIES. DEADLINE 
I 




