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References are grouped into three major categories: General (pages 1-7), Manufacturers & Merchandisers

(pages 7-8), Supplements (page 1). Index attempts to cover only items considered to be of more than passing
interest. Reference numbers following each item designate issue and page of Newsletter in which item appeared.

General

ADVERTISING
"subliminal projection," 1:4, 3:10, 4:6, 6:9, 7:4,

8:11, 13:6, 16:10, 25:10
rebuttal by Fairfax M. Cone of attack in ‘Atlan-

tic’ by Vance Packard, 1:8
tune-in plugs should be paid by station & net-
work, says ‘Advertising Age’, 1:8

tax on advertising, 1:9, 4:6, 6:9, 7:11, 9:6, 10:6,

21:14, 28:6, 31:8, 42:6, 61:6
barter time deals made by only 16, ANA survey

finds, 1:9
ARB rating services, 1:14, 34:8, 36:3, 38:6, 47:8
video tape commercials made by Telestudios Inc.,

2:4
1968 expenditures predicted, 2:6, 14:11, 17:3,

28:3, 29:1, 46:8
children’s programs should have lower rates,
says Melvin Helitzer of Ideal Toy Co., 2:6

’’Telemat’’ slide library, 2:6
Pepsi-Cola complaint dismissed by FTC, 2:6
Publishers Information Bureau reports on net-
work billings, 3:6, 6:9

cost of time & talent reaching point of diminish-
ing returns, says Philip L. McHugh of Camp-
bell-Ewald, 3:11

spot cost & coverage study in 76 markets by
Nielsen, 4:6

‘Printers Ink’ figures, 6:8, 10:6, 21:15, 26:6,
28:4, 33:4, 38:6, 42:6, 47:7. 62:7

retail advertising on TV up, reports National
Retail Dry Goods Assn., 6:8

medical TV ad regulation urged by Dr. M. J.
Rodman, Rutgers U, 6:8

36 sponsors in TV for 10 years listed by ‘Bill-

board’, 6 :9

Storer stations begin 12-month rate gruarantee,
6:9

’’Lestoil” complaint filed by FTC. 6:9, 26:4
agency mergers, 8:7, 17:8, 27:8, 61:8, 62:9
retrenchment in all media, reported by ‘Wall

Street Journal’, 8:10
spot TV holding up well, survey of sales reps

shows, 9 :3

top network and spot advertisers, reported by
TvB. 9:5. 10:6, 11:6, 17:16, 24:10, 46:6

1957 billings by agencies, reported by ‘Advertis-
ing Age’, 9:6, 10:6

TvB network figures, 10:6, 16:6, 19:7, 27:8, 31:6,
36:6, 40:8, 46:6, 49:8, 62:6

ARB "A-to-Z” audience survey. 13:10
timebuyers’ attitudes toward progrram ratings,

rei>orted in ‘Broadcasting’, 13:10
excise tax for cooperative advertising allow-

ances. 13:16, 14:12, 33:10
N. Y. bill to set advertising controls, 14:14
TV advertising monitors ITC, 16:6, 39:8, 49:16
high cost of TV, subject of ‘Business Week’

article. 17:9
viewing increases, 17:16, 21:14, 38:7, 43:16,

47:8, 62:7
Advertising Council’s anti-recession campaigm,

18:6
foreign roundup in ‘Advertising Age’, 20:6
use of "doctor” in commercials banned, 20:6,

25:10, 30:6, 41:16
farmers viewing habits reported by U of Wis.,

20:6
triple-spotting, 21:14, 27:8, 28:6, 33:6, 37:8
Rorabaugh reports on TV spots, 21:14
larger slice of local business needed by TV sta-

tions, says Richard P. Doherty, 22:6
AAAA officers, 24:8
AFA officers, 24:8
100 top advertisers reported by ‘Advertising
Age’, 26:1

unsold time on networks, 28:7, 29:6, 31:6, 32:1,
36:3, 43:2

liquor advertising, 29:7, 35:12, 43:3, 44:3, 47:7
48:5. 49:16, 60:6

TV best for auto adv., Advertest Research finds,
31:6

-lifter sell on serious news broadcasts urged by
Ituyniond Rubicam, 31:12

liiiblic -ervice spot volume, 31:12, 36:6
l’J68 billings up, according to AAAA poll. 32:6

spot rate survey by Katz agency, 32:8
business better, 33:2, 34:2
TV tape commercial monopoly held by networks,

says N. Y. Film Producers Assn., 34:8
novels about advertising, 36:6, 36:6, 41:16, 47:10
Chesterfields not “milder”, rules FTC, 41 :8

Comr. Lee criticizes 3 practices, 44:6
Nielsen’s ’’Instantaneous Audimeter,” 44:9, 47:8
network TV cost-per-1000 down for nighttime.
McCann-Erickson study finds, 45 :7

viewers not always responsive, survey by Wallach
Research Inc. finds, 45:8

ANA officers, 46:9
‘Printers’ Ink’ marketing guide, 47:8
A. C. Nielsen stock offer, 47 :16
Philadelphia Radio & TV Bestrs. Assn, dissolved

for illegal fixing of rates, 49:8
FTC charges Arthur Hammel made false claims

for TV-radio contests, 49:8
RAB officers, 60:9
single TV audience measurement system advo-

cated by George J. Abrams, Revlon, 60:10
1968 TV advances summarized by NAB pres.
Harold Fellows, 62:4

NBC’s guide for station execs visiting time-
buyers, 62:6

Directories

Semi-Annual TV Faetbooks (Spring-Summer and
Fall-Winter) with weekly Addenda reporting
current FCC grants, applications, new stations
on air. etc.

Annual AM-FM Directory of Jan. 1 ; with weekly
Addenda reporting current FCC decisions, ap-
plications, etc. Listings of all AM-FM stations
by states and frequencies, all applications by
states and frequencies, call letter lists, etc.
(Includes other North American stations.)

Special Supplements and Reports

“TV Today: The Dangers of Opportunity Denied.”
Full text of address by CBS Inc. pres. Frank
Stanton to CBS-TV affiliates convention in Wash-
ington 1968. Analysis of threats to
industry. (Vol. 14:3).

Evaluation of FCC Network Study Staff Report.
Full text of address by CBS Inc. v.p. Richard
S. Salant to CBS-TV affiliates convention in
Washington Dec. 13, 1958. (Vol. 14:3).

Network Presidents State Views Against Pay TV.
Texts of statements before House Committee on
Interstate & Foreign Commerce Jan. 21-22, 1968.
(Vol. 14:4).

Leading Manufacturers of Standard & Hi-Fi
Phonos. Directory of U. S. manufacturers as of
Feb. 8, 1958. (Vol. 14:6).

Symposium on Spot TV—What the Reps Think.
Reports on current trends and prospects for
year. (Vol. 14:9,33).

‘‘Electronics: What’s Coming After the Missile
Age?” Reprint of article by Dr. W. R. G. Baker,
Syracuse U research v.p. and former GE v.p.,
in March 1968 Proceedings of the IRE, describ-
ing outlook for industrial electronics. (Vol.
14:12).

Network Radio—No Time for Requiem. Defense
of radio networking by NBC chairman Robert
W. Sarnoff. (Vol. 14:13).

Zenith-CBS Exchange over Pay TV. Texts of
letters by Zenith pres. Eugene F. McDonald and
CBS Inc. v.p., debating reasons for CBS affili-
ates’ opposition to subscription TV. (Vol. 14:14).

"Hollywood : Save the Flowers.” Analysis of de-
cline and future of movies by Arthur Mayer,
industry "dean.” reprinted from March 29. 1958
The Saturday Review. (Vol. 14:17).

b'inancial Data on Television-Electronics Com-
panies. Statistical summaries of reports of lead-
ing, publicly-owned companies. Prepared by

ALLOCATIONS

WRLP, Greenfield, Mass, also identified as N. H.
& Vt. outlet, 4:9

“7th Report” rumor, 6:1
WTVC, Chattanooga, Tenn. starts, changing
WROM-TV call after move from Rome, Ga.,
6:6

dual city designations granted by FCC. 8:9, 37:9
Canadian changes, 8:9, 21:12
TASO, all-industry allocations study group, 11:5,

18:9, 20:9, 24:7, 26:9 & 10, 45:3, 46:6
Bowles Committee report, 12:2, 26:9, 36:8, 37:4,

43:9
Harrisburg, 111. Ch. 3 drop-in, 12:10, 39:10
Walla Walla, Wash, made all uhf, 14:5
WKTV, Utica, N. Y. shift from Ch. 13 to Ch. 2,

17:10, 36:9, 51:7
views of FCC commissioners, 18:10, 21:3, 26:2
shift of Ch. 2 from Springfield, 111. to St. Louis
upheld by court, 18:13

WKST-TV, New Castle, Pa.-Youngstown, O. as-
signment, 19:6, 45:10

FCC moves toward new TV allocations plan,
20:4, 23:2, 24:4, 37:3, 46:3, 49:9, 60:3

Edgar N. Greenebaum Jr., financial consultant
in electronics. Compiled as of May 9, 1968.
(Vol. 14:19).

“Station Reserved Time” Proposal of the Reps.
Compromise proposal on option time advocated
by Station Representatives Assn, at FCC net-
work hearing May 21, 1968. (Vol. 14:21).

The Anatomy of Song-Selling—a Professional Ap-
praisal. Statement by George R. Marek, RCA
Victor Record Div. v.p. & gen. mgr., opposing
Sen. Smathers’ anti-BMI bill in testimony May
21, 1958. (Vol. 14:21).

“Patern of Influence” in Washington . . . An
Editorial. Summing up of Sherman Adams and
FCC scandals. (Vol. 14:26).

Are Newspapers Deliberately Derogating T1^? Full
text of address by NBC chairman Robert W.
Sarnoff, delivered at dedication of new plant of
WSYR-TV & WSYR, Syracuse, June 17, 1968.
(Vol. 14:26).

Your Future and Mine ... A Broadcast Editorial.
Full text of broadcast supporting medical re-
search, given on WBT & WBTV, Charlotte,
N. C. (Vol. 14:30).

Trends in TV—Network Affiliate Stresses &
Strains. Full text of address by NBC chairman
Robert W. Sarnoff to annual affiliates conven-
tion in New York Oct. 23, 1958. (Vol. 14:43).

Department of Justice Anti-trust Action Against
RCA. Full text of final judgment, with official
statements by Dept, of Justice, RCA chairman
David Sarnoff and RCA pres. John L. Burns.
(Vol. 14:44).

Fortune Magazine—The Prophet That Failed. Full
text of memorandum prepared for CBS execu-
tives in answer to Aug. Fortune criticism of
programming, earnings and audience. (Vol.
14:48).

Bound Copies Available

Complete sets of the 1958 Television

Digest Newsletters, along with the

two 1958 TV Faetbooks, Addenda and
all Supplements, can be permanently
bound between embossed hard covers
on order at .$25 per volume.

Supplements and Special Reports Published During 1958
References are to issues of Television Digest with articles pertaining to documents
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deintermixture opinions held by Jack Gould,
22:11

ABC’s plan to cover major markets, 23:8, 26:9,
27:6, 30:2, 32:8, 33:6

WXIX, Milwaukee, shift from Ch. 19 to 18, 24:10
Providence, R. 1. vhf drop-in plan withdrawn by
FCC, 24:10, 44:10

EIA compiiins frequency assignments for non-
Govt. radio communications, 24:13

Craven proposal, 26:3, 28:1, 29:2, 39:6
site move of WNHC-'TV, New Haven, 27 :6.

Potter resolution to study spectrum uses, 28:6,
29:4, 30:2, 31 :2, 32:3, 36:12

Fee's 25-890 me inquiry, 29:4, 43:6
all uhf plan proposed by Wm. L. Putnam, 32:4;

by Robert J. Myers, ex-DuMont, 39:7
840-890 me sought for common carrier use by
Lenkurt Electric Co., San Carlos, Cal., 37 :4,

40:8, 41 :8

Mexican border uhf agreement, 37 : 10
Presidential spectrum study commission, 38:3,

40:9, 41:10, 47:2
precision offset study by FCC, 39 :8

Bell System’s mobile phone proposal, using part
of uhf, 51:2

WTVW, Evansville, Ind. hearing on FCC "show
cause” to move to Ch. 31, 51:3

WSIL-TV, Harrisburg, 111. shift from Ch. 22 to
Ch. 3, 61:7

WAST, formerly WTRI, Albany, N. Y. shift
from Ch. 36 to Ch. 13, 62:7

AM (Standard) BROADCASTING (see also specific

networks and Advertising)

TV program ads refused by CBS radio, 1 :8

FCC report on 1966 revenues, 1:9; on 1967, 62:6
sets in use outside U. S.-Canada, 1 :9

Veteran Wireless Operators Assn., 3:16, 8:13
Bartell success story, 6:9
Daytime Broadcasters Assn., 6:9, 38:11
1957 radio set production & sales by EIA, 6:12
imported sets, 6:12, 7:12, 12:12, 16:14; Japanese

portables, 34:9, 39:11, 49:14
clear channel transmitters, 7:16, 11:6; FCC
dear-channel action, 16:8, 23:9, 24:7, 26:6,
27 * 5 39*10

networks in red, 12:2, 13:1, 18:7, 44:14, 46:11,
47:16

Tele-Broadcasters Inc. financial reports, 12:8,
14:16, 20:13, 22:7

National Radio Month, 12:14
most station profits to decline in 1968, says

Dick Doherty, 17:2
network upsurge described by NBC’s Matthew

Culligan, 18:7
national spot business, 18:7, 22:7
Broadcast Pioneers, 18:9, 20:14
Quality Radio Group, 18:11
Robert Eastman rep firm, 22:9
audience is predominantly adult, says Adam
Young, 23:8

AM-FM station totals, 27:2
overcommercializing by WGH, Newport News,

27:6
international CP granted KGEI, Belmont, Cal.,

30:9
sets-in-use, 31:1
NAB’s ’Financial Report: Radio’, 31:6
Class 1 status for KOB, Albuquerque and WABC,
N. Y., 36:13

AM stereophonic system developed by RCA,
43:3; by Philco, 49:13

spots increased beer and tobacco sales, rep Petry
finds, 43:6

Census Bureau set count, 43:16, 48:10
receiver production started by Blonder-Tongue

Labs, 47 : 12
"Metropolitan Auditions of the Air” dropped,

47:16
Radio Press news service formed, 61:13
1969 set production, 62:11

Station Sales

DuMont Bestg. buys WHK, Cleveland, 9:7, 16:12,
18:13

KYA, San Francisco, 10:10
Mary Pickford and husband buy KFBI, Wichita,

10:10
Frank Sinatra buys 3 AMs, 12:8
KWK, St. Louis, 16:12
KGEE, Bakersfield, Cal. sold to Danny Thomas,

21:11
WCKR, Miami, Fla., 21:12, 40:3, 46:10
WIP, Philadelphia, 23:9, 29:16, 34:4
WALT, Tampa, Fla., 24:11
WLBS, Birmingham, Ala., 26:8
WMBR, Jacksonville, Fla., 28:16, 31:8
WSRS, Cleveland Heights, O., 31:8
KOMA, Oklahoma City, Okla., 34 :6

WTPS, New Orleans, La., 41:8
WCLW, Mansfield, O. sale to ‘Mansfield Journal’

held up by FCC for anti-trust questions, 48:6
WTEL, Philadelphia, Pa., 48:12
WNRC, New Rochelle, N. Y. & WVIP, Mt.

Kisco, N. Y., 60% to Plymouth Rock Publica-
tions (Whitney), 60:6: also 100% of WSKN,
Saugerties, N. Y., 62:10.

KTOW, Oklahoma City, Okla., 51:8

AMERICAN BROADCASTING CO. (ABC)
Mike Wallace suits settled, 1:6
ABN affiliates board, 2:6, 19:6
proxy battle reported in ‘Variety’ not true, says
Edward J. Noble, 6:9

Oliver E. Treyz, 8:16, 25:9
separation of TV and radio, 10:3
radio programming cut, 12:2, 14:6, 18:7
AB-PT financial reports, 13:3, 17:16, 21:19,

31:16, 46:16

AB-PT Pictures Corp., 13:3
XETV, Tijuana, affiliation, 16:11, 47:10
compensation of executives, 17:15
daytime ijrogramming expanded, 29:7, 32:2, 47:7
color policy, 39:10
Seattle & Portland affiliate switch, 44:6
sells AB-PT Pictures Corp. and AB-PT Distrib-

uting Co., 47:16
Pasadena Tournament of Roses taken over from
NBC-TV, 48:9

ANTENNAS, TRANSMITTERS (see Equipment,
Telecasting)

ANTI-TRUST (see also Patents and Congress)
NBC-Westinghouse swap, 2:1, 9:14, 10:16, 19:6,

25:3, 39:7, 41:5, 42:10, 45:7, 46:8, 60:10, 52:8
network practices investigation by Justice Dept.,

3:4, 26:3, 26:6, 29:2, 30:1, 49:3
Newhouse newspapers & WSYR sued by radio
WNDR, Syracuse, 6:14

RCA patent suit, 8:1, 10:15, 48:13, 44:1, 46:7
talent agency investigation by Justice Dept., 9:6
Justice Dept.’s 1956 settlement of AT&T suit in-

vestigated by House Judiciary Committee. 9:14
1956 AT&T consent decree settlement investi-
gated by House Judiciary subcommittee. 13:15,
21:19

movie distributors sued in Justice Dept, block-
booking civil suit, 15:4, 26:6

option-time and must-buy practices defended by
networks, 26:6, 30:6

Canadian patent pool, GE & Westinghouse sub-
ject of Justice Dept, complaint, 48:13, 52:13

‘Kansas City Star’ sued by weeklies, 60:4

APPLICATIONS & CPs FOR NEW TV STA-
TIONS

Final Decisions
KARD-TV, Wichita, Kan., reaffirmed, 11:10
KTVI, St. Louis. 14:5
KFDM-TV, Beaumont, Tex., reaffirmed, 16:11
Lubbock. Tex., Ch. 6, 21 :13
WJRT, Flint. Mich., 28:9
Toledo, O.. Ch. 11, 30:7, 31:8, 36:9
Cheboygan, Mich., Ch. 4, 30:7, 31:8
Buffalo, N. Y., Ch. 7. 31:8
Parma-Onondaga, Mich., Ch. 10, 36:9, 41:10

Initial Decisions
revocation of CP for KAKJ, Reno, 11:10
KSLM-TV, Salem, Ore. extension denial, 13:9,

60:11
Buffalo. N. Y.. Ch. 7. 19:6
Los Angeles, Cal., Ch. 34, 32:8
Beaumont, ‘Tex., Ch. 12. 33:8
Bowling Green, Ky., Ch. 13. 37:10, 42:9

Court Decisions
WTEN, Albany, N. Y., 6:14
WESH-TV, Daytona Beach, Fla., 6:14
WREX-TV, Rockford, 111., 5:14
Peoria deintermixture, 13:9, 34:6, 43:4
WLOF-TV, Orlando. Fla., 20:6, 44:6
site change granted WSPA-’TV, Spartanburg,

S. C.. 21:13, 60:11
experimental Ch. 12 grant to WJMR-TV, New

Orleans, 21:13, 40:10, 44:10.
WLWI, Indianapolis, remanded, 25:11, 39:6,

42:6, 47:6, 50:11, 61:7, 62:8
Court of Appeals rules FCC is to consider eco-
nomic impact of grants, 28:9, 29:10. 31:3

St. Louis. Mo. Ch. 11, 36:9, 42:9, 47:11
WAVY-TV. Norfolk, Va., 38:9, 43:11
WVMI-TV, Biloxi. Miss., 38:9
WSOC-TV, Charlotte, N. C. affirmed, 40 :6

WWL-TV, New Orleans, affirmed, 42:6
WBIR-TV, Knoxville, Tenn., 48:6

ASSOCIATIONS (not listed under other categories)

American Congress of (movie) Exhibitors, 48:11
American Institute of Electrical Engineers, 27:13
American Women in Radio & TV, 18:11
Armed Forces Communications & Electronics

Assn., 23:11
Assn, of Electronic Parts & Equipment Mfrs.,

38:14
Assn, of Federal Communications Consulting

Engineers, 18:11
Assn, of Maximum Service Telecasters, 4:8,

18:13
Audio Engineering Society, 41:13, 61:13
Bestrs. Promotion Assn., 3:6, 10:7, 26:4, 47:9
Canadian Assn, of Bestrs., 27 :7

Catholic Broadcasters of America, 14:6. 27:7
DeForest Pioneers Inc., 42:12
Federal Communications Bar Assn., 1:5, 62:9
Interdepartment Radio Advisory Committee. 30:6
International Telecommunication Union. 27:7
National Electrical Distributors Assn., 25:14
National Electrical Mfrs. Assn., 28:14, 46:14
Radio-TV Correspondents’ Assn., 3 :7

Radio & TV Executives Society, 15 :9

Radio-TV News Directors Assn., 43:10
SMPTE. 42:7, 48:15
Theatre Owners of America, 43:10
Western Electronics Mfrs. Assn., new name of
West Coast Electronic Mfrs. Assn., 49:14

radio-TV hall of fame proposal, 20:3, 31:9, 49:6

BOOSTERS & SATELLITES
Lewiston, Wash, translator grant, 2:9
liberalized translator equipment rules extended
by FCC, 2:9

FCC hearings on legalizing vhf boosters, 3:8,
8:3, 19:3, 48:3, 60:5

Lewiston. Ida. translator grant protested, 10:16.
13:9

tax financing of translators constitutional, rules
Utah judge, 21:13

translator power increase to 100-watts, 81:7,
38:11, 47:11

Roseburg, Ore. translator application opposed
by KPIC, 36:9, 60:11

translators owned by TV stations, 42:8
translator relay systems, 46:3, 49:10
translator sold to WCAX-TV, Burlington, Vt.

by WWLP, Springfield. Mass., 50:11

CENSUS, TV RECEIVER
Nielsen county survey. 1 :9

Mansfield statistics, 6:10, 32:9
ARB’s “A-to-Z”, 13:10
Census Bureau, 16:3, 16:12, 18:7, 22:8
ARF census report on set ownership, 27:9, 37:8
sets-in-use totals, 31:1

CLOSED-CIRCUIT ".MEETING” TV
GPL sales grow, 1:4

' 1967 earnings, 2:9
GE’s projection system for monochrome and

field-sequential color, 4:14
Closedcircuit Telecasting System imports Philips

projectors, 4:14
TNT and TelePrompTer dominate field, 40:2
Cl BA Pharmaceutic use of "Eidophor,” 40 2

48:2. 61 :6

GM meeting, 42:10

COLOR
summation in Television Magazine', 1 :8
RCA’s promotion in 26 cities, 3:14
station report! on color programming, 5:9, 7:7,

11:8, 12:18, 15:16
40-city joint duPont-RCA "Fashions in Color”

promotion, 5:11
NBC begins west coast color show repeats on

tape, 8:9
RCA 1958 sales campaign, 9:12, 19:12, 28:10,

36:1, 38:13
Brussels Exposition, 10:15, 23:12

I comments from set makers annual reports, 17:12
comments by bestrs at NAB. 18:14
Hotel Tuscany, N. Y., puts color set in every

room, 21:20
networks failing to push, says Admiral’s Ross

Siragusa. 23:12
commercials run 16-20% more than black-&-

white costs. 25:6
city reports on -et sales, 25:12
Iowa State College offers system for colorcasting
from b-&-w film. 26:16

summation by ‘Electricid Merchandising’, 27:14
NBC expands programming, 86:12, 87:18
ABC policy, 39:10
first ETV colorcast on KTCA-TV, St Paul,

41:10
“ColorTown" ,-urvey, 42:4

,
Alexander F. Victor system, 42:14

!
Wilier Color TV System Inc., 49:16
lowans lukewarm on buying sets. Dr. Forest L.
Whan finds, 62:12

NBC’s new equipment for Tournament of Boses
coverage. 62:14

Receivers

trade-in allowance increased in selected markets
by RCA. 1:12

Westinghouse makes sets, 9:11, 49:12
mfrs. making sets, 9:11
sets-in-use estimate, 9:12
.<.ales estimates, 10:15, 86:11, 48:2
Packard-Bell line, 26:14

Station Equipment
WGN-TV’, Chicago, first station equipped for

color tape recording & playback, 8:11
GE camera. 18:6
RCA transistorized portable system still experi-

mental, 33:11, 43:3
GE mobile 3-camera studio for Army, 48:16
RCA 8-hop microwave, 49:15

Tri-Color Tubes

Lawrence tube experimoit & expenditures by
DuMont, 2:12, 16:18, 17:12

British thin tube developed by National Research
Development Corp., 10:15

Paramount Pictures seeks mass production of
Lawrence tube, 18:17, 23:18

Philco-RCA patent interference case. 19 :12

COLUMBIA BROADCASTING SYSTEM (see also

i
CBS Inc. under Manufacturers)

,
Washington affiliates meeting, 2:6, 8:3
suit for cancellation of "Tony” award show. 6:11

! Ted Husing dropped, 7 :6

reorganization. 11:7, 14:6, 20:7
news & public affairs f^owships. 18:4
IBEW strike. 16:16, 16:10
sued by KTNT-TV for loss of affiliation to
KIRO-TV. 22:6, 37:8

I network option time changes, 29:6
I radio affiliates meeting, 31 : 12

Pacific Ocean Park. Santa Monica, 84 :12
1959 expansion cf video tape use. 86:4
European branches, 38:2, 47:10
WCBS-TV sets up own N. Y. sales staff, 40:8

' Judv Garland suit, 40:8, 41:4, 44:6, 47:10. 50:4,

j

52:4
,

Amana suit. 42:6
Program Con.-olidation Plan for radio, 44:14.

I 47:16,50:11.61:14,52:6
“My Fair Lady” profit. 45:8

I

"must-buy” replaced by “minimum-buy,” 49:3.
50:2

I Frank Stanton profiled in 'Printers’ Ink", 49:7
1 policy for station taping of network shows,
I 60:10
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COMMUNITY ANTENNA SYSTEMS
roundup, 11:16, 38:2
U. S. Tex Court ruling that initial connection

fees are taxable, 13:10, 34:5
not “common carriers” rules FCC, 14:2, 19:3

stations vs. CATV systems, 16:11, 17:7, 18:4,

19:3, 22:4, 23:1, 24:1, 25:16, 27:3, 28;7&10,
29:2, 36:13, 41:3, 42:3, 43:9, 44:8, 49:9, 50:5

Canadian assn., 17:4
brokerage firm, 17:7, 37:10
NCTA convention, 20:9, 23:1, 24:1

bank takes payments of Sherbrooke, Ont. sub-

scribers, 24:6
.

court suit to determine property rights in sta-

tion signals, 25:16, 31:5
Congressional hearings, 26:2
federal regulation preferred, if controls are nec-

essary, 26:11
multiple owners, 26:11
Bell System attempt to halt use of po,es in N. l

.

by new systems, 28:8, 29:3, 40:10
KXLF-TV, Butte, asks that Helena, Mont, system

be restrained from carrying its shows, 3fi:13,

38:11, 42:10, 44:8, 51:14
sales of systems, 27 :6, 30:9, 37 :10, 38 :11, 41:^7

not common carriers, rules Wyo. judge, 39:7,

46:7
OKT regional assn., 41:7
microwave to serve Pa. systems protested, 48:10

problems recapitulated, 50:3
'Northwest Arkansas Times’ radio KHOG, car-

ried by CATV, charged with "unfair competi-

tion,” 50:5
KTBC-TV, Austin, cooperating with CATV

being started there, 50:5

CONGRESS
Hou-e Commerce legislative oversight subcom-

mittee, 2:3, 3:6, 4:3, 5:2, 6:3, 7:1, 8:4. 9:1,

10:8, 11:4, 12:3, 13:7, 14:3, 16:3, 17:3, 18:18,

20:4, 21:14, 22:2, 23:5, 24:4, 32:5, 38:2, 39:5,

45:5, 46:7, 47:1, 48:16, 50:6
ratings inquiry, 3:6, 24:4, 26:2, 29:10, 43:9, 51:5

bill to bring networks under FCC control, 4:5,

18:5, 23:3, 48:5
bill barring liquor ads, 4:5, 12:17, 17:9, 18:18,

29:7, 33:4
mergers among TV-radio-appIiance mfrs. to be

studied by Senate Small Business Committee,
6:14

Bowles allocations report, 12 :2, 16 :9, 36 :8, 39 :4

AT&T 1956 consent decree settlement investi-

gated, 13:15
laws to improve FCC & other agencies, 16:4,

20:9, 25:4, 29:12, 31:5, 32:5, 33:9, 31:5, 47:6
Senate hearings on deintermixture and small-

town TV service, 21:2, 22:3, 26:3, 27:2
bill to exempt small-market stations from over-

time provisions, 21:13
TV employes lose jobs for not testifying before
Un-American Activities Committee, 25:8, 28: 16.

46:11
Bricker bill to improve Latin .\merican rela-

tions through better communications, 26:10
bills to investigate use of foreign-made mu'-ic

recordings, 28:16
re.<trictions on false advertising recommended
by House Govt. Operations Committee, 33:4,

34 :8

record summarized, 34:3
election effects, 45:3
Sen. Magnuson’s network inquiry about amount

of public sere ice programming, 51 :4

DO YOU KNOW THAT . . column (set Per-
sonnel)

EDUCATIONAL TV
uses of closed-circuit, 1:2, 32:2, 40:14
bill providing grants for state systems, 2:7
NYU’s "Sunrise Semester” scries, 2:7, 5:9, 15:8,

30:6, 40:14
Gov. Harriman requests funds for pilot N. Y.

station, 3:11
Fund for Adult Education fellowship:!, 3:11,

16:13
college credit courses, 5:16, 16:11, 22:5, 30:6,

:.8:7, 39:7, 40:14, 42:8, 43:9
Senate plans allocations investigation, 11:5
WOR-TV facilities to be used by N. Y. Board

of Regents 11:8, 12:17, 13:10, 34:7
Magnuson bill for TV grants to states, 13:8,

17:10, ’22:5, 28:16, 29:12, 30:6, 32:8, 33:5
Fla. plan.s for network, 15:10
NYC workshop established by RCA. 16:11
not worth co.st, says Los Angeles City College

of closed-circuit teaching. 18:12
.shorthand & typing taught on WTOP-TV, Wash-

ington, 18:12, 42:8
Russian lesson.s, 18:12, 40:14
Hagerstown experiment. 18:12, 22:5, 36:8. 41:10
disagreement on value of TV teaching, expressed

at HEW conference, 22:5.
N. Y. Metropolitan Education TV Assn., 22:5,

24 :11, 26:8, 30:8, 39:3, 40:14
DuMont’s specially-designed closed-circuit sys-

ti m, 25:15
NAEB, 26:7, 32:8. 42:8
Pittsburgh's 2nd educational (uhf), 29:10, 37:8
directory of colleges teaching TV-radio, 29:16
N. C. high school experiment, 32 :8

WRCA-'TV’s basic English course for N. Y.
Soanish-speaking population, 32:8, 41:10

audio-visual research funds under National De-
fense Education Act, 33:5, 46:10, 47:10, 49:6,
51 :6

closed-circuit experiment in Cortland-Virgil-Trux-
ton, N. Y., 36:8

Educational TV & Radio Center, Ann Arbor,
14:6, 37:9, 40:10

Ford Foundation grants, 38:7, 42:8
“Continental Classroom” on NBC, 38:7, 40:14,

43:16, 48:5
Little Rock teaching, 38:8, 39:2, 40:14, 41:10

future expansion studied by equipment suppliers,

39:3, 42:8, 46:2
Stamford, Conn, closed-circuit, 41:10
Mexico City experiment, 41:10
first colorcast on KTCA-TV, St. Paul, 41:10
Montgomery County TV set controversy, 42:8
Detroit experiment, 42 :8

"Big Blackboard” on WCAU-TV, Philadelphia,

42:8
Ohio ETV system proposed, 43:16
vhf’s in major markets requested, 44:3
JCET. 44:5
WBUF equipment offered to Western N. Y.

Educational Assn, by NBC, 46:7
non-TV viewers of educational filmed programs,

49:6
U of Pennsylvania’s new School of Communica-

tions, 51:3
Madison, Wis. viewers place western, quizzes &

other shows in ETV category, 52:14
European ETV report by Rep. Moulder, 52:14

ELECTRONICS, GENERAL, NON-TV
1958 predictions, 1:13, 21:16, 42:11, 50:13
$22.5 billion volume by 1965, predicts RCA’s
Frank M. Folsom, 3:15

electronic highway for safe driving, 3:15, 7:15
military expenditures, estimates, 7:15, 11:15,

19:12: 1959, 52:11
100 top military contractors, 8:13, 37:14
$24 billion in 1966, says Sylvania’s B. K. Wick-
strum, 11 :12

boom foreseen by Dr. W. R. G. Baker, 12:1
industry affected by defense spending cut, 12:15
new capital through security issues, 12:17
Electronics Inve.stment Corp., 12:17, 28:15, 36:13
1957 volume and growth reported in EIA 'Fact-

book'. 15:13
Electronics Week, 16:15
exports near record level in 1957, 21:18
medical miracles predicted by Brig. Gen. Sarnoff,

21:18
industry enters nuclear energy field via “fusion”

processes. 24:3
Japan's N. Y. display center, 25:14
electronics firms merging made up 11 Vo of all

industrial mergers, reports 'Electronics’, 28:14
Television-Electronics Fund, 28:15, 36:13
liulova’s electronic watch, 32:10
German and Japanese subsidiaries of U. S. firms,

35:11
$8.4 billion equipment outlay predicted by 'Elec-

tronics Magazine’, 35:11
research & development expenditure totals re-

ported by Bureau of Labor Statistics, 43:14
Age of Industrial Electronics foreseen by Harris.
Upham & Co. report. 43:14

wage boost threat in midwest and east coast
under Labor Dept, plan blanketing missile
workers with aircraft workers. 44:11, 47:13

“Soaring Sixties” for electronic goods seen by
J. Davis Danforth, BBDO, 45:14

electronic developments foreseen for autos, 60:14
500 toj> defense research contractors. 61:12

ELECTRONIC INDUSTRIES ASSN. (EIA)

7 new recommended standards for industry, 16:16
convention. 21:16, 38:12
committees, 17:14, 25:14, 47:14
all-spectrum study, 26:10
new industry members. 39:13
standards lab., 39:13
^terco standards committee. 44:12, 47 :13, 49:12
"multiple sets for home” promotion, 49:12

LOUIPMENT, TELECASTING
Antennas

FCC antenna farm proposal, 5:14, 18:13
WHAS-TV. Louisville. Ky., 6:14, 7:8
tallest towers. 41:8, 43:11, 47:16, 60:11
Badimore 3-station tower, 42:9
Tru.scon discontinues tower fabrication, 43:11
San Antonio 2-station tower, 48:6

Cameras
GPL's one-man vidicon, 5:14
RCA prototype transistorized portable camera
and re«;eiver, 12:15

Dage transistorized miniature unit, 18:13

Transmitters
those meeting FCC “type acceptance,” 11 :16

Miscellaneous

test signah in blanking period, 1:6, 22:8, 42:10
multiplex TV system made by Blonder-Tongue

Lab.s, 7:4
DX-ing, 26:9

EXPERi.MENTAL STATIONS
Philadelphia test operation proposed by WVUE,
Wilmington, Del., 8:11, 15:8, 22:10

WiTV, Ft. Lauderdale, request for Ch. 6, 9:10,
23:9

::'iplications, 24:7, 45:12
V/INR-TV, Binghamton. N. Y. gets experimen-

tal 10-watt booster grant, 31 :8
V J.VIR-TV, New Orleans, Ch. 12 operation,

21:13, 40:10, 44:10 : WJMR-TV Ch. 13 shift,
51 :7

WTEN, Albany, N. Y. requests vhf booster,
47:11

FEDERAL COMMUNICATIONS COMMISSION
(FCC)

network study report & hearings, 1:10, 2:2, 3:3,

4:9, 6:6, 6:8, 9:2, 10:1, 11:3, 12:2, 13:6, 15:2,

16:2, 17:3, 18:4, 19:2, 20:6, 21:4, 26:6, 28:2,
29:2, 30:1, 37:10, 48:9, 49:3, 50:1

staff appointments, 2:5, 10:7, 11:7, 20:7, 23:7,

30:8, 36:7, 40:9, 46:9, 49:7
appropriation, 3:16, 13:8, 20:3, 24:16
Comr. Mack resignation, 7:1, 9:1, 10:2, 11:4,

12:7
John S. Cross appointment, 10:2, 11:1, 13:2,

17:8, 20:4, 21:11
grand jury investigation of TV grants, 10:3
reforms of procedures proposed, 10:9, 16:4, 25:4,

44:9, 47:1
Miami Ch. 10 case, 11:3, 16:3, 18:10, 20:5, 22:11,

23:9, 25:10, 26:9, 31:4, 35:4, 37:5, 38:9, 39:1,
40:2, 41:10, 42:4, 45:10, 46:1, 47:6, 49:1, 62:8

Bartley renomination, 18:3, 19:14, 23:7
Commissioners’ views on industry problems, as

reported at NAB convention, 18:10
AM-FM processing load, 18:10, 19:6, 20:2
license renewal changes, 18:10, 19:6, 48:10, 51:8
investigation of impact CATV, translators,

boosters & satellites have on TV development,
21:2, 26:16, 27:3

Crosley kept NBC-TV programs it couldn’t use
from other Ohio stations, charges FCC, 21:15

Comr. Ford analyzes what is wrong with Com-
munications Act, 22:6

radiation control, 24:13, 37:13
“pay-offs” of competing applicants prohibited by
new rules, 26:6, 38:4

all networks and WMAL-TV & KBTV cited for
chain bestg. violations, 27 :
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economic injury procedure, 31:3
Boston Ch. 6 case. 31:4, 45:10, 46:2, 49:6, 50:11,

51:8, 62:8
work-flow study, 37:10, 41:10
Orlando Ch. 9 inquiry, 40:2
new system for printing rules & regulations, 40:8
Seattle Ch. 7 case, 50:11

FINANCIAL ACTIVITY, GENERAL
Manufacturing

business predictions, 1:11, 8:1, 11:11, 21:16,
36:10, 41:2, 45:1, 60:1 & 13

1958 consumer electronics production predicted
by Commerce Secy. Sinclair Weeks, 1:13

Electronics & Electrical Equipment S’nares, 2:13
earnings seen about same as 1967 by United

Business Service, 2:13
diversification as hedge against military contract

cuts, urged by Sylvania’s Don Mitchell, 6:11
Television-Electronics Fund, 10:14, 60:15
compensation of executives, 13:14, 16:14, 22:15
stockholder meetings, 16:1
outlook bright say set makers. EIA and National

Assn, of Purchasing Agents, 17:13
communications & electronic equipment firms
among 48 in U. S. with over $1 billion sales,

as reported by UP. 17 :16

business failures among equipment mfrs., 21:17
'Fortune’ directory of 600 largest firms, 26:15,
28:16

TV set mfrs. that have left business, 27:2
too many models said to cut profits of TV set

industry. 46:13
fewer TV set makers, more radio-phono, 47 : 12

Electronics Investment Corp., 60:16

Telecasting (sec also Advertising)

1958 best TV year yet, predicts WBC’s A. W.
Dannenbaum Jr., 2:6

WJR, The Goodwill Station Inc., 6:15, 16:17,
29:15, 42:6

FCC report on station revenues & expenses,
7:11, 35:4, 52:6

Storer Bcslg. Co., 8:15, 13:14, 20:13, 22:7, 30:13,
47 : 15

Gross Telecasting. 11 :14, 22 :7. 29 :15, 43 :15, 46 :16

Boston Herald-Traveler Corp., 11:14
Westinghouse Bestg. Co., 14:15
KELO-TV, Sioux Falls. S. D., 15:8
DuMont Bestg. Corp., 15:16; changed to Metro-

politan Bestg. Corp. with new officers, 20:13;
financial reports, 32:12

KTUL-TV, Tulsa, & KTUL, 19:9
WPBN-TV, Traverse City, Mich., 22:6
more local business needed by TV stations, says
Richard P. Doherty, 22 :6

TV-radio revenues up from 1957, NAB survey
indicates, 23:8

NAB’s 'Financial Report: TV, 31:6
cost rise seen greater than rise in gross for

stations and networks, 34:2
Capital Cities Television Corp. stock on Ameri-
can Exchange. 35:2

WCIA, Champaign, 111., 37:14
employment totals by stations and networks

tabulated by 'Broadcasting', 41:6
uhf-vhf revenue-expense survey by FCC in inter-

mixed and ail-uhf areas, 44:8
NTA stations, 49:15

FINANCIAL REPORTS (see individual manufac-
turers and networks)

FOREIGN TV
expansion, 7:3, 29:16, 35:3
American capital investment in foreign stations,

7:10
trade fairs, 8:10, 10:16, 22:16, 23:12
private commercial TV needed to provide good

service in countries with state-operated TV,
says A. R. Stern, NBC, 20:6
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CCIR Study Group 11 (International Telecom-
munications Union) conference, Moscow, 20:7,
26:8, 38:8

movie attendance affected by TV, 24:4
foreign program exchange expansion under

$200,000 Ford Foundation grant to Broadcast-
ing Foundation of America, 81:12

References to specifie countries

Argentina, 3:6
Australia, 1:8, 3:14, 6:13, 43:9
Bermuda, 9:7
Cuba, 11:8, 19:9, 36:3, 48:16
Curacao, 8:9
El Salvador, 6:13, 61:7
France, 6:13
Hong Kong, 30 :6

Iran, 20:14, 41:8
Ireland, 19 :9

Italy, 1:10, 7:4, 27:16, 43:15
Japan, 1:10, 6:13, 22:14, 33:9, 41:8, 46:13, 49:14
Mexico, 6:13, 19:12, 49:7, 61:7
Peru, 50:11
Russia, 1:14, 2:7, 3:13, 33:8, 38:8, 42:10, 47:16,

48:12
Sweden, 28 :16
Venezuela, 3:14, 4:8, 30:6
West Germany, 19:9, 28:16, 42:10

Britain

“backtalk” device for viewers installed by Asso-
ciated Rediffusion, 1 : 10

movie attendance down, 2:9
fight over release of movies to TV, 6:16
televising operations opposed by ‘British Medi-

cal Journal’ editorial, 7:6
TV-radio licenses, 7:16
U. S. film & "TV use protested, 12:8, 27:16, 41:6,

42:10
newspaper advertising affected by TV, 17 :9

color, 18:9, 25:13
Pye stereo system, 21 :17
movie use by TV restricted, 24:4, 38:5
third (educational) service proposed, 24:4
“Instam” audience measuring system, 26:11
TV advertising growth, 29:7, 42:2, 47:8
viewers prefer commercial to BBC, 30 :6

John Crosby reports on TV, 31:12
cigarette spots banned from time near children’s
shows by ITA, 32:6

Associated Bcstg. Co., 32:10
higher definition TV urged by C. O. Stanley,
Pye chairman, 40:13

ITA commercial contractors, 41:8, 46:11
Associated TV Ltd., 42:6, 45:13
Burnhope station, 43:11
avoid U. S.-type sponsorship, says Shepherd

Meadj 49 :

8

restrictions removed on time-payments, 60:14
newsreel business dropped by J. Arthur Rank,

62:14

Canada
Calgary video tape center, 1 :

6

TV homes, 2:4, 24:10
change in CBC board of governors, 18:14, 46:10
extension of network service, 20:9, 26:8
Bureau of Broadcast Measurement, 27 :

9

CBC operating deficit, 29:7
legislation authorizes private TV-radio networks,

34:6
French network, 41 :8

Sunday news ban ruled by court, 42 :4

FREQUENCY MODULATION (FM)

horizontal and vertical polarization petition de-
nied by FCC, 2:9

Jerrold “Range Extender”, 2:12
auto radio, 3:14
background music boom report in ‘Billboard’, 5:9
stereo-multiplexing, 5:11, 13:3. 18:16, 26:8,

27:11, 31:7, 33:1, 40:1, 42:6, 43:11
FCC abandonment of allocation plan, 22:11.

23*2 31*7
boom linked to bi-fi & stereo, 26:12, 48:13
FCC Inquiry into expansion of multiplexing

uses, 27:11, 41:5
triplexing equipment for Ch. 6 antenna made by
RCA, 29:12

WQXR network, 32 :8

FCC financial data on station income. 33:1, 62:6
functional music operators must convert to mul-

tiplex. rules FCC, 41:7, 45:12, 62:8
set production up, “guesstimate” of sets-in-use,

44:11, 48:13
British “Percival” stereo transmission system,

45:12

HIGH FIDELITY & TAPE RECORDINGS
stereo records and tape, 1:13, 2:10, 4:10, 6:11,

12:12, 13:11, 14:13, 16:12, 21:17, 23:10
merchandising & new sets. 2:12, 8:12
Institute of High Fidelity Mfi-s. Inc., 4:12,

10:12, 13:13, 28:14. 48:15
hi-fi & stereo, sales boom, 9:11, 16:11, 51:11
mfrs. drop tape recorder plans, due to stereo,

11:11
stereo production plans of major mfrs., 19:10.

21:17, 23:10, 26:14, 28:13, 30:10, 30:12, 31:15.
32:11, 39:13, 44:12, 60:13. 61:13

RCA introduces complete line. 22:12
ElA to report factory stereo sales, 22:13
mfrs. introduce new lines. 24:14, 26:14, 27:14,

48:15. 60:13
$1 billion sales soon, says RCA’s Robert A.

Seidel, 26:12
installation & servicing volume, 27:12
stereo subject of ‘Fortune’ article, 32:11

dealer stereo success stories, 34:11
George Gobel show and other stereo promotions,

35:12, 36:11, 37:13, 39:10, 41:11, 42:12, 47:13
$120,000,000 tape recorder sales in 1958, says

Irving Rosman, MIRA, 36:11
stereo causing lag in phono sales, reports ‘Wall

St. Journal', 38: 14
N. Y. hi-fi show, 40:1
1969 sales predictions, 41:15, 46:14, 62:11
tape recorder sales slump caused by consumer

confusion over stereo, 43:14
stereo effect achieved by device made by

Blaupunkt Radio, 45 :15
definition of stereo record by Record Industry

Assn., 46:14
Delmonico International Corp. sold to Thompson-

Starrett, 47:12
stereo standards study by EIA, 47:13, 49:12
Trav-Ler, to make tape recorders, buys Bell &
Howell tools & dies, 49:14

INDUSTRIAL TV
GE’s transparent-screen CR tube, 5:13
industrial electronics sales to reach $2 billion by

1966, says A. L. Chapman, CBS-Hytron, 22:14
’Closed-Circuit TV Systems’ issued by RCA,

38:14
hospital TV-radio system installers, 45:12

INSTITUTE OF RADIO ENGINEERS (IRE)

officers & directors, 3:13
convention, 4:13, 13:13
TV standards, 7:13
awards, 38:14, 48:15

LABOR (see Unions)

MERCHANDISING, TV RECEIVER (see also
Color)

business predictions, 1:11, 8:1, 11:11, 21:16
(EIA), 36:10, 41:2, 45:1, 50:1 & 13: 1959,
52:11 & 12

industry promotes features, not price. 1:11
higher-priced models promoted. 2:10
stereo & hi-fi sound trend, 2:12, 12:12
NARDA, 3:12, 29:13, 52:12
replacement market, 5:10, 51:13
Great Names Brand Exchange plan proposed by

Ulysses A. Sanabria, 5:13
National Television Week, 6:13, 14:8, 35:10,

45:8, 47:6
1057 sales by appliance & radio stores down
2.8%, reports Census Bureau, 7:14

set in Oldsmobile, 8:12
fair trade policy abandoned, 9:13, 10:15
fair trade legislation, 9:13, 10:15, 15:13, 17:14,

18:16, 19:12, 22:13, 26:14, 28:14, 30:12
FTC trade practice rules, 10:12, 14:14, 16:15,

25:13, 27:14
price trends. 11:11; price increases, 42:11, 47:12,

48:13, 50:12, 51:11
remote control guns, 12:12, 13:11
TV imports, 12:15, 33:10, 50:12
set mfrs. ranked by sales, 13:11, 15:13
1958 sales predictions, 13:12, 15:11, 36:10, 37:11,

41 :11, 49:14. 51 :10
“anti-recession” moves. 14:12. 16:12, 18:6, 19:11,

20:2 & 14. 23:10, 24:10 & 11. 38:15
N. Y. bill to control advertising of used sets.

14:14
recession blamed on TV in small Texas news-
paper. 15:3, 17:6

automation blamed for recession by David
Lasser, AFL-CIO, 17:14

Hamburg Bros., Pittsburgh, price-discrimination
charges dropped by FTC, 19:12

Mexico raises import duties, 19:12
Davega Stores financial reports, 24:15, 31:15,

45:16
dealer profits, 26:13, 38:13
improved appliances at lower prices, reason for

sales growth, says Ralph J. Cordiner, GE.
27:14

brand preferences of TV sets, as reported by
newspapers, 28:12

year-round promotion to push sales proposed to

EIA. 35:10. 38:12, 49:12
FTC’s deceptive price practices investigation.

35:10,41:12
Magnavox growth under new dealer franchise.

38:12
extended warranties protested by dealers. 40:11
too many models cut profits says ‘Time’, also

critical of “pbony price cutting,” 45:13
FTC charges 2 N. Y. distributors nnth misrepre-
senting TV-radio sets as all “new”, 60:14

MILITARY USE OF TV
armed forces TV stations. 1:10, 15:10, 17:9,

62:14
GE’s closed-circuit projection system. 4:14
satellites with TV. 6:11
CBS-Hytron 12,000 line CR, 12:18

MOBILIZATION
importance of radio networks. 12 :2

indifference to Conelrad exei-cises criticized by
Comr. Lee, 47:11

MONOPOLY (sec Anti-Trust)

MOVIE & TV FILM
National TV Film Council. 1:5
foreign TV films sales & offices. 1 :8, 2 :7. 27 :9,

28:10, 38:2
regaining audience from TV is aim of $2,300,000

joint campaign of MPAA & TOA, 6:15
NT.'V film network. 6:16, 32:6
NAB code film emblem, 9:16
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Paramount enters TV produetion, 10:11; AB-PT
produces features, 13:3

economic study of movie industry, made for AFL
Film Council, 15:2

attendance up slightly in theatres, 17 :€; "block-
busters and specialized films*’ grossing record
highs, says R. L. Coe. 19:9

syndicated film costs outlined by TPA pres. Mil-
ton A. Gordon, 18:10

C&C Television Corp. buys Hand Bishop Inc.,
20:13, 21:8

spot backlog resulting from barter deals with
stations revealed by CftC Television and Guild
Films, 21:8

Congressional help for movie industry asked by
SpyroB P. Skouras, 21 :8

United Artists’ &>tham ’TV Film Corp. acquires
Associated Artists Productions, 21:8, 26:6,
33:8, 41 :14

C&C Television Corp. reverse stock split, 22:15
Hal Roach Studios acquired by Scranton Corp.,

22:15, 49:16
foreign rights to Guild Films’ library goes to

Guild-controlled World TV Films, 23:13
movies future, quotes from industry leaders.
27:10

Jack Wrather’s Independent TV Corp.. 28:10,
38:2, 40:9, 42:7, 47:8

RKO Teleradio to sell theatrical film branch,
29:12

re-licensing of music in movies for TV use. sub-
ject of N. Y. suit by MPPA, 31 :4

RKO library transferred to Show Corp. of
America, 32:6

National ’Theatre); Inc. and NTA merger, 34:5,
36:7. 38:2, 46:16, 52:13

TV movie audience larger than theatre audience.
reports Pulse, 34 :
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NTA buys Teles^tudios Inc., 38:1
Flamingo Telefilm Sales sold to Scranton Corp.,

40:3
Kling Film, Chicago, sold to Fred A. Niles Pro-

ductions, 41:8
Hal Roach Studios becomes sole owner of
RABCO Inc., 42:10

NTA sued by actor James Mason, 43:9
Loew’s Inc. spinoff separating WMGM & the-

atres from movie maker, 44:14, 48:16
Desilu stock. 46:15
Republic Pictures execs, form syndicate, buy-

holdings of Music Corp. of America in Repub-
lic. 48:16

MCA-TV buys Universal City. 51:13
Sam Goldwyn interview on movies & TV, 62:10
dim future for movies seen by author Robert
Carson. 62 : 10

Film Producers' and Distributors' Financial
Reports

NTA, 2:7. 6:15, 16:17, 49:16
Disney, 2:13, 6:16. 21:19. 31:16
Cinerama. 2:13, 20:13; on American Stock Ex-
change, 20:13

Hal Roach Productions stock offer dropped, 2:16
l.oew’8 Inc., 6:16. 16:17, 31:16
Stanley Warner Corp., 5:15, 19:13, 25:16, 32:12,

42:13. 49:15
National Theatres Inc.. 5:15. 31:16, 51:13
Warner Bros., 6:15. 25:15, 33:12. 49:15
Universal Pictures, 6:15, 12:16, 28:15, 43:15
Republic Pictures, 6:15, 10:11, 24:16
RKO Teleradio Pictures, 7:15. 14:15. 44:13
Columbia Pictures, 10:11, 23:13. 42:13. 50:16
Allied Artists. 10:11, 17:15. 42:13. 47:15
20th Century-Fox. 13:14. 21:9. 37:14. 46:15
United Artists. 16:17, 24:16, 37:14, 42:13. 44:13.

47:15
Paramount Pictures. 16:17, 18:17, 19:13, 33:12.

46:15
Technicolor, 16:17, 22:15
Trans-Lux Corp., 16:17
Guild Films. 21:19. 26:15
Paramount has bought back own stock on open
market, 23 :18

Television Industries Inc. (formerly C&C TV
Corp. ) . 25:15

CBS-TV Film Sales. 27:9
movie producers now in black. 40:13
Official Films Inc.. 41:14
Paramount is principal in purchase of General
Aniline & Film Corp.. 46:15

Movie Backlogs to TV
industry plans to stop sale of post-1948 features.

3:9, 4:6, 6:16, 10:11. 11:6, 13:2. 19:4, 21:9.
27 :8

Republic sells post-1948 features. 3:9, 4:6. 8:10,
11:6, 13:10. 14:16

Paramount pre-1948 backlog. 8:9, 6:16, 17:6,
19:4, 23:9, 41:5

AAP withdraws 200 Warner Bros, features. 3 :9

20th Century-Fox guarantee to -withhold films

from TV until 5 years after rdeasc. 4:6
Sindlinger report states release of new post-

1958 movies will kill off industry. 4:6
United Artists. 19:4

MUSIC AGENCIES
bill separating music publishers from broad-

casters. 4:5. 10:9, 12:8, 16:13, 19:8, 21:1.

29:10. 30:9
ASCAP-BMI Congressional hearing, 4:5, 6:7,

8:11. 10:9. 11:6. 12:9, 14:11, 16:13. 19:8. 21:1
BMI sued by Songwriters Prot«tive Assn.. 11:6
American Guild of Authors & Composers, new
name for Songwriters Protective Assn.. 21:8

National Assn, of Music Merchants, 30:11
ASCAP-radio negotiations for new licensing

terms, 49:11, 51:13



MUTUAL BROADCASTING SYSTEM (MBS)

FM relay network, 14:9
financial reports, 5:4

^ oo o.
reorganization, 9:6; expansion plans, Z6io,

Washington office moves, 43:10

committees, 10 :7, 13 :4

sued by Paul Roberts group, 15:16

sale of Roberts-Hauser stock, 18:7, 23:8

sale to Scranton Corp., 37:1; N. Y. Stock Ex-

change suspends F. L. Jacobs Co. (controls

Scranton Corp.), 49:16
• x

pres. Alexander Guterma profiled in Printers

Ink’ 44:7
CBS’s ’PCP plan subject of adv., 48:12

NATIONAL ASSN. OF BROADCASTERS (NAB)

board meetings. 3:6, 4:8, 22:9; board members,
25:9

. , j j c a
TV circulation measurement plan dropped, !>.»

Voice of Democracy contest sponsored by NAB
& EIA after JCC drops out. 7 :15, 8 :6

code review activities, 9:16, 13:6, 18:18, 26:10,

convention, 16:3, 18:1, 19:2, 25:10, 26:8

presidents, 17:4
regional meetings, 36:6, 38:9, 43:10

new personnel study committee, 36 :6

committee appointments, 36:6,

new engineering award, 41:10. 49:6, 61:9

broadcast editorial standards, 51:6

keynote award to Robert Sarnoff, 61:9

NATIONAL BROADCASTING CO. (NBC)

1957 report. 2:6
. * „ - o

•'Know Your Schools" project, 2:7, 3:11

sued for "One Minute to Ditch” on Robert Mont-

gomery series, 3:6
sued on "What’s It For?” format, 4:6

P. A. Sugg named head of 0-&-0 stations and

spot sales div., 8:16
separation of TV and radio, 10:3

Frank M. Russell resigns to form own consult-

ing firm. 23 ;7 ^ f
newspaper “curtain-raiser share-cost plan tor

affiliates. 27:9
executive promotions, 28:10
Robert W. Sarnoff’s newsletter to TV-radio

editors, 35:2
AFTRA protests Chicago hiring-firing policy.

40:10,42:10
Seattle & Portland affiliate switch, 42:1. 44:6

affiliates annual convention. 43:1

"press tour” for TV-radio editors, 43:11

radio network building, not cutting. 45:11, 47 :16

Oklahoma City affiliation switch, 48:12

Moicow broadcasts temporarily banned as pun-
ishment for censorship evasion, 62:4

NETWORKS. Coaxial-Microwave Facilities

lower AT&T rates asked by stations in small

towns. 3:4
transoceanic TV via space satellites, 3:11, ISilo,

]

40:12, 41:6
FCC liberalizes rules for grants of private micro-

|

waves for small stations, 81:3
Mesa Microwave, Video Independent Theatres

subsidiary, 33:8, 36:13, 41:3, 42:3
private microwaves, 36:13. 38:11
Florida Micro-Communications Inc., 42:10

Bahamas "scatter” link sought by AT&T, 43:9

"parametric” amplifier for scatter being de-

veloped by ITT, 43:15
transatlantic TV via scatter now possible says

Ed Dyke of Page Communications Engineers,
49:11

transoceanic TV soon, says EIA pres. David R.
Hull, 60:13

worldwide TV seen possible with launching of

Atlas missile ©nuipped with voice transmitting
equipment, 51:1, 52:12

I NEW STATIONS ON AIR

I
WMBD-TV, Peoria. 111., 1:6

' KXLJ-TV, Helena. Mont.. 1:6
KMOT, Minot. N. D.. 1:6
CJFB-’TV. Swift Current. Sask., 1:6
list of 1967 starters. 1:7
WIPR-TV, San Juan. P. R.. 2:8
KUED. Salt Lake City, Utah. 2:8
KRSD-TV, Rapid City, S. D., 4:8

' CKRN-TV, Rouyn, Que., 4:8
I CKBI-TV. Prince Albert, Sa.sk., 4:8
I WLOF-TV. Orlando, Fla., 6:6

I
KRTX. Kennewick. Wash.. 6:6

I WRIK-TV, Ponce. P. R.. 6:6
WRO,M-TV, Rome. Ga. resumed as WTVC,

Chattanooga. Tenn., 6:6, 6:6
I KIRO-TV. Seattle, Wash., 6:6
' WETV, AtlanU, Ga.. 7:8

WSUR-TV, Ponce. P. R„ 7:8
KDUH-TV, Hay Springs, Neb., 8:8
KTVU. Oakland. Cal., 8:7
WBPZ-TV, Lock Haven. Pa., 8:7
KGHL-TV, Billings, Mont., 11:8
KVTQ-TV, Eureka. Cal., 14:5
CKTM-TV. Trois Rivieres, Que., 16:12
KNME-TV, Albuquerque, N. M., 18:13
KRTV. Great Falls. Mont., 24:7
CKOS-TV, Yorkton. Sask.. 24:7

I
CFri,-TV-2, Elk Lake. Ont., 31:7
station log. including 1958 starters, 35:1
KAYS-TV. Hays. Kan., 35:9

I

WFPK-TV. Louisville. Ky.. 36:9
W.ICT. Jacksonville, Fla., 36:9 1

I WTAE, Pittsburgh, Pa., 37:10. 44:14
KWGU-TV, Gt.odland. Kan.. 37:10

I

KTES, Nacogdoches, Tex., 38:10 I

WJRT, Flint, Mich., 41:7
KCMT, Alexandria, Minn., 41:7
KGEZ-TV, Kalispell, Mont, resumes, 42 :9

WEDU, Tampa, Fla., 44:9
KCIX-TV, Nampa, Ida., 46:10
KGLD, Garden City. Kan., 46:10
WUFT, GainesviUe. Fla., 46:10
KALA, Wailuku. Hawaii, 47:11
WKBW-TV, Buffalo, N. Y., 48 :6

KVKM-TV, Monahans, Tex., 48:6
KXAB-TV, Aberdeen, S. D., 48:6
WWOR-TV, Worcester, Mass., returns to air.

48:6
KNOP, North Platte, Neb., 60:11
KLOR-TV, Provo, Utah, 60 :11

year-end summary, 62:6

Stations Off Air

KGEZ-TV. Kalispell. Mont., 16:11, 17:7, 21:12;

resumes, 42:9
WBUF, Buffalo, N. Y., 24:2, 39:8, 46:7
WITV, Ft. Lauderdale-Miami, 26 :2

KSAN-TV, San Francisco. Cal., 25:2
WFLB-TV, Fayetteville, N. C., 26:2
WKAR-TV, E. Lansing, Mich., 26:8
WNOW-TV, York, Pa., 34 :1

KFSA-TV, Ft. Smith, Ark., 34:1
WVUE, Wilmington-Philadelphia, 35:9, 87:6,

51:13
WBLN, Bloomington. 111., 36 :9

WTLK-TV, Wilkes-Barre. Pa., 37:10
WHCT, Hartford, Conn., 41:1, 42:5, 46:10, 46:7
1957 uhfs off air, 41:7
KTRX, Kennewick, Wash., 47 :11

NEWSPAPERS, TV’S IMPACT ON (see also
Surveys)

1958 advertising prospects, as seen at NAEA
Chicago meeting, 4:6

movie advertising most effective in newspapers,
says Opinion Research Corp., 6:8

1957 advertising in newspapers, 6:8, 8:10, 17:16
suspensions since 1924, compiled by ANPA, 10 :6

ANPA convention, 17:16
1958 advertising lineage drops. 22 :7

press charged with "talking down” TV, 26:1,

26:9, 28:6, 29:16, 38:10, 47:7
newspaper-periodical totals, 27:2
co-existence with TV advocated by Newman F.

McEvoy, Cunningham & Walsh, 29:3
papers do 40% better job than night TV spots,

states Bureau of Advertising (ANPA), 29:3
circulation, new newspaper starters and cas-

ualties summarized, 30:4
Marie Torre case, 40:8, 41:4, 44:6, 47:10, 50:4,

52:4
N. Y. strike effects, 60:6, 61:14, 62:14

Sales & Transfers

INS-UP merger, 21:11, 22:8
’Tampa Times’. 22:8
‘New Orleans Item’. 29:12
‘Cincinnati Times-Star’, 30:3
N. Y. Herald Tribune’, 36:3, 36:13
'Schenectady Union-Star’, 60:9

P.\TENTS (sec also Anti-Trust)

Admiral sued by Zenith, 7 :13, 15:12
RCA indictment by N. Y. grand jury—see RCA

patent suit under Anti-Trust
R(1A-Zenith patent settlement, 9:14
investigation by Harris subcommittee, 16:3, 17:3,

20:10
Philco-RCA color-tube patent interference case,

19:12
patent provisions in bill creating National Aero-

nautics and Space Agency unsatisfactory.
27:13, 30:12

PERSONNEL
ex-FBI agents, 1:14
Frank Stanton "profile,” 2:14
football players, 3:9, 52:12
engineer-lawyers and lawyer-engineers. 4:9
politicians. 6:5, 6:10, 16:5, 26:7, 32:7, 37:7,

45:5, 47:9, 60:5
FCC Commissioners. 7:7, 8:8, 9:16
hobbyists, 10:8
fishermen and hunters, 11:13; big game hunters,
23:6

FCC chief engineers, 12:11
P. A. (Buddy) Sugg appointment to NBC. 13:5;

other network execs., 13:5, 16:6, 19:7, 22:7
ba-seball club owners and former players, 14:10
race horse owners, 14 :11, 33:7, 46:9
golfers, 15:7, 18:11. 45:9, 46:14, 47:14, 48:11
performers, actors, 17:4
holders of honorary degrees and other academic

honors, 18:12, 23:14, 24:9, 26:8, 26:16
rocket enthusiasts, 20:8
teachers and professors, 25:7
women engineers, 27:11, 33:6: women attorneys,

29:8; women hold 22% of TV-radio station
jobs. 31:11; women politicians, 33:6; women
station owners and employes, 33:5, 36:14

yacht and boat owners, 30:11, 31:10, 50:16
amusement park operators, 34:12
Annapolis and West Point graduates. 38:16,

46:9, 48:15
Who’s Who listings. 39:3, 41:16
Charles P. Ginsburg. Ampex, 42:14
necrology, 1958, 52:14

POLITICS
e<iual time rule, 14:5, 15:10, 37:8, 40:8
equal time rule clarification sought by WDSU-
TV, New Orleans, 24:10

stations may limit amount of time available to

politicians, FCC rules for WRGB, Schenectady,
31:4

political broadcasting guide issued by FCC, 41:10

WDAY, Fargo, suit, 14:6, 31:10, 42:8
both political conventions in same city urged

by networks, 49:11

PREDICTIONS
TV growth prediction by Frank Mullen decade

ago, 1 :1

‘Television Digest’ yearly summation, 1:2, 52:1
1968 earnings forecast by United Business Serv-

ice and Forbes Institute, 2:13
electronic household center, predicted by RCA’s
John L. Burns, 13:10

changes in TV-hi-fii & radio forseen by Motor-
ola’s Robert Galvin, 29:13

1959 TV-AM-phono sales predicted by Motorola
exec. v.p. Edward R. Taylor, 49:14

PROFITS, TV STATION (see Financial Activity)

PROGRAMS & PRODUCTION (see also

individual networks)

WBC public service program, 1:4, 6:11, 10:16
farm homes target of "Cross-Country” show,

1:8
Canon 35, 1:9, 6:14, 9:10, 13:10, 34:8, 36:8,

36:8, 42:5, 44:6, 47:10, 60:10, 62:4
ARB’s "Arbitron” instant rating system, 1:14,

18:8
need for teachers and scientists subject of new

series, 2:7
“Where We Stand” CBS-TV show. 2:7
movie screens advertise Academy Awards tele-

cast, 2 :7

“spectaculars” into theatres on closed-circuit
urged by George Sidney, 2:9

Russian 'TV-radio exchange, 4:14, 6:13, 8:11,
10:11, 42:4, 43:10

“Gaslight” parody copywright suit, 6:8, 12:8,
46:16, 49:11

Pat Weaver’s "Make Me Laugh” show, 6:9
24-hour programming by stations, 7:8, 8:10,

12 :10, 38:3
editorializing by stations and networks, 9:10,

15:1, 16:1, 18:6, 19:9, 21:14. 22:16, 25:16,
27:10, 29:11, 31:7, 37:8, 38:4, 61:6

"Badger Network” in Wis., 10:6
Senate rackets hearings, 10:7, 16:5
Catholic TV Legion of Decency, 10:11
MGM plans live programming, 12:8
WDAY-TV not responsible for libel in political

talk, 14:5, 31:10, 42:8
Halvick Industries "pay-before-you-see” pro-
gramming plan, 14 :8

labor union expenditures for improved public
relations, 16:8

"Elements of a Lottery” statement issued by
Postoffice Dept., 16:10

broadcasters not as free as publishers, says Her-
bert Mitgang, following study of Khrushchev
telecast, 16:1

TV breaks news to more people than other
media, Mich. State U survey finds. 16:5

rating week scheduling of top programs at-
tacked by Mitchell Wolfson, 16:12, 61:6

Kohler strike hearing kines, 16:6, 31:10, 39:7,
44:9

Frank Stanton outlines broadcasters’ responsi-
bilities in space age, 18:6

public interest programming. 18:8
J. Edgar Hoover attacks “film trash” program-
ming, 18:14

$12,000,000 Desilu package sold to Westinghouse,
18:18

"immediacy” of TV-radio journalism delineated
by Frank Stanton, 19:9

Rep. Oren Harris criticizes “sameness” of pro-
gramming, 21:14

improved reporting plan outlined by CBS-TV
v.p. Sig Mikelson, 21:16

$500,000 budget for United Lutheran Church,
23:8

TV running into same problems encountered by
movies says Paramount pres. Barney Balaban,
23:9

Mike Wallace "Survival & Freedom” show,
24:11, 25:15

preferred length of show depends on type of
program ‘Pulse’ survey finds, 24:16

newsmen’s code of conduct set by NAB. 25:10
press previews of live shows. 27:5, 28:6, 39:10
networks cancel shows for news programs, 29:1
pilot film consulting by Gothic Corp.. 29:8
Fund for the Republic surveys of pay-TV,

censorship, TV critics & ratings, 31:5, 33.6
news program improvements, 31:12, 45:8
number of live shows up slightly for new season,

32:6
TV-Q program rating service, 33:4
Robert Sarnoff’s suggestion that big news stories

be rotated among networks, 35:2
quiz show decline after “fix” charges, 35:12,

36:2, 37:9, 38:6, 40:6, 42:6, 45:8
negro audience programming, 39:7, 40:8, 43:9,

52:6
Russia expels CBS newsman in reprisal fer
"The Plot to Kill Stalin”. 41:5, 44:6: NBC
temporarily cut off air, 62 ;4

dissatisfaction with programs expressed by
magazines, critics & ad agencies, 41:5, 48:1,
49:16: replies, 48:1, 49:16, 61:4

“Dateline: UN” series. 42:4
more and better news urged by speakers at
Rad:o-TV News Directors meeting. 42:8

foreign reporters of Triangle stations, 42:10



Russia limits news reel photography for export.
43:10

Pope’s coronation, 46:7, 46:6
Hollywood now production center, 47 :16
CBS plans to combat racial bigotry & violence,

49:11
RCA’s weather radar telecasting system for TV

stations, 61 : 13
influence of columnists on programs, subject of
Fund for the Republic study, 62:4

controversy shunn^ by networks on news &
commentary programs says report by Asst.
Prof. George N. Gordon, N. Y. U, 62:7

public taste reflected most accurately in sales
of paperback books, says writer Frank Gruber
in ‘Variety’ interview. 62:10

Awards
S.vlvania, 3:16
‘Radio-TV Daily’s' All American Poll, 5:16
Christopher, 6:16
National Brotherhood, 6:11
duPont, 13:4
Peabody. 14:16
George Polk, 14:16, 15:10
“moratorium on awards” asked by Jack Gould,

15:10
National Headliners Club, 16:10
Emmy, 16:13
Sigma Delta Chi, 16:13
Catholic Bestrs. Assn., 25:9
Robert E. Sherwood, 25:9
School Bell, 27:11
Alfred I. DuPont, 47:10
Edison, 49:8

PUBLICATIONS
British ‘TV Times’, 1:10
TV Guide. 2:7, 44:8
fewer magazines but higher ad volume in 1956,

reports PIB, 6 :16
Crowell-CoUier plans more radio station buys,

6:7
Robert T. Lund becomes ‘Printers’ Ink’ pub-

lisher, 6:9
BBC’s ‘Radio Times’ claims largest circulation

in world, 6:16
‘Billboard’ sells weekly TV section and ”TV

Availabilities” to ‘Television Age’, 7:6
Meredith Publishing Co. financial reports, 18:17,

37:14, 44:13
‘Variety’, 27:10, 37:13
’Parade Magazine’ sold to John Hay Whitney,
31:4

Time Inc. financial reports. 31:16
’Time’ drops TV-radio dept, for new “Show
Business” section, 36:3: “Time Listingrs.” 42:8

liquor advertising accepted by ‘Saturday Evening
Post’ under new policy, 35:12

‘Household Magazine’ sold by Stauffer-Capper,
41:8

‘Electronic Servicing’ merged into ‘PF Reporter’,
41:14

‘Electronic Technician’ now wholly owned by
employees, 45:14

‘Television Digest’ sold to Triangle Publications,
47:3

RECEIVER. INSTALLATION & SERVICING
counterfeit tube trial. 11:15, 14:14
1957 repair expenditures, reported by P'ederal
Reserve Bank. Chicago. 16:16

Concord Radio Corp., N. Y., calls tubes with
used parts new, says FTC, 16:15

FTC action on tubes with re-used bulbs, 19 : 12
servicemen now in hi-fi, 27 : 12
extended warranties protested by dealers. 40:11
N. Y. program to end repair frauds, 44:12
EIA Service Industry Relations Committee.

46:12

RECEIVER PRODUCTION (see also individual
manufacturers, color, merchandising, etc.)

portables, 2:12, 27 :12
battery-operated transistor portable, 2:12, 12:17,

43:2, 44:11
Mansfield on scrappage, sets-in-use, 6:10, 32:9
1957 production & sales by EIA, 6:12
automobile sets, 8:12
picture-on-wall, 13:10 & 13
set makers may face parts shortage, unless or-

ders are placed soon for tubes & components,
17:11, 26:12

production estimates, 23:10, 24:11, 26:12, 31:13,
34:9, 35:11

plant vacations, 26:14, 27:14
table of production & sales of TV-radio issued
by Alex. Brown & Sons, 27:16

set production by tube size. 32:9
wide screen proposals, 41:6
standards to be established for printed circuit

boards, 43:16
Japanese transistor set, 50:12
1959 production, 52:11

RECORDS & RECORDINGS (see also Hi-Fi and
Tape Recordings)

movie makers entering record business, 5:13,
8:14, 15:13

LP album output increased by 60%, says ‘Va-
riety’, 7:6

GE enters phono mfg., 12:16
Dccca records financial reports, 12:16, 16:17,

19:13, 32:12, 45:16
Westinghouse enters phono mfg., 20:12
Symphonic Electronics Corp., private label
phonos, sold to F. L. Jacobs Co., 20:13

back royalties go to British woman engineer, in-
ventor of sapphire stylus, 30:12

Capitol Records financial reports, 34:11
record sales up in Great Britain, 36:11
Studebaker-Packard plans to buy record firm
39:10

Imperial Records seeks to buy AM stations,
39:10

REPRESENTATIVES, TV STATIONS
test market plan for new products offered by
Biair-TV and Pulse, 2:7

Rambeau name changed to Rambeau, Vance,
Hopple Inc., 12:8

Walker name changed to Walker-Rawalt, 14 :4

“Silver Nail” award, 16:7
All-Canada Television becomes All-Canada Radio
& Television Ltd., 16 :7

Station Representatives Assn., 19:9, 38:6, 51:8
Weed reorganization, 20:6
Burke-Stuart absorb^ by McGavren-Quinn, 20:6
report their business is good, 21:3
“Station Reserved Time” proposal, 21:4, 22:2
‘Printers’ Ink’ article calls them “Mystery Men

of Broadcasting”, 22:9
Westinghouse to set up own offices in 1959. 25:7.

46:6, 48:10
Blair’s “slide-rule” cost estimator, 29:7
Pearson absorbs John Palmer Co., 45:8

SALES, TV STATION
KWK-TV, St. Louis, Mo., 1:7, 9:7
CP for Ch. 11, St. Louis. Mo.. 1:7, 2:9, 9:7
KWSL (CP), North Platte, Neb., 1:7, 5:9
WCAU-TV, Philadelphia, Pa., 1:14, 18:13, 27:6
30:9

KAVE-TV, Carlsbad, N. M.. 2:8, 8:8
WMBV-TV, Marinette, Wis., 2:8, 12:10, 21:13
KOVR. Stockton, Cal., 2:8
WJMS-TV (CP), Ironwood. Mich., 2:8
Rep Oren Harris sells 25% of KRBB, El Dorado.

Ark., 4 :5

KREM-TV, Spokane, Wash., 4:8
KGEO-TV, Enid. Okla., 5:6, 7:8, 8:8. 10:10
KFBB-TV, Great Falls, Mont., 5:9, 10:10, 14:14,

16:11, 19:3
KTVI. St. Louis, Mo.. 6:6, 12:10
KNAC-TV. Ft. Smith, Ark., 6:11, 10:10, 31:1,

36:13, 52:10
merger of WARM-TV. Scranton, and WILK-TV,

Wilkes-Barre. 7:8
NTA buys remaining 25% of WMGM-TV, Min-

neapolis, 7 : 15
KTVR, Denver, Colo., 8:8
WKRG-TV, Mobile. Ala., 8:8
W’MTV, Madi-son, Wis., 10:10, 14:14
WLOS-TV, Asheville, N. C., 10:10. 13:9, 29:12
WKXP-TV, Lexington, Ky.. 10:10, 12:10, 20:9
WATV, N. Y.-Newark. 10:10. 11:8, 14:11, 15:9
WRGV-TV, Weslaco. Tex. (50% ) to LBJ Co..
already 50% owner. 12:10, 14:14

WTWO, Bangor. Me., 12:10, 16:12, 20:9
WOWL-'TV, Florence, Ala., 13:9
WTVP, Decatur, 111., 15:8, 22:9
WTES (CP), Nacogdoches, Tex., 15:8
WDAF-TV, Kansas City, Mo.. 17:7, 30:8
KULA-TV, Honolulu, 19:9. 24:11
Mary Pickford & Buddy Rogers sued for Liilure

to sell % of WSJS-TV, Winston-Salem to Gor-
don Gray, 19:9

Maria Helen Alvarez sells interest in KFMB-TV,
San Diego & KERO-TV, Bakersfield, Cal.,
20:8, 27:6

WTVQ (CP). Pittsburgh, sale cancelled, 22:10
WOAI-TV, San Antonio, Tex., control to Hugh

HalfT Jr.. 23:9
KWGB-TV (CP), Goodland, Kan., 26%, 24:11,

31:8
KVII, Amarillo, Tex., 24:11, 26:8, 29:12
WWTV, Cadillac, Mich., 25:10, 27:10
KHAD-TV, Laredo, Tex., 28:10, 32:7
KRBB, El Dorado, Ark., 29:12
WWOR-TV, Worcester, Mass., 30:7, 37:10, 42:9
WITI-TV, Whitefish Bay-Milwaukee. 32:6, 42:3,

44:8, 46:6. 47:4
Storer puts WVUE, Wilmington-Philadelphia, on
market, 34:4, 35:9, 37:6

WKBN-TV (40.63%), Youngstown, O., 34:4
WLAC-TV (50%), Nashville. Tenn. part of Life
& Casualty Insurance Co. package acquired by
Clint Murchison, 35:4

Consolidated Amusement Co. sale includes
KGMB-TV, Honolulu, and afUiates, 40:3, 41:5,
46:11

KXn. formerly KVSO-TV, Ardmore, Okla.,
40:6, 52:10

KRTV, Great Falls, Mont.. 40:6
WBRZ (47%), Baton Rouge, 41:8
KBET-TV, Sacramento, Cal., 43:6, 45:11, 47:4.

49:5
WJ.\R-TV, Providence. R. I., 43:6, 47:4. 49:1,

50:6
WREC-TV. Memphis, Tenn., 45:11, 47:4: can-

celled, 60:6, 52:8
WKTV. Utica. N. Y., 45:11, 46:6. 47:4. 49:5
WHCT. Hartford, Conn., 46:7. 49:10
WTRF-TV, Wheeling. W. Va., 46:7, 48:12,

52:10
KFRE-TV, Fresno, Cal., 47:4
Paramount Pictures sells 21% holdings in Metro-

politan Bestg. (formerly DuMont), 29:1
KDRO-TV. Sedalia, Mo., 60:2
KRNT-TV (40%), Des Moines. la.. 60:6
WPRO-TV. Providence. R. I., 51:2

;

WICC-TV, Bridgeport, Conn., 51:3
WMUR-TV, Manchester, N. H.. 51:3

S.\TELLITES (see Boosters & Satellites) i

SERVICING & SERVICEMEN (sec Kcecirer
Installation)

SETS-IN-USE (see Cenzos TV Receiver;

SOCIOLOGICAL EFFECTS
Andrea Doria survivor sues following her eoi

lapse after seeing TV show based on disaster.
1:8

Sindlinger's “Activity’’ service on “what Amer-
ica is doing,” 2:4

TV called “medium of liquidation’’ by Aibcrl E.
Sindlinger, 2:6

uses in plush hotels. 3:11
reading encouraged by TV, says Bennett Cerf,

15:10
code for parents & teachers published by Inter-

national Catholic Astn. for Radio t TV. 31 :12
Chicago children think TV heliis in achooNvork.
36:8

SPORTS (aee also Snbacription TV)

Ba.-ilio-Robinson fight on closed-circuit. 3:5
14:10

J. Elroy McCaw sells interest in Seattle Ameri-
cans hockey team, 3 :6

Floyd Patterson-Roy iLirris bout, 26:11, 27:16.
32:4, 33:4, 34:12. 36:13

legislation to permit blackouts of sports despite
anti-trust, 26:16, 27:8, 28:16, 29:11, 30:4.
31:11

winter Olympics, 33 :7

Madison Square Garden restricts TV to boxing.
pro hockey and baseball. 36:12

tax ruling exempts income from broadcasting
championship tournaments by tax-exempt
sports assn., 43:9

"Can Boxing Survive TV 7" article in TV
Guide’, 45:12

Baseball

opposition to Sunday “game-of-the-week." 1:6
2:9, 3:8

N. y. Yankees sell TW rigbU to WPIX *:6
Phillies seU rights to WOR-TV, N. Y.. 3:6
bill to permit telecast ban of major league games

in cities where minors are playing, 5:4
TV fees keep Chicago Cubs in black, 5:4
Skiatron reports, 14:10, 32:4, 37:8
sponsors for new season, 16:8
Celier-Keating bill, 16:8, 20:9, 23:14, 25:10 k. 16.

Also see general sports blackout biU.
Giants and Dodgers on TV in East. 19:9
ball park big-screen subscription-TV plan
envisioned by TelePrompTer pres, irving B.
Kahn, 44:6

players demand for cut of regular-season TV-
radio income, 48:12, 49:16

Football

Detroit blanked out on pro game, 1:9. 3:8
Orange Bowl referee uso, hidden mike to report

penalties to CBS-TV, 1:10
NBC gets NCAA games, 9:9
pro TV-radio income reported by ‘Spewts Illus-

trated’, 11:16
U of Mich, game on GiantView Closed-Circuit
TV Network. 39 :7

SUBSCRIPTION TV
part-pay closed-circuit regional network plan of

Lloyd Hallamore. 1:4
opposition. 1:10, 2:7, 3:3. 4:2. 22:16 35:12,

37:8, 38:16
Harris committee hearing, 2:4, 3:1. 4:1, 5:4,

6:1. 40:10
bills opposing, 2:4, 5:4. 6:3, 8:9. 9:9
Selectivision’s scrambled closed-circuit plans. 3:5;

stock sale halted, 11:16
Bartlesville closed-circuit project. 8:5, 7:5, 10:11;
suspends operation. 20:8, 21:20

wired system applicants, 8:5, 9:9, 32:4, 36:8
40:10

support. 4:2. 5:4. 12:8, 22:16, 44:5. 48:1
Los Angeles referendum. 4:5, 7:5. 9:9
Senate resolution for FCC to defer action, 5:4.

6:1. 7:3, 8:2
experimental use for keeping physicians up-to-

date. 5 :4

Blorder-Tongue Labs multiplex TV svstem, 7:4
FCC action. 9:3, 18:10, 24:16. 29:11, 30:2
“First National Conference on Pay ’TV”. 9:9
Zenith campaign. 14:1, 15:1. 19:7
“pay-before-you-see” systmn. 14 :8
editorializing by networks & stations, 15:1 16:1,

25:16. 27:16, 29:11, 31:7
direct-wire project proposed by owners of
WERE. Cleveland, 15:4

Skiatron TV-British RedifTusion Ltd. deal cer-
celled, 16:5: Skiatron hires Axel Jenson. 44:7

‘Pay-TV Newsletter & Digest’. 18:10. 27:16
International Telemeter Corp. plans closed-

circuit installations, 18:17, 22:16. 23:9. 29:1L
35:12

Writers Guild of America. West, to study con-
tract policy. 28:10

SURVEYS (see also Sociological Effects. Programs
& Productions, etc.)

Nielsen Coverage Service final report on viewers
by states. 34:8

“ColorTown,” 42:4
“Videotown.” 46:5
“.\dult ( radio & TV ) .\udience Patterns” study
by Puke, 49 :8



TAPE RECORDINGS, TV (see also Ampex
Corp.)

commercials produced by Telestudios Inc., 2:4

CBS center in N. Y., 3:4
Shure Bros, magnetic head doubles tape capac-

ity, 7:16
RCA experimental magazine-mounted pre-

recorded tape, 7 :16 ;
portable TV system, 43 :2

British “VERA” system, 15:16, 16:18, 18:7,

19:14
problems arising from use of tape outlined by
columnist Joseph Kaselow, 16:18

revolution in programming, new uses, 18:2, 19:9,

25:15, 37:8, 38:4
tape recorder sales to top 600,000 this year,

Minnesota Mining & Mfg. survey finds, 22:14
tape status report, 40 :

4

Ampex recorders adapted to German system,
45:7

$35,000,000 recording tape sales in 1959, says
ORRadio pres. J. H. Orr, 52:13

TAXES
tax concessions for research expenditures urged

by Whirlpool & Westinghouse, 3:15
tax exemption certificate denied in WBRC-TV,
Birmingham, sale, 7:7

1968 excise tax on home entertainment devices &
appliances, 7:13, 16:14, 18:16, 21:18, 24:11,

33:11, 36:11, 44:12, 51:10
excise on cooperative advertising allowances,

13:15, 14:12, 16:14, 22:12
tariff on Japanese radios and transistors, 16:14
telethon ruling by IRS, 25:6
small business tax relief asked by Merrill W,

Applebee, pres, of NEDA, 26:14
toy “substandard” radios not subject to tax, 23 :14

tax on tape recorders, 29:14, 30:12, 33:11
IRS asks TV film producers how their industry

should be taxed, 30:9
phono excise tax ruling, 30:12, 38:16
speaker cabinets exempt, 32 :11

excise on TV-radios restated, 36:10
personal holding company regulations, 42:10
warranties ruled subject to excise. 43:14
indoor antennas sold separately exempt, 50:14

THEATRE TV (see Sports and Closed-Circuit)

TRANSISTORS
use in radio sets up, 2:13, 6:12
1957 production & sales by EIA, 6:12
Japanese production, 7:12, 16:14, 43:12
1958 sales, 11:15, 15:12, 22:14, 25:14, 28:14,

32:11, 38:15, 41:12, 45:15, 50:13
RCA prototype portable camera & receiver, 12:15
transistorized portable clock radios, 12:17, 41:12
10th anniversary at Bell Labs, 25:14
General Transistor, 27:15, 38:15, 41:15, 52:13
5-year prediction by Sylvania’s Dr. Wm. J.

Pietenpol, 34:10
Channel Master enters field. 43 : 15
uses reviewed in ‘Wall St. Journal’, 49:15
new Silicon Transistor Corp., 50 :15

RCA all-transistor electronic data system, 52:12

TRANSMITTERS (see Equipment, Teleacsting)

TUBES, TV PICTURE (see also individual
manufacturers and Color)

Raytheon discontinues, 1:12
FTC charges Harrison, N. J. firms with mis-

representing tubes as new, 6:13
1957 month-by-month sales, 6:13; 1968 sales,

35:10
counterfeit tube trial, 11:15
“picture on wall” developments, 13:10 & 13
Coming’s 23-in. substitute for safety glass,

20:10, 43:12, 49:12
British flat tube, 21:18, 25:13
Philco’s “semi-flat”, 23 :10
Pittsburg’s safety glass, 30:12
imports of surplus goods hurting tube industry.

says EIA, 31:13, 34:10
DuMont stops production, 37:2
Sylvania is leading mfr., 37 :12

wide screen proposals, 41:6
increase predicted by Don G. Mitchell, Sylvania,

43:14

UHF (Ultra High Frequency) (see also
ailocations, etc.)

“multicasting” analysis by FCC, 8:11
Committee for Competitive TV, 10:9, 18:10

Bell Labs new amplifier may lead to improved
receivers, 25:13

Nielsen census of households, 32 :4

revenue-expense data on aU-uhf area and inter-
mixed stations, subject of FCC survey, 44:8

receiver performance report of TASO, 46:16
receiver oscillator radiation limit extended to

1960, 46:14
stations within 250 mi. of Canadian border not

permitted more than 1000-kw, 47 :11

UNIONS & GUILDS
TV-radio income of Hollywood writers, 1:8
AFTRA pension plan, 1:9
SAG members 1957 earnings, 2:7
performers sent to Cuba need $300,000 life in-
surance AFTRA tells networks, 6:13

NABET and IBEW agreements with networks,
6:11, 8:11, 9:10, 13:10, 14:11, 15:16

Hollywood strike of AFM, 8:10, 9:10, 24:11
Writers Guild of America, 8:10, 24:11
lUE negotiations with mfrs., 9:10, 24:11
newsmen are station employes, subject to over-
time law, rules Labor Dept., 9 :10

SAG agreement on film commercials, 10:9, 13:10,
16:10

AFL Film Council’s economic report on movie
industry, 16:2

IBEW strike at CBS, 15:16, 16:10
KPIX technicians charged with sabotage, 16:10
lATSE jurisdictional video tape strike, 18:14,

19*4 22 * 8 33 * 5

NABET agreement held up, 18:14, 19:4, 21:13
Screen Directors Guild strike threat in Holly-
wood, 18:14, 24:11

writers income as reported by WGAW, 19:4
AFM pres., 23:7, 39:8
SAG wins court ruling upholding residual pay-
ments on reruns, 24:11

tape jurisdictional dispute between SAG &
AFTRA, 26:11

Musicians Guild of America, 28:16, 30:9
AFTRA contract, 30:6, 46:16, 47:16, 61:14
merger of AFTRA & SAG, 40:10

VOICE OF AMERICA, 3:16, 21:11, 28:11, 36:6,
40:10

MANUFACTURERS AND MERCHANDISERS

ADMIRAL CORP.
new sets, 1:13, 23:12
financial repoim, 13:14, 33:12, 43:16, 52:13
officers’ compensation, 16:14
drops molded products div., 33 :12

AEROVOX CORP., 11:14, 31:16

AIRCRAFT RADIO CORP., 10:14, 45:16

AMERICAN ELECTRONICS INC., 12:16

AMERICAN TELEVISION & RADIO CO., 48:16

I

AMPEX CORP. (see also Tape Recording)

I forms Videotape Productions with Howard S.

Meighan, ex-CBS. 13:6
I

deliveries of equipment to stations, 12:11, 13:5,
• 18:14, 26:11, 27:10, 33:9, 36:9, 40:4, 43:11,

49:10,62:10
f

stock split. 17:16, 36:12
k financiai reports, 17:16, 19:13, 29:16, 33:12,

40:4,61:13
( tape splicer. 36:4

AMPHENOL ELECTRONICS CORP.
financial reports, 13:14, 20:13, 33:12, 46:15
officers’ compensation, 16:14
merger with George W. Borg Corp., 45:16, 60:15

ARVIN INDUSTRIES INC., 26:14, 31:16

AT&T
compensation of executives, 12:17
financial reports. 16:17, 43:16
stock split, 61:12

BARNES ENGINEERING CO., 22:16, 41:7 & 15.
62:13

BECKMAN INSTRUMENT CORP., 22:15, 39:13,
45:16

BELOCK INSTRUMENT CORP., 39:13

CAPEHART-FARNSWORTH CORP.. 32:11

CBS-HYTRON
sells Kalamazoo plant, 6:13
distributor sales reorganization. 9:13
12.000-Iine CR tube for military use, 12:18
to market industrial tubes of Continental Elec-

tric Co.. 16:16
takes over phono mfg. from CBS Inc., 61:11

CBS INC.
financial reports, 7:16, 12:8, 20:13, 33:12, 46:16
change in voting structure proposed, 13:14
officer*’ salaries, 13:14
college grants to employes’ alma maters, 23:14
part-owner of Pacific Ocean Park. 26:16
Cla.s8 A & B stork consolidation. 46:16. 52:13
nev. . & public affairs fellowships. 48:9

CLAROSTAT MFG. CO. INC., 2:13

COHU ELECTRONICS INC., 28:16, 49:16

COLLINS RADIO CO., 11:14, 29:16, 44:13

CONSOLIDATED ELECTRODYNAMICS, 31:12

CONSOLIDATED ELECTRONICS INDUSTRIES
CORP., 14:13, 24:15

CORNELL-DUBILIER, 2:13, 24:16, 42:13

CORNING GLASS WORKS, 3:14, 8:14, 18:17,
43:12, 49:12

CRAFTSMAN ELECTRONIC PRODUCTS INC.,
20:9

CROSLEY DIV., AVCO MFG. CORP.
Avco financial reports, 4:13, 9:5, 13:14, 26:16,

40:13
salaries of officers, 10:14
Avco sells AK div., 44:12

DAYSTROM CORP., 22:1, 23:3, 26:16, 28:15,
30:13. 46:16

ALLEN B. DuMONT LABORATORIES INC.
makes auto tune-up and test equipment. 3:14
financial reports, 11:14, 19:13
20th anniversary. 16:12
officers’ compensation, 15:14
astronautic development, 16:16
industrial closed-circuit, 16:16
new sets. 21 :18
Daystrom merger rumor, 22:1, 23:2
consumer div. sold to Emerson, 27:1, 31:16
tube production halted, 37:2
new owners of stock, 49:2

EITEL-McCULLOUGH INC., 16:17, 35:11, 38:14

ELECTRONIC COMMUNICATIONS INC., 2:13

ELECTRONIC SPECIALTY CO., 24:15

ELECTRONICS CORP. OF AMERICA, 10:14

EMERSON RADIO & PHONOGRAPH CO.
new sets, 1:13, 24:14, 48:15
financial reports. 5:16, 8:14, 11:14, 23:13, 37:14
research subsidiary story in ‘Washington Post’,

6:15
transistorized portable clock radio, 12:17
buys DuMont consumer div., 27:1

ERIE RESISTOR CORP., 6:16, 14:16, 38:16

GENERAL ELECTRIC CO. (GE)
new sets, 1:13, 15:12, 24:13
portables. 2:12. 6:13, 44:11
Edison Radio Amateur Award, 5:13, 9:14
plans to build high-power transmitters for clear
channel AMs. 7:15

financial reports. 8:15. 16:17, 29:16, 42:13
new officers, 17 : 13
new Augusta. Ga. picture tube plant, 24:13

7

GE Credit Corp. adv. campaign, 29 :16
lUE strike threat, 31:16, 33:11
tube reliability standards raised, 32:11
dealers to handle only GE or Hotpoint, 44:12
“Super-Eidophor,” 48:2

GENERAL INSTRUMENT CORP.
financial reports, 2:13, 22:15, 27:16, 29:16,

42:13, 52:13
buys Radio Receptor Co., 12:17
“economy priced” miniature silicon power rec-

tifier, 13:13
officers’ compensation, 23:13
sells Thermotron div. of Radio Receptor Co.,

46:16

GENERAL PRECISION EQUIPMENT CORP.,
16:17, 46:16

HAZELTINE ELECTRONICS CORP., 12:16, 42:12

HEROLD RADIO & ELECTTRONICS CORP.,
28:13, 46:16

HEWLETT-PACKARD CO., 41:16

HOFFMAN ELECTRONICS CORP.
new sets. 1:13, 29:14
financial reports, 12:17, 18:17, 31:16, 38:16,

44:13
officers’ compensation, 16:14
buys 30% of Humphrey Inc., 16:15
solar transistor radio, 23:10
new dealers signed, 41 :12

HOTPOINT CO.
new sets, 24 :13
dealers to handle only Hotpoint or GE, 44:12
stops TV production, 46:12, 47:12

INDIANA STEEL PRODUCTS CO., 11:14, 24:16,
38:15, 61:12

INTERNATIONAL RESISTANCE CO., 12:16,
19:13, 30:13, 47:16

INTERNATIONAL TELEPHONE & TELEGRAPH
CORP. (ITT)

lab officers, 16:13, 28:14; officers, 46:14
financial reports. 15:15, 22:15, 37:14, 50:15
officers’ compensation, 23:11
new industrial closed-circuit system, 27:16
FTR merged with Farnsworth Electronics, 40:12

JERROLD ELECTRONICS CORP.
financial reports, 9:16, 23:13, 42:13, 46:15
new sales offices, 20:9; new headquarters, 23:4
order backlog, 25 :14
uhf converters, 28:13
home master antenna distribution system, 36:11

KELVINATOR, 12:12

LING ELECTTRONICS, 16:13, 26:16, 27:16, 32:11,
44:13



LITTON INDUSTRIES

drops purchase of Aircraft Radio Corp., 10:14
plans to buy Westrex Corp., 21:18
buys Airtron Inc., 24:14
financial reports, 34:11, 44:18

MAGNAVOX CO.
decentralization, 4:12
financial reports, 6:16, 20:13, 40:13, 44:13
new sets, 30:12
new franchising program, 33:11, 38:12

P. R. MALLORY & CO.
financial reports, 7:16, 17:16, 30:13, 38:16, 44:13
makes silicon rectifiers, 33:11
stops radio battery production, 36:11

W. L. MAXSON CORP., 28:16

MICROWAVE ASSOC., 23:13

MIDWESTERN INSTRUMENTS, 19:13, 34:11

MONTGOMERY WARD (Airline), 16:10

MOTOROLA INC.
battery-operated transistor portable, 2:12, 12:17
financial reports, 11:14, 19:13, 31:16, 44:13
“Dividends from a Cost-Cutting Crusade,” by

S. R. Herkes in ‘Sales Management’, 16:10
officers’ compensation, 16:14
TV-hi-fi promotion with Drexel Furniture, 26:14
stereo tape cartridge. 28:13
product changes foreseen by Robert Galvin,

29:13
price increase, 47:12

MUNTZ TV INC., 4:13, 16:17, 24:13, 47:14

MUTER CO., 4:13, 14:16, 16:17, 17:13, 30:13,
43:16

NATIONAL UNION ELECTRIC CORP., 16:16,
46:16

NORTH AMERICAN PHILIPS CO. INC.—see
N. V. Philips Gloeilampenfabrieken

OAK MFG. CO. 12:16, 13:14, 18:17, 22:15, 31:16,
45:16

OLYMPIC RADIO & TELEVISION DIV., SIEG-
LER CORP.

enters tape recorder business, 1:13
exports up, 2:12
Siegler Corp. financial reports, 12:16, 23:13,

33:12, 38:16, 43:16
new sets, 26:14, 39:13

ORRADIO INDUSTRIES
financial reports, 23:13, 43:16, 48:16

PACIFIC MERCURY ELECTRONICS CORP.
(formerly Pacific Mercury Television Corp.),
10:14, 44:13, 46:14

PACKARD-BELL ELECTTRONICS CORP.
miniature recorder for military, 1:13
financial reports, 6:16, 17:16, 30:13, 49:16
color sets, 26:14
new sets, 29:14
AM-FM table radio, 49 :13

PHILCO CORP.
financial reports, 9:16, 17:16, 31:16, 43:16
officers’ compensation, 12:16
cuts salaries, 19:11
“semi-flat” 12%-in. tube, 23:10
reorganization of Consumer Products div., 23:12
new sets, 23:12

hearing aid, 33:11
compatible stereo AM system, 49:18
increases ’TV list price, 50 :13

N. V. PHILIPS GLOEILAMPENFABRIEKEN
North American Philips becomes 100% owner

of Ferroxcube Corp., 14:13
Reader’s Digest’ article. 17:11
financial reports, 24:16, 49:16

RADIO CONDENSER CO., 61:12

RADIO CORP. OF AMERICA (RCA)
C Stellarator Assoc., formed with Allis-Chalmers,

1:13, 24:3
David Sarnoff’s testimony supporting Rockefeller

Report, 3:15
Air Force contracts, 3:18, 4:13, 7:15, 9:14
engineering awards, 5:12
financial reports, 9:16, 19:13, 30:18, 43:16
salaries of officers, 10:14
David Sarnoff fellowships, 16:16
stereo line, 22:12; first stereo tape magazines,

32:11, 47:14; stereo conversion kits, 34:10
new sets. 23:12
radio-controlled garage door opener. 24:13
strikes at plants, 26:14, 26:14, 28:15, 30:12
color market development unit disbanded, 32:11
pocket-size two-way radio, 33:11
enters silicon rectifier field, 34:11
reorganization, 41:13, 44:12
electronic typesetting machine. 41 :14
stock outlook analyzed in ‘Forbes’ by Sidney B.

Lurie, 41:15
radio & hi-fi production moved from Canonsburg,

Pa. plant, 48:16
weather radar telecasting system, 61:13
all-transistor electronic data system, 52:12

RAYTHEON MFG. CO.
discontinues picture tubes, 1:12
financial reports, 6:16, 16:16, 31:16, 40:13, 42:13
merger rumors, 8 :16
officers’ salaries, 11:14
govt, equipment plant at No. Dighton, Mass.,

40:13; buys plant in Pawcatuck. Conn., 41:15
new industrial microwave, 48:16

REEVES SOUNDCRAFT CORP., 15:16

HOWARD W. SAMS & CO., 6:16, 16:17, 19:13,
37:14, 42:13, 46:14

SEARS, ROEBUCK & CO., 4:11

SENTINEL RADIO CORP., 10:16

SKIATRON ELECTRONICS & TELEVISION
CORP., 16:16, 31:16

SONORA ELECTRONICS INC., 11:15, 16:12

SPARTON CORP., 23:13

SPERRY RAND CORP., 1:13, 46:15

SPRAGUE ELECTRIC CO., 13:14

STANDARD COIL PRODUCTS INC.
financial reports. 16:17, 20:13, 21:19, 24:16,

32:12, 46:16, 60:13

STROMBERG-CARLSON CO. (General Dynamics
Corp.), 16:14, 30:12, 49:16, 52:13

SYLVANIA ELECTRIC PRODUCTS CO.
new sets, 2:12, 24:13
financial reports, 2:13, 8:15, 17:16, 30:13, 43:15
decentralization, 4:12
Mountain View, Cal., lab., 8:14
“home electronics div.” 9:14

“Framelok Grid” tube eonatroctioD. 11:16
merger with General Telephone Corp., 46:2,

48:16, 49:16
stereo ft hi-fi phono line, 50:18

TELEPROMPTER CORP. (see ala* Oeaed-CircBit)
financial reports, 18:17, 88:8
Wra. Rosensohn resigns, 26:11
moves to American Exchange, 42:13

TELE-VIDEO CORP., 7:16

TEXAS INSTRUMENTS
CAA radar contracts, 1:13
financial reports. 6:16, 11:16, 12:16. 16:17,

34:11, 42:13. 47:16, 49:16
transistorized TV receiver, 34:11
merger with Metals ft ControU Corp., 62 :13

THOMPSON PRODUCTS INC- 27:15

TRAV-LER RADIO CORP.
financial reports, 30:13. 60:16
new sets, 31:15
i-tereo equipment sales, 33:11
tape recor^r planned, buys Bell ft Howell tools

ft dies, 49:14

TUNG-SOL ELECTTRIC CO- 10:14, 18:17, 31:16,
44:13

VARIAN ASSOCIATES, 47:15

WARWICK MFG. CORP- 4:11

WEBCOR INC.
financial reports, 11:14, 17:15, 87:14, 46:16
officers’ stock options, 14:15
phono ft tape recorder sales up, 18:16; new
phono lines, 24:14

consolidated plant in Chicago, 43:16

WELL8-GARDNER ft CO- 14:16

WESTERN UNION, 38:12

WESTINGHOUSE ELECTRIC CORP.
new sets, 1:13, 28:13, 29:14, 37:13
M. W. Cresap Jr. profiled in ‘N. Y. Times’, 4:12
financial reports, 6:16, 18:17, 44:13
transistorize portable radio sets, 6:13; clock ra-

dio. 41:12
compensation of executives, 12:17
Swedish seta made by AB Scan-West. Stockholm.
21:17

discriminatory deals with retaOers, says FTC,
24:14

recovery program subject of ‘Fortune’ story.
31:14

90-day warranty, 36:11

WHIRLPOOL-SEEGER CORP- 16:14, 49:14

ZENITH RADIO CORP.
14-in. portable, 2:12
TV-radio-phono account to Foote. Cone ft Bald-

ing. 5:11; radio-TV advertising, 46:6
proposals for stock split and change to IM.

corp., 6:16
financial reports, 9:15, 12:13, 17:16. 32:12,

44:13, 46:16
officers’ compensation, 14:16
E. F. McDonald Jr.’s last illness, 16:16, 17:12,

20:1, 21:19; memorial. 51:11
new sets. 23:12
'Wall Street Journal’ article, 27:13
stock spurt, 39:13
buys Centr^ Electronics. Inc., Chicago. 48:14
transistorized traveling dock radio, 60:13
maintains price line on new sets. 61 :11

8
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SUMMARY-INDEX OF THE WEEK'S NEWS— January 4, 1958

WEEKLY MARKET CLOSING quotation on 100-odd se-

lected common stocks to be published as regular

Television Digest feature (pp. 1 & 14).

SOME PROPHETIC QUOTES on TV's future as evaluated

10 years ago when NBC exec. v.p. Frank Mullen saw
it as "shock absorber" for our national economy (p, 1).

PREDICTIONS FOR 1958 again attempted by Television

Digest editors, seeking to maintain last year's batting

average (pp. 2 & 11).

DOZEN NEW STATIONS due by spring; not as many start-

ers foreseen in 1958 as the 40 of 1957 (p. 6). List of

new 1957 stations and 13 that quit (p. 7).

RADIO EARNINGS in 1956, reported officially by FCC,

show big increase in station profits, sharp drop in

network earnings (p. 9).

Manufacturing-Distribution

1958 TRADE OUTLOOK is for early softness, followed by
substantial rise, TV production of 6,500,000, retail

sales of 6,700,000 (p. 11).

DON'T LOOK FOR TV DUMPS at Winter Market; makers
putting chips on features, not price as drop-in lines

show in Chicago (p. 11).

NEW COLOR PUSH kicked off by RCA with long trade on

11 models; $399 set offered in Philadelphia (p. 12).

OLYMPIC INTO TAPE recorders, sees stereo coming fast,

will have stereo disc player as soon as cartridge is

available (p. 13).

ELECTRONICS PRODUCTION of $7.35 billion is foreseen

by Commerce Secy. Weeks; TV-radio & related equip-

ment to rise slightly to $1.47 billion in 1958 (p. 13).

w 4 A NEW SERVICE FOR OUR READERS: With this issue (p. 14 ) we begin a new service which
It we have determined many of our subscribers will welcome. Week's closing New York and

American Stock Exchange and Over-the-Counter quotations on some 100 common stocks in
our field of circulation — i.e., TV-radio-hi-f i, amusements, electronics — will be
published along with highs & lows for year and dividends paid. Rudd, Brod & Co. will
supply the figures off its wires after markets close. Since we go to press Friday
nights, mail Saturdays, reach many subscribers Sundays (via special delivery), most
of them Mondays, the tabulations should provide a ready reference — especially for
our readers in cities where newspapers don't carry very complete market listings. We
are reporting only on stocks within the scope of our readership. This is the most
complete (and, we believe, most accurate) such specialized tabulation available.

Note : Another new feature started last week — " Do You Know That ..." (p. 14)
— will carry on with stories about unusual backgrounds, achievements, hobbies, etc.
of people in TV-radio and related communications and electronics fields. We already
have quite a store of items we think will interest you no less than did our report
that several score ex-FBI agents are now in these fields. Just to give you an idea:
We've discovered quite a number of athletic greats, including football All-Americans,
several war heroes, even some sleight-of-hand hobbyists who may now be co-workers or
industry colleagues whose attainments you didn't know. As we publish these items,
some ideas about others may occur to you; we'll welcome suggestions.

WHY THEY'RE SHOOTING THE WORKS: Now that the season for New Year prophecies is about
over (see ours on p. 2), we'd like to hark back to a report carried in these columns
just a bit over a decade ago under exactly the same foregoing caption (Vol. 3:46).
If may bring a chuckle to the old-timers of the business and should be a revelatory
bit of history to the younger generation of TV-radio executives.
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It dates about month before an ardent and personable young New Dealer named
Wayne Coy was chosen by President Triaman to become chairman of the FCC to follow the
highly successful term of Charles R. Denny , at the same time that chief engineer
George E. Sterling was elevated to commissioner to succeed the popular Jack Jett .

And at CBS, a yoiing man named Frank Stanton had recently been moved up to president.

GE was announcing a super-dooper 10-in . table model TV with AM-FM for $465
plus $75 installation-warranty, and was seriously considering breaking away from
RMA’s 10- in. standard during 1948 and going to 12 & 15-in.

Big radio sponsor General Foods had probed TV, found it good, and released
survey by Young & Rubicam's Bill Forbes and Peter Langhoff with Benton & Bowles'
Walter Craig and Charles Pooler , which in essence found that TV reaches a selective,
interested, higher-than-average income audience; provokes favorable reaction to com-
mercials (68-84% sponsor identification on a one-shot program)

; affords opportunity
to demonstrate products, "with attendant high impact of sight plus sound."

* * * *

At TV-crusading RCA-NBC it was ordered that, like any other business, tele-
casting must sooner or later stand on its own fiscal feet, and our story of Nov. 15,
1947 related that their "brain-trusters had worked out schedules of cost, income,
depreciation, losses, break-even point, profit point — all still a company secret
[and] containing some astonishing figures..." The story continued;

" No. 1 man at NBC's TV operations , executive v.p. Frank E. Mullen , at New
York seminar this week did venture a few observations worth recording: That the radio
industry accounts today for $1.5 billion in the American economy. That 'within a

short span of time' TV should run $6 billion , employ 250,000 more persons — indeed
may well be the 'shock absorber' for our national economy [shades of Wrede Peters-
meyer ; Vol. 13:47] in the coming years. That by end of 1949, there will be 2,000,-
000 sets in area 'above a line drawn on the map from Washington, D.C. to St. Louis.'

"Mullen's spoken and unspoken figures may rise one day to plague him; on the

other hand, he may point to them with as much pride as Owen Young and David Sarnoff

can point to predicted and unpredicted radio broadcasting revenue figures since NBC

was established in 1926. All TV calculations could be upset by incalculables —
such as a depression or recession (anybody's guess) ; undue governmental interference

(not yet manifest) ; failure of public to take to TV (unlikely) ; vmwillingness to

purchase receiving sets at present high prices (supply and demand about equal right

now) ; venture capital discouraged over prospect of long-haul deficit operation of

telecasting stations (possible though not probable, if NBC's estimates for its own

stations turn out to be correct)."

Note ; Since commercial TV began , something like $6 billion has been spent

by advertisers for time, talent & production; about $9.2 billion has been spent by

the public for nearly 56,000,000 TV sets, not counting service & repair. And at

least $150,000,000 has been spent on station construction and plant. TV advertising

ran about $1.3 billion in 1957, when some 6,500,000 sets were sold for about $1.2

billion and when 40 new stations were built at a cost of approximately $10,000,000.

THE DIGEST'S ANNUAL CRYSTAL-GAZING STINT: We hope you'll forgive us for being a mite

tickled with our predictions of last year (Vol. 12:52), because our batting average

was best yet in our many years of neck-sticking-out — and many of the prognostica-

tions constituted some pretty precarious dangling on limb ends. At any rate, here

goes another whirl at it for 1958, in major areas of interest (for our soothsaying

in the area of manufacturing-distribution, see Trade Report, p. 11):

Federal Commnnications Cotnmissioti: With Chairman Doerfer a real believer in let-

ting industry fight own economic battles without FCC intervention, he'll push every

technique for keeping Commission out of competitive squabbles. Matter of fact. Con-

gress' Moulder subcommittee, instead of finding skeletons in Commission closet, may

well end up helping FCC get rid of "economic protest" albatross. Moulder group won't
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find any sensations, any big payoffs, etc. — but it will continue to be source of

irritation as it explores FCC hotel bills paid by trade assns., etc.

Subscription TV: if on-air tests begin at all this year , they will be very
small-scale, inconclusive, starting late in year. FCC will be reluctant to act on

applications while issue is subject of Congressional scrutiny. More vocal opposition
to fee TV will crystalize on Capitol Hill after Jan. 14-16 House Commerce Committee
hearings (Vol. 13:52), which will get heavy newspaper publicity. Though more law-
makers will join Reps. Harris (D-Ark.

) & Cellar (D-N.Y.) and Sen. Thurmond (D-S.C.)

in crusading against subscription TV, odds are against passage of "thou-shalt-not "

legislation. Meanwhile, a few more theatre owners and community antenna operators
will try wired pay-TV operations a la Bartlesville, without conclusive results in

1958. Baseball season will come and go without tollvision systems on either coas't.

Network Practices: Changes in network regulations , either by FCC or Congress,
are not likely this year — though Barrow report will become even hotter battleground
than it was last year. Best guess as to FCC timing: It will ask for comments on
Barrow report proposals in Feb. or March, final deadline coming late summer or early
fall. Commission will still be sifting through morass of paper at year's end. Ap-
pearing before Congressional committees, FCC most likely will beg off important leg-
islative recommendations on network rules until comments have been studied. There
will be unsuccessful efforts in Congress to enact legislation to carry out Barrow
recommendations without waiting for Commission's opinions.

Networks and their affiliates will continue strong silent campaign against
some Barrow recommendations — particularly on option time and multiple ownership.
In reappraising their own business practices, it's possible that CBS & NBC will vol-
untarily drop their spot sales organizations and modify "must buy" provisions — but
they'll put up unyielding fight to save option time. FCC's Office of Network Study
won't issue its half-promised report on programming in 1958.

New TV Stations: 1957 saw exactly 40 station starters — and it's quite gratify-
ing to recall that in this column at the end of 1956 we stated, "We expect about 40
to start operating in 1957." This compared with 45 in 1956 and 59 in 1955. Canada
had 10 starters during year. Of the 40 starters, 7 were uhf . 5 were satellites and 6
were educationals — all listed on p. 7. List also includes 3 uhf that had previ-
ously quit the air but resumed operations; also listed are the 13 "fatalities " of
1957, all uhf. There won't be as many as 40 new station starters in 1958, albeit
191 CPs are outstanding (137 of them uhf) and 121 applications are pending (31 uhf).
[For new stations due on air by spring, see story on p. 6.]

Justice Dept.: Possibility of major anti-trust action against networks can't be
dismissed, particularly with Rep. Celler's Judiciary Committee keeping sharp eye on
Dept.'s progress with its TV inquiries. Justice currently is studying Barrow report,
has completed 3-year probe of network activities in programming field. This is most
likely area for any govt, legal action, though there's no certainty that Justice
Dept, will decide to file suit. Pending "block-booking" civil suit against feature
film distributors to TV most likely will be settled in 1958, and there's good chance
that Govt.'s patent-pool suit against RCA will never come to trial. Also in patent
field, there may be indictments this year in alleged "world radio-electronics cartel."

Allocations: Good chance Govt, will see good sense in long-range study of entire
spectrum, cooperate in start of a several-years project of tremendous importance.
This would color FCC's consideration of all allocations proceedings TV, radio,
microwave, everything — very likely induce go-slow attitude toward final decisions.
In TV, no substantial changes in 1958. By June 30, TASO will submit to FCC the
finest coll'ection of technical TV data yet assembled — and FCC will study it.

Federal Trade Commission: No l et -up in campaign by FTC's special monitoring unit
against fraudulent TV-radio commercials. Number of formal complaints against adver-
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tisers will increase. Broadcast claims for medicinal preparations and toiletries
will get increasing critical attention from FTC policemen. FTC had hoped that aware-
ness that FTC unit was looking & listening would encourage offending advertisers to
use more restraint on air — but FTC says this isn't happening.

Ediicaiional TV: Addition of new non-commercial stations will continue same slow-
&-steady pattern of last 4 years. To the 28 now on air will be added a maximum of
15 new ones — more likely 10, which will still be record number to begin tele-
casting in single year. Last year saw 6 new educational starters. Stations will
continue to increase programming hours, and educational TV's 12-15,000,000 audience
will continue to grow as programming quality increases. Educational and public serv-
ice programming on commercial outlets will again hit a new high in 1958.

Closed-circuit TV in education graduated from "experimental" stage in 1957,
with about 200 schools and institutions now using it on regular basis. This year
will see 100 more institutions adopt TV for teaching. Closed-circuit teaching will
be extended to entire public school system of Washington County, Md. , by next Sept.,
bringing picture-tube learning to 18,000 pupils in the 48 schools there.

Programs: Pendulum will swing again toward increase in live shows , more 60-min.
film and live dramas, more "specials," with no let-up in filmed westerns for 1958-59.

Critics will continue to moan, viewers will continue to watch in record numbers.
Video tape will be put into widespread use by networks and stations, beginning in

spring, completely replacing kines at networks and metropolitan stations. In almost
all important standard time areas, daylight time differential will be wiped out this

spring and summer via taped repeats.

Movies & TV Film: Relatively few post-1948 features will find their way to TV

during 1958, movie producers choosing to wait at least another year to soothe ruffled
exhibitors and to see which way the fee-TV dust settles. Pre-1948 backlogs will

still be adequate for stations and will continue to be very popular fare. Movie ma-

jors will continue to step up their TV activities as trend to fewer and bigger film

companies continues among the independents. As with theatrical film distributors,

some TV film companies will be looking to foreign market as their profit margin.

Indnslrial TV: Though sales of closed-circuit equipment to industry, commerce

and education will again double this year, major breakthrough is not in cards for

'58. Equipment sales in 1957 totaled about $5,500,000 (more than double 1956 fig-

ure), and 1958 is expected to see somewhat less than $10,000,000 worth of equipment

sold impressive in terms of percentage gain, but an indication that most potential

users still must be sold on the almost limitless possibilities of non-broadcast TV.

Community Antennas: Continued modest increases in number of systems and in

customers per system. Final FCC & court actions on unauthorized vhf boosters, likely

this year, will have substantial effect. If such boosters were wiped out, CATV sys-

tems would burgeon. But some sort of booster seems bound to continue — so little

impact on CATV is expected. There's strong probability several large systems will

become ready-made "Bartlesvilles" — starting first-run movie distribution.

Subliminal advertising technique (Vol. 13:45 et seq.)

will be demonstrated to FCC and members of Congi-ess Jan.

13 in Washington by Subliminal Projection Co., N. Y., at

request of Commission. Using closed-circuit facilities of-

fered by WTOP-TV, demonstration for Commissioners &
Congressmen will be held at 11 a.m., for local press at noon

at WTOP-TV studios.

GPL’s closed-circuit sales for 1957 were 5 times those

of 1956, v.p. Blair Foulds reports. “Particularly pleas-

ing,” he states, “is the almost phenomenal growth of inter-

est in the use of closed-circuit TV for teaching. We believe

that it is assuming a vital role in the fight to expand edu-

cation in the face of a teacher shortage.”

Closed-circuit TV, part free, part fee, is proposed by
Hallamore Electronics pres. Lloyd Hallamore, suggesting

formation of regional pay-TV networks. Plan disclosed in

interview with Electronic News would have local operators

sending free TV, with commercials, during daytime—then

cutting into central station at night for pay-TV first-run

movies, fights, ball games, etc.

Westinghouse stations’ second “Conference on Local

Public Service Programming” will be held in Baltimore

March 5-8 under direction of programming v.p. Richard
,

M. Pack. Agenda is to include subjects not covered during

last year’s highly successful Boston session (Vol. 13:9);

attendance of 200 is expected.
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Personal Notes: George D. Matson promoted from NBC
controller to v.p. & treas., replacing Earl Rettig, now
pres, of Cal. National Productions Inc. (Vol. 13:50);

Aaron Rubin advances to NBC controller . . . Harold C.

Lang promoted from asst, treas. of CBS Inc. to con-

troller . . . Leonard Kapner, from radio station WCAE,
will be exec. v.p. of upcoming WTAE, McKeesport-Pitts-

burgh (Ch. 4), planning start next Sept.; Alan Trench,

from WCAE, sales mgr.; David Murray, ex-KMGM-TV,
Minneapolis, program mgr.; James H. Greenwood, WCAE,
chief engineer; James Gormly, WCAE, business mgr. . . .

John M. Outler, retiring as gen. mgr. of WSB-TV & WSB,
Atlanta, after 25 yeax’s in broadcasting, honored at testi-

monial banquet by associates who presented him with 14-ft.

cruiser . . . George Arnold, from radio KCBS, San Fran-

cisco, appointed sales development mgr. of CBS Radio Spot

Sales . . . Jack Benson promoted to employment mgr. of

ABC personnel dept. . . . Robert J. Reardon, from NBC
Spot Sales, Chicago, named sales director of WNBC, New
Britain-Hartford . . . Leonard C. Nachbar promoted to

business mgr. of WTCN-TV & WTCN, Minneapolis-St.

Paul . . . Burt Kleiner of Cantor, Fitzgerald & Co.

(investments), and Wm. H. Hudson, independent oil

producer, elected NTA directors to replace B. Gerald

Cantor & Jack M. Ostrow, resigned . . . Pete Rodgers pro-

moted to west coast sales mgr. of NTA . . . Thomas J.

Dougherty, ex-Dow, Lohnes & Albertson, Washington law

firm, named legal asst, to FCC Comr. Robert E. Lee, David

C. Williams shifting to full time on Conelrad under Comr.
Lee . . . Peter B. James, ex-Weed, ex-gen. mgr. of WJAS-
TV, Providence, on Jan. 2 joined WRC-TV, Washington, as

sales mgr., succeeding Charles M. DeLozier, resigned to

open own adv. agency . . . Paul A. O’Bryan, partner of

Dow, Lohnes & Albertson law firm, named to board of as-

sociates of Iowa Wesleyan College, Mt. Pleasant, la.,

headed by George Morrell, of Morrell Packing Co. , . .

George H. Buschmann, ex-Covington & Burling, Washing-

ton law firm, joins Radio Cincinnati (Taft) home office,

Cincinnati, as exec. asst. . . . Richard A. J. McKinney, ex-

WTVN-TV, Columbus, named film director of KYW-TV,
Cleveland . . . Louis R. Draughon, pres, of WSIX-TV,
Nashville, back at work after recovering from auto crash

at Nashville airport Aug. 1 in which he suffered multiple

fractures and his Washington counsel, Stephen Tuhy Jr.,

was badly shaken up . . . Stanley Wilson promoted to v.p.,

Texas State Network, and gen. mgr. of KFJZ-TV, Ft.

Worth, while v.p. Charles Jordan now heads I'adio KFJZ

—

both reporting to Gene L. Cagle . . . Edward R. Eadeh,

consultant to FCC network study staff since 1955, joins

I’ep Weed as research director . . . Robert Lambe, gen.

sales mgr. of WTAR-TV, Norfolk, promoted to v.p. for

sales; John C. Peffer, asst. gen. mgr., to v.p. for operations

. . . Mary Warren promoted to program director of KCOP,
Los Angeles . . . David Heilwell, TV-movie producer, joins

MGM as asst, to Sam Marx, exec, producer of its TV
div. . . . George Skinner joins rep Katz as full-time radio

program consultant after many years as independent con-

sultant & packager . . . Arthur C. Stringer, Chicago office

mgr. of Blair TV Assoc., appointed a v.p.

Obituary

George C. Dawson, 67, program executive of CBS in

early ’30s, latterly a script writer and producer, died Dec.

28 in Veterans Hospital, N. Y.

RCA chairman David Sarnoff was member of high-

dome panel on Rockefeller-underwritten report revealed

this week, urging appointment of single Chief of Staff to

the Pi’esident and Secy, of Defense over Joint Chiefs of

Staff ; simplified system of unified command charged with

carrying out clearly defined national stx'ategic plans; in-

creased expenditure of about $4 billion on defense and re-

related mattei's, including education, in new budget. Gen.

Lucius Clay is understood to have sparked report, one of

series of 6 being prepared on major security, economic,

political and social problems facing U. S. Among others

on panel: Gordon Dean, ex-chaii'man. Atomic Energy
Commission; John Cowles, publisher of Minneapolis Star &
Tribune (WCCO-TV, WCCO, et al.)

; Henry Luce, pub-
lisher of Twie, Life, Fortune; Oveta Culp Hobby, publisher
of Houston Post (KPRC-TV & KPRC) and ex-Secy. of

Health, Education & Welfare.

Federal Communications Bar Assn., which holds an-
nual dinner Jan. 10 at Sheraton-Park Hotel, Washington,
slates Wm. C. Koplovitz as new pres, to succeed George S.

Smith. Other choices of nominating committee, tanta-

mount to election: Leonai'd H. Marks, 1st v.p.; Fi-ank U.
Fletcher, 2nd v.p.; Arthur H. Schroeder, secy.; Kelley E.
Griffith, treas.; Edwin R. Schneider, asst. secy. Norman
E. Jorgensen, retiring secy., Thomas H. Wall & Ben C.

Fisher are nominees for exec, committee. BMI is furnish-
ing dinner entertainment.

Top ABC-TV executives meet with mgrs. of ABC
0-&-0 TV stations and board of governors of ABC Affiliates

Assn. Jan. 7-9 in Balmoial Hotel, Miami Beach, in con-
ference on 1958 network plans.

MGM-TV, MGM Records & MGM music publishing
activities move N. Y. offices to Loew’s Inc. home office at
1540 Broadway.

National TV Film Council nominating committee slates

Robert Gross of American Film Producers for 1958 pres.;

Wm. J. Reddick, W. J. German Inc., exec, v.p.; Bemie
Haber, BBDO, exec, secy.; Sally Perle, Central Casting
Corp., gen. secy.; Lou Feldman, DuArt Labs, treas.; Hal
Seeger, Seeger Productions, production v.p.; Sydney A.
Mayers, Guild Films, distribution v.p.; Don T. Widlund,
J. Walter Thompson, agencies v.p.; Edward Hamilton,
ABC, TV stations v.p.; Ralph Koch, K. & W. Film Service,

technical services v.p.; Joseph T. Dougherty, duPont, mem-
bership v.p.

Slander-libel damages totaling nearly $70,000 will be
paid 2 Los Angeles policemen to settle their $3,000,000

suits over statement made about them by ex-gambler
Mickey Cohen on ABC-TV’s Mike Wallace Interviews May
19 (Vol. 13:51). Police Chief Wm. H. Parker accepted

$45,975 in settlement of his $2,000,000 claim against net-

woi'k, Wallace & sponsor Philip Morris. Capt. James
Hamilton, who sued for $1,000,000, took $22,987. Cohen
himself, also named in suits, did not participate in settle-

ments and remains a defendant.

Among the Attorneys: Thomas M. Cooley II, partner
of Weaver & Glassie law firm, graduate of U of Mich. ’32,

Harvard Law ’35, on Jan. 1 formally became dean of U of

Pittsburgh Law School; he once taught law at Western
Reseiwe . . . Richard N. Beaty becomes member of Cahill,

Gordon, Relndel & Ohl, continues in charge of Washington
office . . . John P. Cole Jr., ex-FCC TV application branch,
joins Smith & Peppei’.

TV dictionary of technical terms & jai-gon is included
in new handbook. Television Production, by Hari-y Wayne
McMahan (Hastings House, New York 22, N. Y.; 231 pp.;
$7.50). Veteran Chicago, N. Y. & Hollywood adman also

is author of The Television Commercial.



1958 Prospects, 1957 Starters: New Year began
with WMBD-TV, Peoria, 111. (Ch. 31) and KXLJ-
TV, Helena, Mont. (Ch. 12) ,

satellite of KXLF-TV,
Butte, Mont. (Ch. 4), as first starters on Jan. 1.

KMOT, Minot, N. D. (Ch. 10) got program test

authorization Dec. 31 for Jan. 6 start as satellite

of parent KFYR-TV, Bismarck, N. D. (Ch. 5),

which put first satellite KUMV-TV, Williston (Ch.

8) on air last Feb. On-air box score now totals

523 (90 uhf). Other starter reported this week is

CJFB-TV, Swift Current, Sask. (Ch. 5), which
began programming Dec. 23. Havana’s new all-

color Ch. 12 station (Vol. 13 :52) has changed tar-

get to Feb. 24.

Due on air by early spring are at least a dozen
more stations, nearly all vhf, of which 3 are to be
satellites. Beyond these, we hesitate to predict

despite fact 191 CPs (137 uhf, 25 educational) are
outstanding and 121 applications (31 uhf) are
pending—but we’ll be surprised if year’s crop

equals the 40 of 1957.

On the opposite page, we tabulate all the sta-

tions which started in 1957, including the 3 that

resumed after having left the air for awhile, the

6 educationals—and the Mexican-licensed XEM-
TV, Mexicali (Ch. 3) which began in Oct. and
which has its studios in El Centro, Cal. Also listed

are year’s 10 Canadian starters, and the 13 uhf
stations that discontinued operations during the

year.
Most of the impending new stations are vhf ’s and their

on-air dates will be reported as quickly as they get official

program authorizations. They are: KIRO-TV, Seattle

(Ch. 7) ; WLOF-TV, Orlando, Fla. (Ch. 9) ;
KTVU, Oak-

land-San Francisco (Ch. 2) ; WBPZ-TV, Lock Haven, Pa.

(Ch. 32) ; KRSD-TV, Rapid City, S. D. (Ch. 7) ; KGHL-
TV, Billings, Mont. (Ch. 8) ; WJCT, Jacksonville, Fla.

(Ch. 7, educational) ; KUED, Salt Lake City (Ch. 7, edu-

cational)—plus the following satellites:

KGLD, Garden City, Kan. (Ch. 11), to be linked with

KCKT, Great Bend, Kan. (Ch. 2) ; KXAB-TV, Aberdeen,

S. D. (Ch. 9), to be linked with KXJB-TV, Valley City,

N. D. (Ch. 4) ;
KDUH-TV, Hay Springs, Neb. (Ch. 4), to

be linked with KOTA-TV, Rapid City, S. D. (Ch. 3).

The 3 uhf’s that had quit the air but held onto their

CPs, then resumed broadcasting, are WLBR-TV, Lebanon,

Pa. (Ch. 15), revived under new ownership (Triangle

group) ;
WKST-TV, New Castle, Pa.-Youngstown, 0. (Ch.

45), given new transmitter site that enables it to throw

signal into latter all-uhf city; WBLN, Bloomington, 111.

(Ch. 15), which actually quit the air twice this year but

returned in Dec.

Note: All starters were previously reported on in de-

tail in Television Digest; see issue nearest to starting date

indicated. All CPs outstanding and pending applications

are tabulated in TV Factbook No. 25 with Addenda 25-A

to 25-W to date.

* * . '

Details of the WMBD-TV operation were given last

week (Vol. 13:52); following is report on week’s other

starters

:

KXLJ-TV has 600-watt RCA transmitter and 2-bay

antenna on 80-ft. Fisher tower. It’s 46 mi. from parent

KXLF-TV, Butte, Mont. Principal o%vner and stations’

gen. mgr. is Ed Craney, with Barclay Craighead, from
radio KXLJ, as KXLJ-TV resident rngr. KXLJ-TV is

sold as bonus to KXLF-TV, which has $200 base hour.
Rep is Walker.

KMOT has 5-kw DuMont transmitter and 400-ft.

Ideco tower with 6-bay RCA antenna. It’s getting live net-

work by acting as additional step in 7-step microwave
KFYR-TV built to reach satellite KUMV-TV, WiUiston
(Ch. 8), near western border of state. Principal owner is

Marietta Meyer Ekberg, whose husband Wm. Ekberg, is

station’s gen. mgr. Curt Sorbo, from KFYR-TV, is KMOT
mgr. It will be sold only in combination with KFYR-TV
& KUMV-TV, with $275 base hourly rate. Reps are Blair

Television Assoc, and Harry Hyett (Minneapolis).

CJFB-TV has 5-kw Canadian GE transmitter and
325-ft. Utility Tower with 3-bay batwing antenna. Wm.
D. Forst is pres.-gen. mgr. & technical director and Walter
S. Buffam is sales mgr. Base hour is $120. Reps are
Forjoe and TV Representatives Ltd.

Facilities changes: KTW’O-TV, Casper, Wyo. (Ch. 2)

planned Jan. 5 start with 28-kw from new site on Casper
Mt. ; KPAR-TV, Sweetwater-Abilene (Ch. 12) Jan. 9 opens
new studios in downtowm Abilene, increases power to 91-

kw; WPST-TV, Miami (Ch. 10) Jan. 17, moves to new
2-story studio-office building at Biscajme Blvd. & 21st St.

RCA shipped 25-kw transmitter Dec. 31 to upcoming
KTVU, Oakland-San Francisco (Ch. 2), due in March;
50-kw transmitter Dec. 30 to WTVC, Chattanooga (Ch. 9),

due to resume soon, after move from Rome, Ga.; 18-bay

supertumstile antenna Dec. 23 to WSAU-TV, Wausau,
Wis. (Ch. 7), planning power boost and move to new site.

KSWO-TV, Lawton, Okla. (Ch. 7) was off air only

2% hours when fire damaged studio Dec. 15 (Vol. 13:51),
reports gen. mgr. Emmett Keough.

We erred last week in reporting KAFY-TV, Bakers-
field, Cal. (Ch. 29) as off air. Rather, under call letters

KBAK-TV, it has been one of most successful uhfs extant.

New TV-radio center for WAVE-TV & WAVE Louis-

ville, will be built at Floyd & Jacob Sts., completion sched-

uled for 1959.

RCA shipped 3-V color film camera Dec. 26 to upcom-
ing KTVU, Oakland-San Francisco (Ch. 2).

Translator starts: K72AN, Durango, Colo, began Dec.

19 repeating KOB-TV, Albuquerque.

Canadian video tape center at Calgary will be estab-

lished by CBC about July 1, date of scheduled completion

of Rocky Mountain microwave link connecting Pacific coast

to CBC network. Network relay center initially will have
4 video tape recorders “which have been on order for some
time,” according to CBC gen. mgr. J. A. Ouimet, with
“complete facilities” to be established in about 2 years.

Repeat center—originally planned for Winnepeg but re-

located at Calgary after cost study—will be used to delay

telecasts to compensate for western time zone differences.

Deadline for comments on proposed “TV reference

test signal” to be transmitted by stations during vertical

blanking period (Vol. 13:12,14-15,17,24) has been ex-

tended by FCC to June 13 from Jan. 15 at request of

Electronic Industries Assn., which said it is testing pro-

posed signals and will need more time to complete its work.

Record membership reported by NAB (formerly

NARTB) at start of 1958: 1415 AM, 337 FM, 319 TV, 4

radio networks, 3 TV netw'orks, 118 assoc, members, total

2196—70 higher than last year.
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Stations Starting During 1957
With List of Those Which Left Air During Year

Listed in order of on-air and off-air dates.

STATIONS STARTING
Call Starting AM

Letters City & State Channel Date Adjunct

‘KUMV-TV Wllllston, N. D. - 8 Jan. 9 —
KONO-TV San Antonio, Tex 12 Jan. 14 KONO
WTWV Tupelo. Miss 9 Feb. 2 —
2KBAS-TV Ephrata, Wash. —

.

43 Feb. 15 —
KTWO-TV Casper, Wyo. — 2 March 1 —
tKLSE Monroe, La. 13 March 9 —
tWYES-TV New Orleans, La 8 April 1 —
KHVH-TV Honolulu, Hawaii 13 April 22 KHVH
WSOC-TV Charlotte, N. C — 9 April 24 WSOC
•WLBR-TV Lebanon. Pa 15 May 2 —
KBTX-TV Brj’an, Tex - 3 May 22 —
WPSD-TV Paducah, Ky. - —

.

6 May 28 —
•WRLP Greenfield, Mass. 32 June 1 —
KGEZ-TV Kallspell, Mont. . 9 July 9 KGEZ

‘ KPLO-TV Reliance, S. D 6 July 14 —
KTVC Ensign, Kan. 6 July 24 —
WPST-TV Miami, Fla. 10 Aug. 3 —
KSPR-TV Casper, Wyo 6 Aug. 12 KSPR
WFGA-TV Jacksonville. Fla 12 Aug. 14 —
WIIC Pittsburgh, Pa. 11 Sept. 1 wwsw
WAVY-TV Portsmouth-Norfolk, Va. 10 Sept. 1 WAVY
tKTCA-TV St. Paul-Mlnneapolls 2 Sept. 2 —
WWL-TV New Orleans, La 4 Sept. 7 WWL
tWHYY-TV Philadelphia, Pa 35 Sept. 16 WHYY(FM)
KETV Omaha, Neb. 7 Sept. 17 —
WTIC-TV Hartford, Conn 3 Sept. 23 wnc
WKXP-TV Lexington. Ky. 27 Sept. 23 WLAP
WPTA Roanoke-Pt. Wayne, Ind. 21 Sept. 28 —
XEM-TV Mexlcall-El Centro. Cal._ 3 Oct. 1 —
tKOAC-TV Corvallis, Ore 7 Oct. 7 KOAC
KPAC-TV Port Arthur-Beaumont_ 4 Oct. 22 KPAC
WOWL-TV Florence, Ala. . 15 Oct. 28 WOWL
tWMVS-TV Milwaukee, Wls. 10 Oct. 28 —
WLWI Indianapolis. Ind. . 13 Oct. 30 —
•WKST-TV New Castle, Pa.-

Youngstown. O 45 Oct. 30 WKST
WINR-TV Binghamton, N. Y. 40 Nov. 1 WINR
KXGN-TV Glendive, Mont. 5 Nov. 3 KXGN

St. Louis station-sale deal was up in air again at

week’s end following Dec. 31 U. S. Court of Appeals stay

of FCC order authorizing Ch. 11 CP transfer to 220 Tele-

vision Inc. (Vol. 13:43, 44,48). Stay was issued on request

of St. Louis Amusement Co., one-time applicant for chan-

nel. Court gave no opinion in authorizing stay on 2-1 vote.

Tied up with Ch. 11 deal is CBS purchase of KWK-TV
(Ch. 4) which was not stayed by Appeals Court ruling,

leaving CBS, as spokesman put it, “trying to find the best

way of going ahead expeditiously as possible with both

transactions.’’ FCC spokesman said it had received no
requests for action from principals, that it would have to

“give thought’’ what action to take, if any. Action might
include asking court to reconsider stay.

Kate increases: WHTN-TV, Huntington, W. Va. Jan.

1 adds Class AA hour (7:30-10:30 p.m., daily) at $800,

min. at $160, Class A hour remaining $600. KMSO-TV,
Missoula, Mont. Jan. 1 raised base hour from $150 to

$200, min. $30 to $40. KOTA-TV, Rapid City, S. D. Jan. 1

raised hour from $150 to $200, min. $25 to $40. CKSO-TV,
Sudbury, Ont. Jan. 1 raised hour from $240 to $270 and
added new Class AA min. only rate (7:30-10:30 p.m. daily)

at $75, Class A min. going from .$48 to $60. CKGN-TV,
North Bay, Ont. has raised hour from $160 to $180, min.
$35 to $45. Correction: WGR-TV, Buffalo, Dec. 1 raised

hour from $1025 to $1200, min. $190 to $225.

New WTVC call letters have been assigned Ch. 9, due
to resume soon as Chattanooga outlet after move from
Rome, Ga. where call was WROM-TV.

Call Starting AM
Letters City & State Channel Date Adjunct
WEEQ-TV La Salle, 111. 35 Nov. 10 —
WBOY-TV Clarksburg, W. Va. 12 Nov. 15 WBOY
WHDH-TV Boston, Mass. 5 Nov. 26 WHDH
*WBLN Bloomington, HI. . 15 Dec. 1 —
KWRB-TV Riverton, Wyo. 10 Dec. 15 KlATRXi
Kvn Amarillo, Tex. . 7 Dec. 21 —
t Educational, non-commercial outlet. * Resumed operation after

being oflf air. i Satellite of KFYB-TV, Bismarck, N. D. 2 Satellite
of KIMA-TV, Yakima, Wash. » Satellite of WWLP, Springfield,
Mass. ‘Satellite of KELO-TV, Sioux Falls, S. D. ^ Satellite of
WEEK-TV, Peoria, 111.

U. S. STATIONS LEAVING AIR IN 1957

Call AM
Letters City & State Channel Date Adjunct
WTVE Elmira, N. Y __ 24 Feb. 13
WCMB-TV Harrisburg, Pa. 27 April 9 WCMB
WGBS-TV Miami, Fla. 23 April 13 WGBS
*KPTV Portland, Ore. 27 April 30
WTOB-TV Winston-Salem, N. C.___ 26 May 11 WTOB
KCCC-TV Sacramento, Cal. _ 40 May 31 KXOAKWG Tulare-Fresno, Cal. __ 27 Aug. 6
WENS Pittsburgh, Pa. _ 16 Aug. 31
WJHP-TV Jacksonville, Fla. 36 Oct. 25
WGLV Easton, Pa. 57 Nov. 1 WEEIX
WCDB Hagaman, N. Y — 29 Dec. 1

WPAG-TV Ann Arbor, Mich — 20 Dec. 31 WPAG
WNAO-TV Raleigh, N. C. 28 Dec. 31 —
* Call letters are now used by Ch. 12, Portland.

1957 CANADIAN STARTERS
Call starting AM

Letters City & State Channel Date Adjunct
CKMI-TV Quebec City, Que _ 5 March 5
CFCR-TV Kamloops, B.C. _ 4 April 8 CFJC
'CJOX-TV Argentia, Nfid. _ 10 May 30
CHAT-TV Medicine Hat. Alta. —

.

6 Sept. 14 CHAT
CHBC-TV Kelowna. B.C. ...._ 2 Sept. 21 CKOV
•CHBC-TV- 1 Penticton, B.C. . 13 Oct. 12 CKOK
•CHBC-TV-2 Vernon, B.C. ™ 7 Oct. 12 CJIB
"CKSO-TV- 1 railot Lake, Ont _ 3 Oct. 26
"CFCL-TV-:1 Kapsuskasing, Ont. — 3 Dec. 15
CJFB-TV Swift Current, Sask _ 5 Dec. 23 —

•' Satellite of CJON-TV, St. John’s. Nfld. • Satellite of CHBC-TV
Kelowna, B.C. " Satellite of CKSO-TV, Sudbury, Ont. “SateUlte
of CFCL-TV, Timmins, Ont.

CP for KWSL, North Platte, Neb. (Ch. 2) has been
sold by partners Ray J. Williams (who controls 60% of
KRFC, Rocky Ford, Colo.), Franklin R. Stewart & Alvin
E. Larsen Jr. for $5000 to North Platte TV Inc., which has
50 local businessmen as stockholders, headed by attorney
Rush C. Clarke. Williams is to get $10,000 worth of stock
in buying firm for expenses incurred and for consulting &
technical services.

FCC finalized grant this week of Ch. 6, Greenwood,
Miss, to WABG, granted these additional CPs to: (1)
Board of Trustees, Louisville Free Public Library, for
educational Ch. 15; (2) San Luis Valley TV Inc., Romeo,
Colo., for Ch. 79 translator; (3) Jackson Hole Translator
Inc., Jackson, Wyo. for Ch. 72 translator. [For details
see TV Addenda 25-W herewith.]

Two applications for TV stations were filed with FCC
this week, bringing total to 121 (31 uhf). Applications:
For Yakima, Wash., Ch. 23, by Charles R. White, ex-gen.
mgr. of KLEW-TV, Lewiston, Ida.; for Arecibo, Puerto
Rico, Ch. 12, by WIMA there. No translator applications
were filed this week. [For details, see TV Addenda 25-W
herewith.]

One allocations change sought this week—Granite
City Bestg. Co., Mt. Airy, N. C. requesting addition of Ch.
8 to Mt. Airy, substitution of Ch. 11 for Ch. 8 in Charles-
ton, W. Va.

New rep.s: KEYT, Santa Barbara, to Headley-Reed
(from Hollingbery)

.



Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

Vigorous defense of admen against indictments by
Vance {The Hidden Persuaders) Packard is carried by Jan.

Atlantic in rebuttal by Fairfax M. Cone of Foote, Cone &
Belding to Packard article (“The Growing Power of Ad-
men”) in Sept, issue of magazine. “Advertising Is Not a

Plot,” Cone says, denying Packard charges that agencies

dictate contents of TV & radio programs, manipulate con-

sumer buying tastes, misuse motivational research. Cone
concedes that some admen are “irresponsible”—just as

“there are unscrupulous builders, manufacturers, retailers,

and even doctors & lawyers.” But he concludes: “What
almost guarantees the honesty of advertising & advertising

people is advertising itself. Punishment for sinning is

swift & sure. It comes from a public that deeply resents

being fooled and that will not buy any product again that

has failed to live up to its original advertising promise.”

“Down Under” TV: Growth of TV in Australia is in-

cluded in Jan. 3 Wall St. Journal story of increasing in-

terest of U. S. companies in growing Australian market.

Admiral Australian subsidiary, article says, has capacity

to produce 50,000 sets annually—equal to total number
bought in country in 1956. It’s producing 21-in. set,

which despite lower labor costs sells for equivalent of $572

vs. $180-$240 for similar sets sold in U. S. (Vol. 13:36).

Newspaper gives as reasons for higher costs: 25% tax on

luxury goods, low production rate. Other sources list Aug.

TV production at 23,485 vs. 4421 in Aug. 1956.

Sets aren’t selling—that’s “only thing wrong with

color TV,” Dec. Television Magazine says in special report

by assoc, editor Barton Hickman. Reviewing “Color’s 4th

Year—and 230,000 Sets,” article says “electronic bugs

largely disappeared and the system was generally recog-

nized as the most powerful advertisers’ medium of the day.”

But “people aren’t buying the sets.” Big reason: price.

How to win kiddies—and families—on TV is market

subject explored by Jan. 3 Printers’ Ink in interview with

pres. Eugene Gilbert of Eugene Gilbert & Co., author of

Advertising & Marketing to Young People. Among 7

most effective techniques in commercials: “Include strong

physical action . . . De-emphasize adult action.”

Add baseball TV lineup: National Baseball Congress,

representing 25,000 non-pro sandlot players, joined minor

leagues this week to fight scheduled CBS-TV telecasts of

major league Sunday games next season (Vol. 13:49-52).

Asserting that as many as 10,000 Sunday sandlot games
are played weekly. Congress pres. Ray Dumont said tele-

casts would reduce attendance at them even more than at

minor clubs’ games. Meanwhile, CBS sports director Wm.
C. MacPhail issued formal statement to correct “misunder-

standing” of agreements with 6 major clubs for rights to

Sunday “game-of-the-week” telecasts. He pointed out

that CBS-TV can’t carry games “over any TV station in

any city where a minor league team is playing an afternoon

game, nor over any TV station located within 50-mi. of any

other minor league game.”

Mystery blast at transmitting tower of radio WEZB,
Birmingham, caused $10,000 damage and put station off

air Dec. 31, police reporting 8 sticks of dynamite were set

off. They said station had been having labor trouble, but

spokesman for IBEW with which WEZB has contract said

“no dispute” exists between union & station.

Telecasting Notes: “Who should pay for tune-in adver-
tising?” asks Advertising Age in Dec. 30 editorial on sub-
ject of ads which urge viewers to watch sponsor’s program.
Editorial expresses view that one of most powerful ways to

plug a program is through TV itself—and it’s free. In
general, it concludes, advertiser foots bill for sp»ecial pub-
licity drives and tune-in advertising, but sums up: “Pub-
licity is nice, if affordable, but there is a question whether
the money might not be better spent adding stations or im-

proving the quality of a program. It is to the interest of

the network, station and producer to promote programs.

It is not a basic responsibility of the advei-tiser who buys a

program in good faith as a carrier for his commercials”

. . . First made-for-TV features are included in Screen

Gems’ new 112-picture “Triple Crown” package, which has

52 Columbia features, 52 Universal features and 8 dramas
produced by Screen Gems last season for CBS-TV’s Play-

house 90 .. . Foreign markets: TPA says foreign TV sales

now represent 30% of its gross; Screen Gems says its

product is now being unreeled in 34 major foreign TV
markets . . . No TV plugs allowed on CBS Radio: Jan. 1

Variety reports CBS Radio turned down prospective order

from U. S. Steel for saturation campaign plugging U. S.

Steel Hour on CBS-TV . . . NBC-TV now selling 15-min.

segments in daytime Matinee Theatre, dropping partici-

pating sales; each quarter-hour will have 3 one-min. com-

mercials, minimum buy being 3 consecutive commercials

. . . Hollywood TV writers had good 1957—and 1958 should

be even better. Writers Guild of America repoi*ts they’ll

share $8,250,000 pot of original wages for scenarios pro-

duced last year plus about $350,000 in residuals, which

paid $157,294 in 1955, $294,478 in 1956. Residuals alone

this year may soar to $1,000,000 under 1956 contract pro-

viding 140% of oi’iginal wages after first 5 film reruns . . .

First sponsor for Fred A. Niles’ new Cross-Country, weekly
30-min. noon-hour show aimed at farm homes, is Charles

Pfizer & Co. (pharmaceuticals), which purchased total of

902 announcements over 26-week period. Beginning week
of Jan. 27, show will be carried by 40 stations. Niles says

new contract, now being negotiated, will expand number
of stations to 80 . . . Controversial subject of barter buys

will be discussed Jan. 21 by Matty Fox, head of C&C TV
Corp. (& Skiatron TV) and Frank M. Headley, pres, of

SRA & H-R Representatives, at RTES luncheon seminar

at Hotel Shelton, N. Y. . . . Add network shows going into

syndication: NBC-TV’s Medic, syndicated by NBC’s CNP;
CBS-TV’s You Are There, by CBS Film Sales . . . Record-

ing of widely praised CBS-TV Dec. 30 See It Now docu-

mentary about Marian Anderson’s Southeast Asia concert

tour is being released by RCA Victor Records.

TV drama too real: Theresa Buccilli survived sinking

of Andrea Doria in 1956 collision with Stockholm with no
serious injury. But she collapsed and was hospitalized 4

months after she saw TV program based on sea disaster,

her lawyer said this week in Cleveland, reporting $70,000

out-of-court settlement of her claims against operators of

of 2 liners. Mental anguish & shock caused by TV re-

enactment 3 months following shipwreck were so severe

that she has been unable to work since and is still under
doctor’s care, he said.

Glamor on BBC: Big New Year TV celebration on
staid BBC featured vaudeville, ice shows, other acts—and
10 of Europe’s most beautiful girls. They were “speak-

erines” (announcers) flown to London fi-om Continent,

where they are employed by Eurovision stations in Den-
mark, Austria, Italy, France, Luxembourg, Holland, Bel-

gium, Switzerland, Germany.



rCC Documents Radio Earnings: Profitability of

radio station operation in 1956—and the losses of

radio networks—are shown clearly in FCC official

data issued this week. Non-network owned sta-

tions showed 21.7% increase in profits to $48,800,-

000 in 1956, on revenues of $410,400,000—vs.

$40,100,000 profit on $375,000,000 revenues in

1955. But the 4 national & 3 regional networks

and their 19 owned stations (combined) showed

mere $400,000 profit on revenues of $70,200,000

—

vs. $5,900,000 profit on $78,300,000 revenues in 1955. Since

network-owned stations earned as well as stations gen-

erally, losses in network operations are clearly delineated.

But 1957 figures—due at end of 1958—will tell a better

story.

Gross time sales breakdown: $44,839,000 to national

networks, $2,802,000 to regional, $783,000 miscellaneous,

$145,461,000 to national & regional spot, $297,822,000 to

local.

Notable in profitability picture of stations is fact 849

of the 2902 reporting (29.3%) showed loss for 1956—indi-

cating that many of those with profits were profitable

indeed. In 1955, 27.5% showed loss.

Included in report (Public Notice 54034, which we can

get for you) are 8 tables—one covering statistics on each

of the several hundred markets with 3 or more stations;

figures are lumped in each case so that individual earnings

can’t be segregated.

Radio sets in use in world—excluding U. S. & Canada

—total about 143,330,500, according to report by USIA
Office of Research & Intelligence (there are about 153,000,-

000 radios in U. S.). Greatest expansion from Feb. to

Dec. 1957 occurred in Communist Eastern European coun-

tries (4,500,000 new sets or 27% increase), followed by

Western Europe (4,000,000 or 6%), Far East (2,700,000 or

14%) ,
Near East, South Asia & Africa (1,000,000 or 13%)

,

Latin America (600,000 or 3%). Report notes increase of

more than 4,000,000 in number of wired speakers (to

28,918,800) took place almost exclusively in Iron Curtain

countries.

FM relay network is planned by MBS which last week
filed application with FCC for FM station in San Fran-

cisco, plans to ask for maximum of 6 other grants in un-

specified locations. Use of multiplexing facilities, MBS
pres. Paul Roberts said, would permit 80 FM affiliates in

next 2 years to serve as carrier for network programming
to AM affiliates now depending on Class C telephone lines

“which have limited quality broadcast potentials.” Roberts

said cost of plan “will be large,” but total not determined.

Reports of Radio Station Sales: KTYL, Mesa, Ariz.

by Dwight Harkins for $150,000 to Sherwood R. Gordon,
owner of WSAI, Cincinnati . . . KUNO, Corpus Christi,

by KUNO Inc. for $136,600 to owners of KGBT-TV &
KGBT, Harlingen, Tex. . . . KMLB, Monroe, La. by Liner’s

Bcstg. Station Inc. for $100,000 to WSTV Inc., owners of

WSTV-TV, Steubenville, 0. (Ch. 9) and other TV-radio
properties . . . KBAM, Longview, Wash, by KBAM Inc.

for $84,719 to Paul D. Wickre, Washington communica-
tions engineer.

Radio Station Sales Approved by FCC: KUSN, St.

Joseph, Mo. by J. D. Spears for $50,000 to W. N. Schnepp
and associates (Vol. 13:46) . . . KFDA, Amarillo, Tex. by
Amarillo Bcstg. Co., full control to Charles B. Jordan in

exchange for his 25% interest in KFDA-TV & KFDA and
note for $112,000 (Vol. 13:51).

Canon 35 evades issue of public’s right to public

information. Sigma Delta Chi says in slashing attack

on plan by American Bar Assn, to continue its ban on TV,

radio & photographic coverage of courts (Vol. 13:44).

Statement by professional journalistic fraternity’s free-

dom of information committee asserts ABA fails to face

up to question: “Will American courts maintain the

principles of open justice, openly arrived at, by adapting

themselves to the new communications media?” Chal-

enging ABA’s presumption that its canons should govern

courtroom rules. Sigma Delta Chi says people themselves

“will finally determine whether or not the press will print

all details of court procedures, including photographs &
TV recordings.”

Ad tax machinery for collection of Baltimore’s court-

disputed 6% municipal assessments against advertisers and
all media (Vol. 13:45-52) was set in motion Jan. 1, on

schedule. Copies of new tax ordinances were sent to adver-

tisers, agencies, TV & radio stations, newspapers—names
& addresses picked from local telephone book. Deadline

for payment of Jan. taxes (4% on all time or space bought
in any media, 2% on media’s gross receipts) is Feb. 25.

Any collections will be held in escrow, however, pending
disposition of nearly a score of state Circuit Court suits

by media, agencies & retailers challenging constitutionality

of taxes.

New AFTRA pension plan covering 18,000 TV &
radio performers who work for networks, stations, agencies

and other program producers under contract with union
went into full effect Jan. 1. Negotiated in agreements
over past 3 years, plan provides for 5% payroll contri-

bution to AFTRA pension & welfare funds—2% for health

& welfare, 3% for retirement program. Meanwhile NABET
presented formal demands to NBC & ABC, including

4-day week (Vol. 13:49) and 15% raise in minimum pay
scales, for contracts replacing those expiring Jan. 31.

Negotiations between union & networks open in Boston
next week.

Govt, probes of TV ban which prevented Detroit fans
from viewing professional football Detroit Lions-Cleveland

Browns championship game Dec. 29 was urged by Sen.

Potter (R-Mich.). He asked Justice Dept. & FCC to look

into “dictatorial & arbitrary” decision by National Football
League comr. Bert Bell to continue 12-year-old policy which
forbids telecasting of games witbin 75 mi. of fields. Echo-
ing protests by Democratic Gov. G. Mennen Williams,
Potter said public interest “is not always served when so
much power is permitted in the hands of one man.”

New Nielsen coverage service. Study No. 3, has been
started because of “increasing requests” for TV measure-
ments. Based on Spring measurements, complete reports
will be available in late summer. Nielsen said it had al-

ready received contracts for survey from 90 stations,

35 agency-advertisers, one network. Survey will produce
county-by-county data on TV set ownership, and Nielsen
says it “anticipates working with the Advertising Research
Foundation on this phase of NCS which provides basic
ownership data for the entire industry.”

Barter time deals between broadcasters & advertisers
have been undertaken by only 16 of 234 members of Assn,
of National Advertisers who responded to questionnaires
on plan, ANA reported this week. Among 16 advertisers
who’ve used barters, 9 said they got good exposure &
identification over network TV for relatively little cost; 5
were dissatisfied, mainly because they thought they traded
good merchandise for third-class air time. Others had no
firm opinions.
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Rep Blasts Barrow Report: Speaking as “a com-
petitor of the TV networks,” station sales rep Edward
Petry in statement this week assailed proposals in FCC’s
network study staff report which he said “would hobble,

if not destroy, the keystone of our great broadcasting sys-

tem.” His principal points
: ( 1 ) Statement that networks’

activities as spot reps have restrained competition between

networking and national spot sales system is “completely

fallacious.” He said that lack of adequate competitive TV
outlets has been main factor retarding competition. (2)

Restriction or elimination of option time “would do a dis-

service to every person in the country now enjoying the

wonders of TV.” Option time, he said, is important to

spot sales activities since “a strong station schedule with

the proper allocation of time for network programs is the

most valuable thing we have to sell to the national spot

advertiser.”

FCC’s comments on “network practices” report by
former Senate Commerce Committee counsel Kenneth Cox
(Vol. 13:26) have been submitted to Committee, probably

will be made public next week. Cox report, which was
similar in some respects to Commission’s own network

study group report, was never officially approved by Com-
mittee—which voted to wait until 90 days after comple-

tion of FCC’s network study before taking action. Same
90-day deadline was given FCC for its comments on Cox
report. The 90 days now have passed, and presumably

Commerce Committee will soon be ready to—in its own
words—“issue its own report on network practices, with

its recommendations as to possible legislation or further

action on the part of the Commission and the Dept, [of

Justice]
.”

Hidden microphone under referee John Donohue’s shirt

at New Year’s Day Orange Bowl game in Miami brought

TV audience closer than ever to football classic. Unknown
to players and most of 76,000 spectators at Oklahoma-Duke
game, microphone connected with batteries in referee’s

hip pockets carried his description of penalties to players

and other comments to CBS-TV control room at field. “It

was for the educational benefit of the TV viewers,” CBS
producer Hugh Beach said.

Regular colorcasting began this week in Japan, with

Tokyo’s non-commercial JOAK-TV and commercial JOAX-
TV each programming one hour of color daily, using NTSC
system. Effort is largely symbolic, since color sets are far

beyond reach of average Japanese—reportedly priced at

nearly 10 times cost of black-&-white sets. Govt, is said

to have 100 U. S.-made color sets on order.

Armed Forces TV Service has purchased vhf transla-

tor from Adler Electronics Inc. for installation on Guam.
It will repeat progiams of commercial KUAM-TV (Ch. 8)

on Ch. 10.

British TV magazine, TV Times, hit 2,500,000 paid

circulation with Dec. 13, increase of 1,000,000 in year.

Publication began in Sept. 1955 with introduction of com-

mercial TV.

NTA moved this week into new quarters in Coliseum

Tower, 10 Columbus Circle, N. Y.

Anti-Toll Activity: Effoi'ts to block pay TV were
stepped up on several fronts this week: (1) New west
coast organization, tentatively called Citizens Committee
Against Pay TV and backed by Southern Cal. Theatre
Owners Assn., began collecting signatures on petition call-

ing for referendum to overturn Los Angeles City Council’s
grant of wired toll-TV franchises to Skiatron and Tele-
meter-Fox West Coast Theatres (Vol. 13:51). Group’s
goal is to obtain the requiied 51,767 in time to halt fran-
chises, which are scheduled to go into effect Jan. 22. (2)
Movie exhibitors’ Joint Committee on Toll TV began dis-

tributing literature to every theatre owner in nation, urg-
ing exhibitors to conduct local campaigns against fee TV,
contact Congressmen, etc. (3) JCTT co-chairman Philip
Harling wrote Senate Commerce Committee Chairman
Magnuson (D-Wash.)—who favors fee-TV test—that
broadcast trial “would cause irreparable damage,” pointed
to wired Bartlesville system as testing ground.

Seven teleplays produced in 1956-57 season, selected

by committee of 20 university & college faculty members,
are included in Best Television Plays, 1957, published re-

cently by Harcourt, Brace & Co. They are “Requiem for
a Heavyweight” by Rod Serling, “Cracker Money” by
Steven Gethers, “The Five Dollar Bill” by Tad Mosel,
“The Trial of Poznan” by Alvin Boretz, “Survival” by
Alfred Brenner, “Lee at Gettysburg” by Alvin Sapinsley,
“Thank You, Edmondo” by Mac Shoub. Anthology was
edited by NBC sales representative Wm. I. Kaufman.

British viewers will be able to boo shows they don’t
like while telecasts are still on the screen, according to

announcement by London commercial program contractor
Associated Rediffusion, which says it will install 200 wired
“backtalk” devices in cross-section of homes. Disgusted
viewer will push button near his TV set and red “fireside

critic’s light” will flash in studio, accompanied—according
to press report—by loud Bronx cheer. A-R says it will

begin installations in about 2 months.

How to save movies: Italian TV made Tirano theatre
owner Marco Soltoggio feel wretched, so he took steps to

bring back movie customers who preferred staying home
to watch sets. Police investigating sudden blackout at
Tirano station of such nationally popular TV programs as
Lascia o Raddopio {Double or Quits) reported that Sol-

toggio, helped by friend, had tried to restore theatre’s

popularity by cutting coaxial cable with axe.

Index to 1957 Newsletters

OUR ANNUAL INDEX to news stories is in the

works, due off presses next week. The only such
service in the industi-y, it goes to all subscribers,

pin-pointing items which are extremely difficult to

find otherwise. It may be used most conveniently

with your file of 1957 Newsletters, Special Reports
and Factbooks. We are now preparing bound vol-

umes of the foregoing—can still take orders at $25
per copy.



I 1958 TRADE OUTLOOK-DOWN, THEN UP: Aligning our view with more optimistic business-

men, we see general softness ending by midyear, followed by rise to new high ground,

j

Thus, biggest impact of business dropoff will fall in TV's poorer half year — leav-

I

ing Sept. -Dec. heavy selling season to benefit from pendulum's upswing. All this

adds up, in our estimate, to 6,500,000 TV production (including color) , about 6,700,-

I

000 retail sales — former holding about even with 1957, latter increasing slightly
as inventories, at healthy year-end level of 2,250,000, are further whittled down.

Logical stimulus to TV sales should be increasing age of small-screen sets,

I concomitant higher cost of repairs. Latest sets-in-use statistics show about 15,-

500,000 sets smaller than 21-in. — excluding portables — are still being used,

I

most of them 5-years-old or more. (We know a top Washington steel executive who's
using 11-year-old set, is just getting around to look for new one.)

Second-set market also is fertile field for sales . Certainly Industry has 2
' potent sales weapons here: (1) New slim-line sets (with better sound, automatic tiui-

I

ing) to fit in with modern living room decor — relegating old set to den or play-

j

room. (2) Portables which can be moved easily to any room in house — or even taken
along for use on vacation.

Styling will continue to emphasize slim look , hastening obsolescence of older
' sets. We think industry will pretty much standardize on 110-degree tube in 1959
lines to be introduced about June. However, a few may still use short — or short-
short — 90-degree, due to lower cost. There's little likelihood of move to wider
deflection angle, or 1958 commercial application of flat tube or picture-on-wall.

Pricewise, we can't see any increase on current models in face of weakening
' market. However, drop-ins at Winter Market (see below) will reflect higher costs
for added features. If business conditions are on upswing when 1959 lines are in-
troduced in late spring, higher costs of labor & materials will be passed along.

Color TV will continue to gain , moving from estimated 1957 sales of 175,000
to about 225,000-275,000, due to greater public exposure, increasing color program-
ming. Major stumbling block remains price — and that will be alleviated somewhat
by RCA's higher trade-in promotion on 11 sets, stepped up ad program (see p. 12).
No cut in price based on technical developments is foreseen.

i
CHIPS ON FEATURES, NOT PRICE, FOR MID-YEAR TV: Except for usual Winter Market-priced

I specials . TV industry is putting promotion behind selling features to move drop-in
models and stimulate first-half sales — not on price. As it was last Jan., air of

, "sensibility" is in Chicago — word is; don't look for dumps . Among features being
.
shown are clues to what's coming later this year — 1959 portable lines are but 3
months away from retail introduction.

^

In portables. Motorola anticipates 1960 with its not-f or-sale , tubeless, truly
i! portable-portable. Battery-driven set uses 31 "Motorola developed" transistors. Its
' 2 nickel-cadmium batteries are 5-in. cubes, supply 12 watts, operate 6 hours on one
;
charge, recharge in 2 hours while set plays on house current, and take 2000 charge-

!

recharge cycles. Weight of 14-in. set is 30 lbs. " Practical price" is 2 years off .

'i Set's cabinet furnishes more immediate styling clue, however: one-piece, molded of
1
fiber glass, picture tube & chassis removable from front.

Other portable & table model styling clues ; (1) Tapered look — front 2-in.
1 wider than "finished" back — of Philco table (Vol. 13:50). (2) So-called "flight

I
flair" of GE's portables, which are vinyl-covered — so are Admiral's — and fitted
with polarized plugs to cut further the multi-million-to-one chance of shock hazard.

11
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Price isn’t out of picture entirely. Emerson, though not at Market, adds new 17-in.
portable at $128; 14- in. bracket still alive as GE & Zenith show 3 models each.

In consoles, for styling clues there are ; (1) Sylvania with maximum slimness
push, cutting cabinet back beyond face of tube & "ensemble-it-yourself " convertible
lowboy & console line (Vol. 13:46, 50). (2) Stress on hi-fi sound in TV typified by
Motorola with 2-speaker table model, 3 drop-in consoles featuring twin 8-in. speakers
in one, twin 4-in. plus 12-in. in 2 others. Also pushing sound, though not showing
at Market, new Hoffman TV audio system featuring 15-v;att output & 3-4 speakers.

Production: TV set output was 96,647 week ended Dec. 20 vs. 116,296 the pre-
ceding week & 98,357 in 1956. Year's 51st week brought total to about 6,260,000
vs. 7,261,629 last year. Radio set production was 308,840 (97,119 auto) vs. 373,322
(118,284 auto) the preceding week & 335,011 (197,019) in 1956. For 51 weeks, sets

produced totaled 15,061,000 (5,371,407) vs. 13,638,759 (4,889,338 auto) last year.

With normal production in coming 52nd week, industry production of home radios could

reach 10,000,000 sets, passing earlier predictions by 1,000,000, for 8-year high.

New Color TV Push: “Greatly increased” allow-

ances on black-&-white sets traded in on any of 11

color sets and “extensive” co-op advertising in

local newspapers, TV & radio will be utilized “for

a limited period” in a market-by-market RCA
color TV campaign starting immediately.

C. P. Baxter, v.p. & gen. mgr., says idea is to

cash in on reaction of families who are seeing

color for first time on the record number of sets

sold in weeks just before Christmas—“highest in

color TV’s history.” For sets which list from
$495 to $895 (8 are $695 or above), “cash outlay will be

close to what the customer would pay for a deluxe black-&-

white console,” Baxter said. Values won’t be duplicated

in months ahead, he asserted, since “color TV prices in

the future will be higher than they are now.”

Simultaneously, Raymond Rosen, RCA’s Philadelphia

distributor and heaviest color promoter, broke with first

quarter campaign keyed to advertised list of $399-with-

trade for low-end table model formerly listed at $495.

Meanwhile, Home Furnishings Daily was reporting

that color sales in Detroit range from 5 to 30% of black-&-

white; that unit sales of color vs. 1956 are ranging from

slightly up to 20% up; that dollar sales per set & profit

per set are higher than year ago. In Milwaukee, the trade

paper reported, some big dealers will end year 15 to 25%
ahead in color sales due to RCA’s big spring promotion

there, but that some pre-promotion pioneers are finding

color selling rough now, that list is rare, profit difficult;

that dealers are complaining about lack of daytime pro-

gramming, but agreeing that color sales do rise with Mary
Martin-type spectaculars.

Black-&-white promotion was launched by RCA this

week too, again featuring the long trade on 4 high-end

800-series consoles.

Raytheon discontinues making TV picture tubes for

initial market, blaming “slackened demand and high sea-

sonal fluctuations,” but continues production for replace-

ment. Production stops at Quincy, Mass, plant, affecting

200 of plant’s 7700 employes. Firm also * announced $2,-

000,000 capital improvement program at Quincy, Newton

and Brighton tube and semiconductor plants.

Zenith opens non-selling TV consumer showroom on

ground floor corner of new Tishman Bldg., 53rd & 5th

Ave., N. Y.

Trade Personals: Arthur A. Currie resigns as merchan-
dising mgr. of Westinghouse TV div. . . . Joseph B. Elliott,

onetime RCA v.p., later pres, of Schick and now v.p. of

Raymond Rosen Co., Philadelphia RCA distributors, now
devoting most time to Tele-Dynamics Inc., Rosen defense

contract subsidiary . . . Paul D. Scaggs, ex-John J.

MaCinnes dept, store, named controller of Admiral molded
products div. . . . Frederick G. Reiter, ex-Md. Credit

Finance Co., named v.p. & director of Philco Finance Corp.

sharing functions of v.p. & director M. Bradley Young . . .

Willard J. Russell promoted to adv. & promotion mgr. of

Philco accessory div. . . . James W. Dougherty promoted
to chief engineer of Philco automotive div. . . . Edward G.

Reitz promoted to Motorola adv. administration mgr., suc-

ceeding Hugh H. Engleman, named TV adv. & sales promo-
tion mgr. . . . C. B. Thorsen, Day-Brite Lighting district

mgr., named pres, of Electric Assn, of Chicago, succeeding

H. C. Moses Jr. of Thomas & Betts Co., who becomes
director-at-large . . . Joshua Ginsparg promoted to chief

industrial engineer of Shure Bros. . . . Wayne R. Smith,

ex-Electrical Dealer, named promotion mgr. of Electrical

Merchandising.

Milton R. Rackmil, pres, of Decca Records and of

Universal Pictures, which Decca now controls, is subject

of personality sketch titled “That Money Maker at Decca”

in Dec. 29 N. Y. Times.

DISTRIBUTOR NOTES: Admiral names Leo Lisee to

head new Philadelphia Admiral Distributoi-s’ branch, his

Washington D. C. branch functions to be absorbed by Wm.
Oppenheim, gen. mgr. of Baltimore branch . . . Graybar

promotes Glen Moore to TV district sales mgr. in Atlanta

succeeding Harry Giles who retires after 20 years . . .

Luckenbach & Johnson, Allentown, Pa. (Philco), has been

purchased from sole owner Ralph Luckenbach by 4 veteran

employes: Stephen Demchyk, now pres.; A. W. Roberts,

sales v.p.; Wm. C. Burgess, merchandising v.p.; Ralph

Hill, secy.-treas. . . . Majestic International appoints Jack

Harris, ex-Philco Distributors, N. Y., to new post of exec,

mgr. of N. Y. branch . . . Bogen-Presto, divs. of Siegler

Corp., name as reps: Fred B. Hill Co., Minneapolis, for

Minn., N. D., S. D., western Wis.; Ralph Stevenson, Salt

Lake City, for Rocky Mt. area; Forristal-Young Sales Co.,

Kansas City & St. Louis, for Neb., la., southern 111. in addi-

tion to Kan. & Mo.; Charles L. Thompson Ltd., N. Van-

couver, B. C., for western Canada.
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Tape Recorder Converl: Olympic enters tape re-

corder business, showing at Winter Market a 3-

model portable line including a stereo unit. Since

only 2 other TV manufacturers (RCA & Philco)

are in portable business which is touted as 600,000

units worth $100,000,000 at retail in 1957 and

700,000 worth $120,000,000 in 1958—and all

others have stayed conspicuously out—we asked

pres. Morris Sobin what brought him in. Two
reasons : “Stereo is coming—both discs & tape

—

and we want to get our feet wet now.” Second

:

“There is a demand for tape recorders in our dis-

tribution. Our outlets are selling other brands.”

Sobin believes that stereo disc will be here in fall of

1958; that at least 4 manufacturers are working on a

cartridge for fall; that Olympic will be in stereo record

business as soon as cartridge is available. “If stereo discs

don’t happen in 1958, then they will surely in 1959. We
want to be ready with stereo players for both discs and

tape.” Other tape activity:

(1) Stereo tape recorder, said to record & reproduce

stereophonic sound from a single unit, was introduced by

Superscope Inc., Los Angeles. “Sterecorder,” with 2

matched microphones, 2 independent pre-amp & power

amplification channels, each with own controls, sells for

$549 list, works monaurally or binaurally.

(2) Packard-Bell comes into miniature recorder busi-

ness with 4x6xll-in. 10-lb. model using tape magazine

which can be changed in 5 seconds. Magazine has single

reel of tape which winds continuously from inner diameter

while it unwinds simultaneously onto outer diameter.

Transistorized recorder is in P-B’s technical products div.,

is designed primarily for military use at present.

Add Mid-Year Lines: In addition to 4 TVs, Admiral

will show at Winter Market 6- & 8-transistor radios with

dual speakers which play from front & back. Portables,

which also play on AC-DC, will retail at $59.95 and $69.95.

TV entries include 2 specially priced 17-in. vinyl-covered

portables and 2 new TV-hi-fi consoles, to be specially

priced. Also shown will be new “Italiana” line of radio-

phono consoles, styled in Italy and using some German im-

port components.

Westinghouse will show 2 manual control TVs, a table

and a console, a new hi-fi consolette and a line of remote

speaker and record storage cabinets to match hi-fi line

introduced last fall.

GE will show 3 basic new TVs to Market, in 10 models

—all without list prices. Drop-ins include three 14-in.,

four 17-in. portables and 3 lowboy consoles.

Emerson, though not at Market, introduced two 17-in.

portables, two 21-in. consoles, a 24-in. console. Also in line

was 21-in. TV-AM-FM console with 4 speakers, 3 console

phonos and a portable, 8-transistor radio and an AM-FM
table radio.

Hoffman showed to distributors in Chicago and on

west coast, 11 basic TVs in 35 models including one 17-in.

and one 24-in. Using 4 chassis, line includes 14 models

listing from $349 to $445. Also shown were 2 new phonos,

3 new radio-phonos, $59.95 all-transistor portable radio

and $99.95 solar-powered portable.

More diversification: RCA joins with Allis-Chalmers

to form C Stellarator Associates, combining engineering

staffs for design and construction of nuclear fission power
device for Atomic Energy Commission; plant at Princeton

is due for completion in 1960.

Electronics in 1958: Commerce Secy. Sinclair Weeks,

estimating 1957 electronics production at $6.9 billion

I factory value, with 606,000 employes, predicts 1958 figure

will advance to $7.35 billion. His breakdown:

(1) TV-radio and related consumer equipment to hit

; $1.47 billion vs. 1957’s $1.44 billion, advance coming from

I
“other than TV-radio”; TV production in first 6 months

I probably cut back as result of mounting inventories; radio

at best approximating 1957 high level because of expected

, auto production decline.

I (2) Other electronic equipment (no tubes or com-
ponents) rising to $3.4 billion from 1957 preliminary total

of $3.1 billion. Increased spending for military electronics

I to help, but major effect of stepped-up missile program
1 may not be felt until year’s end; commercial and industrial

electronics, estimated at $1 billion in 1957, will continue

i
growth—but at somewhat slower rate.

I

j

(3) Electron tubes reached preliminary total of $800,-

j

000,000 in 1957, estimated to go to $820,000,000 this year.

(4) Electronic components estimated at $1.66 billion

•i for 1958 vs. $1.56 in 1957.

I Vanguard director Dr. John P. Hagen speaks on

,

“Satellite Instrumentation of the Future” at Jan. 6 meet-
! ing of IRE Washington section.

Sperry Rand’s semiconductor div. is now producing

I
transistors and. diodes commercially—sales headed by

I
Arthur M. Varnum.

New missile interceptor “Plato,” being built for Army
I

by Sylvania at Waltham, Mass, lab, is designed to halt

I

IRBMs—further details barred by secux'ity.

Electronics Personals: r. e. Kirby promoted to mgr. of

Westinghouse electronics operation in Baltimore; J. M.
Beggs succeeds him as ordnance dept. mgr. . . . John R.

Booth promoted to director of Philco TechRep div., Samuel
B. Webb to gen. mgr. . . . Dr. B. D. Thomas named pres,

of Battelle Memorial Institute, succeeding Dr. Clyde
Williams who retires after 28 years as first pres, to form
own consulting company . . . S. G. Paterson, ex-Rogers

Majestic Electronics, named sales v.p. of Canadian
Motorola Electronics Ltd., headed by Reginald M. Brophy,
onetime NBC executive, ex-pres. Rogers Majestic Co., who
also heads Philips Canadian Industrial Development Co.,

affiliated with big Philips Lamp Works, Eindhoven, Holland

. . . Theodore E. Jamro promoted to new position of mgr.
of Buffalo transistor plant & acting mgr. of Clyde, N. Y.
semiconductor rectifier plant of GE semiconductor prod-

ucts dept.; George F. Platts promoted to mgr. of Syracuse

semiconductor plant at Electronics Park, as reorganization

of dept.’s management puts greater authority at plant

level, abolishes position of mgr. of manufacturing . . .

Joseph B. Cejka, ex-Brach Mfg., named electronics gen.

sales mgr. of Gabriel Co. . . . Lowell S. Palfrey promoted

to director of research & development of International

Rectifier . . . Dominick N. Salerno promoted to controller

of Circuit Instruments Inc., subsidiary of International

Resistance Co.

Texas Instruments receives $4,691,884 contract for 14

CAA radar units, first to be installed in 2 years. Company
is also making transistorized 7-lb. mine detector, % weight
of current standard model.

j
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COMMON STOCK QUOTATIONS
Week Ending Friday, January 3, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5, D. C.

120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8 „

„Wk.

High Low Stock and Div. Close Chnge
1957-8 Wk.

High Low Stock and Div. Close Chnge

147s
3P/b
27

24/8
43/4
179/8

33/8
36/4
7/4

47/4

66/4
52/8
25/2
36/8
35/2
54/4
35/2
27/2
47

19/8

15/2
115

4/4

34
6/8

68/8

72/8

8/8
47/4
25 /s

376/2
37/4

6/2

19/8

16/8

11/8
29/8
160

19/2

28
4/8

21

42
27/8

15/8

23/2
22/8

25/e
18

12/2

27/2
13/8
13

81/4
3/8

22/8
3/4

46/4
52/8
4

30/4
17/4

270/2
25/4

Admiral IVs

Aeroquip. 40b. . 21

AmerBoschl.05g 20/e

Am. Bcsfg-Para.l 13/e

AmWIach&F 1.60 32/8

AT&T 9 169/8

Amphenol 1.20. 24/e
Arvin 2 29

Avco .lOg 6

Beckmlnsl VAf 25/4

Bendix Av 2.40. 47/e
Burroughs 1 . . . 30V4

Clevite 1.15g. . . 16i4

CBS "A" lb... 26

CBS ‘‘B" lb... 25/8

Cons Elec .40a.. 32!4

Cons Electron . . 21

Cor-Dub 1.20... 14'/4

Daystrom 1.20.. 34

Decca 1 14

Disney .40b 1414

East Ko 2.60a . . 101

El & Music .13e 4

Emer Elec 1.60. 3114

Emerson Radio. 4/s

Gen Dynamics 2 61%
Gen Electric 2. . 61

Gen Inst. .15g.. 5/8

GenPrEquip2.40 36

Hoffman Elec 1 . 21 /e

IBM 2.40b 306/2

IT&T 1.80 30/4

-f/s 50/8 33 l-T-E CirBlHd. 40/4 -f%
-/2 10/8 7/8 List Indust %e. 7/4 -f/4
-/8 56/8 29% Litton Ind 42/4 +DA
+2 22 11/4 Loew's 13/8

+% 44 28/8 Magnavox l%b. 32 -f/3/4

-1-4/4 50/4 23% Mallory 1.40b.. 27/4 -f2%
-f2/8 131 73% Mpis. H’ll 1.60a 82/4 -14
-f/2 51/4 35/4 Motorola 1%... 41 -f/4
+'A 9/2 7 Nat’l Thea % .

.

7/4 4-3/8

+Wz 36/8 28 Paramount 2..

.

31/4 4-/4

-fl/2 18/8 11 Philco Hf 13/4 -f/4
-fl/8 40 27 RCA la 31/, 4-13/4

-h/s 23/4 16/, Raytheon 22/8 4-1/8

-fl/2 50/8 30% Rel Elec 1.80... 33 4-2‘/4

-fl/2 8/4 4/4 Republic Pic. .. 5/4

-f-1/4 18 12/, Siegler .80 14/8 4-13/8

-H/4 6/4 2% Sparton 2/8 4-/4

-fl/2 26/8 1//, Sperry Rand .80 19/4 + 1

-f/4 9/4 5/4 Standard Coil .

.

63/4 4-/4

-f/4 18/2 13/, Stanley-War 1 .

.

143/8 4-3/8

-f/4 41/8 27/4 Stew Warner 2b 30/4 4-13/4

-f3 29/4 18/4 StorerBcstgl.80 22/4 +3
-f/8 46/4 29/4 Sylvania 2 34% 4-4%

4-2/4 31/2 15/, Texas Instru. .

.

29 +4
-f/8 89/4 46 ThompProd 1.40 51/8 4- 1/8

4-3/8 37% 21/4 Tung-Sol 1.40b. 243/4 4-2%
4-1/8 30/4 19/, 20thC-Fox 1.60. 223/4 4-23/4

4-/8 25/8 15 United Art 1.40. 153/4 4-%
4-2/8 30/8 18/4 Univ. Piet la... 19

-fl/4 28/8 16% Warn Bros 1.20. 17%
4-4/8 68/8 52/8 Westingh El 2.

.

63 4-13/8

-fl/4 140 91/4 Zenith 3a 125% -33/8

AMERICAN STOCK EXCHANGE

High Low Stock and Div.

Wk.
Close Chnge High Low stock and Div. Close

Wk.
Chnge

4% 2'% Allied Artists .

.

33/8 4-/4 6% 33/s Int Resist .20... 33/4 -3/4

21% 11 Amer Electro 14 14 83/4 4 Lear 43/4 4-%
123/8 4% Audio Dev .05d

.

93/8 -% 13/8 3/s Muntz TV ’46 -f!4

123/4 3/8 BarContB 43/4 4-3/8 3/8 2% Muter Co. 14t.. 23/8

133/8 6'A Belock Inst 3/st. 7334-, 4-346 93/4 53/8 Nat'l Telefilm.

.

6% 4-%

1/4 3/8 C & CTV % 4-% 2/8 1 Nat Union El..

.

1

5 214 Clarostat .15g.. 3 -f% 113/4 5'A Norden-Ketay.

.

6/s 4-
3/4

6>/8 3 DuMont Lab... 33/, 4-/4 5 3 Oxford El 3%
73/8 214 Dynam Am 3% -f% 3/8 l/s Philips Sc 13/4 -%
12/8 514 Electronics Cp.. 6% 4-% 8 314 ServoCpAm 4/8 4-54

3/8 114 El-Tronics 2 4-3/8 123/8 61/8 Servomech .40

.

73/4 4-%

30 8% General Trans.. 19 4-314 9 314 Skiatron 514 4-54

28‘/a 17 Globe Un 1.20b. 16% -% 83/4 2/a Technicolor 3/4 4-54

43/8 214 Guild Films— 3 4-3/8 5/8 3% Trans-Lux .20g. 3/8

44% 293% Hazeltine 1.40b. 32 4-1/8

OVER THE COUNTER

Bid Asked Bid Asked

Aerovox 3% 3% Leeds & Northrup .60b 19% 20%
Airborne Inst 34 37 Magna Theatre 1% 154

Altec Co .80 7% 8 Maxson (W. L.) .05 4% 5

AMP Inc .50 1714 18% Meredith Pub 1.80a 29% 30%
Ampex 44% 44% National Co. (4% stk) 10% 11

Chesapeake Ind 1/, 2% Official Films .10 1%, m
Cinerama Inc /s 1 ORRadio 14% 15%
Cinerama Prod 1 1% Packard-Bell .50 10% 10%
Collins “A" .35 11% 11% Philips Lamp (14% of par).. 30% 30%
Collins "B" .35 10% 10% Sprague Electric 1.20 23 23%
Craig System .30b 33/4 4% Teleprompter 4 4 Vi

DuMont Bestg 7% 8 Telecomputing 3% ^8
Eitel-McCullough (5% stk)... 20% 21% Time Inc 3.75 52 52%
Elec Assoc (stk) 34 35 Tracerlab 5i4 SVa

Erie Resistor .40b 63/a 6% Trav-Ler 1 1%
Gross Telecasting 1.60 14% 15% Unit Art Thea 3% 3%
Hewlett-Packard 16% 17 Varian Assoc 16H
Hycon 2»46 2% Victoreen Inst 354 3/8

Indiana Steel Products 1.20a. 18% 18% Webcor .25 11 11%
Jerrold 13/8 1/8 Wells-Gardner 5/s 614

Rates of dividends in table are annual disbursements based on tfie last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-

lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

^ X-FBI AGENTS are prominent also in various other

fields of communications and electronics besides those

we listed in the broadcasting industry last week (Vol.

13:52). For example, AT&T’s John J. McKenna is one of

“J. Edgar Hoover’s boys,” as are Joseph F. Doherty, Bell

Labs; Jerome F. Taylor and Sterling F. Tremayne, Illinois

Bell; James F. Ryan, N. Y. Telephone Co.; David A. Lush
and Raymond C. Sprow, IT&T; Robert E. Chasen, Federal

Telephone & Radio Co.; Charles C. Houston Jr., Federal

Telecommunications Lab; Howard R. Hawkins, RCA Com-
munications; Thomas E. Myers, Free Europe Committee.

GE, Westinghouse and RCA show distinct predilection

for FBI alumni. GE lists George M. Dalen, James A.

Davis, George M. Hunsinger, E. Vernon Osborne, Stanley

W. Ross, Harry E. Scott, Wm. J. Sheehy, John F. Simons,

Joseph V. Sullivan, Russell E. White.

Westinghouse has Francis P. Cotter, Charles C. Brid-

well, Leslie Grady, Fred J. Hook, Stanley R. Karnash,

Walter R. Kretchman, Wm. H. McLaughlin, Robt. G.

Pumphrey, F. M. Raisbeck, Samuel G. Riley, Wm. B.

Thomas, Sherard E. Callahan.

At RCA are Herbert T. Brunn, Richard C. Gottier,

Alan R. Hawley, Stephen T. Lawrence.

Bendix Aviation has James P. Fernan, Robert T.

Mclver, Angelo J. Meluso, Jewel A. Pope, Robert J. Quirk,

Verro L. Ritter.

Others: Rollo V. Clark Jr. and Don W. Dodge, Collins

Radio; Robert C. Love, Eitel-McCullough; C. W. Wall,

Hughes Tool Co.; Rufus C. Coulter and Kenneth M. Piper,

Motorola; Hervey W. Miller, Minnesota Mining & Mfg.;

Wade H. Gans, Philco; John T. Williams, Raytheon; Dale

D. Westermeyer, Western Electric.

Why CBS Pays $20,000,000: Earnings of WCAU-
TV, Philadelphia (Ch. 12) with AM & FM adjuncts are

shown in Nov. 30 unaudited statement of financial condi-

tion filed with request to transfer stations from Phila-

delphia Bulletin to CBS in $20,000,000 deal (Vol. 13:51).

Statement shows $8,153,882 earned surplus and $1,598,524

profit from Dec. 30, 1956 to Nov. 30, 1957. It had $1,367,-

894 cash on hand and accounts receivable, $3,614,746 in

other current assets, $3,256,748 in fixed assets, $3,181,506

in other investments (including $649,935 stock in WDAU-
TV, Scranton) ; $216,954 current liabilities, $1,603,399

accruals.

Reaction to Arbitron instant rating system (Vol. 13:50-

51) has been “fantastic,” reports American Research Bu-

reau director James Seiler. For example, he says, he ex-

pects all 7 N. Y. stations to sign for service—but is holding

off until start of system. Planned Jan. 1 beginning was
delayed because of phone company problems in balancing

lines ; 2 more weeks are needed before service begins. Some
200 of projected 300 homes in N. Y. have been hooked into

12 circuits. Seiler reports on system Jan. 7 in talk at RTES
luncheon at Shelton Hotel, N. Y.

Thirty new Russian TV stations will start this year,

according to Radio Moscow, which reports color will begin

in Moscow, extend to other cities later. Lenin Electro-

Technical Institute is said to be working on a color system

using “scanning light beam principle” and simple camera.

Pay-TV' engineering developments ai'e scheduled for

discussion at Feb. 2-7 AIEE meeting at N. Y.’s Statler and

Sheraton-McAlpin Hotels.
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DISMISSAL OF ANTI-TRUST suit against RCA-NBC in

Philadelphia-CIeveland station swap could force FCC
changes. Supreme Court appeal certain (p. 1).

HEARINGS ON NETWORK PRACTICES called by FCC for

March 3; action seen forestalling hasty legislation.

Justice Dept, gets Borrow files (p. 2).

HOUSE PROBE OF FCC planned by Moulder subcommit-

tee to lead off hearings on regulatory agencies; Con-

gressman denies Commission is prime target (p. 3).

TOLL TV HEARINGS OPEN before House Commerce Com-
mittee Jan. 14, expected to last 10 days; 4 new anti-

pay-TV bills introduced in Congress (p. 4).

CBS AFFILIATES MEET in Washington Jan. 13-14 to hear

network executives, expound own views on industry

issues; many Congressmen attending banquet (p. 6).

TV GRANTS TO STATES for Federal financing of educa-

tional systems proposed in House; Boggs bill en-

visages $48,000,000 fund for TV equipment (p. 7).

TWO EDUCATIONALS WARM UP—WIPR-TV. San Juan,

P.R. and KUED, Salt Lake City, raise operating total

to 525. Notes on upcoming stations (p. 8).

STATION-TRANSLATOR coexistence in same town ap-

proved by FCC, rejecting station opposition in 2-

channel Lewiston, Wash, grant. Other actions (p. 9).

DO YOU KNOW THAT CBS pres. Frank Stanton rose to

present $300,000-a-year post from academic ranks,

never held job elsewhere in business world? (p. 14).

Manufacturing-Distribution

HIGH END REACHING HIGHER in TV, radio & hi-fi

drop-in lines shown at Winter Market this week.

"Stability" confidence running high (p. 10).

1957 TV PRODUCTION was 6,421,000, about 966,000 less

than 1956 total; radio hits 8-year high of 15,400,000,

including 9,932,000 home units (p. 10).

STEREO DISC SEEN as threat to present hi-fi boom by
some phono makers, as next magic feature by others;

could hit market by fall (p. 10).

TV DROP-INS STRESS SOUND with multiple speakers,

increased wattage output; furniture styling with new
woods, new shades—to keep consoles selling (p. 12).

HI-FI KEPT HOT by add-on lines of remote speakers,

big push to cabinet styling, novel wood tones (p. 12).

RCA-NBC LEGAL VICTORY—PRECEDENT FOR FCC? in pulling rug out from under Justice Dept .

anti-trust suit against RCA & NBC in Westinghouse "station-swap" case (Vol. 12:29 et
seq), Philadelphia Federal Court Judge Kirkpatrick may have set stage for some far-
reaching changes in FCC procedures & concepts and FCC-Justice Dept, relationships.

Paving way for dismissal of civil suit . Judge Kirkpatrick ruled, in effect,
that FCC action can't be challenged by Justice Dept, on anti-trust grounds. And the
corollary implication of Jan. 10 ruling is that Commission must take responsibility
of enforcing anti-trust laws in its licensing procedure.

Justice Dept, had attached heavy importance to this case — first ant i-trust
action involving network activity — and then-Attorney General Brownell was person-
ally responsible for filing of original suit Dec. 4, 1956. Appeal by Justice Dept,
directly to U.S. Supreme Court is certain.

In this test case . RCA & NBC were named defendants in civil suit charging
they violated Sherman Act and "coerced" Westinghouse Broadcasting Co. into agreeing
to swap its Philadelphia TV-radio stations (now NBC's WRCV-TV & WRCV) for NBC's
Cleveland outlets (now KYW-TV & KYW) plus $3,000,000.

RCA-RBC pinned principal defense to fact exchange of outlets was approved by
FCC in Dec. 1955, claiming they were caught in the middle of a jurisdictional dis-
pute between 2 govt, agencies and Justice had no right to challenge FCC ruling.



On basis of this ".jurisdictional" argument by RCA-NBC, Judge Kirkpatrick
threw case out of court. Anti-trust action, said he, was barred by "administrative
finality" of FCC's approval of transfer. He noted that Justice Dept, had access to
information on deal while it was pending before FCC and should have objected then.

* * * *

Ruling took both FCC & Justice Dept, by surprise . For years. Commission has
maintained — as have Congressional committees — that it does not have final anti-
trust authority and doesn't want it. House Judiciary Committee Chairman Celler (D-

N.Y.) early in 1957 introduced bill (HR-2142) to specify that action by regulatory
agencies doesn't "insulate" regulated companies from anti-trust laws (Vol. 13:2).
This bill should take on more importance in current session of Congress as result of

this week's court action.

If Kirkpatrick decision sticks — is upheld by the Supreme Court — it would
effect changes in FCC activities by making Commission responsible for upholding the
anti-trust laws in all of its decisions. One experienced ex-FCC attorney speculated
that linder such a condition "nobody could get a CP without a hearing" since it would

be incumbent upon Justice Dept, to intervene in every single FCC case which might

involve possible anti-trust problems — for, once granted, licensees would have what

could in some respects be described as immunity from anti-trust action.

FCC CALLS HEAUNGS ON NETWORK PRACTICES: Acting with unusual dispatch , the FCC this

week completed its briefing sessions on 1400-page Barrow network study staff report
and announced open hearings covering entire report would start March 3.

Action was surprise to many interested parties , who had expected Commission to

solicit written comment — but there was general agreement now that final decisions

on report's recommendations are unlikely while 85th Congress is still in session.

Fact that Commission is now "doing something" about Barrow report is almost certain

to forestall hasty Congressional action on recommendations in the document.

Industry spokesmen generally hailed the action as best possible chance to get

their viewpoints across to Commissioners. On Capitol Hill, however, we heard the

word, "stalling," used by 2 spokesmen. Feeling among some there who have followed

the situation is that Commission should have initiated proceedings to adopt pro-

posals recommended by Dean Barrow and his staff.

Rule-making proceedings may come — but not for some time. FCC's timetable,

as giyen in hearing notice (Doc. 12285, Public Notice 53721) ; Lists of witnesses,

with brief outline of subject matter, due before Jan. 31; hearings to start 10 a.m.

March 3. "Written statements will be accepted at this time only for the purpose of

pointing out inaccuracies, if any, in factual data or statistics" in report.

How long the hearings will run depends entirely upon Commission, which could

choose to hear every witness, or consolidate testimony of witnesses whose testimony

is likely to be repetitious. Commission says it "wishes to conduct and conclude

this hearing in as expeditious a manner as possible," that it hopes to cut down

repetition. Best guess as to length of hearing is about 10 full days.

Commission must sort through mass of testimony before deciding what to do

about the many recommendations in report. Then, it may or may not propose rule-

making on various issues. If it does — then the battle will really begin.

* * *

On another front. FCC reassured Congress that it's wasting no time in taking

actions on basis of Barrow report. In letter to Chairman Magnuson (D-Wash.
) of Sen-

ate Commerce Committee, released by Committee this week, FCC Chairman Doerfer said

"the materials which the network study staff states in its report as raising a ques-

tion concerning possible infractions of the anti-trust laws are being referred to

Dept, of Justice" and that "materials in the files of the network study staff bearing

on possible infractions of existing Commission regulations have been made the subject

of further investigation." Similar letter was sent to House anti—trust subcommittee.
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Two principal areas of possible anti-trust violations raised in Barrow report
concerned alleged consultation among networks on rates of shared affiliates and
"cooperation" between network organizations and networks' own spot sales depts. to

"equalize" national spot and network rates (Vol. 13:30).

Barrow report also recommended that Justice Dept, be consulted on subject of
network "must-buy" lists and substitution of "minimum-buy" requirement, as well as
subject of possible legislation to bring networks directly under FCC regulation.

As to study of possible infractions of FCC rules . Doerfer presumably referred
to informal letters sent the 3 networks and large group of stations whose licenses
come up for renewal in Jan. & Feb., inquiring about some practices alleged in Barrow
report (Vol. 13:51). Letters didn't charge infractions, but asked information.

Network study report had asked inquiry into possible breaches of rules in
these fields: (1) "One network's practice of requiring applicants for affiliation to
serve as its primary outlets to the exclusion of other networks." (2)

"Policies and
practices of the networks with respect to holding discussions with existing affili-
ates concerning the granting of affiliation to other stations." (3)

" The practice
of the networks of discussing with affiliated stations the proposed placement of net-
work programs on non-aff iliated stations." (4)

"Use of network rates to influence
national spot rates of affiliated stations." (5)

"Use of network rates to influence
the stations' acceptance of programs from another network."

Commission's letters to both Congressional bodies declined comment on either
Cox or Celler network practices report as "premature" until deliberations on Barrow
report are completed, and added that FCC Office of Network Study is now preparing
its supplemental report on programming although some data still hasn't been supplied.

OPENING TARGET OF MOULDER HEARINGS—FCC; Congressional investigating season opened
this week, special House Commerce legislative oversight subcommittee taking lead by
bringing FCC within its sights in hunt for irregular practices in 6 govt, agencies.

But Chairman Moulder (D-Mo.) told us that choice of FCC as lead-off agency
in session-long hearings, expected to start by end of Jan., doesn't mean that it is
ripest target for probers of possible malfeasance by govt, administrators.

"
I want to emphasize that the FCC is not our No. 1 prime objective," Moulder

said following 2)^-hour closed meeting of subcommittee Jan. 8 — first formal get-
together since last Oct. 17 (Vol. 13:42). "We aren't singling out the FCC."

Moulder explained that subcommittee's staff under Dr. Bernard Schwartz, who
submitted 30-page memo at executive session, had made more progress in preliminary
examination of FCC procedures than at other agencies involved: CAB, SEC, FTC, FPC,
ICC. Timetable for public hearings probably will be set next week.

" Considerable disturbance & unrest " have been aroused within agencies and
subcommittee itself by "much misunderstanding" of his aims. Moulder told us. He
said he wants his investigation to answer 2 main questions about the quasi-judicial
agencies: (1) "Are they disregarding intentions of Congress in setting them up?"
(2) "Are they violating their own rules and regulations?"

Wary eyes nevertheless are being kept on Moulder & Dr. Schwartz by agency
officials and Republican members of subcommittee who see probe as Democratic scheme
to embarrass Administration. They balked last fall at fishing expeditions for damag-
ing evidence which were led into agencies by Dr. Schwartz, NYU law professor on leave
as director & chief counsel. Conduct of investigation (started 10 months ago with
$250,000 budget) has been noticeably more subdued since, although staff attorney
Stephen Angland was installed in FCC offices on daily work schedule.

By subcommittee instructions . Dr. Schwartz still is denied access to filled-
out questionnaires he sent to agency chiefs & personnel, asking details about in-
come, expenses, etc. Questionnaires are kept locked in Moulder's office safe.

Nor does Moulder have blanket subpoena authority to seize agency records
authority he was reported to have sought earlier from full House Commerce Committee,
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headed by Rep. Harris (D-Ark.). Both Moulder & Harris denied to us this week, how-
ever, that any dispute over subpoena powers has arisen. Harris said he'll sign any
justified subpoena wanted by subcommittee, but none has been requested.

CONGRESS SUBSCRIPTION-TV FIGHT OPENS: Chairman Harris (D-Ark. ) , now an avowed oppo -
nent of pay TV (Vol. 13:52), opens hearings on toll TV Jan. 14 with testimony of FCC
Commissioners before his House Commerce Committee, which is divided on subject. He
promised speedy hearings lasting no longer than 10 days, though 50-60 witnesses,
names and views luidisclosed, have asked to be heard.

As Congressmen poured more anti-fee-TV bills into hopper, Harris told us the
hearings are solely "to get information on the nature of subscription TV" and aren't
"tied to any specific legislation."

First 2 days of hearing are set aside for FCC . Chairman Doerfer will have
prepared statement; he and other Comrs. are sure to be questioned closely. Skiatron,
Zenith, International Telemeter will be heard Jan. 16-17. Following these prime
proponents of pay TV will be outspoken opponent NAB pres. Harold E. Fellows, expected
to testify Jan. 17. Hearings will resume Jan. 21-22 with appearance of 3 network
presidents. Balance of time will go to others who have asked to testify.

Committee had sent wires , at week's end, asking all potential witnesses if

they were willing to submit written statements as time-saving device.

Three more Congressmen introduced anti-pay-TV bills Jan. 7. One (HR-9629),

by Commerce Committee member Rep. Beamer (R-Ind. ) , would amend Communications Act to

prohibit pay TV and spell out that "Commission may not authorize any person to engage

in the broadcasting of any subscription television program." Other 2 Congressmen,

Powell (D-N.Y . ) and Madden (D-Ind .), sponsored identical measures (HR-9706, HR-9690)

which would prevent Commission from permitting pay TV "until it is authorized to do

so by a law enacted after the date of enactment of this section." In Senate, Sen.

Langer (R-N.D.) introduced bill (S-2934) to ban fees on home TV, prohibit FCC from

authorizing such fees without explicit Congressional authority.

No pay-TV hearings are scheduled on Senate side of Capitol, although Commerce

Committee Chairman Magnuson (D-Wash. ) , who favors tests, has indicated Committee is

to give "serious attention" to issue (Vol. 13:51).

ADVERTISING AGENCIES: F, Kenneth Beirn, ex-Erwin

Wasey, Ruthrauff & Ryan, joins C. J. LaRoche as pres.,

succeeding James Webb, who becomes chairman . . . Werner

Michel, TV-radio v.p., Reach, McClinton & Co., and pres,

of its subsidiary RMC Productions, elected a director . . .

Christian Valentine Jr. promoted to TV-radio commercial

production director, McCann-Erickson . . . Michael Sasan-

off, ex-N. W. Ayer, named TV-radio creative director of

Lawrence C. Gumbinner . . . Samuel L. Frey, ex-Colgate-

Palmolive, joins Ogilvy, Benson & Mather as a v.p. and

media director . . . Paul Foley, McCann-Erickson v.p. and

Detroit office mgr., elected a senior v.p. & director . . .

H. H. Dobberteen, ex-Bryan Houston, joins Warwick &
Legler as media v.p. . . . Alfred P. Berger promoted to a

v.p. of Emil Mogul . . . Tom Batman elected a v.p. of

Cunningham & Walsh and named creative dept, director

. . . Stanley D. Canter, research director of Ogilvy, Benson

& Mather, named a v.p. . . . Miss Isabel Beasley promoted

to administrative v.p. of Wade Adv., Hollywood . . . Nan

Marquand takes chai'ge of TV talent for BBDO, replacing

Stephen Kaplan, assigned to new TV programming . . .

Miss Gladys York named chief timebuyer of Norman,

Craig & Kummel.

New rep: KVAR, Mesa-Phoenix, to Avery-Knodel .

(from Raymer).

New high in total TV audience was established Christ-

mas Day, according to Sindlinger & Co., Ridley Park, Pa.,

which reports that 93,600,000 people watched TV that

day, as opposed to 84,500,000 Christmas 1956 and average
daily TV audience of 84,600,000 for 7-day period ended
Dec. 27, 1957. These totals are from new weekly Sindlinger

service, “Activity,” which summarizes company’s other

reports on “what America is doing.” New service gives

estimates of numbers of people who watched TV, listened

to radio, rode automobiles, read magazines, etc. each week,

plus “most talked about” items in various categories (e.g.,

56.7% of adult population talked about TV during average

day of sample week; “old movies” was most talked-about

subject in TV category).

Video tape commercials will be offered by New York’s

big independent Telestudios Inc. (1841 Broadway) by April,

pres. George K. Gould annovmced this week. Using Ampex
recorders and 4 studio cameras. Telestudios plans to pro-

duce tape commei-cials in manner similar to live shows

—

by editing “electronically,” with dissolves, wipes and other

techniques used in live productions.

Canadian TV homes have increased to nearly 63% of

estimated 4,055,000 households from 54% year ago, accord-

ing to annual sample survey by Statistics Bureau in

Ottawa. Report shows 2,536,000 homes are TV-equipped

now. Home radio penetration in Canada is 96%.
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Personal Notes: Selig j. Seligman, gen. mgr. of ABC’s

KABC-TV, Los Angeles, elected an ABC v.p. . . . John

Fitzgerald promoted to ABC cost control unit administra-

tor .. . Harry Ackerman, ex-CBS-TV, joins Screen Gems

as production v.p., moving own Ticonderoga Productions

into fii-m; he reports to Irving Briskin . . . Richard L.

Limkroum appointed NBC-TV director of special program

sales . . . Harry Smart promoted to midwest sales mgr.,

Blair TV . . . Charles E. Brown, Howard D. Brundage,

John P. Horgan Jr. & Fred M. van Eck promoted to gen.

partners of J. H. Whitney & Co., parent of Corinthian

Bcstg. Corp. . . . Robert A. Schmid, ex-RKO Teleradio &
MBS v.p., joins NTA Film Network as v.p. for station

relations . . . Bob Hanna promoted to national sales

mgr. of WPST-TV, Miami . . . John Gilmour, onetime

station & program mgr., WRGB, Schenectady, later head

of Army Signal Corps film activities and producer-director

for Transfilm, Jam Handy, Screen Gems and Pathe, joins

Robert Lawrence Productions, N. Y. . . . Bernard E.

Neary, ex-Ziv, recently mgr. of WINZ, Miami, named
managing director of Storer’s radio WGBS, Miami . . .

C. Edward Little, ex-WITV, Ft. Lauderdale uhf headed by

onetime DuMont gen. mgr. Mortimer Loewi, named gen.

mgr. of radio WGMA, Hollywood, Fla. . . . Marcus Bartlett

promoted to gen. mgr. of WSB-TV, Atlanta; Frank Gaither

to gen. mgr. of radio WSB, replacing John Outler, retired

from both posts; Don Elliott Heald promoted to commer-

cial mgr. of WSB-TV, Lee Morris to commercial mgr. of

WSB . . . Gil Martyn returns to duties as director of public

service & public affairs, KTLA, Los Angeles, following

serious illness . . . Joseph A. Oleske named controller

of CBS news div. . . . Don Thompson shifted from TV to

mgr.-sales mgr. of radio KOLO, Reno, under Harry Huey,

gen. mgr. of Donald W. Reynolds stations; Don Thompson
becomes local sales director of KOLO-TV . . . George E.

Moynihan promoted to public affairs director of WBZ-TV,
Boston, succeeding Chester F. Collier, now public affairs

director, Westinghouse stations . . . James A. Schulke, ex-

Rosenberg-Coryell and Young & Rubicam, named v.p. &
gen. mgr. of Paramount Sunset Studios, succeeding Stan-

ton Osgood . . . Eugene C. Gray, ex-media director of

Allmayer, Fox & Reshkin, Kansas City, named gen. sales

mgr. of KTVH, Wichita . . . Doug Wildfoerster, ex-

DuMont, named program director of upcoming KGHL-TV,
Billings, Mont. (Ch. 8) ;

Wilber Myhre, KGEZ-TV, Kalispell,

to be chief engineer; Warren Marshall, TV commercial
mgr., also continues as AM commercial mgr. . . . George W.
Hutchins promoted from program to operation mgr.,

KVTV, Sioux City; John L. Schambow, ex-WKOW-TV,
Madison, named promotion mgr. . . . Keith Culverhouse

promoted to sales development director of TvB . . . Warren
J. Boorom promoted to director of member service, Radio
Advertising Bureau . . . Charles R. Kirmey & Arthur E.

Muth promoted to asst, sales mgrs. of rep Peters, Griffin,

Woodward; John R. Wright, ex-NBC, and Lewis C. Greist,

ex-CBS, named TV account executives . . . Kenneth Silver

named N. Y. mgr. of Alexander Film International . . .

Robert M. Beckman, 1956 U of Pa. graduate recently with
Justice Dept., joins Washington law finn Koteen & Burt
. . . Earl B. Abrams promoted to a senior editor of Broad-
casting.

Obituary

Louis Talcott Stone, 43, director of CBS talent commit-
ments, with network 7 years, died Jan. 2. Surviving are
widow, son, 2 daughters.

ABN Affiliates Advisory Board elects Phil Hoffman,

v.p. & gen. mgr. of WTCN-TV & WTCN, Minneapolis, to

succeed Ben Laird, WDUZ, Green Bay. Others newly

elected to 2-year terms, as announced Jan. 8 by ABN sta-

tions v.p. Edward J. DeGray: Simon Goldman, WJTN,
Jamestown, N. Y.; C. B. Locke, KFDM, Beaumont, Tex.;

James Wallace, KPQ, Wenatchee, Wash. Members whose
tenns expire Dec. 31: J. P. Williams, WING, Dayton;
T. B. Lanford, KALB, Alexandria & KRMD, Shreveport;

Wm. Grove, KFBC, Cheyenne; J. S. Younts, WEEB,
Southern Pines, N. C.

TV needs more farm data, media director Frank E.

Heaston of Gardner Adv., Salt Lake City, told National

Assn, of TV & Radio Farm Directors convention in Chi-

cago. Pointing out that national rating services concen-

trate on metropolitan areas, he said advertisers & agencies

aren’t getting sufficient information about rural viewing
habits. Heaston urged extension of research, employment
by stations of experienced farm directors.

Movie on motivation? Plans for comedy film adapta-

tion of Vance Packard’s The Hidden Persuaders have been

announced by Gardner-Devine Productions, Hollywood.
Firm was formed by Ed Gardner, who wrote, produced &
starred in radio’s Duffy’s Tavern, and Jerry Devine, ex-J.

Walter Thompson TV copy writer.

Lt. Col. M. E. (Mel) Williamson, chief of Radio &
TV Branch, Office of Armed Forces Information & Edu-
cation, a TV-radio-advertising industry veteran who or-

ganized Armed Forces TV Service, will be rotated Feb. 16
to Scott Air Force Base, 111. where he’ll be deputy to In-

formation Service Officer. Radio & TV Branch engineer-
ing officer Maj. S. E. Rodby leaves in June for Air Force
Command & Staff College. No successors have been named.

George H. Revercomb, son of Sen. Chapman Rever-
comb (R-W. Va.), has been appointed Comr. Ford’s legal

assistant, effective Jan. 16. He’s native of W. Va., born
at Charleston in 1929, was graduated from Princeton 1950,
received LLB from U of Va. 1965, has been with Southern
Railway legal dept in Washington.

Dr. Irvin Stewart, 1934-37 member of FCC, now pres,

of U of W. Va., has announced resignation from that
post at end of this semester, will spend year traveling
abroad, then return as professor of political science.

Motion Picture Industry Coimcil elects producer Jerry
Wald as 1958 pres., succeeding actor George Murphy.
Other officers named Jan. 9: Ronald Reagan, 1st v.p.;

Frank Nugent, 2nd v.p.; Hal Mohr, secy.; Steve Broidy,
treas.

FCC examiner Herbert Sharfman is “progressing
satisfactorily” following Jan. 7 gall bladder operation at

George Washington U Hospital, Washington.
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CBS Operation Washington: Timed to opening of

a Congress which may keep broadcasters unusu-
ally busy in Washington, some 315 executives of

175 CBS-TV affiliates were to convene in Wash-
ington’s Hotel Shoreham for their 4th annual
General Conference, Mon. & Tue., Jan. 13-14.

Meetings are designed to provide forum for views
on current issues, notably pay TV and Barrow
report (see pp. 4 & 2)

.

Jan 13 dinner at Sheraton-Park Hotel will be
attended by some 700 govt, notables and wives,

including members of Congress and FCC. Seating
arrangement is on state-by-state basis, so that

broadcasters will rub elbows with home-state
Senators & Congressmen. Affiliates also are sched-

uling breakfast meetings and cocktail parties for

respective Congressional delegations.
Speaking at open sessions: Jan. 13, 10 a.m.—Howard

Lane, KOIN-TV, Portland, Ore.; Merle Jones, CBS-TV
pres.; Frank Stanton, CBS pres.; Richard S. Salant, CBS
v.p. Luncheon speaker is Vice President Richard Nixon.

Jan. 13 p.ra.—Wm. Lodge on engineering & station rela-

tions, Sig Mickelson on place for network news; Jack

Cowden on promotion & publicity.

Jan. 14 a.m.—Hubbell Robinson Jr. on programming;

Wm. H. Hylan on sales. At 11 a.m., affiliates will hold

closed meeting with no network personnel present. Lunch-

eon speaker is Senate Majority Leader Lyndon Johnson.

Jan. 14 p.m.—Salant will discuss toll TV, followed by gen-

eral panel discussion.

Innovation will be participation in all discussions by
representative spokesmen to express affiliates’ views. Rep-

resenting affiliates at sessions: P. A. (Bud) Sugg, WTVT,
Tampa-St. Petersburg; Jack Jett, WMAR-TV, Baltimore;

W. D. (Dub) Rogers, KDUB-TV, Lubbock, Tex.; Norman
Knight, WNAC-TV, Boston; Van Konynenburg, WCCO-TV,
Minneapolis; Paul Adanti, WHEN-TV, Syracuse; Frank

Fogarty, WOW-TV, Omaha; Tom Chauncey, KOOL-TV,
Phoenix; John Hayes, WTOP-TV, Washington.

Entertainment for Jan. 13 dinner, expected to be at-

tended by 1100-1200, includes MC Art Linkletter, Phil

Silvers, Patti Page, Danny Thomas, June Taylor Dancers.

TvB estimates TV advertising expenditures, based on

net time, talent and production, will amount to $1,416

billion in 1958 vs. $1,322 billion in 1957. Network share is

pegged at $694,300,000 in 1958 & $661,200,000 in 1957

;

national and regional spot, $386,100,000 & $360,800,000;

local spot, $336,000,000 & $300,000,000. TvB said its esti-

mates were based on Printers' Ink figures.

Index to 1957 Newsletters

Included herewith, to all subscribers, is our

annual Index to Contents of all 1957 Newsletters,

Supplements & Special Reports—only such index

published for the industry. It provides a handy
guide for back reference to majQr events, trends,

dates, etc. Indexed bound volumes of all 1957 News-
lettei's. Supplements, semi-annual TV Factbooks,

Addenda still available at $25 per copy.

TV is a “medium of liquidation,” says Albert E. Sind-
linger, the Philadelphia TV-movie research specialist. As
reported by N. Y. Herald-Tribune columnist Joseph Kase-
low, he told N. Y. chapter of American Assn, of Newspaper
Representatives Jan. 9: “Along with the liquidation of

6000 movie theatres, 2 N. Y. baseball teams, one Phila-

delphia baseball team, scores of its own personalities and
stoiy properties, it also has eliminated Jayne Mansfield as
a personality. After her second appearance on the Ed
Sullivan Show, her boxoffice potential dropped 75%.” It’s

Sindlinger’s claim that, considering cost of amortizing and
sei-vicing TV sets, it actually is cheaper to go to movies

—

though his statistical arguments seem to overlook basic

facts that more than one person can watch one receiver.

Children’s TV programs are hard to sell to advertisers

because networks ignore “some simple economic facts,”

adv. & public relations director Melvin Helitzer of Ideal

Toy Co. told N. Y. Sales Promotion Executives Club. Com-
plaining that regular daytime rates are charged for chil-

dren’s programs, he said networks & stations should re-

evaluate them since children don’t have adults’ purchasing
power, no matter how popular programs may be. “In any
rating system,” Helitzer said, “the number of viewers may
be the same, but advertisers get paid off on the basis of

sales, not rating points.”

Belated “year-end report” from NBC, for Jan. 13 re-

lease, states TV network had industry record of 210 ad-

vertisers during year; introduced 23 new night programs
in fall with jump of 10% in average evening audience;

became “leading daytime network” with 30% gain in aver-

age audience; ended year with 152 affiliates equipped to

transmit network color, thus placing color within reach of

96.6% of all TV homes. Radio network gained 41% in

sales, claims 37% increase in share of 10 a.m.-noon audi-

ence, 40% up in 2-3 p.m. Rest of 19-page report comprises
departmental reviews.

“Telemat” library of 10,000 commercial slides will be
available to all commercial stations on subscription basis

early this yeax'. Television Mat Sei’vice Coip. pres. Charles
E. Woodruff announced this week. Company, with head-
quarters at 129 E. 18th St., N. Y., says telemats are for

use in coopei'ative advertising and for local tie-ins with
national ads, in same manner as mats are used by news-
papers.

Best TV year yet is predicted for 1958 by sales v.p.

A. W. Dannenbaum Jr. of Westinghouse Bcstg. Co. in state-

ment this week, scoffing at I'eports of “softness of the TV
industiy that we hear in some quarter's.” He said WBC
TV stations had “greatest year in history” in 1957 with

6.3% increase in gross billings over 1956, saw “an even

more promising opportunity in 1958 than many are willing

to estimate.”

FTC dismissed complaint agaiirst Pepsi Cola Co. this

week, conceding it lacked “potential proof” firm gave un-

larvful promotional allowances to favored customers in-

directly through TV-radio iretwork intermediaries. Com-
mission adopted initial decision by examiner Abner E.

Lipscomb that staff attorneys were unable to disprove

Pepsi Cola’s defense against complaint, filed July 15, 1956.

Confidence in ABC-TV progress “toward the No. 1

position iir terms of network popularity” was voiced imami-

mously by ABC-TV Affiliates Assn, board at Miami Beach

meeting with top executives of network this week. Board

hailed “tremendous achievements” of ABC-TV in 1957.
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Federal Aid to School TV: Govt, grants totaling as

much as $48,000,000 to help states establish educational TV
systems are proposed in bill (HR-9634) introduced by Rep.

Boggs (D-La.) at opening of new session of Congress.

Referred to House Education & Labor Committee,

Boggs measure would authorize Congressional appropria-

tion specifically for educational TV. From these funds

U. S. Conir. of Education could give up to $1,000,000 to any

qualified state for purchase & installation of TV equipment.

To qualify for TV grants under bill, states would be

required to obtain authorization
—“directly or indirectly”—

from FCC for systems operated by state agencies or by

“nonprofit foundation, corporation, or association organ-

ized primarily to engage in or encourage educational TV
broadcasting.” No federal funds would be available for

“construction or repair of structures to house” TV equip-

ment or for its actual operation.

Boggs bill to “expedite the utilization of TV facilities

in our public schools & colleges, and in adult training pro-

grams” fits in with proposals by 16 states (including La.)

affiliated with Southern Regional Educational Board for

$22,500,000 regional educational TV network (Vol. 13:31).

Educational TV course in NYU’s Sun7'ise Semester

series on WCBS-TV, N. Y. (Vol. 13:39,47), has been so

popular with non-academic students that they’ll be able to

qualify for “second class scholarship” certificates next

term, starting Jan. 27. First 6:30-7 a.m. TV class in com-

parative literature was intended primarily for 177 NYU
students who paid $75 tuition fees to earn 3 college credits.

But station survey indicated 120,000 other early-moniing

viewers enrolled themselves for Su7irise Semester. So NYU
is offering home examinations, certificates of proficiency

for cut-rate $35 fees to those who complete next course.

Success of Sunrise Semester has led WABC-TV to plan

30-min. commercial book program (Have You Read?) for

which sponsors will be sought.

New TV science series, intended to make public aware
of urgent need for trained teachers, scientists & engineers,

will be produced by Rossman Productions under auspices

of Thomas Alva Edison Foundation. Negotiations with

major midwest sponsor for 20 filmed 60-min. shows are

under way, exec, director George Probst of Foundation

said this week.

Pay TV could endanger football telecast programs of

National Collegiate Athletic Assn., its TV committee
warned this week at Philadelphia convention. Committee
said 1957 NCAA TV plans worked out well, made no spe-

cific recommendations for changes in 1958 scheduling.

Newly appointed TV committee was given free hand by
convention to draw up this year’s program.

Station-paid TV research for advertisers introducing

new consumer products is offered by Blair-TV in test

market plan (TMP) whereby Pulse conducts 500 home
interviews before campaign, 500 at conclusion.

NBC-owned stations’ “Know Your Schools” project

will be subject of report to govt, officials, including FCC,
at luncheon meeting in Washington’s Sheraton-Carlton
Hotel Jan. 16.

Fabulous publishing success story: TV Guide's 50

regional editions^ Jan. 4 went up to 6,078,723 circulation

(4,910,203 newsstand, 1,383,456 subscriptions).

Cons! met ion of 1 fl.'l.’l-ft. TV tower has started in T,enin-

giad, Moscow Radio announced.

TGlGCasting NoIGS: Landmark in TV journalism, CBS-

TV’s 90-min. essay Where We Stand Jan. 4 was precedent-

setting example of how TV can fulfill its obligation to in-

form public without being either radio-with-pictures or

newsreel-in-the-home. CBS news went all-out in making

definitive survey of status of U. S. & Russia in scientific

and military development—with no punches pulled. Pic-

ture was grim, and it was capped with perhaps the most

extensive editorializing ever carried on network broadcast,

as Howard K. Smith concluded with plea against com-

placency, warning of sacrifices and controls to come, and

argument for meaningful disarmament negotiations.

Though Where We Stand was presented early in year, it

should be neither neglected nor forgotten early next year

when 1958 awards are given out . . . Good show is worth

repeating, and General Motors reportedly is exploring idea

of live repeat of last Nov.’s 2-hour 50th anniversary coloi’-

cast late in March or early April . . . Latin American sales

by Screen Gems during last 6 months of 1957 were more
than double those of entire preceding 12 months, inter-

national operations director Wm. Fineshriber Jr. an-

nounced this week . . . “Hi-ho, Silver!” One of most dur-

able adventui’e shows in broadcasting, The Lone Ranger,

now owned by Jack Wrather, celebrates 25th anniversary

Feb. 1 with special 60-min. show on CBS-TV 1-2 p.m. . . .

“It’s a little sad,” mourns N. Y. Herald Tribune Syndicate’s

John Ci’osby in Jan. 5 column devoted to profile of top TV
cameraman Harold Classen (CBS-TV). “The live camera-

men have come so far in so little time—^barely a decade

—

done such brilliant things and leaimed and pioneered so

much. Yet already the signs are multiplying that they

are a dying breed” . . . Strange things are happening:

Movie theatres, in special screen messages, are urging
patrons to stay home night of March 26 and watch TV!
It’s the night of Academy Awards telecast (NBC-TV),
being sponsored this year by Motion Picture Assn, and in-

dependent producers. Some theatres even plan to close

down for the evening.

“Although neither WATV nor KMGM-TV is presently

a pi-ofitable operation,” says recently I’eleased annual re-

port of National Telefilm Associates Inc., “NTA is hopeful

that, over a period of time, both stations may be placed

on a profitable basis . . . the potential is encouraging.”

WATV is Newark Ch. 13 outlet, whose sale (with radio

WAAM) for $3,500,000-plus to NTA pends FCC approval
and is being opposed on behalf of regents of N. Y. State

(Vol. 13:49,50,62); KMGM-TV, Minneapolis (Ch. 9) is

75% owned by NTA, having been purchased for $630,000

(Vol. 13:34,47). NTA, traded on American Stock Ex-
change, shows $10,976,479 income from film rentals in year
ended July 31, 1957 and net income of $1,094,031 vs. $3,-

818,627 & $441,877 in preceding year. Earned surplus last

July 31 was $1,480,100; current assets $30,221,114, up
from $12,964,914; current liabilities $18,414,178, up from
$10,127,859; long-term debt $4,600,000; capital stock out-

standing 1,017,850 shares.

TV is lifesaver for many of 10,000 members of Screen
Actors Guild, union reports in releasing statistics showing
their total 1957 income from theatrical films was less than

$25,000,000 vs. $30-33,000,000 in pre-TV days. Drop in

wages was more than compensated by wages from TV last

year—$15,0000,000 for TV entertainment films, nearly

$3,000,000 in lesidiial iiaymonts (Vol. 13:47), $12-15,000,-

000 from appearances in filmed commercials.
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New and Upcoming Stations: Two educational out-

lets can be counted on air this week, which brings

operating station total to 525 (90 uhf)—30 educa-
tional stations now included in total. Long-
awaited WIPR-TV, San Juan, P.R. (Ch. 6) began
programming Jan. 6, and KUED, Salt Lake City

(Ch. 7), which began test patterns week of Jan. 6,

got program test authorization for Jan. 20 start.

WIPR-TV has 25-kw RCA transmitter and 6-bay an-

tenna on 200-ft. Blaw-Knox near town of Aguas Buenas,

15 mi. S of San Juan. It has plant at suburban Hato Rey
near offices of Dept, of Education. R. Delgado Marquez,

ex-WKAQ, San Juan, is gen. mgr.; Leo S. Lavandero,

ex-asst. professor, Yale Drama School, program mgr.;

Rafael Rodriquez, ex-WKAQ-TV, chief engineer.

KUED, owned by U of Utah, has 5-kw RCA trans-

mitter and 6-section superturnstile antenna on 140-ft.

Ideco tower at site in Oquirrh Mts., 17 mi. from city. C.

Richard Evans, ex-KGMB-TV, Honolulu, and onetime mgr.

of KSL-TV & KSL, Salt Lake City, is mgr.; Keith M.
Engar, program director; Herbert W. Holtshouser, ex-

KUTV, Salt Lake City, chief engineer.

H:

In our continuing survey of upcoming stations, these

are latest reports from principals:

WTAE, McKeesport-Pittsburgh, Pa. (Ch. 4) broke

ground for new studio building Dec. 18, has transmitter

house 25% completed, plans programming next Sept., re-

ports exec. v.p. Leonard Kapner. Studios will be at Penn-

Lincoln Parkway E. & Ardmore Blvd. in Wilkinsburg, Pa.

It has ordered RCA transmitter, begins work on footings

for 1060-ft. Blaw-Knox tower in 2 weeks. Owners are

Hearst’s radio WCAE and Television City Inc. (latter’s

principals being former ovraers of radio KQV). Rep will

be Katz.

KTVU, Oakland-San Francisco (Ch. 2) has 25-kw

RCA transmitter on hand, plans Feb. 15 test patterns,

March 2 programming, reports Wm. D. Pabst, exec. v.p. &
gen. mg:i’. Transmitter house is nearly ready, as is foun-

dation for 100-ft. Ideco tower. Base hour will be $1000.

Rep will be H-R Television.

KXAB-TV, Aberdeen, S. D. (Ch. 9) has ordered 5-kw

DuMont transmitter for March 1 delivery, plans start

April 1 as affiliate of parent KXJB-TV, Valley City-Fargo,

N. D. (Ch. 4), reports pres.-gen. mgr. John W. Boler. It

has asked for bids on studio-transmitter building. It will

use RCA antenna on Stainless tower. Base hour will be

$150. Rep will be Weed.
KTWX-TV, Sheridan, Wyo. (Ch. 9) has started con-

struction of studio-transmitter building, expects to begin

programming March 15 as satellite of KTWO-TV, Casper
(Ch. 2), reports Burt I. Harris, pres, of Harriscope Inc.,

TV producer and packager, which owns % of stations.

Transmitter hasn’t been ordered, but March 1 delivery will

be requested. KTWX-TV will be sold as bonus to KTWO-
TV, which got interconnected with NBC-TV Dec. 21, has
$150 hourly rate. Rep is Meeker.

KDUH-TV, Hay Springs, Neb. (Ch. 4) has 6-kw RCA
transmitter and 25-kw Standard Electronics amplifier

wired and ready, expects to start soon as satellite of parent
KOTA-TV, Rapid City, S. D. (Ch. 3), reports Wm. F.

Turner, business mgr. RCA 6-bay antenna has been in-

stalled on 500-ft. Ideco towei*. It will be sold as bonus to

KOTA-TV, which has $200 hour. Rep is Headley-Reed.

WGTE-TV, Toledo, 0. (Ch. 30, educational) has been
held up pending decision to change from proposed 300-

watt ERP to higher power, reports progi’am director Mur-
ray W. Stahl. GE helical antenna is on hand.

CFTM-TV, Trois Rivieres, Que. (Ch. 13) has ordered

GE transmitter for delivery about Feb. 1, hopes to begin

test patterns March 8, programming March 15 as CBC
French Network affiliate, reports pres.-gen. mgr. Henri
Audet. He’s former CBC regional engineer and has moved
from Quebec to Trois-Riviei’es to supervise construction

Buildings are to be ready by end of Jan. It has 300-ft.

Wind Turbine tower due shortly. Base hour not set. Reps
will be Weed, Jos. A. Hardy & Co. Ltd., John N. Hunt & Co.

CKBI-TV, Prince Albert, Sask. (Ch. 5) received 10-kw
Standard Electronics transmitter Jan. 3, plans Jan. 15

programming, reports gen. mgr. E. A. Rawlinson. Studio-

transmitter house is completed and Alford antenna has
been installed on 600-ft. Wind Turbine tower. C. 0.

(Jerry) Johnson, recently with CKCK-TV, Regina, Sask.,

and long-time CKBI local sales mgr., will be sales mgr.;

Jack J. Cennon, from CKBI, production mgr.; Tom Van
Nes, CKBI, chief engineer. Base hour wll be $175. Reps
will be Weed and All Canada.

Control of KAVE-TV, Carlsbad, N. M. (Ch. 6) and

KAVE is being transferred from Mrs. Nancy H. Battison.

who is disposing of her 54.16% (2003 shares) for $43,500,

it’s revealed by transfer application filed with FCC. Ed-

ward P. Talbott, chief engineer of El Paso’s KROD, is

acquiring 1038 shares, which—^with the 21.7% he now

owns, plus an additional 325 currently unissued shares

—

will give him 51% ownership. Other new owner is El Paso

architect-engineer Ralph V. Davis, who is acquiring 965

shares (26.1%). Combined TV-AM Nov. 30 balance sheet

shows $19,294 deficit. Stations had $30,763 current assets,

$121,268 fixed assets; $36,564 current liabilities, $77,672

long term debts.

Application for sale of WMBV-TV, Marinette-Gi'een

Bay, Wis. (Ch. 11) with WMAM to Morgan Murphy in-

terests (Vol. 13:52) includes Nov. 30 balance sheet show-

ing TV had $1300 profit to date for year, radio $7191. It

lists $45,058 current assets for TV, $435,333 fixed assets;

.$213,668 current liabilities, $136,847 other liabilities, $135,-

389 advanced by radio WMAM.

Gannett Co.’s purchase of KOVR, Stockton, Cal. (Ch.

13) for $3,100,000 (Vol. 13:47) was approved by FCC.
In taking over licensee Television Diablo, newspaper pub-

lisher pays majority owmer H. Leslie Hoffman and asso-

ciates $1,100,000 cash for capital stock and takes over

$2,000,000 indebtedness. Terry H. Lee is to remain as

gen. mgr. until next summer. Gannett newspaper chain

owner also operates WHEC-TV, Rochester, N. Y. (Ch. 10),

WINR-TV, Binghamton, N. Y. (Ch. 40); WDAN-TV,
Danville, 111. (Ch. 24).

Transfer of CP for WJMS-TV, Ironwood, Mich. (Ch.

12) by Wm. L. Johnson for $10,000 expenses to Frank J.

Russell’s WDMJ-TV, Marquette, Mich. (Ch. 6) to be satel-

lite (Vol. 13:46) w'as approved by FCC this week. Russell

also was granted CP for private relay to permit off-air

pickup of parent progi'ams by Ironwood outlet.

GE has shipped special 2-bay helical antenna to upcom-
ing KIRO-TV, Seattle (Ch. 7), due in Feb.; 5-kw trans-

mitter to WTVJ, Miami (Ch. 4) ;
12-kw used transmitter

to KEPR-TV, Pasco, Wasli. (Cli. 19), planning boost to

144-kw; film scanner to Ampex Corp., Redwood City, Cal.
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Translator-Station Coexistence: FCC this week in-

dicated it believes translators and stations can

coexist in same town, when it granted Ch. 70 &
76 in Lewiston, Wash, to Orchards Community
TV Assn.—denying request by local KLEW-TV,
Lewiston (Ch. 3), to set the translator applica-

tions for hearing. In long-pending case—first one

of its kind—KLEW-TV had argued that existence

of translators in Lewiston-Clarkston area would

impair or destroy ability of local station to serve

the community.
In granting Orchards the right to relay programs of

KREM-TV & KHQ-TV, Spokane, Commission expressed

opinion that “TV service in that area would be improved,

rather than jeopardized, by additional program outlets.”

Comr. Bartley dissented, favoring hearing.

In another phase of its fight against repeaters,

KLEW-TV this week wired Commission that illegal vhf

booster with 2 Ch. 6 yagi antennas on 85-ft. steel tower

apparently was about to begin operation in Lewiston-

Clarkston area. Commission told KLEW-TV it would in-

vestigate and take “appropriate action.”

Also on the translator front, FCC extended for an-

other year—until Jan. 1, 1959—its liberalized translator

equipment rules as regards spurious emission and methods

for measuring power output (Vol. 12:35), saying “no se-

rious interference problems have been reported.”

Commission this week asked Appeals Court to set

aside stay of FCC oi’der authorizing CBS to transfer its

Ch. 11 CP in St. Louis to 220 Television Inc. (Vol. 14:1).

Path was finally cleared for license renewal of WMUR-
TV, Manchester, N. H. (Ch. 9) this week, when TV for

New Hampshire Inc. dropped its competing application

for Ch. 9, which it filed when WMUR-TV proposed to

move to point about 20 mi. from Boston (Vol. 13:12,40).

In allocations atcions, FCC added Ch. 17 & 39 to

Bakersfield, Cal., and started rule-making on proposed

switch of Ch. 9 to Baton Rouge from Hattiesburg, Miss.

Petition to change FM rules to permit stations to use

horizontal or vertical polarization was denied this week

by FCC which held curi-ent rules now permit adding verti-

cally polarized elements to existing horizontally polarized

antenna system. Washington consulting engineer James
C. McNary had filed petition on grounds vertical polariza-

tion would provide better auto FM radio reception (Vol.

1:1:18,31). Comr. Bartley voted to make vertical polar-

ization permissive; Comrs. Lee and Mack did not partici-

pate.

Translator starts: K76AG, Shelby, Mont, began Jan. 7

repeating CJLH-TV, Lethbridge, Alta.; K76AF, Eureka,

Nev. began Jan. 3 with KSL-TV, Salt Lake City; K70AZ,
Gallup, N. M. Dec. 13 with KOB-TV, Albuquerque; K76AD,
Raymond, Wash, “early Dec.” with KOMO-TV, Seattle;

K78AG, Leadville, Colo. Nov. 30 with KOA-TV, Denver;
K70AY, Nov. 25 with KOL-TV, Reno; K80AJ, San Saba,

Tex. Nov. IG with KRLD-TV, Dallas; K72AL, Grange-
ville, Ida. Oct. 26 with KREM-TV, Spokane.

FCC Bureau of Field Engineering under veteran direc-

tor George S. Turner, with staff of 60, moves to new
quarters week of Jan. 13 at 718 Jackson Place NW, Wash-
ington.

Warner Bros, dismissed 50 Hollywood employes this

week ill new economy move aflecting nearly all depts.

Closed-Cil'cuit Spectaculars? Movie industry

ought to stage own “spectaculars,” preferably monthly,

and pipe them via closed-circuit TV into nation’s theatres

in order to compete with the “TV super-colossal spectacu-

lars we get once a month.” So says George Sidney, pres,

of Screen Directors Guild, in letter to MPAA pres. Eric

Johnston. Citing Chicago theatres’ complaints that they

did lowest Sun. night business night Frank Sinatra &
Bing Crosby appeared on TV together, Sidney asserts

success of TV shows is result of talent “amassed [from]

show business, not TV personalities” and suggests this

talent “should be working for show business.” He would

have theatres share part of expense on basis of pre-seat

royalties.

“Closed-circuit TV communications industry” grossed

about $3,200,000 in 1957, according to release by TNT
Tele-Sessions pres. Nathan L. Halpern, whose figure is

considerably above gross of $2,400,000 reported in our

survey of “meeting TV” industry (which did not include

theatre-TV sports events) last month (Vol. 13:52). Hal-

pern said his company “provided closed-circuit services to

23 accounts, which produced gross revenues of $2,610,000,

about 81% of the entire industry” last year. Largest

closed-circuit telecast ever held, he said, was Robinson-

Basilio championship fight, televised to 174 locations in

U. S. and Canada. “Closed-circuit tele-sessions for busi-

ness meetings cost as little as $3100 and as much as

$250,000 during the year,” citing Kleinert Rubber’s Detroit-

to-N. Y. telecast and AT&T Yellow Pages’ 62-city event

as opposite extremes. He predicted 1958 would be “an

even bigger year” for closed-circuit telecasting.

Baseball TV curbs—and how they can be imposed by

major leagues without risking anti-trust prosecution

—

will be explored in conference between Baseball Comr. Ford
Frick and Chairman Celler (D-N. Y.) and Rep. Keating

(R-N. Y.) of House Judiciary Committee. Sympathetic to

pi'otests by minor leagues that scheduled CBS-TV telecasts

of major Sunday games this season will hurt gates of

smaller clubs (Vol. 14:1), Frick will try to work out solu-

tion to problem in talks with legislators—probably next

week. He has pointed out that any agreement by major
clubs to limit telecasting of games probably would violate

monopoly laws.

British movie attendance is down 25% from 1956,

bringing new layoffs by J. Arthur Rank Organization and
Associated British Studios—but for once, TV isn’t blamed
for all decline. Survey of worsening theatre situation by
Times of London shows that TV viewing is only one factor.

Nevertheless, BBC is being criticized by Radio & TV
Safeguards Committee for recent block purchases of U. S.

films for TV. Group of 16 trade unions & professional or-

ganizations complains that film imports will be shown
Saturday nights—“normally a peak cinema-going time,”

thereby placing “further severe burden on the struggling

shoulders of the British film industry.”

Power of radio, Soviet style, apparently was respon-

sible for embarrassing “scoop” by AP this week to the

effect that Russians had put manned rocket into outer

space. Retraction by AP conceded that story was based on

rumor, but other news services were quick to point out

that Radio Moscow had broadcast Orson Welles type drama
Jan. 5 based on the launching of a manned sputnik “in

the futm’e.” The assumption was that AP’s Moscow staff

bad lieanl l•(“l)()rt.s from “usually reliable sources” which
misinterpreted the dramatic broadcast as fact.
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AT THE MARKET—HIGH ENDS REACH HIGHER: All aspects of TV, radio, phono merchandising '

observed at Winter Market in Chicago this week seemed to be beamed at propagating
the high-end push launched at Stimmer Market in June (Vol. 13:48). Most manufacturers
were confident their step-up efforts were meeting with success. For example;

(1) In TV, console assortments were wider ; leaned more heavily on variety of
woods and cabinet styling; offered multiple speakers, out-front sound, higher watt-
age output; relied more than ever on quality-of-sound features. [Details, p. 12.]

(2) In radio, though drop-in models were few , transistor models got major
share of selling effort. While transistors were said to be bringing profits back to
radio, there was concern lest undue accent in this now 10,000,000-home-units-per-
year business is being placed on numbers of transistors within tight price brackets.
There's fear that this could drive customers to retreat again to lower price rather
than to weigh manufacturer performance claims. [Details, p. 13.]

In hi-fi, high end was bolstered by new woods, new cabinet styling, rash of

matching, extra-speaker units. All makers were smiling over excellent retail accept-
ance and buying during Dec. and prospects for ensuing months. [Details, p. 12.]

Confidence in high ends , absence of dumps, tightness of promotional specials
were leading manufacturers to feel that — in spite of talk about depression, reces-
sion or what-have-you — a new "stability" and "sensibility" had at long last really

taken hold in home electronics merchandising.

That high-end planning — at least at production levels of TV — had spread
throughout the industry in recent months was further evidenced by Electronic Indus-

, tries Assn, report this week on how model mixes have fluctuated over last 3 years.

Portables have increased share of market, to be sure, but they have not "done away"

with table models to degree some at markets seem to believe. And consoles have

regained share lost last year. Examples; In 1955, portables started with 3% of

unit production, jumped to 23.5% in 1956, did 29% in first 11 months of 1957. Table

models represented 54% of production in 1955, went down to 42% in 1956, were 32% in

1957. Consoles finished 1955 at 43% of production, slipped to 34.5% in 1956 — but

after June Market were up again to 38%.

1957 TV Production: Preliminary estimate of 600,000 TV production in 6-week Dec.

brings total for 53-week year to about 6,421,000 vs. 627,000 in 5-week Dec. and

7,387,029 for full 1956. Distributor sales for Dec. were about 800,000, making 1957

total about 6,300,000 compared with 999,000 & 7,205,000 year ago.

Inventories at factory and distributor levels were estimated to be slightly

less than the 1,391,000 at end of 1956. Preliminary retail inventories will not be

available until next week, but if they maintained end of Nov. level, industry went

into 1958 with about 100,000 less sets than Jan. 1, 1957' s 2,476,000.

TV production was 61,824 in week ended Jan. 3 vs. 87,497 the preceding week,

89,319 in final 1956 week. Radio production was 127,890 (36,789 auto) vs. 210,493

(59,816 auto) preceding week and 269,410 (145,456 auto) last year. Total for 53

weeks is 15,400,000 — 9,932,000 home (8-year high) and 5,568,000 auto units.

STEREO DISC HAS THEM TALKING: Coming of the stereophonic phonograph record — and

equipment to play it — was much discussed in Winter Market booths this week. While

all manufacturers of present hi-fi equipment were smiling over rising high-ticket

sales curves, they were also somewhat concerned whether publicity about this next

disc development was going to help or hinder current sales progress.

10 -



11

Ever mindful of what "wait-f or-color " once did to high-end TV sales, there's
now some fear lest "wait-for-stereo" could be even more damaging to 2 highest phono
& radio-phono brackets which showed sharp rises in 1957 (Vol. 13:51).

While one group wants stereo discs to happen as soon as possible — its atti-
tude being that all new developments are good for business — another group would
prefer that stereo not even be talked about.

In face of confusing information from both record makers and component sup-
pliers, makers of finished hi-fi goods are trying to anticipate any turn of events
in their 1958 planning. Most hi-fi makers at Market felt that record developments
would have to lead playing equipment developments. Consensus seemed to be that the
record companies must first decide between the 2 record cutting systems now compet-
ing for approval as stereo standard, would then have to tool-up for production in
volvime. Once some direction in record marketing is pointed, playing equipment sup-
pliers have to produce the vital stereo pickup cartridge at reasonable prices. Then

i
— finished goods makers can move with some semblance of order.

' At least 4 suppliers are expected to have dual-track cartridges by fall, we
were told by several phono manufacturers at the Market — whether or not stereo
discs are available in volume.

Cartridge is the bottleneck . But rather than sit idle until ticklish problem
is solved, phono makers are planning around it. They're discussing availability of
changers whose tone arms will be able to take the dual-track cartridge and its
dual wiring — without altering other standard dimensions. If so, stereo changer
will take no more space in existing cabinets than current changer. If stereo hits
big, no other revolutionary changes of equipment in factory lines or on plans boards

I

are seen standing in the way. With cartridge in place, conversion at factory of in-

j
production equipment — or equipment already in homes — means only doubling avail-

A able components; another amplifier for second track; another speaker.

T Most disturbing is insistence by respected authorities — in conflict with
i more promotional elements in field — that all current stereo developments are still
1 "experimental." Warning is that despite Oct. & Dec. demonstrations of stereo record
I

production — and reproduction — engineering has yet to iron out kinks, methods
) costs, and that no package dare be dated.
' Larger marketing imponderables exist , too. As we talked with them at the
I Market, manufacturers were wondering; Will the stereo disc and its playing equipment
t revolutionize the present business? Will it be mass market development or merely
t coexist as second dimension overlapping high end of one-dimension equipment? What
( about stereo tape — will stereo records coexist with it, or is a survival battle
: coming? When will the fireworks really begin?

1 Trade Personals: Wm. L. Dunn, ex-Warwick, appointed

Admiral v.p. & director of engineering . . . James F. Cooper

promoted to mgr. industrial sales, RCA electron tube div.,

Lancaster, Pa. . . . Wm. L. Schubert promoted to coordi-

nate engineering and facilities-planning programs for

Philco appliance div., succeeded by Richard C. Connell as

gen. mgr. of home laundry dept . . . Robert W. Galvin,

Motorola pres., received citation from Paraplegics Mfg. Co.

for service resulting in 100,000 hours of work for physi-

cally handicapped ... A. A. Ward elected pres, of Altec
' Companies . . . Myles S. Spector, ex-pres., Insuline Corp. of

America, named sales mgr., American Geloso Elec-

tronics Inc., N. Y., No. American sales agency for Geloso

Ili-Tone miniature tape recorder (Italian) . . . Wm. J.

t
Turnbull elected pres, of GPE subsidiary National Theatre
Supply Co., succeeding Walter E. Green, retired . . . Harold
M. Johnson elected Spai ton Corp. v.p., continuing as treas.

. . . John E. Sheasgreen, Wcstinghouse Supply Co., elected

pres, of Electric Institute of Boston . . . Robert T. Hood

elected Gabriel Co. conti’oller & treas. . . . James D. Grady
Jr. promoted to mgr. of ORRadio’s new instrumentation
tape div.; Robert D. Browning named mgr. of new audio
products div. . . . Wm. F. O’Boyle, director of Capitol
Records phono dept., elected v.p. of subsidiary Capitol
Records Distributing Corp. . . . W. D. Renner promoted to
v.p. in charge of special services, Howard W. Sams &
Co. . . . Edward Berman, ex-Geare Marston ad agency,
lejoins DuMont as dealer development mgr.

Arnold Maxin, ex-Epic Records, appointed pres, of
Loew’s subsidiary MGM Records, succeeding Frank Walker
who continues as v.p. & consultant.

Obituary

Dr. Willis R. Whitney, 89, pioneer in modern industrial
research and founder of GE’s research lab in Schenectady
in 1900, died there Jan. 9 following heart attack. He
directed lab 32 years, was a GE v.p. when he retired.

.1
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TV's New Sonnd Appeal: Single outstanding trend

among drop-in TV models at Winter Market was
stress on high fidelity sound features—to go with

the picture, or to go with jacked-in record changer

which could convert the TV into a bona fide hi-fi

set. Sound was stealing all the thunder accorded

automatic tuning and remote control features

launched at Summer Market in June,

RCA introduced $450 TV with 15-watt output,

12-in. woofer & twin 3i/^-in. tweeters; $550 TV-
phono with 12-in. woofer & four 3i/^-in. tweeters

;

and added hi-fi sound system to one $895 color

console. DuMont, at $389, brought out lowboy

with 6-in. woofers playing out either side & twin

3V^-in. tweeters out front. Admiral showed 5

drop-in consolettes starting at $229 with 3 speak-

ers in bases and 5-watt output.

Working directly toward use of TV sound system for

record playing, Admiral also showed, perched atop &
plugged into Seton model, its own label record changer

in finished case. Promotion offered console TV, “$54.95

changer for $9.95 and free LP record with purchase of

$369 TV.”
[For other lines previously announced, see Vols.

14:1; 13:48-52.]

In portables, several competitors were unhappy with

introduction of 3 new 14-in. portables each by GE & Zenith

—expressing to us hope this would be year 14-in, portables

would vanish.

Manufacturer attitudes toward portables produced

other conflicts. Several makers are actively resisting

trend to 110-degree tube in portables. One, firm in belief,

says that price is fundamental concern in merchandising

portables; that distributors still scream for price in that

portion of mix; that use of 90-degree tubes permits market-

ing of set at $10-$20 lower than 110-degree sets.

Zenith admittedly beaming its design at preferences

of servicemen, reverses all-industry use of vertical chassis

in portables and offers horizontal chassis in both 14- &
17-in. models.

Sylvania, going against line-timing pattern in both

portables & consoles, was claiming its Black Knight port-

ables, convertible consoles & super-slim “Sylouette” (Vol.

13:46) are not drop-in models but complete new lines

—

“introduced because we feel the market is right for them

regardless of what tradition dictates.”

Reaction among competitors to Motorola’s revelation

of not-yet-ready-for-market battery-operated transistor

portable (Vol. 14:1) varied from congratulations to sour

grapes. Latter feeling came from makers who claim

they’re keeping own experimental models in the lab rather

than risk “wait-for-transistor” resistance to current lines.

Lawrence color tube is reported focus of heavy ex-

penditures in money and manpower at DuMont, but pres.

David T. Schultz declines to give details or commercial

targets, confining himself to: “Developmental progress to

date is excellent.” Hope is that tube will permit simpler

and cheaper color set.

Olympic pres. Morris Sobin reports 25% increase in

firm’s first 9-mo. exports vs. 1956 period, noting continued

expansion in Central and South America, addition of

Dominican & Peru distributors for TV, radio, hi-fi, air

conditioners.

Keeping Hi-Fi Hoi: Phono assortments got their
share of booster merchandising at the Winter
Market—led by auxiliary speakers, new wood
treatments and cabinet styling in consoles, ex-

tension of the portable push and 2 big break
throughs at the high end.

Add-on merchandising brought out auxiliary,

remote speakers—which match either new-at-
this-show or existing phono models—from $39.95
(Admiral) to $200 (Magnavox, with own ampli-
fier). Between the 2 were: Westinghouse at $64,
Philco at $50, RCA at $69.95, Motorola with 2 at

open lists approximating $50 and $80, Most re-

mote units had more than a single speaker in them
—and all had long furniture-type margins.

RCA went all out with add-ons offering 4-finish match-
ing elements which build a single $169.95 consolette into

$501.75 modular TV-hi-fi center on low bench, including

auxiliary speaker, 21-in. TV, record storage rack.

Magnavox brought out its $1175 “Concert Grand”
top-of-the-line 50-in. wide console with AM-FM tuner, 40-

watt dual-channel amplifier, two 15-in. speakers & tw’o

1000-cycle horns, stereo tape deck, clock which automati-

cally records programs at pre-set time.

Wood styling left standard mahogany and blonde in

minority in display booths. Walnut was most prominent
“standard” wood and most makers also showed expanded
assortments of solid, stained & limed fruitwoods, unusual

veneers which create a whole new lexicon of descriptive

copy—and Admiral drew rave notices for novel wood
tones of its styled-in-Italy “Italiana” hi-fi line.

While most of high-end action was admittedly de-

signed to make hi-fi a major family purchase for the

living room, the younger “record party” set was not over-

looked. Portables—EIA count showed 5 of 6 portable

phono categories up sharply for this year (Vol. 13:51)—
were added by most makers with accent at $49.95 to $89.95

in anticipation of Feb. & June graduation gift markets and
vacation business.

DISTRIBUTOR NOTES: Emerson will set up factory

branch in Philadelphia following resignation of Ii-ving

Witz, pres. & founder of Emerson Radio of Pa.; he will

supervise Emerson Radio of Florida, Miami, which he also

heads , . . Allied Appliance Co. (Motorola), Boston, elects

Paul L. Bishop pi-es. ; he’s been v.p. & controller . . .Peirce-

Phelps (Zenith), Philadelphia, appoints Richard Dyer, ex-

Stuart F. Louchheim Co., to new post of field specialist in

sales and major appliances; Jack Redmond, also ex-Louch-

heim, named district mgr. for Peirce-Phelps’ Zenith sales

in southern N. J. . . . Jos. M. Zamoiski (Whirlpool), Balti-

more, names Norman L. Robinson mgr. of major appliance

dept.; he’s rejoining firm after heading ovti wholesale

firm for about year . . . Hotpoint appoints John S. Hicok

eastern regional mgr. (Boston-Buffalo-Washington, D. C.)

. . . Pilot Radio names Allan C. Davey, ex-Kelvinator, dis-

trict sales rep. for 111. & eastern Wis. . . . Kelvinator ap-

points Russell L. Clark as mgr. of new major appliance

zone office at 2nd St. & Erie Ave., Philadelphia . , . Rockbar

Corp. (Collaro changers, Goodman speakers), Mamaroneck,

N. Y. promotes Stanley Neufeld to new post of national

jobber sales mgr., and names Thomas B. Aldrich, ex-Presto

Recording, industrial sales mgr.

FM “Range Extender” is new Jerrold preamplifier for

installation between antenna and FM tuner.



13

Financial Notes: Electronics & Electrical Equipment

Shares group of Group Securities Inc., big Jersey City

investment trust with total assets of $96,041,318 as of

Nov. 30, 1957, had net assets of $2,919,335 at then

market value, according to report to stockholders this

week. Fiscal year’s net income on these electronics-elec-

trical common stockholdings amoimted to $89,969: Allis-

Chalmers, 5000 shares; Bendix, 3500; CBS “A”, 7004; Cor-

nell-Dubilier, 5500; Cutler-Hammer, 1500; GE, 6000; IBM,

200; IT&T, 7500; McGraw-Edison, 1500; Motorola, 4000;

Norden-Ketay, 10,000; Philco, 5000; RCA, 5000; Raytheon,

1700; Sperry Rand, 8500; Square D, 3000; Sylvania, 5000;

Westinghouse Electric, 3000; Zenith, 2500. Note: In Group

Securities’ Common Stock Fund were 2500 AT&T, 5000 GE;

in its Capital Growth Fund, 1500 General Precision Equip-

ment, 1000 Westinghouse, 8000 Norden-Ketay; in its Fully

Administered Fund, 5000 Allis-Chalmers.

Sylvania had record sales but lower earnings in 1957,

reports chairman-pres. Don G. Mitchell. Though final

figures are not yet available, he says sales topped 1956

record of $332,000,000, while eaxmings will not equal 1956’s

$4.10 per share. Both 1956 figures were adjusted to in-

!
elude Argus Cameras Inc. which became a Sylvania div.

I

Jan. 2, 1957. Mitchell predicted substantial increase in

Sylvania’s 1958 sales, “possibly by as much as 10%, de-

pending upon the duration of the economic adjustment.”

I He said 1957 Sylvania TV unit sales nearly doubled 1956

1 and cited “far greater stability of TV set industry, espe-

,

cially toward end of 1957” as a primary factor in com-

I

pany’s sales gain. Other factors: strength of economy,

I

rapid growth of electrical-electronics industry.

I

Clarostat pres. Victor Mucher reports 1957 earnings

“should be about the same or a little higher” than last

year’s $227,924 (55^ per share), sales about the same as

$7,500,000 in 1956. He said emphasis had been shifted

from mass production of TV-radio components to precision

potentiometers, resulting in good year despite defense

cutbacks and lower TV production.

Transistors Bolster Radio: Transistor types were get-

ting most of radio promotional activity at Winter Market
in Chicago this week, although radio drop-in activity was
generally light.

i Admiral showed transistor radio innovation with 2-

speaker arrangement—one directed out front, other out

back—priced $59 & $69, with 8 transistors, 2 diodes. For

I first time. Admiral was putting tone control on transistor

I

models.

Motorola showed “Weatherama’’—6-transistor, 3-diode,

1 portable tunable to aircraft weather frequencies and
I beamed at plane & water sports enthusiasts for $79.95.

Zenith went up to 8 transistors in $75 bracket, brought

in new portable-table model with “better speakers” at

$69.95 and offered 7 transistors at $59.95.

I

Outside transistor area, RCA redesigned its clock

I

radio, getting rid of knob-concept and switching to multi-

I
position levers. Clock retails for $39.95, $42.95 with swivel,

i GE repeated last year’s low-end clock radio promotion

and brought out price special at $19.95.

I

Although transistor merchandising is concentrated in

t

$59.95 list area, helping industry raise its overall unit

value, several manufacturers told us they feel the tran-

sistor has begun to slide to a lower average price and fear

that this year may be one of last for the very high ($75)

j

end of transistor line.

1

Cornell-Dubilier had poorest year for gross since 1960,

for net since 1949, according to report for fiscal year

ended Sept. 30, 1957, showing $32,494,378 sales (not count-

ing those of 70%-owned Tobe Deutschmann Corp.) and

$754,928 net income ($1.38 per share) vs. $33,107,016 &
$1,085,047 ($2.01) in preceding year. Deutschmann rev-

enues were not disclosed but it operated at $11,000 net

loss in year; control of firm was acquired in Oct. 1956 for

$250,000 cash, its liabilities amounting to about $500,000.

Lower profits, said pres. Octave Blake, were “solely at-

tributable to cost-price squeeze” in highly competitive

market, with TV production down. But capacitor unit

sales were up, antenna rotator sales are expected to main-

tain steady sale, color TV market is hopeful, while guided

missiles, electronic computers & jet propulsion require

capacitors of high dependability. Firm has developed long-

life solid-dielectric tantalum electrolytic capacitor with

ratings up to 35 volts and new mica units for aircraft and

missile work. Proxy notice for Jan. 22 annual meeting

discloses Blake’s salary as $100,392, his stockholdings

37,512 shares out of 612,390 outstanding, including 3569

shares he holds in estate of I. 0. Blake.

Reports and reviews available: On CBS, by Hayden,

Stone & Co., 25 Broad St., N. Y. “Radar Round-Up”
(Bendix, GPE, Hazeltine, IT&T, RCA), Jan. 1 Fitch Stock

Summary, any broker. On Minneapolis-Honeywell, by
Green, Ellis & Anderson, 61 Broadway, N. Y. On TV-radio

receiver industry, in Value Line, Arnold Bernhard & Co.,

55 E. 54th St., N. Y. Note: United Business Service, 210

Newbury St., Boston, in recent annual forecasts, foresees

1958 corporate earnings of TV-radio, electrical appliances,

electrical equipment industries as whole about same or off

moderately (to 10%). And Jan. 1 Forbes Investors Ad-
visory Institute Inc. forecasts electronics prospects, good;

TV-radio broadcasting and TV-radio manufacturing, aver-

age; motion pictures, not promising.

Walt Disney Productions reports record net income of

$3,649,359 ($2.44 per share on 1,494,041 common shares) in

fiscal year ended Sept. 28 vs. $2,623,541 ($2.01 on 1,305,680)

in preceding year. Gross income was up to $35,778,242

from $27,565,394, increase for 12 months including $1,812,-

681 boost in TV revenues to all-time high of $8,810,571,

film rentals totaling $15,574,260. Higher net & gross were
due chiefly to operations of Disneyland Inc., now 65.62%
owned by Disney, balance by AB-PT; it grossed $6,001,611

in 3 months following Disney acquisition of additional

31.04% of stock last June.

General Instrument Corp. earned $551,527 (40^ per

share) on sales of $25,271,168 in 9 months ended Nov. 30

vs. $337,146 (24^) on $25,398,628 in 1956 period. In quarter

ended Nov. 30, net income was $304,477 (22^) on $10,070,-

998 sales vs. $301,585 (21^) on $11,418,715 in 1956 quarter.

Chairman Martin H. Benedek attributed better profit pic-

ture to expanding product lines, operating efficiencies, in-

creasing TV component sales.

Cinerama Productions Corp., producing agency for

Stanley-Warner’s Cinerama div., earned $324,000 on gross

of $440,000 in fiscal year ended Oct. 31 vs. $175,000 &
$295,000 preceding year; firm’s agreement with Warner
Cinerama gives it participating profits in 16 theatres.

Electronic Communications Inc., formerly Air Asso-

ciates Inc., earned $245,311 (88^ per share) on sales of

$16,980,451 in year ended Sept. 30, 1957, vs. $95,986 (25^)

on sales of $14,238,111 in 1956 fiscal year.
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COMMON STOCK QUOTATIONS
Week Ending Friday, January 10, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5. D. C.

120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8

High Low Stock and Div. 1Close

Wk.
Chnge

14/8 6/2 Admiral 7%
27 16/a AmBoschl.05g. 20/4 -f%
24/8 11/8 Am Bestg- Para.

1

13%
43/4 29/8 AmMach&F 1.60 33/4 -I-/8

179/8 160 AT&T 9 169 -%
.33/8 19/2 Amphenol 1.20. 24/4 -t-%

36/4 28 Arvin 2 29/4 +%
7/4 4/8 Avco .lOg 6% -I-/8

47/4 21 Beckm inst l!4i 24/4 —%
66/4 4? Bendix Av 2.40. 50% -1-3/8

52/8 27/8 Burroughs 1 . .

.

30% -f%
25/2 15/8 Clevite 1.15g... 16/8 -|-%

36/8 23/2 CBS "A" lb... 27 +"1

35/2 22/8 CBS‘'B” lb... 26 -|-%

54/4 25/8 Cons Elec .40a.. 31% -1%
35/2 18 Cons Electron .

.

20% -%
27/2 12/2 Cor-Dub 1.20... 15/4 -fl

106/4 57/4 Corning Glass la 78% -4/8

6/a 3/8 Davega 3%
47 27/2 Daystrom 1.20.. 33% -%
19/8 13% Decca 1 14% -f/4

15/8 13 Disney .40b 15% -fl/4

115 81% East Kod .90e .

.

97/4 - 3/4

4/4 3% El & Music .13e 3/4 -%
34 22% Emer Elec 1.60. 29 - 2/4

6/8 3/4 Emerson Radio. 4% -I-/4

10/4 6/4 Gabriel .60 7% -|-%

68/8 46/4 Gen Dynamics 2 63% +iy»
72/8 52% Gen Electric 2.. 61% +Vs
8/8 4 Gen Inst. .15g.. 5% -t-%

47/4 30/4 GenPrEquip2.40 36/8 +‘/>

30/8 22% General Tire .70 28% -t-%

25/8 17/4 Hoffman Elec 1. 21%
376/2 270% IBM 2.40b 301/4 - 4/4

1957-8 Wk.
High Low Stock and Div. Close Chnge

37/* 25% IT&T 1.80 30% -%
50% 33 I-T-E CirBl%d. 41 -t-%
10% 7% List Indust %e. 7% -t-%

56% 29% Litton Ind 42% -t-%
22 11% Loew's 13%
44 28% Magnavox l%b. 32% +‘/s

50% 23% Maflory 1.40b.

.

27% -%
131 73% Mpis. H'll 1.60a 78% -3%
51/4 35% Motorola 1%... 39% -1%
9% 7 Nat’l Thea % .

.

7% -t-%
36% 28 Paramount 2... 32% -H
18% 11 Philco %f 13% -t-%
40 27 RCA la 33% -1-1%

23% 16% Raytheon 21% -%
50% 30% Ref Elec 1.80... 32 -1
8% 4% Republic Pic. .. 6% -1

39/4 29% Sang Elec 1.80. 34

18 12% Siegler .80 15 -t-%
6% 2% Sparton 2%

-t-%26% 17% Sperry Rand .80 19%
9% 5% Standard Coil.

.

7% -f%
18% 13% Stanley-War 1.. 14% -f/*
41% 27% Stew Warner 2b 31% -t-1%
29% 18% StorerBcstg 1.80 22% -t-%

46% 29% Sylvania 2 34% -f%
31% 15% Texas Instru. .

.

27 -2
89% 46 ThompProd 1.40 53 -fl%
37% 21% Tung-Sol 1.40b. 24 -%
30% 19% 20thC-Fox 1.60. 23% -f/8
25% 15 United Art 1.40. 16% -1-1

.30% 18% Univ. Piet la... 21 -t-2

28% 16% Warn Bros 1.20. 17 -%
68% 52% Westingh El 2.. 61% -1%
140 91% Zenith 3a 122 -3%

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists.. 3% -%
52% 19% Allied Con la.

.

41% - 1%
21% 11 .Amer Electro % 14% -f%
12% 4% Audio Dev.05d. 8% -%
13% 6% Belock Inst %t. 8/4 -t-%

1 % % C & C TV % -he
5 2% Clarostat .15g.

.

3

6% 3 DuMont Lab. .

.

3% -t-%

7% 2% Dynam Am 3% -t-%
12% 5% Electronics Cp.. 6% -t-%
27% 16 Fairch Cam %g. 22/4 -%
30 8/4 General Trans.. 18% -%
28% 17 Globe Un 1.20b. 16% -t-%
4% 2% Guild Films 2% -%
44% 29% Hazeltine 1.40b. 33% -t-1%

3% 2% Her Radio .15g. 2%
6% 3% Int Resist .20. .. 4 -t-%

8% 4 Lear 5% -1-1%

1% % Muntz TV % -Ke
3% 2% Muter Co. %t.

.

2% -/%
9% 5% Nat’l Telefilm.

.

6% -t-%

2% 1 Nat Union El..

.

1% +Va
11/4 5% Norden-Ketay.. 6%
5 3 Oxford El .lOd.

.

3% -%
20% 10% Philips El 11%

-%8 3% ServoCpAm 4%
12% 6% Servomech .40. 7% -%
9 3% Skiatron 5% -%
8% 2% Technicolor 3% -%
5% 3% Trans-Lux .20g. 3/4 -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Advance Ind

Aerovox
Airborne Inst

Altec Co .80

AMP Inc .50

Ampex
Chesapeake Ind

Cinerama Inc

Cinerama Prod

Cohu Electronics

Collins "A” .35

Collins "B” .35

Craig Systems
DuMont Bestg

Eitel-McCullough (5% stk)...

Elec Assoc (stk)

Erie Resistor .40b

Giannini, G. M
Gross Telecasting 1.60

Hewlett-Packard
Hycon
Indiana Steel Products 1.20a.

Jerrold

Ling Indus

Leeds & Northrup .60b

Machlett Labs .25g

Bid Asked Bid Asked

m 2 Magna Theatre 1% 2

3/4 3% Maxson (W. L.) .05 4% 5%
33 36 Meredith Pub 1.80a 29% 31%
8 8% National Co. (4% stk) 10 11%
17% 19 Official Films .10 Ihi 1%
44% 46% ORRadio 15% 16%
2% 2% Packard-Bell .50 11% 11%
1% 1% Panellit 4% 4%
2% 2% Philips Lamp (14% of par).

.

31 33

7% 9 Reeves Souhderaft (stock) .

.

2% 2%
13 14 Sprague Electric 1.20 26 28

12% 13% Taylor Instrument 1.20 29% 31

4 4% Tele-Broadcasters 2/4 3%
7% 8% Telechrome .30 5% 6

22% 24% Telecomputing 3% 4

34% 37 Teleprompter (stock) 5% 6%
6/4 7% Time Inc. 3.75 56% 58%
14% 16 Topp Industries (stock) 10 10%
14% 16% Tracerlab 5% 6

17% 18% Trav-ler 1% 1%
2 2% United Artists 3/b 3%
18% 18% Varian Associates 17% 18

1 % 2% Victoreen Inst 3/8 4

5% 6% Webcor .25g 11% 13

19% 21 Wells-Gardner 5% 6%
11 11% WJR .50d . 11% 12%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, t Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-

lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

p'RANK STANTON, though he sits on the boards of

directors or trustees of some twoscore business, educa-

tional and philanthropic organizations, has spent all of his

business life in the service of CBS? Except for youthful

odd jobs and instructorships while doing postgraduate

work at college, his entire career since leaving the academic

cloisters (Ohio Wesleyan, B.A. ’30; Ohio State, M.A. '32

and Ph.D. ’35) has been centered in the company whose
research staff he joined in 1935 and over which he now
presides. And do you know that he ranks second only to

Chairman Wm. S. Paley in number of CBS voting shares

owned by any officer-director—108,266 “A” and 31,917 “B,”

at last report?

His Doctor of Philosophy thesis, unpublished, was
titled “A Critique of Present Methods and a New Plan

for Studying Radio Behavior.” He was later to be first to

develop and use an automatic recording device, placed in

home radio sets, to obtain accurate records of radio set

operation. He conducted early research in comparative

measurement of “eye vs. ear,” and his Master of Arts

thesis, published in the Journal of Psychology Dec. 1935,

was on “The Influence of Surface and Tint of Paper on
the Speed of Reading.” Another high-dome analysis he

published in 1932 was a study of silent films, titled “Some
Psychological Reactions to Emotional Stimuli.”

While working on theses, he wrote several articles on

penetration and effects of radio in certain Ohio counties at

the behest of the then editor & publisher of Broadcasting,

now publisher of this journal—and these brought him to

the attention of CBS management, we were informed at the

time by the late Paul Kesten, CBS exec. v.p. and himself

an up-from-the-ranks advertising research man. Dr.

Stanton (w'ho uses the title seldom, and only to distin-

guish himself from a stock market letter tipster of the

same name) came to CBS’s research staff straight off the

campus 23 years ago, became research director in 1938,

adv. director 1941, v.p. & gen. mgr. 1945, president 1946.

A demon for concentrated w’ork—his office lights are

burning long after all others have left the executive suite

—and a genius for leadership and decision key Frank
Stanton’s success. It’s just plain modesty when he tells

friends, “It’s easy when you have a boss like Bill Paley.”

True, the CBS chairman, who shuns limelight and pub-

licity, has given him his head; it was Stanton, for example,

who negotiated and closed the record $20,000,000 Phila-

delphia WCAU stations deal last month. But that’s only

part of the story of the rise of the industry’s most remark-

able of younger executives from a 4-figure salary to $300,-

000 a year now—to say nothing of 39 directorships & trus-

teeships. These are in such diverse enterprises as New
York Life Insurance Co., 244-254 West 52 Corp., American

Heritage Foundation, Sigma Xi; and these do not include

public services, such as his membership on the advisory

panel of the Gaither Committee.

He’s modest and retiring, withal, and his biography

in the latest Who’s Who in America consists of exactly 5

lines where it could run a column. It reveals he was born

in Muskegon, Mich., March 20, 1908, which means he won’t

hit 50 for couple of months; he married Ruth Stephen-

son Dec. 31, 1931. And the only one of his multifarious

extra-curricular activities he chose to record was his

chairmanship of the board of the Center for Adv'anced

Study of Behavioral Sciences.
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SUMMARY-INDEX OF THE WEEK'S NEWS— January 18, 1958

ANTI-PAY-TV action by House Commerce Committee is BASEBALL TV PROTESTS carried to Washington by minor

expected, as hearings begin with sharply critical ques- leagues, but they score zero in fight against Sunday
Honing of FCC; Harris may introduce bill (pp. 1 & 5). big-league games on CBS-TV (p. 8).

CBS-TV POLICIES BACKED UP by affiliates, supporting

Stanton-Salant opposition to Barrow Report and pay
TV (pp. 3, 4 & Special Supplement).

NETWORK TV BILLINGS gain 9 % in Nov. 1957 over Nov.

1956, ABC pacing relative increase with 22.1%; cumu-
lative 11-mo. total is up 5.2% (p. 5).

CRITICISM OF RATINGS as reason for excess of who-

dunits, westerns and quiz shows may spark Senate

inquiry into programming (p. 6).

FCC IS REPRIEVED from attack by Moulder subcommittee;

House hearings in probe of 6 regulatory agencies will

have "general" scope (p. 6).

ILLEGAL BOOSTERS ruining TV reception in Northwest

areas, NCTA studies indicate; AMST urges interference

safeguards in vhf booster comments (p. 8).

DO YOU KNOW THAT industry is studded with names of

football greats of past, including All-Americans? (p. 9).

SUBLIMINAL ADVERTISING demonstration leaves Con-

gressmen, FCC, FTC in the dark as to effectiveness;

govt, action unlikely in near future (p. 10).

Manufacturing-Distribution

TV INVENTORIES IN GOOD SHAPE at year end; 1957

retail sales off 4% to 6,725.000. Big Dec. retail sales

zoom home radio to 8-year high (p. 12).

NEW DEALER MATURITY manifest at NARDA Convention

as speakers concentrate on analytical approaches to

cost cutting, better margins, etc. (p. 12).

EDUCATION OF DEALERS, heading for high levels of

scientific merchandising, challenges factory men to up-

grade ow knowledge of modern retailing (p. 13).

ANTI-TOLL TV TIDE RISES IN CONGRESS: On basis of subscription-TV hearinp;s this week
— with network presidents yet to take stand Jan. 21 to expound their arguments that
fee and free can't coexist — it now seems probable that House Commerce Committee
will ask House action on bill to cancel FCC's proposed pay- TV tests and let Congress
decide future of subscription TV.

That's our sizeup after attending 4 days of hearings at which the Committee
questioned FCC closely and heard testimony of prime toll-TV proponents Zenith, Skia-
tron & Telemeter as well as opponents NAB & Rep. Celler (D-N.Y.). It's also based
on our own discussions with Committee members.

Though half-dozen bills to ban pay TV are now in Congressional hopper, best
bet is that Committee Chairman Harris (D-Ark.) will introduce own bill or resolution
as soon as hearings are over — and this is the one Committee will approve. Harris
personally feels it will be impossible to call off tests, once started.

It's obvious Committee has already caucused on pay-TV issue, at least infor-
mally. One member told us he thinks that all except one of the Committee's 32 mem-
bers are opposed to subscription TV — though other members have indicated they are,
at least officially, as yet "undecided." Some members are freely predicting that the
"Harris bill" — as yet unintroduced — will easily be approved by Committee.

Climate on Capitol Hill with regard to pay TV thus has changed rather sharply
between sess-ions of 85th Congress — at least within the House Committee responsible
for overseeing FCC — from an almost studious avoidance of the issue to what now
looks like rather fierce opposition . Factors obviously more important than current
hearings are hard-hitting educational campaigns by networks & NAB , increasingly anti-
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pay grass-roots sentiments as expressed by public opinion polls and letters to law-
makers — and strong position of AFL-CIO against on-air toll systems. Latter can't
be ignored as significant factor, particularly in industrial Congressional districts.

Whether anti-toll bill will get through Congress is still up-in-the-air ques-
tion, particularly in view of fact that the Senate counterpart of Rep. Harris' Com-
mittee is split wide open on the issue. Chairman Magnuson (D-Wash.) repeated his
espousal of tests as recently as 4 weeks ago (Vol. 13:51).

* * *

Commission's 5 days of testimony before Committee this week didn't give much
aid & comfort to fee-TV proponents. Impression conveyed in their testimony was that
majority was more-or-less forced to agree to tests by mere fact of Congressional in-
action — and that Commission wouldn't feel the least bit put-upon if fee-TV ball
were suddenly intercepted on Capitol Hill.

Legality of Commission's tests was subject of heavy questioning, Doerfer con-
ceding that court test was certain and that it was possible FCC would be overruled.
This opened way for questioning by several Congressmen as to whether it wouldn't be
better for Congress to legislate now, rather than leave issue to the courts.

Questioning by the 12-18 Congressmen present at most of the heavily-attended
hearings was sharp, generally critical of subscription TV. From all witnesses —
including commissioners — lawmakers demanded hard facts: How much would it cost the
public? What will pay-TV use for programming? Why haven't there been large number
of applications? Doerfer carefully avoided being maneuvered into position of de-
fender of subscription TV, explaining Commission has merely indicated "a receptive
disposition to authorize a controllable test of subscription TV under conditions in

which it could enrich, but certainly not destroy" present TV programming.

Including commercials ? Polled by Committee, commissioners were vague on this
point — Doerfer, Lee & Ford saying they opposed advertising during test, but pre-
ferring not to be committed in case of regular pay-TV authorization. Bartley & Hyde
said they didn't want to commit themselves. Doerfer did add that FCC might have to

consider requests to permit ads if it authorized regular fee-TV service.

Whether FCC would regulate toll-TV rates was another problem disturbing Com-

mittee. Doerfer said Commission would have power to insist that stations adhere to

rate schedules submitted in application, since any variation would be "misrepresen-
tation." As to direct rate control, he said FCC might have to ask Congress.

Zenith, Skiatron & International Telemeter — represented by attorneys Theo-

dore Pierson, James M. Landis & Paul Porter, respectively — pinned their basic pro-

toll-TV arguments to slogan, "Let the public decide." Of the 3, only Zenith said

flatly and unequivocally that it plans to franchise its full quota of 3 on-air toll

test applicants. Landis said Skiatron was "very much interested" in tests.

Telemeter believes wired system "holds the greatest hope for immediate prog-

ress," said Porter, and while it favors FCC's decision to conduct tests, it finds

test conditions "complex and onerous." He said wired systems could later be inte-

grated into on-air systems — when and if full-scale toll-telecasting is authorized.

There was considerable fencing between the very savvy toll-TV attorneys and

the Congressmen in search of hard facts — but few, if any, previously undisclosed

details came out. During entire session, tenor of Congressmen's questioning was

openly dubious of idea of fee-TV tests — particularly Chairman Harris and Reps.

O'Brien (D-N.Y.), Alger (R-Tex. ) , Dellinger (D-N.Y.), Dingell (D-Mich.
)

.

Hearings will resume Tue. Jan. 21 with 3 network presidents, and are sched-

uled to end next day when’ large number of witnesses are slated to be heard. [For

tentative list of witnesses and other pay-TV news, see p. 5.]

Note : Network presidents will be on Capitol Hill again late next month or

early in March. Senate Commerce Committee's communications subcommittee under Sen.

Pastore (D-R.I.) hopes to open hearings last week in Feb. on bill by Sen. Smathers

(D-Fla.) to bar broadcasters from music publishing or recording business (Vol. 13:34).



AFFILIATES SOLIDLY BACK GBS-TV POLICIES: Everyone concerned with preserving a free TV

(

system in a free economy will do well to pay special heed to 2 documents we publish
as a Special Supplement to this edition of The Digest — the high policy talks by
CBS president Frank Stanton and by the man he calls "my good right arm," v.p. Richard
S. Salant , before this week's CBS-TV affiliates conference in Washington.

They set forth so clearly and vigorously the mutual economic and political

j
problems confronting the telecasting industry as a whole that we felt their words

1

shouldn't be taken out of context and that a mere "digest" wouldn't do them full

justice. Pity is that time, space and other news breaking this week — mainly the

pay-TV hearings on Capitol Hill (p. 1) — do not permit similar textual treatment of

other noteworthy talks, for there were some very important ones (see p. 4).

Over-all, the impression gained attending most of the sessions and in cor-

ridor talks with scores of affiliates was that they intensely admired the galaxy of

keen young network leaders gathered around Stanton; that they stood four-square back
of CBS policies in general ; that their business was fairly good to good , for which
they gave due credit to the network whose competitive zeal has contributed so much
to the advancement of American TV ; that they share with the network itself a self-
confidence, almost a cockiness, that can best be expressed thus; "We know we’re
good." They continue to call theirs "The world's No. 1 network."

* * *

If there's any doubt that the affiliates stand behind CBS in its vigorous
opposition to the Barrow Report and to pay TV , it is allayed by the resolutions
unanimously adopted at the convention's close. These called both contrary to the
public interest, supported the Stanton-Salant thesis that there's "no public demand,
no disease to cure" in the Barrow proposal to "fractionate" network operation.

It's reasonable to anticipate ABC, NBC and their affiliates will take very
much the same position. The Salant rebuttal, while indeed self-serving to the net-

' work, struck a responsive chord among affiliates as its arguments demolished pro-
posals for sweeping new govt, controls over business aspects of advertiser, station
and network relationship. Said WTOP-TV's John Hayes , summarizing affiliates' views
on the Barrow Report, "If affiliates, networks and the affiliate-network relation-
ship are not to be weakened, to the ultimate detriment of the American public, we
must act together to meet this attack head-on."

Our own belief is that , unless there's a hue and cry in Congress for the Bar-
row proposals, there isn't the proverbial Chinaman's chance of their adoption in

I
anywhere near their present form, if at all. But the telecasters can't afford to

.. sit back complacently, that's sure. That they have the ear of Congress as well as
( the eyes & ears of the populace goes without saying. And the "lobby" aspect of the

first affiliates' conference in Washington, even as the pay-TV hearings were start-
I ing, was overt and candid — and chances are more such meetings will be held here.

By far the vast majority of Senators and Congressmen , most with their wives,
attended CBS's banquet and star-studded show, evidencing the importance they place
on TV. As a prominent Congressman's wife remarked to ours, as they exchanged notes
on the constant dining-out demanded of public officials here: "This is one we simply
couldn't miss." We'd prefer to construe this remark as meaning they knew it would
be a worthwhile and pleasurable evening with CBS as host — though a cynic might say
they turned out in such force because they wanted to cotton up to the network.

I

:{e :4c

It was a superb show — with Art Linkletter, Danny Thomas, Patti Page, Phil
Silvers troupe, big orchestra, bigger chorus-line, and even with Gunsmoke's Matt

I
Dillon, big'Jim Arness taking bow. And luncheon speeches by Vice President Nixon
and Senate majority leader Lyndon Johnson made the press wires in a big way. But
the important part of the convention, from the network & station executives' points
of view, centered on the trade talks (more on p. 4).



Some Noteworthy Speechmaking: Highlighting the

4th annual CBS-TV affiliates conference in Wash-
ington Dec. 13-14 were the Stanton-Salant
speeches (see Special Supplement herewith)—
but there were also some important and note-

worthy talks by others. Probably the most sig-

nificant, from a high policy standpoint, were
those of John Hayes, pres, of Washington Post’s

WTOP-TV, unequivocally opposing the Barrow
Report and leading to the unanimous resolution

to that effect
; a second speech by v.p. Dick Salant

tearing subscription TV apart, and the devastating

indictment of tollvision by Tom Chauncey, mgr.
of the Gene Autry stations in Arizona, who also

distributed a mock “special Jan. 13, 1963 edition”

of Phoenix Sun bannered “Pay-V Kills Free TV.”
CBS-TV sales v.p. William H. Hylan’s si>eech, indi-

cating the easy-buck days are giving way to short-term

contracts and month-to-month business uncertainties,

was of a piece with corridor talk to the effect that the

sales curve, while still rising, is going up much more

slowly than before. Network TV generally amounts to

about one-fourth of the average well-placed station’s

revenues, spot 50%, local 25%—and typical 1957 rises in

over-all totals we heard about ranged from 3% to 6% over

1956, though one fortunate telecaster claimed 35%.
Program v.p. Hubbell Robinson Jr. defended present

program efforts, admitting inadequacies and failures but

suggesting the telecasters can “walk proudly, confident

[their] contribution to American happiness, information

and education is a substantial and enlarging one.” He
also conceded respected competition from ABC and NBC.

Station relations-engineering v.p. William B. Lodge re-

CBS on Color, Tape, DST: Availability of AT&T circuits

for Standard Time repeats during Daylight Time this

spring and summer is “reasonably cei*tain,” CBS-TV sta-

tion relations & engineering v.p. Wm. B. Lodge told affil-

iates conference in Washington. He said that while snags

could occur, AT&T executives “go so far as to say that

the risk of a circuit shortage is so small that they think

we are wise in putting a million dollars into a video tape

center in New York City.”

Tape center, he said, is currently under constniction

in Grand Central Terminal, and installation of equipment

will begin Feb. 15, full operation due by start of DST
April 27. CBS-TV now has 7 recorders on hand in Holly-

wood, 3 in N. Y., will receive 8 more by end of this month,

3 in Feb., 2 in April—for total of 23 units, 9 in Hollywood

and 14 in N. Y. CBS engineers will examine Ampex color

tape converter in few weeks and as soon as they “see a

demonstration of satisfactory performance,” CBS will

order 2 kits.

Lodge indicated CBS will continue to follow its “mid-

dle-of-the-road, be-prepared policy” on color—producing

moderate number of color shows but ready to shift to

lai'ge-scale production “any time there is advertiser or

public demand.” He added: “Some day the public will

agree with us [on advantages of color] and back up their

agreement by large-scale purchase of receivers.”

Texts of CBS Years of Ci'isis and NBC Projection,

1958 were printed in Jan. 13*Congressional Record at re-

quest of Sen. Mansfield (D-Mont.).

viewed status of video tape, network circuits for DST,
color (see below).

Programs also had an important spokesman in F. Van
Konynenberg, exec. v.p. of WCCO-TV, Minneapolis, sug-
gesting networks “scout” their stations more for program
ideas. News was covered by CBS-TV v.p. Sig Mickelson
and ex-FCC Comr. Jack Jett, now v.p. of Baltimore Sun’s

WMAR-TV, Baltimore. Promotion had spokesman in John
Cowden, network’s operation director, adv. & sales promo-
tion; W. D. (Du’b) Rogers, KDUB-TV, Lubbock, Tex.;

Norman Knight, exec, v.p., WNAC-TV, Boston.

Most of the talks were whimsical, yet with underlying

veins of seriousness, including those of Edmund C. Bunker,
CBS-TV v.p. for station relations and Thomas K. Fisher,

network’s general attorney, treating otherwise very dry
subjects. (Noteworthily present was the popular Herbert
V. Akerberg, longtime CBS station relations v.p., and one

of the real pioneer builders of the network; Pres. Stanton
announced he had recently been released from long hospital

siege and was back at work.)

Your trade press may carry adequate summaries or

even texts—Variety this week had extraordinarily lengthy

coverage and Broadcasting can be expected to provide

coverage in depth. But if any particular talk is up your
special alley, we suggest you write the principals, for most
of them were prepared in advance and copies are available.

This week’s Variety carried the best headline on the con-

vention story we’ve seen to date, one that tells a lot of

story in itself: “Courtship on the Potomac; Statesmanship

at Affil Meet.” Author is the ubiquitous George Rosen.

Ultimate in Network Loyalty: Shares of stock in CBS
comprised Chi-istmas bonuses to employes of affiliates

WCCO TV & WCCO, Minneapolis, according to exec. v.p.

F. Van Konynenburg, reporting to this week’s affiliates

conference. Gifts totaled 241 shares.

Small Stations Petition AT&T: Lower line rates

for TV stations in smaller communities are sought in reso-

lution on behalf of CBS-TV’s 35 Extended Market outlets

and other smaller market outlets, presented at Washington
conference this week by Hari-y C. Butcher, onetime CBS
Washington v.p., wartime Naval aide to Gen. Eisenhower,

now operator of KIVA, Yuma, Ariz. (Ch. 11) and of radio

KIST, Santa Bai’bara, Cal. His committee includes Rex
Howell, KFXJ-TV, Grand Junction, Colo, and F. E. Busby,

WTVY, Dothan, Ala. It notes that AT&T and regional

subsidiaides have “wide latitude of charges [which] often

refiect an economically unsound assessment for services

involving the use of inferior facilities” and asks readjust-

ments so that small stations can afford to bring network

seiwice to their communities—particularly since FCC won’t

license stations’ ovm intercity circuits if common carrier

facilities are available.

Justice Dept.’s network probes are “far from com-

plete,” Deputy Attorney General Walsh advised Chairman

Magnuson (D-Wash.) of Senate Commerce Committee, who
asked last Aug. for interim progress reports on TV anti-

trust investigations. Walsh indicated in letter that in-

vestigations of such network practices as “must buy” and

“option time” would continue until next fall, at least

TV for straphangers is part of formula offered by

Transport Workers Union boss Michael J. Quill for luring

millions of riders into New York’s subways. As he out-

lined it at subway wage contract signing ceremony Jan. 15,

every car would be equipped \\ith TV sets, air conditioning

and washroom facilities.
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Scrambled Wire TV: While House Commerce Com-
mittee delved into broadcast pay-TV issues this

week (see p. 1), Selectivision Inc. said it was
proceeding to put first scrambled-picture closed-

circuit toll-TV system in operation Jan. 31.

Led by entrepreneur J. T. Hamilton, it proposes

to use existing community & master apartment

antennas, show 1957 movies in partnership with

theatre owners, have systems hooked up by end

of month in N. Y., Chicago, Wilkes-Barre, Bridge-

port, Pittsfield, Mass., Sarasota, Fla. Service

would be free until April 1, when telemetering

devices would be used to collect 150% of single

theatre ticket price from home user.

We asked Bernard L. Goldenberg, asst, to pres. Hamil-

ton, whether Selectivision has agreement with movie pro-

ducers. His reply : “Do you think we would spend $4,500,-

000 on this if we didn’t?” Other toll-TV developments:

(1) Only operating wired toll-TV system—Bartles-

ville, Okla. project, which doesn’t use scrambled picture

—

began trial of metered per-program charges as alternative

to flat $9.50 monthly fee for home movie service. Video In-

dependent Theatres offered prospective subscribers choice

of flat charge for 30-odd movies on 2 channels or meter at

$3.50 per month plus 65^ for each film seen in excess of any

5 selected on either channel. Video pres. Henry S. Griffing

said it would take “at least” several weeks to tell whether

subscribers prefer meters.

(2) Televents Inc., which plans cable-theatre opera-

tions in many communities in Rocky Mt. states, won non-

exclusive franchises for 2 Denver suburbs—Aurora &
Littleton—and got initial approval for Edgewater, Colo.

(3) Hialeah officials were reported ready to refuse

30-year wired-TV franchise sought by Tele-Movies of Fla.

(4) Wireview Inc. came up in San Francisco with

proposal for Chinese-language wired system for films &
educational programs to seiwe 35,000 in city’s Chinatown.

* 4c 4c

Toll-TV Witnesses: At week’s end. House Commerce
Committee’s pay-TV hearing (see p. 1) was behind sched-

ule, appeared likely to run past Jan. 22 scheduled windup.

The 3 network presidents are due to testify Jan. 21.

Jan. 22 has been set aside for others who have asked

to testify. At Committee’s request, some filed statements.

The following asked to be heard: Joint Committee on Toll

TV; Thomas F. O’Neil, RKO Telex-adio; Lou Poller,

WCAN-TV, Milwaukee (off air) ; Milton Shapp, Jerrold

Electronics; Byron Bentley, Theatre Arts Magazine; Ray-
mond Kohn, WFMZ-TV, Allentown, Pa. (off air) ; Irving

Ferman, ACLU, Wilton Radford; Harvey Rosenberg,

American Citizens TV Oxmmittee
;
Geoi-ge Kuyper, Chicago

Symphony; Rep. Baldwin (R-Cal.).

Statements were being filed by Theodore Jones, WCRB,
Boston; Frank Lyman, WTAO-TV, Cambridge-Boston
(off air)

;
Malcolm S. Knowles, Adult Education Assn, of

USA; Harold Thomas, WATR-TV, Waterbury, Conn.;

Harold Koplar, 220 TV Inc., St. Louis; C. C. Caveny, U of

111.; Harry E. Franks, Trans-American TV Entei-prises

Inc., Boocon; T. F. Flanagan, Harrison, N. Y.
; Wilton E.

Hall, WAIM-TV, Anderson, S. C.; J. R. H. Wilson, WMIT,
Charlotte, N. C.;' Bernard Weitzer, Jewish War Veterans;
Fred Nahas, KXYZ, Houston.

About 10 others who originally asked to be heard have
not responded to Committee request to file statement.

Network Television Billings

November 1957 and January-November 1957

(For Oct. i-eport see Television Digest, Vol. 13:50)

A BC-TV BILLINGS LED again—percentagewise—in

network figures for Nov. 1957, increasing 22.1% ($8,-

079,932 vs. $6,619,109) fi'om Nov. 1956, according to Pub-

lishers Information Bureau. CBS-TV billings same month
went up 8% ($21,449,468 vs. $19,866,463) from year

earlier; NBC-TV, 5.2% ($18,511,686 vs. $17,593,056)—
total nework gain averaging 9%. Cumulative 11-mo. 1957

gain by 3 networks over 1956 pei-iod was 5.2% to $466,502,-

173—CBS-TV increasing 7%, ABC-TV 6.3%, NBC-TV
2.6%. The complete PIB report for Nov.:

NETWORK TELEVISION
Nov. Nov. % Jan.-Nov. Jan.-Nov. %
1957 1956 Change 1957 1956 Change

CBS $21,449,468 $19,866,463 -f 8.0 $217,346,635 $203,124,982 +7.0
NBC - 18,511,686 17,593,056 + 5.2 174,698,900 170,254,402 +2.6
ABC 8,079,932 6,619,109 +22.1 74,456,638 70,026,679 +6.3

Total..$48,041,086 $44,078,628 + 9.0 $466,502,173 $443,406,063 +5.2

1957 NETWORK TELEVISION BY MONTHS
ABC CBS NBC Total

Jan. $ 6,715,581 $ 20,231,474 $ 16,554,941 $ 43,501,996
Feb 6,175,488 18,309,088 14,900,631 39,385,207
March 6,848,848 20.172,173 16,631,974 43,652,995
April ... ... 6,682,786 19,385,098 15,154,388 41,222,272
Blay 7,258,807 20,307,762 15,811,033 43,377,602
June 6,413,708 18,356,892 14,746,537 39,517,137
July 6,348,496 18,537,069 13,874,872 38,760,437
Aug. . .. 6,134,380 18,240,823 14,473,677 38,848,880
Sept 5,704,888 19,935,115 15,286,270 40,926,273
Oct. 8,093,724 22,421,673* 18,752,891* 49,268,288*
Nov _ . 8,079,932 21,449,468 18,511,686 48,041,086

Total $74,456,638 $217,346,635 $174,698,900 $466,502,173

* Revised as of Jan. 14, 1958.

Note: These figures do not represent actual revenues to the net-
works. which do not divulge their actual net dollar incomes.
They’re compiled by Publishers Information Bureau on basis of
one-time network rates, or before frequency or cash discounts, so
in terms of dollars actually paid may be inflated by as much as
25%. However, they’re generally accepted In the trade as an index.

Largest closed-circuit hookup in history, comprising
250 theatres in 200 U.S. & Canadian cities, is predicted by
Teieprompter for March 25 Basilio-Robinson title bout in

Chicago. Event marks Teleprompter’s debut in theatre-TV

prizefight field, all previous bouts having been handled by
Theatre Network TV, which was outbid for closed-circuit

rights to this match. Teieprompter guaranteed Interna-

tional Boxing Club a seating capacity of at least 500,000

and minimum receipts of $275,000. Teieprompter will re-

ceive 50% of theatre receipts and will pay IBC 804 to $1.55

per seat, depending on price of seats (generally $3-$5).

Home TV won’t carry fight, nor will Chicago ai’ea theatres.

Assn, of Radio & TV News Analysts came out this

week with Preliminary Report on the Outlook for Public

Service Broadcasts which sees broadcast pay-TV as “vir-

tually inevitable” and fears that news programs would
suffer under system. Written by ex-CBS commentator
Wm. Costello, repoid; said FCC “has never been weaker
nor more politically minded” than in handling issue, as-

serted networks’ anti-pay-TV attitudes are “entirely tacti-

cal.” In foi-eword. Assn, pi’es. Quincy Howe calls for

Congressional appropi'iation for “comprehensive study”
of news & public affairs programs by FCC.

Radio Free Europe needs $10,000,000 this year to con-

tinue Crusade for Freedom “truth bi’oadcasts” to 5 Iron

Curtain countries, said Westinghouse chairman Gwilym A.
Price, new chairman of privately-financed organization.
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Ratings— Sermon on the Mount'? Watch for attacks

on season’s plethora of mystery, western and quiz

shows—and the ratings which attest their popu-
larity—during present session of Congress. Pos-
sibility of hearings by Pastore subcommittee of

Senate Interstate Commerce Committee is also

hinted by Sen. Monroney (D-Okla.), its ranking
member, who is particularly hot under collar about
ratings, says opinions sought from a miniscule

segment of audience can’t be right, thinks tele-

casters are inclined to regard them as “some sort

of Sermon on the Mount.”
“What about the public?” he asks. “It can’t look at

2 TV sets at once, as on Sun. when we get top shows op-

posite each other. News handling is consistently good, as

are the spectaculars, but there must be room for more
shows like Voice of Firestone and Telephone Hour, instead

of so much junk 5 nights a week, some of it so crowded

together that there’s nothing for it but to turn off your set.

A certain amount of it may be all right, but I’ve taken

my own polls in my state and they don’t support the idea

that whodunits, cowboys and giveaways should be so

rampant on station schedules.”

It’s coincidence that a sort of refutation came at this

week’s CBS affiliates meeting by network’s program v.p.

Hubbell Robinson Jr., who observed:

“There are the bumblers and the babblers . . . any
week’s programming contains some peppermint candy

drama, some comedy that lacks bite and point, some quiz

shows distinguished largely by their frantic attempts to

unload money in the easiest way possible, and some spec-

taculars that started out to be thunderbolts and wound up

as short circuits.

“But let me also suggest to you that you examine this

week’s or this month’s, or any week’s or month’s total TV
schedule. I think you will find that during the evening

hours which have been most severely attacked there is not

a night when the public cannot find at least 2 hours of

skilled, professional, high-level entertainment. It may
not all be on one network—it probably won’t be—but it is

there, and it is there with an amazing consistency.”

NAB agenda for Jan. 22-24 board meeting at Camel-

back Inn, Phoenix, includes: Jan. 24 (joint board)—Wash-

ington legislative-govt, status, ad taxes, budget, public

relations expansion, membership campaign proposal, con-

vention, news access. Jan. 23 (TV board)—pay TV, audit

TV circulation study, TV allocations, TASO progress, pro-

posed Congress probe of military spectrum use, music

licensing. Jan. 22 (radio board)—committee reports on

AM-FM radio, good practice standards, membership.

Broadcasters Promotion Assn., out to increase mem-
bership, names 1958 committee for drive: James Kiss,

WPEN, Philadelphia; Ken McClure, WMBR-TV, Jackson-

ville; Marian Annenberg, WDSU-TV, New Orleans; Roy

Pedersen, WDAY-TV, Fargo; Montez Tjaden, KWTV,
Oklahoma City; Janet Byers, KYW-TV, Cleveland; James

Barker, KBTV, Denver; Edward Morrissey, KIMA-TV,

Yakima, Wash.; Harvey Clarke, CFPL-TV, London, Ont.

J. Elroy McCaw, owner of KTVW, Tacoma, 50% of

KTVR, Denver-, 25% of KONA, Honolulu and chief owner

of radio WINS, N. Y., has sold his interest in Seattle

Americans hockey team to local syndicate, is now working

with group to bring big league baseball to Seattle.

FCC Probe Sidetracked: Badly split on own procedures,
sleuthing House Commerce legislative oversight subcom-
mittee headed by Rep. Moulder (D-Mo.) voted this week
to open “general” hearings Jan. 27 on procedures & pi'ac-

tices of 6 regulatory agencies, removing FCC as immediate
target of investigation (Vol. 14:2).

In switch from earlier plan to open up on FCC, sub-
committee agreed “unanimously” on broad survey of over-
all agency functions instead, said Moulder after all-day

closed meeting. But subcommittee counsel Dr. Bernard
Schwartz—supported by Moulder & other Democrats, an-
grily opposed by Republicans in 9-member group—wanted
to delve at once into possible irregularities within FCC.

Schwartz said questioning of Commissioners would
disclose, for instance, that manufacturers have “loaned”
color TV sets to some of them for use in homes—fact which
Chairman Doerfer readily acknowledged when questioned
by reporters later. Doerfer said there was “nothing secre-

tive, furtive or clandestine” about it.

No concrete evidence of illegalities or official miscon-
duct within FCC was offered by Schwartz to subcommittee.
Moulder conceded. And Rep. O’Hara (R-Minn.), ranking
minority member who argued against singling out FCC for
attack, said allegations he’d heard so far were “bloodless.”

As finally approved by subcommittee, agenda for long-

delayed public hearings calls for: (1) Inquiries into any
inadequacies of enabling statutes setting up agencies.

(2) “General discussion” of licensing and other quasi-

judicial functions of agencies. (3) Study of relations of
FCC, CAB, SEC, FTC, FPC, ICC with legislative, execu-
tive & judicial branches of Govt.

“Anything might develop at the hearings,” Moulder
observed, however. He said FCC “will be called up as the
other agencies will be called up,” adding: “The idea that
there is any attempt to conceal—there is no foundation for
that whatsoever.”

House Commerce Committee Chairman Harris (D-
Ark.), who sat in on subcommittee’s executive session, was
known to have counseled more restrained approach to

public probe than that advocated by Moulder & Schwartz.
Speaker Rayburn (D-Tex.), who last spring sponsored

bill authorizing investigation, also favored “general” probe
in hearings. “This is no pin-pricking outfit,” he said of

subcommittee. Rayburn told reportei-s its assignment is

to find out whether these agencies operate as Congress in-

tended—not just to expose an official “who sold himself for

a lunch.”

Argentina’s lone TV station finally appears due to

come under private ownership as Govt, seeks to pull plug

which has blocked development of commercial TV there.

Provisicnal Go\i;. has called for bids on Buenos Aires’

LR3-TV (Ch. 7)—inherited from Peron regime—and an-

nounced it will accept applications for 3 more commercial
stations in Buenos Aires and 6 in interior. At the same
time, Govt, asked bids for 55 fedei-ally-owned radio

stations.

Damage suit for $800,000 against NBC and sponsor

Mennen Co. was filed in Los Angeles Federal court this

week by Na^'y’^ Comdr. Kenneth D. Strickler, alleging “One
Minute to Ditch” on Robert Moyitgomcry Presents last

March 25 portrayed him as “dull, boorish & rude.” TV
drama was based on 1956 ditching of Pan American strato-

cruiser on which Strickler was passenger. He said he gave

no clearances pei-mitting portrayal.
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PorSOnal Holes: Waiter D. Scott appointed NBC-TV v.p.,

network sales, succeeding v.p. Wm. R. Goodheart Jr., re-

signed, who goes to Phoenix to handle personal business;

Don Durgin succeeds Scott as v.p., national sales mgr.,

with Dean Shaffner, now director of sales planning, taking

over Durgin’s current duties . . . Davidson Taylor, NBC-TV
v.p., public affairs, also onetime CBS v.p., resigns Feb. 1,

plans new activity to be announced . . . Jerome B. Golden

promoted to secy. & gen. counsel of AB-PT, succeeding

Herbert B. Lazarus, resigned (Vol. 13:50) . . . Emanuel
(Manie) Sacks, NBC & RCA v.p., seriously ill in Einstein

Medical Center, Philadelphia . . . Robt. E. Kintner, NBC
exec, v.p., and Arthur Hull Hayes, pres, of CBS Radio,

appointed TV-radio chairmen, respectively, for Brother-

hood Week of National Conference of Christians & Jews
. . . Arthur Hamilton, mgr. of radio WRCA, N. Y., ap-

pointed TV-radio div. chairman of 1958 Boy Scout fund

campaign . . . Miss Alice Stamatis promoted to sales

service director of ABC-TV . . . James Z. Gladstone, ex-

NBC, named MBS controller; Murray Grabhorn, network

and rep veteran, joins MBS Jan. 20 and Eugene Fitts

rejoins as station seiwices director . . . Ronald J. Pollock

named sales development supervisor of WPIX, N. Y. . . .

R. Morris Pierce, managing director and founder of Corin-

thian’s WANE-TV & WANE, Ft. Wayne, named v.p. &
gen. mgr., with radio mgr. Reid G. Chapman reporting to

him . . . Raymond E. Carow promoted from sales mgr. to

gen. mgr. of WALB TV, Albany, Ga. . . . Dick Drummy Jr.

promoted to national sales mgr. of WFAA-TV, Dallas;

Bob King to local & regional sales mgr., Tom Palmer to

program & production mgr. . . . John Portfield resigns

from WJMR-TV, New Orleans . . . Prof. Garnet R. Garri-

son, U of Mich, director of TV, named director of broad-

casting in university’s now-integrated TV-radio opera-

tions; he continues also as professor of speech . . . John
S. (Jack) Allen, ex-WTVJ, Miami, joins WPST-TV there

as retail sales mgr.; Jack Barry promoted to WPST-TV
operations mgr., George Booker to production mgr.. Bob
Hanna to national sales mgr. . . . Steve Halpern named
asst. adv. & promotion mgr. of KYW-TV, Cleveland, suc-

ceeded as publicity director by Charlie L. Getz Jr., ex-

Giants baseball club . . . William H. Hansher promoted to

special asst, to Hulbert Taft Jr.; Raymond E. Owen suc-

ceeds him as gen. engineering supervisor of WTVN-TV,
Columbus . . . John M. Bushnell Jr. promoted to director of

engineering, KVOO-TV, Tulsa; John Barth succeeds him
as chief engineer . . . Ole Orson named chief engineer of

KMOT, Minot, N. D.; Oscar Halvorson promoted to chief

engineer of KUMV-TV, Williston, N. D., succeeding Orson
. . . George Jelinek, ex-chief engineer of KHOL-TV, Kear-
ney-Holdrege, Neb., named chief engineer of upcoming
KDUH-TV, Hay Springs, Neb. (Ch. 4), due to start soon

as satellite of KOTA-TV, Rapid City, S. D. . . . Jeanette F.

Sytsma, ex-Young & Rubicam, named exec. asst, to coordi-

nate media activities with Stephen A. Mann at Interconti-

nental Services Ltd. rep firm . . . Howard Strickling pro-

moted from director of MGM studio publicity & adv. to

adv., publicity & exploitation director of parent Loew’s

Inc., succeeding Howard Dietz, who continues as consultant

. . . Arthur E. Breider, ex-Ziv, appointed central div. sales

mgr. of MGM-TV . . . J. R. von Maur named pres, of

Depicto Films, N. Y. . . . Herb Rosenthal and Berle Adams,
MCA TV Ltd. v.p.’s, named directors . . . Edward Reveaux
named exec, producer for Teleprompter group communica-
tions div. . . . Robert Ross Tortorich replaces Frank Frost,

nov/ in charge of new Des Moines office, in Chicago office

of Pearson rep finn . . . Bernard G. Bechhoefer, ex-State

Dept, foreign officer and authority on atomic energy, joins

brothex’-in-law Arthur W. Scharfeld as associate counsel

with Scharfeld & Baron . . , Mrs. Nancy M. Salkin promoted
to color coordinator, NBC-TV sales planning . . . Jack
Ward Mitchell, ex-ABN, joins CBS Radio as daytime pro-

gram supervisor.

ADVERTISING AGENCIES: Henry Mayers, head of Los
Angeles adv. agency bearing his name, now Mayers div.,

Cunningham & Walsh, receives annual award of Western
States Adv. Assn, at annual banquet Jan. 20 . . . Edward
C. Fieri named by BBDO to newly-created post of super-

visor, spot TV-radio buying, will also assist in media
planning . . Don Tennant and Jack Hirschboeck promoted
to v.p.’s in TV commercial dept., Leo Burnett Co., which
adds Chet Glassley and Robt. Wickersham, both ex-Holly-

wood . . . Dan Packard, ex-Kelvinator, ex-McCann-
Erickson, named v.p.-marketing director of Geyer Detroit

office . . . Robert Gibbons, TV-radio mgr. of McCann-
Ei ickson, named v.p.-marketing director of Geyer Detroit
group account head . . . Joseph H. Newman promoted to

media director of O. S. Tyson . . . Harry D. Way, ex-
Wai-wick & Legler, joins Ei-win Wasey, Ruthrauff & Ryan
as v.p., media director & plans board member . . . 'fheodore

O. rostlebe, ex-KWWL-TV & KWWL, Waterloo-Cedar
Raidd.s, named TV-radio director of Wesley Day & Co.,

Des Moines ... .41 Smedley, ex-RCA, joins Arndt, Preston,
Chapin, Lamb & Keen Inc., Philadelphia . . . Curtis Berrien,

senior v.p., named creative dii’ector, A1 Goodman copy
chief. Reach, McClinton.

New president of Radio-TV Correspondents’ Assn.

—

broadcasters accredited to Congressional galleries—is

Edward P. Morgan, ABC, who succeeds Robert F. Hurleigh,
MBS. Other officers: Julian Goodman, NBC, v.p.; Lewis
Shollenberger, CBS, secy.; Ann Corrick, treas. Members at
large: Arthur F. Barriault, NBC; Edward P. Ryan, WTOP,
Washington; Jack A. Gertz, MBS. New officers will be in-

stalled at March 29 annual dinner in Statler Hotel,

Washington.

Gilmore N. Nunn, ex-operator of WLAP, Lexington,
Ky., still 30% owner of WBIR-TV, Knoxville (Ch. 10), and
one-third owner of CP for WCNS, Baton Rouge (Ch. 40),
again will attend Inter-American Assn, of Broadcasters
convention (this time in Montevideo, Uruguay, March 10-

16) as NAB delegate; Harold Fellows, NAB pres., is alter-

nate delegate.

Leonard H. Goldenson, pres, of ABC-Paramount,
elected to board of directors of Western Union, with which
AB-PT’s associated in ownership of Microwave Associates
Inc. and Technical Operations Inc. (Vol. 13:51).

Honorary Doctor of Laws degree will be awarded pres.

J. W. West of Augusta (Ga.) Chronicle and Herald
(WRDW-TV & WRDW) by Augusta Law School Feb. 1.

k,



VHF Booster Comments: Unlicensed boosters are
ruining TV reception in many parts of Pacific

Northwest, and legalization of on-channel vhf
boosters “could result in substantial impairment if

not a complete breakdown of the allocations plan.”

So said National Community TV Assn, in pre-

senting to FCC engineering studies of illegal

booster operations in 2 northwestern states as

part of final flurry of comments on Commission’s
proposal to license on-channel vhf & uhf boosters

under strict engineering safeguards (Vol. 13:31-

32) . Rule-making had been proposed—and dead-

line extended twice—at request of Gov. Mc-
Nichols of Colorado.

Assn, of Maximum Service Telecasters felt

Commission’s proposed safeguards were inade-

quate, said if such service were authorized public

must be guaranteed present TV service wouldn’t
be impaired. AMST proposed these conditions:

(1) Repeaters should be specifically restricted to areas

remote from TV stations. (2) They should be limited to

1-watt ERP and .1-watt RF output power. (3) They should

be licensed as broadcast services. (4) FCC rules must
insure that repeaters won’t cause interference.

AMST also recommended that each applicant be re-

quired to present statement of consent by station whose

programs are to be retransmitted as well as statement by

each co-channel and adjacent-channel station within the

minimum mileage separations from proposed transmitter

site, stating that repeater won’t cause objectionable inter-

ference. Statements would be re-filed once each year.

Sylvania, which has been experimenting for years

with uhf repeaters in Emporium, Pa., called proposal “a

step in the right direction,” but asked that higher trans-

mitter powers be permitted—1 watt for Ch. 2-6, 3 watts

for 7-13 and 10 watts for uhf. Triangle Publications

(WFIL-TV, Philadelphia et al) asked same powers, also

proposed that licensee of “mother” station be given 6

8 -

months to establish own repeaters before others are
allowed to apply.

Also filing in favor of booster proposal—but with some
proposed modifications—were KEYT, Santa Barbara, Cal.;

KLZ-TV, Denver; KTVT & KSL-TV, Salt Lake City.

National Assn, of Educational Broadcasters said pro-
posal “might severely inhibit the future expansion of edu-
cational TV service,” since it’s first time Commission has
indicated willingness to deviate from mileage separations
in allocation plan. “If the Commission authorizes such a
service, it should be severely restricted in scope in order
to prevent degradation of TV service generally,” said

NAEB, and FCC “should restrict vhf boosters to those

situations where a clear showing can be made that no other

method can obtain the desired objective.”

NCTA’s filing included engineering surveys of illegal

boosters in Washington state by engineer George M.
Fi’eese of Wenatchee, Wash., and in Montana by engineer

Archer S. Taylor of Missoula. Freese’s statement cites

specific areas where boosters have ruined reception from
licensed TV stations. He argues that uhf translator serv-

ice is far superior—in cost and performance—to both pres-

ent unlicensed and FCC’s proposed vhf booster service.

Says Freese:

“There exists currently an alarming amount of inter-

ference created by illegal reflector systems, which is not

only of academic interest for this i-eport, but is resulting in

severe economic injury and loss to many people in the

Pacific Northwest, as well as in Canada.”

Taylor’s survey lists 47 illegal boosters in Montana,
with individual reports and appraisals of 24 of them.

While he found only a few cases of interference in Mon-
tana, he states: “The number of unauthorized TV repeaters

is increasing rapidly; these transmitters are not properly

identified, operated or installed.”

On basis of the 2 engineering surveys, AMST urges

that FCC reject vhf booster proposal and require all un-

authorized booster services to apply for uhf translators or

cease operation.

Two Strikes on TV Battlers: Minor league baseball

officials got sympathy—but nothing more—from
Congress & Justice Dept, this week in seeking

govt, intervention to halt scheduled telecasts of

Sunday major league games, which they claim will

ruin smaller clubs (Vol. 14:2).

Spokesmen for minors first asked Chairman
Celler (D-N. Y.) and Rep. Keating (R-N. Y.) of

House Judiciary Committee for legislative help

against CBS-TV agreements with 6 major clubs

for Sun. “game-of-the-week” programming next

season. Both said they were “deeply sympathetic,”

wanted to “be as helpful as possible.” But nobody
came up with any proposals for specific Congres-

sional action.

Similar “sympathetic hearing”—and no legal remedy

for minors’ complaints—was given by Justice Dept. Dele-

gation from minors asked anti-trust div. if anything could

be done to revise 1951 ruling that* agreements between

majors to restrict telecasting of games are forbidden by

monopoly laws. No relaxation of rule was offered.

Failures by minor clubs to get to first base in their

fight against big-league TV, which they blame for precipi-

tous drop in minor-league gates over past 10 years, were
underscored meanwhile by:

(1) Signing of biggest single big-league TV deal yet.

N. Y. Yankees sold TV rights to all 77 home games and at

least 63 road games to Ballantine (with R. J. Reynolds

Tobacco Co. as partic. sponsor) for reported $1,000,000-

plus, to be caiTed by WPIX, N. Y. Yankees’ announcement
called this the largest block of time ever purchased for “a

single TV property.”

(2) TV invasion of big-club territory by another big

club. Phillies announced 77 of their games vnll be telecast

by WOR-TV, N. Y. No sponsors were announced, but 2 or

more are expected to pick up tab in excess of $500,000.

(3) Opening of investigation by Justice Dept, into

TV restrictions involving another sport. Attorney General

Rogers ordered anti-trust div. to look into TV blackout of

Detroit imposed by pix) football Comr. Bert Bell for

Detroit Lions-Cleveland Browns title game.

Translator starts: K80AK, La Grande, Ore. began

Jan. 10 repeating KREM-TV, Spokane; K72AO, Jackson,

Wyo., Jan. 8 with KID-TV, Idaho Falls; K79AD, Romeo-

La Jara-Manassa, Colo., Jan. 15 with KOB-TV, Albu-

querque; K78AH, Joplin, Mont, begins Jan. 19 with CJLH-
TV, Lethbridge, Alta.



OOME OF FOOTBALL’S great names are identified with

the TV-radio industry—and not all of them as sports-

casters, either?

Best known, of course, are the All-Americans who
became TV-radio sportscasters and commentators—like

Illinois’ Red Grange, Columbia’s Marty Glickman, Michi-

gan’s Tom Harmon, Northwestern’s Otto Graham, Vander-

bilt’s Pete Gracey, Notre Dame’s Frank Carideo, Joe

Boland, A1 Coupee. Gracey is with WSM, Nashville, Joe

Boland with WSBT, South Bend. Most often and widely

heard probably is Southern Methodist’s Doak Walker, who
does the Vitalis commercials.

Intra-industry, we find several authentic gridiron

greats of yesteryear; Lloyd E. Yoder, NBC v.p. in charge

of its Philadelphia stations, played tackle 4 years at Car-

negie Tech, where he was Walter Camp’s selection for All-

America, captained team in 1926, wound up with letters

also for track (discus, hammer, shotput). He’s now on

the board of regents of his alma mater.

Bob Reynolds, part owner (with Gene Autry) and gen.

mgr. of KMPC, Hollywood, was All-American tackle at

Stanford in ’35. Gil Berry, v.p.-sales mgi\ of WIBC,
Indianapolis, was All-American halfback at Illinois in ’30

& ’32; he was Big Ten choice all 3 years, was recently

picked by Sports Illustrated for its 25-year All-America
Roster of ex-athletes outstanding for successful career

combined with community service.

Leslie Arries Sr., ex-DuMont, was also a Walter Camp
All-American lineman at Northwestern a generation ago;

his son, Leslie Jr., now heads TV operations of WHDH-
TV, Boston.

Jim Crowley, of Notre Dame’s Four Horsemen, was
one of owners of now-inactive uhf WTVU, Scranton, is

presently chairman of Pennsylvania Athletic Commission.
At KIFI, Idaho Falls, is owner-mgr. Jim Brady who pre-

ceded Frank Carideo as Notre Dame quarterback in 1929;

he was All-American choice of New York Sun, later

coached at Harvard while taking law degree. In Wash-
ington, attorney Bailey Walsh quarterbacked the 1923
Notre Dame freshman team that scrimmaged against
Crowley and Miller, which may be why he soon gave up
football.

ABC’s Tom HarrKson was a standout halfback at
Florida, 1939-41. Joe Elliott, ex-RCA v.p., later pres, of

Schick Inc., now v.p. of Tele-Dynamics div. of Raymond
Rosen & Co., RCA Philadelphia distribtuor, was star line-

man at Georgia Tech, Class of ’25, got some all-star men-
tions, later played pro football.

]
Among the Washington attorneys, Morton Wilner,

1 Penn ’30, got All-American mentions during his 3 years of

i varsity quarterbacking, and captained the championship
t baseball teams of ’29 & ’30. Seymour (Sy) Krieger, Am-

herst ’34, was varsity center. Parker (Bud) Hancock,

j
Indiana ’37, was varsity fullback.

There probably are a lot of others, and we’d like to

hear from you about them. Meanwhile, we’ve gathered
dope on prowess of industry people in other sports—and
we think we have some surprises in store. Just to give

»
you an idea ; Do you know that Henry Clay, who commutes
in own plane between his KTHV, Little Rock and KWKH,
Shrevcqnu't, a ’41 cum lauile Vanderbilt graduate, won the
Southern Golden Gloves lightweight championship while

at college, where he also taught boxing and tumbling? Or
that Bob Rawson, in charge of FCC hearing div., was
Golden Gloves welterweight champ of the District of

Columbia in 1935?

Then there’s Charles S. Rhyne, pres, of American Bar
Assn., whose firm is identified with TV-radio practice in

Washington and who while at Duke (’37) was a hot boxer;

he later did some professional boxing and was rated high.

And did you know that Mrs, Vincent Welch, wife of

the Washington attorney, while a physical education stu-

dent at Sargent School, Boston, ’39, played on a women’s
lacrosse team and was rated All-American? She also was
a hockey star at Mt. Holyoke, and her husband “Vinnie,”

Bowdoin ’38, 7-letter man in football, swimming & track,

captained the Navy boxing team in 1943 while at com-
munications training school in Cambridge.

We’ll report on others later.

Telecasting Notes: Even as first big package of post-

1948 movies became TV property this week, movie indus-

try groups stepped up campaign to keep recent features

from home screens. This week’s items: (1) Allied States

Theatre Owners Assn. pres. Julius Gordon told press con-

ference that feature showings on TV have everybody in film

industry “bleeding to death,” and proposed that all film

distributors declare 3-year moratorium on all sales to TV.
(2) Screen Producers’ Guild invited representatives of all

factions of movie industry to meeting in Hollywood to map
strategy to block TV release of features. (3) Stanley
Warner Theati-es pres. S. H. Fabian told stockholders meet-
ing that policy of studios trending toward releasing post-

1948 films to TV is crucial to future of entire picture busi-

ness . . . Big post-1948 feature deal formally closed this

week was Republic’s sale of its 218 films (140 features, 65
westerns, 15 serials) to 6 NBC-owned stations (all of

NBC’s o-&-o’s except Chicago) for a reported $2,000,000
(Vol. 13:52). There’s report that new cox’poration. Video
Artists Inc. (Sig Shore, gen. mgr.; Peter Jaeger, national
sales mgr.), is being set up to handle sales of package to

other stations . . . Movie exhibitors’ group has dropped
efforts to raise $40,000,000 to buy Paramount pre-1948
backlog to keep it from TV ... No more bulk sales:

Whether it was prompted by Justice Dept, “block-booking”
anti-trust suit, by sales saturation or just good business
sense, AAP (whose sale to United Artists awaits court
ruling) has withdrawn from sale 200 of its 750 Warner
Bros, features, and is breaking remainder up into 52-film

packages to be released at inteiwals over next few year’s

. . . Only 11 of 78 film productions now shooting in Holly-
wood are for theatres—remainder are for TV—reports Jan.
11 N. Y. Times . . . Syndication rights to 103 episodes of
Lassie have been acquired by TPA from Jack Wrather
. . . Success story: NBC-TV changing name of Tonight to

Jack Paar Show.

St. Loui.s’ KWK got national publicity over AP wires
this week when pres. Robert T. Convey gave order to play
each rock ’n’ roll record in library just once, then smash
it so audience can hear. He and his disc jockeys were
agreed, he’s quoted as saying, that rock ’n’ roll “has domi-
nated the music field long enough,” estimated they’d ex-
haust supply of platters in week.

Some 1300 new public relations films, available free
to TV stations—along with about 2500 old ones—are listed

in new 7T Directory of Free Film, just puldishcd by
Broadcast Information Bureau, 535 Fifth Ave., N. Y.

A
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Is Subliminal Criminal? Congressmen, FCC and
FTC members saw with their own eyes—or sub-
consciouses—a demonstration of subliminal ad-
vertising (Vol. 13:47) this week, and after it was
all over there were no more fixed opinions about
it than before it started. In their comments to

us later, however, there seemed to be less inclina-

tion to fear hidden advertising as a possibly
lethal weapon in a war of ideas and a feeling that
considerably more research is necessary before
such advertising should be used.

Certainly there seemed no disposition to legis-

late or make rules against “hidden sell” techniques
—now.

Demonstration was conducted by Subliminal Projec-

tion Co. Inc. at studios of WTOP-TV, Washington, before

more than 300 spectators, utilizing closed-circuit equip-

ment. FCC had requested station’s cooperation. Except
for fact that TV system was used instead of movie projec-

tion screen, demonstration was similar to the one we de-

scribed last Nov. (Vol. 13:47).

Subliminal v.p. and system developer James M. Vicary

explained demonstration was run in same manner as his

company expects subliminal ads to be used on air. Pro-

gram used for demonstration purposes was Grey Ghost TV
film series. At start, announcer made pitch for sponsor,

the mythical “Popcorn Industry Assn.,” then told viewers

they would be subjected to subliminal advertisements but

no further commercial interruptions.

White-on-black slide with message, “Eat Popcorn”
was projected and identified as slide which would be

flashed at 5-sec. intervals (duration 1/20 sec., brightness

about 2% of picture highlight). About 4 min. of film was
shown. Nobody in audience raised hand when asked later to

indicate if subliminal message had been seen. Message

was later changed to “Fight Polio,” and again no one could

say he’d seen it or been “stimulated” by it.

With no picture on screen or with picture masked
from half of screen, dim message could be seen flashing

on and off.

Lav/makers viewing demonstration were Sen. Potter

(R-Mich.) and Reps. Dawson (R-Utah), Frelinghuysen

(R-N. J.), Friedel (D-Md.)—all of whom have in the past

expressed alarm about potential of subliminal advertising.

All FCC commissioners except Mack attended showing,

along with top staff members, as did FTC Chairman
Gwynne and staffers.

Allowing several days for subliminal messages to
“sink in” (Vicary said they sometimes showed up in

dreams in 2 days), we queried some observers on their

opinions and the impact that the messages had upon them.
Said Sen. Potter: “Either my antenna wasn’t up or

it wasn’t working very well. From what I’ve seen, it

doesn’t have much effect. If it has effect, it ought to be
regulated.”

Rep. Dawson said he was “disappointed” in demon-
stration, which he called “completely inconclusive in de-

termining whether this is a valid process.” He reflected

views of others when he said he knew no more about it

than before demonstration but that “if it works it ought
to be regulated.”

Rep. Frelinghuysen saw “obvious potentials for evil

as well as good—if it works.” He agreed that use of sys-

tem should be regulated, but expressed disappointment
that viewers at demonstration were not “tested as to its

effectiveness.” He saw in system a potentially painless

way of eliminating visual commercials on TV.
Said Rep. Friedel: “It left me with nothing. I didn’t

react to it. I didn’t dream about it. I just didn’t get it.”

FCC considers its informal investigation of subliminal

TV closed for time being, has given system neither red nor

green light. Feeling is that nobody has made case for out-

lawing it, and nobody’s using it on air anyway—so cur-

rently there’s no issue. But Chairman Doerfer told House
Commerce Committee during this week’s toll-TV hearings

that Commission intends to keep an eye on developments

in this field.

“I’m not in a position to say if it is effective or if it

has the power its promoters claim,” Doerfer said at hear-

ing. We asked other commissionex’s for their comments.

Comr. Ford said it was impossible to form opinion about

technique on basis of demonstration, that far more testing

is necessary. “It didn’t seem to me they know too much
about its effects; at this point in its development, I don’t

think it warrants a conclusion.”

Commented Comr. Bartley: “The whole thing reminds

me of Coue and his ‘Every day in every way I’m getting

better and better.’ ” Comr. Hyde said invisible popcorn

pitch hadn’t altered his eating habits and he hasn’t “given

much attention to it.”

Comr. Lee said he was “singularly unimpressed.”

Radio Station Sales Reported: WIRL, Peoria, 111. by

Illinois Valley Bcstg. Co. for $325,000 to Robert W. Fnade-

ger, owner of KLIN, Lincoln, Neb. . . . WPON, Pontiac,

Mich, by Gerity Bcstg. Co. for $275,000 to Chief Pontiac

Bcstg. Co., 35% owned by Edward E. Wilson, son of ex-

Secy. of Defense Wilson . . . WOSA, Wausau and WLIN
(FM), Merrill, both Wis., by Rep. O’Konski (R-Wis.) for

$225,000 to owners of WSAU-TV, Wausau (Ch. 7) . . .

WABB, Mobile, Ala. by Mobile Press Register for $150,000

to Cy Blumenthal (WARL, Aldington & WCMS, Norfolk,

both Va. and KCKN, Kansas City) . . . WBOP, Pensacola,

by WBOP Bcstg. (Vern L. Bessler, partner-gen. mgr.) for

$65,000 to E. 0. Roden, owner of Miss. & Tex. AMs (broker

Paul H. Chapman Co.) . . . WGGG,. Gainesville, Fla. by

Thompson K. Cassel, with interest in off-air WTVE, El-

mira, N. Y. for $116,000 to Ed C. Wright and Harry R.

Playford, who have interest in Suncoast Cities Bcstg., Ch.

10 applicant for St. Petersburg (Paul H. Chapman) . . .

WLOS, Asheville, N. C. by owners of WLOS-TV (Ch. 13)

for $105,000 to C. W. Hogan, ex-mgr. & part owner of

WLBG, Laurens, S. C. (Paul H. Chapman) . . . WFOR,
Hattiesburg, Miss, by Forrest Bcstg. Co. Inc. for $72,800

to rancher R. W. Curry Jr. & wife . . . KWIQ, Moses Lake,

Wash, by Robert S. McCaw and Warren J. Durham for

$14,726 to owners of KIMA-TV, Yakima (Ch. 29).

Radio Station Sales Approved by FCC: KXOA, Sacra-

mento, by Lincoln Dellar for $500,000 to Cal-Val Radio

(Riley R. Gibson, pres.) . . . KOFE, Pullman. Wash, by J.

Ronald Bayton & Maynard F. Hicks for $60,000 to KOFE
Inc. (Herbert E. Everitt, pres.) . . . KASI, Ames, la. by

Win. Rupe (publisher of Am^s Tribune), Hollis Nordyke
& Arthur Skinner for $57,000 to Bill Evans, ex-WIND,
Chicago, announcer . . . WRFW, Eau Claire, Wis. by

Chippewa Valley Radio & TV Corp. for $30,000 to owners

of KDAL-TV & KDAL, Duluth, Minn.

Power boosts: KTWO-TV, Casper, Wyo. (Ch. 2) went
to 28.5-kw Jan. 13; WSAU-TV, Wausau, Wis. (Ch. 7) plans

start Feb. 15 with 316-kw at new site.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

Miami’s TV wonderland; N. Y. Herald Tribune Syndi-

cate travel columnist Horace S. Sutton is preoccupied in

Jan. 12 column with these new uses of TV in Florida’s

newest fun-palaces: (1) New 301-room Beau Rivage Motel

has 21-in. set in each room, with one channel connected to

closed-circuit switchboard. When new guest checks in, he’s

requested to turn on his set to view “welcome” film, intro-

ducing dept, heads and providing stationary tour around

motel. At other times, live camera roams motel’s grounds

and public rooms. Electronic baby-sitting is also provided;

cameras are brought into rooms where baby-sitters are

requested and single sitter in monitor room “sits” with as

many as a dozen at once. (2) Carillon Hotel advertises

that 91% of its 620 rooms have ocean view; “for the view-

less 9% there will be televised views of the ocean.” (3)

DuPont Tarleton Hotel has TV set in each room tilted

toward bed, with controls on night table; it will have 8x12-

ft. projection TV screen in dining room and master TV
antenna connections for yachtsmen tying up at its piers.

And in Cuba, Sutton reports, new $12,000,000 Havana
Riviera is installing closed-circuit cameras in gaming room,

so that guests will be able to bet from bed.

TV time & talent costs are climbing to point of dimin-

ishing audience returns to advertisers, according to TV-
radio v.p. Philip L. McHugh of Campbell-Ewald Co.

Joseph Kaselow, ad columnist for N. Y. Herald Tribune

quotes McHugh: “Demands for increases, based on in-

creased viewer audiences, soon may be answered, ‘What
increases?’ ” Executive of agency which spends more than

.$20,000,000 in broadcast media for clients points out that

TV already has reached 82% home saturation point. “The
irony of the problem is that the annual increases in viewer

audiences have lessened with each passing year.” In re-

buttal, TvB pres. Norman Cash promptly cited Dec. 1

Nielsen report to show TV audience increases for all top

10 TV shows vs. year earlier. “The growth in both TV
homes and in time spent viewing per TV home combine
to increase TV’s total audience,” Cash said.

Worldwide TV via tinfoil: Economical method of

transmitting TV over oceans is expounded by Federal Tele-

communication Labs pres. Henri Busignies in interview in

Jan. 13 Electronic News. He’s quoted as proposing shoot-

ing into space 1,000,000 or less thin strips of aluminum
“chaff” to orbit about earth, forming continuous circle.

This would provide metallic layer from which signals could
be reflected, requiring far less power than present scatter

communications systems now need. To put strips into

orbit, he visualizes loading them into satellite, which, when
orbiting around earth, would automatically eject them with
proper spacing between strips. He estimates total weight
of required strips would be less than a ton. “I feel certain
the military is already considering this,” he Is quoted.

Drop in demand for engineers, notably in electronic
and aircraft categories under $15,000, accompanied grad-
ual softening of 'economy during last 6 months of 1957,
says Executrend, monthly barometer of executive job op-
portunities. However, demand for personnel, finance,
marketing and general administrative executives (at $25,-
000 and above) held up relatively well.

NBC-owned stations’ Know Your School project won
accolade of top govt, educational experts at Washington
luncheon Jan. 16 staged by v.p. Toim McFadden and at-

tended by about 150, including Secretary Marion B. Fol-

som, Dept, of Health, Education & Welfare. They were
told that 200 hours of programming costing about $1,000,-

000 have already been shown. FCC Chairman Doerfer

urged expansion to include sub-professional schools. Chair-

man Barden (D-N. C.) of House Education & Labor Com-
mittee urged more attention to vocational schools. Special

section of Radio Daily same day was devoted to series,

which has public service angles well worth adapting at

other stations.

Pilot TV station for N. Y. state educational system is

again proposed by Gov. Harriman’s administration, which
has had little success in advocating earlier TV school proj-

ects (Vol. 13:3 et seq). Introduced in first week of 1958

session of Republican-controlled legislature in Albany,

Democratic-sponsored bill asks $500,000 for construction

of educational station. Location would be determined by
board of regents, which in another move has asked FCC
to convert Newark’s Ch. 13 to education in N. Y. metro-
politan area instead of permitting sale of WATV to Na-
tional Telefilm Associates (Vol. 13:49 et seq).

U of Texas board of regents this week voted to partici-

pate with San Antonio schools and other educational in-

stitutions in central Texas in application for educational

outlet on San Antonio’s Ch. 9, with studios in San Antonio
& Austin. University will seek funds from private sources.

On-job TV training for educational station personnel

will be provided by Educational TV & Radio Center, Ann
Arbor, in 6-mo. program financed by Ford Foundation’s
Fund for Adult Education. Director of project is gen. mgr.
Jack McBride of KUON-TV, Lincoln, Neb.

Dallas Area Educational TV Foundation reports it has
raised about half of $890,000 needed to establish station

and operate for 2 years. Foundation says it hopes to

apply to FCC for Ch. 13 this year.

Educational TV station directory for 1958 has been
published by Joint Council on Educational TV, 1785 Massa-
chusetts Ave. NW, Washington 6, D. C.

Two applications for new TV stations were filed with
FCC this week, bringing total to 121 (31 uhf). Applica-
tions: For Eugene, Ore., Ch. 9, by KEED, Springfield,

Ore., headed by Glen Stadler and including NBC news
analyst Alex Dreier. For Walla Walla, Wash., Ch. 5, by
group including Warren L. Gray & Wm. F. Barclay, engi-
neers at KLAC and KNXT, Los Angeles, respectively. No
translator applications were filed this week. [For details,

see TV Addenda, 25-Y herewith.]

Allocations changes requested in petitions to FCC:
(1) By KJEO, Fresno (Ch. 47) to add Ch. 2, 5 & 7 (edu-
cational) to Fresno by removing Ch. 5 from Goldfield, Nev.
(2) By WJMX, Florence, S. C., to add Ch. 13 to Florence
by removing educational Ch. 13 from Charleston and re-
placing it with Ch. 7. (3) By Central Minn. TV Co.,

Alexandria, Minn. CP-holder & Bemidji applicant, to move
Ch. 12 from Brainerd to Walker, Minn.

First station equipped for color tape recording and
playback will be WGN-TV, Chicago, Ampex Corp. an-
nounced this week. Station has ordered prototype color
conversion kit for black-&-white recorder; delivery will be
made in June. Meanwhile, RCA this week demonstrated
its color tape recorder to group of telecasters in Camden
as kick-off in color recorder sales campaign.



TV INVENTORIES IN GOOD SHAPE AT YEAR END: industry managed to trim TV set inventory
down to 2,200,000 units by end of 1957, according to preliminary trade estimates.
This compares with 2,476,000 at end of 1956.

TV retail sales in Dec, hit 970,000 vs. 978,000 in Dec. 1956, bringing year's
total to 6,725,000 — off about 4% from 6,979,000 (including exports) of year ago.

Radio set sales at retail zoomed to 2,000,000 home units in Dec., highest
month since 1948. Big month brought total home radio set sales for 1957 to 8-year
high of 9,990,000, up 16% from the 8,602,000 of 1956.

Production: TV set production totaled 114,392 week ended Jan. 10 — first week
of 1958 since 53-week 1957 production year ended Jan. 3. Total was 61,824 preceding
week, 75,919 year ago. Radio production for week totaled 216,924 (86,570 auto) vs.

127,890 (36,789 auto) preceding week & 189,840 (102,516 auto) year ago.

DEALERS MANIFESTING A NEW MATURITY: Ranting against discount houses , back-door
selling, builder sales practices — these no longer were the hot podium topics at
this week's Chicago convention of National Appliance-TV Dealers Assn. Nor was car-
nival promotion-f or-promotion' s-sake dominant as in past meetings.

Heart-of-matter business practices , instead, were themes. Speeches were pep-
pered with terms like; professional management, cost-cutting, reduction of overhead,
turnover, return on investment, dollars-not-percentages, undercapitalization, human
relations, labor unionism, diversification. At this year's sessions, how-to-make-a-
profit upstaged how-to-run-72-hour-marathons.

Top-management subject like "Inventory Control, Sales Budgeting and Expense
Reduction" would have been entirely unlikely a few years ago. Yet, on opening day,

400 dealers took the hour-long treatise from NARDA economist Dick Snyder as Saturday
night revelers take scorching Sunday sermons on sobriety. They were too self-con-
scious to be bored, too guilty to resent.

No longer .just salesmen in business , today's average NARDA dealer has grown
in stature as a businessman, aware of industry conditions which control him — and
encouraged by the wisdom and experience of dealers like their pres. -emeritus Harry
Price Jr. of Norfolk, one of NARDA 's more inspiring sages.

Maturity theme of 4-day meeting was imderscored when Price told dealers that

by concentrating on volume, expense & margins in 1958, they'd have more opportunity
to control their own businesses than at any time since the war. He lashed out at

manufacturer-inflicted conditions which have threatened that control.

Manufacturers have forced retailers into an "era of 'realistic' pricing," he

said bitterly, by "over-producing, over-franchising, over-estimating markets...

They've pegged our costs, removed our price umbrella, have told the customer not to

believe the little independent... What have they done to earn our loyalty?... What

have they done to stop our biggest competitor — Sears?"

With proper control of variables in their own businesses, he continued, deal-

ers could survive regardless of manufacturer-forced ills, recessions, tides of na-

tional economy. It is ultimately the public , he stressed, which actually determines

how the individual business must be run;
" The public is demanding ever-increasing efficiencies in our distribution —

and we've got to face up to them...
" This philosophy of low margin retailing is 'supposed' to obsolete all other

methods — but, don't you believe it. Give the lowest prices. But give them with

12
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I
the services that the public will pay for. Functions cost money and they must be

I

covered in the margins you get."

[For further digests of important NARDA speeches, see below.]

Note to manufacturers who missed this convention and/or NARDA' s Institute of

!
Management courses at American U in Washington: During his speech. Price observed
that there were 36 GE sales trainers at the meeting — "here to learn from us."

!
Edncalion ol ihe Dealer: [f school-of-hard-knocks fac-

tory men have the idea that school-of-hai’d-knocks retailers

: always pooh-pooh “the academic stuff,” their misconcep-

I

tion was sharply exposed at this week’s Chicago NARDA
Convention. While past conventions consisted mainly of

I veteran promoters telling neophyte promoters their spe-

I

cial secrets, at this meeting only one of 36 speakers talked

I on promotional techniques in detail.

Instead, both dealer and manufacturer speakers talked

I

on a management level previously untouched in appliance

retailing. Some of the merchandising principles discussed
' were on a stratospheric plane usually associated only with
I major dept, stores and chain stores. The dealer is getting

educated. With help from the academic world, appliance

retailing is being upgraded and seems to be heading for

the day when dealers will be equipped to apply the highest

principles of scientific retail merchandising.

In planning this convention, NARDA leaders relied

heavily on subjects discussed at their 3 past Management
I Institutes held annually at American U in Washington.
Two of the Institute’s faculty addressed meeting: Dean

I

Nathan Baily of American U’s School of Business Ad-
‘ ministration discussed the functions of the pi'ofessional

I

manager; Prof. Wm. Davidson, Ohio State, discussed com-
ing marketing concepts which will affect appliance dis-

I

tribution.

Others chose academic subjects, too. Dealer Dick
Finch, of Medford, Ore.—who will soon address the Ameri-

j

can Bankers Assn, convention on appliance industry financ-

!

ing practices—discussed the appliance marketing revolu-

! tion and its effect on the small town. He used extensive
I parallels from supermarket and chain merchandising.

I

NARDA economist Dick Snyder repeated the chai’t &
,

graph presentation on sales budgeting and forecasting he
gave at the Institute last summer. Carl Bixby, marketing

j

mgr. of Canadian GE’s appliance-TV dept., talked on profit

by innovation, warning dealers to watch not just sales but
also turnover and profit on dollar invested. Dealer Hardy
Rickbeil, Worthington, Minn., who feels appliance stores

I will be infiltrated by labor unions within 5 years, told how
,

he handled union problem in his store.

Significant trend in all this high-dome activity is this:

I If such rich fare is what the dealer wants—or should have

j

—in form of factory advice tomorrow, manufacturing and
I distribution dealer contact men will have to be armed with
more than just another promotion to compete.

Significant, too, is fact that GE had 36 sales training
‘ directors in attendance at the convention—and has had as
many as 6 trainers enrolled as fulltime Institute students.

In his convention speech, Willard Sahloff, GE v.p. &
4 gen. mgr. of electric housewares & radio div., served notice

^ that GE is already operating at fairly high merchandising

(

levels. The Merchandising Management Accounting study
he introduced to dealers makes selling as complicated as
accounting. Though its principles probably went over the
heads even of some of NARDA’s most sophisticated dealers,

the study is a key start in proving that dollars-not-per-

centage concept of moving goods in volume, regardless of

margins, is the modern way of selling small appliances.

And Sahloff pointed out that the principles work for

majors, too.

Climate of appliance dealer level is probably ready
for such high-dome factory advice. In his sometimes-
scathing speech, NARDA’s Harry Price, father of the

Management Institute, reminded dealers that although
factories were unapproachable last year (“They were fat

and lazy”), conditions have changed and that in 1958 “you
should use your factories—they can save you time and
money.”

Question is: Are factories ready to compete in this

new retailing stratosphere or are they still geai’ed to the
old pi’omotional days?

Note: Next Management Institute is set for American
U in Washington July 13-19, tuition $130, manufacturer &
distributor personnel as well as dealers invited. Also, GE
Merchandising Management Accounting study is available
for the asking from electric housewares & radio div., 1285
Boston Ave., Bridgeport, Conn. And Dick Snyder’s “In-

ventory Control, Sales Budgeting and Expense Reduction”
presentation is available in booklet form for $10 by writing
him at 11 S. LaSalle St., Chicago 3.

NARDA elects as 1958 pres. Joseph Fleischaker, Will
Sales Appliance Store, Louisville, replacing retiring Ken
Stucky, Stucky Bros., Ft. Wayne. New v.p.’s: Steve
Feinstein, Magee’s Boston; Harold Witham, Witham’s,
Bakersfield, Cal.; George Johnston, Johnston’s, Minne-
apolis. Remainder of slate: Mort Farr, Upper Darby, Pa.,

board chainnan; Hari-y B. Price, Jr., Norfolk, exec, com-
mittee chairman; John K. Mooney, Broyles Electric, Ma-
rion, Ind., secy.; Victor Joerndt, Joemdt & Ventura,
Kenosha, Wis., treas.

; A1 Bemsohn, exec.-secy.

New editor of IRE for 1958, succeeding Donald G.
Fink, who becomes pres. (Vol. 13:47), is John D. Ryder,
dean of engineering, Mich. State U. Newly appointed IRE
directors are D. B. Sinclair, General Radio Corp., and
Ernst Weber, pres, of Brooklyn Polytechnic Institute. Re-
appointed directors were Dr. W. R. G. Baker, recently re-
tired GE electronics v.p., now IRE treas. & Syracuse U
research v.p.; Haraden Pratt, seiwing 16th term as IRE
secy.; Alfred N. Goldsmith, consulting engineer & editor
emeritus.

Creative Retail Salesman of Year prize of $500
awarded Tom Sanders, Innes Co., Wichita, by Ladies Home
Jo(tr?taZ-NARDA annual contest committee; runner-up,
TV-radio div. winner, was A. A. Bardin, Clark-Dunbar,
Alexandria, La., who won $125. Salesman of Year named
by Flint, Mich, chapter. National Sales Executives Club,
is Gene Thorpe, Greenley’s.

Dwight R. Anneaux promoted to gen. mgr. of newly-
formed Whirlpool utility div. Promoted to his staff were:
Robert M. Marberry, gen. sales mgr. for gas utilities;

C. R. Armstrong, gen. .sales mgr., electric utilities; John W.
Benson, adv. & promotion mgr.
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Trade Personals: John W. Bjorkman named militaiy

marketing mgr., DuMont Labs . . . Col. Frank J. Shannon
(USAF ret.) appointed Packard-Bell technical field serv-

ice mgr. . . . Michael J. Ranalli resigns as field sales mgr.

of Westinghouse TV-radio div.; no successor to be named
. . . Dan R. McKennon, ex-Emerson, appointed Olympic
Radio regional sales mgr. for north central states, re-

placing Jerry Allen, resigned . . . Sam Jenkins & Harold

Ashbach named Wilcox-Gay v.p.'s, fonner adding duties

of gen. sales mgr.. Majestic International sales, and con-

tinuing as sales coordinator, latter continuing as west coast

rep for both . . . Robert J. Criddle promoted to gen. sales

mgr., contract & builder sales div., RCA Whirlpool; Wayne
Wolford succeeds him as sales mgr., contract sales . . .

Col. Webster F. Soules, mgr. of radio mfg. div., Electro-

Voice Inc., cited as “operator of the month” by 5th Army
for contributions of his A8HCW to military affiliate radio

system (MARS) . . . Merrill F. Chapin, onetime part

owner of WSAU, Wausau & WMAM, Marinette, Wis.,

named mgr. of 8-state GE regional sales office at St. Louis

for 2-way radio equipment . . . George M. Arisman Jr.

named pres. & gen. mgr. of Mallory Battery Co., div. of

P. R. Mallory & Co. . . Roger G. Hall named national

sales mgr of Angel Records, now merged with Capitol

(Vol. 13:49) ... Charles Harper, ex-Kierulff, Los Angeles

(Webcor), named national sales mgr. of Bel-Canto Mag-
netic Recording Tape Co. . . . John Woodford, ex-Angel

Records, named to new post of classical albums product

mgr., Columbia Records . . . Herbert J. Oslow appointed

adv. mgr. of HiFi & Mtisic Review, new Ziff-Davis maga-
zine.

DISTRIBUTOR NOTES: Peirce-Phelps, Philadelphia

(Zenith) names Frank Louchheim, ex-v.p. of now defunct

Stuart F. Louchheim, to Zenith div. under mgr. Richard

Waltemate . . . Victor H. Meyer Distributing Corp., N. Y.

(Sylvania), promotes Victor J. Meyer to v.p.-gen. mgr.;

Michael Lombardo to controller . . . GE names W. R. Jones

sales planning mgr. of new expanded Memphis district of

appliance-TV div.; C. H. Middleton named TV sales mgr.

. . . Handwerg Distributing Co., Tampa (Motorola), pro-

motes John Bumpus to gen. sales mgr. . . . Emerson names
Edward Adis v.p., Lawi’ence H. Carr v.p.-treas. of new
factory branch in Philadelphia; they were respectively

sales mgr. & controller of Emerson of Pa., independent

distributorship recently converted to branch on resignation

of founder Irving Witz (Vol. 14:2). Branch retains firm

name . . . Samuel Jacobs Distributors Inc., Philadelphia

(Steelman, Bell & Howell, Blaupunkt, Ampro), names
Ben Freedman service & parts mgr.; moves to larger

quai-ters at 2208 Market St. . . . IT&T compo-nents div.

appoints Jack Goss Co., 99 Highland Ave., Somerville,

Mass. New England sales rep for Federal selenium rec-

tifiers . . . Sylvania appoints The Shield Co. Inc. (Mrs.

W. W. Slaughter, pres.), 1010 Macon St., Ft. Worth, for

TV-radio-hi-fi in Ft. Worth-Dallas area . . . Decca Dis-

tributing Corp., San Francisco, promotes Irving Stimler to

branch mgr- succeeding Wm. Bisbam, resigned . . . Alliance

Mfg. Co. names Collins Havercamp, Kansas City, rep for

Tenna-Rotor in la.. Neb., Kan., Mo.

Motorola and its N. Y. distributor Warren-Connolly

Co. “have decided to sever relations,” says Edward R.

Taylor, Motorola exec, v.p.-consumer products. Gi'oup of

Motorola executives will take over temporarily at Warren-

Connolly location.

TV should more than double in dollar volume between
now and 1965 and should be a highly profitable business

—

spurred by color. So said RCA executive committee chair-
man Frank M. Folsom in Dec. 16 talk before San Francisco
Society of Security Analysts. About color, he said : “This
past year we feel we found the key to the successful mass
promotion of color. We went into 26 major cities and
27 secondary markets with an intensive promotional cam-
paign keyed to one purpose—exposure of the public to

color. In most cases the results were good, in some they
were excellent, and in some they were spectacular.” [For
Folsom’s comment on other aspects of electronics and re-

lated defense and consumer industries, see p. 15.]

Venezuela imported 35,000 TV sets in 1956, about 12%
from Netherlands and most of remainder from U. S., ac-
cording to new govt, statistics. In 1955, approximately
19,000 units were imported. Venezuela now has 120-125,000
TV sets in use and 10 TV stations, including satellites.

In 1956, Germany became biggest supplier of radios to

Venezuela, with U. S. participation declining from 40%
in 1955 to 28% in 1956, while Germany rose from 27% to

32%, Netherlands from 18% to 25%. Radio imports
totaled about 100,000 in each of the 2 years.

Australian Broadcasting Commission, seeking bids for
equipment for new govt.-owned TV stations in Brisbane,
Adelaide, Perth & Hobart (Vol. 13:40), placed 2-in. ad in

Jan. 12 N. Y. Times announcing March 20 deadline for bids

and availability of forms and specifications from Commis-
sion office at 630 Fifth Ave., N. Y. Govt, stations in those
cities aie due to be in operation in 1959; permits for

competitive privately-owned outlets in same city have
been promised by March.

Pye Ltd., big British TV-radio-electronics manufac-
turer, is exporting enough radios, hi-fis, recorders and
other equipment to U. S. to justify appointing Van Bi-unt &
Co., new ad agency at 230 Park Ave., which starts national

campaign in March. Pye distributor is Ram Electronic

Sales Co.

DuMont diversification into auto tune-up and test

equipment field is detailed in Jan. 13 Electronic Week,
which repoi-ts firm claims 98% of $10-20,000,000 yearly

auto tune-up oscilloscope market. Aimed at smaller service

stations and garages is “low-priced” $495 IgnitionScope.

First FM auto radio to be distributed by American
auto manufacturer is new Bendix-made tuner being of-

fered as optional equipment on 1958 Lincoln. As yet un-

promoted, tuner carries suggested list price of $120 added
to $163 price of AM radio.

Retail household appliance-radio store sales totaled

$3,536 billion in first 11 months of 1957 vs. $3,617 in 1956

period, reports Census Bureau. Nov. sales were $348,000,-

000, down $21,000,000 from Nov. 1956.

Pre-registrations are being urged by gen. mgr. Ken-
neth C. Prince for 1958 Electronics Parts Distributors

Show at Chicago’s Conrad Hilton Hotel, May 19-21.

Coming Glass has laid off about 150 in pressware

plant because of adequate inventories of color TV bulbs;

black-&-white continues on normal schedule.

The 1958 edition of RCA Reference Book—updating
information on tubes, test equipment, batteries, transistors,

semiconductor diodes—is now available from distributors.

Enthusiastic report on color—ease of installation,

tuning, improved programming—is contained in Dec. Cos-

mopolitan article by conti ibuting e<litor Jon Whitcomb.



I'
Electronics Reports: Even as trade and financial circles

^ buzzed with unverifiable rumors that RCA has won one of

I biggest Air Force contracts yet, the chairman of RCA s

I executive committee, ex-pres. Frank M. Folsom, was telling

!' San Francisco Society of Security Analysts that the

' American electronics industry would jump from present

; $12 billion volume to $22.5 billion by 1965.

Growth, said he, would center on national defense,

I which would attain $6.5 billion by 1965, and on such areas

|. as color TV (see p. 14) and industrial electronics such as

(
microwave and other radio communication, closed circuit

TV, broadcasting equipment, data processing systems. TV
' as whole should more than double its volume, he said, along

with huge surges in components such as tubes, transistors,

parts and in installation & servicing.

RCA would not comment on any new defense con-

tracts, even to correct rumors that they may aggregate as

much as $500,000,000. Air Force information spokesman

would only say he found “no such contract has been

I awarded.”
* * * *

In widely publicized testimony before Senate Pi’epared-

ness Subcommittee Jan. 13, RCA chairman David Sarnoff

supported Rockefeller Report (Vol. 14:1); urged greater

emphasis on basic research and speedup in development of

anti-missile missiles; said survival must be “overwhelming

factor” in considering cost; again advanced his proposal of

2 years ago to establish a “national educational reserve”

with private industry pi’oviding paid science teachers for

I nearby high schools. Note: Gen. Samoff this week was
' elected chairman of board of trustees of American Heritage

I
Foundation, currently co-sponsoring movement with Ad-

j

vertising Council to step up citizen participation in Con-

^ gressional and gubernatorial elections.

Tax concessions to spur privately-financed research

were urged in testimony before House Ways & Means

Committee Jan. 14 by Whirlpool Corp. pres. Elisha Gray II

and Westinghouse general tax counsel Leonai'd A. Kust.

Gray proposed taxpayers be given income tax credit of 90<f

for each dollar they contribute to universities and colleges

for basic scientific research. Kust urged private firms be

granted tax concessions for enlarging private research.

Radio Moscow reports Lenin Electro-Technical Insti-

tute working on color system using “scanning light beam
principle” and simple camera.

Electronic Highways: Completely electronic high-

way system which could practically eliminate accidents was
pictured to some 1000 highway engineers and administra-

tors at annual meeting of Highway Research Board in

I Washington last week—as engineers discussed possibility

V of incorporating system in 4100-mi. 15-year Federal high-

way program. RCA honorary v.p. Dr. V. K. Zworykin ex-

1 plained his electronic highway control system, which was
t demonstrated last Oct. on 320-ft. stretch of highway in

'' Neb. (Vol. 13:42), and urged cooperation among highway

I
engineers, auto manufacturers and electronics industry in

1 completing development. He pleaded for construction of

enlarged test facility at least 2 miles long to permit testing

at full scale and at nonnal speeds. RCA system consists

*

basically of series of electronic detector units buried in

and along highway, and guidance cable buried in center of

traffic lane along length of road. Using system, cars even-

tually can be steered, sto|)ped and their speed governed
automatically so as to make accidents nearly impossible.

Elecironics Personals: Edwin A. Speakman, ex-pres.-

gen. mgr. of Fairchild guided missile div., onetime vice

chairman of Defense Dept. Research & Development Board,

named to new post of mgr. of planning, RCA defense

electronic products . . . Herbert H. Schenck, ex-v.p. &
director of Standard Electric S.A. and recently managing
director of Companhia Radio Internacional do Brazil, both

IT&T subsidiaries in Rio de Janeiro, March 1 becomes

director of engineering of Page Communications Engineers

Inc., major world-wide telecommunications system con-

tractor headed by veteran Easterly C. Page; Ross Bateman
resumes fulltime duties as director of research & develop-

ment . . . Harvey W. Fletcher, ex-Bell Labs, now heads

acoustics courses in dept, of speech at Brigham Young U,
Provo, Utah, whose present president in Ernest Wilkinson,

ex-Washington attorney . . . Richard G. Jones named
Motorola western district mgr. for microwave and indus-

trial control products . . . Bernard Cohen promoted to v.p.

& director. General Transistor engineering dept. . . .

Terry A. Halpern promoted to sales mgr. of International

Resistance Co. Asheville, N. C. plant . . . Henry A. Correa,

ex-Bendix Aviation, elected v.p. for foreign operations,

ACF Industries . . . James A. Nottingham, ex-Sperry,

named v.p.-manufacturing. Reeves Instrument Corp., suc-

ceeded as Sperry gen. mfg. mgr. by Ed Wall . . . Jack Pyle

promoted to sales engineer for Sylvania semiconductor

div.; A1 White continues as tube sales engineer . . . S. A.
Standing appointed asst, to N. B. Krim, Raytheon v.p. &
gen. mgr. of receiving tube and semiconductor operation

. . . Curtis Kelly, ex-Raytheon, named National Co- sales

mgr. for consumer products . . . Douglas Thatcher named
sales mgr. of Centralab international div. . . . James F.

Conolly Jr., ex-Consolidated Electrodynamics, named adv.

administrator, electronics div., Stromberg-Carlson . . .

Richard P. Gifford promoted to engineering mgr. of GE
communication products dept., succeeding C. M. Heiden
who joins GE research lab . . . Murray Kanes promoted
to engineering director, Friez Instrument div., Bendix
Aviation . . . Theodore F- Talmage elected v.p.-administra-

tion of Perkin-Elmer Coi-p., Norwalk, Conn.

Rear Adm. Henry C. Bruton, currently director of
Naval Communications, is being assigned June 23 as Direc-
tor, Communications-Electronics, Joint Staff, Commander-
in-Chief, European Command. He will be succeeded by
Rear Adm. Frank Virden, now on U. S. European Com-
mand Joint Staff.

George C. Neuschaefer of U. S. Naval Material Labs,
Brooklyn, N. Y. is winner of first annual National Re-
liability Award for paper on “Standard Parts—They Can
Be Versatile” presented Jan. 7 at Symposium on Re-
liability and Quality Control in Electronics in Washington.

Veteran Wireless Operators Assn, reelects all officers,

including Wm. J. McGonigle, N. Y. Telephone Co., pres.;

Arthur J. Costigan, RCA Communications, 1st v.p.; E. C.

Cochran, retired FCC marine inspector, 2nd v.p.; Raymond
Guy, NBC, named a director.

Gustaf A. Wallenstrom named by GE technical prod-
ucts dept, to newly-established post of consulting engineer
on antenna system structures, reporting to Lloyd Krause,
mgr. of antenna and TV relay engineering.

Obituary

Wm. Hosford, 75, retired Western Electric director &
operations v.p., died Jan. 15 in Chilton Memorial Hospital,
Pompton Plains, N. J.



16

COMMON STOCK QUOTATIONS
Week Ending Friday, January 17, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NVV, Washington 5, D. C.
120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8

High Low Stock and Div.

Wk.
Close Chnge

1957-8

High Low
Wk.

Stock and Div. Close Chnge

14/8 6/? Admiral 7/4 -I-/8 37/4 25/4 IT&T 1.80 30 /s -f/4
27 16/a AmBoschl.05g. 21/s +% 50/8 33 l-T-ECirBl/sd. 40/s -/8
24/8 11/8 AmBcstg-Para.l 14/8 + /4 10/8 7/s List Indust 14 e. //? _!/,

43/4 29/8 AmMach&F 1.60 33/8 +y> 56/8 2914 Litton Ind 43 +'A
179/8 160 AT&T 9 170/4 -H/4 22 11/4 Loew’s 13/s

33/8 191^ Amphenol 1.20. 24/2 -f/4 44 28/e Magnavox 114 b. 32/2 +'A
36/4 28 Arvin 2 29/2 4-/4 50/4 2314 Mallory 1.40b.

.

26/4 -/8
7/4 4/8 Avco .lOg 6/4 4-/8 131 73/? Mpis. H'll 1.60a 77 - 1/4

47/4 21 Beckm Inst l!4f 24/4 51/4 35/4 Motorola 114... 40 -f/.

66/4 42 Bendix Av 2.40. 50/4 + /4 914 7 NatT Thea 14 .

.

8/s -f/4
52/8 27/8 Burroughs 1 . .

.

30/8 4-/2 36/8 28 Paramount 2..

.

34 +l‘A
2W? 15/8 Clevite 1.15g... 18 4-1/8 18/s 11 Philco y,f 13/8 -I-/8

36/8 23/? CBS "A" lb... 27/4 4-/4 40 27 RCA la 34 -f/4
35/2 22/s CBS "B" lb... 2614 4-/? 23/4 16/s Raytheon 22/s + 1

54/4 25/8 Cons Elec .40a.. 31/8 4-/4 50/8 30/? Rel Elec 1.80... 33 -H
35/? 18 Cons Electron.

.

21/4 -fl/4 8/4 4/4 Republic Pic. .. 6 -/4
27/? 12/? Cor-Dub 1.20... 15/8 4-/8 39/4 29/4 Sang Elec 1.80. 34

IO6/4 57/4 Corning Glass la 75/2 -2/8 18 12/8 Siegler .80 15/4 + /4

6/8 3/s Davega 6/4 2/8 Sparton 3 -f-14

47 27/? Daystrom 1.20.. 32/4 -/4 26/8 17/8 Sperry Rand .80 19/8 -fl4

19/8 13/8 Decca 1 14/8 4-/8 9/8 5/4 Standard Coil.. 7/8 -1-14

15/8 13 Disney .40b 15/? 4-/s 1814 13H Stanley-War 1 .

.

1514 -f/4

115 81/4 East Kod .90e.

.

99 4- 1/4 41/8 27/4 Stew Warner 2b 29/s -2/,

4/4 3/s El & Music .13e 3/8 4-/8 29/4 18/4 StorerBcstgl.80 24/8 -fl/4

34 22/s Emer Elec 1.60. 31/4 -
1

-2/4 46/4 29/4 Sylvania 2 34/4 -f/8
6/8 3/4 Emerson Radio. 4/s 4-/4 3114 15/s Texas Instru. .

.

27/2 -fl4

10/4 6/4 Gabriel .60 7/8 -/8 89/4 46 ThompProd 1.40 49 -4
68/8 46/4 Gen Dynamics 2 63/s 37/2 21/4 Tung-Sol 1.40b. 23/4 -V,
72/8 52/8 Gen Electric 2.. 62/a 4-/4 30/4 19/s 20thC-Fox 1.60. 24 -f/8
8/8 4 Gen Inst. .15g.. 5/4 4-/8 25/s 15 United Art 1.40. 16/8 -/8

47/4 30/4 GenPrEquip2.40 40/4 4-3/8 30/8 18/4 Univ. Piet la... 2014 -14
30/8 22/s General Tire .70 28/4 4-/4 28/s 1614 Warn Bros 1.20. 1714 -f/8

25 /a 17/4 Hoffman Elec 1. 23/8 -1-1/8 68/a 52/8 Westingh El 2.. 6314 -fl/4

376/2 270/2 IBM 2.40b 301/4 -/? 140 91/4 Zenith 3a 121/4 -/4

AMERICAN STOCK EXCHANGE
4/? 2/? Allied Artists.. 3/s 4414 29/4 Hazeltine 1.40b. 35 -fl/4

52/? 19/s Allied Con la.

.

43 -fl/4 3/8 2/s Her Radio .15g. 2/8 -14
21/? 11 Amer Electro 14 14/s -/8 6/8 3/8 Int Resist .20... 414 -fH
12/s 4/s Audio Dev .05d

.

9 -f/8 8/4 4 Lear 5/8 -/4
13/s 6/4 Belock Inst /st. 8/4 IH /8 Muntz TV 14 -f/8
1/4 % C&CTV /? -fife 3/8 2/8 Muter Co. >/4 t .. 3 -f/s
5 2/2 Clarostat .15g.. 3/8 -f/8 9/4 514 Nat’l Telefilm.

.

6/4

6/s 3 DuMont Lab. .

.

4 -f/8 2/8 1 Nat Union El... 1/4 +/s
7/s 2/? Dynam Am 4/s -f/8 11/4 514 Norden-Ketay.. 5/8 -/4
12 /s 8 Electronic Com. 12 -f/8 5 3 Oxford El .lOd.. 314

12/s 5/? Electronics Cp.. 7/4 -f/8 20/8 10/4 Philips El 11/4 -'A
27/8 16 Fairch Cam 14 g. 24/b -fl/8 12/8 6/s Servomech .40. 814 -f/8
30 8/4 General Trans.. 20/4 -fl/4 9 314 Skiatron 5/8 -/4
2814 17 Globe Un 1.20b. 17/4 -f/8 8/4 2/8 Technicolor 3/2 -f/8
4/s 2/2 Guild Films 2/8 5/s 314 Trans-Lux .20g. 3/4

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 1/8 2/4 Magna Theatre 2/4 2/4

Aerovox 3/4 3/4 Maxson (W. L) .05 5/8 5/4

Airborne Inst 36 39 Meredith Pub 1.80a 2014 23

Altec Co .80 7/4 8/4 National Co. (4% stk) 10/4 12

AMP Inc .50 18/? 20 Oak Mfg. 1.40 . 14/4 16

Ampex 50/2 53 Official Films .10 • 1?16 1/4

Baird Atomic 10/4 12/2 ORRadio . 17 19

Cinerama Inc IKs Hie Pacific Mercury TV . 514 5/8

Cinerama Prod 2/s 2/8 Packard-Bell .50 . 11/4 12

Cohu Electronics 7/s 8 Panellit 5H 6

Collins "A” .35 14 15 Perkin-Elmer 22 23

Collins "B" .35 13/? 14/2 Philips Lamp (U% of par).

.

3014 3214

Cook Elec. .40d 21 23 Reeves Soundcra’ft (stock) .

.

2% 3

Craig Systems 4/8 5 Sprague Electric 1.20 26/4 2714

DuMont Bestg 7/4 8/8 Taylor Instrument 1.20 2914 31

Eitel-McCullough (5% stk)... 2514 27 Tele-Broadcasters 2/4 314

Elec Assoc (stk) 39 42 Telechrome .30 5/8 6/?

Erie Resistor .40b 7/8 7/s Telecomputing 4/8 414

Friden Ind. 1.00 41 45 Teleprompter (stock) 5/4 614

Giannini, G. M 14/4 15/4 Time Inc. 3.75 59 62

Gross Telecasting 1.60 15 1614 Topp Industries (stock) 10/8 10/8

Hewlett-Packard 19 20 Tracerlab 5/4 5/4

High Voltage .lOg 2414 26 Trav-Ler 1 1/8

Hycon 2 2/8 United Artists 4 4/?

Indiana Steel Products 1.20a. 18/4 18/4 Varian Associates 16/4 17/8

Jerrold 1/8 2/4 Victoreen Inst 4/8 4/?

Ling Indus 6 6/2 Webcor .25g 12/4 1214

Leeds & Northrup .60b 20 22 Wells-Gardper ^ 6 614

Machlett Labs .25g 11 12/2 WJR.50d 12 12/8

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable In stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Sylvania TV Awards: For “outstanding” 1957 net-
work progi-ams: dramatic series. Hallmark Hall of Fame
(CBS); new series, 20th Century (CBS); documentary
series, .See It Now (CBS) ; news, NBC News; public serv-

ice series, UN in Action (CBS)
; variety series, Steve

Allen Show (NBC)
;
comedy series. Tonight (NBC)

; day-
time series. Matinee Theatre (NBC)

; light musical series,

Chevy Show (NBC); light musical program, “Annie Get
Your Gun” (NBC)

; children’s series. Let’s Take a Trip
(CBS) ; religious series. Look Up & Live (CBS)

; educa-
tional series. Omnibus (NBC). Individual “outstanding”
awards: original teleplay, Wm. Gibson, “The Miracle
Worker,” Playhouse 90 (CBS); adaptation, James Lee,

“The Life of Samuel .Johnson, Omnibus (NBC)
; actor,

Lee J. Cobb, “No Deadly Medicine,” Studio One (CBS);
actress, Kim Stanley, “Traveling Lady,” Studio One
(CBS)

; supporting actor, Torin Thatcher, “Beyond This
Place,” DuPont Show of the Month (CBS)

;
supporting

actress, Patty McCormack, “The Miracle Worker,” Play-
house 90 (CBS). Special awards: Marian Anderson, “The
Lady from Philadelphia,” See It Now (CBS) ; Nikita
Khrushchev interview. Face the Nation (CBS) ; NBC
Opera; Wide, Wide World (NBC) ; NBC educational

series; Educational TV & Radio Center, Ann Arbor.
“Outstanding” local awards: public service series. The One
Inside, WSPD-TV, Toledo; news & special events, “Disas-

ter, Dallas,” WFAA-TV, Dallas; children’s educational

series. Discovery, WGBH-TV, Boston. “Exceptional merit”
citation: Coverage of Senate labor-management rackets

probe, DuMont’s WTTG, Washington & WABD, N. Y.

Budgets Held Dow^n: Govt.’s broadcasting-connected

activities got once-over-lightly treatment in $73.9 billion

1959 fiscal budget proposed by President Eisenhower to

Congress this week. For FCC, he asked $8,950,000 for

year starting July 1, 1958 vs. $8,300,000 appropriated for

fiscal 1958, requested increase of $650,000 distributed to

broadcast activities, salaries, etc., with no big step-ups.

FCC averaged 1084 employes in fiscal 1957, estimated 1106

for 1958, 1156 for 1959. To nin FTC, he requested $6,025,000

vs. $5,950,000 appropriated for fiscal 1958, leaving funds

for deceptive advertising investigation & litigation (in-

cluding TV-i-adio monitoring) virtually unchanged at $1,

277,000. For USIA, request was $105,000,000 vs. $95,100,-

000, with $19,924,300 earmarked for broadcast service vs.

$20,280,883 spent in fiscal 1957, estimated $17,429,021 for

1958. USIA plans boost in TV-radio activities in 1958.

Proposed 350,000-share offering of Hal Roach Produc-

tions Inc. at $3 (Vol. 13:51) has been dropped because of

market conditions. Yet Roach states “1958-59 TV season

looms as the most successful in [our] operation” and
points “ambitious motion picture production schedule.”

1958 AM-FM Stations Directory

ALL SUBSCRIBERS to the full TV-AM-FM services

of Television Digest, will, toward the end of Jan.,

receive copies of our 1958 Radio Station Directory,

revised to Jan. 1. The new directory lists not only

all North American AM-FM stations by states &
cities (with company names, addresses, frequencies,

powers, FM antenna heights, network affiliations),

but also includes lists of AM & FM stations by fre-

quencies, AM & FM applications by states & fre-

quencies, AM & FM stations alphabetically by call

letters, list of FCC-approved transmitters. Extra

copies are available at $7.50 each; 5 or more, $5 each.
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Television Today: The Dangers of Opportunity Denied

By FRANK STANTON

The needs and demands of our free society im-

peratively place more and deeper responsibilities on us
in television broadcasting than ever before. Paradoxically,

TV’s ability to meet those responsibilities is more seriously

threatened than ever before. The immediate period ahead
I is a period of crisis for all of us equally as part of the free

world. We can pass successfully through that crisis—in-

deed we can survive as the free world—only through bold

and active leadership responding to, and responded to by,

an informed nation of citizens.

To provide this link of communication and information,

TV can, and must, play a crucial role; it can serve as an
instrument of strength, perhaps even of survival. Not only
our own economic stakes as broadcasters, then, compel us
to resist the sapping away of our ability to meet the new
demands thrust upon us. So also, and more importantly,
do our obligations as citizens of the free world, as part
of its economic force and as part of its free press.

I am sure that it was in recognition of these transcendent
facts that, at the Colorado Springs meeting of your Affil-

iates Advisory Board last summer, Clyde Rembert [KRLD-
TV, Dallas] proposed, and the board unanimously agreed,

to depart from past custom by accelerating the date of

this 4th General CBS Television Network Affiliates Con-
ference, and for the first time, choosing Washington, D. C.

I
as its meeting place. It is fitting that you have chosen

I this time and place. For the free world’s focal point today
I is this city of Washington, just as it is our focal point today

f as broadcasters. Our future lies right here in this city.

^
“Our National Survival Is Involved”

Let me get directly at the situation that confronts us as
t we meet here today. This industry faces an immediate

i

and pressing opportunity for service that it cannot fumble.
Not only our national welfare but our national suiwival is

I

involved. Either we are going to be equal to the job or

there is going to be no second chance. Paradoxically, that
opportunity and obligation come to us when we face the
most serious and most direct threats to our strength as an
industry.

I want to discuss both these matters. I am going to talk

candidly and explicitly.

There can be no doubt that the nature of our existence

as an industry and our larger existence as a nation has
changed drastically since our last meeting. In the wake
of the unarguable facts of JRussian technological advances,

awesomely dramatized by the space satellites, this nation

has made the sobering discoveries that it cannot take its

own strength for granted and that time is not always on
its side.

We have made the painful discoveries. We have yet to

cope with them. We cannot cope with them unless they

become the first business for all of us in the nation.

Democracy’s Need for Speed and Immediacy

Here we in the TV industry have a primary responsi-

bility. It is nothing short of providential that TV has had
a decade of constant growth to bring us to a position

where we have a real chance of meeting that responsibility.

It will be nothing short of tragic if, through our own fault

we muff it, or through the faults of others, we are kept
from meeting it. In the simplest way that I can put it

to you, that responsibility is to use TV as fully and as

effectively as we know how to help take up the slack that
is characteristic of democracies between the time of a
need for action and the time of action itself. In the age
of the ICBM, only by taking up that slack can a democracy
match a dictatorship without imitating it.

For a basic difference between the processes of a dic-

tatorship and those of a democracy is that the dictatorship

can move fast, without either the approval of the people or

even an explanation to them. In a dictatorship, the role

of the people is simply to follow orders. In a democracy,
on the other hand, the people are directly involved in, and
must frequently spark, the decision-making procedure.

Without a continuous two-way flow of information, ideas

and convictions from the people to its leaders and from
the leaders to the people, these democratic processes are
frustrated.



Yet information and the exchange of ideas take time. In

the past we have always had the time, in the face of emer-
gencies, to mobilize in a way that ultimately assured vic-

tox-y. In the age of missiles—when time is i-eckoned not in

months or weeks or even days but in minutes—we do not

have the luxury of time. Today there is a new urgency.

Our fii’st and vital job is to speed up and improve the

dissemination of the infonnation that is the primary step

in the decision-making process; for if there is a failure at

that step, the whole democratic scheme will have failed.

And these new demands for speed, for reaching all the

people simultaneously, for immediacy, are put squarely up
to us in TV.

In the past year we have made important beginnings in

gearing ouiselves up to meet these demands. Today, CBS
News, upon which devolves the primary responsibilities

in these areas, has moi’e than 600 correspondents located

in 263 cities around the world. It has fully staffed bureaus
in 5 cities in Europe, one in the Far East and 4 in the

United States. The Washington bureau alone has a staff

of 63, including editors, correspondents, public affairs

specialists and camera ci’ews.

CBS-TV News Cost $11,000,000 in 1957

Today, each of the CBS-TV Netwoi'k’s regularly sched-

uled programs of hard news can involve the services of

over 800 people: The woi’d and picture reports and the live

pick-ups of 615 correspondents and cameramen; 147 film

ci’ew members; 37 administrative staff members; and 16

studio staff members. The net TV costs, after deducting
all revenues, of this CBS News organization and its opera-

tions exceeded $11,000,000 in 1957.

In recent months we have quickened our pace in these

areas in direct response to the new demands of this world
in crisis. We have tried to bi'ing the American people a
deeper understanding of the world and its issues both
through hard news programs and through special repoid^, I

so that the people can see and make up their own minds I

about the pi’oblems of the world.
'

We have bi’ought programs on the Hungarian and Suez
crises; on the West Germany economic recovei-y; on
Algeria Aflame; on the rebels of Sierra Maesti'e; on SAC,
on civil defense. Through Twentieth Century, we have
tried to ci’eate wider understanding of entire ai’eas of our
national life and world activity; through Conquest, and
the special See It Now programs, we have tried to empha-
size the new importance of science. We have brought to

the American people the faces and words of world leadeis

—Nasser, Adenauer, Tito, Nehru, Krushchev. We have
brought them reports and discussions from their own
officials, including the President and the members of his

Cabinet, Senators and Congressmen, military leadeis and
administrators.

In explicit response to these new demands of this urgent
ICBM Age, we presented, just eight days ago. Where We
Stand, the most comprehensive special pi-ogi’am in the news
field ever undertaken by broadcasting.

I am convinced that we have the ability and capacity to

move ahead with even more effectiveness. At the same
time, our increased responsibilities requii’e harder concen-

tration and greater emphasis.

Network and Local Responsibilities

The task of meeting these responsibilities must fall

primarily on the network end of the business. It is only a
network which can provide the essentials of immediacy and
simultaneity. It is only a network which can reach the

people on a national scale and gather the news on an inter-

national scale.

While the responsibilities fall, as I say, primarily on us

at the network level, you at the station level have vital co-

ordinate responsibilities. Each of you as stations do, and

must continue to do, an important job on your local level.

Most certainly I am aware of the creative ingenuity and
enterprise of the newsmen in your stations throughout the
country.

We need not stop now to parcel out the responsibility of
each of us. The overriding need is for all of us to do
more. We must inform more people, faster, more effec-

tively, more fully—day in and day out. This is your job,
it is our job, it is the job of everyone in the industry. If

we fail in this responsibility, the decision-making start that
dictatorships have over democracies may be an advantage
which is decisive—and fatal.

Up to now, I have been speaking of direct and to some
extent special responsibilities of our industry. I want to
move on to a more general and continuing responsibility
that we both share with all industries in a free economy
and at the same time owe to all other industries. That is

to contribute more and more enex'getically to the economic
welfare of the entire nation.

No amount of dedication is going to make this country
strong before the world if at home we are under the
mental and material stress of an ailing economy. The eco-
nomic health of the nation can very well be a determining
factor in seeing us through this critical phase of world
history.

No one could be in this industry without knowing very
well that the prospei'ity of this nation rests upon the in-

ci-easingly effective distribution of goods and services to
more and more people. As our economic frontier one and
two generations ago was the mass production of goods, our
economic frontier of today and tomorrow—unless circum-
stances should force us temporarily into a controlled econ-
omy—is the mass distribution of goods.

TV’s Role in the Expanding Economy

Television has come to maturity at a time when the
dynamics of our total social scene point with increasing
sharpness at what Marion Harper, Jr. calls “The Coming
Crisis in Distribution.” Mr. Harper reminds us that, while
we can expect new population increases and proportionate
expansions in goods and seiwices, the labor forces to supply
manpower for distribution will not increase commensu-
rately.

It is my view that television, and pai-ticularly network
television, can, and must, play a major part in the resolu-

tion of this distribution crisis. For historically, TV has
proven its value as an instrument of marketing, and hence
of distribution.

Let us just take a quick backwai’d glance to the period

—

only a little more than a decade ago—immediately follow-

ing World War II. We as a nation were concerned then
with the “inflationaiy gap”—the gap between the large

supply of dollars and the short supply of goods.

One of the great modern economic miracles occurred at

this point. Comparatively speaking, the nation turned on
a dime. Peacetime production resumed—and resumed with
I’emarkable I’apidity. Our gross national product rose from
$209.2 billion in 1946 to $257.3 billion in 1949 to $363.2

billion in 1953 and to an estimated $434.4 billion in 1957.

That was only half the mii-acle. The other half was
the nation’s ability to digest this enoi'mous increase in the

gross national product. Personal consumption expendi-
tures rose from $146.6 billion in 1946 to $180.6 billion in

1949 to $230.5 billion in 1953 to an estimated $280.5 billion

in 1957. Remarkable progress in distribution during this

period achieved the extraordinary result of keeping in step

the shai'ply increasing ability not only to produce, but also

to consume.

TV Advertising—From Zero to $1.3 Billion

TV, especially network TV, played a substantial role in

achieving this economic miracle through helping to market
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the tremendous output of this country’s postwar productive

facilities. For this same period was the period of TV’s
explosive entry on the American scene. It is more than

coincidence that this rise in output and in consumption

came with the rise of TV from a force of virtually zero

at the end of World War II to a force embracing over 5

hours a day of the time of 42,000,000 families in the United

States today.

Indeed, the role of TV in this dramatic economic rise has

been recognized by the producers and distributors of our

goods and services in the most concrete form possible

—

through their investment in TV advertising. These are

hard-headed industrialists who want value received; and
the total of the dollars they spent in TV increased from

.1 almost nothing in 1946 to .$57,800,000 in 1949 to $1 billion

in 1955 and to an estimated $1.3 billion this past year.

American industry itself has established that TV is an
il extraordinarily effective force of marketing and distribu-

I tion. The record leaves little doubt that it has played a

I vital role in our expanding economy of the last decade.

i, And—again, unless we go into a temporary controlled

j, economy because of defense requirements—the demands
t upon television to contribute even more to the maintenance

ii
and expansion of our economy will be greater than ever in

j

the immediate years ahead.

! We have been looking thus far at the challenges facing

j
us as an industry right now. We know that the survival

!

of our society can be importantly affected by the ability

and determination with which we carry out our social re-

I sponsibility as an instrument of information, discussion

and action in a democracy. We know that we can make
I unique and determining contributions to the national econ-

<< omy as an instrument of marketing and distribution.

Now let us look at how we stand so far as our prospects

for carrying out these functions go.

Dangers in Pay-TV and Barrow Report

This industry is entering a time of decision revolving
about proposals that would disrupt and seriously weaken

I the present role of TV in our society. These proposals come
I when the industi'y faces unprecedented responsibilities.

! There are two threats to the vitality of our industry.

I; One is pay television,' whose official beginnings in the use

»|
of the air waves are less than two months away, unless

>1 Congress intervenes. The other is the FCC’s Study Staff

l| Report [the Barrow Report] ... let me state some gen-
i| eral principles which, I believe, should govern your con-
r sideration of these issues.

I

First, let me state my deep conviction that no matter
‘ how vital the role of a TV network may be, it is entitled
'! to no immunity from competition or from the normal op-

eration of existing laws or the ethics of our society. We

I

ask for no such immunity.

At the same time the stake of all the public, all society,

is so large that we ask those who consider these changes
i

to take a searching look at what we are doing and what
they are proposing. Let them examine closely and fairly

—

not in grudging “yes but’’ sentences scattered in isolation

among 1,400 pages of prose, but comprehensively—what
networks have done, what they are doing, and what they
can do. Let them make a fair appraisal not only of ab-
stract theories of the public interest but of tbe actual in-

terst of the public in network TV. Let them focus on the
* public itself—what the public wants and what the public

has a right to expect from us, and from them. Let them
weigh carefully—far more carefully than they have done
so far—whether the service to the public will be strength-
ened or weakened by their proposals.

And above all, let them not guess. The risks are far too
great for them to shrug their shoulders and say, “We’re
not sure - but let’s try and see wbat happens.” Too much
is at stake for that kind of theoretical guesswork and ex-

perimentation. If they concede that they have doubts
about whether their medicine is remedy or poison, con-

siderations of the public interest and the national welfare
flatly reject any attempt to find out by forcing the patient

to take it.

For the risks are real. Network TV has grown so fast

and has proven so lusty that our critics and reformers
tend to overlook the complexity and delicacy of the mecha-
nism. With the rate of growth of the last years, it may
give the illusion of invulnerability and indestrucability. I

wish I could say that pay TV and the Study Staff Report
are nothing more than irksome, that they will hurt us
only a little, that we can roll with the double punch and
come back stronger than ever. I have searched these

issues carefully and as conscientiously as I know how: I

cannot say these things, because I do not believe them. I

do not believe that we can brush these threats off—or that
they are not of the utmost seriousness.

Let me try to explain why as briefly as I can—not be-

cause you do not know the facts but because others so

often ignore them.

You are familiar with the enormous and complex mecha-
nism—in terms of men, money, facilities, . energies and
organization—^which is a TV network; of the tremendous
risks which must be taken, the long and expensive plan-
ning not only for the next half-hour and the half-hour
tomorrow, but for next year and the year after, of the twin
characteristics of the double liability and the violent eco-

nomic swing which are the special hallmarks of TV net-

working.

No Built-in Guarantee of Profits

I take your time to remind you of these things because
there seems to be a tendency on the part of others to

assume that, on the basis of the past 4 years, there is

some built-in guarantee of onward and upward profit in

networking. The growth has been enormous—since 1952,
TV networking has been profitable for us. But it was not
always thus. The year 1957 has reminded us that the
maintenance of the level of profits is not automatic. CBS,
Inc. showed increased profits in 1957 over 1956 only be-

cause 1956 saw the liquidation of our unprofitable receiver

manufacturing division. And although the CBS-TV Net-
work had a record year in 1957 in terms of revenues, the
increased costs of doing business resulted in an actual
decline in the Network’s 1957 profits as compared to 1956.

There is a softness in the national economy. We begin
this year 1958 optimistic, but realistically aware that this

softness may well be felt in TV networking. We shall

have to work, and work hard.

We must never forget—although outsiders overlook it

—

how significantly the loss of a single half-hour in prime
time can affect network profits. Loss of half an hour a
week for a year can cost a network almost $3,000,000:

$1,300,000 in time revenues—out of which the network
must support all its entire organization, its programming,
its news and public affairs and other activities—and $1,-

600,000 that it must—except perhaps in marginal time

—

spend in order to maintain its overall schedule and its

service to affiliates.

It is plain that it would take only a relatively small
amount of sponsorship loss to wipe out a network’s profits.

The Profits Are in the Stations

This instability of network profits is in sharp contrast
with the comparative stability of station profits. When a
network sponsor is lost, the station loses only a relatively

small amount; and it can either sell the time period itself,

thus making up the loss of station payments, or, at worst,
it can take the network service, thus saving itself the cost

of programming.

Even in years of maximum network profits, the profits

of a network’s handful of owned stations come close to
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matching those of the network. Year in and year out, the

full quota of stations which a network can own yields a

larger profit than the network. The same is true of non-
network owned stations. In 1954, the total net profits of

the 7 largest CBS-TV non-owned affiliates exceeded the

total net profit of the Network. Although in 1955 and
1956, it took about 12 affiliates’ total profits to equal the

Network’s, by 1957, according to our rough estimate, the

total net profits of as few as 8 or 9 of our largest affiliates

again exceeded the total net profits of the Network.

The significance of this elementary arithmetic in TV
broadcasting is clear. As a matter of plain economics,

chipping away at the current structure of TV networking
is bound adversely to affect the service which the network
can provide to its affiliates and to the public.

This is why pay television and the proposals of the

Study Staff Report pose such ominous threats to the con-

tinued maintenance and expansion of the functions which
the times today so urgently call upon TV networks to

perform. Let us look at the facts as to each of these

threats.

Pay TV Would Drain Free Network TV

First, if, as pay TV’s proponents claim, it should prove
commercially successful, it seems clear that it would drain

the vitality from free network TV. Over-the-air pay TV
would necessarily black out free TV from a channel while

it is broadcasting the scrambled signal; a station cannot
simultaneously broadcast a pay signal and a free signal.

As programs and audience are drawn away from free

TV, circumstances may well force affiliates, as a matter of

self-protection, to turn to pay TV. As this occurs, the

stations would, of course, be unavailable as outlets for

free network broadcasting. And without a nationwide

aggregate of outlets, there is no network.

The effects of the black-out are further compounded by
the siphoning effects of pay TV. It takes the quarters and
half-dollars of only a small minority of the audience to

provide the pay TV promoters with a war chest large

enough to attract away the talent—the performers, the

producers, the writers, the creative people who provide

programming for network TV.

Thus the audience is fragmented; free TV’s coverage is

fatally narrowed; and at the very moment of greatest

need, its programming creativeness on which network TV
is so heavily dependent, is drawn away.

In these circumstances, network TV as we know it today,

cannot survive if pay TV is successful. The American
economy is deprived of an important instrument of market-
ing. A source of entertainment and of information is

hijacked from the American public. This is not a matter
of lack of confidence in the strength and resilience of free

network TV. It is just a matter of economic and elec-

tronic facts which are inescapable.

Threat of the Barrow Report

The Study Staff Report poses threats from a different

direction but of, perhaps, even greater gravity.

Barrow Texts Available

EXTRA COPIES of this Supplement are obtainable

from us at $1 each. Text of summary & recommen-
dations’ (Chapter XV) of FCC Network Study Staff

[Barrow] Report was published by us in this same
handy looseleaf format as a Special Report Oct. 5,

1957 (Vol. 13:20) and copies are available at $1 each
while supply lasts. Full text of Barrow Report is be-

ing printed in 6x9-in. format by House Committee on
Interstate Commerce; 750-p. document is to be avail-

able in about 2 weeks at $2 from Govt. Printing Of-

fice, Washington, under title Network Broadcasting.

I do not believe its authors intend to cripple TV net-
works. I do not believe that every one of its suggestions
and recommendations involves a matter of life or death for
us. I do not even contend that if all of its proposals were
adopted tomorrow, we would have to shut up shop the next
day or a year from now.

But I do believe that the very nature of this business of
TV networking—the delicacy, the vulnerability of its profit

structure which I have just described—is such that the
combination of such proposals as the unlimited regulation
of networks, the reduced ceiling on network ownership of
stations, and the elimination of option time, would criti-

cally hobble TV networking as it is today, and stunt any
possible growth.

This conclusion is inescapable. The Report itself con-
cedes, at least implicitly, and sometimes explicitly, that
its intention is to constrict networks. We must assume
that these proposals have some meaning, and are intended
to have some consequences. Those intended consequences
appear clearly from the Report.

Where Govt. Could Hurt

Let us take, for example, the proposal broadly to regu-
late networks—in their relations with affiliates and adver-
tisers and in programming. Unlimited regulation of the
essential business judgments which a network must make
will inevitably deprive TV networking of that mobility,
fiexibility and efficiency which it needs to serve as an effec-

tive and competitive advertising medium. The responsi-
bility for the delicate and exacting task of putting together
the most efficient network unit in terms of affiliates and
program structure would, under the Report’s proposal, be
divided between the network and the Federal Government.

This can only mean a less effective advertising medium.
And that means less income. And less income means less

programming service—in quantity and in quality.

The elimination of option time would have the same
effect. The Report expressly contemplates that less clear-

ance will result. It says it does not know how much less

clearance there will be and concedes it might become ex-
cessive to the point of having to restore option time in

order to presei-ve networking.

This is a dangerous game to play. We know, on the
basis of the elementary economics of TV networking, that
not very much non-clearance can w'ell be too much. It does
not take many half-hours per week, as we have seen, to

wipe out the network profits altogether. And every loss of

a half-hour compels us, as prudent businessmen, to review
our plans to see where we can and must cut our service.

Option Time and Station Ownership

That is why it is impractical to consider a so-called

compromise of cutting nighttime option time down from 3

hours a night to, let us say, 2% hours or 2 hours. I must
assume that such a proposal means what it appears to

mean—the ultimate loss of sufficient clearances to attract

network advertisers during 3% to 7 hours of prime time
a week. And if net%vork service is to continue during
those periods to satisfy the demands of the great majority
of affiliates, 3% to 7 hours a week translates to a loss of

$10,500,000 to $21,000,000 a year.

We can afford no such loss—not if we are to maintain
and improve network service, not if we are to meet the

demands of our society.

The same considerations apply as well to the question of

limitation on ownership of stations. There, too, it is simply
a matter of economics. If our major source of stable in-

come is taken away, or significantly reduced, we would have
to do what any sensible businessman would do: pull in our
belts. The boldness, the planning, the risk-taking, the

huge investment in news and public affairs—these would
become the immediate victims of any such proposal.
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All these proposals are deeply serious. Either pay TV
or the proposals of the Study Staff Report—whatever their

intent—could so weaken networking that it would be eco-

nomically impossible to sustain our activities, and pai'-

ticularly our informational activities, at their present level,

let alone respond with vigor to the new demands of this

II

missile age.

I
To run this risk, it seems to me, is the blindest folly. If

jl ^ny industry has had a direct stamp of public approval,

j|

TV, with its 42,000,000 families viewing over 5 hours a

I day, has had such approval. If any industry developed at

I

the right time and the right place to respond to the emer-

gent demands of this ICBM Age, it is the TV industry,

j

The stimulus for this growth, the backbone for the public

acceptance, and the means by which the industry can fulfill

'

its urgent new responsibilities are primarily network TV.

No Public Demand, No Disease to Cure

In these circumstances, these insistent moves for ex-

perimentation seem almost inexplicable. They do not find

their roots in any public demand. They are not justified

by any disease which calls for such drastic cures.

There are times when an ounce of prevention ought to

i

be worth a pound of cure. At the very least, those who
I

I

would tamper with the structure ought to meet the burden
of proof that there is need for these proposals—and that
they will constitute a cure and not a fatal dose. They have
not begun to meet such a burden of proof. The Commis-
sion's own decisions in respect to pay TV, as well as the
Study Staff’s own explicit admissions in respect of most of

its proposals for network reform, establish an uncertainty
about the results of what is suggested.

With all that is at stake, this is, indeed, a dangerous
road to travel.

And so I ask you to decide for yourselves where we of

the industry should go from here. Concedely, the TV net-

works are the first target—or the first victim. But can
you reasonably conclude that you are unaffected? Can you
reasonably conclude that the public is unaffected?

If you decide that the dangers are real, and that we have
something to preserve, I ask you to permit us at the net-

work to join with you in meeting those dangers.

If we present the facts together, I am confident that I

can come back another year and talk in a far different

way—not, as today, with such deep concern about our fu-
ture, but with deeper pride that TV is fully meeting its re-

sponsibilities in this pei'ilous age.

A Report on the FCC Network Study [Barrow] Staff Report

By RICHARD S. SALANT

I—INTRODUCTORY

M y assignment—

^

to tell you something about the

FCC Network Study Staff Report as we at CBS see

it—is a challenging one. The very dimension of the Report
is a basic reason for the problems I face. It is, as you
know, a ponderous report . . . and I regretfully remind you
that the books are not yet closed. Still to come in the near
future is the Study Staff’s report on programming which
the Staff was unable to complete for inclusion in the

present document.

One preliminary point before I get to the Report itself.

No summary can, in the time allotted, do the Report com-
plete justice. Its full import and flavor cannot be accu-

rately reflected except by a careful reading not only of its

final Chapter 15, the “Summary and Recommendations’’
[for full text, see Television Digest Supplement of Oct. 15,

1957], but of all of its preceding 14 chapters. Only then
does its underlying reasoning and its basic philosophy and
approach to our business of broadcasting become clear.

Far more important to the broadcasters’ long-range future
than the bare specific proposals is the reasoning embodied
in the Report and the clear reflection of the potential—the

things to come. For many purposes, the “near misses’’ in

the Report—the suggestions of new FCC power to act,

without recommendation that it act now—are of the grav-
est significance.

Hearings Scheduled to Start March .3

In any event, the enormous size of the Report requires
I that any summary analysis of it must necessarily involve
t a process of rather drastic selection, simplification and
^ omission. Flach of us—if we had the opportunity to pore

over it—would doubtless find something different on which
to focus and emphasize. In these circumstances, I would
hope that some time soon you have the opportunity to read
all of the Report for yourself. And I would remind you
that all of us will have the opportunity to address ourselves
formally and directly to the full Commission, which under a
notice i.s.sued last Thuisday, announced hearings beginning
March 3 at which all interested persons may testify to

their views on this Report. We at CBS shall certainly do
so—and some or all of you may wish to testify, too. It may
be a chance to lay this dangerous thing to rest once and
for all.

Let me turn now directly to the Study Report itself. I

would like to take it in two bites: first, a discussion of
some general aspects of the Report, and second, comments
on a few of the specific proposals which I hope will serve
to illustrate and illuminate these general aspects. I should
emphasize, however, that in discussing some of the Report’s
proposals, no inference should be drawn from my not re-

ferring to the rest. The omission does not necessarily in-

dicate a lack of deep concern. Rather, I have sought to
select just a few of the important proposals to illustrate

the nature of the Report, its reasoning, and its reach.

II—THE NATURE OF THE REPORT

Its Philosophy, Basic Approach and Techniques. Over
the years, through its comparative hearings and its actions
on license applications and renewals, the FCC has un-
doubtedly accumulated in its files and as part of its ex-
pertise a knowledge of the business of broadcasting and the
end product of all of that business—programming—the
service to the public. Yet despite this undoubted accumu-
lation of facts, the conclusions of the Report depend on a
series of theoretical assumptions which, so far as the Re-
port shows, are never checked out against those facts.

For instance, underlying the entire Report, and molding
many of its conclusions, is the assumption that the gi'eater

fractionation—the smaller and weaker the business unit

—

the better off will the industry and the public be.

This curious compulsion to split the industry by making
each unit as weak and uncertain as possible is illustrated

by the contradictory results the Report reaches on two
different subjects: On the one hand, its stated reasoning
underlying its proposals to supervise a network’s affiliation

detenninations—a subject to which I shall come back a
little later—is to “equalize” stations’ bargaining power
with the network. Yet the Report rejects out of hand the
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one clearest and most immediate means to provide affiliates

with strength and stability: The extension of station

licenses—and hence the possibility of network affiliation

—

to 5 years, which, as you know, the FCC has itself recom-
mended. The authors of the Report base the rejection of

this proposal on the ground that the FCC should not take
action—and this is the Report’s own quote—“to allay a
lingering insecurity in the minds of affiliates.” The Report
states that stations should be subject to the “risk” (their

word, not mine) of affiliation changes.

Philosophy of “Break ’Em Up”

No clearer proof is possible of the Report’s underlying
philosophy that strength and stability are in themselves
contrary to the public interest, and weakness and insecu-

rity advance the public interest. I can’t reconcile the con-

clusions on these two issues any other way.

I use these two conclusions—concerning affiliation de-

terminations and license period—only as examples of this

“break ’em up” philosophy which is so apparent through-
out the Report. If you reject this philosophy, I think you
must reject much of the Report.

Compounding this philosophy, however, is a remarkable
progression of reasoning which becomes apparent as the

Report is analyzed. I should say, in all fairness to the

Report, that it has a sweep about it that carries you along,

from one point in the stream to the next, until you are over

the waterfall. If you stop and think, however, you wonder
what you are doing in the stream in the first place. But
the Report has a surface air of objective academic diag-

nosis, weighing the pros and cons. If I may change to a
di-y image, it is like some of the pro football games we
have seen recently: First one team gets the ball and
scores, then the other team does the same. By some
strange chance, even though our team makes a lot of

touchdowns, the winning touchdown always seems to be

scored at the last minute

—

against us. It is not very con-

soling to realize how close we came.

Hocus-Pocus and Legerdemain

I think it is fair to say, too, that there is more than a

little legerdemain—a touch of hocus-pocus—in the way
the game always winds up with the industry on the short

end. That legerdemain consists of a sharp departure from
the usual rules of justice and logic; and curiously, what
the Report does is just exactly opposite from the rules

which it sets for itself. For the Report repeatedly em-
phasizes the importance of networking and its contribu-

tions to the industry and the public. It says, quite clearly,

that networking is in the public interest—we are grateful

for that—and that networking is essential to a good
nation-wide well-balanced program service. And it says
that the present rules under which this has been accom-
plished should not be tampered with in the absence of a
conviction based on comprehensive study, that the result

will improve rather than deteriorate the situation.

If there ever was a guiding principle that was nicely

and emphatically stated, and then—not ignored—but
turned around 180 degrees, that one surely is it. Time and
time again, the Report gets to its conclusions not by appli-

cation of this principle but instead by doing just the oppo-

site—by shifting the burden of proof—of justification—to

the networks and the industry. The Report does that in its

discussion of almost every business practice it examines.
Repeatedly, the Report raises questions about a particular

practice, weighs the considerations on both sides, and then
in effect, concludes that the practice, no matter how remote
fi’om the public and how rooted in sensible and legal busi-

ness principles, must nevertheless satisfy some vague and
subjective standard of “the public intei’est” in order to win
Federal permission.

It is not even enough that the practice be neutral—that

is, that it not harm the public interest. Instead, the Report

requires that the industry prove that the practice makes
some positive advance to the achievement of the public
interest. But “proof” in the sense that would satisfy the
Report is not possible : One can probably prove to a reason-
able mind that a particular rate or a decision not to affiliate

is sensible business, and not illegal or evil. But one cannot
prove that a $375 rate—rather than $400—or a particular
affiliation or non-affiliation affirmatively advances the “pub-
lic interest.”

I cannot over-emphasize this line of reasoning that’s so
basic to the Report—because without this approach, the
whole Report and its proposals collapse. For what the Re-
port really does to get to its final scores is to set up a new
rule of the game : That when we of the industry come up to

bat, we not only start with 2 strikes against us, but we're
out unless we hit a home run. That’s a hard game to win.

The Implications of the Report—Its Long Range Effect
on the Industry as a Whole. It is natural, human tendency
to examine a Report like the Study Staff Report with the
primary question in mind : “Does it directly affect and hurt
me—or does it just hurt the other fellow?” If we decide
it is mainly aimed at someone else, we will leave it to him
to fight out. This is normally just a matter of discretion
and wise conservation of energies. Why fight somebody
else’s fight?

But when the Report is read in its entirety, it is clear
that little can safely be allocated to one group or another,
and ignored by the rest. This is so not only because of the
basic truism that affiliates depend for their service on an
economically sound and strong network, and a network de-
pends in turn on economically sound and strong affiliates.

It is also true—and even more importantly—^because the
Report would radically alter the concept of American
broadcasting as we know it. It would shift sharply from
minimum, or at least moderate. Government regulation of,

and interference with, American broadcasting. It would
impose a new and over-riding Federal supervision and
regulation. It’s true that, on some items, the Report con-
cludes “not yet.” There is a “but”—a proposal to inter-

vene eventually, but to acquire the power now. I’ll come
back to that shortly. Under the guise of requiring every
business act affirmatively to vindicate some vague standard
of public interest—not only to meet it, but to advance it

—

the Report would place the Government in the position of
exploring and reviewing the most intimate business prac-
tices of our industry.

All Segments of the Industry Affected

Purporting to act in the name of free competitive enter-

prise, the Report instead would substitute a sweeping
Government control in which the business decisions of ad-
vertisers, stations, and networks would be potentially sub-

ject to supervision, review, and regulation by the Federal
Government. I think that this will become clear as I go
along this morning.

Superficially, the Report’s focus is largely on networks.
But networks’ relationships rvith, and service to, stations

and advertisers are necessarily involved.

In any event, political history makes it clear that regu-
lation very rarely stops with one segment, for no segment
is an island. It took just 10 years for labor’s Wagner Act
protecting labor to be followed by the Taft-Hartley Act
regulating labor. Perfect balance is i-arely possible; when
the (Government steps into balance the scales according to

its own lights, it must never be forgotten that there are
two sides to the scales; when they start putting on and
taking off weights on one side, they usually wind up W’eight-

ing—or lightening—the other side too. That’s why I

don’t believe that any segment of the industry can rest

secure that in the long run it can or will escape the reach

of the Report.
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Ill—SOME OF THE REPORT’S PROPOSALS

Now let me review, as briefly as possible, some of the

Report’s proposals. I believe they will illustrate what I

have just been saying. Let me take up the proposals

dealing with four areas: (1) affiliation practices; (2)

option time; (3) multiple ownership; (4) regulation of

networks.

1. Review of Affiliation Practices. The report concludes

that in exercising their power to select affiliates, the net-

works “have in some respects served the public interest,

but in other respects may have acted contrary to the

public interest” [italics mine]. It then proposes that:

(a) Networks be required to file with the FCC a full

and detailed statement of the criteria governing their

affiliation and dis-affiliation policies;

(b) Networks be required to file with the FCC reports

on all changes in affiliation, the basis for each change,

and all requests for affiliation, the disposition of such

requests, and the reasons for the disposition;

(c) Networks be prohibited from using as a basis for

affiliation the fact that the licensee is a multiple owner.

Preliminarily, I think two points are worth noting.

First, These proposals are not based on a finding that

networks’ affiliation practices have contravened the public

interest, but only that they “may have.” Here we have

a clear illustration of this process of shifting the burden
of proof which I have mentioned.

Where’s the Abuse? Why the Hostility?

One would nonnally expect that if there could be any
justification at all for Federal intervention into affiliation

determinations, it would be fitting to establish that there

has been some widespread and serious abuse. But this,

precisely, is what the Report does not do. It carefully

limits itself to a statement that in some respects we may
have acted contrary to the public interest. Hei*e we have
a clear illustration of this process of shifting the burden of

proof which I’ve mentioned. You would normally expect
that if there could be any justification at all for Federal
intervention into affiliation determinations, it would be
fitting to establish that there has been some widespread
and serious abuse but this precisely is what the Report
does not do. It carefully limits itself to a statement that
in some respects we may have acted contrary to the public

interest. Whatever “public interest” means in that con-

text—and I’m not sure what it does mean—the significant

thing is that the Report did not conclude that in any respect
have we in fact acted contrary to the public interest.

The second preliminary point on this question of regu-
lation of affiliation is this: Lengthy and detailed as
the Report is, it buries the fact that the CBS-TV Net-
work has in fact long since furnished to affiliates and
other interested persons its affiliation criteria. 1 wonder
whether the omission of that well-known and easily ascer-

tainable fact, which would appear to be so relevant to

the Report’s treatment of these issues, isn’t significant of
the Report’s hostile approach.

But let’s dig a little deeper into these proposals relating
to affiliation and see what they really may mean. The
Report gives them a great deal more content than appears
at first glance from a mere listing of the proposals. I

could hardly stand here and claim that if the full limits
of Federal supervision of this area were just the filing

with the FCC of our criteria and reasons for action, and
the prohibition of multiple ownership as a criterion, our
world would come to an end, or even that we would be
seriously affectqd. We are not ashamed of our affiliation

criteria or our affiliation determinations. We have nothing
to hide; that is why we have published them. And we do
not, nor do we want to, affiliate with any station merely
because it’s multiply owned.

But there is more—much more—to it than that if the

Report is read carefully. The Report does not confine the

FCC’s power to veto criteria just to the one criterion

of multiple ownership. It expressly proposes to empower
the FCC to prohibit “the application of criteria”

—

any
criteria—which it might find are contrary to the public

interest. And that means more than just prohibition.

Any of us who remembers the old game of “eeny, meeny,
miny, moe” knows that elimination also means affirmative

selection.

Should FCC Intervene on Affiliations?

Let’s just take an example to illustrate the potential

reach of these proposals. Our affiliation criteria include

maximum unduplicated circulation and the most efficient

coverage of major markets. This leads to our choice, quite

often, of VHF stations in the larger cities. The FCC may
say—as the Report in its earlier chapters indicates—that

there is an affirmative public interest in encouraging the

growth of UHF stations and VHF stations in smaller

overshadowed markets. Under the power which the Report
proposes to vest in the FCC, the FCC could well emphasize
that aspect of the public interest and veto our basic criteria

of maximum unduplicated circulation and coverage of

major markets and force us, instead, to affiliate with UHF
stations in any market or VHF stations in smaller over-

shadowed markets. We might not want to use two stations

to serve an area which could be well served by one. You
probably would find it distasteful to share your audience
with a next-door-neighbor affiliate. Yet that could be the

result in a number of cities.

I am not being unduly alarmist. Lest there be any doubt
that just this kind of Federal supervision is contemplated,
I would remind you that the Report suggests that the FCC
be empowered to review whether, in its affiliation decisions,

a network uses “appropriate measures of over-shadowing”
or gives “undue attention to protecting the service areas
of basic stations.”

Now, I submit that any realistic appraisal of this agre-
gate of proposals compels the conclusion that the Com-
mission would be forced—whether it wanted to or not

—

to get deep into the very “direction of the affiliation

process” which the Report denies. The reservation of the
right on the part of the FCC to disapprove criteria, to-

gether with the requirement that the networks explain
to the FCC each affiliation and disaffiliation action, can
inevitably lead to intervention by the Commission with
respect at least to those actions which give rise to com-
plaints by stations, local citizens, legislators and other
officials. After all, we at the network have learned the
hard way how severe the outside pressures on affiliation

matters can be. The FCC can insulate itself from such
pressures now—it has no power to intervene—but once
it has the broad resei’voir of powers, it is hard to be
optimistic about its ability to resist the pressures on it

to intervene in affiliation decisions. With the machinery
thus created and the power vested with the FCC, it would
soon become the forum for making the affiliation deter-

minations and reviewing the business judgment of the
networks and of the stations.

The process of making affiliation decisions involves an
area of difficult and delicate business judgments on which
networks depend for their competitive success not only
as against each other, but as against all competing media.
It may be conceded that we have no monopoly on wisdom,
and that not every affiliation decision of CBS Television
has been “correct” (assuming there can be a right or

a wrong decision). But certainly the substitution of
Federal decision, based not on sound business policies but
on unspecified “public interest,” with all the inevitable

pressures and lack of intimate knowledge, provides no
assurance of greater protection to the stations or to the
public. On the contrary, long standing relationships be-
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tween stations and networks will be jeopardized by Federal
intervention, and, even worse the strength of the medium
itself will be weakened and made more vulnerable to attacks

by competing media which are left free to conduct business

on tbe basis of sound and sensible economics.

The Option Time Issue

2. Elimination of Option Time— As Frank Stanton
pointed out, the Report proposes to eliminate option time
entirely. The issue has been discussed in detail elsewhere

—

in Frank Stanton’s testimony and tbe testimony of affiliates

before the Senate Interstate and Foreign Commerce Com-
mittee, and in the CBS “Network Practices Memorandum.”
This morning, Frank Stanton emphasized the gravity of

the danger to network service which the proposal to elim-

inate option time involves.

I need not stop here to review the merits of the issue

of option time and the effects of the proposal : It is enough
to recall that option time is the means by which we can
provide network advertisers with some reasonable assur-

ance that they will get what they seek to purchase: that

is, simultaneous nation-wide circulation. Without option

time or some similar device, a network has nothing on
the shelf to sell. Without option time, a handful of stations

in key markets can make a time period unsaleable for

the entire lineup of stations; and by tbe process of check-

erboarding different half-hours, the process of erosion

can set in throughout the entire schedule. And without
option time, once a network time period becomes unspon-
sored, tbe period may be lost forever to networking simply
because there is no practicable means for reentry as long

as the local or national spot time sales contracts for the

period terminates at different dates on different stations.

It isn’t necessary to go through that in detail now

—

what I would like to emphasize today is just how the

Report reaches its conclusion on this issue and on what
basis it turns its back on the overwhelming weight of

informed judgment that option time is the foundation
which makes a network and protects it against erosion.

The Report concedes that the erosion process which we
envisage “is not so improbable that it can be discarded

out of hand.” It concedes that “there might be some loss

of network clearances;” it does not conclude that the loss

would be minimal; it goes no further than to conjecture

that this loss “would probably not”—that’s all, “would
probably not”—“reach a point that would seriously impair
the network service.” Then in its summary on this issue,

the Report concludes that

“No one can state with certainty whether or not option
time is essentiai to networking. There is a definite possi-

bility that some erosion of station clearances would take
place without option time. . . . On balance it seems im-
probable that the loss of clearances, if it occurred, would
reach a magnitude that would endanger network opera-
tions. . . .

“If it should appear that the network system was being
endangered, it would then be possible quickly to take
remedial action.” [Italics mine.]

Doubt-Ridden Objections to Option Time

A more hedging, dubious and uncertain approach can
hardly be imagined. This is certainly a remarkable way
to handle such a vital matter as option time. In effect,

the Report concedes that there may be fatal erosion. It

concedes its uncertainty as to whether option time is or

is not essential; it concedes it so explicitly that it states

that if it is wrong about option time, the Commission can
always quickly restore it. Some consolation! It resolves

the issue—and endangers the whole structure of broadcast-

ing—by the hocus-pocus of which I spoke a little earlier

—

the process of shifting the burden of proof to us. But of

course that burden is, literally, impossible to meet to the

Report’s satisfaction; it is a burden of proving what will

happen in the future.

Certainly in the light of the Report’s own doubts, in the
light of its concessions that option time has not been
abused, and in the light of its repeated findings of (a)
the importance of networks to the public, and (b) (in

connection with its approval of first call) the danger of
“fractionation” which might “tend to undermine the con-
tinuance of nationwide network organizations,” it is

wholly improper thus radically to alter so vital a current
practice on such doubt-ridden and tentative grounds. It

would seem to be obvious logic, as well as elementary
justice, not only to the networks and their affiliates, but
to the public, that those who want to make such a drastic
change should themselves assume the burden of proving
it would be beneficial. And they haven’t done that.

In sum, it is not even necessary to go outside the Report
itself to compel the conclusion that option time should be
preserved. The Report emphasizes the importance of net-
works. It states that their vitality should not be en-
dangered. And the Report clearly is uncertain whether
elimination of option time might not present precisely
that danger. So the Report itself has not satisfied that
degree of proof which must be met before there can be
justification for the Government’s prohibition of this vital

element of voluntary network-affiliate relationships.

The Attack on Multiple Ow nership

3. Multiple Ownership—The Report includes a series

of proposals concerning multiple ownership, including

(1) no one may own more than 3 VHF stations in the
top 25 markets; (2) it proposes an extraordinarily

strong and perhaps over-riding presumption that a
local owner, or one who owns no other station “will

serve the local community better;” (3) it proposes
repeal of the MacFarland Amendment and restoration

of the AVCO rule, so that station transfers, which
would be required to be on a cash only basis, would be
subject to comparative hearings among all matching
bidders; (4) it proposes to apply to these comparative
hearings in transfer cases the strong presumptions favor-

ing single-station and local ownership; and (5) it proposes
“appropriate” but not over-riding weight to be given to

the factors of local ownership and diversity of owmership
factors in connection with competing applicants on re-

newal—with the renewal process to be utilized to “weed
out” broadcasters who are “performing a marginal service.”

Fux'ther, under a proposed rule applicable only to net-

works, networks which must divest themselves because of

the limitation of 3 in the top 25 are, in effect, debarred
from acquiring the remainder of the permissible quota in

any other market, regardless of size.

The Report frankly concedes that the ultimate and
specific objective of these cumulative proposals is to achieve

“a pattern of ownership which approaches one-to-a-cus-

tomer as closely as these circumstances permit.”

Single-Station Ow ner Jeopardized, Too

These proposals provide a vivid illustration of how far

the Report goes down the road once it gets up momentum.
While at first glance, these rules wouldn’t appear to be

of particular concern to most stations—or at least to those

not involved, currently or potentially, in multiple owmer-
ship—their sweep is much greater. In fact, they affect

all stations, both directly and indirectly. They involve not

only a few multiple owmers but they restrict single-station

owners on the terms and conditions on which single-station

owners can dispose of their stations; they jeopardize single-

station owners on renewal. And there are fundamental
principles involved which none of us can afford to ignore

because they affect the structure of our entire industry.

First as to basic principles—these rules pose a problem
to any station interested in maintaining the greatest degree

of participation for itself, and for all broadcasters, in our

traditional concepts of free competitive enterprise. Note
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that the Report specifically disclaims, as it must, any
finding that present stations’ holdings involve any con-

centration of control as would violate any existing law.

It goes beyond existing law. It would deny to broadcasters,

alone among American business men, the opportunity for

the successful entrepreneur to grow and expand, which
is one of the great American traditions and one of the very

cornerstones of the incentive which provides the driving

force to our American business system. The rules turn

that system topsy-turvy. The Report states that the one

factor which the Commission must not consider in its

licensing—whether in original applications, or on transfers,

or on renewals—is the applicant’s successful broadcasting

record anywhere else. The newcomer, without experience,

without contribution to the industry or to the public, is

by that very factor alone, to be given preference—almost

absolute in the case of original applications and transfers,

relative in the case of renewals.

No station, I submit, whether singly or multiply owned,

can, if it is concerned with maintaining strength and
freedom for the industry, view vdthout concern, so radical

a notion as this.

Structure of the Industry Threatened

And more than principle is involved. The structure of

the industry, and its service to the public, is threatened

by these multiple ownership proposals. The Commission
has itself recognized that a multiple owner “may” better

serve the public than an inexperienced newcomer. For
example, in some rather well-known compar-ative hearings,

the FCC has found on the basis not of assumptions and
theories but actual facts presented in sworn testimony, that

a multiple owner should get the grant precisely because
of the public interest. The proposed mles would prevent
such a conclusion. By definition, in cases like those com-

|

parative hearings, the rules would require the selection of
|

a licensee less able to provide the better service.

The application of such a doctrine would deteriorate

the whole structure of television, would make it a less

attractive medium for the public and the advertiser, for it
|

would substitute the weak and the inexperienced for those !

with demonstrated records of service. The ultimate threat
’

to the whole of the industry and the public inherent in

such a process—robbing broadcasters of incentive to grow,
j

preferring the inferior to the superior—must be obvious.
I

As for the effect which these proposed limitations would
have on both the quantity and the quality of service which

|

a network can provide its affiliates, Frank Stanton covered
;

that; I need not repeat it here. As he has emphasized,
it is station ownership which permits the network to con-

tinue to supply a full seiwice without constant contraction
of quantity and quality with each sponsor loss. As a simple
matter of sound business judgment and obligation to stock-

holders, the risks and losses inherent in full network ser-

vice—including the vital areas of news and public affairs

—

would be unjustifiable without the stability and cushion
of owned-station profits.

It is hardly comforting to suggest, as the Report does,
j

that we can make up for the loss of station revenues either
by borrowing or by entering into some non-broadcasting
business. Here the Report indulges in a let-’em-eat-cake
philosophy. Almost everybody knows that borrowing costs

[

money—and is itself dependent on a sound record of profits,
j

Nor is going into some other line of business a very com-
forting answer for us—we still remember, if the Report
doesn’t, the history of CBS’s entry into the set manufact-
uring business.

To sum up on multiple ownership: The adoption of
these proposals relating to—and going beyond—multiple
ownership would have an adverse effect on all affiliates,

on the public, and on the whole of television as an effective

advertising and social force. '

4. Direct Regulation of Networks—The Report pro-

poses that the Communications Act be amended so that the

Commission “be expressly authorized to apply the pertinent

parts of its rules and regulations directly to networks.”

On its face, and read without the context that the re-

mainder of the Report provides, this proposal would api>ear

to present no very formidable problems. In fact, in pro-

ceedings before the House Antitrust Subcommittee in 1956,

CBS took the position that it had no objection to an amend-
ment to the law which would permit the Commission to

do directly what it now does indirectly—that is, apply the

existing network regulations directly to networks, rather
than indirectly, and sometimes awkwardly and unfairly,

to you as station licensees. CBS adheres to this position,

and would not oppose the Report’s recommendation on this

score if that were as far as it went.

But it is frighteningly plain from a reading of the whole
Report that the proposal has an infinitely wider scope than
the mere procedural shift concerning to whom the present
network rules would apply. The only standard for potential

network regulations would be, as the Report states, the
Commission’s “public interest objectives.” The potential

range of network regulation would seem to be virtually

limitless for, according to the Report:

“Whether effectuation of Commission policy requires a
rule In a particular public Interest area depends upon the
circumstances In the industry, which tindergo continual
change. Hence, it is not possible to predict the complete
range of potential future regulation.” [Italics mine.]

The Report itself, however, provides some clear clues

to the kinds of areas, heretofore left to free competitive

enterprise, in which the Commission would be empowered
to intervene. They include (a) network programming;
(b) relations with advertisers; and (c) affiliation practices

and decisions, rates, and compensation. Let me go into

each of these briefiy.

Power Over Programs and Advertising

(a) Programming

:

What minimal power the Commission
now has over stations arises from the fact that the licensee

uses the airwaves. A network, like any other program
supplier, does not itself use the airwaves. Nevertheless,

the Report expressly states that the power to regulate
a network “in the public interest” shall include the power
to regulate network programming. In fact, the Report
bases its proposed authority to regulate networks on the
ground, among others, that such authority would validate
“any” rule—and I stress that frightening 3-letter word

—

“any" rule which might be proposed, as the result of a
subsequent study of programming, in connection with the

national public interest served by networks.

(b) Relations With Advertisers: The Report suggests
that power to regulate networks] is necessary in order to

prohibit “must buy.” Elsewhere, the Report also proposes
for consideration a rule which would require networks and
advertisers to permit programs to be carried, with com-
mercials deleted, by non-ordered stations “upon reasonable
payment by the stations to the network and the advertiser.”

Clearly, no such rules are currently within the Commis-
sion’s power; they could be effectuated only by the proposed
broad power to regulate networks. And if they can do
these two things, there is an infinite number of other things
they can do in respect of our relationships and dealings
with advertisers.

(c) Affiliation Practices and Decisions; Rates; Com-
pensation: As I have already noted, the Report also con-

templates that, under the broad power to regulate net-

works, the FCC would be able to review and veto affiliation

criteria, and intervene in those affiliation and disaffiliations

decisions which it believes do not meet its own notion

of “public interest.” In respect of network rates and
station compensations, at one point the Report specifically

denies that it proposes to permit FCC regulation. But
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at another point, the Report does in fact assume an FCC
right, under the proposed authority to regulate networks,
actually to review “individual or general network de-

cisions,” although it does not recommend such review “at
this time”—ominous words, “at this time.” Similarly in

respect of compensation arrangements between networks
and stations, the Report urges the Commission to “make a
regular and continuous study,” although it is conceded that

“the present compensation practices of the networks do not
require the adoption of a more specific rule at this time”

—

those ominous words again. But the point is that the

power to issue rules governing compensation is clearly

contemplated.

“Pervasive Powers” Over All

These are but some of the indications of the pervasive

power over networks, and, just as important, over all who
deal with networks including stations and advertisers, which
the Report contemplates would be granted to the FCC.
And recall, if you will, that although the Report is dis-

cussing networks, your affiliation, your network rate, and
your network payments would be determined by the FCC,

It is not clear that any general programming decisions,

any business practice, or any other action of a network
would have immunity from review and control of the FCC
under this proposed power. For the standard of the “public

interest,” at least as it is used by the authors of the Report,

provides no clear limitations.

The difficulty is that the Report, in seeking to impose a
“public interest” standard on networks, moves into virgin

territory. The public interest standards as to station licen-

sees has been given shape over the years of FCC decisions

by virtue of the basic factor which gave rise to the licensing

power—that is, the conflicting claims to the use of the

airwaves, which gives public interest a primary context

of allocation, assignment and use of such airwaves. In

general, however, business practices have not become
subject to the FCC unless they involve other laws—such
as the antitrust laws, the observance of which becomes a

part of the public interest and goes to licensee qualifi-

cations.

But, the regulation of networks under a broad “public
interest” standard lacks the basic derivation of use of the
airwaves. The Report makes it clear that many areas
of programming and business decisions would thus come A
within at least the potential power of the FCC. There W
would be an enormous residual power of Federal inter-

vention into the day-to-day programming and business
details of all aspects of networking. And, if the philosophy
of the Report were to be adopted, no decision, no action, no
policy of the network which the network could not affirma-
tively establish is a positive contribution to the then current
FCC notion of what is in the public interest, would be
free of Federal control. The ultimate judgment would be
the Federal Government’s.

Power to “Hobble the Business”

That concept is dangerously close to public utility regu-
lation of networks. If the Report cannot predict the com-
plete range of potential future regulation—and as we
have seen, it expressly says it cannot predict it—surely
I am equally helpless. But clearly, the danger would be
present because the virtually unlimited power is there.

If the broad power proposed to be granted to the FCC
is not to be used by it, the power should not be granted.
If it is to be limited, let them come forward and define the
limitations. But if the power is to be undefined, and if

it is to be used, its grant and exercise would inevitably
hobble the business. The basic concept of free competitive
enterprise for the industry would be abandoned. A new
and alien system would take its place.

The interests of the public itself, as well as all stations i

which rely on nationwide networks for service, would seem
clearly to be staked on a far more limited and defined

,

power to regulate networks than the Report proposes. The
alternative—for all the industry—appears to be a CBC at
best, and a Government-controlled and operated television

system at worst. It seems to me that the Report poses A
major issues for all of us, on which your future, our future,

"
and the future of service to the public, hang in the balance.

We’ll know more about how that balance swings starting

March 3.
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SUMMARY- INDEX OF THE WEEK'S NEWS— January 25, 1958

DECISION ON PAY-TV by House Commerce Committee

due next week. Best bet is resolution urging FCC to

shelve tests (p. 1 & Special Supplement).

CORRUPTION CHARGES AGAINST FCC fall rather Rat

as they leak from Moulder subcommittee (pp. 3 & 4).

Hearing slated on Bricker, Smothers bills, others (p. 5).

HOLLYWOOD HGHTS "death blow" of post-1948 feature

releases to TV, as all-industry meeting maps strategy.

Talent guilds act against Republic (p. 6).

INVISIBLE ADS: FCC asks Los Angeles' KTLA for details

of its planned use of subliminal messages; NAB TV
board reinforces code board's ban on use (p. 6).

SECOND RAPID CITY, S. D. outlet brings on-air total to

526, with 3 more due to start shortly. Canada now has

50 stations (p. 8).

DO YOU KNOW THAT more than score of practicing law-

yers and/or engineers have degrees in both profes-

sions? They're called "lawgineers" (p. 9).

BARROW REPORT HEARING delays rejected by FCC; time

extensions granted on individual petitions only. Affil-

iate groups plan joint testimony (p. 9).

Manufacturing-Distribution

STEREO PHONOS ON BOARDS already as hi-fi makers

jump gun, assume Westrex will be standard, antici-

pate Feb. flow of stereo cartridges (p. 10).

TAPE RECORDER MARKETING DATA due soon from joint

EIA-MRIA effort. TV-radio-hi-fi makers consider entry

into growing tape business (p. 11).

HUGE DEFENSE CONTRACT for super-radar system to

go to RCA; eventual cost $721,000,000 (p. 13).

AUDIO <S SPACE TRAVEL, along with industrial elec-

tronics, to highlight 55 technical sessions at March IRE

convention; TV again de-emphasized (p. 13).

SUPER-BRIGHT TV projection system for closed-circuit

monochrome <S sequential color—portable version of

Eidophor—to be offered by GE (p. 14).

CRUCIAL WEEK FOR PAY TV's FUTURE: Swift action on toll TV was promised by Chairman
Harris (D-Ark.

) after his House Commerce Committee on Jan. 23 wound up 2 weeks of

whirlwind hearings. Consensus of experienced Washington observers is that FCC's
fee-TV test proposal could be nipped in the bud next week by action of the Committee

' alone — without necessity of reporting any bill to House floor.

^

Committee will act — or decide not to act — next week, probably Jan. 30,

I

Harris told newsmen. He gave no clue to what that action might be, except to point
I out — in answer to a question — that there is precedent for simple request by Com-
« mittee that FCC hold up action until issue is further explored by Congress.

This course of action looks like best bet now . There's little time for full-
scale Congressional consideration of this admittedly "hot potato" issue — and not

I too much inclination on part of lawmakers to get heavily involved in voting on the
subject during this election year. Also, any such legislation would almost certainly

^
run into a roadblock in Sen. Magnuson's Commerce Committee.

Magnuson indicated his Committee wouldn't touch pay- TV issue again with the
proverbial 10-ft. pole, after its down-the-middle split last year (Vol. 13:9). He
told reporters that "the Commission has acted and given its opinion that it has

A authority in this field"; therefore, subject is none of Congress' business now.

y
There's growing belief that FCC would be responsive to simple House Commerce

Committee resolution or request for hold-up on all toll-TV action — particularly
since Commission should be in no mood to defy Conuiiittee on issue of subscription TV



while it has its hands full with the battle-of-the-headlines staff report of same
Committee's Moulder legislative oversight subcommittee (see pp. 3 & 4).

Committee members still seem to lean predominantly against pay-TV — but the
questions they asked at this week's sessions indicated that they take their respon-
sibility extremely seriously, and some "antis" might be persuaded to refrain from
voting on any resolution which could be interpreted as blocking experimentation with
a new TV development or as usurping legal functions of FCC.

* *

Star attractions at this week's hearings were Messrs. Goldenson, Stanton &

Robert Sarnoff, who reiterated so concisely all of the classic arguments against
coexistence of fee and free TV that we have printed in full their prepared testimony
and enclose it herewith as a Special Supplement for your reference.

Questioning of network chieftains was of surprisingly deep and probing na-
ture, but lacked chip-on-shoulder attitude of last week's grilling of FCC (Vol. 14:3).
Congressmen were particularly interested in whether networks believed Commission had
legal power to authorize fee-TV test — and whether this issue belonged in Congress
or courts. All 3 network heads urged quick action to block test.

Indicative of still-mounting Congressional opposition to subscription TV was
fact that both Democratic & Republican House whips — deputy party leaders Reps .

Albert (D-Okla . ) and Arends (R-Ill .) — submitted testimony to Committee to effect
that fee TV is overwhelmingly opposed in their own home districts. Also appearing
or submitting statements against toll-TV were Reps. Radwan (R-N.Y.), Ayers (R-0.),
Baldwin (R-Cal.). On Senate side. Sen. Bridges (R-N.H.) inserted Frank Stanton's
testimony in Congressional Record, adding his own personal endorsement.

Witnesses at hearings this week were about evenly divided numerically, pro &

con — but except for network presidents and Jerrold Electronics pres. Milton Shapp
they received only perfunctory hearing or were asked to submit written statements by
a Committee anxious to keep hearing from running into another week.

Shapp startled some Committee members by announcing he was opposed to broad-
cast pay TV, but favored a trial — on grounds that whole idea would fall flat on

its face if proponents were forced to put up or shut up . He urged Committee not to

take any action which would ban wired pay TV.

Only large station operator to come out in favor of subscription TV — RKO
Teleradio pres. Thomas F. O'Neil — reiterated his stand in brief appearance before
Committee, but shed no further light on when he plans to apply or which system he

intends to use. Actually, there are no pay-TV test applications now before FCC —
Commission regarding petition by Philadelphia uhf CP-holder WSES-TV (Vol. 13:52) as

"declaration of intent" to apply. It's believed prospective applicants have been
holding off vintil conclusion of House hearings.

Pros & antis , mostly repeating now-familiar arguments in their testimony and

written statements (in addition to those already mentioned), were divided this way:

Pro — Teleglobe Pay-TV System (Sol Sagall, pres.) ; KSAR-TV , San Francisco

(Ch. 32); WATR-TV , Waterbury, Conn. (Ch. 53); WAIM-TV , Anderson, S.C. (Ch. 40); off-

air WNET , Providence (Ch. 16) ; off-air WFMZ-TV , Allentown (Ch. 67) ; off-air WTAQ-TV ,

Cambridge, Mass. (Ch. 56) ; onetime uhf operator Lou Poller . Also, Hollywood AFL

Film Council, American Civil Liberties Union, Theatre Arts Magazine, Chicago Symphony.

Anti — AFL-CIO , VFW , Amvets ; Reserve Officers Assn, of U.S .. Committee on

Toll TV (theatre owners). Also, General Federation of Women's Clubs, American

Mothers' Committee, National Federation of Music Clubs, American Citizens TV Committee.

Recent rash of pro-pay-TV editorials in large newspapers led some opponents

to sniff out a "plot" on part of big publishers to try to "black out" TV as a com-

petitor for advertising dollar. Among newspapers taking vociferous stand in favor

of subscript ion-TV trials in recent week are N.Y. Herald Tribune, Chicago Sun-Times

and Scripps-Howard chain (latter owner of 3 TV, 2 radio stations).
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THE GREAT FCC CORRUPTION STORY': Moulder subcommittee staff's alleged evidence of

(

alleged ’’corruption " at the FCC, in memo report which majority of the 9 Congressmen

refused to "buy" but which inevitably leaked, turned out to be rather dull, stale

, and far from sensational — but the end is not yet.

Tentatively fixed for Wed. Jan. 29 is hearing at which commissioners are to

be asked — as are those of other independent regulatory agencies like ICC, FTC, FPC,

;

SEC, CAB during week — about administrative procedure matters. That's main purpose

(
of probe by House Commerce Committee's legislative oversight subcommittee. But there

! is possibility FCC may get closed hearing ahead of open session in view of leak.

Cries of "whitewash" had been raised when all but Chairman Moulder (D-Mo.)

and Rep. Moss (D-Cal.) voted to bypass FCC as prime target of probe and proceeded to

pigeonhole confidential memo prepared by its staff director and counsel Dr. Bernard
Schwartz, 34-year-old New York U law professor, and its chief investigator Baron
Shacklett, alumnus of 5-percenter probes during Truman Administration.

But the memo leaked to reporters anyway (see p. 4), first to columnist Drew

Pearson, who attributed probe's stifling to Speaker Sam Rayburn because his nephew,

Robert Bartley, is a member of the FCC. However played up, it provided the news-

papers with far fewer sensations than had been rumored.

Nearest thing to deep freezers uncovered was that color TVs have been provided
on loan basis by RCA for homes of some commissioners. (Sets are "working tools"
which FCC hasn't money to buy, replied Chairman Doerfer.) Nearest things to mink
coats were receipted hotel bills for wives accompanying FCC members to trade conven-

I tions. (Doerfer recalled that in 1954 he accepted $300 fee from NARTB [now NAB] as
: extra expenses when wife traveled with him to Spokane conference.) Worst allegation
' seemed to be that some commissioners not only had expenses paid to conventions or

,

speaking engagements but also collected govt, per diems on such junkets.

^ ^ ^ ^

' After memo leaked , first to Pearson, then to N.Y. Times which gave it nearly
page of space, then to UP, Moulder called emergency 4)^-hour session of his subcom-
mittee. He raised question whether memo should be released officially in view of

leak, whether schedule of "general" hearings covering 6 agencies and starting Jan. 27
with CAB should now be revised to put FCC on stand first,

j

Subcommittee refused to "ratify" Schwartz report by recognizing it to extent
of releasing it publicly. Some members were known to resent leak, obviously by one
of their own or by one of staff ; some felt young Dr. Schwartz wanted to launch upon
a "headline binge" instead of devoting himself to administrative procedures. He got

!
headlines, all right, but whether Congress and public will be outraged by allega-
tions covering old-hat procedures and conditions, some long resolved, was doubtful.

No names are named , but Schwartz's staff also indicts commissioners for the
I
alleged use of govt, telephones for personal calls ; for " ex parte relationships " and

I

" fraternization " with litigants before FCC; for "inconsistent" applications of li-
censing standards, thus sometimes favoring big interests , sometimes little ones,

' with no straight-line policies; for failure to recognize anti-trust charges against
i some license applicants ; for favoritism to RCA by failing to adopt any firm policy

on patents, thus giving RCA the breaks on black-&-white and color TV standards.

Where there's smoke there's fire and — except that memo lacks specifics,
[ smacks of "fishing expedition" by committee not set up for that purpose, goes off
f half-cocked on highly legal & technical subjects, leaves it to Columnist Pearson et
I al to amplify innuendoes — it has merit of pointing up long-festering sore in TV-

radio regulations. That sore starts with hack appointments to FCC, for which Truman
Roosevelt

,
Administrations are no less to blame than Eisenhower. It festers with

the lobbying activities of special interests — notably with Senators and Congress-
men themselves exerting covert behind-the-scenes influence.

It remained for Jack Gould . N.Y. Times specialist, who takes a perhaps more

i
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objective view than most of us here on the spot, to point up one facet of Washington
control not even hinted by young Dr. Schwartz, namely, the personal interests in TV-
radio stations by top legislators of both parties, on whom we'll report later.

" If the lid ever came off the sundry affairs of the Commission," wrote Govild,

"it could lead to a rather varied spectacular." But the smallish pickings of the
Moulder subcommittee didn't impress him, and he thought the outlook for "a really
searching inquiry into the whole matter of TV licensing is probably rather slim iin-

less Congress unexpectedly displays a relish for talking over family matters."

[For news about other Congressional activities affecting TV-radio, see p. 5.]

'Secrel' Nemo on FCC Conduct: Inevitable leaks in

closed doors of House Commerce legislative oversight

(Moulder) subcommittee widened this week—despite offi-

cial secrecy imposed by it on staff report charging irregu-

larities in FCC operations (see above).

Excerpts from 30-page confidential memo submitted

to subcommittee by director & chief counsel Dr. Bernard

Schwartz (Vol. 14:1), urging—unsuccessfully—that in-

vestigation of 6 regulatory agencies be centered on FCC,

first began appearing in Drew Pearson’s column. UP ob-

tained copy, N. Y. Times printed text of sections Jan. 23.

Following is abstract of pertinent FCC portions of

still-unreleased Schwartz report to subcommittee which

so far is no more than staff working paper:

On industry-paid expenses: “Members of the Commis-

sion have had their room, board, and other expenses (e.g.,

cafe, valet, golf fees, etc.) paid by the industry while at-

tending conventions [and] have claimed & received per

diem from the Govt, for living expenses incurred by them

in attending the same convention . . . [They] have had

their wives’ expenses paid for by the industry . . .

“Members of the Commission engage in constant

fraternization with individuals & corporations who appear

as litigants . . . This includes such things as payments [of]

commissioners’ entertainment, travel, payment of hotel

bills, and the like.”

Free color TV sets: “Members of the Commission have

received for their personal use color TV sets and other

communication equipment. [They] have received free

service contracts for their personal TV, radio & hi-fi sets

from a company which appears as a litigant . . . These

free contracts involve savings of up to several hundreds

of dollars per year . .
.”

Telephones: “Members of the Commission have used

Commission telephones (at govt, expense) to make purely

personal telephone calls.”

What the law says: “If a govt, official seeks reimburse-

ment from the Govt, for travel and/or living expenses

which he has not actually incurred, it is at least question-

able whether he has not filed a ‘false, fictitious or fraud-

ulent’ claim against the United States.

“It is important to note that the Comptroller General

of the United States, in ruling on Dec. 24, 1957, addressed

to [subcommittee chairman] Morgan M. Moulder, has

taken a strong position on the propriety of [such] practices

[by stating] ‘it is our view that the above statute (i.e., 18

U. S. C. 1914) prohibits an officer or employe of an agency

of the United States from receiving per diem & traveling

expenses from the Govt, and, in addition, having any part

of his expenses paid either directly or indirectly by an

individual, association, or corporation, subject to the

agency’s regulatory authoi-ity . . .

‘“While we hesitate to say that the acceptance of

gifts by officers of the regulatory agencies offends the

1958 AM-FM Stations Directory

ALL SUBSCRIBERS to the full TV-AM-FM services

of Television Digest, will receive, week of Feb. 3,

copies of our 1958 Radio Station Directory, re-

vised to Januai-y 1. The new directory lists not only

all North American AM-FM stations by states &
cities (with company names, addresses, frequencies,

powers, FM antenna heights, network affiliations),

but also includes lists of AM & FM stations by fre-

quencies, AM & FM applications by states & fre-

quencies, AM & FM stations alphabetically by call

letters, list of FCC-approved transmitters. Extra
copies are available at $7.50 each; 6 or more, $5 each.

sense of propriety in every instance, certainly the accept-

ance of the more expensive gifts, the payment of hotel

bills & traveling expenses by outside agencies, gives rise

to serious doubts as to their propriety. In our opinion,

such practice is not [what] the public demands of govt,

officials and should be terminated, thus avoiding any ap-

pearance of favoritism whatsoever.’ . . .

“It is certainly at least questionable . . . whether [FCC
members] have lived up to the judicial standard in their

relationships with litigants . . . Nor can it be said in

justification of their conduct that other govt, officials have

engaged in similar practices [which] strike at the very

heart of the scheme of administrative regulation set up by
the Congress. If those chosen to be the ‘judges’ of the com-

munications industry are themselves lacking in the integ-

rity & uprightness of the judge, the regulation itself must
fail in its basic essentials.

“It is to be hoped that a public hearing on this matter

will help to restore the proper ethical standard and regain

for the administrative process the essential integrity

which the Congi’ess intended it to have.”

On “fraternization”: “Members of the Federal Com-
munications Commission have discussed cases pending be-

fore the agency with litigants. Such discussion was had

ex parte off the public record [and] in at least some in-

stances, referred to the merits of the pending cases.

“It is almost self-evident that ex pai*te relationships

of this type between a quasi-judicial officer and a litigant

are wholly improper . . .

“The basic theory of administrative adjudication [is]

that the agency decision be based only upon materials con-

tained in the public record . . .

“If the agency members have constant social and

other relationships with members of the industry, it may
be setting them an all but impossible standard to expect

them to cease such contacts where pending matters are

concerned. This is particulai-ly true where the industry
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habitually confers gifts and favors upon the agency

concerned . .

Licensing standards: “Some 60 TV cases involving

comparative hearings of mutually exclusive applications

have been decided . . . These cases have been analyzed in

detail [indicating] a most disturbing inconsistency on the

part of the Commission [which] has, in effect, enabled the

commissioners to act in individual cases on the basis more

of whim and caprice than that of the application of

settled law to the facts of the case.

“At times [FCC] appears to have made decisions

which are diametrically opposed both to the standards

[local ownership, integi-ation of management & ownership,

past performance, broadcast experience, programming &
policies, diversification of mass media control] which it

itself has developed and to its own decisions in other

contemporaneous cases.

“In addition, there has been observed a tendency

[toward] diminishing the importance of criteria such as

local ownership [and] magnifying the weight given to the

criterion of broadcast experience (which tends to favor

the large established company, with extensive existing

broadcast interests) . . .

“Even more disquieting, perhaps [is] the fact that

the Commission has not been consistent . . . Thus along-

side the decisions [which] appear unduly to favor the

large applicant with extensive broadcast interests, there

arc other cases [in which FCC] has continued to give a

preponderant weight to those standards [which] favor the

small local applicant . . . Such inconsistency [may enable

FCC] to reach the result in a given case toward which it is

predisposed . . .

“Another aspect [that appears disturbing] are the

so-called ‘quickie grants’ and ‘pay offs.’ . . . The ‘quickie

grant’ procedure may lend itself to abuses. [FCC] has in a

number of recent cases approved substantial ‘pay-offs’

without any evidence that such payments [by applicants to

drop-outs] amounted to no more than out-of-pocket ex-

penses.

“One of the perturbing factors [is] the practice of

decision within the Commission itself. The Commissioners

themselves do not hear the evidence . . . They are not re-

quired to read the record. 'They do not write the opinions

. . . Indeed, the only concrete obligation imposed upon
them is that of voting . .

.”

FCC & anti-trust policy: “In a number of cases the

Commission has refused to consider possible anti-tnist

violations on the part of applicants . . . The subcommittee

should publicly exploi'e the question of whether the Com-
mission’s approach in these cases is justified . . .

“Federal Communications Commission decisions of the

type referred to bear a close relationship to the Commis-
sion’s tendency [favoring] the growth of concentration of

ownership & control in the field of broadcasting . .
.”

h'CC & patent policy: “[’The] patent situation in the

field of radio & TV broadcasting has been completely domi-

nated by the patent position of the Radio Coi-p. of America
. . . During the past 20 years the patent staff of the Com-
mission has constantly pointed out to the Commission in

various internal reports [patent offenses] of the RCA.
The Commission has, nevertheless, invariably failed to

take any action . . .

“In the TV field particularly, the FCC’s action [in

adopting black-&-white standards in 194.5, color standards

in 1950] has definitely helped the attainment of its present

position of predominance by the RCA . .
.”

Busy Congress for TV*Radio: Upcoming hearings before

Congressional Committees, announced this week, presage

busiest session yet for FCC and the broadcasting indus-

try—quite aside from Moulder subcommittee “exposes”

(p. 3). Here’s what’s ahead on other Capitol Hill fronts:

(1) Sen. Bricker’s long-pending bill (S-376) to bring

networks under direct FCC control (Vol. 13:2) is due for

hearing at date yet unselected by Senate Commerce Com-
mittee under Chairman Magnuson (D-Wash.). With Bar-
row Report overtones (since it is similar to one of FCC
Network Study Report’s recommendations), the inquiry

threatens to demand personal attention at highest network
management level.

(2) Bill to divorce broadcasters from music publish-

ing and recording business (S-2834)—introduced by Sen.

Smathers (D-Fla.)—is due for hearings by Commerce com-
munications subcommittee under Sen. Pastore (D-R. I.).

Measure is aimed by its sponsor at alleged “monopolistic

practices” of BMI (Vol. 13:34).

(3) Sniffing monopolistic practices in ASCAP, Chair-

man Roosevelt (D-Cal.) of House Small Business sub-

committee at week’s end announced early Feb. hearings on
“complaints of small music composers and publishers alleg-

ing that a small clique [of] representatives of the large

publishing houses has gained control of ASCAP.” Justice

Dept, anti-tnast topkicks and ASCAP officials have been
invited to testify.

(4) Perennial bill to bar beer & liquor advertising in

interstate commerce—Sen. Danger’s S-582—is due for
hearing by Magnuson Committee within 30 days.

Toll-TV Vote Looms: Issue of wired fee TV seemed
headed for test on June 3 primary election ballot in Los
Angeles, as crazy-mixed-up battle of petitions came to

climax this week. Movie exhibitor-led Citizens Committee
Against Pay TV this week filed petitions containing 100,000
signatures requesting that award of cable-TV franchises
to Skiatron TV and Fox West Coast Theatres-Intema-
tional Telemeter (Vol. 13:51) be held up and issue be
placed on referendum ballot. To obtain referendum, total

of 51,767 valid signatures is required by law. Meanwhile,
Skiatron v.p. Jerome L. Doff was spearheading movement
urging signers of petition to sign new document withdraw-
ing their names from referendum petition. In press con-
ference, Doff accused Citizens Committee of spreading
“lies” about wired TV.

Rep. Oren Harris (D-Ark.) has disposed of his inter-

est in his hometown KRBB, El Dorado (Ch. 10), selling

his 50 shares for total of $5000—same price he paid—to
other 3 owners. He told us this week he is selling because
he had achieved his original purposes—^to keep station in
hands of local enterprise. Only 200 shares of station’s
stock have been issued, but remaining 1300 shares of un-
issued stock will be sold to local people, he said. His small
interest wasn’t worth keeping, he added, especially since
it had evoked critical comment in the press—his House
Commerce Committee being responsible for TV-radio leg-
islation.

Damages of $700,000 for alleged misappropriation of
program format for NBC-TV’s What’s It For? are de-
manded in Los Angeles court suit by Don L. Davis against
network. Entertainment Productions Inc., Pharmaceuticals
Inc. and Parkson Agency. Davis charges that NBC-TV
show, now off air, used format of his 1946-55 Guess the
Gadget, Gadget Jury and What Is It? programs carried by
west coast TV & radio stations.



Hollywood in Crisis: “What a prize bunch of fools

we’ve been! We’ve got to keep the post-1948

movies oif TV if we want to stay in business.”

This comment by an unidentified exhibitor, quoted

in New York Times following last week end’s all-

industry meeting on problem of movie releases to

TV (Vol. 14:3) was labeled as characteristic of

the feelings expressed by those attending meeting.

Unusual Hollywood session marked first meet-

ing of representatives of all movie talent groups
—Screen Producers Guild, Screen Actors Guild,

Screen Directors Guild, Writers Guild of America
—with executives of leading theatre groups to

map fight against movies on TV. It was under-

stood that no concrete approach was agreed upon
in the closed-door meeting.

Only one major producer-distributor has promised

exhibitors a “clearance period” between theatrical and TV
exhibition of features—20th Century-Fox, which is guar-

anteeing that its films will be withheld from TV for at

least 5 years after initial release. In Boston, Loew’s thea-

tres are using their own technique to meet problem. In

%-p. newspaper ads plugging “Legend of the Lost” (UA
release), theatres are telling public: “Important! Will not

be shown on TV for years to come ! See it while it’s new

—

on the big, big theatre screen—as it should be seen.”

Theatre Owners of America has sent to all movie

distributors a report by researcher Sindlinger & Co. which

warns that “new post-1948 product, if released to TV
within the next year, would certainly be a death blow to

movie theatres and to production.” And special survey of

5021 persons by Opinion Research Corp., Princeton, N. J.,

for Motion Picture Assn., found that TV was biggest rea-

son why people are seeing fewer movies in theatres than

they did 3 or 4 years ago—22% saying they prefer to stay

home and watch TV.
The one movie major releasing its post-1948 features

to TV—Republic Pictures, which last week announced

sale of 218-film backlog to NBC-owned stations (Vol. 14:3)

—immediately ran afoul of the Hollywood talent guilds.

Screen Actors Guild and Writers Guild of America an-

nounced that they would seiwe 60-day notices of “cancella-

tion of contract” on Republic and its subsidiary Studio

City TV Productions, for releasing post-1948 films to TV
without negotiating extra-payment agreements with the

guilds. In effect, this action would shut down any produc-

tion by Republic—-but company currently isn’t producing

theatrical or TV films.

Inevitable consequences: Industry flight from Balti-

more’s new 6% taxes on advertising started this week, 2

printing firms announcing they were moving away to

escape 4% levy on sales, 2% on media receipts (Vol. 14:1).

Earlier, 11 other firms left Baltimore because of special

municipal taxes on inventoi-y & equipment, imposed last

year (VoL 13:50). Meanwhile court hearing on suits by

broadcasters, publishers & retailers challenging constitu-

tionality of 1958 ad tax was scheduled tentatively for

Max’ch 1. NAB plans to enter case as friend of court. At

same time possibility of further spread df tax scheme,

already proposed in St. Louis & Norfolk, arose in Woon-

socket, R. I., where councilman drafted ordinance for

3%% levy on gross sales by media including radios WNRI
& WWON. But majority of council was reported opposed

to measui’e.

Hidden Messages on TV: fcc and nab reacted
quickly to letters from Paramount’s KTLA, Los Angeles,

which informed them that it is planning to send subliminal

messages into viewers’ homes. Commission fired off letter

to KTLA asking for complete report, to be included in its

staff-level investigation of the invisible advertising tech-

nique (Vol. 14:3). NAB’s TV board, without specifically

indicating that its action was in any way related to KTLA’s
announcement, backed up code board’s earlier condemna-
tion of use of the process (Vol. 13:46) at its semi-annual

meeting this week in Phoenix, cautioning members that

“experimentation or use of the process should not be

permitted on the TV broadcasting medium pending [code

board’s] review and consideration.” KTLA is member of

NAB and subscriber to code.

KTLA v.p.-gen. mgr. Lew Arnold said earlier this

week that his station planned to use equipment of Precon

Process & Equipment Corp., New Orleans, understood to

be conducting subliminal tests now in Los Angeles theatres,

and proposes to b^in sending subliminal messages “within

the next 90 days.” He said messages initially would be

confined to public service material and viewers would be

notified that subliminal technique was being used. If

public accepts technique, he said, advertising messages

also would be used.

He saw no conflict between subliminal advertising and
FCC rules. But if either Commission or NAB raised ob-

jections, he said, plans would be abandoned.

Aroused by what it called this “eerie development,”

Jan. 23 N. Y. Times editorial cautioned: “Subliminal ad-

vertising i^, potentially dangerous to the degree that it is

successful; and the Los Angeles TV station that says it’s

about to employ this technique is certainly playing with

fire.” Meanwhile, N. Y. state legislature received resolu-

tions by Assemblyman Bentley Kassal (D-N.Y.C.) memo-
rializing Congress to investigate subliminal advertising

and to forbid its use on TV & radio in the meantime.

Dailies in Trouble; Unhappy 1958 for newspaper
advertising is predicted by Jan. 17 Printers’ Ink—and simi-

lar sombre warnings were voiced this week at annual

meeting of Newspaper Advertising Executives Assn, in

Chicago. Famed trade journal sees dailies “in trouble”

from TV competition and other factoi's despite record-high

1957 advertising revenue of $3.3 billion, up $65,000,000

from 1956. At NAEA convention pres. Gilbert B. Swanson
boasted that advertisei's spent more money in newspapers
last year than in TV, radio, magazines & billboards com-

bined, but he warned that dailies’ “proportion of the total

pie will shrink” unless they do better job of selling their

medium vs. TV. Printers’ Ink points out that actual linage

shrank 2.9% in 11 months of 1957 and newspapers’ share

of total advertising dollar dropped to 31.4% from 33.6%
in 1955. Along with further inroads by TV, it noted ris-

ing costs and labor troubles among this year’s major
threats to dailies. But one note of cheer for newspapers

was sounded at Chicago meeting by exec. v.p. J. James
Gediman, Hearst Adv. Service; he thought advertisers are

starting “return to reality” from high-cost TV time to

newspaper space, trading “fever chart of TV for the flow

chart of newspapers.”

TV spot cost & coverage study of 75 top markets by

Nielsen is being distributed by CBS-TV to 4500 advertisers,

timebuyers, other agency personnel, with specially-de-

signed sliderule called “Cume-Rule” showing data for 12

daytime, 3 nighttime announcements per week.
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Personal Notes: H. Leslie Johnson, v.p.-gen. mgr. of

WHBF-TV, Rock Island, has returned to his desk part

time after long illness, is due to return to Mayo Clinic

shortly for another checkup . . . Stuart T. Martin, v.p.-gen.

mgi-. since its inception, succeeds C. P. Hasbrook as pres,

of WCAX-TV, Burlington, Vt., latter becoming chairman

. . . Larry Lazarus, business mgr., KNXT and CBS-TV
Pacific Network, appointed to faculty of L.A. div., Colum-

bia College, teaching business organization & management
one night weekly . . . Charles Kelly, operations mgr. of

WCKT, Miami, promoted to mgr., James M. LeGate re-

turning to Miami News as director of public relations &
promotion; Kelly reports to pres.-gen. mgr. Niles Tram-
mell . . . Edward Stanley promoted to NBC-TV public

affairs director following resignation of v.p. Davidson

Taylor . . . Stephen Labunski resigns as ABN program-

ming v.p. . . . -Mort Silverman, ex-gen. mgr. of recently

sold radios WMRY, New Orleans, and KCIJ, Shreveport,

named gen. mgr. of WJMR-TV & WJMR, New Orleans

. . . Carl Gadd promoted to program director of KWTV,
Oklahoma City, replacing Perry Dickey, resigned . . . Ben
K. West promoted from sales to station mgr. of WTVP,
Decatur, 111. . . . Irwin C. Cowper, sales mgr. of WTIC-
TV, Hartford, elected sales v.p. . . . Peter Theg, ex-mgr. of

WMTV, Madison, named mgr. of ladio WILD, Boston . . .

Daniel D. Calibraro promoted to asst, to Ward L. (}uaal,

v.p.-gen. mgr., WGN-TV & WGN, Chicago . . . Robert Lee

.Miller, ex-KVTV, Des Moines, joins WTCN-TV, Minne-

apolis as a director . . . Thomas B. Jones Jr. promoted to

chief engineer, WSVA-TV, Harrisonburg, Va., succeeding

Warren L. Braun . . . Carroll Bagley, ex-sales v.p., U. S.

Production Co. (industrial films) and ex-WNEW, N. Y.,

joins Screen Gems . . . Joseph M. Brandel, director of

European operations. International TV Programs Inc.,

Ziv’s overseas distributor, elected v.p. . . . Pete Cooper,

ex-UPA, joins Robert Lawrence Productions as gen. mgi-.

of animation div., succeeded at UPA by Ken Drake as

commercial animation production mgr. . . . Richard Camp-
bell, ex-KNAC-TV, Fort Smith, Ark., joins Screen Gems.

Andrew G. Haley, senior partner of Haley, Wollen-

berg & Kenehan, veteran radio attorneys, is author of

article titled “Can Russia Claim the Moon?” in Jan. 19

American Weekly; he’s gen. counsel of American Rocket
Society, pres, of International Astronautical Federation.

Robert L. Hammett, the San Francisco consulting TV-
radio engineer, has formed firm of Hammett & Edison with

Edward Edison; new offices are on Bayshore Highway, new
mailing address Box 68, International Airport, San Fran-
cisco (phone. Diamond 2-5208).

New broadcasters’ advisory committee on U. S. sav-

ings bond is headed by pres. & gen. mgr. Thomas Chauncey
of K001,-TV & KOOL, Phoenix, who also is managing
director of KOLD-TV & KOLD, Tucson.

t
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ADVERTISING AGENCIES: Thomas C. Butcher, ex-

Lennen & Newell, joins Carl S. Brown Co. as pres., agency
changing name to Brown & Butcher Inc., Carl S. Brown
becoming chairman . . . J. H. S. Ellis resigns as Kudner
pres., sells all his stock, succeeded by C. M. Rohrabaugh;
Charles R. Hook Jr. promoted to treas., J. W. Millard to

secy. . . . Robert Mathe, ex-McCann-Erickson, named TV-
radio exec, producer of Doherty, Clifford, Steers & Shen-
field . . . Arthur Decker, ex-Buchen, Chicago, joins Donahue
& Coe there as a senior v.p. & gen. mgr.; agency also

named Paul Kelly & Wm. Lavicka as v.p.’s . . . Gene Novak
promoted to TV-radio copy supervisor of Baldwin, Bowers
& Strachan div. of Rumrill Co. . . . Marvin Richfield, ex-

Warwick & Legler, named media director of Product Serv-
ices Inc. . . . Robert R. Riemenschneider appointed media
director of Gardner Adv., St. Louis . . . Edward H. Armsby,
ex-ABN mgr. of radio sales development, joins Ketchum,
MacLeod & Grove, N. Y., assigned to Westinghouse Bestg.
Co. account . . . J. Howard Allison & Co., Atlanta, which
has home appliance & furnishings accounts, becomes
Adams-Allison div. of Burke Dowling Adams Inc. there . . .

Robert E. Britton, ex-General Mills, joins MacManus, John
& Adams as marketing & research v.p. . . . Franklin Bruck,
recently chairman of Parkson Adv. Agency, formeidy pres,

of agency bearing his name, named v.p. in charge of new
business acquisitions for Pharmaceuticals Inc. (Geritol,

Sominex, Kreml, Skol, etc.).

Joseph Hershey McGillvra’s rep operations have been
taken over by E. J. Devney, who has managed them over
last year. First TV to sign under new Devney Inc. banner
is upcoming WPBZ-TV, Lock Haven, Pa. (Ch. 32), due
in Feb. McGillvra is reported devoting his time to his
radio WCHI, Chillicothe, 0. & WBIW, Bedford, Ind.

Ohiltiary

Dr. Wm. Bush Baer, 55, senior dean of NYU who
started Our Goodly Heritage Sun. series on Biblical litera-

tuie in 1952 on W^CBS-TV, N. Y., had appeared on educa-
tional program regularly since, died Jan. 21 in Bronx
home. He was one of first academic members of AFTRA,
helped launch highly-successful Sunrise Semester on
W’CBS-TV last fall.

Robert C. Schaub, 53, director of Lindsay-Schaub
Newspapers Inc., publisher of 5 downstate 111. newspapers
and owner of 20% of WCIA, Champaign, through its radio
WSOY, Decatur, also owner of radio WVLN, Olney, 111.

died .Jan. 17 in St. Louis. He was v.p. & gen. mgr. of
Decatur Herald and Review. Surviving ai'e widow, daugh-
ter, son, brother.

Louis Ruppel, 54, dynamic former Hearst news star,
for a time CBS news diiector, later managing editor of
Chicago Times and 1949-52 editor of Chicago Herald-
American, died of a stroke Jan. 24 in N. Y. He was lately
an associate editor of American Weekly.

Harold Davis, 52, CBS Radio spot sales executive, died
•Jan. 16 in N. Y. He joined CBS in 1932, was program
director and asst, commercial mgr. before joining spot sales
in 1949. Surviving are mother, sister.

G. L. Mims, 68, v.p.-treas. of Houston Chronicle, who
had hand in getting it into TV via its 70%-owned radio
KTRH, which in turn owns 32% of KTRH-TV, died in
Houston Jan. 21.

Edwin L. F'letcher, 38, research director, Keyes,
Madden & Jones, Chicago agency, died suddenly of cerebral
attack Jan. 21. Surviving are widow, 2 children.



New and Upcoming Stations: TV station total rose

to 526 (90 of them uhf, 30 educational) with last

week’s start of KRSD-TV, Rapid City, S. D. (Ch.

7) as NBC-TV outlet in area served until now by
KOTA-TV (Ch. 3) . Due on air within next 2 weeks
are 4 more stations—in Orlando, Fla.

;
Lock

Haven, Pa.; Seattle; Kennewick, Wash.
Canadian total is now 50, with recent start of

CKRN-TV, Rouyn, Que. (Ch. 4) as CBC French
Network outlet and with CKBI-TV, Prince Albert,

Sask. (Ch. 5) due to start Jan. 27.

KRSD-TV has a 5-kw DuMont transmitter and 6-bay

RCA antenna on 370-ft. Ideco tower in new Skyline Dr.

plant housing' both TV and radio KRSD. Co-equal owners
are ex-coal mine operator John Daniels and sons Eli and
Harry—Eli being gen. & sales mgr. as well as chief engi-

neer. They also operate radio KDSJ, Deadwood, S. D., hold

CP for satellite KDSJ-TV (Ch. 5). Base hour is $147.75.

CKRN-TV has 35-kw Canadian GE transmitter and
4-bay antenna on 760-ft. Wind Turbine tower. Control is

held by J. J. Gourd, chairman, and David A. Gourd, pres.-

gen. mgr., who also operate Quebec radios CKRN, CKVD,
Val d’Or; CHAD, Amos; CKLS, La Sarre. George A.

Chartrand, from CKRN, is station & program mgr.; Jean-

Guy Langevin, CKRN, technical director. Base hour is

$160. Reps are Weed and Joseph Hardy.

CKBI-TV has 10-kw Standard Electronics transmitter

and Alford antenna on 600-ft. Wind Turbine tower. E. A.

Rawlinson is pres.-gen. mgr.; G. 0. (Jerry) Johnson, sales

mgr.; Jack J. Cennon, CKBI, program mgr. Base hour is

$175. Reps are Weed and All-Canada.

* *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WLOF-TV, Orlando, Fla. (Ch. 9) plans Feb. 1 start

with ABC-TV, using 20-kw GE transmitter and 550-ft.

Stainless tower with 5-section Alford antenna near Orlo-

vista, Fla. It’s city’s second vhf, WDBO-TV (Ch. 6)

having started in June 1954. Principals are Joseph L.

Brechner and John W. Kluge. Donn R. Colee, v.p. & 5%
owner, is gen. mgr. Base hour will be $400. Rep Avill be

Young Television.

WBPZ-TV, Lock Haven, Pa. (Ch. 32) has changed to

Feb. 2 target for start with ABC-TV, reports gen. mgr.

Harris Lipez. It has 1-kw RCA transmitter, 24-gain an-

tenna on 100-ft. Stainless tower on Sugar Lusk Mt., will

pick programs off air from WILK-TV, Wilkes-Barre (Ch.

34) ,
80 mi. away. Base hour will be $100. Rep is Devney.

KIRO-TV, Seattle, Wash. (Ch. 7) has 50-kw GE trans-

mitter wired, plans Feb. 8 start with CBS-TV, writes v.p.

Lincoln W. Miller. It will be 5th commercial outlet in

Seattle-Tacoma area. Principals include Saul Haas, Sen.

Magnuson and U. N. Banks. Ti’uscon 500-ft. tower is

nearly ready and 2-bay helical antenna is to be installed in

about week. Base hour will be $1100. Rep will be Peters,

Griffin, Woodward Inc.

KTRX, Kennewick, Wash. (Ch. 31) has RCA trans-

mitter and 2-bay GE helical antenna, plans Jan. 28 pro-

gramming as independent, reports pres.-gen. mgr. Stuart

Nathanson, ex-freelance TV producer.- It ^vill be second

area outlet, KEPR-TV, Pasco (Ch. 19), across river, having

started in Dec. 1954 as satellite of KIMA-TV, Yakima (Ch.

29). It has 185-ft. Fisher tower at site near Black Angus
Motel. Clyde Olsen, ex-KORD, Pasco, will be sales mgr.

Base hour will be $240. Rep will be Forjoe.

NAB Conventions Revamped: NAB board, meet-
ing this week at Phoenix, unanimously approved concept

of “down-to-business” conventions and conferences, effec-

tive with 1958 fall conferences and 1959 convention. Among
principal changes: Registration for conventions will be

open to ownership, management & officers of active NAB
members; fall conferences will drop “regional” nature, will

be scheduled in larger cities readily accessible to most
broadcasters. In other actions, board : (1) Selected Wash-
ington as site for 1961 convention. (2) Approved special

nationwide promotion—“Learn and Live”—to awaken pub-
lic to necessity “for placing greater emphasis upon attain-

ments of intellect and skill.” (3) Approved plans for ex-

tensive membership campaign Feb. 15 - April 25. (4)

Heard freedom of information committee chairman Rob-
ert D. Swezey, WDSU-TV, New Orleans, report that Amer-
ican Bar Assn, had granted NAB’s request to present

broadcasters’ views before special ABA meeting in At-
lanta Feb. 24 to consider modification of Canon 35. Swezey
will represent NAB.

Assn, of Maximum Service Telecasters, representing

119 stations operating at maximum power, makes this

forecast of 1958 activities in annual report issued this

week: “MST will continue its efforts to obtain the removal
of excise tax on all-channel receivers as one move in the

direction of encouraging the development of uhf. MST
will monitor and report the various inquiries of the House
& Senate Interstate & Foreign Commerce Committees on
matters pertinent to the interests of its membership.
There is no doubt that there will be continual efforts to

break down mileage separations; that the demands of other

services for more spectrum space will exert pressures on
the present system of TV broadcasting; that there mil be

organized and accelerated moves to create a system of

drop-ins at degraded mileage separations.” Note: In our

story last week on comments in vhf booster proceeding, we
erroneously stated that “AMST” urged FCC to reject the

booster proposal (Vol. 14:3, p. 8). We used the wi'ong

initials—they should have been NCTA (National Com-
munity TV Assn.) ; elsewhere in story we correctly indi-

cated that AMST took no specific stand for or against

boosters but urged tight safeguards against interference.

Formal transfer of KREM-TV, Spokane (Ch. 2) from
Louis Wasmer to group headed by Mrs. A. Scott Bullitt

(Vol. 13:47, 51) took place Jan. 20. Other Bullitt stations,

now known as Crown group, are KING-TV, Seattle (Ch. 5)

& KGW-TV, Portland, Ore. (Ch. 8). Otto P. Brandt,

v.p.-gen. mgr. of Crown group, was in N. Y. this week with

Mel Anderson, promotion mgr., to join with Blair-TV in

staging sales presentation and conducting “treasure hunt”

for 420 invited agency personnel, vill repeat stunts in

Chicago next week.

John R. Winnie, associate professor at U of Iowa TV
Center, named secy, of committee of Venezuelan educators

studying possibilities of TV-radio in that counti'j% under-

written with $30,000 grant by Broadcasting Foundation of

America, 342 Madison Ave., N. Y. He is taking leave of

absence for the assignment. From Marconi’s of England
this week came report that it’s supplying station for Radio

Valencia’s new TV adjunct, having in 1953 built TV
Venezuela S.A. at Caracas.

Once-a-year return to air of M. R. Lankford’s WRAY-
TV, Princeton, Ind. (Ch. 52), which went dark July 15,

1954 (Vol. 10:28), has been authorized liy FCC for Jan.

30 - Feb. 2 March of Dimes telethon.
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''T^HEY MAY JOSH about “lawyers practicing engineer-

ing”—and vice versa—but actually quite a few in com-

munications fields are qualified to do so. Our researches

reveal neai’ly a dozen FCC engineers and/or lawyers have

degrees or are registered to practice in either profession,

and as many more in private practice. Thex'e are probably

other “lawgineers” we haven’t heard about yet.

Edward \V. Allen Jr., FCC chief engineer, was grad-

uated in electrical engineering from U of Virginia in ’25

and in law from Geox'ge Washington U ’33. FCC examiner

Millard F. French was an LL.B. fxom U of West Va. ’33

before qualifying as an aeronautical engineer at Wright

Field during war. In Broadcast Bureau, attorney Eugene

T. Mallyck (GWU ’45) also holds e.e. degree from Drexel

Institute ’41, and attorney John P. McCullin (DePauI ’32)

studied at 111. Institute of Technology and U of Illinois

before first joining the Commission as a monitoring officer.

Comr. Craven’s technical asst., William H. Watkins, is

GWU law graduate ’50, U of Md. e.e. ’40, and Comr. Mack’s

aide, John E. Doane, was a GWU e.e. ’46, GWU law ’49.

George W. Turner, veteran chief of field engineering,

a 35-year govt, careerist, took Navy radio courses at Kan-

sas City College and Harvard in ’18, was graduated from

Atlanta Law School ’37. His legal adviser, John H. Mc-

Allister, was U of Minn, law ’38 who qualified as FCC
engineer after studying at U of Miim., Columbia, Fordham,

New York U.

Atlanta Law School is also alma mater (’49) of Gerald

Howard, FCC engineer-in-charge at Dallas, who studied at

Rice Institute to qualify for engineering civil sex-vice, and

of Paul U. Herndon Jr., chief of inspection & examination

div. (’36) who got his engineexing degree at GWU in ’29.

George McLeod, engineer-in-charge of Livermox-e (Cal.)

FCC monitor, was ’36 engineering gx-aduate of U of Cal.,

No Delay in Barrow Airing: FCC has evidenced a
surprisingly dogged determination not to delay

scheduled March 3 start of hearings on Barrow
network study report (Vol. 14:2) in an action

which some Washington attorneys saw as almost
unprecedented in Commission history.

FCC’s action was in response to request by 2

groups of CBS affiliates which plan to present
joint testimony and which had petitioned for ex-

tension of Jan. 31 deadline for filing of witness
list and summary of testimony to be presented.

What Commission did was to grant “in these 2 in-

stances the requested extensions of the date of filing”

—

but granted no blanket extension for others. In this case,

it gave “Special Committee of CBS-TV Affiliates” until

Feb. 15, and another group of 8 independent affiliates x-ep-

rcsented by CBS-TV Spot Sales until Feb. 8.

Former group had also requested that its witnesses

not be heard until at least 45 days after schedule for their

appearance had been worked out with FCC staff. Commis-
sion deferred decision on this x-equest, noting that it ex-

pects networks to be “first gi’oup to testify iix the hearings

commencing March 3” and reserved decision until net-

works have completed their case.

NBC-TV affiliates, too, were preparing to make joint

presentation, but apparently were unable to get together

this week. Working against Jan. 31 deadline, leaders of

attended San Fx’ancisco Law School in ’53 and passed bar.

Did you kixow, too, that popular Joe McDonald, NBC
asst. gen. attorney, was graduate of Webb Institute of

Marine Architecture ’24 before taking his LL.B. at Ford-

ham in ’28, LL.M. at New York U in ’29? Or that John H.

Mullaney, the Washington consulting engineer, attended

law school at No. Dakota U and Texas Christian 3 years

before earning e.e. degree at U of Colorado ’45?

Specializing in TV-x’adio-communications law prac-

tice in Washington are Robert M. Booth Jr., veteran of

WLW’s 500-kw experiments, graduate in e.e. at Purdue

’33, Chase College of Law, Cincinnati ’41; James A. Mc-
Kenna Jr., chemical engineering graduate of Catholic U
’38, Georgetown law ’42; Maurice M. Jaixsky, U of Wis. e.e.

’35, law ’37
;
Daryal A. Myse, U of Wis. chemical engineer-

ing ’33, law ’37; Wm. A. Roberts, Tufts civil engineering

’18, Georgetown law ’25.

Big Dow, Lohnes & Albertson firm has Thomas W.
Wilson, U of Md. civil engineering ’34, Georgetown law

’38; Paul A. O’Bryan, who studied power engineering first

at Drexel 2 years, then was graduated from Wharton
School ’31, from National Law School ’42; Robert L. Irwin,

who studied architectural engineering at Catholic U be-

fore deciding on law (Columbus U ’29); and Fred W.
Albertson, U of Mich, law ’34, also a registered engineer

by reason of undergraduate specialization in the sciences,

now prominent in IRE and once famed on campus of his

alma mater as “ham” contact with its archaeological ex-

peditions around the world.

Also up from “ham” x-anks is George O. Sutton, who
studied engineering at Okla. U during World War I, got

law degree from U of Tenn. ’19. Practicing with ex-FCC
chairman Paul Porter is George Buim, U of Wis. e.e. ’46,

Columbia law ’50. And with Paul M. Segal, who was a

noted “ham” of early days and is still couixsel for ARRL,
is Robert R. Marmet, commxmications specialist from An-
napolis ’46, graduate of Georgetown law ’51.

group wexe hoping to file with FCC—presumably a re-

quest for an individual extension—early next week.
It’s believed networks will make big push for delay in

start of hearings—since virtually all top network bx-ass will

be x-equired for their refutation of 1400-p. Barrow Report,

and March 3 date is in midst of frenzied activity of net-

wox-k planning and selling for 1958-59 fall-winter program
season. In words of one netwox-k spokesman, “Who’s go-
ing to tend the store?”

* if * *

In other actions this week. Commission: (1) Issued

staff instructions to deny x-equest by WATR-TV, Water-
bux-y. Conn. (Ch. 53) to substitute Ch. 53 for educational

Ch. 24 in Hax-tford, shifting Ch. 24 to Waterbury. (2)
Denied application by CP-holder WSLA, Selma, Ala.

(Ch. 8) to move transmitter site to location 50 mi. from
Selma and 23 mi. from Montgomery. (4) Added to Colum-
bus, Ga. allocations x-ule-making a px-oposal by WTVM
(Ch. 28) to substitute Ch. 3 & 9 for 4 & 28 in Columbus,
4 for 9 in Dothan, Ala. (5) Gx-anted permission of

WRLP, Greenfield, Mass. (Ch. 32) to identify itself also

as Keene, N. H. & Brattleboro, Vt. outlet, and to KNOE-
TV, Monroe, La. (Ch. 8) as Monx-oe-W. Monroe; Comrs.
Lee & Ford dissented. (6) Received petition fx-om WVET-
TV, Rochester (Ch. 10) to add Ch. 9 & 13 to Elmix-a.

Commission granted one translator CP—Ch. 70 in

Glean, N. Y., to lepeat Buffalo’s WBUF-TV. [For details

on FCC actions, see TV Addenda 25-Z herewith.]



STEREO PHONOS ALREADY ON THE HOARDS: At least one major TV-radio manufacturer , who
asked to remain nameless, will have a stereo disc phonograph ready to show his dis-
tributors before the big NAMM Music Show in Chicago next July. At mininnim, the unit
will have a stereo cartridge in its changer and will be jacked for addition of extra
amplifier and extra speaker. At maximum, it will contain dual-channel amplifier
and provision for jacking-in stereo tape deck.

Five months is short time to bring out finished unit — but enough time to do

design & assembly of hand-mades. We believe there will be several more makers dem-
onstrating "answers to stereo hi-fi" — at least to distributors — by summer.

Readiness roles of varying degrees (Vol. 14:2) were being assumed by all the
manufacturers of finished hi-fi — even before Recording Industry Assn, of America
engineering committee met this week in N.Y. to discuss setting standard for cutting
stereo discs and performance standards for stereo cartridges to play them.

"Assume" was the key word in whole stereo picture. Even those conservative
manufacturers who had not yet announced their cartridge and who would not talk price
or delivery — yet were criticizing Electro-Voice’s cartridge announcement — were
assuming Westrex system of cutting stereo record would be the standard. According
to Electro-Voice v.p. Lawrence Le Kashman; "Of course the Westrex system would be

the one. It is the only one offering compatibility with present monaural records."

Assuming that decision — and expressing "no desire to start any big drive

until the record companies had built up their stereo disc libraries" — Le Kashman
went ahead and announced last week a ceramic stereo cartridge which he said would
sell to original equipment makers for $2.50-13.50 and to audiophiles at retail for

$19.50. He added that it was a flip-over type cartridge — with standard 3-mil,

78rpm stylus as well as new 0.7-mil stereo stylus — "will fit any existing tone arm
...will track in any monaural record and will make it sound better" than it sounds

with standard 1-mil, 33rpm stylus,
* *

But where were the cartridges ? By mid-week, 2 of industry’s biggest accounts

wondered. James M. Toney , v.p. & gen. mgr. of RCA Victrola div. , told us; "We have

not had firm price quotes or firm delivery dates, nor have we a single useable cart-

ridge in our labs from our suppliers." And Victor Miller , pres, of V-M Corp. , major

record-changer supplier, told us; "I haven’t seen a single cartridge off tools yet

that would measure up to our performance standards." Nor had he heard firm prices.

Attitude of other cartridge makers — several more have announced cartridges

but without details — is expressed by Len Werner , sales mgr. of Astatic: "We will

have cartridges for our customers when they need them." Consensus is that cartridges

will be flowing from several sources by mid-Feb.

Prices are still not discussed . There will be a low-end ceramic cartridge

range competing with Electro-Voice — and a high-end reluctance cartridge of the

Pickering & Fairchild type, and Brush will have a high-end ceramic.

When would stereo-cartridge-equipped changers be available ? Victor Miller

would hot say until he’d had RIAA standards, cartridges-off-tools from suppliers,

and time to design & test changer which could be delivered with assurance of "our"

quality. Miller insists the whole stereo disc situation is still premature.

* * * *

Until record companies start to mass-produce stereo records, industry feels

there’s no real telling what role stereo disc will eventually play — despite some

claims that it will revolutionize the phono industry and presents a "serious threat"

10
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or a "sweeping opportimity" to obsolete existing records & equipment. Record people

are taking it very cautiously, remembering the 3-speed revolution of the late '40s.

I In addition to Audio Fidelity, which started it all, only Columbia and Westrex have
' produced demonstration stereo discs as yet.

Total obsolescence need not be a real factor , many sources believe. "Compati-

bility" is just as hot a topic as cartridges. Most engineers we talked with feel

there is a huge middle road between monaural of today and stereo of tomorrow.

Most agree that although standard monaural needles of today play stereo discs

poorly, the man who wants to take the other "compatible" route — to use the stereo
needle system with his present monaural library of LPs — is in for a break. Consen-
sus is that conventional monaural discs sound better than ever on stereo system or

on conventional monaural phono with only stereo needle added. So customer can move
slowly by himself — or be led by industry — through smooth transition to stereo.

Prevailing belief — as fingers come off panic buttons: Should stereo really

i
happen this fall — via records as well as playing equipment — neither customer nor
industry need fear the confusion of total obsolescence.

But in case you should doubt just how hot stereo is in TV-radio-hi-f i manu-
i facturing circles, note the program laid out for March IRE convention in N.Y. (see

i
p. 13). TV, which in other years has dominated the IRE discussions gets last-day,

I

afternoon session of but 5 papers. Stereo gets 6 papers and choice 2nd day morning

I
spot. Color TV? One paper out of some 250.

I

i

TV-Radio Prodnclion: tv set production was 108,806 in week ended Jan. 17 vs.

114,392 preceding week & 118,471 year ago. Two-week total for 1958 is 223,198 vs.

194,390 last year. Radio production for week was 239,133 (99,578 auto) vs. preced-
ing week's total of 216,924 (86,570 auto) & 268,052 (136,836 auto) last year; total

I
for 2 weeks was 456,057 (186,148 auto) vs. 462,820 (239,397 auto).

Tape Data From EIA-MRIA: Industry statistics on

zooming tape recording fields will soon be forthcoming if

joint plans of Electronic Industries Assn, and Magnetic

Recording Industry Assn, materialize. It’s proposed their

members report figures to EIA market data dept., which

would treat them confidentially, release them on consoli-

dated basis as it does TV-radio, tube & transistor produc-

tion & sales figures.

Interest in such figures is running high because coming
of stereo (p. 10) has some TV-radio-hi-fi makers wondering

I whether they must ultimately get into tape recorder busi-

ness for rounded representation in home entertainment

field as whole. Some TV-radio makers have tape decks in

1 more expensive hi-fi consoles, but only 4 actually have

i portable tape recorders in their lines: RCA, Philco, Syl-

' vania, Olympic (Vol. 14:1). More will go into field this

‘ year, if predictions of Pentron pres. Irving Rossman, who
' is also pres, of MRIA, are borne out.

Rossman i-ecently painted boom picture for recorders

and tape in 1958, saying “every producer of home enter-

tainment equipment is either manufacturing or planning to

manufacture a tape recorder” and that “every major rec-

ord label has entered or plans to enter the recorded tape
* business by the end of 1958.” He summed up as reason:

“stereo sound.”

Within about 2 years, stereo has revolutionized the

tape & tape recorder businesses. In 1957, of 500,000 re-

t

corder units produced by industry, according to MRIA,
60% were equipped with stereo playback heads vs. 40% of

400,000 in 1956. Rossman predicted that 80% of 1958 in-

dustry production (estimated at 600,000 units worth $120,-

000,000 retail) will be stereo player units.

Recorded tape sales are expected to boom in 1958—to

MRIA-estimated 8,000,000 units, up from 3,000,000 in 1957
and 1,500,000 in 1956. Rossman expects that 90% of re-

corded tapes in 1958 will be stereo.

Total tape sales, however, are not disturbing phono-
graph record makers. They feel tapes are still too expen-
sive (twice price of LP records) and that the whole tape
business at retail (estimated at from $5,000,000 to $30,-

000,000) is still small vs. $400,000,000 sales of records.
m

Rarely exposed operating statements of dozen un-
named dealers doing from $36,000 to more than $1,000,000
annual volume are compiled by Jan. 13 NARDA News.
Selection by NARDA accounting consultant Thornton
Snead serves to give factory dealer contact men sharp in-

sight into how various retail costs of doing business chew
up gross margins. Comparisons among the dozen suggest
areas in which dealers can cut expenses.

Sears Roebuck has bought 50% of capital stock of

Warwick Mfg. Co., Chicago, major supplier of its private-

brand (Silvertone) TVs, radios, hi-fis, tape I’ecorders. Stock
was sold by management group—John S. Holmes, pres.;

Gordon G. Brittan, v.p. ; Fred Holmes, secy. They also re-

linquish posts as officers & directors, continue as consult-

ants. Sears also is major stockholder in Pacific Mercury
TV, which manufactures for its Silvertone brand.

Reports of appliance industry probe are premature,

says staff spokesman for Senate Small Business Committee.

Plans for similar hearings last year never got off ground
(Vol. 13:5) and agenda for this year will not be determined

until committee meets—probably within week. Full com-

mittee is headed by Sen. Sparkman (D-Ala.), retail dis-

tribution subcommittee by Sen. Humphrey (D-Minn.).
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Trade Personals: c. c. Gramer promoted to mgr. of

distribution development & planning for Hotpoint’s new
sales & distribution dept. (Vol. 13:49); G. W. Westfall to

mgr. of sales & market research; J. G. McCay to mgr. of

central order service; C. N. Krewson to mgr. of distribu-

tion structure, plans & control; J. Coppinger to mgr. of

distribution management training . . . Harold A. DeMooy
appointed mgr., receiving tube operations, RCA electron

tube div., succeeding late Harry F. Randolph; Joseph T.

Cimorelli takes DeMooy’s former post as mgr. of manufac-
turing, receiving tube group; Kenneth Bucklin succeeds

Cimorelli as mgr. of receiving tube engineering; George J.

Janoff moves up to mgr. of market planning-receiving

tubes . . . Michael L. Kaplan, pres, for 10 years until 1957

of Sightmaster Corp., components maker, has organized

Stretch Wire Corp., P.O. Box 893, New Rochelle, N. Y., to

supply extensible cables under own patents . . . Leo J.

Weithman, ex-Apex, Cleveland, appointed to new post of

Philco far west credit mgp:., San Francisco . . . Milton
Rosenstein, ex-Olympic and Blonder-Tongue, named chief

engineer of Delmonico International Corp., Long Island

City, N. Y. . . . Donald M. Christie pi’omoted to mgr. of

DuMont equipment mfg. div. . . . Russell Lee Shuman Jr.

named director of corporate accounting, Westinghouse . . .

Charles T. Shropshire, pres. GE Supply Co., Washington,
reelected pres, of D. C. Electric Institute; other officers

are Alan R. Dresner, Douglas Distributing, v.p.; James H.

Crawford, General Electronics, secy.; John F. Hanlon,

Westinghouse, treas .... Irving B. Jerome, ex-Capitol

Records, named exec. v.p. of MGM Records, in charge of

world sales & promotion . . . Robert S. Windt, ex-CBS-
Columbia, DuMont and David 0. Alber Assoc., is now v.p.

and head of TV-radio div. of Bernard Relin & Assoc., public

relations, 654 Madison Ave., N. Y.

Sylvania names 8 senior v.p.’s in policy of managerial

decentralization being followed by Don G. Mitchell,

chairman-pres., who announced Jan. 20 that firm’s 1957

sales were about $350,000,000 and “budget for 1958 is

based on an uptum in the second half.” Two of the 8 are

also divisional presidents, namely Matthew D. Burns, elec-

tronic tubes; Frank J. Healy, lighting products. Others:

Dr. Bennett S. Ellefson, engineering & research; W. Ben-

ton Han-ison, finance; Robert E. Lewis, Argus Cameras &
semiconductors; Marion E. Pettegrew, home electronics,

chemical & metallurgical products & parts; Howard L.

Richardson, electronic systems & special tubes; Barton K.

Wickstrum, marketing & international.

Westinghouse’s new president, Mark Winfield Ci’esap

Jr. (last name rhymes with dress-up), is subject of per-

sonality sketch by Alfred R. Zipser in financial section of

Jan. 19 N. Y. Times.

OFFICERS-&-DIRECTORS stock transactions as re-
ported to SEC for Dec.: Allied Artists—G. Ralph Branton

bought 800, holds 49,425 personally, 2200 for wife; W. Ray Johnson
bought 300, holds 301; Sam Wolf bought 1500, holds 15,950. Audio
Devices—Joseph K. McCammon sold 300, holds 24,963. Avco—Edwin
H. Litchfield bought 1000, holds 1400. C&C TV—Walter S. Mack
sold 14,271, holds 190,300. Decca Records—Milton R. Rackmll
bought 200 as voting trustee, holds 10,200 as voting trustee, 75,200

as co-trustee, 1713 personally. Emerson Radio—Benjamin Abrams
bought 18,921 and 1200 more for trusts & foundations, holds 252,366

personally, 29,239 in trusts, 65,001 in foundations; Max Abrams
bought 8600 and 1200 more for trusts & foundations, holds 97,209

personally, 12,755 in trusts, 65,001 in foundations: Ferdinand
Eberstadt sold 1011, holds 100; Harold Goldberg bought & sold

500, holds 1000; Morris C. Troper bought 222, holds 222. General
Dynamics—Lisle W. Adkins sold 1000, holds 1000; Allen D. Marshall
sold 2400, holds 5000; Carleton Shugg sold 200, holds 9325. GE

—

James H. Goss bought 1920, holds 2544; Willard H. Sahlofi exercised

DISTRIBUTOR NOTES: Sylvania appoints H. E. Sorenson
Co., Des Moines . . . Emerson Radio of Pa., new Philadel-
phia factory branch, names Lawrence H. Carr v.p. & treas.
. . . Hoffman appoints Sabine Supply Corp., Dallas, for
NE Texas, and Kelvinator div., American Motors, New
Orleans, for most of La. & Ala., So. Miss., western Fla. . . .

Westinghouse Appliance Sales, Los Angeles, names Wm. P.
Frost district sales mgr. of TV, hi-fi, room air conditioners
& vacuum cleaners; he was previously regional mgr. of
Westinghouse TV-radio div. . . . RCA appoints Clef Inc.,

Milwaukee, for industrial closed-circuit TV equipment . . .

American Geloso, N. Y., (Geloso tape recorder) names
Myi'on Rosenthal, Charles Bernstein as regional salesmen;
both are veteran N. Y. market reps . . . American Geloso
appoints for its miniature Italian tape recorder: Warren
Radio, Toledo; Radio Equipment Corp., Buffalo; Harris-
burg Radio Lab Supply, Harrisburg; Pioneer Electronics,
Ketchikan, Alaska . . . Trav-Ler names Paul Irwin to new
post of northern Cal. & Nev. factory rep. in addition to
duties as East Bay (San Francisco) district mgr. . . .

Whitely Electronics (Murasound) names Landes-Ham, San
Francisco, for San Francisco, northwest area, Ariz., Nev.

Magnavox, continuing decentralization of manage-
ment program, names George Leinenweber to new post of
v.p.-gen. mgr. of Magnavox Co. of Tenn., Greeneville, and
Jefferson City Cabinet Co., Jefferson City, Tenn.; W. H.
Graham, ex-v.p. of both corporations & gen. mgr. of
Greeneville plant, promoted to exec-v.p. At Ft. Wayne
headquarters, Leonard F. Cramer continues as v.p., his
post of operations gen. mgr. being eliminated as he is

assigned to other corporate sales functions to be detailed
later. James Robinson, controller, is assigned some of
Cramer’s former duties; Ricardo Muniz promoted to mgr.
of consumer products engineering, replacing John Rankin,
resigned.

Institute of High Fidelity Manufacturers Inc. elects:

Joseph N. Benjamin, Pilot Radio, pres., succeeding George
Silber, Rek-O-Kut. Other officers: Saul Marantz, Marantz
Co., v.p.; Leonard Carduner, British Industries Corp., secy.;

Milton Thalberg, Audiogersh Corp., treas. Directors are
ex-pres. George Silber and Avery Fisher, Fisher Radio;
Bernard Cirlin, Stephens Tru-sonic Inc.; Sidney Harman,
Harman-Kardon.

Add hi-fi shows: Hotel Cosmopolitan, Denver, Feb. 7-9;

Hotel Whitcomb, San Francisco, Feb. 14-16.

Obituary

John S. Muller, 43, since last July coordinator of Pyro-
ceram at Coming Glass Works, well known among users

of Coming’s TV bulbs, died in Corning Jan. 12 after

lengthy illness. Suiwivors are his wife, 3 sons, 3 daughters.

option to buy 1545, holds 4625. Loew's—Samuel J. Briskln bought
500. holds 500; Francis W. Hatch bought 100, holds 100. P. R.
MaUory—J. Taylor Foster bought 1000, holds 2300; P. R. MaUory
bought 500, holds 92,403. ftCnn. Mining & Mfg.—Wm. L. McKnight
sold 2850, holds 952,625; Louis F. Weyand bought 100, holds 71,285.

National Theatres—Peter Colefax bought 500, holds 2500; Alan May
bought 200, holds 1000. Philco—David B. Smith bought 400, holds
3245; Wm. R. Wilson sold 200, holds 15,030. RCA—Elmer W. Eng-
strom bought 100, holds 1428. Siegler—Merrill L. Bengston bought
500, holds 16,820; Norman E. Grandt bought 500, holds 5500 per-
sonally, 100 as trustee; Wm. J. Keegan bought 400, holds 800.

Skiatron Electronics & TV—Arthur Levey sold 40,900 privately,

holds 366,531. Trav-Ler Radio—Joe Friedman bought 4400, holds
213,033. Tung-Sol—George W. Keown bought 150, holds 1332.

Twentieth Century-Fox—J. H. Moskowitz bought 200, holds 600.

Walt Disney Productions—Roy O. Disney bought 100, holds 101,577.

Westinghouse—John F. Myers sold 600, holds 419. Zenith—Sam
Kaplan bought 100, holds 110.
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! HagG RCA Contract: Those rumors last week about an

' Air Force contract award to RCA involving hundreds of

I millions of dollars (Vol. 14:3) were given substance this

week when testimony of Air Force officials before House
' Appropriations subcommittee was made public. It was re-

vealed RCA has been “selected” (though contract appar-

ently has not yet officially been let) to be over-all con-

tractor for design and construction of radar system to

detect enemy ballistic missiles.

Air Force reseai’ch & development chief Gen. D. L.

Putt said ultimate cost of system will be $721,000,000, but

I he did not clarify what portion of this would be under man-

; agement of RCA as “over-all systems contractor.” He
I said most of RCA’s work would be done at Moorestown,

N. J. and that prototypes of the super-long-range radars

i already are in operation.

, Gen. Putt added that “GE will also play a major part,

i as well as Western Electric.” It’s understood that other

1 major subcontractors will include Sylvania, Page Commu-

I
nications & RCA Service Co.

Note: Hoffman Electronics reported this week it has

been awarded $11,000,000 contract for electronic recon-

naissance system, designated AN/ALD-3, code name “Tall

Tom.” Raytheon reported orders for 40 new radars from

Military Sea Transportation System.

ELECTRONIC PERSONALS: G. D. Robertson promoted

to mgr., advanced development engineering dept., Magna-
vox govt. & industrial div. . . . Walter G. Hawkins named
to new post of guided missiles advisory engineer in Magna-
vox govt. & industrial products div. . . . Les A. Thayer

promoted to gen. sales mgr., Belden Mfg. Co.; Gene Butler

to mgr. of marketing services; Hoyne Howe district mgr.

for Chicago, E. V. Blake for Philadelphia . . . James A.

Nottingham named v.p. of Reeves Instrument Corp., sub-

sidiary of Dynamics Corp. of America . . . Karl E. Heller

appointed sales mg;r. of Beckman Helipot div. . . . Dr. Carl

L. Kober named v.p. & technical director of Avco Crosley

div. . . . Dr. Theodore K. Steele, director of research &
engineering, named v.p., Bulova Research & Development
Labs Inc. . . . Louis De Lalio, ex-Norden Ketay, named
chief research & development engineer of Filtors Inc., Port

Washington, N. Y., headed by radio pioneer Alfred H.

Crebe and maker of micro and subminiature relays.

Avco’s amazing comeback: Avco earned $12,832,-

I 794 ($1.38 per share)—including special credit of $2,363,-

( 193 from prior tax litigation—on sales of $314,882,677 in

* fiscal year ended Nov. 30 vs. net loss of $16,387,847 on

J
sales of $320,556,385 in 1956. Avco said bank boiTOwings

t had been reduced 50% during year—from $20,896,000 to

I $10,000,000; that backlog of defense orders was down to

i $205,000,000 from $340,000,000 at end of 1956; that back-

<1 log was in growth areas including Air Force Titan ICBM,
•i space technology, gas turbine engines & electronics. Sepa-

.] rate breakdown for extensive Crosley TV-radio broadcast-

^

ing operations is not given.

.Muter Co. pres. Leslie F. Muter reports 1957 volume
was approximately $14,200,000 vs. $12,126,000 in 1956, up
18%; net profit is expected to be $330,000 (45^ per share)

. vs. $31,645 (4<‘) in 1956.

(
Dividends: Gross Telecasting, 40c plus 7V^(f on “B”

common, both payable Feb. 10 to stockholders of record
1 Jan. 24; Cornell-Diibilier, 20r March 24 to holders March

10; Capitol itecords, 25y March 31 to holders March 17.

IRE—Audio & Space: First sputnik-age convention of

IRE, March 24-27 at New York Coliseum and Waldorf-

Astoria Hotel, is expected to attract record 55,000 engi-

neers and scientists. While there are plenty of other at-

tractions for the TV engineer, emphasis this year is due

to be on space electronics, industrial electronics, and—in

the consumer products field—audio electronics. Highlight

features of meeting will be panel discussions on electronics

in space and electronics system in industry. Also among
the 55 technical sessions will be

:

Stereo Disc Recordings—H. E. Roys, RCA, chairman.

Papers: RIAA engineering committee activities, W. S.

Bachman, Columbia Records; Westrex system, C. C. Davis

& J. G. Frayne, Westrex; tracing distortion in stereo disc

recording, M. S. Corrington & T. Murakami, RCA; com-

patibility problems in reproduction, B. B. Bauer & R. Snep-

vangers, CBS Labs; stereo phono pickups, W. S. Bachman,
Columbia Records, & B. B. Bauer, CBS Habs; record

changer & equipment requirements, W. Faulkner, V-M.
Audio Amplifier & Receiver Developments—M. S.

Corrington, RCA, chairman. Distortion in phase inverter

& driver systems, W. B. Bernard, Navy Bureau of Ships;

advances in extra fine groove recording, Peter Goldmark,

CBS Labs; transistorized record-playback amplifier for

dictation machine, R. Fleming, Gray Mfg. Co.; single

tuned transformers for transistor amplifiers, S. H. Colodny,

Philco; ti’ansistorized auto receivers, R. A. Santilli, RCA;
voltage sensitivity of local oscillators. Wen Yuan Pan, RCA.

Broadcast Transmission Systems—G. E. Hagerty,

Westinghouse Broadcasting, chairman. Video modulation
limiter, L. S. Sadler, WMTV, Madison, Wis.; color TV
tape recording, J. L. Grever, RCA; automatic vertical

interval test signal system, J. R. Popkin-Clurman & Frank
Davidoff, Telechrome; remote control of directive antenna
system, H. E. Rhea, Triangle Publications; feeding a single

tower AM, FM & TV signals, A. C. Goodnow, Westinghouse.
Radio & TV—D. D. Israel, Emerson, chaiiman. Trans-

formerless single-rectifier TV receivers, D. Sillman, West-
inghouse; problems in 2-dimensional TV systems, R. M.
Bowie, Sylvania; high-power horizontal-output tube de-

flection system for color, J. P. Wolff & R. G. Rauth, RCA;
improvements in deflection amplifier design, C. Droppa,
Sylvania; ACC design considerations for TV, R. H. Over-
deer, Philco.

Muntz TV Inc., now in Chapter X reorganization, is

“very much alive,” chairman Floyd G. Dana assures stock-

holders in report showing $120,000 operating profit in

fiscal quarter ended Nov. 30, 1957 vs. unspecified loss dur-
ing same period year earlier. Operations profit was shown
despite fact sales volume was down 50%. Annual state-

ment for year ended Aug. 31, 1957 shows loss of $561,236
on sales of $6,034,849 vs. $17,944 profit on $10,539,994 year
earlier. Earned-surplus deficit as of last Aug. 31 was
$4,643,706. Inventories totaled $232,600. In letter to

stockholders, who meet Feb. 11 in Evanston, Dana notes re-

quested resignation of founder Earl Muntz in Feb. 1957,
followed by “radical & far-reaching changes” in opera-
tions. Company now has 600 dealers, most on c.o.d. basis;

earmarks Vs of set production for private labels. It has
introduced hi-fi line, produces subcontract components for

electronics industry, is considering entering portable TV &
low-cost radio fields.

New high frequency transistor by Clevite is said to

triple i-ange of conventional audio am|)lifici‘ transistois

from 5-7000 to 20,000 cycles.
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COMMON STOCK QUOTATIONS
Week Ending Friday, January 24, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5, D. C.
120 Broadway, New York 5, N. V.

NEW YORK STOCK EXCHANGE
1957-8 Wk.

High Low Stock and Div. Close Chnge
1957-8 Wk.

High Low Stock and Div. Close Chnge

14/, 6/2 Admiral 8 -f/4 37/4 25/4 IT&T 1.80

27 16/s AmBoschl.05g. 21 -Vs 50/8 33 I-T-E CirBl/,d.

24/, 11/, AmBcste-Para.l 15/4 +/, 10/8 7/, List Indust Vie.

43/4 29/8 AmMach&F1.60 35/8 -1-1/8 56/8 29/, Litton Ind

179/, 160 AT&T 9 172/2 -fl/4 22 11/4 Loew’s

33/, 19‘/i Amphenol 1.20. 25 -f/2 44 28/, Magnavox l/,b.

Mallory 1.40b.

.

36/4 28 Arvin 2 29/2 50/4 23/?

7/4 4/, Avco .lOg / + /4 131 73/? Mpis. H'll 1.60a

47/4 21 Beckm Inst l!4f 24/4 -/2 51/4 35/4 Motorola IVi...

66/4 42 Bendix Av 2.40. 49/8 -1/8 9/2 7 NatT Thea /, .

.

52/, 27 /s Burroughs 1. .

.

31/2 -fl/8 36/8 28 Paramount 2. .

.

25/2 15/8 Clevitel.l5g...

23/2 CBS "A" lb...
17/4 -/4 18/a 11 Philco /,f

36/, 26/4 -/, 40 27 RCA la

35/2 22/8 CBS"B" lb... 26/4 -1-/4 23/4 16/, Raytheon

54/4 25/s Cons Elec .40a.. 30/, -1/8 8/4 4/4 Republic Pic. .

.

35W 18 Cons Electron.. 21/4 39/4 29/4 Sang Elec 1.80.

27W 1214 Cor-Dubl.20... 15/, -/2 18 12/, Siegler .80

106/4 57/4 Corning Glass la 79 +3/2 6/4 2/8 Sparton.

6/, 3/8 Davega" 3/4 -/4 26/8 17/8 Sperry Rand .80

47 2714 Daystrom 1.20.. 33/? -f/4 9/8 5/4 Standard Coil..

19/, 13/g Decca 1 15/4 -f/8 18/2 13/, Stanley-War 1 .

.

15/, 13 Disney .40b 15/4 -/4 41/8 27/4 Stew Warner 2b

115 8I /4 East Kod .90e.

.

101/2 -1-2/2 29/4 18/4 StorerBcstg 1.80

34 22/8 Emer Elec 1.60. 32/, -f/8 46/4 29/4 Sylvania 2

6/, 3/4 Emerson Radio. 4/4 -f/8 31/2 15/8 Texas Instru. .

.

10/4 6/4 Gabriel .60 7/, -f/8 89/4 46 ThompProd 1.40

68/, 46/4 Gen Dynamics 2 61/, -2 37/2 21/4 Tung-Sol 1.40b.

72/, 52/, Gen Electric 2.. 63/8 -fl/4 30/4 19/, 20thC-Fox 1.60.

8/, 4 Gen Inst. .15g.. 5/4 25/8 15 United Art i.40.

47/4 3014 GenPrEquip2.40
22/8 General Tire .70

40 -/4 30/8 I8/4 Univ. Piet la...

30/, 28/4 -/, 28/8 16/? Warn Bros 1.20.

25/8 1714 Hoffman Elec 1. 23/2 -/8 68/8 52/, Westingh El 2.

.

376/2 270/2 IBM 2.40b 319 -fll/4 140 91/4 Zenith 3a

AMERICAN STOCK EXCHANGE

30H
40
7>/2

41>/8

14

^2Vz
28
78
40

ZVt

35y,
13/8
34>/4

22>/2

6/»
34
15'/2

3‘4

19'/2

8

15/2

31/8
23/8
37

28/8
47/4

24/4
25/4

17/8

20/2
17/8

64/s
128

-/4
-/s

- 1/8

-!-/>

+/4
+1

-H/8

+/*
-/s
+ /4

-I-/4

+W
-f/8
-I-/8

-f/8
-1-1/4

-Vi
-1-2/2

+ ’/>

-1/4
-f-/s

-1-1/4

-fVi

'+'/>

+y>
-1-6/4

4/2 2Vi Allied Artists.. 3/4 -f/.
52/? 19/, Allied Con la.. 40/4 - 2/4

21/? 11 Amer Electro/? 15 -f/,
11/4 6/8 AssocArtProd .

.

8/, -f/.
12/, 4/, Audio Dev .05d. 9/, -f/8
13/, 6/4 Belockinst/et. 8/? -/4
1/4 /, C & C TV /?

5 2V4 Clarostat .15g.. 3/4 -f/8
6/, 3 DuMont Lab... 3/8 -/4
7/, 2Vi Dynam Am 4 -/,
12/, 8 Electronic Com. 12/, -f/8
12/, bVz Electronics Cp.

.

7/, -f/8
2//, 16 Fairch Cam >/2 g. 25/4 -fl/8
30 8V4 General Trans.. 23/4 -f3/.
28/? 17 Globe Un 1.20b. 17/, -f/8
4/, 2/2 Guild Films.... 3 -f/8

44V4 29/4 Hazeltine 1.40b. 36/4 -fl/4
3’^ 2/? Herold Ra .15g|. 2/2 -/a
6/, 3/8 Int Resist .20... 4/, -/,
8/4 4 Lear 5/8

1/8 /, Muntz TV /?

3/, 2/, Muter Co. Vit.

.

3 .

9/4 5/8 NatT Telefilm.

.

7 + /4

2/, 1 Nat Union El... 1/, -f/4

11/4 5/4 Norden-Ketay.. 5/8 -/4
5 3 Oxford El .lOd.. 3W -f/8

20/, 10/4 Philips El 13/4 -f2
12/, 6/, Servomech .40. 8/a -fV4
9 3/8 Skiatron 5/? -f/8

8/4 2/a Technicolor 4/4 -f/4

5/8 3/2 Trans-Lux .20g. 4/4 -f/z

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2/4 2/2 Magna Theatre 2/8 2/4

Aerovox 4 4/2 Maxson (W. L.) .05 6Vf 7

Airborne Inst 42 45 Meredith Pub 1.80a 29W 31VV

Altec Co .80 8 8/2 National Co. (4% stk) 10 11

AMP Inc .50 18 19/2 Oak Mfg. 1.40 . 15 16

Ampex 53/? 56 Official Films .10 1/8 1/?

Baird Atomic 11 12 ORRadio 16/2 17/2

Cinerama Inc 1/, 1/, Pacific Mercury TV 5/8 6

Cinerama Prod 2 2/2 Packard-Bell .50 11/4 13

Cohu Electronics 7/4 8Vf Panellit 5/4 5/4

Collins "A" .35 12/4 13/4 Perkin-Elmer 21/4 23

Collins ‘‘B’’ .35 12/4 13/4 Philips Lamp (14% of par) .

.

30/, 32

Cook Elec. .40d 20/, 22 Reeves Soundcraft (stock) .

.

2/8 3

Craig Systems 4/, 5/4 Sprague Electric 1.20 26/2 28

DuMont Bestg 8 8/4 Taylor Instrument 1.20 28/2 30W
Eitel-McCullough (5% stk)... 32 34/2 Tele- Broadcasters 2/4 3/4

Elec Assoc (stk) 38/? 40/2 Telechrome .30 5/8 6VV

Erie Resistor .40b 8/4 8/, Telecomputing 4V4 4/?

Friden Ind. 1.00 41 44 Teleprompter (stock) 6 7

Giannini, G. M 14/? 15/4 Time Inc. 3.75 61 64

Gross Telecasting 1.60 15 I 6/2 Topp Industries (stock) 11/8 12

Hewlett-Packard 22/? 24 Tracerlab 5/8 5/,

High Voltage .lOg 24/4 25/4 Trav-Ler 1 1/4

Hycon 2 2W United Artists 4/4 4/4

Indiana Steel Products 1.20a. 18/? 19 Varian Associates 17 18W
Jerrold 1/, 2/4 Victoreen Inst 4 4W
Ling Indus 6/, 6/2 Webcor .25g , 12/4 12/4

Leeds & Northrup .60b 20/4 21/2 Wells-Gardfter 7/8 7/4

Machlett Labs .25g 11/2 13 WJR Goodwill Station .50d 12/4 12VV

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

GE's TV Projector: Projection system designed for closed-

circuit monochrome and field-sequential color TV, providing
brightness equal to motion picture, will soon be offered by
GE. Primarily designed for military applications, its prin-
cipal drawback for use in closed-circuit “meeting TV” field

(Vol. 13:52) will be its relatively high cost.

System is completely re-engineered and smaller version
of Swiss Eidophor projection TV system, which caused
great stir among movie people when 20th Century-Fox
brought pilot unit to U. S. in 1953, hoping to mass-produce
the equipment as theatres’ answer to TV (Vol. 8:3-26).
GE’s work on new model was carried on in Switzerland in

conjunction with staff of Dr. Edgar Gretener, developer of
system. U. S. rights to merchandise Eidophor are still

held by 20th Century-Fox.

Basic principle involves electrical charges on film of
oil, creating large number of prisms which control light

intensity. New version of Eidophor is limited to 15x20-ft.

picture size, but is said to have 10 times the light output
of other types of theatre-size projectors. Its xenon arc
light source has brightness of 2000 lumens, compared with
16 lumens for brightest comparable sized conventional pro-

jector, according to closed-circuit marketing mgr. Frank
Barnes. It has been built into transportable cabinet 5 ft.

high, 2 ft. wide, 4 ft. deep. Engineer-made model of new
system would cost about $50,000, Barnes said, but if orders
are received for 100 or more, cost can be cut to “under
$15,000” for monochrome model, “under $20,000” for field-

sequential color model.

System cannot be used with NTSC color, Barnes said,

pointing out that GE is principal manufacturer of closed-

circuit field-sequential color gear. Military is expected to

be largest customer, but GE hopes to show prototype to

potential civilian users, when gear ari'ives in U. S.—about
2 months from now. Eidophor will mark GE’s entry into

closed-circuit projection TV business, although the company
has been increasingly active in industrial, educational &
military closed-circuit in the last year.

In other large-screen closed-circuit news, Closedcircuit

Telecasting System pres. Fanshawe Lindsley announced
his company has ordered $200,000 worth of color projectors

capable of supplying 9xl2-ft. picture from Philips of

Eindhoven, Netherlands, for delivery this year. He also

said CTS has ordered newly developed crystalite screens

to increase picture brightness and is “negotiating” for

purchase of mobile color pickup equipment “now located on
the w’est coast,” presumably the color gear being offered

for sale by Paramount’s KTLA, which is dropping color-

casts (Vol. 13:51).

TNT Tele-Sessions Inc. reported that Plymouth held

41-city closed-circuit meeting for dealers & salesmen Jan.

24—company’s second use of the medium in 2 months. TNT
says this was 58th “repeat” customer to use its facilities.

U. S.-USSR TV-radio exchange, subject of diplomatic

negotiations since last Oct. (Vol. 13:44), were reported

included this w'eek in tentative protocol on cultural rela-

tions approved by State Dept. & Russian Embassy. No
terms were announced, but Reds were understood to accept

plan by which some filmed & recorded news & documentary
programs would be traded. Russians also were said to

have consented to end of boycott by which new U. S. movies

have been kept out of USSR since close of World War II.

Lessons in Russian via WRGB, Schenectady—first such

ever attempted on TV—are being offered Tue. & Thu.

6:30-7 a.ni. by Dr. Irving Bengelsdorf. of GE research labs.

Call letter change; KSIX-TV, Corpus Christ! (Ch. 10)

changed to KZTV.
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li Would Xannibalize^ Free TV

Network Presidents State Views Against Pay TV
Texts of Statements by NBC, ABC & CBS Chief Executives at Hearings

Before House Committee on Interstate & Foreign Commerce, Washington, In Order of Appearances, Jan. 21-22, 1958

Statement by Robert W. Sarnoli

President, National Broadcasting Co.

This committee is concerned with the possible ef-

fects of pay television upon the public. I believe these

effects can be accurately gauged by the answers to 3 closely-

related questions

:

First, will pay-TV provide a distinctive new program

I

service, or will it commandeer the prime attractions of

! free TV and offer them to the public for a price?

Second, if pay-TV becomes established, can the public
1 continue to receive the same value from free TV?

Third, will the entrenchment of pay-TV leave the public

i
any effective program choice between free and pay TV?

I I will attempt to give precise and brief answers to these

1^

questions—answers based on the economic facts of TV
life which apply with equal validity to either a pay or
a free system.

Pay-TV Will Not Add To Existing Service

I

The question of whether pay-TV will provide program-

I
ming otherwise unavailable should first be evaluated in

I
terms of what is already available.

,

In its first 10 years, TV has created a program service
I of sufficient scope and appeal to induce our people to

invest more than $15 billion in over 47,000,000 sets. They
view these programs an average of 5 hours daily. Apart
from work and sleep, this occupies more American time
and attention than any other activity, and this year more
than ever before.

A service that can so preoccupy the public must logi-

j

cally range the whole spectrum of public interests. TV
does so by drawing from every creative wellspring—from
the theater, the movies, the music field, the sports arena.
It also creates its own art forms and talents, which in
turn serve to enrich those from whom it borrows.

TV does this not altruistically, but as a matter of
I

business necessity. Our economic success hinges solely

I

on our ability to keep those millions watching. If they
I become jaded or disinterested, our business fails.

What Different or Better Service?

So, when the pay-TV promoters say the money they
seek from home boxoffices is for the purpose of offering
a different and better service, I say what different pro-
gram? What better service? They must, of course, make
this claim to win admittance to the haven of public interest.

I

To offer the same programs for pay that are now free

would be transparently opposed to the public interest.

Yet, in making the claim, they ignore an economic

contradiction. The economics of pay-TV—like those of

free television—compel it to develop the largest possible

subscription audiences. Many of its supporters are candid

enough to admit it. Witness, for example, this statement
by Telemeter:

“It is obvious that it will be to the economic interest

of all who participate in the development of pay-as-you-

see TV to obtain the widest possible distribution at the

lowest program cost to the subscriber. It is through the
mass market that the maximum potential can be obtained."

—P. 32, Telemeter comments on proposed rule-making,
FCC Docket No. 11279, June 1955.

With the mass audience a practical business necessity

for pay-TV, it must offer the most popular attractions

suitable to TV—attractions such as national sports events,

musical and variety shows, comedy programs and drama
series. Similarly, pay-TV must seek TV stars of estab-
lished national popularity, stars already tested in the
crucible of competition for public favor, stars who have
proven their ability to vnn and hold a mass audience. If

you seek the source of such stars and programs, I assure
you it will be found primarily in the program schedules
and the talent lists of the 3 national networks.

Pay-TV Would Outbid Free TV

The fact that pay-TV must have these hit attractions

and stars is only half the answer. The other half involves

their ability to draw them from the one inevitable re-

pository—free TV. Here we concede them victory. With
a boxoffice in every subscribing home, pay-TV could easily

outbid our advertiser-supported medium for the same pro-
grams and talent we have developed and which provide us
our economic base.

More specifically, the reason victory will be theirs in

any tug of war for programs and talents is this: even
though a pay program reached only a fraction of the
audience the same program or star would attract on free
television, it would produce far more revenue. A few
months ago, nearly 60,000,000 people in 22,000,000 homes
watched Mary Martin in “Annie Get Your Gun” on NBC.
One-tenth of those homes, at $1 each, would produce over
$2,000,000 in revenue from a single performance. Is

there any doubt where talent and programs would gravitate

Extra Copies of this Supplement are available at $1 each; 10 copies, $7.50; 25 copies, $12.50.



under the pull of that type of financial ma^et? As for

the remaining 50,0000,000 people in the 20,000,000 families

unable or unwilling to pay the dollar, their threatened

disenfranchisement from programs once seen free is at

the core of the issue this Committee now deliberates.

The example of “Annie Get Your Gun” could be multi-

plied to include all the key attractions and leading stars

of the present service. With a shift of the most popular
attractions and performers from free to pay-TV, the pub-
lic will be left with an uncomplicated alternative: to pay
for programs once free or stop watching them.

Free and Pay-TV Cannot Co-Exist

It is only a short stride from here to the second question

:

Can free TV continue to furnish a productive seiwice if

pay-TV is established?

TV is a delicately balanced economic mechanism. It

exists by its ability to hold mass audiences which attract

advertising revenues which in turn underwrite a whole
range of programs that offer little or no financial return.

If pay-TV progressively siphoned off our key attractions,

we would lose our only means of holding mass audiences.

Advertising effectiveness would distintegrate, revenues
would progressively shrink. The development of new pro-

grams, the continuance of those public service programs
that have made TV such a vital force in American life

would be financially untenable.

These programs we describe as public service include

comprehensive coverage of the news through a world-wide
organization of 300 correspondents; political campaign,
election and convention coverage; information documen-
taries; educational programs; support of worthy public

causes and organizations; addresses by public officials;

discussion of public issues in interview and panel programs
on which so many members of the House and Senate, and
officials of the executive branch so frequently appear.

This is a more substantial operation than many people

suspect. Every year, our program log shows that hun-
dreds of officials of the Federal government appear on NBC
programs devoted wholly or in part to the examination of

serious national issues.

Would Pay-TV Offer Public Service Programs?

These are services of great importance to the public

which pay-TV would not offer because they are not the

revenue-producing services. May I ask you gentlemen, if

it is not impei-tinent, how many of you have been ap-

proached by the pay supporters to sign up for their pro-

grams? According to their publicity releases they are out

recruiting new shows and new talent. Have you heard of

any Congressmen or govt, officials solicited for a pay-TV
panel or informational program? I haven’t, and I doubt
that I will because the Nielsen and Trendex ratings of

political leaders, diplomats and generals seldom rival those

of a Perry Como, a Wyatt Earp, or a Steve Allen.

As free TV is stripped of its revenue-producing attrac-

tions by the development of pay-TV, it will not be able to

sustain the public services that involve heavy unrecovered

costs—almost $11,000,000 for NBC alone last year. Pos-

sibly it could survive as a second-rate marginal service on
the entertainment leftovers; more probably such an eco-

nomic bloodletting would lead to total collapse of its pro-

gram structure, public service as well as entertainment.

In this evaluation, I do not suggest that pay-TV would
covet all—or even most—of our current programming. The
effects I have described would follow if pay-TV embraced
only the principal stars and attractions. A complete pro-

gram take-over would be unnecessary. Programs are in a

sense people—writers, producers, performers. By atract-

ing such people, pay-TV would subvert the present service

as effectively as if it took over entire programs.

Pay-TV Would ‘Cannibalize’ Free TV
So the second question has as precise an answer as the

first. Pay-TV can succeed only by cannbalizing free TV.
In doing so, it will not offer a replacement service of equal
scope and it will produce a basic change in the American
broadcasting system which is founded on the principle of
Freedom to Listen and Freedom to Look. The public will

lose in many ways:

Pay-TV would set up a new system, keyed to ability to

pay. The stars and attractions of today would no longer
be available to the total audience, but only to that fraction
willing and able to pay. For the first time in TV’s history,

viewers would be divided along economic lines.

Those public service programs I mentioned would be
early casualties. They are of limited boxoffice appeal

—

unpalatable to the pay-TV operator whose business is to

fill as many homes coin-boxes as possible, as quickly as
possible; unsupportable by a free service shorn of its

economic supports. The loss of these high-cost, low-return
services would be regrettable at any time and tragic in

this critical era when an informed public is so vital to our
security.

The amount of programming available to the public
would be reduced to a fraction of its present volume. The
boradcast service now runs from early morning to late

night, with hundreds of different programs each week. No
pay-TV promoter proposes such a service. Even if it

could be provided on a pay basis, how many could afford
it? To use pay-TV an amount equal to the present aver-
age set usage of 5 hours daily would cost far more than
the average American now spends for the movies, the
theater, and sports attendance combined—even if the
charge were only a nominal 25^ hourly.

No Public Choice Except to Pay or Not to See

A shift of key attractions from free to pay-TV would
also have a destructive impact in another area of national
interest, not directly related to the viewing public. Ameri-
can business relies on mass-circulation TV as a primary
instrument for selling goods and seiwices. The $1.3 billion

spent [by advertisers] in TV last year was spent to create

and maintain a mass market, resulting in lower cost to

the consuming public. If the props supporting television’s

mass circulation are carted away by pay-TV, our economy
will lose one of its great driving forces.

The direct effects on the public, and the indirect impact
on American business and advertising, would not, ironi-

cally, be the result of any public choice. The public would
be left no effective opportunity to express a preference.

To see an attraction pay-TV had removed from the
free service, the choice facing the viewer would not be be-

tween the two systems. The choice would be to pay or

not to see.

This is the principle on which pay-TV was conceived:

some people will pay to see television’s key attractions if

that becomes the only way of seeing them. Even this

minority which would pay rather than forego certain popu-
lar programs could support a pay-TV system in bonanza
fashion. It would requii’e only a few shows to start the

process, and then the pay virus would spread across the

body of today’s service wth the fatal progression of an
uncurable malignancy.

It is a play on words to say that the development of

pay-TV will depend on public choice. It is not free public

choice—it is the denial of free public choice that alone can
enable pay-TV to advance once it has its beachhead. It

is also a play on words to say that the public will not pay
for what it now gets free. When a TV attraction is taken
over by pay-TV, it is no longer fi'ee.

The conclusions I have stated on the probable public
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consequences of a pay system seem inescapable to me. But
‘ we deal here with futures, and no man can write the story

I

of tomorrow with total clairvoyance. The best one can do

in such a situation—and this applies particularly where
major issues of public policy are presented—is to analyze

• all of the factors, draw reasonable conclusions from them,

and then weigh the risks to the public from the alternative

courses of action available. In my opinion, the balance of

public interest weighs heavily against the establishment

of pay-TV.

As far as NBC itself is concerned, we neither seek nor

wish to enter pay-TV. But if it comes, and if it follows

the step-by-step progression I have outlined, we—like the

public—will have no real choice. Our only choice will be

to go in the pay-TV field or go out of business.

Wireless or Wired Pay-TV—Both Mean ‘Price Tag’

All the considerations I offer here have been presented

by NBC, in relation to wireless pay-TV, to the FCC and
Congressional Committees in previous studies of the sub-

ject. While wired pay-TV has not as yet been considered

at the governmental level, we have, also within NBC,
seriously and objectively sought to analyze the public ef-

fects of such a non-broadcast operation.

I spoke on this question recently in Pittsburgh. I then

said: “We recognize the technical and philosophical dis-

tinctions between the two types of operations”—pay-TV
on a wired basis as distinguished from pay-TV on broadcast

' frequencies. “The wire system does not involve the use

of TV channels dedicated to free broadcasting, which re-

M moves one of the philosophical objections. Its operation
I would not automatically black out a free program, and this

ti removes one of the technical objections. But as far as the

practical effects on the public are concerned, we see no

(

difference between the two systems. If either becomes
established, the end result, I believe, would be the re-

placement of a broad-based free service by a narrower
service with a price tag on it.”

As a witness before you, I have felt it important to call

your attention to these considerations relating to pay-TV,
whether on a wireless or a wired basis. Legislative action

on wired pay-TV, however, raises a series of jurisdictional,

legal, technical and regulatory questions which only the

Congress itself is in a position to study and determine. I

will, therefore, confine my remaining remarks to wireless

! pay-TV.

As I have mentioned, apart from the over-all effects of

pay-TV, the wireless system involves a further factor

!
which is direct and immediate in its impact on free broad-

I casting. Every time a pay-TV program is broadcast by
a TV station, it blocks out a free program on that station. '

In every community where a pay-TV program might broad-

I

cast, it would automatically curb the free service avail- I

able—with the reduction ranging from 25% in 4-station

communities to complete elimination in one-station areas.

‘Subtracts Facilities’ from Free TV

Use of broadcast frequencies for this purpose would be

misuse—the very opposite of the standard of “public in-

terest, convenience and necessity” which governs the ad-

ministration of the spectrum. It would effectively subtract

facilities from free TV and would be wholly inconsistent

with the governmental policy of seeking to make additional

facilities available for service to the whole public.

The FCC has announced that it will entertain applica-

tions for broad public tests of wireless pay-TV, but will

defer action on these applications until March, presumably
to provide an opportunity for Congressional consideration

of the subject.

In my view, the proposed tests promise no meaningful
resolutions of the issue. The impact of pay-TV will become
apparent only as it establishes itself as a going business.

Only then can it spread out to force a national subscrip-

tion audience and obtain sufficient revenue to provide the
type of programs it would normally offer. Tests provide

an artificial, not a real, environment for assessing the

effects of pay-TV, for they can be conducted on a basis

far removed from the realities of the operation once the

tests conclude.

The FCC recognizes this dilemma in its statement that
“field demonstrations under highly circumscribed condi-

tions and limitations would be unlikely to yield reliable

indications of how subscription television would be likely

to operate if later authorized on a more general scale. On
the other hand we do not believe that we could at this

stage justify the authorization of subscription television on
an unlimited or general scale, even for a prescribed trial

period.”

Tests Mean ‘Infiltration Beyond Recall’

The proposed tests would not resolve this dilemma. They
simply skirt a decision on the basic issue. They offer the
pay interests a golden opportunity to infiltrate, beyond re-

call, under the guise of experimentation.

Since authorization of pay-TV would produce a pro-
found change in the present broadcast system, with far-

reaching effects on the American public, it raises a funda-
mental public policy issue which should be resolved by the
Congress.

I urge that this Committee officially request the FCC to

withhold action on the pending pay-TV tests until the
Congress has resolved this public policy issue; that it re-

port favorably on the proposed legislation which would
prohibit the use of broadcast channels for pay-TV; and
that it take appropriate action to expedite enactment of
this legislation by the Congress.

Statement of Leonard H. Goldenson

President, American Broadcasting-Paramount Theatres, Inc.

WE HAVE STATED our opposition to pay-TV on
many occasions. Our reasons are explained in state-

i! ments filed before the Senate Interstate and Foreign Com-
I merce Committee during hearings held in April, 1956, and
I before the Federal Communications Commission.

We have also opposed the Commission’s plan to author-
ize pay-TV on a “trial” basis. I have submitted to Com-
mittee counsel for distribution to members of this Com-
mittee copies of our Comments dated July 8, 1957 and
Reply Comments dated July 22, 1957, which we filed in

i response to the Commission’s proposal to authorize pay-TV

on a “trial” basis. Rather than repeat our position on
“trial” authorizations in full detail in this statement, I

believe that it would be preferable if I were to summarize
it briefly and respectfully request that you make our Com-
ments and Reply Comments a part of your record.

Our position is:

1. Pay-TV will supply little, if anything, that the public

does not receive today on free TV—and with each suc-

ceeding season TV expands its already rounded program
service.

2. If pay-TV succeeds, the programs now seen on free

3
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TV will move to pay-TV. The public will be the loser,

for it will be forced to pay for programs it now sees free.

3. Those who will suffer most will be people in the lower
and middle income groups, those who can least afford to

pay. These are the ones to whom a TV set is a means
through which they can bring their families into contact
with everything which is most exciting in the whole field

of entertainment, sports, news and information and public

affairs—indeed, the whole gamut of our activities as a
nation.

4. The FCC was created by Congress to develop and
foster our American system of free radio and free TV

—

not to authorize or encourage another system, which could

lead to its destruction, without first ascertaining the will

of Congress.

5. Irrevocable changes should not be made in the system
which the Commission was established to aid and develop
until the Congress expresses its will.

6. Commission experience demonstrates the difficulty of

“turning the clock back” after interests become estab-

lished, after the public has relied upon the Commission’s
action, and after substantial expenditures have been made.

7. Congress should not be by-passed on matters of basic

national policy.

Would Mean Destruction of Free TV

The above outlines the position we have taken before

the FCC. We believe that the Conunission’s action author-
izing pay-TV on a “trial” basis would, if fully imple-
mented, result in the establishment of pay-TV for all prac-

tical purposes even though it is supposedly on a “trial”

basis. And this, we believe, would lead to the destruction

of free TV.

I have spent most of my adult life in the entertainment
business, dealing with program packagers, producers, per-

formers and agents. These people are naturally interested

in obtaining the maximum price for their products and
services. This is not said critically. People in the enter-

tainment business are no different from people in any
other business. This being the case, I am convinced that

a pay-TV system would soon strip TV of its most popular
programs by the sheer weight of its bidding power.

Let me illustrate this by saying that the producers of

programs would favor charging 1,000,000 homes 50<^ apiece

with a gross of $500,000 to charging 10,000,000 homes l<j;

apiece or $100,000—a typical charge to advertisers. It can
readily be appreciated that the potential of pay-TV—if it

works—would make it almost irresistible from a profit

standpoint.

Under our present system of free TV, the public can now
receive a wide and varied selection of programs—dramatic,

musical, sports, public affairs, discussion and news. The
fact that the public would be charged for the programs on
pay-TV is no assurance that the quality of television pro-

gramming would improve. Nor is there any assurance

that pay-TV programs ultimately would not cari*y adver-

tising. If this occurred, the American people would pay
for exactly what they now receive free.

Who Would Pay for Public Service Programming?

But would they continue to receive the public service

programming now provided by our present system?

Our present system enables free TV to bring to its

audience political conventions. Congressional hearings.

Presidential addresses, and other special events of na-

tional importance. This is made possible only by the

nation-wide interconnection facilities of the networks.

These facilities also play a highly important role in our
national security.

Free TV also donates time for thousands of public serv-

ice announcements for charitable promotions. Treasury
bond sales. Armed Forces recruiting, and similar drives.

The revenue which networks receive from commercially
sponsored programs makes possible the presentation of
public service programming which individual stations on
their own cannot afford. Any significant threat to the
economic base of free network TV threatens this program-
ming—at a time when it is more important than ever to
have an informed and alert citizenry.

There are approximately 47,000,000 TV receivers now
in use. These receivers represent a multi-billion dollar
investment by the American people—an investment made
in reliance upon the continuation of free TV service. It

would be a flagrant breach of faith to change the funda-
mental concepts on which our system is based—a change
which would create classes of viewers based not on choice
but on ability to pay.

The inability of a network to broadcast its program in
markets where scarce facilities are used for pay-TV pro-
grams, would make free TV programs unacceptable to
national advertisers and cause their cancellation through-
out the country. As this occurs, the economic base of TV
advertising would dry up, and this in turn would result in
the end of free TV.

How Pay-TV ‘Trial’ Would Work

This problem could be presented by a “trial” of pay-TV
even though restricted to markets with 4 services. Let us
take an example familiar to all of you—Washington, D. C.—one of the markets in which tests may be authorized.
Channels 4, 5, 7 & 9 are assigned to Washington. These
are all the VHF channels which can be assigned. Today

—

Wednesday—your local papers carry the evening program
for these channels, and you are no doubt familiar with
many of the programs listed. Assume one year from now
that we have pay-TV in Washington. Pay-TV programs
could well replace free TV programs you can see tonight.
For example, on Channel 7 in the prime evening hours

—

7 :30 to 10:30—you can see programs ranging from Disney-
land to the Wednesday Night Fights. If Channel 7 were

j

devoted to pay-TV during those hours, none of these pro-
grams will be listed in your paper—the channel would be
blacked out unless you paid. If 2 of the stations in Wash-

j

ington devoted their prime evening hours to pay-TV, there

I

would be only 2 stations left to accommodate the free

!

programs now provided by the 3 networks and other pro-
gram suppliers. That is what pay-TV could mean to
Washington.

Will Join ’Em If Can’t Lick ’Em

We cannot believe that Congress will permit the de-

struction of our present TV service, or that the American
people would tolerate its destruction; nevertheless, it is

incumbent upon us to state what our position would be in

this unlikely event.

We are strongly committed to continuing our growth as

a free TV network with the programming bill paid by the

advertiser, rather than by a limited segment of the public.

This position is based upon an evalution of our own busi-

ness position as well as the public interest.

We know that we may expect an increasingly successful

network operation under the present system of free TV.
The growth of the ABC-TV Netw’-ork, which in 1957 pro-

I

vided 100,000,000 TV listening hours a week to the Ameri-
can public compared with 50,000,000 in 1955, is dramatic
proof of this.

In the event, however, that pay-TV were to become a

! successful reality with the resulting deterioration of free

I TV, we would be obliged, as a matter of self-preservation,

I

to enter the pay-TV field, and our experience and know-
' how in the entertainment field should enable us to take a

4



leading position should this occur. Nevertheless, we
prefer to continue to serve all the American people with a

constantly growing and improved program service rather

than depend on a small portion of the public for a possibly

higher profit.

We will, therefore, continue to operate as a company
under either the present free TV system or a substituted

pay-TV system. We cannot say with any certainty at this

time which system would provide the most benefit to us,

since there are too many unknowns in the pay-TV picture.

However, we do know which system will give the most
benefit to the American public.

The Commission and the proponents of pay-TV have
stated that it is in the best American tradition to give

pay-TV a test. To permit such a test is equivalent to

starting an epidemic to test a new vaccine. Once the

epidemic has started, it cannot be controlled. Even “lim-

ited” 3-year tests, because of the investment required,

would create economic interests which once established

would be virtually impossible to dislodge.

The suggestion that this investment and established

viewing habits developed over a 3-year test period would
not virtually require final approval by the Commission, is

unbelievable. Past Commission experience is directly to

the contrary. The existing VHF-UHF dilemma is a
classic case in point.

Policy Must Be Congressional Decision

The fundamental precept of the Communications Act is

operation in the public interest. Clearly the public inter-

est cannot and would not be served by the destruction or

weakening of our present system. In the last analysis,

when you cut through all the arguments for and against
pay-TV, it is inescapable that what is proposed is a major
reshaping of our national policy in the field of broadcast-

ing. A matter of this magnitude, with its far-reaching
implications, should be one for Congressional rather than
administrative decision.

I do not venture to suggest to this Committee what spe-

cific action might be taken on the several pending Bills

dealing with this subject. However, I do believe that this

Committee should make known to the Federal Communica-
tions Commission that no authorization, trial or otherwise,
should be granted pending your determination of our na-
tional policy. The question is whether the people will be
deprived of free TV. The decision is yours.

Statement of Frank Stanton

President, Columbia Broadcasting System, Inc.

I
N THE INTEREST of conserving the time of this Com-
mittee, I ask permission to submit, for the record, the

Comments that we have filed in the pay-TV proceedings

before the FCC. I also ask permission to introduce into

the record an analysis of pay-TV, Free Television and the

American People* We prepared this for a meeting last

week with the affiliates of the CBS-TV Network. [See also

Special Supplement of Jan. 18, 1958, published by Tele-

vision Digest.]

With all deference to the FCC, I am comforted by the
feeling that the issue of pay-TV is now in the proper
forum. The comments which I am submitting for the
record set forth the reasons why our lawyers entertain
profound doubts that the Commission has the power to

authorize or regulate pay-TV. Quite apart from the legal

considerations, however, pay-TV involves a question of
national policy in which the public has an enormous stake.

As I will develop in the course of this statement, public
tests are inadequate to resolve the issues in this case.

Therefore, we stand in the right place now when we ask
the Congress, as the representative of the people, to decide
the fundamental public policy question of pay-TV.

Now, let me state in most summary terms: first, the
position of CBS on pay-TV and second, the reasons for
that position. Then, I shall move as quickly as possible
to a statement in somewhat more detail of the basic ques-
tion before this Committee—the question of a public test,

and why we believe that such a test, whether limited or
unlimited, is fundamentally fallacious.

There Can Be No Co-Existence

^ The basic position of CBS is this; We are for free TV.
We are for it as it is today and as we are confident that it

will develop and improve in the future.

Since we are deeply convinced that pay-TV and free TV
are incompatible, our stand for free TV means that we
necessarily must be against pay-TV. We believe that it is

impossible to be for both, because there can be no co-

existence between pay-TV and free TV as we know it.

^
*^9p- booklet available on request from CBS. 485 Madison Ave.,

Therefore, we support legislative action which would
prevent administrative authorization of the use of the
free airwaves for pay-TV, until the Congress itself has
granted that authority.

I should make clear that our position concerning closed-

circuit or wired pay television—which I do not understand
to be before this Committee and which is not before the
FCC—is a little different. Closed-circuit pay-TV does not
involve the use of the airwaves dedicated to free TV. We
feel that for us to seek prohibitory legislation would put
us in the position of asking Federal protection from com-
petition which does not use the airwaves which free TV has
done so much to develop. Therefore, we do not ask for
legislation which would prohibit closed-circuit pay-TV.
Nevertheless, I would point out (1) that closed-circuit

pay-TV proposes to ride piggy-back on free TV since it

must use existing TV sets which were bought to receive
free programming; and (2) except for the fact that closed-
circuit pay-TV would not directly black out the airwaves,
it will have all the same injurious effects on free TV as
will over-the-air pay-TV.

If There’s Pay-TV, We Will Get Our Share

We do not believe that our own ultimate economic inter-

ests are at stake in the resolution, one way or the other,
of the issue of pay-TV. If the Congress should decide that
pay-TV is in the people’s interest, and if pay-TV then
begins to take hold and to supplant free TV, we shall

participate in it, if we must, to survive economically. We
would have all the facilities, the know-how and the ex-
perience for providing entertainment on the TV screens in
the American home. If we must go into it, we believe we
would get our fair share of the multi-billion dollar bonanza
which the pay-TV promoters portray.

So we do not think that the economic fate of CBS-TV
hangs in the balance on the issue. But we do believe that
the fate of free TV as we know it today does hang in the
balance. We believe that the major—-the only important

—

stake in the issue is the public’s. We believe that if pay-TV
becomes a reality, not we, the networks and the broad-
caster's, but the people will be the losers.
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Since other witnesses have already ably stated the rea- I

sons against pay-TV, I want to review briefly why we have
|

become convinced that the public would most surely be the

loser if pay-TV goes forward and should succeed.

Pay-TV, by its very nature, must be essentially sub-

tractive rather than additive. It is subtractive because it

proposes to use channels now dedicated to free TV. Each
time a scrambled signal goes over the air, it necessarily

blocks out a free signal. Thus ultimately here in Wash-
ington, for example, pay-TV would use Channels 4, 5, 7

and 9—not the unused ones in between because those are
occupied in neighboring population centers.

Pay-TV Is ‘Subtractive’—Would Siphon from Free TV
Pay-TV is also subtractive because of its enormous po-

tential for siphoning programs from free TV. It cannot
and will not limit itself to “new” programming not now
on the air. It must turn to the programs, the people, the

talent now making up free TV. And with the enormous
number of dollars which just a small minority of the

audience can bring in, pay-TV will most certainly be able

to take those free programs away. It will have to do so

if its promoters are to amortize their tremendous initial

costs.

But I need not labor the point, for the pay-TV pro-

moters have already made it for me. It is they—not we

—

who have talked about seizing baseball, professional and
college football, star talent and plays from free TV.

I agree that the World Series might be one of the last

programs to go, but what the lawyers for the promoters
say to you about the World Series is different from what
the promoters say to prospective investors. Telemeter re-

cently said: “The World Series in the future conceivably

will be able to gross as much as $25,000,000.” (They were
talking about pay-TV.)

The siphoning process has nowhere been summed up
more simply than by the only station applicant which has
filed with the FCC for a license to go forward with pay-TV.
That applicant has said: “We ask merely for the authority
to sell, if we can, something which is now being given
away.” I cannot say it any better than they have said it.

Would Sell What’s Now Being Given Away

The consequences of pay-TV will be a real misfortune
for the American people. Viewers will have to pay for
what they now receive free. And for the first time, tele-

vision, now a democratic unifying force, will be divisive.

Where now the best in television is available to all Ameri-
cans pay-TV will fence off the best for the carriage trade.

One prosperous viewer can pay—and deprive a dozen of

his neighbors of the programs they are now enjoying.

The costs to the American people will be enormous.
Each family would have to buy or rent a decoder costing

between $40 and $85.

On top of that will be the charges for programs. To
watch pay-TV for two-thirds of the number of hours that

it now actually watches free TV, the average family would
have to pay $473 a year. This is 7 times what the average
family spends annually on shoes; 3 times what it spends
on heating and lighting its home; and, more than it

spends on all medical and dental bills, plus all drugs and
medicines, plus all cosmetics and shaving supplies, plus all

dentifrices.

Even if we take a figure of only $100 a year, which has
been suggested by the pay-TV promoters as the anticipated

average collection per family, that amount is more than 3

times what the average family now spends ‘for all admis-
sion fees put together, and substantially more than it

spends for shoes. And for this $100, at an average of 50^
an hour, the family would get only 4 hours of viewing a

week—which is only a little more than one-tenth of the

time it now devotes to free TV.

Again, not we, but the pay-TV promoters have put this
problem of cost to the American family most forcefully,

“We can,” said an officer of Telemeter, “nickel-and-dime
them to death.”

Those, briefly, are some of the reasons why we feel com-
pelled to oppose pay-TV: it will black out free channels;
it vrill siphon away free programs; and it will divide the
audience along economic lines.

Fallacy of the Test—Trial Unnecessary

Let me turn now to the imminent issue—the issue on
which the controversy concerning pay-TV has tended to

focus. That issue is whether there should not be some sort
of test of pay-TV. I think that perhaps confusion arises
out of the fact that different people are talking about
different tests—and sometimes the same people are talking
about different tests at different times. And nobody has
really stopped to analyze what, if anything, needs to be
tested or how success or failure can be measured.

What I want to do now is to demonstrate: first, that no
test is necessary ; second, that the entire concept that there
can be a democratic public choice with respect to pay-TV
is fallacious; and third, that the test proposed by the FCC
cannot achieve the Commission’s objectives.

You have been told that a trial is necessary because the
FCC lacks the decisional facts required to determine
whether pay-TV would be in the public interest. But the
decisional facts sufficient to justify denial of the pay-TV
proposals are available in abundance.

There is no dispute with respect to the blackout of free
channels. When a station is broadcasting pay-TV, it is

blacked out for those who want to see free programs.

There is no dispute with respect to divisiveness. It

must be clear that the prosperous family will be able to

view more programs than the average family.

There is no genuine dispute with respect to the siphon.
The pay-TV promoters have said, over and over again, that
they intend to put on the air the mass-appeal attractions
which are now on free TV. And the FCC itself has stated

in its Report “that some kinds of programs hitherto avail-

able under the present system would probably be subjected
to a charge on the viewer.”

Indeed, ordinary common sense shows that producers,

stars, writers, motion picture companies and others will

respond to the lure of higher pay just as everybody else

does. If they can make more money out of pay-TV than
out of free TV, they will move to the greener pastures.

The People Would Pay

In addition, it is clear that people would rather see a

baseball game free than pay for it. And all available

evidence indicates that people would pay for the programs
they like best if they could not get them without paying.
A Gallup Poll found that 31% of those interviewed said

that they would pay for the Ed Stdlivan Show if they
could not see it free. Surveys by Politz, Pulse, Roper,
and the major league baseball owners have reached similar

conclusions.

On the other hand, there is a striking absence of deci-

sional facts to demonstrate the advantages of pay-TV.
The briefs filed by the proponents’ lawyers contain only
the vaguest and most illusory promises. No principal of

any proponent has appeared before the FCC or this Com-
mittee. Where a small group of people are proposing a

scheme which bears within it so much danger and dis-

advantage to the public, one wonders what has happened to

the old-fashioned concept of asking a proponent to meet
a burden of proof.

The Canadian Royal Commission on Broadcasting, a
government body composed of distinguished citizens, had
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those same proponents before it. This Commission had no
difficulty in making the predictions which resulted in their

rejection of pay-TV. They said “subscription television

would tend to canalize for its own use the great popular
programmes now offered free to the viewing public.”

We feel that the decisional facts for free TV and against

pay-TV are clear. A test is unnecessary. An informed
decision can be made now.

Test Can’t Establish Majority Public Choice

Not only is the test unnecessary, but the very concept

of a test is, in this case, fallacious. The broad argument
is made that America is built on new enterprises which
must have an opportunity to succeed or fail in the market-
place. Therefore it is urged that the public should be

permitted to decide the fate of pay-TV by accepting or

rejecting it. This sounds overwhelmingly sensible and in

the best traditions of fi*ee enterprise. But, in this case,

it just doesn’t work out.

There are two reasons for this. First, there is no ma-
jority choice involved. Nobody is proposing that the test

be whether a majority of the people want pay-TV. That
is a test which pay-TV cannot meet.

The concept of a test by public choice in the marketplace
is nothing more than a test to determine whether pay-TV
promoters can make money. This is only a test of whether
a minority will pay enough to make pay-TV profitable.

But proving economic profitability does not prove public

interest. We know right now that it is not in the public

interest to permit one viewer to black out a dozen.

Second, there is a vital distinction which destroys the

analogy involving competition between new and traditional

products. Let me demonstrate this with some examples.

The ball-point pen competes with the fountain pen and
the electric razor competes with the safety razor. But,

although the ball-point pen is a competing means of writ-

ing, it does not prohibit the fountain pen from occupying a
place in a pocket. The electric shaver is a competing
means of shaving, but it does not forbid the safety razor
from occupying a place in the medicine cabinet. There is a

crucial distinction between pay-TV and such examples;
pay-TV does propose to occupy the scarce TV channels
dedicated to public use. It does propose to oust free TV
from these very channels.

It is these fundamental distinctions which make the

notion of a people’s choice during a test of pay-TV wholly
unrealistic.

The Test Proposed by the FCC

I originally came here to oppose the Commission’s Re-
port, which set forth the conditions of the test. I have
since learned, from statements made before you last week
by members of the FCC, that the conditions will be varied
from case to case and improvised from station to station

as applications are processed, without continuity, uni-

formity or certainty.

It seems to me, however, that I must initially take the
Report at face value. It is our conviction that the so-

called test there proposed is neither limited nor con-
trollable and that, in fact, it is no test.

According to the Report, each pay-TV system may op-
erate in 3 of more than 20 eligible areas. "These areas in-

clude more than 40 different cities in which stations, as-

signed to those cities, are actually on the air. In these
areas are the largest markets in the nation, precisely where
the advocates of pay-TV have said they want to operate if

there were no restrictions at all.

There is no limitation on the number of pay-TV sys-
tems. Five have already been proposed, and more may be
feasible. The so-called test could, during its duration, be-
come effective in all 20-odd markets. On the assumption

that only the three principal proponents will elect to par-
ticipate and that they will decide to operate in the nine
largest markets, 15,000,000 TV families—36% of the
nation’s total—will be within the test area.

The period of the trial authorization is 3 years. The
Commission has stated in its Report that it would not
terminate the tests before the 3-year period without evi-

dentiary hearings; and that it might permit them to con-
tinue, after the 3 years, during the time required to conduct
hearings and reach a final decision.

The Report places no restrictions on the number of sta-

tions in a market which may participate, or on the number
of hours during which each station may broadcast pay
programs (except that it must broadcast 28 hours of free
TV a week), or on the times of day during which pay
programs may be broadcast, or on the prices that may be
charged to the public, or on the kinds of pi'ograms, or on
the use of advertising.

Huge Investments Would Be Involved

The Commission stated in the Notice which preceded its

Report that it did not want to encourage “inordinate in-

vestment” during the trial. But it has done just that. If
only the nine largest markets were involved, the cost of
equipping only one out of 4 of the TV homes in the test
area with decoders would, on the assumptions most favor-
able to the proponents, be just under a quarter of a billion

dollars.

In addition, huge investments would have to be made,
largely by local businessmen, in establishing and main-
taining the expensive organizations for distributing de-
coding information and collecting program charges. All of
these expenses the public would, of course, be expected to
bear in one way or another.

These inordinate investments will inevitably generate
their own pressures. It will be extremely difficult to
terminate this test and, thus, to destroy these enterprises
and investments.

‘The Power to Siphon’

I am not under the illusion that the test will imme-
diately bring about all of the evils of pay-TV or that it

will demonstrate the full power of a permanent authoriza-
tion. But during the trial, the power to siphon will be
present. If only 10% of the TV families now viewing
the Ed Sullivan Show in the 9-mai’ket test area paid 50^
for the program, the promoters of pay-TV could pay the
stations, take $100,000 for their own costs and profits, and
still offer the talent appearing on the show 2% times what
is now being paid.

Certainly, during the protracted period of the test, the
blackout will be in operation. This would be true even if

only one station in the eligible markets were broadcasting
pay programs. In many of the eligible markets there are
rural, outlying and fringe areas of considerable extent
which receive Grade A service from one of the 4 (or
more) stations serving the area. For instance, in the
Milwaukee area, if WISN-TV went to pay-TV, approxi-
mately 180,000 people would lose their only Grade A free
service during the period of pay operations. The shift to
pay-TV by a single station in each eligible test area will
deprive, in total, more than 1,000,000 people of all free
Grade A service.

Beyond this, there is nothing in the Report to prevent all

of the stations in the market from presenting pay pro-
grams at the same time during the peak viewing hours of
the evening, and during that period from producing a
total blackout for everybody in the market.

Broad as this test is, it may not show the full impact of
pay-TV on free TV. It is reasonable to expect the pay-TV
promoters to be on their best behavior pending full author-
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ization. They may indeed occasionally give us differential

calculus, as they have promised, instead of Jayne Mans-
field. They may indeed leave Perry Como and the World
Series alone. With so much at stake, self-restraint would
simply be self-preservation.

An attempt to pass judgment on the ultimate program-
ming of pay-TV on the basis of a trial is like attempting to

write a book on child behavior based on the actions of

children during the week before Christmas. But here the

stakes are not a tricycle or a doll—they are $6 billion a

year. The proponents will have the incentive, the re-

sources, and the patience to walk carefully.

FCC’s Rules Are Only Improvisations

Thus far, I have been discussing the proposed test spec-

ified by the FCC Report. When appearing before this

Committee, however, members of the Commission stated

that they might depart from the Report and adopt varying

rules on an application-by-application basis.

In these circumstances, it is difficult if not impossible

for us, or this Committee, to assess the test since its rules

are still being improvised. But even to the extent that the

improvisation has begun, new difficulties have already

emerged. For example, although no such limitation ap-

pears in the Report, the Chairman of the FCC indicated

that all stations in a market might not be permitted to

participate in pay-TV and that he might be reluctant to

grant the last 2 or 3 applications in an eligible area. If

this suggestion should be adopted, a built-in incentive to

abandon free TV would be provided. The first station to

apply might have an advantage to the point of monopoly by
squatters’ rights. It would put a premium on early de-

sertion from free TV. The stations which remained loyal

to free TV would be subject to the great risk of being

frozen out of pay-TV.

In any event, it would appear that the FCC is impro-

vising new rules which cannot result in a meaningful test.

For example, if it will not grant the applications of the

last 3 stations in a market, or if it will allocate different

hours to different stations in the same market, it may well

alleviate some of the evil consequences of the test. But by
the same token, it will have robbed the test of all possible

validity for it will have made it impossible to prove the
basic point at issue—the impact of pay-TV on free TV.

Test’s Basic Fallacy and Impracticabilty

To launch an explosive missile from Cape Canaveral
over the lonely wastes of the ocean is an experiment. To
drop that missile on Pennsylvania Avenue is not an ex-

periment. The impact of the so-called pay-TV experiment
which is proposed will have immediate effect upon 15,000,-

000 TV families.

The Commission apparently believes that after inordi-

nate investments have been made, after pay-TV has been
in operation for years, after artists and producers have
been accustomed to vastly higher pay, after millions of
viewers have become habituated if not reconciled to the

pay system, hearings will be held to determine whether the

fait accompli created by the Commission should be re-

versed. It may well be too late at that point to reverse the

course of history. People will be paying to unscramble
pay-TV signals, but the pay-TV test itself will be hard to

unscramble.

The difficulties of these tests are not difficulties of de-

tails; they cannot be fixed by a little patching here and
there. These difficulties are symptomatic of the funda-
mental fallacy and impracticability of the basic concept of
these tests.

Forty-two million American families watch TV on an
average of 5 hours a day. They have invested $22 billion

on the assumption that they would continue to have free

access to the channels which have been dedicated to the
public use. We feel that the investment and the reliance

of the public in these airwaves deserve Congressional pro-

tection.

In the final analysis, there is no easy way out—^the mat-
ter has to be voted up or down. Tests provide no escape
from decision. The decision can be reached by analysis

and expert judgment. That must be done here—^by you
gentlemen who represent the people.
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SUMMARy-INDEX OF THE WEEK'S NEWS— February 1, 1958

IDEA OF “7TH REPORT" mulled by some Commissioners,

who seek to "do something about uhL" No majority

view apparent yet, but talk spreads (p. 1).

REAL SHOWDOWN ON FCC "misconduct" charges due in

hearings starting Feb. 3. Commissioners believe law

sustains them on expenses, industry relations (p. 2).

1958 AM-FM DIRECTORY READY: 21S-p. volume logs all

No. American stations by states & cities and by fre-

quencies, olso shows all applications pending (p. 3).

TOLL-TV DECISION by House Commerce Committee de-

ferred another week, as Congress gets more onti-pay-

TV bills, resolutions and speeches (p. 4).

DO YOU KNOW THAT relatively few Senators and Con-

gressmen own or control TV or radio stations. Stock-

holdings mostly minority. List from FCC records (p. 5).

NEW STATIONS START in Orlando, Fla.; Kennewick,

Wash.; Ponce, P. R.—with WTVC, Chattanooga (Ch.9),

moved from Rome, Ga., about ready to go (p. 6).

FCC NETWORK HEARINGS to be protracted, as 32 groups

ask to appear; networks have 25 witnesses (p. 6).

TV ADVERTISING JUMPED from zero 10 years tgo to more

than $1.3 biUion in 1957, or 12.6% of all media. Radio

hits all-time high of $648,000,000 (p. 8).

ED NOBLE BRANDS UNTRUE story he's lining up opposi-

tion to Goldenson's regime as pres, of AB-PT for show-

down at stockholders' meeting in May (p. 9).

Manufacturing-Distribution

HUGE TV REPLACEMENT MARKET seen in latest Mans-
field estimates: 12,000,000 small screen sets, 5 years

old, among 46,120,000 in use at year end (p. 10).

WESTREX STEREO APPROVAL seen as go-ahead for faU

marketing of both stereo records & players. Stereo

fever spreading to radio, too (p. 11).

TRANSPARENT CR TUBE marketed by GE for military-

industrial use; inexpensive mass production possible.

TV potential: "outdoor portables" (p. 13).

A 'SEVENTH REPORT' ON TV ALLOCATIONS? Maybe it*s only a trial balloon , but some FCC
members are talking up the idea of another full-scale TV allocations go-around — a
rule-making proceeding leading to a "Seventh Report." ("Sixth Report" is term de-
scribing document which ended 1948-52 freeze and set up present vhf-uhf system.

)

Chairman Doerfer, for example , had this to say about allocations, when needled
on de intermixture by Rep. Mack (D-Ill.) during Moulder subcommittee hearing this
week (see p. 2) ; "My view is that the whole problem may have to have; another rule-
making, which might lead to putting all TV into the uhf ." Doerfer emphasized to us
later that he said "might."

The talk is animated , at any rate, by a desire to "do something about uhf."
This is nothing new, nor is there any clear-cut majority view, nor is it imminent
(staff hasn't been told to draft anything) — but there's certainly more strength
behind discussion than there has been for some time.

Commissioners don't want to be quoted at this stage, but here's a sampling of
their thinking at the moment

:

"How long can we promise the public more service from 70 uhf channels? After
almost 6 years, there are only 90 uhf stations. We have no consistency in deinter-
mixture — ^nd if we make an area all-uhf, it still doesn't mean anything. I under-
stand the manufacturers have stopped all research on uhf. Maybe we ought to make
the east uhf . west vhf , give stations about 8 years to move to uhf. Or maybe we
ought to cut vhf station service down so that uhf is competitive. Or maybe we ought
to give all the uhf to the military in exchange for some vhf. But how long can we
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keep things the way they are? And I don't think we need to wait for TASO's techni-
cal findings [due by June 30] to start. Rule-making might take a couple years."

Here's another ; "We've got to do something to arrest the trend to a 12-chan-
nel system. It isn't enough."

But here's a dissenter ; "We have no time for that now. We'll have to limp
along with the present system right now. We don't have the tools. I don't antici-
pate much out of TAS0» but we ought to give them a chance."

An even stronger dissenter ; "Doerfer isn't speaking for the Commission on
that. I'm waiting for TASO — to see what the ground rules should be before we
start, thinking about changing things."

THE rCC CORRUPTION STORY' (Cont.): it isn't possible to tell vet whether any FCC com-
missioner — or anyone else, in fact — is going to be hurt by the much-publicized
charges of "misconduct" leaking from the Moulder subcommittee (Vol. 14:4). Next week
may tell the story, for all commissioners and a flock of industry witnesses start
testimony in open hearings beginning Feb. 3.

To a man, the commissioners insist they've violated no law, indulged in no
improprieties. They feel their explanations will satisfy Congressmen and public.
What disturbs them is the raw publicity generated by leaks from the Moulder investi-
gating group — including its confidential staff memo (Vol. 14:4) — when they had
no official bill of particulars to study and answer.

The charges garnering most publicity are those stating commissioners let in-
dustry pay their expenses for attending industry meetings while at same time taking
per diem payments for the trips from Govt. Commissioners note that FCC is unique in
that Communications Act specifically allows them to accept honorariums for speeches.
Thus, the law leaves things fuzzy, at the very least, in their opinion. According
to Moulder, U.S. Comptroller General Joseph Campbell says that charges of expense
mishandling, if true, show impropriety and violation of law. But there's question
whether Campbell was given full facts. On Jan. 31, Moulder sent each commissioner
list of charges against him, along with copy of staff memo — to study over week end
in preparation for the hearings in New House Office Bldg., Rm. 1334.

Five members are being charged with "misconduct," most recent appointees
Craven and Ford alone exempted. It's expected all the commissioners will stand fast
on their interpretations of the law. And, unless some egregious wrongs are brought
out, it's not expected there will be any pressure from White House to force Chairman
Doerfer or any other member to resign.

« 4: « 4:

Witnesses called to date , besides all 7 commissioners; George McConnaughey ,

ex-chairman; Frieda B. Hennock and Edward M. Webster , ex-commissioners; Comptroller
General Campbell i Harold E. Fellows , NAB pres. ; Robert K. Richards . ex-NAB v.p. ;

Frank U. Fletcher , Washington counsel for KWTV, Oklahoma City, at whose tower dedi-

cation Doerfer spoke; Frank M. Russell , NBC Washington v.p.

A prime defense of Commission during 3-day schedule of testimony is bound to

be an explanation that its function is primarily legislative, like that of Congress,

hence imposes a duty to learn industry problems by every possible means, including

field trips, informal discussions — "fraternization," in a sense. Says one commis-

sioner: "If Congress wanted to clothe us in judicial robes, it would have done so.

But it recognized our legislative role."

As for expenses , here's another commissioner's reaction; "I think the basic

thing is that you don't make money on these trips. I lost money on them last year —
and you can be sure I showed that on my income tax return." Charge is that industry

usually picks up tabs for hotel rooms at conventions, yet commissioners put in for

$12 per diem room-&-board allowances (until recently $9). How, argue the commis-

sioners, could they possibly "make money" with expense costs what they are? Chair-

man Moulder has said personal financial papers will be inspected.



RCA*s loan of color sets to the commissioners has been another hot publicity
topic. Late Senator Tobey went through same thing about black-&-white sets in early
days of TV, when he was fighting the late Maj . Edwin Armstrong's battle against RCA
on FM. Nothing came of it, when it became apparent the Govt, itself was not provid-
ing sets even to the FCC — and those then cost about what color sets do now.

RCA gave as its reason ; To acquaint commissioners with set performance. It

has also serviced color sets, replaced them from time to time, then sold used units
to stations for monitors — and says it still made money on them. These sets are on

"loan" basis — and among those having them are many other top govt, officials,
newsmen, et al. There are 2 in the White House , to say nothing of 2 black-&-white
and one DuMont black-&-white , perhaps others.

Among other subjects the subcommittee will probe in hearings: "Influence" in

comparative TV cases (Congressional, too?) ; policy on anti-trust matters and patents.
[For digest of staff memo on charges, see Vol. 14:4.]

Moulder subcommittee has its own problems . After arguing over its youthful
investigator Prof. Bernard Schwartz's method of operating, over leaks, etc., it or-

dered staff not to give confidential reports to subcommittee members themselves ! It

released staffman Norman Gelman, a special fellowship student working for free — on

basis of "conflict of interest." Gelman is a reporter for the St. Petersburg (Fla.)

Times, published by Nelson Poynter, a Ch. 10 applicant in St. Petersburg.

Full story must yet unfold — but some newspapers have already editorialized,

generally vinfavorably toward the Commission. FCC commissioners appeared before the

Moulder subcommittee in open hearing Jan. 29 but, under a "gentlemen's agreement,"

testimony and questions were confined to general functions of the FCC (see below).

1958 DIRECTORY OF AN-FN STATIONS READY: Our all-inclusive Radio Station Directory
for 1958 will be off the presses next week — an authoritative listing of the nearly
5500 AM broadcasting stations operating or authorized in the United States, and the

nearly 600 FM stations. In addition, all aural stations in Canada , Mexico , Cuba and
other North American countries are listed.

Six-part, 216-page log tabulates them (1) by states & cities , with company
names, addresses, frequencies, powers, antenna heights (FM) , network affiliations if

any; (2) separately by frequencies ; (5) by call letters . Applications pending as of

Jan. 1, 1958 (more than 500 AM, about 50 FM) are also listed in separate logs (1) by
states, and (2) by frequencies. And there's list of FCC-approved transmitters.

The AM-FM Directory can be kept up to date through the year with our weekly
Addenda (yellow sheets) reporting FCC's current grants, additions, changes, etc.,
including station sales as reported and authorized and data on non-U. S. stations as
reported by the radio regulatory authorities of Canada, Mexico, Cuba, et al.

Directory will be mailed next week to subscribers to the complete Television
Digest services, with extra copies available at $7.50 each (5 or more, $5 each). Our
recently-instituted AM-FM service , incidentally, provides the AM-FM Directory plus
the 52 AM-FM Addenda at $50 per year.

Note I The 26th edition of the semi-annual TV Factbook is now being readied
for press, should be available in about 4 weeks. The standard reference of the tele-
casting and associated electronics industries goes to all our full TV and full TV-
AM-FM subscribers, with extra copies available at $5 each (5 or more, $5.50 each).

Hearing on FCC procedures, conducted Jan. 29 by
Moulder subcommittee under “gentlemen’s agreement,”
with impropriety charges deferred (see above), elicited

these points from FCC Chairman Doerfer: (1) Adminis-
tration doesn’t dictate FCC decisions, though Commission
personnel and security activities come under executive

liiancli. (2) “fdiirification” of law is nce<lcd to restrict

courts’ interpretation of “protest rule”—so that cases

won’t drag on for years. (3) A govt, commission above

both FCC and Defense Dept, should be created to govern

spectrum allocation—to weigh conflicting demands on fre-

quencies, replacing present system of “negotiation” be-

tween FCC and govt, spectrum users. (4) Budget Bureau
doesn’t inhibit Commission from asking appropriation com-
mittocs for funds to carry out any pi-ogram it chooses.

However, Bureau does set limit on total appropriation.



Toll Verdict Deferred: There was plenty of anti-pay-
TV wind on Capitol Hill this week—but no action. Chair-
man Harris (D-Ark.), who last week promised that his

House Commerce Committee would meet on issue Jan. 30
(Vol. 14:4), found Committee’s schedule hopelessly snarled
with other matters—notably the Moulder subcommittee
meetings and hearings—and was forced to defer con-
sideration of action to block subscription TV until Feb. 6.

Six members of 15-man Senate Commerce Committee
introduced “sense of the Senate” resolution (S. Res. 251)
urging FCC not to authorize any form of pay TV “without
specific authorization by law.” They were Democrats
Smathers (Fla.), Thurmond (S. C.), Lausche (0.) and
Republicans Butler (Md.), Potter (Mich.), Payne (Me.).
After anti-toll speech on floor by Sen. Thurmond, they
were joined in sponsorship of bill by Sen. Carlson
(R-Kan.).

Fact that only 6 of the 15 members of Senate Com-
mittee joined in sponsorship of resolution is illustrative of

split among that group. Stated views of other Committee
members

:

On record as leaning toward idea of fee-TV test—or

at least leaving whole matter to FCC’s discretion—are

Chairman Magnuson (D-Wash.) and Sens. Pastore
(D-R. I.), Monroney (D-Okla.), Bricker (R-0.), Schoeppel

(R-Kan.). Not on record are Sens. Bible (D-Nev.), Yar-
borough (D-Tex.) & Purtell (R-Conn.). Sen. Cotton (R-

N. H.) says he opposes pay TV on principle but doesn’t

think Congress should inject itself into issue now.

Following Jan. 29 closed Committee meeting. Chair-

man Magnuson said resolution had been referred to Sen.

Pastore’s communications subcommittee. As to whether
hearings might be held on Senate side, he said “that’s up
to the subcommittee.” He added he personally feels issue

ultimately will be decided by courts. Meanwhile, Sen.

Ervin (D-N. C.) said he had received “very heavy” mail

against pay TV and pledged to support legislation denying

FCC authority to license any form of toll TV. In recent

weeks, 11 Senators have gone on record as opposing pay
TV, of whom 8 are now sponsors of anti-subscription

legislation.

On House side, 19 Congressmen have recently opposed

Medical Subscription TV: Dr. Leo L. Beveridge,

director of Pfizer lab’s medical film dept., who appeared on

his own at last week’s pay-TV hearings, filed supplemental

views with the House Commerce Committee asking that

Govt, take no action which would interfere with experi-

mentation with scrambled signals directed at education of

doctors. “TV offers the practicing physician a direct pipe-

line from his home or office to the medical teaching center,”

he told committee, but picture would have to be coded, be-

ing unsuitable for general public. Costs, he said, would be

carried by pharmaceutical firms & doctors; schedule

(around 7 a.m.) would not interfere with regular programs.

Note to readers: Reports on radio station sales and ap-

provals, hitherto carried in the Newsletter, will hence-

forth be carried only in the AM-FM Addenda (yellow

sheets) unless they are of transcendant importance. Re-

ports on TV station sales will continue to be reported in

the Newsletter.

Mutual Broadcasting System pres. Paul Roberts says

450-station radio network has enjoyed operational profit of

$24,000 since last Sept.; his group took over from Teleradio

last Aug. 8, and he states network losses for first 7 months

of 1957 were $680,000.

fee TV, with 11 anti-pay bills now in hopper. This week’s
bills were introduced by Reps. Radwan (R-N. Y.), Burdick
(R-N. D.), Rogers (R-Mass.) & Springer (R-Ill.), the
latter a member of House Commerce Committee. Rep.
Mack (D-Ill.), also member of Committee, says he plans
to introduce anti-subscription bill, and Rep. Zelenko (D-
N. Y.) say he’ll introduce bill to levy 25% tax on receipts
of pay-TV attractions.

Inserting anti-pay-TV remarks in Congressional Rec-
ord this week were Sen. Mansfield (D-Mont.) and Reps.
Beamer (R-Ind.), Lane (D-Mass.) and McIntosh (R-
Mich.). Rep. Wilson (R-Cal.) told Advertising Assn, of
West convention at Coronado, Cal. that “i>ay TV will have
a tougher row to hoe [in Congress] than statehood for
Alaska and Hawaii.”

On pro-subscription-TV front, pres. Sol Sagall of
Teleglobe Pay-TV System Inc. this week wrote all Senators
and Congressmen in behalf of his proposed “International
Television University” via pay TV, in which he pleaded
that “application of the pay-TV principle to education
cannot and should not be the subject of controversy.” His
view, as stated to lawmakers, is that “FCC should remove
any restrictions from the use of pay TV, by whatever
system, by any station—vhf or uhf, anywhere in the
country—provided the station in question will use pay TV
for teaching and education.”

Nation’s large newspapers continued their drumbeat
in favor of fee-TV trial. As culled by subscription pro-
ponent Zenith, these major papers—in addition to those
listed last week (Vol. 14:4)—plugged editorially for pay-
TV tests within last 2 weeks: Cleveland Plain Dealer,
Chicago Daily News, Denver Post, Providence Bulletin.

And King Features Syndicate (Hearst) columnist George
Sokolsky this week pleaded to leave toll-TV decision “to

the consumer.”

Paramount’s International Telemeter this week an-
nounced week-long demonstrations of its pay-TV system at
Chicago’s Conrad Hilton Hotel beginning Feb. 10, to which
midwestern theatre owners have been invited. Special

showing Feb. 11 wll be closed-circuit boxing exhibition to

be witnessed by members of 111. Boxing Commission, sports
writers, promoters, etc.

Regional baseball TV bans, frowned on now by Justice
Dept, but sought by minor leagues whose gates suffer from
telecasts of major club games (Vol. 14:3), could be ne-
gotiated by majors under exemptions WTitten into new
bill (HR-10378) approved by House Judiciary anti-trust
subcommittee this week. Measure by Chairman Celler
(D-N. Y.) would bring commercial aspects of pro sports
under monopoly regulation but permit “reasonably neces-
sary” agreements between clubs in specific geographic
ai'eas. Subcommittee spokesman told us one purpose of
proposed exemption in bill—not yet acted on by full Judi-
ciary Committee—is to encourage majors to adopt rule ban-
ning telecasts from cities where minor leagues are playing.

P. K. Wrigley, chewing gum tycoon who has dabbled
in radio properties occasionally, reported to his Chicago
Cubs stockholdei's this week that $100,000 fees from TV
rights kept club from going into red again last year. It

earned only $357, however, as against $145,712 in 1956.

It kept in black despite gate decline of $40,000 and drop in

attendance to 676,000 from 720,000.

Youngstown’s WFMJ-TV & WFMJ add twin-engine

plane for newsgathering to mobile TV-radio unit and

phone-equipped station wagon.
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POLITICAL FIGURES on the national, state and local

scenes crop up fairly frequently (along with kin) in

the ownership records of TV and/or radio stations

—

though not many appear as full owners or even as ma-
jority stockholders.

Whether in the cases of Senators or Congressmen this

betokens conflict of interest, at least when they're not

members of committees directly concerned with the FCC
and radio regulation, is subject of frequent debate

—

though it might be argued that any legislator holding

stock in any govt.-regulated enterprise, or in a newspaper

enjoying the second-class mailing privilege, could be sus-

pect on that score.

From where we sit, and having watched the Washing-

ton lobbies for 30-odd years, there would seem to be noth-

ing untoward about their holdings in TV or radio stations

so long as they don’t use their high offices to exert undue

influence or inveigle special favors. That most Senators

and Congressmen lean over backwards in that respect is

a well known fact; that some have overtly and covertly

sought special FCC consideration is also an open secret.

This summary will deal only with people on Capitol

Hill identifled with station ownerships, as disclosed in FCC
files; a later column will list an even more surprising num-
ber of present and past national, state and local officials

with TV-radio interests.

It If *

Congressional holdings were pointed up last week when
Rep. Oren Harris (D-Ark.) sold his 26% interest in home-
town KRBB, El Dorado (Ch. 10) for what he paid for it

($5000) in order, as he stated, to squelch any idea of con-

flict of interest with his chairmanship of the House Com-
merce Committee. Week earlier. Rep. Alvin O’Konski

(D-Wis.) sold his radio WOSA, Wausau, and FM station

WLIN, Merrill, for $225,000 (Vol. 14:3).

Senator Magnuson (D-Wash.), who heads committee

having same function as Rep. Harris’, has frequently been

questioned about his interest (slightly over 4%) in up-

coming new KIRO-TV, Seattle (Ch. 7), chiefly owned by
Saul Haas, onetime district Collector of Internal Revenue.

Sen. Magnuson’s predecessor as chairman of Senate

Committee on Interstate Commerce, Ernest W. McFarland,
now Democratic Governor of Arizona, is 40% owner of

KVTK, Phoenix (Ch. 3) which he helped found. Another
ex-chairman of same committee. Burton K. Wheeler, now
practicing law in Washington, owns 2 radio stations

—

KRIZ, Phoenix & KTLN, Denver—with his 2 sons.

Sen. Robert F. Kerr (D-Okla.), millionaire oilman,

with his family controls WEEK-TV, Peoria (Ch. 43) with

i-adio WEEK and satellite WEEQ-TV, LaSalle, 111. (Ch.

35); also owns about 35% of KVOO-TV, Tulsa (Ch. 2).

Sen. Clinton P. Anderson (D-N. M.), who was Pres. Tru-
man’s Secy, of Agriculture, holds slightly more than 5%
of stock of KGGM-TV, Albuquerque (Ch. 13) with radio

KGGM & radio KVSF, Santa Fe.

Mrs. L/>ndon Johnson (Lady Bird), wife of the Senate
majority leader from Texas, owns 94.4% of the L. B. J.

Co. and really masterminds the operations of its highly

profitable KTBC-TV, Austin, Tex. (Ch. 7) with KTBC;
L. B. J. Co. also owns 60% of KRGV-TV, Weslaco (Ch. 6)
with KRGV, and 29% of KWTX-TV, Waco (Ch. 10) with
KWTX, which in turn owns 60% of KBTX-TV, Bi-yant,

Tex. (Ch. 3).

Wife of Sen, Joseph A. O’Mahoney (D-Wyo.) is a di-

rector and owns about % of 1% of stock in Cheyenne News-
papers Inc., newspaper chain which controls KFBC-TV
there (Ch. 5) with KFBC; owns satellite KSTF, Scotts-

bluff, Neb. (Ch. 10); and owns radios KRAL, Rawlins &
KVRS, Rock Springs, both Wyo.

Wife of Sen. John Sparkman (D-Ala.) owns 49% of

radio WAVU, Albertville, Ala. Wife of Sen. Olin John-

ston (D-S. C.) owns 25% of radio WFGN, Gaffney, S. C.

Sen. Wm. F. Knowland (R-Cal.), minority leader, is

voting trustee in his family newspaper, Oakland Tribune,

which owns pioneer radio KLX there. And, it might be

noted, that Sen. Prescott Bush (R-Conn.) sat on board of

directors of CBS Inc. when he was a Wall Street banker.

9k *

On the House side, it’s noteworthy that Rep. Paul G.

Rogers (D-Fla.) once owned less than 1% of WJNO-TV,
Palm Beach, now WPTV (Ch. 6). Rep. Joel T. Broyhill

(R-Va.) and family once had small shareholdings in radio

WFTR, Front Royal, Va. And while putting into Con-

gressional Record this week a denial that he owns any TV
interest, FCC records show that Rep. Chet Holifield (R-

Cal.) holds about 2% of preferred stock in radio KXLA,
Pasadena.

No Congressman actually controls any TV station

—

but Rep. Alvin M. Bentley (R-Mich.) owns 33%% of

WKNX-TV, Saginaw (Ch. 57) with WKNX. Rep. Francis

P. Bolton (R-Ohio) votes about 5% of stock of Cleveland

Plain Dealer, which owns radio WHK there and has 40%
of WKBN-TV, Youngstown (Ch. 27) with WKBN. Rep.

J. Floyd Breeding (R-Kan.) holds one qualifying share

in KTVC, Ensign, Kan. (Ch, 6). Rep. Wm. M. Tuck
(D-Va.) is a director and owns qualifying shares in Jeffer-

son Standard Life Insurance Co., owner of WBTV, Char-

lotte (Ch. 3) with WBT; WBTW, Florence, S. C. (Ch. 8) ;

and 16% of WFMY-TV, Greensboro, N. C. (Ch. 2) with

100% of radio WBIG, Greensboro.

Small holdings in small radio stations are those of

Rep. Alvin R. Bush (R-Pa.), about 6% of WARC, Milton &
WWPA, Williamsport; Rep. Paul C. Jones (D-Mo.), about

25%, his son & wife smaller amounts, of KBOA, Kennett,

Mo.; Rep. Lee Metcalf (D-Mont.), about 7%% of KCAP,
Helena; Rep. Albert Rains (D-Ala.), about 30% of WGSV,
Guntersville, Ala. Reps. Dean P. Taylor (R-N. Y.) and
Leo W. O’Brien (D-N. Y.) own about 3% each in Lowell
Thomas-controlled company operating WTEN, Albany (Ch.

10) with radio WROW; satellite WCDC, Adams, Mass.
(Ch. 19); and WTVD, Durham-Raleigh, N. C. (Ch. 11).

There may be others, but if so they’ve escaped our re-

searchers. We might mention, though, that Rep. Porter R.

Hardy Jr. (D-Va.) is a voting trustee for 61 stockholders

in WAVY-TV, Norfolk, Va. (Ch. 10) with WAVY; that

Sen. Bricker (R-Ohio) is a trustee of Ohio State U, which
operates educational WOSU-TV, Columbus (Ch. 34) with
WOSU; that Sen. McNamara (D-Mich.) is on board of

Wayne State U, Detroit, operating WDET-FM; that the

mother of Rep. Melvin R. Laird (R-Wis.) is a regent of the

U of Wisconsin, operator of WHA-TV, Madison (Ch. 21)
with WHA; that Rep. Thomas Curtis (R-Mo.) is a trustee

of Dartmouth College, holder of a local radio CP.
In the House, too, is Rep. “Charlie” Brown (D-Mo.),

who owns the Ozark Jubilee, hillbilly show seen on ABC-
TV; he was program director of radio KWTO, Spring-
field, Mo., when he defeated the veteran GOP Congres-
sional leader Dewey Short in 1956.

Note: Ownerships of all TV stations are shown in our
semi-annual TV Factbook, the 1958 Spring-Summer edition

of which is due off presses in early March.
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New & Upcoming Stations: Three new starters this

week bring on-air total to 529 stations (91 of them
uhf)—and, in addition, we have word that WROM-
TV, Rome, Ga. (Ch. 9) ,

silent pending FCC-author-
ized move to Chattanooga, Tenn,, 54 miles away,
will start operating in latter city as ABC outlet

WTVC Feb. 11. The new starters:

WLOF-TV, Orlando, Fla. (Ch. 9) was to begin

Feb. 1 as ABC-TV outlet, second station in com-
munity which WDBO-TV (Ch. 6) has served since

June 1954. KRTX, Kennewick, Wash. (Ch. 25)

began Jan. 28 as independent, second outlet in

area served by KEPR-TV, Pasco (Ch. 19), satel-

lite of KIMA-TV, Yakima (Ch. 29) .
[For further

details about these stations, their ownership, per-

sonnel, rates, reps, see Vol. 14:4.]

WRIK-TV, Ponce, Puerto Rico (Ch. 7) got FCC pro-

gram authorization Jan. 30 for start over week end as

island’s 5th outlet. It’s 35 mi. from Mayaguez, 46 mi.

from San Juan, separated by mountains that preclude good

coverage from stations in those cities. It has 500-watt

DuMont transmitter, with Alford antenna on 100-ft. tower

on El Vigia Mt., near Ponce. Owners (% each) are George

A. Mayoral, pi-es. & chief engineer, also operator of WJMR-
TV, New Orleans (Ch. 20 with experimental Ch. 12) who
also has minority interest in WORA-TV, San Juan; Wm.
Cortada, gen. mgr. ;

Luis A. Ferre, part owner of Ponce El

Dia. Base hour is $150, rep Forjoe.

New Chattanooga outlet was acquired from Dean
Covington group by Martin Theatres of Georgia (Vol.

13:40,44), operator of WTVM, Columbus, Ga. (Ch. 28).

Reeve Owen, ex-WTVM, will be gen. mgr. of new WTVC;
Joe Windsor, national sales mgr. for both WTVC &
WTVM; S. L. Brooks, local sales mgr.; Jack Sausman,

program director; Leon Webb, chief engineer. Base hour

will be $425, rep Meeker.

Next starters due: WBPZ-TV, Lock Haven, Pa. (Ch.

32); KIRO-TV, Seattle (Ch. 8), aiming for Feb. 8 start.

* * * *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WJCT, Jacksonville, Fla. (Ch. 7, educational) doesn’t

expect to have 5-kw GE transmitter, donated by WMBR-
TV there, hooked up until late Feb., plans programming

start about April 1, reports Heywood Dowling, pres, of

grantee Educational Television Inc. It has Alford antenna

on WFGA-TV tower at 843-ft. level. It will use WMBR-
TV studios, but transmitter and film equipment will be lo-

cated in WFGA-TV transmitter house.

KAYS-TV, Hays, Kan. (Ch. 7) plans start June 1

with ABC via private relay from KAKE-TV, Wichita (Ch.

10) , reports mgr. & 49%% owner Robert E. Schmidt. Make
of transmitter isn’t reported, but its antenna height will be

748-ft. above ground. Base hour will be $150. Rep (on

sales with KAKE-TV) will be Katz.

WJMS-TV, Ironwood, Mich. (Ch. 12) plans fall start

as satellite when private microwave link with parent

WDMJ-TV, Marquette, Mich. (Ch. 6). is completed, reports

owner Frank J. Russell, publisher of Marquette Mining

Journal. CP was acquired from owners of radio WJMS
(Vol. 14:2), but new call letters haven’t been requested as

yet. It has ordered 500-watt RCA transmitter, will use

300-ft. Ideco tower with 6-section superturnstile antenna.

WDMJ-TV base hour is $200. Rep is Weed.

Barrow Report Response: Total of 32 telecasting
industry entities notified FCC this week that they
want to take part in hearings on recommendations
by Dean Roscoe Barrow’s staff for changes in net-

work business practices and relationships—slated

to begin March 3 with testimony of networks (Vol.

14:2). Most also filed brief—and usually very
sketchy—outlines of territory their testimony
would cover.

Biggest burden of rebutting Barrow Report
will fall to the networks themselves, of course,

and the 3 TV networks filed imposing lists of

witnesses, CBS listing corporate pres. Frank
Stanton, CBS-TV pres. Merle S. Jones and v.p.’s

Richard Salant & Wm. B. Lodge. NBC will have
contingent of 13 headed by pres. Robert Sarnoff
and including top network executives and heads
of 0-&-0 outlets. ABC will be represented by AB-
PT pres. Leonard Goldenson and 7 topkicks of net-

work and owned stations.
Following extension of time granted last week by FCC

to 2 CBS affiliate groups for filing of wtness lists and
outline of testimony (Vol. 14:4), Commission this week
gave similar extension to Feb. 15 to NBC-TV Affiliates.

At week’s end, Select Committee of Affiliates of ABC TV
Network asked 2-week extension for filing witness list and
outline of testimony, and requested that its appearance at

hearing be scheduled after April 15.

Industry associations filing intention of appearance
were Station Representatives Assn. (7 witnesses) and
Committee for Competitive TV (John W. English).

Stations and station groups (with witnesses) plan-

ning to testify: Storer Broadcasting Co. (George B.

Storer) ; Corinthian Broadcasting Co. (C. Wr6de Peters-

meyer) ; Meredith Publishing Co. (Payson Hall) ; RKO
Teleradio (Thomas F. O’Neil) ; KTTV, Los Angeles (Rich-

ard A. Moore) ; WKY-TV, Oklahoma City (P. A. Sugg)

;

WWJ-TV, Detroit (Edwin K. Wheeler) ; KFDM-TV, Beau-
mont (C. B. Locke) ; WFLA-TV, Tampa (George W.
Harvey); WCSH-TV, Portland, Me, (Wm. H. Rines)

;

KVAR, Phoenix (Richard 0. Lewis).

Also, WLAC-TV, Nashville (T. B. Baker Jr.); WAVE-
TV, Portsmouth, Va. (Nathan Lord); W\'EC-’T\’^, Hamp-
ton, Va. (Thomas B. Chisman); KFRE-TV, Fresno (Paul

R. Bartlett) ; Time Inc. stations (Weston C. Pullen Jr, &
Hugh B. Terry); WAFB-TV, Baton Rouge (Dwight W.
Martin) ; WMBD-TV, Peoria (Charles C. Caley) ; WDSU-
TV, New Orleans (Edgar B. Stern Jr. and/or Robert D.

Swezey); KUTV, Salt Lake City (George C. Hatch);

KING-TV, Seattle (Mrs. A. Scott Bullitt & Otto B.

Brandt) ; KFSA-TV, Ft. Smith, Ark. (Donald W. Rey-

nolds)
;
National Telefilm Assoc. (Ely Landau).

Formal transfer of KGEO-TV*, Enid-Oklahoma City

(Ch. 5) from former o^vners, headed by P. R. Banta, to

L. E. Caster, new pres. & 75% owner, and Ashley L. Robi-

son, secy.-treas. & 25% owner (Vol. 12:50), took place

Jan. 22. Robison, also owner of 15% of WREX-TV, Rock-

ford, 111. (Ch. 12) and 100% of radio KOVO, Provo, Utah,

is moving to Okla. to be gen. mgi-. Caster is ex-pres. of

WREX-TV, Rockford, 111. (Ch. 12).

Facility changes: WSBT-T\^, South Bend, Ind. (Ch. 34)

switches to Ch. 22 Feb. 1; KEPR-TV, Pasco, Wash- (Ch.

19) boosted power to 143.6-kw Jan. 27.
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PotSOnal Notss: Edward Petry has recovered from mid-

Jan. operation, returned to his desk this week after absence

of about month . . . Emanuel (Manie) Sacks, NBC &
RCA v.p., still seriously ill in Albert Einstein Memorial

Hospital, Philadelphia, suffering from virus infection of

bloodstream . . . Jack Barry promoted to operations mgr.,

WPST-TV, Miami; George Booker, ex-program director of

WJHP-TV, Jacksonville, succeeds him as production mgr.

. . . James VV. Anderson, ex-WTTG, Washington, named

national sales mgr. of NTA’s KMGM-TV, Minneapolis-St.

Paul, headquartering in N. Y., where he takes charge of

national sales for other NTA stations as acquired . . .

George Herro, ex-MBS, Chicago, named director of new

midwest div. of Pulse Inc., headquartering in Tribune

Tower, Chicago (phone, Superior 7-7140) . . . Morton A.

Barrett promoted to secy. & sales development director.

Geo. Bolling Co., reps . . . Bill Heaton named Chicago office

mgr. of rep McGavi-en-Quinn Co. . . . Dean McCarthy pro-

moted from program director to station mgr., WITI-TV,

Milwaukee . . . Joe Boland, sports director of WSBT-TV
& WSBT, South Bend, onetime Notre Dame All-American,

named dir. of adv. promotion & press information, KGO-TV,
Club . . . Lowell H. McMillan promoted to mgr. of radio

WHEC, Rochester, reporting to Glover DeLaney, director

of all Gannett TV-radio stations . . . George T. Rodman
named dir. of adv. promotion & press infonnation, KGO-TV,
San Francisco . . . James Shannon, ex-Ketchum, MacLeod

& Grove, Pittsburgh, named national sales rep of WIIC,

same city . . . Charles C. Bevis Jr., gen. mgr. of WBUF,
Buffalo, appointed to Gov. Averell Harriman’s Citizens

Council on Traffic Safety . . . Bill Tillery, from radio

WHAS, Louisville, named WHAS-TV continuity director

. . . Carl Loose pi'omoted to promotion & merchandise mgr.,

WBOY-TV, Clarksburg, W. Va.; Dick Hustead succeeds

him as mgr. of radio WBOY . . . Robert Harris named mer-

chandising & promotion director of WSTV-TV, Steuben-

ville, 0., succeeding Wm. McClinton . . . Donald J. Kramer,

ex-WKAR-TV, E. Lansing, named asst, program & pro-

duction mgr., WWJ-TV, Detroit . . . George Crandall, ex-

CBS, named dir. public relations for National Telefilm

Assoc. . . . Ned Smith, ex-Raymond Spector Co., named a

creative director at Transfilm Inc., N. Y. . . . Jay Scott, ex-

Sonnenberg, elected pres., Robert S. Taplinger Assoc. . . .

Robert Coleman, National Assn, of Educational Broad-

casters treas., is composer of “Spartan Toast,” published

by Michigan State U in Songs of Michigan State . • •

Robert Blake to dir. of press information, CBS-TV, Holly-

wood; James Kane from New York to Hollywood to head
new publicity unit . . . Lew Polen, ex-RCA field service rep,

appointed engineer-in-charge of technical facilities at

KCOP, Los Angeles . . . Walter Baker, ex-WSUN-TV, St.

Petersburg, named production mgr. of new WLOF-TV,
Orlando, Fla. . . . Ray Eichmann resigns as sales develop-

ment & research director of ABN to join NBC-TV as sales

promotion & presentations director . . . Jackson B. Maurer
named head of new office of Hamilton, Stubblefield, Twining
& Assoc., station brokers, in Cleveland Terminal Tower.

Ex-Texas Gov. W. P. Hobby, 79, chairman of Houston
Post (KPRC-TV & KPRC), underwent emergency throat

operation Jan. 27, is reported in satisfactory condition.

His wife, Oveta Culp Hobby, was President Eisenhower’s

first Secy, of Health, Education & Welfare.

NAB has picked CBS pres. Frank Stanton for annual
Keynote Award to be given at April 29 Los Angeles con-

vention session which he will address. Past winners : Brig.

Gen. David Sarnoff, Wm. S. Paley, Mark Ethridge, Robert
E. Kintner.

J. P. (Pat) Williams, WING, Dayton, named chairman,
ABN affiliates advisory boaz’d, at N. Y. meeting this week.

Obituary

Robert D. Levitt, 47, who resigned in Dec. as pres, of

NBC’s California National Productions, was found dead
Jan. 26 in summer home at East Hampton, N. Y. Longtime
Hearst promotion executive, he joined Columbia Pictures’

Screen Gems in 1955 as national sales director, was mgr.
of NBC-TV films & merchandising before he was named
head of NBC-TV film producing organization. He was with
Hearst organization more than 20 years, becoming pub-
lisher of American Weekly and Puck, v.p. & director of

Hearst Consolidated Newspapers Inc. and Hearst Pub-
lishing Co. Suiwiving are third wife Barbara, and son &
daughter by first wife Ethel Mei-man, from whom he was
divorced in 1952. Second marriage also ended in divorce.

Wm. Steinke, 72, “Jolly Bill” of pioneer children’s

radio & TV shows, died Jan. 29 at Orchard Beach, Me.
convalescent home. He inaugurated children’s show on
WOR, Newark, in 1924, moved to NBC network in 1927;

handled show on WNBC-TV for several years. Surviving

are son, 3 daughter’s.

ADVERTISING AGENCIES: Ralph W. Smith promoted

to corporate operations v.p., McCann-Eifickson . . . Ken
Boucher, ex-adv. mgr., Hawaiian Pineapple, named west

coast v.p., As.sn. of National Advertisers, 1048 Marcussen

Dr., Menlo Pai’k, Cal. . . . Cal J. McCarthy Jr., ex-Mac-

Manus, John & Adams, named exec, v.p., Kelly-Nason . . .

Lawrence Wi.sser, senior v.p., and Max Tendrich, exec, v.p.,

elected to board of Weiss & Geller . . . Richard Lockman,

Emil Mogul v.p.^ & Revlon account supervisor, named gen.

mgr. . . . James P. Ellis, ex-Kudner, son of J. H. S. Ellis,

ex-Kudner pres., forms own Plandome Productions Inc. to

siH-cializc in films . . . Maillaiul .lones, ex-Sullivan, Stauffer,

Colwell & Bayles, named v.p. & creative director of

Fletcher D. Richards . . . Robert R. Lindsey promoted to

research director of BBDO, succeeding Ben Gedalicia, who
continues as research v.p. . . . Robert Widholm named
senior broadcast buyer, Doherty, Clifford, Steers & Shen-
field; Jack K. Carver & Samuel B. Vitt promoted to media
supervisors . . . James Kaye, ex-Benton & Bowles, named
TV-radio casting director of Grey Adv.; Richard S. Paige,

ex-North Adv., named assoc, media director . . . Richard P.

Jones promoted to media dept. mgr. of J. Walter Thomp-
son, Ruth Jones to assoc, media director . . . David Hume
named pres, of Hume, Smith, Mickelberry Adv., Miami,
successor to August Dorr Assoc., with August .1. Dorr,

chin.; Bob Smith, v.p.-treas. ;
Wm. C. Mickelberry, v.p.-secy.
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Phenomenal Rise of TV: From zero in 1948 (when sta-

tistics were too sparse to be gathered) to $1,315 billion in

1957, or 12.6% of the nation’s advertising budget—that’s

the story of TV’s rise as an advertising medium. Its con-

tinuing rise is also pointed up in fact that 1957 figrure,

which embraces total expenditures by advertisers, not

merely receipts by media, and therefore includes talent &
production costs, is up 8.7% from the $1,209,900,000 of

1956 and compares with a mere $57,800,000 in 1949.

Figures for 1957 are the McCann-Erickson prelimi-

nary estimates, covering all media and prepared for the

last 12 years for Printers’ Ink. They’re the work of the

agency researchers under Robert Coen and are generally

accepted as authoritative. They’re carried as standard

refei’ence in the semi-annual TV Factbooks published by

Television Digest, and the all-media tabulation in the

forthcoming Spring-Summer Edition will date back to

1947 (though figures for TV are not given for 1947-48.)

Last year’s TV expenditures broke down to $667,000,-

000 for network, up 5.9% from 1956; $367,000,000 for spot,

up 12.9%; $281,000,000 for local, up 10.1%. TV represents

12.6% of the take of all media, radio 6.2%—as against

newspapers’ 31.9%, direct mail’s 14.4%, magazines’ 8%.
Radio’s total was $506,400,000 in 1947, reached peak

of $624,100,000 in 1952, dropped steadily to $544,900,000 in

1955, rose to $567,000,000 in 1956 and jumped 14.3% to

$648,000,000 in 1957—an all-time high. Radio’s 1957 reve-

nue sources: local, $380,000,000; spot, $204,000,000; net-

work, $64,000,000. Here are 1956-57 comparison tables:

% change
in dollar

1957 1956 volume

Millions
%ot
Total Millions

%of
Total

1957 vs.

1956

Newspapers
total $3,325.0 31.9% $3,235.6 32.7% 4-2.870

national 825.0 7.9 788.9 8.0 4-4.6

local 2,500.0 24.0 2,446.7 24.7 4-2.2

Magazines
total -- 830.0 8.0 794.7 8.0 -1-4.4

weeklies 469.0 4.5 439.5 4.4 4-6.7

women’s 165.0 1.6 165.6 1.7 -0.4

general - 159.0 1.5 152.5 1.5 4-4.3

farm, national 37.0 0.4 37.1 0.4 -0.3

TV
total . — 1,315.0 12.6 1,209.9 12.3 4-8.7

network 667.0 6.4 629.7 6.4 4-5.9

spot 367.0 3.5 325.0 3.3 4-12.9

local 281.0 2.7 255.2 2.6 4-10.1

Radio
total - - 648.0 6.2 567.0* 5.7 4-14.3

network 64.0 0.6 60.5* 0.6 4-5.8

spot - 204.0 1.9 161.0* 1.6 4-26.7

local — - 380.0 3.7 345.5* 3.5 4-10.0

Farm publications
regional — 34.0 0.3 36.0 0.4 -5.6

Total farm
publications ** (71.0) (0.7) (73.1) (0.7) -2.9

Direct mail— 1,500.0 14.4 1,419.2 14.3 4-5.7

Business papers 530.0 5.1 495.5 5.0 4-7.0

Outdoor
total - 204.0 1.9 199.6 2.0 4-2.2

national — 138.0 1.3 134.7 1.3 4-2.4

local - 66.0 0.6 64.9 0.7 4-1-7

Miscellaneous
total 2,046.0 19.6 1,947.2 19.6 4-5.1

national — 1,179.0 11.3 1,116.4 11.3 4-5.6

local 867.0 8.3 830.8 8.3 4-4.4

Total national 6,304.0 60.4 5,925.6 59.8 4-6.4

Total local — 4,128.0 39.6 3,979.1 40.2 4-3.7

GRAND TOTAL $10,432.0 100.0% $9,904.7 ‘100.0% 4-5,3

Radio figures revised to agree with final financial figures re-

ported by FCC for 1956. Detailed figures for TV have not yet been
reported for 1956.

** Bracketed figures identify advertising directed to farm markets
through national, regional & state farm publications. These fig-

ures are already contained in the other media total and are not to

be added into national or local totals.

Increased use of TV in 1957 for retail advertising is

noted in semi-annual survey of more than 2000 stores by
National Retail Dry Goods Assn. Releasing results of

study at N. Y. convention, executive v.p. J. Gordon Dakins
said 53% of reporting stores used TV last year, 43% used
more than in 1956; 23% used less, 34% made no change in

budgets. Radio was used by 70% of reporting stores, of

which 32% used more, 26% less, 42% no change. Note:
Breweries are biggest u.ser of syndicated programs, ac-

counting for 16% of all markets, reports NBC subsidiary

California National Productions v.p. H. Weller Keever;
1957 study shows they top all categories (though foods

cumulatively run 31%) with 20 of 21 largest brewers, all

in million-barrel class;, sponsoring one or more NBC-TV
film series. Of the 80 largest, 45 were sponsored; for all

218 in U. S., average is 33%. Study shows those not using
TV film showed decline in output, including the one in

million-barrel class.

Celebrated “Gaslight” case got hearing before U. S.

Supreme Court this week as attorney for CBS, Jack
Benny and sponsor American Tobacco Co. argued that TV
parody on old MGM movie came under category of “fair

use,” just like literary criticism. Attorneys for Loew’s
Inc. had obtained injunction from lower court preventing
showing of the filmed parody, arguing that the satire

—

entitled “Autolight”—was copyright violation. Represent-
ing appealing parties, Los Angeles attorney W. B. Carman
stated that entire TV industry has stopped putting on
parodies since Benny suit was filed. This prompted com-
ment from Justice Frankfurter that TV is not a “brave
industry.”

NAB’s proposed TV set census and station circulation

audit (Vol. 13:38) was finally killed at last week’s board
meeting in Phoenix, its members obviously unwilling to

support proposed $1,000,000 annual program. Instead, TV
boaid accepted TV audit circulation committee recommen-
dation (Campbell Arnoux, WTAR-TV, Norfolk, chairman)
merely to distribute findings on “new' and superior stand-

ards of measuring TV circulation” resulting from 4-year

committee study. Upcoming meeting of research commit-
tee (Hugh M. Beville, NBC, chairman) will decide W'hat to

reveal to member stations, networks, and recognized re-

search organizations.

Strict regulation of TV commercials for medicinal

products was urged this week by Dr. Morton J. Rodman of

Rutgers U’s College of Pharmacy—and he went on TV to

make his arguments for controls. Speaking on Report
from Rutgers from WATV, Newai’k, he said commercials

for “many medicines” mislead view'ers, presenting “distor-

tion or outright lies.” He insisted rules are needed “to

prevent improper TV drug commercials [w'hich] are as

potentially dangerous as a loaded gun.”

Newspaper ads were found most effective for movies

by Opinion Research Corp., Princeton, N. J., reporting in

survey for MPAA that 59% of persons queried recalled

what they saw in newspapers vs. 40% recall for TV ads,

32% theati'e signs, 30% magazine ads, 25% preview's in

theatres, 19% radio, 18% billboai'ds. About 70% of $65,-

000,000 spent annually on movie promotion now goes for

newspaper space.

National Television Monitor Corp., 541 Lexington Ave.,

N. Y. (Plaza 3-3815), formed by Ken Jaffe, ex-adv. mgr. of

Chunky Chocolate Co., offers reports on commercials at $3

each in 72 markets, plans expansion to 150. More than

200 handicapped persons are employed.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

UTT’S TOTALLY UNTRUE, and I should know,” was Ed-

ward J. Noble’s comment on story in Jan. 29 Variety

reporting that the ex-chairman, now chairman of finance

committee of American Broadcasting-Paramount, was lin-

ing up opposition to management policies of AB-PT pres.

Leonard H. Goldenson for proxy battle at annual stock-

holders’ meeting in May. Showbiz journal reported he

has backing of some large investment trusts with AB-PT
holdings which object to Goldenson’s “overoptimistic state-

ments of what the company will do” and to retention of

“too many unprofitable theatres in the UPT circuit for

too long a period.”

“I haven’t thought along those lines at all,” Noble

told us. “There’s been criticism, it’s true, but nothing so

serious but that it can be resolved. I know of no business

where there isn’t some element of disagreement.” As for

the substance of the story, he emphatically repeated; “It’s

totally untrue, and I haven’t the slightest idea where it

could have come from.”

Noble, also chief executive officer of Beech-Nut Life

Savers Inc., is a director and still one of largest stock-

holders in AB-PT. Last reports showed he owns 225,028

shares of preferred, 8949 common, his Edward J. Noble

Foundation owning 16,740 preferred, 337,304 shares com-

mon. Goldenson was holder as of last April 3 of 52,450

common, he and wife an additional 250 common, and he

held option on 25,000 common. His AB-PT remuneration

for 1956 was $181,000.

Former AB-PT v.p. and ABC pres. Robert E. Kintner,

who resigned in Oct. 1956 and became an NBC director and

its exec, v.p., and who was a protege of Noble’s, is shown

as having drawn $125,000 salary in 1956 and as holder of

employment agreement entitling him to an addtional $230,-

000 payable in 1957-60. He held option on 9500 shares of

AB-PT stock, which was unexercised and has terminated.

Ft. Worth’s WBAP-TV claims its 1% hours of local

live color daily puts it ahead of all other stations in amount

of such colorcasting; operation is subject of article in

current Direction, publication of Dallas IRE.

Rate increases: WFBM-TV, Indianapolis, Jan. 1 raised

base hour from $1200 to $1300, min. $225 to $300. WHBF-
TV, Rock Island, 111. Feb. 1 raises hour from $800 to $900,

min. $200 to $225. KVAL-TV, Eugene, Ore., Jan. 15, hour

$300 to $360, min. $60 to $86, with combination hourly rate

with KPIC, Roscburg, Ore. going from $382.50 to $434,

min. $76.50 to $99. WEAT-TV, W. Palm Beach, Jan. 1,

hour $250 to $300, min. $50 to $60. WLEX-TV, Lexington,

Dec. 1, hour $218.50 to $284.05, min. $35.65 to $46.35.

WROC-TV, Rochester, N. Y., Feb. 1, hour $700 to $800,

min. $175 to $200. WKJG-TV, Ft. Wayne, Feb. 1, hour

$450 to $500, min. $90 to $100.

Daytime Broadcasters Assn., with main order of busi-

ness preparation of comments on FCC rule-making to ex-

tend operating hours (Vol. 13:51), holds annual convention

Feb. 28 - March 1 at St. Charles Hotel, New Orleans.

Group reports stimulated interest in membership, now
about 200, since rule-making started. Chairman is Ray
Livesay, WLBII, Matloon, 111.; pres., Richard Adams,
WKOX, Framingham, Mass.

Bartell stations’ success story—“The Money-Makers
of ‘New Radio’ ”—is recounted in 5-p. article in Feb.

Fortune reporting radio’s “astonishing comeback since the

turn of the decade.” Writer Seymour Freedgood tells how
pres. Gerald A. Bartell, of Madison, Wis., parlayed $50,000

family investment in radio WEXT, Milwaukee, into

6-station $5,000,000 chain in 10 years. Now, Bartell

group (WOKY, Milwaukee; WYDE, Birmingham; WAKE,
Atlanta; KCBQ, San Diego; KRUX, Phoenix; WILD, Bos-

ton) is billing at annual rate of $3,000,000, according to

article, which says Bartell’s wall motto is: “Let’s make
nothing but money.” Founder Bartell had been produc-

tion mgr. of educational radio WHA at U of Wis. for 10

years before he moved into commercial operations in 1947,

using music-&-news format “slickly tailored” to local audi-

ences. Top management includes brothers Lee, David &
Mel, sister Rosa, her husband Ralph Evans. Says Fortune:

Together they’ve made Bartell Stations “a leader among
the independents now muscling network radio out of major
markets.”

TV’s educational value is proven by WCBS-TV, N. Y.,

according to Jan. 21 N. Y. Herald Tribune editorial which
noted that only 23 of original TV class of 177 students

dropped out of NYU’s Sunrise Semester series—and more
than 100,000 non-academic viewers followed 6:30-7 a.m.

course in comparative literature (Vol. 14:2). Said edi-

torial: “It makes you wonder whether TV hasn’t a more
important job to do in these times than parading bopsters

& quizters across the wide, wide screen.”

Background music boom—“one of the fastest growing
enterprises in the nation today”—is delineated in lead story

in Jan. 13 Billboard, which says more than 50,000,000

Americans hear it daily, that nearly 100 FM stations sup-

ply background service. This is in addition to wired sys-

tems and self-contained on-the-spot record systems.

TV’s hardy perennials: In commercial network’s first

10 years, 35 sponsors have stayed with TV from the begin-

ning “and still provide the hard core of prime time spon-
sorship,” notes Jan. 13 Billboard. There are 20 programs
on the networks, 17% of total network night shows, which
have been running more than 5 years, says Jan. 15 Variety.

Harry Bannister, NBC v.p. for station relations, is

author of article “Broadcasters and Educators” in Dec.
Jouryial of National Assn, of Educational Broadcasters.
He urges educators to use commercial TV’s potential.

KFBB-TV, Great Falls, Mont. (Ch. 5) and KFBB have
been sold by pres. Joseph P. Wilkins and associates to

E. B. Craney and Arthur Schwieder for approximately
$760,000. Craney operates KXLF-TV, Butte (Ch. 4);
satellite KXLJ-TV, Helena (Ch. 12) ;

Z-Bar Net, consisting

of 5 Mont. AMs. Purchase of KFBB stations requires

Craney to dispose of KXLK, Great Palls. Schwieder is

pres. & 7.8% owner of KID-TV, Idaho Falls, Ida. (Ch. 3).

Broker was Hamilton, Stubblefield, Twining & Assoc.

Transfer of CP for KWSL, North Platte, Neb. (Ch. 2)

from Ray J. Williams, Franklin R. Stewart & Alvin E.

Larsen Jr. to local business group headed by attorney
Rush C. Clarke (Vol. 14:1) was approved this week by
FCC. Consideration was $5000.

New reps: WITI-TV, Milwaukee, to Blair (from Bran-
ham)

; WISE-TV, Asheville, N. C. to Broadcast Time Sales

(from Bolling)
; WORA-TV, Mayaguez, P.R. to Inter-

American Publications (from Intercontinental).

George Allen was confirmed by Senate Jan. 27 as
USIA director.



HOW BIG THE REPLACEMENT MARKET: Sylvania research director Frank Mansfield , whose
semi-annual statistical tables are becoming standard guideposts, tells us now that
there were 46,120,000 TV sets-in-use in the U.S. at the end of 1957; that of these
11.233.000 were 16-18-in . models — 9,718,000 of which were more than 5 years old;
that 2,932,000 were 15-in. -or-smaller models — nearly all more than 5 years old.

Assuming the 16-18-in. models have been obsoleted by later, larger and even
cheaper units, and assuming that 5 years is a reasonable span of life for any TV

receiver — you can readily calculate that replacement market for these units alone
could exceed 12,000,000 . Say half the owners persist in clinging to most of their
old small-screen sets — it's still an enormous replacement market.

That's not all . There's scrappage , which Mansfield shows totaled 3,154,000
sets of all sizes in 1957, up from 1,915,000 in 1956 and 1,786,000 in 1955. If that
rate of discard continues, some 3,450,000 may be junked in 1958.

Researcher Mansfield gives us the statistical base for this obvious conclu-
sion in updating his estimates of TV sets produced, sold and in-use which have been
a standard reference table in our semi-annual TV Factbooks, next edition of which
will be ready in about 4 weeks. His tables cover 1955 through 1957 by quarters.

* * * *

The Mansfield tables show that 19-21-in . screen sizes increased their share
of 1957's 6,621,000 production total to 60.8% from 58.3% in 1956; that 22-in. -&-

larger sizes slipped to 5.6% from 8.6% in 1956; that 16-18- in. dropped to 2.6% from

5.8%; that color TVs increased to 3% of total production mix from 2%.

Portables make up the remainder — totaling 28%, up from 25.3% in 1956. And
within portable mix, a radical shift in screen-size dominance took place over the 2

years. The 16-18-in. portables jumped to 21% of total production in 1957 from 6.9%
in 1956; the 15-in. -&-smaller portables dropped to 7% from 18.4%. Thus, it's appar-

ent the 14- in. portable isn't dead yet — though it certainly is dying.

Color statistics aren't very reassuring . Mansfield estimates that, of the

200.000 color sets produced in 1957, some 60,000 were still in dealers' hands at

year's end as against only 20,000 at the end of 1956 (when 150,000 were produced.)

Dealer color inventory thus amounted to 30% of production vs. 13.4% at end of 1956.

Table also shows that distributors sold 170,000 color sets, suggesting additional

30.000 inventory at wholesale — but table gives no indication of what inventory

might also exist at manufacturing level at year end.

Over-all TV inventory at the dealer level is in good shape, according to the

Mansfield tables — total at end of 1957 being 860,000 (13% of year's production)

vs. 1,105,000 at end of 1956 (14.6%). In 1957, dealers sold 6,764,000 sets compared

to production of 6,621,000 (EIA's production estimate was 6,421,000); in 1956, they

sold 6,925,000 compared to production of 7,537,000.

Note ; NBC research department estimates 41,800,000 TV homes out of total U.S.

50.100.000 homes (83.5% saturation), with 3,800,000 secondary sets in these homes

and 1,400,000 in public places — for total of 47,000,000 sets-in-use at year's end.

* *

TV-Radio Production: tv set production was 103,444 in week ended Jan. 24 vs.

108,806 preceding week & 114,597 in 1957 week. Year's 3rd week brought production

to 326,642 vs. 338,987 last year. Radio production was 232,845 (80,036 auto) vs.

239,133 (99,578 auto) in preceding week & 304,540 (139,673 auto) last year. For 3

weeks, production totaled 688,902 (266,184 auto) vs. 747,900 (379,070 auto).
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Westrex System Okayed: TV-radio-hi-fi makers can

now proceed in readying phono lines for coming

of stereo records (Vol. 14 :2) with assurance that

all segments of industry have united in choice of

a single system of cutting the new disc. Engineer-

ing study committees of both Record Industry

Assn, of America, comprising all the major record

labels, and Electronic Industries Assn., most of

the major phonograph manufacturers, have rec-

ommended to their executive boards adoption of

the Westrex system as industry standard. Al-

though RIAA executive committee won’t act

finally until Feb. 7 meeting, ultimate approval is

considered a mere formality since the engineers

have already indicated their preference.

Until now the phono makers have had to guess (Vol.

14:4) which standard the record makers would choose in

order to plan instruments on which stereo records could

be played. Parts suppliers have had to guess, too, in order

to supply fundamental cartridges to phono makers.

Next question is when stereo records will be brought

to market by the major labels. Trade talk is that target

dates for initial introduction will center on the National

Assn, of Music Merchants Music Show in Chicago in July.

Though record firms have not released their plans,

general belief is that stereo records will be arriving in the

fall. The pioneer—Audio Fidelity Records—has followed

up its first (Dec.) offering with 4 more for Feb. release

priced at $6.95, or $1 more than its standard monaural LPs.

Now known officially as the “45-45 system,” what the

Westrex system attempts to do is bring stereophonic sound

—until recently available on tape only—to the phonograph

record. Once records are available, the phono industry

l)resumably will have a new market for instruments.

Time alone will tell whether the popularity of stereo rec-

ords will open up a mass market.

What the 45-45 system does is put 2 tracks of sound

in a record groove. The familiar LP puts one track in the

groove—the same sound on both legs of the groove’s “V.”

When the needle (0.7-mil needle compared to the familiar

1-mil needle) traces stereo V, it picks up both tracks, send-

ing one track through one amplifier and speaker, other

through a second amplifier and speaker.

Now that the standard has virtually been set, second-

ary engineering standards must be established by both

phono makers and record makers. However, these are felt

to be design details which will be ironed out in time to

get both records and playing equipment to market by fall.

Stereo Radio, Too; Another brand new equipment

market seems to be shaping up as companion to anticipated

stereo record-player development—stereo-multiplexed FM.
Stereophonic radio transmissions are nothing new—more

than a dozen stations already have regular stereo

broadcasts using combination of AM & FM, and combina-

tion AM-FM tuners with 2-channel amplifiers to pick up

these broadcasts have been on market for several years.

But industry is now beginning to think seriously about

multiplexed FM channels as best bet for stereo radio.

Equipment industi*y is perking up its ears to reports such

as the one by Capt. W. G. H. Finch’s WGHF (FM), Brook-

field, Conn., which for 7 months has been transmitting

2-channel hi-fi stereophonic programs and single channel

of functional music, all on same frequency, using trans-

mitting and receiving equipment developed by Multiplex

Services Corp. (Vol. 13:29). Second station to use multi-

plexed stereo FM will be Fordham U’s WFUV, which re-

cently received FCC authorization for experimental multi-

plexing and plans 2 hours of stereo music daily (Vol.

13:52). Most conventional FM tuners can be converted for

multiplex reception, manufacturers point out, quoting ex-

pected prices ranging from $15 to $100 for required filter

circuits.

Total 1957 TV sales for 7 of 8 regions reported by local

electrical leagues & utilities were down 0.8% to 16%. Re-

gions reporting: Chicago—Distributors sold 287,452 TVs
in 1957 vs. 302,491 in 1956; 24,751 in Dec. 1957 vs. 38,350

in Dec. 1956. Washington, D. C.—Distributors sold 69,537

TVs in 1957 vs. 73,473 in 1956; 5930 TVs in Dec. vs. 7856;

99,850 radios in 1957 vs. 101,605 in 1956; 19,871 radios in

Dec. vs. 17,697. San Francisco and 11 suiTOunding com-

munities—Dealers sold 136,117 TVs in 11 months of 1957

vs. 146,104 in 1956 period; 99,328 radios vs. 89,794. San
Francisco proper—Dealers sold 30,978 TVs in 11 months of

1957 vs. 34,079 in 1956 period; 24,687 radios vs. 25,210.

East Bay—Dealers sold 29,692 TVs in 11 months of 1957

vs. 28,993; 12,929 radios vs. 9652. St. Louis—Distributor

sales of black-&-white TVs for 11 months of 1957 were

57,915 vs. 54,655; color sales were 1994 vs. 912; Nov. TV
sales were 8241 vs. 7903, color TVs 163 vs. 136. Denver

—

Distributors sold 73,362 TVs in 1957 vs. 73,814 in 1956;

8226 in Dec. vs. 8959. Philadelphia—Distributors sold

160,182 TVs in 1957 vs. 190,821 in 1956; 14,417 TVs in Dec.

vs. 18,081. El Paso—Dealers sold 15,066 TVs in 1957 vs.

16,785 in 1956; 1781 TVs in Dec. vs. 1712. Western Pa.

—

Dealers sold 27,362 TVs in 1957 vs. 27,920 in 1956; 3255

TV.s in Dec. vs. 3807; 23,281 radios in 1957 vs. 24,423 in

1956 period; 6286 radios in Dec. vs. 6962.

Two billionth electron tube produced by RCA came off

Harrison, N. J. assembly line this week, consigned to Los
Angeles for use in new Navy defensive system.

Belmont Radio Corp., 4937 W. Fullerton Ave., Chicago

39, onetime TV-radio branch of Raytheon, has been re-

vived as manufacturers’ rep for electronic equipment, em-
phasizing private-label selling for Symphonic Radio
(phonos, tape recorders, hi-fi) which will soon also sell a
private-label portable transistor radio, Belmont group in-

cludes Harold C. Mattes, pres.; L. R. O’Brien, v.p,; Allen

Henry, secy.-treas.—all fonnerly with old Belmont Co.

which handled Hallicrafters’ private-label TV-radios until

it recently went out of that field

“Fashions in Color Festival,” joint duPont-RCA pro-

motion, is 40-city dept, store tour by mobile color unit start-

ing week of Feb. 2 at Watt & Shand store, Lancaster, Pa,

RCA receivers and garments made of duPont fibers will

be demonstrated 4 times daily for 4 days at each store

—

similar to the RCA-duPont-Allied Stores 1956-57 “color

caravan” promotion (Vol. 12:38). Unit has master of

ceremonies and 2 technicians, carries complete color camera
chain, 6 sets.

Zenith ad account for TV-radio-hi-fi, said to be in

excess of $2,000,000 billings, goes to Foote, Cone & Belding

from Earle Ludgin & Co.; hearing aids, estimated at

$1,000,000 billings, remain with MacFarland, Aveyard.

Advantages of luminous frames around picture tubes

are described in Philips Technical Review by Dr. J. J.

Balder, copies available from N. V. Philips, Eindhoven,

Holland.
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Trado Personals: Wm. Carlin promoted to mgr. of Du-

Mont TV tube div., succeeding Alfred Y. Bentley, to be

reassigned . . • Cole H. Pilcher promoted to Sylvania v.p.-

industrial relations and George W. Griffin Jr. to v.p.-public

relations . . . Charles M. Odorizzi, RCA exec, v.p.-sales &
service, in Mexico City this week and next on factory in-

spection tour . . . Meade Brunet, RCA staff v.p.-sales &
service, named chairman of U. S. executive committee of

Business Council for International Understanding, which

now has 80 U. S. member firms . . . A. D. Theil named Hot-

point field service mgr. to head appliance-TV regional serv-

ice organization now expanded 50% to include 16 field

technical specialists and 6 product service regions. Re-

gional field service mgrs.: F. V. Leeds, Philadelphia; E. L.

Wilson, Atlanta; C. G. Dean, Cleveland; G. J. McCaffery,

Chicago; E. E. Whitney, Dallas; P. F. Butler, San Fran-

cisco . . . Thomas J. Johnson promoted to district rep for

hi-fi components, Stromberg-Carlson, with headquarters

1002 E. Chicago st., Valparaiso, Ind. . . . Morton Mendes,

asst, to Sidney Ludwig, pres, of Tenna Mfg. Co., Cleveland,

promoted to exec, v.p.; Harvey Ludwig, automotive div.

sales mgr., to sales & adv. v.p.; Stanley R. Goss to elec-

tronic distributors sales mgr.; Max Bauer, ex-Jobber News,

named asst, sales mgr. . . . Joseph Sherman named to

handle artists & repertoire for Epic Records, Columbia

subsidiary.

DISTRIBUTOR NOTES: GE combines supervision of N. Y.

& Bloomfield appliances branches under G. R. Brownback,

gen. mgr. of N. Y. branch. Joseph E. Horak, ex-mgr.,

Bloomfield, promoted to mgr. of distribution research of

new sales & distribution dept, at Louisville; Wm. Hecox,

ex-N. Y. TV sales mgr., succeeds him as Bloomfield branch

mgr., John Young succeeding Hecox. Francis B. Hanlon,

ex-TV factory rep in eastern territory, moves into N. Y.

branch as mgr. of dealer sales . . . GE names Robert R.

Stratchan, ex-GESCO, as mgr. of new appliances sales

district. Salt Lake City . . . All-State Distributing, Newark
(Webcor, Majestic-Grimdig) promotes Irwin Fink to v.p.-

sales; names Milton M. Samoff controller . . . Majestic

International appoints Sanford Electronics, N. Y., and All-

State Distributing, Newark, for Majestic-Grundig radios &
radio-phonos, both firms dropping Telefunken; American

Elite, N. Y., names Mytelka & Rose, Newark, for Tele-

funken, and will service N. Y. dealers direct from its own
offices there instead of replacing Sanford . . . American

Geloso appoints Carell Distributing Co., Glen Ridge, N. J.

for its Geloso (Italian) tape recorder . . . Mercury Records

appoints Joseph M. Zamoiski Co., Washington-Baltimore

(Zenith) replacing Schwartz Bros.; Herb Silveiunan will

manage dept.

“Minute Man of 1958,” its highest honor, will be be-

stowed at Feb. 8 Washington banquet of Reseiwe Officers

Assn, on Brig. Gen. David Sarnoff, RCA’s much-decorated

chairman.

Dr. Lee DeForest, 84, was operated on for bladder

tumor in Santa Monica (Cal.) hospital Jan. 29, is reported

doing nicely. Present business address o:? the noted in-

ventor: 1027 N. Highland Ave., Los Angeles 28.

Obituary

Otto H. Hofman, v.p. & secy, of General Magnetic

Corp., died suddenly Jan. 27 in Detroit. Surviving are

widow, 2 daughters, brother.

ELECTRONICS PERSONALS: Maj. Gen. Albert Boyd,
USAF ret., elected Westinghouse v.p. & gen. mgr., defense

products div. . . . Rear Adm. Daniel F. J. Shea, USN ret.,

resigns as v.p. & director of Hazeltine Research Inc., which
he left the service to join in 1948; he becomes v.p. of Trav-
Ler Radio Corp., Chicago . . . Victor Emanuel, Avco
chairman, appointed by President Eisenhower to U. S. Air
Force Academy board of visitors; he’s trustee of Comdl
U and U of Dayton . . . Dr. Franklin E. Lowance, ex-

Westinghouse Air Brake, named engineering v.p. of Avco
Crosley div., succeeding Clarence G. Felix, recently named
to new post of marketing v.p. . . . Irwin A. Binder, ex-

Thompson Products, named mfg. v.p. of Ramo-Wooldridge
. . . Alartin T. Zegel promoted to product planning mgr.,

Stromberg-Carlson special products div.; Wm. E. Cutler

succeeds him as commercial products sales mgr. . . . Donald
R. Rogers named sales mgr. of GE missile & ordnance
systems dept., Washington district; Richard Hardy &
Frank Tiernan named sales engineers . . . Erik Hagglund
elected pres, of Kanthal Corp. succeeding Hans Van
Kantzow who continues as chairman . . . Bruce E. Vinke-
mulder promoted to asst. gen. sales mgr. of Centralab;

Gerry Mills succeeds him as distributor div. sales mgr.

Latest FCC assignments to inter-agency groups (sec-

ond-named is alternate) : Telecommunications Coordinat-
ing Committee, Doerfer & Craven; Telecommunications
Planning Committee, Craven & Hyde; Air Coordinating
Committee, Lee & Ford; Radio Technical Commission for

Marine Services, Bartley; Radio Technical Commission for

Aeronautics, Lee & Bartley; Telecommunications Advisory
Board, Hyde & Craven; Defense Commissioner, Lee &
Bartley; Liaison with ODM, Craven & Ford. Telephone

& Telegraph Committees comprise Hyde, Bartley & Mack,
with Ford alternate.

Department of Commerce’s Business & Defense Serv-

ices Administration unit of National Defense Executive

Reserve adds 7 from electronics industry to its 568 civilian

membership. They’re H. Myrl Stearns, Varian Assoc.;

David L. Bell, P. R. Mallory; Richard T. Orth, Sanders
Assoc.; Richard C. Lipps, Westinghouse, Buffalo; Arnold
Malkan, General Transistor; Edwin W. Peterson, RCA
Communications; Stanley E. Jarosh, Westinghouse, Wash-
ington.

New RCA engineering awards—David Sarnoff Out-

standing Achievement Award in Science & Engineering

—

were bestowed for first time this week on Dr. Albert Rose
of RCA Labs and David K. Barton of RCA Defense Elec-

tronic Products. Rose’s citation is for basic contributions

to photoelectronic phenomenon, including work on camera
tubes; Barton’s is for contributions to precise tracking

radar.

Canadian distributors’ TV sales for first 11 months of

1957 fell to 426,356 from 561,590 in same 1956 period

—

Nov. sales dipping to 60,481 from 63,250. The 11-mo. fig-

ures by provinces as reported by RETMA of Canada: Ont.,

158,131; Que., 113,688; B. C., 37,877; Alta., 35,469; Man.,

27,869; N. S., 18,166; Sask., 19,400; N. B. & P. E. I.,

12,663; Nfdld., 3093.

Tape recorder service manual, first of new series, is

available from Howard W. Sams & Co., Indianapolis.

Covering 7 basic tape recorder chassis & 2 tape players

produced in 1956-1957, 148-p. TR-1 costs $2.95. Also

available is new automatic record changer manual, RC-10,

at $2.95.



13

Transparent CRT Beady: Another electronic break-

through—with eventual TV implications—is GE’s

announcement this week that it is now marketing

transparent-screen cathode ray tubes for indus-

trial and military applications. Significance of

new product is this : Unlike previously announced

transparent phosphors (Vol. 13:17-18), GE’s can

be applied at relatively low temperatures on con-

ventional CR tube glass.

Advantages of transparent phosphors: Vastly

greater resolution than conventional picture tube

phosphor material (20-1 theoretical improve-

ment) ;
no reflection from tube face, resulting in

excellent contrast; resistance to phosphor screen

burn-out ;
lack of snow caused by variation of light

output by standard phosphors.
As to TV applications of new phosphor, GE industrial

& military engineering mgr. Channing Dichter told us his

company sees “no immediate need” for transparent home

screens. Principal application, he predicted, would be in

“true portable” sets, since transparent-screen tubes may
be viewed outdoors without loss of contrast. Since “true

portable” still awaits further transistor and battery devel-

opment as well as considerable production and cost engi-

neering, he saw development of transparent screens for TV
as no rush job.

He pointed out that no white phosphor has been de-

veloped for the process—current models using yellow,

green or blue—though he said job should not be too difficult.

He added that inherently the transparent phosphor process

needn’t be expensive, could be engineered for mass output.

For radar and other military displays, GE is show-

ing 2-color transparent tubes, the phosphors being applied

in separate layers. Dichter himself was bearish on possi-

bilities of using this type tube (called “Penetron” by GE)
with current color system because of rapid switching rate

required by NTSC system—color changes in transparent

tube being produced by changing operating voltage of

cathode ray beam.

CBS-Hytron sells Kalamazoo plant, originally built

to produce black-&-white and color TV tubes, to Brunswick-

Balke-Collender.

TV-Radio Reciprocal Trade: CBS-TV’s celebrated

Face the Nation interview last June with Communist boss

Nikita Khrushchev (Vol. 13:23 et seq) paid off this week
in much-headlined major U. S.-Soviet accord. Cultural-

scientific-agricultural exchange agreement, including “in

principle” terms for TV-radio program exchanges (Vol.

14:4), was signed at end of 3 months’ negotiations initiated

as result of CBS-TV show. But there was little likelihood

of any immediate implementation of TV-radio part of

pact by either U. S. or USSR—it being left to “working

level” diplomatic discussions with no date set for even start-

ing them. When they are started, U. S. end will be handled

by USIA, working with its Broadcast Advisory Committee,

representing industry here. “Letter of understanding”

accompanying U. S.-USSR agreement made it plain that

either could veto, any TV-radio program proposed by the

other. Texts must be submitted in advance; they’ll be

kept off air if either side thinks “effect of any such broad-

cast will not contribute to a betterment of relations.”

USSR also said it will continue to jam Voice of America

at will despite U. S. protests.

Foreign TV highlights: (1) Cumulative Canadian TV
sales to dealers reached 3,000,000-mark this week. (2)

Japan’s 8 leading TV manufacturers reportedly are co-

operating on plans to produce low-cost (around $110)

14-in. “people’s receiver” for which Govt, has offered to

remove consumer taxes. Japanese TV production for

year ending next March 31 is expected to total 600,000

sets; predicted output for 1958-59 is 900,000. (3) Aus-

tralian TV production for 1957 is estimated at 200,000 vs.

less than 50,000 in 1956. (4) Tiny El Salvador’s TV
imports were valued at $17,100 in first half of 1957, U. S.

supplying 83%, Netherlands 17%.

TV tube misrepresentation charge jvas filed by FTC
this week against 4 Harrison, N. J. firms who allegedly

advertise factory rejects, seconds and tubes taken from

used TVs as “new stock of first quality Teltron tubes . .
.”

Complaint also charges that partners Sidney & Jack Fink,

who trade as Major Brand Tube Co., Teltron Electric Co.,

Video Electric Co. & Solar Electronics—all of 428 Harrison

Ave.—describe picture tubes as “brand new” while using

used envelopes or shells. Hearing is set for March 13 in N. Y.

Ulysses A. Sanabria, TV pioneer and ex-mfr. of TVs
and tubes, now operating as DeForest-Sanabria Corp.,

Chicago, proposes a sort of TV-appliances “stock exchange”

through which brand products can be purchased by con-

sumers at discounts, in page ad in Jan. 6 Chicago Sun-

Times containing coupon for consumer membership (free)

in projected Great Names Brand Exchange, 1522 W. Law-
rence Ave., Chicago.

Another movie major moves into phono record business

as 20th Century-Fox announces it’s setting up subsidiary

in next few months. MGM was first to enter record busi-

ness 10 years ago; Paramount bought Dot Records early

in 1957; United Artists set up own company late in 1957.

Columbia Pictures this week reported it is buying Imperial

Records for $5,000,000, Lou Chudd, founder-pres. of Im-

perial, to head new Columbia div.

GE’s annual Edison Radio Amateur Award for public

service went to James E. Harrington, K5BQT, Lake
Charles, La. Winning over 48 nominee “hams” from 25

states, 45-year-old Harrington was cited for providing sole

means of communication in and out of devastated Cameron,
La. during first 3 days of rescue operations following

Hurricane Audrey.

Expansion of Mexican TV network is in the works,

with site surveys now being conducted for location of 2

stations in Guadalajara (Ch. 2 & 4), to be connected with

Me.xico City by microwave. Interconnected stations are

also due in spring at Ciudad Obregon and Hermosillo,

both on Pacific Coast. Non-interconnected station in

Torreon will use 1-kw Philco transmitter.

French-controlled commercial TV station Telesaar in

Saarbruecken was shut down by German police after de-

fying Bonn govt, order to go off air because it was inter-

fering with German state-controlled stations. Operating
on French 819-line standards, Telesaar fz’equency overlaps

with new 625-line outlet recently built by German Saar-

laendischer Rundfunk.

Cuban hazards for TV performers assigned to Ameri-
can programs originating there must be covered by $300,-

000 life insurance policies, AFTRA notified networks this

week. Due to political unrest & violence in Cuba, union’s

ruling calls for insurance compensating for loss of sight,

limbs or other injuries as well as death. Disability coverage

would provide actors $200 per week for incapacitation.
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Court Digs Into Docket: while fcc was preoccupied

with Moulder subcommittee charges (see p. 2), thus han-
dling light agenda this week, Court of Appeals managed to

clear 2 cases:

(1) After agreement by parties, court dismissed ap-

peal of Veterans Bcstg. Co., which had been fighting shift

of WTEN from Ch. 41 to Ch. 10 in Albany. Verterans is

applicant for the dropped-in Ch. 10, had protested FCC’s
grant of authority to WTEN (then WCDA) to operate

temporarily on Ch. 10 pending comparative hearing; Com-
mission dismissed protest and Veterans appealed.

(2) Court of Appeals dismissed appeal of Theodore
Granik & Wm. H. Cook involving sale of WESH-TV (Ch.

2) & radio WMFJ, Daytona Beach (Vol. 13:5). They had
protested sale of stations to other interests, asserting they

had prior contract to buy. Commission had dismissed

protest, and Granik & Cook had appealed.

WTVO, Rockford, 111. (Ch. 9) this week appealed

FCC’s dismissal of its protest against sale of WREX-TV,
Rockford (Ch. 13) [Vol. 13:44], asserting its pending de-

intei-mixture petition might be prejudiced by change in

ownership of its vhf competitor.

^ 4:

Allocations activity: (1) Maximum Service Tele-

casters, alert to any attempt to cut station spacings, filed

opposition to proposal of KCOR-TV, San Antonio (Ch. 41)

to add Ch. 2 to San Antonio by cutting co-channel spacing

with KPRC-TV, Houston, from required 220-mi. minimum
to 183 mi. San Antonio Council for Educational TV op-

posed KCOR-TV’s proposal to share educational Ch. 9.

(2) FCC finalized substitution of Ch. 80 for Ch. 70 in

Bradford, Pa., making Ch. 70 available for translator use

in No. Warren, Pa.

Sole CP was for Ch. 73 translator in Palmerton, Pa.

Commission decided to hold up Ch. 70 translator CP
granted radio WHDL, Glean, N. Y., and it designated for

hearing James E. Peaden’s application for Ch. 74, Twenty-
nine Palms, Cal., on question of finances.

Renewal of license of WMUR-TV, Manchester, N. H.

(Ch. 9) was recommended by examiner Jay A. Kyle, after

competitor TV for New Hampshire Inc. dismissed.

Two applications for TV stations were filed with FCC
this week, bringing total to 122 (30 uhf). Applications:

For Portland, Ore., Ch. 2, by Oregon Journal; for Lubbock,

Tex., Ch. 5, by owners of KDAV there. No tzanslator ap-

plications were filed this week. [For details, see TV
Addenda 26-A herewith.]

Canon 35 was invoked against WDAU-TV and radio

WGBI, Scranton, in refusal by Lackawanna County Court

Judge Hoban to permit them to cover trial of suit involving

city budget. Citing American Bar Assn.’s anti-broadcast-

ing rule, judge said court “must adhere to our judicial

standards,” that courtrooms aren’t adapted for broad-

casting proceedings.

Among TV papers scheduled for special TV session

Feb. 4 of American Institute of Electrical Engineers

winter general meeting Feb. 2-7 at Hotel ^tatler, N. Y.

:

Live-pickup vidicon camera, by RCA’s F. W. Millspaugh &
J. H. Roe; effects of local conditions on TV receiver de-

sign, by Philco’s Ei-nest Freeland
;
engineering for off-the-

air TV service in southern Cal., by Pacific T&T’s E.

Dale Barcus; new industrial TV camera system, by RCA’s

J. E. Dilley & G. A. Senioi'; dial-selected industrial TV

Tower Rule-Making Postponed: Responding to
plea by ABC that it has been working overtime preparing
for Congressional hearings on pay TV and FCC’s network
study hearings. Commission this week extended to Feb. 10
the deadline for filing comments on its proposal to require
location of towers on antenna farms and to incorporate
Joint Industry-Govt. Tall Structure Committee (JIGTSC)
criteria into rules (Vol. 13:22-23). Among comments al-

ready received: Favoring proposals, either totally or sub-
stantially, were CBS, FCBA & Meredith stations. Request-
ing that FCC wait for finalization of JIGTSC cidteria next
June were NBC, AFCCE, MST. Opposing proposals,
either totally or substantially, were consulting engineer
A. Earl Cullum; WTSP-TV, St. Petersburg; KHQ-TV,
Spokane; WJTV, Jackson, Miss.; Miami applicant Publix
TV Corp.; U of Ga.

Louisville’s WHAS-TV, continuing its 5-year effort to

find new tower site acceptable to aviation authorities (Vol.

13:9,13,26), has invited competitor WAVE-TV to share
its new proposed tower. Proposal was made Jan. 25 by
WHAS-TV v.p.-director Victor A. Sholis in letter to

WAVE-TV gen. mgr. Nathan Lord, quoting statement by
attorney for State of Kentucky filed with N. Y. airspace
subcommittee stating WAVE-TV would be “required by
the forces of competition” to relocate its tower if WHAS-
TV receives permission to erect new tower. Airspace sub-
committee last month recommended rejection of WHAS-
TV’s proposed 1860-ft. tower; Washing^ton Airspace Panel
will consider request Feb. 11.

Anti-trust suit for $1,008,112 by Syracuse Bcstg. Corp.
(radio WNDR) against Samuel I. Newhouse newspapers
& radio WSYR in Syracuse, alleging conspiracy to re-

strain trade in advertising, has been dismissed for second
time by District Court Judge Stephen W. Brennan. WNDR
complained in 5-year-old action that Syracuse Herald-
Journal and Post-Standard refused to accept advertising
unless time on WSYR also was bought. Judge Brennan
dismissed case in 1955, but year later Circuit Court or-

dered it returned for trial, although agreeing that WNDR’s
charges of monopoly and violation of anti-merger & inter-

locking directorate laws should be dropped. In second dis-

missal, Judge Brennan said W'NDR had failed to substan-

tiate restraint-of-trade complaint.

RCA shipped used 5-kw transmitter Dec. 31 to upcom-
ing KHUM-TV, Eureka, Cal. (Ch. 6), due in March; 25-kw
amplifier Jan. 15 to WSAU-TV, Wausau, Wis. (Ch. 7),

planning power boost and move to new site; 24-gain an-

tenna Jan. 13 to WSBT-TV, South Bend, holding authoriza-

tion to shift from Ch. 34 to Ch. 22.

Compact new vidicon camera with electronic view-

finder, designed especially for one-man classroom or studio

use, was introduced this week by GPL. It weighs 28 lbs.,

has 4-lens turret. Price wasn’t announced.

New 2-kw RCA transmitter for Ch. 7-13 (TT-2BH)
will be available in March at $39,500 complete.

for ticket reservation (Pennsylvania Station system), by
Dage’s J. W. Alinsky; unusual closed-circuit applications,

by GE’s C. L. Ellis; wiring a town for closed-circuit movies
(Bartlesville), by Southwestern Bell’s Harvey J. McMains.
There will also be session on scatter Feb. 5.

IRE banquet speaker at N. Y. convention March 26

will be Robert C. Sprague, chairman of Sprague Electric

Co. and of Federal Reserve Bank of Boston—speaking on

“Tlie Federal Reserve and the Electronics Industry.”
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Financial Reports:

Emerson executive salaries were cut in fiscal year

ended Oct. 31, 1957, according to proxy statement for

Feb. 19 annual stockholders’ meeting accompanying annual

statement showing operating loss of $11,177. Salary paid

pres. Benjamin Abrams was down to $33,866 from $60,008

in 1956; secy.-treas. Max Abrams, $33,482 from $44,065;

exec. v.p. Dorman D. Israel, $33,077 from $38,458. Despite

operating loss before other income & taxes in 1957, Emer-

son had net profit of $138,431 (7^ per share) on sales of

$54,803,069 vs. $84,852 (4<f) on $73,882,029 year earlier.

Company was “adversely affected” last year by TV indus-

try overproduction, lessened demand, price cutting, pres.

Abrams said. Radio & phono operations—particularly in

transistor portables & hi-fi—were reported “generally

satisfactory.” He sees “improvement” in company’s TV
sales & profits this year, continuing advance in radio &
phono sales.

Raytheon earned $4,800,000 ($1.70 per share) on 1957

sales of more than $250,000,000, of which 80% were mili-

tary business, pres. Charles F. Adams told N. Y. Society

of Security Analysts this week. He also reported net non-

recurring gain of $2,031,000 (71^) from sale of 40% inter-

est in Datamatic Corp. (Vol. 13:25), making total profit

for year $6,831,000 ($2.41). Comparison with calendar

1956 wasn’t offered because company was on fiscal basis

then, but in last 7 months Raytheon earned $655,000 (23^)

on $112,000,000 sales. Adams said current sales are at

annual rate of $300,000,000 and he anticipates further in-

crease in volume & profits during 1958. Backlog of govt,

business totals $260,000,000.

Packard-Bell earned $218,313 (32^ per share) on sales

of $8,554,000 in first 1957 fiscal quarter ended Dec. 31,

1957 vs. $259,950 (38^) on $8,897,000 year earlier, pres.

Robert S. Bell attributing slight dip to lower Nov.-Dee.

sales when major TV manufacturers engaged in year-end

inventory clearances. Technical products div. surpassed

anticipated sales volume in quarter by 103%, however, and

Bell reported further expansion of missile and advanced

electronics programs.

Reports and comments available: On electronics pros-

pects, by TV-Electronics Fund, 135 So. LaSalle St., Chicago.

On Hazeltine, in mid-monthly review, Sprayregen & Co.,

252 W. 37th St., N. Y. On Raytheon, by J. R. Williston &
Co., 115 Broadway, N. Y. On Paramount Pictures and on

Emerson Electric, by Lawrence Lewis, Pershing & Co., 120

Broadway, N. Y. On General Transistor, on Previews,

Paine, Webber, Jackson & Curtis, 25 Broad St., N. Y. On
Hoffman Electronics, by Suti’o Bros., 120 Broadway, N. Y.

Dividends: Westinghouse, 50^ payable March 1 to

stockholders of record Feb. 10; Tung-Sol, 36^ March 3 to

holders Feb. 10; P. R. Mallory, 35^ March 10 to holders

Feb. 14; Siegler, 20^ March 3 to holders Feb. 17; Inter-

national Resistance, 5(J March 1 to holders Feb. 14; Stanley

Warner, 25<‘ Feb. 25 to holders Feb. 10.

Texas Instruments expects to report 1957 sales of

more than $67,000,000, net income of about $1.10 per

share vs. $45,700,000 & 72^ in 1956, according to pres.

J. E. Jonsson of big transistor manufacturer. He predicts

1958 sales of $80^000,000.

Howard W. Sams & Co., Indianapolis electronics pub-

lishing service, reports sales for 6 months to Dec. 31, 1957

rose to $2,1.39,302 from $1,961,200 in same 1956 period,

before-tax profit amounting to $281,266 vs. $242,629.

Westinghouse^s Upswing: Westinghouse earned

$72,652,000 ($4.18 per share) on record sales of $2,009

billion in 1957 vs. $3,492,000 (10«S) on $1,625 billion in

strike-affected 1956. Earnings were second only to $79,-

921,000 ($4.78) in 1964. Fourth quarter net income last

year was $23,550,000 ($1.36), including $4,240,000 in

federal tax refunds, on $531,770,000 (highest sales for any

quarter in company’s history) vs. $4,891,000 (26^) on

$509,561,000 year earlier. Excluding last-quarter tax

credit, earnings for 1957 period were $1.11 per share. Or-

ders last year were highest recorded, year-end backlogs

were at “high levels,” chairman Gwilym A. Price reported.

Loew’s Inc. reports $5,520,000 earnings before taxes

from TV, radio, record & music business in fiscal year

ended Aug. 31, 1957—but consolidated net loss of $455,000

after before-tax losses from movie production & distribu-

tion, totaling $7,784,000. Consolidated report shows gross

revenues of $154,320,404. In fiscal 1966, Loew’s earned

$4,837,729 (91^ per share) on gross of $172,355,933. Net
loss in 1957 was ascribed by pres. Joseph R. Vogel to

changes in accounting practices which he said would have

shown $745,000 profit under old system. Sept.-Dec. quar-

ter showed estimated loss of $1,290,849 on $31,484,000

revenues, but Vogel said downward trend stopped in last

2 months, “resurgence” is under way and company now is

in black. He credited sale of pre-1949 feature films to TV
as “major source” of fiscal 1967 revenues, reporting

licenses to date will yield $50,200,000 gross over 7 years

and that another $15,000,000 worth of films will be licensed

in next 3-4 years.

National Telefilm Assoc, earned record $269,577 (26^

per share on 1,020,350 shares outstanding) in first fiscal

quarter ended Oct. 31, 1957 vs. $236,920 (23^ if based on
same number of shares instead of 682,626 actually out-

standing) year earlier. TV & theatre exhibition contracts

written in quai-ter totaled $4,310,604 vs. $3,040,783 year

earlier, film rentals amounting to $3,619,942 vs. $1,798,022.

At annual stockholders’ meeting this week, chairman Ely
Landau said NTA expects to “maintain a steady growth”

—

but doesn’t “anticipate a continuance of the phenomenal
percentage increases that have marked our progress to

date.” Stockholders voted to increase authorized capital

stock from 2,000,000 to 3,000,000 shares, but company said

it has no plans now for additional issue.

Stanley Warner Corp., chain theatre operator whose
interests also include WTRI, Albany, reports $804,600

earnings (39^) in first fiscal quarter ended Nov. 30, 1967

vs. $969,600 (45^) year earlier. Decline was attributed by
pres. S. H. Fabian to “many factors, including competition

from free movies on TV” which cut into attendance at

Stanley Warner & Cinerama theatres. He noted “sub-

stantial increase” in sales of subsidiary International Latex

Corp., however, crediting gain to “dynamic TV spot adver-

tising programs which commenced a little over year ago.”

National Theatres Inc. reports consolidated earnings

of $65,401 (2^) in 13 weeks ended Dec. 24, 1967 vs. $572,-

913 {21i}) year earlier, pres. E. C. Rhoden attributing de-

cline to “severe decrease” in movie attendance. He said

company, which is buying WDAF-TV & WDAF from
Kansas City Star for $7,600,000 (Vol. 13:47-48), hopes for

improved returns in current fiscal quarter through “better

attractions,” including new “Cinemiracle Adventure”

movie, “Windjammer,” and additional sales of unprofitable

theatre properties.



COMMON STOCK QUOTATIONS
Week Ending Friday, January 31, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5. D. C.
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NEW YORK STOCK EXCHANGE
1957-8 Wk.

High Low Stock and Div. Close Chnge
1957-8

High Low Stock and Div.

Wk.
Close Chnge

14’/. 6/2 Admiral 8 /? +/? 376‘/2 270'/? IBM 2.40b 321'/? -f2 '/?

27 16/8 Am6oschl.05g. 20 /« -'/a 373/4 253/4 IT&T 1.80 30'/? -‘/a

24 ll/a AmBcstg-Para.l 14/4 -‘/2 503/. 33 I-T-E CirBP/ad. 393/8 -5/8

43’/. 29/8 AmMach&F 1.60 36/8 -P/2 103/8 7'/. List Indust %e. 73/8 -Va
179/. 160 AT&T 9 1 / 1/4 -l‘/4 56*/8 29',i Litton Ind 395/, -\Vi
33’/. 19Vi Amphenol 1.20. 24/a -'/a 22 11 3/4 Loew's 14

36/4 28 Arvin 2 29/4 -Va 44 28‘/a Magnavox I'/ib. 333/4 -l'/4

7/4 4/a Avco .lOg 6/4 -Va 50'/4 23'/? Mallory 1.40b.

.

285/a -1-5/8

47/4 21 Beckm Inst IVif 23 /a -3/8 131 73'/? Mpis. HTI 1.60a 82 -1-4

66/4 42 Bendix Av 2.40. 48 -13/8 513/4 35/4 Motorola I'/i... 40'/? -)-'/?

52/. 27 /a Burroughs 1 ..

.

30/8 -13/8 9'/2 7 NatT Thea '/i .

.

73/4 -3/8

25Vi 15/. Clevite 1.15g. .

.

17/4 36 /a 28 Paramount 2... 35'/a -'/?

36/» 23Vi CBS "A" lb... 27/a -4-/8 183/a 11 Philco /at 143/4 + '/a

35Vi 22/. CBS"B" lb... 27/4 -|-‘/2 40 27 RCA la 343/8 +Va
20/? IWa Col Pictures /at 13/? 233/4 163/a Raytheon 223/, -Va
54/4 25/a Cons Elec .40a.. 29/a -13/8 8'/4 43/4 Republic Pic... 6/8 +Va
35/? 18 Cons Electron.. 20/4 -1 393/4 293/4 Sang Elec 1.80. 34 '/4 +Va
27/? 12/2 Cor-Dub 1.20... 15 -•/8 18 123/a Siegler .80 15/4 -Va
106/4 57/4 Corning Glass la 8O/4 -4- 1/4 6'/4 23/8 Sparton iV! -|-'/4

6/. 3/a Davega' 3/8 -|-‘/a 26‘/a 17»/8 Sperry Rand .80 193/8 -Va
47 27/2 Daystrom 1.20.. 32 -l‘/2 93/8 53/4 Standard Coil.. 75/8 -3/8

19/. 13/. Decca 1 15/4 -'/2 18'/2 133/, Stanley-War 1.. 15/8 +Va
15/» 13 Disney .40b 16/a + '/a 413/a 27 ‘/4 Stew Warner 2b 303/8 -1

115 81 /4 East Kod .90e.

.

103 +Wi 293/4 183/4 StorerBcstg 1.80 23 -5/8

34 22/8 Emer Elec 1.60. 31 - l‘/8 46‘/4 29/4 Sylvania 2 36/8 -'/a

6/. 3/4 Emerson Radio. 4/8 -/a 31/2 15 '/a Texas Instru. .

.

28 -3/8

10/4 6/4 Gabriel .60 7/8 -Vt 893/4 46 ThompProd 1.40 47Vi -f'/4

68/. 46’4 Gen Dynamics 2 60/8 -1 37 '/2 213/4 Tung-Sol 1.40b. 24/4 -Vi
72/. 52/a Gen Electric 2.. 62 '/a -1 303/4 195/a 20thC-Fox 1.60. 25'/, -/a
8/. 4 Gen Inst. .15g.. 5/4 253/8 15 United Art 1.40. 173/4 -f5/8

47/4 30Vi GenPrEquip2.40 40/8 +Va 30’/, 18'/4 Univ. Piet la... 20'/?

30/. 22/8 General Tire .70 27/a -Va 28/a 16'4 Warn Bros 1.20. 17 -3/8

45/4 36'4 Gen Telephone2 42/a -l'/4 683/a 523/8 Westingh El 2.. 633/4 -5/8

25^ 17/4 Hoifman Elecl. 22/2 - 3/4 140 91/4 Zenith 3a 130 +2

AMERICAN STOCK EXCHANGE
4Vi 2Vi Allied Artists.. 3/4 44/2 293/4 Hazeltine 1.40b. 363/a +Va

52 Vi 19/8 Allied Con la.

.

383/4 -1'/? 3‘/a 2/? Herold Ra .15g

.

25/8 +Va
21Vi 11 Amer Electro Vi 14/8 - 3/8 6/a 3/8 Int Resist .20... 4Vi —Vi
11/4 6/s AssocArtProd .

.

9 -1-3/8 83/4 4 Lear 5'/? -Vi
12/. 4/a Audio Dev .05d

.

9’/s -4-3/4 l'/8 3/. Muntz TV Vi

13/. 6/4 Belockinst/at. 8/? 3/a 2/a Muter Co. Vit.. 3

1/4 /a C & C TV Vi 93/4 55/8 NatT Telefilm.

.

6Vi

5 2Vi Clarostat .15g.

.

3Vi -4-3/4 2 /a 1 Nat Union El... 1% -/4
6Mi 3 DuMont Lab... 43/8 -4-3/4 113/4 33/4 Norden-Ketay.. 3/4 -2V4m 2Vi Dynam Am 3/a -3/8 5 3 Oxford El .loL. 35/8 +Va
12/8 8 Electronic Com. 12‘/8 -/4 205/8 10'/4 Philips El 143/8 -)-5A

12/. 5Vi Electronics Cp.. 73/8 125/8 6Vi Servomech .40. 7/4 -f/8
28/« 16 Fairch Cam Vis. 28/a +2Ya 9 3'/a Skiatron 5/4 -1-/4

30 8Vi General Trans.. 22'/? -13/4 83/4 2/a Technicolor. ... 43/8 +Va
28Vi 17 Globe Un UOb. 163/4 -’/a 5/8 3Vi Trans-Lux .20g. 4ii -I-/4

4/. 2Vi Guild Films 3‘/a -1-3/8

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2/8 2'/? Magna Theatre 2/4 25/8

Aerovox 35/8 4'/s Maxson (W. L.) .05 6VV 7

Airborne Inst 44 47 Meredith Pub 1.80a 30/2 32
Altec Co .80 73/4 8'/? National Co. (4% stk) 10/4 12

BMP Inc .50 173/4 19 Oak Mfg. 1.40 15 16V4
Ampex 51/4 54 Official Films .10 m 1/4

Baird Atomic 11 '/4 12/2 ORRadio 18 19

Cinerama Inc 1/8 2'/4 Pacific Mercury TV 53/8 6
Cinerama Prod 1/8 2/4 Packard-Bell .50 11/8 11%
Cohu Electronics 75/a 8 Panellit 5/8 55/8

Collins "A” .35 123/4 14 Perkin-Elmer 23 24%
Collins "B" .35 12'/? 13/2 Philips Lamp (14% of par).

.

31W 33
Cook Elec. .40d 215/a 23 Reeves Soundcraft (stock).

.

23/4 2 ’A

Craig Systems 43/4 5/2 Selectvision Inc 13/8 13/4

DuMont Bestg 7% 8/8 Sprague Electric 1.20 28W 30
Eitel-McCullough (5% stk)... 29'/? 32 Taylor Instrument 1.20 28 30

Elec Assoc (stk) 39 41 Tele- Broadcasters 23/4 3%
Erie Resistor .40b 7Va 8 Telechrome .30 5'/V 6%
Friden Ind. 1 41 44 Telecomputing 4/a 4/4
Giannini, G. M 143/8 15 Teleprompter (stock) 6/4 7'/4

Granco Products .05 l‘/4 15/8 Time Inc. 3.75 62/4 64

Gross Telecasting 1.60 17 19 Topp Industries (stock) 103/4 11%
Hewlett-Packard 23'/4 24/2 Tracerlab 43/4 5/4

High Voltage .lOg 233/4 25'/2 Trav-Ler 1 1/4

Hycon m 23/4 United Artists 4/4 43/4

Indiana Steel Products 1.20a. 19 19/2 Varian Associates 17V4 18%
Jerrold 1/a 2/4 Victoreen Inst 4 4%
Ling Industries 6i,'a 6'/i Webcor .25g. 12/8 125/,

Leeds & Northrup .60b 20'/? 22 Wells-Gardner 7/4 8%
Machlett Labs .25g 13 14 WJR Goodwill Station .50d. 12'/4 12%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock.during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

School TV Statistics : New 124-pp. Office of Educa-
tion bulletin. Television in Education, reviews develop-

ments in field since 1952, discusses community planning
and TV teaching methods, includes listing of foundations
making grants to educational stations. Co-authored by
Dr. Franklin Dunham, Dr. Ronald R. Lowdermilk & Mrs.
Gertrude G. Broderick, it’s available for 55(t from Supt of

Documents, Govt. Printing Office, Washington 25. Other
educational TV developments this week: (1) First open-

circuit TV college credit classes in Va. will be started

Feb. 3 over WVEC-TV, Hampton-Norfolk, by College of

Wm. & Mary. (2) Prince Georges County (Md.) school

board voted to join Greater Washington TV Assn, in

sponsoring pilot TV science classes for 5th & 6th graders

next fall. (3) Dept, of Telecommunications at U of So.

Cal. scheduled June 24 - Aug. 1 educational TV workshop.

‘All American Poll’: TV winners in Radio-TV
Daily’s “All American Poll” of 454 TV-radio editors: man
of year. Jack Paar (NBC) ; woman of year, Dinah Shore
(NBC) ; dramatic show, “Green Pastures,” Hallmark Hall

of Fame (NBC) ; comedy show. Tonight (NBC)
; musical

show, “Annie Get Your Gun” (NBC) ; commentator, Ed-
ward R. Murrow (CBS) ; documentary, “The Innocent

Years” & “The Jazz Age,” Project 20 (NBC)
; quiz show.

Twenty One (NBC) ; new program ideas. Seven Lively

Arts (CBS) ; color program, “Annie Get Your Gun”
(NBC) ; filmed series, Disneyland (ABC) ; variety show,

Steve Allen Show (NBC) ; children’s show, “Pinocchio”

(NBC) ; westerns, tie. Wagon Train (NBC) and Gun-
smoke (CBS)

; public service, Nikita Khrushchev interview.

Face the Nation (CBS) ; producer, Martin Manulis (CBS)

;

director, George Schaefer (NBC) ; vocalists. Perry (3omo

(NBC) and Dinah Shore (NBC) ; new talent, James
Garner (ABC) and Polly Bergen (NBC)

;
sportscastcr,

Mel Allen; song, “Around the World in 80 Days.” There
were awards also for similar categories in radio.

Christopher TV awards—bestowed this week by Catho-

lic lay order for using “God-given talents in a positive &
constructive manner”: “The Best Doggone Dog in the

World,” Disneyland, ABC (Walt Disney, exec, producer;

Larry Lansburgh, producer-director; Robert Stevenson,

director; Janet Lansburgh, Bill Walsh, James Algar, Lee
Chaney, writers). “The Prince & the Pauper,” DuPont
Show of the Month, CBS (David Susskind, producer; Dan-
iel Petrie, director; Leslie Slote, writer). “The Gadfly,”

Telephone Time, ABC (Jerry Stagg, producer; Robert

Sinclair, director; David Evans, writer). “The Innocent

Years,” Project 20, NBC (Henry Solomon, producer-

writer; Donald Hyatt, director; Richard Hanser, writer;

Silvio D’Alisera, editor). “Guest from England,” Life

of Riley, NBC (Tom McKnight, producer; Jean Yarbrough,

director; Dick Conway, Roland MacLane, writers). Oct.

13, 1957 “Edsel Show,” CBS (Bill Morrow, producer-

writers; S. R. Berns, director; Toots Camarata, musical

director). “Dialogues of the Carmelites,” NBC Opera
(Samuel Chotzinoff, producer; Kirk Browning, director;

Peter Herman Adler, music & art director; Francis

Poulenc, composer). “Brainw'ashing,” 20th Century, CBS
(A1 Wasserman, producer-director-widter).

Three-time performance of 2-hour play, Percy Mac-
Kaye’s The Scarecrow, is claimed as “first” in TV history

by educational WGBH-TV, Boston (Ch. 2); staged by

Boston U drama students, it’s being carried evening of

Feb. 1, afternoon and evening of Feb. 2.

Publishers Information Bureau reports 5 fewer maga-
zines were published in 1957 than in 1956—but their adver-

tising went up to $741,434,426 from $723,505,189 (based on

89 reporting publications).
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SUMMARY-INDEX OF THE WEEK'S NEWS— February 8, 1958

SUBSCRIPTION TV BLOCKED by House Commerce Com-
mittee resolution. FCC expected to call off tests or

face legislation banning fee TV outright (pp. 1 & 7).

MOULDER FCC HEARING goes after "more serious"

charges against Comr. Mack. Commissioners conduct

vigorous defense; "honorariums" argued (pp. 3 & 5).

SEATTLE & CHATTANOOGA stations get going, U. S. total

now 530. Saul Haas station replaces Tacoma Tribune

outlet for CBS, Martin Theatres station is ABC (p, G).

ZENITH NOW ALONE among influential backers of on-air

pay TV. Newspaper ad blast at networks is sample

of extensive campaign, despite setbacks (p. 7).

NETWORKS HIT RECORD YEAR again in 1957 but PIB

figures indicate slowdown in rate of climb. Dec. bill-

ings were year's highest (p. 9).

PARAMOUNT MOVIE BACKLOG of 750 pre-1948 features

sold to MCA for record $50,000,000 (p. 16).

DO YOU KNOW THAT high Federal, state and local offi-

cials (other than Senators & Congressmen) are also

prominent among TV-radio station owners (p. 10).

54 STANDARD & HI-FI PHONO manufacturers listed in

new directory; all TV-radio majors except GE also

make phonos (p. 1 & Special Supplement).

Manufacturing-Distribution

TV, RADIO, TUBE, TRANSISTOR output and sales figures

for 1957 recapitulated by ElA, showing radio at G-year

high, TVs down about 1,000,000 (pp. 12 & 13).

49% OF RADIO PORTABLES now transistorized, 5iyo of

auto radios. Japanese imports threaten spring market,

with $29.95 sets already offered (p. 12).

THE MAKERS OF PHONOS & HI-FIs: Because the $500,000,000 phono business {Vol. 13:51)
— in all its burgeoning aspects, particularly hi-fi — has become such an important
factor in the so-called "electronic entertainment" business over the last few years,
we've compiled a list of the leading manufacturers of standard & hi-fi phonos which
we believe to be the most complete extant. It shows 54 firms now making complete
phonograph "packages," whether as separate units or in combination with TVs and/or
radios. Only GE among the major TV-radio manufacturers does not make phonos — yet.

We compiled the company names , addresses, phone numbers, phono executives,
brands from lists furnished by the Electronic Industries Assn.

, Phonograph Manufac-
turers Assn., other industry sources — and checked them via questionnaires. We're
including the list in our upcoming TV Factbook No. 26 along with our directories of
TV, radio, tube, transistor and other manufacturers, and we hope later to compile
similar lists of component makers, tape recorder makers, import-brand agents, et al.

Pending publication of the Factbook , we thought many of you would like to
have the Directory of Leading Manufacturers of Standard & Hi-Fi Phonos for handy ref-
erence ; accordingly, it is printed in advance as Special Supplement herewith.

SaDDENLY-TOLL-TV ISSUE IS ACADEMIC: House Commerce Committee's no-confidence vote
on FCC's proposal to permit pay-TV trials is much more of a blow against fee TV than
press reports would indicate. Actually, it means pay TV via the airwaves — either
a trial or regular operation — is out the window for the rest of this year at the
very least, and probably for a far longer time.

This is what Committee did : By unrecorded vote it decided to transmit to FCC
a resolution requesting it to call off its scheduled trial of pay TV "unless and
until the Communications Act of 1934 is amended so as specifically to empower the
Commission to grant such authorizations" (for text, see p. 7). And Chairman Harris
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(D-Ark.) now says his Committee hopes to hold hearings on the huge pile of anti-
subscription-TV bills in the House hopper in summer or fall.

Will Commission abide by Committee's request , which is a "sense-of-the-Com-
raittee" resolution but actually has no legal standing? Though Commissioners will
not talk for quotation, best guess is that FCC will — in light of Senate precedent
(similar resolution asked FCC to limit radio powers to 50 kw) and particularly in
light of fact that FCC already is having enough trouble with "improper conduct"
hearings by same Committee's legislative oversight (Moulder) subcommittee (p. 3).

What if FCC should ignore request ? We asked 3 Committee members, got same
reply, to this effect: "Then we'll go ahead and report out an anti-pay-TV bill with-
out further hearings." Which is exactly what a strong faction on the Commerce Com-
mittee wanted to do at this week's meeting, anyway.

Commission couldn't act on pay- TV applications in reality, even if it did
want to — since none is pending. Only one station — William L. Jones' uhf WSES-TV,
Philadelphia (CP) — has informed Commission it wants to test pay TV (Vol. 13:52),
but FCC regards its letter as a "declaration of intent" rather than an application.

FCC is expected to consider Committee's request at next meeting. This had
been set for Feb. 12 — but date is up in the air because Commission is due to tes-
tify before Moulder subcommittee that day.

* # ^

Pro-subscription forces received more of a drubbing at closed Feb. 6 Commit-
tee meeting than would appear at first glance. Debate centered only on question of

how best to block pay TV. As Rep. O'Brien (D-N.Y. ) put it, "No resolution was of-

fered commending the FCC and urging that they go ahead." Chairman Harris did say
there was "some support" for letting FCC go ahead with test, but "obviously a very
small minority." Best guess: a minority of one Congressman.

Here's what actually happened behind closed Committee doors: After prelimi-
nary discussion. Rep. Springer (R-Ill.) moved that Committee approve his bill to ban
charging of fees for home TV. Then the "moderate" forces, led by Rep. Harris, of-

fered resolution prepared by Committee staff as substitute for Springer bill. A roll
call vote showed 17 members favoring resolution, 7 favoring Springer bill, one —
Rep. O'Brien — merely voting "present," probably because of his minority stockhold-
ing (3%) in group owning WTEN, Albany & WTVD, Durham-Raleigh (Vol. 14:5).

Resolution was then passed by voice vote , with a few "No's" heard. Of the
Committee's 33 members, 25 were present at time of vote.

Resolution approach was taken , Harris explained after meeting, for these rea-
sons: (1) Imminence of Commission's announced March 1 consideration of pay- TV trial
applications virtually precluded possibility of full Congressional action, and (2)

Committee didn't want to give appearance of "closing the doors on development of new
types of broadcasting which might benefit the public."

* * * *

Exerting most influence on Committee's decision was tremendous volume of mail

on pay TV — which members agreed was largest they ever received on a single issue.

Rep. Springer told us he received 8200 letters and 450 telegrams, most from lower-
income households — far exceeding the letters & telegrams inspired by the contro-
versy over President Truman's firing of Gen. MacArthur.

Rep. Harris displayed some 50,000 letters and petitions received by or re-

ferred to Committee — and he said opponents outnumbered proponents 1000-to-l .

Full-dress pay-TV hearings — when the Committee gets to them — will also

include testimony on other methods of extending TV service, Harris said, and he spe-

cifically enumerated wired pay TV . communi ty antenna s, unlicensed boosters .

Prospect of pay-TV hearings on Senate side dimmed this week toward vanishing
point — as Pastore communications subcommittee tossed back to full Senate Commerce
Committee without recommendation the 7-Senator anti-pay-TV resolution which was

handed to it by full Committee last week (Vol. 14:5). With pressure off now because
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of House Committee action, best guess is that Chairman Magnuson (D-Wash.
)
— a pro-

_ ponent of fee-TV trials — won't call hearings on touchy issue this session.

Blocking of broadcast pay-TV trials now opens clear path for closed-circuit

as the only pay-as-you-see system — and comments of most of the fee-TV proponents

reflected it. Skiatron TV pres. Matty Fox said almost gleefully that he was "not

in the least disappointed," and that Committee's resolution "simplifies things."

He added; "It was awfully confusing and complicated to find the possibility of sta-

tion broadcasting and closed-circuit TV in the same community."

Skiatron Electronics pres. Arthur Levey called action "only a monfentary and

minor gain" for networks and theatre owners "and their powerful lobby," predicting
reversal by Committee after hearings. Then he turned his attention to closed-circuit

,
pay systems and said "Skiatron is moving ahead."

International Telemeter Chairman Paul Raibourn told us: "This has not changed
our plans at all because we expected it to happen. We decided that the most logical

' way to proceed, in view of network opposition, is by wire."

Comment from Zenith wasn't available to us at week's end. But fact is that,

: except for Zenith, major pay-TV proponents have done little more than perfunctory
! lobbying in behalf of broadcast subscription TV, preferring to devote energies to
' wired systems. In last-minute attempt to stem tide. Zenith inserted large ads in

;

Washington papers just before Committee vote — heaping scathing abuse on "network

I

lobbies" for trying to influence Congress on issue. [For story on how Zenith is

I
trying to influence Congress, see p. 7.]

‘ More anti-pay-TV bills were introduced in Congress this week, meanwhile —
t S-3201 by Sen. Thye (R-Minn. ) , HR-10544 by Rep. Morrison (D-La. ) , HR-10562 by Rep.

Bray (R-Ind.) ; also, 2 bills by Rep. Dingell (D-Mich.
)
— HR-10536 to ban subscrip-

tion TV completely and HR-10537 to terminate any fee-TV trials by March 1, 1961.

H * 9):

j

In post-mortems on fee-TV dispute , one mystery crops up repeatedly in discus-
1 sions with FCC staffers and Congressmen: Why had no applications been filed for pay-
I TV trial? There's strong feeling that Zenith made serious tactical error in failing
) to push for applications using its system. If it had done so, reasoning goes, it

I would have something concrete to point to during House hearings — and FCC would
1 have had a couple of applications to be busily processing, making issue of calling
I off the trials somewhat less academic.

' FCC INPROPRIETY'-MACK NEXT TARGET: A bruised and bitter FCC rose up to defend
I itself this week in the front-paged Moulder subcommittee "misconduct" hearings (Vol.
i 14:4-5) — but nothing at all has been decided. Uncertainties multiplied at week's
end, however, as Rep. Moulder stated that Comr. Richard A. Mack, Florida Democrat,
faces charges "more serious" than those leveled at Chairman Doerfer.

Hearings resume Feb. 11-12 after Feb. 10 closed session of subcommittee for
briefing on charges against commissioners. Commissioners will be called in order of
seniority, which means, in addition to Chairman Doerfer — Hyde, Bartley, Lee, Mack,
Craven, Ford. Moulder had said, earlier, that Craven & Ford weren't being charged
with "improper conduct."

Charges against Mack , said Moulder Feb. 7 after 3-hour closed session of his
subcommittee, involve Mack's role in decision awarding Ch. 10, Miami, to National
Airlines (WPST-TV) — and he said Mack testimony may be taken in secret session
under House rule requiring secrecy if "evidence or testimony at any investigative
hearing may tend to defame, degrade or incriminate any person." Moulder said that
he was studying charges to see whether rule applies ; that charges against Mack differ

l^jfrom those against Doerfer in "a matter of degree."

Stating hearings may go on "for several months ," Moulder told newsmen that
commissioners will be given statements of specific instances of questionable conduct
3 days in advance of their appearances before subcommittee. He insisted this pro-

A1
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cedure won't produce postponement or dropping of charges against commissioners.

With much of its $250,000 appropriation spent , with little time left in this
session of Congress, subcommittee seems hopelessly sidetracked in what the "father"
of the group. House Speaker Sam Rayburn, has termed a " fly-specked" affair .

FCC Chairman Doerfer hasn't been shown guilty of a "felony," as implied by
charges raised. He stuck by his interpretation of law covering acceptance of "hon-
orariums" for making speeches to industry groups, and he gave examples to show that
" fraternization " with industry hasn't influenced his decisions, insisting that he be
judged in context of his whole public record. From public relations standpoint,
much of his own testimony hurt him, some helped.

U.S. Comptroller General Joseph Campbell finally conceded, under questioning,
that law isn't "entirely clear" about honorariiims. As for acceptance of industry's
payment of hotel bills and travel expenses, he said he has "serious doubts as to
their propriety" — though he acknowledged that Attorney General has given more lib-
eral interpretation. [For detailed coverage of hearings, see pp. 5-6.]

Never have we seen commissioners at such white heat . For example, the usu-
ally gentle Rosel Hyde , whose deep sense of propriety impresses everyone who knows
him, rose from audience, voice thickened with fury, to attack subcommittee and its
counsel Bernard Schwartz for leaking to press charges of improper conduct. And new-
est Comr. Frederick Ford , though facing no allegations, resorted to sarcasm. Answer-
ing query about "fraternization" with communications users, he said:

"
I have attended a number of social gatherings given by telephone users who

have been long time friends and neighbors, but it ' s my understanding that you are not

interested in matters of that kind, nor in stock which may be owned by my church."

What really hurts official & unofficial Washington is that intent of Congress
in setting up Moulder group — which was to discover whether intent of Congress is

being carried out by administrative agencies — seems likely to be frustrated to-

tally. Nobody doubts FCC procedures need overhauling , not even FCC itself — but

conduct of probe by Dr. Schwartz, 34-year-old New York U law professor, has thus far
generally displayed a cat-&-mouse aspect.

One of most perceptive comments on whole affair, ironically, came from man
whom Moulder had tried to draft as chief counsel before Dr. Schwartz was hired —
Prof. Leo A. Huard , of Georgetown U Law School.

Sitting beside Moulder during D.C. Bar Assn, panel discussion of subcommit-

tee's work Feb. 4, he said; "The course of action of the subcommittee can't produce

lasting results. It might turn up some petty chicanery and isolated knavery .

" It should examine the law first . Then, agency rules and decisions. Then,

judicial decisions. Only by this iinglamorous , pedestrian action can you fulfill

the objectives. I know Mr. Moulder is a capable and sensitive man — and I'm sorry

to say this. Time is being frittered away on work that could be done by a Grade B

private eye. Bernard Schwartz is one of the most imaginative and perceptive stu-

dents of administrative law. But he's cast in the role of a quizmaster for a group

of administrative delinquents."

When Moulder later protested that group did indeed plan to go into matters

Huard suggested, latter said; "I hope you can do it, but there isn't much time."

Are commissioners going to be hurt seriously before this is through? Still

can't tell. Some Democrats are trying to build a "mink coat" or "deep freeze" scan-

dal against the Administration, though not all the Democratic committeemen are very

pleased about time wasted on petty detail — and nobody condones the news leaks

which virtually condemned commissioners before they were heard.

There's no question of this ; The public that reads-&-runs thinks somebody is

getting something-f or-nothing. For example, mere mention of color receivers loaned
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by industry arouses resentment, though it's common practice not only here but in

more tradition-bound England's public service.

Unless something is uncovered more heinous than a few dollars saved out of

travel costs, lunches, cabs, tips, etc., imless the wording of the Act permitting
honorariums for speeches and articles is otherwise interpreted by Justice Dept, and
courts, close observers don't think young Dr, Schwartz has built up much of a "cor-
ruption" case — yet.

* * * *

President Eisenhower , so far, isn't disposed to look down his nose. Here's
what he said in news conference this week: "One of my lawyer groups brought in the
law which says specifically that members of regulatory commissions may not engage in

other businesses, but that they are, in making speeches or addresses or presenta-
tions before trade associations and other people interested. .. entitled to take rea-
sonable honorariums." Sen. Proxmire , Democrat from Doerfer's home state of Wiscon-
sin, said he's "shocked and disappointed" by President's attitude and will introduce
bill to prohibit acceptance of honorariums and expenses from industry groups.

1 The rCC Pelly Gash Story: “Worse than medieval

torture.” That’s how FCC Chairman John C. Doer-
' fer described “trial by innuendo” he’d suffered

from newspaper reports of charges against him,

as he started testimony in the Moulder subcom-
' mittee hearings this week. Here are facts brought
' out:

Doerfer spoke at dedication of tower of KWTV,
j

Oklahoma City, Oct. 15, 1954. From there he went
I

to Spokane to speak at NARTB district meeting,

then returned to Washington. Mrs. Doerfer ac-

companied him at invitation of both hosts.

KWTV gave him airline tickets for trip to

Oklahoma City, paid his $34.47 Hotel Skirvin bill.

NARTB paid his $141.15 hotel ($50 per day) and
$24.13 cafe bill at Hotel Davenport, Spokane.

When Doerfer returned to Washington,
NARTB v.p. Robert K. Richards asked how much
was owed him. They agreed upon $575, testified

that he considered this an honorarium.
Doerfer charged Govt, for his Oklahoma City-Spokane-

D. C. air transportation, paid for Mrs. Doerfer’s travel

himself. For the 5 days he was gone, he drew from Govt.

$45 per diem ($9 a day then, now $12) plus $10.50 miscel-

laneous expenses.

Doerfer’s explanation: He was on official business,

thus justifying drawing travel expenses and per diem for

expenses incurred in addition to hotel. The $575 honorar-

ium is authorized under the Communications Act—and,

to clinch his interpretation of it—he reported it in 1954

income tax return.

After returning from trip in 1954, he received $165.12

from KWTV—described by its promotion mgr. as reim-

bursement for unused ticket for return from Oklahoma
City to Washington. Doerfer deposited it. This week, he
testified that he made a mistake, and thought he paid for

trip to Oklahoma City—and said he returned sum to KWTV
recently, Jan. 20, 1958. Reason for mistake, he said, is that

he lets confidential asst. Patricia Siemicn handle “99.99%”

of his personal financial matters, failed to note what the

$165.12 was for.

Doei fer’s reporting the $575 on income tax saves him
some real tough going. His belated return of the $165.12

hurts him.

Subcommittee counsel Bernard Schwartz began ques-
tioning Doerfer about other trips. Considerable wrangling
developed. Republicans trying to protect Doerfer. Upshot
was that Doerfer was given 30 days to collect data on all

trips. He later told reporters he has accepted honorariums
of about $100 each for about 15-20 speeches at industry
meetings.

Schwartz questioned Doerfer about fact he & Mra.
Doerfer had been guests of George B. Storer in Miami for
a week. Doerfer reported Storer had uhf station in Miami,
wanted to persuade Doerfer uhf signal was so good there
that area ought to be deintennixed in favor of uhf. He
wasn’t convinced, Doerfer said, and voted against deinter-
mixture. Another example of “non-influence,” he noted,
was fact he voted for pay-TV tests despite NAB’s vigorous
opposition.

Rep. Oren Harris (D-Ark.), chairman of full House
Commerce Committee, asked Doerfer whether he’d thought
about a code of conduct for Commission. Doerfer said
Commission had discussed it, noted Congress is considering
it, adding: “I believe the American concept of an adminis-
trative agency is that the members are not judges. I under-
stand that a govt, official can take per diem but doesn’t
have to spend it. I believe the comptroller general’s testi-

mony substantiates that.”

Color sets ? Doerfer said that it is common practice
for industry to loan new and developmental sets to Com-
mission to acquaint them with state of the art; that Senate
Commerce Committee gave practice tacit approval after
hearing in 1948.

Subcommittee, which will also hear CAB members,
pricked up ears when Doerfer said that CAB chairman
James R. Durfee (a fellow Wisconsinite) and he took
Pinehurst, N. C. golfing trip as guest of airlines.

* * * *

Comptroller General Joseph Campbell didn’t clarify
situation much. He said govt, officials shouldn’t accept in-

dustry payment of expenses on official trips, but that it’s

hard to tell where official business starts and stops. He also
opined that Congress didn’t intend honorariums be accepted
for addresses to groups comprising those regulated by
agency involved—rather, that they be for “commencement
addresses,” etc. There was considerable argument about
definition of “honorarium”—nothing settled.

Other commissioners read into record their responses
to subcommittee’s original Oct. 3, 1957 letter requesting
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full list of gifts, loans, trips, etc. at expense of industry.

They all told of getting promotional gadgets, i>erishable

edibles (“some of which had already perished when I re-

ceived them,” said Ford), in addition to attending dinners,

meetings and conventions—with travel & hotel bills some-

times paid in full or in part by industry groups. None
spoke of drawing govt, per diem or travel money for

industry-paid affairs. Committee asked no questions of

commissioners other than Doerfer, presumably will do so

next week.

The strains within Moulder group are exemplified by

fact that Schwartz, when asked about foregoing letters,

resentfully stated he’d never seen them—that they were

locked in Moulder’s safe.

Reps. Bennett (R-Mich.), O’Hara (R-Minn.) and

Heselton (R-Mass.) led efforts to curb Moulder and

Schwartz—challenging chairman’s rulings & procedures,

asserting hearing was “criminal proceeding,” demanding

Doerfer have right to cross-examine. But Moulder got

tougher as hearing proceeded, gaveled down objections.

From Democratic side. Rep. Moss (D-Cal.) called Republi-

can efforts “a filibuster.”

United Press report caused raised eyebrows when it

related that Comr. T. A. M. Craven confirmed he’d re-

jected $60 payment for hotel bill by industry group because

he’d already billed Govt, for $12 per diem “and I didn’t

think I should get it twice”; that he’d attended other in-

dustry meetings but always at his own and govt, expense.

Craven told us later: “I’m embarrassed. This UP

New and Upcoming Stations: You can add 2 more
stations to roster of on-the-air TV operations, total

now standing at 530 (91 uhf). KIRO-TV, Seattle

(Ch. 7) was all set to start operating Feb. 8, be-

coming 6th outlet in Seattle-Tacoma area and tak-

ing over CBS affiliation from Tacoma Tribune’s

KTNT-TV (Ch. 11). WTVC, Chattanooga (Ch. 9)

starts Feb. 11 as ABC-TV affiliate after comple-

tion of move from Rome, Ga. where it operated as

WROM-TV.
In addition, satellite KDUH-TV, Hay Spring,

Neb. (Ch. 4) got FCC authorization for program
tests this week, but actual programming must
await further FCC grant for intercity relay con-

nection with parent KOTA-TV, Rapid City, S. D.

(Ch. 3), 100 mi. distant. Grant is expected as

matter of routine
;
construction of private relay is

expected to take no more than 2 weeks.
KIRO-TV has 50-kw GE transmitter and 2-bay helical

antenna on 500-ft. Truscon tower at studio-transmitter

site, 1530 Queen Anne Ave. Principal owners are Saul

Haas, onetime district commissioner of internal revenue,

pres.-gen. mgr., 62.05%; U. N. Banks, 9.24% (as trustee

for Ruth Cooper Lear & Nancy Lear Thompson) ; Senator

Warren G. Magnuson, 4.01%. Miller C. Robertson, ex-

WTCN-TV, Minneapolis, is station mgr.; Fred Kaufman,

ex-WTCN-TV, program mgr. Base hour is $1100. Rep is

Peters, Griffin, Woodward Inc.

WTVC has 50-kw RCA transmitter and 8-section

superturnstile antenna on 226-ft. guyed tower. Owner
Martin Theatres of Georgia, operator of WTVM, Colum-

bus, Ga. (Ch. 28), took over station from Dean Covington

and associates after they took it off air in Rome, Ga. Dec.

5, 1957 (Vol. 13:40,41,49). Reeve Owen, from WTVM, is

reporter had got this leak somewhere. I’m on no crusade.

I’m not criticizing the other commissioners’ interpretation

of the law. I’m no paragon of virtue. I had never given a

thought to accepting payment of my hotel bills, etc.; it

never occurred to me. You can’t tell me these men are

dishonest. I like them. It’s ridiculous.”

Craven showed us letter he’d written to Fred Houwink
(WMAL-TV, Washington), secy.-treas. of Md.-D. C. Radio
& TV Bcstrs. Assn. It said he was returning $59.41 which
Assn, had paid for his hotel bill during Ocean City, Md.
convention last June. Letter stated he’d already been re-

imbursed by Govt.

* * * if

Columnist Drew Pearson has been having field day
with investigation, has a good leak source from subcom-
mittee or staff—but frequently goes off half-cocked. As
one example of his frequent misstatements of fact and
misconstructions of policy: He implied that former FCC
chahman Paul Walker, a Democrat, favored Senate Ma-
jority Leader Lyndon Johnson (D-Tex.) and other Demo-
crats by pushing through “unfair,” “quickie” CP for Mrs.
Johnson’s KTBC-TV, Austin, after freeze ended in 1952.

Fact is, as everyone in industry knows, that Republi-

can Rosel Hyde was chairman and originator of “quickie”

grant rule—publicly adopted—designed to get TV stations

granted and built. Applications such as Mrs. Johnson’s

had been on file for months or years, and Hyde’s rule was
designed to frustrate insincere last-minute applications

designed to block growth of TV. And it w'orked.

gen. mgr.; Joe Windsor, national sales for WTVC &
WTVM; S. L. Brooks, local sales; Jack Sausman, program
director; Leon Webb, chief engineer. Base hour is $425.

Reps are Meeker and James S. Ayers (South).

Final Ch. 2 CP in St. Louis is in the works, after

KTVI, now operating temporarily on the channel, and com-
petitor Louisiana Purchase Co. came to agreement this

week. Examiner Herbert Sharfman granted amendment
whereby KTVI issues 135,190 shares in addition to present

1,230,000, and Louisiana Purchase stockholders buy them at

lOt* a share, latter also getting $41,000 for expenses of

prosecuting application. KTVI will hold option to buy
back that stock within 3 years at $1.20 per share; Louisiana

Purchase pres. Lon Hocker testified he hopes option isn’t

exercised, because group wants to remain in TV. KTVI
principals Paul Peltason and Harry Tenenbaum, each owm-
ing 614,000 shares, also agree to sell to Globe-Democrat

310,000 shares at 10^ per share. Latter is disposing of its

23% in KWK-TV (Ch. 4), sale of which to CBS is still

being litigated (Vol. 13 :43-44, 48; 14:1-2).

Week’s only TV applicant was Lincoln Dellar, 14.2%
owner of KOVR, Stockton, Cal. (Ch. 13), who seeks uhf
Ch. 17 in Bakersfield, Cal. Veteran broadcaster Dellar

also is o%vner of radio KXOA, Sacramento; 50% owner
(with wife) of radios KJR, Seattle; KXL, Portland;

KNEW, Spokane—all now in process of being sold (Vol.

13:48,52 & 14:2). [For further details about Bakersfield

applicant, see TV Addeiida 26-B herewith.]

Allocations petition filed this week by KBAK-TV,
Bakersfield, Cal. (Ch. 29), seeks assignment of Ch. 8 to

city and show-cause order permitting it to switch to the

new channel. KMJ-TV, Fresno (Ch. 24) asked that KFRE-
TV be shifted from Ch. 12 to a uhf channel or that Ch. 5

& 9 be shifted to Fresno from Goldfield & Tonopah, Nev.

—

with KMJ-TV to get Ch. 5 through show-cause order.



Zenith's Great Crusade: Zenith pres. E. F. McDon-
ald was at it again this week—and in rare form—
with newspaper ads blasting the network “organi-

zations in New York City” and their “terrible

pow’er.” Ads were placed in the Washington papers

which would accept them and directed to House
Commerce Committee in futile last-ditch attempt

to head off anti-pay-TV action (see pp. 1-3).

If Cmdr. McDonald’s pay-TV crusade gets him
nothing else, it’s bound to pay off in publicity—
and he’s proved in past that controversial publicity

sells goods. As a rival Chicago manufacturer once

put it to us : “I wish I knew how to turn it on and

off in the newspapers as Gene does. I could save

millions on my ad budget.”

McDonald suddenly finds himself virtually alone

as single influential proponent of broadcast pay

TV—his former co-proponents Skiatron & Tele-

meter having turned busily to wired TV systems

and, except for some testimony before House
Committee hearings, having virtually abandoned

broadcast pay-TV lobbying activities in Washing-
ton.

Zenith’s ad, signed by McDonald himself, was offered

to all 3 Washington newspapers. Only Scripps-Howard’s

evening News accepted it outright. Morning Post refused

to accept it until certain words were eliminated (example:

“phony,” as applied to networks’ anti-toll-TV arguments)

along with references to presidents of ABC, CBS & NBC.
Evening Star said it turned down ad because it was “more

of a personal attack than a statement of position.”

Original 2-page ad, as it appeared in tabloid Washing-

ton News, was headlined “They’re All Scared to Death of

You, the Public! . . . Who Is So Afraid? The president of

CBS and the president of NBC and the president of ABC
and the president of the National Assn, of Broadcasters.”

And, according to Cmdr. McDonald: “This is what wakes

them up shaking in the middle of the night. They are

afraid you will find out how good [pay] TV can really be.”

Ad accuses networks of tremendous lobbying cam-

paign, wining & dining Senators & Congressmen and

using their TV facilities to promote “phony” charges that

Crowell-Collier Publishing Co., whose plans to buy

the Bitner TV-radio stations for $16,000,000 came a crop-

per last year due to tightened money market (Vol. 13:3,

12:47), this week announced plans to expand its radio sta-

tion holdings—appointing Stephen B. Labunski, ex-ABC
v.p. and ex-radio stations in Minneapolis & Kansas City,

to newly created post of director of radio operations. In

1956, while it was still publishing Collier’s and Woman’s
Home Companion, since discontinued, it purchased radio

KFWB, Los Angeles, for $2,350,000 from Harry Maizlish

(Vol. 12:22). It’s now exploring radio field for possible

additional acquisitions. Since dropping losing magazines,

income of Crowell-Collier (W. D. Cole, chairman; Sumner
Blossom, pres.) has come mainly from an encyclopedia

subsidiai'y and in first 9 months of 1957 earned $2,787,739

vs. loss for all of 1956 of $4,421,943.

Hearings oh ASCAP—specifically whether “a small

clique of representatives of the large publishing houses

has gainofl control” (Vol. 14:4)—set for Feb. 25 by Rep.

Roosevelt’s (D-Cal.) House Small Business subcommittee.

Anti Toll-TV Resolution: Text of resolution by

House Commerce Committee requesting FCC to call off its

pay-TV trials until further action by Congress:
Resolved, that it is the sense of this Committee that the public

interest would not be served by the granting of authorization for

subscription TV operations as contemplated by the FCC in its

First Report, adopted Oct. 17, 1957 in Docket No. 11,279, because:

(1) It has not been established to the complete satisfaction of

this Committee that authority to license such operations comes
within the power of the Commission under the provisions of the
Communications Act of 1934, and

(2) Such operations might lead at least to a partial blacking
out of the present system of television operations with possible

injury to such present system in particular communities if not
throughout the United States.

Section 2: For the reasons stated above, it is the sense of this

Committee that the FCC should not grant authorizations for sub-
scription TV operations as contemplated in such First Report un-
less and until the Communications Act of 1934 is amended so as
to specifically empower the Commission to grant such authoriza-
tions.

pay TV would destroy free TV. “But the most astounding,

shocking and amazing thing of all is that 3 organizations

in New York City could have amassed such terrible power,”

concludes McDonald’s ad. “The question is no longer

whether subscription television will benefit the public.

The question is whether our democratic institutions and
processes can co-exist with such tremendous concentrations

of unbridled and irresponsible power.”

While networks and other opponents of subscription

TV undeniably have been conducting heavy lobbying cam-

paigns, McDonald’s organization is no slouch at the art,

either. Among those spreading the pay-TV story to law-

makers for Zenith are Washington attorneys ex-Sen. Bur-

ton Wheeler and Ted Pierson, as well as onetime Washing-
ton Post columnist and Capitol Hill veteran Carlisle

Bargeron. In and out of Washington during pay-TV cam-
paign have been Zenith’s ubiquitous public relations direc-

tor Ted Leitzell and his assistant Norman Page (assigned

almost fulltime to capital during the recent period of

heavy lobby activity), plus Paul Mowrey, onetime ABC
executive, and now consultant, and Zenith v.p.-gen. coun-

sel Joseph S. Wright.

Feb. 5 Washingto7i News with Zenith’s big double-

truck ad was delivered to Senators and Congressmen with

sticker pasted across front page, reading: “Important An-
nouncement. See pages 20-21.”

Despite setback. Zenith’s lone campaign for on-the-air

toll TV can be expected to continue—even accelerate.

Robert H. Hinckley, American Broadcasting-Para-

mount Washington v.p., an AB-PT director since 1953 and
onetime colleague of Edward Noble on original Civil Aero-

nautics Authority (1938-40), which he served one year as

chairman, is being boomed for the Democratic nomination
for U. S. Senator from his native state of Utah. He’s 67,

may run against 72-year-old Sen. Watkins (R). Inde-

pendently wealthy, Hinckley once had various radio station

interests, was largely responsible for persuading ABC to

get into TV early. He seiwed as youngest member of Utah
Legislature in 1918 at age of 25. During Roosevelt Ad-
ministration, he served first as director of emergency
relief for western states, then with WPA, then CAA and
as Asst. Secy, of Commerce (1940-42) and director of con-

tract settlement (1944-46).

Mexico City will be site of annual meeting of Assn,

of Federal Communications Consulting Engineers April

25, pres. Robert E. L. Kennedy stating it was decided on as

favorable stopover on way to NAB convention in Los An-
geles, April 27 - May 1.
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Personal Holes: Wm. R. McAndrew, NBC news direc-

tor, promoted to v.p. . . . Philip G. Lasky, gen. mgr. and once

part owner of Westinghouse’s KPIX, San Francisco, winds

up 6-week cruise to Africa and South America on S. S.

Gripsholm in N. Y. Feb. 13; stopover in Africa enabled

him to do some big-game hunting . . . Dale L. Moudy, spe-

cial station services director of ABN, appointed asst, to

pres. Robert E. Eastman; Irv Lichtenstein named promo-

tion & exploitation director; Henry W. Levinson, sales

development director; Lawrence J. Pollock, research di-

rector ... Neil J. Murphy, from NBC’s WNBC & WKNB,
New Britain-Hartford, named business mgr. of WBUF,
Buifalo, replacing Wm. L. Callaway, assigned to 0-&-0

stations div., N. Y. . . . Don Petty, ex-NAB gen. counsel,

until recently practicing in Los Angeles with ex-NAB pres.

Justin Miller, joins Darling, Shattuck & Edmonds, 523 W.
6th St., Los Angeles (Trinity 8104); Miller firm changes

name to McClean, Salisbury, Greenwald & McClean, 2975

Wilshire Blvd., Los Angeles (Dunkirk 1-1131) . . . James
Hendrick, ex-Standard Brands, joins CBS Inc. as systems

& procedui’es director in new services dept. . . . Frank Paris

promoted to CBS Radio program coordinator, Hollywood

. . . Robert T. Carson, asst, to Henry J. Kaiser, the in-

dustrialist, whose firm owns 50%, named gen. mgr. of

KHVH-TV, Honolulu, succeeding Hal Lewis . . . John Leslie

named sales mgr. of WEEK-TV, Peoria, succeeding Bill

Flynn, now sales mgr. of WWL-TV, New Orleans . . .

Edwin J. Fitzsimmons elected exec. v.p. of rep Weed Radio

Corp. . . . Charles E. Pike Jr., ex-WTAL, Tallahassee, Fla.,

named station mgr. of WPTV, Palm Beach, succeeding late

Stephen Willis . . . Bob White named public service director

of WJBK-TV, Detroit, replacing George W. Cushing, re-

signed . . . Ernie Leiss promoted to news director of

WRCV-TV & WRCV, Philadelphia . . . Sherril W. Taylor,

RAB v.p. & promotion director, assumes new post of sales

administration v.p.; Miles David, ex-exec, editor of Sponsor,

joins RAB as promotion director . . . Leonard S. Holstad,

ex-Northwest Airlines, named comptroller of National

Telefilm Assoc. . . . James E. Goldsmith, ex-KWK-TV, St.

Louis, named gen. mgr. of radio WAMV, E. St. Louis, 111.

. . . Wm. Fineshriber Jr., international operations director

of Screen Gems, left this week on 5-week Latin America
business tour . . . Walter V. Marxmeyer Jr., ex-Cresap,

McCormick & Paget management en-gineering firm, named
Sindlinger & Co. v.p. in charge of new N. Y. office at 441

Lexington Ave. . . . Herbert L. Golden, United Artists TV
Inc. pres., elected director of parent United Artists . . .

Clinton B. Hatcher promoted to financial v.p. of Wilding

Picture Productions, Chicago; Florian Palac to treas.,

Lorraine A. Backey to secy. . . . Watter R. McCurdy as-

signed by AB-PT to be pres, of American Bcstg. Co. Mer-
chandising Inc., new TV merchandising subsidiary; Jack
Convery named v.p.

Network Hearing Lineup: Order of witnesses in
network study hearing was released by FCC this week,
covering 75 representatives of 33 organizations who start
testimony 10 a.m., March 3. Networks get 2 days each,
time of others to be determined later—and “night sessions
will be held if necessary.” Each party is to submit 15
copies of direct testimony at least 5 calendar days before
witness appears. Networks lead off—ABC, CBS, NBC in
that order. Then come group stations: Corinthian (Whit-
ney), King (Bullitt), Meredith, Modern (Edgar Steim),
RKO Teleradio (O’Neil), Southwestern (Reynolds),
Storer, Time-Life, Utah Bcstg. (Glassman), Westinghouse,
WKY group (Gaylord). Then the affiliate committees of
ABC, CBS, NBC, respectively. Then: National Telefilm
Assoc.; KTTV Inc., Los Angeles; stations represented by
CBS Spot Sales; stations represented by NBC Spot Sales
(WAVE Inc., Louisville); Station Representatives Assn.;
Committee for Competitive TV. Finally, individual sta-

tions are scheduled in this order: WVEC-TV, Norfolk;
KFRE-TV, Fresno, Cal.; KFDM-TV, Beaumont, Tex.;
KVAR, Mesa-Phoenix, Ariz.; WCSH-TV, Portland, Me.;
WDSU-TV, New Orleans; WFLA-TV, Tampa; WLAC-
TV, Nashville; WMBD-TV, Peoria; WWJ-TV, Detroit.

Full text of Barrow Report on network practices, pre-
pared by FCC network study staff (Vol. 13:40), has been
printed by House Commerce Committee, copies now avail-

able from Supt of Documents, Washington, at $2 each.
Official title of printed version: Network Broadcasting Re-
port of the Committee on Interstate & Foreign Commerce,
House Report No. 1297. FCC won’t distribute copies.

FCC Chairman Doerfer and Eric Sevareid, chief CBS
News Washington correspondent, are slated to speak at
Feb. 19 luncheon of NAB’s 3rd annual Conference of State
Assn. Presidents at Shoreham Hotel, Washington. Dr.
Gabriel Hauge, special asst, to President Eisenhower for
economic affairs, speaks at session following luncheon.
Keynote address of 2-day meeting will be delivered by NAB
pres. Harold Fellows at Feb. 18 luncheon.

J. M. Clifford, NBC exec, v.p-administration, named
chairman adv., publishing and entertainment section, 1958
N. Y. Red Cross campaign; Frank Silvernail, BBDO mgr.
of station relations, named chairman, radio-TV section,

public information committee.

Donald H. McGannon, Westinghouse stations pres.,

keynotes Western Radio & TV Conference at Bellevue

Hotel, San Francisco, Feb. 14.

Albert Floersheimer Jr., ex-Walter Reade Theatres
v.p., on Feb. 1 becomes public relations director. Theatre
Owners of America.

Obituary

Henry Salomon, 40, director of NBC-TV special proj-

ects who created Victory at Sea and other noteble TV
documentaries, died in his N. Y. home Feb. 1 of cerebral

hemorrhage. He recently announced plans for new series

on democracy vs. communism and at time of death was
working on program based on Walt Whitman’s Leaves of
Crass, also a history of musical comedy. Surviving are

mother, sister, brother.

James B. Hudders, 31, director of 20th Century-Fox’s
TV research lab, currently developing Eidophor large-

screen theatre TV, died Feb. 3 in N. Y.

Louis Salant, 78, onetime prominent N. Y. trial lawyer,

father of CBS v.p. Richard S. Salant, died in N. Y. Feb. 3.
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Hetwork Television Billings

December 1957 and January-December 1957

(For Nov. report see Television Digest, Vol. 14 :3)

Full picture of 1957 network TV billings was given

this week by Publishers Information Bureau as it re-

leased Dec. figures, highest on record. Clearly shown is how

rate of increase for combined networks eased off last year.

It shows another record year—1957 total being $516,201,566

vs. $488,167,634 in 1956, up 5.7%. This compares with

1956 increase of 20% from 1955’s $406,899,059, and 1955’s

jump of 27% from 1954’s $320,154,274.

CBS-TV’s total for year was $239,284,899, NBC-TV’s

$193,845,383, ABC-TV’s $83,071,284. Respective increases

from 1956 were 7.1%, 3.2%, 8.3%.

Dec. 1957 total was $49,741,736, up 11.1% from pre-

vious year. Breakdown: CBS-TV, $21,980,607 (up 7.8%),

NBC-TV, $19,146,483 (up 8.4%), ABC-TV, $8,614,646 (up

28.6%). Here’s the detailed PIB report for Dec. and all

1957 (for preceding years, see TV Factbook No. 25, p. 29,

or forthcoming No. 26) :

NETWORK TELEVISION
Dec. Dec. % Jan.-Dec. Jan.-Dec. %
1957 1956 Change 1957 1956 Change

CBS $21,980,607 $20,395,400 -f 7.8 $239,284,899 $223,520,382 +7.1
NBC 19,146,483 17,666,721 + 8.4 193.845,383 187,921,123 + 3.2

ABC 8,614,646 6,699,450 +28.6 83,071.284 76,726,129 +8.3

Total $49,741,736 $44,761,571 +11.1 $516,201,566 $488,167,634 +5.7

1957 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

Jan. $ 6,715.581 $ 20,231,474 $ 16,554.941 $ 43,501,996
Feb. 6,175,488 18,309,088 14,900,631 39,385,207
March 6,848,848 20,172,173 16,631,974 43,652,995
April 6,682,786 19,385,098 15,154,388 41,222,272
May 7,258,807 20,307,762 15,811,033 43,377,602
June 6,413,708 18,356,892 14,746,537 39.517,137
July 6,348,496 18,537,069 13,874,872 38,760,437
Aug. 6,134,380 18,240,823 14,473,677 38,848,880
Sept 5,704,888 19,935,115 15,286,270 40,926,273
Oct. 8,093,724 22,421,673 18,752,891 49,268,288
Nov. * 8,079,932 21,407, 125* 18,511,686 47,998,743»
Dec. 8,614,646 21,980,607 19,146,483 49,741,736

Total $83,071,284 $239,284,899 $193,845,383 $516,201,566

• Revised as of Feb. 4, 1958.

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar Incomes.
They’re compiled by Publishers Information Bureau on basis of
one-time network rates, or before frequency or cash discounts, so
In terms of dollars actually paid may be infiated by as much as
25%. However, they’re generally accepted In the trade as an Index.

General Motors, says Jan. 5 Variety, has been quietly

sounding out top network executives for new post of “TV
czar” at 6-figure salary to supervise its program buying &
planning. At present, its accounts are divided among the

McManus, John & Adams, D. P. Brother and Campbell-
Ewald agencies, with successor to Kudner for Buick still

hanging fire. Variety says job has been turned down by 2

top TV figures “both of whom have held higher-than-v.p.

posts at the networks.”

New tax threat: Possibility of 2% state tax on TV-
radio and other advertising in W. Va. arose this week fol-

lowing 49-46 House of Delegates approval of proposal to

bring intangibles under existing consumer sales tax. Un-
like Baltimore’s municipal levy (Vol. 14:4), proposed
W. Va. tax is not aimed specifically at advertising, but
would accomplislj the same purpose by removing sales tax
exemptions. Legislature seeks to raise $3,200,000 addi-

tional revenue.

Marshall Rothen, Kenyon & Eckhardt, elected chair-

man of National TV Film Council.

Subliminal Flop: Experiment with “hidden sell” tech-

niques on Canadian TV apparently didn’t infiuence any-

body, CBC announced Feb. 7, in news release on results

of its test staged Jan. 19 by Subliminal Projection Co.,

N. Y. During 30-min. program, viewers were subjected

to subliminal message fiashed on screen 352 times, and were

asked to report reactions—but they weren’t told content

of message. CBC received replies from more than 500

viewers, 50% of whom said they felt compelled to “do

something”—many saying they felt compelled to drink tea,

coffee, beer, scotch or water; others felt like eating, stand-

ing up, removing their shoes, driving safely, smoking, buy-

ing electric frying pans, writing to CBC. Subliminal mes-

sage actually said: “Telephone Now.” Only one viewer

said she felt compelled to telephone, but she resisted the

urge and wrote a letter. Meanwhile, Paramount’s KTLA,
Los Angeles, which had announced plans to use subliminal

public ser-vice messages (Vol. 14:4), postponed its ex-

perimentation indefinitely after extremely adverse mail

reaction and a message from FCC. Subliminal promoter

Precon Process & Equipment Co. is sending officials to

Washington Feb. 13 to confer with staff of Commission,

now completing investigation of subliminal TV techniques.

Storer’s 52-Week Guarantee: All Storer TV sta-

tions have instituted 12-month rate protections in lieu of

usual 6-month, as result of success which greeted policy

when first announced last Nov. by Storer’s WJBK-TV, De-

troit. “Response from agencies and advertisers,” says

Storer statement, “was both immediate and overwhelming,”

and it lists 16 of largest agencies conveying endorsements.

Hold-the-line policy also stems from fact that most TV
time purchasing lately has been on short-term basis, lead-

ing to general condition that George B. Storer recently

described thus (Vol. 13:47): “. . . our forward commit-

ments from advertisers are of a short term duration rather

than the long term 52-week contracts which we formerly

enjoyed. We hope this situation will change, but until we
have a restoration of general commercial confidence, I

am afraid we will have to be content with this day-to-day

existence.”

“Lestoil” TV commercials were cited by FTC this

week in charges (Complaint 7056) that Adell Chemical Co.

Inc., Holyoke, Mass., manufacturer of detergent, failed to

identify product as “dangerously flammable.”

ADVERTISING AGENCIES: Wm. A. MacDonough, James
F. Black, Andrew Diddel, Rodger S. Harrison promoted to

Kudner v.p.’s . . . Wm. H. Kennedy, ex-J. Walter Thomp-
son, Chicago, joins McCann-Erickson there as TV-radio
timebuying supervisor . . . Arthur A. Kron elected pres,

of Gotham-Vladimir Adv., succeeding Irwin A. Vladimir,

who becomes chairman . . . Wm. A. Foxen & E. Wyatte
Hicks promoted to v.p.’s of Benton & Bowles . . . Walter M.
Heymann Jr., ex-Foote, Cone & Belding, named sales de-

velopment director of North Adv.

Eldridge Peterson resigns as publisher of Printers’ Ink
after more than 31 years service, to be succeeded March 1

by associate publisher Robert T. Lund, exec. v.p. of Vision

Inc., which bought 70-year-old trade journal last July (Vol.

13:28). Peterson said he has no immediate plans.

Pat Weaver’s new show. Make Me Laugh, comedy pro-

gram produced in association with Mort Green & George

Foster, starts on ABC-TV March 20, Thu. 10-10:30 p.m.,

sponsored by American Tobacco Co. (Tareytons) thru

Lawrence C. Gumbinner.
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PROMINENT POLITICOS other than Senators and Con-

gressmen (whom we detailed in this column last week;

Vol. 14:5) are also quite numerous among TV and/or radio

station enterprisers. For the most part, their ownerships

are family properties or risk investments—^and seldom has

any question been raised about propriety.

Secretary of the Interior Fred A. Seaton, ex-Senator

from Nebraska, is a scion of the noted Nebraska publish-

ing-broadcasting family, owner of the Hastings Tribune,

which is 52.7% owner of KHAS-TV, Hastings (Ch. 5).

The Seatons also own radios KHAS there; KGGF, Coffey-

ville; KMAN, Manhattan, along with 7 other newspapers

and the magazine Western Farm Life of Denver.

Former Secretary of Health, Education & Welfare

Mrs. Oveta Culp Hobby, is wife of former Gov. Wm. P.

Hobby, of Texas, and together they publish the Houston

Post and operate KPRC-TV, Houston (Ch. 2) with radio

KPRC. Former Secretary of Commerce Charles P. Sawyer

owns radio WING, Dayton; WCOL, Columbia; WEZE,
Boston, Mass.; WKLO, Louisville. Ex-Attorney General

J, Howard McGrath is exec. v.p. of the Edward Lamb
Enterprises, which include WICU-TV, Erie, Pa. (Ch, 12)

with radio WICU, but himself holds no ownership interest

in the Lamb properties.

* :|s * *

On the White House staff is ex-Gov. Howard Pyle, of

Arizona, who was once program director of KTAR, Phoenix,

and still owns something less than 2% of stock of firm that

operates KVAR there (Ch. 12) with radios KTAR;
KYUM, Yuma; KYCA, Prescott. He’s deputy asst, to

President Eisenhower for Federal-State relations, expects

soon to quit that post. Dillon Anderson, recently Presiden-

tial asst, for national security affairs, is a small stockholder

in KTRK-TV, Houston (Ch. 13).

Mrs. Maud B. Byrnes, wife of the onetime governor,

then U. S. Senator from So. Carolina, later director of war-

time mobilization, then U. S. Supreme Court Justice, James

F. Byrnes, owns 90 out of 5000 shares (1.8%) of stock of

WSPA-TV (Ch. 7) and WSPA, Spartanburg, S. C.; she’s

one of 50-odd stockholders in properties controlled by ex-

Washington newsman Walter J. Brown.

Ex-Gov. Alf Landon, of Kansas, onetime GOP candi-

date for President, is 65% owner of radio KSCB, Liberal,

Kan., 16%% owner of WREN, Topeka. The late Gov.

James M. Cox, onetime Democratic candidate for President,

early added TV-radio stations to his Ohio newspaper chain;

his estate’s WHIO-TV, Dayton (Ch. 7), radio WHIO,

WSB-TV, Atlanta (Ch. 2) with radio WSB. James M.

Cox Jr. also personally owns 30%% of WCKT, Miami (Ch.

7) with radio WCKR—and all the Cox TV-radio stations

are directed by J. Leonard Reinsch, who was radio chief

for the Democratic National Committee in 1944 and mgr.

of its 1956 national convention.

* * * *

Wright Morrow, ex-chairman of Democratic National

Committee, is chairman and minor stockholder (3333 out of

50,000 shares) in KTRK-TV, Houston -(Ch. 13), which is

32% owned by heirs of late Secretary of Commerce Jesse

Jones and headed by his nephew John T. Jones Jr. Another

ex-chairman of the Democratic National Committee, Frank

E. McKinney, owned 10% of WISH-TV, Indianapolis (Ch.

8) with WISH and WANE-TV, Ft. Wayne (Ch. 15) with

WANE before their sale in 1956 to the Jock Whitney in-

terests for $10,000,000 (Vol. 12:30,34) ; Whitney is pres-

ently Ambassador to Britain.

Ex-Senator Gordon Gray (D-N. C.), once Governor
of his state and once president of the U of No, Carolina,

who is now director of the important Office of Defense

Mobilization, is publisher of Winston-Salem’s morning &
evening newspapers and owner-founder of WSJS-TV there

(Ch. 12) with radio WSJS. He took active part in indus-

try affairs at one time,

Ex-Rep. Harris Ellsworth (R-Ore.), now member of

the Civil Service Commission, still owns 25% of the Rose-

burg (Ore.) News-Review, but that newspaper sold its

radio KRNR last year. Ex-Rep. Frazier Reams (R-Ohio)

owns WTOL, Toledo; ex-Rep. Mitchell Jenkins (R-Pa.) is

part owner of WILK-TV, Wilkes-Barre (Ch. 36) and of

radios WILK and WPXY, Punxsutawney, Pa.

Wife of the late Sen. Worth Clark (D-Ida.) inherited

holdings in TV-radio stations (KULA) in Honolulu and

radio KGIL, San Fernando, Cal., but has disposed of inter-

ests. Late Rep. Richard W. Hoffman (R-Ill.) owned WHFC,
Cicero, suburb of Chicago, and his sister still holds CP for

uhf WHFC-TV, Chicago (Ch. 26).

* « « *

Besides Gov. Ernest W. McFarland’s 40% interest in

KTVK, Phoenix (Ch. 3), we find ex-Gov. Horace Hildreth,

of Maine, recent Ambassador to Pakistan, owning (with

family) 23% of WMTW, Poland Spring (Ch. 8) and con-

trolling WABI-TV, Bangor (Ch. 5), WAGM-TV, Presque
Isle (Ch. 8) with radios WAGM and WABM, Houlton

—

all in Maine.

Ex-Gov. Roy J. Turner, of Oklahoma, is pres, and
11.9% owner of KWTV, Oklahoma City (Ch. 9) which
interlocks with KATV, Pine Bluff-Little Rock, Ark. (Ch.

7) and KTUL-TV, Tulsa, Okla. (Ch, 8) with radio KTUL.
Ex-Gov. James Noe, of Louisiana, owns KNOE-TV, Mon-
roe, La. (Ch. 8) and radio WNOE, New Orleans.

Ex-Gov. E. D. (Ed) Rivers, of Georgia, owns 51% of

WQXT, Palm Beach & 95% of WMIE, Miami. His son

Ed Jr. owns radios KWEM, Memphis; WEAS, Decatur,

Ga.; WJIV, Savannah; WSWN, Belle Glade, Fla. Brother

James S. Rivers owns WMJM, Cordele, Ga. & WTJH, East

Point, Ga., and has minority interest in WACL, Waycross,

Ga. Ex-Gov. Doyle E. Carlton, of Florida, is a v.p. &
trustee of radio WJBS, Deland, Fla. (no ownership).

Ex-Mayor Charles P. Taft, of Cincinnati, brother of

the late Senator Robert Taft and member of the family

owning the Cincinnati TimesStar and its Cincinnati sta-

tions WKRC-TV & WKRC (also others; see TV Factbook

No. 25, p. 362) ,
has announced he will enter the primary for

goveimor as “stand-in” for Gov. O’Neill, who may not run

because of a heart attack. Mr. Taft is uncle of Hulbert

Taft Jr., pres, of Taft stations.

Gordon Persons, ex-Gov. of Alabama, was onetime

mgr. of family’s WSFA, Montgomery; his brother is Gen.

Wilton B. Persons, deputy asst, to President Eisenhower.

And Gov. Robert D. Holmes, of Oi'egon, elected last Nov.

on the Democratic ticket, was formerly gen. mgr. of radio

KAST, Astoria, Ore.

^ 4: * *

Among mayors and ex-mayors identified with TV-radio:

Earl J. Glade, longtime Democratic mayor of Salt Lake

City, was first gen. mgr. of KSL, which now also has KSL-
TV (Ch. 5) ; he’s father of Earl Jr., mgr. and part owner of

KBOI-TV, Boise, Ida. Roy Hofheinz, ex-mayor of Hous-

ton, owns 16% of KTRK-TV and 25% of radio KTHT
there. Quigg Newton Jr. still owms 6.31% of KOA-TV,
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Denver (Ch. 4) with KOA, according to FCC records; he

was city’s mayor, later became Ford Foundation’s director

of public affairs.

Roger L. Putnam, New England industrialist, chairman

of WWLP, Springfield, Mass. (Ch. 22) with satellite

WRLP, Greenfield, Mass. (Ch. 32), whose son Wm. L.

Putnam runs the stations, is ex-mayor of Springfield; he

also was U. S. director of Economic Stabilization, 1951-52.

J. Patrick Beacom, owner of off-again-on-again WJPB-
TV, Fairmont, W. Va. (Ch. 35) was mayor of the town and

served 2 terms in state legislature. Frank P. Whitney,

11.6% owner of KDIX-TV, Dickenson, N. D. (Ch. 2), with

radio KDIX, was also mayor of the town. George C.

Fleharty, pres.-gen. mgr. and about 20% owner of KVIP-
TV, Redding, Cal. (Ch. 7), also publisher of local weekly,

is still mayor.

First pres.-gen. mgr. of KNOX-TV, Grand Forks, N. D.

(Ch. 10), with KNOX, whose wife owns 20%, is State

Senator Carroll E. Day. And the veteran J. B. Fuqua,

owner and gen. mgr. of WJBF, Augusta (Ch. 6), was re-

cently elected to the Georgia House of Representatives.

Headline participants in Westinghouse Bcstg. Co.’s

second TV-radio conference on local public service pro-

gramming March 5-8 at Johns Hopkins U, Baltimore (Vol.

14:1), include Sen. Kennedy (D-Mass.), Mike Wallace,

Bergen Evans, Dr. Frank Baxter, puppeteer Bil Baird.

Washington State’s Lt. Gov. John A. Cherberg has

been hired by Saul Haas’ KIRO-TV, Seattle (Ch. 8) as an

account executive, and will work at that job in interim be-

tween legislative sessions over which he presides.

New CBS-TV affiliate: KDUH-TV, Hay Springs, Neb.,

satellite of KOTA-TV, Rapid City, S. D., effective Feb. 16.

TV-carrying satellites are planned by Army before

year end. Encouraged by success of Explorer I, Anny
scientists now are working on 300 & 700-lb. vei’sions,

which they hope to put into orbit this year. Explorer II

is expected to be similar to Explorer I, while Explorer III

is slated to be military reconnaissance satellite, carrying

TV camera and recorder; it would take pictures of what it

sees during its world-circling trips, storing them up and

transmitting them to ground stations upon radio command
when passing over U. S. or other friendly countries. Ex-
plorer IV would be more elaborate model, containing 2 TV
cameras, solar batteries and 7 communications channels

for transmitting and receiving messages.

Danger of concentrating too much effort on military

electronics alone was pointed out recently by Sylvania

pres. Don G. Mitchell. Too many electronics firms are not

diversifying enough into commercial products as a hedge

against day when “the military rug’’ might be pulled, he

told a West Coast Electronic Manufacturers Assn, meeting

in San Mateo. Unbalance of new Sylvania business from
armed forces has company “concerned,” he said, and he

wants to keep military sales down to 25% of total but

will find it difficult to do in $400,000,000-plus business (vs.

$350,000,000 in 1957) he expects in 1958.

“A Local Affair” titles rep Peters, Griffin, Woodward’s
new 22-min. 70-color-slide presentation promoting spot TV.
It’s aimed at food brokers, district sales mgrs., etc., stresses

regional & seasonal buying habits.

“Broadcast Application Procedure” is new 4-page FCC
piimei- (Information Bulletin No. 1-B), available from
Federal Communications Commission, Washington 25, D.C.

Network Strikes Averted: National agreements

reached last week end by NABET with NBC & ABC in

Boston negotiations and by IBEW with CBS in Washing-

ton talks removed immediate threats of strikes against

networks by 4000 employes. Deadline for walkouts had

been set for midnight Jan. 31 on expiration of old con-

tracts. But negotiators worked out new terms—subject to

expected rank-&-file ratification—^for 2-year packages in-

cluding wage increases bringing $18Q weekly minimum to

senior technicians. Not won by either union : Demand for

4-day week (Vol. 13:49). On other labor fronts : (1) lUE
pres. James B. Carey called on President Eisenhower to

draft “full employment” program for electronics-electrical

manufacturing industry. (2) Old IBEW-IATSE jurisdic-

tional dispute over lighting work (Vol. 13:49) forced CBS-
TV to cancel Feb. 3 Let’s Take a Trip show aboard liner

United States at N. Y. pier, filmed visit to N. Y. Police

Academy being substituted. (3) Screen Actors Guild

opened N. Y. negotiations with TV film commercial pro-

ducers & ad agencies. (4) RCA’s Victor Record div. was
hit Feb. 3 by quickie strike of 71 NABET Local 11 mem-
bers who picketed N. Y. recording studios. Contract dis-

pute was settled next day. (5) UAW radio commentator

Herbert W. Hoover was fired by union for criticizing its

profit-sharing plan in broadcast over WBBC, Flint.

CBS won another round in hassle with IBEW Local

1212 over cancelled telecast of Antoinette Perry “Tony”
award ceremonies last spring (Vol. 13:49), NLRB dis-

missing unfair labor charge filed by union, which com-

plained CBS-TV technical operations director Robert G.

Thompson “vilified” local in speech to employes. Earlier,

NLRB held IBEW had no right to force network to favor it

over lATSE in operating lighting equipment on remote

telecasts.

Control of KNAC-TV, Ft. Smith, Ark. (Ch. 5) is being

acquired by Harry Pollock, increasing holding from % to

83.33%. Transfer application filed with FCC Feb. 7 shows
he’s paying $175,000 for shares held by George T. Hern-
reich, who had acquired 50% from Salome Nakdimen for

$75,000 plus assumption of $75,000 in obligations. Pollock

previously bought 33.33% and his family-owned Harry
Newton Co. 16.67% from Mrs. Nakdimen for $61,500,

Pollock agreeing to lend station $125,000 (Vol. 13:19,26).

Dec. 31 balance sheet shows $35,699 loss in 1957, $38,922 in

1956, with current assets of $23,965, current liabilities

$8675, fixed assets $200,622, notes payable $187,000, con-

tracts payable $103,532.

“National Brotherhood Awards” for 1958 to TV pro-

grams, made this week by National Conference of Chris-

tians & Jews: “Clinton & the Law,” “The Puerto Ricans”

& “The Lady from Philadelphia” on See It Now (CBS)

;

“The Green Pastures” on Hallmark Hall of Fame (NBC)

;

“The Negro in American Life—A Long View,” presented

by Metropolitan Educational TV Assn, on WCBS-TV,
N. Y.; Ideas in Action, KARD-TV, Wichita; Unfinished

Business, WTCN-TV, Minneapolis. Winners of TV “cer-

tificates of recognition”: Dean Pike (ABC), Look Up &
Live (CBS), Outlook (NBC). Award for radio program:
“The Crisis at Little Rock” (NBC).

New-type business: National Assn, of Insurance

Agencies has budgeted $1,000,000 for ad campaign, largely

TV spots, thru Doremus & Co.

Paul H. Chapman Co., station brokers, has moved At-

lanta headquarters to 1182 W. Peachtree St. (phone.

Trinity 5-5591).
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1957 REGAP-RADIOS, TRANSISTORS DOOMED: Official custodian of industry's statistics ,

compiled from confidential individual reports from all important manufacturers save
non-member Admiral, whose figures are estimated. Electronic Industries Assn , this
week released full-year recapitulation of 1957 TV, radio, tube & transistor produc-
tion and sales . These are perennial guideposts for production-marketing planners,
can be compared with previous years' figures in our upcoming TV Factbook No. 26. The
only key figures missing are those for phonos (notably hi-fi) and there's movement
afoot to start making these available soon on monthly basis. The 1957 figures show ;

(a) Radio production exceeded 15,000,000 , as predicted (Vol. 13:49), for an
8-year high. Retail sales of home radios, missing 10,000,000 by a shade, enjoyed
6th highest year in radio's 35-year history.

(b) TV output fell 1,000,000 units from 1956 — but retail sales eased only
200,000 units, leaving dealer inventory in good shape at 810,000 units at year's end
vs. 1,085,000 at end of 1956.

(c) Transistor sales more than doubled in year , unit-wise — to 28,738,000
from 12,840,000 (see p. 13) — and production boom drove factory price of average
transistor down to $2.40 from $3.10 year earlier.

(d) TV picture tube sales , conforming to set production pattern, went down
more than 1,250,000 units, and average factory value of picture tube also went down
slightly (p. 13). Receiving tube sales were off some 8,000,000 units. but factories
nevertheless recorded their 3rd highest year (p. 13). The TV-radio unit figures for
53-week statistical year ended Jan. 3, 1958:

1957 Production 1957 Retail Sales
Total TV Total Radio Auto Radio Total TV Home Radio

January 450,190 1,085,529 521,624 623,359 563,363
February 464,697 1,264,765 522,859 525,437 525,029
March (5 wks) 559,842 1,609,073 597,532 534,115 730,584
April 361,246 1,115,813 380,452 337,965 543,092
May 342,386 1,023,771 396,151 339,757 547,480
June (5 wks) 543,778 1,088,343 416,058 389,770 729,421
July 360,660 612,588 256,279 426,294 597,484
August 673,734 965,724 301,971 510,097 710,553
September (5 wks). 832,631 1,610,748 446,419 705,247 893,366
October 661,994 1,569,180 522,746 572,589 923,849
November 574,646 1,688,868 563,066 612,211 925,620
December (6 wks).. 573,541 1,793,336 570,617 923,339 2,031,444

TOTAL 6,399,345 15,427,738 5,495,774 6,560,220 9,721,285

Transistorization: EIA reports 49% of all portable radios were transistorized
last year, as were 51% of all auto radios — and you can bet that even more will be

this year as the industry touts new lines for extra-set, vacation, gift markets
starting in next few weeks. Transistor radio business was the profitable end of the

radio market last year — but odds right now are against stability. Not only reduced
price of transistors and fierce domestic competition, but Japanese imports , and to a

lesser extent as yet German , loom as ominous competitive threat.

Big Macy's dept, store , It's understood, will soon break with offering of a

Japanese transistor portable at less than $30. Already on market is " Sony" brand ,

6-transistor portable, exactly size of 2 packs of cigarets, offered at $29.95; its

American agent is Delmonico International, 42-24 Orchard St., Long Island City, N.Y.

(A1 Friedman, pres.). And Hatachi '

s

diminutive 6-transistor set, said to offer su-

12
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perb quality reproduction, is due soon at $29.95 or thereabouts; its American agent

is Electronic Utilities Corp., 153 W. Huron St., Chicago (Paul Davidson, pres.).

First U.S. spring entry is Trav-Ler*s 5-transistor portable, which carries

$29.95 list. Said one of biggest radio manufacturers; "This year [1957] looks like

the last year for high-end transistor portables..."

TV-Radio Production: TV set production was 119,748 in week ended Jan. 31 vs.

103,444 preceding week & 111,921 in 1957 week. Year's 4th week brought production
to 446,390 vs. 450,190 last year. Radio production was 245,861 (79,890 auto) vs.

232,845 (80,036 auto) in preceding week & 302,863 (147,948 auto) last year. For 4

weeks, production totaled 934,763 (346,074 auto) vs. 1,046,716 (521,624 auto).

Trade Personals: Lester J. Neuman & John Marchese,

both ex-Sears Roebuck, named to posts as president

& v.p. respectively of Warwick Mfg. Co., succeeding John

S. Holmes & Gordon G. Brittan, who resigned following

sale of their Warwick stock to Sears (Vol. 14:4) . . . Wes-

ley E. Wood promoted to new post of N. Y. district sales

mgr., DuMont TV tube div. . . . Charles H. Griflith retires

as sales v.p. of International Resistance Co., for reasons of

health; successor not yet named . . . C. Edward Sharp pro-

moted to mgr., personnel, of RCA semiconductor div. . . .

James P. Patton, GE Providence mgr., elected pres, of

Electrical League of R. I., succeeding A. Victor Bartlett

Jr., Rust Electric . . . Wm. F. Riordan, ex-Northrop Air-

craft, named mgr. of customer relations for western region

of Sylvania electronic systems div. . . . Glen C. Tillack,

ex-Packard-Bell, named to new post of sales operations

mgr., Kierulff Sound Corp., Los Angeles . . . Morton M.

Tillman, ex-Emerson, named sales mgr. of new Premier

div., Pentron Corp. . . . Thomas C. Flynn, ex-Federal Tele-

phone, ex-DuMont, named mgr. of trade press for IT&T
public I’elations dept. . . . Donald E. Roark named RCA
TV mgr., southern region, succeeding late J. M. Jones.

James M. Toney named Feb. 6 as v.p.-gen. mgr. of

RCA Victor TV Div., Camden, being succeeded by Ray-

mond W. Saxon, ex-director of all RCA regional operations,

elected by RCA board Feb. 7 to be v.p.-gen. mgr. of RCA
Victor Radio & Victrola Div. Toney succeeds Charles P.

Baxter, who asked to be relieved of duties and will be re-

assigned. Both Toney and Saxon report to Robert A.

Seidel, exec, v.p., consumer products. TV division’s topside,

reporting to Toney, will include Warren E. Albright, mgr.

of production; G. K. Bryant, marketing mgr.; David Cole,

chief engineer; F. R. Demmerly, controller; P. S. Slanika,

personnel. Merchandising mgr. Allen B. Mills reports to

Bryant.

Dr. James Hillier, gen. mgr., RCA Laboratories,

Princeton, was elected Feb. 7 to v.p. in charge. Joseph M.

Hertzberg, mgr. defense marketing since last July, was
elevated to v.p., defense marketing, reporting to A. L.

Malcamey, exec, v.p., defense electronic products.

Obituary

Dr. Clinton J. Davisson, 76, co-winner of 1937 Nobel

Prize in physics for demonstration of electron wave prop-

erties, member of Bell Labs research staff for 29 years

before retirement in 1946, died Feb. 1 at home in Char-

lottesville, Va..

Louis A. Durgin, 45, DuMont Labs senior engineer,

died Jan. 25. With DuMont since 1944, he became senior

engineer in 1953, was assigned to DuMont mobile commu-
nications dept, in 1955. Surviving are widow, 3 sons,

daughter.

Both picture and receiving tube unit sales at factory

dropped in 1957, according to EIA year-end tally, con-

forming to year’s set production drop of 1,000,000 TV
units (see p. 12). Factory sales of picture tubes fell to

9,721,008 units from 10,987,021 in 1956 and factory value

dipped to $183,231,337 from $196,220,240. Receiving tubes,

though recording 3rd highest year, dropped to 456,424,000

units from 464,186,000, but factory values inched up to

$384,402,000 from $374,186,000. The EIA breakdown of

monthly sales by units & dollars for 53-week year:

Picture Tubes Receiving Tubes
Units Value Units Value

January . 760,860 $ 13,594,525 37,571,000 $ 31,170,000
February 728,363 13,134,778 44,460,000 36,631,000
March (5 wks)_ 833,257 14,850,847 43,010,000 37,007,000
April 629,838 11,394,043 27,970,000 25,384,000
May 758,328 14,031,519 32,836,000 28,955,000
June (5 wks)__ 1,104,013 19,981,319 35,328,000 31,314,000
July 491,935 9,835,586 33,077,000 27,042,000
August 930,296 17,984,185 43,029,000 34,886,000
Sept. (5 wks) 1,071,662 20,819,036 44,382,000 35,545,000
October 995,629 19,495,574 47,075,000 38,421,000
November 772,801 15,138,438 39,950,000 33,166,000
Dec. (6 wks) 664,026 12,971,487 27,736,000 24,881,000

TOTAL 9,721,008 $183,231,337 456,424,000 $384,402,000

Factory sales of transistors more than doubled in 1957,

according to EIA year-end tally. Unit sales boomed to

28,738,000 from 12,840,000 in 1956 with factory value of

$69,739,000 vs. $37,352,000. EIA monthly breakdown of

factory sales in units & dollars for 53-week year 1957

:

1957 Sales 1957 Sales 1956 Sales
(units) (dollars) (units)

January 1,436,000 $ 4,119,000 572,000
February 1,785,300 5,172,000 618,000
March (5 wks) 1,904,000 5,321,000 708,000
April 1,774,000 4,880,000 832,000
May 2,055,000 5,636,000 898,000
June (5 wks) ..... 2,245,000 6,121,000 1,130,000
July 1,703,000 4,216,000 885,000
August .... 2,709,000 6,598,000 1,315,000
September (5 wks) 3,231,000 6,993,000 1,115,000
October 3,544,000 7,075,000 1,290,000
November ... 3,578,700 6,989,000 1,829,000
December (6 wks).. ... 2,773,000 6,619,000 1,608,000

TOTAL 28,738,000 $69,739,000 12,840,000

GE and Westinghouse came out with their spring lines

of transistor portables this week, in addition to which
Trav-Ler offered three 8-transistor models (2 at $39.95, one
table model at $69.95) in addition to the 5-transistor

portable it placed on market at $29.95 (see above). GE’s
models: 5-transistor, 2-diode, 19-oz. “pocket” model, $39.95;

6-transistor, single-diode, “pocket” model, $49.95; 6-tran-

sistor portable, 4 lbs. in cowhide case, $59.95; 5-transistor,

single-diode portable, $44.95. Westinghouse is showing
6-transistor “miniature” with 2% -in. speaker, $49.95;

5-transistor “semi-miniature” with 3% -in. speaker, $39.95.

Westinghouse also is showing its first AM-FM radio since

1954, a 7-tube table model with 10x2 %-in. out-front speaker

and phono jack, $69.95.

This year’s National Television Week will be observed

Nov. 16-22, co-sponsored by NAB, EIA, TvB, NARDA.
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TV & Radio Shipments: Manufacturers’ shipments

to dealers by states, released this week by EIA, show

5,515,031 TVs shipped in first 11 months of 1957 vs. 6,051,-

266 in same 1956 period; 7,852,366 radios (excluding auto)

were shipped in 11 months vs. 6,862,549 last year. Figures

showing shipments to dealers by counties are no longer

being issued by EIA. The 11-mo. shipments by states:

state TV Radio state TV Radio

76,364
34,603
48,771

520,674
45,072
87,546
13,593
58,806

95,544 N. J. .. 194,416 312,230

38,191 N. Mex. 20,428 24,485

44,613 N. Y. _ 642,227 1,209,546

584,704
54,359

N. C .. 109,439 118,312
N. D. .. 19,869 18,562

Conn. - 108,599
15,009

Ohio
Okla.

.. 311,308
63,946

461,305
81,001

P ^ 73,357 Ore. 54,055 64,970

195,843
108,155
16,974

336,739
142,471
64,555

181,793
142,668

Pa 389,619 607,875

r;n R. I 29,485 45,463

THp 18,179
670,508

S. C 42,143 48,888

Til S. D 21,126 17,994

Tnii 145,647 Term. 91,243 105,803

Iowa 91,519 Tex. — . - .. 285,638 362,935

64,244
88,855
99,584
29,935

66,318
112,163

Utah 23,095 28,184
Vt. - . - . 10,831 17,244

T.^ 119,307 Va - 91,410 122,931

42,813 Wash. 84,242 107,499

MH 75,604
166,113
212,589
85,332

149,500 W. Va. .. 59,720 61,725

278,501 Wis. 100,350 167,337

Mich.
Minn

333,335
121,229

Wyo _ 11,538 9,215

Miss 45,087 48,151 TOTAL U. S 5,500,447 7,833,651

Mn 132,219
26,661
43,645
9,296

199,741
4,422

45,696
11,347

Alaska 3,336 3,545

Mont. --

Neb .

Nev

Hawaii

GRAND

11,248 15,170

N. H 14,988 25,935

1

TOTAL
1

_ 5,515,031 7,852,366

More reports on 1957 TV sales by regions, as compiled

by local electrical leagues & utilities (see also Vol. 14:5) :

Greater Dayton—Dealers sold 22,864 TVs in 1957 vs. 26,788

in 1956, 2602 TVs in Dec. 1957 vs. 3594 in Dec. 1956; color

sales were 313 for 1957, 137 for Dec. 1957 and no com-

parable 1956 figures are given; radio sales were 16,105 in

1957 vs. 15,241 in 1956, 3452 in Dec. 1957 vs. 4101; phono &
hi-fi sales were 7669 in 1957 vs. 7620 in 1956, 2807 in Dec.

1957 vs. 2050. Bridgeport, Conn.—Dealers sold 8096 TVs

in 1957 vs. 9617 in 1956, 977 in Dec. 1957 vs. 1085. San

Francisco—Dealers sold 31,500 black-&-white TVs in 1957

vs. 38,204 in 1956, 3852 in Dec. 1957 vs. 4474; 517 color TVs

in 1957 vs. 465, 69 in Dec. 1957 vs. 116; 28,638 radios in

1957 vs. 32,184 in 1956, 6043 in Dec. vs. 6974. Kansas City

—Dealers sold 6266 TVs in Dec. 1957 vs. 8718 in 1956, 260

color TVs in Dec. vs. 251; 15,870 radios in Dec. 1957 (no

other comparable figures given). Dallas—Dealers sold

36,309 TVs in 1957, 4443 in Dec. 1957; 31,691 radios in

1957, 7142 in Dec.

Mergers & acquisitions among TV-radio-appliance

manufacturers are due for close scrutiny by Senate Small

Business Committee which met Feb. 5 and announced 31-

point agenda for 1958 (Vol. 14:4). Inquiry, date not set,

will be handled by Sen. Humphrey’s (D-Minn.) subcom-

mittee on retailing, distribution & fair trade practices.

Other members are Senators Morse (D-Ore.), Bible (D-

Nev.), Goldwater (R-Ariz.), Schoeppel (R-Kan.). Hum-

phrey said subcommittee will look into “concentration at

the distributors’ level” with particular attention to dealer

franchise agreements, discount house impact on distribu-

tion and status of fair trade.

False use of brand names of Westinghouse and GE
electrical appliances was charged this week by Federal

Trade Commission against 3 N. Y. firms alleging mis-

representation of trade names in connection with their

pi'oducts (FTC complaints 7029-7031).

Western Electronic Show & Convention, for Aug. 19-22

technical sessions, is inviting summaries of suggested

papers to be sent before May 1 to Dr. Robert C. Hansen,

microwave lab, Hughes Aircraft Co., Culver City, Cal.

DISTRIBUTOR NOTES: Admiral promotes Wm. Oppen-
heim to gen. mgr. of Baltimore & Washington branches;

Howard L. Rendelman promoted to new post of TV, radio,

hi-fi mgr. of Washington branch; Joseph J. Casale will

supervise Baltimore operations under Oppenheim who will

headquarter in Washington . . . Philco’s Walter Ostman
resigns as gen. mgr. of Los Angeles factory distribution

branch . . . Emerson changes name of Emerson Radio of

N. Y. Inc. to Emerson Radio Associates Inc.
;

Michael

Kory continues as pres, with added supervision over N. J.,

Westchester, L. I. & Newburgh branches where gen. mgrs.

retain posts . . . Radio Sales Corp., Chattanooga (Philco),

elects James M. Brown pres., succeeding the late E. R.

Betterton; Mrs. E. R. Betterton succeeds Brown as v.p.

. . . Hotpoint promotes L. W. Hitchcock to branch mgr. of

HASCO, Miami, succeeding A. M. Killebrew, transferred to

Jacksonville branch . . . Westinghouse names J. J. Riggs to

district mgr. Westinghouse Appliance Sales, Detroit; he’s

ex-laundry merchandising mgr. at Mansfield factory . . .

Graybar promotes R. W. Wright to operating mgr. of

Jacksonville branch . . . Bell Sound Systems appoints 5

Graybar branches (Philadelphia, Reading, Pittsburgh, Wil-

mington, Washington) for tape recorders & stereo sys-

tems; names Harold Keller as area sales rep . . . Erie Re-

sistor Corp. appoints Cameradio Co., 1121 Penn Ave., Pitts-

burgh and Electronic Parts Corp., 223 N. Broad St., New
Orleans, for full line of Corning Glass electronic com-
ponents; names R. L. Gentry New England distributor

sales rep . . . Webcor Inc. sets up factory-owned distribut-

ing branch at 1516 S. Wabash St., Chicago (Gordon Hough,
ex-Motorola, mgr.) replacing Lincoln Radio & TV . . .

Ampex names Roy F. O’Sullivan, ex-Magnavox, Middle

Atlantic (Philadelphia) district mgr. of Ampex Audio
Inc., its consumer hi-fi div., succeeding P. Williams . . .

Delmonico International, N. Y., (import brands) becomes

sole importer and distributor for Kuba line of German hi-fi,

succeeding Kuba Import Co. Ltd., Washington . . . Sampson
Co., Chicago (import brands) elects Peter Sampson to new
post of chairman; Robert L. Sampson, ex-exec.-v.p., suc-

ceeds him as pres.; E. I. Rosenthal, ex-secy., promoted to

v.p., succeeded by E. C. Levy.

ELECTRONICS PERSONALS: Rudolph Sachs, ex-CBS-

Hytron, elected v.p.. General Transistor Corp., in charge of

new diode & rectifier mfg. div. . . . John M. Nesbit, ex-

Burroughs, joins Philco govt. & industrial div. as Transac

Computer sales mgr. . . . Lewis J. Shioleno promoted to

gen. mgr. of Erie Resistor Corp. electronics div. . . . Charles

A. Barnes, ex-Borg-Warner, named controller of P. R.

Mallory . . . Herbert W. Ziebolz named asst, to engineering

v.p. of General Precision Equipment . . . Joseph P. Ad-

donizio named eastern regional mgr. of Beckman scientific

instruments div.

New outer space agency at Pentagon is headed by GE
v.p. Roy W. Johnson, consultant to consumer products

group (TV, air conditioners, etc.), who has specialized in

electronics last 6 years. Defense Secretary McElroy said

Johnson, a GE v.p. since 1948, will take office April 1 as

director of Advanced Research Projects Agency (ARPA),

responsible for directing research on space vehicles, anti-

missile missiles, other new weapons.

Philip D. Reed, GE chairman, and Erwin D. Canham,

editor, Christian Science Monitor, nominated by President

Eisenhower for new 3-year terms as members of USIA’s

Advisory Commission on Information.
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Financial Reports;

Zenith stockholders will vote Feb. 27 on proposal to

change from Illinois to Delaware corporation, with proxies

being solicited for vote on 2-for-l stock split. There now
are 492,464 shares outstanding (7536 more being held by

the corporation) with no other voting securities of any

kind outstanding, and it’s proposed to increase these to

984,928 in new Dela. corporation. Last SEC reports showed

pres. Eugene F. McDonald Jr. owning 10,462 shares per-

sonally, 37,031 more through Seneca Securities Corp. (Vol.

13:50)—thus voting, in all, about 10% of presently out-

standing stock. Listed on N. Y. Stock Exchange, Zenith

ranged from 9114 to 140 during 1957 (when McDonald in-

creased Seneca holdings by 3300 shares).

Magnavox had record earnings of $2,407,508 ($2.54

per share) on all-time high sales of $48,354,485 in last

1957 half vs. $2,276,539 ($2.39) on $46,395,187 in corre-

sponding 6 months of 1956, fulfilling predictions by pres.

Frank Freimann (Vol. 13:52). In quarter ended last

Dec. 31, net profits were $1,487,358 ($1.59) on $29,132,280

vs. $1,486,206 ($1.58) on $29,358,000 in 4th quarter of

1956. TV & hi-fi phono sales in Jan. were highest in Mag-
navox histoi-y, Freimann reported, promising “excep-

tionally good” results in first 1958 quartex’. Backlog of

military ordeis is $30,000,000.

Reports and comments available: On the International

Geophysical Year, in Investor’s Reader, published by Mer-

rill Lynch, Pierce, Fenner & Smith, any local office. On
CBS, in weekly review of Fahnestock & Co., 65 Broadway,

N. Y. or local offices. On Raytheon, in article about its

stake in missiles in Feb. 1 Forbes Magazine. On Time Inc.,

in brief by Schirmer, Atherton & Co., 50 Congress St.,

Boston. On IT&T, in analysis by Lawrence Lewis of

Pershing & Co., 120 Broadway, N. Y.

Dividends: Raytheon, 5% stock payable March 5 to

stockholders of record Feb. 20; Television-Electronics

Fund, 8(^ Feb. 28 to holders Feb. 3; Paramount Pictures,

50^ March 14 to holders Feb. 26; Walt Disney Productions,

lO^J April 1 to holders March 14; United Artists, 35^ March

28 to holders March 14.

Walther H. Feldmann, pres, of Woi-thington Corp. and

director of Fidelity Union Trust Co., Newai'k, elected a

director of Tung-Sol.

Walt Disney Productions net income slipped to $527,-

684 (34^ per share) in first fiscal quai’ter ended last Dec.

28 from $685,601 (46^) year earlier, pres. Roy 0. Disney

attributing decline largely to seasonal winter loss from
Disneyland park. He said “substantial pi’ofit” is expected

from pai’k in full fiscal 1958, that earnings from new
theatrical features will further boost returns for last 3

quai’ters. Diversified Disney enterprises are subject of

admiring article in Feb. 4 Wall St. J^ournal, incidentally.

It points out that indirect income from TV doesn’t show
up as such on consolidated statements, but that TV ac-

counted for $8,800,000 Disney revenues last year—“more

than half as much as its revenues from movie rentals.”

Warner Bros, lost $467,000 in first fiscal quarter ended

last Nov. 30 vs. net income of $1,569,000 (85^* per share) in

same period year earlier, loss including $550,000 tax

ci’edit. Gross income from film rentals & sales duinng

quai'ter totaled $15,764,000 vs. $20,718,000 year earlier,

poorer showing attributed by company to such factors as

Asian flu cutting theatre attendance, general dip in domes-

tic & foreign rentals. No estimate of results for cui’rent

quarter ending March 1 was offered by pres. Jack L.

Warner, but he said he was “hopeful” of pi’ofit. In 1957

fiscal year ended Aug. 31 (Vol. 13:49), company earned

$3,415,000 ($1.90) on total revenues of $75,476,000, latter

figui’e including $15,295,408 fi’om sale of old films to TV.

Universal Pictures earnings dropped to $2,843,833

($2.83 per share) in 52-week fiscal year ended last Nov. 2

from $3,993,146 ($4.06) in 53-week fiscal 1956. Earnings

included $692,000 TV income from Screen Gems syndica-

tion of old movies last year, when total film rentals & sales

were $72,441,575 vs. $77,609,698 in 1956. Statement to

stockholders noted that “drastic economies” in studio op-

erations—now virtually shut down—had been effected be-

cause Universal was confx-onted with continuing di’op in

boxoffice.

Republic Pictures, which recently closed reported $2,-

000,000 deal with 6 NBC 0-&-0 stations for release of post-

1948 features (Vol. 14:3), lost $1,362,420 in fiscal year

ended Oct. 26, 1957 vs. net income of $758,401 (18^ per

shai-e) year earlier. Loss included $500,000 tax ci-edit.

BBC’s weekly Radio Times, with 1957 paid circulation

of 8,259,371, claims biggest periodical circulation in the

world.

Counteroffensive: Joint $2,300,000 advertising & pub-

lic relations campaign to recapture audiences from TV
was announced this week by Motion Picture Assn, of

America and Theatre Owners of America. Statement by

pres. Eric Johnston of former and exec. v.p. Sam Rosen of

Stanley Warner Corp., speaking for latter, said drive had

been planned 2 years, denied it was “crash” pxogram.

Theme (“Get More Out of Life, Go Out to the Movies”)

will be promoted initially with $900,000 earmarked for

newspapers, $300,000 for spot radio, $650,000 for Acad-

emy Awards telecast March 26.

WJR, The Goodwill Station Inc., Detroit, traded over

the counter, reports 1957 net income & sales were highest

in 8 years, reflecting general upturn in radio billings. In-

dicated eai'nings, of big AM outlet, which also holds much-

litigated CP for Flint Ch. 12, were $503,212 (87^ per share

on 572,552 shares outstanding) on sales of $3,570,773 last

year v.s. .$478,112 (83c) on .$3,516,764 in 1956. Company
earned $274,739 (47^) in 1955.

Emerson Radio’s research subsidiary, with labs at

701 Lamont St., Washington, and 1140 East-West High-
way, Silver Spring, Md., is subject of “success story” in

Feb. 2 Washington Post. It relates how idea of Dr. Harold
Goldberg, its 44-year-old exec, v.p., and Dr. Donald P.

Burcham, 41, operating v.p., has grown in 4 years into

enterprise that handles half of Emerson’s I’esearch & de-

velopment contracts, mostly defense. Labs employ 250,

did $3,000,000 business last year. Goldman & Bui'cham
were foi-merly chief and deputy chief, respectively, of

Bureau of Standards’ ordnance electronics div.

Erie Resistor acquires Hupp Instrumentation Co., Los
Angeles digital instrument manufactui'er, merging it with
electro-mechanical div., Hawthorne, Cal.; Ross E. Hupp,
founder, joins Eide div. to direct manufacturing & mai’ket-

ing.

Hallamore Electronics has installed $300,000, 36-

camera-receiver chains for closed-circuit obseiwation of

rocket tests at Aerojet-General Corp., Sacramento, Cal.,

is building 24-unit system for Maitin Co. Denver plant.
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NEW YORK STOCK EXCHANGE
1957-8

High Low
Wk.

Stock and Div. Close Chnge
1957-8

High Low Stock and Div.

Wk.
Close Chnge

14’/, 63/, Admiral 8'/4 3763/2 2703/, IBM 2.40b 335 t-13'/2

27 163/, AmBoschl.05g. 20'/, -'/, 373/4 253/4 IT&T 1.80 30’/, -i-y.

24/, 11'/, AmBcstg-Para.l 14/, + 3/, 503/8 33 I-T-E CirBl'/ad. 38>/, -l’/4

43y, 293/, AmMach&F 1.60 36/, -
1

- 3/4 103/a 73/, List Indust 'Ae. 7’/, + '/>

179'/, 160 AT&T 9 1713/4 -f3/2 56'/a 293/, Litton Ind 393/4 -3/8

33/, 193/, Amphenol 1.20. 25y, -1-3/2 22 113/4 Loew’s 14

36‘/, 28 Arvin 2 283/, -/, 44 283/, Magnavox Wzb. 353/2 -f-13/.

7y, 4/, Avco.lOg .. 6‘/4 - 3/4 50'/, 23‘/, Mallory 1.40b . 263/4 -1/8
473/4 21 Beckm Inst 13/4 f 213/, -23/, 131 73 3/, Mpis. H’ll 1.60a 823/4 -i-y.

663/4 42 Bendix Av 2.40. 483/, +’/s 513/4 353/4 Motorola 1 '/2 . .

.

40 -*/?

523/, 27/, Burroughs 1 . . . 30^ +Vs 93/2 7 Nat'l Thea *4 .

.

7/8 -1-3/8

25W 153/, Clevite 1.15g.. . 173/4 + 'A 36/8 28 Paramount 2... 383/8 -
1

-33/4

36‘/, 233/, CBS "A” lb... 273/8 183/8 11 Philco Yif 143/4

353,4 223/, CBS “B" lb... 263/, -3/2 40 27 RCA la 34 -3/8

2W? 11'/, Col Pictures 3/,t 13/, -3/8 233/4 16/, Raytheon 23 -t-'/8

543/4 253/, Cons Elec .40a.. 28'/, -3/8 83/4 43/4 Republic Pic. .

.

63/4 -3/8

35V4 18 Cons Electron. . 21*/, -H/2 393/4 293/4 Sang Elec 1.80. 343/8 -1-3/8

27'/, 123/, Cor-Dub 1.20... 143/, -3/2 18 123/8 Siegler .80 14'/2 - 3/4

106'/4 b/ 3/4 Corning Glass la IWa -23/2 63/4 23/, Sparton 3 3/,

63/, 33/8 Davega 33/, 263/8 17'/, Sperry Rand .80 193/8

47 273/, Daystrom 1.20.. 313^ - 3/4 93/8 53/4 Standard Coil.

.

73/4 -3/8

19*/, 133/, Decca 1 15 -3/4 18'/2 133/, Stanley-War 1 .

.

153/4 -3/8

15/, 13 Disney .40b 17/, -fl3/4 41'/, 27'/, Stew Warner 2b 30‘/4 -3/8

115 813/, East Kod .90e.. 105 +2 29 3/4 183/4 StorerBcstg 1.80 223/, - 3/4

34 223/, Emer Elec 1.60. 323/, + V/2 46 3/4 293/4 Sylvania 2 36'/, +y>
6'/, 33/4 Emerson Radio. 4V$ 313/2 15/, Texas Instru. .

.

28'/, -1-3/8

103/4 63/, Gabriel .60 8!/, -t- 3/4 893/4 46 ThompProd 1.40 473/8 -3/8

68'/, 463/, Gen Dynamics 2 623/, -t-2 373/2 213/4 Tung-Sol 1.40b. 24 3/8 -3/8

723/, 523/, Gen Electric 2.. 623/, -3/8 303/, 19'/, 20thC-Fox 1.60. 24'/, -3/8

8'/, 4 Gen Inst. .15g. . 5/, -h'/s 253/8 15 United Art 1.40. 18/8 -t-1'/.

473/4 303/4 GenPrEquip2.40 40 -3/8 30/8 18 3/4 Univ. Piet la. .

.

20>/4 -3/4

30'/, 223/, General Tire .70 27)4 -H/8 28 /, 16'/, Warn Bros 1.20. 18'/, -t-iy.

453/4 363/4 Gen Telephone2 43‘/4 -I-/8 68'/a 523/, Westingh El 2.

.

64 -t-'/4

25/. 173/4 Hofiman Elec 1 . 22Vz 140 913/4 Zenith 3a 1283/4 -l‘/4

AMERICAN STOCK EXCHANGE
43,4 23/, Allied Artists.. 3'A 44/2 293/4 Hazeltine 1.40b 35'/, -/,

523/, 193/, Allied Con la.. 38'/, 33/8 2 3/, Herold Ra .15g . 2'/,

213/, 11 Amer Electro 44 14 -'/, 63/8 3'/, Int Resist .20 .. 43/4 -y.
113/4 B‘/, AssocArtProd . . 9!/, -t- 3/4 83/4 4 Lear 53/, -t-'/4

12'/, 4’/, Audio Dev .05d. 9>/, - 3/4 1'/, 3/, Muntz TV 3/?

13'/, 63/, Belock Inst 3/,t. 7 -13/2 3/8 2'/, Muter Co. \A(.. 2/8 -'/,

l‘/4 3/, C&CTV 34 -K, 93/, 5'/, Nat’l Telefilm.

.

6'/, -t-'/8

5 23/2 Clarostat .15g. . 33/, -y. 2/8 1 Nat Union El... 13/,

63/, 3 DuMont Lab. . .
43/, - 3/4 113/4 33/4 Norden-Ketay.. 3'/, -v»

7'/, 23/2 Dynam Am 4 -t-3/. 5 3 Oxford El.lOd.. 3'/, -/,
12/, 8 Electronic Com. 12Vi 20'/a 10'/, Philips El 14'/, + 3/4

12'/, 5y, Electronics Cp.. 7 - 3/8 12'/8 6'/, Servomech .40. 73/8 -3/8

283/, 16 Fairch Cam 3/4g. 26/, -13/, 9 3'/, Skiatron 43/, -1
30 8'/, General Trans . 22 - 3/2 8/4 2/a Technicolor.... 4 -3/a
283/, 17 Globe Un 1.20b. 16'/, -3/8 5/8 33/2 Trans-Lux .20g. 4/2

4'/, 23/2 Guild Films 3 -3/8

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2'.f, 23/8 Magna Theatre 23/, 33/4

Aerovox 3'/, 43/8 Maxson (W. L.) .05 6 b'A

Airborne Inst 44 47 Meredith Pub 1.80a 27/2 29

Altec Co .80 7'/, 83/, National Co. (4% stk) 10'/, 11

AMP Inc .50 1 / 3/4 19 Oak Mfg. 1.40 15'/, 16'/,

Ampex 49 52 Official Films .10 lb's 1'/,

Baird Atomic 12 13 ORRadio 153/4 17

Cinerama Inc 1"-T, 2'/, Pacific Mercury TV 53/2 6

Cinerama Prod 2'/, 23/4 Packard-Bell .50 113/8 12

Cohu Electronics 73/4 8'/2 Panellit 5/, by?

Collins “A” .35 14 16 Perkin-Elmer 253/2 27

Collins “B” .35 133/4 153/4 Philips Lamp (14% of par) .

.

323/, 34
Cook Elec. .40d 21'/, 23 Reeves Soundcraft (stock) .

.

2"dli 33/4

Craig Systems 4'/, 53/4 Selectvision Inc l'/4 13/4

DuMont Bestg /'/, 8'/8 Sprague Eleciric 1.20 293/4 32
Eitel-McCullough (5% stk)... 29'/, 32 Taylor Inslrument 1.20 29'/5 313/4

Elec Assoc (stk) 39>/, 42 Tele-Broadcasters 2y, 3'/s

Erie Resistor .40b 73/4 8'/, Telechrome .30 53/8 6

Friden Ind. 1 40 43 Telecomputing 4 3/5 5

Giannini, G. M 143/, 15 Teleprompter (stock) 6 7

Granco Products .05 l'/4 13/4 Time Inc. 3.75. 62 65

Gross Telecasting 1.60 163/4 18 Topp Industries (stock) lO'/e 10'/,

23 25 Tracerlab 43/4 5V^
High Voltage .lOg .’ 24 26 Trav-Ler 1 1'/,

Hycon 3 33/8 United Artists 4'/8 5

Indiana Steel Products 1.20a. 19 20 Varian Associates 14 15

Jerrold 2 2/8 Victoreen Inst 63/4 7/,

Ling Industries 6'/, 63/4 Webcor .25g 12'/, 12'/,

Leeds & Northrop 60b 203/, 21 Wells-Gardner 63/4 73/4

Machlett Labs .25g 14 153/2 WJR Goodwill Station .5(Jd.

.

12‘^ 12'/5

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Paramount Backlog Sold: In $50,000,000 deal—
biggest price ever paid for single film package

—

last big library of pre-1948 feature movies is be-

ing sold to subsidiary of big show business com-
bine Music Corp. of America (MCA talent agency,
MCA-TV film distributor. Revue Productions,
etc.). Sale of Paramount Pictures’ 750-film back-
log to Management Corp. of America, headed by
Jules C. Stein—who also heads Music Corp. of

America—is “about to be consummated,” Para-
mount pres. Barney Balaban announced Feb. 7
after board meeting.

Terms of sale, as disclosed by Balaban: Initial

payment will be $35,000,000, of which 30% is to

be in cash, the balance guaranteed—with another
$15,000,000 to be paid out of “a minimum of 50%
of gross receipts received by the purchaser.” Pack-
age includes Bing Crosby-Bob Hope features, Mae
West films, Cecil B. DeMille productions, etc.

Movie exhibitors once had hoped to raise money
to buy this package themselves to keep it from TV.

Despite this setback, theatre owners and talent unions

could point this week to gains in their drive to keep post-

1948 features from going to TV (Vol. 14:3-4). Loew’s
Inc. (MGM) pres. Joseph R. Vogel said his company has

no intention of releasing these films to TV and that he’s

behind any campaign to keep all post-1948 movies off home
screens. Big N. Y.-N. J. movie circuit owner Walter Reade
J r. announced his theatres will refuse to book films of pro-

ducers who release recent pictures to TV. Reade’s own
Continental Distributing Co. (foreign features) has joined

20th Century-Fox in promising theatres minimum “clear-

ance” period of 5 years between theatrical and TV release

of features. Reade himself is onetime telecaster, having

been owner of Asbury Park’s ill-fated uhf WRTV, now off

air. In London, theatre-TV struggle threatens to explode

into free-for-all legal fight. Commercial programmer
Associated TV announced this week it’s seeking legal ad-

vice whether 5 large theatre chains are engaging in “illegal

restrictive practice.” Chains have announced boycott of

any distributor who sells features to TV.

NTA Film Network is dropping its Premiere Perform-

ance 134-station feature film show and March 30 inaug-

urates 13-week 20th Century-Fox Hour, renans of 1955-56

CBS-TV show, under unusual “Double Impact” plan

whereby show is played twice each week—Sunday after-

noon and in late prime time period on a weekday. NTA
plans coverage of at least the top 63 markets, with charges

said to come to $15,000 weekly per partic. sponsor, of

which 8 can be accommodated in 60-min. show.

Map of TV Cities & Network Routes

/^UR NEW WALL MAP, to accompany forthcoming
V-/ TV Faetbook No. 26, brings up-to-date the loca-

tions of all stations on air and extensions of network

connections. The only current TV wall map extant,

it shows all U. S., territorial, Canadian and Mexican
border stations now operating or due to be operating

by this spring; all cities mth TV applications pend-

ing or CPs granted; present and projected AT&T
microwave & coaxial circuits, accurately drafted; all

station-owned microwave links and off-air pickups;

handy table of stations with call letters and channels.

Extra single copies of map are $1.50; 10 copies,

$11.25; 25 copies, $18.75.



Leading Manufacturers of Standard & Hi-Fi Phonos
Packaged phonographs only. Manufacturers of components, import brands not included

(Brand names noted where availabie>

ADMIRAL CORP.—3800 Cortland St., Chicago 47, 111. Spaulding

2-

0100. Ross D. Siragusa, Sr., pres.; John B. Huarisa, exec. v.p.

AMI, Inc.—1500 Union Ave., Grand Rapids, Mich. Cherry 3-3633.

J. W. Haddock, pres.; W. E. Fitzgerald, adv. & sales promotion
mgr.

ANDREA RADIO CORP.—27-01 Bridge Plaza North, Long Island
City, N.Y. StUlwell 4-5411. Frank A. D. Andrea, pres.

A. R. F. PRODUCTS, Inc.—7627 Lake St.. River Forest, 111. Este-

brook 9-0345 Aurther H. Maciszewski. pres.; Rudolph J. Napoli-
tan, gen. sales mgr.

AUDIO-MASTER CORP.—17 E. 45th St., N.Y. Oxford 7-0725. Her-
bert Rosen, pres.

AUDIO INDUSTRIES—532 W. 4th St., Michigan City, Ind.

Triangle 4-7251. “Ultratone.”

AUTOMATIC RADIO MFG. CO.—122 Brookline Ave., Boston 15.

Commonwealth 6-1420. David Housman, pres.; Edward L. Hous-
man, sales mgr.

B&R ELECTRONICS CO.—1178 E. 180th St.. N.Y. Sycamore 2-351Q

I. Rothman, pres.

BOETSCU BROS.—115 Cedar St., New Rochelle. N.Y. New
Rochelle 3-8500. George Boetsch, pres. “Birch.”

CAPITOL RECORDS, me.—1750 N. Vine St.. Hollywood 28. Cal
Hollywood 2-6251. Glenn E. Walllchs, pres.; Lloyd W. Dunn
V.D., merchandising & sales.

CAPEHART CORP.—216 W. 14th St., N.Y. 11. Watkins 4-5900.

Robert A. Gross, pres.

COLUMBIA RECORDS (Div. of Columbia Broadcasting System,
Inc.)—799 Seventh Ave., N.Y. 19. Circle 5-7300. Goddard
Lleberson, pres.; Herbert Greenspon. v.p., operations; James
E. Sparling, gen. mgr., Columbia electronic products; Milton
Selkowltz, national sales mgr.

J. W. DAVIS & CO.—P. O. Box 35313, 9212 Denton Dr.. Dallas

35. Fleetwood 2-8405. J. Watt Davis, pres. & sales mgr. "Wat-
terson.”

DECCA RECORDS, Inc.—50 W. 57th St., N.Y. 19. Columbus 5-

2300. Milton Rackmll, pres.; Leonard Schneider, v.p.

DeWALD RADIO—35-17 37th Ave., Long Island City 1, N.Y. Still-

well 4-9334. David Wald. pres.

ALLEN B. DUMONT LABORATORIES, Inc.—35 Market St. E.

Paterson. N.J. Mulberry 4-7400. Allen B. DuMont. Jr., gen.
mgr.; Wm. C. Scales, gen. sales mgr.; PYed C. Zorn. asst. gen.

sales mgr.; Robert C. Furlong, marketing mgr.

DICTOGRAPH PRODUCTS, Inc.—95-25 149th St.. Jamaica 35, N.Y.
Jamaica 6-2323. Malte Carlson, pres.; Thomas Millington, v.p.,

hl-fl sales.

DYNAVOX CORP.—40-05 21st St., Long Island City 1, N.Y. Still-

well 6-3770. Joseph Dworken, pres.

EDUCRAFT CO.—150-24 12th Ave., Whltestone, N.Y. Flushing

3-

4519. Larry Lewln, pres.

ELECTRON ENTERPRISES—6917 Stanley Ave., Berwyn, 111. Stanley
8-2693. J. Clmfe, pres. “Electone.”

EMERSON RADIO & PHONOGRAPH CORP.—14th & Coles Sts..

Jersey City, N.J. Swathmore 5-3500. Benjamin Abrams, pres.;

Dorman D. Israel, exec, v.p.; E. A. Tracey, sales v.p.

FANON BXECTRIC CO., Inc.—98 Berrlman St.. Brooklyn 8, N.Y.
Midway 7-3400. Walter Nachtlgall, v.p.; Murray Trotlner, sales
mgr. “Fanfare.”

FISHER RADIO CORP.—21-21 44th Dr., Long Island City. N.Y.
Exeter 2-2500. Avery R. Fisher, pres. James J. Parks, director
of sales.

GRANCO PRODUCTS, Inc.—36-07 20th Ave., Long Island City,

N.Y. Ravenswood 1-0400. Henry Fogel, pres.; Seymour Napolln,
v.p.; Alexander Freeman, treas.; Gene Gold gen. sales mgr.

GUILD RADIO & TELEVISION CO.—460 N. Eucalyptus Ave., Ingle-
wood 3. Cal. Oregon 8-7771. Jack E. Ackerman & Lou Dolgln,
partners. “Grafonola,” “Bonnett Box.”

HOFFMAN ELECTRONICS CORP.—3761 8. Hill St.. Los Angeles
7, Cal. RI 7-9661. H. Leslie Hoffman, pres.; C.E. Underwood,
v.p. & treas.; Paul E. Bryant, sales, v.p.

MAGNAVOX CO.—*2131 Beuter Rd., Ft. Wayne, Ind. Eastbrook

9721. Richard A. O’Connor, chairman; Frank Frelmann, pres.
Magnavox-Spartan div. (TV-radlo-phono) : Leonard F. Cramer
v.p. & gen. mgr.; George H. Fezell, merchandising director.
Sentinel radio div.: Verne Roberts, sales mgr.

MAJOR ELECTRONCS CORP.—762 Wythe Ave., Brooklyn 11, N.Y.
Main 4-2557. Murray Schrler, pres. & sales mgr. “Majorette.”

MOLDED INSULATION CO.—335 E. Price St., PhUadelphla 44.
VI 4-2626. Wm. T. Bradbury, pres.

MOTOROLA, Inc.—4545 Augusta Blvd., Chicago 51. Spaulding
2-6500. Paul V. Galvin, chairman; Robert W. Galvin, pres.;
Edward R. Taylor, exec, v.p., consumer products; Allan G.
Williams, gen. sales mgr.

M-P ENGINEERING CO.—Fairfield 3, Conn. Amherst 8-2385.
M. Paneyko, gen. mgr.

OLYMPIC RADIO & TV (Div. of Siegler Corp.)—34-01 38th Ave.,
Long Island City, N.Y. Exeter 2-5200. Morris Sobln, pres.; Mor-
ton M. Schwartz, sales v.p.

PACKARD-BELL ELECTRONICS CORP.—12333 W. Olympic Blvd..
Los Angeles 64. Granite 7-6721. H. A. Bell, chairman; R. S.
Bell, pres.

PHILCO CORP.—Tioga & C Sts., Philadelphia 34. Nebraska 4-5100.
James M. Skinner Jr., pres.; John M. Otter, exec, v.p.; James J.
Shallow, gen. mgr., home radio div.

PILOT RADIO CORP.—37-06th St.. Long Island City, N.Y. Still-
well 4-5454. Isldor Goldberg, pres.; Joseph N. Benjamin, exec,
v.p.; L. M. Sandwlck, v.p. sales; J. W. Wyckoff, secy.-treas.;
Arnold Platt, adv. mgr. "Encore,” “Ensemble.”

RADIO CORPORATION OF AMERICA—Radio & Vlctrola div.,
Camden 8, N. J. Woodlawn 3-8000. Ray Saxon, v.p. & gen.
mgr.; Louis J. Collins, gen. sales mgr.; A. R. Baggs, merchandis-
ing mgr.; O. D. Center, controller; Russell E. Connely, adv. &
sales promotion mgr.

SENTINEL—See Magnavox.
SONORA CORP.—2023 W. CarroU Ave., Chicago 12. HA 1-6330. T.

F. Kelly, pres.; J. H. Solomon, sales mgr. “Sonora,” "Clinton.”

SONIC INDUSTRIES—19 Wilbur St., Lynbrook, N.Y. Lynbrook
9-1011. Ben Bums, pres. “Music Master.”

STEELMAN PHONOGRAPH & RADIO CORP. (Div. of Herold
Radio & Electronics Corp.)—2-30 Anderson Ave., Mt. Vernon,
N.Y. Mount Vernon 4-1500. R. J. Kalb, chairman; P. E. Feath-
ertson, exec, v.p.; Leonard C. Truesdell, v.p.-director of sales.

STROMBERG-CARLSON CO. (Div. of General Dynamics Corp.)

—

1400 N. Goodman St., Rochester, N.Y. Fillmore 2-8000. Special
products div.: A. G. Schifino, v.p.; R. O.’Brlen, gen. sales
mgr.; S. E. Guzzy, hi-fi sales mgr.; Ken Juno, adv. mgr.

SYLVANIA ELECTRIC PRODUCTS, Inc.—700 Elllcott St.. Batavia.
N.Y. Batavia 3470. R. L. Shaw, gen. sales mgr.; J. R. Suor, sales
mgr., radio & hi-fi; G. T. Stewart, national sales mgr.

SYMPHONIC ELECTRONIC CORP.—235 Jersey Ave., New Bruns-
wick, N.J. Charter 7-3700. Max J. Zimmer, pres.; Howard A.
Jacobs, treas.; Bernard H. Llppin, secy.

TRAV-LER CORP.—571 W. Jackson Blvd., Chicago 6. Harrison
7-9151. Joseph Friedman, pres.; I. Edelstein. v.p.; Ellis Fried-
man, v.p.-mfg.; H. J. Schulman, asst, to pres.

TELETONE CO. OF AMERICA—1668 Webster Ave., N.Y. Cypress
9-1900. Bernard Berger, pres. “Teletone.”

V-M CORP.—4th & Park Sts., Benton Harbor, Mich. Walnut 5-8841.
Victor Miller, pres.; Gene Miller, sales mgr.; Wm. Faulkner,
chief engineer.

VANITY FAIR ELECTRONICS CORP.—50 S. 4th St.. Brooklyn
11, N.Y. Evergreen 7-2018. Marvin Frank, pres.; Stanley Cohen
sales mgr. "Gotham,” “Empire,” “Imperial.”

WARWICK MANUFACTURING CORP.—7300 N. Lehigh Ave., Chi-
cago 31. Spring 4-6400. Lester J. Neuman, pres.; Charles N.
Hoffman, director of sales.

WATERS CONLEY CO.—501 First Ave., N.W., Rochester. Minn.
Atlas 2-2755. Fred C. Kennedy, pres. & gen. mgr.; G. H. Rlss-
man, v.p. & sales mgr. “Phonola,” “Melodier.”

WEBCOR, Inc.—5610 Bloomlngdale Ave., Chicago 39. Tuxedo
9-8500. Titus Haifa, chairman: Nicholas Malz. pres.

WELLS-GARDNER & CO.—2701 Kildare Ave., Chicago 39. Albany
2-8220. B). S. Alexander, pres.; Grant Gardner, sales mgr. “Air-
line,” "Truetone,” “Coronado,” “Firestone,” “Trans-American.”

WESTINGHOUSE ELECTRIC CORP.—TV-radlo div., Metuchen,
N.J. Liberty 8-5000. E. J. Kelly, gen. mgr.; Thomas B. Kalbfus,
gen. sales mgr.; Ralph H. G. Mathews, sales mgr. hi-fi dept.

WHITLEY ELECTRONICS, Inc.—Columbia City, Ind., 539 & 866.
M. G. Wlke, V. p., gen. mgr.; J. H. Moss Jr., sales mgr.
“Murasonde.”

ZENITH RADIO CORP.—6001 Dickens Ave., Chicago 39. Berk-
shire 7-7500 E. F. McDonald Jr., pres. & gen. mgr.; Hugh Rob-
erstone. sales mgr.; R. A. Donner, adv. mgr.



iK9m£»Iqqii3 lobcqZ

8E6I ,8 visnt.Iil

2T5(oq)SI

. jt .

ee^f c onijiiJTc 3noH'?i;iT # j o .. -^otomih

3 rttiv/

^

lAW \ OK»0 It .
• ••'

onodf n-ill JO hifibneSZ io zisiuIseiunfiM gnibssi
^noriq /Ibobniopi iorr abntr>'tfl WOqmi .nmsnoqrnoo io 8-j^tij fosiunM?/

v.dBliisf* j''')d ff L^iioff ii Bif bnmn >

vifio f'ff'i'j't'-'

r (

»

.^^ iiriciiibaau'J ,.JS w>n<i a ?.tc—.o} y.on tLXi'<Ax
,lle^n .TjiidtMmC T :

.' h.si-x i /

BOltjfiWqa .12 OMJiOlrr' ..fjvia eJvv:.:Ji\ ,A.U»iOf^'
;.e.oiri .UlvfaO .W il-i' XI ;ituullleil.i .i.'lvjrtl) Y .U-'l

r> iielt.'. ;<.J;iKbir<T r>.rsi/eiion ,.q.r .y'Ti tol^i-T .:J nv.' v.
.i.inn aaf'^i try, ,arfc«..'. W

'p;.iL-fv iiMifroA .aitoO ,E blsftiJc'i- -.0 ) 0»'Ta'7H<ni3Y;* l-M
ivio U'T? ,0i.i3r‘'< .14

,.!>/. qjfJG to-PG- f.QT’oO lofasiK lo .vtoj /T •.< o'nni yi‘;;.‘ ; j^»

-loM •..enc} .uidoa ainoM .0012-'; lojuna .Y.V "(jil? irtsl*. ;.na

,Q.v aali • ,s. irsr.'.’ '-5 -M uo.*

.b/ia onrmrio .w csesi—MH03 anr^oaxOu i t ,kh.i-<ui,.jiov''

.a .a ;jimmi»ario .llaO .A. .H .XS.O-V aXlnmO .M -» a/. aoJ
.»iy^

.OOXC-i- .ft; filrtalobelljja ..<--t8 D A:^oiT—.^HCi CX OH t

.X, r.Hi.nt. ;.«j.» .»!M .loOO M adot. : a'liq ,.it- ~ >aaiH3 M ti ... •

..to oii>in '.T.^<f . .m:. .'vpo.i'vaa

.Y.yt ,tJ10 bflfilsl Wfhl ,.iS ^t3^y ^C—k'X/XO t OJQX.H TOJIH
•»9Z9 .tif.'T.f n»a .K dqoisti ;.a9i<i .j'TOriOioO i.w»I Haw
R-it/13 1> .uojfsi^W .W .Tt ,fi3J*e .q.v ,Xolw .12 .O ;.qt

'*.9 f(iraf*a£iH‘‘ •’, 9-ioonlt " .1701 . /b* ',xJ' >1 bl».i«nA

.vib ft'-Tis!/ cXDsH—AOiaSW.A ''lO yOtl/aOTflOO OIii/-Ji

InSH -A <1.9 ,««x«a vjia .(iOi)U-C «'.v/i[buoW .». .K Ufair: .O

-nibn djwrn lOJ .SftS -K .A Mjjrn b3|-,-j .M'9 .aftMioO .0 .lo^xl . •[.-;«
.

s?. .trbn .7 l9ruxoO .S. li^eaua XMlioiiuoo .i^chO M .O ;.>S'«
,ix. fv. .j.-)o«nq asloe

.XCTf' 99K - .UWn
.1' OOE'T-l AH 21 oa*aidO ,.9 'A ,'ff SIMS — . ’.fluO ASoaOr.

’ -TWO HO" •.atoaoS" .tut'-. <*at<3e ,/ionioioa .M .t ..-fn; ,'X

:Jocv.lnt7tt ./VI .dooidu’xj ..I« 7W(.'f!v/ jl/.Oa
M'-la/iM Oltuli" .ry”'! ';3XT .XIOX-O

woi«u lo .710) .suu' i o 'tAn A nq/.Ji jovio .'

1

/ak.i;43tp.

.isoui'jV .0/1 ..07A OOt7{/fi<X- oe-s—i.<r»OJ 77;;n>iJ ' * 0- uftifiU

-/t+89'1 .3 .'1 tiiPi-uilBri'j .1. .fl .OOei'l' i.jijol* .Y.d

,c ' «a lo 7Ol09 iXl)-.q.v .ll^basurr .0 bi.:uo3vJ ;.q..' •i , ..io.Ots

(. >nj p-ottftniQ Ici' TsO lo .vlU) .O'J V'.OK m /..'/ OilJt'tTflO It T?.

Ulaoaa .Oooa-E Siomr i .~jTX .73.ra«lo< <51 ...; jioAitJCO .VI ooh
ii9l«a .as.i ,£tw^xH‘.0 .H :.CT.v .oufl(rt7>i .0 A ; »lb sXluooiq

.ififtt iVbo .ociaXi u9l'. i.TSAi S'jl/ ^ 0-!il . .3 .8 M^nt

IV' ito^xir^ „07—jaJ .ax'j'jaoji<) 'jwiroH.ra AMAY.r/8
Ji I. :.7a«i ii'iiod ,ti9y . 'tida .iX .xx j aivaXcH .'i.K

.'jC .0 ;.'l-td A cibfli ..Tsot

;.ainfl w>H ..avA Ysai^t, etS—.TJlO’J 3I>:OaX'33J3 OJV'.pK'iy.rg

fi, tii 8 J90lti .isrnralS .t v.iK .COVE-!’ r ••:.mO .Vd ..•I llJ’

.aXqqJ.l .H bifcirioU j-objH

«o, iT' Ji 8 v.H«3iriO .Jjvlii twsoia- 1 . .w uc -.qnoo .. i.i-vx.;:x

-b ’tv? BiXid :.q.7 .nisJpIsba .1 ,nccao*irX /Iqt.( .iT. .I .IO-V

.eaiq oJ .Jead ,afiiXiU/£l38 .L .K ;.au>'-.q.7 awi;

ti«na70 .T.VI ,.97/v -laiadoW 35>M—/.Oiaaw:A 30 .0*0 3.’'OT^J3X
".aauJs.- r- .s-nq ,79«-aa bia.uc>a .i>Oei-«

it'.o-e juaifiW .fioiM .iocf-i«H aol.o'. ..*33 d^xri A fjf—^xaoo M-Y
'loadlof/'I -m’.Y :.iscn dniaa aaiO .uUnA miaiv
‘ .•Bva't.^nt' la.'f;')

uvijiooitf ..38 rij:- .8 0./—.3 '>j .OlHOflTO.^ja JliAl VTIAAV
aadoO Y9inflJ3 ;.sDxq .Jlnni^ irmjilA .SIOS-,' -r-ira .Y.ll tx

’.tehaaCKl" '’.-nlqtfia" ".irPflJoD" .73m aalc/i

-irt-' ..39 A Aai. ;.i .M oo»r-.q.ao3 imavT'.thi'J-^nif Morwn'vx
.K dsrintO ,n«oiii3VI laXsa-i .OOV8-» arii-;(X£. .£C oars

,«?rir. to loJa-ilib .narj^aoH

.f.'tilLI 793.i3(t70fl ..W •1 i.a/A XlVt —.O’J THJHOO etJXHTJ.ff

-ivia II .0 ;.7yra 3A ,aanq .\,:.ic»njOJ b-13 .SCVE-fi
‘.77 lboIt>M" "...loii ftq" .Tifri aaiAG A .(Z.v ,r.«m

oba/.oT .f!C oacuidO ..avA al/.fts.'tccooia r.xeS— .a/il .HOJOavi
.-:OTa .:.'I«M eeloiloM ;fn.itnf.?ri3 ,Uu H awill' iH)28»C

•n/.cflA. .CC osnoXdO . nabUIf XO. 2—.OO Si t:3KflflAt>-8JaaVX
-ol.A" .7jot a-oiaa .TsribTsO 30eiO ;.ao7ii ,70bnf.. >A\ .8 .H 0SS2-S

uXiamA-BiTaiT" ••,3ffOi3atl'/I" ".obfl;jo-..iO" ’’.aaoX-o'/tX"' ".oittX

lo.forfJaK ;.v)?> olbnt-VT—.3H0J 3l«T03j:^ T .roilOVI!X8SW
iKldu.M .8' »i')7tf-£lT ,:,.irn .viX^X 0 .3 .IjOOC- 3 .t.,H

;.;3b fi-Xt' .7^ifi Biilsv UJ«I4 .0 'S fiq'.ajl ;.vrxi ...i»

.0015 S*. 0E2 -bdl '.tJIO /udtowltO—- 7nl ,311ViOJlT'>3Xl irsirj’.t?/

T.'iot mXs^ ,. 7 t, saoIA .H -t ;.7^ .aa'( ,.q .7 ,oMW .O .bi
' ".jb/IOr .7i ii"

O or# .qaoo J/HIYO/.

aX-. - 1/.8 ,.jv'

* ,10U8 . .
.TJI.OT s JtBB liacfjsa

riX)8—.HH03 OiaAl i;x./xs
-f'n;r dwrH ir<tn .nas A ,80t<t ..iT. 1 [HftoCI''iA .H .5 OOf.V-V

7„>iA .vba .vJuiiou A. .R :.7iirn 'iisi .oooJ.»73

-yii-a .ce oysoiifO ,.9Yfi 8aa/3iq
r ,.v.

.1/ 7 .9:. -iZl .a ,.ie «*.Oii.( •x; fcjoH Ajcio-t

csM-r •. .•!•.'?2 .dblj .i •. 1, . -lO ..77A-|tr-: 1.0 :<?— «ii -OtA
aouc/i; -•’>1 aoia* A tba ,bl* . Jl -AT -; ,J > .W 1

.XT 1

I'a.il'I 3<«>U .dbrcV 'i- af3 ^bi-f’ ro-r*~^';#in J OnAR .’ o;' *A
v.iq A ,r. .A a i3 xi«.-> u ;i«a .7. '.

. . *tO

-9.'> 7 [JJ tri'.rr:

I'fyro'/i .t rtqtobi'
tt;

-7alX .VtVO-T XnolzO

1- o;

8 .:d "A-

1

r«3V-.7''X .2Tjaax»X'i x jx .a
nq .M i-.irn/A ti53-.?

. t>iss asa ,n*.

i'./I ' Ji.» ;i "X -.'iiioo K’T'
.4770 Had

xiaawx-jx.’f .xa .i .' s. -?iaiXT?*ju/3 otoua
lT,-: :J«Y'' .itCi-fr alyacKT

2’ iXO,* ' ! . '.jocYn Ut—.Ci i ,07V OnXAlt. OttAlVOT JA
i.i-ifT .J triA'vl' .nimvx.iH XuytU VH-8 diX.“9*i -'oS aToO

.aani .a<;ns

i»»<c-C 91- . .r.yi ..)ii .'.r-ocr ; cri:—.O j x*jx
4*via ,raoa(lIi»H J.

..-iY .YH .7lI'3iXa-.7 * .!
,
rg oa^riO «ll— ii i«T3ioa

'
. '7Q flSliMt-"- .0 -0 V .saatwi

U3 1ft bO''» loir ..»«. -a;? .-.1 Oifi—.-JiJI .ct-A'-l^sa UOTIHA.’S
nf.;'S W fivjiJ vq .ul'tliXuV/ .a qoIO 00c -. .JiH

.7. ! u lij ao.ub' .-..In- '.7

V'ii-t- -lUXtlaW •; .T.K ...‘8 dJU .TX 9XS—.3000 78^X037 >
.

1
-'.I'', A. iT*Ooa
•;-TY /i._. liTJ.IOJ
.!'.r»r«c •..T-- J.oaX f.

.'.I
' jniJ7t 'I inriS s.iini'.-toO lo .»KI) .

Dn«J>oC'0 OOeV of'n.O .«! ,'i.K ..-WA
cv.Tjil. —.'.-UsvrTV .r r a'.X'

nnM.U .j-.JoalVJic; »u; :»aii

-
;

, i

:.ao*da^l

vaitffC _tO hoJo xI StiX ,CX£4£' rcH .*.

•jav. 'wa *Sfc« . A •A'lq j'-.’/X

. Mjifn.i

iKm'.d
.SCW:

I .03 A IVAO
-i‘A^2 boorWJt->r.

'.ao

.« .1

iOl7.'

T X’Tl ...’8 d;:. 7X 02-.>cJ .eaXiC>33 AOja.t
;t>>; ..;!to5 Oiauo - V .-f iq .tImiaaH CJOU.'A .t>0tt

t.'H.Y. jnoj . jtA. rt'it U-i£—tOQAJI OJ/.tX »U
jil .biii'N Ntbu l!9r»

tJ - .an! .laiilOT/nOlIA.l xYOtrja .« K’JI.A
.ii. .IctoijiuCt a iHtllA >-‘t -» f7’. .a'.nalo'I

.182.1 ..ii' T ,0 ;.Tr .-n .jiaa .i.: 1 ,0 .eriW
. 7 -m r-oizu I .0 Jiaciqll ;

.Yii .y: fiiti . .-V. dy'M 4C-

f

irxojaoq'i u^iAJiobiiia

T.K

.n*'*

.it?

n

V.*/. ,1 ;nO t.iA. .1-I”'*

ail*
,

‘IjxTtr

anlilAoI'iX H At -.i»xi.;

...^ 0 «i4JSS^
ASlJa a-t

' ij'. I ..#a j -.3iit* * xovaxi
.-.nq ..tYrww’C Ur*

.7 .. vA rti'’! *C-6e:--.>0 Xt.i\xiYC4
•i f

. X .7- A .XlifV-E

uui .18 .;a .nxi.-.;!.*! .
fl?A iinii*.' vicA- f.,i ;i»T,-;aTv:^ vioarDija

. -1C .0 w?v's

..sia sutoo A ti*». .i.i o Hn/.nr»o)rnu«; > or<i/: /.o^xtarsi
.297.7 .Airin ;A "ill. .. -'Vi ,0'i22-£ •iTTUi.'.. iHS .UH i.'O

.q. / »!;.?. ,7977ir .A 0 ‘

j Y . ? ,h,i'u ' . aci.7;.C

7 Vt .2 Xt UvC'Ul , :8 f ..:n.'-n'8 ,.i—.an! ,.f>D X13T I3 V.U- /.3

ojI:.' .-.90t;.’7T 7 i-.iijV- vil.i^aK i-i'aVA .H.';*.-. XK^t>!3<
. ar'i" .1.:

. •: .zJU ; saiii )»acvi ..lO i rt-is—.anTi ' t n a k«. 1

TOisoilb .*;.7si3 -t fu-it mq jj ytit'.
.
iniysa

.Y r 08 to

baeJ'X sco.I . #ta .di 1 I .?TJJ(lOX('i
.nilo.';Yl 7iro!:i. >8 i.aeiq ,•'•..-1 7 , jix fcx-i- ; Mo«t. . . X •.V.l'.

•.7 ..n .:»i bloO '..laO ... 'iii ii»ma,
'

’. Y.rj. ;

-ilv.il . •'

O'

»}I*'AnA. floJ ,.

.tKJOW'.ibn’J .3

'tiOLnv
tp I. K M--.OY VtliVl X'XJ*. i -

f. n i .A 3 .IM.’ .i;rr-8 nc.x7iO 'iD .t

.jraB ..-I.iac'l.nO" >«TYtiJs«r

t; ; x’lV'^ -.3noo a^x^.oflro.xxi itAKV?
’

. innalMK 9iii" «T .K .Ic2i#-r I V JSO »*'

.q.v r>;ir .Ji’t-trP .3 IBf3 dy /ii.f

jXpoidlsnA b.^: .3n\..N .JS ..bR v.3u*ti I'lS—.00 ITO/ASIO

1 jTtI .. i.'ntinoi't iaai3 .toaaqO'O J- tru.'.yi^T

7j(«r-o .1 BT4B094 ; (i.nodrr-oxart-'/T 1 '•ib >»an>rtA
.111.' 'itb 7joi8ibaatioT7m H s^joaO v*-;.-:! A x;.7

,7*/t: i,7£d» .’.'isaoS »(rr>v ;.»ip ftittkX

7.H ,il tsvInVi.'- ,.7vA »rtlv V rjiV-.84I03 gOV-JJITOA3
YI4 " •T' &S .• ivq ,79l7ll3 t'. t«va-!4 .V. IC -4



Wyatt Building * Washington 5, D. C. * Telephone Sterling 3-1755 * Vol. 14: No. 7

SUMMARY- INDEX OF THE WEEK'S NEWS— February 15, 1958

FCC PROBE GETS TENSE as Schwartz testifies about pay- NEW WNEP-TV, SCRANTON begins operating on Ch. 16

ments to Comr. Mack in return for "pledge" of vote for as WARM-TV, Scranton & WILK-TV, Wilkes-Barre

National Airlines in Miami (p. 1 & 9). merge. New starters in Atlanta <S Puerto Rico (p. 8).

GLOBAL TV ON BRINK of vigorous expansion, led by com-

mercial systems. Foreign TV's biggest year ended
with 1089 stations, 68,700,000 sets in world (pp. 3 & 10).

PAY-TV HOLDUP BY FCC expected next week, despite

possibility of Senate Committee action. Toll backers

demand action against anti-toll stations (p. 3).

BARTLESVILLE TELEMOVIE system cuts monthly charge

to S4.95, adds community antenna, time, weather and
music service as subscribers drop to 300 (p. 5).

WHERE ARE THEY NOW? Only 2 members of old Fed-

eral Radio Commission survive; 41 have served on

FCC, of whom 10 are deceased (p. 7).

FCC BACK AT ROUTINE during investigation interlude,

issues 3 station CPs, 5 translator grants, approves

station sales, allocations shifts, etc. (p. 9).

MANY TV STATIONS lost money in 1956 despite record

industry sales & profits, FCC figures show (p. 11).

Manufacturing-Distribution

JAPANESE "INVASION" OF RADIOS and transistors

bringing tough competition to U. S. manufacturers.

Their labor costs about one-seventh ours (p. 12).

TAPE PROSPECTS SOAR as new Shure recording head
doubles capacity of standard tapes & RCA experi-

ments point to elimination of reel problem (p. 16).

FCC PROBE NOW GENERATING REAL HEAT: Nothing now can stop the Congressional probe
into allegations of FCC wrongdoing — and, at this writing, it even looks as though
there may soon be some new faces on the Commission as well as some drastic changes
in its mode of operation.

After dawdling with "flyspeck" evidence
, publicity leaks and personal recrim-

inations between its own counsel and the Moulder subcommittee majority — Moulder
quit as chairman this week and the full committee chairman Oren Harris (D-Ark.

) took
over — the investigation struck what appeared to be "pay dirt." Its headlines at
long last appeared to be justified, though the defense remains to be heard.

Comr. Richard A. Mack , Eisenhower-appointed Florida Democrat, who took oath
July 7, 1955, was target of the latest onslaught — charges that he accepted money
from a person interested in a Miami TV application. Committee's ousted counsel
Bernard Schwartz, appearing as a witness Thu., made the flat charges of "bribery."
Mack started to fight back via the publicity route Fri. , but won't get his real
chance to refute until called as witness Feb. 19 or 20.

Who's next ? Schwartz was a bum early in the week, when he was fired by the
subcommittee majority and rushed with his files to the home of Sen. Morse (D-Ore.),
onetime GOP maverick. He became a hero to many on Thu. , when he produced 5 check s

tot aling 52650 which Mack had received from a Miami attorney who, Schwartz charged,
was "fixer" in the Ch. 10 case, getting Mack pledged to grant to National Airlines
over strong adverse opinion of Examiner Sharfman and against 3 other applicants.

It's the first time in history , to our knowledge, that anyone has attempted
to show that money was actually passed under the table to an FCC commissioner.

With witness Schwartz able to produce such evidence — v/hether bribery is
finally proved or not — everyone now expects him to come up with more solid mate-
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rial than his "petty cash" charges against Chairman Doerfer (Vol. 14:5-6). Burden
is also upon him to prove his charges that there has been White House intervention in
individual FCC cases, and that the subcommittee majority is attempting a "whitewash."

FBI entered into picture right after Mack checks were put in evidence, so

that professional probing may now take the place of the Cohn-Schine type of sleuth-
ing that so antagonized so many Congressmen against Schwartz.

Other repercussions now expected are almost endless. Miami Beach’s ex-mayor
A. Frank Katzentine, who owns radio WKAT and was one of losers in the Ch. 10 case
and who had Examiner Sharfraan's strongly-worded nod, may petition the Commission to
reopen record even though National Airlines' WPST-TV is already on the air and his
own court appeal is still pending. His counsel, ex-FCC chairman Paul A. Porter, may
be expected to petition for reconsideration of the case on grounds of Mack's alleged
dereliction. Mack voted with ex-Chairman McConnaughey . Doerfer & Lee. Bartley fa-
vored Katzentine, Hyde favored L.B. Wilson (now deceased). Craven abstained.

Many other defeated applicants in other competitive cases are waiting, too,

for some sort of hook to hang petitions onto so as to reopen their cases; some think
they can resuscitate cases long enough to get new commissioners to vote for them.

Many people in Washington are still skeptical of young Dr. Schwartz, a law
prodigy on leave from his New York U professorship. There's no question that he is

a good student, has fine memory. But he sometimes seems extremely naive, even arro-
gant, expressing his "contempt" for the subcommittee majority in his statements to

the press and TV-radio and even referring to subcommittee members as "you people."

But that apparent naivete , others insist, is really cleverness. Accompanied
by 2 newsmen, one a reporter for Drew Pearson, the other for the Cowles newspapers,
he indulged in an incredible action when he carted the subcommittee files to Sen.

Morse's home at midnight — in order, he maintains, to keep the investigation from
being killed. Sen. Morse, following Congressional courtesy, returned the files to

the House committee, of course, but joined in saying dirty work was afoot at the FCC

and asked Senate to order probe of its own.

Schwartz resumes witness stand Mon . Feb. 17 at 10 a.m. in Room 1334, New

House Office Bldg., to continue his efforts to substantiate charges in his Jan. 4

memo which he leaked to the press (Vol. 14:5). Also, it's hard to see how he can

escape being asked to document his allegations of White House influence.

Even those who enjoy seeing the FCC ventilated denounced as " entrapment " use

of a wire recorder hidden in a briefcase when Comr. Mack was interviewed. Even Sen.

Morse was incensed. Schwartz insisted he had no intention of producing the record-

ing unless Mack should backtrack on his statements to the investigators.
u.

Full-scale carry-through of probe is inevitable, because public now expects

it and Congressmen of both parties are eager to show they aren't encouraging any

whitewash. Rep. Harris is subcommittee chairman for the present, he says, and is

looking for a new counsel . He says whole staff must be "rehabilitated" and reports

he has enough money to continue investigation for rest of this year.

There's no secret that a lot of politicians , both Republican and Democratic,

would like to turn off the probe. Many of them may be shown up for exerting their

influence on behalf of constituents or political friends. It has ever been thus,

from the very time the first Federal Radio Commission was founded.

There's renewed demand for change in laws or procedures that might eliminate

opportunity for influence. One frequently suggested idea is to set up a specialized

court, like the Court of Tax Appeals, to handle appeals on contested cases — its

judges cloaked with traditional unapproachability. Another idea is tenure on the

Commission for life. Another is a code whereby no commissioner would discuss any

pending case with any parties in interest — unless it's non-competitive.
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i Some commissioners are agonized over the publicity, which condemned them be-

^ fore they could be heard. They feel all are under a cloud. Some have thought of
* volunteering now to expose their financial souls publicly — but hesitate for fear

' of being considered as taking a holier-than-thou attitude at expense of colleagues.

F For more details about developments in the House probe, see p. 9.]

GLOBAL TV BEGINS REAL EXPANSION: As 1958 begins , TV can be called a 'global medium

for first time. Sparked by mushrooming trend to advertising-supported programming,

world TV finally seems to be on brink of a fabulous expansion.

Comparison of TV's 1957 growth in U.S . and rest of world serves to illustrate

the coming-alive of TV in many nations:

U.S . — Now has 551 stations , 47,000,000 sets-in-use. Increase since Jan. 1,

1957 totaled 33 stations (6.2%) and 5,000,000 sets (12%).

Rest of world — Now has 527 stations , 21,600,000 sets-in-use. Increase since

start of 1957 was 200 stations (60%), 7,400,000 sets (52%). Accretion of receivers

was greater in foreign countries than in U.S. first time in any year since war.

World TV station count thus stands at 1089 , sets-in-use at about 68,700,000
(including 31 transmitters of U.S. Armed Forces and the 85,000 U.S. sets they serve

throughout world). In our count of foreign stations, we include regular transmit-

ters, satellites, boosters, experimental units — anything that sends picture-and-
sound over air. Translators, however, aren't included in U.S. total (96 on air).

These figures are essence of World TV Directory section of our forthcoming
1958 Spring-Summer TV Factbook , based on extensive survey of world capitals, U.S.

govt, agencies, equipment makers, etc. This is up-to-date edition of most accurate
such directory extant, gives information on every station on air or imminent.

[For analysis of foreign TV growth during 1957 and country-by-country table
of world TV stations and sets-in-use, see p. 10.]

! PAY ISSUE NOOT-BUT BACKERS NOT MUTE: While toll-TV proponents pointed the finger
i at stations and networks and demanded punitive action, the feeling at FCC this week

was that pay TV is no longer an issue — and won't be for some time. This despite
fact that Commission itself postponed until next week action on the House Commerce
Committee's anti-toll resolution (Vol. 14:6).

As one commissioner explained it to us : "The whole issue is moot, since we
don't have any applications. We're not sure it's necessary for us to do anything to

respond to the Committee's resolution. If an application comes in, we'll have to
take a position on it. But we do intend to discuss the whole thing next week."

FCC is expected to respond to resolution , nevertheless — probably with a
public notice, no order being necessary, for the resolution merely asks Commission
not to grant toll-TV applications pending hearings on the 14 anti-pay-TV bills now
before it. It didn't ask cancellation of Commission's proposal for toll trials.

Pay-TV proponents feel they still have one last-ditch hope. They reason that
if Senate Commerce Committee votes to shelve an anti-toll resolution next week it

might counterbalance House Commerce Committee action and serve to free FCC from its
unwritten and extra-legal obligation to hold up the tests.

Senate Committee is slated to discuss anti-toll resolution Feb. 19 in execu-
tive session — if resolution's backers still want to push it. Headed by Sen. Thur-
mond (D-S.C.), they'll be taking calculated risk if they insist on Committee vote,
since only 6 of Committee's 15 members agreed to sponsor resolution. Five other
members — including Chairman Magnuson (D-Wash.

)
— are on record as either favoring

trials or opposing "interference" in FCC actions, and remaining 4 aren't on record

^1 on subject at all (Vol. 14:5).

There was no indication the FCC was specifically awa iting Senate Committee's
action when Commission postponed consideration of House Committee resolution until

;
next week. Explanation of postponement, as given to us, was that 2 commissioners
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(Ford & Mack) were absent from meetings this week, and there was plenty of other
pending and less important business which didn't require full FCC attendance.

There's little chance of any valid pay-TV applications being filed now, even
though at the present time Commission legally must continue to accept them. Only
major telecasting interest which had indicated intention to file — RKO Teleradio —
is holding off now, pending clarification of FCC's position.

" We still have a basic interest in pay TV , and we still believe in it," RKO
spokesman told us at week's end. "It's our feeling that if the principle of a test
is upheld, we will go to the expense of negotiating and filing a firm and valid ap-
plication. But at the present moment, we're holding everything in abeyance."

^ ^ ^ ^

Govt, action against networks and/or stations is being asked by 2 toll-TV
proponents. Zenith pres. E.F. McDonald Jr., in press release this week, urged FCC
to "investigate and proceed against the radio and TV stations which, at the urging
and pressure of their networks and trade association, are using their licensed fa-

cilities in a high-pressure pitchman's campaign to induce the public to write Con-

gressmen and Senators" against pay TV. He also said FTC and Justice Dept, should
investigate possibility that stations may "unwittingly be joining into a conspiracy

to kill off a potential new competitor in violation of Federal anti-trust laws."

Skiatron said it is filing "official action" with FCC Feb. 17, charging a

"major radio-TV network with unethical acts and violation of FCC rules in its fight

to prevent fair and public trial of subscription TV."

Joining proponents in demanding investigation . Sen. Long (D-La.) this week

wrote FCC Chairman Doerfer stating that, if Zenith's accusations are factual, "then

it would be true that certain TV licensees have improperly used their facilities and

have violated their duties as licensees." He asked for report on stations' activi-

ties against subscription TV at Doerfer's earliest convenience.

Most newspapers which commented on House Committee's anti-toll resolution

sided with fee-TV proponents in castigating Committee for "interfering" with FCC

action. Particularly critical were N.Y. Times and Wall St. Journal.

" Compromise pay-TV proposal " — to limit 3-year test to uhf stations — was

outlined in letter to Doerfer this week by Sol Sagall, pres, of Teleglobe Pay-TV

System Inc. He plans to put same proposal to Senate Commerce Committee next week.

Though on-air trial of pay TV is being shelved , test of subscription TV by

cable was ending its sixth month at Bartlesville, Okla . , with indication that the

public isn't buying — judging from fact that number of subscribers has dwindled to

about 300 from high of more than 500. [For story on how Telemovie operation there

is being revamped to attract viewers, and other cable toll news, see p. 5.]

Multiplexed TV Shown: Billed as potential spec-

trum saver or method of telecasting pay-TV programs

without blacking out free channel, “Bi-Tran” system of

TV picture multiplexing (Vol. 13:38) was demonstrated by

Blonder-Tongue Labs in Newark this week. As shown,

system enables station to present 2 separate programs on

one standard channel. Secondary, or “B” subchannel, was

demonstrated with still picture while regular program was

caiTied on subchannel “A.” Company officials said “B”

signal has 350 lines resolution. Gen. sales mgr. Joseph

Kerner said “engineering refinements,” including elimina-

tion of crosstalk between channels and improvement of

contrast, are still necessary. He said decoder, or phase

inverter, to enable home sets to receive secondary signal,

would cost about $50; station multiplexing equipment

would cost about $5000.

Italy’s movie theatres closed for full day Feb. 12 in

jjrotest against TV & taxes.

Promoter of “invisible sell” technique. Precon Process

& Equipment Corp., New Orleans, showed equipment and
methods this week to FCC staffers now winding up in-

vestigation of engineering and legal aspects of subliminal

advertising. After meeting, Precon spokesman said Para-

mount’s KTLA, Los Angeles, still plans to test subliminal

messages (Vol. 14:4,6) and that contract will be signed

next week with a motion picture producer who plans to

incorporate subliminal messages in movies for theatres.

As to effectiveness of subliminal advertising. Precon

spokesman told us: “The data available is not sufficient in

any sense to make any claims possibly valid.” He added

that principle had been publicized “before its time” and

that Precon would have preferred to wait for further re-

search and extensive tests.

Canadian Assn, of Radio & TV Broadcasters holds

annual meeting in Queen Elizal>eth Hotel, Montreal, May
11-14.
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Bartlesville in Trouble: In attempt to stem tide

1 of cancellations and to “find the right formula”
for adding subscribers, first wired subscription-TV

system—Telemovies project in Bartlesville, Okla.

I (Vol. 13:51)—this week announced sharp reduc-

tion in monthly charge to subscribers and other

significant changes in its operations and program-

I'

ming, beginning March 1.

[
In frank statement of 6-month-old experimen-

I

tal system’s difficulties. Video Independent Thea-

I

tres’ pres. Henry S. Griffing revealed that total

1 number of regular subscribers has dropped from
high of 531 to about 300.

I

These changes will be effective next month: (1)

Monthly charge will be reduced from $9.50 to $4.95, or

less than 25(f a movie. (2) “Current motion pictures”

will be sho^vn on single channel instead of 2, with con-

tinuous performances 7-11 p.m., eliminating daytime opera-

tion. (3) Second channel will be devoted to Muzak back-

I

ground music 7 a.m.-ll p.m., with continuous time and

I

temperature report on screen. (4) All Telemovie sub-

' scribers will receive community antenna service, providing

i| better reception of Tulsa’s 3 channels without necessity of

1' rooftop antenna installations. (5) “Great Artists” series

I
of films of opera, ballet and classic drama will be pre-

i sented as added attraction Sun. afternoons.

I
Subscribers will be able to see approximately same

! number of pictures as at present, Griffing said, movie

I channel offering at least 5 pictures a week. Metering sys-

! tern, announced several weeks ago, has been shelved be-

I

cause manufacturers say they won’t have equipment ready

I

in quantity before next fall. He said 100 meters will be

I installed in next few weeks for research purposes, and
that regular pay-for-what-you-see metering would be tried

only if new operation plan doesn’t succeed.

“We are still trying to pinpoint the public’s prefer-

ences,” Griffing explained. “Although the initial response

to Telemovies last fall was exceptionally good, we haven’t

added as many subscribers as we had hoped. Therefore

we are changing the pattern somewhat, to see if we can

find the right formula of price and programming.”

Earlier, in a report to movie distributors, Griffing re-

vealed system lost 146 subscribers in December, noting that

Tulsa’s TV stations had increased their motion picture

features from 90 to more than 130 a month. He said Tele-

movie system may be “ahead of its time” by trying to in-

terest viewers in recent pay-as-you-see movies before pre-

1948 features have been played out on free TV. “At the

present time I think TV has been tapping a lost market

with the old motion picture features,” he added. “These

give as much satisfaction to the TV viewer as new fea-

tures.”

Wired pay-TV promoter International Telemeter,

meanwhile, lined up some non-movie program material this

week when it signed exclusive agreement with Madison

Square Garden for experimental subscription-TV use of

some of its attractions, including college basketball games
and possibly ice shows and the circus. Telemeter spokes-

man said sample town in midwest will be wired up by

June to test Paramount Pictures’ Telemeter system.

Question of wired toll TV will be put to Los Angeles

voters in June primary election, city clerk confirmed last

week end in reporting that there were sufficient valid signa-

tures on 2 petitions to assure public referendum. Voters

will be asked whether grant of cable TV franchises to

Skiatron and Telemetei'-Fox West Coast Theatres should

be revoked (Vol. 13:51,14:4).

Applications by Skiatron and Telemeter for franchises

in San Francisco continue to gather dust in pigeonhole,

where they were placed last month for indefinite period by

city fathers who were dissatisfied with firms’ proof of

financial responsibility and with their inability to supply

details on plans for wiring city.

Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

“TV’s big gamble—feast or famine—is woi-rying lots

of agencies and advertisers, especially as TV costs con-

tinue to rise and new stations split audiences and reduce

\
ratings. But in the past 7 years many major advertisers

have felt that they could not move to a higher plateau of

business or increase their share of the market by any great

' degree without becoming successful in TV. Some have

changed their minds. Some still feel that way. This situa-

tion has had a great deal to do with the unusual amount of

turnover in agency accounts.”—Charles T. Lipscomb Jr.,

pres.. Newspaper Advertising Executives Assn.

“Now that radio has had a few prosperous years for

itself, following the agonizing reappraisal caused by TV,
even its most vociferous [sales] proponents are beginning

to believe the bright things they have been predicting for

it. In the early days of TV’s surge, so much of their

boastings sounded like whistling in a graveyard. Mow,
these fellows are beginning to look like sages of Socratic

;
dimensions.”—Joseph Kaselow, N. Y. Herald Tribune.

I Sylvania’s “profit improvement program” is subject

of Feb. Nation’s Business article titled “Employes’ Ideas

il Ease Profit Squeeze.”

The weekly show business magazine Billboard, which
recently decided to get out of TV and concentrate on music,

having recently acquired the magazine High Fidelity, this

week announced sale of its weekly TV section and its

monthly “TV Availabilities” to the bi-weekly Television

Age. Sam Chase, TV editor & gen. mgr. of Billboard, be-

comes asst, publisher of Television Age under publisher

Sol Paul, and the new features will start with issue of

March 24.

“Wave Lengths Worth Millions: Nation’s Biggest
‘Giveaway’?” captions story in Feb. 14 U. S. News &
World Report. Tenor of article is indicated by sub-caption

:

“A way to make a fortune : Get a good TV channel. Gov-
ernment gives them out free. Many are worth millions.”

It’s all as simple as that, according to this spokesman for

business—and its article is just about as informative.

Hi-fi fad and soaring phono sales (Vol. 13:51) are

causing record companies to increase output of new LP
alubums by 50% over last year, according to lead article in

Feb. 12 Variety. “It’s developing into a wild production
race that’s already flooded the retailers with close to 100
new releases a month for Jan. & Feb.,” the trade journal
reported.

Televised surgical operations are bad for public health,

says current British Medical Journal in editorial which
states that if BBC carries out plans for such telecasts it is

certain to increase “anxiety, hypochondria and neurosis.”

I
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Personal Notes: John W. Guider, pres, and 10% owner

WMTW, Poland Spring, Me. (Ch. 8) takes over tempo-

rarily as gen. mgr., succeeding John H. Norton Jr., re-

signed, according to Feb. 12 announcement by ex-Gov.

Horace Hildreth, chairman; Guider, onetime partner in

Washington law firm of Hogan & Hartson, who retired

about 20 years ago to live in N. H., also is pres, and owns

32.8% of Concert Network Inc., operator of FM stations

WXCN, Providence; WNCN, New York; WHCN, Hart-

ford; holds CP for WBNC, Boston . . . Gilmore N. Nunn,

part owner of WBIR-TV, Knoxville, departs shortly for

month’s tour of South America, first attending 5th annual

assembly of Inter-American Assn, of Bcstrs. at Punta del

Este, Uruguay, March 10-15 . . . John E. Fetzer, pres, of

WKZO-TV & WKZO, Kalamazoo, radio WJEF, Grand

Rapids, and interested in other TV-radio properties, named

chairman of American League TV-radio committee; he’s

part owner of Detroit Tigers baseball club . . . John G.

Trezevant resigns as NAB news & publications mgr., joins

Chicago Sun-Times . . . Bob Vache promoted to program

director of KVAR, Phoenix, succeeding Wm. Robb, re-

signed . . . John Shaw, ex-WFBM-TV, Indianapolis, named

program director of WOOD-TV, Grand Rapids, succeeding

Frank Sisson, who joins sales staff . . . Hugh Barclay, ex-

WEAR-TV, Pensacola, named sales mgr. of WALB-TV,
Albany, Ga. . . . Harrison Brooks promoted to chief engi-

neer of WBAL-TV, Baltimore, succeeding Wm. C. Bareham,

named technical operations director . . . Lowell H. Mac-

Millan, from radio WHEC, Rochester, promoted to station

mgr. of WHEC-TV & WHEC; Howard B. Mouatt promoted

to chief engineer of stations . . . Stanley A. Westlake pro-

moted to CBC-TV coordination officer, Toronto, replacing

John Dunn, assigned to UN, N. Y. . . . Jacques Liegenguth

promoted to mgr. of new sales syndication div. of NBC’s

Cal. National Productions . . . Robert S. Taplinger resigns

as Warner Bros. v.p. and adv. & public relations director

to give full time to Robert S. Taplinger Assoc., public re-

lations firm . . . Elizabeth Crawford, stage name of Martha

Rivers (daughter of John M. Rivers, pres. & chief owner

of WCSC-TV, Charleston, S. C.) is hostessing nightly

classical music show on WCSC-FM . . . R. C. (Jake)

Embry, exec. dir. of WITH, Baltimore, this week received

Distinguished Mississippian Award bestowed by Gov.

Coleman on natives living out of state who have distin-

guished themselves in education, industry & professions

. . . Peter A. McGurk promoted to v.p. of Weed rep firm,

headquartering in N. Y. . . . Patrick T. Ahern, ex-Imco

Container Corp., named asst, sales mgr. of Guild Films

. . . Nathan Zucker, Dynamic Films pres., elected pres, of

N. Y. Film Producers Assn . . . Elmer W. Lower promoted

to director of CBS News operations, responsible for sports,

special projects, syndicated news film, film production, pro-

gram sales, information services.

Denny Promoted to RCA V.P. : Charles R. Denny,

NBC exec, v.p.-operations for last IVz years, moves up to

parent RCA April 1 as v.p., product planning, a newly

created post charged, as stated by pres. John L. Burns,

with “responsibility for developing through long-range

planning the direction [RCA] should take in evolving its

process of growth.” Coincident with the promotion, NBC
pres. Robert Sarnoff was conferring with P. A. (Bud)
Sugg about replacing Denny in charge of NBC’s 0-&-0 sta-

tions, spot sales, radio network, etc., though program sub-

sidiary California National Productions, which also re-

ported to Denny, will henceforth report to J. M. Clifford,

exec, v.p., administration. Sugg, who directs the Gaylord
{Oklahoman) stations, had not made his decision by week’s

end. Denny is a 1933 graduate of Amherst, 1936 graduate
of Harvard Law School. He first served with Covington &
Burling, Washington law firm, then joined FCC as asst,

gen. counsel, rising to gen. counsel and appointed in 1945

as chairman at age 33—the youngest person ever to hold

that post. He resigned in 1947 to join NBC as v.p. & gen.

counsel.

Pioneer sportscaster Ted Husing, now 57 and recover-

ing from a brain tumor which paralyzed and blinded him
in 1954, this week told press, through his N. Y. agent, Mark
Hanna, he was dismissed 3 weeks ago from CBS payroll.

He now lives in Pasadena, had been getting $150 a week
from network which employed him from 1927 to 1946. He
quit sports to become a $250,000-a-year disc jockey, then

went back to CBS but his sight has been impaired since he

underwent operation, and no show could be found for him.

Robert J. Rawson, chief of FCC hearing branch, and
Herbert M. Schulkind, asst, chief of rules & standards div.,

designated Commission counsel in network study hearing

starting March 3 (Vol. 14:2-6).

Allan S. Austin elected pres, of Austin Co., big Cleve-

land architectural and construction firm which pioneered

in TV-radio studio construction, continuing in charge of

sales.

Obituary

Emanuel (Manie) Sacks, 56, NBC v.p. in charge of pro-

grams & talent and RCA staff v.p., died in Philadelphia’s

Albert Einstein Medical Center of leukemia Feb. 9, having

been confined there since last Oct. A 1924 graduate of

Pennsylvania Military Academy, tnistee of that school and

of the Einstein hospital, he started his career wth the

Levy brothers, then operating WCAU, Philadelphia, then

worked for Music Corp. of America for 7 years and for

CBS from 1940-50. One of the best known and best liked

men in show business, he is credited with helping CBS lure

Jack Benny and Edgar Bergen away from NBC and with

helping launch the careers of such stars as Dinah Shore,

Frank Sinati’a, Harry James, Tony Bennett, Doris Day.

RCA first hired him as director of aiffist relations for RCA
Victor Records, and in 1953 he became its v.p. & gen. mgr.

That year he also was named Philadelphia’s “Man of the

Year.” A bachelor, he is suiwived by his mother, a brother,

3 sisters.

George J. Gercke, 53, USIA movie producer & director,

died Feb. 8 in Naval Medical Center, Bethesda, Md., after

long illness. Suiwiving are widow, 3 sons, daughter,

brother.

Abraham H. Siegel, 28, ABC-TV research statistician,

died Feb. 11 at Wadsworth Hospital, the Bronx. Sux-viving

is his mother.



TN THE 31 YEARS of Federal regulation of wireless and
* wire services by means of Commissions, only 41 persons

have held commissionerships—and the breath of scandal

has touched very few of them. This despite political pres-

sures obvious in every Administration, and despite broad

policy determinations and frequent hairline decisions that

often disgruntled many more people in the industry than

they favored.

All but 2 of the 12 who sat on the old 5-man Federal

Radio Commission (which existed Feb. 23, 1927 -July 10,

1934) have gone to their rewards. There are some (our-

selves included) who think the first Radio Commission was
the most distinguished, constructive, least politically-

harassed and least political-minded of all the Coirunis-

sions to date—though it must be conceded that wave-

lengths weren’t so eagerly sought or so valuable in those

days.

The first Commission was appointed by President

Coolidge as a result of an act of Congress precipitated by

Zenith’s Comdr. Eugene F. McDonald’s refusal to recognize

the authority of the Dept, of Commerce’s radio div. over

the radio wavelengths. Basking in controversy then, as

now, and first pres, of NAB (1923-25), McDonald’s pioneer

(AM) radio WJAZ, Chicago, jumped a wavelength of its

own choosing, rather than accept the one assigned. Secy.

Hoover’s Dept, of Commerce and the Justice Dept, sued

him, but he won all the way up in the courts—and Con-

gress in a matter of months passed the Radio Act of 1927

fathered by the late Sen. Wallace White (R-Me.).

Heading the Dept, of Commerce radio div. at the time

was Wm. D. Terrell, pioneer wireless man, very much be-

loved by all who knew him; now 86, he lives in retirement

with his wife on Culpepper St., Warrenton, Va., and is in

remarkably fine health despite a recent coronary that de-

I layed their annual winter sojourn in Florida. Their son

Wm. D. Jr. is a Washington physician.

! *

I

Four of the 5 men who sat on the first Federal Radio

,

Commission are deceased. First Commission included Ad-
miral W. G. H. Bullard, chairman, retired chief of Naval

,
Communications, who died after only 8 months in office;

I

Col. John F. Dillon, ship wireless veteran and California

district chief for Terrell’s radio div., who died just one

month before Chairman Bullard; Judge Eugene O. Sykes,

!
ex-Mississippi Supreme Court justice, later to become a

chairman of FCC; Dr. Henry Adams Bellows, whose back-

i

ground was scholarship (Harvard, Oxford) and who was

ji
named as a “practical broadcaster” because he was origi-

I

nal manager of Pillsbury Mills’ WCCO, Minneapolis; he

became a CBS v.p. after he failed of confirmation after

only 71^ months in office.

Only member of the first Commission still surviving

is Dr. Orestes H. Caldwell, McGraw-Hill trade paper editor

and an engineer, who master-minded the radical radio

“reallocation of 1928.” He’s also credited with coining the

term “electronics”; now 70, he lives in retirement at Stam-
ford, Conn.

Sam Pickard, only other surviving member of the old

FRC, was its first secy. Appointed to the Dillon vacancy,

he served until 1929 when he became a CBS v.p. He
amassed a fortune in speculation, including station owner-

ship, retired in his thirties to become a gentleman farmer
in No. Carolina. Last reports were that he owned and

operated Paradise Point, at Point Paradise, Fla., posh
fishing resort on Crystal River, some 60 mi. north of

Tampa—but he’s reported to have sold that out recently.

4=

Of the other members, all deceased, Harold A. Lafount,

Salt Lake City business man and bishop of the Mormon
Church, succeeded to Admiral Bullard’s vacancy, though
Judge Sykes was designated chairman. Lafount’s daughter
Connie is wife of George Romney, pres, of American Motors
(Rambler) who’s much in the business news lately; a
nephew, Ashley L. Robison, has interests in TV stations in

Enid, Okla., Rockford, 111. and owns KOVO, Provo, Utah.
Judge Ira E. Robinson, named in 1928, later to become

chairman, was ex-chief justice of the W. Va. Supreme
Court. Maj. Gen. Charles McK. Saltzman, retired chief of

Anny Signal Corps, also served as chairman later; his son,

Charles E., like his father a West Pointer, started his

civilian career with N. Y. Telephone Co., served as Asst.

Secretary of State, then Undersecretary of State, was
secy. & v.p. of N. Y. Stock Exchange 1935-49, with 6 years

of time out for distinguished war service, is now partner

of Henry Sears & Co., N. Y. bankers.

Serving until FCC was set up in 1934 were Wm. D. L.

Starbuck, N. Y. patent attorney, who returned to that prac-

tice for about 15 years before he died; Thad H. Brown,
ex-Lt. Gov. of Ohio, whose son Thad Ji’. is TV director of

NAB; James H. Hanley, Omaha politician, who was in

office only 15 months.

Judge Sykes, Democrat, and Thad Brown, Republican,

were carried over to the 7-man FCC by appointment of

President Roosevelt when it was set up July 11, 1934.

About the 31 persons who since its inception have served

on FCC—10 of them deceased—we’ll report next week.

Tax exemption certificate in sale of WBRC-TV, Bir-

mingham (Ch. 6) with WBRC, was denied Storer Bcstg.

Co. this week. Station was sold to Taft family for $6,350,-

000 (Vol. 13:13-14:19). FCC stated it could find no rea-

son to change policy adopted Sept. 27, 1956—i.e., to grant
exemption only when station sales are forced by Commis-
sion action.

Boston’s WHDH-TV disputes claim of Ft. Worth’s
WBAP-TV that its 1% hours of live color per day (Vol.

14:5) tops all others. Leslie G. Arries Jr., station mgr.,

writes that WHDH-TV telecasts 3 hours of local live color

Mon. thru Fri., 45 minutes Sat., which he claims is record.

CBS-CBC newsfilm exchange agreement, providing for

full reciprocity, has been negotiated by CBS.

Map of TV Cities & Network Routes

/^UR NEW WALL MAP, to accompany forthcoming
V-/ TV Factbook No. 26, brings up-to-date the loca-

tions of all stations on air and extensions of network
connections. The only current TV wall map extant,

it shows all U. S., territorial, Canadian and Mexican
border stations now operating or due to be operating

by this spring; all cities with TV applications pend-
ing or CPs granted; present and projected AT&T
microwave & coaxial circuits, accurately drafted; all

station-owned microwave links and off-air pickups;

handy table of stations with call letters and channels.

Extra single copies of map are $1.50; 10 copies,

$11.25; 25 copies, $18.75.



New & Upcoming Stations: Corporate merger of WARM-
TV, Scranton (Ch. 16) and WILK-TV, Wilkes-Barre (Ch.

34) into Northeastern Pa. Broadcasting Co. was author-

ized by FCC this week—and they’re now operating as

WNEP-TV, Scranton (Ch. 16) with WILK-TV tempo-

rarily retained on Ch. 34 as a satellite. Plan is to operate

them later as one station, with studios in Scranton, and

converted transmitter at Wilkes-Barre site. Controlling

new corporation is Transcontinent TV Corp., which paid

$1,500,000 for 60% interest, with WILK-TV principals

(Thomas P. Shelburne, Mitchell Jenkins, et al) and

WARM-TV principals (Wm. Scranton, Martin Memolo,

et al) holding 20% each ( Vol. 13 :42, 46) . New owners are

required to dispose of radio WARM within 90 days.

Shelburne is v.p.-gen. mgr., Memolo v.p., engineering.

Ti’anscontinent also owns WROC-TV, Rochester (Ch. 5),

WGR-TV, Buffalo (Ch. 2), 50% of WSVA-TV, Harrison-

burg, Va. (Ch. 3).

Total of on-air stations rises to 531 (91 uhf ) as educa-

tional WETV, Atlanta (Ch. 30) starts operation Feb. 17

with programs aimed at elementary and high schools, and

as WSUR-TV, Ponce, P.R. (Ch. 9) gets under way as an

affiliate of WAPA-TV, San Juan (Ch. 4). Atlanta station

has 12-kw GE transmitter, 470-ft. Truscon tower with GE
antenna at 740 Bismarck Rd. NE, where $300,000 plant

houses both TV and FM radio WABE. It’s 31st educa-

tional on air, is directed by Haskell Boyter with T. W.
Cowan Jr. as chief engineer.

Puerto Rican station is city’s second, is designed to

provide coverage now unavailable from WAPA-TV be-

cause of intervening mountains. It has Adler transmitter

with 200-ft. Lehigh tower and 6-bay RCA antenna on

Maravilla Mt. Owner and chief engineer is Ralph Perez

Perry, also holder of CP for WKBM-TV, Caguas (Ch. 11)

and radio WKVM, San Juan. Mariano Angelet Escudero,

from WKVM, is gen. mgr.; Jorge Luis Cebollero, station

mgr. Base hour is $150, rep Pan American.

In our continuing survey of upcoming stations, these
are latest reports from principals:

KVIQ-TV, Eureka, Cal. (Ch. 6), changing call from
KHUM-TV, plans March 1 programming in association

with KVIP-TV, Redding, Cal. (Ch. 7), which owns 50%,
reports Carroll R. Hauser, pres. & owner of other 50%.
It will be city’s second, KIEM-TV (Ch. 2) having started
in Oct. 1953. RCA 5-kw transmitter has been installed in

studio-transmitter building, but work on 200-ft. self-

supporting tower with 3-bay antenna hasn’t begun. Base
hour will be $150. Rep will be Hollingbery.

KDPS-TV, Des Moines (Ch. 11, educational), ex-

pects to have building ready next summer, plans Aug. 12

start, reports C. F. Schropp, director of audio-visual edu-

cation for grantee Des Moines School District. Trans-
mitter equipment is being donated by Cowles Bcstg. Co.,

60% owner of KRNT-TV, Des Moines (Ch. 8). It will

have tower on top of building, 300-ft. above ground.
WFPK-TV, Louisville, Ky. (Ch. 15, educational) has

ordered RCA transmitter for March delivery, plans start

in Sept., reports Richard VanHoose, supt. of Jefferson

County Public Schools, also trustee of grantee Louisville

Public Library. Ideco 384-ft. tower of library’s FM radio

WFPK was designed to accommodate TV antenna, due to

aiTive March 15.

CKBL-TV, Matane, Que. (Ch. 9) has ordered RCA
transmitter for April delivery, plans Aug. programming,
writes Ivan Fortier, operations mgr. Transmitter house
is half complete; studio equipment is to be installed in

May, when work begins on 175-ft. Wind Turbine tower,

which will have 250-ft. 18-slot wavestack RCA antenna.

Rene Lapointe, from radio CKBL, will be gen. mgr. Rates
not set. Rep will be Jos. A. Hardy & Co. Ltd.

Power increase: WSJV, Elkhart, Ind. (Ch. 52) began
programming on Ch. 28 Feb. 14 with 231-kw ERP from
site near Mishawaka, Ind.

Tall Tower Turndown: Washington Airspace Panel

this week turned thumbs down on 27th antenna site sur-

veyed by Louisville’s WHAS-TV in its 5-year search for

suitable location for tall tower (Vol. 13:9,13,26). Rec-

ommending rejection of proposed 1859-ft. structure NNE of

Louisville, Panel said it would approve tower of 500 ft. at

same location, or tower of greater height south or south-

west of Ft. Knox, Ky., provided it’s located off the airways.

Meanwhile, WHAS-TV continued to press for FCC ap-

proval of proposed tower site despite ASP turndown, with

pre-hearing conference scheduled by Commission Feb. 18.

WHAS-TV’s invitation to competitor WAVE-TV to share

its proposed tall tower (Vol. 14:5) drew reply from

WAVE-TV mgr. Nathan Lord inviting WHAS-TV to

join WAVE-TV and CP-holder WEZI (formerly WKI.O-
TV) at existing site at Bald Knob, Ind. At this week’s

meeting, Washington ASP also disapproved proposed 753-

ft. tower of CP-holder WNBE-TV, New Bern, N. C. (Ch.

12) because of its proximity to Marine Corps airfield, but

suggested that acceptable site could be found nearby.

Panel approved 839-ft. tower site near Baton Rouge for

WDAM-TV, Hattiesburg, Miss. (Ch. 9), which has peti-

tioned FCC for move to Baton Rouge.

Triangle’s WNBF-TV, Binghamton, N. Y. (Ch. 12)

went on 24-hour day 7 days a week as of Feb. 10, v.p.

Roger W. Clipp observing this was best way to serve multi-

shift workers in its highly industrialized area.

KGEO-TV, Enid-Oklahoma City (Ch. 5) will have 5

Rockford, 111. businessmen as minority owners, according to

application filed with FCC, following recent formal trans-

fer of station to L. E. Caster, now 75% owner, and Ashley
L. Robison, 25% (Vol. 14:5). Caster, ex-pres. of WREX-
TV, Rockford, will reduce holdings to 41.5% in new
Caster-Robison TV Corp.; Robison wll retain 25%; Phil

Banta, ex-pres. of KGEO-TV, will regain 10%. Rockford
investors are Scott Webster, 10%; Frank Franzen and Ken
K. Clark, 5% each; Joe Baisch, ex-gen. mgr. of WREX-TV,
2.5%; Clint Maslen, 1%.

TASO activities will be discussed at final session of

NAB Broadcast Engineering Conference during NAB con-

vention April 27 - May 1 in Los Angeles’ Statler Hotel.

April 28 TV session will take up monochrome and color

tape recorders, 3-image-orthicon color camera; April 29,

new image orthicon tube, TV broadcast repeaters.

J. Smith Henley, ex-FCC associate gen. counsel, now
director of Dept, of Justice’s newly organized Office of

Administrative Procedure, wall be speaker on that subject

at luncheon meeting of Federal Communications Bar Assn,

in Washington’s Willard Hotel, March 4.

Single TV application filed this week was by owners

of KHOL-TV, Kearney, Neb. (Ch. 13) and satellite KHPL-
TV, Hayes Center, Neh. (Ch. 6), seeking Ch. 3 in Sterling,

Colo. This brings total to 119 (28 uhf) for stations. [For

details, see TV Addenda 26-C herewith.]
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rCC Invesligation Climax: High point in week’s de-

velopments in House subcommittee investigation of FCC

(p. 1) came Feb. 13 when Dr. Bernard Schwartz, who had

been fired as counsel of group early in week, was on wit-

ness stand to present evidence he had of wrongdoing in

FCC. He was accompanied by his personal counsel Her-

bert Wachtell, who had served on subcommittee staff.

Schwartz produced 5 checks totaling $2650 cashed by

FCC Comr. Richard A. Mack, issued by Thurman White-

side, Miami attorney. These were received by Mack after

he joined Commission and while Miami’s Ch. 10 compara-

tive case was pending. National Airlines won final deci-

sion in 4-1-1 vote. Schwartz then read affidavit from

Miami Circuit Court Judge Robert Anderson in which

Anderson stated that his law firm, before he became judge,

had retained Whiteside to handle National Airlines TV
case.

Schwartz testified that Mack told his investigators

checks were loans from Whiteside; that the two had been

friends since they were 18; that he’d borrowed from him

through the years. Schwartz said Mack first stated he’d

paid some back, later said he couldn’t remember doing so,

also said some of loans had been “forgiven.”

Schwartz and Wachtell then disclosed latter had wire-

recorded (with Minifon) interview in which Mack made

“key admissions” about payments and about knowing

Whiteside was working for National Airlines.

Schwartz then said that A. Frank Katzentine (WKAT,
Miami), one of losers in Ch. 10 case, got word from Sen.

George Smathers (D-Fla.), that Mack was “pledged” to

National Airlines, urged him to tiy to get “release” from

pledge. Schwartz reported that Katzentine said he asked

friends of Mack—Perrine Palmer and Jerry Carter—to

see whether they could get Mack to get release from pledge

to Whiteside; that Mack tried but couldn’t.

*

There was considerable cloak-&-dagger stuff earlier

in week. Rep. Harris (D-Ark.), chairman of full Com-

merce Committee, asserted Schwartz had obtained $400

expenses from subcommittee for trips to New York but in

reality used money for moving expenses. Amid assertions

by subcommittee members that Schwartz was “contempt-

ible liar,” etc., and Schwartz’s shouts that he had nothing

but contempt for most members of group, he was fired.

Schwartz then ran to Sen. Wayne Morse (D-Ore.) and

Sen. John J. Williams (R-Del.) with subcommittee files,

leaving them with fonner; Schwartz’s wife also delivered

some to Morse. Later, Morse returned material to Harris

—but took to Senate floor to demand a Senate investiga-

tion, claiming that documents show Administration is

“honeycombed with immorality.” Schwartz said he gave

Morse files because he feared subcommittee was going to

“whitewash” FCC and other agencies.

Administration figures were brought into case by

Schwartz in his Feb. 13 testimony. He said he had copies

of 2 letters from presidential asst. Sherman Adams to

Murray Chotiner, onetime political advisor to Vice Presi-

dent Nixon. He didn’t disclose contents—but said they in-

volved airlines case. He said he had planned to develop

information on “influence” role, in connection with regula-

tory agencies, played by President Eisenhower’s brother-

in-law Col. George Gordon Moore, and by fonner presiden-

tial patronage aide Charles F. Willis Jr. and Secy, of

Commerce Sinclair Weeks. Schwartz also said Thomas E.

Dewey refused to supply information so that investigators

could check allegations that his law firm got “non-legal”

$150,000 fee in Eastern Airlines case before CAB. Dewey
firm promptly denied it did any “non-legal” work on case.

Attorney General Wm. P. Rogers said he was putting

FBI on case shortly after Schwartz left the witness stand.

Then, Whiteside and National Airlines pres. G. T. Baker

attacked Schwartz, said Whiteside had never represented

the airline, asked to testify. Mack sent letter to Harris

Feb. 14, asking for “an early opportunity to . . . answer

the unsubstantiated charges, accusations, innuendoes and
distortions so recklessly made by Bernard Schwartz.”

Schwartz resumes witness stand Feb. 17 to continue

giving basis for his charges of misconduct. Figures in

Miami TV case are called for Feb. 18-19—Anderson,

Whiteside, Palmer and Paul Scott, latter a member of law
firm Anderson had left and a director of National Airlines’

TV subsidiary. Mack is due to testify Feb. 19 or 20. He
told reporters he had no thought of resigning.

FCC Works on Backed-Up Agenda: Getting a
breather in sensational House subcommittee in-

vestigation (above), FCC tackled backlog of

work—granting CPs, approving sales, setting

hearings, shifting channels, etc. Here are CPs:
San Francisco, Ch. 38, Golden State Telecast-

ing Co. (realtor Marvin Kratter, 100%) ; Inter-

national Falls, Minn. Ch. 11, Minneonto TV Inc.

(2700 stockholders headed by LeRoy E. Phak-
lides)

;
Memphis, Tenn., Ch. 48, Malco Theatres

(M. A. Lightman, pres.)
,
also applicant for uhf in

Davenport, Kansas City, Columbus (0.), Okla-
homa City, Utica.

Translator CPs: Twentynine Palms, Cal., Ch. 70; Red-
wood Falls, Minn., Ch. 70 & 77; Libby, Mont., Ch. 78;

Powers, Ore., Ch. 76.

Also authorized were intercity relays—to KIDO-TV,
Boise (Ch. 7) to pick up KLIX-TV, Twin Falls (Ch. 11),

and to KDUH-TV, Hay Springs, Neb. (Ch. 4) to pick up
KOTA-TV, Rapid City, S. D. (Ch. 3). [For details of

foregoing, see TV Addenda 26-C herewith.]

* * * *

FCC allocations actions: (1) Instructed staff to draft

rule-making to allow WKTV, Utica, to move to site 169

mi. fx-om WCBS-TV, New York (Ch. 2), as it shifts from
Ch. 13 to Ch. 2. Since site is 1 mi. less than specified in

rules, it’s expected objections will be filed by CBS and by
Maximum Sex-vice Telecasters; latter has already objected

to another WKTV proposed site which was 3-mi. short of

rules-requixed 60 mi. fx'om WSYR-TV, Syracuse (Ch. 3).

(2) Authorized WTAE, now assigned to McKeesport,
Pa., to identify itself as Pittsbux-gh station, its Ch. 4 to be

allocated from Irwin, Pa. to Pittsburgh, effective March 20.

(3) Denied WATR-TV, Waterbury, Conn. (Ch. 53) pe-

tition to shift to educational Ch. 24, latter channel to come
from Hartfox’d. Commission stated educators have shown
sufficient “active interest” in Ch. 24 to wax-rant leaving it

undisturbed.

(4) Threw into one proposed rule-making proceeding

the 5 complicated proposals & counterproposals for adding
Ch. 8 to one of several cities—Greensboro, Winston-Salem
or High Point, N. C. {TV Addenda 25-S, 25-W, 25-Y).

(5) Substituted Ch. 75 for Ch. 74, Lewistown, Pa., to

pex-mit gx-ant of Ch. 74 tx-anslator in No. Wari-en, Pa.

KTVH, Hutchinson, Kan. (Ch. 12) petitioned for shift

of its channel to Wichita.
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World TV Boxscore: Trend to advertiser-supported

TV throughout free world (see p. 3) has sharply

boosted growth potential of the medium, and
American enterprisers now see increasing oppor-

tunities in TV abroad.

Last year saw foreign TV develop into lucra-

tive market for U. S. programmers—first film, and
now also kines—providing the margin of profit for

some American film distributors, just as foreign

movie sales have traditionally meant difference

between loss and profit for theatrical film distribu-

tors.

From equipment sales standpoint, situation has
resolved to “battle of the standards”—largely

U. S. vs. British, German & Dutch manufacturers.
Countries adopting U. S. 525-line standards by-&-large

have been customers for American transmitters and re-

ceivers (though larger countries are striving rapidly to

become self-sufficient in receiver manufacture)—while

625-line countries have been buying from Britain and Ger-

many (though Dutch Philips sells sets for all standards).

U. S. 525-line market includes all of the Americas and
most of Far East. Most of Europe is market for conti-

nental manufacturers of 625-line equipment. Near East,

where TV is just beginning, is U. S.-British battle ground,

some countries having chosen 525, others 625 lines—the

majority now in process of making up minds.

With gi’owth of commercial and privately owned TV,
you can expect more foreign stations with American owner-

ship ties—principally in smaller countries where laws don’t

bar foreign ownership participation. Several big Ameri-

can TV & theatre enterprisers are currently beating the

foreign bushes for TV investment opportunity.

It’s almost axiomatic that areas of TV’s greatest

growth are those where the advertiser helps foot the bill.

One exception, which may even prove the rule, is United

Kingdom, where BBC monopoly built up large set circula-

tion before competitive commercial ITA came upon scene

2 years ago to round out TV service and give Britons a

second wave of TV fever. It was success of commercial

ITA on Britain’s traditionally non-commercial airwaves

which encouraged the big state-controlled broadcasting sys-

tems of Italy and Germany to go commercial this year

—

and also inspired commercial operations in Australia, Fin-

land, Spain and elsewhere.

The 23 foreign countries which now carry some form
of advertising on their TV systems have 377 of the 527 TV
stations and nearly 16,690,000 of the 21,600,000 sets-in-use

(though even in “commercial” countries, not all stations

are commercial). The 21 countries without commercials

have 150 stations, fewer than 5,000,000 sets.

Most spectacular station growth in 1957 was in Italy

and West Germany, both currently accepting limited

amount of commercial announcements—the former now

Look for American capital to appear in ownership of

several European, and possibly some Latin American, radio

and/or TV stations in near future. That is, providing the

foreign govts, are more liberal about tolerating foreign

ownership than is the U. S., which has strict festrictions

on alien ownership. Several deals are known to be
cooking quietly, notably one big one involving a radio

station in continental Europe. A deal in the Dominican
Republic whereby Frank Atlass, program director of

Chicago’s WBBM-TV and son of CBS Chicago v.p. H.

enjoying almost 100% nationwide coverage with network
of 142 stations (though many are low-powered satellites)
and the latter having 69 stations within its borders. Both
countries are considering possibility of competitive pri-
vately-owned networks.

In Japan, where commercial TV operates along U. S.
lines, the 5 commercial TV stations reportedly billed about
$5,000,000 in 1957. There are also 15 non-commercial out-
lets there, and some 65 CPs outstanding, more than half
of them commercial.

Set sales are beginning to climb substantially in these
3 countries—West Germany having reached 1,300,000 sets-
in-use by Jan. 1, 1958, Italy 750,000, Japan nearly 1,000,-

000. Leaders in receiver circulation continue to be United
Kingdom with 9,000,000 (including unlicensed sets), Can-
ada & USSR with about 3,000,000 each. Except for Ger-
many, no other foreign country has more than 1,000,000
sets.

Six Iron Curtain countries have total of 73 stations,

3.370.000 sets—but 56 of these stations and 3,000,000 of
the sets are in Russia, which reportedly is giving top prior-
ity to TV expansion, with 30 stations said to be in con-
struction.

Latin American TV is led by Brazil, which reports
700.000 receivers tuning to its 7 stations, followed by
Cuba with 19 transmitters, Mexico with 12, each estimating
total sets at about 300,000. Set accretion and station con-
struction continue at snail’s pace in most Latin American
countries, which nevertheless are among best customers
for U. S. TV film programming.

Summarizing country-by-country TV directory in our
1958 Spring-Summer TV Factbook, to be published end of
this month, this table shows world status of TV stations as
of Feb. 15, 1958, and of sets-in-use as of Jan. 1, 1958:

Country Stations Sets Country Stations Sets
Algeria 1 6,500

105,000
1 6,000

200,000Argentina 1 Netherlands . 6
Australia 6 160,000 Nicaragua 1 1,200
Austria 8 30,000 Norway 1 100

8,000
12,000

Belgium . .. 4 250,000
5,000Bermuda ' .. .. Philippines 1

Brazil 7 700,000
500

30,000
5,000Bulgaria 1 Portugal 3

Canada 50 2,900,000
100,000

1 8,000
750Colombia 6 Saudi Arabia 1

Cuba 19 300,000
500

1 6,500
65,000Cyprus 1 Sweden 4

Czechoslovakia 4 160,000 Switzerland 5 31.000
Denmark 4 100,000 Thailand 1 17,000
Dominican Rep 3 7,500 Turkey ..... . . 1 500
El Salvador 1 7,000 United K’dom 24 9,000,000
Finland 3 8,000 USSR 56 3,000,000
France 23 700.000

200.000
1 10,000

125,000E. Germany 10 Venezuela .... 10
W. Germany 69 1,300,000 Yugoslavia . 3 6,000
Guatemala
Hong Kong -

Hungary

2
(1)
1

11,000
2,500
2,000

FOREIGN
TOT.4L 527 21,615,750

Iraq
Italy

1

142
3,000

750.000
942.000

U. S. . 531 47,000.000
Japan 20 U. S. Military 31 85,000
Korea
Luxembourg
Mexico

1

1

12

2,200
1,000

300,000
GRAND
TOTAL 1089 68.700,750

* Viewers tune to U. S. Armed Forces stations.
= Ciosed-circuit cabie system; not inciuded in station total.

Leslie Atlass, was to have gone into partnership tvith

ex-TV manufacturer Earl (“Mad Man”) Muntz, the one-

time Los Angeles used car dealer, was dropped after in-

vestigation. They looked into acquisition of a 25% inter-

est each in HIT-TV, Ciudad Trujillo (Ch. 4) and its satel-

lites; only TV operation in the country, it’s presently con-

trolled by J. A. Trujillo, son of the Dominican dictator.

New CBS-TV affiliate under Extended Market Plan:
upcoming WABG-TV, Greenwood, Miss. (Ch. 6), effective

about June 1.
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More TV Financial Data: To anyone still laboring

under delusion that any TV channel is quick &
sure route to riches, a look at FCC’s new supple-

mentary tables on 1956 telecasting financial op-

erations is strongly recommended. For they show

that despite record gross and profit of industry as

whole, just about 34% of nation’s TV stations

closed their 1956 books with red ink. Whether

same condition obtained in 1957, we won’t know
until latter part of this year when next report is

due.

Tables which supplement primary financial

data released last fall (Vol. 13:34,38) tell this

story: Of 427 TV stations reporting on full year

of operation, 281 reported profit for year, 146

reported loss. Losses weren’t confined to uhf op-

erations, either—94 vhf stations were among
full-year losers, including 9 of the original 108

pre-freeze stations. Of 85 uhf outlets, 33 made
money, 52 lost.

Percentage of losers declined slightly from

1955, when figure was about 40% of total stations

(Vol. 12:30). Of stations on air only part of

1955, total of 31 ended year with loss, 7 with profit.

About half of 1956’s losers did gross broadcast

business of less than $400,000 each, though there

were 13 deficit operators who took in more than

$1,000,000 in broadcast revenue.

Other new information brought out in FCC tables:

(1) Total non-network TV time sales for 459 stations

were $82.3,100,000, net time sales $689,100,000 after com-

missions. Time sales were broken down thus: To national

& regional advertisers, $281,200,000; to local advertisers,

ADVERTISING AGENCIES: Thomas B. Adams elected

pres, of Campbell-Ewald, succeeding Harry G. Little, who
continues as chairman; Colin Campbell promoted to exec,

v.p. . . . Wm. K. Hesse elected exec. v.p. of Benton &
Bowles; Louis T. Steele, John F. Reeder & Edward W.
.Murtfeldt, senior v.p.’s . . . Ben Duffy, BBDO vice chairman,

wins annual Printers’ Ink gold medal award as outstand-

ing member of adv. community . . . John K. Strubing Jr. re-

tires as Compton vice chairman . . . Hiram S. Brown and

Robert C. Lamb promoted to BBDO v.p.’s . . . Frank

O’Connor, asst, v.p., TV-radio dept., Ted Bates & Co., trans-

ferred from N. Y. to Hollywood to head progx’am develop-

ment; Jerry Chester takes charge of program development

in East . . . Dr. Herta Herzog, McCann-Erickson v.p. &
research director, named chairman of Advertising Re-

search Foundation’s motivation research committee . . .

J. Davis Danforth, BBDO exec, v.p., reappointed chairman

of adv. & public relations div. of N. Y. Cancer Crusade . . .

E. Staley- III, ex-A. E. Staley Mfg. Co., named a v.p. of

Dancer-Fitzgerald-Sample, Chicago . . . Richard J. Puff,

ex-MBS, joins Sullivan, Stauffer, Colwell & Bayles as

media research director . . . iMiss Jody Hoffman, ex-NBC-
TV, named public relations director of Hoffman Adv., N.Y.

. . . John L. Bricker, ex-Whirlpool Corp., joins Kenyon &
Eckhardt as v.p. of west coast operations.

Long-danglmg Buick account, ex-Kudner and re-

putedly worth $25,000,000 a year, went to McCann-Erick-

.son this week; it must give up Chrysler account.

New rep: WKJG-TV, Ft. Wayne, to H-R Television

(from Raymer).

$174,200,000. Network time sales totaled $367,700,000.

Talent and other indicidental broadcast activities brought

in $207,800,000.

(2) Average pre-freeze station (excluding network-

owned outlets) had total expenses of .$1,799,583, of which

$665,025 was paid out in salaries, $260,234 for film, $96,600

for talent, $157,040 in depreciation and $620,000 in other

expenses. Average post-freeze outlet’s total expenses were

less than Vs of those of pre-freeze station’s, coming to

$513,329, broken down thus: salaries $186,488, film $58,221,

talent $12,139, depreciation $77,548, other $178,933.

(3) Investment in tangible non-network owned TV
station property totaled $429,680,000 original cost, $273,-

037,000 depreciated cost. Investment in networks and their

stations was $112,314,000 original, $71,837,000 depreciated.

Other 95 pre-freeze stations represented $128,000,000 origi-

nal, $68,608,000 depreciated. Total for 269 post-freeze vhfs

was $146,620,000 original, $105,579,000 depreciated; for 95

uhfs $42,325,000 original, $27,013,000 depreciated.

(4) All TV networks and stations employed total of

35,710 people—30,169 full-time, 5541 part-time. Pre-freeze

station total was 8720 full-time, 1183 part-time, averaging

95 full-time & 12 part-time workers per station.

(5) Broadcast expenses of networks and stations

($707,228,000) were broken down: technical $117,718,000,

programming $380,046,000, selling $59,955,000, general ad-

ministrative $149,509,000.

Full tables on 1956 broadcast revenues, expenses &
income of TV broadcast service are available from FCC

—

or we’ll get them for you.

Losses of WMBD Inc., Peoria, which started WMBD-
TV (Ch. 31) Jan. 1, 1958, ran $48,585 for 1957, $24,511 for

1956, for combined TV-radio operation, according to bal-

ance sheet filed this week with application for shift to Ch.

25.

Ad Tax Scheme Falters: Baltimore’s special mu-
nicipal levies on TV-radio and other advertising (Vol.

14:6), which other taxing bodies have thi-eatened to copy,

was being torn up this week by its drafters. Yielding to

ai’guments by broadcasters & newspapers that 1958 city

tax (4% on all sales, 2% on media) is business deterrent.

Mayor Thomas D’Alesandro suddenly reversed himself,

announced his administration plans repeal of ordinance

next Jan. At same time he swung his political support to

state legislation proposed by Md. Advertising Council to

ban all such ad taxes. D’Alesandro said he wanted city

tax to stay on books this year to raise needed revenue. But
his capitulation on issue

—“in view of the recession and the

adverse effect it is having on Baltimore business”

—

strengthens media in 16 court suits, scheduled for argu-

ment next month, challenging levy on constitutional

grounds. Mayor also said he would urge elimination of

13-mo.-old city tax on manufacturers’ inventories & ma-
chinery, which already had caused some firms to leave

Baltimore (Vol. 13:50). Meanwhile, new outcropping of

ad tax scheme appeared in Canton, 0., where city council-

man “informally proposed” 4% levy which won no imme-
diate support from others. And, W. Va. proposal to extend

state sales tax to include 2 Cl tax on ads appeared headed

for State Senate pigeonhole.

Robert E. Eastman, ABN pres., and Edward J. DeGray,

stations v.p., head delegation to 4 regional affiliate meetings

this month: San Francisco, Fairmont Hotel, Feb. 17; Chi-

cago, Drake Hotel, Feb. 20; New York, Waldorf-Astoria,

Feb. 25, and New Orleans, St. Charles, Feb. 28.



SMALL RADIOS-NEW JAPANESE INVASION: What bothers the 50-odd U.S. manufacturers of

radios and phonographs, now threatened with a veritable "invasion" of Japanese-made
items, notably transistorized portable radios (Vol. 14:6), is that American tax money
and American military guardianship are propping the economy of one of most skill-
ful and enterprising peoples on earth.

They share that worry with makers of cameras , toys, stainless steel flatware,
optical instruments & sewing machines. The Japanese products in these categories
are also leaping our tariff barriers — easily — to compete in the U.S. market.

Germany presents a like threat — less in small radios than large, notably
radio-phonos in the |200-|300 bracket. But the German wage standard is higher and
the American product is able to compete on more even terms.

TVs are unaffected yet by import competition — but they may well be in due
time. Certainly, when TV "goes transistor," the transistor-wise Japanese may pose
a real threat. Right now, practically no TVs are imported into this country.

^ ^ ^

We spent much of this week probing and trying to evaluate the Japanese radio
import situation. Here's gist of what we found out from govt, and private sources:

Japanese radio production .jumped from 1,000,000 units in 1952 to 2,000,000
in 1955 and 3,000,000 in 1956. Figure probably is 3,800,000 for 1957 and looks like

5.000. 000 for 1958 . The American market in 1956 took only 368,040 units, which at

Japanese factory prices averaged about $7 each — to which, of course, had to be

added the 12)^% ad valorem duty and a fair profit to handlers.

We imported about 640,000 radios from Japan in 1957 — and this year, so

we're informed, figure may very well run 1,000,000. Japanese trade papers use rule-

of-thumb that 30% of Japan's radios are exported, of which 70% go to the U.S.

What concerns American set makers most is not the 1,000,000 import units —
which would be about 10% of U.S. home market, measured by 1957 output (Vol. 14:6)
— but, as one executive put it to us: " They're hitting us in our growth area , or

where our new business is — in transistorized portables and pocket sizes. That's

where our profit has been lately."

It's a 50% threat, not merely 10%, in the eyes of some U.S. makers, for the

1.000. 000 Japanese imports will compete mainly against our 3,500,000 expected port-

able sales, of which at least 2,000,000 will be transistor portables. Japanese list

prices for portables generally run $10 to $30 below ours.
" This is not dime-store stuff, either ," said one maker. "They've got quality

control over there now. The workmanship is good and the tone is good." When we do

compete on price, we apparently do it by skimping on the number of transistors. For

example, this week Philco beat the Japanese $29.95 prices on 6-transistor portables

(Vol. 14:6) by coming out with a 3-transistor set at $19.95 ("no bigger than a king-

size pack of cigarets"). Trav-Ler '

s

5-transistor unit lists at $29.95.
^ ^ ^ ^

In the production of transistors themselves , the Japanese are coming along

in a big way. In 1954, they produced only 11,623. Thenceforth, the output multi-

plied until it was estimated at 8,000,000 in 1957, probably more than 50,000,000 in

1958. So they'll be competing with our burgeoning transistor industry — about

28,738,000 production in 1957 ‘— in the export of semi-conductors, too.

Thanks to mass production , average U.S. price of a transistor went down from

$3.10 in 1956 to $2.40 in 1957. How much, it's being asked, can the Japanese save

by increasing their transistor production some 700% this year?

12 -
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I

Their labor factor is unbeatable . Govt, sources tell us U.S. radio produc-
tion workers get about 7 times more than Japanese hand workers. And they look for
no increase over there in hand-assembly costs in the near future.

Competition among Japanese radio manufacturers — there are 36 firms known
to be in the field — is rising. As with TV here, competition may depress prices
still further. In early 1957, it was thought that there were only 6 makers of tran-
sistor radios among Japan's radio manufacturers. By August 1957, there were 17,

according to U.S. Dept, of Commerce list (|2) which carries some familiar American
brand names; Columbia, Crown, General, National, Sharp, Silver, Star, Standard. And
these Jap brands: Hitachi, Kikusui, Koyo, NEC, Dianet, Sanyo, Toshiba, Sony.

^ ^ 'i'

What can be done about it ?
"Not much ,” say industry spokesmen — especially

in light of our present reciprocal trade policy. Precedent shows that before any
industry can ask for increased tariff protection it has to prove that import compe-
tition is literally destroying U.S. markets and forcing American labor out of work.

This would be hard to prove, what with radio bounding back last year to an 8-year
record high of 10,000,000 home units (not to forget 5,000,000 auto units, half of

them transistorized) and expected to do even better in 1958.

As for a Japanese invasion of our TV market , it's probably a long way off;

they now have all they can do to meet their own demands since TV began to boom in

Japan (p. 10). TVs haven't passed 500,000 a year yet. Tokyo prices for 14-in. TVs

are still higher in dollars than our prices here for even bigger sizes.

Japan's 5-year plan calls for increases from §2.8 to $4.7 billion in exports

by 1962 — with 41% increases in total production, 61% in industrial. The Japs mean
business — that's for sure.

TV-Radio Production: TV set production was 103,730 in week ended Feb. 7 vs.

! 119,748 preceding week & 101,932 in 1957 week. Year's 5th week brought production
to 550,120 vs. 550,113 last year. Radio production was 224,149 (76,794 auto) vs.

245,861 (79,890 auto) in preceding week & 302,356 (127,822 auto) last year. For 5

weeks, production totaled 1,158,912 (422,868 auto) vs. 1,336,812 (649,446 auto).

Retail Sales: Jan. TV set sales at retail were 575,000 vs. 632,000 in Jan. 1957,
reports EIA. Total inventory in pipelines at end of Jan. was 2,050,000 vs. 2,300,000
at end of last Jan. Radio sales at retail were 600,000 in Jan , (excluding auto &

radio-phonos) vs. 580,000 (which statistically included auto & radio-phono) in Jan.
1957. Total radio inventory at end of Jan. was 3,330,000, same as Jan. 1957.

Zenith Sues Admiral: Claiming patent infringe-

ments on 2 widely advertised features of its TV sets,

Zenith filed suit Feb. 11 against Admiral in Chicago Fed-

eral Court asking injunction and treble damages. Amount
of damages wasn’t specified. Suit charges Admiral in-

fringed on 5 Zenith patents involving “Space Command”
remote control device and “Fringelock” circuit for holding

sync in poor reception areas. Zenith alleges that Admiral
hired former Zenith engineer, co-inventor of “Fringelock,”

to copy the device and that Admiral’s fringe circuit is

“substantially indistinguishable” from Zenith’s. It states

that Admiral’s remote tuner is so similar that it can
“partially control” Zenith sets and vice versa. Complaint
says sales of “Space Command” sets have totaled more
than ^36,500,000 since device was introduced in 1956, and

I that Zenith spent more than $4,500,000 on research in last

fiscal year. Admiral issued statement that it will soon file

I

answer asking dismissal of suit and accusing Zenith of

I
“seeking to stop progress through baseless court action

j

lacking in validity.” It said circuits and principles of
“Fringelock” have been commonly used “over the past 4

decades,” that ultrasonic “Space Command” principle was

published in detail, with formulas, by Lord Raleigh in

1877, is same principle used in automatic garage door open-
ers. As to charge of hiring Zenith engineer to get details

of “Fringelock,” Admiral said engineer was hired 2 years
after he quit Zenith and 3 years after the circuit was first

incorporated in Admiral receivers. Admiral this week en-
gaged Selvage & Lee as public relations counsel.

Repeal of excise taxes on TVs, radios, phonos, records
and all appliances is proposed in S-3263 & S-3264, intro-

duced this week by Senators Douglas (D-Ill.), Morse
(D-Ore.), Carroll (D-Colo.). Bills would also eliminate
taxes on luggage, admissions, sporting goods, etc., and
would cut telephone, telegraph & transportation taxes by
50%. House Ways & Means Committee still has before it

proposal to eliminate excise tax on TV sets equipped with
all-channel tuners (Vol. 13:50-51). Committee sources say
they don’t know when subject of excises will be taken up.

Latest IRE TV standard—“Measurement of Lumi-
nance Signal Levels, 1958”—is carried in Feb. Proceedhu/a
of the IRE. Issue also includes index to all IRE standai'ds

on definitions of terms for 1942-57.
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Trade Personals: Lloyd B. Kiely, ex-Philco of Canada,
named to new post of gen. mgr., TV-radio div.. Zenith of

Canada, Windsor, Ont. . . . David G. Koch promoted to east-

ern district mgr., industrial sales, RCA electron tube div.

. . . John R. Ward, ex-Pyramid Electric, ex-CBS-Columbia,
elected comptroller of IT&T components div. . . . Richard

T. Orth, ex-Westinghouse & RCA v.p., now v.p.-planning of

Sanders Assoc., Nashua, N. H., reports his firm coming out

with new product called “Flexprint” (flexible printed cir-

cuitry) . . . Don Ross promoted to national field sales mgr.
of Pilot Radio, with headquarters in Chicago . . . Michael

Ames, ex-Emerson, sets up Michael Ames Assoc., public

relations firm, 251 W. 42nd St., N. Y. . . . Edward J. Ger-

rity Jr., ex-Scranton Times, named mgr., general news,

IT&T public relations dept. . . . Henry Onorati, ex-Dot

Records, named pres, of newly formed 20th Century Rec-

ords, subsidiary of 20th Century-Fox (Vol. 14:5); Lou Del

Gurcio named v.p.; Donald Henderson secy.-treas. . . .

Bradley B. Hammond, ex-Market Research Corp. of Amer-
ica, named to new Columbia Records post of director of

market research, Clifford J. Benfield named director of

organization development . . . Lewis Jesser resigns as sales

administrator of Olympic of Cal., San Francisco, to become
manufacturers rep.

James M. Toney, new RCA Victor TV div. v.p.-gen.

mgr. (Vol. 14:6), announced Feb. 14 that top staff will con-

tinue in current positions: J. P. Bannon, sales mgr.; D. D.

Cole, chief engineer; J. B. Davidson, purchasing agent;

F. R. Demmerly, controller; B. S. Durant, administrator,

color TV coordination; J. H. Hickey, administrator, black-

&-white TV coordination; A. B. Mills, merchandise mgi\

;

C. N. Reifsteck, general quality control mgr.; H. M. Run-
dle, product development mgr.; P. R. Slaninka, personnel

mgr.; J. M. Williams, adv. & sales promotion mgr.

RCA’s policy of diversifying into new fields, pointed

up with appointment of Charles R. Denny as v.p., product

planning (see p. 6), was indicated with purchase this week
of assets of Arlin Products Inc., 13541 Auburn St., De-

troit, maker of custom-built equipment for factories such

as conveyor belts. Company had wound up its business,

but RCA took over payroll of 50, rental of building, produc-

tion line.

Obituary

Wm. J. Barkley, 69, retired exec. v.p. of Collins Radio

Co., whose home was in Contoocook, N. H., died Feb. 7 in

E. Orange, N. J. As a young man, he founded Wireless

Specialties Co.; later was gen. sales mgr. of De Forest

Radio Co. He joined Collins in 1933 as gen. sales mgr.,

retiring in 1955. Surviving are widow, daughter, son,

sister.

ELECTRONICS PERSONALS: Edward A. Link, origina-

tor of the Link trainer plane, elected pres.. General Pre-

cision Equipment Co., Hermann Place continuing as chair-

man . . . Rear Adm. Frederick R. Furth, USN ret., IT&T
dii'ector of research & engineering, elected a v.p. . . .

David R. Hull promoted to new post of v.p. for Raytheon
defense programs ... I. Tunis Corbell promoted to mgr.,

microwave design engineering, GE communication prod-

ucts dept., succeeding A. Clarke Gunn, now mgr., design

engineering for military equipment . . . John W. Lazur,

ex-Servomechanisms Inc., named militai'y operations mgr.,

DuMont industrial & military equipment div., succeeding

J. Nelson Lord Jr., recently named asst. div. mgr. . . . Boyce

Nemec, ex-SMPTE exec, secy., named exec. v.p. of Reeves

DISTRIBUTOR NOTES: DuMont appoints 11 distributors
for industrial TV equipment: Appliance Wholesalers, Port-
land, for Ore. & southwest Wash.; Ecko Sound Equipment,
Minneapolis, for most of Minn.; Fentriss Sound Equipment,
Oklahoma City, for Okla.; Foster Electronics, Escanaba,
for northern Mich.; G&W Distributing, Phoenix, for Ariz.;
Rocky Mt. Industrial TV, Denver, for Colo., Wyo. & most
of Ida.; Sound Engineering, Dallas, for northeastern Tex.;
Southeast Audio, Jacksonville, for northern Fla.; Southern
Radio Supply, New Orleans, for southern La. & southern
Miss.; Taylored Sound, Albany, for eastern N. Y.; Unitized
Electronics, Cleveland, for northeast Ohio . . . Allied Appli-
ances, Inc., Denver (Motorola), has been purchased by 3
employes who become new officers: W. G. Lujan, pres.;
A. J. Nerone, v.p.; R. A. Hansen, secy.-treas. & Motorola
sales mgr. . . . Ohio Appliances, Cincinnati (RCA), elects
Earle F. Bracken v.p.; he continues as branch mgr. in new
Reinhold Drive headquarters . . . Westinghouse names R. F.
Castner asst, to C. V. Roseberry, midwest region v.p.; G. A.
Corcoran succeeds him as Des Moines district mgr. . .

General Electric Appliance Co., Cincinnati, names W. S.
McCoy mgr. of dealer sales, succeeding H. W. Burdekin,
transferred to same post at GEA, Chesapeake branch,
Washington . . . Hotpoint promotes Hal B. Avery to new
post of sales planning mgr. for TV and names 4 new mar-
keting counselors: Jacob L. Miller, southeast; Paul L. Sul-
livan, northeast; Harold P. Murphy, midwest; Mitchell M.
Werwa, west coast . . . DuMont N. Y. Inc. promotes Jack
Fieldsteel to field sales mgr. . . . Apollo Distributing Co.,
Newark (Zenith) promotes Wilbur Wosnitzer to sales mgr.
of Zenith div.; names Phil Solow district mgr. . . . Ameri-
can Geloso (U. S. rep for Italian tape recorder) appoints
Edelmuth & Co., Cleveland; Dymac Inc., Buffalo; Wash-
ington Wholesalers, Washington; Hall Co., Los Angeles
. . . Hoffman Electronics Corp. consumer products div.,

names Samson Distributing Co., Pittsburgh, and Western
Mass. Assoc. Inc.

More reports on 1957 TV sales by regions, as com-
piled by local electrical leagues (see also Vol. 14:5-6):
Los Angeles—Distributors sold 320,002 TVs in 1957 vs.

350,602 in 1956, 26,276 TVs in Dec. 1957 vs. 36,701 in Dec.
1956; 416,134 radios in 1957 vs. 382,064 in 1956, 66,517 in
Dec. 1957 vs. 63,614. Wichita—Dealers sold 16,000 TVs in
1957 vs. 20,185 in 1956, 2017 in Dec. 1957 vs. 2665.

Retail sales of household appliance & radio stores for
1957 were down 2.8%, according to Census Bureau year-
end report issued this week. Dealer sales were S3.9 billion
in 1957 vs. $4.1 billion in 1956; $448,000,000 in Dec. 1957
vs. $480,000,000 in Dec. 1956. TV, radio, appliance & elec-

tronic parts distributor sales were $3.96 billion in 1957 vs.

$4 billion in 1956; year-end inventories were 2% below 1956.

Soundcraft . . . J. H. Dalton, ex-Fairchild Camera, named
asst, to pres, of Servo Corp. . . . Wells R. Chapin promoted
to sales mgr., northeast sales region, GE technical products
dept. . . . J. Z. Millar named to head sales of Western
Union technical services & equipment, adding to present
duties as asst. v.p. of development & research . . . Everett
A. Gilbert, Radio Frequency Labs engineering v.p., elected

a director . . . James R. Brennan promoted to technical

liaison asst, of Sylvania electronic systems div., Dayton . . .

Jack A. Amsterdam resigns as adv. & sales promotion mgr.

of American Electronics to join pres. James C. Killings-

worth of Killingsworth Co. public relations firm, to estab-

lish Electronics Publicity Inc. of Cal.
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Financial Reports;

yt /^FFICERS-&-DIRECTORS stock transactions as re-

^ ported to SEC for Jan.: American Broadcasting-Paramount

—

jj
John A. Coleman bought 500, holds 1000. Avco—Herman H. Kahn

r bought 1500, holds 2500; John A. McDougald bought 9000, holds

I

10,000; Matthew A. McLaughlin bought 400, holds 1075; Wm. I.

Myers bought 500, holds lOOO. C&C TV—Matthew Pox bought 7900,

sold 1000 by pledgee, holds 617,200 of which 609,300 are collateral

against loans. Decca Records—Samuel H. Vallance sold 2500, holds

1 500. DuMont Labs—Frederick H. Gutennan bought 100, holds 400;

Percy M. Stewart bought 900, holds 1000. Emerson—Benjamin
( Abrams bought 9400, holds 261,766 personally, 29,239 in trusts. 65,001

in foundations; Max Abrams bought 3700 and 600 more for trusts,

I holds 100,909 personally, 13,355 in trusts, 65,001 in foundations.
GE—W. R. G. Baker exercised option to buy 683, holds 12,974;

John W. Belanger transferred 100, sold 1000, holds 11,163; Wm. R.
Herod exercised option to buy 1930, holds 10,006; H. A. MacKinnon

I exercised option to buy 200, holds 6427; Francis K. McCune bought
; 1125, holds 7276; Harold A. Olson bought 297, holds 2307; Philip D.

j
Reed bought 3300, holds 10,000. Hazeltine—Wilfred M. McFarland
bought 100, holds 734; James F. Harrigan bought 100, holds 528.

IT&T—J. Patrick Lannan sold 5000 through partnership, holds 5000

in partnership, none personally; Edmund H. Leavey acquired 93 as
compensation, sold 25, holds 286; Robert McKinney sold 29,000,

holds 1000.

Loew’s—Samuel J. Brlskln bought 400, holds 900; George Klllion
bought 29,600, holds 30,600; Robert H. O’Brien bought 500, holds

. 1000. Magnavox—Frank Preimann bought 1500, holds 54,406. P. R.
Mallory—E. L. Nung bought 800, holds 1228. Motorola—Paul V.
Galvin sold 300 privately, holds 98,153 personally, 155,580 in trust;

Robert W. Galvin sold 200 privately, holds 183,923 personally, 155,580

in trust; Edward R. Taylor bought 500, holds 3560. National Tele-
film Assoc.—Robert Westheimer bought 200, holds 400. National
Theatres—B. Gerald Cantor bought 15,000 through Cantor Fitz-

gerald & Co., holds 15,000 in Cantor Fitzgerald & Co., 1000 in First
Nevada Corp., 10,000 in Cantor <5c Douglas, 5000 in Jay Stewart Inc.,

69,000 personally; E. C. Rhoden bought 1000 through holding com-
panies, holds 53,525 in holding companies, 35,800 personally.

Philco—C. F. Stelnruck Jr. sold 400, holds 10,000; Wm. R. Wil-
son bought 601, holds 15,431. RCA—George Y. Wheeler II bought
100, holds 10,733 personally, 730 as custodian. Raytheon—Ernest P.

! Leatham bought & sold 5000, holds 5838. Republic Pictures—Doug-

i

las T. Yates sold 1600 through Tonrud Inc., holds 206,337 in Tonrud
Inc., 3527 personally; Herbert J. Yates bought 4100, holds 57,160.
siegler—Donald Royce sold 1000, holds 13,416. Trans-Lux—Harry
Brandt bought 425 and 850 more through foundations, holds 138,000
personally, 24,470 In foundations, 1400 in holding companies, 17,700
for wife; Richard Brandt bought 550, holds 10,650; Jacob Starr
bought 500, holds 51,400.

Trav-Ler—Joe Friedman bought 8200, holds 221,233. Warner
Bros.—Serge Semenenko sold 80,000, holds 80,000 personally, 2000 In
trust. Webcor—James F. Raleigh bought 200, holds 305. Westing-
house—Fergus M. Sloan sold 400, holds 751; Leonard B. McCully
sold 1073, holds 1300.

RKO Teleradio Pictures earned $3,051,426 in fiscal

year ended last Nov. 30 vs. $2,530,961 in 10 months of

fiscal 1956, when accounting delays prevented inclusion of

full year’s figure, according tee consolidated report of par-

ent General Tire & Rubber. Including RKO Teleradio
earnings. General Tire’s net income last year was $11,300,-

I 1155 ($2.12 per share) on sales (excluding Teleradio’s) of

$421,165,147 vs. $10,860,129 ($2.30) on $390,471,355 year
earlier.

Reports and comments available: On Collins Radio and
on shift of consumer buying habits (in Dec. & Jan.) from
autos to other products, from Hemphill, Noyes & Co., 15
Broad St., N. Y. On Westinghouse, by Orvis Brothers &
Co., 14 Wall St., N. Y.

P. R. Mallory earned $3,133,000 ($2.04 per share) on
sales of $78,055,000 last year vs. $3,065,108 ($2.60) on

,
$68,915,049 in 1956, according to preliminary report which
included operations of Radio Materials Co.

Assets of Airdesign Inc., maker of specialty trans-
formers, have been sold by Tele-Video Corp. (controlled by
Reeves Soundcraft Corp.) to Joseph M. Baxter, who be-

»

comes pres, of reorganized Airdesign.

1
Dividends: CBS Inc. “A” & “B,” 25<J payable March 7

' to stockholders of record Feb. 21; AB-PT, 25<* March 15 to

}
holders Feb. 21 ;

AT&T, $2.25 April 10 to holders March 10.

Prime contract award to RCA for missile warning net-

work which ultimately will cost about $721,000,000 (Vol.

14:3-4) was announced officially this week by Air Force.

At same time, leading subcontractors were named as Syl-

vania (primarily data processing), GE and Goodyear Air-

craft Corp. Under separate contract. Western Electric

will provide communications equipment linking new missile-

detection system with SAGE early warning network. RCA
stated it has been studying missile warning techniques for

2 years, independent of military contracts.

Electronics’ share of military spending in fiscal year

1959 will be $4 billion—record 25% of total Defense Dept.

$15.8 billion expenditure for major procurement, produc-

tion, research & development, according to EIA projections

based on recently released Federal budget. Federal spend-

ing for electronics has increased steadily from 16% in

1951 to 23% in both 1957 and 1958 fiscal years. In 8 years,

electronics’ cumulative share has been 19%—$24.7 billion

of $128.1 billion defense total.

Electronically guided automobile, which travels along

special one-mile stretch of road without human guidance,

was demonstrated in Detroit Feb. 14 by General Motors.

It was first full-sized automatically operated car to utilize

principles developed and previously demonstrated by RCA
team headed by Dr. Vladimir Zworykin (Vol. 13:42, 14:3)

and will be used in development of complete automatic guid-

ance system.

Business & Defense Services Administration of Com-
merce Dept.’s National Defense Executive Reserve adds

these electronic industry executives as members: Richard
B. Leng, Packard-Bell

; Wm. T. Welsh, Raytheon; Ray-
mond E. Carlson, Tung- Sol; Harry A. Ehle, International

Resistance; Walter F. Joyce, Texas Instruments.

* * *

Voice of Democracy had undemocratic overtones, U. S.

Junior Chamber of Commerce inferred in withdrawing
sponsorship of nationwide high school student script-writ-

ing contest which it shared jointly with NAB & EIA. JCC
charged NAB used contest as a “lobbying device” and
that, after carrying the ball at the local level, JCC failed

to get due recognition when winners visited capital. NAB
called withdrawal “headline grabbing attempt;” EIA
termed timing unfortunate since it came just when “public

attention was on national winners,” adding that differences

could have been adjusted. NAB & EIA plan to continue
the 11-year-old contest; JCC plans one of its own. Almost
lost in publicity over controversy were 4 national $500
scholarship winners: David Hardacre, Piedmont, Cal.;

Sharon McClelland, Portland, Ore.; Ross Fish, Phoenix;
Barbara Mary Breaud, New Orleans.

GE is so confident FCC will eventually permit dear-
channel radio stations to hike power from 50 kw to 500-750
kw, that it has announced plans for building the high power
transmitters. Intention is to use GE’s new 50-kw unit as
driver for 500-kw amplifier, with still another unit to be
added for 750-kw. Paul L. Chamberlain, technical prod-
ucts dept, marketing mgr., said price “will certainly be
competitive”—about $400,000.

National Telefilm Associates Inc. now owns 100% of
KMGM-TV, Minneapolis (Ch. 9), having paid Loew’s Inc.

$138,411.36 for its 25%—exactly what Loew’s paid for the
stock in 1956 as part of $750,000 deal involving film pur-
chases (Vol. 12:44). NTA acquired 75% control of sta-

tion last year for $650,000 (Vol. 13:34, 47). Call letters

change March 9 to KMSP-TV.



COMMON STOCK QUOTATIONS
Week Ending Friday, February 14, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5, D. C.
120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8

High Low Stock and Div.

Wk.
Close Chnge

1957-8

High Low Stock and Div.

Wk.
Close Chnge

1454 6% Admiral 8% -% 376% 270% IBM 2.40b 332% -2%
?7 16% AmBoschl.05g. 20% -% 37% 25% IT&T 1.80 30% -%
24 ’/i 11% AmBcstg-Para.l 14% -% 50% 33 I-T-E CirBl%d. 3/% -%
43% 29% AmMach&F 1.60 36% -% 10% 7% List Indust %e. / -%
179% 160 AT8.T 9 1/2% 56% 29% Litton Ind 38% -1
33% 19% Amphenol 1.20. 25% -% 22 11% Loew's 15% -1-1%

36% 28 Arvin 2 28% -% 44 28% Magnavox l%b. 35% + Vi

7% 4% Avco .lOg 6% -|-% 50% 23% Mallory 1.40b.

.

26% -%
47% 21 Beckm Inst l%f 21% +% 131 73% Mpis. H'll 1.60a 82% -f%
66% 42 Bendix Av 2.40. 4/% -% 51% 35% Motorola 1%... 39% -%
52% 27% Burroughs 1 . .

.

30% +'/» 9% 7 Natl Thea % .

.

8 -|-%

25% 15% Clevite 1.15g. .

.

l/% 38% 28 Paramount 2... 36% -2
36% 23% CBS “A" lb... 27% -% 18% 11 Philco%f 15 -t-%

35% 22% CBS "B" lb... 26% -% 40 27 RCA la 33% -%
20% 11% Col Pictures %t 13% -% 23% 16% Raytheon 24 -1-1

54% 25% Cons Elec .40a.. 29% -f% 8% 4% Republic Pic. .. 6%
35% 18 Cons Electron.. 21 -% 39% 29% Sang Elec 1.80. 33 -1%
27% 12% Cor-Dub 1.20... 14% 18 12% Siegler .80 14% -%
106% 57% Corning Glass la 76% -2% 6% 2% Sparton 3% -%
6% 3% Davega 3% 26% 17% Sperry Rand .80 18% -%

47 27% Daystrom 1.20.. 30% -% 9% 5% Standard Coil.. 7% -l-%
19% 13% Decca 1 15 18% 13% Stanley-War 1 .

.

15% -%
15% 13 Disney .40b 17 -% 41% 27% Stew Warner 2b 30% -%

115 81% East Kod .90e.

.

99% -5% 29% 18% StorerBcstgl.80 22 -%
34 22% Emer Elec 1.60. 32% +'/» 46% 29% Sylvania 2 36 -%
6% 3% Emerson Radio. 5 -% 31% 15% Texas Instru. .

.

28 -%
10% 6% Gabriel .60 8 -% 89% 46 ThompProd 1.40 46% -%
68% 46% Gen Dynamics 2 62% 37% 21% Tung-Sol 1.40b. 24% +‘/>

72% 52% Gen Electric 2.. 61% -1 30% 19% 20thC-Fox 1.60. 25 -t-%

8% 4 Gen InsL .15g.. 5% -% 25% 15 United Art 1.40. 18 -%
47% 30% GenPrEquip2.40 37% -2% 30% 18% Univ. Piet la... 20%
30% 22% General Tire .70 27% -% 28% 16% Warn Bros 1.20. 18%
45% 36% Gen Telephone2 42 -1% 68% 52% Westingh El 2.

.

62% -1%
25% 17% Hoffman Elec 1. 22% -% 140 91% Zenith 3a 133 -f4%

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists.. 3% -% 44% 29% Hazeltine 1.40b. 34% -%
52% 19% Allied Con la.

.

36% -2% 3% 2% Herold Ra .15g . 2%
21% 11 Amer Electro % 14 6% 3% Int Resist .20... 4 -%
11% 6% AssocArtProd .

.

9% 8% 4 Lear 5% -%
12% 4% Audio Dev.OSd. 8% -% 1% % Muntz TV -t-tft

13% 6% Belock Inst %t. 9 -% 3% 2% Muter Co. %t.. 3% -t-%
1% % C & C TV 9% 5% Nat' 1 Telefilm.. 6% -%
5 2% Clarostat .15g.. 3% -% 2% 1 Nat Union El..

.

1%
6% 3 DuMont Lab. .

.

4 -% 11% 3% Norden-Ketay.. 3% -%
7% 2% Dynam Am . . .

.

4 5 3 Oxford El .lOd.. 3% -%
12% 8 Electronic Com. 11% -% 20% 10% Philips El 14% -%
12% 5% Electronics Cp.

.

6% -% 12% 6% Servomech .40. 7% -%
28% 16 Fairch Cam %g. 28% -1-1% 9 3% Skiatron 4% -t-%
30 8% General Trans.. 20% -1% 8% 2% Technicolor 4

28% 17 Globe Un UOb. 16% 5% 3% Trans-Lux .20g. 4%
4% 2% Guild Films 3%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid /Vsked

Advance Ind ZlTi 2% Magna Theatre 2% 3%
Aerovox 3% 4 Maxson (W. L.) .05 6% 6%
Airborne Inst 42% 45 Meredith Pub 1.80a 25% 27
Altec Co .80 /% 8% National Co. (4% stk) 10% 11%
AMP Inc .50 16% 18 Oak Mfg. 1.40 15% 17

Ampex 48% 52 Official Films .10 1% 1%
Baird Atomic 12 13% ORRadio 15 16

Cinerama Inc 1% 2% Pacific Mercury TV 5% 6

Cinerama Prod 2 2% Packard-Bell .50 11 11%
Cohu Electronics 7% 7% Panellit 5 5%
Collins “A" .35 13% 14 Perkin-Elmer 25 27

Collins "B” .35 13 13% Philips Lamp (14% of par).

.

32% 33%
Cook Elec. .40d 20% 21% Reeves Soundcraft (stock).

.

2% 3

Craig Systems 4% 5 Selectvision Inc 1% 1%
DuMont Bestg 6% 7% Sprague Electric 1.20 30 32
Eitel-McCullough (5% stk)... 27% 30 Taylor Instrument 1.20 29 31

Elec Assoc (stk) 38% 41 Tele- Broadcasters 2% 3%
Erie Resistor .40b /% 8% Telechrome JO 6% 7

Friden Ind. 1 40 43 Telecomputing 4% 4%
Giannini, G. M 14% 15 Teleprorhpter (stock) 5% 6%
Granco Products .05 1% 1% Time Inc. 3.75 60% 63
Gross Telecasting 1.60 16% 18 Topp Industries (stock) 9% 9%
Hewlett-Packard 21 23 Tracerlab 4% 5%
High Voltage .lOg 24% 26% Trav-Ler 1 1%
Hycon 2% 2% United Artists 4% 5%
Indiana Steel Products 1.20a. 19 20 Varian Associates 15% 17

Jerrold 2 2% Victoreen Inst 4% 4%
Ling Industries 6 6% Webcor .25g 13% 14%
Leeds & Northrup .60b 20 22 Wells-Gardher / ‘ 6% 7

Machlett Labs .25g 14 14% WJR Goodwill Station .50d.. 11% 12%

Dates of dividends in table are annual disbursements based on the last quarterly or semi-
annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,
plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-
clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Two Tape Advances: Two revolutionary develop-
ments hit the tape recording industry this week.
Shure Bros., major supplier of recording heads to

makers of tape recorders, announced a new mag-
netic head which would double the capacity of any
standard tape. And RCA (though officials would
not comment) showed an experimental, labora-
tory-made sample of a magazine-mounted pre-
recorded tape.

Either of these developments could revolution-

ize present tape and tape recording standards.
Together they could add more confusion to the
tape industry than the 3-speed battle of 1948
forced on the disc business.

The Shure Bros, head (TR-48), as does any standard
head, both records on tape and plays recorded tape. As a
recorder, it doubles the capacity of any standard raw tape.

Users can put 4 monaural sound tracks on a single tape

—

or 2 stereo tracks. Shore’s head emits (or picks up) im-

pulses from 4 stacked “windows” instead of the standard
2—keeping within the width of a Vi -in. tape. Each track

is half as wide as a standard track.

Shure is first out with the new 4-channel head, though
other suppliers are working on similar developments. Head
will be made available to original equipment makers in

May, a Shure Bros, spokesman told us, but prices haven’t

been determined.

Aside from its effect on tape recorder design, what the

Shure head also does is open the field for record companies
to double capacity of their pre-recorded tapes. Record
firms will be able to put 4 sound tracks on tapes which now
take 2—only a short time ago they took but one. New
head is “compatible”—that is, it can play present single-

or double-track tapes.

On top of this 4-channel head development comes
RCA’s experimental tape-in-a-magazine. It is not yet

ready for marketing, but it’s coming. This week’s showing
was to sui-vey engineering opinion on preliminary sample.

Ultimately the magazine-mounted tape will be boon to

tape field since it will do away with the problem of thread-

ing end of tape from full reel to empty reel before tapes

can be played. Industry views this requirement as a major
deterrent to complete consumer acceptance of tape. Maga-
zine-mounted tape permits simplified loading—like maga-
zine-mounted film does in movie camera. With magazines,
tape can be as easy to handle as discs are now. But tape
will always be more expensive than discs, engineers te” us,

and magazine mounting will add further costs. Magazine
tape may threaten the dominance of discs, but record men
feel their product will always have a key pi ice advantage.

CBS Hits New Records: CBS Inc. consolidated net

piofits for fiscal year ended Dec. 28, 1957 will reach all-

time high of $22,100,000 ($2.90 per share) on record gross

of $385,400,000—just as predicted in these columns w'hen

9-mo. reports were made available last Nov. (Vol. 13:46).

Figures will compare with $16,283,000 ($2.17) on sales of

$354,780,000 in 1956, according to advance report to com-
pany’s board Feb. 12 preliminary to issuance of annual re-

port. Gi-oss thus w^ent up 8.6''i. [For further details on

CBS fiscal progress, see Vol. 13:46; for figures on capital-

ization, sales, pre-tax earnings, net profit, net per share,

dividends, assets, price range by' years back to 1950, see

our Special Report on Financial Data on Television-Elec-

tronics Companies of May' 4, 1957.]

Great Britain’s TV set licenses totaled 7,657,184 Nov.

30, up 133,113 from Oct. 31. Radios totaled 7,016,538.
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SUMMARY- INDEX OF THE WEEK'S NEWS— February 22, 1958

GENERAL BUSINESS RECESSION'S impact on TV-radio

timebuying still vague (p. 1). Digest of Wall St.

Journal bearish report on advertising (p. 10).

ANTI-SUBSCRIPTION-TV resolution approved by Senate

Commerce Committee majority in contested vote; more

hearings due. FCC again defers action (p. 2).

ILLEGAL VHP BOOSTER problem in FCC's lap again,

with reply comments in. Stations worry about big-

station invasion, uncontrolled interference (p. 3).

"ETHICS IN GOVT." demand raised in Congress as Harris

hearings unearth more big politicos who sought to

influence FCC, other agencies (pp. 4 & 5).

DOERFER GETS OVATION from NAB state broadcasters

group as Fellows defends his "honor & integrity."

Chairman warns of govt, control moves (p. 6).

FCC MEMBERS LARGELY LAWYERS in past, few technical

men. Since 1934 Act, 31 have been members, 10 now
deceased. Most came from other govt, agencies (p. 8).

NEBRASKA SATELLITE STARTS with higher power than

parent KOTA-TV, Rapid City, S. D.; on-air total 532

(p. 8). FCC holds firm to Miami Ch. 6 allocation (p. 9).

TREYZ ELECTED ABC-TV president as NBC chooses Sugg
v.p. to succeed Denny as head of owned-stations and
spot sales; other NBC changes (p. 16).

Manufacturing-Distribution

ANTI-TRUST INDICTMENT by N. Y. Federal Grand Jury

strikes at heart of RCA patent practices, charging

monopoly in foreign & domestic operations (pp. 1 & 15).

REAR SEAT AUTO TVs COMING in near future. Delco

makes 9 prototypes for Oldsmobile, which get good
public reaction at auto shows (p. 12).

STEREO'S PACE QUICKENS, component makers aiming

to get stereo disc players to May Parts Show; finished

goods makers aim at June shows (pp. 12 & 14).

GE STAYS ON TOP of electronics field in Pentagon list of

100 biggest defense contractors (p. 13).

BUSINESS RECEDES, TV-RADIO TOO? Downv/ard trend in business , generally, is conceded
to be continuing this quarter — with inevitable impact on TV-radio time sales as
well as sales of receiving sets. Haw extensive the impact, how long it will last,
when the upswing will come, no one can rightly say yet — but a lot of reporting and
talking are being done on the subject. Not much is very definite or conclusive.

That TV-radio is affected by basic business trends , though perhaps less than
many other enterprises, goes without saying. At the moment, we only know that at
station management levels there are few signs of severe downturns, over-all; that
networks and stations tell different stories about conditions, all adding up to the
word "spotty"; that receiver sales were down in Jan. (Vol.l4;7). And, we might add,
mere ballyhoo these days isn't very convincing.

We hope soon to have a survey of our own on TV spot , key to the business. And
we'd like to go along with our favorite business report. United Business Service, of
Boston, which sees "bottoming out" of the general business recession this summer,
hteanwhile, the bearish report on advertising in Feb. 19 Wall Street Journal , and the
bullish comment on the condition of TV advertising by TvB pres. Norman E. Cash , are
worth considering. We've digested them on p. 10.

H ANTI-TRUST INDICTMENT AGAINST RCA: As if RCA didn't have enough patent worries ,

r Feb. 21 criminal indictment by N.Y. Federal grand jury leaves no doubt that Govt,
h is out to break up its activities as industry's keeper of the patents,

f Indictment filed in U.S. District Court for Southern N.Y. by grand jury which
)' sat for almost a year charges 4 counts of violation of Sherman Anti-Trust Act (each

' carrying maximum |50,000 fine) and strikes at root of RCA's domestic and foreign
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patent practices . In brief, it charges RCA "conspired to restrain the manufacture,
sale and distribution of radio purpose apparatus and the licensing of radio purpose
patents; and that it conspired to monopolize, attempted to monopolize and monopo-
lized the licensing of radio purpose patents in the United States."

This week's action duplicates to some extent — but is more far-reaching than
— Justice Dept, civil anti-trust suit against RCA's "package" patent license pro-
cedures filed in Nov. 1954 (Vol. 10:47) and subject of sporadic consent decree nego-
tiations between RCA and Justice Dept, in recent months. It comes on top of sensa-
tional settlement of Zenith litigation in which RCA, GE & Western Electric agreed to
pay Zenith $11,000,000 (Vol. 13:37) and at a time when RCA is attempting to work out
new patent-licensing agreements satisfactory to industry. Pending, too, is patent
anti-trust suit brought by Philco (Vol. 13:3 et seq).

There were some raised eyebrows in Washington over the exceptionally strong
statement by chief trust-buster Asst. Attorney General Hansen in the press release
accompanying indictment — leading to some comment that Justice Dept, apparently was
out to "get" RCA . Hansen's statement, which seemed especially designed to needle
RCA's pride in its contributions to national defense, said in part:

" When business practices inhibi t the normal operation of an industry essen-
tial to our civilian economy and defense program, and deter the competitive expein-

sion of scientific research in the increasingly important area of electronics, as
alleged in this case, they become a threat not only to our system of free enterprise
but also to our national security. . .By this criminal action we seek to restore com-

petition in this significant industry so that all competitors of RCA can compete
with it at every level from the research laboratory to the sale of end products."

RCA countered with statement that it hadn't had opportunity to study the in-
dictment, but: "For years, RCA has licensed all comers under all patents under which
RCA had the right to grant licenses in order that companies in the industry might
compete more vigorously and more effectively with each other and with RCA. Elec-
tronics is the fastest growing industry in the United States today. RCA has pio-
neered and been responsible for the creation and expansion of much of this industry.
Its policies have meant more and better radio and TV sets for consumers at lower
prices, and improved electronic products for business and industry as well as for
the Armed Forces."

No individuals were named in indictment , but some 20 domestic and foreign
companies — including GE, Westinghouse & AT&T — were named co-conspirators. Re-
duced to basic terms, indictment charges RCA has continued practices outlawed by
1932 & 1935 consent decrees splitting GE, Westinghouse & RCA and breaking up RCA's
exclusive sales and patent agreements. [For details, see p. 15.]

SENATORS GET INTO ANTl-PAY-TV ACT: If FCC needed any more persuasion to hold up

toll-TV trials, it got some this week when Senate Commerce Committee approved a
" sense of the Senate " resolution asking FCC to await decision of Congress before

authorizing any subscription TV. FCC meanwhile took no action on fee TV, deferring

its discussion for another week because of absence of Comrs. Lee, Mack & Ford.

Senate Committee's resolution — unlike House Commerce Committee's "sense

of the Committee" resolution (Vol. 14:6) — requires vote on floor. Also unlike

House Committee resolution, this one was hotly contested within Committee.

Resolution approved was S. Res. 251 , authored by Sen. Thurmond (D-S.C.) and

6 other Senators (Vol. 14:5) — modified so as not to apply to cable systems. The

full text of resolution in its f.inal wording :

"Resolved , That it is the sense of the Senate that the Federal Communications

Commission should not, without specific authorization by law, authorize or permit

any television licensee, or agent thereof, to impose a toll, fee, subscription

or other charge on the general public or any portion thereof, for the privilege of

viewing television programs received over television receivers located in the home.
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with the exception of both community antenna systems and those programs transmitted

by cable or wire or both.

"

Another round of pay-TV hearings is in the works . Committee voted to hold

them as soon as possible — probably week of March 17 — on Sen. Thurmond's S-2268

as well as S-2934 by Sen. Langer (R-N.D.) and S-3201 by Sen. Thye (R-Minn. )

.

Calling of hearings , proposed by Chairman Magnus on (D-Wash) , was seen by

resolution's backers as diversionary move to block Senate action on the resolution.

Explaining his position, Magnuson told press ; "If we're going to put out this res-

olution, we Should face up to it and amend the [Communications] Act or not."

Committee was sharply split on pay-TV issue , proponents of fee-TV test being

headed by Magnuson and Sen. Bricker (R-0.). Senators Pastore (D-R.I.) & Potter
(R-Mich. )

joined Thurmond in marshaling anti-subscription group. While vote was

not recorded, it's understood that proponents of resolution had single-vote margin.

Sen. Lausche (D-0.), one of resolution's co-authors, actually voted against it —
but he explained that he wanted stronger action.

Move to permit fee-TV tests on uhf only — sponsored by Sen. Yarborough
(D-Tex. )

— was killed by about the same vote as finally approved resolution.

Whether resolution will ever reach Senate floor is problematical. First,

there will be 2-week wait to give dissenters time to prepare minority report. Then
resolution must be passed upon by Senate Democratic Policy Committee, where — in

view of Sen. Magnuson' s opposition and fact that this is an election year — it may
well be pigeonholed. Sen. Bricker flatly predicts that it will die in Committee .

Regardless of what Congress finally does — and regardless of outcome of the

Senate's upcoming anti-climactic hearings — subscription-TV issue looks even less
lively this week than last (Vol. 14:7). And major backers of toll TV are hollering
that it wasn't killed fair and square.

" Big lie technique " was used by networks and stations against pay TV, Skia-
tron counsel James M. Landis charged in "letter of complaint" to Chairman Doerfer
and in letter asking Sen. Morse (D-Ore.) to investigate.

Landis accused licensees of violating FCC principles and requirements on
editorializing where pay TV was concerned, singling out 8 individual stations and
condemning the networks in general. Networks immediately issued denials, stating
they have been careful to insure that both sides were presented.

Zenith was active, too . In advance of Senate Committee vote, it inserted in
large number of newspapers an ad similar to the one it placed in 2 Washington news-
papers just before House Committee voted on its pay-TV resolution (Vol. 14:6).

VHF BOOSTERS, WIDE-OPEN SPACES & FCC: chips are just about down in the low-power
vhf booster story. This week, interested (or worried) parties filed their reply
comments in FCC's rule-making proceedings which propose to license such outlets. And
FCC is going to have to decide what to do about this thorn in its side.

Commission once considered it unthinkable that it legitimatize the illegal
repeaters that cropped up in western states — and it started & completed rule-mak-
ing that flatly rejected the mavericks (Vol. 13:26). However, dogged Ed Johnson,
Governor of Colo, and former chairman of Senate Commerce Committee, told Commission
to go fly a kite, said he'd authorized boosters himself, as "intra-state" commerce.
His successor. Gov. Steve McNichols, persuaded new FCC Chairman Doerfer to give
boosters another shake of the dice, and current rule-making was started (Vol. 13:31).

Booster operators , of which there are hundreds, consider current proposal
too stringent and costly, while opponents say it's totally unnecessary.

Proponents' main striking force is Colo. TV Repeater Assn., sworn enemy of
prime opponents — community antenna systems, represented by National Community TV
Assn. Repeater Assn, agrees that regulation of boosters is necessary, but argues
that more power (1 watt) is needed; that adequate interference protection can be
obtained through FCC equipment type-approval; that 3 years' grace be given for a
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changeover to approved equipment; that there's no danger booster will invade service
areas of regular TV stations ; that community antenna systems are the real danger
to regular service and should be controlled by Commission.

Several stations go along , generally, with Repeater Assn, views — but they
urge, specifically, that boosters be prevented from invading their service areas.

They fear big-city stations may offer their towns as bonuses via boosters. Among
these: WFRV-TV, Green Bay, Wis. ; WPTV, Palm Beach, Fla. ; WCTV, Thomasville, Ga.

Some uhf stations are even more fearful of encroachment. For example,

KMJ-TV, Fresno, recommends no authorization of boosters now, urges FCC to wait for
TASO's technical allocations data . It fears new data may warrant new vhf allocation
but that existence of myriads of vhf boosters — established with no concern about
standard vhf station separations — may make new allocation impossible. It asks

that no boosters be allowed within Grade B contours. Similar views are expressed by
WCOV-TV, Montgomery, Ala. ; WPBN-TV, Traverse City, Mich.

* * * *

NCTA carried main fight for opponents . It insists that uhf translators are

the only answer for hamlet service ; that interference produced by vhf boosters is

and will be intolerable, will destroy even booster service, let alone distant

signals; that cost of vhf boosters under FCC rules will be just as great as that of

uhf translators; that booster proponents have glossed over the hard engineering

facts of interference. CATV operators appear ready to accept competition from uhf
translators. What really worries them is fact that vhf boosters raise unholy hob
with their "life lines" — the distant-station vhf signals that CATV systems dis-

tribute to their subscribers.

Assn, of Maximum Service Telecasters is more that a mite concerned, too,

right fearful that these "pin pricks" in the hitherto sacrosanct mileage separations

of their "bible," the Sixth Report, might eventually bleed their coverage dras-

tically. MST feels FCC's proposed interference guards are too lenient. It proposes

series of stringent protections — including requirement booster operators produce

clean bill of health from stations whose signals they relay and from the co- and

adjacent-channel regular stations.

Gov. McNichols has done some proselytizing among his western colleagues.

Next week, Feb. 23-25, conference of 11 governors meets under his chairmanship at

Colo. Springs. Subject is bound to come up. We've talked to several governors or

their assistants, and our impression is that most prefer letting FCC expertise this

one, won't high-pressure Commission — particularly now, when pressuring FCC isn't

quite de rigueur in Washington.

HARRIS HEARING SPARKS ETHICS' DEMAND: An unwonted "wave of indignation " was sweep-

ing through an unusually pious Congress this week as the Harris subcommittee contin-

ued to attract nation-wide attention (via TV & radio as well as headlines) to its

probe of alleged wrongdoings at the FCC and other regulatory agencies (Vol. 14:2-7).

Such stirrings are periodical — but it looks as though this time there may

really be some permanent results, including changes in the makeup of the FCC.

There was a flurry of bills and statements from both Houses, aimed at produc-

ing codes of ethics and setting up criminal penalties for the acceptance of gifts by

govt, officials from the industries they regulate.

Chances are the continued testimony of the current subcommittee hearings will

produce considerably more evidence of attempted use of "influence " on FCC and other

agencies — Congressional and even White House "influence." Cumulative effect over

weeks or months may well provoke eventual passage of some version of "ethics" bills.

At any rate, anxious officials are going to be harder to "reach" henceforth.

Interesting highlight of the influence angle is that niimerous Senators were

mentioned as getting into the now-famous Miami Ch. 10 act — but no members of the

House. Perhaps none was involved, or perhaps "House courtesy" is prevailing to sup-
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press references to colleagues. It's difficult to believe, however, that no House
members ever attempted to intercede with the FCC for anyone.

This week's testimony by string of Miami witnesses served to take edge off
flat charges that FCC Comr. Richard A. Mack actually had "pledged" his vote to win-
ner National Airlines in competitive Ch. 10 case. But that Mack will have hard time
explaining loans from Miami lawyer Thurman Whiteside, albeit a boyhood friend, is
very evident. It's contended Whiteside never was retained by National Airlines.

Hearing didn't get to Mack's testimony this week. He's now due to go on the
stand about mid-week, because of commitments of his newly retained counsel, Roger
Robb, son of the late judge of the D.C. Circuit Court of Appeals and member of the
Washington law firm of Bingham, Collins, Porter & Kistler.

Hearings resume 10 a.m. Feb. 24 in Caucus Room, Old House Office Bldg. , with
Whiteside on stand. [ For digest of this week's developments , see below.]

Who-Did-Whal-for-Whom: The web of wire-pulling

in the Miami Ch. 10 case got extremely complex at

this week’s session of the Harris subcommittee
investigating charges of FCC improprieties as

more and more big names were bandied about.

It went into so many devious by-paths that news-
papers found it difficult to get substantial headline

material, and the public must be more befuddled
than ever as the hearings drone on. Next key wit-

ness, FCC Comr. Robert A. Mack, didn’t get on the
stand this week, may not make it until Feb. 26 or

27, meanwhile has volunteered to turn over his

financial records to Harris group.

What has been known to observers of TV-radio

I
regulation for years—that direct and indirect

pressures, mainly political, mainly through Sena-
tors and Congressmen, are applied more often than
not in contested cases—is now becoming evident
to the committeemen and (it is to be hoped) to

Congress as a whole. In the Ch. 10 case, they’re
dealing with big stuff, not piddling expense ac-

counts or the picking up of hotel tabs by industry
folk.

Now without counsel, the subcommittee is relying to

some extent on its fired attorney Dr. Bernard Schwartz to

point up the important evidence—even though that worthy
young law genius didn’t cover himself with glory in the

way he first attacked the big problem of reforming admin-
istrative procedures in the regulatory agencies (Vol. 14:7).

Curiously, it wasn’t until he was fired that he brought out

the well-known fact that perhaps the biggest lobbies in

Washington are the legislative and executive topkicks of

Govt, themselves.
* •

Political repercussions, at voter levels, may well result

when the whole picture clarifies and other agencies undergo
the same glare of publicity as the FCC. Former President
Truman, in Washington this week for a Democratic rally,

said the GOP’s old charges of a “mess in Washington
[have] come home to roost.” He told reporters that the
Administration has “knocked this investigation in the
head”; that Rep. Moulder (D-Mo.), resigned subcommittee
chairman, would have done a good job “if they had let

^
him alone.”

But the probe transcends party lines, as the name-
dropping clearly shows— and the Democrats took more
part in wire-pulling, at least in the Ch. 10 case, than did

the Republicans.

Ex-GOP Senator Wayne Morse (D-Ore.) renewed de-
mand for a Senate probe, citing cases of Interstate Com-
merce Comx'. Owen Clarke becoming a Chesapeake & Ohio
R. R. v.p.; ex-ICC gen. counsel Edward M. Reidy becoming
counsel for the Southern Pacific in case he had handled
while with ICC.

Aging, gentle Rep. Wolverton (R-N. J.), veteran mem-
ber of the committee, persistent interrogator of witnesses,
asserted a “code of ethics” must be drawn up for the FCC,
saying it was “a sorry day in America” when a Commis-
sion can be “approached along political lines.” Sen. Wm.
Proxmire (D-Wis.) introduced bill to prohibit acceptance
of industry gifts by govt, officials, co-sponsored by Sena-
tors Morse, Humphrey (D-Minn.), Anderson D-N. M.),
Sparkman & Hill (D-Ala.), Thurmond (D-S. C.), Danger
(R-N. D.), Douglas (D-Ill.).

Rep. Moulder announced he plans to introduce similar
bill. Reps. Pelly (R-Wash.) and Cunningham (R-Neb.)
introduced bills (HR-10631 & 10780) “to promote ethics in
Govt.”—applying not only to Federal agency officials but
to Congressmen themselves!

* * * *

The hearings dragged into general innocuity, which
some think is what the committee really wants—but that’s
hard to believe, now. At week’s end, ex-Miami Beach mayor
A. Frank Katzentine, owner of radio WKAT and one of 3
losers in 4-1-1 FCC decision awarding Ch. 10 (now WPST-
TV) to National Airlines, was ending several days of
quizzing on his own efforts at political wire-pulling. These
he said were designed to neutralize what he claimed was
“pledge” of Comr. Mack to vote for Airlines.

It developed that Katzentine’s good friend Sen. Ke-
fauver (D-Tenn.) had asked Mack and other members of
the Commission to vote on “merits” of case; that attorney
Dovmey Rice, once counsel of Kefauver’s old Senate crime
investigating committee, had gone to Robert L. King, asst,
to Vice President Nixon, to get Nixon to intercede on
Katzentine’s behalf. But there was no evidence that Nixon
acted.

Among others contacted by Katzentine or his friends,
as adduced in the testimony, were Senators Smathers &
Holland (D-Fla.) and Magnuson (D-Wash.). Though he
had a strongly-worded favorable report of examiner Her-
bert Sharfman, Katzentine was quite uneasy, sought to
build counter political fires under the Airlines lobby; he
insisted efforts on his behalf were made only because of
the National Airlines lobby, that he sought to persuade
Mack to vote on “merits” of the case.

[It’s recalled also that Senators Smathers and Mag-
nuson, with Monroney (D-Okla.), along with Rep. Celler
(D-N. Y.), made strong effort to get Commission to hold
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up Ch. 10 grant on grounds that an airline isn’t entitled

to one (Vol. 13:3,6).]

Most of week’s testimony covered relationship of Miami
attorney Thurman Whiteside to Mack and to Airlines.

Miami Circuit Judge Robert A. Anderson, elderly ex-head

of Airlines’ law firm, stated he had first approached White-

side to become associate counsel with his firm and admit-

ted Whiteside’s long friendship with Mack was a factor.

But Anderson’s former partner, Paul R. Scott, testified

Whiteside had declined for fear of retaliation from Katzen-

tine. This is obviously going to be main prop of defense

of Mack’s $2650 loans from Whiteside as a boyhood friend.

Ex-Miami Mayor Perrine (Gootsie) Palmer, public re-

lations man and friend of principals on both sides, testified

he tried to help Katzentine by contacting Mack, but Mack
told him “there’s too much Kefauver in this situation.”

Palmer also stated he was in Whiteside’s office, listening

to a Whiteside-Mack conversation via a phone amplifier,

when he heard Mack say he had never been “pledged” to

vote for National and that he hadn’t made up his mind
how he would vote.

Ben H. Fuqua, v.p. of Fla. Power & Light Co., a col-

lege classmate of Mack, testified FP&L chairman Mc-
Gregor Smith had ordered him to go to Mack and urge

that Katzentine be given “every fair consideration.” He
did this, he said, to repay Kefauver for a favor—but he

found Mack non-committal.

Jerry C. Carter, member of Fla. Railroad & Public

Utilities Commission (on which he had sat with Mack), also

a Democratic national committeeman, testified he had ad-

monished Mack “as I would advise my son” to disqualify

himself from voting—but that, if he had to vote, to pick

Katzentine. The 70-year-old Carter almost broke up the

hearing with his humorous remarks, such as: “Pm just a

cheap politician—the people I represent can’t afford an ex-

pensive one.”

Carter told subcommittee he got worried about rumors

that were damaging to Katzentine. “Why,” he exclaimed,

aghast, “they carried on a smear campaign that got so bad

that they accused him of being a Republican.” He said he

had helped Mack get FCC appointment, “but I didn’t let

Mr. Eisenhower or the other Republicans know Jerry

Carter was as active as he was; the only thing I done was
pull, under cover, all the wires I could.”

Carter said he’d made 2 trips to Washington to talk to

Mack about Ch. 10 case, added he didn’t know who paid

his expenses but assumed it was “State of Florida.” And,

he remarked, he imagined that Congressmen also know
how to travel at Govt, expense.

Harris was as titillated as anyone else by Carter’s

testimony, but he stated soberly that witness’ tale pointed

up “one of the most tragic examples of undue influence

and high pressure tactics” in the history of regulatory

agencies.

Early in week, FCC examiner Herbert Sharfman re-

lated history of case, testified he was “surprised” FCC
majority picked National Airlines after he had recom-

mended Katzentine; agreed it was fair inference that he
considered National least qualified of the 4 contestants,

though he didn’t find it unreasonable for Commission to

reverse him, as it frequently did other examiners’ reports.

Forthright, lucid, Sharfman drew commendatory com-
ments from the bench after testifying the better part of

a day.
^ Hi

Whether the White House actually exerted influence in

FCC cases isn’t clear yet—though Schwartz did produce

2 letters from Presidential asst. Sherman Adams to Mur-
ray Chotiner, Los Angeles attorney and former political

aide to Nixon, which related to pressures in a CAB case.

Schwartz characterized Adams’ intervention as “grossly

improper.” Schwartz also contended that Col. George Gor-

don Moore, brother-in-law of Mrs. Eisenhower, a public

relations man, is partner in a Dominican Republic shipyard

with 2 National Airlines officials and helped “engineer” the

TV application; Harris has invited Moore to reply.

Schwartz contends more time is needed to develop vari-

ous cases, asserted that premature disclosure of “investi-

gative leaks” might stultify hearing. Chairman Harris,

obviously thinking of Schwartz’s o^vn leaks before hearings

even began, brushed that aside with “You should have
thought of that before.” Rep. Moss (D-Cal.) sided with

Schwartz and apparently wants hearings slowed down
pending collection of more information—leading to sus-

picion Schwartz may not have much beyond the Mack case.

The New York U professor was given several files to

help him develop further testimony. They included “KFRE,
Fresno,” “Boston Ch. 5” and “Gordon Moore.”

In sidelight to Harris subcommittee hearings, A. Frank
Katzentine (WKAT), loser in Miami Ch. 10 case, filed brief

with Coui't of Appeals charging that Storer Bcstg. Co.

had “secret” agreement to sell equipment of its off-air

WGBS-TV, Miami (Ch. 23), to winner National Airlines for

$600,000—thus perpetrating “fraud on the Commission.”

Storer countered by noting that Airlines won CP Feb. 7,

whereas agreement for equipment sale came March 28

—

and was fully reported to FCC and press.

Broadcasters Applaud Doerler: Standing ovation

was accorded FCC Chairman John C. Doerfer at

Feb. 19 Washington luncheon of NAB state asso-

ciation presidents, after NAB pres. Harold E.

Fellows introduced him as man of “honor and in-

tegrity.” Deeply moved, Doerfer asserted that he

“hoped before the end of the year to be able to

convince some other people of my essential in-

tegrity”—in obvious reference to House investi-

gation of his finances (Vol. 14:4-6). He said he’d

made some “seemingly poor judgments” but he’d

be vindicated “when the record is fully developed.”

In his prepared address to group, Doerfer urged

broadcasters make known their views as to direction govt,

regulation should go. He said there are 2 schools of

thought on govt. role. “The one school regards adminis-

trative agencies as a ‘headless fourth branch of the Govt.’

which does violence to the basic American concept of the 3

major branches of Govt. The other school holds that ad-

ministrative agencies were created because practical men
were seeking practical answers to immediate problems in

a highly complex economic society.

“Although the original Communications Act indicated

that the broadcasting industry was to develop within the

framework of our free enterprise system, there are today

serious suggestions that the guiding finger of governmental

regulation point out more specific directions.”

Among other activities, conference voted to ask state

associations to assume sponsorship of state-level Voice of

Democracy contests, following withdrawal of Junior Cham-
ber of Commerce (Vol. 14:7). Group also heard talks by

Gabriel Hauge, President Eisenhower’s economic advisor,

and Eric Sevareid, CBS news analyst.
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PerSOnsl Notos: Joseph 0. Meyers promoted from NBC
news mgr. to director, succeeding Wm. R. McAndrew, now
v.p. news; Rex Goad, senior NBC newsroom supervisor,

moves up to news mgr. . . . Helen Sioussat, CBS News
director of talks, appointed exec. asst, to CBS Washington
v.p. Joseph H. Ream, effective March 3 . . . Andrew G.

Haley, Washington communications attorney, rocket pio-

neer and pres, of International Astronautical Federation,

left Feb. 22 on 19-city speaking tour of Europe, including

Moscow. Subject: “The Law of Outer Space” . . . Louis

Wasmer, founder, continues as pres, and Robert Temple
as mgr. of KREM-TV (Ch. 2) under new Mrs. Scott

Bullitt ownership (Vol. 14:4) . . . Vic Hirsh promoted
to a program director, WTOP-TV, Washington; succeeded

by Stuart Cameron as asst, director . . . Edwin K. Wheeler,

gen. mgr. of WWJ-TV & WWJ, Detroit, is currently tak-

ing 13-week advanced management course at Harvard
Business School, on leave of absence, returns May 17;

asst. gen. mgr. Don DeGroot is in charge during his ab-

sence . . . John Hinsey, ex-producer on Matinee Theatre,

named program director of KRCA, Los Angeles . . . J. P.

(Pat) Napier, exec. v.p. of A. C. Nielsen Co., appointed

vice chairman & managing director of British subsidiary

A. C. Nielsen Co. Ltd., Oxford, replacing Dr. Edward L.

Lloyd, now Continental & Australasian supervisor . . .

Wm. R. Whitley, public affairs director of KNXT, Los
Angeles, to appear before joint committee of state legis-

lature Feb. 28 to testify on communications media’s role

in promoting traffic safety . . . Bill Hohmann, ex-asst. sales

planning & promotion mgr. of NBC central div., named
promotion mgr. of WBBM-TV, Chicago, succeeding Ralph

Trieger, resigned . . . Wm. G. Mulvey named program
director of WFBG-TV, Altoona, succeeding George Carroll,

now gen. mgr. of radio WNHC, Hartford . . . Charles E.

Larkins, from KTUL-TV, Tulsa, named head of new cen-

tral sales promotion dept, for all Griffin stations (KTUL-
TV & KTUL; KATV, Pine Bluff-Little Rock; radio KFPW,
Ft. Smith, Ark.) headquartering in Muskogee, Okla. . . .

George Whitney, v.p. & gen. mgr. of KFMB-TV, San Diego,

elected pres.. Cal. Bcstrs. Assn. . . . David Lundy, ex-KGO-
TV & KGO, San Francisco, joins rep Blair-TV as Los An-
geles office mgr., replacing Frank Moreland, resigned . . .

Alvin A. Dann, ex-Lynn Farnol Group public relations

firm and NBC consultant, named public relations director.

Assn, of National Advertisers . . . Newell P. Schwin, film

sales mgr., CBS-TV’s Terry toons div., named to new post

of special projects mgr., CBS-TV network sales . . . Kirk
Torney, ex-Associated Artists, joins Sterling TV as gen.

sales mgr. . . . Kenneth Schwartz promoted to managing
editor of Tide, succeeding Alvin W. Outcalt who becomes
managing editor of Sponsor.

Marianna Woodson Cobb, one of the nation’s few
women TV-radio consulting engineers, leaves Washington
firm of Vandivere & Cohen to establish own practice,

working initially from home, 3849 N. 30th St., Arlington,

Va. (Jackson 7-7410). She holds A.B. in mathematics
from Southwestern College, Memphis, is registered pro-

fessional engineer, specializes in antenna design. Cur-
rently, she’s helping husband Richard S. Cobb, frozen food
broker, prosecute AM application for Williamsburg, Va.
(740 kc, 500-w, D). Prior to joining Vandivere & Cohen
year ago, she worked briefly for Page, Creutz, Steel &
Waldschmitt after 8 years with Kear & Kennedy. She’s

mother of 3—daughters 4% & 2, son 2 months.

Richard D. Buckley, program & sales v.p. of DuMont’s
WABD and director of its WNEW div., is turning over his

66.7% of radio WHIM, Providence, to trusts for children,

it’s revealed by transfer application filed with FCC.
Robert A. Schmid, RKO Teleradio v.p., ex-Mutual, is

i-eported this week by broker Hamilton, Stubblefield, Twin-
ing & Assoc, as proposed purchaser of radio WESC,
Greenville, S. C. (660 kc, 5-kw, D) for $267,000.

ADVERTISING AGENCIES: Brown Bolte, exec. v.p. &
plans board chairman, Benton & Bowles, slated to join

Sullivan, Stauffer, Colwell & Bayles as pres., replacing

Raymond F. Sullivan, who will continue as chief exec, offi-

cer . . . Clarence E. Eldridge, ex-Campbell Soup v.p., Stuart
Peabody, ex-Borden, Franklin Bell, ex-H. J. Heinz, set up
new marketing management service in George Fry &
Assoc., N. Y. . . . Richard J. Sutter promoted to v.p. of

Benton & Bowles . . . Edward Battey, Compton v.p. & re-

search director, re-elected pres, of Copy Research Council

. . . Elmer F. Jaspan promoted to v.p., Bauer & Tripp, N. Y.

. . . Robert Betts promoted to mgr. of Kudner TV-radio
commercial dept. . . . Chester L. Posey, McCann-Erickson
v.p., named Chicago office mgr. . . . John G. Cole promoted
to west coast TV commercial production director of Sulli-

van, Stauffer, Colwell & Bayles . . . Peter W. Allport pro-

moted to v.p.. Assn, of National Advertisers . . . David E.

Guerrant promoted to exec. v.p. and P. L. 0. Smith to

senior v.p., John W. Shaw Adv., Chicago . . . Charles F.

Bennett, ex-Lennen & Newell, named merchandising direc-

tor of Erwin Wasey, Ruthrauff & Ryan.

St. Clare of Assisi, 13th Century nun who saw far-

off chuch service while lying ill in convent, has been named
by Pope Pius as patron saint of TV.

Obituary

Mrs. Virginia Lee Carter Ford, 50, wife of FCC Comr.
Frederick W. Ford, died of cancer in Garfield Hospital,
Washington, Feb. 19, after 4 years’ illness. Native of W.
Va., she taught school before marriage in 1933. Interment,
with only members of family present, will be in Arlington
Cemetery Feb. 24. Surviving, in addition to Comr. Ford,
are 12-year-old daughter Mary Carter Ford, sister Mrs.
H. H. Snider, Parkersburg, W. Va.

Harold C. Burke, 58, gen. mgr. of radio WCAO, Balti-

more, former mgr. of WBAL-TV & WBAL there, and of
WRTV(TV)—Asbury Park, N. J., died at Baltimore’s
Mercy Hospital Feb. 19.

Frank J. Reynolds, 67, pres, and director of Albert
Frank-Guenther Law, died in Mount Sinai Hospital, N. Y.,

Feb. 14. Surviving are widow, 2 daughters.

Florien P. Gass, 56, research director of Doremus &
Co., died at his Hempstead, L. I., home Feb. 18.

Honig-Cooper Co. and Dan B. Miner Co., western
agencies with combined 1957 billings of $13,500,000, merge
as Honig-Cooper & Miner. Louis Honig is pres., John C.

Morse, senior v.p.
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Week's New Starter: Another satellite got going this

week—KDUH-TV, Hay Spring, Neb. (Ch. 4) which on

Feb. 20 began carrying programs of parent KOTA-TV,
Rapid City, S. D. (Ch. 3), located 100-mi. northward. Fill-in

service, according to pres. Mrs. Helen Duhamel, will at

least double the KOTA-TV service area. The $200 base rate

put into effect last Jan. 1 will cover both stations, which

are CBS & ABC outlets.

New northwest Nebraska outlet, connected to Rapid

City via private microwave, is 532nd station on the air (91

uhf) and only one to start this week. It’s presently in

charge of chief engineer George Jelinek, ex-KHOL-TV,
Kearney, Neb., and will shortly have resident mgr. Na-

tional rep is Headley-Reed.

Satellite actually is higher powered than parent sta-

tion—its 100-kw comparing with 72.4-kw at Rapid City.

Latter town also has competitive vhf outlet which began

operation last Jan.—KRSD-TV (Ch. 7) which has NBC
affiliation and is headed by Eli Daniels. Mrs. Duhamel, 4th

generation in area, also owns town’s major dept, store and

with children controls 22-year-old radio KOTA.

KTVR, Denver (Ch. 2), owned 50% each by Gotham
Broadcasting Co. (J. Elroy McCaw & John Keating) and

Radio Hawaii Inc. (John Shaheen’s Founders Corp., air

travel insurance) is subject of current sales negotiations

with Kenyon Brown group, which includes Bing Crosby,

oilman George L. Coleman & banker Joseph A. Thomas.

Purchase price isn’t indicated, but same buying group

recently bought independent KCOP, Los Angeles (Ch. 13)

from Copley Press for $4,000,000 (Vol. 13:50). They also

own 17% each of radio KFOX, Long Beach, Cal. Veteran

Texas broadcaster Kenyon Brown also owns 49.99% of

radio KANS, Wichita; 22.15% of KGLC, Miami, Okla.

Loew’s Inc. (MGM) recently dropped option to purchase

25% of the Denver independent (Vol. 12:36).

Correction: Joe Baisch, gen. mgr. of WREX-TV,
Rockford, 111. (Ch. 13), was mentioned inadvertently in

article in Vol. 14:7 as having left that job in connection

with Rockford station group’s acquisition of interests in

KGEO-TV, Enid-Oklahoma City (Ch. 5). He continues as

WREX-TV gen. mgr. under new ownership (Continental

Television Corp., which includes Bob Hope, Albert Zug-
smith, Ashley Robison) and pres. L. E. Caster also con-

tinues as chief corporate administrator. The Enid station,

incidentally, is changing call letters to KOCO-TV, and
converting old airplane hangar into Oklahoma City studios.

Transfer of WKRG-TV, Mobile, Ala. (Ch. 5) & WKRG
to new Giddens Television Inc. (Vol. 13:46) was approved
this week by FCC. Giddens remains as pres., becomes gen.

mgr. and 50% owner after turning over 20% of stock, plus

his option on other 80% of present WKRG-TV Inc., to new
corporation. Other 50% is being purchased for $1,050,000

by Mobile Register and Press (Ralph B. Chandler, pres. &
publisher). Giddens Television also is to borrow additional

$130,000 to compensate other WKRG-TV Inc. stockhold-

ers.

Control of KAVE-TV, Carlsbad, N. M. (Ch. 6) will be
held by Edward P. Talbott, chief engineer and 5% owner
of KROD-TV, El Paso (Ch. 4)—FCC this week having ap-

proved sale of 54.16% (2003 shares) by Mrs. Nancy H.
Battison for $43,500 (Vol. 14.2). Talbott is increasing hold-

ings from 21.7% to 51% by acquiring 1038 shares from
Mrs. Battison, plus additional 325 currently unissued shares

from corporation. Other 965 shares (26.1%) are being

acquired from Mrs. Battison by Ralph V. Davies, El Paso
architect-engineer.

Facilities change: WSAU-TV, Wausau, Wis. (Ch. 7)

Feb. 21 boosted power to 316-kw after move to 600-ft.

tower at new site.

Call letter change: WMFD-TV, Wilmington, N. C.

(Ch. 6) changed to WECT.

For BETTER OR WORSE, lawyers and people drawn

from other state and Federal jobs have dominated the

makeup of the FCC since its inception July 11, 1934 as suc-

cessor to the Federal Radio Commission, whose member-

ship we discussed in this column last week (Vol. 14:7). Of

the 31 persons who have sat on the FCC, all but 10 are or

were lawyers. There have been only 5 technical radio men.

Five came from state public utility commissions. Two
were ex-Governors, 2 ex-Congressmen. Ten are deceased.

The original FCC had 5 lawyers out of 7 members.

The late Judge E. O. Sykes, chairman, was onetime justice

of the Miss. Supreme Court. He was a carryover from

the FRC, as was the late Thad H. Brown, ex-Lt. Gov. of

Ohio. Other deceased members were Hampson Gary,

Texas lawyer and former diplomat with top ranks in Egypt

& Switzerland, and George Henry Payne, public relations

man, an ex-New York City tax commissioner.

Surviving members of the original Commission are:

Paul A. Walker, who came from the Okla. Public Service

Commission, later became chairman; now 77 and residing

in Norman, Okla., he lives in comfortable retirement, hav-

ing recently struck oil on some family lands. Norman S.

Case, ex-Gov. of Rhode Island, now 70, living in retire-

ment in Wakefield, R. I. Dr. Irvin S. Stewart, State Dept,

career attorney appointed to FCC at age 35; he seiwed 8

years, for last 12 years has been pres, of U of W. Va.

[Dr. Stewart, incidentally, was besought by Speaker

Rayburn for chief counsel of the Moulder committee, even

before Dr. Schwartz, but he declined.]

* « 4: *

Rep. Anning S. Prall, Tammany Congressman from
New York City and House leader who helped put through

the Communications Act of 1934, succeeded Hampson
Gary who died after only 6 months in office; now deceased,

Mr. Prall was later to become chairman.

Then came Comdr. T. A. M. Craven, a present mem-
ber, who had been loaned to the FCC engineering dept, by
the Navy; he resigned from the Navy because chronic sea-

sickness made him unfit for sea duty, served on FCC for

7 years, then went into private consulting engineering

practice for 12 years until renamed to Commission in 1956.

The late Frank R. McNinch, a No. Carolina “Hoover-

crat,” was next appointed in 1937, succeeding to the chair-

manship on Comr. Prall’s death; he had been a state util-

ities regulator, then with Federal Power Commission.

Next appointee was the late Frederick I. Thompson, Mont-

gomery (Ala.) newspaper publisher, who served only 26

months.

Then came James Lawrence Fly, like Craven an

Annapolis man but also a Harvard law graduate, brought

over from TVA; he became chairman, served 5 exciting

years, in 1944 went into law practice in Washington and

New York and, though he’s senior partner, spends most of

his time at his home in Daytona Beach, Fla. The late
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Ray C. Wakefield, ex-California utilities commissioner,

served nearly 7 years, failed of reappointment by Truman.
Comr. Clifford Durr, ex-gen. counsel of Reconstruction

Finance Corp., brother-in-law of Supreme Court Justice

Hugo Black, served 7 years, 1941-47 ; at last reports, he

was practicing law in his native Montgomery, Ala.

^ ^

First graduate from the ranks, having risen to chief

engineer, ex-Navy radioman Lt. Ewell K. Jett’s appoint-

ment was hailed in 1944 and he served nearly 4 years with

great distinction, quitting to found Baltimore Sun’s

WMAR-TV, which he still directs.

Paul A. Porter succeeded Larry Fly as chairman in

1944; he had held many high offices in the Roosevelt Ad-
ministration, served only about 14 months until called away
to another assignment, now practices law in Washington.

On his Commission was Charles R. Denny, who had risen

to gen. counsel, was appointed at age 33, became chairman

after Porter, resigned in 1937 to become an NBC exec,

v.p.
; last week, he was elevated to RCA v.p., product plan-

ning (Vol. 14:7).

Also on Porter’s Commission was the late William H.

Wills, ex-Gov. of Vt., who died after only 7 months in office.

Rosel H. Hyde, of Utah, career man who rose from

lawyer for old FRC to gen. counsel of FCC, succeeded

Denny as chairman in 1946, and still is one of the Commis-
sion’s mainstays. Commodore Edward M. Webster, like

Hyde a welcomed career appointee, had been wartime
chief of Coast Guard communications; he seiwed nearly

10 years, is retired now; 69 next week, he lives in Wash-
ington, does some consulting work.

Rep. Robert F. Jones (R-Ohio) was named in 1947,

served 5 years, then left to practice law in Washington,

representing Storer, among others. The late Wayne Coy,

Indiana newspaperman and a top New Dealer, served a

little over 4 turbulent years until 1952 as chairman, quit

to go into TV-radio ownership with Time Inc., died last

year at age 56.

Also up from the ranks, George E. Sterling, ex-Dept.

of Commerce radio inspector, author of a standard text-

book on radio, had become chief engineer before being

named commissioner in 1948, serving 6 years until 1954

when he retired to his native Peak Island, Me. Frieda B.

Hennock, N. Y. attorney, was first woman member, serv-

ing one full tenn, 1948-55; she’s now Mrs. William Simons,

wife of a retired realtor, resides in Washington, handles

some legal cases, recently helped engineer sale of Mutual
Network and reputedly owns part.

* * « «

Seven of the other 9 are still sitting, oldest in term of

service being Robert T. Bartley, nephew of Speaker Ray-
burn, onetime Yankee Network executive, appointed in

1952 and due for reappointment this spring. Eugene H.
Merrill, from War Production Board, onetime Utah utilities

engineer, served interim term of only 7 months, was not

confirmed, now is a NATO official in Paris. George C.

McConnaughey, ex-Ohio public seiwice commissioner, be-

came chairman from Oct. 1954 to June 1957, now practices

law in Washington and Columbus.

The others: Chairman John C. Doerfer, ex-chairman,

Wis. Public Utilities Commission, appointed in April 1953;

Robert E. Lee, ex-FBI executive, in Oct. 1953; Richard A.

Mack, ex-chairman, Fla. Public Utilities Commission, in

July 1955; Comdr. Craven, named again in July 1956;

Frederick W. Ford, onetime FCC attorney, later a top

aide to the Attorney General, appointed last Aug. 29.

FCC Allocations & CP Actions: FCC undertook to de-

cide no cause celebre this week, with Comrs. Ford & Mack
absent—former because of wife’s death (p. 7), latter be-

cause of Harris subcommittee hearings (pp. 4-6). Among
actions

:

(1) Denial of petitions for reconsideration in Miami
Ch. 6 allocation. WITV, Ft. Lauderdale (Ch. 17) had

claimed right to shift to the newly assigned vhf channel,

but Commission said that allocation wasn’t made as re-

placement for uhf in Miami; that WITV can apply for

Ch. 6 like anyone else—as it has. WTVJ (Ch. 2) had

argued that Miami didn’t need 4th vhf channel and that it

may not be feasible to use it because of airspace problems.

FCC simply disagreed.

(2) Amendment of experimental Ch. 12 grant to

WJMR-TV, New Orleans (Ch. 20) to specify that if

WJMR-TV goes into comparative hearing on Ch. 12 no

weight will be given to funds expended by WJMR-TV on

experiment.

(3) Examiner Herbert Sharfman issued initial decision

granting CP for Ch. 2 to WTVI, St. Louis, which has been

on the channel temporarily. Examiner’s recommendation

follows merger whereby La. Purchase Co. withdraws com-
peting application, its stockholders subscribing to 135,190

shares of WTVI stock at 10«‘ per share and getting $41,000

for expenses (Vol. 14:6). Sharfman said no “trafficking”

or “payoff” was involved.

(4) Granted Ch. 13, Hibbing, Minn., to WEVE, Eveleth.

(5) Granted waiver of rules permitting WVEC-TV,
Hampton, Va. (Ch. 15) to identify itself as “Hampton-
Norfolk.”

(6) Shifted Ch. 11 from Galveston to Houston, allow-

ing KGUL-TV to become Houston station.

(7) Received petition from educational WTVS, Detroit

(Ch. 56) seeking shift of Ch. 12 from Flint to Detroit so

that station can apply for it.

Canadian channel changes announced this week follow-

ing agreement with U. S.: Substitute Ch. 9-plus for 10 in

Calgary, Alta.; Ch. 10 for 8 in Lacombe, Alta.; Ch. 6-plus

for Ch. 6 in Red Deer, Alta.; Ch. 3-minus for Ch. 4-plus

in Winnipeg, Man.; Ch. 11 for Ch. 4 in Amos, Que.; Ch. 4

for Ch. 11 in Rouyn, Que. Also, add Ch. 8 to Camrose,
Alta.; add Ch. 2 to Elk Lake, Ont.; delete Ch. 2 from
Ville Mar-ie, Que.

TV station for Curacao, Dutch island off northern coast

of Venezuela, is scheduled to begin next fall, according to

International Services Ltd., N. Y., whose pres., Harry M.
Engel Jr. (owner of KUAM-TV, Guam) has been retained

as consultant. Intercontinental said station will also cover

neighboring Dutch island of Aruba.

Tape repeats of color shows for west coast viewers
was inaugurated by NBC Feb. 19 with delayed repeat

of Kraft TV Theatre, using new RCA color TV tape re-

corder (Vol. 13:43,47,49). Unannounced on-air test last

week was pronounced success by network engineers.

Single TV application filed this week was request for

educational Ch. 56, Tacoma, Wash., by Clover Park School

District. This brings total now pending to 119 (29 uhf).

[For details, see TV Addenda 26-D herewith.]

Two more bills to ban toll TV were introduced in

House this week, biinging total to 16. They were HR-10791
by Rep. Nimtz (R-Ind.) and HR-10826 by Rep. Moore
(R-W. Va.).
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All Advertising Slipping? It’s a darkening picture

for advertising as a whole painted by Wall Street

Journal reporters Daniel M. Burnham & J. H.
Rutledge in Feb. 19 story on space and time buy-
ing by major companies headlined: “Ad Slow-
down, Recession Brings Drop in Outlays as Busi-

ness Strives to Cut Costs. Look, Life, Reader’s
Digest Space Sales Slip; New York Newspapers
Lose Linage. More TV Sponsors Drop Out.”

While 1957 dollar ad volume was at all-time

high, showing increases over preceding year for

all media save farm publications, ranging from
2.8% for newspapers to 4.4% for magazines, 7%
for business papers, 8.7% for TV, 14.3% for radio

(see McCann-Erickson-Prmters’ Ink figures in our

Vol. 14:5), big financial journal’s staffmen note

a “growing wave of cutbacks and cancellations”

that may presage “the first year-to-year drop in

ad spending since 1942.” They say:
“The ad cutback perhaps has been more sudden for

network TV than any other major media,” coming hard

on a “record 1966 volume of $516,000,000.” They also

say: “Networks are now without sponsors for some of

their high-priced evening pz’ograms ... A number of spon-

sors have cancelled programs in March, 3 months in ad-

vance of the season’s normal conclusion in June.”

CBS sales v.p. Wm. H. Hylan is quoted: “There is a

distinct attitude of caution on the part of companies con-

cerning advertising expenditures [and] growing reluctance

... to make long commitments.” Newly named ABC-TV
pres. Oliver Trezyz said: “The businessman is more cau-

tious and much more cost conscious than last year.”

Curiously, not a word is said about national TV spot,

which now represents half or more of most stations’ income

and which last year, according to McCann-Erickson-

Printers’ Ink, went up 12.9% to $367,000,000, or about

local which went up 10.1% to $281,000,000.

« 4c i|s «

Magazines began to feel the impact of cutbacks about

first of year, article states. Survey of Jan. 1958 pages vs.

Jan. 1957 in major weeklies shows Life down 25%, News-
week 13%, Saturday Evening Post 10%, Time 12%, U. S.

News & World Report 2%, Look (bi-weekly) 20%. (Among
gainers were New Yorker, 10%; Sports Illustrated, 21%.)

Monthlies fared no better : Declines were Ladies^ Home
Journal 19%, Good Housekeeping 13%, Cosmopolitan 12%,
Reader’s Digest 10%, Esquire 9%, Vogue 7%. (Up were
Coronet, 43%; Holiday, 18%.

)

Article reported Media Records Inc. as stating total

newspaper linage in 1957 fell off 2.8% from 1956, which
seems to be at variance with McCann-Erickson-Printers’

Ink figure showing newspapers enjoyed dollar ad volume
increase of 2.8%. For Dec., newspaper linage was said to

have fallen off 1.4% despite increases in retail and auto-

motive copy. N. Y. Times was said to be way down in

classified in Jan., mostly due to fewer help wanted ads.

The “hard sell” types of advertising—direct mail and
local radio— were found bucking the trend and still going
up. Article concludes:

“The business decline appears to have had a rolling

effect on ad media . . . newspapers [were hit] first be-

cause they have the shortest lead time in placement of

ad schedules and hence can be cut back most quickly. Maga-
zines, with somewhat longer lead times, began to feel

the cutbacks around the end of the year. And network
TV, with the longest lead time, is just beginning to feel the

advertising retrenchment.”

* « * «

As if in reply to Wall Street Journal’s thesis, though
his remarks came day before article appeared, pres. Nor-
man E. Cash, of Television Bureau of Advertising, speak-

ing before Des Moines Ad Club Feb. 18, reported that “in

the last 60 days TV budgets have increased and are cur-

rently running at levels as high or higher than any month
in TV’s history.” For instance, he cites:

“December 1957 network billings as compared with

Dec. a year ago were up 11%,” doubtless referring to latest

PIB reports (Vol. 14:6). “Trade indications and prelimi-

nary figures available to us for the month of Jan. indicate

that this rate of increase has continued. There seems to be

no doubt that increase in all 3 networks’ billing in Jan.

’58 wll be as great or even possibly better than the rate

of increase shown in Dec.”

While asserting “hard sell era is here,” Cash noted

that “more advertisers will be using TV in 1958 because

42,500,000 homes o^vn at least one TV set and the average

TV home is spending 5 hours, 51 minutes per day ... I

am surprised at the reporting which refers to TV cutbacks

and infers that hard sell can only be accomplished in news-

papers.”

Movies, TV & Labor: AFM struck major Holly-

wood studios this week over demand for 3% of gross reve-

nue from TV exhibition of post-1948 features, but impact

on producers—Columbia, MGM, Paramount, 20th Century-

Fox, Warners—wasn’t felt immediately as none is scoring

pictures. Secondary issue in strike was demand by AFM
Pres. Petrillo for increased payments to union’s Music

Performance Trust Fund from TV sales & rentals of pre-

1948 films. Meanwhile, Writers Guild of America member-
ship voted to cancel contracts with movie producers as soon

as possible and replace them with pacts granting writers

royalties on films shown on pay TV. In other actions, WGA
membership: (1) Approved March 22 strike against Repub-

lic Pictures as result of that studio’s sale of post-1948 fea-

tures to TV (Vol. 14:3-4). (2) Authorized WGA screen

board to give 60-day strike notice to producers associated

with United Artists who have released post-1948 films to

TV. (3) Voted to bar members of WGA’s TV & radio

branches from taking motion picture assignments.

First quarter billings of WABC-TV, N. Y. so far are

running 53% ahead of same 1957 period, reports Robt. L.

Stone, v.p. & gen. mgr. of ABC flagship. Since Dec. 20,

station has written $1,700,000 new business. “Our busi-

ness picture,” said Stone, “is completely contrary to the

current attitude of pessimism. And we intend to keep it

that way.”

’Round-the-clock telecasting Mon. thru Fri. was in-

augurated last week by Triangle’s WFIL-TV, Philadelphia

(Ch. 6), following start of 24-hour programming 7 days

a week by same company’s WNBF-TV (Vol. 14:7). WFIL-
TV will program feature films, news, weather and road

reports, as well as news about factory and social activi-

ties, during the nighttime period.

Westinghouse Broadcasting Co. is sending Benny
Goodman Orchestra to Brussels World’s Fair for series of

concerts May 25-31. Recordings of performances will be

broadcast as ten 60-min. shows on Westinghouse radio

stations and in special 30-min. documentary film on TV.
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Philadelphia Experiment: Proposing to operate

experimentally from transmitter located in Philadelphia

while also maintaining current site at Pitman, N. J., Storer

Broadcasting Co.’s WVUE, Wilmington-Philadelphia (Ch.

12) this week asked FCC for permission to carry out one-

year test of newly designed directional antenna. Under

proposal, experimental transmitting antenna would be lo-

cated on the “antenna farm” now being used by Phila-

delphia’s 3 stations and would be operated alternately with

existing antenna for purposes of test measurements. Pro-

posed experimental site is 7 mi. NNW of Philadelphia

center and 26 mi. northeast of Wilmington; height of 1098

ft. is requested. New site would be 144 mi. from co-channel

WNBF-TV, Binghamton vs. 167 mi. for current site.

Storer plans to alternate use of Pitman and Philadelphia

transmitters at 10-min. and 30-min. intervals during vari-

ous broadcast and non-broadcast periods. Regular pro-

gramming of WVUE would be used during broadcast day.

Tests would be conducted under supervision of Dallas con-

sulting engineer A. Earl Cullum Jr. and Boston antenna

expert Andrew Alford, who designed special directional

antenna. Storer claims proposed operation would impi-ove

coverage of both Wilmington and Philadelphia and enlarge

WNBF-TV’s coverage area by reducing interference. At

same time, WVUE announced it’s accepting bids for per-

manent Wilmington $250,000 studio-office building.

TV-Radio Reciprocal Trade: Slow start on pro-

posed TV-radio exchanges with USSR following signing

of cultural agreement (Vol. 14:5) was reported by U. S.

negotiators this week. State Dept, arranged conference

with NAB pres. Harold E. Fellows Feb. 24 to explore par-

ticipation by American broadcasters in pact negotiated “in

principle” with Russia. Preliminary discussions with in-

dustry leaders here are expected to “help set up a tent for

us.” Preparatory to scheduled meeting in Washington with

Ambassador Wm. S. B. Lacey, chief U. S. negotiator of

trade pact. Fellows conferred in N. Y. with heads of 3 net-

works. No firm plan for program exchanges was reported,

however. Meanwhile, new Soviet Ambassador Mikhail A.

Menshikov told Marguerite Higgins in copyrighted N. Y.

Herald Tribune interview that he “would not exclude the

possibility” of Russians showing panel-type TV shows on

which U. S. leaders, including President Eisenhower, would

appear. Earlier, Ambassador Lacey said he was optimistic

about outlook for actual TV-radio trade.

New CBS-IBEW pact was rejected this week by
union’s N. Y. & Los Angeles locals, forcing resumption of

national negotiations to replace contract which expired

Feb. 1 (Vol. 14:6). Locals objected to job security & juris-

dictional terms of network contract which was submitted

by leaders for rank-&-file approval. Further CBS-IBEW
talks probably will be delayed 2-3 weeks pending union

action on similar agreements between NABET and NBC
& ABC. Meanwhile, no new network strike threat has been
raised.

Jobs Wanted
Note to TV Station Owners: We have names of

several station management sales and program exec-

utives presently available for employment—and will

furnish them for direct contact by employers ad-

dressing bona fide descriptions of job openings to the

publisher. Television Digest.

UHF Fill-in Technique : Analysis of “multicasting”
—use of 2 or more uhf transmitters on different channels

to provide a single service—was issued this week by FCC’s
technical research div., prepared by chief engineer Edward
W. Allen and engineers Harry Fine & Jack Damelin. Use
of several transmitters to fill in each others’ shadows
seems to be promising, according to report, which is a

“preliminary analysis.” System differs from once-proposed

“polycasting,” in that latter requires transmitters use same
channel. Report says indications are that “2 or more uhf

transmitters of like power and judiciously placed will pro-

vide a better service than a single transmitter of the same
total power.” Seeking to answer question as to whether
system is wasteful of spectrum, researchers suggest that

if co-channel spacings are reduced to 50 mi., using 3 chan-

nels per station, “a given number of channels would pro-

vide 4/3 as many equivalent service areas in a given large

area” as would single-transmitter stations spaced 100 mi.

apart. Study concludes, however: “In order to take advan-

tage of multicasting and to keep the channel efficiency high

in congested areas so as to meet the probable demand for

service, uhf-TV receivers must be improved to the point

where the FCC table of ‘taboos,’ involving the additional

station assignment limitations, can be greatly reduced or

abolished.” Document (8 pp.) is labeled “T.R.R. Report
5.1.1,” available from Commission—or we’ll get you one.

Subliminal Gimmicks : Bill to outlaw subliminal ad-

vertising on TV (HR-10802) was introduced Feb. 18 by
Rep. Wright (D-Tex.). Proposed ban would be adminis-
tered by FCC, caiTy maximum fine of $5000 and/or 30 days
imprisonment for each offense. Explainiqg his bill, Wright
charged subliminal advertising seems “clearly to constitute

an invasion of the individual light of privacy” and, in

hands of unscrupulous politicians, could be used to “brain-
wash” the public. However, brains of some 300 broadcast-
ers and ad men attending Western Radio & TV Conference
in San Francisco last week end apparently remained im-
washed after 30-min. demonstration of subliminal adver-
tising in which they acted as guinea pigs. They viewed film

which included repeated subliminal message advertising
Coca-Cola, and then were asked to answer series of ques-
tions in writing. Guessing what product was advertised,

viewers mentioned Chrysler Corp. and Wrigley’s gum most
frequently, but none mentioned Coca-Cola. Viewing the
film made 35 nervous, 23 lethargic, 23 tired; 42 felt like

smoking, 26 drinking, 21 eating, 10 chewing; 59 were
happy, 39 moody, 4 mad, 2 sad. Total of 74 felt like walk-
ing, 13 felt like dancing, 8 like skating, 6 running. Some
32 did say they felt thirsty, in answer to questionnaire, but
another 52 just felt anxious, 10 hungry, 7 sexy.

ASCAP-BMI dispute will be aired on both sides of
Capitol week of March 10. Because of illness of ASCAP
pres. Paul Cunningham, Rep. Roosevelt (D-Cal.) has post-
poned to March 13 the start of hearings of his Small Busi-
ness subcommittee on ASCAP policies and whether they
are prejudicial to small music publishers (Vol. 14:4).
Senate Commerce communications subcommittee under
Sen. Pasture (D-R. I.) still has hearings scheduled to be-
gin March 11 on S-2834, introduced by Sen. Smathers
(D-Fla.), to divorce broadcasters from music publishing
and recording business (Vol. 13:34,14:4), and subcom-
mittee indicates they will continue at least through March
13. Spokesman for Roosevelt’s subcommittee, however, told

us that while “the March 13 date is finn,” staff will see to

it that there is no date & time conflict with Senate hearings.
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REAR-SEAT AUTO TV IN GN's FUTURE: Automobile televisions — for back-seat viewing,
j

of course — may not be very far off as optional or standard equipment, judging from
pleased public reaction Oldsmobile has been getting to its showings of the prototype
models made for it by General Motors' Delco div.

They're operating models that fit into compartment in back of the front seat,
are slidable into viewing position. Tube size is 9-in . Regular circuit tubes are
used, number undisclosed, along with transistor power supply that converts car's 12-

volt DC into 110-volt AC. V aerial is mounted on car roof. Set has concealed ex-
tension cords, can be taken out and used also as portable in the home.

Only 9 models have been made thus far for Oldsmobile, as yet the only member
of GM family interested, and they've been displayed at Chicago & Detroit auto shows
thus far. According to sales mgr. Victor Sutherland, "we've had very, very good
reaction." While "purely experimental now," he told us, "it's undoubtedly out there
in the future." Next year's car models? we asked him. "Don't know yet," was reply.

Big Delco radio plant at Kokomo, Ind . (B.W. Cooper, gen. mgr. ; H.M. Stelzl,

sales mgr.) isn't much publicized but it makes all radios going into GM cars, also

makes them for Studebaker & Packard. It also makes high-power transistors and has
some 750 customers for its products. It's undoubtedly the largest maker of auto
radios in the world , accounting for most of EIA weekly figures. Others making auto

radios are Motorola , for Chrysler & Ford; Philco , for Chrysler; Bendix, for Ford;
Stromberg-Carlson , for Edsel.

Note ; Kokomo plant frankly tells us Oldsmobile prototypes will have to be

more ruggedly constructed, more carefully shielded from ignition interference — but il

these are relatively minor problems. It's recalled that someone several years ago

got publicity in connection with a front-seat TV demonstrated to unenthusiast ic

traffic executives in London. Also, that Emerson in late 1956 brought out 8)4-in.

25-lb. portable at $124 operable on car battery by means of inverter (Vol. 12:25).

TV-Radio Production: TV set production was 98,841 in the week ended Feb. 14 vs.

103,730 preceding week & 116,134 in 1957 week. Year's 6th week brought production

to 648,961 vs. 664,493 last year. Radio production was 211,545 (68,874 auto) vs.

224,149 (76,794 auto) in preceding week & 319,386 (135,055 auto) last year. For 6 ,

weeks, production totaled 1,370,457 (491,742 auto) vs. 1,644,712 (783,501 auto). '

MAKERS RULLISH ON STEREO PLAYERS: Most of the major TV-radio-hi-f i manufacturers ,

it now appears, have decided within the last month that they must get into stereo-
i

phonic player production (Vol, 14:2,4) — and you can expect stereo disc phonos to

be on the market by fall . Command decisions have been made, we're told, despite word

fro^many component suppliers that stereo disc engineering is still developmental
|

and despite lack of firm statements by record makers as to autvunn plans. It's in
j

hands of latter, after all, that the fate of stereo phonos really rests.
j

Plans to rush stereo phonos — even if only mockups and handmades — to June

distributor showings were freely discussed with us this week by several makers. The

thinking about stereo's market impact has advanced sharply (see p. 14) since Jan.

markets (Vol. 14:2) when there was general doubt that any maker could get a finished

production model ready by fall. Now, fall marketing of a substantial number of ^
|

brands is not only possible- but‘ probable.

Philco for one "is bullish on stereo ," pres. James M. Skinner told us. Said
|

another major set maker: "Most high-end hi-fis this fall will be stereo equipped." ( .1

Still another even talked costs of making a monaural console into a stereo \anit.

12
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Latter estimated cost of "stereo-lzing " present high-end phonos might result

in as much as $100 to $150 added to retail list. He felt, as did others, gearing

for stereo would not be difficult once the suppliers had set the component designs.

Equipping for stereo to him means adding stereo cartridge to tone arm, replacing one-

channel amplifier with dual-channel counterpart and adding second speaker — prefer-

ably a remote luiit 10 feet from "mother" set. Doing this with a $300-list monaural
console phono would make $425 unit out of it and would prepare any maker for stereo.

Such a unit would also give customer the option of playing a monaural record

library, adding stereo discs slowly, and eventually adding a stereo tape deck for

complete sound entertainment flexibility.

Others agreed that such a unit would be desirable , would permit easy transi-

tion to stereo, and that increase of $125 at retail was "reasonable." One maker

saw no reason why "stereo-izing" should not begin with the $150 console bracket.

Trade Personals: Carl E. Lantz promoted to Admiral

sales v.p., succeeding C. W. Johnson, who requested ex-

tended leave of absence; Richard J. Bamberry promoted to

gen. sales mgr., succeeding Phil G. Kerr, whom Walter D.

Krauter succeeds as mgr. of freezer-air conditioner div.;

Harris Hesketh promoted to exec. asst, to Lantz . . . Terry

H. Lee appointed by Hoffman Electronics in charge of di-

versification and new business development, at same time

continuing as gen. mgr. of Television Diablo Inc. operating

KOVR, Stockton (Ch. 13), recently sold by Hoffman to

Gannett interests (Vol. 14:2) until transition is completed;

he joins Hoffman April 1 . . . W. Herbert Lamb promoted

to v.p.-TV picture tubes, Walter A. Weiss promoted to

v.p.-radio tubes, Sylvania electronic tubes div. . . . Erwin

Schuller named RCA director of finance, international sales

. . . A. F. Schmahl promoted to customer relations mgr. for

central region, Sylvania electronic systems div. . . . Robert

J. Cohen, ex-Montgomery Ward, named adv. mgr. of Trav-

Ler; post includes additional duties of public relations &
merchandising . . . Ted Fullmer promoted to national LP
sales mgr. of Mercury Records Corp., replacing John Sippel

who joins Billboard; Jules Rubenstein succeeds him as

branch mgr. of Mercury Record Distributors, San Fran-

cisco; Bob Summers, ex-radio KYA, succeeds Rubenstein

as promotion mgr. of branch . . . V. R. Martin promoted to

gen. sales mgr., Philco Corp. of Canada, Toronto, succeed-

ing Lloyd B. Kiely, recently named gen. mgr. of TV-radio

div.. Zenith of Canada, Windsor ... Jay Carver promoted

to mgr. of Electro-Voice wood products div., succeeded by

Everett Leedom who rejoins company as adv. mgr. . . .

Ted Weber promoted to managing editor of Electrical Mer-
chandising, succeeding Robert W. Armstrong now public

relations director of Whirlpool sales div. . . . Henry E.

Hockheimer promoted to mgr. of field engineering dept.,

Philco govt. & industrial div. . . . Donald Allen Fraser, ex-

chief of AMF engineering services, named DuMont field

service sales mgr.

ELECTRONICS PERSONALS: Edwin Dyke, ex-Collins

Radio, named asst, chief engineer of Page Communications
Engineers, Washington . . . Paul Petrack promoted to chief

engineer for semiconductors, IT&T components div. . . .

Pat Cicala named v.p., Waltham Precision Instrument
Co. . . . R. W. Walter promoted to sales mgr., hi-fi com-
ponents div., Thorens Co. . . . Joseph S. Jorczak, ex-Thiokol

Chemical v.p., elected pres, of subsidiary National Elec-

tronics Labs, Washington, succeeding Frank C. Mallinson,

resigned; Raymond T. Moore, NEL v.p., named director &
gen. mgr.; Brig. Gen. Clyde K. Rich (USA ret.), named
asst, to Moore; Charles Wall promoted to sales mgr.

Top 100 Defense Firms: GE kept its No. 1 position

among companies heavily engaged in electronics in new
list of 100 top prime defense contractors released by De-
fense Dept, this week. As in earlier ranking reported in

Oct. (Vol. 13:42), GE was fourth among all defense firms

in July 1, 1950-June 30, 1957 tabulation in which GM re-

placed Boeing as biggest contractor among first 10: GM,
Boeing, United Aircraft, GE, General Dynamics, North
American Aviation, Douglas Aircraft, Lockheed Aircraft,

AT&T, Curtiss-Wright. General Dynamics took over the

No. 1 spot among the top defense contractors for the short-

term period, Jan. 1955-June 1957.

We’ve consolidated 2 new “top 100” lists in table be-

low to show electronics standings (all dollar figures in

millions, dashes after company name indicating it was not

among first 100 prime contractors for period)

:

July 1950- Jan. 1955-
June 1957 June 1957

Contracts Rank Contracts Rank
GE - - $5,662.3 4 $1,928.0 3
General Dynamics 5,093.8 5 2,358.6 1
AT&T 3,096.7 9 1,339.0 6
Sperry Rand 1,708.2 14 430.1 18
Bendix Aviation . 1,694.2 15 546.4 16
Wastlnghmise 1,432.2 18 284.0 25
RCA 1,107.1 21 354.7 22
Hughes Aircraft 1.105.9 22 867.0 8
IBM 1,024.1 23 637.5 14
Avco 819.9 25 297.7 24
Hughes Tool (a) 792.0 26
Raytheon 771.6 28 397.4 19
IT&T 675.4 35 149.6 40
Philco . 586.6 37 182.3 34
Collins Radio 493.5 44 152.0 39
American Boch Arma 373.9 54 189.3 33
General precision Pkjulpm’t 370.5 57 146.5 41
Minneapolls-Honeywell 332.1 60 142.6 43
TTaTipltinp 240.6 71
Gllfillan Bros. 240.5 72 87.4 61
Lear — — 73.1 72
Mass. Inst, of Technology 236.7 74 104.4 51
Sylvania 234.4 75
Motorola 224.4 83 71.7 74
Cal. Inst, of Technology — — 68.5 81
Standard Coll — — 64.3 86
Dynamics Corp. of America 182.5 91 54.3 97
Burroughs 180.1 92 136.9 46
Admiral 168.8 95

(a) Awards to Hughes Tool Co. include awards to Hughes Air-
craft div. prior to Dec. 31, 1953.

Philip D. Reed, GE board chairman since 1939, will not
seek reelection at April 23 annual meeting, will continue

as chairman of finance committee and director until retire-

ment in Nov. 1959.

Veteran Wireless Operators Assn, holds 33rd annual
banquet in New York’s Hotel Sherator-Astor, Feb. 27.

Obituary

Mitchell W. Edwards, 57, ex-sales v.p. of Yancey Co.,

Atlanta (RCA), died Feb. 17. Surviving are widow, one
son, 2 brothers, 2 sisters.
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Stereo's Pace Quickens: Target date for first dem-
onstration of stereophonic record-playing equip-

ment (Vol. 14:2,4) has been advanced. Now, it

looks like hi-fi component manufacturers will use

Electronic Parts Distributors Show at Chicago’s

Conrad Hilton May 19-21 as their first showcase
for stereo disc equipment. Only 2 weeks ago, the

trade felt that manufacturers would have difficulty

getting stereo equipment samples to market even
as early as July Music Show.

Parts Show demonstrations are now virtually

assured inasmuch as big Macy’s dept, store this

week showed a stereo component rig in action to

public visiting its Music Festival. Audio Fidelity

stereo discs were played on a Rek-O-Kut turntable

using sample Electro-Voice pickup cartridge (Vol.

14:4), Fisher pre-amplifiers and Altec Lansing
speakers. Macy’s called its showing the first pub-

lic demonstration. A second will follow quickly:

“Cap” Kierulff, pres, of Sound Corp., Los Angeles,

announced first west coast demonstration of stereo

playing equipment would be staged by him at Los
Angeles’ Philharmonic Auditorium, March 4-5.

However, we were assured this week that just about

any demonstration of stereophonic record playing equip-

ment—whether by component makers or by packaged goods

makers to their distributors in June (see p. 12)—would be

mere “grandstand playing.” Our source was R. J. Kalb,

chairman of Steelman Phonograph & Radio Corp., which

makes its own packaged phonos and also private brand

phonos for Columbia Records, Decca, Capitol, Firestone,

et al. It had been reported that Kalb had shown pilot mod-

els of finished stereo phonographs to customers as early as

last week—scoring a big scoop on an industry working

feverishly to unearth component parts for experimentation.

“Sure, we showed samples,” he said, “but don’t get any

idea that we are anywhere near ready to show any salable

product to our customers.” He said what was shown was
experimental, handmade mockup prototype equipment.

“How could we be ready to go into production when there

are still some record and parts standards left to be set,

when there are no cartridges off tools available yet, and

when there are still no records [from major labels] on

the market?”
The frenzied pace at which experimental stereo work

is going on throughout the phono business was character-

ized thus by Kalb: “You try one sample cartridge with one
sample record, tool up, produce, tear it down again and
start over with the next samples . . . The best thing to do
is put the whole thing on a shelf with a big tag on it

saying ‘hold for the future.’ ”

* * *

Immediate problem at Steelman and elsewhere is ne-

cessity of working with prototype component parts. Car-
tridges off tools—frozen designs—are not yet available in

enough quantity to permit finished goods makers to design

finished phonos around them. However, there’s confidence

among finished goods manufacturers that there is still

plenty of time—3 months until Parts Show, 4 months until

distributor shows, 5 months until Music Show—to get car-

tridges from suppliers now working on crash program
basis so as to get at least handmade prototypes of finished

goods to shows.

Certain manufacturers will be in better shape than
others. We asked Victor Miller, pres, of V-M Corp., to

comment on report that Shure Bros., Evanston, 111., sup-

plier of cartridges, had developed a stereo cartridge espe-

cially for V-M’s 1958 Stereo Fidelis combination stereo

tape player-monaural phonograph (shown at last July’s

Music Show). Miller would not confirm report, but neither

would he deny that such a unit—already equipped with

stereophonic components for playing of tape—could become
a stereo phono with insertion of stereo pickup cartridge

and reasonable amount of engineering.

Twenty stereo tape player manufacturers are listed in

Billboard Feb. 17, with prices and features of their lines.

Issue also includes glossary of tape and tape player terms
digested from larger glossary available free from Minne-
sota Mining & Mfg. Co., Dept. M7-177, 900 Bush St., St.

Paul, Minn.

Stereo will be theme of 3 of 14 technical papers pre-

sented at West Coast Convention of Audio Engineering

Society in Biltmore Hotel, Los Angeles, Feb. 28 - March 1.

Saturday (2nd day) session includes papers on stereo re-

cording & reproduction, stereo in the home, stereophonic

broadcasting.

Stereo disc bulletin, available free from Electro-Voice,

Buchanan, Mich., manufacturer of stereo disc pick up car-

tridges, gives latest infonnation on stereo phonography in

question and answer form.

Reports & comments available: On Magnavox, in mid-

Feb. Gleanings of Francis I. du Pont & Co., any local office.

On Decca Records, in memo by Hardy & Co., 30 Broad St.,

N. Y. On United Artists, in analysis by Walston & Co.,

265 Montgomery St., San Francisco, or local offices. On
RCA, in study by A. M. Kidder & Co., 1 Wall St., N. Y., and

on RCA and Collins Radio, in briefs by Carl M. Loeb,

Rhoades & Co., 42 Wall St., N. Y. On Zenith, in analysis

by Joseph Faroll & Co., 29 Broadway, N. Y. On “Outlook

for Electronics,” in special report by Bache & Co., 36

Wall St., N. Y.

Warner Bros, is latest movie producer to enter phono-

graph record field, following 20th Centui’y-Fox and Colum-

bia Pictures (Vol. 14:5). James B. Conkling, ex-pres.

Columbia Records and chairman of National Academy of

Recording Arts & Sciences, heads new recording and dis-

tributing subsidiary.

Tung-Sol earned $3,129,916 ($3.31 per share) on sales

of $64,106,913 in 1957 vs. $2,909,397 ($3.83) on $53,838,822

in 1956. Chatham Electronics div. (pow'er tubes, hydrogen
thyraton tubes, etc.) acquired in May (Vol. 13:20) con-

tributed $339,000 to profits, $6,280,000 to sales last year.

Sylvania will begin construction in 60-90 days on new
50,000-sq. ft. lab & administrative headquarters building

for its Mountain View (Cal.) Lab. Building wdll cost

$500,000, will house reconnaissance systems lab and in-

creased work of electronic defense lab.

Corning Glass Works will build electronic components

plant at Bradford, Pa., employing 450, to produce printed

circuit boards of Fotoceram—glass on which patterns may
be printed by photography.

Westinghouse ad account for TV-hi-fi-phono wdth bill-

ings estimated at $2,000,000, goes to Grey Adv. from Mc-
Cann-Erickson; latter retains other consumer divisions.
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RCA Anti-Trust Charge: This week’s criminal anti-trust

indictment (see p. 1)

—

as did Justice Dept.’s 1954 civil

complaint (\ol. 10:47)

—

charges RCA with violations of

Sec. 1 & 2 of Sherman Anti-Trust Law. Among principal

counts:

(1) RCA has “continuing agreement and concert of

action” with CE, Westinghouse and AT&T that they shall

not compete with RCA in licensing radio patents in U. S.;

it has similar agreements with foreign companies; it has

agreements with foreign companies not to export radio

equipment into each otner’s home territories.

(2) RCA has continued its domestic and foreign

“package license system”; it entered into “understanding”

with GE, Westinghouse and AT&T as well as foreign com-

panies not to license any RCA patents under conditions

which would injure RCA’s licensing business.

(3) “For the purpose of concealing the existence of

the violations of law herein alleged,” RCA is charged with

making “agreements or understandings” with foreign pat-

ent pools and agents giving them exclusive control over

RCA patents outside U. S.

(4) RCA used patent royalty income (estimated to

total $96,000,000 from 1952 to 1956) “to establish and

operate an industrial service laboratory to furnish gratis

various services for its licensees and refrained from fur-

nishing such services to others.” RCA gave “broad access

to its research facilities” to, and exchanged technical know-

how with, GE, Westinghouse & AT&T and various foreign

manufacturers, “and withheld such access from others.”

(5) “RCA assisted Hazeltine to secure licensees under

the Hazeltine package licenses to enable Hazeltine to con-

tinue in the licensing business as an ostensible competitor

of RCA.”
Named as co-conspirators, besides GE, Westinghouse

and AT&T: Western Electric; IT&T; Hazeltine; North

American Philips; Philips of Eindhoven, Netherlands;

Electrical & Musical Industries Ltd., English Electric Co.,

English Electric Valve Co. and Marconi’s Wireless Tele-

graph Co., United Kingdom; Canadian Radio Patents Ltd.

and RCA Victor Co., Canada; Telefunken and Siemens &
Halske, West Germany; Compagnie Generale de TSF,

France; Amalgamated Wireless (Australasia) Ltd., Amal-
gamated Wireless Valve Co. and Australian Radio Techni-

cal Service & Patents Co., Australia.

Day before indictment was filed, RCA Chairman Brig.

Gen. David Sarnoff, in address to American Bar Assn,

convention in Atlanta, protested that “conspicuous achieve-

ment in the competitive economy too often becomes sus-

pect” and recommended creation of Federal “Bureau of

Economic Intelligence” empowered to “supply expert and

impartial analysis of business practices and their economic

effects upon industry and public . . .

“In most of the other areas of human conduct, people

can ascertain with assurance whether something they pro-

pose to do is within the bounds of legality,” he said. “Why
not in the anti-trust area? Is not business entitled to be

protected by the same rationale which protects the public

from ex post facto laws?”

Dividends: Storer Bestg., 45(‘ on common, 6c on Class

“B,” both pay^able March 14 to stockholders of record

March 1; .Magnavox, 37(ic March 15 to holders Feb. 25

plus o'< stock April 15 to holders March 21; Hazeltine,

35f March 14 to holders Feb. 28; Time Inc., 75c March 10

to holrlcrs Fob. 24; Meredith I’lib., 15r March 10 to holders

Feb. 28; .Machlett, 5c March 15 to holders March 5.

Financial Reports;

Sylvania earned $12,655,839 ($3.48 per share) on rec-

ord sales of $342,957,061 last year vs. $14,835,389 ($4.10)

on $332,344,159 in 1956, chairman & pres. Don G. Mitchell

attributing lower income to higher manufacturing and re-

search & development costs, “unusually intensive price com-

petition in some of our more profitable lines.” In letter to

stockholders in advance of full annual report, due in

March, Mitchell said 1957 sales volume represented 7%
gain in Sylvania’s commercial business, 9% decrease in de-

fense billings—“due principally to the completion of cer-

tain production contracts.” Backlog of unfilled defense

contracts now is “sharply ahead” of year ago, he added.

At same time this week, Sylvania filed SEC registrations

for 2 issues of long-term debentures: $20,000,000 senior

debentures due in 1980; $20,000,000 convertible subordi-

nated debentures due in 1983. Underwriters are Paine,

Webber, Jackson & Curtis and Halsey, Stuart & Co.; of-

ferings are tentatively scheduled for March 10, would pay
off 3-year bank loans due Jan. 31, 1960, provide additional

working capital.

Emerson Radio’s first 1958 fiscal quarter ended Feb. 2

looks “much better than last year,” when it showed net

of $196,509 (10^ per share), according to pres. Benjamin
Abrams’ report to annual meeting Feb. 19. He added only

that dividends will resume “as soon as the company is in

a position to make money.” For fiscal 1957, which ended

last Oct. 31, Emerson earned $138,431 (!<;) on sales of

$54,803,069, which compared with $84,852 (4«;) on sales of

$73,882,029 in fiscal 1956 and $2,468,063 ($1.28) on $87,-

383,028 in 1955. Last dividend was IVc stock in Aug. 1956,

previous to which quarterly dividends usually were 10(J

plus 5c extras.

Storer Broadcasting Co. earned 1957 net of $6,396,164

($2.58 per share) on 2,474,750 shares of common and Class

B stock outstanding as of Dec. 31 vs. $5,517,206 ($2.23) in

1956, according to report released Feb. 19 preliminary to

annual report which will also disclose revenues. The 1957

profit includes net capital gain of $2,621,496 on sale of sta-

tions in Birmingham, Miami & Portland, Ore. during year
(Vol. 13:47). Report announced regular quarterly divi-

dend of 45c on common and 6C on B, totaling $2,112,772,

with $4,283,392 (66.97'/! of earnings) retained; in pre-

ceding year retained earnings were $3,645,886 (66.08''/o).

Merger rumors involving Raytheon sprang up last

week on the heels of heavy trading in its stock. Company
spokesman reiterated to us what pres. Charles Francis

Adams told N. Y. Security Analysts Jan. 20: “There is ab-

solutely nothing to any merger reports at this time.” N. Y.

Times and Business Week recently noted institutional

investors were heavy buyers of Raytheon common at 1957-

58 high of 2414, raked up year-old report that Martin and
Lockheed were interested in absorbing Raytheon. Its pro-

jected 1958 earnings are about $2.50 compared with $1.70

last year.

GE had record earning.s & sales in 1957, preliminary

report showing world’s biggest electrical manufacturer
netted $247,851,871 ($2.84 per share) on sales of $4,335

billion vs. previous peak income of $213,756,849 ($2.46) on

$4.09 billion in 1956. Sales of consumer products (TV sets,

refrigerators, toasters, etc.) “declined somewhat” last year
from 1956, pres. Ralph .1. Cordiner said, but “strong gains”

wore made in clofonso & heavy capital goods items. Sales of

industrial components & materials stayed near 1956 levels.
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NEW YORK STOCK EXCHANGE
1957-8 Wk.

High Low Stock and Div. Close Chnge
1957-8

High Low Stock and Div.

Wk.
Close Chnge

14'/, 6'/5 Admiral 8/, +'/> 37614 270/? IBM 2.40b 332/?

27 16/a AmBoschl.OSg. 19/s -/? 37/4 25/, IT&T 1.80 29/, -/a
24/, 11/, ArnBcstg-Para.l 14V4 -/, 50/, 33 I-T-E CirB114d. 37/, -/a
43H 29/, AmMach&F 1.60 34/, -1/, 10/, //, List Indust 14e. 7/a -f/a
179/, 160 AT&T9 172 -/? 56/, 2914 Litton Ind 38/, -f/a
33/. 19/? Amphenol 1.20. 24/, -/a 22 11/, Loew's 14/, -1
36/, 28 Arvin 2 28 -/, 44 28/, Magnavox 114 b. 35/,

7y, 4/, Avco .lOg 6/1 -/a 50/, 23/? MaMory 1.40b.. 26/, -f/a

47 V, 21 Beckmln$tl/,( 21/, -/a 131 73/? Mpis. HTI 1.60a 80/? -3/,
66/, 42 Bendix Av 2.40. 48/, -I-/, 51/, 35/, Motorola 114... 39/, -f/?

52/, 27/, Burroughs 1 .. . 31/, + '/2 9/? 7 Nat'l Thea 14 .

.

8/, -f/a

25Vi 15/, Clevite 1.15g.. . 17 -/? 38/a 28 Paramount 2... 35 -1/,
36/, 23/? CBS “A" lb... 25/? -1/4 18/a 11 Philco /at 14/, -/,
35 /, 22/, CBS "B" lb... 25 -1/a 40 27 RCA la 34 -f/a

20/? 11/, Col Pictures /,t 13 -/, 23/, 16/a Raytheon 22/, -1/,

54/, 25/, Cons Elec .40a.. 28/, -/, 8/, 4/, Republic Pic... 6/, -f/a

,35Vi 18 Cons Electron . . 21/, + ’A 39/, 29/, Sang Elec 1.80. 32/, -/,
27/? 12/? Cor-Dub 1.20... 14/, -/, 18 12/a Siegler .80 14/? -f/.
106/, 57/, Corning Glass la 77/, 6/, 2/, Sparton 3 -/,

6/, 3/a Davega 3/, 26/, W/a Sperry Rand .80 19/, -f/a

47 27/? Daysfrom 1.20.. 3014 -/a 9/a 5/, Standard Coil.

.

714 -f/a

19/, 13/a Decca 1 14/, -/, 18/? 13/, Stanley-War 1.. 15/, -/a
15/, 13 Disney .40b 17 41/a 27/, Stew Warner 2b 30/, -/?

115 81/, EastKod.90e.. 101/, -1-2 /, 29/, 18/, StorerBcstgl.80 23 -fl

34 22/, Emer Elec 1.60. 32/, -y. 46/, 29/, Sylvania 2 35/? -14
6'/, 3/, Emerson Radio. 5/, -H/, 31/? 15'/, Texas Instru. .

.

28 -/,
10/, 6/, Gabriel .60 8/, +Vi 89/, 46 ThompProd 1.40 43/, -3/,

68/, 4614 Gen Dynamics 2 60/, -2 37/? 21/, Tung-Sol 1.40b. 23/, -/,
72/, 52/, Gen Electric 2.. 60/, -/, 30/, 19/, 20thC-Fox 1.60. 25

8'/i 4 Gen Inst. .15g.. 5/, -/a 25/a 15 United Art 1.40. 18/? +/?
47/, 30/, GenPtEquip2.40 39/, -fl/? 30 /, 18/, Univ. Piet la... 22 -fl/.

30/, 22/, General Tire .70 26/? -/, 28 /a 16/? Warn Bros 1.20. 18 -/,
45/, 36/, Gen Telephone2 42/, -f/4 68/a 52/, Westingh El 2.

.

62 -/,
25/. 17/, Hoffman Elect. 24/? -f2/4 140 91/, Zenith 3a 131 -2

AMERICAN STOCK EXCHANGE
4V^ 214 Allied Artists.. 314 -f/a 4414 29/, Hazeltine 1.40b. 32/, -2
52W 19/, Allied Con la.. 36 -/a 3/a 2/? Herold Ra .15gi. 2/, -/,
21/? 11 Amer Electro/? 13/, -/a 6/a 3/, Int Resist .20... 4

11/, 6/a AssocArtProd . . 914 -f/a 8/, 4 Lear 5/? -/,
12/, 4/a Audio Dev .05d. 9 -/4 1/a /a Muntz TV /?

13'?4 614 Belock Inst /at. 8/, -/a 3 /a 2/a Muter Co. 14t.. 3 -/,
1/, /aC&CTV /? +^6 9/, 5/a Nat'l Telefilm.. 6 -/,
5 2/? Clarostat.l5g.. 3/, -f/a 2 /a 1 Nat Union El... ly.

6/, 3 DuMont Lab... 3/a -/a 11/, 3/, Norden-Ketay.. 3/, -/,
7/, 214 Dynam Am 314 -/4 5 3 Oxford El.lOd.. 3/, -/,

12'/, 8 Electronic Com. 13 -fl/4 20/a 10/, Philips El 13/, -/a
12'/, 5/? Electronics Cp.. 714 -f/a 12/a 6/, Servomech .40. 7/,

28/, 16 Fairch Cam /?g. 30/a -fl/. 9 314 Skiatron 4 -/?
30 814 General Trans.. 19/? -/a 8/, 2 /a Technicolor 3/, -/a
28/? 17 Globe Un 1.20b. 14/a -1/4 5/a 3/? Trans-Lux ,20g. 4/?

4/, 2/? Guild Films.... 3 -/a

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2 2/, Magna Theatre 2/4 3/,

Aerovox 3/? 4 Maxson (W. L.) .05 6 6/?

Airborne Inst 42 46 Meredith Pub 1.80a 27/, 30
Altec Co .80 7/4 8/? National Co. (A% stk) 11/, 13

AMP Inc .50 16/, 18 Oak Mfg. 1.40 15V4 16V4

Ampex 40 50 Official Films .10 1% 1/,

Baird Atomic loy. 12 ORRadio I5V4 17

Cinerama Inc ly. 2 Pacific Mercury TV 5/, 5/?

Cinerama Prod i/« 2/, Packard-Bell .50 11/, 12

Cohu Electronics //, 7/, Panellit 5 5V4
Collins "A" .35 13/? 15 Perkin-Elmer 25/, 27

Collins “B" .35 13/, 14/4 Philips Lamp (14% of par).

.

32/? 35

Cook Elec. .40d 19/, 22 Reeves Souhderaft (stock) .

.

2/, 3/,

Craig Systems 4/, 5 Selectvision Inc 1/, 1/,

DuMont Bestg 7 7/? Sprague Electric 1.20 30/, 33

Eitel-McCullough (5% stk)... 27/? 29 Taylor Instrument 1.20 29/? 32

Elec Assoc (stk) 38/? 41 Teie-Broadcasters 2/, 3/,

Erie Resistor .40b IV? 8/, Telechrome .30 6/? 7

Friden Ind. 1 40 44 Telecomputing 4V4 5

Giannini, G. M 13/4 15 Teleprompter (stock) 6 7

Granco Products .05 1/, 1/? Time Inc. 3.75 58/? 63

Gross Telecasting 1.60 16 17 Topp Industries (stock) 9/, 9/,

Hewlett-Packard 22/, 24 Tracerlab 4/, 5/?

High Voltage .lOg 24/? 27 Trav-Ler 1 1/,

Hycon 2/? 3 United Artists 4/, 5/,

Indiana Steel Products 1.20a. 19/4 19/? Varian Associates 15/, 16V4

Jerrold 1/, 2/, Victoreen Inst 4'/4 5

Ling Industries 2 2/, Webcor .25g 13/, 14

Leeds 8> Northrup .60b 19'/, 22 Wells-Gardner .- 5/, 6V4

Machlett Labs .25g 14 15 WJR Goodwill Station .50d.. 11/, 12/,

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative Issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Networks Change Topkicks: ABC elected Oliver E.
Treyz pres, of the ABC-TV network this week,
promoted from v.p. in charge of TV network, his

job paralleling that of Robert E. Eastman, pres,

in charge of the American Broadcasting Co. Radio
Network Inc. It was just 10 years ago that the
40-year-old Treyz joined ABC as a “presentations
writer,” rising to director of ABC Radio in 1954,
quitting in 1955 to found and become pres, of new
Television Bureau of Advertising, returning to

ABC-TV as v.p. in Oct. 1956.

This week, too, NBC announced changes in its

setup that will lead eventually to similar separa-
tions of TV and radio operations—naming 50-

year-old P. A. (Buddy) Sugg, exec. v.p. of Daily
Oklahoman’s WKY Television System Inc. as head
of NBC-owned stations and of Spot Sales Div. as

of April 1, reporting directly to pres. Robert W.
Sarnoff. He’s slated to be elected an NBC v.p.

for the 2 jobs at March 7 board meeting, pre-

sumably also will be elected to one of the 2 board
vacancies created by the recent death of v.p.

Emanuel Sacks and the April 1 promotion of v.p.

Charles R. Denny to RCA v.p. (Vol. 14:7).
Sugg takes over Denny’s chief administrative jobs,

except that California National Productions Inc. and NBC
International henceforth will report to J. M. Clifford, exec,

v.p. for administration; and TV facilities, with Charles

Colledge as v.p., henceforth reports to Robert E. Kintner,

whose title now is exec. v.p. for TV network. Tom Mc-
Fadden, heretofore v.p. in charge of owned stations and
spot sales, will report to Sugg, absorbing duties of John H.

Reber, director, siwt sales, who has resigned.

The popular “Buddy” Sugg, long active in industry

affairs, turns over his post as exec. v.p. & mgr. of WTVT,
Tampa (Ch. 13) to Eugene B. Dodson, who leaves general

managership of WSFA-TV, Montgomery (Ch. 12) which
he in turn will relinquish to his sales mgr.. Carter Hard-
wick. Third TV outlet of the Oklahoman group, WKY-TV,
Oklahoma City (Ch. 4), and radio WKY continue under

management of Raymond W. Welpott, who succeeded Sugg
when he went to Tampa.

Sugg has been directing head of all 3 stations, hav-

ing founded the Oklahoma City TV in 1949 for the Gay-
lords and having engineered the acquisitions of the Mont-

gomery & Tampa outlets.

New job marks return of Sugg to NBC employ, for he

started with old KPO, San Francisco, as a control engi-

neer in 1929, qualifying with his ship’s operator ticket. He
rose to NBC supervisor of engineering before taking leave

in 1940 to rejoin Navy as a lieut. j.g. He was on the

U.S.S. California in Pearl Harbor when it was sunk by the

Japanese, later served under Admirals Kimmel, Pye and

Nimitz, successively, first establishing the Pacific Fleet

Radar School at Pearl Harbor, then being assigned to

Bureau of Aeronautics at MIT, then to staff of chief of

Naval Air Technical Command. Later he was named
commanding officer. Naval Air Technical Training School,

Corpus Christ! (airborne radar). He was released from

the service in 1945 with rank of captain, 12 ribbons.

“Do you own a TV set?” may be dropped from the

1960 census because. Census Bui'eau says, TV saturation

may be close to 100% by that time. Radio and refrigerator

ownership are almost certain to be drojipcd, replaced by

air conditioners and home freezers.
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SUMMARY-INDEX OF THE WEEK'S NEWS— March I, 1958

DRAMATIC MACK CASE holds threat of severe reaction

—with FCC out to assert "independence," isolation

from industry, etc. (pp. 1 <S 8-9).

NETWORK STUDY HEARINGS, starting next week, given

top priority by FCC. Networks, leading off rebuttal,

may find change in Commission climate (p. 2).

FCC POSTPONES TOLL-TV processing until 30 days after

Congress quits, in compromise action seen as reject-

ing dictation by Congress committees (p. 3).

SYMPOSIUM ON SPOT discloses leading national reps

bullish on current conditions and prospects for rest

of year; lists of top TV users (pp. 3-5).

OAKLAND, CAL. <S LOCK HAVEN, PA. put new stations

on air, bringing total to 534. Ingrim-Pabst group's

KTVU is Gth station in San Francisco bay area (p. 7).

TELEMETER SEEKS TO DROP wired pay-TV franchise for

Los Angeles rather than face public referendum;

Skiatron indicates it will follow suit (p. 9).

EDITORIALIZING ON THE AIR: Experts agree basic in-

gredients are heavy research, knowledge of issues

involved, willingness to present other side (p. 10).

EXPERIMENTAL VHF IN MIAMI denied to WITV (Ch. 20).

FCC seeing little contribution to "development of the

TV art." Other allocations actions (p. 10).

Manufacturing-Distribution

WESTINGHOUSE SEEKS 10% of color sales as RCA con-

tinues carrying ball, plans new line soon. Other set

makers apathetic, though hypo needed (p. 11).

HI-FI SURGE BOOSTS 1957 SALES of phono makers to

new records. EIA statistics show substantial increases

in all phonograph-hi-fi brackets (p. 11).

GE ABANDONS FAIR TRADE as unenforceable, too costly;

price cutting sweeps retail trade (p. 13).

RCA-ZENITH SETTLEMENT footnote: RCA says its share

of payment totals $4,800,000. Patent arbitration could

cut RCA's net payment to $1,800,000 (p. 14).

RCA GROSS AGAIN UP, tops $1 billion, but net profit

down 3.7%. Commercial manufocturing accounts lor

50%, Govt, work 22.7%. NBC sales $292,212,000 (p. 15).

ZENITH ACHIEVES HIGHEST profits and second highest

gross in 1957 in face of industry recession. Philco pulls

up gross and net (p. 15).

THE MACK STORY-NOW THE EPILOGUE: The strange and pitiable case of "Richie" Mack
,

whose flagrant indiscretions in the matters of money and political pressures were
pointed up this week by House subcommittee investigating alleged wrongdoing at the
FCC and other independent Federal agencies, is about to be closed. He will resign ,

more than likely, though he may be removed if he insists on keeping the job (for
details of week's developments, see pp. 8-9).

The TV-radio industry , indeed all Federally regulated industries, would do
well to contemplate possible repercussions of the much-publicized Mack case and the
rest of the probings on Capitol Hill. Here are some of them, as we see things now:

(1) There's danger that a jittery FCC . its actions under continuous spotlight
henceforth, will react with a strong backlash effort to demonstrate the independence
and judiciousness so sadly lacking in the Mack case. The Commission may very well
be disposed now to take harsh measures with the industries it regulates. This
could come in the network (Barrow) case , in which critical hearings begin next week
(see p. 2). And some even see a suggestion of "independence" and a semblance of
defiance of Congress itself in Commission's action on pay TV this week (see p. 3).

(2) Makeup of the Commission is in for changes , perhaps substantial. With
Mack out, the Administration that appointed him as a Fla. Democrat will presumably
exert extraordinary caution to bring in a stable citizen to replace him — to avoid
the political hackery that has marked so many past choices. There's published talk
of Doerfer being demoted from chairmanship. Ford upgraded to replace him; so far.
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the Administration seems delighted with its choice of Ford, a govt, career man with
an impeccable record both as a top FCC attorney and Dept, of Justice official.

There's even talk of a "ripper bill " — though it's not given much credence
— which might abolish the FCC, creating a new board with an entirely new slate of

members. That's unlikely, though, and it must not be forgotten that the FCC inquiry
is supposed to be the first of a multi-pronged probe into other agencies as well.

(3) Easy approachability of commissioners may have had its day, a consum-
mation devoutly to be wished by most practitioners at the FCC bar (see "Do You
Know That ..." column, p. 16). At all events, they're tight-lipped nowadays. And
the flurry of "ethics" bills in Congress may end up by insulating commissioners and
industry to a fault. Some provide severe criminal penalties for "influence" attempts,
presumably embracing also Senators and Congressmen.

(4) Harris subcommittee, having tasted blood , may be out for more. Other mem-
bers of the FCC, perhaps also ex-Chairman McConnaughey , "will be given opportunity
to testify in the Ch. 10 case," according to Rep. Harris. Subcommittee may also
decide to delve into other contested cases — with a predilection on its part, and
on the part of a suspicious press, to magnify every action of every commissioner
into something "improper" or worse.

Quest for counsel to succeed the bumbling Prof. Schwartz continues, but Rep.
Harris says there's no one in prospect at the moment. General view is that Schwartz
"shot his bolt" on the Mack case, had very little else excepting trivia relating to
expense accounts to show for the operations of his staff since last summer.

NEXT CRISIS-HEARINGS ON NETWORK STUDY: FCC is giving top priority to all-important
network study hearings which get under way Mon., March 5 , in Hearing Room B, Inter-
state Commerce Commission Bldg. Findings could crucially affect business practices
throughout the telecasting industry — and network and stations alike are concerned.

So important does Commission consider Barrow staff report hearings that it

has slated 5 full days of them — Mon. morning thru Fri. afternoon — even skipping
its regular meeting. After first week, intention is to rvm them as continuously as

possible, taking time out only for other business of utmost importance.

First week's sessions will be devoted exclusively to network testimony — ABC
going on first with 4 witnesses, then CBS with 4, then NBC with 6. All the network
presidents will testify, plus other topkicks. While no specific time limit has been
alloted to them, FCC hopes to finish with networks in week or 10 days.

Total of about 65 witnesses , representing 34 organizations, will present
testimony. After networks come the group-owned stations, to be followed by affiliate
committees, spot sales reps and individual stations. Order of appearances remains
unchanged from that listed in Vol. 14:6, p. 8, except that NTA Film Network will
testify immediately after the 3 major networks. Commission sources won't hazard
estimate as to how long hearings will take, but guess would be 15-30 hearing days.

Heavy attack on most recommendations of Barrow report is expected from vir-

tually all witnesses except pres. Richard Moore of Los Angeles' Independent KTTV —
who looms as single witness who can be classified as openly "hostile" to networks.

Networks have devoted large amount of corporate time and energy to prepara-
tion of arguments against the Barrow recommendations, with particular emphasis on

knocking down arguments for curbs on multiple ownership and abolition of option
time — which they find the most odious proposals in report.

Accident of the timing of FCC hearing s — coming on heels of charges of

TV industry "influence" on Commission (see p. 1) — won't make job of rebutting
Barrow Report any easier. Certainly there's some indication that commissioners
can't be expected to lean over backwards in favor of status quo. Hearings will

be watched by Congress, where some members are anxious to curb network power.

Procedurally , here's how hearings will operate : Each witness will first

present his direct, prepared testimony. Then he'll be questioned by special FCC
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attorneys detailed to hearing from Broadcast Bureau — Robert J. Rawson , chief of

hearing branch, and Herbert M. Schulkind , asst, chief of rules & standards div.

The commissioners, sitting en banc, will also ask questions.

This isn't rule-making hearing — but on basis of Barrow Report and facts

brought out at hearing. Commission is expected to propose rules and legislation.

Any proposed rules will, of course, be subject to regular rule-making procedure.

FCC POSTPONES SUBSCRIPTION-TV TESTS: Commission formally agreed this week to hold
up processing of applications for toll-TV — but, by implication at least, it

rejected the idea that House Commerce Committee has power to dictate to it.

In its "Second Report" on subscription TV , adopted Feb. 26, FCC announced
that no applications for trial fee-TV operations will be processed until 30 days
after adjournment of 85th Congress. House Commerce Committee's "sense-of-the-com-
mittee" resolution, adopted Feb. 6 (Vol. 14:6), had specifically requested FCC not

to make fee-TV grants "unless and until" Communications Act is amended "so as to

specifically empower the Commission to grant such authorizations."

In refusing to go this far, FCC plainly was attempting to avoid setting a

precedent whereby its powers can be curbed or actions prescribed by means other
than amending Communications Act, the Commission's Congressional charter.

House Committee resolution was one of 3 reasons cited by Commission for its

action. Others were Senate Commerce Committee's endorsement of a resolution last
week (Vol. 14:8) and pendency of anti-toll bills and hearings in both houses.

" In these circumstances, until Congress acts on the the pending bills or it

becomes reasonably evident that no action may be expected on them, we consider it

appropriate to maintain the status quo," said FCC report. "Prohibitory legisla-
tion would, of course, moot this entire proceeding."

Report (FCC 58-182, Doc. 11279) was approved unanimously by the 5 commis-
sioners present at meeting. Mack & Ford being absent.

[For other reports on subscription TV , see story on p. 9.]

HOW'S SPOT DOING? NOT BADLY, SAY REPS: You will detect a note of caution , and there
is a pardonable inclination to ballyhoo the medium, in the symposium on how spot TV
is faring — published on pp. 4 & 5. While the better-placed stations are doing
quite well, generally, it's an open secret that network business is "soft " and
there's no blinking the fact that it's fighting to fill up vacancies.

But national spot , which accounts for nearly one-third of TV's dollar volume
and which enjoyed a substantial increase in 1957 (see McCann-Erickson-Printers ' Ink
reports, Vol. 14:5), is too often overlooked in "sizeups" of advertising business.
Witness the much-discussed article in the Feb. 19 Wall Street Journal (Vol. 14:8).

Because spot represents as much as half the revenues of many TV stations, and
because current downbeat talk about advertising in general is inclined to concern
itself mainly with network when it comes to discussing TV, we asked the heads of 19
representative station rep firms to comment on current conditions and trends in spot
and on what they see ahead for the rest of 1958.

Fourteen replied , including most of the important ones ; 2 big ones said they
preferred to avoid quotes and predictions. But the 12 who had something to say were
quite positive, for the most part, about the current stability of spot. Their esti-
mates for rest of year ranged from "looks great" to 5% or 10% better than last year.

Most agreed the day of "hard sell" is here , not only for themselves but for
users of the spot medium — and some couldn't resist beating the drums for it. Four
indicated 'their corporate confidence in future by reporting plans to expand office
space and/or add new offices and personnel. Only one comment might be called down-
beat — but you'll note that his list of TV stations isn't a very imposing one.

Yet there's no blinking at feeling of unease and uncertainty underlying some
of the comments, generally a reflection of the business community's unsureness about
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the course of business as a whole. And the TV-radio media could be as susceptible
to "recession" or "depression" conditions as other businesses. To everyone in the
business of selling or buying time, we recommend careful reading of comments below.

Note : Television Bureau of Advertising, whose job is to promote TV medium,
network as well as spot, this week issued big brochure on TV viewing trends with
lists of top network and spot advertisers of last 2 years. It estimates record high
of $448,754,000 spent on spot TV last year vs. $397,606,000 in 1956, whereas McCann-
Erickson-Printers ' Ink puts figures at $367,000,000 vs. $325,000,000. TvB listings
of top 10 network and top 10 spot TV users will be found on opposite page.

Symposium on Spot TV—What the Reps Think
Comments in Reply to Television Digest’s Questions About Current Trends and Prospects for Rest of 1958

Blair-TV (Edward P. Shurick, exec, v.p.) : “Just

finished our office managers’ meeting [and we are] opti-

mistic because tightening business conditions only empha-

size the values that are spot TV . . . advertising’s most

successful means to move merchandise. But we must work

harder [because business] is not going to come in over

the transom. One way we’re approaching the problem is

to make creative calls with Blair-TV’s Market Sense pre-

sentation—selling basics of spot TV at a quota of 3 per

week per man. Our Test Market Plan is designed to attract

new users to spot TV. Now we have introduced ‘Purse-

suasion’ saturation in daytime to exploit TVs’ special sales

advantages with housewives . . . [There is a] golden

opportunity for spot TV to corner more of advertising

dollar if basic advantages of the medium are told not only

through TV but through spot sales organizations ... If

we do this, we should enjoy a 10% increase during 1958.”

The Bolling Co. (George W. Bolling, pres.) : “Spot looks

great for ’58 ! The commitments for time and talent made

in the third quarter of 1957 on the big institutional type

campaigns are expiring. Some of the large budgets will

be converted into ‘hard sell’ spot campaigns as more and

more advertisers need additional support in soft or sagging

markets. Already in ’58 we have seen a few transitions

from institutional advertising to dynamic spot advertising,

and we confidently expect this trend will continue . . . We
can expect more and more short flights of saturation cam-

paigns and an increase in the number of advertisers buy-

ing valuable franchise positions.”

CBS-TV Spot Sales (John A. Schneider, gen. mgr.)

:

“I see a year of unmatched opportunity for the advertisers

in 1958. With his sales costs rising and with the profit

squeeze we are all experiencing, he has the opportunity

for effective market-by-market control, efficient media im-

pression costs, plus TV’s unique sight, sound and motion.

But spot TV will gi’ow and prosper in direct relation to

how well and how relentlessly we tell this story. Its ability

to provide precisely the service that our economy needs

at this time should result in our having the biggest 6

months in our history in the last half of 1958—but, again,

only if we aggressively sell our unique values during the

present 6 months. We are in control of our own fate.”

Forjoe & Co. (Joseph Bloom, pres.) : “In 1958, national

TV spot will be reappraised and time will ‘be purchased

on a highly selective, specific market-station basis. The

general wave of enthusiasm for and acceptance of the TV
medium by the public, advertisers and agencies will con-

tinue to subside. The TV industry will try to find new

and acceptable program products and foinnats. Concur-

rently, the overall media balance will be restored as news-

papers and radio continue to expand their volume. In

1958, TV will have to hustle to maintain its spectacular

gains. The return of ‘hard sell’ will probably be required.”

Harrington, Righter & Parsons Inc. (John E. Harring-

ton Jr.): “Any prognosticating at this time [is] most
difficult, [for] even in normal times the verj' volatility of

the spot TV medium gives one pause to go out on any
kind of a limb. However, in our opinion, the national spot

TV medium is in a healthy condition. The first quarter

of 1958 is stronger than a year ago. Also, the placements

of business for the last 2 months lead one to believe that

the second quarter should continue at the same pace. So
far as the last 6 months are concerned, there are just too

many imponderables for solid prediction. All advertising

media are off from 1957 at the present time and the net-

works have much time to sell. But we believe national

spot will fill a great need for advertisers who are forced

to economize . . . the sophisticated advertiser understands

its flexibility, economy and efficiency. Also, the budget

commitment for all practical purposes is but 2 weeks.

National spot TV is based on selling branded merchandise

[and] has rarely enjoyed any institutional business, where-

as the networks have carried large amounts. Usually, when
cuts are made, this is the first thing to get the ax.”

George P. Hollingbery Co. (George P. Hollingbery,

pres.) : “Spot TV is a quick barometer to American busi-

ness. W'hen national spot business is good, American busi-

ness is moving ahead with confidence. Ninety days ago the

national advertisers started to trim their market lists

—

and what schedules there were, were short in duration.

Jan. business was a result of this lack of confidence in the

future. In the next 90 days, we believe that confidence

in the future will be restored and the spot barometer will

move back to where it was in the first part of 1957.”

H-R Television Inc. (Frank M. Headley, pres.) : “Pros-

pects for TV spot in the remaining portion of 1958 are

excellent. Although admittedly they have not shown a

decided increase during the past month or two, I am
confident there will be a strong rally in the second half of

the year. The balance of the first half will probably con-

tinue to run below last year’s figures, but a strong resur-

gence in the latter half of this year will more than com-
pensate for the cautious beginning. It’s my conviction

that spot TV in 1958 will be up 10% over 1957—but every-

one will have to go out and sell hard. Good salesmanship

has always been important, but never has it been so vital

as at present. The brighter economic situation, coupled

with the increased number of stations on the air, has made
spot sales far more competitive than ever before. TV has

entered the era of salesmanship.”

NBC Spot Sales: “We’re extremely optimistic about

spot business for 1958. Indications are that our dollar
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volume for the first quarter will be 12-15% ahead of the

first quarter last year, and we expect the upward trend

to continue at least through June. Many of our major

advertisers (like Lever and P&G) are coming in with

heavy schedules for new as well as familiar brands. Ciga-

rets and gasoline and other accounts are also stepping

up their use of spot TV in our markets. If general busi-

ness conditions improve in the latter half of the year, we
can look foi-ward to the best year in the history of NBC
Spot Sales.”

John E. Pearson Co. (John E. Pearson, pres.): “It

would require a real crystal ball to predict accurately

which way the advertising ball will bounce during 1958.

What with the various agency account shifts, the sponsor

changes at the network level, spot business is bound to go

through a period of uneasiness. Just what the end result

will be any month, any period, is anyone’s guess. [But]

1957 was a fairly good year for radio spot while TV spot

suffered from new competition in certain markets and as

a result profits were down for some stations who hereto-

fore had enjoyed a boom. The recession has affected ad-

vertising plans for 1958 and, as the cliche goes, things

will probably get worse before they get better ... In the

representative field, some of the bigger finns who repre-

sent big-market, big-power stations are learning that they

have to go out and start selling for a change instead of

peddling adjacenies and so-called ‘reputation.’ In many
major markets, some so-called ‘upstart’ independents are

whipping the socks off the network affiliates, rating-wise

and dollar-wise . .

.”

Edward Petry & Co. (Ernest Lee Jahncke Jr., v.p. &
asst, to pres.) : “Following last fall’s dip, the business

booked by [us] in the last 2 months is up over the same
2-month period a year ago. Since spot TV has come to

be looked upon more and more as a basic advertising

medium, it is not surprising to find that in this era of ‘hard

sell’ national advertisers are placing increasing reliance

upon it. Just as advertisers must sell harder to move their

products, we know it will require harder selling to obtain

spot business in 1958. Because of spot TV’s vei-y flexi-

bility, which is one of its finest qualities, it would be

foolish to try to predict the course of business for the full

12 months. On the record to date, however, it is reasonable

to state that spot TV is off to an even better start in

1958 than in 1957.”

Paul H. Kaymer Co. (Paul H. Kaymer, pres.): “Good
salesmen are natural born optimists or they wouldn’t be

good salesmen. A man of considerable stature in our

business called on me the other day and said that he had
recently consulted the 16 representatives who are mem-
bers of TvB. Their consensus about the immediate future

of national spot TV business was that it might increase

about 5%. I personally am moi-e optimistic than that, but

the report is significant. There is no question whatever
about the tremendous future growth of our dynamic me-
dium. However, certain adjustments are being made that

must be completed before there is a substantial advance.

In the long run, national spot will far exceed national net-

work business.”

Venard, Kintoul & McConnell Inc. (Lloyd George
Venard) : “We are expi-essing our opinion of the 1958
prospects for spot TV [by] tripling the size of our space
on April 1 and adding a number of employes. This in-

vestment is definite dollar expression of the fact that
we expect spot business to continue its expansion. On
the other hand . . . we believe 1958 will be a year foi'

courage, for hard selling with modern tools, and for ac-

complishments.”

Television bureau of Advertising brochure out

this week classifies 293 users of network TV during

1957 as against 321 in 1956—plus 4154 users of spot TV
in 1957 vs. 4399 in 1956. But 1287 spot users spent more

than $20,000 in 1957 vs. 1206 in 1956; and 2867 spot users

spent under $20,000 vs. 3191 in 1956—indicating the in-

creased amount spent on the medium. Top 10 network and

spot TV advertisers and their 1957-56 rankings and ex-

penditures :

Top 10 Network TV Advertisers

Rank 1957 Rank 1956

Procter & Gamble 1 $47,046,000 1 $43,457,300
Colgate-Palmolive 2 19,375,700 2 19,880,300
Chrysler Corp. .. 3 18,915,800 4 18,198,300
Amer. Home Products 4 18,535,800 5 15,758,000
Lever Brothers 5 16,297,300 9 11,322,600
Gillette Co. 6 15,790,800 7 15,257,900
General Foods 7 15,550,600 6 15,688,789
Reynolds Tobacco 8 13,201,600 8 11,424,400
Ford Motor Co 9 13,023,200 10 10,316,421
General Motors 10 12,733,400 3 19,086,600

Top 10 Spot TV Advertisers

Rank 1957 Rank 1956

Procter & Gamble 1 $25,916,800 1 $17,522,500
Brown & Williamson .. 2 12,988,900 2 11,288,600
Continental Baking Co._ 3 10,190,100 8 5,732,500
Sterling Drug Inc 4 8,635,890 4 8,823,300
General Food Corp 5 8,447,900 3 9,415,900
Colgate-Palmolive Co 6 7,739,100 6 7,314,700
Lever Brothers Co 7 7,643,000 —
Carter Products Inc 8 6,995,300 — —
Miles Laboratories Inc 9 6,392,600 10 5,354,700
National Biscuit Co. 10 5,822,300 9 5,536,500
Warner-Lambert Co. — 5 7,369,400
Philip Morris Co — — 7 5,820,400

Rate increases: WBNS-TV, Columbus, March 1 raises

hour from $825 to $1200, min. remaining $200. WTIC-TV,
Hartford, Feb. 1 added Class AA hour (7:30-10 p.m. Mon.-

Sat., 6-10 p.m. Sun.) at $1000, min. at $170, Class A hour
remaining $800. WBRZ, Baton Rouge, Feb. 1 raised hour
from $400 to $475, min. $90 to $110. WCTV, Thomasville,

Ga.-Tallahassee, Fla., Feb. 1 raised hour $350 to $400, min.

$100 to $125. KGLO-TV, Mason City, Feb. 1, hour $350

to $400, min. $70 to $80. KVAL-TV, Eugene, Jan. 15, hour

$300 to $360, min. $60 to $86; combination hour with KPIC,
Roseburg, from $382.50 to $434, min. $76.50 to $99. KULA-
TV, Honolulu, Jan. 15, hour $250 to $300, min. $50 to $65.

WBBM-TV, Chicago, Jan. 1 raised base hour from $4100 to

$4500, 20 sec. $875 to $900. KPTV, Portland, Ore., Feb. 1,

hour $700 to $800, min. $180 to $225. KGEO-TV, Enid-

Oklahoma City, Feb. 5, hour $600 to $800, min. $120 to

$200. KVOS-TV, Bellingham, Wash., April 1, hour $550 to

$650, min. $137.50 to $162.50. WTRI, Albany, March 1,

hour $400 to $500, min. $75 to $100. KDAL-TV, Duluth,

March 1, hour $450 to $500, min. $101.25 to $110. WDSM-
TV, Duluth, March 1, hour $450 to $500, min. $101.25 to

$110. KHQA-TV, Hannibal, Mo.-Quincy, 111., Feb. 1, hour

$350 to $400, min. $70 to $80. KRBC-TV, Abilene, Feb.

1, hour $225 to $247.50, min. $40 to $48. Spot increases:

KFDX-TV, Wichita Falls, min. from $70 to $80. WPTA,
Ft. Wayne, min. $72 to $80.

Crosley Broadcasting Corp. reports, in 1957 Avco finan-

cial report released this week to stockholders but previously

digested in these columns (Vol. 14:4), that it enjoyed

higher sales but slightly lower profit than in 1956, con-

tributing factor being expenses incurred in starting

WLWI, Indianapolis (Ch. 13). Current report by Peter

Lasker, Crosley stations’ sales v.p., states Dec. 1957 and
Jan. 1958 sales were up 15.7% from same preceding period.

Anti-trust inquiry into talent agencies Music Corp. of

America and Wm. Monds Agency has been started by
Justice Dept., N. Y. Herald-Tribune reported Feb. 26.

Both agencies said they hadn’t heard about it and Justice

officials declined comment.
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inson, N. D., elected pres, of Theodore Roosevelt National

Memorial Park & Bad Lands Assn. . . . Samuel B. Sullivan,

ex-DeKalb, 111. schools supt., joins Educational TV & Radio

Center, Ann Arbor, as TV consultant . . . Van Beuren W.
DeVries, mgr. of WGR-TV, Buffalo, elected a v.p. of Trans-

continent TV Corp., which also owns WROC-TV, Roches-

ter and 50% of WSVA-TV & WSVA, Harrisonburg, Va.;

Eugene R. Kirschenstein promoted to business mgr. of its

WGR-TV (Ch. 2) & WGR, Buffalo . . . Mrs. Ronnie

(Laskey) Barth promoted to station traffic director, WRCV-
TV, Philadelphia.

Personal Notes: Franklin C. Snyder, recently with Mc-

Cann-Erickson and ex-gen. mgr. of WXEL, Cleveland

(now WJW-TV) named gen. mgr. of upcoming WTAE,
Pittsburgh (Ch. 4) . . . Edward Petry returned to his desk

this week after second operation ; he was released from

hospital last week . . . John J. Brennan, business mgr. of

NBC 0-&-0 stations and spot sales, shifts to Cal. National

Productions as business affairs director . . . Don Perris,

asst, to gen. mgr. of WEWS, Cleveland, named asst. gen.

mgr. . . . Richard W. Holloway, recently gen. mgr. of

WNIL, Niles, Mich, and ex-WSBT-TV, South Bend, joins

WDEF-TV, Chattanooga, as national sales mgr. . . . Ben

B. Baylor Jr., from WNHC-TV & WNHC, New Haven-

Hartford, promoted to sales project director of all Trian-

gle stations, headquartering in N. Y. . . . Ned Smith pro-

moted from sales to gen. mgr. of KOVR, Stockton, effective

April 1, succeeding Terry Lee, joining Hoffman Electronics

(Vol. 14:8); Glenn Kelley named asst. gen. mgr. . . .

Joe Costantino promoted to public relations director,

KEYT, Santa Barbara; Wm. F. Mitchell to production

mgr. . . . Mortimer B. Coley, ex-rep Burn-Smith, joins N. Y.

sales staff of rep John E. Pearson, replacing F. A. Wurster,

now San Francisco office mgr. . . . Jimmie Isaacs promoted

to v.p. & network operations director of W. D. (Dub)

Rogers’ Tex. Telecasting Inc. (KDUB-TV & KDUB, Lub-

bock; KPAR-TV, Sweetwater-Abilene ;
KEDY-TV, Big

Spring) in exec, realignment; E. A. (Buzz) Hassett named

gen. sales mgr. of all stations; John Kreiger, operations

director of KDUB-TV . . . George Guyan promoted to local

sales mgr. of KVAR, Phoenix . . . A. Hartwell Campbell,

gen. mgr. of WNCT, Greenville, N. C., last week was

chosen “Tar Heel of the Week” by Raleigh News & Ob-

server . . . Orville F. Burda, gen. mgr. of KDIX-TV, Dick-

Shake-up at MBS: Mutual board announced this

week that chairman Armand Hammer has taken over post

of pres, from Paul Roberts, George Vogel replacing

Bertram J. Hauser as exec. v.p. Thus 2 of the Hammer-
Roberts-Hauser triumvirate which took over network
when it was sold last Aug. by RKO Teleradio (Vol.

13:30,32) are now out. Action comes just 4 weeks after

Roberts announced MBS had shown profit on its operations

since last Sept. (Vol. 14:5). Vogel, an industry veteran,

lately consultant to Colgate-Palmolive Co., was elected to

MBS board, along with MBS Washington v.p. Robert F.

Hurleigh. Los Angeles attorney Frank P. Barton con-

tinues as secy., and was reelected to board along with

Hammer, who is also pres, of Occidental Petroleum Co.,

Los Angeles. Others reelected: H. Roy Roberts (no re-

lation), Ojai, Cal. oilman; L. M. Harper, pres, of Los
Angeles construction firm; Arthur Brown, pres, of Starrett

Corp., N. Y.

Obituary

Alden H. Kenyon, 63, senior v.p. of Peck Adv., N. Y.,

died in N. Y. Feb. 25. He was a v.p. of Biow when that

agency dissolved in 1956, earlier had been pres, of W. Earl
Bothwell and James A. Coveney. Surviving are widow,
daughter.

Edmund S. Lennon, 59, sales v.p. of WATV, Newark-
N. Y. (Ch. 13), also in charge of sales of radio WAAT,
Newark, died Feb. 26 at his home in Summit, N. J. Sur-

viving are his wddow% 5 sons, 2 daughters.

Harry Cohn, 66, pres, of Columbia Pictures whose sub-

sidiary Screen Gems is biggest TV film distributor, died

Feb. 27 of coronary occlusion in Phoenix. Nephew Ralph
M. Cohn is v.p. & gen. mgr. of Screen Gems.

ADVERTISING NOTES: John M. Tyson Jr., ex-Leo Bur-

nett, named marketing director & plans board member of

McCann-Erickson, Chicago . . . Arthur AVhite, ex-Reddi

Whip, elected v.p. of C. J. LaRoche in charge of Hollywood

office . . . Donald Stuart Hillman, ex-N. W. Ayer, joins

Emil Mogul, N. Y., as exec. TV-radio producer, succeeding

Henry Colman, resigned . . . G. Maxwell Ule, senior v.p.

of Kenyon & Eckhardt, named chairman of Advertising

Research Foundation’s reorganized technical committee

Wm. C. Pank, ex-Calkins & Holden, joins Reach, Mc-

Clinton as v.p. & plans board member; Joseph Allentuck,

ex-Buchanan, named comptroller . . . Wm. H. Aaron and

Robert S. Cole elected v.p.’s; George H. Hartman Jr., secy.-

treas., of George H. Hartman, Chicago . . . Erwin D. Swann,

ex-Schenley, joins L. H. Hartman, N. \ as exec. v.p. . . .

Joe Spery, from Minneapolis office, named TV-radio pro-

duction mgr., Campbell-Mithun, N. T. . . . Myers B. Cather,

v.p. of Grant Adv., Chicago, named mgr. of Detroit office,

succeeding exec. v.p. L. R. McIntosh, w^lio will devote fidl

time to agency supervision.

Annual copyrighted agency report by Feb. 24 Adver-

tising Age lists 1957 billings of 430 firms. Top 10 among
32 billing more than $25,000,000 each are ranked this way
(in millions) : J. Walter Thompson, $210 vs. $194.5 in

1956; BBDO, $209.5 vs. $194.5; McCann-Erickson, $207.5

vs. $174; Young & Rubicam, $200 vs. $181; N. W. Ayer,

$107 vs. $97; Ted Bates, $103.4 vs. $75.7; Benton & Bowles,

$93 vs. $91; Foote, Cone & Belding, $88 vs. $74.5; Kenyon
& Eckhardt, $83 vs. $82 ;

Leo Burnett, $80.2 vs. $79.

Law prohibiting ad taxes such as voted last Nov. by

Baltimore city council, which now plans to repeal levies

(Vol. 14:7), was passed this week by Md. House of Dele-

gates and sent to Senate in Annapolis, where favorable

vote was expected. Measure would prevent local go%’ts.

from singling out advertising for special taxes.

Chrysler account resigned by McCann-Erickson when
agency won big Buick business (Vol. 14:7) is split by Leo

Burnett (corporate) and Young & Rubicam (Chrysler &
Imperial). BBDO continues to handle DeSoto; Grant Adv.,

Dodge.

(
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Mew and Upcoming Stations: Two new stations

were authorized to begin operation as of March
2—and on-air box score rises to 534 (92 uhf).

KTVU, Oakland, Cal, (Ch. 2) will begin as inde-

pendent—sixth outlet in San Francisco Bay area.

WBPZ-TV, Lock Haven, Pa. (Ch. 32) , about 25 mi.

west of Williamsport, will pick up ABC-TV pro-

grams off air from WHjK-TV, Wilkes-Barre (Ch.

34) , 80 mi. away, opening outlet in area which has

been getting service from community antenna

systems.

KTVU has 25-kw RCA transmitter and 100-ft. Ideco

tower with 5-bay antenna on San Bruno Mt., South San

Francisco. Studios and offices are in elaborate new build-

ing in Oakland’s Jack London Square. Heading owners

are ex-Don Lee v.p.’s Ward D. Ingrim and William D.

Pabst, each with 31.17%. Ingrim is pres. & gen. sales mgr.,

Pabst is exec, v.p.-gen. mgr. Other owners are oilman

Edwin W. Pauley, 31.17%, who was principal stockholder

in rival applicant Television East Bay, and Stoddard P.

Johnston, 6.17%, who headed rival Channel Two Inc.

Option for 20% is held by Willet H. Brown, pres, of Don

Lee, headquartering at KHJ-TV, Los Angeles. Kenneth

Craig, ex-ABC, Hollywood, is program director; Richard

Robertson, promotion director; Robert Arne, ex-Don Lee,

chief engineer. Base hour is $1000. Rep is H-R Television.

WBPZ-TV has 1-kw RCA transmitter and 100-ft.

Stainless tower on Sugar Lusk Mt., 2.5 mi. from town.

Owners also operate radio WBPZ and are headed by

Donald C. Welch, with 4.46% of stock. Harris Lipez is

gen. mgr. of TV-radio. WBPZ staffers assuming TV duties

are Richard Yohe, sales mgr.; David King, program mgr.;

Albert Stratmoen, chief engineer. Base hour is $100.

Rep is Devney.

In our continuing survey of upcoming stations, these

are latest reports from principals:

KGHL-TV, Billings, Mont. (Ch. 8) has set March 15

target for programming as non-interconnected NBC-TV
affiliate, reports gen. mgr. Jeff Kiichli. AT&T has set

late spring target for hooking up with network. It has

25-kw RCA transmitter and new RCA traveling wave an-

tenna on 417-ft. Ideco tower. Base hour is $200. Rep is

Young.

CKOS-TV, Yorkton, Sask. (Ch. 3) has ordered RCA
transmitter and antenna for April delivery, plans pro-

gramming by June 1, reports gen. mgr. R. L. Skinner. It

has studio-office building nearly completed and will use

500-ft. Utility tower. Rep not chosen.

Two applications for TV stations were filed with FCC
this week, bringing total to 120 (30 uhf). Applications:

For Portland, Ore., Ch. 2, by Fisher Bcstg. Co., 2/3 owner
of KOMO-TV (Ch. 4) & KOMO, Seattle; for Huntsville,

Ala., Ch. 31, by local group headed by insurance man John
S. Gregory Jr. [For details, see TV Addenda 26-E here-

with.]

WJDM, Panama City, Fla. (Ch. 7) went off air temp-
orarily Feb. 27 when severe storm washed out tower and
caused extensive damage to antenna, diplexer equipment,

transmission lines and other equipment. It returned to air

Feb. 28, using 2-bay RCA antenna mounted on 150 ft.

pole with power of 3.5-kw.

CBS Readies KMOX-TV, St. Louis: CBS closed

$4,000,000 purchase of KWK-TV, St. Louis (Ch. 4) this

week, announcing that long-delayed take-over of station

in complex parlay (Vol. 14:1-2) will be effective March
16, call letters to be changed to KMOX-TV. Consumma-
tion of deal with KWK Inc. ($2,500,000 for broadcasting

assets, $1,500,000 for buildings & real estate) followed

modification by FCC of authorization for transfer by CBS
of its CP for St. Louis Ch. 11 to 220 Television Inc.

FCC deferred disposition of CP for 30 days following any
action by Court of Appeals in pending plea by FCC to

set aside stay of authorization won by onetime Ch. 11

applicant, St. Louis Amusement Co. At same time, CBS
announced these KMOX-TV personnel: Gene Wilkey, from
radio KMOX, gen. mgr.; Charles McAbee, from CBS-TV
Spot Sales, N. Y., gen. sales mgr.; Leon Drew, from
network’s WXIX, Milwaukee, program mgr.; Harry
Harvey, from KMOX, technical operations director; Tom
Stanton, from radio KWK, promotion & publicity director.

DuMont Buys Second Radio: Cleveland’s pioneer

radio WHK (5-kw, 1420 kc), which was reputed to be the

first commercial station in the city when foimded 36

years ago, was sold for $700,000 this week to DuMont
Broadcasting Corp., which a year ago bought radio WNEW,
New York for record $7,500,000 (Vol. 13:12) and which
also operates TV stations WABD, N. Y. (Ch. 5) and
WTTG, Washington (Ch. 5). Owner Cleveland Plain

Dealer thus gets out of broadcast operations, except for

40.63% interest it still has in WKBN-TV, Youngstown
(Ch. 27) and radio WKBN; it also has held CP for uhf
Ch. 19 in Cleveland since Dec. 1953, which will also be

transferred to DuMont. Announcement of pui'chase of

WHK, NBC affiliate since July 1956, indicated gen. mgr.
K. K. Hackathom would stay with station, DuMont’s
Bernard Goodwin stating no changes are contemplated in

either personnel or policies.

Bermuda’s first civilian TV station—ZBM-TV (Ch. 10)

—is now on air. Owned jointly by Bermuda Broadcasting
Co. (55%), Bermuda Press Ltd. (30%) & Mid-Ocean News
Ltd. (15%), it carries programming of ABC, CBS, NBC
and Associated-Rediffusion (British). It’s actual second
TV station in Bermuda, since U. S. military has had low-
power station on air since July 1955 for personnel at Kind-
ley Air Force Base. Reporting on station’s debut, Britain’s

Commercial Television News ended long story with this

anticlimactic comment: “In spite of some acid comments
in the local press about ‘fiat Bermudian voices’ and English
announcers—and the fact that high winds blew down the
tower during the second evening’s transmission—the new
station seems all set for success.”

Eight video tape recorders were shipped this week by
Ampex Corp. to stations, including first east of Mississippi.

They went to Philadelphia’s WFIL-TV and Pensacola’s
WEAR-TV (2 each), New York’s WOR-TV, San Antonio’s
KENS-TV, Louisville’s WHAS-TV, Los Angeles’ KHJ-TV.
Production model recorders previously shipped went to
Seattle’s KING-TV, Portland’s KGW-TV, San Francisco’s
KRON-TV, Houston’s KPRC-TV.

Translator starts: K78AI, Libby, Mont, began Feb.
18 repeating KHQ-TV, Spokane; K70BB, K77AI, K73AI,
K80AL, K83AE, Redwood Falls, Minn, were testing Feb.
19, carrying all Minneapolis-St. Paul stations, including
educational KTCA-TV.

New rep: WMBV-TV, Marinette-Green Bay, Wis. to

Hollingbery March 1 (from Venard, Rintoul & McConnell).



8

Incredible Case of Comr. Mack: Everything seemed
to fall into place suddenly Feb. 28 during FCC
Comr. Richard A. Mack’s testimony on Miami Ch.

10 case, in course of Harris subcommittee hearings

on “improprieties” in regulatory agencies (p. 1).

Having heard Mack testify for 1Y2 days, Con-
gressmen apparently came to the conclusion that

Mack was telling the truth; that his faults were
weakness and ignorance, not Machiavellian cun-

ning.

Harshness of questions softened as subcom-
mittee members learned that Mack really didn’t

know how Miami attorney Thurman A. Whiteside

was taking care of him financially; that he was
apparently unaware Whiteside might be influen-

cing him to vote for winner National Airlines.

Chairman Harris (D-Ark.) wrapped situation

up with unusual 800-word written statement,

which he stepped out of room to dictate during

Feb. 28 hearing. In part, it reads

:

“You have admitted receiving money or loans from

a trusted friend, a man in whom you admittedly have

explicit confidence. You have accepted a number of these

so-called loans or payment of money during the time that

you have been a member of the FCC. At the same time,

you have admitted that you knew that he was interested

in a matter pending before the Commission on which you

were to pass, and on which you did pass judgment . . .

“The revelation from these hearings has presented

one of the most fantastic operations I have ever known of.

It is a disgraceful situation that undoubtedly has des-

troyed the confidence of a lot of people in this great

agency. Steps should be taken to correct it.

“I cannot see anything through all of this revelation

but a deliberate conspiracy to bring about certain results

through the instrument of an important agency of the

Federal Govt.

“I feel sorry for you. You are to be pitied, in my
opinion, because I think you have been used as a tool

in this unfortunate mess.

“It seems to me that the best possible service that

you could render now as a member of the FCC would be

to submit your resignation. Furthermore, it seems to me
that the President of the United States, who is responsible

under the law for your appointment, should unhesitatingly,

under the circumstances revealed during these hearings,

make a request for your resignation, and thus employ

action that would establish the confidence so vitally neces-

sary in this great agency of the Govt.”

^ ^ 4:

Mack sat stunned, blinking away the beginnings of

tears, finally said: “I will seriously consider your remarks.

I haven’t withheld anything. I appeared voluntarily. I

tried to cooperate. In light of your statement. I’d like

to be excused until sometime next week.”

Harris said request was “reasonable,” asked Mack
to return March 5—and Mack agreed. Hearing then re-

cessed, and Mack’s legal asst. H. Earle Barber rushed to

side of the grey-faced 48-year-old commissioner, led him

slowly to rear of hearing room—where he put on his coat

and hat and took his departure.

Reporters tried vainly to draw Mack out but he

said only “no comment.” Later, his counsel Wm. Porter,

substituting for partner Roger Robb, said that he had

no idea whether Mack planned to resign; that Mack was

in “good shape,” taking situation “in his stride”; that

he’d be back on the stand March 5, as far as he knows.
Committeemen were inclined to regard Mack as naive,

not wilfully crooked. Refiecting Mack’s naivete was his

observation, when he told about frequent borrowings from
Whiteside since their college days: “I must confess that

throughout my career I have not been what might be
called a money maker.” Also: “I find it most difficult to

slam the door in the face of a Cong^ressman or a Senator
or a friend, but I have always tried to steer the conversa-

tion away from the merits of any particular case.”

With virtually all members of Harris group later

stating they agree Mack should resign, question is raised

about procedures to remove him if he refuses. President
Eisenhower, during this week’s news conference, said he
was passing “no judgment at this time” because Attorney
General Wm. Rogers is studying matter. “The only
function of the President in a thing of this kind,” he said,

“is to appoint the man, and he is appointed to a term and
the only way he can be removed is for cause, so therefore

I assume that would be by a trial of some kind.” The
President himself or Congress can conduct an impeachment
trial.

Attorney General Rogers this week denied reports

Justice Dept, had recommended Mack’s removal, said de-

cision was up to President. “We’ve had reports from the

FBI,” he said, “but we haven’t received the final report.

The investigation isn’t closed.”

* * * *

What led up to climax in case was 4% days of testi-

mony by Whiteside and Mack on their financial dealings.

Basic facts are these: In early 1953, when Mack was
member of Fla. Railroad & Public Utilities Commission,
Whiteside simply gave him 1/6 interest in Stembler-

Shelden Insurance Agency, Miami, which handles National

Airlines TV account. Then, he gave him all of Andar Inc.,

a holding company. Mack’s earnings from these owner-
ships from 1953-57 were $10,000-$13,000 (exact amount
isn’t clear)—and Whiteside applied the money against

loans he’d given Mack.

What it comes down to is that Whiteside loaned Mack
money, then gave him the wherewithal to pay it back.

Mack testified that he knew almost nothing about these

companies, implicitly tnisted Whiteside to take care of

things. What had Mack done to earn the money? He said

he supplied insurance company with list of truck and biis

companies that could use liability insurance—and that’s

all. He avowedly didn’t know it handled the airline busi-

ness, and this week announced he w’as giving up his owner-

ship in the agency immediately.

Whiteside testified he’d taken 7 promissory notes for

loans. Mystery developed when he said he had turned

them over to subcommittee. Harris said they couldn’t be

found. Mack said Whiteside had sent 2 or 3, marked
“paid,” back to him but that he had destroyed them.

Whiteside’s testimony covered a maze of bookkeeping

transactions that seemed impossible to unravel. Rep. Moss
(D-Cal.), a businessman nith good grasp of bookkeeping,

called Whiteside’s system “amazingly convenient.”

* * *

How did Whiteside attempt to influence Mack in favor

of successful National Airlines’ application? Whiteside

testified that, without fee, he was doing a favor for Robert

Anderson, attorney for Airlines. All he did, he said, was
to tell Mack that Airlines’ principals were of high quality.

Mack testified to same thing.



9

Mack read prepared statement at beginning of his

testimony, said he voted for Airlines because of principals’

ability, their Fla. residence, their plans to devote con-

siderable time to station. He said Airlines would have

won even without his vote, for decision would have been

3-1-1—though he noted that he voted first, under FCC
procedure in which junior member declares himself first.

Mack said Whiteside had also contacted him in con-

nection with Miami Ch. 7 and a Charlotte, N. C. case

—

but subcommittee didn’t ask for details.

Letter from Sen. Kefauver (D-Tenn.) was read into

record to effect that he got concerned when he heard his

friend A. Frank Katzentine might lose case because of

“influence”; that he urged Democratic Comrs. Bartley &
Hennock to vote on merits of case at time Katzentine held

favorable recommendation of examiner.

Kefauver said he had met Mack and Mack spoke “feel-

ingly” of indebtedness to ex-Chairman McConnaughey for

help in getting him on Commission. Mack testified, how-

ever, that he didn’t know what, if anything, McConnaughey
or any other Republican might have done toward his ap-

pointment. All he knew, he said, is that Fla. Democratic

Senators Smathers & Holland were for him.

Democratic members of subcommittee tried to get

Mack labeled an “Eisenhower Democrat” but Mack said

he hadn’t supported Eisenhower.

* * * *

It isn’t known yet whether Justice Dept, will take

criminal action against Mack. During week, Harris read

several provisions of laws which he said put Mack and

others “in a very bad position.” These included section of

Communications Act prohibiting commissioners from en-

gaging in “any other business.” Mack’s defense was that

he wasn’t “actively engaged” in the insurance firm. An-
other was section of Criminal Code applying to those who
attempted to influence “the due and the proper adminis-

tration of the law.”

Congress is moving fast on legislation designed to

curb influence. Senate Judiciary subcommittee under Sen.

Ervin (D-N. C.) starts hearing March 5 on bill (S-2462)

introduced by Sen. Jackson (D-Wash.). Rep. Wolverton

(R-N. J.) introduced similar bill (HR-11022) which was
referred to Commerce Committee.

Newspaper editorial comment has become more and

more insistent. Said N. Y. Times: “Many officials in a

position to pass upon such favors and a multitude of per-

sons, including members of Congress, seeking them for

themselves or their friends, are without doubt enmeshed in

the business of extralegal influence peddling. It is only

when the American public insists on a higher standard of

morality among its public servants that this corrosive dis-

ease will be cured. We all have a share in Mr. Mack’s

case.”

The Washington Post editorialized: “Filing an appli-

cation for a [TV] license is, at best, a costly gamble . . .

It is a matter of record that one applicant spent $1,000,000

on his application—all of it legitimately—before obtaining

a license. Anyone who takes such a gamble is entitled to

expect that the game he enters is not going to be played

with loaded dice. He is entitled to expect that the prize

will be awarded on the merits of the exhibits and data and

surveys and engineering research he has assembled at so

much cost—and not on the basis of backdoor influence ex-

erted by Congressmen, Administration moguls, political

fixers or friends of rival applicants.”

:|c ^ «

Harris subcommittee will continue with Miami Ch. 10

case, though Harris says “we’re about through.” Hearing

resumes March 3—with Whiteside, then Katzentine, on

stand. National Airlines pres. G. T. Baker and his coun-

sel Alexander Hardy are due next day. Mack day after.

Caucus room of Old House Office Bldg, will again be scene.

The ousted Dr. Schwartz, who had predicted commit-

tee “whitewash,” said Feb. 28 he was in full agreement

with the Harris statement demanding Mack’s resignation,

that he wanted publicly to commend the subcommittee “for

its efforts to get at the truth” and that the hearings so far

have provided a “total vindication of my statement and
position.” Ex-subcommittee chairman Rep. Moulder (D-

Mo.), noting that Doerfer and Lee had joined with Mack
in the Ch. 10 vote, predicted to newsmen that the probe

could also lead to their resignations.

Harris said he believed Col. Gordon Moore, Mrs. Eisen-

hower’s brother-in-law, should come forward as a witness,

but declined to state whether he would invite Moore.

Toll Franchise Dropped: Rather than face referendum
next June, Paramount-owned International Telemeter

Corp. asked Los Angeles city council last week end to

drop its wired pay-TV franchise. Skiatron, which also

has been awarded Los Angeles franchise, has indicated

it will follow suit.

Question of revoking franchises is still scheduled for

June 3 ballot as result of petitions filed by movie exhibitor-

led “citizens’ committee” (Vol. 14:4,7), but council has

set hearing on franchise withdrawal for March 5. In

letter requesting withdrawal of franchise. Telemeter pres.

Louis A. Novins said his company plans to concentrate on
wiring smaller cities where “the decision will be made in

thousands of American homes and no vested interests can

stop their free choice.”

Skiatron last week received go-ahead fi'om city council

of Santa Ana^ 30 mi. south of Los Angeles, for wired

pay-TV system, and its strategy appears to be to ring

Los Angeles with pay systems in suburban communities.

Meanwhile, “First National Conference on Pay TV”
was called for June 28-29 in San Francisco by editor Don
Rico of Pay-TV Newsletter & Digest, San Francisco news-

letter devoted to subscription TV.
Still smarting over resolutions adopted by House and

Senate Commerce Committees, Zenith and Skiatron this

week put out further statements attacking network lobby-

ing. And Sen. Long (D-La.) inserted in Congressional

Record FCC Chairman Doerfer’s reply to his letter de-

manding investigation of charges some TV stations “have
violated their duties as licensees” in campaigning against

toll TV. Doerfer said he is studying Long’s letter and will

make full reply “shortly.”

Another anti-subscription-TV bill, HR-10978 by Rep.

O’Konski (R-Wis.), was introduced this week.

FCC Chairman Doerfer will discuss “Broadcasting

Looks to the Future” at April 11 session of Boston U’s

2-day Conference on Enlightened Public Opinion. New
building of school of public relations & communications
will be dedicated April 12.

NCAA football games will be televised by NBC next

fall for 4th consecutive season, contract signed this week
calling for national telecasts on 8 Sat. dates and Thanks-
giving, plus 4 regional telecasts.
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TV's Editorial Function: As a leader in community
affairs, a local TV station has duty to take firm

stand on local issues—but only after thorough re-

search to find the right position. This was view

of 2 panelists—CBS news v.p. Sig Mickelson and

Miami’s WTVJ news v.p. Ralph Renick—at Feb.

26 Radio Television Executives Society round-table

discussion in N. Y.

Mickelson announced that CBS-owned WHCT,
Hartford (Ch. 18) will begin regular weekly 15-

min. program of editorials March 2. He outlined

these details ; Rather than use regular news staff,

station has employed entirely separate editorialist,

who specializes in keeping himself completely in-

formed on all local and regional issues. Experi-

ment will be restricted to local topics. Editorialist

will report his findings to WHCT management
committee to determine station’s viewpoint.

Person delivering editorial won’t appear on screen.

His voice will be heard and viewers will see only a moving

tape with the editorial copy. Opposition point of view

will be given equal opportunities; letters to management
concerning editorials will be encouraged and representa-

tive sampling of them will be telecast on each program.

As to network editorials, problems are different.

Mickelson said CBS has editorialized on 3 different oc-

casions, has formulated these rules: (1) News and opinion

should be separated, with editorials plainly identified.

(2) Editorial must represent management opinion. (3)

It must be product of thorough, exhaustive research. (4)

Affiliates should be notified of full content sufficiently in

advance of air time to give them opportunity to reject

editorial. (5) Opposition spokesmen should have op-

portunity to obtain comparable time.

Renick, who is in charge of what he called “the first

continuing TV editorial in history,” explained that WTVJ
has had daily TV editorial since Sept. 2, 1957, which he

delivers on his evening news show. Booklet, The Television

Editorial, distributed at meeting and available from WTVJ
on request, states that ratings of Renick’s news show in-

creased from about 15 before editorials were begun to

32.5 last month, and not only have stirred considerable

favorable comment but often have had concrete results

in civic betterment.

Renick’s rules for TV editorializing: (1) One person

must be sole, final authority. (2) Editorials should be
restricted to local and state issues. (3) Station must con-

duct intensive and speedy research. (4) The one who de-

livers editorial must be well-known and respected, and
must know his community well. (5) Editorial must be
labeled as such and separated from news segments. (6)

“Courage is important—to take a definite stand and then

stick with it.” (7) No editorial should be just a “blast”

—course of action must be presented. (8) “Editorials

should be clearly on side of righteousness and betterment.

Canon 35 Protests Tabled: American Bar Assn.’s ban
on TV-radio-photo coverage of court proceedings stayed in

lawyers’ code book unchanged this week despite pleas by
NAB and ANPA that Canon 35 be relaxed. Convening in

Atlanta, ABA House of Delegates granted unprecedented

hearing to broadcasters and newspapers on camera-&-mi-
crophone issue. Then House voted to defer any action pend-
ing annual ABA meeting Aug. 25-29 in Los Angeles, when
recommendations by special committee for retention of

Canon 35 (Vol. 14:1) will be presented. NAB freedom-of-

information committee chairman Robert D. Swezey
(WDSU-TV & WDSU, New Orleans) argued that TV-
radio coverage of courts is needed to give public full knowl-

edge of administration of justice, urged that fact-finding

bar-media committee be named to test whether trials would
be disturbed. ANPA counsel Elisha Hanson told House
that “photographing, broadcasting & televising of trials

under present-day methods can be done without degrading

the court.” They were opposed at hearing by Richard P.

Tinkham, chairman of ABA committee on Canon 35, who
argued that cameras & microphones can interfere with

orderly court procedure, affect trial results.

FCC Tight With VHF Experimentals: fcc isn’t go-

ing overboard in authorizing short-spacing experiments

with vhf stations. This week, it turned down request of

WITV, Ft. Lauderdale (Ch. 17) to operate simultaneously

on Ch. 6 from its present site—Commission simply con-

cluding: “The proposed program of experimentation does

not offer sufficient promise of substantial contribution to

the development of the TV art to warrant grant of appli-

cation.” Vote was close, however—Comi*s. Doerfer &
Craven dissenting from action of Hyde, Bartley & Lee,

while Mack & Ford were absent.

WJMR-TV, New Orleans, is making similar experi-

ment with Ch. 20 & Ch. 12.

There were several allocations actions: (1) Denied

proposal to add a 4th vhf channel to San Antonio. (2)

Added Ch. 13 to Panama City, Fla. (3) Started rule-

making on proposals to shift KATV’s Ch. 7 from Pine Bluff

to Little Rock, Ark., Ch. 12 from Brainerd to Walker,

Minn. (4) Terminated proposal to shift WMBV-TV’s Ch.

11 from Marinette to Green Bay, Wis.—at request of

WMBV-TV and its purchaser {Evening Telegram, Norman
M. Postles & Walter C. Bridges) which said it wants to

study situation before determining whether to move.

One CP was granted—Ch. 12, Logan, Utah, to Cache

Valley Bcstg. Co. (Reed Bullen). [For details of week’s

actions, see TV Addenda 26-E herewith.]

HIE Demands Annual Wage: First big gun in

1958 labor contract negotiations with electronics industry

was fired this week by lUE, union aiming demands at

RCA for guaranteed annual wage, “substantial” pay in-

creases, more fringe benefits covering 25,000 employes.

Bargaining on full economic package to replace 2-year

1956 agreement probably will start in April. Present con-

tract runs out June 1. Next in lUE’s line of fire: GE &
Westinghouse, whose 5-year contracts call for reopeners

this year. Union pres. James B. Carey said 1958 negotia-

tions “may well be the most significant the lUE has

engaged in.” Other developments on labor fronts: (1)

NABET agreements with NBC & ABC, negotiated last

month in Boston on national basis (Vol. 14:6), were re-

jected by publicist members of Hollywood Local 53, threat-

ening strike on networks. CBS faced similar local rejection

of national IBEW agreement (Vol. 14:8). (2) Hollywood

musicians asked AFM pres. Petrillo for permissicMi to

picket major Hollywood studios in dispute over TV royalty

payments (Vol. 14:8)—move which could halt movie pro-

duction. (3) NAB filed 29-pp. brief wdth Labor DepL’s

wage & hour div. protesting proposed rule that TV-radio

news stringers are regular employs of stations, subject

to overtime provisions of Fair Labor Standards Act. NAB
ax'gued stringers are independent contractors, that many
would lose jobs without FLSA exemptions.



HI-FI RINGS TILL FOR PHONO MAKERS: Reflecting hi-fi surge , those phono makers who

put chips on high end of 1957 lines reaped a happy harvest, according to the latest

EIA statistical wrap-up of phonograph-hi-fi business. Staggering 600% increase was

scored in factory sales of radio-phonographs in over-$300 bracket. Big increases

were evident, also, in all high-end brackets.

Industry missed by a hair the prediction of 5,000,000 phonos, radio-phonos

and player attachments (Vol. 13:51 — actually sold 4,975,000 — and scored a 19.2%
increase over 1956. Year-end inventories were in fine shape — 575,000 iinits — of

which 220,000 were 45rpm record changers.

Note these hi-fi successes ; Sales of over-$300 console radio-phonos jumped
from 50,000 units in 1956 to 300,000 in 1957. 0ver-|200 phonos, without radios ,

increased from 150,000 units to 420,000. Table-model phonos over $150 increased
from 60,000 units to 119,000 in 1957.

Entire radio-phono group boosted sales from 526,000 in 1956 to 1,048,000
in 1957, while phonos without radios showed a substantial increase — up from about

3.300.000 to 3,700,000. Record player attachments were off, 213,000 vs. 312,000.

Trend toward portables was evident throughout 1957, specially in the radio-
phone combination class where units selling for more than $80 increased from 56,000
to 146,000; sales of $50-$80 units increased from 76,000 to 98,000 and only 5000
units remained in inventory at year end. Portables without radios increased sales
in all price brackets: 0ver-$100, up from 168,000 to 313,000; $70-to-$100 increased
from 328,000 to 384,000; $50-$69, from 318,000 to 325,000; under $50, up from
33.000 to 84,000. And, factory inventory of portable bracket was less than 10% of
industry production for the year.

COLOR TV-STILL NO RANDWAGON: "Well, what’s wrong with the Cadillac trade ? " Thus

,

RCA chairman David Sarnoff's response when asked why he thought color TV, the bright
hope of both the telecaster and the merchandiser, hasn't yet taken hold and is still
regarded as a rich man's playtoy. Gen. Sarnoff wouldn't say any more, for he has
some very capable executives assigned to the job of popularizing color. But he did
indicate by his remark that RCA is content, if not satisfied, that it's making prog-
ress with color even if it's still regarded as a carriage-trade item.

Turning out splendid pictures , and with some 325 stations equipped for teTe-
casting color, it's potentially the one big hope held out for a hypo to the TV trade
in the way of high-end sales. Yet, because prices continue high and lower-end sets
are easier to sell, the attitude of the rest of the industry is one of just plain
apathy — and until this week it looked as though RCA-NBC (with assists from CBS-TV)
would once again have to carry the color ball itself this year.

Westinghouse will actively seek 10% of this year's color sales, according to
Edward Kelly, gen. mgr. of its TV-radio div. "We ran a survey among our dealers and
distributors," he told us, "and find the demand for color is high enough to warrant
our getting in." He indicated Westinghouse would make upwards of 18,000 color sets
this year and said its prices would be "competitive." That can mean only that his
1958 color line will begin at $495 or $550, depending on RCA June line's starter.

But the attitude of the rest of the industry can best be described as let's-
wait-and-see. It was expressed the other day by Philco pres. James M. Skinner when
he told us,' "You can say again what I said last year." In June 1957, Skinner went
on record as stating color was still not a finished product, that Philco would have
a color set in its line but that it would not push it.

Philco, GE, Admiral, Motorola & Sylvania had color sets on display at Jan.

11 -
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marts in Chicago — but, as of this week, their spokesmen indicated they would be no
more active this year than they were last in promoting their color sets. Others who
make limited quantities of color receivers are Emerson , Hoffman , Magnavox . Reports
that Zenith is making plans can't be verified, though it now probably ranks third
only to GE (if combined with Hotpoint) in sales of black-&-white sets. RCA is first.

* * * *

RCA's big 1958 color push starts in June when it introduces a new line of
sets. Currently, it's staging a trade-in promotion on 11 color sets, having ceased
production of the so-called 700 Series of early 1957 and of last fall's 800 Series.
June line will be known as the Mark Series, according to Robert A. Seidel, exec,
v.p. for consumer products. It may include some carryovers from 1957.

But don't look for the rumored $599 set in that line. Seidel would not dis-
close pricing plans specifically — but he did say, "Our costs keep going up." It

may be recalled that the low end of the 700 Series had a |495 list, when the 800
Series appeared in the fall the low end was |550, ranged up to $850. Some dealers
are selling the $495 models for $395, the $850 for $600. It can be assumed the new
series will start no lower than $550. Then there's also the $39.95 warranty for 3

months' service and one year's components and the $99.95 warranty for full year —
not likely to be lowered.

How many color TVs are now in use , nobody except possibly RCA really knows

—

but Sylvania's Frank Mansfield estimated 160,000 at end of 1956, 320,000 at end of

1957 (Vol. 14:5) and RCA does not dispute the figures. At least 300,000 are RCAs .

and that company apparently has set a rule-of-thumb that real mass production will
not be achieved until there are at least 1,000,000 color sets in use. RCA keeps up
its promotion, during the last year increased its so-called "key color dealers" from
2500 to 4500. Seidel claims color sales in first 5 weeks of 1958 were double those
of the same preceding year's period — but what the figure was then, he doesn't say.

More About Auto Radios: in listing makers of auto radios (Vol. 14:8), we omit-

ted to mention Motorola as the maker of all factory-installed radios for American
Motors. That this is important is manifest from fact that Rambler is enjoying big

popularity at the marketplace — and Motorola tells us its orders are substantial.

Motorola also claims that it ranks No. 1 in after-factory sales of auto radios.

TV-Radio Production: tv set production was 86,903 week ended Feb. 21 vs. 98,841

preceding week & 123,225 in 1957 week. Year's 7th week brought production to

723,457 vs. 785,965 last year. Radio production was 192,460 (70,792 auto) vs.

211,545 (68,874 auto) in preceding week & 307,909 (126,450 auto) last year. For 7

weeks, production totaled 1,572,934 (556,139 auto) vs. 1,941,105 (909,951 auto).

Trade Personals: Eugene a. Tracey resigns as Emerson

sales v.p., his future plans undisclosed . . . John J. Graham
promoted to new post of mgr., operations administration,

RCA industrial electronics products . . . M. R. Duncan pro-

moted to mgr. of product service & marketing administra-

tion, GE technical products dept. . . . Howard G. Strassner

promoted to mgr. of manufacturing, Stromberg-Carlson

telecommunication div., succeeded by Roy W. Jones as mgr.

of production; Malcolm P. Herrick promoted to mgr. of

quality control; Wm. J. Conley Jr. to mgi'. of plant main-

tenance ... A. Robert Baggs promoted to mgr. of market-

ing, RCA Victor Radio & Victrola div. . . . Joseph T. Cimo-

relli promoted to mgr. of manufacturing, receiving tube

operations, entertainment tube products dept., RCA elec-

tron tube div. . . . W. J. Zaun promoted to new post of

mgr., operations, govt, service, RCA Service Co.; T. Y.

Flythe succeeds him as mgT., quality control . . . John R.

Wagenseller promoted to mgr. of services, marketing dept,

of RCA semiconductor div.

ELECTRONICS PERSONALS: G. Ross Kilgore, ex-direc-

tor, Signal Corps electron device div., rejoins Westing-

house as mgr. of new applied research lab, Baltimore;

Dr. Arthur Jensen. ex-RCA, named mgi'., special electron

devices section; Gerald Klein, ex-Signal Engineering Labs,

named mgr., microwave tube section . . . Henry Lehne

promoted to v.p. of Sylvania electronic systems div., con-

tinuing as gen. mgr.; R. Neal Breesman pi-omoted to cus-

tomer relations district mgr. at Dayton . . . Angus Mac-
Donald promoted to director of engineering. Motorola

military electronics center (Chicago) and communications

& industrial electronics div. . . . S. D. Heller promoted to

new post of v.p., BMEWS (ballistic missile early warning

system) sendee, RCA Service Co.; K. M. McLaren pro-

moted to v.p., missile test project . . . Frank V. Wallack Jr.

named director of research, Westbury Electronics, West-

bury, N. Y. (community antenna equipment) . . . l\Ielville

D. Bowers, specialist in servo-mechanisms for guided mis-

siles, named head of electronic section, Edison Research

lab.
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GE Abandons Fair Trade: Moribund fair trade got

a death blow this week from GE, world’s largest

electrical manufacturer, which told retailers it

would stop trying to maintain consumer prices.

Sunbeam promptly followed suit, removing the

last small appliance manufacturer from the fair

trade list.

This latest jolt came just at a time when fair

trade advocates were trying to stem their waning
fortunes. Politically potent small business groups

persuaded Rep. Oren D. Harris (D-Ark.) chairman

of the House Commerce Committee to introduce a

bill (HR-10527) amending the Federal Trade Com-
mission Act and charging the Commission with

enforcement of fixed prices. Sen. Humphrey (D-

Minn.), infiuential member of the Senate Small

Business Committee, himself once a strong fair-

trading druggist, said he’s “studying several

drafts of new fair trade legislation” but has not

decided what to introduce, if anything.
The National Association of Retail Dmggists and its

Bureau of Education on Fair Trade—principal lobbyists

for Federal price fixing laws—were credited with author-

ship of the Harris bill which skillfully skirts any direct

mention of fair trade, says its purpose is to “equalize rights

in the distribution of identified merchandise.” Practically,

the bill would make it lawful for the manufacturer or

distributor to establish resale prices on goods in inter-

state commerce.

DISTRIBUTOR NOTES: GE names v.p. Wm. C. Wich-

man as gen. mgr., GESCO div., succeeding v.p. Charles

R. Pritchard, named special consultant . . . Philco trans-

fers Carl Krumrei to gen. mgr. of Los Angeles branch,

succeeding Wallace Ostman, resigned (Vol. 14:6); he is

succeeded as Chicago branch gen. mgr. by Charles Haki-

mian, ex-Norge-Chicago pres., who rejoins Philco . . .

Canadian Admiral promotes Andy Hause to mgr., Toronto

branch, Wallace Johnston to product mgr., TV-radio div.;

Keith Comly to mgr. of appliances, succeeded by Doug
Wood as traffic mgr.; names E. J. Mullen gen. mgr. of sub-

sidiary Ensign Acceptance Corp. . . . Zenith appoints Nel-

son & Small, Portland, for Me. & 3 counties of N. H., re-

placing Emery Waterhouse, Portland . . . Admiral appoints

Reines Distributors, Albany, its northeastern N. Y. dis-

tributor, for central N. Y.; Reines opens offices at 102 W.
Division St., Syracuse . . . Stromberg-Carlson appoints

James Gedney, Lakewood, Colo., for special products div.,

Denver & Rocky Mt. area . . . Leo J. Me^erberg Co., San
Francisco (RCA) adds 13 counties of San Joaquin Valley

formerly serviced by Edco, Fresno, to northern Cal. terri-

tory; names Jack Smith Fresno district mgr. . . . Hotpoinf

promotes Floyd M. Slasor Jr. to Buffalo district product
service mgr. . . . Graybar promotes W. K. Collum to mgr.
of Roanoke branch . . . GE Los Angeles names Jack
Fitzpatrick, ex-Kierulff (Motorola), to new post of exec,

sales mgr. for TV in southern Cal. . . . Hotpoint names
Thomas H. Marden, ex-Paul Jeffrey, Syracuse, district

sales mgr., Buffalo . . . Graybar promotes L. A. Russ to

operating mgr.', Evansville, Ind.; C. J. Fiely to opci-ating

mgr., Louisville; W. J. Hewitt to supervisor, Lexington
*

. . . Precision Radiation Instruments names Lloyd Dopkins,

ex-Granco, gen. sales mgr. of Radio Craftsmen div. with

headquarters in N. Y. . . . Sterling Hi-Fidelity Inc., N. Y.

(Nordmende, German hi-fi), appointed American distribu-

Abandoment of fair trade by GE and Sunbeam started

a wave of price cutting in small appliances across the

nation. Word of the proposed action leaked out early in

the week and, within hours, major retailers had slashed GE
appliance prices as much as 60%.

Reason for GE’s move, according to W. H. Sahloff, v.p.

for housewares and radio receivers: (1) Adverse legal

decisions in 11 states have made fair trade enforcement
impossible. (2) Fair-trading dealers “have been placed in

an untenable competitive position when located next to

non-fair trade areas.” Trade sources noted that the high

cost of policing GE prices, reputedly $500,000 annually,

also may have been a factor. Sunbeam’s reason: “To stay

competitive with GE.”

Congressional advocates of fair trade took the GE-
Sunbeam action in stride, promised to press for effective

fair trade laws this year. They speculated that GE—and
many others—would be back on the fair trade bandwagon
once enforceable laws go on the statute books. In its

annual report, the Senate Small Business Committee prom-
ised “to study carefully the proposals of proponents of

Federal fair trade laws, with full cognizance of the eco-

nomic problems confronting independent manufacturers
and retailer's.”

Two factors make 1958 a ripe year for fair trade talk

—

if not conclusive action—in Congress: (1) It is an election
year, with Congressmen cuiTying favor of vote-producing
small business groups in their home districts. (2) The
business letdown will stimulate all kinds of plans to help
the little retailer compete with the discount house and large
department store.

tor for Norwegian DNH speaker line . . . Tafel Electric
& Supply Co., Louisville ( Westinghouse)

,
promotes George

Lawler to gen. mgr., succeeding Paul Tafel Sr., retired
. . . West Texas Appliance Co., San Antonio (Philco),
names Tom Paradee, ex-Strauss-Frank, Dallas (Sylvania)
as sales mgr. . . . Calbest Electronics appoints Craig Corp.,
Los Angeles (Columbia phonos), for hi-fi components in
southern Cal. . . . Bell Sound Systems appoints McDowell
Redlingshafer Sales Co., Kansas City, for tape recorders
& hi-fi equipment in Kan., Neb., la.. Mo.; adds Okla. to
territory of W. R. Hays Co., Dallas . . . Erie Resistor names
Ferguson Electronics Supply, Detroit, for Erie, Teflon,
Corning Glass electronic components . . . General Precision
Labs appoints educational TV products div. of National
Theatre Supply (27 branch offices) for educational closed-
circuit TV systems.

CBS-Hytron’s J. H. Hauser, distributor sales mgr.,
tube div., reports realignment of distributor sales organiza-
tion: Reporting to W. W. Posey, east central regional
sales mgr.: J. H. Denelsbeck, Columbus; H. Munna, De-
troit; S. R. Selby, Indianapolis; W. F. (Jood, Cleveland;
D. R. Smith, Pittsburgh. Reporting to F. M. Hickey,
northeast regional sales mgr.: J. E. Doane, Boston; J. F.
Gilbert, N. Y.; R. R. Clauss, Philadelphia; B. F. Hayes,
Syracuse; W. J. Cote, Newark; W. H. Dunn, Washington,
D. C. Reporting to H. L. Reichert, midwest regional sales
mgr.: J. F. Conti, St. Louis; R. R. Pegler, Kansas City;
A. F. Baldensperger, Dallas; F. E. Castle, Houston; R. S.
Dunn, Chicago. Reiwrting to W. J. Fitzpatrick, west coast
regional mgr.: L. M. Hitt, San Francisco; J. M. Bearse,
Seattle; E. W. Stack, A. Trafford, Los Angeles. Heimann
Co. is Minneapolis rep.; A. J. Nelson Co., Denver; Cary
Chapman & Co., Atlanta (southeast).
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RCA-Zenith SeillemenI: In wake of last week’s
criminal anti-trust indictment of RCA by N. Y,

Federal Grand Jury for alleged patent^distribution

monopolies (Vol. 14:8), RCA revealed this week
that it came out of last year’s Zenith anti-trust

settlement (Vol. 13:37-38) with better terms,

cash-wise, than many in industry had speculated.

Under terms of Zenith agreement, RCA, GE
and Western Electric agreed to pay Zenith and
tube-making subsidiary Rauland approximately

$10,000,000 over 10-year period—but each com-
pany’s share in payments had never been spelled

out publicly. In annual report this week (see p.

15), RCA revealed that its contribution to settle-

ment will total only $4,800,000—payments not to

begin until 1960. RCA also stands to get $700,000

to $3,000,000 from Zenith when each company’s
back patent royalty claims are arbitrated. Here
is text of RCA’s statement on terms of settlement

—first official report on settlement by any of com-
panies involved in suit

:

“Under the terms of the settlement agreement Zenith

and Rauland agreed to make payments to RCA for use

of RCA patents on which RCA had sued them for infringe-

ment; the aggregate amount of such payments by Zenith

and Rauland to RCA to be determined by arbitration be-

tween a maximum of $4,700,000 and a minimum of $2,800,-

000. RCA agreed to pay Zenith and Rauland for Zenith

and Rauland patents used by it in an amount to be arbi-

trated between a maximum of $2,100,000 and a minimum
of $1,700,000. RCA’s contribution to the settlement of

the litigations is $4,800,000, to be paid at the rate of $600,-

000 in 1960 and $700,000 during each of the succeeding six

years. (This is equivalent to an immediate cash payment

of $3,961,843 at 3(4% interest.) Five-year royalty-free

cross-license agreements have been entered into by RCA
with Zenith and Rauland under domestic and foreign pat-

ents issued before September 1, 1957 relating to electrical

phonographs, radio and black-and-white television receivers

and tubes. These licenses do not include any developments

in the field of color television nor in other areas of research
nor in pay TV. RCA has notified its domestic licensees of its

willingness to modify its licensing agreements with them.”
RCA statement didn’t give details on status of its dis-

cussions with other licensees looking toward modified li-

cense agreements. It did, however, report that GE and
Western Electric “paid RCA in 1957 a net cash sum of

$24,500,000 and RCA agreed that their licenses under
inventions subject to their respective patent license agree-

ments from RCA are now paid up,” noting that “RCA
already has paid-up licenses from General Electric and
Western Electric on inventions made by these companies
prior to Jan. 1, 1955 in the general field of radio purposes.”

* * * *

Attorney General Rogers, at press conference in

Washington this week, declined comment on incongruity of

chief trust-buster Victor Hansen’s statement last week
impugning RCA’s defense contributions with huge prime
Air Force contract award to RCA last month for anti-

missile radar system which will eventually cost $721,000,-

000 (Vol. 14:4). In answer to question, he did say Justice

Dept, has received no complaint from Defense Dept, about
last week’s anti-trust suit.

He also said, in response to another question, that

Govt, hasn’t yet decided whether to appeal anti-trust suit

against RCA-NBC in Philadelphia-Cleveland station-swap

case, which was thrown out of court by Federal Judge
Kirkpatrick, who upheld RCA-NBC argument that Justice

Dept, is barred from acting on a transfer already approved

by FCC (Vol. 14:2). Rogers pointed out that Justice Dept,

has 90 days to appeal, which would bring deadline to mid-

April. Most observers are certain that Justice Dept, will

appeal this important case directly to Supreme Court.

House Judiciary anti-trust subcommittee, headed by
Rep. Celler (D-N. Y.), announced this week that it will

investigate Justice Dept.’s 1956 consent decree settlement

of anti-trust suit against AT&T and Western Electric

which opened those company’s patents to all comers and

required Western Electric to divest itself of sound record-

ing equipment subsidiary Westrex (Vol. 12:4). Some
Democrats have expressed opinion that settlement was
too soft. Hearings will start about March 25.

Automobile radio production (see p. 12) was off for

the 7th straight week, down 38% from year ago (566,139

vs. 909,951), reflecting record new car inventory. Ward’s

Automotive Reports, statistical oracle of the car industry,

says industry faces a severe and protracted adjustment in

factory operations. New car stockpile was estimated at

900,000 by week end—“69 days supply and highest ever

reached in automotive industry”. Sales for first two

months were estimated at 692,000 vs. 959,000—off 267,000

from same 1956 period.

Closed-circuit color TV system he designed and built

himself won 17-year-old Stephen Kent Burns, Romeo, Mich.,

one of final awards in 17th Westinghouse Science Talent

Search among high school seniors. He’s one of the 40

finalists in Washington this week to vie for 5 top prizes

—

scholarships worth $3000 to $7500 to be awarded March

3. Bums is headed for MIT this fall.

“Home electronics div.” is new name of Sylvania’s

radio and TV div.
—“to describe more effectively the

division’s present activities and to allow for future ex-

pansion into other product lines,” according to Marion E.

Pettegrew, senior v.p. and div. head. New products would

be those which “can be marketed through our existing

distribution channels.”

Reports & comments available: on Hoffman Elec-

tronics, in analysis by Edmund W. Tabell of Walston &
Co., 265 Montgomery St., San Francisco. On Consolidated

Electronics Industries, in memo by Bache & Co., 36 Wall
St., N. Y. On Texas Instruments, in research study by

Goodbody & Co., 115 Broadway, N. Y.

RCA Victor Distributing Corp., which markets RCA
and other products to retailers in 10 merchandising areas,

increased its 1957 volume by 6% over 1956, says company’s

annual report. During year new distributing locations were
established in Davenport, la. & Springfield, Mo.

Hi-fi specialty stores in U.S. now number 2143, accord-

ing to National Credit Office, N. Y., including retailers

and distributors of both components and packaged sets

—

but not vendors of packaged sets alone.

Edison Radio Amateur Award for 1957, sponsored by

GE, was presented this week at Washington banquet to

James E. Harrington, Lake Charles, La., for maintaining
• the only communications when hurricane Audrey smashed

Cameron, La.

Rep. Mahon (D-Tex.), chairman of House defense

subcommittee on appropriations, will address the industry-

govt. dinner at Statler Hotel, Washington, on March 20

during EIA’s 3-day annual spring conference.
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Financial Reports;

Biggest entity in the “electronics enter-

tainment” and associated fields, RCA for the

third successive year has increased sales while

exceeding- the $1 billion income mark—but, also

for the third successive year, has suffered a drop

in net profit. Annual report for 1957 shows $1,-

176,277,000 revenues, up 4.3% from preceding

year, net profit after taxes amounting to $38,549,-

000 ($2.55 per common share), down 3.7%. The
1956 report showed 81,127,774,000 sales & $40,-

031,000 net profit ($2.65) ; 1955, $1,055,266,000 &
$47,525,000 ($3.16). The 1955 profit was an all-

time high.

Manufacturing services accounted for nearly

73% of RCA’s income, broadcasting (TV & radio)

for nearly 25%. These were the 1957 revenue
sources : Manufacturing services and sales to com-
mercial customers, $588,628,000 (50%) ; manufac-
turing services & sales to U. S. Govt., $266,992,000

(22.7%); broadcasting, $292,212,000 (24.9%);
communications, $26,036,000 (2.2%) ;

training

school (RCA Institutes Inc.), $2,409,000 (.2%).
In 1956, the manufacturing revenues were:

commercial, $575,274,000 (51%), Govt., $240,184,-

000 (21.3%). Broadcasting accounted for $286,-

415,000 (25.4%), communications $23,665,000

(2.1%), training $2,236,000 (.2%).
m * if *

RCA’s annual report is only place NBC’s gross income

figures are disclosed, and the 1957 report notes that TV
network billings increased 22 'A

.

Yet, over-all, NBC’s
1957 increase was only about $6,000,000 over 1956, though

1956 ran better than $40,000,000 ahead of 1955’s $246,173,-

000. There are no further breakdowns on NBC.
The diminution in profits is explained in report re-

leased by Brig. Gen. David Sarnoff, chainnan, as due to

“softening of general economic conditions and the highly

competitive situation in the radio-TV industry . .
.’’

Profits before Federal income taxes actually ran $77,-

049,000 vs. $80,074,000 in 1956. Total tax bill, including

social security, property, state & local, was $87,032,000, or

$6.28 per common share. Dividends paid last year totaled

$23,909,000, including $3.50 on preferred, $1.50 on common.
Firm’s payroll totals 78,000, including 7200 abroad, receiv-

ing $417,350,000, or 35c out of each sales dollar. It boasts

10,000 suppliers, nearly 75'’, of them in Govt.’s classifica-

tion of “small business.’’

Though it recently was named prime contractor on
one of the biggest defense contracts of all time (Vol. 14:4),

RCA report simply notes that govt, work ($267,000,000)
was ll*;; higher than preceding year, that current backlog
is about $250,000,000, including initial portion of Ballistic

Missile Early Warning System (BMEWS) for Air Force.

Among other defense activities were completion of Talos
Defense Unit at White Sands Proving Grounds, N. M.,

first fully automatic base for firing and guiding missiles;

development of “the most precise tracking radar in ex-

istence’’ for guided missile range instnimentation
; develop-

ment of single-sideband system of high-altitude, long-

range radio communications; major pai’ticipation in 2 large

scatter-transmission systems.

^ENITH RADIO, in the face of the industry recession,

enjoyed second highest gross and highest net in its his-

tory in 1957—not including proceeds to come out of recent

patent settlement with RCA, GE & Westinghouse (see p.

14). In preliminary report to stockholders at Feb. 27

special meeting, exec. v.p. Hugh Robertson disclosed sales

of $160,018,978, up 13% from $141,529,855 in 1956 and

comparing with $166,733,276 in record 1953. After-tax

profit for 1957 was $8,165,577 ($16.58 per share), up 32%
from $6,178,717 ($12.55) in 1956 and comparing with

$8,034,491 ($16.31) in 1955.

Though industry production and shipments of TVs
in 1957 were lowest in 5 years, Robertson said Zenith pro-

duced and shipped to its distributors the greatest number
of sets in its history while distributor shipments to

dealers were also at record high. He claimed “highest

percentage of total industry volume that the company ever

had.” Factory shipments in 1958 to date are “continuing

substantially ahead of the same period a year ago.”

Proposed 2-for-l stock split was approved, and on

March 31 Zenith changes from an Illinois to a Delaware
corporation, increases authorized shares from 500,000 no

par to 2,000,000 par $1; outstanding shares will be in-

creased from 492,464 to 984,928. Next dividend March
31 to stockholders of record March 14 will be $1, equiva-

lent to 50^ per share on the split stock. In 1957, Zenith

paid 754 per share quarterly plus $2 extra.

Philco’s comeback is reflected in 1957 sales increase

to $372,629,000, up about 5% from $356,568,000 for 1956.

Consolidated net income rose to $4,363,000 ($1 per share)
from $567,000 (under !(*) in 1956. Figures include for

first time those of wholly-owned Canadian subsidiary,

though pres. James M. Skinner Jx'. states “this does not

significantly affect earnings for the year or the consolidated

financial position at year-end.” Earnings for both years
were computed on basis of the 3,984,787 shares outstanding
at Dec. 31, 1957 after 4% stock dividend of Dec. 27. Net
worth increased $3,832,000 during year, current net assets

decreasing $1,274,000 mainly because the 15-mo. promissory
notes issued to purchase Bendix laundry inventory became
current liabilities during year. Civilian inventories were
$11,638,000 below 1956 level.

Dividends: Zenith, $1 payable March 31 to stock-
holders of record March 14 (after 2-for-l stock split);

Sylvania, 50(* April 1 to holders March 10; Hoffman Elec-
tronics, 254 March 31 to holders March 17; 20th Century-
Fox, 404 March 29 to holders March 14; Amphenol, 30<-

April 25 to holders April 11; Webcor, 15^ March 29 to

holders March 14; General Dynamics, 50^ May 9 to holders
April 11; Whirlpool, 254 March 10 to holders March 3;
Canadian Westinghouse, 254 Apiil 1 to holders March 14;
Canadian GE, $2 April 1 to holders March 15; Philco,

no action; GE, 504 April 23 to holders March 14.

Jerrold Electronics earnings in fiscal year ended Feb.
28 will be less than the $161,529 (15<‘ per share) for year
earlier (Vol. 13:20) despite sales increase to about $5,900,-

000 from $5,142,702, according to pres. Milton J. Shapp.
He attributed decline in net to high sales costs and product
development expenses. Corrective measures, he said,

should bring profit for first 6 mo. of fiscal 1959 vs. loss of

$77,798 in fiscal 1958 period (Vol. 13:45).

Edgar N. Greenebaum & Associates, financial special-

ists in electronics & nucleonics, moves offices to Inland Steel

Bldg., 20 W. Monroe St., Chicago 3 (phone. Financial
6-2137), as of March 1.
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Week Ending Friday, February 28, 1958

Electxonics TV-Radio-Appliances Amusements
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RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW. Washington 5, D. C.
120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8

High Low Stock and Div.

Wk.
Close Chnge

1957-8

High Low Stock and Div. Close

Wk.
Chnge

14'/. 6'% Admiral 8% -% 376% 270% IBM 2.60 328% -4
27 16% AmBoschl.05g. 19% +% 37% 25% IT&T 1.80 29% -%
24/. 11% AmBcstg-Para.l 13% -% 50% 33 I-T-E CirB .45e 36 -1%
43'/. 29% AmMach&F 1.60 34% -% 10% 7% List Indust %e. 7%
179’/. 160 AT&T 9 172% -l-% 56% 29% Litton Ind 38% -%
33'/. 19% Amphenol 1.20. 24% -t-% 22 11% Loew's 14%
36'/. 28 Arvin 2 26% -1% 44 28% Magnavox l%b. 35% -%
7y. 4’/. Avco .lOe 6% -t-% 50% 23% Mallory 1.40b.

.

27% -|-%

47y. 21 Beckm Inst I'/.l 21 -% 131 73% Mpis. HTI 1.60a 80 -%
66'/. 42 Bendix Av 2.40. 48% -|-% 51% 35% Motorola 1%... 39% -%
52H 27% Burroughs 1 . .

.

30% -1% 9% 7 NatT Thea % .

.

8% -%
25W 15% Clevite 1.15g..

.

17% -F% 38% 28 Paramount 2..

.

33% -1%
36'/. 23% CBS “A" lb... 24% -1 18% 11 Philco %f 14 -%
35y» 22% CBS "B" lb... 24 -1 40 27 RCA la 33 -1
20'/. 11% Col Pictures %t 14 -H 23% 16% Raytheon l%t. 21% -%
54'/. 25% Cons Elec .40a.. 29 + ’/> 8% 4% Republic Pic... 6% -%
35W 18 Cons Electron.. 22% + '/> 39% 29% Sang Elec 1.80. 33 -t-%
27>/4 12% Cor-Dub .20e.

.

14 -% 18 12% Siegler .80 14% -f%
106>/4 57% Corning Glass la 78 6% 2% Sparton 3

6y. 3% Davega 3% 26% 17% Sperry Rand .80 19 -%
47 27% Daystrom 1.20.. 30% -|-% 9% 5% Standard Coil.

.

7% -%
19% 13% Decca 1 15 -f% 18% 13% Stanley-War 1.. 15% -%
15/. 13 Disney .40b 16% -% 41% 27% Stew Warner 2b 30 -%
115 81% East Kod 1.55e. 102 -l-% 29% 18% StorerBcstgl.80 22 -%
34 22% Emer Elec 1.60. 32% -t-% 46% 29% Sylvania 2 35% -%
6/. 3% Emerson Radio. 5 -% 31% 15% Texas Instru. .

.

27% -%
loy. 6% Gabriel .60 8 -% 89% 46 ThompProd 1.40 42% -%
68% 46% Gen Dynamics 2 60 -% 37% 21% Tung-Sol 1.40b. 24 -t-%
72% 52% Gen Electric 2.

.

60% -% 30% 19% 20thC-Fox 1.60. 24 -1
8% 4 Gen Inst. .I5g.. 5% -% 25% 15 United Art 1.40. 18% +V»

47'/i 30% GenPrEquip2.40 38% -% 30% 18% Univ. Piet la... 22

30 V, 22% General Tire .70b 27% -f% 28% 16% Warn Bros 1.20. 17% -%
45'/. 36% Gen Telephone2 42% -% 68% 52% Westingh El 2.

.

60% -1%
25% 17% Hoffman Elec 1. 22% -t-% 140 91% Zenith 3a 138% -t-5%

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists.. 3% 44% 29% Hazeltine 1.40b. 33 -F%
52% 19% Allied Con la.

.

38% -t-2% 3% 2% Herold Ra .20.. 2% -%
21% 11 Amer Electro '% 13% -t-% 6% 3% Int Resist .20... 4 -t-%
11% 6% AssocArtProd .

.

9% 8% 4 Lear 5% -%
12% 4% Audio Dev .05d

.

8% -% 1% % Muntz TV %
13% 6% Belock Inst '%t. 8% -% 3% 2% Muter Co. %t .. 3

1% % C &CTV 9% 5% NatT Telefilm.. 6

5 2% Clarostat .15g.

.

3>% -% 2% 1 Nat Union El... 1%
6% 3 DuMont Lab. .

.

3% -t-% 11% 3Vi Norden-Ketay.. 3% -%
7% 2% Dynam Am 3% -% 5 3 Oxford El .lOd.. 3%
12% 8 Electronic Com. 12% -% 20% 10% Philips El 13%
12% 5% Electronics Cp.. 6% -% 12% 6% Servomech .40. 6% -%
31% 16 Fairch Cam *%g. 28% -1% 9 3'/» Skiatron 3% -%
30 8% General Trans.

.

19% -% 8% 2% Technicolor 3%
20% 14% Globe Un .80... 14% -% 5% 3% Trans-Lux 20g. 4% -%
4% 2% Guild Films 2% -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2 2% Magna Theatre 3 3%
Aerovox 3% 4 Maxson (W. L.) .05 5% 6%
Airborne Inst 40 43 Meredith Pub 1.80a 26 28

Altec Co .80 7% 8% National Co. (4% stk) 11% 12%
AMP Inc .50 1/ 18 Oak Mfg. 1.40 . 15 16

Ampex 50% 53 Official Films .10 % 1

Baird Atomic 10 11 ORRadio 13% 15

Cinerama Inc 1% 1% Pacific Mercury TV 5 6

Cinerama Prod 1% 2 Packard-Bell .50 11% 12

Cohu Electronics 7 7% Panellit 4% 5%
Collins "A” .35 12% 14 Perkin-Elmer 24% 26

Collins "B" .35 12% 13% Philips Lamp (14% of par) .

.

32% 35
Cook Elec. .40d 18% 19% Reeves Soufidcraft (stock) .

.

2% 3

Craig Systems 4% 4% Selectvision Inc 1% 1%
DuMont Bestg 7% 7% Sprague Electric 1.20 31 33

Eitel-McCullough (5% stk) .. 26% 28% Taylor Instrument 1.20 29 32

Elec Assoc (stk) 7% 8% Tele- Broadcasters 2% 3%
Erie Resistor .40b 7% 8 Telechrome .30 6% 6%
Friden Ind. 1 39% 42 Telecomputing 4% 4%
Giannini, G. M 12% 14 Teleprompter (stock) 6 6%
Granco Products .05 1 1% Time Inc. 3.75 56 59

Gross Telecastirig 1.60 16% 17% Topp Industries (stock) 9 9%
Hewlett-Packarri 22% 23 Tracerlab 5% 6

High Voltage .lOg 25% 27 Trav-Ler 1% 1%
Hycon 2% 2% United Artists 5% 5%
Indiana Steel Products 1.20a. 19% 19% Varian Associates 15 16

Jerrold 1% 2% Victoreen Inst 4% 4%
Ling Industries 1% 2% Webcor .15e 12% 13

Leeds & Northrup .60b 19% 22 Wells-Gardner 6% 6%
Machlett Labs .25g 14 15 WJR Goodwill Station 50d.. 11% 12

Rales of dividends in table ate annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid In 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or pard this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

*

I
‘HE LATE WAYNE COY, who served as FCC chairman
from Dec. 29, 1947 to Feb. 21, 1952, could play politics

with the best—or worst—of them and there are those who
still think his turbulent regime was the epitome of New
Deal high-handedness. But never did suspicion of scandal
ever attach to Wayne Coy, nor was any question ever
raised about his “fraternization” with those in the indus-

try with whom he was personally most compatible. In our
book, he was the soul of honor, a really great public servant
whether you agreed with his policies or not.

Chairman Coy had a way of handling Congressional

seekers after special favors that not enough of his col-

leagues have emulated. He always asked them to put
requests in writing—and usually that was the end of it.

The story is told (and we have reason to believe it’s

true) that one of the most highly placed men on Capitol

Hill, a personal friend of Coy’s and colleague of their

world-shaping days together in the early New Deal, waited
on him at his FCC office one day and literally begged him
to commit himself for a constituent in a competitive case.

The decision meant a lot to him politically, this legisla-

tor frankly told Coy, who reiterated his stock promises of

“judicial notice” and “due consideration”—and asked the

legislator to “put it in writing.”

“Wayne, all I can say is that you’re a sonofabitch,”

was the legislator’s parting shot as he left Coy’s office

—

but he said it admiringly and he never asked a special

favor again. Postscript to this episode, incidentally, was
that Coy eventually voted against the constituent.

Frequent method of Senators and Congressmen is to

have their assistants or secretaries make the calls to com-
missioners, or simply to permit the FCC claimant to quote

them as favoring their request—and it often works, as

evidenced in recent Harris subcommittee testimony. It

works all too often when the commissioners are under Con-

gressional fire or when one is up for reappointment.

As for White House influence, it’s talked about a lot

—

and certainly has been exerted in the past, though prob-

ably never with the knowledge of the President himself.

That the attorneys for the very people who seek special

influences dislike the system, is manifest from the observa-

tion of one of the leaders of the FCC bar commenting on

the current proceedings: “Maybe they’ll clean things up
so that we can really practice law again.”

“[TV] finds itself in a curious position today. On the

one hand, it is encountering increasing criticism over the

quality of its mass-appeal . . . programming; on the other,

it is discovering new frontiers of service that are possible

only because of the success of its mass-appeal programs

. . . Most of the unrest over quality appears to originate

with a very small but very articulate minority. The minor-

ity representative [says that if netw'orks] would only pro-

gram for thinking people like himself, we w'ould elevate the

stature of TV and we would wn new friends who count.

Possibly, but we would also lose our mass audience and

with it the economic supports that permit us to continue

non-profitable programs of more limited appeal.”—Robert

W. Sarnoff, pres., NBC.

NAB TV code film emblem—seal of broadcasters’ or-

ganization with film reel superimposed on one corner

—

has been supplied by Code Review Board to 19 members of

Alliance of TV Film Producers, CBS TV Film Sales, NBC’s
Cal. National Productions, all affiliate subscribers. NAB
also is distributing TV Code documentary film, “A Wel-

come Guest in the House,” produced by Westinghouse.
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SUMMARY-INDEX OF THE WEEK'S NEWS— March 8, 1958

NETWORK HEARING STARTS, ABC maintaining alloca-

tions inequities are root of problem, CBS insisting

"tampering" can jeopardize whole system (pp. 1 & 4).

TV FACTBOOK No. 26 off presses: Reference "bible" of

TV and related electronic industries has more than 75

updated and new directories, tables, etc. (p. 2).

REPLACEMENT FOR MACK on FCC may affect "balance

of power" on policy. Grand jury investigation now
delving into "influence" angles (pp. 2 & 8).

SEPARATION OF TV-RADIO joint ownerships may be next

crusade against the "ins"; of 531 TV stations, 347 have

radio counterparts, usually profitable (p. 3).

SOME ODD HOBBIES among industry folk: Making fine

jewelry, raising orchids, running fire engine, making
pipe organ, collecting objects of art (p. 8).

BARTLESVILLE COMEBACK follows telemovie system

changes to regain subscribers, but wired-TV operators

aren't yet ready to claim success (p. 11).

COLUMBIA & DISNEY BAN TV releases, lining up with

other studios in Theatre Owners' drive to save post-

1948 features for paying audiences (p. 11).

WESTINGHOUSE CONFERENCE on local TV-radio public

service brings 325 participants to Baltimore for 4-day

sessions, 175 stations represented (p. 16).

Manufacturing-Distribution

FTC AD COMPLAINT against Admiral may be settled by
consent judgment; possibility looms mfrs. must police

distributor-dealer advertising (p. 12).

HI-FI COMPONENT MAKERS UNITE to compete with pack-

age phono mass advertising (p. 12).

PRICE CUTTING AFTERMATH of fair trade abandonment
leaves radios comparatively unscathed; chance for

new Federal legislation lessened (p. 15).

COLOR SET SALES UP 50% but not yet "booming," reports

RCA, which refuses to sell setup to Russians for Brus-

sels Fair, New tube reported in London (p. 15).

NETWORKS' FIRST LICKS ON THE BARROW REPORT: impress ive defense of networking was
mounted this week by ABC & CBS — NBC gets its innings next week — as FCC kicked
off its network hearing. Networks didn't stint in preparation for hearings, despite
fact they'll get considerable assist from vast majority of witnesses to follow in
the estimated 30 days of hearings — and despite well-known fact that many of Com-
missioners have grave doubts about the "corrective" measures recommended by staff
under Roscoe Barrow, dean of Cincinnati U Law School.

ABC's basic tenet in testimony ; Root of all network problems is lack of

competitive station facilities, and allocations changes are the solution.

CBS's argument ; Networking is so complex, and inter-relationships are so

delicate, that governmental tampering can jeopardize entire structure.

Threaded through their presentations , too, was the plea that no tinkering be
done in time of recession, when networks are first to feel pinch.

Both pointed to risky nature of networking to fact that loss of very few
sponsors could mean difference between profit and loss, and to tremendous costs

of experimenting with programs that fail.

Much of networks' testimony was directed at retention of option time and
network ownership of stations — but neither ABC nor CBS went along with any of

Barrow staff's 37 recommended changes.

Leonard H. Goldenson , pres, of American Broadcasting-Paramount Theatres, led
ABC's presentation — backed by ABC-TV pres. Oliver Treyz, TV station relations
v.p. Alfred Beckman, and Selig J. Seligman, gen. mgr. of KABC-TV, Los Angeles.

CBS's presentation was much longer , pres. Frank Stanton setting stage, fol-
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lowed by economic advisor Dr. David M. Blank, TV station relations & engineering
v.p. Wm. B. Lodge, and CBS Inc. v.p. Richard S. Salant.

All 6 commissioners heard testimony , all asked questions, and Commission
counsel were Robert Rawson and Herbert Schulkind.

Hearings resume 10 a.m. March 10 in Interstate Commerce Commission hearing
room B, with NBC pres. Robert W. Sarnoff as leadoff for 5 other NBC witnesses who
may take up most of week; they're to be followed by National Telefilm Associates'
Ely Landau, then by multiple owners. Hearings shift to an FCC hearing room March 11.

[For digests of this week's testimony, see pp. 4-5.]

THE STANDARD REFERENCE ROOK OF TV: There's nothing phoney , nothing in the nature of

mere "special edition," in the 1958 Spring-Summer edition of TV Factbook No. 26 , off

the presses this week. Product of year-round staff effort, this semi-annual "bible"
of the telecasting and associated electronic entertainment fields runs 488pp. , and
updates 75-odd directories and statistical tables compiled over the last 13 years.
Old-timers will recall the precursor of the Factbook as a 4p. Supplement listing all
early stations, CPs, applications.

More than half of the Factbook is devoted to U.S. & Canadian TV stations and
networks, to the more than 500 foreign stations, to complete lists of all CPs out-
standing and applications pending — with detailed data on facilities, names of

executives, digests of rate cards, etc.

Among related directories are TV-radio manufacturers , community antenna sys-
tems, attorneys & engineers, live & film program producers, color-equipped stations,
trade associations, research firms, unions, equipment makers; also, updated alloca-
tions tables, lists of station sales & transfers, newspaper-owned stations, statis-
tical tables on TV-radio billings, on advertising expenditures, TV-radio receiver
production, sales, inventories, etc.

New are first lists of phono-hi-fi manufacturers ever compiled, appliceints

for TV cable systems, transistor manufacturers, station ownerships by theatrical
interests. Factbook again has edge-index for quick reference, and with each volume
there is a 35x23-in. wall map in color showing the city and time-zone locations of

all U.S. & Canadian stations, all network routes, all private relays.

Copies are available at S5 (§3.50 each for 5 or more) ; extra maps, 51*50.

FCC POLICY SHIFT WITH MACK OUT? One of the most critical FCC appointments in years
is due, now that Comr. Richard A. Mack has resigned (for details of week's develop-
ments, see p. 8). New man may well hold balance of power in many importsint deci-
sions to come, and his philosophy could do much to determine general characteristics
of Commission — "laissez faire" or "big stick" or something between.

Reason is that there's no fairly clear "majority bloc " at FCC at the moment.
Not too long ago, one could generally expect that Republican Comrs. McConnaughey,
Doerfer, Lee and Democrat Mack would vote together on some policy matters. And,

Republican Hyde and Democrat Bartley frequently stood together in dissent in matters
of "diversification," "concentration of control," etc. Democrat Craven, an engineer

not long in office, has tended to lean toward majority's thinking.

Newest member. Republican Ford , doesn't appear inclined to line up with any

camp. For example, at the network hearing this week (p. 1), he showed interest in

reviving questions of vhf allocations, deintermixture, more use of uhf. He's known

to be desirous of exploring possibilities of uhf, which he sees as the only means of

obtaining more stations, more competition; he's also disturbed about McFarland Act

and the hobbles it puts on FCC, making it "abdicate" power to select station

licensees in cases of transfers of ownership.

Mack's replacement presumably will be high-type, for too many eyes will

focus on FCC henceforth for the Administration to chance more political hacks. Many

candidates for the vacancy will be mentioned, as usual — but only one "hot" as yet

seems to be John S. Cross, asst, chief. State Dept, telecommunications div. He's
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53, has been with State Dept, since 1948, has represented U.S. at many international
communications conferences. Born in Ala., his legal residence is Ark., and he's a
1923 electrical engineering graduate of Alabama Polytechnic Institute.

It's recalled that same State Dept, div . gave FCC (1934-37) one of its ablest
and most distinguished members. Dr. Irvin Stewart, now pres, of U of West Va.

FCC's problems aren't lessening , by a long shot. Not only are members due
to go before Harris investigative subcommittee next week, in connection with Miami
Ch. 10 case, but Justice Dept, disclosed this week that a "very broad" grand jury
investigation is going into many phases of FCC activity.

It had been thought that only the Ch. 10 case was under grand jury scrutiny
early this week, when attorney Thurman A. Whiteside and insurance agent Charles F.

Shelden were subpoenaed. At week's end, however. Justice Dept, spokesmen hinted
that another competitive TV case v;as being explored; that other Commission members,
including former commissioners, are involved.

In letter filed with Federal District Court in Washington March 4, Attorney
General Wm. Rogers said Justice Dept, is informed that Federal laws have been vio-
lated by "persons, companies, corporations and firms unknown to the Dept." The

alleged violations, he said, cover; Use of money, gifts, etc. "with intent to

influence" FCC; receiving "money or gratuities while acting for or on behalf of

the U.S. in an official capacity"; making of false statements "in matters within
the jurisdiction of a dept, or agency of the U. S. ;" obstructing justice, perjury.

Justice Dept, doesn't regard its inquiry as small potatoes . That's clear
from fact it put 4 special attorneys on it; Robert J. Rosthal, J. Frank Cunningham,

Wm. P. Clancy, James J. Sullivan.

Political battle has become very fierce . Exposure and resignation of Democrat

Mack has made Democrats eager to find Republican scapegoats; they'll try to find

them within FCC, other agencies, high councils of Administration. They haven't

really bagged any big game yet, but they aren't going to stop now. On other hand.

Republicans are trying their best to get several Senators tarred with the brush of

attempted "influence" in Miami Ch. 10 case.

SEPARATION OF TV-RADIO SEEN LIKELY: Long range , the separation of TV and radio net-

work and station operations — a separation that has been in effect at CBS for sev-

eral years, and that is gradually being effected also at ABC & NBC — may be the

precursor of eventual corporate separation, possibly forced by govt, fiat .

Now that radio is back on its fiscal feet , and doing very well (Vol. 14:5),
it won't be surprising if Congress and/or the FCC will declare them competitors who

should not dwell in the same tent. Though only hinted in Barrow Report, this may
well be one of the most drastic results of the upcoming Barrow inquiry — and there
are many among the jointly-owned TV-radio operations who recognize and fear it.

Some 60% (347 out of 531 on-air TV stations ) have radio counterparts, accord-
ing to new TV Factbook No. 26. Many of the radio stations sired the TVs and sup-
ported them during their salad days. Nobody paid joint ownership much mind then, or
while radio was slipping; but now that radio's up again, climbing nicely and gener-
ally self-sufficient and profitable, the argument of parental support won't carry
much weight and the main argument will have to be pioneering, risk, etc.

There are some who think newspaper ownership , maybe even multiple ownership,
will eventually be curbed, too. It's recalled that President Roosevelt tried to put
a damper or? expanding newspaper ownership through 2 FCC chairmen, but couldn't make
it stick; also, that Chairman Fly imposed the 5-limit (vhf) in TV, which did stick.

* * * *

Whether the radio networks can exist on their own without station ownership,
may be proved or disproved by an independent operation like Mutual , which has no
station properties. After months of red operation by both its predecessor owner
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General Teleradio and by purchasing Paul Roberts group, which took over last Aug.,

Mutual recently reported a slight operational profit (Vol. 14:5).

That TV-radio station owners are retaining joint operation on sufferance, is

quite evident. All it will take is a crusade by a strong-minded legislator or strong

FCC figure to persuade Congress that both facilities should not be in the same hands
— particularly if there's even a semblance of TV-radio-newspaper monopoly in area.

Former Sen. Wheeler , for example, easily put through the sense-of-Senate resolution
limiting AM powers to 50 kw ; the late Rep. Ewen Davis (D-Tenn. ) put through the fa-
mous amendment bearing his name requiring "equitable distribution" of the radio wave

lengths among states according to population, then as now a physical impossibility.

And it was Commission chairman Fly who not only imposed the station multiple
ownership limit, but during his tenure newspaper grants of all kinds were held up
for several years pending the "investigation" inspired by President Roosevelt.

And in light of what's transpiring on Capitol Hill now , it won't be surpris-
ing if the honeymoon of broadcasters and recent regulatory administrations is over.
If a new New Deal is elected, if new people are appointed to the FCC who come into
office with reformer zeal, their demands upon and restrictions of the "ins" may well
make previous "crusades" pale by comparison.

Networks Defend Themselves: AB-PT pres, Leon-

ard H. Goldenson was leadoff man in FCC network
hearings this week—beginning of an exhaustive

probe into the structure and practices of national

TV networks that fs expected to last month or

more. Currents and cross-currents in the telecast-

ing industry generally, with accent on business

practices, were already discernible in the first 5

days of testimony, of questioning by the 6 sitting

commissioners and of cross-examination by Com-
mission counsel.

There was disposition on part of some industry

people to believe they weren’t doing too well,

simply because of searching character of some of

the questions from the bench and out of feeling

that Commission counsel, sometimes not too well

informed either about the certain intricacies of

the industry or about the Barrow Report itself,

were disposed to make a “prosecution” of the case.

Actually, our own observation was that the

commissioners, themselves preoccupied with
plenty of other troubles, were far from hostile, are

honestly bent on fact-finding, are determined to

act judiciously. FCC counsel, it would appear,

are suffering from an excess of caution for fear

of being “crossed” by commissioners. On the

whole, while sometimes dry and dreary, the hear-

ings are being conducted on a high plane.

Quite a few out-of-town observex’s, notably station

owners, managers and reps, wei’e in and out of the hear-

ings. Netwoiks found they had no moi’e ardent supporters

for most of their basic policies, especially option time and

“must buy,” than their own affiliates—and each network

will be bulwax-ked by independently-formed affiliates’ com-

mittees, scheduled to testify later.

Station Representatives Assn., with Eugene Katz as

spokesman, is expected to be main advocate of stx’icter con-

tx’ol of netwox'ks, may plump against option time and cer-

tain other px’actices—but its primary objective, it’s clear,

is to get NBC & CBS out of the spot rep business. They

don’t want the networks to represent any but their owxxed

stations, and they will argue that the networks have used
and can use their enormous influence over affiliates to wean
them away from independent reps.

First week ended with ABC & CBS cases completed,

topkicks of each strongly opposing practically all conclu-

sions of Barrow Report though accenting different aspects.

ABC’s prime objective, Goldenson made clear, is competi-

tive equality -with CBS-TV & NBC-TV. He took pride in

ABC-TV’s px-ogramming stiides, but flatly rejected any
govt, help in struggle to achieve financial equality. His
main point was that with adequate access to the prime
max-ketplaces, and with enough competitive affiliates pro-

duced by allocations revisions, ABC would be in good shape.

Goldenson plumped for immediate start of rule-making

to add 3rd, and possibly 4th, vhf stations in those of the

top 100 markets with only one or 2. This, he suggested,

could be accomplished through drop-ins, shifts from smaller

cities, and 15 mileage cuts. Don’t wait for TASO’s alloca-

tion studies, he said, for they may be a long time coming.

Defending option time, Goldenson gave as example

fact that ABC had to commit some $35,000,000 in all to

get Disneyland, w'ouldn’t have done it without the assurance

of clearances. Defending station ownership, he said ABC’s
ownership of 5 profitable vhf stations gave it cushion in

event a program gamble like Disneyland failed. If ABC
had only 3, he said, it would be a “very perilous” situation.

To point up speculative nature of networking business,

Goldenson noted that Metx’opolitan Life w'ouldn’t have pro-

vided $65,000,000 financing if AB-PT didn’t have extensive

real estate holdings (mostly theatrical). “Our network

lost xxxoney each year fx'om its inception until 1955. We
have operated at a px-ofit in 1956 & 1957, but our 1957

px’ofit figures are substantially below 1956,” he said.

* * * *

ABC-TV pres. Oliver Treyz stressed ixnportance of

option tixxxe, said that failure to get adequate clearances

w'ould raise cost-pex'-thousaxid so high that advertisers

would go to other media. And, he said, new programs

couldn’t be lauixched without assurance of the potential

circulation provided by option time. He also pointed to

the progranx-to-progx‘anx audience flow’ eixhanced by guar-

anteed clearance.

ABC-TV station relations v.p. Aifx-ed R. Beckxnan
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went into Barrow recommendations on affiliation agree-

ments, compensation and rate-making practices, and as-

serted: “If adopted in the aggregate and carried to their

logical conclusion, they would have the effect of changing

completely the nature of the present system of TV network

broadcasting from a field in which free competition is the

keystone to a closely regulated business of the common
carrier or public utility type.”

Selig J. Seligman, v.p. & gen. mgr. of KABC-TV, Los

Angeles, defended network ownership of stations. He as-

serted that owned-&-operated stations have “high degree

of local autonomy”; that their service is enhanced by net-

work’s long-range planning, programming, prestige, etc.;

that they’re “major testing ground” for recruiting network

personnel.
^ ^

CBS pres. Frank Stanton keyed his presentation to this

question : “Is it in the public interest to have networks

or not? A network has an obligation way beyond those of

spot advertisers, reps and film syndicators.”

“In large part,” he said, “the [Barrow] Report has

puzzled us, because many of the findings seem to us not

to ring true—as though colored by a predisposition to a

point of view ... It is my conviction that the recommen-

dations of the Report, on the whole, threaten to arrest

the healthy development of the medium and, perhaps, to

damage its driving force beyond repair.”

Networks must be healthy to afford experimentation,

he said, and he pointed to 695,000 loss on Uoing-Bouig,

$1,359,000 loss on The Seven Lively Arts.

Pointing to TV’s role in the economy, Stanton said

that network advertising contributed substantially to rise

in the gi-oss national product from $209.2 billion in 1946

to $434.4 billion in 1957, and to personal consumption ex-

penditures in same period from $146.6 billion to $280.5

billion.

He then gave some statistics on CBS operations: $14,-

700,000 annually for AT&T lines; 6419 employes, 3057 of

them fulltime (vs. 427 fulltime in 1949) ;
$44,000,000 an-

nual payroll. CBS-TV news operation cost more than $11,-

000,000 in 1957—and produced “substantial loss.” CBS
News has more than 600 correspondents in 263 cities

around the world. In 1957, CBS produced 3172 hours of

programs by itself or with independent packagers—about

9 times Hollywood’s total feature film output.

“The balance between profit and loss in the case of

networks,” Stanton stated, “is so delicate that the failure

to sell a single half hour a week for a year can cost a net-

work almost $3,000,000.”

<: * * *

Stanton’s defense of option time: “It would take the

defection of only a few key stations in major markets to

deprive a network TV advertiser of so substantial a part

of the nationwide circulation which he seeks that the

order would be withdrawn.” Slowly but inevitably, he

said, there would be “fatal erosion” of network service.

“Must-buy,” Stanton said, is what makes networks
national media, competing with other national media.

“Once we are fragmentized,” he stated, “we are no longer

a nationwide advertising medium.” He noted that Barrow’s
own poll of ad agencies turned up only 7 advertisers who
said they had to take more stations than they want—and
each of these got only 2 or 4 more than desired.

CBS Spot Sales, Stanton said, accounted for only 5'/c

of nation’s spot business through the 8 independently-

owned stations it represents, thus scarcely “dominates”

rep field. He said CBS has no plans for expanding in that

area.

Network ownership of stations was said to be essen-

tial as “a stable source of income to provide against the

substantial risk of loss on unsponsored programs.” Said

Stanton : “There is no assurance of continued pi’ofits at the
' level of the peak year, 1956. For, even in 1957, with in-

creased sales volume the profits of CBS-TV declined per-

ceptibly, and, so far, the outlook for 1958 is, to say the

least, not better.” He noted that CBS-owned stations pro-

duced 16% of network’s gross in 1957 but 46% of profits.

CBS economic advisor Dr. David M. Blank presented

analysis designed to show high degree of competition be-

tween network TV and other national media. Networks
don’t have advertisers “over a bax’rel,” he said, because

sponsors can and do shift readily to other media when
TV costs seem too high.

V ¥ ^ ^

Wm. B. Lodge, CBS station relations and engineering

v.p., covered affiliation practices, rates & compensation.

Reciting CBS’s practices, he urged Commission not to sub-

stitute regulation for the numerous business judgments
which a network must make. He gave as example the

study that CBS made in determining shift of affiliation

from WCHS-TV to WHTN-TV, Huntington-Charleston,

W. Va. Basically, it came down to management, for all

other factors were about equal. Chief owner of WCHS-TV
had died, and there was fight between majority & minority

stockholders. Lodge described pressures brought to bear

on CBS—from Senators, Congressmen, Governor, etc.

Lodge reported that multiple owners get no preference

in CBS’s choice of affiliate; that CBS radio affiliation no
longer gives station first call on affiliation.

Lodge also described growth of Extended Market Plan
to 32 stations. Extended Program Service to 108. He urged
that affiliations be extended from 2 to 5 years.

Reviewing station compensation, he said “it does not

seem reasonable to attempt to repeal the law of supply
and demand by requiring equal compensation terms in all

markets . . . The Report seems aimed at taking all

financial incentive out of broadcasting.”

CBS Inc. v.p. Richard S. Salant launched strong attack

on Repoi't’s proposal that networks be regulated directly.

Whole Report is fuzzy on that score, he said, with a dan-

gerous potential—control of programming. “Make no mis-

take about it,” he asserted, “if such power were vested

in you, the areas of program judgment into which outside

forces would try to press you and future Commissioners are

almost limitless.” He noted, among other things, that

Sen. Bricker (R-0.), author of network-regulation bill,

“stated that one of the reasons for such proposed regu-
lation was to provide a govt, ‘checkrein’ to make sure that

TV networks broadcast unbiased news.”

With direct regulation, Salant said. Commission will

have enormous temptation to intervene in affiliations,

rates—almost anything. Public, he concluded, is the pei'-

fect arbiter.

Jobs Wanted
Note to TV Station Owners: We have names of

several station management, sales and program exec-

utives presently available for employment—and will

furnish them for direct contact by employers ad-

dressing bona fide descriptions of job openings to the

publisher. Television Digest.
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January Network Sales: Network time sales

slipped slightly in Jan. from Dec. record (Vol. 14:6) but

they were second best in history, amounting to $49,594,212,

up 147o from $43,501,996 in Jan. 1957. Only NBC showed
less in Jan. than in Dec. Figures are first to be released

by TvB as result of computations by Leading National

Advcrtisei’s Inc. and Broadcast Advertising Reports which

have undertaken the job of compiling them monthly since

discontinued by Publishers Information Bureau. Figures

are based on one-time rates, hence are discountable by as

much as 25% to calculate real revenues. The Jan. LNA-
BAR figures, compared with those for same month of

1957 and those for Dec. 1957

:

Jan. 1958 Dec. 1957 Jan. 1957

ABC $ 9,134,917 $ 8,614,646 $ 6,715,581

CBS. .22,072,167 21,980,607 20,231,474

NBC - 18,387,128 19,146,483 16,554,941

Total $49,594,212 $49,741,736 $43,501,996

Correction: Television Bureau of Advertising explains

that the disparity between TvB’s figures and those of

McCann-Erickson pertaining to 1957 spot TV advertising

(Vol. 14:9) is due to fact that TvB’s are based on one-

time expenditures and, like PIB’s monthly network figui'cs,

are designed to serve merely as an index to trends. The
McCann-Erickson figures, purporting to show total ex-

penditures by advertisers, discount the one-time figures

by about 18%. Hence TvB reported record high of

$448,734,000 spent on spot TV in 1957, whereas McCann-
Erickson-Printcrs’ Ink put figures at $367,000,000. As if

to compound the confusion. Broadcasting Magazine’s own
estimates put 1957 “national non-spot” at $292,408,000

(Feb. 24, 1958). Note: The McCann-Erickson figures,

long established and first ever compiled for TV, cover all

other media, too, and comparative tables for 1947 thru

1957 are featured in 1958 Spring-Summer TV Factbook

No. 2(>, just off the presses.

Standard measurements for TV art work have been

developed jointly by AAAA and Station Representatives

As.sn., which have devised “framing guide,” now available

to TV stations and ad agencies. The llxl4-in. guide is not

copyrighted, and electros, mats & reproduction proofs are

available from Marbridge Printing Co., 225 Varick St.,

N. Y. Basic standard measurements are llxl4-in. for art-

work area, of which 9xl2-in. is covered by TV camera and

7x9V2-in. is considered minimum area which will show up
on home sets.

Top 10 agency billings in copyrighted compilation by

Feb. 24 Advertising Age, as reported by us in Vol. 14:9,

weie domestic figures only for 1957. Including interna-

tional billings, totals (in millions) & rankings listed by
magazine for last year were: J. Walter Thompson, $285;

McCann-Erick.son, $262; Young & Rubicam, $230; BBDO,
$210.5; N. W. Ayer, $107; Ted Bates, $103.4; Foote, Cone

& Belding, $96; Benton & Bowles, $93; Grant Adv., $90.5;

Kenyon & Eckhardt, $86.

Three Wisconsin stations, all ABC-TV outlets, have

“hooked up” as Badger Network—WFRV-TV., Green Bay
(Ch. 5) and WKOW-TV, Madison (Ch. 27) picking up
live programs off air from WISN-TV, Milwaukee (Ch. 12).

John Blair & Co., pioneer rep firm (with Blair-TV &
Blair TV Assoc, divs.) will build 10-story office building

of own at Michigan Ave. and Erie St., Chicago.

Intellectual snobbery and gobbledygook by Robert
Lewis Shayon in March 8 Saturday Review: “It’s a little

bit odd and somewhat alarming”, he writes in a cynical

but not-very-well informed commentary on the Ch. 10

disclosures, “to go through the FCC file of outstanding
TV 'construction permits and pending applications, ob-

seiwing how often applicants are listed as ‘also owning’
one or more out-of-town stations. You’ll also find legions

of bankers, theatre owners, newspaper publishers, and
refrigerator-agency operators among the applicants—even
an occasional mayor, jeweler, and chief telephone operator.

You’ll search long and in vain, however, to find a single

teacher, professor, writer, philosopher, sociologist, physi-

cist, or TV critic (sic!). This category of citizens does
not own or operate any of the instruments of our popular
culture. It just writes (generally despairingly) about a

mass media: ‘their status-conferral function, enforcement
of social norms, and narcoticizing dysfunction.’ In the cool

clinical semantics of Dr. Paul F. Lazarsfeld: ‘The foward-
looking groups at the edges of the power structure do
not ordinarily have the large financial means of the con-

tented groups at the center.’” Foregoing quotes, while
not in full are not out of context, either, so help us!

Rate increa.ses: KOCO-TV, Enid-Oklahoma City, Feb.

5 raised base hour from $600 to $800, min. $120 to $200.
WTHI-TV, Terre Haute, March 1 raised hour from $500
to $600, min. $100 to $120. KVAR, Mesa-Phoenix, March
1 added Class AA hour (6:30-10 p.m. Mon.-Fri., 5:30-

10:30 p.m. Sat. & Sun.) at $500, min. at $100, Class A
hour going from $450 to $350. WGEM-TV, Quincy, 111.-

Hannibal, Mo. March 1 raised hour $300 to $400, min. $60
to $80. KOMU-TV, Columbia, Mo. March 1 raised hour
$250 to $300, min. $50 to $60. Combination rate: Addi-
tional 10% discount is made for combined sales on WSJV,
Elkhart-South Bend and WKJG-TV, Ft. Worth. Rate cut:

WMUR-TV, Manchester, N. H. March 1 cut base hour
from $700 to $500, min. $165 to $100. Spot increase:

WRBL-TV, Columbus, Ga. has raised base min. from $80

to $90.

Ad Tax Scheme Squelched: Statewide ban on special

ad taxes in Md., where Baltimore initiated once-contagious

revenue-raising plan (Vol. 14:9), was finally enacted this

week. Supported by Md. Advertising Council, Robinson

bill prohibiting local taxing bodies from singling out ad-

vertising won unanimous approval of State Senate after

82-16 passage in House, was promptly signed by Gov.

McKeldin. New law prevents local govts, from (1) im-

posing sales tax on advertising unless business generally

is taxed at same time & rate, (2) levying gross receipts

tax on media.

Signs of the Radio & TV Times: Since 1924, 833 daily

newspapers in the U.S. & Canada have suspended; since

1954, 35; during 1957, 12. On the other hand, newspaper
circulation in 1957 went up 1.8% over 1956. Authority

for these statements: American Newspaper Publishers

Assn., which also reports 7 new dailies started last year.

The 12 “suspensions” actually included several that

merged or went weekly or semi-weekly.

Advertising management institute—billed as first of

its kind—will be conducted Aug. 18-23 by Advertising Fed-
eration of America at Michigan State U, East Lansing,

co-sponsored by journalism & communication arts schools

there.

New rep: KRSD-TV, Rapid Sity, S. D. names Devney.
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Personal Notes: David C. Adams, NBC exec, v.p.-coi-

porate relations, elected March. 7 to board of directors;

B. Lowell Jacobsen, personnel director, elected NBC v.p.-

personnel . . . Anthony C. Krayer Jr. promoted to business

mgr. of NBC 0-&-0 stations and NBC Spot Sales . . .

J. Smith Henley, ex-assoc. gen. counsel of FCC and now

with Justice Dept., slated for Senate confirmation as Ark.

Federal district court judge . . . Walt Harris, ex-KOVR,

Stockton & radio KFRC, San Francisco, named production

mgr. of new KTVU, Oakland-San Francisco . . . Carleton

D. Smith, NBC v.p. & gen. mgr. WRC-TV, Washington,

elected pres.. United Givers Fund . . . Joseph H. Ream,

CBS Washington v.p., was married March 1 to Mrs. Vir-

ginia Brown Miller of Washington . . . Donald E. Campbell

promoted to business mgr. of Transcontinent TV Corp.’s

WROC-TV, Rochester, N. Y. . , . William F. Cooke named

to head newly established CBC national sales office in

Toronto . . . John M. Couric promoted to NAB mgr. of

news, succeeded by Larry Sims, ex-J. M. Mathes Adv.,

N. Y. . . . Louis J. F. Moore retires as v.p. & radio div.

director of rep Meeker Co. . . . Julian Ludwig named west

coast sales representative of Flamingo Telefilm Sales,

supervising new Hollywood office . . . Frank Noble pro-

moted to regional mgr. of Teleprompter Corp. for Mich.,

Ind., parts of Ohio . . . George Condon, ex-20th Century-

Fox, named x^ublicity director of WBBM-TV, Chicago, suc-

ceeding Herb Grayson . . . John Jarstad promoted to pro-

gram director of KTVW, Tacoma . . . Jason Rabinovitz,

asst, treas. of Loew’s Inc., appointed to new post of gen.

mgr. of MGM-TV . . . Milton J. Salzburg, ex-Cornell Films,

named sales executive of National Telefilm Assoc. . . .

Frank Dennis named director USIA press & publications

service; Richard L. Cushing, director of public infonna-

tion; Albert Harkne.ss Jr., chief of policy and plans . . .

Murray Heilweil, NBC-TV merchandising mgr., shifts to

NBC Radio as marketing director.

Obituary

Charles E. Butterfield, 05, first AP radio editor, then

for 27 years conductor of an AP column devoted to radio

& TV, died March 3 in Lakeland, Fla. He had retired in

1954 after 48 years of newspaper work.

Donald Miller, 65, special sales-promotion i)resentations

director of CBS Radio Spot Sales, died March 1 in Norwalk
(Conn.) General Hospital following heart attack. Surviving
are widow, son, daughter.

Ward C. May born, 78, fathei- of Frank W. Mayborn,

pres, of KCEN-TV & KTEM and editor-publisher of

Temple Telegram, died at Sherman, Tex., March 1. Sur-
viving are 3 sons.

Bernard Corson, 45, asst. mgr. of WLS, Chicago, under
Glenn Snyder, died in Chicago March 2.

ADVERTISING AGENCIES: Arthur A. Bailey promoted

to v.p., Foote, Cone & Belding in charge of Los Angeles

office, succeeding exec, v.p. Roy Campbell, retiring;

Nelson Carter promoted to v.p. & gen. mgr. . . . Robert

Matthes, ex-N.W.Ayer, named TV-radio mgr. of Cunning-

ham & Walsh, San Francisco . . . John Elliott Jr., BBDO
v.p., N.Y., and Thomas C. Dillon, v.p. & Los Angeles office

mgr., elected directors . . . John Coulson and Guy Safford

elected v.p.’s of Leo Burnett, N, Y. . . . T. Jack Henry, Mc-

Cann-Erickson v.p., named mgr. of Detroit office, succeed-

ing senior v.p. Paul Foley who will divide time between

Deti’oit & N.Y. offices . . . Frank Walsh, ex-McCann-Erick-

son, named research director of Erwin Wasey, Ruthrauff

& Ryan; John D. Hayes named international dept. v.p. . . .

Richard McCarthy promoted to v.p. marketing, Conti Adv.

. . . Robert P. Breckenridge, ex-Lever Bros., joins Weiss

& Geller as v.p. & marketing director . . . John H. (Jack)

Byrne, v.p. of MacManus, John & Adams, heads agency’s

new international section, headquartering in N.Y. . , . Frank

A. Birdsall, Gothan-Vladimir v.p., named mgr. of San
Francisco office.

Ralph M. Cohn, founding v.p.-gen. mgr. of Screen

Gems Inc., Columbia Pictures TV subsidiary, was elected

pres, of that firm and a v.p. of parent film producing com-

pany at Hollywood board meeting this week, which named
52-year-old Abe Schneider as studio’s new pres., suc-

ceeding the late Harry Cohn. Ralph Cohn is the son of

the late Jack Cohn, co-founder of Columbia, and a nephew
of Harry Cohn.

Dr. Lee de Forest, 85-year-old patriarch of electronics

engineering, will be honored at special luncheon during

NAB convention in Los Angeles May 1. Rear Adm. Charles

F. Horne (USN ret.), v.j). of General Dynamics’ Convair

div., will speak at the luncheon on “Guided Missiles—The
Less Glamorous Ones.”

Ralph J. Renton, FCC asst, chief engineer in charge

of technical research div., promoted to assoc, chief en-

gineer; Arnold G. Skrivseth promoted from asst, chief to

acting chief of technical I’esearch div.

William Wight, ex-public relations dii-ector of Philco

Corp., joins Television Digest as managing editor.

Broadcasters’ Promotion Assn, names John F. Hurlbut,

WFBM-TV & WFBM, Indianapolis, and Don Curran,
KTVI, St. Louis, as program chairmen for annual meet-
ing at Chase Hotel, St. Louis, Nov. 16-19.

Annual Peabody Awards luncheon will be held April 2,

Hotel Roosevelt, N. Y., by Radio & TV Executives Society.

Awards chairman Bennett Cerf and Dean John E. Drewry
of U of Ga. Journalism School will make presentations.

Independent WTTG, Washington (Ch. 5) DuMont-
owned, starts March 10 to carry live telecasts of Senate
rackets hearings 10 a.m.-3:30 p.m., showing films of any
later activity at 8-9 p.m.

MBS Affiliates Advisory Committee meets in Wash-
ington March 28. Chairman Armand Hammer, who recently

took over post of pres, from Paul Roberts (Vol. 9:14), will

explain top-level executive changes and plans for future.

Washington TV-Radio Correspondents Assn, annual
dinner will be held March 29 in Sheraton-Park Hotel. Vice

President Nixon will be guest of honor.

Academy of TV Arts and Sciences will present the in-

dustry’s “Emmy” awards April 15 at Los Angeles’ Coco-

nut Grove.



8

'KtUUVt . -

/^F THE HOBBYISTS vt'e know in the broadcasting

business, the most varied in his pursuits — and per-

haps the most prolific — is Walter J. Damm, founder-

gen. mgr. of the Milwaukee Journal’s WTMJ-TV & WTMJ,
chairman of NBC-TV Affiliates Executive Committee, one-

time pres. (1930-31) of NAB, longtime leader in industry

affairs. Currently, his interest is focused on handworked
silver and copper jewelry—and the pi’oducts he turns out

are something for the book. He makes lovely necklaces, ear-

rings, filigree and beaten silver brooches with the finesse

of a professional.

Not long ago, it was shell jewelry that occupied

Damm’s spare time, and before that he and Mrs. Damm
were absorbed in breeding Pekinese dogs. For many years,

too, they devoted their leisure to raising orchids in their

own hothouse. Also ai'dent orchidists, incidentally, are

Basil Cooper, the FCC examiner, and his wife.

Oddest hobbies we know are those of Ben B. Saunders,

owner of KICD, Spencer, Iowa. His pride and joy is a

1916 Pierce-Arrow fire engine, for which he paid $250, and

he’ll rush it to a fire at the drop of a volunteer’s bucket.

Until recently, he was half owner of a 72-year-old steam-

boat of the Mark Twain era that plied nearby Lake Oka-

boji. His model railroad is possibly the most extensive one

in America owned privately; it has 95 engines, 650 cars,

2200 ft. of tracks. He’s also a collector of Indian jewelry,

always wears an Indian belt buckle with 156 inlays.

V V ^ ^

Fulton Lewis Jr., the commentator, builds church or-

gans as a pastime; he has just finished one with 61 stops

which he donated to St. David’s Episcopal Church, W^ash-

ington. It’s worth $27,500, took 5 years to build. Lewis

is an accomplished pianist and organist, having worked

his way through the U of Virginia (Class of ’24) playing
for the silent movies in the Lafayette Theatre.

Dr. Burton Browne, pres, of the Chicago ad agency
bearing his name, which specializes in electronics accounts,

has turned his “Gaslight Club,’’ an atmosphere rendezvous,
fronl a hobby into a highly prosperous business; they’re in

Chicago & N. Y., planned for Washington & Paris.

Howard Chernoff, the ex-W. Va. broadcaster, formerly
gen. mgr. of KFMB-TV, San Diego, retired a few years ago
to devote his time to the city’s zoo, of which he’s a trustee

and donor; he’s also advisor to a tribe of Arizona Indians,

and he’s an amateur magician of considerable skill. An-
other magician, who gets paid for personal appearances, is

news editor Porter Randall, of KFJZ, Ft. Worth. Also an
expert at card tricks is Norman Gittleson, gen. mgr. of

WMUR-TV, Manchester, N. H.

Among the Washington TV-radio attorneys, Henry
(Buck) Weaver raises rare Irish wolfhounds; Arthur
Scharfeld collects Chinese jade, porcelain and other Orien-
tal art; Paul M. Segal, a gourmet, is an expert in Chinese
cookery, can even bone a duck; Lester Cohen paints in oils

and water colors, expects to have his own show soon; Mor-
ton Wilner is a bird-watcher, with his 3 young sons; Sey-
mour (Sy) Krieger, whose fame as an Amherst varsity cen-

ter (Vol. 14:3) included staying the entire 60 minutes of a
game with Harvard which Amherst lost 60-0, is a superb
wood-worker, builds fine furniture; Ben Cottone, ex-FCC
gen. counsel, is a “bug” on foreign cars, currently owns an
Alfa-Romeo sports model and Jaguar family car.

Station broker Allen Kander collects paintings. ANPA
counsel Elisha Hanson, once prominent in newspaper-radio
cases, raises pigeons. And NAB radio v.p. John Meagher
is self-proclaimed rummy champion of the industry!

Editor’s Note: We’d like to hear more from our readers
about their own unique hobbies and those of their friends

in the TV-radio fields.

Harris Hearing—No End in Sight: Other FCC com-
missioners are in for an uncomfortable time, prob-

ably during the week of March 10, before House
subcommittee investigating “improprieties” in the

Federal regulatory agencies (see p. 2)—but a lot

of people are going to be surprised if inquiry

elicits anything like the revelations which pro-

duced Comr. Mack’s resignation this week. Pre-

sumably, each member who voted for National

Airlines in Miami Ch. 10 case will simply defend

his vote on basis of reasons listed in the official

final decision. Rep. Harris, chairman, hasn’t indi-

cated whether Commission will be queried on other

contested cases.

Mack’s resignation, which came March 3, was
inevitable. He wrote President Eisenhower: “Per-

haps I should have been more careful in the

handling of my personal affairs, but I have not

violated my oath of office in this instance or in

any other during my career in public life ... I

feel in my heart that I have done no \\Tong and
my conscience is clear.” President accepted im-

mediately, writing “[I] agree with you that your
usefulness as a member of the Commission is so

.seriously impaired that you are wise to tender

your resignation.”

Mack is due to return to Harris hearing witness chair

March 12, his appearance this week being delayed because
of what his attorney Wm. Porter termed “state of shock”
and “nervous exhaustion.” Rep. Harris has urged him to

come back and spill everything he knows.
« * * «

Hearings should be faster and more coherent, now
that subcommittee has unanimously named Washington
attorney Robert W. Lishman as $14,800-year counsel, suc-

ceeding the kicked-out Dr. Bernard Schwartz. The 54-

year-old Lishman was born in Boston, was graduated
with honors from Harvard Law School, first practiced

law in New York, where he became asst, corporation

counsel in 1934. He came to Washington in 1942 as counsel

for RFC, started private practice in 1944. His law firm,

Harter, Calhoun, Lishman & Williams, has handled cases

before regulatory agencies, though none before FCC.
Schedule of witnesses in resumption of hearing 10

a.m. March 10 in Caucus Room, Old House Office Bldg.

—

always subject to change: Miami attorney Thurman X.

Whiteside; A. Frank Katzentine, owner of WKAT, Jliami,

a loser in Ch. 10 case; Comr. Mack; other FCC members,
including ex-chairman George McConnaughey. Also likely

to be called is Col. Gordon Moore, Mrs. Eisenhower’s

brother-in-law, who has denied having anything to do
with helping National Airlines win Ch. 10 and has offered

to repeat denial under oath.

With Mack gone, some Senators and Congressmen are

demanding that Ch. 10 decision be voided—with WPST-TV
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presumably to continue operating under some trusteeship

arrangement. Such demands have been made by Sen.

Monroney (D-Okla.), Sen. Neuberger (D-Ore.) Rep.

Moulder (D-Mo.). Katzentine, whose appeal of decision

is pending in Court of Appeals, may ask Court to void

grant; other 2 losers, L. B. Wilson Inc. and North Dade
Video, may do same. Losers in other decisions in which

Mack voted for winner may seek similar wedge to reopen

cases.

Some real political heat was generated this week

—

before House Speaker Rep. Rayburn (D-Tex.) squelched

it. National Airlines pres. G. T. Baker, no meek witness,

demanded that Harris group get testimony of several

Democratic Senators involved in Ch. 10 case—Smathers

& Holland (Fla.), Kefauver (Tenn.), Magnuson (Wash.),

Monroney (Okla.). The accused Senators denied attempt-

ing to “influence” FCC, said they merely urged Commission

to vote on “merits” of case or (in the instance of Magnuson
& Monroney) to decide that as a matter of policy that no

franchised airline is entitled to a TV grant.

Harris said Senators could testify if they chose. Sena-

tors said they’d testify if “invited.” Rayburn stopped this

reluctant Democratic Alphonse-Gaston act by stating: “We
are not going to ask them to come over here. We can’t

get started on that. If a Senate committee called me. I’d

tell them to go dig potatoes, deep.” He said Senate has

its own investigating committees and that Senators can

use their own floor to say whatever they please.

President Eisenhower was again queried on subject

this week. “There must be certainty,” he said, “that these

so-called independent commissions are really independent

... I think it is a very tragic thing for the U.S. to begin

believing that someone that has got a real top-flight

lobbying outfit and knows how to reach somebody is

getting the kind of decision that it wants in the case.”

Republican National Committee sought to get a little

campaign mileage out of the affair by noting that Senators

Smathers & Holland gave Mack fine endorsement when he

was nominated and “waxed increasingly eloquent in laying

claim to Mr. Mack as one of their very own.”

National Airlines pres. Baker and counsel Alexander

Hardy did good job of defending themselves, sticking to

basic story that they didn’t hire Whiteside to “influence”

Mack; that if Whiteside did anything for Airlines it was
without their knowledge. Baker declared: “Don’t ti-y to

put around my nock the activities of Mack and White-

side.” He asserted that Mack had been “crucified” while

Senators got off free. And he made point of fact that

Mack didn’t vote for applicants for which Whiteside had
worked in Miami Ch. 7 and Charlotte Ch. 9 cases.

ASC.M’-B.Ml dispute will bring an imposing array of

musical, theatrical and literary talent before the Senate

Commerce subcommittee March 11-20 to testify in favor of

the Smathers bill (S-28.34) to divorce broadcasters from
music publishing and recording business (Vol. 14:8). Wit-

nesses include: March 11—Oscar Hammerstein II; Dr.

Louis Pichierri, director of music. Providence schools; Prof.

Arlan Coolidge, chairman of the dept, of music. Brown U;
Arthur Schwartz.composer ; .Joan Whitney, composer. March
12—Vance Packard, author; Eddie Dowling, actor. March
13—Dr. Edward Hanson, director, Eastman School of

.Music; Kim Cannon, composer; Eddy Rogers, composer;

Dr. Douglas Mooie, prof, of music, Columbia U. March
19—Mrs. Du Bose Heyward, author & playwright; Rex

Among the wild, unguided missiles launched from the

investigation was comment this week from Rep. Moulder

that Commission has written TV equipment specifications

so as to give “monopoly” to a few manufacturers. “Other

suppliers,” he charged, “have patents on such technical

equipment and processes which are equally as good and at

a much cheaper price, but they are frozen out by the

specifications.”

As any FCC or industry engineer can testify, technical

standards for both black-&-white and color resulted from
joint effort of all manufacturers interested, working for

years through National TV System Committee. Agree-
ments on standards have been virtually unanimous—with

no dissent from even the bitterest of patent enemies, such

as RCA & Philco. And no manufacturer has ever com-
plained that standards foreclosed it from making better

or cheaper equipment.

Rep. Moulder’s cockeyed complaint, however, serves

to point up: (a) That a member of Congress can break
into print with any sort of charge, based on real or

fancied grievances, in the present climate of the FCC.
(b) That disgruntled people, whether defeated applicants

or manufacturers unable to live up to FCC-required speci-

fications, are still inclined to run to their Senators and
Congressmen for support.

On the other hand, the record of Senatorial interfer-

ences in semi-judicial cases thus far disclosed may have
the effect of making Capitol Hill people extremely chary

henceforth about exerting undue pressures—perhaps even
about making charges without previous investigation.

Inevitable aftermath of current imbroglios involving

FCC will be rash of proposals for reform, disputes on
merits. This week, for example, Harvard administrative

law prof. Philip C. Neal suggested that FCC licensing of

TV stations “ought to be subject to competitive bid, just

the way govt, contracts are.” Said he in interview on
Boston’s WGBH-TV (Ch. 2, educational) : “I don’t sup-

pose we would think of giving away all leases on public

land and yet here we’re giving away TV licenses that are
just about that valuable.” In Washington, Committee for

Competitive TV (John E. English, chairman) disputed

CBS pres. Frank Stanton’s statement at FCC network
hearing that it’s now “too late” to develop uhf. It said

“present non-competitive situation with monopolistic char-

acteristics will be retained unless (1) the FCC initiates

rule-making looking toward a switch to all-uhf . . . over
a period of 10 years or less, or (2) the FCC reduces
mileage requirements between vhf stations and reduces
their powers to accommodate more frequencies in areas
where channels will not fit at the present time.”

Stout, author; Booton Herndon, writer. March 20—Paul
Creston, composer; John Schulman, copyright lawyer.
Committee stated others to testify (no date set) include

Gov. Clement of Tenn.; Sammy Kaye, Gene Autry, Jane
Pickens, Eddy Arnold, Ray Bloch. Committee attaches say
opponents of the Smathers bill, including broadcasters,

will be heard sometime after Apxdl 15.

Screen Actors Guild sought strike authorization this

week from members in contract dispute with pi’oducers of

TV film commercials, ballots to be returned by March 18.

Bargaining for higher pay scales since Jan. 20, union
argues they are justified by “phenomenal” growth of TV
industiy since first agreement on commercials was won
in 1953 following 12-day strike.
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WMTV, Madison, Wis. (Ch. 33) is being sold by

WTVJ Inc. interests (Mitchell Wolfson) to Lee P. Loomis

group for $399,333 (including $288,333 still owed founding

Gerald A. Bartell family), according to application filed

this week with FCC. Sellers acquired station last year from

Bartell family for $350,000 plus a $200,000 option on build-

ings and land. The option also is to be turned over to new

owners (Vol. 13:30). Buyer is new Forward Television

Inc., owned 51% by Lee Radio, licensee of KGLO-TV,
Mason City, la. (Ch. 3), 49% by Lee Bcstg., licensee of

KHQA-TV, Hannibal, Mo.-Quincy, 111. (Ch. 7). Own-

ership interlocks with Lee newspaper chain which in-

cludes Mason City Globe-Gazette, Hannibal Courier Post,

La Crosse (Wis.) Tribune, latter 27.5% owner of WKBT-
TV, LaCrosse (Ch. 8). After transfer, Herbert R. Ohrt

will be pres. & gen. mgr. of WMT, also gen. mgr. of KGLO-
TV & KHQA-TV, headquartering in Mason City. Walter

J. Rothschild, national sales mgr. for all new stations,

will continue to headquarter in Quincy, 111.; Merritt Mulli-

gan moves from KHQA-TV to become WMTV station

mgr.; Donald G. Harrer, WMTV operations mgr., moves

from KGLO-TV. The WMTV Jan. 31 balance sheet shows

$33,829 loss to date, current assets $58,638, current liabili-

ties $43,799, property & equipment $319,307, fixed liabilities

$368,333. Note: Way is now clear for WTVJ Inc. to take

over option on 40% of WLOS-TV, Asheville, N. C. (Ch. 13)

and bring holdings there to approximately 80%—N. C.

court having approved transfer of option from Charles &
Roger Peace, despite protests. Peace family owns Ashe-

ville Citizen and Times and Greenville (S.C.) News-Pied-

mont, latter holding 48% of WFBC-TV, Greenville (Ch.

4). Previous WTVJ stock purchases from minority owners

and purchase of option involve approximately $1,000,000.

Broker for sale of option and most of stock purchases was

Blackburn & Co.

KFBB-TV, Great Falls, Mont. (Ch. 5) with radio

KFBB is being sold for $600,000 to Z-Net (E. B. Craney,

pres. & principal owner) and Idaho Radio Corp. (A. W.
Schwieder, pres., 7.3%), according to application filed with

FCC, rather than to Craney & Schwieder personally, as

reported earlier (Vol. 14:5). Craney operations include

KXLF-TV, Butte (Ch. 4), with satellite KXLJ-TV, Helena

(Ch. 12) and 5 Montana AMs. Idaho Radio Corp. oper-

ates KID-TV, Idaho Falls (Ch. 3) & KID. Taking over

Great Falls stations from Joseph P. Wilkins and associates

is new Cascade Services Inc., with Craney as pres.,

Schwieder as v.p., Z-Net and Idaho Radio as 49.98% own-

ers each. KFBB-TV operating report dated Oct. 31, 1957

shows net operating profit of $111,638 for year to date

after expenses of $182,835. Combined Oct. 31 balance

sheet for TV-AM shows $375,555 surplus, current assets

$201,003, fixed assets $208,597, liabilities $47,(335, capital

stock $70,000.

WKXP-TV, Lexington, Ky. (Ch. 27), which began

operation last Sept, as WLAP-TV, may shortly be sold

along with .radio WLAP, Lexington. Price and buyers are

undisclosed, but Cincinnati newspapers this week indicated

llulbert Taft Jr., pres, of WKRC-TV there and holder of

interests in TV stations in Columbus, Birmingham & Knox-

ville (see TV Facthook No. 26), is involved irt negotiations

being conducted by broker R. C. Crisler.

Stanley Hubbard’s KSTP Inc., St. Paul, this week pur-

chased radio WGTO, Cypress Gardens, Fla. (10-kw D, 540

kc), near Winter Haven, for $175,000, thru broker Black-

burn & Co. He bought it from KWK Inc., St. Louis.

Sale of WATV, N. Y.-Newark (Ch. 13) with WAAT to

National Telefilm Assoc, for $3,500,000-plus (Vol. 13:49-51)

is just about in the clear—with this week’s withdrawal of

much-publicized proposal of N.Y. Board of Regents to

step in and buy the station. FCC gianted Regents’ request

that’ its petition to get Ch. 13 labeled “educational” be

dismissed. Jacob L. Holtzmann, chairman of Regents TV'

committee, didn’t give reasons for pulling out but said:

“We are working on new plans and hope to make an an-

nouncement soon.” Speculation is that some arrangement
is being made for acquisition of time on commercial sta-

tion. Good guess is that Regents pulled out because it

didn’t have money to buy and had serious doubts about

winning prospective legal battle. It’s believed FCC
majority favors NTA purchase, but deal is undergoing

routine Justice Dept, examination. FCC approval of sale

should come soon, since contract expires March 31.

San Francisco’s radio KYA (5-kw D, 1-kw N, 1260 kc)

fetches $1,000,000 in sale by owners J. Elroy McCaw and
John Keating to Gerald Bartell group, approved by FCC
March 5. Bartell lineup also includes WOKY, Milwaukee;

KRUX, Glendale, Ariz.
;
WYDE, Birmingham; VV'ILD,

Boston; KCBQ, San Diego; VV'AKE, Atlanta. Keating &
McCaw also own 50% of KONA, Honolulu (Ch. 2), 50%
of KTVR, Denver (Ch. 2), 100% of radio WINS, N. Y.

McCaw also owns KTVW, Tacoma (Ch. 13), has interests

in radios KELA, Centralia, W'ash.; KALE, Richland,

Wash.; KDAY, Santa Monica, Cal. [For other radio sta-

tion transfers, see AM-FM Addenda JJ]

Harry Pollock will control KNAC-TV, Ft. Smith, Ark.

(Ch. 5), FCC this week having approved purchase of 50%
from George T. Hemreich for $175,000, which will boost

his stock interest to 83.33% (Vol. 14:6). Hernreich ac-

quired his stock from Salome Nakdimen for $75,000 plus

assumption of $75,000 in obligations. After this sale to

Herm-eich, Pollock bought 33.33% and his family-owned

Harry Newton Co.’s 16.67% from Mrs. Nakdimen for

$61,500. Pollock also agreed to lend station $125,000

(Vol. 13:19, 26).

Transfer of KOCO-TV, Enid-Oklahoma City (Ch. 5),

fonnerly KGEO-TV, to new Caster-Robison Television

Corp. (Vol. 14:7, 8) was approved this week by FCC. L. E.

Caster, ex-pres. of VV'^REX-TV, Rockford, is reducing hold-

ings from 75% to 41.5%; Ashley L. Robison retains 25%;
Phil Banta, ex-pres. of KGEO-TV, regains 10%. Remain-

ing stock will be held by follo\ving Rockford businessmen:

Scott Webster, 10%; Frank Franzen and Ken K. Clark,

5% each; Joe Baisch, gen. mgr. of \V’REX-TV, 2.5%; Clint

Maslen, 1%.

Mary Pickford and husband Charles (Buddy) Rogers

are buying radio KFBI, Wichita, for $450,000 from gen.

mgr. Hale Bondurant (50%) and Henry & Elmer Balaban

(50%), latter also part owners of WTV'O, Rockford, 111.

(Ch. 39) and WICS, Springfield, 111. (Ch. 20) as well as

of radios WIL, St. Louis & WRIT, Milwaukee. Broker:

Hamilton, Stubblefield, Twining & Assoc.

Three applications for TV stations were filed with

FCC this week, bringing total to 123 (32 uhf). Applica-

tions: For Bakersfield, Cal., Ch. 17, by local group headed

by owner of KLYD there; for West Sacramento, Cal., Ch.

40, by gi’oup of Sacramento sales execs., for Wailuku, Maui,

Hawaii, Ch. 8 satellite of KHV’H-TV', Honolulu (Ch. 13),

owned by Henry Kaiser’s Hawaiian V'illage. [For details,

see TV Addenda 26-F herewith.]
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Upiurn in Bartlesville? “Customer comeback” to first

wired subscription-TV system in Bartlesville, Okla. was
reported cautiously this week by Video Independent

Theatres pres. Henry S. Griffing as result of rate & other

changes designed to halt wave of home cancellations (Vol.

14:7).

“We feel we have a good chance now of coming through

our first crisis stronger than ever, but we’re not yet

ready to shout ‘Hallelujah,’ ” Griffing told United Theatre

Owners of Okla. convention in Oklahoma City.

He said number of subscribers had mounted to about

GOO since revamped schedules were announced, effective

March 1. Three weeks earlier they had dropped to about

300 from high of 531 in 6 mo. of operation. System-saving

measures included: (1) Price cut to $4.95 from $9.50

monthly. (2) Movies on one of 2 channels, Muzak on

other. (3) Sunday art films. (4) Community antenna

service for Tulsa’s 3 regular channels.

“When we started this progi-am we predicted it would

take at least a year to find out whether telemovies ai’c

economically feasible,” Griffing reminded movie exhibitors.

“We haven’t found any reason to change that prediction.

“We’i'e like chemists looking for an unknown formula.

We are trying various combinations of ingredients to see

if we can find a profit potion that will prove an antidote

to the boxoffice poison [free movies on TV] that has

afflicted our theatres.”

Griffing said “some of the things we think we know

I'irst Soviet T\’ contract under new U. S.-USSR trade

agreement (Vol. 14:8) was reported signed this week by

Ziv International, whose pres. Ed Stern flew into London
after 5-day negotiations in Moscow for Russian showings

of Sea Hunt, Science Fiction Theatre, Favorite Story.

Comedian Bob Hope obtained Soviet visa for trip to Mos-
cow, starting March 14, to film TV show there—with

Russian girls in it, he hoped. U. S. TV networks were
reported planning to film other shows in Russia, but no

firm schedules had been set at week’s end, and State

Dept, announced no developments in direct TV-radio

negotiations with Soviet representatives on diplomatic

level.

TV Legion of Decency to evaluate films on home
screens—particularly those from pre-1948 movie packages

—probably will be organized by Bishops Conference, ac-

cording to Catholic Standard, official organ of Washington
(D. C.) diocese. Church authorities earlier saw little

need for special Catholic agency to carry out encyclical

by Pope Pius XII on TV-radio censorship (Vol. 13:50).

But diocesan publication indicates Bishops now plan TV
film-rating system more rigid than that applied to theatri-

cal movies by Legion of Decency. Reason: features made
10 years or more ago may be suitable for adult audiences

but not for home showings.

Columbia Pictures, reflecting declines in other sectors

of movie industry (Vol. 14:6), reports net loss of $395,000
in 2nd fiscal quarter ended Dec. 28, 1957 vs. net income of

$486,000 (39c per share) in same period year earlier. For
6 months ended Dec. 28 loss was $820,000 vs. earnings of

$1,329,000 ($1.11) in previous half year.

Allied Artists earned $172,000 in 26 weeks ended last

Dec. 28 vs. loss of $452,000 in first fiscal 6 mo. year earlier.

No provision for Federal income tax was made in June 30-

Dec. 28, 1957 period because of loss carry-forward.

now” about wired-TV are: (1) Price must be low. (2)

“Fair” contract for utility poles is necessary. (3) System
must offer more than movies so long as free films can be

seen in quantity. (4) Telemovies idea can’t sell itself;

viewers must see performance. (5) Any movie produced

in recent years seems new to most subscribers who had
been going to theatres infrequently or not at all.

Meanwhile, Los Angeles city council voted 10-5 to

repeal ordinances granting wired pay-TV franchises to

Paramount-owned International Telemeter Corp. and Skia-

tron, which had requested action to fox-estall citizens’

referendum on issue in June (Vol. 14:9).

Council originally voted 8-6 for ordinances, but all

hands agreed in debate at this week’s session that pay-TV
would meet crushing defeat' in any referendum—to which
all ordinances are subject in Los Angeles if enough peti-

tions can be obtained.

Following repeal of city franchises, chairman Julius

F. Tuchler of anti-pay-TV citizens’ committee announced
he’d start a statewide initiative (requiring 322,000 Signa-

tures) for law banning toll-TV anywhere in Cal.

Washington pay-TV fronts were relatively quiet fol-

lowing formal agreement by FCC to postpone processing

of any applications for trial operations until 30 days after

85th Congress adjourns (Vol. 14:9). Chairman Harris

(D-Ark.) of House Commerce Committee said, however,
that he’d press Commission for further postponement of

any tests if Congress fails to act on controversy this

session.

Theatres vs. TV Movies: Two more studios—Columbia
Pictures & W’alt Disney Productions—lined up this week
with Theatre Owners of America in exhibitors’ campaign
to keep post-1948 feature movies off TV screens, joining
such other recent recruits as MGM & 20th Century-Fox
(Vol. 14:6).

TOA pres. Ernest G. Stellings announced he had ob-

tained this pledge from Columbia distribution v.p. Abe
Montague: “It is the policy of Columbia Pictures that
they are not interested in making any further sales of

feature pictures to TV at the present time, nor do they
have any plans for the future, and possibly never.”

At same time, pres. Leo F. Samuels of Disney’s Buena
Vista releasing agency said that Disney theatrical films

Snow ]Vhitc, Cinderella, Banibi won’t be given to TV.
Policy goes for pre-1948 as well as post-1948 movies, he
.said. Disney rea.soning is simple: Theatrical reissues of

children’s film classics every 5-7 years are practically sure-
fire for paid admissions.

Movie trend was not all away from TV, however.
Paramount Pictures, which last month sold $50,000,000
pre-1948 feature packtage to MCA subsidiary Manage-
ment Coip. of America (Vol. 14:6), plans to enter TV
film production in summer. Subsidiary Paramount Sunset
Corp. will develop TV film series based on successful

theatrical features

—

Conquest of Space, Shane, Perils of
Pauline—according to v.p. & gen. mgr. James A. Schulke.

TV revenues accounted for big income increase of

Republic Pictures in quarter ended Jan. 25, for which it

reported profit of .$911,725 (41 per share) vs. $219,483
(Gc) in 1957 period. In fiscal year ended last Oct. 25,

Republic had operating loss of $1,863,420 before tax credit

of $500,000; in report for that year, pres. Herbert J. Yates
])redicted substantial quarteily earnings in 1958 as rev-

enues from films sold to TV offset boxoffice decline.
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FTC RULE ON TV ADS EXPECTED SOON: Renewed speculation over ultimate Federal Trade
Commission rule on advertising TV tube screen sizes arises from continued postpone-
ment of hearings on pending complaint against Admiral (Vol. 14:46). Informed but

unquotable sources predict freely that the complaint will be settled — and soon —
by a consent judgment. This would give FTC a precedent in law with which to force
compliance by TV set manufacturers and others with Rule 9 of Trade Practice Rules
for the Radio & TV Industry promulgated in 1955 (Vol. 11:27) which establishes code
for advertising TV screen sizes.

Point at issue in Admiral case is whether footnotes explaining "21-in.", "21",

and the like, are so small and far removed from the rest of ad copy as to constitute
deception of the public and/or inadequate disclosure.

However, there are other and more important implications in the prospective
Admiral settlement. Will FTC try to force manufacturers to police distributor and
dealer advertising? Can dealers in intrastate commerce be brought into line on ads
which they prepare themselves? We have found manufacturers' legal depts., their ad
executives and agencies deeply concerned about the answers.

FTC lawyers were noncommittal in response to direct questions, but left no

doubt in our minds that they are merely awaiting a favorable decision in the Admiral
case to reopen th.e issue at the factory, distributor and retail levels. One desk we

saw was piled high with ads, checked, presumably, for compliance with Rule 9.

FTC believes distributor and dealer ads can be brought into rule compliance
if factory co-op advertising funds pay for any part of insertion cost, we gathered
from our conversations. Or, even if the manufacturer furnishes suggested ad copy

|

or mats as a guide to local ad copy writers. "

Magnitude of policing all TV advertising is a source of major concern. If the
manufacturers are convinced penalties will result from noncompliance with the rule,
it may bring about standardization of screen size measurements on square inch basis.
Apparently, such a result would please FTC lawyers, although they won't say so.

TV-Radio Production: tv set production was 89,466 week ended Feb. 28 vs. 86,903
preceding week & 117,891 in 1957 week. Year's eighth week brought production to
812,923 vs. 914,887 last year. Radio production was 176,851 (54,473 auto) for week
vs. 194,460 (70,792 auto) in preceding week & 344,507 (131,108 auto) last year. For
8 weeks, production totaled 1,749,785 (620,612 auto) vs. 2,262,608 (1,044,483 auto).

HI-FI COMPONENT MAKERS READY NASS PITCH: High stakes in the hi-fi business — some
1800,000,000 due at retail in 1958, probably $1 billion in 1959 — have both the

"component" and "package" makers readying national consumer promotion programs to

get their share of the market. Manufacturers of tuners, amplifiers, speakers,

changers, etc., in a first maj or* effort , are planning to break out of the tight

hobbyist market and reach the general public through the same big consumer magazines

favored by the package brand names.

Bigger advertising budgets and greater brand acceptance have been getting some

70% of the market for package makers, while components industry has relied primarily
on reaching "the hi-fi bug" through the specialized audiophile press for its 30%.

To carry its story to the public , the component group — 70 strong — has

banded together in the Institute of High Fidelity Manufacturers. "Our members are

too small to do that job alone," Institute pres. Joseph Benjamin, exec. v.p. of

Pilot Radio, told us. "Now as an industry, we are ready for the job — but I can't
^

give details [of the ad campaign] until March 20."

Although component business has been booming ($160,000,000 at retail in 1956,

12
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$200,000,000 in 1957, and prospects of $250,000,000 in 1958), packaged phono increase
(Vol. 13:51) has been bigger in dollars and is concentrated in area above $125 line
which divides "standard" phonos from "hi-fi" phonos. Standard units have been hold-
ing steady at about $150,000,000 a year while packaged hi-fi phonos — especially at

high-dollar and high-sound quality levels usually associated with components — have
boomed from about $250,000,000 in 1956 to $350,000,000 in 1957 and have prospect of

a further increase to $450,000,000 in 1958.

Whether current package phono boom (Vol. 14:9) is worrying component makers,

neither Benjamin nor Edv;in Cornfield, Institute exec, secy., will say. But fact is

that public is obviously impressed with the package story which attacks indirectly
— and sometimes directly — the component story. Package makers' copy concentrates

on factory-matching of components in finished phonograph by professional engineers,

design and assembly by factory professionals — and "you pay only one markup"

for the assembled package which fits the furniture decor of the home.

Upgrading of component dist ribution will be second target of coming push.

Only 2143 dealers are hi-fi specialists who concentrate on component systems.

Cornfield told us. On the other side of the fence are 110,000 dealers who sell

radio and/or TV, according to EIA count, who can be considered outlets for package

phonos. Component campaign will be built around a dealer plaque designating

dealer as "certified" by the hi-fi Institute.

Ad campaign itself will "cost less than $1,000,000" this year. Cornfield

told us. Pitch will not be "anti-package," but "pro-components." Institute

spokesmen insist component industry has no ill will toward package makers — after

all, "some of our members make both."

Trade Personals: cliff Slaybaugh, RCA international

sales mgr. for engineering products, flew on March

6 to attend the fifth assembly of Intei'-American Associa-

tion of Broadcasters convening at Punte del Este, out-

side Montevideo, Uruguay, March 10-14, will visit Bra-

zilian RCA operations before retui-ning; NAB delegates

to convention are Harold Fellows and Gilmore Nunn . . .

John T. Hickey promoted to asst, to Motorola pres. Robt.

W. Galvin, for long range planning; Dr. Lester Hogan,

Harvard U, succeeds him as mgr. of semiconductor div.,

Phoenix, in June . . . Glen McDaniel, ex-RETMA (EIA)

pres. & gen. counsel, onetime RCA v.p., recently partner

in N. Y. law firm of Lundgren, Lincoln & McDaniel, has

moved to Los Angeles where he is now v.p., Litton In-

dustries Inc., 336 N. Foothill Rd., Beverly Hills, Cal. . . .

Harry M. Fackert promoted to eastern district sales mgr.

of RCA semiconductor div.; George E. Reiling to central

district sales mgr., Robert I). Wick to mgr. of industrial

sales and acting mgr. of govt, sales; Irving H. Von
Zelowitz to sales coordination mgr. . . . Donald W. Gunn
promoted to sales v.p., Sylvania electronic tubes div. . . .

Willard H. Sahloff, v.p. & gen. mgr., GE housewares and
radio receiver div., awarded a “Loyal Son of Rutgers” pin

for outstanding service to alma mater Rutgers U. . . . Dr.

E. M. Baldwin, ex-Hughes Aircraft, named gen. mgr. and

v.p., Fairchild Semiconductor Corp. . . . Murray T. Grode

promoted to asst. gen. mgr. of Bulova W^atch special

products div. (radios) . . . William H. Buck, ex-Raytheon,

has been named adv. mgr. for the electronics and instru-

mentation div. of Baldwin-Lima-Hamilton Corp. . . .

Myron C. Pogue promoted to new post of mgr., market
research; Paul D. Williams named asst, director of re-

search, Eitel-McCullough, San Bruno, Cal. . . . Robert

Snider named western regional mgr., Jerrold jobber prod-

ucts div., with offices at 12106 E. Firestone Blvd., Norwalk,

Cal.

DISTRIBUTOR NOTES: Hotpoint Co. promotes Philip

H. Weil to sales mgr. for HASCO, Baltimore-Washington;

ex-Baltimore sales mgr. Paul M. Burtis remains in sales

capacity; ex-W'ashington sales mgr. Chet Ludka named
advertising & sales promotion mgr. . . . Ewald Distribution

Co., Louisville (RCA), promotes James A. Price to gen.

sales mgr.; Felix Sandman to electronics sales mgr.;

Frank Secor to appliance sales mgr. . . . DuMont appoints

Radio Electronics Sales Corp., Worcester, for TV-radio-
hi-fi . . . Electro-Pliance Inc., Milwaukee (Philco), pro-

motes Wm. Baker to sales mgr. for TV & appliances suc-

ceeding Wm. Seemuth who resigned as exec. v.p. without
revealing future plans . . . Graybar promotes H. Bryson to

mgr. at Indianapolis; A. C. Larson to mgr. at Springfield,

111.; E. W. Windahl to asst, district mgr. at Minneapolis
. . . Columbia Records appoints Strauss-Frank Co., San
Antonio (Sylvania) for records & phonos replacing Medaris
Co., Dallas . . . Jerrold Electronics opens midwest regional

sales office in St. Louis, headed by Lou Waelterman; plans

new sales & engineering offices in Amarillo, Dallas, Uvalde,
Tex.; St. Paul & Dubuque, la. . . . Cabot Records appoints

Joseph M. Zamoiski & Co., Washington-Baltimore (Zenith,

Mercury records) for D. C., Baltimore & Richmond . . .

Symphonic Radio & Electronics appoints Graybar, Los
Angeles, replacing J. N. Caezan Co. . . . Olympic Radio
appoints Lew Bonn Co., Minneapolis, for parts of Wis.,

Minn., N. D. . . . GESCO, N. Y., names Ken Emmer, ex-

GESCO, Newai’k, as head of advertising & sales promotion,

succeeding John Anderson, now with rep R. P. Hussey . . .

American Geloso, N. Y., U. S. sales rep for Geloso Italian

tape recorder appoints Electronic Distributors, Schenec-

tady; Radio Parts, Pittsburgh; Ward Harris Co., San Fran-
cisco; Payette Radio Ltd., Montreal.

Dr. Alfred H. Williams, ex-pres. of Philadelphia Fed-
eral Reserve Bank, elected director of International Re-
sistance Co., Philadelphia.
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Financial Reports;

Fund Portfolio Chongos: Television-Electronics Fund
reports net assets of $146,105,143 and 14,248,589 shares

outstanding in 1st fiscal quarter ended Jan. 31 vs. $135,-

100,234 and 13,038,227 in preceding quarter. During 1st

quarter these were changes in its portfolio:

New stocks added: 10,000 shares Hewlett-Packard, market value
$231,250; 3000 Union Carbide, $276,000.

Stocks eliminated: 7500 Chance Vought Aircraft, market value
$196,875; 17,000 Elgin National Watch, $133,875.

Holdings were increased in Babcock & Wilcox, Columbia Pic-
tures, Corning Glass, Curtiss-Wright, Dictaphone, Douglas Aircraft,
Electronics Assoc., Fansteel Metallurgical, Pood Machinery &
Chemical, Friden Calculating, GM, General Precision Equipment,
Goodyear, Hoffman, Llquldometer, Magnavox, P. R. Mallory,
Philco, Sperry-Rand, Stewart-Warner, Storer Bcstg., Taylor In-
strument, Telecomputing, Tung-Sol, United Aircraft, United Util-
ities, Vitro.

Part of holdings were sold in Addressograph-Multigraph, AB-
PT, Beckman Instruments, Bell & Gossett, Bendlx Aviation, Boe-
ing Airplane, CBS "A,” Dresser Industries, Eastman Kodak, Eitel-
McCullough, General Railway Signal, General Tire & Rubber,
Giannini, Hammond Organ, Hazeltine, International Nickel of Can-
ada, Litton, Lockheed Aircraft, Martin, W. L. Maxson, Motorola,
North American Aviation, Northrop Aircraft, Oak, RCA, Reliance
Electric & Engineering, Ryan Aeronautical, Square D, 20th Cen-
tury-Fox, Zenith.

Unchanged during quarter were holdings in ACF Industries,
Admiral, Aerojet-General, Allegheny Ludlum, Allls-Chalmers,
American Bosch Arma, American Chain & Cable, American Machine
& Foundry, AT&T, Ampex, Amphenol, Barry Controls “B,” Bullard,
Bulova Watch, Burroughs, Carborundum, Carrier, Cincinnati Mill-
ing Machine, Clark Controller, Clevite, Conrac, Consolidated Elec-
trodynamics, Consolidated Electronics, Cornell-Dubllier, Cutler-
Hammer, DuMont Labs “A,” DuPont, Eastern Industries, Eaton
Mfg., Elox, Emerson Electric, Ex-Cell-O, Garrett, General Bronze,
General Dynamics, GE, General Mills, General Telephone, Globe-
Union, Harris-Intertype, Indiana Steel Products, Industrial Elec-
tronics, IBM, IT&T, Johnson Service, Leeds & Northrup, Machlett
Labs, Marchant Calculators, Mergenthaler Linotype, Minneapolis-
Honeywell, Minn. Mining &' Mfg., National Acme, National Cash
Register, Neptune Meter, Otis Elevator, Paramount Pictures, Penn
Controls, Pullman, Robertshaw-Fulton, Royal McBee, Servomech-
anisms, Sprague Electric, Statham Instruments, Sylvanla, Techni-
color, TelAutograph, Television Assoc., Texas Instruments, Thomp-
son Products, United-Carr Fastener, Varian Assoc., Walt Disney
Productions, Westlnghouse Air Brake, Westlnghouse Electric.

Tung-Sol’s 1957 sales went up to $64,106,913 from $53,-

838,822 in preceding year, total including 71^-mo. revenues

($6,280,012) of Chatham electronics div. acquired in May
and a major producer of power & hydrogen thyratron

tubes, aircraft power supplies, selenium rectifiers, radia-

tion detection equipment. The rate of 1957 gain made
even without Chatham should be carried through 1958, ac-

cording to March 1 report by chairman Haiwey W. Harper

and pres. Louis Rieben. Net earnings were $3,129,916, or

$3.31 per share, on 893,502 shares outstanding; this in-

cluded $339,031 earned by Chatham. The 1957 profits

compared with $2,909,397 ($3.83 on 704,931 shares) in

1956. Per-share earnings decline was due in part to in-

creased shares and also “to failure of price increases to

match the pace of rising costs.” Proxy statement for

March 25 annual meeting discloses pres. Rieben’s salary

at $49,833, his stockholdings 11,774 common shares; exec,

v.p. Milton R. Schulte’s salary $38,026, stockholdings 3186

shares; v.p. Donald Harper’s salary $37,378, stockholdings

4783 shares; v.p.-treas. H. Mei’le Darling’s salary $36,961,

stockholdings 3605 shares. Chairman Harper holds 87,397

stockholdings 3605 shares. Chairman Harper holds 87,397.

Pacific Mercury, manufacturer of Sears, Roebuck

Silvertone label TV sets in addition to electronic organs

& electrical components, earned $286,000 (41^ per shai'e)

on sales of $10,690,419 in 6 mo. ended last Dec. 31. No
comparison with same period year earlier available because

of change in fiscal accounting, but company earned

$557,754 (80<*) in year ended June 30, 1957 (Vol. 13:41).

Litton Industries’ planned acquisition of Aircraft Radio

Corp. (Vol. 13:52) has been called olf, joint announcement

by companies stating number of Aircraft Radio shares

deposited for exchange didn’t meet 80% requirement.

T>ROXY STATEMENT for RCA’s annual meeting in N.Y.
May 6 disclosed that new RCA pres. John L. Burns was

engaged March 1, 1957 under 10-year contract at salary
|

of $150,000 first year and increase of $12,500 annually I

until rate of $200,000 is reached. He holds 250 shares of

RC’A common stock. Other officer-director 1957 salaries,

fees & stockholdings: Frank M. Folsom, ex-pres., now
chairman of exec, committee, $165,000 with retirement

June 1, 1959 and 5-year contract thereafter as consultant

at $25,000 a year' (holds 13,557 shares of stock)
;
Elmer W.

Engstrom, senior exec, v.p., $110,000 (1573 shares)
;
Harry

C. Hagerty, director & chairman of finance, incentive &
stock option committee, $16,600 ; George L. Harrison, direc-

tor & chairman of contributions & salaries committee,

$6800 (1000) ; Mrs. Douglas Horton, director & consultant,

$6550 (400) ;
Harry C. Ingles, retired v.p. & consultant,

$13,550 (100) ; Charles B. JollifFe, v.p. & technical direc-

tor, $72,500 (1224) ; Edward F. McGrady, retired v.p. &
consultant, $18,500; Charles M. Odorizzi, exec, v.p., sales

& services, $100,000 (1426) ; David Sarnoff, chairman,
$200,000 (15,000); Robert W. Sarnoff, director of RCA &
pres, of NBC, $125,000 (651) ; Walter Bedell Smith, direc-

tor & member of exec, committee, $16,300 (100). John T.

Cahill, director (500 shares), drew $2850 in director fees,

and firm of Cahill, Gordon, Reindel & Ohl, of which he’s

senior member, received $350,000 for legal services. John
Hays Hammond Ji'., director (100 shares), drew $1100 and
his research lab received $60,000 for 1957 and $15,000 for

first 3 months of 1958. New director Paul M. Mazur, part-

ner of Lehman Brothers, bankers, is shown as owning 700

shares, new director Andre Meyer, of Lazard Freres & Co.,

10,000 shares.

Raymond A. Rich’s compensation as pres, of Avco for

the 1957 period he seiwed in that job, after quitting as (

Philco appliance div. v.p. was $96,428, according to Avco’s

proxy statement for April 13 annual meeting in Wilming-
ton. Other major officer-director salaries and stockhold-

ings: Victor Emanuel, $150,000 (26,000 common shares)

;

James D. Shouse, chairman, Crosley Bcstg. Corp., $87,500

(4050 shares)
;

Kendrick R. Wilson Jr., pres., $77,517

(2500) ; Lloyd P. Smith, v.p. & pres, of research & ad-

vanced development div., $73,333 (1500) ; Arthur R.

Kantrowitz, v.p. & director of Avco research lab, $70,000

(11,000) ;
Matthew A. McLaughlin, v.p. & gen. counsel,

$63,124 (1075). During year, Emanuel was granted op-

tion to purchase 50,000 shares, Wilson 18,000, Shouse 5000,

McLaughlin 5000—Emanuel at 6%, others at 5%.

Electronics Corp. of America sales in 1957 were $8,-

037,533, up 15% from $6,973,305 in 1956. Net profit was
$182,653 (22c per share) vs. net loss of $476,467 preceding

year. Current assets on Dec. 31 were $5,188,307, current

liabilities $1,086,334. Proxy statement for March 26 an-

nual meeting in Cambridge, Mass, discloses pres. Arthur
G. B. Metcalf’s 1957 remnueration as $48,750, stockholdings

135,999 shares out of 707,428 outstanding; senior v.p. John
A. Long, $45,000 (136,000 shares)

;
operations v.p. Burton

E. Shaw, $35,000. ECA v.p. Dr. Harlow F. Avery, owner
of Trans-Pecos Clinic, Pecos, Tex., holds 95,000 shares, auto

man Jack Chrysler holds 100 shares of common and $50,000

of 5% convertible debentures due Dec. 1, 1975.

Dividends: Erie Resistor, 5C payable March 15 to

stockholders of record March 5; Corning Glass, 25 c March

31 to holders March 14; Decca Records, 25d March 31 to
|

holders March 17; Arvin Industries, 50o March 31 to

holders March 10; RCA, 25^ April 28 to holders March 17.
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Price Cutting Skips Radios: Prairie fire of price

cutting that swept small appliance retail market
last week—following abandonment of “fair trade”

March 26 by GE, Sunbeam, Schick, Ronson and

a host of other manufacturers—left small radios

comparatively unscathed. Our spot check of major
manufacturers, distributors and big dealers shows
that the public enjoyed a field day in toasters,

mixers, electric blankets, shavers, etc., but that

radio prices held up well under tremendous pres-

sure. Radio sales are good, prices as firm as they

were a month ago in most markets.
RCA spokesman said there’s no evidence “yet” that

end of fair trade has seriously affected radio prices

generally. “But it will be a week before we know for

sure,” he said. Philco repoi-ted “no appreciable impact”

from price cutting, added it is “working hard to meet

heavy distributor demand for new line.” Benjamin Abrams,

Emerson pres., described price cutting spree as a “7-day

wonder,” said N. Y. distributor reported increased sales.

Midwest radio sales have not been materially affected.

Admiral said, “but oi’ders from east coast have boomed.”

In far west, price cutting was less prevalent. Major outlets

looked for a move upward in week or 10 days.

Big dept, stores and discounters revelled in store

traffic generated by the price cutting; small retailers

—

most likely to get hurt—took a wait-and-see attitude, tried

to hold prices. Some pulled merchandise off shelves.

P’ate of Federal fair trade legislation in Congress

remained in doubt, may have been hurt by GE’s action.

Harris bill (HR-10527) , now in House Commerce Committee

(Vol. 14:9), was dormant, no action scheduled. Lawyers
for Senate Small Business and Commerce committees took

dim view of Harris bill, contending it would clear the

way for “widespread price fixing by making ineffective

Section One of the Shennan Anti-Trust Act.” Although

avoiding comment. Justice Dept, is expected to maintain

its opposition to any Federal fair trade legislation.

Color Forging Forward: New York, Los Angeles, Phil-

adelphia, Indianapolis—in that order—led the nation in

color TV sales, with Indianapolis ahead of N.Y. and L.A.

and nudging Philadelphia on a per-capita basis. This was
report of Martin F. Bennett, RCA v.p.-merchandising, at

luncheon of Indianapolis Ad Club this week, when he stated

nation-wide sales of color sets so far this year are running

about 50% ahead of year ago; also, that during each of

last 6 weeks of 1957 RCA Service Co. color installations

increased by 30% over week immediately preceding.

Color sales of 1957 are still an RCA secret, so no
comparisons are available, but industiy estimates are about

120,000 sets for year—most of them RCA. Bennett said

RCA last year found answer to question how to develop

color TV into a truly mass medium: “Exposure.” Said he:

“When you introduce the public to color TV you get

the response you are looking for—interest, excitement and
finally sales. I am not going to say that color is over the

top. But I feel confident in saying that we are beginning

to see a ground swell which, if it continues its present

rate, will sweep color into the mass media market before

the year is up.”

This week, Howard S. Cullman, U.S. commissioner-
general for the upcoming Brussels Exposition, was dis-

Sentinel TV Discontinued: Production of TV by
its Sentinel div. has been discontinued by Magnavox, which
bought the company in Feb. 1956 (Vol. 12:8). Magnavox
merchandising director George H. Fezell said, however:

“We’ll still keep Sentinel hi-fi going for distributors who
aren’t particularly interested in TV, but who do want a

hi-fi line.” Distribution of the 6-model phono line ($89

portable to $289 radio-phono console) will continue thru

distributors. Sentinel div. did not mai’ket radios. In letter

to 37 distributors, Magnavox v.p. Leonard Cramer said

that Sentinel business last year was “disappointing,” par-

ticularly TV. Sentinel move will have no effect on direct-

to-dealer distribution of Magnavox or Spartan brands.

Magnavox bought Sentinel, according to Cramer, because

it had TV production facilities Magnavox thought would
be needed for expansion into color. When color TV failed

to boom, Magnavox sold Sentinel’s Evanston plant and
moved production to Magnavox lines at Greeneville, Tenn.

RCA pleaded not guilty in U. S. District Court, N. Y.

to anti-trust indictment (Vol. 14:8), Judge Weinfeld
granting 30 days for filing motions in criminal conspiracy

case. Meanwhile, Justice Dept., which lost unrelated civil

anti-ti’ust suit vs. RCA & NBC growing out of Philadel-

phia station deal with Westinghouse (Vol. 14:2), filed

anticipated formal notice of appeal directly to Supreme
Court, bypassing Court of Appeals.

ELECTRONICS PERSONALS: Brig. Gen. Earle F. Cook,
commander of the Army Signal Engineering Labs, Ft.

Monmouth, named chief of Signal Research & Development
Div., Washington, succeeding Brig. Gen. Richard J. Meyer
in May . . . Dr. George L. Haller, gen. mgr. of GE defense
electronics div., elected a v.p. . . Ross E. Hupp, founder
of Hupp Instrumentation Co, recently purchased by Erie
Resistor, named research & development mgr., Erie-Pacific

div., Hawthorne, Cal. . . . Cmdr. H. R. Livingston (USN
ret.) named gen. mgr. Micamold dip.. General Instrument
. . . George Boros, ex-Melpar, named information director

of Entron Inc., Bladensburg, Md. . . . Art Linkletter, TV
entertainer, and Gen. K. B. Wolfe (USAF ret.), elected

directors of Cohu Electronics.

closed as having informed House subcommittee that RCA
rejected Russian bid for a closed-circuit color exhibit. In-

stead, plan is to have one in U.S. exhibit hall, consisting

of one color camera in a 450-seat theater where people
can watch on color sets what actually is on stage in front

of them.

Virtually all news about color TV and, except for

CBS’s color schedule, most of the national activity con-

tinues to revolve ai-ound RCA (Vol. 14:9). However,
London UP dispatch this week reported National Research
Development Corp. has new color TV tube “so thin it can
be hung on a wall like a picture.” Lord Halsbury, managing
director, is quoted as saying 21-in. tube is only 5-in. deep,

that U.S. patents have been taken out, but that plans
haven’t been completed for commercial development.

Correction: Steelman listing in Vol. 14:6 Special Sup-
plement, “Leading Manufacturers of Standard & Hi-fi

Phonos,” was incorrect and should have read: STEELMAN
PHONOGRAPH & RADIO CO., INC. (Div. of Herold Radio
& Electronics Corp.)—2-30 Anderson Ave., Mt. Vernon,
N. Y. Mount Vernon 4-1500. R. J. Kalb, chairman; P. E.

Featherstone, gen. sales mgr.; H. A. Frank, national sales

mgr.
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NEW YORK STOCK EXCHANGE
1957-8 Wk.

High Low Stock and Div. Close Chnge

14J4 b'A Admiral ZVt

27 16‘/« AmBosch 30e. . 2014 +1
24J4 ll*/> AmBcstg-Para.l 14‘/2 +V*
43>/4 29V4 AmMach&F 1.60 3554 +l'/4

17954 160 AT&T 9 17P/2 -I'/s

3354 1954 Amphenol 1.20. 2454 +Vs
36V4 26 Arvin2 2654 -5-54

754 454 Avco.lOe 654 -54
4754 2054 Beckm Inst 154f 1

6654 42 Bendix Av 2.40. 4854

53ys 2754 Burroughs 1... 3054 -1
2554 1 554 Clevite 54e.... 17y4

36y. 2354 CBS "A" lb... 25>/4 +>A
35/2 22% CBS "B" lb... 25 +ys
20/2 IP/s Col Pictures yst 1654 +2Va
54>/4 25% Cons Elec .40... 31/2 +P/2
3554 18 Cons Electron.. 24 -j-154

2754 1254 Cor-Dub .20e.. 13y4

10654 5754 Corning Glass la 7954 +lYz
6% 3% Davega 3/8 -y4

47 2754 Daystrom 1.20.. 3054 -ya
19/1 n/iDeccal 16 -fl

18/8 13 Disney .40b.... 17 +Y*
115 81/4 East Kod 1.55e. 10554 +3/8
34 22/a Emer Elec 1.60 . 34 +I/4
6/a 3/4 Emerson Radio. 5

10/4 6/4 Gabriel .60 7/s -Ye
68/1 4654 Gen Dynamics 2 59% —Ye
72/a 52/a Gen Electric 2.. 61% +1 /a

8/b 4 Gen Inst. .15g.. 554 . —/a
4754 30/4 GenPrEquip2.40 37% -/a
30/a 22/a General Tire .70b 26% -%
4554 3654 Gen Telephone2 43 +/a
25% 1754 Hofiman Elec 1. 23/a +%

1957-8 Wk.
High Low Stock and Div. Close Chnge

37654 27054 IBM 2.60 337 +8%
37/4 25% IT&T 1.80 31% +2%
50% 33 l-T-ECirB .45e 38 +1%
10% 6% List Indust %e. 7% +%
56% 29% Litton Ind 38/a -%
22 11% Loew’s 13% -%
44 28% Magnavox l%b. 36% +1%
50/4 23% Mallory 1.40b.

.

26% -%
131 73% Mpis. H’ll 1.60a 83 +3
51/4 35% Motorola 1%... 41 +1%
954 7 Nat'l Thea % .

.

8% +Ye
38% 28 Paramount 2... 34% +%
18% 11 Philco 15 +1
40 27 RCA la 33/4 +%
23% 16% Raytheon l%t. 22% +%
8/4 4% Republic Pic. .

.

b% +%
39% 29% Sang Elec 1.80. 33

18 12% Siegler .80 14 -%
6/4 2% Sparton 3% +%

26/a 17% Sperry Rand .80 18% -Ye
9% 5% Standard Coil.

.

7% +Ve
1854 13% Stanley-War 1.. 15% + Ye

41% 27% Stew Warner 2b 29% -Yz
29% 18% Storer Bcstg 1.80 22

46% 29% Sylvania 2 36 +%
3154 15% Texas Instru. .

.

29% +1%
89% 41% ThompProd 1.40 42% +%
37% 21% Tung-Sol 1.40b.

20thC-Fox 1.60.

25 -|-1

30% 19% 25% +1%
25% 15 United Art 1.40. 18% -%
30% 18% Univ. Piet la... 22% +%
28% 16% Warn Bros 1.20. 18% +%
68% 52% Westingh El 2.. 62% +1%
140 91% Zenith 4 139% +1%

454
52/2

2154
11/4

12/a
13%
1/4

5

6/a
7%
12%
12%
31%
30
20/4

4%

AMERICAN STOCK EXCHANGE
2% Allied Artists.. 3% -Ye 44% 29% Hazeltine 1.40b. 35 +2
19% Allied Con la.. 41 +2/4 3% 2/4 Herold Ra .20.. 2% +%
11 ‘.:ii

Amer Electro% 13% -% 6% 3% Int Resist .20... 4

SVi AssocArtProd .

.

9% VA 4 Lear 5% -%
4% Audio Dev.05d. 7% +% 1% % Muntz TV % +54
6/4 Belocklnst%t. 8/4 +% 3% 2% Muter Co. %t.. 3

% C & C TV 14 9% 5% NatT Telefilm.. 6

2% Clarostat .15g.. 3% 2% 1 Nat Union El... 1% -Ye
3 DuMont Lab... 4 +% 11% 2% Norden-Ketay.. 2% -%
2% Dynam Am 3% +% 5 3 Oxford El .lOd.. 3/4

8 Electronic Com. 13 +% 20% 10/4 Philips El 13 -%
5% Electronics Cp.. 7/4 +1 12% 65i Servomech .40. 7% + %
16 Fairch Cam %g. 29% +% 9 3% Skiatron 4 +%
8% General Trans.. 22% +2% 8% 2% Technicolor 4 +%
14% Globe Un .80... 14% 5% 3% Trans-Lux .20g. 4% -%
2% Guild Films 2%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2 2% Magna Theatre 2% 3/4

Aerovox 4% 4% Maxson (W. L) .05 5% 5%
Airborne Inst 40 44 Meredith Pub 1.80a 26% 29

Altec Co .80 8 9 National Co. (4% stk) 11/4 12

AMP Inc .50 17% 17% Oak Mfg. 1.40 . 14% 16

Ampex 51% 55 Official Films .10 15)6 1%
Baird Atomic 9% 10% ORRadio 15% 17

Cinerama Inc 1% 2% Pacific Mercury TV 4% 5%
Cinerama Prod 2 2% Packard-Bell .50 11% 12%
Cohu Electronics 7% 8 Panellit 4% 5%
Collins “A" .35 13% 15 Perkin-Elmer 25 27

Collins "B" .35 13% 14% Philips Lamp (14% of par).

.

34% 36

Cook Elec. .40d 18 19 Reeves Soundcraft (stock) .

.

2% 3%
Craig Systems 4% 5 Selectvision Inc 1% 1%
DuMont Bcstg 6/4 7% Sprague Electric 1.20 30 33

Eitel-McCullough (5% stk)... 26% 29 Taylor Instrument 1.20 29 32

Elec Assoc (stk) 37 38 Tele- Broadcasters 2 2%
Erie Resistor .40b 5% 6% Telechrome JO 6% 7%
Friden Ind. 1 42% 44 Telecomputing 4% 4%
Giannini, G. M 12% 13 Teleprompter (stock) 5% 6%
Granco Products .05 1 1% Time Inc. 3.75 57% 60

Gross Telecasting 1.60 16% 18 Topp Industries (stock) 8% 9%
Hewlett-Packard 22 24 Tracerlab 5% 6%
High Voltage .lOg 28% 30 Trav-Ler 1% 1%
Hycon 2% 2% United Artists 5% 6

Indiana Steel Products 1.20a. 19 19% Varian Associates 15% 16

Jerrold 1% 2 Victoreen Inst j 4% 4%
Ling Industries I'/e 2% Webcor .15e 13 14

Leeds & Northrup .60b 20 22 Wells-Gardner 6% 7

Machlett Labs .25g 14 15 WJR Goodwill Station .50d.. 11/4 12%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rata plus stock dividend, d Declared or paid in 1957,

plus slock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative Issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Wesiinghonse Workshop: National conference on
local TV-radio public service programming—in-

dustry innovation tried out successfully by West-
inghouse Bcstg. Co. year ago in Boston (Vol. 13:9)

—had 4-day smash repeat run in Baltimore this

week. Despite deliberate hold-down on invitations

by host Westinghouse to keep it manageable,
second annual conference drew 325 active partici-

pants—50 more than in 1957—including delegates

from 175 stations across country.
Panels and other workshop proceedings spilled from

Lord Baltimore Hotel to Johns Hopkins U camptis, to

WBC’s WJZ-TV, as far afield as Harper’s Ferry, W. Va.,

where big event was on-camera reconstruction of Civil

War events to demonstrate how station can dramatize
local histoi’y.

Broadcasters, educators, scientists, civic oflBcials, per-

formers joined in panels whose far-ranging topics included

“The Care & Feeding of Ideas,” “Disc Jockeys & Public

Service,” “Religious Programming,” “Radio & TV in the

Space Age,” “The Audience—or. Who’s Out There?” Some
highlights from talks and panels:

WBC pres. Donald H. McGannon—“As broadcasters,

we can no longer afford to give lip service to the phrase

‘public interest’ as contained within the statute under which
we are all licensed. We must look uopn it not as a legis-

lative device of entrapment but as a mandate literally

passed to us by the American people.”

Dr. Fred L. Whipple, Harvard College Obser\’atory

—

“Soundest investment you ever made [would be] devoting

a minimum of 10 min. each week to highlighting scientific

or other intellectual activities in the local community.”

Dr. Frank Baxter, TV-celebrated U of So. Cal. pro-

fessor—“Challenge your audience with something better

than programs which are painless & effortless . . . There
is a hunger out there for matters of intellectual interest.

We are not giving it to them.”

NTA v.p. Ted Cott—“The broadcaster must accept his

own judgment and be a man of distinction & courage when
dealing with fragile ideas.”

Sen. John F. Kennedy (D-Mass.)—Broadcasters &
politicians have one thing in common: They can’t please

everyone and still maintain their responsibilities to the

public.

David Susskind, exec, producer & v.p. of Talent Assoc.

Ltd.—TV plays douTi to “the lowest common denominator
of taste.” Audience “appreciates quality and only tolerates

anything less.”

Westinghouse Paul Revere Award for service organi-

zation making most effective use of TV-radio was pre-

sented to National Tuberculosis Assn. Westinghouse
History Award went to radio WSB, Atlanta, and Atlanta

Historical Society for IFitTfcss series on why South lost

Civil War.

Protest against 2 translator grants in Lewiston, Ida.,

filed by KLEW-TV (Ch. 3), will be heard in evidentiary

hearing, FCC ruled this w^eek—but it refused to keep

translators from telecasting meanwhile. KLEW-TV al-

leged that competition from translators, w'hich will re-

peat KREM-TV & KHQ-TV, Spokane, will eventually de-

stroy the local station. Commission said subject should be

explored in hearing but that translators can telecast mean-
while because: “We believ^e that where only a single TV
broadcast service is available to the general public, there

exists a demonstrable need for the introduction of addi-

tional TV service and pi'ogramming, afforded by utilizing

the proposed translators.”
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SUMMARY-INDEX OF THE WEEK'S NEWS— March IS, 1958

JOHN S. CROSS, nominated as replacement for Comr. FCC DISPOSES OF OLD DOCKET cases, including pro-

Mack, regarded as safe, conservative. Rep. Harris tests on Rochester share-time CPs, Daytona Beach
and rest of Ark. delegation pleased (p. 1). site move. Instructions in Seattle Ch. 7 case (p. 10).

ANOTHER LOOK AT MIAMI GRANT sought in unprece-

dented FCC petition to court; Harris hearings on FCC
drone on but with audience missing (pp. 3, 4 & 5).

NETWORK HEARING proceeds without FCC enthusiasm,

everyone eager to finish. NBC presents brilliant case.

NTA and Corinthian testify (pp. 3 & 8).

MUSIC MONOPOLY CHARGES against BMI, ASCAP heard

in Senate & House hearings which keep ASCAP busy

in dual roles of prosecutor, defense counsel (p. 6).

TOP 100 SPOT ADVERTISERS listed by TvB with their

expenditures. Will shortly have complete list of all

1957 spot advertisers spending $20,000 and up (p. 6).

BIG POST-1948 MOVIE DEAL with NBC by Republic Pic-

tures is challenged in court action by studio stock-

holders who protest $2,000,000 "bargain" (p. G).

CBS SPLITS TV OPERATIONS with Lou Cowan head of

all network programs, sales, affiliations, etc.; Merle

Jones all stations, spot, film, etc. (p. 7).

N.Y. EDUCATIONAL DEAL with WOR-TV would give

schools use of Ch. 9 for 9-5 daily, 9-noon Sat. for

$365,000 yearly lease (p. 8).

COMMUNITY ANTENNA SYSTEMS burgeon as new sta-

tions start. U. S. & Canadian growth figures derived

from analysis of new Factbook listings (p. IG).

Manufacturing-Distribution

UPCOMING STEREO DISCS persuade TV-radio makers to

go slow on tape recorder plans for fall market (p. 11).

CONSENSUS OF TV RECEIVER MAKERS is that prices

will remain at current levels until general business

improves despite rising costs (p. 11).

No. 1 FISHERMAN and big game hunter in the industry,

in our book, is Admiral's Ross D. Siragusa, who's a
whiz at sea and hunts with bow-<S-arrow (p. 13).

MOTOROLA SALES & PROFITS for 1957 hold close to

1956 record levels. Drop forecast for 1958, due mainly
to slackened TV-radio markets (p. 14).

JUDGE BLASTS TUBE MAKERS for inadequate protection

against counterfeiters; says false branding costs pub-
lic $5,000,000 (p. 15).

EARL MUNTZ BUYS SONORA in company with Chicago
TV executive Frank Atlass, plans TV, radio, hi-fi line

with electronic organ to sell at $295 (p. 15).

REACTIONS TO NOMINATION OF CROSS TO FCC: What manner of man is John S. Cross , whose
name President Eisenhower rushed to the Senate almost immediately after Comr. Mack
wilted and resigned? We've talked to him and to many who have worked with him, and
pass along these facts and impressions to you — pending Senate Commerce Committee
March 26 hearing on his nomination, which should be exhaustive:

He has the essential Democratic political backing . Rep. Harris (D-Ark.
)

,

whose committee forced resignation of Mack, is mighty pleased with the nomination of
a fellow Arkansan. Entire Ark. Congressional delegation, which includes powerful
committee chairman Sen. McClellan & Fulbright, endorses him. In fact, it did 3
years ago, too, when Cross went after the job, but Mack had more pull — despite the
efforts of Cross' father-in-law, former Rep. Claude Fuller (D-Ark.).

Whether Cross is confirmed by Senate or not — and it's expected he will be— there will be tighter, tougher and, it is to be hoped, more judicious regulation
of TV-radio. But whether a dominantly govt . -career-manned agency can do the best
sort of job remains to be seen. Congressional pressures will continue, perhaps more
subtly, more covert than before — but Senators & Congressmen will always pressure.

The 53-year-old govt, career employe Cross , asst, chief of State Dept.'s
Telecommunications Div. under veteran diplomat Francis Colt deWolf, shapes up as an
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honest man with an engineering background and considerable experience in non-broad-
cast communications. He seems safe, conscientious, non-controversial.

His self-appraisal jibes with what others tell us: "I'm no world-shattering
sort of fellow, and my appointment won't change the face of the world, but I think
I can help the FCC." He's not as modest as that sounds, actually. He has air of

self-confidence, likes to be called "Captain Cross" (he attained that rank as a com-
munications officer in the Navy during World War II). He feels he can handle the
FCC job without too much trouble.

No one talks Cross down as incompetent or weak. However, those inclined to

be critical are disappointed that President, in an unduly hasty effort to blot out
public's memory of Mack's weakness, did not engage in "massive retaliation" and find
a man of such national stature that everyone would sing hosannas. Instead, reaction
is more like this: He's okay. Good guy. Respectable background.

Cross is well known in official broadcast circles because of his participa-
tion in many international negotiations on TV-radio spectrum, frequently as vice
chairman of U.S. delegations headed by FCC's Comr. Hyde. It's interesting and some-
what amusing to see how engineers and lawyers differ sharply in their sizeups:

Former Comr. Webster (engineer); "I'm very much pleased. Have known him for
years. He'll make a good commissioner. Very direct. Independent. Open and above-
board. Did good job in the State Dept."

Former Comr. Sterling (engineer): "I have high regard for him. He's well
qualified. I like to see them pick a man who knows about the industry & the art."

Industry e'ngineer : "I'm glad. I'm prejudiced, of course, being an engineer.
He thinks quickly on his feet. His skills are non-broadcast, in a sense. Has good
sense of humor— and best collection of stories since [former FCC chairman] Porter."

These are views of 5 lawyers v/ho've seen him in action: (1) "He's sometimes
hard to convince, but once he agrees he becomes a good member of the team." (2)

"He's bull-headed, not a diplomat. A clean guy, rather conservative, with a limited
scope." (3) "Stubborn. Decided opinions. Personally a nice guy. Not brilliant.

Brusque, not highly diplomatic."

We asked Cross for his philosophy of FCC regulation. "Well, I believe in

getting the facts before making a decision," he said. "If you're referring to this

'buddy-buddy' stuff of people coming around and pressuring for decisions in their

favor — that stinks." Though he's had some dealings with TV spectrum, he said he

has no opinion about vhf vs. uhf, standards, etc.

* * * *

FCC makeup will be almost entirely govt, career men , if Cross is confirmed.

All have had long city, state and/or Federal service. Comr. Bartley has probably
had the most non-govt, experience — having worked for Yankee Network, old FM Broad-

casters Assn. Some critics wish President had tapped another field — businessman,

broadcaster, perhaps. Or, possibly a distinguished retired Admiral or General —
if he insisted on govt. man.

Cross' background , briefly: Born in Birmingham, Ala. Sept. 18, 1904 but now

has official residence in Ark. , where he owns motel in Eureka Springs (run by his

wife in summers). He went to military school, got electrical engineering degree

from Alabama Polytechnic Institute in '23. First came civil engineering work for

Studebaker and S.C. & Mich, state highway depts. Then — an off-beat interlude just

before the 1929 crash, when he sold securities in Detroit, piled up $100,000 by

speculation, owned expensive cars, Irish hunting horse, etc.

After the crash, in 1932 , he joined Interior Dept. During World War II, he

was in Naval Operations, handling major communications projects. In 1946, he came

to State Dept., has participated in dozens of international negotiations, including

NARBA. He has 2 sons — an Army infantry lieutenant and a regular Navy ensign.

He's a good-sized man. Looks healthy.
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FCC MOVES IN ON MIAMI Ch. 10 CASE: Unprecedented FCC move in Court of Appeals this

week to call back its much-investigated Miami Ch. 10 award to National Airlines —
for a look at "influence" aspects aired by House investigators — may encourage the

losers in other contested TV decisions to try for similar extra shake of the dice.

Neither the House probers nor anyone else has come up with anything more than
hints or inferences that they have real facts to back up suspicions in other cases,
however. And Commerce subcommittee headed by Rep. Harris (D-Ark. ) , impatient to get

on with its probe of other Federal agencies besides FCC, ended cleanup week on Miami
without adding much to its sum of knowledge about Ch. 10 (p. 4).

Unique FCC motion to remand entire Miami case — filed March 13 in D.C. Court
where appeals from Commission by losing applicant WKAT and intervenor Eastern Air-
lines are pending — was not immediately granted. Parties had 5 days to answer.

But there was little doubt that Court would concur in Commission's "definite
view that the public interest requires that the proceeding be reopened." FCC said
it wants to explore — "by whatever manner may prove appropriate" — the headlined
disclosures by Harris subcommittee, revolving around National Airlines' WPST-TV,
which already had forced Comr. Richard A. Mack to resign (Vol. 14:10). [For details
of Commission's, legal move, see p. 5.]

V ^ ^ ^

Despite gamble in WPST-TV case reopening to be risked by subsidiary Public
Service TV Inc., National Airlines pres. George T. Baker is ready to take his chances
with FCC on keeping multi-million-dollar property. He promptly welcomed Commission's
move: "We want this clean. We want it all to come out on the record."

Loser WKAT's Col. A. Frank Katzentine is on spot , too, because of his admit-
ted attempts to pressure FCC to stick with initial examiner's decision favoring him
— although he insists he only wanted FCC to vote on "merits" of Ch. 10 case.

Definitely encouraged by FCC's move are other 2 losers — L.B. Wilson Inc.
and North Dade Video — who naturally hope that Baker and Katzentine will knock each
other out. And while Ch. 10 proceedings drag on — perhaps for years, with further
appeals from any FCC redetermination always possible — contestants in other grants
which have been mentioned by suspicious House probers may line up to demand similar
reconsideration of their lost cases.

Cropping up again & again in Hill hea rings have been questions (so far not
pursued) about such grants as Boston Herald-Traveler's WHDH-TV (Ch. 5) ; Crosley'

s

WLWI, Indianapolis (Ch. 13); Fla.-Ga. TV Co. 's WFGA-TV, Jacksonville (Ch. 12).

FCC NETWORK REPORT RATTERED FOR 2nd WEEK: Barrow Report took another fierce beating
in FCC's network hearing this week, while less-&-less support for any of its recom-
mended changes appears in sight. By and large, commissioners seem to show little
enthusiasm for their enormously time-consuming chore, as experienced telecasters
tore apart what they labeled "theories" and "assumptions."

With by far the majority of affiliates springing to defense of the networks,
it looks at this writing as though only Los Angeles Times' independent KTTV (Dick
Moore) and Station Representatives Assn, will support any aspects of Barrow Report
— and even they may not be as vehement as first indicated (see p. 8).

There are expectations , nonetheless, that Commission will eventually and re-
luctantly take some recommendations and start specific rule-making on them. Process
would probably take year or 2 — and chances of any drastic changes ultimately are
considered extremely slim.

There were 4 days of testimony this week, 3 of them NBC's. Hearing resumes
for one day March 17, then takes hiatus until March 25 because some commissioners
are slated to testify before Harris subcommittee on Miami Ch. 10 case (p. 4).

^ ^ ^

NBC's presentation was extremely effective , impressively documented — termed
by several observers as one of best ever heard before FCC. It cited dollars, hours.
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percentages, numbers of stations, statements of policy, graphs, success & failure
stories — everything conceivable — to counteract Report.

The NBC testimony, like that of ABC's & CBS's last week (Vol. 14:10), aimed
biggest guns on retention of owned-&-operated stations and option time — but it
covered whole spectrum of Report's recommendations.

The NBC team comprised ; Robert W. Sarnoff, pres. ; Hugh M. Seville Jr., v.p.
for planning & research; Charles R. Denny, exec. v.p. for operations; Thomas B. Mc-
Fadden, v.p. for owned stations and for spot sales; Walter D. Scott, v.p. for TV
network sales; David Adams, exec. v.p.

Even National Telefilm Associates' Ely Landau , seeking foothold for his film
in prime station time, plumped for option time — in fact asked for more — and
urged that ABC, CBS & NBC not be weakened.

Joining networks in defense of multiple ownership were NTA and Corinthian
stations (through pres. C. Wrede Petersmeyer) . On March 17, Mrs. A. Scott Bullitt
takes stand for her 3 Northwest stations, to be followed by Time Magazine group.
After the hiatus, other multiple owners are due — starting with Meredith and Storer.

[ For digests of this week's testimony, see pp. 8-10.]

"The Pol and the Kellie": With FCC still in top
billing but slipping, House hearings on misconduct

in Federal regulatory agencies were featured this

week by return appearances of 2 “heavies” in now-
celebrated Miami Ch. 10 melodrama—ex-FCC
Comr. Richard A. Mack and Thurman A. White-
side—and by growing boredom.

House Commerce legislative oversight subcom-
mittee headed by Rep. Harris (D-Ark.) set out

to wrap up its investigation of FCC’s award of

Ch. 10 to National Airlines, tie up loose ends left

from weeks of sensation-studded hearings—and
move on to fresh headlines.

At week’s end subcommittee’s Miami cleanup

was not yet finished, loose ends were coming untied

again, story was off front pages, press tables were
vacated, audience—which jammed hearing rooms
earlier—had deserted. And to the apparent annoy-
ance of Harris, FCC moved to steal Ch. 10 show
by asking Court of Appeals to remand entire case

for reconsideration (see pp. 3 & 5).

“They can’t get out from under by this action,” Harris

said, referring- to commissioners whom he planned to sum-
mon one by one week of March 17 to explain why they

voted as they did in Feb. 1957 grant of National Airlines’

WPST-TV. “They are going- to come in here.”

Also billed for week’s extended Miami performance is

Mrs. Eisenhower’s brother-in-law Col. George Gordon
Moore, friend of National Airlines’ pres. George T. Baker.

His name is one of many dropped by witnesses in efforts

to show that improper political pressures were applied

from all sides in Ch. 10 case—in which radio WKAT’s
Col. A. Frank Katzentine was loser.

Next on schedule (subject to change): Possible ex-

ploration of other (but yct-unspecified) FCC grants, prep-

aration of interim report on FCC with probable X’ecom-

mendations for code of ethics for commisioners. Still

ahead: Investigations of CAB, SEC, other agencies on

which new subcommittee counsel Robert Wm. Lishman
started work this week.

Name-dropping- i-eached its loudest volume following

largely unproductive reappearances by Mack, whose resig-

nation from FCC was forced by subcommittee (Vol. 14:10),

and Whiteside—whose intricate financial deals benefiting

Mack were alleged by subcommittee to have influenced

his vote for National Airlines. In one session alone names
of ex-Teamsters pres. Dave Beck, House Minority Leader
Martin (R-Mass.), Washington Cadillac dealer Floyd
Akers, ex-Defense Secy. Charles E. Wilson, Sen. Green
(D-R.I.) were inserted into hearing record—but with little

relevancy—as people who “might” help get precious giant.

The usually jaunty, smiling Mack was a chastened -wit-

ness this time—and he was treated with compassion by
subcommittee members who had brought on his downfall.

He chain-smoked, tapped one heel nei-vously while sub-

committee tried to find out sources of all his bank deposits

(.$79,608.76) from May 27, 1955 to end of Feb. 1958 during
period when his FCC salary was $20,000.

Mack produced personal records accounting for most
deposits in Washington’s Munsey Trust Co. and First

National Bank of Ft. Lauderdale. They listed $20,220

loans from his father, banks, friends, insurance; $4750
from 20% interest in Whiteside’s Stembler-Shelden In-

surance Agency; $1600 from Andar Inc. holding company
set up for him by Whiteside; $6433 rent from Coral Gables
home. But he couldn’t tell where $7986.25 of total deposits

came from—except that it wasn’t income.

“At the present time I am unemployed,” Mack said.

“It costs a lot of money to go to a bank and look over
the accounts and I just haven’t been able to do it. I know
these things you are referring to are not income.”

Subcommittee let it go at that, and didn’t press Mack
on whether Whiteside and other home-state Fla. friends

“put considerable pressure” on him to vote for National

Airlines. “They thought they did,” Mack said. “They
came to talk to me. No one put any pressure on me. I

don’t react to pressure very well. It’s pretty hard to slam
the door on an old fidend.”

Rep. O’Hara (R-Mich.) offered that “as a human
being” he felt sorry for Mack. Rep. Williams (D-Miss.),

told Mack he hoped that “in the future you may get back
on the right track and continue your service to your state.”

Chairman Harris said goodbye: “On behalf of the com-
mittee, Mr. Mack, I thank you for your coopeiation. We
wish you the best.”

“I appreciate your courtesy,” Mack said as he left
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stand, his face flushed. “When you get down to Florida,

come to see me.”

On entering big (but almost empty) Caucus Room in

the Old House Office Bldg, for his swan-song appearance.

Mack shook hands with Col. Katzentine, who was waiting

his turn to testify. But he pointedly ignored his longtime

friend Whiteside, also waiting, who had stood subcom-

mittee up earlier in week by pleading he was under grand

jury subpoena in Justice Dept.’s separate investigation of

Ch. 10 case.

Subcommittee got nowhere in attempts to pin down

Whiteside on details of his financial transactions involving

Mack. Whiteside glared at the investigators, who glared

back at him. Rep. Moss (D-Cal.) finally said subcommittee

would have to take look at records impounded by grand

jury—that Whiteside’s explanations of Mack’s “partici-

pating ownership account” in Stembler-Shelden agency

were too confusing to understand.

“The courtesy has been overwhelming,” Whiteside said

with heavy sarcasm when Hands finally dismissed him

from stand.

* *

In his turn on stand, Col. Katzentine introduced 23 pp.

statement denouncing National Airlines and its pres.

Baker, who had charged that he was unfit for Ch. 10

license because he associated with gamblers. “National

left no stone unturned, no rock unthrown, and no tar bucket

intact in its attempt to blacken my name and traduce

my character,” Katzentine asserted.

In resulting questioning by subcommittee on who tried

to influence whom in case. Rep. Wolverton (R-N.J.) finally

observed that when FCC looks at “whole record” in re-

consideration of grant “they may find the pot calling the

kettle black.”

Nowhere yet has there been any disposition on the

part of the legislators to blame Congressional pressure

tactics for a good share of the FCC “mess”—and Senators

named as seeking to influence Ch. 10 case (Vol. 14:10)

are altogether unlikely to come fonvard as witnesses.

Three Senators—Kefauver, Magnuson, Schoeppcl—did

write Harris this week denying any unusual intervention.

Magnuson, chairman of Senate Commerce Committee, as

spokesman, asserted their contacts with FCC related only

to policy question of whether a CAB-licensed airline should

also be an FCC-licensed TV operator. But that Senators

and Representatives probably feel they stand above re-

proach for contacting regulators is manifest from x’emark

of Rep. Williams, who stated to Katzentine: “I fail to see

any impropriety on your part as a citizen in seeking

assistance from members of Congress.”

Senators Monroney (D-Okla.) and O’Mahoney (U-

Wyo.) got into Ch. 10 act by introducing bill to prevent

airlines from getting TV station licenses. In joint state-

ment they said: “We think it is obviously absurd for

Congress to permit a law to stand under which an airline

is eligible to receive a TV license.” They thought law

should “eliminate the complexities that have brought

about the present absurdity in the National Airlines case.”

TASO editorial committee has been set up to write

its final report. TASO exec, director Dr. George R. Town
will be chairman, each of the 6 panels will supply a

member (to be named next week), and there will be 2

members-at-large : Dr. Robert M. Bowie, Sylvania; Dr.

Charles E. Dean, Hazeltine. FCC chief engineer Edward
W, Allen will be observer.

Legal Aspects of Remand: In filing motion for remand
of Miami Ch. 10 case (see p. 3)—advising Court of

Appeals of D.C. it wants to give grant another look in

light of House committee disclosures—FCC gen. counsel

Warren E. Baker told court Commission “is not presently

in a position to advise [as to] the exact nature of further

proceedings [which may] prove to be required or appro-

priate.” It’s a new wrinkle in FCC regulatory procedure,

hasn’t been done before.

But Baker told us that in any event, pending final

determination, the operation of WPST-TV by Public

Service Inc. will not be disturbed. The Ch. 10 station is

Miami area’s ABC outlet, its operations in hands of TV-
radio veterans Walter Koesslpr, gen. mgr., and Bob Hanna,
national sales mgr.; Jack Bari-y, operations mgr.

Reconsideration of Ch. 10 case, which FCC voted

March 12 to seek from Court, could be handled by: (1)

Turning everything back to an examiner for completely

fresh start. (2) Holding oral arguments on issues raised

by Harris subcommittee which also are being studied by
grand jury and probed by FBI. (3) Taking briefs from
all parties. These points were made in FCC motion to

remand case:

(1) Since filing of appeals by WKAT and Eastern

Airlines “public charges have been made in the course of

a Congressional investigation that one of the Commis-
sioners [Mack] who participated [in grant] should have
disqualified himself.”

(2) “Additionally, matters have been brought out

[by the Harris subcommittee] indicating that some of the

applicants . . . including the grantee, may have conducted

themselves in a manner which might affect the Commis-
sion’s basic determinations in the comparative proceed-

ings.”

(3) FCC has no “petition or affidavit” relating to

charges on Hill and “is thus not in a position to state

whether any changes in its previous detennination in this

proceeding may be necessary or appropriate.” But it wants

to explore “these and any other relevant matters of sub-

stance” relating to Ch. 10.

Despite its action calling back Ch. 10 case, FCC this

week also filed in court a regular brief answering argu-

ments of WKAT—which had appealed decision before the

Mack affair ever came up. Commission insists that original

decision wasn’t “arbitrary or capricious or in any way
contrary to the public interest.”

Showing of educational movies at the Capitol this

week elicited comment from Sen. Morse (D-Ore.) that

another FCC investigation should try to find out why more
TV channels have not been awarded educational stations.

Without further comment, he said a “prima facie case

exists” against FCC, to which chairman Hill (D-Ala.) of

the Senate Labor Committee replied that staff, perhaps
full committee, would look into the situation. Committee
also heard report on Hagerstown, Md. closed-circuit school

TV network, scheduled visit to project Monday, March 17.

RCA will build super-power radio transmitters if FCC
permits dear-channel stations to hike power to a maximum
of 750 kw, according to E. C. Tracy, mgr., RCA broadcast

& equipment dept. He said the new transmitters, made up
of 250 kw modules, would use the RCA BTA-50G ampli-

phase as a driver unit. No price was given. GE recently

announced similar plans for superpower transmitter pro-

duction (Vol. 14:7).
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ASCAP vs. BMl ASCAP vs. ASCAP: In a virtuosic
feat, ASCAP played double bookings on Capitol

Hill this week. Simultaneous Senate & House
hearings on alleged music monopolies saw ASCAP
in roles of prosecutor of BMI for crimes against
composers—and defense counsel for itself against
similar charges filed by some of its own members.

In tiny Capitol hearing room, ASCAP’s Song-
writers Protective Assn, pulled out all stops in

effort to convince Senate Commerce communica-
tions subcommittee, headed by Sen. Pastore (D-
R.I.), that broadcaster-controlled BMI is silencing

good American music and endangering livelihood

of the best American music makers.
In equally tiny hearing room in Old House Office

Bldg., ASGAP lawyers sought to dissuade House Small

Business subcommittee, headed by Rep. Roosevelt (D-Cal.),

from swallowing complaints by a group of ASCAP mem-
bers that big licensing agency is run by “powerhouse”
for benefit of few wealthy publishers & composers.

Senate hearing was on bill (S-2834) by Sen. Smathers
(D-Fla.) prohibiting broadcasters from engaging “directly

or indirectly” in music publishing or recording business

(Vol. 13:34). Effect might put BMI out of business, leave

licensing field to ASCAP, against whose one-time control

BMI was organized in first place.

Such ASCAP headliners as author-producer Oscar

Hammerstein II were in chorus of witnesses in favor of

anti-BMI bill. Solo part was taken by movie-Broadway
composer Arthur Schwartz, who charged BMI was “com-

bination” which debased country with rock-’n-roll music,

discriminated against recording companies not licensed to

broadcast. “The 2 leading networks have used their record-

ing companies (RCA-Victor, CBS Inc.’s Columbia Records)

as collaborators in promoting the artists’ recordings &
music under their joint control,” he testified.

Hearing recessed until March 19 after 9 anti-BMI

witnesses had been heard. Pastore promised full hearings

for networks and stations on BMPs side of case later.

No bill was before Roosevelt subcommittee on House
side. Hearing was platform for Vienna-born composer

Hans J. Lengsfelder and group of fellow ASCAP members
who charge that ASCAP “powerhouse” board of direc-

tors uses “weighted vote” to decide who gets royalties

in organization’s complex scale of payments. Small-time

members don’t get what they are entitled to, he said.

Note: ASCAP members of Songwriters Protective

Assn, are plaintiffs in $150,000,000 suit against BMI in

N.Y. federal court. Lengsfelder group of ASCAP members
is suing ASCAP in N.Y. Supi'eme Court for accounting of

all funds disbursed in last 6 years.

ADVERTISING AGENCIES: Walter C. Raithel Jr. elected

v.p., Chicago office of BBDO . . . Howard W. Calkins elected

pres, of Albert Frank-Guenther Law, continues as chair-

man . . . William M. Englehaupt, ex-Earl Ludgin, elected

v.p. & chairman of plans board, MacFarland, Aveyard,

Chicago ... Ed Spitzer promoted to merchandising direc-

tor of Kudner Agency . . . Leslie Silvas, ex-Calkins &
Holden, elected v.p. of Warwick & Legler, N. Y. . . . Sam-
uel Dalsimer, v.p. of Grey Adv., elected to executive com-

mittee; Bib Brownold, 35 years with Grey, now a v.p. &
director, retires June 1 . . . Richard C. Moses, west coast

exec. v.p. heads new Donahue & Coe office, Los Angeles.

Frank Silvernail, veteran timebuying specialist, for-

merly with NBC, retires from BBDO March 31.

ATCHDOG of the TV business. Television Bureau of
» ’ Advertising this week released expanded list of the

top national & regional spot TV advertisers of 1957—and
promises early in April a repoi-t on all advertisers spending
$2Q,000 or more for spot time. TvB also has available
breakdown of top 25 by products advertised. Though we
ran top 10 network and top 12 spot users last issue (Vol.

14:9), fact that spot is so much in the news these days (and
will be more so soon, at FCC network hearings) impels us
to publish TvB’s list of top 100 herewith:

1. Procter & Gamble $25,916,
2. Brown & Williamson 12.988,920
3. Continental Baking 10,190,060
i. Sterling Drug Inc . 8,635,890
5. General Foods Corp. 8,447,900
6. Colgate-Palmolive . 7,739,080
7. Lever Brothers Co _ 7,642,980
8. Carter Products - 6,995,260
9. Miles Labs 6,392,640
10. National Biscuit . .. 5,822,320
11. Warner-Lambert 5,690,870
12. Philip Morris 4,941,470
13. Robert Hall 4,928.930
14. Int. Latex 4,722,660
15. Coca-Cola Co. 4,207,890
16. Adell Chemical Co. 4,109,800
17. Bulova Watch Co. 4,050.400
18. Liggett & Myers — 4,001,840
19. American Chicle Co. 3,726,800
20. Am. Home Products 3,589,680
21. Ford Motor Co 3,436,030
22. American Tobacco Co. 3,145,930
23. Charles Antell Inc. 3,066,630
24. Pepsi Cola Co 3,038,650
25. P. Lorillard & Co. - 3.018,660
26. Shell Oil Co. „ 2,993,100
27. Esso Standard Oil 2,933,060
28. R. J. Reynolds 2,887,630
29. Kellogg Co. - 2,829,510
30. Anheuser-Busch _ 2,792,410
31. Food Mfgrs. Inc. 2.781,640
32. Nestle Co. Inc. 2.530,320
33. Corn Products Ref. Co._ 2,477,860
31. Block Drug Co. _ 2,347,400
35. Max Factor & Co. 2.290,850
36. Avon Products Inc. 2,287,750
37. Falstaff Brewing 2,196,180
38. J. A. Folger & Co. . 2,194,020
39. Beech-Nut Life Savers . 2,180,520
40. Nehi Corp 2,154,430
41. Bristol-Myers Co. 2,131,010
42. Texas Co. 1,992,030
43. William Wrigley Jr. 1,968,000
44. Gillette Co. . 1,888,790
45. Harold F. Ritchie

.

1,885,110
16. Ballantine & Sons . 1.814,930
47. Schlitz Brewing — 1,752,250
48. Marathon Corp. - 1,749,690
49. Nat. Dairy Products 1.743,450
50. Seven-Up Co. 1,712,270

51. Grove Laboratories $1,688,460
52. U. S. Borax 1,653,640
53. H. J. Heinz Co. 1,621,790
54. Wesson Oil ... .. 1,618.070
55. Standard Oil find.* . 1,597.460
56. Picl Bros. . 1,594.130
57. General Motors 1.552,630
58. Pabst Brewing Co. 1,480.060
59. M. J. B. Co 1,473,340
60. Peter Paul Inc. 1,458,710
61. Theo. Hamm Brewing J. 453,3441
02. Interstate Bakeries 1,432,080
63. Helaine Seager Co. 1,427,250
64. Burgcrmcisier Brewing 1,421,040
65. Minute Maid Corp 1,414,570
66. Hills Bros. Coffee 1,404,070
67. Phillips Petroleum 1,387,820
68. Standard Brands Inc. 1.308,750
69. Robert Curley Ltd. 1,304,080
70. Milner Products Co 1,296,950
71. Clamorene Inc. 1,280,540
72. Tea Council 1,280,080
73. .4mericao Bakeries 1,232,170
74. Carling Brewing Co 1,231.440
75. Maybcllinc Co. 1,168,860
76. Pacific Tcl. & Tel 1,158.090
77. Socony Mobil Oil Co. 1,139.720
78. Best Foods Inc. 1,124,940
79. Quaker Oats Co 1,123,470
80. United Vintners Inc. 1,113,880
81. Great A A P Tea Co 1,066.120
82. Plough Inc. 1,059,920
83. RaUton-Purina Co. 1,059,010
HI. General Cigar Co. 1,056,760
85. Borden Co. 1,049,160
86. Rayco Mfg. Co 1.037.940
87. Dr. Pepper Co. , 1.031.720
88. Vk m. B. Kelly A Co. 1,025,840
89. Sardeau Inc. . 1,023,340
90. Sunshine Biscuit Co. 991,960
91. Safeway Stores Inc. 990,700
92. Pharmaceuticals Inc, 940,150
93. Ward Baking Co. 939,110
94. .Associated Products 919,230
95. Kroger Co. 905,290
96. Proctor Electric Co. 902,410
97. General Mills, Inc 901,190
98. Langendorf Bakeries 891,260
99. C<*ld Seal Go. _ 868,240
100. Simmons Co. 864,270

Republic's TV Deal Hit: First sale by major studio of

post-1948 movies to TV—Republic Pictures’ $2,000,000

deal with 6 NBC 0-&-0 stations (Vol. 14:3-4)—was chal-

lenged in N. Y. Supreme Court this week by 2 stockholders

who protested “bargain prices.” They asked Judge Gava-
gan for order permitting inspection of Republic’s books
and delaying annual meeting 45 days after that.

Charles D. Reader & John Marchese, who together

control 9200 of 2,004,190 shares outstanding, said com-
pany’s 1957 financial report (Vol. 14:6) is “shocking in its

revelations” and that: “The consideration received by Re-

public by reason of its sales of [218] feature films is so

grossly below the recognized value of the films sold as to

cast serious doubts upon the competence of present man-
agement.”

Republic spokesman said charges in stockholders’ pe-

tition were “ridiculous.” Judge Gavagan postponed action

on it until March 18.

In other movies-to-TV developments: (1) United

Artists was reported bucking campaign by Theatre Owners
of America to save post-1948 features for theatrical

screens (Vol. 14:10). (2) Twentieth Centur>'-Fox signed

first TV co-production agreement since it went into TV
film business 3 years ago, joining with N. Y. producers

Monty Shaff & Diana Green for film series based on Eve-

lyn Barkins’ novel I Love My Doctor.
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v.p., and after July 1 all depts. formerly reporting to pres.

Leonard Goldenson will report to him; he has been gen.

mgr. of WXYZ-TV & WXYZ, Detroit, since 1946, was pro-

moted to pres, in 1950, having been with WXYZ since 1931

under old ownership . . . Simon B. Siegel, financial v.p.-

treas. of AB-PT, has been elected to board, as has Riddell

. . . W. D. (Dub) Rogers, pres, of Texas Telecasting Inc.

(KDUB-TV, Lubbock; KPAR-TV, Sweetwater-Abilene

;

KEDY-TV, Big Spring), named pres, of Lubbock Chamber
of Commerce . . . Stephen Flynn promoted from NBC-TV
director of TV sales traffic operations to director of sales

services; H. O. Lumb promoted from mgr. to director of

personnel; George H. Fuchs from mgr. to director of labor

relations . . . John W. Esau, ex-mgr. of now defunct

KTVQ, Oklahoma City (Ch. 25), elected a v.p. of N. W.
Ayer, Philadelphia . . . Walter M. Windsor named gen.

mgr. of KNAC-TV, Ft. Smith, Ark.; Richard M. Peters

piomoted from commercial mgr. to succeed him as gen.

mgr. of KCMC-TV, Texarkana . . . J. Robert Covington,

v.p. & managing director of radio WBT, Charlotte, N. C.,

promoted to promotion & public relations v.p. of parent

Jefferson Standard Bcstg. Co., operator of WBTV & WBT
and WBTW, Florence, S. C. . . . Don Webster promoted to

production mgr. of KJEO, Fresno, Cal. . . . Eugene G.

Zacher named film director, also continuing as production

director, of WROC-TV, Rochester, succeeding David D.

Manning, now asst. gen. mgr. & program director of KLFY-
TV, Lafayette, La. . . . Parker Wheatley, ex-Lowell Insti-

tute, named director of public affairs; Spencer Allen, news
director, KMOX-TV, St. Louis . . . Eric G. Larson named
national pix)motion director of TV Guide, succeeding Fred

H. Stapleford recently appointed asst, to publisher of

Philadelphia Inquirer . . . Robert L. Brown named national

sales mgr. of KBTV, Denver . . . Jack Fieldsteel named
field sales mgr., DuMont stations . . . Rev. John F. Fisler,

ex-TV dept.. National Council of Churches of Christ in the

U. S. A., named TV-radio director, N. Y. Protestant Coun-

cil, succeeding Mi.ss Leslie Bidwell . . . Edwin Cohen, super-

visor of National Educational TV Film Seiwice since 1955,

on April 1 joins Educational TV-Radio Center, Ann Arbor.

Frank Fol.som, RCA exec, committee chairman & ex-

prcs., named Diamond Jubilee recipient of U of Notre
Dame Laetare Medal awarded annually to outstanding

American Catholic layman.

Obituary

Rep. John .1. Dempsey (D-N. M.), 78, father of William
J. Dempsey, of Dempsey & Koplovitz, Washington com-
munications lawyers, died in Washington Hospital in

Washington March 11, Twice governor of N. M., first

elected to Congress in 1935, he also is suiwived by widow,
2 daughters.

CBS Splits TV Operations: CBS-TV Division work-
load has increased so greatly, accounting for some
$240,000,000 of CBS Inc.’s 1957 sales of nearly

$355,000,000 (Vol. 13:13), that an operational

split was ordered into effect this week—div. pres.

Merle S. Jones becoming pres, of new CBS-TV
Station Div. and staff v.p. Louis B. Cowan becom-
ing pres, of new CBS-TV Network Div. CBS
Radio, also nicely on the upgrade as reported in

company’s annual report, continues as a completely
separate entity under pres. Arthur Hull Hayes.

The Paley-Stanton policy of promoting from
the ranks is again reflected in the shuffling of

duties. Merle Jones, who has been pres, of the
former CBS-TV Div. since Jan. 1, 1957 when pres.

Jack Van Volkenburg retired, and who has been
a company career man since 1936, now heads all opera-

tions relating to the 6 company-owned TV stations (ac-

quisition of one more in Philadelphia pends FCC approval,

Vol. 13: 51) ; also heads CBS-TV Spot Sales (13 stations),

CBS-TV Film Sales Inc., Terrytoons and all other non-

network TV depts.

“Lou” Cowan, who joined CBS in 1955 as v.p., creative

services, having given up his own flourishing program
business, Louis C. Cowan Inc. (now Entertainment Pro-
ductions Inc.), heads all operations pertaining to network
programming, sales, production, affiliate relations, etc. He
was elected March 12 to the CBS Inc. board, on which
Jones also continues to serve.

Jones is 42, a broadcasting vetei’an, having started

in 1933 with the old WAAW, Omaha, his home town, after

graduation from the U of Neb. law school. He then served
with KMBC, Kansas City, in 1936 became asst. gen. mgr.
of KMOX, St. Louis, CBS-owned. He rose successively to

mgr. of western div., Chicago, gen. mgr. of CBS Holly-
wood stations and then of Pacific div., became v.p. for
(TBS-owned TV stations in 1956, then TV exec. v.p.

Cowan, 48, was induced to join the network after a

highly successful career as creator and seller of top-rated

programs, including such shows as $6^,000 Question,

$6U,000 Challenge, Stop the Music, Meet the Veep, Kay
Kaiser’s College of Musical Knowledge, Quiz Kids. He’s
winner of 2 Peabody, 4 Institute for Education by Radio-

TV, 3 Variety Showmanagement awards. He’s on boards
of national Book Committee, International Council of

Museum of Modern Art, the Dalton Schools, Spiegel Inc.

Ed Murrow, CBS’s news ace, is being urged for Demo-
cratic nomination for U. S. Senator from N. Y., his voting
address being Pawling, N. Y., though he’s a native of

state of Wash. He says he’s not interested, but lots of

publicity was given the proposal this week, along with
endorsement of Gov. Harriman and disclosure that sug-
gestion first came from Judge Samuel I. Rosenman, ad-

visor to Presidents Roosevelt & Truman.

Ralph Steetle, executive director. Joint Council on
Educational TV, has accepted invitation to attend 2nd
session on TV of International Broadcasting Organization
(OIR), comprising iron curtain countries, to be held in

Moscow April 10-17; he leaves by plane April 6.

Bernard Strassburg promoted to chief of FCC tele-

phone div., succeeded as chief of rates & revenue require-

ments branch by Sydney L. O’Guin.
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New & Upcoming Stations: KGHL-TV, Billings,

Mont, (Ch. 8) was due to begin regular operation,

with NBC affiliation, as of March 15—bringing

on-air total to 535 (92 uhf). It’s town’s second

outlet, KOOK-TV (Ch, 2) having been operating
since Nov. 1953. It’s equipped with 25-kw RCA
transmitter, new RCA traveling wave antenna on
417-ft. Ideco tower. P. N, Fortin, 50% owner,
heads local business group interested in station;

they also operate radio KGHL. Jeff Kiichli is gen.

mgr, of TV-radio; Warren Marshall, sales mgr.;
Gertrude Nyberg, program director; Douglas
Wildfoerster, ex-DuMont, N.Y., production direc-

tor; Wilber Myhre, ex-K(JEZ-TV, Kalispell, Mont.,

chief engineer. Base hour is $200. Rep is Young,
Havana,' Cuba gets 6th outlet March 19 when “Canal

12,” as station calls itself, begins 14-hour daily all-color

schedule (6 a.m.-2 a.m.) from new Havana-Hilton Hotel

studios. Group of U. S. admen and newsmen are to be flown

to Havana in special plane March 18 to attend inaugural.

Station’s 10-kw RCA transmitter has 60-ft. antenna atop

400-ft. hotel structure. Station was founded and is headed

by Caspar Pumarejo, veteran Cuban broadcaster who
founded CMUR-TV (now CMBF-TV), with Eduardo Cabel-

lero & Manuel Lierandi as v.p.’s, Lorenzo Barquin as

chief engineer. Jose A. .(Babby) Quintero is N. Y. rep at

205 W. 88th St. (Endicott 2-6255).

s{> ^

In our continuing survey of upcoming stations, these

are latest reports from principals:

KVIQ-TV, Eureka, Cal. (Ch. 6), which will operate

in association with KVIP-TV, Redding, Cal. (Ch. 7), has

changed target to April 1. By then it hopes to have FCC
authorization for intercity relay permitting off-air pickup

of KVIP-TV programs. It has 5-kw RCA transmitter and

200-ft. self-supporting tower with 3-bay antenna. Co-equal

owners are KVIP-TV and pres.-gen. mgi-. Carroll R.

Hauser. Base hour will be $150. Rep will be Hollingbery.

KTWX-TV, Sheridan, Wyo. (Ch. 9), planned as satel-

lite of KTWO-TV, Casper, Wyo. (Ch. 2) has changed

target to May 15, reports pres. Burt I. Hands, also pres,

of Harriscope Inc., TV producer & packager. Transmitter

hasn’t been ordered. KTWX-TV will be sold as bonus to

KTWO-TV, NBC-TV affiliate, which has $150 base hour.

Rep is Meeker.

WOR-TV & Educators Join Hands: A really happy
solution to problem of educational TV in N. Y.
metropolitan area seems to be at hand. It’s the
agreement whereby Teleradio’s WOR-TV (Ch. 9)
turns over its facilities to N. Y. State Board of

Regents for entire period 9 a.m.-5 p.m. daily and
9-noon Sat., starting Sept. 1. Announcement fol-

lows Regents’ withdrawal last week of much-pub-
licized proposal to acquire WATV’s Ch. 13 (Vol.

14:10).

What’s needed now’ to wrap up deal is state
legislature’s appropriation of $369,000 to run sta-

tion for 7 months. To operate full year. Regents
will give WOR-TV $365,000 for facilities, will

spend $150,000 for programming, $30,000 for ad-
ministration.

Plans call for offering lessons for students from ele-

mentary to high school levels. Regents to use call WREG
during its time period. Currently, WOR-TV signs on at

1:45 p.m., plans to extend sign-off when educators start

and to operate commercially as usual after the educators
complete their “broadcast day.”

Unprecedented agreement could well produce one of

most important educational projects in the country—and
FCC appi-oval, if any is needed, presumably would come
through without a hitch.

In announcement, Thomas F. O’Neil, pres, of WOR-TV
owner RKO Teleradio Pictures, stated: “We felt that we
should implement this educational program with the bene-
fit of our experience—by taking the initiative. It is only

through TV that thousands of students may benefit from
the greatest minds in the country.”

Jacob Holtzmann, prominent N. Y. attorney and chair-

man of Regents’ TV committee, expressed “heartfelt

thanks” to O’Neil. Said he: “It is impossible to measure
the great public service value of this offer at this time,

but it is concrete proof of TV’s willingness to cooperate

with educators to the extent of sacrificing commercial
time. In the agreement, all operating costs are included

and no charge is made for capital investment by the

owners.”

NAB petitioned FCC to permit radio broadcasters to

log frequency monitor readings at beginning and end of

broadcasts instead of eveiy 30 minutes.

Barrage on Barrow Report: Everyone seems anx-

ious to get network hearings over wdth (p. 3).

Commissioners’ and counsel’s questioning of w’it-

nesses gets more perfunctory. And when a witness

suggests that a portion of his statement be incor-

porated in record without his reading it, there’s

a sense of relief all around. Seldom are w’itnesses

hooked and made to wriggle.

However, Commission is w’ell aware that whole

business was started in Congress, pushed pri-

marily by 2 influential men—Sen. Bricker (R-

Ohio) and Rep. Celler (D-N.Y.)—and that a lot

of money was spent on Barrow project. Therefore,

Commission must see it through. Also highly

distracting is “show in the main tent”—Harris

subcommittee hearings (see p. 4)—where com-

missioners will testify next week.

Indicative of way industry regards hearing is

fact that several organizations have dropped plans

to testify. These include multiple owners Modern
Bcstg. (Edgar Stern), RKO Teleradio (O’Neil),

Southwestern (Reynolds), Utah Bcstg. (Glass-

man), WKY group (Gaylord). More dropouts are

expected. Reasons: (1) Networks have done such
an effective job. (2) Other competent spokesmen
are carrying the ball.

That the national reps will demand withdrawal of the

networks from the spot representation field, except perhaps

for their owned-&-managed stations, is quite cei'tain—but

it isn’t at all certain whether they will also object to net-

work option time and “must buys.” Their stations are too

vehement on that score.

We erred, however, in indicating in this column last

week that Station Representative Assn.’s spokesman will

be Eugene Katz alone. Actually, when their turn comes
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in about 2 weeks, the SRA group will have 5 spokesmen,

in this order: Lloyd Griffin, Peters, Griffin, Woodward Inc.;

Lew Avery, Avery-Knodel ;
Frank Headley, H-R Repre-

sentatives; Eugene Katz, The Katz Agency; John Blair,

Blair-TV.
=;; * * *

NBC pres. Robert W. Sarnofif set stage for his team’s

presentation with this statement: “I have read the Report

with admiration and consternation. It is impressive in its

painstaking and voluminous material relation to TV . . .

But then, after laying a solid base of descriptive material

on issue after issue, the Report takes off on a theoretical

flight; argues a series of abstract doctrines; and arrives at

conclusions unrelated to the facts and unsupported by

them . . . The structure of theory built up by the staff is

used to advance a social and economic philosophy—that

what is strong should be weakened, what is big should be

fragmentized, and what is secure should be made insecure.”

Sarnoff stressed importance of network-owned stations

as a stable source of income. He said NBC network lost

over $4,000,000 from 1947 to 1954, averaged net profit of

$1,270,000 a year 1947-57. It lost $3,000,000 in 1950, made
$1,000,000 in 1951, made $500,000 in 1952, lost $250,000 in

1953—has been in black since (figures not given).

By contrast, he stated, owned stations’ total net profit

averaged $3,330,000 from 1947 to 1957, has been in black

since 1950. He said that loss of mere 3 half-hours’ revenue

weekly for a year would wipe out all network profits.

While network’s profits dropped 53% from 1956 to 1957,

owned stations’ profits slipped only 18%.
Network invested $25,000,000 in plant during 1947-54

loss years, has put $26,000,000 into color, plans additional

$28,000,000 for color in next 5 years.

In response to questions from commissioners, Sarnoff

said the network competitive situation would improve with

more stations. But he thought all-uhf or vhf mileage cuts

aren’t the answer. He endorsed selective deintermixture

and excise tax cut on all-channel sets—and he urged Com-
mission to wait for TASO technical data before consid-

eration of reallocation.

Sanioff said that NBC radio network has been in red

since about 1952 but that situation is improving lately;

that T\’ is supporting radio; that NBC-owned radio sta-

tions help substantially.

<t< *

Hugh M. Beville Jr., NBC v.p. for research & planning,

had a brilliant presentation—much of it devoted to the

“missing chapter” in Barrow Report, inter-network com-
petition. He launched broad attack on Report’s assertion

that networks dominate the “relevant market” of national

TV advertising and that other media can’t be substituted

for TV. He said NBC has only 6.1 G of the national

advertising market.

Discussing inter-netw'ork competition, Beville de-

scribed how networks compete for outside-pro<luccd films,

1 for major programs, sports events, performers, producers,

writers, directors—“even computing devices” for election

coverage.

Program-by-program and day-by-day, Beville showed
how networks jockeyed for position, shifting lineups, tak-

I
ing advantage of “lead in” audiences. “No change in brand

I

loyalty or corporate position,” he stated, “can match the

i speed with which the American viewer can switch the TV
1

dial from one network to another.”

I

Beville defended option time as networks’ only guar-

j

antec it can match circulation of such competitors as

radio, magazines, Sunday supplements, newspapers, direct

mail, outdoor, car-cards, etc. And, he remarked ruefully,

“there would seem to be no question about substituting

national TV for national radio.” He noted that Cadillac

put only 2% of budget into TV, rest into magazines &
newspapers, while Lincoln spent 49% on network TV, 21%
on newspapers.

V V ^

Charles R. Denny, NBC exec. v.p. for operations, due

soon to become an RCA v.p., covered network’s need for

owned stations, asserted this ownership constitutes no

“concentration of control.” The onetime FCC chairman

said that NBC owns only 1.4% of all stations; that they

have 3% of industry’s tangible assets; that there’s abun-

dance of competition in their markets. The stations garner

9% of network time sales, 8% of national & regional spot,

5% of local, 7% of total broadcast revenues, 10% of total

broadcast income before Federal income tax.

If Report’s recommendatio^ns are followed, said Denny,
NBC would have to give up WRC-TV, Washington and
WRCV-TV, Philadelphia—for financial and network-oper-

ations reasons. And he cited NBC’s pioneering record in

establishing stations and operating them at tremendous
losses when there were only 10,000 TV sets extant.

% 4: ^ 4:

Thomas B. McFadden, NBC v.p. for owned stations &
spot sales, had another exceptionally skilled presentation.

His theme: Stations use NBC as rep because it does good
job for them—42% higher than average of other stations

in their markets. He asserted that spot sales is completely

separate from other NBC depts.; that NBC has never used
its network position to persuade clients to choose it as

rep; that NBC affiliation is no prerequisite to representa-

tion, or vice versa; that it has solicited some NBC affiliates

as clients, without luck; that other reps have more sta-

tions; that NBC has never attempted to force changes in

stations’ spot rates.

On questioning, McFadden said he’d like to add one
or 2 more stations to list but couldn’t handle more than
that and give adequate service. FCC Chairman Doerfer
seemed reluctant to believe that spot sales couldn’t expand
if it wanted to—but McFadden insisted that his list is now
a “tidy package;” that more would handicap salesmen.

* * * *

Walter D. Scott, TV network sales v.p., concentrated
on essentiality of option time in order to guarantee cir-

culation in competition with other media. He reported that
advertisers “are generally disinterested in buying time
and programs outside of option time.” He noted: “The
avei-age evening option time clearance in the time ordered
on basic stations is 93% while in station time it is only
64%. This is what makes or breaks a network sale.”

Scott described what happens when pi-ogram is moved
from option to station time and vice versa. For example,
NBC News clearance dropped from 97% to 71% when
moved to station time, Jayie Wyman Show from 97% to

69%, Ted Mack Hour from 90% to 53%. Conversely, Ted
Mack Hour bounced from 56% to 95% when moved back
to option time, Twenty-One from 28'/<3 to 95%, Eastman
Kodak’s film shows from 44% to 82%, Bob Cummings
Show from 46% to 98%. More often than not, he said,

sponsor cancels because of insufficient clearances.

Oj)tion time, Scott said, means firm orders and oppor-

tunity to plan long in advance. Among other things, he

noted that it takes 90 man-hours to obtain starting lineup
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for show in option time, 450 for one in station time. He
concluded:

“The ‘softness’ in the market, which the staff shrugged
off as a possibility, is upon us now. An advertising re-

trenchment is under way, and because of the size of the

transactions involved in network TV advertising, our

medium is particularly sensitive to this retrenchment.”

*

David Adams, exec, v.p., was NBC’s cleanup man. His

theme: Barrow Report apparently wants to make common
carrier out of broadcasting.

Adams noted, for example, that Report urges Com-
mission to “watch the development of the rate situation

closely and continuously” and that niles be adopted to

prohibit networks from attempting to “influence” non-

network rates. “This watching,” he said, “is either tanta-

mount to direct or indirect rate review, or is meaningless.”

“The recommendations that the Commission should

maintain ‘continued surveillance’ of compensation ar-

rangements is parallel to jurisdiction over the division

of charges among common carriers.”

“In fact,” he went on, “every one of these proposals

seems to be modeled on the common carrier provisions

of the [Communications] Act. Either these proposals look

toward some kind of Commission action or they do not. If

they do not, the networks should not be required to file

elaborate reports on the details of their business actions,

with which the Commission will not concern itself. On the

other hand, if these recommendations do look toward some
kind of Commission review of the subject matter—as

seems evident—they would inject the Commission into a

field with which it is not equipped to deal; and they would

extend a form of common carrier regulation to broad-

casting in violation of the express philosophy of the

Communications Act.”

^ ^

National Telefilm Assoc, pres. Ely A. Landau was first

non-network witness to appear—and he surprised at least

one commissioner, Lee, with recommendations that each

option time period be extended from 3 to 4 hours, instead

of urging abolition of option time.

Specifically, Landau suggested these changes: (1)

Four-hour option periods. (2) Networks limited to 3 of

Old FCC Cases Decided: FCC took a day out from its

laborious network hearing this week (p. 3) to knock off

a lot of old docket cases.

One bewhiskered affair was protest of radio WSAY,
Rochester, N.Y. against share-time grants to WHEC-TV
& WVET-TV (Ch. 10)—which Commission finally turned

down this week. WSAY filed protest March *17, 1953, and

it’s been before FCC and courts ever since. In this week’s

decision. Commission concluded that Gannett’s ovmership

of WHEC-TV isn’t undue “concentration of control”; that

there’s nothing wrong with the share-time agreement; that

radio WVET’s commercial practices aren’t of “great derog-

atory moment”; that WVET-TV was financially qualified;

that radio WHEC’s & WVET’s treatment of WSAY’s re-

quest to rebroadcast their programs wasn’t serious.

Commission dismissed protest of several Orlando sta-

tions against move of WESH-TV, Daytona Beach (Ch. 2)

toward Orlando. Basically, Commission was satisfied

WESH-TV would remain a Daytona Beach station.

KARD-TV, Wichita (Ch. 3) grant was reaffirmed after

KFH dropped its petition for rehearing, having been paid

by KARD-TV for expenses. Case had been sent back to

the 4 in 3-station markets, 2 of the 4 in 2-station markets,
one of the 4 in one-station markets. He stated that net-

works would thus give up only a little—but that this little

would mean much to NTA and other program producers.
• Landau said that the “well of feature films is fast

running dry;” that TV film producers must have entree to

prime evening time. For next fall, he said, NTA is spend-
ing $12,000,000 in order to offer independents in 4-station

markets (he hopes for 17 by then) one 3-hour “Big Night”
each week—equal in strength to network competition.

Networks must have option time, Laudau asserted, so

they can offer advertiser guaranteed circulation. Without
it, he said, whole industry would be hurt.

Landau irked Comr. Craven by criticizing Commission
for “not acting firmly and expeditiously” to improve allo-

cations picture. Acidly, Craven asked: “Do you have an
engineer on your staff?” Landau conceded his lack of

expertness in allocations, but gave opinion that transition

to uhf could be answer to station shortage. He suggested
that all vhf stations be required to simulcast on vhf & uhf
until “bugs are worked out.”

Asked by commissioners whether NTA is a “true”

network, whether it plans to offer non-entertainment fea-

tures, Landau said he’s working on some live “Sports
Spectaculars” and on one-hour filmed news project.

* * If *

C. W'rede Petersmeyer was sole non-network multiple

owner to testify this week. He’s pres, of Corinthian Bcstg.

Corp., the J. H. Whitney organization controlling KOTA’,
Tulsa; KGUL-TV, Galveston-Houston; WANE-TV, Ft.

Wayne; WISH-TV, Indianapolis.

Attacking one-to-a-customer concept of Report, Pe-
tersmeyer asserted that “mere place of residence of the

owner” should carry no more weight than proven experi-

ence—and he noted that Commission has frequently so

ruled. He pointed to fact that Corinthian managers are

local residents; that staffs are; that personnel has record

of strong civic activity as company policy; that in real

payoff, programs, stations emphasize local activities.

Petersmeyer stressed fact that multiple owmers can

bolster their younger and smaller stations with heavy
investments in plant, promotion, etc.—and he cited $400,000

plant expenditures for uhf WANE-TV.

FCC by court for “clarification and procedm'al reasons.”

Commission instructed staff to draft decisions looking

toward: (1) Denial of petitions to reconsider grant of

KIRO, Seattle (Ch. 7)—filed by defeated applicants KXA
& KVI. (2) Grant of Ch. 4, Cheboygan, Mich, to Mid-

western Bcstg. Co., denying Straits Bcstg. Co. (3) Dis-

missal of Ch. 18 application for Baton Rouge b>' Port

City TV Co., which decided not to go ahead.

Initial decision recommending revocation of CP for

KAKJ, Reno (Ch. 4) was issued by examiner Herbert

Sharfman. Grant was made to one Robert C. Fish, who
has since, according to Sharfman, “evanesced into the

Canadian fastness.” Meanw’hile, a syndicate of Tulare, Cal.

businessmen had taken over, invested heavily. Syndicate

wants to sell grant to Edward J. Jansen. Sharfman said

he’s sorry, but some of principals deceived Commission
about owmership, so permit must be revoked.

Malco Theatres obtained Ch. 54 CP for Memphis,
while Ch. 70 translator w*as granted to WHDL, Glean,

N.Y., Ch. 70 to Conew'ango TV Inc., N. Warren, Pa.

Wilmington, N.C. Ch. 3 grant should be in works, now*

that competitors United Bcstg. (Richard Eaton) and WGNI
have agreed to merge, 50% each.



STEREO DISCS CRIMPING TAPE: Before fall arrival of stereo discs was assured , some

TV-radio makers thought hard about going after tape recorder business. But now that

stereophonic sound — a rocket that's booming tape recorders — will be available on

discs (Vol. 14:8), tape is being shelved definitely by some, tentatively by others.

Said Fhilco pres. James M. Skinner Jr . , whose company went into tape recorder

market last year: "We might do a bit more this year than last, but even then it

won't be a big activity." Sylvania , another 1957 starter, now plans (according to

TV-radio gen. sales mgr. Robert L. Shaw) to "wait and see what effect stereo discs

have on phonos before making bigger commitments to our tape recorder schedule."
"Westinghouse is staying out of tape recorders ," according to TV-radio gen.

mgr. Edward Kelly. Instead, it's planning to improve its position in phono market
by adding portables to hi-fi line. Magnavox will stay out of tape ; likewise Admiral .

Motorola is "considering tape recorders ," we learned from Edward Taylor, v.p.

consumer products, but it won't release decision until June distributor convention.
RCA , a leader in tape, will keep pressing, of course; currently it's experimenting
with magazine-mounted tapes.

Even now, stereo discs are a major threat to tape , in the mind of another
major executive. "It's sooner than most people think," said he — and he tells us
he won't go into tape recorders at all because, as he put it, "stereo records will
kill tape, along with monaural hi-fi, just as sure as you're sitting in Washington."
His present plan is to stereo-ize "across the board" in his phono line.

CONSENSUS ON TV RECEIVER MARKET: Prices ought to be going up because of spiraling
costs — but they won't as long as the recession continues, unemployment mounts and
economic uncertainty prevails. That's the consensus we get from a survey of the top
producers, who mostly agreed that the market is exceedingly "soft " right now yet are
working steadfastly and hoping against hope for an upturn by the time new models are
ready. You get a hard, realistic appraisal from Motorola's annual report — not too
hopeful about its consumer products for the rest of this year, albeit making excel-
lent progress in other areas (see Financial Notes, p. 14).

Those industry leaders whom we asked for comments on price trends — Admiral,
Emerson, GE, Magnavox, Motorola, Philco, RCA, Sylvania, Westinghouse — were of one
accord in their replies. Typical was that of Edward Taylor, Motorola consumer prod-
ucts v.p. ; "We hope market conditions will improve so that we might ask for a price
increase. But if they don't, we won't."

While forecasting second quarter upturn in the general business climate (see
p. 12), Sylvania's B.K. Wickstrum said his company expects "to absorb manufacturing
cost increases to maintain 1957 price levels." Philco spokesman gave impression
that prices will remain "steady" for the foreseeable future.

* * * «

Plenty of justification for pric e hikes was cited by most of those checked.
Said James M. Toney, RCA v.p. & gen. mgr., TV div. : "Justification is an understate-
ment. Retail prices have not reflected 3 years of steadily increasing costs." But
it's clear price increases are not anticipated by RCA, either.

Another big manufacturer expressed concern that production figures of recent
weeks are seasonally much too low. "It's far too early for that," he said. "We're
operating on a schedule admittedly somewhat reduced from last year — but not nearly
in the same proportion as the all-industry figures you publish each week. Our June

11
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merchandise isn't going to be any cheaper but I don't believe it will be higher than
June models a year ago."

Inventories of portables and 21-in. table models , this mfgr. stated, are ac-
tually in short supply now; current inventories . are in middle bracket items, and
the movement of high-end models is at a virtual standstill.

Only exception to the general tenor was Emerson pres. Benjamin Abrams, who
predicted June set prices approximately 10% higher than last year.

Retail sales of TVs, off 9% for 2 months, have some makers worried but others
say decline is not as bad as they'd been led to expect. Most agreed inventories are
in good balance — estimated 1,950,000 units at end of Feb. vs. 2,225,000 last year.
A projection of the slackening rate of production (see below) indicates total sales
of 1,525,000 units in the first quarter vs. 1,680,000 last year.

* * * *

Recession atmosphere has clouded picture of major changes in TV lines for
June. Several makers say they'll stand pat with minor freshening of current lines.
Others plan to hold 1959 styling and feature innovations to a single model. Early
example: Emerson introduced last week a single 17-in. portable (|178 list) which
features contoured-finished back and controls moved from the customary top or side
location to vertical panel on front. We've heard that GE will introduce major style
change in one model of its spring portables, but spokesman won't confirm details.
And, whatever Motorola shows, it will be earlier this year than last; distributor
showings begin June 23 in Chicago — instead of July — and go on road to 5 regions.

Portables will make up 30 to 55% of spring production — up from 28% last
year, and will cut into table model share of mix which has been slipping steadily
from 54% in 1955 to 32% last year. Console push probably will continue, but with
less enthusiasm than industry showed last June when it went all out for hi-fi sound,
automatic tuning, period furniture styling. Most makers say consoles are not moving
now; a few say they are still happy with high-end sales. Sylvania, for one, plans
to extend its "Sylouette" super-thin styling to other console models.

"An Inventory Sellout": More optimistic than most about the business outlook, i

Sylvania senior v.p. for marketing, B.K. Wickstrum, told Washington newsmen this

week the current recession is "an inventory sellout which has about run its course."
He was speaking of business in general, predicted upturn "toward end of the second
quarter" and 2% over-all increase this year in the national economy (GNP). He said:

" I don't think we can talk ourselves into a severe recession if we tried. " He

cited these factors indicating early upswing: (1) Personal savings at all-time high.

(2) New housing, between 1,000,000 & 1,100,000 units. More state and local spending
for public buildings, roads, etc. (4) "Built-in" wage increases. (3) Improving machine
tool orders. Only expenditures for capital equipment continue to slide, he said.

As for TV, he predicted 6,800,000 set output in 1958 — "maybe 7,000,000," of

which 35% will be portables, with 200,000-250,000 color sets. (Last year's output:

6,400,000 units.) He applauded ‘" lack of dumping " this year, said inventories are in
j

better shape than at any time in 3 years. Picture tube business , he said, is run- '

ning 11% ahead of last year at this time, should total 15,000,000, or 2,000,000 more

than last year. Electronic industry volume will reach |14 billion in 1958, or about

$1 billion more than 1957, and is headed for $24 billion in 1966.

Of Sylvania in particular , economist Wickstrum said sales would approximate

$400,000,000 in 1958 vs. $343,000,000 in 1957, of which 27% will be govt, business.

TV-Radio Production; TV set production was 87,508 week ended March 7 vs. 89,466 ^
preceding week & 97,949 in 1957. Year's 9th week brought production to 900,431 vs.

|
1,012,836 last year. Radio production was 180,165 (52,069 auto) for the week vs.

176,851 (54,473 auto) in preceding week & 345,342 (135,700 auto) last year. For 9

weeks, production totaled 1,929,950 (672,681 auto) vs. 2,594,319 (1,180,183 auto).

i
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. . .

FISHERMEN ABOUND in the TV-radio executive ranks,

some of them darn good ones—but those who have hunted

big game in the wild country are relatively rare. At least,

we’ve been able thus far to learn about only a few.

Finest all-around outdoor sportsman we know is Ross

D. Siragusa, pres, of Admiral Radio Corp., who incidentally

looks very much like Perry Como, except that he’s some-

what older (52) and much more dynamic in demeanor. Ross

has fished the seas for just about everything, and also

hunts—with bow-&-arrow only!

He found shooting game was too easy, won’t use a

gun anymore. About 5 years ago he took his sons Ross

Jr. & Dick to the Yukon in Alaska on a hunting expedition.

He bagged a wild goat with bow-&-an-ow; the boys, using-

rifles, got sheep, goat, caribou, moose. Ross Sr. also has

brought dowTi deer in Wisconsin with bow-&-arrow, and

once bagged a javelina (boar) on the Mexican border

—

“my toughest encounter because of the beast’s irascibility.”

Fishing with Siragusa for bonefish on the flats near

Cat Cay a few years ago, we watched him hang into a

permit, a large-size pompano that rarely takes a hook. He
played it with 4%-oz. spinning equipment, 6-lb. test mono-

filament line, for exactly 2 hours, 20 minutes by our clock-

ing, and our guide must have maneuvered our motorboat

over 10 miles of water, mostly shallows. He had the fish

up to the side of the boat, ready for the gaff, when the

Trade Personals: Peter Humeniuk, ex-TV-radio mgr.,

Canadian GE, named mgr. of engineering of GE’s TV re-

ceiver dept., Syracuse, succeeding Jack F. McAllister,

transferred to power tube dept.; D. P. MacIntyre succeeds

Humeniuk at Toronto and he’s replaced as mgr. of mate-

rials by G. Brosseau . . . Frank F'olsom, RCA exec, com-
mittee chairman, elected a director of S. H. Kress & Co.,

variety chain . . . Richard Gorman is now adv. mgr.. Ad-
miral Corp., succeeding v.p. Edmond I. Eger, resigned . . .

Jo.seph Marty resigns as special asst, to Zenith v.p. Leonard
Truesdell to join Zinser Personnel Service, Chicago . . .

George Forman resigns as Emerson director of adv. &
sales promotion . . . Ernest Paskell, ex-Battelle Institute,

named supervisor semiconductor operations, Delco Radio
div. of GM . . . George M'. Chane, ex-Ernst & Ernst, man-
agement consultants, elected to new post of v.p., manage-
ment engineering, RCA . . . H. C. Edgar promoted to new
post of mgr., distribution & sales, RCA International . . .

William N. Brown, ex-Zenith v.p., named v.p.-marketing
of Dictograph Products Inc.

u

ELECTRONICS PERSONALS: C. Harry Knowles, ex-Bell

Labs, joins Motorola semiconductor div. to direct video vhf

& uhf transistor development . . . Lee L. Bushong promoted
to mgr. of manufacturing equipment development, GE
semiconductor products dept. . . . Anthony J. Randazzo Jr.,

ex-Rome (N. Y.) Air Development Center, named mgr.,

Packard-Bell Rome office . . . Dr. Henry S. Katzenstein

promoted to new post of director, research dept., Olympic
Radio & TV military engineering div.; Abe Cohen promoted
to head military product development; Ruby Blumkin to

head of military product design . . . Dr. Ewart .M. Baldwin,

ex-Hughes Aircraft, named v.p. & gen. mgr., Fairchild

Semiconductor Corp. . . . Paul E. Brandt, ex-Signal Corps,

named to new post of regional mgr. (N. Y., N. J., Pa.) of

Hoffman Lab div.

line snapped—it had worn thin over the rod’s tip and it

was determined later that it had broken at only 2-lb-

stress, evidence of remarkable light-touch handling.

It looked in the water as though it might have weighed
as much as 45 lb., which would have equalled the world’s

record. We were completely “bushed” from the ordeal of

watching—he wouldn’t let us relieve him at the rod—but

Ross’ first remark, after the prize got away, was a calm:

“Well that’s fishermen’s luck for you. Let’s go out and
try again.”

Siragusa says he has caught several permit since then,

none under 30 lb. His biggest catch ever was a 600-lb.

blue marlin, 13 ft. 6 in. from tip to tail, which he landed

about 3 mi. off his Cat Cay beach in 1955. His record

with the lightning-speed bonefish is probably better, over

all, than baseball’s Ted Williams, who claims a one-day

record of 40. Ross has taken a total of some 600 bonefish

in his time; pulled in 10 one day, of which 4 averaged
10 lb., six ran 6-814 lb. He won’t go for anything smaller,

unless it’s for marlin bait, and one day he pulled in 25

averaging 2 lb. each in a space of only 2 houx’s.

A contest between Ted Williams and Ross Siragusa

would be a classic—and, based on fii-st-hand knowledge,

our money would be on the latter.

Note: We’ll have a i-eport later on other ci-ack fisher-

men in the industry, including some fi-esh-water expei’ts;

also on several other big game hunters—notably some
who have been on African safai'i and who have some
fascinating expei'iences to recount.

DISTRIBUTOR NOTES: Graybar announces I’etii’ement of

Robei-t C. Litchfield, gen. appliance sales mgr., after 35
years. His duties will be assumed by 3 pi-oduct sales mgrs.:

Jack West, housewai'es; Bob Label’, Hotpoint appliances;

Tom Huston, all other appliances. They repoi't to John
Reine, appliance v.p. . . . Westinghouse names Hai’ry Stein

gen. sales rngi*. of Westinghouse Appliance Sales Corp.,

N. Y.; transfers Harold E. Risler from mgr. of Clai’ks-

burg, W. Va., WESCO branch to mgr. at Columbus, re-

placing Paul Kenny, i-esigned . . . Sylvania appoints Emery-
Waterhouse, Portland, for Me. & northern N. H.; Choquette
Co., Providence, for R. I. & 4 Cape Cod counties of Mass,
formerly handled by Sylvania Boston branch . . . Sylvania
names J. Joseph Spelman, ex-Strombei’g-Carlson, to new
post of Pittsburgh district sales mgr., home electronics

div. . . . GE opens new radio receiver sales district (D. C.,

Va., Md.) headed by J. T. Sharkey, ex-Atlanta district

mgr., with headquarters in Arlington, Va. . . . GE, Fresno,
moves to new office & warehouse at 2788 S. Maple Ave. . . .

.Motorola appoints Lafayette Radio, Jamaica, N. Y. (also

known as Radio Wire TV Inc.) for semiconductors and
transistors . . . Capehart names John T. Caviezel, ex-Bell &
Howell, regional merchandiser for parts of Ohio, 111., Wis.,

Mich., Ind. with headquarters in Schiller Park, 111.; Michael
T. Guttman for southern Cal. & Ai’iz. with headquarters
at La Crescenta, Cal. . . . W. J. Lancaster Co., San Fi’an-

cisco (Motox’ola), promotes Paul Holter to sales mgi-. of
Motorola div. . . . Major Appliance Corp., Burlington, Vt.,

(Admii’al) moves to 141 Noi’th Ave. . . . Gramavox Radio
& Phono Co., N. Y., appoints Pace Electi’onics, N. Y. (Sie-

mens, Braun, Novak, Hitachi) for radio-phono combina-
tions . . . Capitol Records piomotes Roland Fi’ibourghouse
to new post of mgr. of Hollywood office Capitol Interna-

tional; promotes Julius Varady to N. Y. mgr. . . . Urania
Records div. of American Sound Corp. appoints All State
Distributors, Chicago, for 111., Wis., Ind. . . . Sylvania ap-
points Fridley Bros. Inc., St. Louis, for TV, radio, hi-fi.
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Financial Reports:

ly/f’OTOROLA comes forth this week with another quite

healthy financial report, showing 1957 sales of $226,-

361,000 were within V-i, of 1% of its. 1956 record high of

$227,562,168 while earnings amounted to $7,824,431 ($4.04

per share) vs. $7,966,817 ($4.12). Working capital at

year’s end was $52,215,832, investment in plant & equip-

ment $27,167,597, shareholders’ equity $66,172,446—all sub-

stantially ahead of 1956 and all at new highs.

Year saw new sales highs in 2-way radio & microwave

business, gains in auto radio sales (to Ford, Chrysler,

Amei'ican Motors) and in phonographs and transistors.

Military electronics business (data systems, airbome navi-

gation equipment, radar, etc.) remained at about 1956

level, and “decline common to the industry was experienced

in the sale.s of TV and home radios, particularly in the

4th quarter when there was hesitancy in the general

economy.”

Fourth quarter sales were $60,338,156 vs. $64,872,986

in same 1956 quarter. Earnings were $2,474,009 vs. $3,-

148,853. As for 1958 prospects, chairman Paul V. Galvin

& pres. Robert W. Galvin state over their joint signatures:

“The year 1958 will be strongly influenced by general

economic conditions and new pi'oducts. Our consumer

products and automotive products divisions anticipate a

lower volume . . . The degree of this downturn will, how-

ever, be favorably influenced by the introduction of new
types of products in the latter half of the year. In our

communications and industrial electronics, military elec-

tronics and semi-conductor divisions, we expect increases

in volume . . . The net effect will be somewhat reduced

sales and earnings for the corpoi'ation in the year 1958.

“Our long-term confidence in the stability and growth

of each of our divisions is illustrated by the completion

in early 1958 of a new TV production plant and a new
laboratory and administration building for our consumer

products and automotive divisions.”

Indiana Steel Products Inc., magnetic products, had

record sales of $12,494,526 in 1957 vs. $11,329,592 in 1956.

Earnings also went to new high of $807,280 ($2.75 per

share) from $764,336 ($2.61). Wholly-owned Canadian

subsidiary suffered loss in first half due to higher costs

and in second half due to the business recession. At end

of year net working capital went up to $1,870,423, long-

term debt was reduced to $925,000. Favorable future pros-

pects are seen by pres. Robert F. Smith in light of

expansion of missile and related electronics pi’ograms,

increased use of magnets to replace wire-wound fields in

small electric motors, and “the remarkable growth of the

high fidelity sound industiy.”

Mien B. Du.Mont Laboratories Inc., in second year of

0])eration since spinoff of TV station operations, reports

loss of $534,616 on sales of $43,582,435 in 1957 vs. net loss

of $3,886,734 on sales of $47,401,006 in 1956—the 1956

loss having been reduced $1,262,430 by tax carryback.

Annual report quotes pres. David T. Schultz as expressing

confidence 1958 will be profitable after pointing out how
all tube manufacturing has been consolidated in Clifton

plant, all equipment manufacturing in E. Paterson plant.

Latter half of 1957, he noted, showed improvement in TV
receiver operations, producing “profitable results” after

decision to concentrate on quality end introduced in June.

Scientific instrument, mobile radio, industrial TV’ and mili-

tary business were said to look better for 1958, and inter-

national div. expanded its export business last year. As
for DuMont’s development, in collaboration with Chromatic
TV Labs, of Lawnence single-gun color TV'^ tube, report
says: “Results to date appear promising for the design
of a color TV receiver of lower cost and improved per-

formance than is now available.”

Collins Radio Co. sales fell to $47,044,606 in the 6

months to Jan. 31, 1958 from $64,283,279 in same period

preceding year—net income amounting to $559,590 after

tax credits & non-recurring adjustments of $825,000 as

against $2,345,035 in 6 months ended Jan. 31, 1957. Report
says operations in company’s own plants accounted for

.$44,701,956 in 1958 period and $48,238,000 in 1957 period,

remainder representing Collins-designed equipment pro-

duced by other manufacturers at govt, direction. Backlog
Jan. 31 was $110,000,000 vs. $118,000,000 six months earlier.

Disappointing 4th quarter, says Aerovox pres. W.
Myron Owen in 1957 annual report, accounted to large
extent for drop in net sales to $20,893,000 from $25,096,000
in 1956. But net earnings were $276,300 (32c share) as

against loss of $909,900 in 1956. Working capital at year’s

end increased to $5,709,034 from $5,280,253, current assets

were $7,338,346, current liabilities $1,629,346. Wire tanta-

lum capacitor is now in production, and firm claims to br

first to have wax-free tubular capacitor using Mylar
plastic film as a dielectric.

M ebcor Inc., specializing in hi-fi, had record earnings

of $1,961,000 ($3.01 per share) on peak sales of $40,374,000

in 1957 vs. loss of $994,753 on $34,305,000 in 1956. Pres.

Nick Malz pointed to “continued improvement in manufac-
turing efficiency, careful cost control, and advanced selling

& marketing techniques, coupled with national advertis-

ing.” Company spokesman said biggest sales increase was
in commei'cial div., including hi-fi & tape recorders, while

govt. div. scored biggest profit increase.

Emerson Radio earned $297,699 (15r per share) in 13

weeks ended Feb. 1 vs. $196,509 (10c) in firet fiscal period

year earlier.

Gross Telecasting Inc. (WJIM-TV & WJIM, Lansing,

Mich.), one of the few TV-radio station combinations whose
stock is publicly held, earned net of $674,239 ($1.68 per

share on 400,000 shares outstanding) on revenues of

$2,733,846 in 1957 vs. $741,926 ($1.85) on $2,815,408 in

1956. Reductions, says annual report, “reflected decline

in business activity . . . however, we experienced a stimu-

lating increase during the latter part of the year.” Radio

WJIM enjoyed 8'/<- increase in gross time sales. New Flint

studios added to operating costs. At year’s end, current

assets exceeded current liabilities by $2,376,938, retained

earnings amounted to $2,882,526 following payment of

$380,000 in dividends vs. $235,000 in 1956. [For reports

on previous years, see Vol. 13: 12]

Boston Herald-Traveler Corp., w’hich I’ecently began
operation of VV’HDH-TV (Ch. 5), owns radio WHDH and
publishes morning & Sunday Herald, evening Traveler.

earned $813,335 ($2.16 per share) on revenues of $25.-

196,427 in 1957 vs. $646,477 ($1.72) on $23,652,226 in

1956. Net income in 1955 was $758,990 ($2.01) on $21,-

278,572.

Proxy statement for Raytheon’s annual meeting in

Boston April 10 discloses that pres. Charles F. Adams re-

ceived $80,650 salary in 1957, holds 13,440 shares of Ray-
theon common stock; Harold S. Geneen, exec. v.p. received

$50,650, (200 shares); Percy L. Spencer, v.p. & gen. mgr.,

microwave & power tube operations, $56,983 (1313); David

R. Hull, v.p. & gen. mgr., equipment operations, $53,750.
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Judge Blasts Tube Makers: a Bronx County (N.y.)

judge took TV tube manufacturers to task this week for

winking at a $5,000,000 counterfeit tube racket. Judge

Joseph’s biting comments from the bench were made as

he imposed sentences on 10 men and 6 service corporations

convicted of illegal misbranding and resale of defective

tubes (Vol. 13:47). No tube maker was on trial.

“The court,” he said, “condemns the manufacturing

corporations, and particularly RCA, as the court has more
particular knowledge of RCA; they are greatly responsible

for what is before this court and what has transpired in

the industi'y.”

RCA replied promptly that it had taken measures

against tube counterfeiters “immediately upon learning

of the scheme uncovered by the gi’and jury in 1956 [and]

we believe that the steps we have already taken have been

effective.” RCA exec. v.p. for electronic components, W. W.
Watts, asserted additional steps now are being taken to

insure against counterfeiting, including development of

permanent branding inks.

Judge Joseph condemned the industry for 2 corollary

practices: (1) Allowing credit on defective tubes retxirned

to distributors within warranty, without first establishing

effective means for destroying those tubes or removing
them from circulation. (2) Giving credit on tubes actually

collected by the factory, but which were known to be

fraudently I’ebranded and coded so as to appear to be in

warranty.

Judge went on to recommend to grand jury a law to

penalize any manufacturer knowingly giving credit for a
fraudulent tube; making counterfeiting a felony; requiring

branding at the factory; improving checking methods;
establishing state agency to license dealers or servicemen,

among others. He took the occasion to commend GE for

initiating action to build a case against tube counterfeiters.

A GE spokesman told us the compay had assigned its own
dectectives to secure evidence.

Currently, EIA tube div. subcommittee, under chair-

man L. B. Davis, gen. mgr. of GE’s electronic components
div., is preparing recommendations to block counterfeiting
but had postponed formal action pending recommendations
of the Bronx court.

Stereo tape players, transistor radios and the more
expensive phonos—among all the home entertainment in-

struments—will show the greatest sales gains this year,
according to March 10 Billboard survey of record dealers.
Customers’ first choice will be phonos selling between $100
& $200; second, $75-100; third, over-$200. The 45rpm
changers placed last in uptrend potential. The 226 record
dealers responding to questionnaire reported best selling
brand in low-priced phonos was Decca, followed by RCA
and Columbia. RCA was best selling brand over-$100, fol-

lowed in high-end by Magnavox. V-M was first in 2 of 3
medium-priced phono categories and in 3 of 4 tape recorder
categories.

RC.\ got third 3-month extension this week to file

counterclaim to Philco’s triple-damage anti-trust suit (Vol.
13:24). Philadelphia Federal district court Judge Kraft set
June 12 as final date when RCA must state grounds and
alleged damages for patent infringements by Philco and
subsidiary Lansdale Tube Co.

King of the discounter!?, Steve Masters, is subject of
special report in March 14 Printers’ Ink. Quote: “Manu-
facturers must realize our type of selling on low margin
13 growing. We are the dynamic forces who will be giants
of retailing in the very near future.”

Muntz Back in the Field: Earl Muntz, the Los

Angeles used car dealer and founder of Muntz TV Inc.,

from which he severed affiliation when it went into receiv-

ership 2 years ago (Vol. 12:2), is back in the TV & radio

business—with electronic organ and hi-fi added. With
Frank Atlass, executive of WBBM-TV, Chicago and son

of CBS div. v.p. H. Leslie Atlass, he has purchased Sonora

Radio & TV Corp. for undisclosed price, will operate it as

Sonora Electronics Inc. He’s pres., 75,000-sq. ft. plant is

at 325 N. Hoyne, Chicago 12. Distribution will be direct-

to-dealer. Besides line of radios and hi-fi, Sonora plans to

have on market within 60 days a 5-octave, 66-key organ

to sell for $295 as table model, $395 as console—“first

American-made unit under $6^5.” Muntz says 250,000 or-

gans will be sold in U. S. this year, noting that a $695

Thomas organ is currently being heavily promoted to some
20,000,000 school children and that a $295 Japanese-made
reed-type electric organ is being introduced on Chicago

market week of March 16 via big radio promotions. Note:

It was recently reported Muntz and young Atlass were
acquiring interests in a TV station in the Dominican Re-
public in association with J. A. Trujillo, son of the Domini-
can dictator, but project was di’opped after investigation

(Vol. 14:7).

New type electron tube construction, known as

“Framelok Grid,” was announced this week by Sylvania

which claims it will improve over-all performance of many
types of electronic equipment, including TV and radio sets.

First use will be in beam power pentode for horizontal

deflection in TV, frequent source of breakdown, according

to electronic tube div. pres. M. D. Burns, but will be ex-

tended “for use in such tube types as video and audio
amplifiers, vertical deflection and a wide range of low and
medium power tubes.” It’s claimed new construction

achieves greater “ruggedness,” maximum stability and
uniform characteristics.

Texas Instruments, transistor manufacturer whose
diverse operations spread into such fields as missile systems
and oil exploration, expects sales of nearly $20,000,000 in

quarter ending March 31—up $4,750,000 from 1957 period

—

according to exec. v.p. P. E. Haggerty. He didn’t estimate
earnings, but said they’d be well above $790,000 (25<^ per
share) in first quarter last year. Company has said it

will report net profit around $1.10 for 1957 vs. 72(f in

1956 (Vol. 14:5).

Philco plans 11-page ad splurge in April 28 Ldfe to
push an across-the-board selectio-n of electronic and appli-
ance products, according to promotion v.p. Raymond B.
George. “Specials” announced for annual one-day “Philco
Day, U.S.A.” sales push April 25 include: 21-in. TV table
model (with indoor antenna) at $189.95; table radio at
$29.95; hi-fi receiver with record cabinet & diamond needle
at $159.95; new small $19.95 transistor radio.

Defense Dept, spending for electronics increased more
than $350,000,000 in the first 6 months of govt, fiscal 1958,
reflecting increased spending for missiles and avionics.
EIA reports total was $1,893,500,000 vs. $1,513,000,000 in
first 6 months of fiscal 1957. Second quarter electronics
spending was $967,500,000 vs. $926,000,000 last year.

Factory sales of transistors were up in Jan., tube sales
down, according to EIA. Transistor sales were 2,955,247
valued at $6,704,383 vs. 1,436,000 ($4,119,000) in Jan. last
year. TV picture tube sales in Jan. were 621,910 valued at
$12,341,927 vs. 760,860 ($13,594,525) in Jan. last year;
26.805.000 receiving tubes valued at $23,264,000 vs. 37-
571.000 ($13,170,000) last year.



COMMON STOCK QUOTATIONS
Week Ending Friday, March 14, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 loth St. NW, Washington 5, D. C.
120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1957-8

High Low Stock and Div. Close
Wk.

Chnge
1957-8

High Low Stock and Div.

Wk.
Close Chnge

W, 6/, Admiral 8% -t/s 376% 270% IBM 2.60 336% -/,
27 16/, AmBosch 30e. . 22/s -H% 37% 25% IT8T 1,80 . 32% 4-1

24/, 11/8 AmBcstg-Para.l 15/, + 1 50% 33 I-T-E CirB .45e 3.'% -%
43‘/4 29/8 AmiVlach&F 1.60 37 H-1% 10% 6/, List Indust %e. 7% 4-/8

179/, 160 AT&t 9 171/, +% 56% 29% Litton Ind 38% 4-%
33 /« 19'/i Amphenol 1.20. 24% -% 22 11% Loew's 13% -%
36/4 26 Arvin 2 28 4-1% 44 28% Magnavox l%b. 36/8 4-/«

7/4 4/, Avco .lOe 6 -% 50% 23% Maflory 1.40b . 27% 4-1%
47/4 20/4 Beckmlnstl%f 24/8 4-3% 131 73% Mpis. H'll 1.60a 86% 4-3%
66/4 42 Bendix Av 2.40. 49/8 4-/8 51% 35% Motorola 1% ... 39 4-2

53/s 27/8 Burroughs 1. . . 31 4-% 9% 7 NatT Thea % .

.

8% 4-%
25/i 15/a Clevite %e— 18 +% 38% 28 Paramount 2..

.

34 -%
36/, 23/, CBS "A" lb... 27/, 4-1/8 18% 11 Philco 15% -%
35/2 22/8 CBS "B” lb. 27/8 -F2% 40 27 RCA la 33% -%
20/2 11/8 Col Pictures %! 15 4-1% 23% 16% Raytheon l%t

.

22% -%
54/4 25/8 Cons Elec .40. . . 32% 4-1% 8% 4% Republic Pic .

.

6% -%
35V4 18 Cons Electron . . 24% 4-/8 39% 29% Sang Elec 1.80. 33 -%
27V4 12/, Cot-Dub .20e.. 13% 18 12% Siegler .80 14% 4-%
106/4 57/4 Corning Glass la 83 +3% 6% 2% Sparton 3 4-%
6/, 3/8 Davega 3 -% 26% 17% Sperry Rand .80 18% 4-%

47 27/, Daysirom 1.20. . 33% 4-3% 9% 5% Standard Coil.

.

7% 4-%
19/, 13/8 Decca 1 14% -1% 18% 13% Stanley-War 1 .

.

16% 4-%
18/, 13 Disney .40b . . . 17% 4-% 41% 27% Stew Warner 2b 30 4-%

115 81% East Kod 1.55e. 104% -% 29% 18% StorerBcstg 1.80 22% 4-%
34 22/8 Emet Elec 1.60 , 33% -/, 46% 29% Sylvania 2 35% -%
6/, 3% Emerson Radio. 5% 4-% 31% 15/, Texas Instru. .

.

29% 4-%
10/4 6/4 Gabriel .60 7% -% 89% 41% ThompProd 1.40 46% 4-4

68/, 46% Gen Dynamics 2 57 /s -2 37% 21% Tung-Sol 1.40b 25% 4-%
72/, 52/8 Gen Electric 2. 61 /g 30% 19% 20thC-Fox 1.60. 25% +%
8/, 4 Gen Inst. .15g. . 5% -i-% 25% 15 United Art 1.40. 18% -%

47/4 30% GenPtEquip2.40 37/,_ -% 30/, 18% Univ. Piet la. .

.

19% -2/8
30V, 22/8 General 'Tire .70b 26% 4-% 28/, 16% Warn Bros 1.20 18%
45/4 36% Gen Telephone2 41% -1% 68% 52% Westingh El 2.. 62%
25/, 17% Hoffman Elec 1. 23% 4-% 140 91% Zenith 4 138 -1%

AMERICAN STOCK EXCHANGE
4V5 2/, Allied Artists.. 3% 44% 29% Hazeltine 1.40b 35% 4-%

52‘/5 19/8 Allied Con la. . 40% 4-/8 3% 2% Herald Ra .20.. 2%
21/, 11 Amei Electro/, 14% 4-% 6% 3% Int Resist .20.. 4

11/4 6% AssocArlPiod. . 9% 8% 4 Lear 5% 4-%
12/, 4/, Audio Dev .05d 7% -% 1% /, Muntz TV hi
13/, 6% Belock Inst %l . 9% 4-% 3/8 2% Muter Co. %t 3% + %
1/4 /, C8CTV 54 9% 5% NatT Telefilm . 6

5 2% Clarostat .15g. . 3% 2/8 1 Nat Union El. . 1%
6/, 3 DuMont Lab. . . 4% +% 11% 2/8 Norden-Ketay.. 3 4-%
7/, 2/2 Dynam Am. .. . 3% 4-% 5 3 Oxford El .lOd.. 3%

12/, 8 Electronic Com. 13 20% 10% Philips El 13

12/, 5/, Electronics Cp. . 7% -/, 12% 6% Servomech .40. 8% 4-1%
31/8 16 FairchCam%g 25% -4 9 3% Skiatron 3/, -%
30 8% General Trans . 21% -% 8% 2/, Technicolor 3% -%
20/4 14/, Globe Un .80... 15% 4-% 5% 3% Trans-Lux 20g 4 -%
4/, 2/2 Guild Films... 2% -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2 2% Magna Theatre . . 2/8 3
Aerovox 4% 4% Maxson (W. L.) .05 5% 5%
Airborne Inst 44 47 Meredith Pub 1 80a .... 27% 29
Altec Co .80 7% 8% National Co. (4% stk) .

.

11% 14

AMP Inc 50 18% 19% Oak Mfg. 1.40 . 14% 16
53 56 Official Films .10 n(e 1%
8 9% ORRadio. 15% 17

Cinerama Inc 1% 2 Pacific Mercury TV 4/8 5%
cinerama Prod .

,

1% 1/8 Packard-Bell .50 12 13

7% 7% Panellit 5% 514
Collins "A" .35 13% 15 Perkin-Elmer 25 27

Collins "B" .35 13% 14% Philips Lamp (14% of par) . 34% 37
Cook Elec. 40d 18 19 Reeves Soundcraft (stock).

.

2% 3

Craig Systems . . 4% 5 Selectvision Inc •
. .

.

% %
DuMont Bestg 7% 7% Sprague Electric 1.20 31% 33
Eitel-McCullough (5% stk)... 26% 28 Taylor Instrument 1.20 30 33

37% 40 Tele-Broadcasters 2% 3Vi

Erie Resistor .40b 6 7 Telechrome 30 7% 7%
46 49 Telecomputing 5% 6^/4

Giannini, G. M 14% 16 Teleprortipler"( slock) 6 6%
Granco Products .05 1% 1% Time Inc. 3.75 58 59

16% 18 Topp Industries (stock). . .

.

9% 914

Hewlett-Packard 22% 23 Tracerlab 5% 6%
32 34 Trav-Ler IVi 2

2->l6 2% United Artists 53/4 6^
Indiana Steel Products 1.20a. 18% 19 Varian Associates 15 16

Jerrold 1% 2 Vicloreen Inst 4% 4%
6% 6% Webcor .15e 12% 12%

Leeds & Northrup 60b 20% 22 Wells-Gardner 6% 6%
Machlett Labs .25g 14 15 WJR Goodwill Station .50d. 11% 12%

Rale, of dividends in table are annual disbursements based on the last quarterly or semi-
annuardedaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;
estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-
clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958. plus stock dividend,

t Payable in stock during 1958. estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

Community Antenna Surge: Sprightly development
of community antenna systems in Canada in

recent months and steady growth of U. S. systems,
are the more obvious facts to be gleaned from
study of up-to-date directory of systems included
in our new TV Factbook No. 26. Canadian up-
surge is similar to that in U. S. a few years ago,
when each new station in virgin TV territory
spawned cluster of new CATV systems.

Canadian systems total 130 vs. 89 six months
ago, number of subscribers has reached 51,045
(vs. 38,076), while the potential given by the 130
is 129,723 (vs. 106,555). These figures exclude
the ambitious plans of Dery Multivision Service,

Quebec City, which says it wants to build system
with 150,000 potential.

The thriving U. S. CATV industrj’ continues to fill

out, in tei-ms of new systems and of added subscribers.

Directoi’y section now takes up 16 Factbook pages vs.

14 six months ago. Some pertinent current statistics:

(1) U.S. systems operating, 556 vs. 522 six mo. ago.

(2) Total U.S. homes reached by operators supply-

ing figures, 448,325 vs. 397,700. Total potential estimated
by U.S. operators, 863,183 vs. 737,745.

(3) Average number of U.S. subscribers, 1057;
Canadian, 464.

(4) Average potential per system in U.S., 2069;
Canadian, 1081.

(5) U.S. systems with more than 1000 subscribers,

149; Canadian, 14.

Another index of CATV progress in U.S. is member-
ship of National Community TV Assn. It has exactly

300 of nation’s 556 operators—and they’re the larger ones,

reaching 339,534 of the 448,325 homes served by all

systems. NCTA stai-ted 6 years ago with 19 members.
Lineup of states with most systems retains same

order: Pa., 95; Ore., 52; W. Va., 39; Wash., 35; Cal., 32.

The Factbook directory is compiled by questionnairing

all operators, and each listing contains—in addition to

circulation figures—address, key personnel, phone, starting

date, make of equipment, call letters of stations received.

Sale of stock in Selectivision Inc. by P. J. Gruber &
Co., investment house, was temporarily restrained this

week by order of the N. Y. State Supreme Court. Attorney

General Lefkowitz said his office had uncovered a scheme to

promote the pay TV enterprise in the Forest Hills, N. Y.

area by the use of deceptive literature which represented

that 15,000 homes in the area were already wired and that

$4,000,000 had been invested in the project. Actually,

Lefkowitz said, only about $150,000 had been invested by

Selectivision. A hearing on the case, originally set for

March 13, was postponed until April 2 in Supreme Court.

Pro football’s TV-radio income bulked large in 12-

teams’ 1957 profit survey in March 10 Sports Illustrated.

Estimated TV-radio income was $1,470,000 vs. $1,238,000 in

1953; net profit, $880,000 vs. $68,825. Story quoted national

league commissioner Bert Bell: “One reason the player

payroll has been able to go up so far is TV. Take the

TV money out last year, and you’d cut down profits by
more than half.” Intangible benefit of TV— huge reservoir

of new fans—can’t even be measured, stoiy adds.

List of TV transmitters, translators and monitors

meeting FCC’s “type acceptance” or “type approval” re-

quirements, up to date as of Feb. 21, was released by

Commission this week. Full text is reprinted herewith as

part of TV Addenda 26-G (blue sheets).



INDUSTRIAL ELECTRONICS will dominate next elec-

tronics era—following radio, radar, TV, missiles

—

according to Dr. Baker (p. 1 & Special Report).

BOWLES REPORT ON TV allocations, FCC function, etc.

submitted to Sen. Magnuson. Committee split over

venture into economics, sociology (pp. 2 & 4).

RADIO NETWORKS' economic difficulties dramatized by
ABN program cutback. FCC concerned about de-

fense implications of radio network weakness (p. 2).

FCC PROBE BOGS DOWN again in Miami Ch. 10 morass

while commissioners wait to testify. No progress made
on legislative reform of agencies (p. 3).

MULTIPLE OWNERS defend themselves in FCC network

hearings. Bullitt and Time Inc. witnesses on stand.

Commissioners show differing philosophies (p. 5).

BMI DEATH-SENTENCE BILL wins little apparent Senate

support in first round of hearings for ASCAP pro-

ponents; broadcasters testify in April (p. 9).

through the years, seldom

involved in politics or zealots' roles. Who they were
and where they are (p. 11).

Manufa€turing-Di$trlbutioa

JAPANESE RADIO AND PARTS "invasion" disturbs EIA,

which hopes for relief via quotas or voluntary limita-

tions. Also seeks excise tax cut to 5% (pp. 12 & 14).

STEREO IS BRIGHT STAR for fall market; it's talk of EIA
convention. IRE in N. Y. gets pre-view of components
necessary to stereoize (p. 12).

ZENITH'S SUCCESS STORY set forth dramatically in

annual report detailing basis for record 1957 in face

of industry recession; finances strong (p. 13).

DEFENSE CUTS HURT component and equipment manu-
facturers; orders not yet coming in from post-Sputnik

defense expansion (p. 15).

12,000-LINE TV TUBES, transmitting & receiving, developed
by CBS-Hytron for military (p. 18).

SUMMARy-INDEX OF THE WEEK'S NEWS— March 22, 1958
CHIEF ENGINEERS of FCC,

AFTER RADIO-RADAR-TV NISSILES ERAS-WHAT? Industrial electronics looks like next
major boom in electronics, in opinion of Dr, W.R.G. Baker, Electronics Industries
Assn. pres, who recently retired as GE v.p., is now research v.p. for Syracuse U.

In March issue of Proceedings of the IRE . Dr. Baker evaluates the 4 previous
and current "eras" — dominated, respectively, by radio, radar, TV, missiles —
and he does it in such simple, straightforward fashion that we believe it merits
reading by all whose job it is to anticipate trends. Therefore, we've reprinted
it as a Special Report, enclosed herewith to all subscribers.

Dr. Baker gives broad analysis of characteristics of each era, plus his opin-
ion on why companies wax & wane through the transitions.

Industrial electronics is defined ; "All electronic equipment or applications
other than consumer goods, military goods, and entertainment services." Since TV
became a fiercely competitive low-profit business, and since military has never been
a high-profit market, the industry has long sought to promote industrial electronics
as a new high-return field. But it's hard to break through, as Dr. Baker shows.

Dr. Baker has long been a leader in industry — and at N.Y. IRE Convention
March 24-27 will receive IRE's rare "Founders Award." His ability to get competi-
tors to work together is amply demonstrated by fact he has been chairman of most
major industry groups in recent years — Radio Technical Planning Board, first
& second National TV System Committees (for black-&-white and color standards),
pres, of IRE in 1947, etc. He suffered stroke last year, hasn't recovered com-
pletely physically, but works from his home in Syracuse.
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AND NOW THE 'BOWLES REPORT' ON TV; Yet another "study" of TV and the FCC has come
through — that of the "Bowles Committee." This is the group appointed by Senator
Magnuson (D-Wash. ) to advise Interstate Commerce Committee on allocations. This
week, chairman Edward L. Bowles , consulting engineer who teaches at MIT and advises
pres. Charles F. Adams of Raytheon, handed his 'report to Magnuson.

Little has been heard from group since establishment June 21, 1955 — except
that deep split developed among members, because some felt Bowles was straying too
far from technicalities of TV allocations — into economics, sociology, etc.

Fundamental conclusion of report is that FCC isn't doing proper job; that
someone else has to do it. There's roughly 50-50 split among committee members on
final report — but several original members resigned or couldn't participate
because they're with FCC. Report is 12 pages, backed by 287-page "Supporting Brief."

Only time will tell whether Magnuson, et al, will pick up the Bowles Report
and run with it or let it gather dust on shelf — but betting in industry is on the
latter. Here are the 4 recommendations ;

"(1) An independent audit of the uhf-vhf allocations problem. (2) An objec-
tive review of the Commission's mandate, management, operation & budget. (3) Estab-
lishment of a Commimications Office or Authority as part of the Executive struc-
ture. (4) An authoritative classified review of the radio spectrum requirements of

the nation as a whole, conducted at Executive level." [For details, see p. 4.]

NETWORK RADIO-AN FCC & INDUSTRY DILENNA; Though FCC is pressing TV networks hard
to justify their business practices, in current hearings on Barrow Report (p. 5),
commissioners are quite concerned about viability of radio networks — for their
vital defense, emergency & news functions.

This concern was heightened this week when American Broadcasting Network can-
celled 3 costly live shows (Jim Backus, Merv Griffin, Oscar Anderson) as of April 4
— amid reports that AB-FT actually is seriously considering discontinuing the radio
network completely, merely retaining its owned-&-operated stations.

For the foreseeable future , according to ABN pres. Robert Eastman, network
will continue with morning Breakfast Club, 5-min. hourly news, evening news commen-
tary programs — cutting daily service from about 8 to 5 hours from April. More
news will be added and "news-alert warning system" will be established; latter will

"instantaneously alert the entire radio network to a major news break." "As the

radio network becomes stronger," ABC said, "it will expand and add to its schedule."
ABC also made point that it recently signed |1, 000, 000 in new & renewed business.

AB-PT pres. Leonard H. Goldenson was questioned about radio network's health
by Comr. Lee, who has responsibility for FCC's defense activities. Goldenson said

that network is losing more than radio owned-&-operated stations can earn; that

radio network would be jeopardized if AB-PT were forced to divest itself of 2 TV

stations — as recommended by Barrow Report. Lee then noted that dropout of ABN
would have "defense implications." Other commissioners, notably Hyde, have shown
similar concern in questioning of heads of ABC, CBS & NBC.

CBS pres. Frank Stanton testified that — of combined radio owned-&-operated

stations and network income — former accounted for 55% of total in 1954 but 122% in

1957, meaning network operated at loss.

NBC pres. Robert W. Sarnoff testified that NBC Radio has been in red since

1952 but that it's showing continued improvement. He told affiliates in 1956 that

loss was 12,000,000 in 1955, has released no later figures. MBS has no stations

of its own, has indicated it a'chieved profitable operation nonetheless, but recent

shakeup of top management there (Vol. 14:9) is generally regarded in the trade as

betokening income troubles.

Radio has made a comeback , certainly, but networks aren't getting much of it.

McCann-Erickson' s authoritative figures, released through Printers' Ink Magazine

(and reprinted on p. 27 of our TV Factbook No. 26), show radio advertisers' expendi-
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tures going from $567,000,000 in 1956 to $648,000,000 in 1957 . However, networks *

share rose only from $60,500,000 to $64,000,000 — while local business went from

$345,500,000 to $380,000,000 and spot increased from $161,000,000 to $204,000,000.

FCC*s official figures show networks' time sales dropped from the peak of

$133,723,098 in 1948 to $44,839,000 in 1956 (Vol. 14:1). Non-FCC estimates indicate

slight rise was probably achieved in 1957.

It's clear that TV networks are now propping up radio networks, turnabout

in less than a decade from situation wherein parent radio supported and helped to

nurture the infant TV. But there's no telling how long this can go on. FCC faces

a dilemma, too. On the one hand, it's considering drastic proposals to clip the TV

networks' economic wings. On the other, it very well knows the values of radio

networks, doesn't want to kill them off by cutting their TV "subsidies" too deeply.

THE SYSTEM'-CAN LAWS CORRECT IT? Slow-moving House investigation of FCC practices

(see below) no longer produces hot news — let alone legislative recommendations

to correct abuses in all 6 federal regulatory agencies, although they were the pro-

fessed objective of House Commerce subcommittee when it started last year.

House investigators have become so bogged down in sometimes sordid details of

Miami Ch. 10 case — and in partisan striving to make political hay out of charges

and counter-charges of "influence" on FCC — that they've had little time to spare

for the real job Congress gave them to do.

Numerous suggestions for reforming agency procedures — including "code of

ethics" proposed within subcommittee by Rep. Wolverton (R-N. J. )
— have been heard

on Hill. But subcommittee hasn't begun to draft any basic legislation — or seek
competent testimony on what revisions in laws are needed.

It remained for ex-FCC chairman Paul Porter to call subcommittee's attention
to its basic legislative task this week during testimony as counsel to Ch. 10 loser.

"I certainly hope that this committee and other committees will take a long look at

the system," he said. He read into record these excerpts from 1954 D. C. Bar Assn.
Journal article by Navy gen. counsel F. Trowbridge vom Baur:

" It is common knowledge [that] private interviews in administrative litiga-
tion have been the rule rather than the exception. .. It is also commonly rumored
that some personal influence has been exerted by means of these ex parte communi-
cations. [It also is] common practice for Congressmen to address private com-

munications & telephone calls to [agencies], demanding decision in a particular way."

House subcommittee could carry on from there . If it doesn't. Senate Commerce
Committee may — and it had proposals under study this week which would throw FCC
away with the dirty investigative water.

Abolition of FCC was advocated by ex-Sen. Clarence C. Dill (D-Wash.
)
who once

was chairman of Commerce Committee. Co-author of 1927 Radio Act and 1934 Communica-
tions Act, he wrote Chairman Magnuson (D-Wash. ) that "people generally have lost
all confidence in the Communications Commission." Dill wants to replace FCC with
single commtmi cat ions administrator and 3-judge Communications Court of Appeals.

Enactment of such drastic legislation is unlikely . But Magnuson told us this
week: "It has some potency because it's drafted by the man who wrote the Communi-
cations Act — and he feels that the FCC should be abolished." In any event,
Magnuson' s committee plans to get down to work on reform bills after Easter recess.

Harris Probe—Odds & Ends: “i ’ni getting tired of this

business,” House Commerce Committee Chairman Harris

(D-Ark.) complained as his legislative oversight subcom-
mittee slogged through another week of FCC investigation

centered on Miami Ch. 10 (Vol. 14:11). “It runs over &
over & over again.” But end still wasn’t in sight at

week’s end.

FCC commissioners waited all week to be called to

Capitol Hill to explain their votes in much-explored, much-
challenged Feb. 1957 Miami grant to National Airlines.

Their appearances—now set again tentatively for week
of March 24—had been scheduled to round out that open-

ing phase of House probe, which started out last year to

cover 6 regulatory agencies.

Subcommittee never got around to commissioners,

however. Instead, it spent week on twice (and thrice)
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told testimony, questioning secondary & incidental charac-

ters in Ch. 10 case on who said what to whom. One result

was that public interest in proceedings in big Caucus
Room of Old House Bldg, waned so that there were few
more spectators than reporters for many sessions—and
many of them were school children touring Capitol.

Toward end of week Harris, acknowledging to re-

poi'ters that both Democrats & Republicans on subcom-
mittee may have played partisan politics by repetitious

questioning, wondered: “Is their purpose in prolonging

this inquiry to keep us out of some other organizations?”

But he also opined “there is not a Democrat but what
is ready to conclude” Ch. 10 case.

Rep. Wolverton (R-N. J.), ranking minority member
of group, protested that Republicans, too, were eager to

proceed to other regulatory areas—but he indicated he

may want to call 10-12 unspecified Ch. 10 witnesses next

week after commissioners are heard. And he said sub-

committee should look into pre-1953 operations of FCC
before Eisenhower Administration took over.

* * *

Much of week’s testimony revolved—endlessly—around
charges by WKAT’s Col. A. Frank Katzentine, loser in

Miami grant, that he was robbed of it by Republican pres-

sure politics & chicanery, aided & abetted by Democratic
' Comr. Richard A. Mack, whose resignation was forced by

subcommittee (Vol. 14:10). “Amazing!” was frequent

comment by subcommittee members as testimony—largely

denials of Katzentine assertions—went into record of

month-old hearings. Among those heard:

Col. George Gordon Moore, Mrs. Eisenhower’s brother-

in-law: Denied he had anything to do with Ch. 10 grant,

despite his friendship with National Airlines pres. George

T. Baker; denied he ever heard of White House “clique”

interested in case.

Harry Plotkin, Washington lawyer, ex-asst. gen.

counsel of FCC: Denied he obtained inside FCC informa-

tion on Ch. 10 votes and forwarded it to Katzentine when
he was with law firm representing Katzentine.

Harry McDonald, ex-SEC chairman: Denied he

promised Katzentine he would try to “pull Moore off” case.

Lou Poller, former broadcaster who was active with

Katzentine in 1956 Kefauver-for-President campaign:

Denied giving Katzentine advance news that FCC would

turn him down in favor of National.

John S. Knight, publisher of Miami Herald (WCKT
& WCKR) : Acknowledged he had conversation with

National Airlines v. p. Alexander Hardy about grant, but

denied reporting to Katzentine that FCC vote was “in the

bag” for National.

H. Earl Barber, legal asst, to Comr. Mack, who re-

The Bowles Approach: Difficulties arose with
Bowles Committee on TV Allocations named by
Senator Magnuson (p. 2) when chairman Edward
L. Bowles, MIT professor, got permission from
Magnuson to “broaden scope of the study” because

“the assignment clearly could not be limited to

technical considerations.” Those differences per-

sist in final report.

These committeemen endorse report : Dr. Allen

B. DuMont and his alternate Robert P. Wakeman

;

Donald G. Fink, Philco ; Haraden Pratt, consultant

;

A. Earl Cullum, consultant. Partial endorsement:

signed soon after boss did: Admitted he owed $600 to

Thurman A. Whiteside, Miami lawyer who interceded for
National Airlines and also was Mack’s friend & creditor.

Milt Dean Hill, ex-Republican National Committee
aide, now National Airlines public relations counsel in

Washington: Claimed he lied to v.p. Hardy in office memo,
explaining |2.40 telephone call, which boasted that he had
been in touch on Ch. 10 case with Cleveland Republican
Charles Steadman—“the man closest to” George C. Mc-
Connaughey, then FCC chairman.

Paul Porter, ex-FCC chairman and Katzentine’s Wash-
ington counsel: Said he had to act as both “lawyer &
psychiatrist” for his client, tried to dissuade Katzentine
from approaching Mack in effort to switch vote from
National Airlines.

* * * *

Longtime Democrat Porter, on stand all day March 21,

also injected own note of partisanship into hearings. He
reminded Republican Congressman Wolverton—most pious
of all House FCC investigators, who is sponsoring bill

to protect regulatory agencies from all outside influence

—that he himself had tried to influence FCC.
Porter introduced March 30, 1953 letter from Wolver-

ton (then Commerce Committee chairman) to Paul A.
Walker, then FCC chairman, which Porter had dug out
of FCC license files. Letter said Wolverton was “very
much interested” in application by South Jersey Bcstg.

Co. (WKDN, Camden) for Philadelphia Ch. 17, for w'hich

Westinghouse also had been applicant. Wolverton asked
that FCC consider South Jersey’s case at once. Reply
by Walker turned down Wolverton’s request as “deviation”
from FCC procedure. (WKDN won CP for uhf station

following Westinghouse withdrawal, still holds it.)

Incensed at Porter, Wolverton challenged him to point

out any “impropriety” in request to FCC. Porter blandly
assured Wolverton that his only purpose in introducing

letter was to show “there is absolutely no impropriety
in any Congressman—even though this w’as a contested

case at the time—making a representation on behalf of

his constituent.”

Earlier in week President Eisenhow'er and Attorney
General Rogers joined in assuring Republican Women’s
Conference in Washington that Administration would act

promptly to correct any agency irregularities uncovered
by House investigators. President said agencies are

“staffed by fallible human beings,” but that “prompt, de-

cisive & fair corrective action” would maintain public’s

“confidence in the integrity of Gort.” Rogers said Justice

Dept, was continuing “full investigation” of allegations in

hearings to make sure any guilty persons “will pay the

full penalty of law.”

C. M. Jansky and alternate Stuart L. Bailey, con-

sultants. Opposition : Wm. S. Duttera, NBC ; Wm.
B. Lodge, CBS.

T.A.M. Craven became commissioner after

start of Committee’s work, didn’t participate in

recommendations, nor did Curtis B. Plummer and
Edward F. Kenehan, who were FCC’s representa-

tives. Westinghouse stations’ Ralph Harmon says

:

“No comment.” ABC’s Frank Marx resigned some
time ago, dissatisfied with Committee.

Final report states: “An overall, nationwide alloca-

tions plan involves considerations which cover a vast area



including economics, social objectives, political aspects and

technical factors.” Report also says allocations can’t be

straightened out without “full consideration of the place

of networks,” the role of “coaxial & microwave transmis-

sion facilities, closed-circuit, implications of pay TV,” etc.

FCC isn’t capable of doing this “audit,” says Report,

so it should be turned over to “professional staff of ex-

ceptional scope, exceptional qualifications and national

repute”—and there are several institutions that can handle

job. “Auditors” should be given 1-3 years, $500,000 to

start. Trouble with Commission, Report says, is that it

relies on industry information: “It is as if the industry

were a philanthropic foundation and the Govt, an eleemo-

synary institution. This situation is not simply unhealthy,

it is tantamount to an abdication of responsibility.”

Report states that “Commission’s mandate under the

Communications Act” should be examined by a group

headed by a “distinguished, public spirited, highly qualified

citizen.” It should look into FCC’s organization, budget

and management and Communications Act.

Regarding govt, use of spectrum: “The formation of

communications policy for both short-range and long-range

planning for both domestic well being and military security

can only be accomplished by an agency at such high level

that it has access to classified information and with such

authority that it is enabled to determine the best course, to

prevent conflicts which might otherwise arise through

ignorance on the part of one agency of what is being done

by another, or of the picture as a whole.”

Summary: “To argue that it is too late to take any

corrective steps is but to condone the lack of decisive

action by the Commission over the past 5 years and to

endorse this pattern as a tradition.”

* H it

Committee members Jansky & Bailey had these reser-

vations: (1) “The concept of a Communications Office or

Authority as a part of the Executive structure of the Govt,

should be re-evaluated in the light of our present knowl-

edge.” (2) They want the 287-page “Supporting Brief” to

be recognized as Bowles’ opinion, not Committee’s.

Said NBC’s allocations engineering director Bill Dut-
tera: (1) An independent “audit” is okay only as long as

it’s advisory to FCC and sticks to technical considerations.

(2) Congress is adequate watchdog of Commission. (3) A
“Px’esident’s Communication Policy Board” would be fine

to coordinate govt. & non-govt, use of spectrum and to han-
dle international radio problems—but that subject wasn’t

within Bowles Committee’s directive.

CBS’s Bill Lodge had these comments: (1) Criticism

of FCC allocations actions is based on hindsight, but Com-
mission’s decisions “were based on reasonable assump-

tions at the time.” (2) There’s no need for an “audit” or

a review of Communications Act administi-ation. (3) “As
things turned out, our Committee has been unable to

correct the now-evident, but frozen-by-use, shortcomings

of the FCC’s plan. After expenditure of say, $1,000,000

or $2,000,000 of Federal funds, the ‘independent audit’

might not have the answer either. On the other hand,

I must confess to some uneasiness that a too-theoretical

approach by such a study could jeopardize public service,

public investment in receivers, program quality, and private

investments. Further, a review of the FCC machinery
would not appear to guarantee against future errors in

judgment, which we must accept on occasion in both Govt,

and business.”

5 -

Multiple Ownership vs. Single: FCC commissioners’

philosophies on “diversification,” multiple-owner-

ship, etc. were aired March 17, sole day devoted to

network (Barrow Report) hearing this week

—

and the roughly 3-3 lineup of members on such
policies was quite evident.

Witnesses were Mrs. A. Scott Bullitt, who con-

trols KING-TV, Seattle (KING) ; KGW-TV, Port-

land (KGW) ;
KREM-TV, Spokane (KREM)

.

Representing TLF Broadcasters Inc., the Time
Inc. subsidiary, were Weston C. Pullen Jr. and
Hugh B. Terry ; its stations are KTVT, Salt Lake
City (KDYL)

;
KLZ-TV, Denver (KLZ) ; WOOD-

TV, Grand Rapids (WOOD) ; WTCN-TV, Min-
neapolis (WTCN) ; WFBM-TV, Indianapolis

(WFBM).
Balance of the multiple owners planning to

testify—Meredith, Storer & Westinghouse—are

scheduled to appear March 31. Hearing then re-

cesses until April 8, when network affiliates’

groups come on.

In addition to the 5 multiple owners which
dropped out of hearing last week (Vol. 14:11)—
Modern Bestg. (Stern), RKO Teleradio (O’Neil),

Southwestern (Reynolds), Utah Bestg. (Glass-

man), WKY Television System (Gaylord)—^these

individual stations have also cancelled : KFRE-TV,
Fresno

; WMBD-TV, Peoria
; WWJ-TV, Detroit.

* # * *

Good deal of byplay among commissioners occurred

during Mrs. Bullitt’s appearance. Chairman Doerfer made
his thinking so clear in his “questions” that he admitted

jocularly: “I guess I’ve been making a speech.” Windup
of his remarks was this:

“When you get down to it, perhaps the basic question is

character, whether in a multiple owner or a single owner.”
Doerfer voiced opinion that, if Commission required

hearings on station sales, employe morale would suffer

during delay; that investers would shy from tying up capi-

tal for long periods; that incentive would be diminished;

that multiple owner can’t “brainwash” public any more
than single owner can.

Comr. Bartley noted that he voted for Mrs. Bullitt’s

station purchases, hence is willing to weigh cases indi-

vidually—but that “in general, I favor local ownership.”

Comr. Hyde observed that Govt, has policy against

monopoly in other regulated fields—despite fact they don’t

have spectrum scarcity problem inherent in TV—and made
no bones about his leanings toward diversification.

Comr. Ford wondered why investors are willing to tie

up funds in long competitive hearings for initial CPs but
not in possible hearings on sales. Mrs. Bullitt opined:

“A lot of applicants wouldn’t do it again.” Comr. Craven
indicated belief that initial hearing doesn’t require as great

a tieup of capital.

* *

Mrs. Bullitt’s prepared testimony stressed pioneering

done by her organization when KING-TV & AM were los-

ing $12,000 monthly in 1949, and she detailed the extensive

& expensive coverage done by her stations through pooling

of personnel & equipment. One particularly costly event

was Dave Beck hearing in Washington, carried live and



6

fed to other stations—but part of the time underwritten

solely by her Seattle & Portland stations.

After describing stations’ prize-winning programs,

Mrs. Bullitt concluded: “Local ownership per se does not

create the ability to serve the community with sensitivity.

. . . My effort here today has been to present to you some
of the facts which show that the freedom of successful

single owners to expand their operations is one which is

very much in the public interest. I hope you will not find

it necessary further to restrict that freedom in an effort

to cure what I am convinced are phantom evils.”

>i« * *

Weston C. Pullen Jr., Time Inc. v.p. for broadcasting,

with whom the late FCC chairman Wayne Coy was asso-

ciated after leaving public office, also emphasized progi-am

quality and local manager’s “almost complete autonomy
in the conduct of his day-to-day broadcast affairs, subject

of course to the policies and directives of his board.”

Pullen described stations’ expansion of programming,
with heavy emphasis on news facilities, and TLF’s record

in plant improvement. He asserted TLF has no advantage

over single owners in dealing with networks, reps, film

distributors, etc.—that each manager has complete respon-

sibility for program clearances, renewal negotiations, rate

increases, station compensation.

Pullen pointed to fact TLF’s TV & radio stations are

affiliated with 3 networks, said they don’t get any special

advantage from belonging to multiple owner. Though all

TLF stations are represented by Katz Agency, Pullen said

4 of the 5 had Katz before TLF bought them. He said

TLF achieves some savings this way but that money is

ploughed back into programming. He added that, in his

opinion, rep compensation was “upside-down”; that a sales-

man’s percentage should increase with volume.

Among advantages of group ownership cited by Pullen:

sharing of station-produced public service films, exchange

of programming & selling ideas, services of Washington

Time-Life bureau newsman detailed to stations.

Pullen defended acquisition of stations via purchase

—

said Time Inc. had no qualms about competitive hearings.

“Over the years,” he said, “we have concluded that our

original judgment was well-founded, for the uncertainties

and delays inherent in comparative proceedings made it

imprudent from a business point of view for us to commit
substantial funds for indefinite periods of time with an

absence of predictable results and the concomitant nega-

tive effect upon other opportunities to employ our re-

sources.”

Pullen said Time Inc. gives stations no editorial di-

rection. Why did Time enter the business? “Our whole

business approach is that of communicating to the public.

We have a lot of talent. We’re interested in profit. We
wanted to take a more active part in the broadcasting

picture.”
^

Veteran broadcaster Hugh B. Terry, founder & pres,

of TLF subsidiary KLZ-TV, Denver, fiatly contradicted

Barrow Repoi't’s assumption that local and single owners

can provide better seiwice. “Since Time Inc. pui’chased

KLZ & KLZ-TV,” he said, “they have rendered a better

service to the community than ever before. The staff is

better paid, facilities have been improved and public service

time and over-all program service have been increased

both quantitatively and qualitatively.”

Interesting angle brought up by Terry, who has

managed KLZ since 1941: “The fi'eedom of action in the

general field of programming and newscasting is possibly
greater than could ever be enjoyed under local owners who
may, of necessity, be affected in their judgment by local

friendship, local pressures and other considerations of a
subjective nature.”

Terry’s answer to Commission’s search for program
quality: “Marginal and submarginal licensees should be
penalized [through license renewal proceedings], but cer-
tainly the newcomer should not be favored at the expense
of a multiple owner by virtue of false presumptions arising
solely from his place of residence and lack of broadcast
interests and experience.”

Much of Terry’s testimony was devoted to description
of KLZ-TV’s programs and numerous awards garnered,
plus I’undown of staff’s record of civic activity. “In addi-
tion to financial backing,” he asserted, “we have the un-
qualified moral backing of the company to produce a pro-
gram service commensurate with the reputation of the
parent company.”

* * * *

CBS pres. Frank Stanton took another swipe at Barrow
Report March 17, speaking at ceremonies marking CBS
takeover of KMOX-TV, St. Louis (Ch. 4): “What some
men have put together, others are trying to put asunder.
There are efforts, here and there, to atomize, fragmentize
and generally pound the networks into small pieces. Such
proposals are made—^usually, I believe—by people who do
not foresee the consequences of what they propose, which
would be, simply and suddenly, to cut all the cords of the

parachutes and let everj'thing tumble to earth as it

would . . .

“It is ironic that the proposals are usually heard more
often in Washington, home of the Federal Govt., than
anywhere else. For surely the strengths of a United
States of America become more essentially obvious every
day. I venture to say that the combined uniting force of

the TV camera and the network is the greatest uniting

force we have had in America since St. Louis was a

frontier trading post. It is still so new that more people
realize its extent than realize its necessity.’’

Obituary

Arde Bulova, 69, chainnan of Bulova Watch Co., one-

time owner of New York’s WNEW and other radio stations

that were supervised for him by the late Harold A. Lafount,

of Utah, member of the old Federal Radio Commission,
died March 19 in Encino, Cal. His firm is one of the

nation’s largest watchmakers, in recent years has also made
small radios. His widow, 4 sisters survive.

Mrs. Philip J. Hennessey Jr., wife of the partner of

Smith & Hennessey, Washington communications law
specialists, died March 21 at her home, 7540 Hampden
Lane, Bethesda, Md. Besides her husband, 2 young sons

survive.

Edward T. Ingle, 60, onetime director of TV & radio

for the Republican National Committee, ex-NBC, veteran

newspaperman, died at Garfield Hospital in Washington
March 21. Surving are widow, 2 brothers.

James E. Sauter, 56, pres, of Air Featui'es Inc., vet-

eran daytime radio serial producer, wartime head of USO
Camp Shows, recently semi-retired because of heart

trouble, died of a cerebral hemorrhage in N. Y. March 18.

Montgomery Wright, 65, onetime RCA public rela-

tions man, recently with Voice of America, died March 19

of a heart attack in his N. Y. home.
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Personal Notes: Louis S. Simon, sales mgr., promoted

to gen. mgr. of KPIX, San Francisco, Philip G. Lasky

being named Westinghouse executive in charge of West
Coast TV-radio operations; he and Herbert L. Bachman,

gen. mgr. of KEX, Portland, report to Lasky . . . Mike

Shapiro has resigned as exec. v.p. & managing director,

KTUL-TV, Tulsa, William D. Swanson being promoted

to succeed him . . . Franklin C. Snyder, McCann-Erick-

son v.p. & director of accounts, Cleveland, original

mgr. of present WJW-TV, Cleveland, wound up his

agency job this week, will take vacation before report-

ing April 14 as managing director of upcoming WTAE,
Pittsburgh (Ch. 4), due on air in early Sept.; his sales

mgr. will be Alan Trench, engineering supervisor James H.

Greenwood, both from radio WCAE, and he will report to

Leonard Kapner, WCAE Inc. pres. . . . Leo A. Ribitski,

ex-program mgr. of WNAO-TV, Raleigh, named program

mgr. of WSUN-TV, St. Petersburg, succeeding Charles W.
(Chad) Mason, resigned to become gen. mgr. of upcoming

WEDU, Tampa (Ch. 3, educational) due in fall . . . Doug-

las B. Kahle, ex-radio KWIN, Ashland, Ore., and other

stations in Colo., Cal., Wyo., joins broker Allen Kander as

Pacific Coast representative . . . Edgar H. Twamley, ex-

mgr. of radios WBEN, Buffalo & WOC, Davenport, recently

engaged in Cal. real estate, named western representative

for station broker Paul H. Chapman Co., headquartering

at 33 W. Micheltorena St., Santa Barbara, Cal. (Woodland

6-7713) . . . Frank G. King, ex-sales v.p. of KOVR, Stock-

ton, named national sales director of new KTVU, Oakland-

San Francisco (Ch. 2) . . . Robert P. Engelke, ex-NBC,
named ABC-TV mgr. of sales development . . . Sterling

(Red) ()uinlan, ABC v.p. in charge of WBKB, Chicago, has

completed novel, tentatively titled Merger, based on TV-
radio industry, which Doubleday will publish next autumn
. . . Howard B. Anderson, midwest mgr. of ABC Film

Syndication, promoted to new post of mgr., central sales

div., headquartering at 360 N. Michigan Ave., Chicago . . .

Victor E. Carmichael named v.p.-gen. mgr. of radio KWK,
St. Louis, following transfer of KWK-TV (Ch. 4) to CBS,
now operating it as KMOX-TV (Vol. 14:9) . . . Donald P.

Campbell, ex-Storer, appointed administrative asst, to

E. K. Jett, v.p. & director of WMAR-TV, Baltimore . . .

David H. Polinger, ex-WAPA, San Juan, P. R., joins

WABC-TV, N. Y. . . . Lawrence J. Pollock promoted from
ABN director of research to research & sales development

director of WABC-TV, N. Y. . . . Glenn G. Griswold, ex-

gen. mgr. of KFEQ-TV, St. Joseph, Mo. named mgr. of

KOMU-TV, Columbia, Mo. (Ch.8) . . . Edgar S. Wood,
ex-KDKA-TV & WTVN-TV, named director of news &
public affairs, WLW-C, Columbus, succeeding Spencer

Allen who has joined KMOX-TV, St. Louis (Vol. 14:11)

. . . Ross Parker, from WNEP-TV, named chief engineer

of combined WNEP-TV, Scranton & WILK-TV, Wilkes-

Barre; Hal Berg, from WILK-TV, program director . . .

Tom Wisehart promoted to g6n. mgr. of KAVE-TV, Carls-

bad, N. M. . . . Tom Cinquina, ex-Chicago mgr. of Forjoe
sales rep, joins John Blair radio rep office there . . . Tom
Frawley named news director of WHIO-TV, Dayton . . .

Robert W. Ferguson, exec, v.p., WTRF-TV, Wheeling,

elected pres, of W. Va. Bestrs. Assn. . . . A1 Kees promoted

to asst, chief engineer of KPIX-TV, San Francisco, suc-

ceeding Bill Burgess, resigned to join Lockheed . . . Warren
L. Braun, ex-mgr. of engineering, rejoins WSVA-TV,
Harrisonburg, Va. as asst. gen. mgr. . . . Jack Wartlieb

promoted to production mgr. of WBBM-TV, Chicago, suc-

ceeding Don Dillon . . . Dave Lee, ex-promotion director of

WTCN-TV, Minneapolis, named public relations director

of KMGM-TV there . . . Alan Herbert, program director

of radio WCFR, Springfield, Vt., elected pres, of new UP
Bestrs. Assn, of Vt. ; John Sullivan, WCAX-TV, Burling-

ton, elected v.p. . . . John D. Kelly, ex-Storer, appointed

sales mgr. of radio WINS, N. Y. . . . George Dorsey Jr.,

ex-Univei'sal-International Pictures, ex-WRC-TV, Wash-
ington, named mgr. of Allied Motion Picture Center Inc.,

Washington . . . Robert M. Koenig is pres, of new Ad-
Vantage Film Sales, 1040 N. Las Palmas, Hollywood,

formed to syndicate TV film commercials for use by local

sponsors . . . William R. Gibbs, ex-Young & Rubicam,
named director of MGM-TV commercial & industrial div.,

succeeding Virgil Ellsworth, resigned ... A. Harry Becker,

Washington communications attorney, has moved to Penn-
sylvania Bldg. (Executive 3-3003) . . . Stephen A. Flynn
promoted to NBC-TV sales services director, Joseph J.

laricci to contract services mgr., Angus Robinson to central

div. network sales mgr., Chicago . . . Robert L. (Bud)
Swats Jr., ex-Time & Life and NBC Radio, Detroit, named
mgr. of CBS-TV network sales, Detroit.

Correction: John W. Esau, reported here last week
as newly elected N. W. Ayer v.p. is not the John Esau,

ex-mgr. of KTVQ, Oklahoma City, and KTUL, Tulsa, who
is now gen. mgr. of KWWL-TV, Waterloo, la. (Ch. 7)

Roger W. Clipp, of Triangle Stations (WFIL-TV, Phil-

adelphia, etc.), named chainnan of TV Code Review
Board of NAB, succeeding Wm. B. Quarton, WMT-TV,
Cedar Rapids. E. K. Hartenbower, KCMO-TV, Kansas City,

was appointed to board; Donald H. McGannon, pres, of

Westinghouse group, reappointed. Other members: Mrs.

Hugh McClung, KHSL-TV, Chico, Cal.; Richard A. Borel,

WBNS-TV, Columbus.

H. Earl Barber, legal asst, to FCC Comr. Mack, also

has resigned, will return to Miami. Mack’s engineering

asst. John E. Doane, a career Commission employe, will be

placed elsewhere on staff
;
same is expected for career sec-

retaries Frankie L. Fox and Lillian Watson. Confidential

asst. Frances Kreeger leaves Commission April 1.

Maurice B. Mitchell, ex-CBS, NBC & NAB executive,

now pres, of Encyclopaedia Brittanica Films Inc., which is

associated with Wm. Benton’s Encyclopaedia Brittanica

Inc. (of which station broker Allen Kander is a dii'ector)

,

is author of “A Forward Look in Communications” fea-

turing newly released 1958 Brittanica Book of the Year.

Leonard H. Marks, partner of Cohn & Marks, leaves

March 28 by plane for New Delhi where, at the behest of

the Indian Embassy and under auspices of State Dept.’s

cultural exchange program, he will lecture on constitutional

law and trade regulations; he returns about May 1.

Broadcasters Club of Washington opened for drinks

this week, plans formal opening in April, at 1737 DeSales
St. N.W.



MGM Plans Live TV: First major movie studio to

produce live TV shows will be MGM if negotiations with

Robert Saudek Assoc. {Omnibus, etc.) are completed.

Spokesman for MGM’s parent Loew’s Inc. this week con-

firmed reports that bargaining with Saudek—although

“still in the talking stage”—has been under way several

months, plan being for MGM to join in 6 “spectaculars”

per year at minimum cost of $350,000 each. In other movie-

TV developments this week: (1) ABC bought TV rights

to new Biblical action series from Guild Films for $1,465,-

000. (2) N. Y. Supreme Court Judge Dineen reserved de-

cision on plea by Republic Pictures to dismiss stockholders’

challenge of studio’s $2,000,000 sale of post-1948 features to

NBC stations (Vol. 14:11). (3) United Artists announced

out-of-court settlement of Federal court suit against No.

Cal. theatre owner James Nasser for “unauthorized” TV
exhibition of 4 movies; terms weren’t disclosed.

Protest against U. S. films on British TV elicited BBC
announcement this week that plans are already afoot to

reduce amount of American material to 9.09% of broadcast

time in April. Assn, of Cinematograph, TV & Allied Tech-

nicians complained that “9 out of 12” American films “are

based on crime and violence,” adding “only reassuring

feature [is] that 90% of victims are Americans.” Spokes-

man for Independent TV said American films occupy about

13% of broadcast time. .

Jack Benny lost parody case in Supreme Court this

week, 4-4 decision upholding Court of Appeals ruling that

his CBS-TV “Autolight” burlesque of Loew’s Inc. movie

“Gaslight” (Vol. 14:5) violated copyright laws. Tie deci-

sion by high court carried no opinions, so scope of effect

on parodies generally wasn’t clear, but lower court had

held that Benny’s use of “substance” of movie’s script

constituted plagiarism.

ADVERTISING NOTES: Bob Cole succeeds Franklin C.

Snyder April 1 as v.p. & director of accounts, Cleveland
office of McCann-Erickson, Snyder going to Pittsburgh to

manage upcoming WTAE, Pittsburgh (Ch. 4) [see Per-
sonal Notes] . . . Deane Uptegrove, exec. v.p. & director of

H. B. Humphrey, Alley & Richards Inc., N. Y., elected

pres., succeeding Charles Holcomb who resigned last June
. . . Arthur W. Weil Jr. and Lawrence D. Benedict elected

v.p.’s of Donahue & Coe, N. Y. . . . Peter Geer, son of pres.

Solon Geer, named v.p. & director of Geer, DuBois & Co.,

N. Y. . . . Robert T. Nathe, Robert C. Kelly and Charles

A. Winchester elected v.p.’s of Doherty, Clifford, Steers &
Shenfield, N. Y. . . . John C. Sterling, chairman of This
Week magazine is new head of Advertising Council, suc-

ceeding Louis N. Brockway, exec. v.p. of Young & Rubicam
. . . John H. Eckstein, ex-adv. & promotion director for

ABC-TV, named broadcast accounts director, Wexton Co.,

N. Y. . . . Carl Phares Jr., ex-Alexander Grant & Co.,

named Kudner controller & asst, treas. of Kudner, N. Y.

;

Richard W. Clemmer, ex-NBC, joins Kudner as TV pro-

ducer . . . Robert H. Alter promoted to regional sales mgr.
of RAB, succeeding John T. Curry who has joined Grey
Adv. . . . Mayers Co. Inc., Los Angeles, becomes independ-

ent agency Sept. 1, dissolving 15-month affiliation with

Cunningham & Walsh as Los Angeles div.

Rambeau, Vance, Hopple Inc. is new name for William

G. Rambeau rep firm, with Robert R. Vance Jr., Edwards
Hopple & Martin Rokeach named v.p.’s and Wm. G. Ram-
beau as pres. New subsidiary College Radio Corp. sells

time on college radio stations.

New' reps: WITI-TV, Milwaukee, to Blair TV Assoc.

May 1 (from Branham); KTVH, Hutchinson-Wichita, to

Blair TV Assoc. June 1 (from H-R Television)
;
WINK-

TV, Ft. Myers, Fla. to Walker (from McGillivra).

Venard, Rintoul & McConnell rep finn names Clyde

Melville Co., Dallas, to handle Southwest accounts.

Tele-Broadcasters Inc., only radio station grouping

whose common stock is traded over-the-counter, reports

1957 revenues of $771,078 and operating profit of $79,104

plus gain of $43,553 on sale of radio stations. In 1956,

revenues were $423,063, operating profit $28,612 plus gain

of $13,694 on sale of radio stations. At start of year, firm

had earned surplus of $7846 as against deficit of $20,866

year before. Current assets totaled $131,751, other assets

$2404, property & equipment $538,923, intangible assets

$479,472—for total assets of $1,170,551. Current liabilities

were $268,330, long-term liabilities $724,130, total capital

stock & surplus $178,091. Firm’s president is H. Scott

Kilgore, veteran broadcaster; its headquartei's are 41 E.

42nd St., N. Y. During 1957, it acquired radios KALI,
Pasadena, Cal.; WPOW, New York City; KTIX, Seattle

—

adding these to previously owned WPOP, Hartford &
KUDL, Kansas City after selling WKKL, Concord, N. H.

& WKVX, Knoxville. Last Jan. 1, it also acquired 2-year

lease and- 10-year renewal option on XEGM, Tijuana,

Mexico (2.5-kw N & 3.5-kw LS on 950 kc) with offices in

San Diego, and this week it applied to purchase KVSM,
San Mateo, Cal. from Albert Zugsmith group.for more than

$600,000 (see 1958 AM-FM Addenda I),

Frank Sinatra’s entry to station ownership through

$2,000,000 purchase of 3 radios—KJR, Seattle; KXL, Port-

land; KNEW, Spokane—has been approved by FCC (Vol.

13:52). Sellers are Lester M. Smith & wife and Lincoln

Dollar & wife, each holding 25%.

CBS Inc. annual report released this week calls its TV
network “the world’s largest advertising medium” (1957

advertiser expenditures, neai’ly $240,000,000 before dis-

counts and including talent & production, according to PIB,

Vol. 14:6)—and repeats previously reported (Vol. 14:7)

record revenue sales figure of $358,409,000 vs. $354,780,000

in 1956, net profit $22,193,000 ($2.90 per share vs $2.13).

Year ended with total current assets of $160,875,000, cur-

rent liabilities $67,878,000, value of plant, investment,

other assets $154,992,000, long-term liabilities $56,643,000,

capital stock $19,703,000, capital surplus $12,876,000, net

earnings retained for use in business $65,770,000. Report

states CBS Radio network increased revenues during year;

Columbia Records’ sales w'ent up nearly 40%; CBS-Hytron,
though still losing money, increased unit sales of tran-

sistors by 70%; CBS Interaational sales and profits “sub-

stantially improved” over 1956, selling kits of parts for

TV sets as well as TV station equipment in Argentina,

Brazil & Mexico last year.

Pay-TV proponents found a champion this w’eek in

Senator Neubei'ger (D-Ore.), who took to Senate floor

March 21 to denounce “premature propaganda campaign”
waged by networks. He said he hasn’t made up his mind
about merits of toll TV but that netw'orks’ actions remind

him of kind of case “buggy-whip producers” could have

made against Henry Ford, or what someone with “monop-
oly on smoke signals” might have done to block first print-

ing press. Pay TV should be “tested in the market place,”

he asserted.
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Bailie oi Broadcast Music: First round of legisla-

tive fight by ASCAP-supporting Songwriters Pro-

tective Assn, to knock out BMI by enactment of

Smathers Bill (S-2834) ended this week, referee

declaring himself confused.

“I doubt that there is anybody in the world

who knows how I feel about this, because I don’t

know myself,” Chairman Pastore (D-R. I.) of

Senate Commerce communications subcommittee

said after 2 weeks of hearings on BMI death-

sentence measure sponsored by Sen. Smathers

(D-Fla.).

Pastore recessed proceedings until April 15,

when networks & stations which control BMI will

start 5 scheduled days of counter-punching on

broadcast music issues. After that will come re-

buttal by SPA, sur-rebuttal by BMI. Then whole

record of testimony will be sent to FCC & Justice

Dept, for study & comment—and possible addi-

tional hearings—before subcommittee votes on

bill, Pastore said.

* * *

Kat-a-tat-tat charges of BMI “monopoly,” discrimina-

tion against ASCAP and “degradation” of music which

marked opening of SPA’s Senate assault on broadcasters’

organization (Vol. 14:11) continued to fill Capitol hearing

room this week, SPA counsel John Schulman winding up

March 20:

“We believe that legislation is essential to preserve

the public’s right to hear other music, particularly other

new music, as well as that bearing the BMI brand. Con-

gress should make it clear that the purpose of a broadcast

license is to serve the public, not to sell music & phono-

graph records produced & owned by the licensee.”

But Pastore never got clear answer from any SPA
witness to “big, serious” question which subcommittee

chairman posed earlier in hearings: “If we sever BMI’s

jugular vein, do we get back to monopoly as we had in

1940?” He referred to ASCAP’s once-tight music controls

(against which broadcasters organized BMI) which were
loosened by Justice Dept, anti-trust consent decree.

Smathers himself showed little interest in own bill,

which would prohibit broadcasters from engaging “directly

or indirectly” in business of music publishing or recording.

He appeared briefly at outset of hearings, agreed with

Pastore that measure needed clarification—such as whether

local dept, store owner who also owned radio station could

sell phono records. But he absented himself this week,

leaving hearings to Pastore and Sen. Potter (R-Mich.),

who had few questions.

* « *

House Small Business subcommittee headed by Rep.

Roosevelt (D-Cal.), meanwhile, slowed down to virtual

stop in hearings in which ASCAP itself was on defensive

against charges by group of own members that “power-

house” board of directors monopolized its operations (Vol.

14:11).

After hearing ASCAP dissidents led by composer

Hans J. Lengsfelder, Roosevelt called on ASCAP officials,

including accounts supervisor Richard Murray, to explain

& justify ASCAP rules & procedures which Lengsfelder

charged discriminate against small-time members.
Murray said that ASCAP received “less than a dozen

complaints a year” from its 5000 writer-publisher mem-
bers over rates of performance payments. (“That’s amaz-
ing,” Roosevelt commented.) But Murray admitted that

“our interpretations [of ASCAP rulings] are as compli-

cated as the income tax laws.”

Roosevelt finally suspended his subcommittee’s investi-

gation of ASCAP practices until at least March 25, asking

ASCAP counsel Herman Finkelstein in interim to submit

further explanatory briefs.

* * *

In Senate sector of broadcast music battle such anti-

BMI salvos as these were heard from pro-ASCAP wit-

nesses:

Burton Lane, composer. (“Finian’s Rainbow”) and
Songwriters Protective Assn. pres.—“This [BMI] monop-
oly power by its very makeup has damaged and will always
be a threat to songwriters & publishers who are not under
the control of broadcasters & BMI . . . [SPA has] no
connection with ASCAP.”

Martha Rountree, ex-Meet the Press and Press Con-

ference producer, now pres, of radio WKTF, Warrenton,
Va.—“Over 90% of the single records available for broad-

casting today which we are sent [by publishers & record-

ing companies] are BMI.”
Seymour M. Lazar, Beverly Hills lawyer—“Broad-

casters use BMI to keep the bargaining position of ASCAP
down [and] through ‘advances’ or ‘subsidies’ BMI has di-

rectly controlled & suppressed ASCAP music. Broadcast-

ers organized BMI to suppress ASCAP music in order to

avoid paying ASCAP royalties.” (In his testimony SPA
counsel Schulman acknowledged that ASCAP boasts its

music represents 80%-90% of broadcast performances,

noted that in fiscal 1957 BMI received $9,500,000 from net-

works & stations, ASCAP about $20,000,000.)

Mrs. Du Bose Heyward, widow of “Porgy & Bess”
author—“I do believe that it is wrong for the broadcasters

to be in the music business. Why should they be permitted

to promote music they ovm?”

* * *

Rex Stout, detective novelist and Authors League v.p.—“I have observed with growing apprehension how the

broadcasting industry combine is abusing its public trust

for commercial gain, in exercising censorship & arbitrary

control repugnant to the American tradition of freedom
of expression [to] manipulate the music field . . . [BMI]
acts not only like a company union, but it acts like a
company union licensed by the Govt, of the United States.”

Eddie Dowling, composer-author-actor-playwright-pro-

ducer—“[BMI is] as menacing an amalgamation of power
as has ever appeared on the American scene. . . . The influ-

ence [of broadcasting facilities] is currently being em-
ployed in an industry-wide effort to suppress music that
the broadcasting industry does not control.”

Paul Creston, symphonic composer and National Assn,
for American Composers & Conductors pres.

—“I believe

that in the field of music as well as in other American
business enterprises, merit should be the determinant of

recognition and that the broadcasters holding a vital power
in the recognition of music should not be allowed to further

their own music interests.”

TV film handling techniques are covered in new Film
Manual, 1957-58 issued by NAB (35pp., $1 to non-mem-
bers). Booklet discusses organization of station film dept.,

purchasing, technical aspects, etc.
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New & Upcoming Stslions: No more new stations

are due in March and only 2 are now scheduled for April

debuts: KVIQ-TV, Eureka, Cal. (Ch. 6), which will operate

in affiliation with KVIP-TV, Redding, Cal. (Ch. 7) [for

details, see Vol. 14:11], and educational KNME, Albu-

querque, N. M. (Ch. 5), as reported below. John Boler’s

KXAB-TV, Aberdeen, S. D. (Ch. 9) has been delayed by

weather, won’t get going until later in spring as affiliate

of KXJB-TV, Valley City-Fargo, N. D. (Ch.4). On-air

boxscore remains at 535 (92 uhf).

In our continuing survey of upcoming stations, these

are latest I’eports from principals:

KNME-TV, Albuquerque, N. M. (Ch. 5, educational)

plans mid-April start now that KOB-TV (Ch. 4) has pro-

vided transmitter, reports Bernarr Cooper, director of TV-
radio for grantee U of New Mexico. Microwave connec-

tion between campus studio building and transmitter is

ready and connection of transmitter with KOB-TV auxil-

iary tower on Sandia Crest is scheduled within 2 weeks.

KCMT, Alexandria, Minn. (Ch. 7) has ordered RCA
equipment and plans late spring start, reports mgr. Glenn

Flint for grantee Central Minnesota TV Co., whose owners

are dominantly local (Joseph A. Perino, pres. mgr. of elec-

tric company) but also include E. C. Reineke, pres, of

WDAY-TV, Fargo, N. D.; Thomas K. Barnes, WDAY-TV
gen. mgr.; Julius Hetland, WDAY-TV technical director.

Transmitter house at Westport, 20 mi. SE of Alexandria,

is completed and footings have been poured for 1000-ft.

Stainless guyed tower, which will have RCA traveling wave
antenna. Studio-office building in Alexandria is nearly

ready. Rep not chosen, though WDAY-TV has Peters,

Griffin, Woodward Inc.

WJCT, Jacksonville, Fla. (Ch. 7, educational) now has

no specific target, but expects to have 5-kw GE transmitter,

donated by WMBR-TV there, hooked up by April 1, reports

Heywood Dowling, pres, of grantee Educational Television

Inc. Alford antenna has been installed on WFGA-TV
tower at 843-ft. level. WMBR-TV studios will be used,

but transmitter and film equipment will be located in

WFGA-TV transmitter house.

Two vhf drop-ins were authorized by FCC this week

—Ch. 3, Harrisburg, 111.; educational Ch. 8, Carbondale,

111. WSIL-TV, Harrisburg (Ch. 22) is authorized to shift

temporarily to Ch. 3, pending outcome of potential com-

petitive hearing for the new channel. Commission denied

petitions of 3 uhfs—WICS, Springfield (Ch. 20); WCHU,
Champaign (Ch. 33); WTVP, Decatur (Ch. 17)— to

deintermix area by taking away or making educational

the Ch. 3 held by WCIA, Champaign. FCC also turned

down Sarkes Tarzian’s petition to add Ch. 13 to Cartter,

111. [For details, see TV Addenda 26-H herewith.]

Owners of WFBC-TV, Greenville, N. C. (Ch. 4), headed

by Roger C. Peace and Robert A. Jolley, are buying radio

WORD, Spartanburg, S.C. for $136,000 from WORD Inc.

Selling principal, with 49.9%, is Irwin Kahn, also pres. &
30.9% owner of WNOK-TV, Columbia, S.C. (Ch. 69) &
WNOK. Broker: Paul H. Chapman Co.

Television Zoomar’s super studio lens ‘being demon-

strated in San Diego area this week, sales mgr. Bill

Pegler completing tour of Midwest & Southwest.

Power increase: KOB-TV, Albuquerque (Ch. 4) March

1 boosted power lo 27-kw at Sandia Crest site, 10,833 ft.

above sea level.

Full control of KRGV-TV, Weslaco, Tex. (Ch. 5) &
KRGV will be held by Mrs. Lyndon B. Johnson’s LBJ Co.,

which is increasing holdings to 100% by acquiring addi-

tional 50% from radio rep 0. L. Taylor for $100,000, ac-

corc^ing to application filed with FCC. Taylor is to remain
as consultant to LBJ Co. for 10 years, with $5000 minimum
annual fee. LBJ Co. is licensee of KTBC-TV, Austin, Tex.

(Ch. 7) & KTBC; owns 29% of KWTX-TV, Waco, Tex.

(Ch. 10) & KWTX; KWTX Bcstg. Co. owns 50% of KBTX-
TV, Bryan, Tex. (Ch. 3). LBJ acquired original 50%
of KRGV-TV from Taylor in 1956 for $5000 and loan of

$140,000 (Vol. 12:11,14) and on April 1, 1957 took over

50% of radio KRGV under $50,000 option agreement. Un-
audited Jan. 31 LBJ Co. balance sheet shows $1,190,110

surplus, $690,166 current assets, $345,296 current liabili-

ties, $423,019 permanent (fixed) assets, $155,000 long-term

indebtedness, $746,794 other assets such as notes receivable

and stocks.

Sale of 25% of KTVI, St. Louis (Ch. 2) to St. Louis

Globe-Democrat (Newhouse) has been consumated, now
that KWK-TV (Ch. 4), in which newspaper held 23%, has

been transferred to CBS, which began operating it March
16 as KMOX-TV (Vol. 14:9). Newhouse acquires KTVI
stock from co-owners Paul Peltason & Harry Tenenbaum
for more than $500,000, paying $31,000 for 310,000 shares,

remainder being loan to station and assumption of obli-

gations (Vol. 13:43). Option for approximately 10% of

KTVI is held by Louisiana Purchase Co. stockholders, rival

applicant for Ch. 2 (Vol. 14:6, 8). When this is con-

summated, Globe-Demoerat will own 22.7%, Peltason &
Tenenbaum, 33.6% each. [For other Newhouse TV-radio-

newspaper holdings, see TV Factbook No. 26, pp. 379 &
383.]

Control of WMBV-TV, Marinette-Green Bay, Wis.

(Ch. 11) and radio WMAM will now be held by Morgan
Murphy interests—FCC this week having approved trans-

fer of 75% from present stockholders for $211,764 cash,

deal also including assumption of $360,000 obligations

(Vol. 13:52, 14:2). Murphy’s Superdor Telegram will own
55%; Walter C. Bridges, 10%; Norman M. Postles, 10%;
Charles Goldberg, 7.5%; John Stang, 7.5%; pres. W. E.

Walker, 5% (formerly 50%) ;
gen. mgr. Joseph D. Mackin,

5% (formerly 23.3%). New owners also control WEAU-
TV, Eau Claire (Ch. 13) and are affiliated with WISC-TV,
Madison (Ch. 3). [For other Morgan Murphy interests,

see TV Factbook No. 26, p. 378.]

WKXP-TV, Lexington, Ky. (Ch. 27) has been acquired

by Radio Cincinnati Inc. (Hulbert Taft Jr., pres.) for

$200,000, including liabilities. Radio affiliate WLAP has

been sold to John B. Poor, RKO Teleradio Pictures v.p.,

for $322,500. Sellers, each with %, are Frederic Gregg,

Charles Wright & HaiTy Feingold, who acquired CP for

Ch. 27 when they purchased radio WLAP from Gilmore N.

Nunn for $346,000 last year (Vol. 13:3). New WKXP-TV
owner, operator of vhf stations in Cincinnati, Columbus,

Birmingham & Knoxville, plans to feed it programs from
WKRC-TV, Cincinnati (Ch. 12). Transactions were handled

by R. C. Crisler.

W-TWO, Bangor, Me. (Ch. 2) has been sold for un-

disclosed sum by pres. Murray Carpenter and wife to

Maine Bcstg. Co., operator of radio WLBZ, Bangor, owned
by the Wm. H. Rines interests. Latter also operates

WCSH-TV, Portland (Ch. 6) & WCSH and radio WRDO,
Augusta. Exchanges of programs are planned, no per-

sonnel changes contemplated.
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CHIEF ENGINEERS of the FCC, by and large, have

been above reproach. They’ve hewed to job of advis-

ing Commission, rarely ran off on pet tangents of their

own. What prompts this observation is the recent cock-

eyed attack by Rep. Moulder (D-Mo.), in which he accused

Commission of tailoring its TV standards to favor some

manufacturers, freezing out others who could make better

and cheaper equipment (Vol. 14:10).

FCC’s engineering has been oif kilter at times, par-

ticularly in radio & TV allocations—even Commission will

agree—but causes have been political usually, not igno-

rance nor off-beat zeal of Commission engineers. Their

reputations are clean—only exception we can recall is an

equipment-sales scandal in several field offices years ago,

involving men who’ve left Govt.

Musing over Moulder’s charges, we were impelled to

look up records of FCC and old Federal Radio Commission.

Here’s some background on the men who have held down

the top job over the years.

When FRC was established in 1927, it had 5 commis-

sio'ners and a secretary—but no staff. So other govt, agen-

cies loaned men on temporary basis. Navy Capt. S. C.

Hooper was first, serving until July 25, 1928. After leav-

ing, he became an Admiral, was director of Naval Com-

munications 1928-32, held several other top positions until

retirement, died April 6, 1955.

Bureau of Standards then detailed Dr. J. Howard Del-

linger to the job, which he held Aug. 1, 1928-March 31,

1929. He returned to Bureau, retired from govt, service

in 1948, served as consultant to various organizations, in-

cluding Radio Technical Commission for Aeronautics.

Now 72, he retired completely Jan. 1 this year, lives in

Washington.

Comdr. T. A. M. Craven, the FCC commissioner, was

detailed by Navy as asst, to Dellinger Aug. 27, 1928. He
left for private consulting practice in 1930, returned to

FCC as chief engineer Dec. 2, 1935. He served as a com-

missioner July 1, 1937-June 30, 1944, resigned to become

a v.p. of Cowles Broadcasting Co. In 1949, he joined firm

of Craven, Lohnes & Culver, engineering consultants, came

back as a commissioner July 1, 1956 for 7-year term, suc-

ceeding retiring Comr. Edward M. Webster.

Army sent Capt. Guy Hill over to FRC, and he became

acting chief April 1, 1929. W'e can’t find anyone who
knows much about his activities after he left March 1,

1930. He’s said to have gone to South Africa, remaining

there until death a few years ago.

Congress made FRC a permanent organization in

1930, and Dr. C. B. Jolliffe, from Bureau of Standards,

became its first permanent chief engineer. He held job

through transition to FCC in 1934-35, joined RCA in 1935

—is now its v.p. & technical director.

Craven held post next, was succeeded Jan. 1, 1938 by

asst, chief E. K. (Jack) Jett, who was elevated to com-

missioner Feb. 15, 1944 and served until resigning to head

up Baltimore Sunpaper’s WMAR-TV, where he’s v.p. & TV
director.

George P. Adair moved up to take over from Jett, held

job Feb. 16, 1944-March 30, 1947, resigning to establish

firm of his own in Washington, and it’s still flourishing.

George E. Sterling had mighty long career in govt,

sei’vice. An early wireless man, author of a standard hand-

book on radio, he became a radio inspector for Commerce
Dept.’s Bureau of Navigation in 1923, served in Commerce
Dept.’s radio div., then with field force of FRC & FCC.
He was made FCC chief engineer March 21, 1947, a com-

missioner Jan. 2, 1948, retired Sept. 30, 1954. He now
splits time between his Peak Island, Me. summer home
and his daughters’ homes in Baltimore.

Curtis B. Plummer joined Commission in 1940, moved
up ranks, served in chief’s chair April 3, 1950-May 2, 1951.

New Broadcast Bureau was established and he became its

chief, held that job until Aug. 1, 1955 when appointed Chief

of Safety & Special Radio Services Bureau—-position he

still holds.

Incumbent Edward W. Allen holds distinction of long-

est tenure—since June 27, 1951. He came to Commission

from Patent Office in 1935 (he’s also a lawyer) and was
chief of technical information div. before moving up to

chief engineer.

Asst, chief John A. (Doc) Willoughby served as acting

chief engineer, between Sterling and Plummer, was asst,

to the chief before retiring Oct. 31, 1957, still lives in

Washington.
* * * *

FRC & FCC have had a lot of distinguished assistant

chiefs, too. They’re somewhat harder to track down. Here
are some who come to mind: V. Ford Greaves, who went to

FRC west coast office, retired and lives in Paradise, Cal.;

Andrew D. Ring, who heads Washington consulting firm;

Commodore Edward M. Webster, who later became a com-
missioner, took on consulting chores after retiring June 30,

1956; Philip F. Siling, now director of RCA Frequency

Bureau in Washington; George O. Sutton, also an attorney,

who practices law in Washington; Capt. W. G. H. Finch,

who later seiwed in Navy and now runs FM station WGHF,
Brookfield, Conn.; Gerald C. Gross, now asst. secy, general,

International Telecommunication Union, Geneva.

Translator starts: K70BC, Twentynine Palms &
Marine Corps Base, Cal. began tests March 4 repeating

KRCA, Los Angeles; K76AI, Powers, Ore. began Feb. 26

repeating KPIC-TV, Roseburg; K81AA, W. Richland-

Benton, Wash, began Feb. 20 repeating KHQ-TV, Spokane.

K70AT, K80AI & K75AF, Ely, Nev. reported March 17

that they were on regular test pattern schedule, repeating

KSL-TV, KTVT & KUTV, Salt Lake City; Ely programs
are also being rebroadcast by K73AH, K78AE & K83AD,
McGill, Nev. W70AA, Olean, N. Y. plans May 15 start

repeating WBUF, Buffalo.

First all-night TV schedule in Canada started March
14 over CKVR-TV, Barrie, Ont. After-midnight schedule

will include movies, news, weather, sports.

Community antenna association meetings: NCTA an-
nual, 1958, Mayflower Hotel, Washington, June 10-12;

NCTA annual, 1959, Penn-Sheraton Hotel, Pittsburgh,

June 17-19; Pacific Northwest Community TV Assn., semi-

annual, 1958, Davenport Hotel, Spokane, March 18-19;

NCTA annual western regional conference, 1958, Multno-
mah Hotel, Portland, Ore., Nov. 4-6.

New “Tele-Trol” units offered by Jerrold are Model
TD receiver-demodulator and Model TM transmitter-de-

modulator—for offair pickup and distribution use by sta-

tions, microwaves, closed-circuit and community antenna
systems.

Latest Ampex Videotape apparatus deliveries: To
WISH-TV, Indianapolis (Ch. 8), WBZ-TV, Boston (Ch. 4).



Trade Report

March 22, 1958 \

IMPORTS 8i EXCISE TAX WORRY THE ElA: Delegates to spring conference of Electronic
Industries Assn, in Washington this week were generally agreed that business in con-

sumer products lines is wobbly now, the near future uncertain, except for some items

like radios and hi-fi — and that the threat of an accelerated "Japanese invasion "

of the American radio set, tube, transistor and parts markets (Vol. 14:6) isn't

helping this year's prospects much. As ex-pres. H. Leslie Hoffman of Los Angeles

put it, "We are being hurt now and we will be hurt more."

That was week's main topic of curricular and extra-curricular discussions —
that and a renewed determination to seek excise tax relief on TV and radio sets and

on phonographs by pushing once again for reduction from present 10% down to 5%.

The Japanese problem impelled EIA's consumer products, parts and tube & semi-

conductor divisions and the board of directors, acting chairman Robert Sprague pre-

siding, to set up a special committee of directors "to explore available avenues for

protection of the domestic industry with power to act, if necessary, before the next

board meeting in mid-May." Motorola's Paul V. Galvin heads committee, which includes

Hoffman, Russ Cramer (Radio Condenser Co.) and Ray Ellis, chief of EIA int'l dept.

It's a tough and possibly insuperable problem the American industry faces,

its main hope being that the Govt, can be persuaded to impose an import quota system

inasmuch as prese'nt foreign policy precludes higher tariffs. Items affected are in

so-called "luxury" class and, since Japan still buys more from us than she sells us,

the industry cannot very easily sustain hardship arguments and seek escape clauses.

But it rankles to contemplate that maybe 1,000,000 radios — the nice-sell-

ing transistorized portables — will probably come in from Japan this year (figure

was 641,000 last year) besides an incalculable number of radios and hi-fi's from

West Germany. Also, that Japanese transistor production is leaping to a 50,000,000

total this year, mostly destined for the U.S. and Japan's other world markets.

There's thought Japan may impose voluntary ceiling on its exports, as it

reportedly has done in the cases of shirts and stainless steelware, in order to keep

its U.S. dollar-aid relationship on firm footing. Some even cling to belief American

buyers will patriotically reject any flood of Japanese receivers, despite their lower

prices (only $19.95 list quoted on some transistor sets) — and of course there's

deep resentment that some items come in under usurped American-advertised labels.

( For further report on import situation, see p. 14.]

STEREO IS INDUSTRY'S RRIGHT STAR FOR FALL: stereo sound and "remote-control" TV were

principal topics of corridor talk among consumer products and components manufac-

turers at this week's EIA spring meeting in Washington. Stereo was widely touted as

the bright new star on the fall market horizon. Remote-control — a gimmick which

Zenith's "Space Command" proved ‘would titillate the fancy of the buying public —
was discussed as a "sure feature" in many fall lines — although none would admit

to a definite commitment at this time.

"You're in the room ," was the enthusiastic comment on stereo from Leslie* H.

Muter, pres, of Muter Co. (resistors, condensers, speakers, etc.). It's the one big

thing in "entertainment electronics" that seems to have real market potential —
that and remote-control TV which, as another manufacturer put it, "really excites"

the man who is looking for something new in TV.

Stereo is getting the long, hard look on several fronts right now. Quietly,

CBS Labs this week demonstrated to the record industry a "compatible" stereo record

with a cartridge for compatibility with existing records, which has a diamond head

12
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and which may go to phono makers for about |10. It's production tooled item, ready
for mass production, and it's the product of the researches of Peter Goldmark, pres.

& research director of CBS Labs; B. B. Bauer, ex-Shure engineering v.p. ; W. S. Bach-
man, director of engineering research & development.

CBS is thus joined in the competitive race with Electro-Voice, Webster Elec-
tric, Sonotone, Ronette, et al — and of course claims its unit is the best.

Race to bring stereo to market this fall gets a big boost in N.Y. this week
with IRE scientists going into it exhaustively and first showing at IRE convention
of "flip-over" cartridge — 2 needles, plays all records, regarded by some in the
trade as essential to mass marketing of stereo so as not to obsolete existing record
libraries. Up to now, announced and planned stereo cartridges have been single-
needle variety which won't play standard 78rpm records.

Electro-Voice, which showed first stereo cartridge to industry back in Jan.

(Vol. 14;4) believes its "flip-over" cartridge will intrigue the product engineers
from the phono-maker factories who are putting the new stereo packages together.
While we haven't seen it, we're told "flip-over" has basic 0.7 mil stereo needle,
plays 33 & 45rpm monaural records; second needle uses 3 mil point to play 78s. Sales
v.p. Lawrence LeKashman says he will be off tools with new Model 66 this week with a
price to original equipment manufacturers "under $2." His cartridge is power point
type "which plugs into any monaural or stereo arm."

^ ^ ^ ^

Meanwhile, single needle stereo cartridges are beginning to flow to phono
makers, prices ranging from $2.50 to $4 for single-needle versions with sapphire
heads. Component makers are far ahead of packagers. Hi-fi shows around the country
are featuring displays of extra amplifiers, extra speakers needed to stereoize.
In special section of N.Y. Times (March 19), celebrating 10th anniversary of the
LP record, component makers advertised combinations for converting to stereo —
one complete outfit retailing for $274.

TV-Radio Production: tv set production was 88,598 week ended March 14 vs.
87,508 preceding week & 121,927 in 1957. Year's 10th week brought production to
989,029 vs. 1,134,763 last year. Radio production was 170,434 (41,942 auto) vs.
180,165 (52,069 auto) preceding week & 343,054 (135,937 auto) last year. For 10
weeks, production totaled 2,100,384 (714,623 auto) vs. 2,924,770 (1,316,120 auto).

THE STORY OF ZENITH'S SPURT: Zenith Radio's annual report, dated March 7 but mailed
to stockholders this week, is released coincident with persistent but unverifiable
reports that pres. E. F. McDonald Jr. is ailing again in Chicago after a respite in
Florida. Be that as it may, the annual report is a masterpiece from a stockholder
relations and publicity standpoint. And it has plenty to brag about.

Profusely illustrated in color , picturing all Zenith consumer products on
the obvious and tenable theory that satisfied stockholders are a good customer base,
it sets forth again the company's previously announced (Vol. 14:9) record 1957 sales
of $160,018,978 and net profit of $8,165,577 ($16.58 per share) in a market that was
downbeat for nearly all its competitors; income was up 13% from the $141,529,855 of
1956, profit up 32% from $6,178,717 ($12.55). In addition, the firm's strong finan-
cial position is reflected in current assets of $65,076,882, current liabilities of
$19,889,063, earned surplus of $60,853,452 — latter item including the $10,000,000
due Zenith and tube subsidiary Rauland at rate of $1,000,000 a year in settlement of
patent litigation with RCA-GE-Western Electric (Vol. 14:9).

Some of reasons for firm's phenomenal showing in face of industry recession
are indicated in details of report: Good product generally, and especially success
of remote TV tuning (without wires)

;

upsurge in radio sales, expected to show "even
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greater growth in 1958 because of the stimulating effect of transistor usage in
portable sets and larger higher frequency receivers" ; 33% increase in TV-radio ex-
ports in face of industry decline of 9%, and plans to expand further into foreign
fields ; Phonevision campaign, with its attendant vast publicity. In Phonevision,
the stockholders are told. Zenith will profit from producing and selling decoders.

There are too many other aspects of the report to detail here — but we
commend it to all management as a worthy model for effective self-dramatization.

The Expori-Import Trade: Detailed data is still

sparse—and it’s anybody’s guess at this time just

how far Japanese electronics products, and those

of other countries, will encroach upon the Ameri-
can market henceforth (see p. 12), What is known
is that, as of last year, our electronics exports

were 10-15 times greater than imports; that every
receiver that went overseas had a full complement
of tubes and parts that might not otherwise have
been sold; that approximately 5% of U.S. re-

ceiving tube production and 8% of picture tubes

went into exports, besides those that were incor-

porated in end equipment.
EIA’s international dept, is authority for the fore-

going, and as basis for discussions of the import threat

at Washington conferences this week, it also reported

that U.S. commercial exports of electronics equipment

and parts during 1957 declined only slightly from the

record $330,000,000 of 1956, and that some 10% of the

industry’s non-military production went into world market.

Included in these shipments were 298,000 radios, 156,-

000 TVs, 22,000,000 receiving tubes, 766,000 TV picture

tubes, 2,700,000 transistors & diodes, 34,700,000 capacitors,

36.600.000 resistors, 461,000 loudspeakers. In addition,

there were substantial sales of military electronic equip-

ment to friendly foreign governments and income from

licensing and technical agreements with overseas manu-
facturers.

“The import picture,” says EIA, “is considerably more

difficult to analyze due to the outdated govt, statistical

categories in the field and, in many cases, the equally poor

export data of our major foreign suppliers.” Electronics

Div., Business & Defense Services Administration, has

estimated 1957 electronic imports around $20,000,000 vs.

$13,000,000 in 1956.

Radio apparatus imported in 1957 was valued at

$15,300,000, up from $8,500,000—Japan accounting for

$5,600,000, West Germany $5,000,000, U.K. $1,900,000,

Netherlands $1,300,000. Imports of TV apparatus, picture

tubes & sets were $300,000 in 1957 vs. $193,000 in 1956.

Japan’s own export statistics show it shipped 641,000

portable radios to the U.S. in 1957 vs. 368,000 in 1956.

Expectation is that 1,000,000 transistorized portables will

be sent to the U.S. market this year. A trade source

estimates Germany sent 200,000 radios last year vs.

117,500 year before. Great Britain supplied only about

10.000 vs. 5586. Japan’s receiving tube sales in U.S. were

mere 14,000 units, whereas Britain doubled its tube exports

to 2,500,000.

There are no figures on transistors, though the radios

shipped here were mostly transistorized and it’s reported

Japan’s booming transistor industry is hiking its produc-

tion to 50,000,000 units this year from 8,000,000 last year

(Vol. 14:6). Nor are figures available on phonos from

Germany. British record changers totaled 534,000 in first

9 months of 1957 and 569,000 in all of 1956.

Trsds PsiSOnsls: Henry E. Bowes has been promoted
from Philco v.p. & gen. mgr., TV div., to v.p.-marketing for

all Philco divs. He succeeds John M. Otter, exec-v.p. for

distribution who assumes duties not yet announced
. . . Marvin G. Whitney, administrative asst., John
Stevens, director of engineering & manufacturing and
Charles A. Nichols, chief engineer, promoted to v.p.’s

of Hoffman Electronics consumer products div. . . .

Karel van Gessel promoted to v.p. & managing director of

Sylvania International div., including supeiwision of sub-

sidiaries in Switzerland, Cuba, Mexico, Brazil . . . H. J.

Benham promoted to mgr., central service region (Chicago)

of RCA technical products service dept. . . . Edward J.

Wilder promoted to new post of asst, sales mgr.. Gates

Radio, Quincy, 111. . . . Carroll M. White leaves EIA’s
mobile radio communication dept, to become exec. secy, of

Special Industrial Radio Service Assn., 600 Munsey Bldg.,

Washington . . . George Avakian, ex-Columbia Records,

joins World Pacific Records as full partner . . . Abraham
B. Cohen resigns as engineering mgr. of University Loud-
speakers to set up own business . . . Stanley Rosenberg,

gen. mgr. of Telectro Industries Corp. (tape recorder) also

named secy.-tieas. . . . Jack D. Hughes, Littlefuse Inc.,

elected an EIA representative on board of Electronics

Parts Distributors ShoV, succeeding Roy S. Laird, Ohmite
. . . Vincent T. Frungillo promoted to mgr. of manufactur-

ing cost control, Sylvania TV tubes div.

DISTRIBUTOR NOTEIS: Modern Distributing Co., Cin-

cinnati (Sylvania, V-M), has ceased operations; successor

not named . . . Philco names Larry London adv. & sales

promotion mgr. of Los Angeles branch; promotes Edward
Cherry to succeed him in Chicago branch; names James ^

Lucas, ex-Norge to assist Cherry . . . Columbia Records

pi'omotes Reginald Gussman to sales mgr. New England-

upstate N. Y. district of phono div., replacing Birch Ripley,

resigned . . . Kierulfif & Co., Los Angeles (Motorola), names
Sam Grasinger, ex-Sun Ray Stove, sales mgr. of Motorola

div., succeeding Jack Fitzpatrick who resigned to join GE
. . . Morton Cherof resigns as partner in Emerson Radio

of Conn., Hartford.

Canadian GE promotes Bruce W. Donaldson to raid-

west district mgr., Winnipeg, succeeding R. N. Fournier,

transferred to Toronto headquarters as gen. mgr., wffiole-

sale dept. R. J. Bridgman succeeds Donaldson as sales

mgr. of appliances, Toronto. Alfred M. Hurley promoted

to mgr. of newly formed Alberta district, Calgary, suc-

ceeded by Arthur W. Goldstone in apparatus & supplies

sales, Quebec district. Goldstone’s London, Ont. branch

combines with Windsor district.

H. Leslie Hoffman, pres, of Hoffman Electronics Corp.,

past president of Electronic Industries Assn., has been

voted I’ecipient of 1958 EIA Medal of Honor, to be pre-

sented at annual convention dinner in Chicago May 22.

“Radio Is Close to You” is theme of May National

Radio Month.
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Defense Cut Hurls: Right now, the entire electronic in-

dustry is feeling the effects of last summer’s big cut in

defense spending. And, the post-Sputnik expansion in

original armament planning has not yet been reflected

in orders for components and equipment from the prime

govt, contractors.

That was consensus of manufacturers, big and small,

attending EIA’s spring conference in Washington this

week. The going has been rough since the first of the

year. Varying degrees of optimism—and pessimism—per-

vaded the conference in direct ratio to the individual’s

interest in consumer business. Those with a big stake in

industrial and defense spending believed 1958 would turn

out about as good or a little better than 1957.

Those more dependent on Mr. John Public to buy

their wares were less encouraging. Most manufactui’ers

thought unit sales in radio and TV would stick close to

1957 figures, but, with rising costs, profits would be down.

We asked when defense orders for components and

equipment might be expected from prime contractors. A
few—very few—said they might start coming in next

month, April. Most said the big bulk of new orders won’t

start to flow until Aug. or Sept. Second half of 1958

ought to be good unless Defense Dept, changes its mind

again or Congress goes on another economy spree, neither

of which seems likely at this writing.

Particularly encouraging were remarks by Robert C.

Sprague, chairman, Sprague Electric Co., past pres, of

EIA, who predicted a steady increase in electronic pur-

chases by the military with 25% of defense spending in

1959 going for electronics. He noted that last year’s

industry dollar volume reached $7.6 billion of which $3.9

billion represented sales to the Armed Services and that

this compared with only $500,000,000 as recently as 1950.

Japanese TV No Threat: Although Japanese produc-

tion of radios & transistors is considered a formidable

threat to U. S. markets (see p. 12), TV in Japan is

strictly a domestic situation. Unless Japan begins to seek

ways to use its transistor production in manufacture of

TV, there’s no present possibility of TV threat to U. S.

By U. S. criteria, Japan is long way from saturation

of own market. Japan has population of 90,000,000 vs.

160,000,000 here, but sets-in-use are just under 1,000,000

vs. 47,000,000 in U. S. Set production was about 600,000

in 1957 vs. 6,400,000 here, and is estimated at 1,000,000

units in 1958 vs. 7,000,000 in U. S.

TV began in Japan with 189 units in 1952, rose to

136,505 in 1955 and reached 312,098 in 1956 when average

set had factory value of $160 and retailed at about $220

—

with 92% of production 14-in. sets. Of some 34 makers, 10

did 90% of business.

TV hardly exists in breakdown of total Japanese TV-
radio equipment & components import-export analysis

available from Commerce Dept. (Document 25458, 12 pp.,

$2). TV receivers represent but 0.2% of value of imports;

TV-radio parts, 2%; radio receivers, 0.4%. TV sets repre-

sent but 0.6% of exports; parts, 9.3%—while radio re-

ceivers represent whopping 56%.
Color TV in Japan is still 3 years away, according to

recent reports in Japan Times, Tokyo English-language

newspaper, which also reported that manufacturer Tokyo
Shibura was asking Govt, permission to import 30 color

picture tubes from U. S. and $500,000 in TV receiver parks

in order to join Nippon Electric and Matsushita Electric

in color TV experimentation.

GE To Make Phonos: Only major TV-radio manufac-
turer not now on the flourishing phono bandwagon, GE
announced this week that it will offer a phono line this

fall. Its housewares & radio receiver div., Bridgeport,

Conn., gets the line; W. P. Von Behren gen. mgr. of the

radio dept., heads up the operation. Portable and con-

solettes, made in GE’s Utica radio plant will be shown at

June summer market in Chicago.

GE’s entry into the phono field has been regarded as

“inevitable” in trade circles for 2 years, but announcement
ends speculation whether Bridgeport, Syracuse or Auburn
(where GE now makes all hi-fi components except tuners

and changers) will market the line. Some trade sources

guessed Syracuse, since TV , unit there has distribution

setup for big ticket items; wholesaling channels out of

Bridgeport are tailored to mass movement and multiple

distribution pattern for housewares.

Assignment of phonos to Bridgeport was regarded in

some quarters as clue that GE will aim for penetration

into low-end phono market, leaving high-end to audiophile

market already catered by Auburn.

Transistorized Battery TV : Prototype TV re-

ceiver, entirely transistorized, and miniature 4-lb. TV
camera are linked in first demonstration of transistorized

closed-circuit TV system by RCA scheduled for IRE con-

vention in N.Y. March 24. Described as “laboratory unit,”

receiver has 14-in. picture tube, 26 transistors, one high-

voltage rectifier; camera uses miniature %-in. Vidicon

pickup tube, standard 8mm motion picture lens. Dr. James
Hillier, v.p. of RCA Labs, says equipment, which is strictly

developmental, is “a long step toward even more flexible

TV receivers, camei-as and closed-circuit systems for home
and industry.” But he does not predict when they may be

ready for market. Receiver can be operated by a re-

chargeable storage battery, dry battery within the set,

12-volt auto battery through a connection with the cigar-

ette lighter or household current. It weighs about 20 lbs.

Camera, similarly, will operate from batteries or household

current.

ELECTRONICS PERSONALS: Adm. E. Dorsey Foster

(USN ret.), v.p. & gen. mgr. of RCA electronic datum-
processing div., elected director of Delaware Income Fund
. . . Lt. Col. Louis H. Wilson (USAF ret.) named head of

new RCA defense electronics products office, Colorado

Springs . . . Donald C. Dickson, ex-Hoffman Electronic,

appointed product mgr. for diodes. Motorola semiconductor
div. . . . Norman Caplan, ex-Bendix Aviation, named mgr.,

communications products dept., RCA Telecommunications
div. . . . William M. Richardson, ex-Ramo-Wooldridge,
heads Washington office of BJ Electronics div., Borg War-
ner . . . Alfred E. Teachman, ex-MIT’s Lincoln lab, joins

Page Communications, Washington, as project mgr. . . .

David C. Pinkerton promoted to mgr. of advance engineer-

ing of GE communications products dept., succeeding R. P.

Gifford, recently named mgr. of engineering . . . Chester
A. Grondzik, ex-Emerson, appointed works mgr. of Entron
Inc., Bladensburg, Md. . . . Dr. Alan M. Glover appointed

gen. mgr. of new RCA semiconductor and materials div.,

William T. Warrender gen. projects mgr., with head-

quarters at Somei’ville, N. J.

TV sales to Canadian dealers in 1957 declined to 470,-

823 sets vs. 612,871 year earlier, RETMA of Canada re-

poi*ts. Radio sales were 577,930 vs. 577,205.
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Financial Reports;

Hazeltine’s gross 1957 income, including royalties, was
$61,562,484, consolidated net income after taxes and all

known charges being $2,030,612. Gross billings less pro-

vision for contract adjustments, royalties and miscella-

neous were $55,700,484. Annual report for 1956 listed

“total billings under govt, contracts and subcontracts” as

$42,708,480 (Vol. 13:12) and earnings of $1,873,162. Chair-

man W. A. McDonald and pres. P. F. LaFollette reported

1957 billings on govt, contracts and subcontracts “reached

a new high for any wholly peacetime year,” but 3 factors

accounted for net profit not keeping pace with rise in sales

;

(1) Reduced royalties. (2) Varying policies of Defense

dept. (3) Rising costs. Notice to stockholders of annual

meeting in Dover, Del., April 8 showed these executive-

director salaries and stock holdings: chairman McDonald,

$65,048 (owns 2625 shares)
;

pres. LaFollette, $49,388

(2000 shares)
;
v.p. L. B. Dodds, $51,745 (522) ;

exec. v.p.

W. M. McFarland, $38,680 (734) ;
v.p. J. B. Dow, $34,024.

Decca Records earned $3,972,514 ($2.48 per share) on

sales & I’oyalties of $31,774,276 in 1957 vs. $4,543,902

($2.84) on $26,832,460 in 1956, pres. Milton R. Rackmil

explaining decline in income last year was due to lower

returns from Universal Pictures (Vol. 14:6,) in which

Decca has 81.4% interest. Decca record div.’s pre-tax

income rose to new high of $5,232,718 last year vs.

$4,424,056 in 1956. RacLmil said he expects company to

maintain regular 25d quarterly dividend rate this year.

Note: Universal Pictures, also headed by Rackmil, lost

$400,000-$450,000 in first fiscal quarter ended Jan. 31,

annual meeting in N. Y. was told recently. In same
period year earlier company earned $163,786 (12^). Uni-

versal has suspended feature production at studios “to

take stock,” plans to resume July 1.

Oak Mfg. Co. top officer-director remunerations for

1957, as reported in proxy statement for April 24 annual

meeting in Chicago offices: Elof Sandsti’om, chairman,

$60,194 (holds 8140 shares of common stock) ; Robert A.

O’Reilly, pres., $60,194 (2450 shares) ; Edward J. Mastney,

v.p., $33,455 (2275); Harry J. Veitch, v.p., $33,455 (188).

Dividends: Motorola, 37%<i payable April 11 to stock-

holders of record March 28; Hofifman, 25^ March 31 to

holders March 17 ;
Howard W. Sams, 12d April 25 to

holders April 15; Loew’s (Marcus), $1 March 31 to holders

March 14; Universal Pictures, dividend omitted; Columbia

Pictures, dividend omitted.

American Electronics Inc. earned $603,650, or 93<( a

share on 651,794 shares outstanding in 1957 vs. $376,128

(73^ on 517,860 shares) in 1956.
.

OFFICERS-&-DIRECTORS stock transactions as re-
ported to SEC for Feb.: Allied Artists—Maurice Goldstein

bought 1000, holds 13,100; Sam Wolf bought 3100, holds 20,050.

Avco—George E. Allen bought 1000, holds 2500; Rudolph H. Deetjen
bought 1500, holds 2500; Arthur H. Jones bought 200, holds 200;
Kendrick R. Wilson Jr. bought 900, holds 2500. CBS—Arthur L.
Chapman bought 500 "A,” holds 500; Lewis Gordon bought 100
“A,” holds 460; Clarence H. Hopper bought 100 "B.” holds 202;
Merle S. Jones bought lOO "B,” holds 100. Columbia Pictures

—

Alfred Hart bought 2000, holds 5919. Corning Glass—Paul T. Clark
exercised option to buy 500, holds 500; Frederick H. Knight sold
200, holds 2985. Davega—Leonard Cohn bought 1000, holds 16,023.
Becca Records—Milton R. Rackmil bought 200 as co-trustee, holds
10,400 as co-trustee, 1713 personally.

DuMont Labs—George G. McConeghy bought 100, holds 200.
Emerson—Max Abrams bought 4700, holds 105,209 personally, 13,355
in trusts, 65,001 in foundations. GE—Ralph J. Cordiner exercised
option to buy 4500, holds 18,155; Ray H. Luebbe sold 1000, holds
7460; C. K. Rieger sold 325, holds 3134; Chauncey Guy Suits sold
750, holds 4274; Arthur F. Vinson sold 1167, holds 5745. Guild
Films—D. Van Alstyne Jr. sold 4000 and 1500 more through Van
Alstyne Noel & Co., holds 9507 personally, 6333 In Van Alstyne Noel.
Loew’s—K. T. Keller sold 200, holds none; J. Howard McGrath
bought 500, holds 500. National Telefilm Assoc.—Bernard Tabakln

Siegler Corp. earned $389,179 (26^ per share) on sales

of $22,616,971 in 2nd fiscal quarter ended last Dec. 31 fol-

lowing merger of Unitronics Corp. (Olympic Radio & TV,
David Bogen, Presto Recording) and Hufford Corp.

(guided missiles equipment) vs. $267,934 (36^) on $6,706,-

463 in same period year earlier. For 6 months, consolidated

net income was $757,781 (SO^^) on $39,279,806 vs. $539,953

(73<‘) on $13,587,849. Lower Siegler profit rate in com-
parison with sales was attributed by pres. John G. Brooks
partly to expenses of mergers last Sept, and unexpected
decline in sales of Centralia Heater and General Water
Heater divs. Olympic div. reported “remarkable” calendar

year sales & earnings increases with TV set sales up 19%
over 1956, he added. Export TV sales increased 45%, ex-

port radio 37.2%, with business expanding particularly in

Latin American markets, where Olympic pres. Morris

Sobin saw outlook for even better 1958. He claimed Halla-

more div. was biggest supplier of closed-circuit TV systems

to military, doubling sales in 6 mo. ended Dec. 31.

Philco’s 1957 officer-director salaries and stockholdings

as disclosed in proxy statement for April 8 annual meeting
in Philadelphia: pres. James M. Skinner Jr., $72,083, owns
10,157 shares of common; exec, v.p.’s Joseph H. Gillies,

$45,000 (6122 shares); Larry F. Hardy, $45,000 (6590);

John M. Otter, $50,000 (8504); Leslie J. Woods, $45,000

(7073); treas. Wm. R. Wilson, $32,500 (15,331). Ex-chair-

man Wm. Balderston, who retired Jan. 1, received $55,875

(stockholdings not disclosed). Proxy asked stockholders to

vote on proposal to lift $50,000,000 capital borrowing
limitation.

Reports & comments available: On Westinghouse, in

Review of Hirsch & Co., 25 Broad St., N. Y. On Hoffman,
in report by H. Hentz & Co., 60 Beaver St., N. Y. On
CBS, in opinion by L. 0. Hooper of W. E. Hutton & Co.,

14 Wall St., N. Y. On Electronic Specialty Co., in review

by Henry J. Low of Gude, Winmill & Co., 1 Wall St., N. Y.

On Boston Herald-Traveler, in brief by Schirmer, Atherton

& Co., 50 Congress St., Boston. On 1958 production &
sales of TV sets, in survey by Arnold Bernhard & Co., 5

E. 44th St., N.Y.

International Resistance earned $469,870 (35d per

share) in 1957 on sales of $15,374,721 vs. $523,416 (39<‘)

on $16,787,913 in 1956. Pres. Charles Weyl attributed 10.2%
drop in profits and 8.4% in sales to “cutbacks & stretch-

outs in military spending beginning in mid-1957 and to

severe reductions in oiders from manufacturers of con-

sumer products in Nov. & Dec.”

Texas Instruments earned $3,765,362 ($1.11 per share

on 2,256,988 shares outstanding) on sales of $67,338,574 in

1957 vs. $2,349,103 (72<‘ on 3,008,275) on $48,699,398 sales

in 1956.

sold 500 “A.” holds 3100. Paramount Pictures—Maurice Newton
bought 300, holds 1000; Randolph C. Wood sold 8040, holds 31.860.

Philco—John M. Otter sold 500, holds 7984. RC.A—Elwen C.
Anderson acquired 150, holds 327; Orrin E. Dunlap Jr. acquired 123,
holds 536; Elmer W. Engstrom acquired 145, holds 1573; Ernest B.
Gorin acquired 139. holds 539; Charles B. JoUiffe acquired 131.
holds 1224; Charles M. Odorizzi acquired 125, holds 1426; Emanuel
Sacks acquired 163, held 1065; Robert W. Samoff acquired 160,
holds 651; Theodore A. Smith acquired 135, holds 476; Edward M.
Tuft acquired 138, holds 402; W. W. Watts acquired 126, holds 366:

Robert L. Werner acquired 149, holds 936—all under RCA incentive
plan. Republic Pictures—Douglas T. Yates sold 10,000 through
Tonrud Inc., holds 196,337 in Tonrud, 3777 personally; Herbert J.

Yates bought 10,000, holds 67,160. Siegler—Robert L. PurceU sold
2000, holds 10,008; Donald Royce sold 1500, holds 11,916.

Skiatron Electronics & TV—James M. Landis exercised AprU.
1957 option to buy 25.000. sold 4000, holds 27,275; Arthur Levey sold
11,200 in private transactions, holds 355,181; J. R. Poppele exercised
option to buy 1000, sold 1000, holds 4900. Tung-Sol—Anthony Scala
bought 1000, sold lOOO from joint account, holds 2030 personally,
30 in Joint account. Warner Bros.—B. S. Taplinger sold 500. bolds
500. Westinghouse—Tomlinson Fort sold 200, holds 1351; Leslie E.
Lynde bought 300, holds 2128.
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On Raising Capital: Electronics and related electronic

entertainment firms raised substantial amounts of new
capital during latter half of 1957 via publicly-sold and

privately-placed securities issues. Jan. 27 Investment

Dealers’ Digest lists these public issues (all common shares

unless otherwise specified) :

Amphenol Electronics, $5,500,000 , 200,000 shares @ 27', 2 , thru
Hornblower cSi Weeks. Walt Disney Productions, 400,000 @ 21%,
Goldman Sachs & Co., Lehman Bros., Kidder, Peabody & Co.
Electro Instruments Inc., 150,000 @ 12',^, Bear, Stearns & Co. with
Paine Webber, Jackson & Curtis. Electronic Research Associates,

100,000 @ 3, Singer, Bean & Mackle. Emerson Electric, $3,390,000

conv. sub. 51/2% debenttires. Smith, Barney & Co., Van Alstyne,
Noel & Co. with Newhard, Cook & Co. Haydu Electronic Products,
100.000 @ 3, Barry & Co. Hewlett-Packard Co., 300,000 @ 16, Blyth
& Co. Hycon Mfg. Co., 400,000 @ 3, Dempsey-Tegeler & Co.

MinneapoUs-Honeywell, 331,237 @ 85, Eastman, Dillon & Union
Securities. National Telefilm Associates, $5,000,000 sub. notes, 6s,

1962, and 350,000 sh. @ 7%, Cruttenden, Podesta & Co. with Cantor
Fitzgerald & Co. and Westhelmer & Co. Narda Microwave Corp.,

90.000 @ 3, Milton D. Blauner & Co. Perkin-Elmer Corp., 75,000

@ 20, Blyth & Co. Sanders Associates, 100,000 @ 15, Kidder, Pea-
body & Co. Siegler Corp., 320,000 @ 15 , 5000 @ 2OV2 , William B.
Staats & Co. Telestudios Inc., 180,000 @ IV2 , Joseph Mandell Co.
Texas Instruments Inc., conv. 4.48% pfd. called for payment, Mor-
gan Stanley & Co. Tracerlab Inc., 112,661 @ 6, Lee Hlgglnson
Corp. Tung-Sol Electric, 100,000 conv. 5% pfd. @ 50, Harrlman
Ripley & Co. Victoreen Instrument Co., $700,000 cov. sub. deben-
tures, 6s 1967, Saunders. Stiver & Co.

Also reported for July-Dee. period were these privately placed
securities, all term notes and nearly all through Insurance com-
panies, for Aeroquip Corp., $1,000,000; Aircraft Radio, $1,600,000;

Audio Devices, $1,000,000 (thru Carl M. Loeb, Rhoades & Co.);
C&C Films, C&C Pan Atlantic TV Co. and C&C International Film
Corp., $225,000 jt. notes/1960 @ $78.22. C&C International Film
Corp., ^1,856 gtd. notes, 6s @ $94.13. C&C Pan Atlantic TV Co.,

$1,292,782 gtd. notes, 6s, 1960 @ $94.13; Perkin-Elmer, $2,000,000;

Siegler Corp., $3,000,000; Tung-Sol Electric, $5,000,000.

General Instrument Corp. has completed purchase of

Radio Receptor Co. (Vol. 13:15), remaining 14% of out-

standing stock of 35-year-old electronics firm being acquired

this week. Integration of Radio Receptor’s research, engi-

neering & manufacturing operations (semi-conductor de-

vices for TV, radio, industrial & commercial uses, and
heat-sealing apparatus) is well under way.

Sales Down, Profits Up: Hoffman Electronics

Corp., with about half of its gross income now derived

from defense contracts of subsidiary Hoffman Laboratories

Inc. under pres. James D. McLean, suffered drop in 1957

sales to $40,968,617 from 1956 total of $46,580,279. But
net income went up to $1,655,372 ($2.25 per share on

735,610 shares outstanding) from $1,601,974 ($2.19) in

1956—this in spite of decrease in TV set sales, $2,500,000

expended on research & development, $2,000,000 plant &
machinery program. Radio and hi-fi sales held up, says

annual report, and semi-conductor sales increased. Firm
has contracts for solar energy controls in Vanguard. Dur-

ing year, Hoffman closed out company-owned consumer
product distributorships in all but Los Angeles & Portland.

Ratio of profit to sales was 4% against 3.4% in 1956.

Biggest business of them all, AT&T in 1957 paid its

over-$30,000 officers-directors : Frederick R. Kappel, pres.,

$187,500 (owns 1000 shares); Eugene J. McNeely, exec,

v.p., $130,370 (260 shares); Cleo F. Craig, chairman of

board until May 31, 1957 & member of executive committee,

$113,283 (1000), Clifton W. Phalen, exec, v.p., $107,750

(205); Arthur W. Page, $11,600 as director & member
of exec, committee, $25,000 as consultant (170). Ex-pres.

Craig now receives $70,243 annually from pension fund.

Figures are from proxy statement in advance of annual
stockholders’ meeting on April 16 in N. Y. Top GE sal-

aries for 1957 : Philip D. Reed, chairman, $168,740, owns
35,651 shares of common; Ralph J. Cordiner, pres., $264,-

973 (41,639) ; Robert Paxton, exec, v.p., $170,603 (28,294).

Top Westinghouse officer-director 1957 salaries and
stockholdings, as reported in proxy statement for April

2 annual meeting: Gwilym A. Price, chairman, $138,779,
owns 6116 shares of common; Mark W. Cresap Jr., pres.,

$109,979 (1627 shares); E. V. Huggins, v.p. & chairman,
exec, committee, $53,239 (2054) ; J. K. Hodnette, exec, v.p.,

$97,767 (2463); L. E. Osborne, resigned vice chairman &
director, $95,100.

eclronics Portfolio Report: Electronics investment
Corp., mutual fund founded & headed by ex-San Diego
broadcaster Charles E. Salik, reports net assets of $14,756,-

141 as of Jan. 31. Portfolio included $11,320,284 shares

of common stock, $419,105 preferred, $933,824 bonds, $1,-

050,366 U. S. Govt, obligations. Portfolio changes during

Oct. 31 - Jan. 31 quarter:

Purchases: 500 shares of Airborne Instruments Lab (making
total of 4000): 2900 AB-PT (total 12,900); 200 American Machine &
Foundry (total 5200); 1700 Amphenol (total 6700); 2000 Ampex; 2000
Bell & Gossett (total 12,000); 898 CBS “A” (total 2999); 2000 Eltel-
McCullough; 1750 General Telephone (total 7000); 3500 Hewlett-
Packard; 3000 High Voltage Engineering; 1600 Hoffman Electronics
(total 6600): 2000 P. R. Mallory (total 10,000); 5000 Midwestern In-
struments (total 11,000); 500 Raytheon (total 9800); 400 Sprague
Electric (total 5400): 3000 Statham Instruments (total 8000); 1000
Vartan Assoc.; 2000 Westinghouse (total 5000); 3500 Eastern Indus-
tries conv. pfd. (total 8500); $15,000 Epsco 5 ','2% conv. notes 1963;
$200,000 Federal National Mort^;age Assn. 4.2% due Oct. 10, 1958;
$50,000 Federal Loan Bank notes 3.3% due July 15, 1958.

Sales: 2100 Amp Inc. (holds 1852); 5000 Allls-Chalmers; 10,000
Clevlte; 3000 Cutler Hammer; 500 Daystrom (holds 9500); 2500
Epsco (holds 7500): 300 IBM (holds 1025); 1700 Minn. Mining &
Mfg.; 3300 Square "D” (holds 5700); $100,000 Federal Home Loan
Bank notes 3.95%.

Motorola’s transistorized portable TV should be “on
the market in a couple of years,” pres. Robert W. Galvin
told reporters in San Francisco. He said it would cost $500
at retail if produced now and, while it won’t be that much
later on, it will still be in “premium class.”

Magnavox plans $1,000,000 expansion of its Greene-
ville & Jefferson City, Tenn. plants, enlarging assembly,

cabinetmaking, warehouse facilities.

Excitement over educational TV in N. Y. is beginning
to build up, now that state GOP legislative leadership has
endorsed appropriation of $370,000 to finance program-
ming on WOR-TV (Ch. 9) for 7 months starting Sept. 1.

Last week, N. Y. State Board of Regents and WOR-TV
agreed to let education have full use of its facilities 9 a.m.-

5 p.m. weekdays, 9 a.m.-noon Sat. (Vol. 14:11). Indicative
of enthusiasm generated is comment of TV critic Jack
Gould in March 18 N. Y. Times: “The art of teaching is

going to be brought out in the open where all can savor it.

The availability of 43 hours of education a week on TV is

bound to make many persons a little more aware of the
continuing adventure of learning. Whatever the headaches,
controversies and disappointments—and there will be some
of all—the introduction of educational TV on Ch. 9 is

decidedly worth the effort.”

Transistorized portable clock radio, introduced this

week by Emerson as “world’s first,” weighs about 2 lbs.,

has 8 transistors, lists for $88. Combination is about size

of an ordinary novel; maker claims clock will operate 3-5

years on single battery.

Hearings on Danger bill (S-582) to ban beer & liquor

advertising in interstate commerce have been postponed to
April 22-24 from April 14 by Senate Commerce Committee.

RCA shipped 12-kw transmitter March 13 to WICS,
Springfield, HI. (Ch. 20), planning boost to 512-kw at new
site.
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5 2% Clarostat .15g.. 3% 2 /a 1 Nat Union El... 1%
6% 3 DuMont Lab. .

.

4 -% 11% 2 /a Norden-Ketay.. 3% -t-%
7% 2% Dynam Am 3% -% 5 3 Oxford El .lOd.. 3 -%
12 /. 8 Electronic Com. 12% -% 20% 10% Philips El 13

12 /. 5% Electronics Cp.. 7% -% 12/a 6% Servomech .40. 8 -%
31% 16 Fairch Cam %g. 23% -1% 9 3% Skiatron 3%
30 8% General Trans.

.

21% -i-% 8% 2/a Technicolor 3% -%
20/4 14% Globe Un .80... 13% -/% 5/a 3% Trans-Lux ,20g. 4% -%
4% 2% Guild Films 3 -i-%

OVER THE COUNTER AND OTHER EXCHANGES
{Latest Available Data)

Bid Asked Bid Asked

Advance Ind 2 2% Magna Theatre 2% 3

Aerovox 4% 5 Maxson (W. L.) .05 5% 6

Airborne Inst 42 45 Meredith Pub 1.80a 28% 30
7% 8% National Co. (4% stk) 11% 13

AMP Inc .50 18% 19 Oak Mfg. 1.40.; 14% 15

Ampex 55 60 Official Films .10 1 1%
Baird Atomic 7% 8% ORRadio 16% 18

Cinerama Inc l“/li 2 Pacific Mercury TV 5% 6

Cinerama Prod 1% 2 Packard-Bell .50 11% 13

Cohu Electronics 6% 7% Panellit 8 9

Collins "A" .35 12% 14 Perkin-Elmer 24% 25%
Collins "B”.35 12% 14 Philips Lamp (14% of par).

.

34% 36
Cook Elec. .40d 18 19 Reeves Soundcraft (stock) .

.

2% 3
Craig Systems 4% 5 Selectvision Inc ‘. % %
DuMont Bestg /% 8% Sprague Electric 1.20 30 33

Eitel-McCullough (5% stk)... 26% 29 Taylor Instrument 1.20 27 30

Elec Assoc (stk) 33% 35 Tele- Broadcasters 2% 3%
Erie Resistor .40b 6% 7 Telechrome .30 7% 8

Friden Ind. 1 46 49 Telecomputing 4% 5

Giannini, G. M 14% 15 Teleprorhpter (stock) 5% 6

Granco Products .05 1% 1% Time Inc. 3.75 60 65

Gross Telecasting 1.60 16% 18 Topp Industries (stock) 9% 10%
Hewlett-Packard 22% 23 Tracerlab 5% 6

High Voltage .lOg 33% 35 Trav-Ler 1% 2

Hycon 2% 2% United Artists 5% 6

Indiana Steel Products 1.20a. 18% 19 Varian Associates 14% 16

Jerrold 1% 2 Victoreen Inst 4% 5

Ling Industries 6% 7 Webcor .15e 11% 13

Leeds & Northrup .60b 21% 23 Wells-Gardner 6% 8

Machlett Labs .25g 14% 16 WJR Goodwill Station .50d.. 11% 12%

Rates of dividends in table are annual disbursements based on the last quarterly or semi-

annual declaration. Unless otherwise noted, special or extra dividends are not included,

a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957,

plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957;

estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-

clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or

no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend,

t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution

date, y Liquidating dividend.

A 12,000-line Picture Tube: CBS - Hytron sprang
an eye-catcher this week, on eve of IRE convention
in N.Y.—transmitting & receiving CR tubes cap-
able of giving up to 12,000 lines of resolution,

handling up to 400-mc bandwidth (compared with
copimercial TV’s standard 525 lines, 6 me). Tubes
were designed under military contract—for mis-
siles, long-range radar, map making, navigation
—but CBS-Hytron foresees industrial uses such
as automation control, computer read-out and in-

formation transfer. (Commercial TV is frozen at

525-line standard, but techniques employed in new
tubes will undoubtedly improve both black-&-

white and color TV.
Though tubes are currently 7 - in. & 5 - in.

diameter, developers say that smaller units are
in the works; that within a year units capable
of operating in satellites will be available.

Two factors are primarily responsible for achieve-

ment: (1) Use of very thin short-persistence phosphors,

evaporated on tube face rather than settled on, similar

to those developed by Naval Research Lab (Vol. 13:17-18).

(2) Very small (.0005 to .001-in.) beam, highly uniform,

scanning tube face with very little distoi-tion (“inherent

deflection linearity better than 1%”). Latter is accom-

plished in gun design—and CBS-Hytron isn’t telling any-

one how it’s done, yet.

Tubes were developed at Newburyport, Mass, lab

under direction of Norman F. Fyler, who says: “Patent

investigations indicate that the device represents a broad
new concept in CR tube design.” More than 100 tubes

with 6000-line resolution have been on test 18 months;
the 12,000-line prototypes are I'ecent. Fyler is satisfied

that resolution achieved will be greater than that of com-

mercial photography.

For prospective satellite use, it’s envisioned that en-

closed camei'a will photograph section of earth (or moon),
develop picture which TV camera will scan. As satellite

passes U.S. reception point, it will transmit picture to

earth. What puzzles us is this: How can any picture,

taken hundreds of miles above earth, show detail of mili-

tary value—even with 12,000 lines of resolution? We
can’t get an answer on that. Fyler will describe system in

more technical detail March 25-26 at Essex House in N.Y.,

but isn’t giving paper at IRE convention.

CBS-Hytron pres. Arthur L. Chapman says that tubes

will be demonstrated publicly later; that demonstrations

for other military contractors have been made for 8 months.

He said tubes are too costly for TV receivers but that gun
improvements may be applied to picture tubes without

exorbitant cost.

Colorcasting “Contest”: Maybe Havana’s new
“Canal 12,” with its plans for all-color programming 14

hours a daj'^ (Vol. 14:11) renders the issue academic—but,

in fairness, the record of who carries most colorcasts should

be set straight and all we can do is take claimants’ word
for it. Crosley’s WLWT insists its 17?4-hours-a-week rep-

resents more local live colorcasting than any other TV
station

;
in addition, it carries a half-hour color film weekly

and 12 hours of network color for a scheduled total of 29%
hours—besides occasional one-time specials, both local and

network. WHDH-TV, Boston, claiming to be tops in color,

recently reported 3 hours daily of local live color Mon.-Fri.,

45 min. Sat. (Vol. 14:7), and WBAP-TV, Ft. Worth, also

demanding rank, claimed IV2 hours local live color daily

(Vol. 14:5). Any other contestants?



Electronics: What’s Coming After the Missile Age?*

W. R. G. BAKERf, fellow, ire

Reprinted unth permission from March, 1958 Proceedings of the IRE

Summary—The electronics industry has experienced four major

periods of development: the radio era, the radar era, the television

era, and the missile era. The radio and television eras, both being

consumer-goods eras, were strongly influenced by the economic

climate and by certian contracttial arrangements peculiar to the

electronics industry, whereas the radar and missile eras were domi-

nated by factors related to the urgent development of new military

weapons.

Following a discussion of the characteristics of these eras, the

author looks into the future to the possibility of the fifth surge in the

industry, which he calls the industrial electronics era—a broad

term which is intended to include all electronic fields other than con-

sumer goods, military goods, and entertainment services, and includ-

ing the field now covered by the electrical industry. The paper con-

cludes with a discussion of the major traits and the absence of any

one predominating trait in this new era of the future.

Introduction

AS ENGINEERS, we are inclined to think of the

/-A growth, of electronics primarily in terms of a

succession of technical discoveries and develop-

ments. We think of electronics first as a field of technical

endeavor, and quite naturally so.

However, electronics is also a business, a vast twelve

billion dollar business. As we shall see in the following

discussion, the growth of electronics, whether consid-

ered as a business or an engineering art, is strongly in-

fluenced by economic and other factors, as well as by
purely technical achievements.

Our discussion of the growth of the electronics in-

dustry will be centered on the graph in Fig. 1, opposite,

which shows the industry volume as a function of time,

divided into four major eras.

It indicates the end of the radio era as of 1939 with

an annual volume of about one billion dollars. The radar

era peaks in 1943 at about five billion dollars of annual

business, but by 1946 the annual volume had decreased

to just under two billion. The television era is indicated

as starting in 1946 and peaks at just under six billion

in 1950. Then the missile era is shown as starting in

about 1950 with a peak annual volume of just under
twelve billion in 1956.

It should be noted that these eras are not too dis-

tinctive. The name of the era indicates only the pre-

dominant electronics business in that particular period

of time. Hence, the total annual volume at any par-

ticular point represents the entire business of the elec-

* Original manuscript received by the IRE, October 9, 1957; re-
vised manuscript received, January 2, 1958.

t Vice-President for Research, Syracuse University, Syracuse,
N. Y. ; formerly, Vice-President, General Electric Co., Syracuse, N. Y.

tronics industry, which may, of course, be broken down
into its component parts.

In addition, in each era there is an overlap represent-

ing products of the preceding period and, to some extent,

products of the following era. It is interesting to note

that in the entire span of forty-one years there have

been four major surges in the electronics industry. Two
of these have been caused by demand for consumer

products, and two have been the results of war or de-

fense military activity.

In the following, we will consider the general charac-

teristics on an industry-wide basis of the two types of

eras shown and then guess as to the possibilities of what
might produce the fifth era.

Consumer-Goods Eras

Lumping the radio and television ages together, we
will notice certain characteristics common to both these

consumer-goods eras. These characteristics were partly



influenced by the economic climate and partly by cer-

tain contractual arrangements rather peculiar to the

electronics industry.

In the first place, both radio and television rendered

a new entertainment service to the American public,

one that they could afford and buy either outright, or

with the assistance of liberal consumer credit. More-

over, in both of these periods there was a full play of the

free enterprise climate with severe competition present

during each era.

Both of these new services produced a great product

demand. Since in the early stages of each age the profit

margins were rather attractive, there resulted an influx

of new companies. Because of the product demand the

marketing problem was not too serious in the initial

stages', but as saturation began to make itself felt, the

selling function became increasingly important.

Another point of similarity was that because each of

these consumer eras represented a new technology, the

engineer was perhaps of major importance. The next im-

portant factor was a manufacturing organization ca-

pableof assembling rather complex electronic equipment.

Each consumer era developed a singular economic

cycle. This cycle is not peculiar to the electronics in-

dustry. It has appeared in the automobile industry and

many others. The general characteristics of the eco-

nomic cycle are an increase in the product supply until

it exceeds demand, with the result that the producers

reduce the price to the loss point just to stay in business.

Coupled with the effect of saturation, this means ex-

treme competition for a shrinking market. In the con-

sumer area, the market may become saturated; that is,

the market at a specific price level has been essentially

satisfied. Hence, further market expansion is dependent

on replacement business and new home formations.

In some instances, saturation may also be caused by
failure to do a creative job; that is, failure to create new
products, failure to develop products for different in-

come levels, or failure to determine how the consumer

can be motivated to buy a somewhat modified product.

In any event, the end result of this economic cycle is a

period of severe attrition and finally a balance between

supply and demand through companies which have a

profitable business.

One of the results of the economic cycle is a form of

standardization. The rate of technological advance slows

down and the marketing aspect begins to assume a pre-

dominant position. Style becomes an important factor

in an attempt to offset the deceleration of the tech-

nology, and a more serious effort is made to determine

consumer motivation.

The foregoing are not all of the characteristics of the

consumer-goods eras but they are representative of the

major trends.

Before turning to the characteristics of the eras

dominated by military products, let us look a little more
closely at the television era. This period is somewhat of

a repetition of the radio era. But certain companies had

distinctly benefited by the work they had undertaken

during the radar age and many had an advantageous

position because of facilities put in place during the war.

Three major factors made the television era different

from the radio era: first, the continuing influence of

military business. Secondly, the economic cycle accel-

erated more rapidly than during the radio era. This was
probably due to the great increase in the technological

effort during the war and its accompanying increase in

ma’nufacturing facilities. Finally, the tremendous ac-

ceptance by the public of television as a new form of en-

tertainment.

The factor that was overlooked by many at the be-

ginning of the television era was the influence of a con-

tinuing military load due to the cold war which was ac-

celerated by the conflict in Korea. Somehow, many
small companies—and others not so small—lived

through the severe dip that the electronics business took

in 1946. But after the Korean War, the cold war forced

the television era to taper off into the missile era.

Military Eras

Now let us turn to the two eras which were dominated

by military products and look at their major character-

istics. In the radar and missile ages we find a number of

important factors. The design and production of war

material was a controlling factor. New weapons and
weapons systems required major advances of the tech-

nology of both end products and components. As a re-

sult, the industry expanded rapidly and many new
companies entered the electronics industry with or

without government money.

The radar era undoubtedly saved many companies

which were having financial difficulties during the clos-

ing period of the radio age. It should also be noted that

the industry had started work on monochrome television

in the period just prior to the radar era and a few sets

had been built. As a result, enough was known about

television so th.at during the radar era this technology

was either directly or indirectly improved. As for those

individuals and companies that had not appreciated

previously the great potential of the electronics in-

dustry, they were now really alerted.

During the latter part of the radar era, planning

started for the television age. Based on past experience,

it was expected that the economy would revert to a

peacetime level. Although a transition of this sort is not

without its problems, it was aided by the fact that cer-

tain technological advances in the radar period were

directly applicable to television. This was particularly

true of basic components such as the picture tube.

The end of the radar era found two types of companies
in the industry: those which had been an important

factor in the consumer goods industry and had improved
their position during the war, and those which had
entered the industry through military work. Many
small companies that were dependent upon government
contracts for their support faced a difficult transition to

civilian production at the end of the radar era. Their

plight is indicated by the sharp drop in industry volume
during this time.

The missile era, which is still in its early stages, is

really more than just missiles. But the indications are

that it will truly be a missile age in the not too distant

future. In its early stages, this era includes not only

major advances in aircraft but also further advances in

more complex weapons and weapons systems.
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One of the early manifestations of the missile era has

been a gradual drawing together of the aircraft in-

dustry, including propulsion, with the electronics in-

dustry. In some instances this has caused the aircraft

industry to go into the electronic business. The reverse

is not true, except that some large companies are en-

gaged in propulsion as well as electronics.

The missile age has also provided an outlet and

hence greater security for the smaller electronics com-

panies that were formed during the war or even after

the radar era. One of the interesting by-products of the

radar era was the conversion, or perhaps we could call

it transformation, of top scientists and engineers into

the owners and operators of small companies. Mean-

while, the large companies with strong engineering de-

partments and extensive facilities are especially equip-

ped to assume a major position in this era.

Another characteristic of the missile era has been the

increased impact that missiles have had on the weapons

system concept.

It is problematical whether the missile era can pro-

vide business for those primarily engaged in consumer

goods. Perhaps the inability of this era to provide busi-

ness for these firms will accelerate the attrition that

started for them toward the end of the television era.

To some extent this trend is now in eflFect.

Certainly, the missile era will require a new look at

the components section of the electronics industry.

Perhaps those companies deeply engaged in missiles

will have to take on the major components. If this is

true, the growth of the components industry in terms of

companies may be retarded. The situation may even

result in severe attritioain the components field.

What about the missile era? How long can it last and

what is the basic philosophy of this era? Certainly, if we

are concerned with only the next five or perhaps ten

years, maybe we have no worry. But if we are concerned

with a longer period, then we should consider the possi-

bility of the fifth surge in the industry. A straw in the

wind, and perhaps there is no straw or no wind, is the

recent action of Great Britain.

Britain for certain reasons, perhaps largely economic,

arrived at conclusions that the defense of Great Britain

is possible only as the collective defense of the free

world; that there is no real defense against attack with

nuclear weapons; and that the influence of Britain in

the world was dependent upon the health of her internal

economy and her success in export trade.

Britain has perhaps given up the idea of total pre-

paredness and total security, if such preparedness and

security are measured in terms of a large Army, Air

Force, and Navy. The doctrine of massive retaliation

which has previously been enunciated by both Winston

Churchill and Secretary of State Dulles has a great im-

pact on military business in general, and the missile era

in particular. Apparently, the British feel that a large

ground force is unnecessary in nuclear warfare. Cer-

tainly no one can say that ground troops will never be

used. The control of small peripheral wars will undoubt-

edly require troops and the more conventional weapons

rather than missiles. But these troops might be pro-

vided by the United Nations.

Presumably the day of the battleship in its traditional

role is over. The carrier seems to still maintain its posi-

tion but whether or not it will be eventually replaced

by a missile ship is not apparent at this time. It appears

that basic changes will come in the treatment of air-

power.

What does all this mean? Is it possible that defensive

and offensive action will center on about fifteen or

twenty different types of missiles launched from sta-

tionary and moving platforms? If so, the missile era

will truly have arrived.

The Future

Now, what about the future of the consumer goods

area? What new consumer goods services are on the

horizon?

Excluding modifications of present products by such

components as transistors and other technological ad-

vances, we have at least two possibilities: color televi-

sion and subscription television.

With respect to color, there is little doubt that some
day it will be a very important service. It may not be in

the same demand area as measured by monochrome
since it is not in the same class as a new service. Its

future will probably be determined by such factors as

its technical development, its performance, the eco-

nomics of the product line, and the program material.

Subscription television is a most interesting modifica-

tion of an existing service. It seems to the author that

its success is dependent upon just one factor. Can sub-

scription television provide program material of such

merit that the American public will pay for the pro-

gram? We will not say that subscription television can-

not be made a success. It most certainly will be a major
undertaking and will encounter great opposition.

A factor of increasing importance in the fourth and
fifth eras will be components. The requirements of

these periods will be entirely different than for the en-

tertainment eras.

It is probable that new materials, techniques, and
processes may result in an entirely different line of com-
ponents. Perhaps there will be just as radical a change
as is represented by semiconductors. Such a change may
offer those companies with adequate research and en-

gineering facilities a new opportunity in the component
area.

Unless some new consumer service appears, there

probably is not enough demand for the present garden
variety of components to sustain all of the existing

component companies. Also, there is little incentive for

the larger companies to enter the more usual component
production. Unless a company can make a real con-

tribution in the component area, it probably would
have a difficult competitive position with respect to the

companies already entrenched.

The Fifth Era

It seems quite safe to assume that some portion of

the electronics volume in the fifth era will be made up of

those electronic businesses that were included in the

preceding four eras. But will there be some predominat-
ing business in the fifth era as there was in the preceding

ages?
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The author’s guess is that the fifth era will have no
one predominating trait but will comprise many import-

ant product lines. For that reason the economics of

this era may be more healthy and vital than the preced-

ing periods. Also, it appears that there will exist a

group of product lines which will dominate the era.

Based on these product lines the next age might well be

called the era of industrial electronics.

We would like to define the scope of industrial elec-

tronics since, as the term is used here, it is far more com-
prehensive than usually interpreted.

By industrial electronics, we mean all electronic

equipment or applications other than consumer goods,

military goods, and entertainment services. This field

would include communications, control, computers

—

of all types and for all applications, industrial applica-

tions of television, the field covered by the electrical

industry, medical and irradiation applications including

radioactive isotopes, and all types of instrumentation.

It is interesting to consider the possible major new
components of the electronics industry in the fifth era.

We can see even now that the computer, data process-

ing, and related applications will be important. The
real possibilities of medical electronics and irradiation

are still relatively unexplored, as is the field of ultra-

sonics.

Because of its history, it seems that many people

traditionally look upon electronics as a means of ac-

complishing new objectives that cannot be attained by
any other scientific or engineering means. Electronics

tends to be overlooked as a means of doing something
better or cheaper or faster, and is considered rather as a

way of doing something that is beyond the ability of

any other technology. For this reason its infiltration

into already highly developed industries has been ex-

ceedingly slow.

We have in mind especially the electrical industry.

It is here that a number of large electronics companies

have almost unlimited possibilities in the fifth era. They
have the research, engineering, and manufacturing

facilities. But, even more important, they have the

marketing facilities, the customer relations, and com-

plete knowledge of the equipment and systems to which

electronics should be applied.

This new task is not any easy one. It will require edu-

cation and selling work by engineers and marketing

people in the entire electrical industry area. It will re-

quire a continuous survey of not only the technology of

the electronics industry but also the electrical industry.

It will require the maximum in creative and imaginative

ability. It will cost money and it is a real considered

risk. But the prize will be well worth the game.

In the last analysis the electronics industry has

reached the position it holds today because, above all,

it has been forward-looking. It is the presence, or ab-

sence, of this most important of all ingredients that will

in the end determine the fate and fortunes of the in-

dustrial electronics era, just as surely as it has in-

fluenced the eras which preceded it.



SUMMARY-INDEX OF THE WEEK'S NEWS— March 29, 1958
FUTURE OF RADIO NETWORKS: NBC president points out

healthy aspects despite current losses. Says affiliates

will lead 4000 AMs foreseen by 1960 (pp. 1 & 16).

THEATRE OWNERS WOULD BUY UP post- 1958 films to

keep them off TV in plan approved by TOA directors.

Cite success against pay TV, distributor pledges (p. 2).

CROSS' CONFIRMATION FOR FCC considered certain.

Senate committee vote due April 16. Senators' ques-

tions. not too difficult, answered carefully (pp. 2 & 7).

AM-FM STEREO BROADCASTING considered "sleeper"

by receiver makers who envisage big market for FM
receivers, accelerating impact of hi-fi on FM (p. 3).

ABC REVENUES BOOST AB-PT to peak sales for 1957 but

profit drops sharply. TV gains, better theatre busi-

ness, fewer theatres reported (p. 3).

HOWARD MEIGHAN & AMPEX join to form new com-

panies to exploit Videotape magnetic tape TV record-

ing system; he resigns as Hollywood executive (p< 5).

NETWORK EXECUTIVES often join stations, but Buddy
Sugg going to NBC as v.p., Jim Riddell to ABC as

exec. v.p. may point to reversal of trend (p. 5).

HIDDEN MESSAGE BAN voted by TV Code Review Board

following review of subliminal perception processes.

No station reported planning use now (p. 6).

HARRIS HEARINGS EASE OFF as Comrs. Hyde & Bartley

give impressive testimony, draw praise from Con-

gressmen. Other TV cases being studied (p. 7).

FEAR OF TRANSLATORS expressed by KLEW-TV, Lewis-

ton, Ida. as it drops protest. Says FCC policy will stifle

conventional small-town stations (p. 9).

Manufacturing-Distribution

COMPATIBILITY PROBLEM faces record makers striving

for early entrance into stereo field. CBS shows new
system to engineers in N. Y. (p. 11).

"LAZY MAN'S" TUNING DEVICE will be featured by most

TV manufacturers in upcoming new lines (p. 11).

FEW TV TECHNICAL ADVANCES described at IRE con-

vention. Stress placed on "Missiles Era." Picture-on-

the-wall TV still believed years away (p. 13).

CBS MANAGEMENT OPPOSES merging Class A & B di-

rectorships; stockholdings of directors set forth, also

top 1957 salaries. What other firms paid (p. 14).

WHO SAYS NETWORK RADIO IS DOOMED? Last week's unhappy news about ABC's decision to
curtail its unprofitable radio network operation (Vol. 14:12) impelled NBC president
Robert W. Sarnoff to do a bit of ruminating, predicting and philosophizing about the
future of network radio — and he*s bullish despite fact his radio network is losing
money, too. In fact, it has lost some $9,000,000 since 1953, the year TV overtook
radio in gross advertising billings. Like CBS, NBC's o-&-m stations are profitable
but the network loses more than they can make. Yet — "we are now talking about a
break-even point [in radio networking, per se] without rubbing a rabbit's foot..."

Radio is basically a healthy advertising medium , has attracted fresh money
to its tremendous cumulative audience, conceding the living room to TV but fashion-
ing itself "as companion in the kitchen, on the beach, in the car, at svmimer camp."
Key to network radio's future is affiliate loyalty — and NBC is now getting it in
more clearances. Sarnoff predicts 4000 radio stations by 1960 [there are about 3200
AMs now]

; those who hew to their networks, rather than choose "the jukebox route,"
will stand out program-wise "like beacons in their communities," he says.

There's so much meat and merit in what the younger Sarnoff expounds in the
current issue of his personal "newsletter" that, whether you agree with him or not,

I it's well worth reading by all management — hence our reprint on p. 16 .

Note : Current upsurge of radio billings appears to be continuation of last
year's record, as shown in McCann-Erickson figures (see TV Factbook No. 26, p. 27).
Radio advertising as whole hit new all-time high of $648,000,000 in 1957 , going up



from $567,000,000 in 1956 and 10-year low of $558,700,000 in 1955. This was while
TV was climbing to $1,315,000,000 in 1957 from $1,029,900,000 in 1956 and $1,025,-
300,000 in 1955. But radio's rise was mostly local and spot. Radio networks fell
to $64,000,000 in 1957, $60,500,000 in 1956, $84,400,000 in 1955 — a slide that
began shortly after TV emerged. Radio networks' all-time high was $210,600,000 in 1948.

MOVIE HOUSES' NEW STRATEGY AGAINST TV: Point of despair was apparently reached this
week by Theatre Owners of America in self-preservation battle to bring back box-
office audiences by keeping movies off TV screen. Seeing every home becoming a

movie house, TOA set out grimly to buy all post-1948 features which might go to TV.

Non-profit, tax-exempt trust fund — amount of war chest not estimated, but it

obviously would require millions — was authorized in resolution voted by TOA direc-
tors and executive committee in San Francisco. All theatre operators would be asked
to join scheme to acquire title to movies held for sale by distributors.

Direct-action plan by TOA to seize what it regards as source of its troubles
ignores counsel, often heard in Hollywood itself, that there's nothing the matter
with the movies that good pictures won't cure — citing enormous successes of such
super-colossals as Around the World in 80 Days, Ten Commandments, Bridge on the
River Kwai. There's also question of legality of any ganging up to hoard available
movies — good, bad & indifferent — to lure audiences out of their homes.

Ambitious TOA trust fund would provide : (1) Payment to distributors for prod-
uct in cash & bonds. (2) Distribution of films to theatres by exhibitors who would
keep percentage of gross rentals, balance going to retire bonds. (3) Recapture by
distributors of title to features if bonds are defaulted.

Save-our-theatres-by-stopping-TV scheme was announced even as another Holly-
wood studio enlisted voluntarily in TOA's campaign against post-1948 releases to TV

(Voi. 14:10) — and even as TOA president Ernest G. Stellings boasted successes.

Allied Artists pres. Steve Broidy said his studio will keep features for theatrical
showings alone "as long as we can successfully service this market." Reporting on
developments in TOA's opposition to broadcast & cable pay TV (Vol. 13:50) as well as

movies seen for free by home TV viewers, Stellings said in speech;
"We've seen pay TV effectively stymied , if not killed. We have seen distrib-

utor chief after distributor chief pledge [himself] against the sale of any of his

post-1948 film library to TV, and for the moment at least we've stopped this flow."

GROSS' EXAMINATION LIGHT, APPROVAL DUE: Looks like John S. Cross is in as an FCC

commissioner, succeeding the unfortunate Richard A. Mack, after March 26 hearing on

his nomination before Senate Commerce Committee. However, Committee is cautiously

waiting until April 16 before voting; no one doubts it will recommend confirmation.

Cross' appointment could seriously affect , as we noted before (Vol. 14:10-

11), FCC's "balance of power" on critical issues — multiple ownership, diversifica-

tion, deintermixture, etc. Philosophy and character of the man will certainly have

powerful impact — since FCC is divided roughly 3-3 on such important issues.

The once-burnt Committee , which 3 years ago spent only 30 min. in pleasant-

ries with nominee Mack before speeding his name to Senate floor next day (Vol.

11:25), this time kept Cross on stand nearly 2 hours. The leading interrogator,

incidentally, was Sen. Smathers (D-Fla. ) , who sponsored Fla. Democrat Mack so warmly

in 1955 — and came to regret it so painfully recently when Mack was forced to resign.

Senate Committee's examination of Cross was more extensive than usual for FCC

nominees — but scarcely a deeply penetrating search. He has a clean reputation,

record of long govt, service and support of whole Ark. Congressional delegation —
including Democratic Senators McClellan & Fulbright , men to reckon with. [For more

on Cross examination, see p. 7.]
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STEREO-A SLEEPER FOR AN FN STATIONS? You station operators might do well to follow

j

closely the developments in stereo recording, which we've been covering intensively
in our trade pages (p. 11 & Vol. 14:2,4,5,8,11,12), for they carry implications well

i beyond the "novelty" factor. In opinion of some extremely knowledgeable receiver
marketing executives, stereo could add powerful impetus to trend sparked by hi-fi —
which has increased interest in FM station ownership to point that stations are on

j

increase, channels are being fought over and the FCC has been conducting a brisk
* business in shifting FM channels to meet demand.

Manufacturers have obvious interest in broadcast stereo, as well as in home

I

stereo recording. When an AM-FM combination puts out stereo signals, listener must
* have second set, an FM, to get it. Single FM station can do it, too, by multi-

j
plexing 2 signals, and consumer must have 2 speaker units to take advantage of

stereo effect. Those who gauge public tastes insist a real market is on horizon.

Broadcast stereo is free from some of the problems of home recording stereo.
Home record-player industry is struggling with costs, with engineering standards,
with compatibility, record availability, etc. But broadcasters can afford
expensive professional equipment, if potential audience appears worth cultivating.
AM-FM stereo or "binaural" broadcasting has been tried here and there in recent
months, very effectively at times. It has been done with AM-TV station combination.

Where FM was once quite moribund , the hi-fi and "good music" demand increased
number of stations from 520 to 580 in last year alone [see our 1958 AM-FM Directory]
— and there are 62 applications for new FM stations pending right now, with rate
of filing definitely accelerating.

AR-PT Gross Up, Net Down: Improved TV opera-
tions and “a substantial rebound in theatre busi-

ness at the turn of 1958” enabled American Broad-
casting-Paramount Theatres Inc. to boost its gross

1 income to $215,877,000 in 1957, from $206,916,000
I in 1956 but net profit dropped to $4,894,000 ($1.10

! per share) from $8,477,000 ($1.96)—the 1956

t figure having included $742,000 (18(^) from capital

r gains. Last year’s earnings fell, says pres. Leonard

i Goldenson in annual report, “due to the restricted

I return from the ABC div. for the first 9 months
' coupled with the decline in the motion picture

industry in the fourth quarter.”

ABC operating income now exceeds that of

! theatres, 1957 ABC revenues amounting to $109,-
' 393,000, up from $98,759,000 in 1956; theatres

grossing $95,280,000, down from $100,565,000;
merchandise sales, etc. $11,204,000, up from
$7,592,000. Year ended with AB-PT operating 537
theatres vs. 573 year earlier, 38 having been dis-

posed of, 2 new ones acquired.
Report points out that 1957 gross income peak was

largely due to ABC-TV volume, which by fourth quarter

gave it “the largest percentage increase in gross time

billings of all the networks.” Owned-stations also showed
“fine progress and improved profits.” AB-PT subsidiaries,

whose separate P«feL figures are not given, “showed good

results in 1957”; these include Am-Par Records, ABC Film

Syndication, Disneyland Park, and 25-30% interests in

Microwave Associates Inc., Technical Operations Inc.,

Dynametrics Corp.—latter 3 being electronic research &
d development firm recently occupying adjoining new plants

in Burlington, Mass.

Pres. Goldenson, testifying recently before FCC in

network hearing (Vol. 14:10), disclosed that TV network-

ing lost money until 1955, was profitable in 1956 & 1957

(though latter was the lower), while stations were profit-

able. Last week, in disclosing plans to curtail radio net-

work (Vol. 14:12), it was verified that radio network as

such was continuing to lose more than the profitable

owned-&-opcrated radio stations eaimed. TV and radio

operations have been separated under own presidents,,

neither of whom is on AB-PT board. New on 15-man board,

however, are newly-elected exec. v.p. James G. Riddell (see

p. 5) and financial v.p.-treas. Simon B. Siegel.

Strong financial position of firm is shown in increase

of working capital in year to $45,848,000 from $41,200,000.

Net fixed assets were $68,917,000 at end of 1957 vs.

$69,501,000 year before; long-term debt, $52,209,000 vs.

$45,637,000; net worth, $83,718,000 ($18.62 per share) vs.

$83,883,000 ($18.55).

Note: Little-known aspect of AB-PT operation is

AB-PT Pictures Corp., formed late in 1956 as additional

source of feature films for theatres—this despite fact

AB-PT is itself a spinoff from Paramount Pictures Corp.

under govt, consent decree separating movie production

from theatre ownership. So far, it has produced only

moderate-budget pictures, including the science fiction Be-
ginning of the End and teen-age show Eighteen and
Anxious. Says report: “As experience is gained by this

subsidiary, pictures with greater production and star value

will be considered. To keep production and distribution

costs to a minimum, studio facilities are rented and distri-

bution is handled by an established firm in that field.”

“The motion picture business foolishly saved the TV
industiy from the public’s contempt by supplying it with
films. When we gave TV our films, we gave them life.

All of us made a big mistake ... We had no alternative.

The stockholders demanded it. You can’t fight stock-

holders.”—Spyros Skouras, pres., 20th Century-Fox, in

Paris interview with Art Buchwald, N. Y. Herald Tribune.
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PorSOnal Nolas: Alfred .1 . Scalpone, CBS Hollywood v.p.

in charge of network programs, most likely successor to

Howard S. Meighan, CBS-TV West Coast v.p., who resigned

this week to become pres, of new Ampex-associated Video-

tape Productions of New York Inc., which he will control,

and of Videotape Pi-oductions of California Inc. (see p. 5) ;

new CBS coast appointment expected to be made in Holly-

wood by new CBS-TV network pres. Lou Cowan while

there week of March 31 . . . Harry G. Ommerle, CBS-

TV v.p. in charge of network programs, N. Y., promoted

to network programs v.p., reporting to Hubbell Rob-

inson Jr., exec. v.p. in charge of network programs;

Michael Dann, ex-Henry Jaffe Enterprises and ex-NBC

progi'am sales v.p., named v.p. and successor to Ommeile . .

.

Earl Rettig, pres, of NBC’s Cal. National Productions, also

named exec. v.p. of its Figaro Inc., succeeding the late

Emanuel Sacks . . . Mike Shapiro, ex-KTUL-TV, Tulsa &

KDUB-TV, Lubbock, returns to WFAA-TV, Dallas, as

station mgr. . . . Andrew D. Ring, Washington engineering-

consultant, recently returned from consulting trip to Near

East, is off again on European tour, due back about April

15 . . . James T. Butler, ex-radio WIRL, Peoria, appointed

asst. mgi-. of WISN-TV & WISN, Milwaukee . . . Herman

Lowe, veteran Washington correspondent of Variety, re-

signs as of July 1 to become director of development &

public relations, Albert Einstein Memorial Hospital, Phil-

adelphia; successor will be Jack Levy . . . J. Douglas Nixon

named asst, director of radio network planning for CBC,

Toronto . . . Herbert E. Buck Jr., ex-WWTB, Tampa,

named operations mgr. of KRSD-TV, Rapid City, S. D. . . .

Allen Duncan resigns as news & public relations director

of WJDM, Panama City, to open Allen Duncan Assoc. Inc.,

adv. & public relations, same city . . . Rod Belcher, ex-

KOL, Seattle, named news editor of KTNT-TV, Tacoma . .

.

John Joseph Cole elected pres, of Guild Films, succeeding

Reub Kaufman who continues as chairman of the exec,

committee . . . Mort Abrahams, producer {Suspicion, Pro-

ducers’ Showcase, et al), named director of National Tele-

film Assoc. ’s creative programming dept.; James B. F.

Boyce, ex-Young & Rubicam, named eastern, station rela-

tions mgr. . . . John J. Helfernan, ex-NBC-TV Film Sales,

joins CBS-TV Film Sales as Terrytoons sales mgr. . . .

Gerald S. Corwin promoted to Minneapolis mgr. of National

Telefilm Assoc., succeeding Don Schwartz, recently named

gen. mgr. of KMGM-TV (now KMSP) . . . Charles H.

Cowling, ex-national sales mgr. of KTVT, Salt Lake City,

now heads American Radio-TV Station Representatives,

140 Robertson Blvd., Beverly Hills (Olympia 2-8494) ser-

vicing Los Angeles accounts of Grant Webb & Co. . . .

.Michael Joseph, ex-Founders Corp., joins Avery-Knodel.

Dr. George L. Hall, development director of Educa-

tional TV & Radio Center, Ann Arbor, resigns effective

June 30 to head Casper College, Casper, Wyo.

ADVERTISING AGENCIES: Paul C. Harper Jr. pro-

moted to exec. v.p. of Needham, Louis & Brorby, Chicago;
Blair Vedder, Kenneth C. T. Snyder & George Soter named
v.p.’s . . . Frank Brady elected exec. v.p. of Cohen & Ale-

shire, N. Y. . . . William E. Matthews and Everett Erlick

promoted to v.p.’s of Young & Rubicam . . . Ward Hagan,
v.p. of Young & Rubicam, Montreal, transferred to N. Y.

as v.p., international div. . . . Rollin C. Smith Jr. appointed

a senior v.p. of Ogilvy, Benson & Mather, N. Y. . . . Howard
C. Shank and Norton J. Wolf promoted to v.p.’s of Benton
& Bowles . . . Wayne Thompson named a v.p. of Richard
L. Sims & Assoc., Houston & Los Angeles . . . Mrs. Alice

M. Westbrook elected a v.p. of North Adv., Chicago . . .

Vergil D. Reed, v.p. of J. Walter Thompson, retires June
30, will join faculty of Michigan State U as professor of

marketing.

How the late Dalton LeMasurier and wife Dorothy sur-

vived an airplane crash in Wyo. last May, how he died of a
brain hemorrhage caused by the impact of the crash and
she survived 19 harrowing days of crippling exposure in

the mountain wilds while scores of planes carried on search

(Vol. 13:32), is told in March Reader’s Digest story titled

“The Woman Who Wouldn’t Give Up.” He was founder-

owner of KDAL-TV & KDAL, Duluth, whither they were
flying from Pasadena in their own Beechcraft. Mrs. Le-

Masurier, now 46, now owns control of the stations, with
v.p.-gen. mgr. Odin S. Ramsland & v.p.-chief engineer

Robert Dettman each owning 10%.

CBS Foundation fellowships, worth $8000 each for

study at Columbia U, 1958-59 (Vol. 14:44), have been

awarded to: Clayton Lee Edwards, radio WTAR, Norfolk;

Bernard N. Eismann, CBS News, N. Y. ; Randall Cover,

WWL-TV, New Orleans; Edmonde A. Haddad, radio KNX,
Los Angeles; Gerhard Schwartzkopff, CBS News, Bonn;
Guy Searls, CBS News, Hong Kong; Donald H. Weston,

KMSO-TV & KGVO, Missoula, Mont.; Walter E. Whitaker,

U of Ala. broadcasting seiwices.

New MBS Network Policy Committee includes chair-

man Armand Hammer, treas. H. Roy Roberts, exec. v.p.

George Vogel, v.p. Robert F. Hurleigh. Other new appoint-

ments at MBS: Robert Marcato, ex-ABC-TV Film Syndica-

tion, to new post of national sales mgr.; Charles Godwin,

ex-Sponsor, to station relations dept.; Bob Novak, e.x-

Martha Rountree Productions, to programming dept.

Annual duPont Awards for 1957, plaque and $1000,

were presented this week to: KRON-TV, San Fi-ancisco,

for scientific series Explorers of Tomorrow; KARD-TV,
Wichita, for “scope and consistently high purpose of its

extensive public service programs”; NBC commentator
Clifton Utley, of Chicago, for news analysis which “con-

sistently distinguished between fact and inference.”

Harvard College bought time on CBS Radio March
28 for undergraduate-produced one-shot Case for the Col-

lege, will also carry it commercially on Radio Luxembourg
and free on Armed Forces Radio System, Voice of America,

Far East Broadcast Co., Radio Inchon (Korea) & WCJB,
Quito, Ecuadoi-.

Opening day speakers at NAB convention in Los .An-

geles’ Biltmore Hotel, April 29-May 1 : keynote address by

CBS pres. Frank Stanton; address by FCC Chaimian
Doerfer; luncheon speech by McCann-Erickson pres. Ma-
rion Harper Jr.

Walker Representation Co. rep firm became Walker-

Rawalt Co. Inc. March 1, v.p. C. Otis Rawalt becoming full

partner of Wythe Walker.
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Neighan Joins with Ampex: Videotape’s upsurge
—there are now some 100 Ampex recorders in use

f in networks and stations—is manifested anew in
' resignation of Howard S. Meighan as CBS-TV v.p.

for West Coast operations as of April 1, to tie up

I

with Ampex Corp., Redwood City, Cal., to form
' Videotape Productions of New York Inc., Video-

I tape Productions of California Inc., Videotape

Midwest Inc. TV-radio pioneer Meighan has been
with CBS since 1934, was first pres, of CBS Radio,

devised the capital gains formula under which
CBS lured away leading programs and stars from
NBC (e.g.. Jack Benny), headed up plans for and
development of CBS’s TV City in Hollywood.

He will own majority of stock, Ampex minority, of

each company. First 2 companies will be California cor-

porations with headquarters in Hollywood, and with of-

fices in N. Y. Meighan also goes on Ampex payroll as

consultant.

Plan is to produce TV commercials instantaneously on

Videotape, which can be quickly integrated by networks

and stations into any programs—whether taped, filmed or

live. Videotape recorders permit instant playbacks of

both picture and sound, whereas present film commercials

require up to 3 weeks. Magnetic tape system claims, be-

sides quick previewing and greater flexibility for adver-

tisers, the advantage of high fidelity equivalent to live per-

fonnance. It was sensation when first introduced in 1956

(Vol. 12:15, et seq), and won an “Emmy” award in 1957.

Ampex’s success in selling its apparatus is indicated in

weekly reports of sales and^ deliveries to stations. This

week’s deliveries, for example : To KDKA-TV, Pittsburgh

;

WJZ-TV, Baltimore; WJBK-TV, Detroit; WBKB, Chi-

cago; KPRC-TV, Houston; KPIX, San Francisco; KRON-
TV, San Francisco; WGN-TV, Chicago; KYW-TV, Cleve-

land; KTTV, Hollywood; WUSN-TV, Charleston, N. C.

0 SELDOM DO THE NETWORKS recruit their multi-

tudinous vice presidents from station ranks—the trend,

rather, seems to have been the other way—that the election

of the popular and able P. A. (Buddy) Sugg to v.p. in

charge of NBC’s owned-&-managed stations and of its

Spot Sales div., and the choice of the dynamic James Gil-

mour Riddell as exec. v.p. of ABC, supervising all depts.

formerly run by pi’es. Leonard Goldenson, raised many an
eyebrow in recent weeks.

Actually, 50-year-old Buddy Sugg (who doesn’t like

it bruited around that those initials stand for Proctor

Arnold) returns as of April 1 to his alma mater—for he

started as a control engineer at the old KPO, San Fi’an-

cisco, ownc.d by NBC (now KNBC) ; rose to network super-

visor of engineering; took leave in 1940 to rejoin the Navy
as a lieut. j.g. ; came out a much-decorated captain in 1945;

then went to work for WKY, Oklahoma City, became its

I
gen. mgr. and master-minded the Daily Oklahoman’s ex-

i pansion into TV there and in Montgomery, Ala. and

I Tampa, Fla. He takes over his N. Y. job April 1.

Affable, outgoing Scotsman Jim Riddell, 46, Glasgow-

1 born and crack golfer, started at Detroit’s WXYZ as an
1 office boy in 1931, stayed with the station when King-
- Trendle sold it to ABC, became pres. & gen. mgr. in 1946,

r has headed WXYZ-TV since its inception in 1948. He goes

to N. Y. July 1 as second in command of all AB-PT radio &
TV operations.

* *

Managers of owned-stations are frequently shifted by
the network into network posts—but it’s not often that

independent station topkicks are lured to the big town for

network posts. CBS’s policy of staff promotions, of course,

brought Merle S. Jones—the “S” is for Silas! and he’s now
52—up through the ranks of station and branch manage-
ment (St. Louis, Hollywood) to pres, of the CBS-TV net-

work div., now of the stations div. NBC station relations

v.p. Harry Bannister left management of Detroit News’
WWJ & WWJ-TV to go to N. Y. And Bill Hedges, NBC

I special seiwices v.p., was founder-gen. mgr. in the ’20s of

H pioneer radio WMAQ, Chicago and its experimental TV,
taken over by NBC just 27 years ago.

They’re excejitions to the rule that makes networks
happy hunting grounds for station owners seeking local

executives. Despite the high pay scales, the big-city net-

work boys apparently prefer to move to the smaller cities

—

and more often than not they do make good, frequently

becoming station owners or part owners.

* *

For example, NBC’s veteran chairman, pres. & v.p.

Niles Trammell, who started in radio in 1923 as an RCA
Communications salesman after a distinguished Army
career, retired after 30 years with NBC to become head
and part owner of Miami’s WCKT (TV) & WCKR. James
M. Gaines, who ran the NBC gamut from station rela-

tions in 1942 to TV-radio stations v.p., quit in 1953 to

serve 9 months with Teleradio as v.p. before going to San
Antonio to head the Halff stations, WOAI & WOAI-TV;
he’s now their pres., also v.p. of Blanco Oil Co.

Fred M. Thrower joined NBC in 1929, went to ABC as

network sales v.p. 1942-51, to CBS-TV in same capacity

1951-52, then accepted job as v.p. & gen. mgr. of New York
Daily News’ independent WPIX. Hamilton Shea, now co-

owner with the Transcontinent group of WSVA-TV &
WSVA, Harrisonburg, Va., started with NBC as a con-

troller in 1948, ran owned-stations in 1951, managed Cleve-
land and N. Y. stations before he “left the concrete jungle
for the beauty and peace of the Shenandoah Valley.”

Harvard graduate Robert D. Swezey joined NBC legal

staff in 1939, became gen. attorney & secy, of Blue Net-
work 1942, v.p.-gen. mgi-. of Mutual in 1944, was hired

away by the Stern interests of New Orleans to become
exec. v.p. of their station operations (WDSU-TV, WDSU,
et al). Mutual’s first gen. mgi-., Fred Weber, who started
in NBC station relations in the early days, quit MBS to

run radio WDSU in New Orleans, sold his interest (in-

cluding CP for TV) to the Sterns, took over operation of

WFPG, Atlantic City, founded ill-starred uhf WFPG-
TV, headed TV-radio stations in Huntington, W. Va. be-

fore joining the Friendly Group (Laux-Berkman) as v.p.

and traveling factotum for its various stations.

* * * *

CBS’s first Washington representative was Harry C.

Butcher, an Iowa farm boy lured away from the National
Fertilizer Assn, by Bill Paley in 1929; he was Washington
v.p. 1935-42, then went to war as Gen. Eisenhower’s naval
aide, after the war set up in business for himself with
I'adio KIST, Santa Barbara, Cal. He became part owner
of TV station KEYT there, later sold, now owns KIVA

il



6

(TV), Yuma, Ariz. (Ch. 11) as well as his radio station.

Donald W. Thornburgh joined CBS as a network sales-

man in 1930, became asst. mgr. of Chicago office, went to

Los Angeles as v.p. in 1936, quit in 1949 to join Philadel-

phia Bulletin’s newly acquired WCAU & WCAU-TV,
is now its pres.; stations have been sold for record $20,-

000,000 to CBS (Vol. 13:51) and the popular Thornburgh
will stay until his retirement in about 2 years.

Onetime NBC page boy Otto P. Brandt was ABC sta-

tion relations v.p., 1950-51, also heading owned stations and

spot sales, when Mrs. Scott Bullitt engaged him to manage
her KING & KING-TV, Seattle; he now also directs her

other stations in Spokane & Portland.

ABC is also the alma mater of Ted Oberfelder, who
joined its WJZ promotion dept, in 1944, then managed
WABC, became v.p. for o-&-m stations in 1954, quit to

head a small rep firm awhile, then last year acquired radio

WKIX, Raleigh, N. C., which he actively manages. Gayle
V. Grubb, now heading Storer’s San Francisco sales office,

pi'eceded Buddy Sugg at WKY, served some 17 years in

Oklahoma City and quit to join ABC in 1945, becoming its

San Francisco v.p.

Then there’s Comdr. Mortimer W. Loewi, onetime Wall

Street operator, who quit world of finance to run DuMont
network & stations, now heads WITV, Ft. Lauderdale,

Fla., which he founded in 1953; he also owns the exotic

“Out of This World” resort there.

^ ^

Numerous other network alumni are in key station

posts who were top executives but didn’t quite Avin their

exalted v.p. letters. Roger Clipp, gen. mgr. of the Triangle

(Annenberg) group, started with NBC as commercial engi-

neer in 1929, was asst. mgr. for o-&-m when he went to

WFIL, Philadelphia, in 1935. Lee Wailes, Storer exec,

v.p., was an NBC executive 1931-40. Don McGannon, head

of Westinghouse stations, came from DuMont Network.

John T. Murphy, Crosley stations v.p., quit NBC station

relations to join WLW, Cincinnati.

Jay W. Wright returned to head KSL-TV, Salt Lake
City, after a long stretch as a top CBS engineer in N. Y.,

where he served with Jim Middlebrooks, now engineering

director for the Bullitt stations. Carl J. Burkland, exec,

v.p. of WAVY-TV & WAVY, Portsmouth-Norfolk, came
from CBS top echelons. Eugene S. Thomas, v.p.-gen. mgr.

of Omaha World-Herald’s new KETV, was sales chief of

WOR & WOR-TV for Macy’s and Teleradio before be-

coming exec. v.p. of its WOIC, Washington (now Wash-
ington Postfs WTOP-TV)

;
he is a past president of the

N. Y. Advertising Club.

Meredith’s Kansas City gen. mgr. of KCMO & KCMO-
TV, E. K. Hartenbower, was with NBC from 1933, rose

from salesman there to ABC Central div. sales mgr. before

joining KCMO in 1944. Richard B. Rawls, gen. mgr. of

Meredith’s KPHO & KPHO-TV, Phoenix, is an ex-ABC
station relations director. Norman Knight, pres, of

Teleradio’s WNAC & WNAC-TV, Boston, is also an ABC
alumnus, as are Dick Moore, pres, of Los Angeles Times’

KTTV and O. M. (Pete) Schloss, chairman of WIIC &
WWSW, Pittsburgh.

* * *

Note: Researching the foregoing, our curiosity was
piqued as to where other ex-network presidents & v.p.’s

are now—and we’ll have some interesting reports on them

later. Suffice to say now that NBC has the most grad-

uates, ABC next, CBS fewest—but latter has the most

(and wealthiest) retired v.p.’s.

Quietus on Subliminal: Outright ban on tv use of

subliminal perception processes—for advertising or any
other purpose—was voted this week by NAB’s TV Code
Review Board, hardening its earlier opposition to hidden
messages (Vol. 14:4). In 2-day Washington meeting Board
approved this amendment to rules for submission to NAB’s
TV board May 1 at Los Angeles convention:

“The use of the TV medium to transmit information
of any kind by the use of the process called ‘subliminal

per-ception,’ or by the use of any similar technique whereby
an attempt is made to convey information to the viewer
by transmitting messages below the threshold of normal
awareness, is not permitted.”

Action followed 4 months of “review & consideration”
during which at least one station—Paramount’s KTLA,
Los Angeles—scheduled experimentation with subliminal
process, then postponed it indefinitely (Vol. 14:6). No TV
station now has such plans, according to board chairman
Wm. B. Quarton of WMT-TV, Cedar Rapids.

“Whether the process works or not, or to what degree
it might work was not our main concern,” Quarton said.

“We acted because we believe the American public has a
right to approve or reject what comes over the home screen
and this requires that the public be consciously aware of
what it is viewing. Basically we concluded that ‘subliminal’

would not be good for the public, the advertiser or the
broadcaster.”

State legislatures were heard from on subliminal
issue, too. At Albany, N.Y. State Senate—without dis-

cussion—passed bill banfing below-threshold advertising
within state, sent it to Assembly this week for concurrence.
At Sacramento, Cal., State Senate earlier voted unani-
mously to urge Congressional enactment of law against use
of process on TV (Vol. 14:8).

In another action by NAB Code board, staff was
instructed “to proceed immediately with supplementary
monitoring of those Code stations whose historj’ has been
in substantial violation of the Code’s provisions.” NAB
spokesman told us that “relatively few” of 305 subscribers

to Code were included in supplementary monitoring, that
“virtually all” apparent violations involved infractions of

advertising rules. Staff findings will be reported at April

28 board meeting in Los Angeles.

Quarton named subcommittee headed by incoming
board chairman Roger W. Clipp of Triangle Stations (Vol.

14:12) to study possible Code revisions covering time
standards for advertising copy, multiple spotting, contests.

Other members: Richard A. Borel, WBNS-TV, Columbus;
Donald H. McGannon, Westinghouse.

First showings of TV Code documentary film produced

by Westinghouse and titled “A Welcome Guest in the

House” (Vol. 14:9) were scheduled this week in 23 cities.

Prints are available to Code members on loan basis.

FCC’s network hearing is delayed another week be-

cause of commissioners’ appearances before Harris sub-

committee (see p. 7). Multiple owners Meredith, Storer

& Westinghouse are now due to testify April 8. Hearing

then recesses, resumes April 15, ABC-TV Affiliates Com-
mittee leading off, followed by CBS-TV & NBC-TV affiliates

groups.

New network affiliate: KBTX-TV, Bryan, Tex. (Ch. 3)

joins CBS-TV April 1 under Extended Market Plan. It’s

also hooked up via microwave with KWTX-TV, Waco (Ch.

10) ; manager is the veteran M. N. (Buddy) Bostick.
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Cress Catechism: John S. Cross, asst, chief of State

Dept.’s telecommunications div., handled himself
' carefully during March 26 confirmation hearing

before Senate Commerce Committee, left Commit-
tee members with impression he could be counted

on to do a respectable job at FCC.
Not noted for self-deprecation. Cross did best

I

to set Senators’ minds at rest. At outset of hear-

ing he submitted 14pp., 4700-word biographical

sketch detailing his Federal service since 1931,

with emphasis on work at State Dept, since 1946.

[For our biographical and personality sketch, see

Vol. 14:12.]

“I am almost overwhelmed at the extent of

my activities,” Cross said in sketch, adding; “I

have earned the respect of my govt, and industry

I

associates who consider me a capable & honest
public servant on whom they can rely for fair &
just treatment.” It was “voluminous statement,”

Sen. Pasture (D-R. I.) observed. “Pretty long-

winded,” Cross said. Sen. Schoeppel (R-Kan.)

was impressed. “From the technical side, you
come very well qualified,” he said.

Cross achieved rank of Captain in the Navy in World
War II. His job in Naval Communications, he said, “was
comparable to that of an operating v.p. of a large world-

wide communication organization. Of course, I had con-

siderable help on all this as otherwise it would have been

impossible to accomplish a task of this magnitude. How-
ever, it was my responsibility and many millions of dol-

lars were expended on my judgment and administration in

building the outfit from practically nothing to a highly

efficient organization of worldwide scope . . . Few, if any,

officers in communications had combined technical and ad-

ministrative authority of such magnitude as mine.”

* * 4c

Catechism on Cross’ credos and opinions as a public

official produced these responses from nominee:

On Congressional intervention: “If any member of

Congress attempts to influence my vote on a matter, I

wouldn’t take kindly to it, sir.” But he wouldn’t be “so

stand-offy” that he’d object to member of Congress calling

on him to inquire about status of any case.

On White House intervention: “It would be identical,

sir, absolutely.” And he’d feel no overwhelming obligation

to White House for appointment—“not from a special

favor standpoint, sir, not at all.”

On FCC member accepting “honorariums” for

speeches: “I think that’s a matter of individual conscience.

It certainly wouldn’t sit well with me.”

On public servant accepting “favors which later may
embarrass him”: “I feel very strongly about that.”

On educational TV: “Well, I’m in favor of it.” He’d

want to know facts of any situation before deciding whether

any commercial applicant for unused educational channel

should be approved.

On pay TV: “That’s something I only know from what
I’ve read in the trade press.” But on tests proposed by
FCC, “I think the Commission is within its rights, so to

speak, to make that decision.” On other hand, he has no

“preconceived” ideas, thinks advice by Congress on issue

should be considered respectfully.

On FCC censorship of programming: “When you get

to tinkering with what they’re [networks & stations] going

to say and what they are going to do, from the standpoint

of the Govt., you’ve reached a pretty sad state of affairs.”

At same time, he doesn’t think present public service pro-

gramming by networks is adequate. “Public interest is

paramount.”

On whether FCC should be authorized to regulate

broadcasting profits: “I would certainly hope not.”

On multiple ownership of stations: “Monopoly is bad,

but there are such things as benevolent monopoly.” In

general, he doesn’t oppose newspapers owning stations.

On use of spectrum: “Sooner or later” FCC must have
complete study made by “impartial group” to determine
whether assigned frequencies are being utilized efficiently

by military & industry.

On his personal politics: “Is there any question about
my being a Democrat? No, sir.”

Harris Hearings Calm Down: A totally different
aspect has come over Harris subcommittee’s hear-
ings on “improper conduct” of FCC commissioners,
as result of this week’s brilliant 3-day performance
on witness stand of Comr. Rosel H. Hyde, but-
tressed by similar presentation by Comr. Robert
T. Bartley, which lasted only half day March 28.

Comr. Lee takes stand March 31, followed by
]l Chairman Doerfer. Former Chairman McCon-
i naughey is scheduled for April 2.

Hearing is off front pages of newspapers,
? doesn’t get much attention inside. But there’s

i more to come. It’s doubtful whether there will

' be anything like the disclosures in Miami Ch. 10
' case which led to resignation of Comr. Richard

A. Mack, but Harris group eventually is going into

. Commission decisions awarding Pittsburgh’s Ch.

II

4 (WTAE), Boston’s Ch. 5 (WHDH-TV), Indian-

l apolis’ Ch. 13 (WLWI). However, if these produce
*' “sensations,” it will be even more surprising than
t' the Mack story.

At beginning of Hyde’s testimony, he seemed, em-
battled, as subcommittee questions made it appear as if

there were something grossly improper in his acceptance
of hotel accomodations from NAB groups for making
speeches, while taking $12 per diem from Govt, for other

expenses he incurred on trips. Before he was through,
however. Congressmen were apologizing all over the place.

Said Harris (D-Ark.) : “No one who knows you doubts
in the slightest your integrity and honesty. There have been
improprieties but no intent to make them. It’s just a

pattern that has grown up over the years.” Earlier, Harris

had said:

“I am understanding of the fact that you’re distressed

over the situation, and appropriately so. You’d like to

do what would be proper. I understand your embarrass-

ment. But we look through & beyond these puny issues.

Our goal is to establish procedures so govt, officials can

proceed without embarrassment.”

Just before he got off stand, Hyde said: “This has

been a sickening thing. There have been reckless charges.

The charges hit the headlines. The answers have less

chance to catch up. I’m confident you’ll deal with this in

perspective and a sense of proportion. I hope you will



look at my actual record. There is no effect at all of

friendship, of social contacts. I trust you’ll find the

charges utterly unfounded.”

4: 4^

The usually mild-mannered ex-Chairman Hyde was
forceful, unhesitant and respectful throughout most of

testimony. But his dander was roused when subcommittee

counsel Robert Lishman suggested possibility of “penal”

offense based on recent opinion of Comptroller General

Joseph Campbell—holding there is violation of statutes

in accepting free hotel accomodations and taking govt.

$12 per diem at same time. This ruling, Hyde said, was
exactly opposite to 1954 opinion of Comptroller General,

under which he had operated. Lishman later said, apolo-

getically, that there was no intention of charging Hyde
with anything.

Lishman’s demeanor, generally, is quiet, straightfor-

ward—in strong contrast to the headline-seeking Dr.

Bernard Schwartz, whom subcommittee fired after violent

argument.

Total per diem accepted by Hyde on 5 trips investi-

gated by subcommittee was—$184. Hyde said that he’d

be happy to pay it if there’s any question of impropriety

—

“I’m no money grasper”—and that he usually lost money
on trips. A teetotaling Mormon, he drew laugh when he

told about an industi-y cocktail party for which host

alloted $22 for his “entertainment.” “I had my usual ginger

ale,” he said.

Subcommittee got nowhere discussing Miami Ch. 10

with Hyde. He said he had never discussed it informally

with Mack—except that Mack said “it’s a tough case”;

that he vaguely recalled meeting National Airlines pub-

licist Milt Dean Hill but never discussed case with him;

that only letter of recommendation he’d received was one

from former MBS pres. Edgar Kobak who urged Ch. 10

to go to A. Frank Katzentine—which he ignored.

* * * *

Hearing got into basic questions when Rep. Bennett

(R-Mich.) asked Hyde why it took 14 months for FCC
to reach final decision in Ch. 10 case after staff had been

instructed to draft decision for National Airlines. Hyde
replied delay was unavoidable because of Administrative

Procedures Act and 1952 amendments to Communications

Act. He urged removal of procedural burdens imposed

by latter.

Rep. Wolverton (R-N.J.), still smarting under dis-

closure by Katzentine attorney Paul Porter last week
(Vol. 14:12) that he pushed Commission to give “quickie”

grant to Camden, N. J. uhf application, said he was in

favor of law or rule making an attorney subject to dis-

barment if his client tried to use “influence” with FCC
or other agencies. He took so much time, was so repetitious,

that Harris finally cut him off—and Wolverton pouted from
then on. Wolverton also asserted that Govt, should give

officials sufficient funds for trips so that there’d be no

excuse for accepting industry hospitality.

t * * *

Comr. Bartley was queried about 8 trips. In virtually

all cases. Govt, paid his travel, association^ (mostly NAB
and its regional groups) paid hotel, and he accepted $12

per diem for other expenses. Bartley noted that he was
an assistant to his uncle Sam Rayburn, House Speaker,

when McFarland Bill was considei'ed in 1952; that Con-

gressmen working on bill understood that commissioners

could accept “honorariums” for making speeches. He said

he regarded payment of hotel bills as “a form of honora-
rium.” He also reported losing money on most trips.

Bartley noted that the late Sen. Tobey had conducted
hearing into manufacturers’ loans of color TV sets to com-
missioners—found no impropriety in it. As for set servic-

ing: “If any manufacturer has been servicing my sets,

I’d like to know about it, because I have several on the
blink.” He said Govt, shouldn’t have to buy experimental
sets for commissioners, said there’s nothing wrong in ac-

cepting sets on loan.

Rep. Flynt (D-Ga.) spoke up for Bartley, asserting
subcommittee has “no evidence of impropriety whatsoever.”
Regarding Miami Ch. 10 case, Bartley said he’d been
subject to no pressures. He asked for some legislative help
—such as removal of protest rule, removal of “separation
of functions” rule—to speed FCC processes. As it is, he
said, a TV applicant “gets more due process than a

murderer.”

There was more to-do in Court of Appeals this week.
National Airlines, which previously said it was glad FCC
is asking that case be remanded for reconsideration in light

of Mack’s participation (Vol. 14:11), now asks Court to

keep case. Airlines counsel asserted that Commission can
review case, change its decision if necessary, without taking
it back from Court.

Eastern Air Lines, which tried vainly to intervene in

case when it was before Commission, this week asked
Court to order FCC to let it intervene if case is sent back.

* *

Columnist Drew Pearson devoted March 27 column to

attack on Comr. Robert E. Lee. Lee wouldn’t comment, but
his friends are furious, asserting virtually every Pearson
charge is disproved by public record. Examples of charges
and answers: (1) “He voted to give more stations to

the big networks.” Actually Lee voted against CBS in

St. Louis, voted for deintermixture, favoring uhf, in all

9 cases. (2) “Voted for Senator Dirksen’s law firm in

Peoria, 111. after a member of the firm, Charles Caley, had
approached him.” Caley is pres, of WMBD-TV, no partner
of Dirksen’s, and Lee voted against him.

FCC appropriation of $8,900,000 for fiscal 1959—only

$50,000 less than full budget requested by Administration
(Vol. 14:3)—was voted by House this week as part of

$6,549 billion bill for independent offices. Money given FCC
by House, which sent bill to Senate, was $600,000 more than
fiscal 1958 appropriation, increase including funds to create

45 additional positions to eliminate backlog of AM radio
and safety & special radio services.

The $50,000,000 aid-to-educational-TV bill (S-2119)

introduced by Sen. Magnuson (D-Wash.) last year (Vol.

13:20-21) will be subject of hearings before Interstate

Commerce Committee starting April 24. Bill provides for

$1,000,000 for each state & territoi-y for equipment, with
states & territories to supply buildings & land, underwrite
operations & maintenance. Measure was given slim chance
last year, isn’t given much more now.

NBC’s WRC-TV, Washington (Ch. 4) started broad-

casting from new studios on Nebraska Ave. this week,
abandoning Sheraton-Park Hotel site. Allied Motion Pic-

ture Center Inc. (John T. Gibson, pres.) will occupy
quarters vacated by NBC. Norwood Studios Inc. and Wash-
ington Video Productions Inc. will open offices with AMPC,
which claims it will have most complete movie facilities

on East Coast outside N.Y.
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Local Service vs. Translators: fcc faces tough policy

question that promises to give it considerable trouble:

Should translators, which repeat big-city signals, be

allowed in small towns at risk of harming small, local

conventional stations? So far. Commission’s answer has

been “yes.”

It granted 2 translator CPs in Lewiston, Ida., and

they plan to repeat KREM-TV & KHQ-TV, Spokane. Local

KLEW-TV (Ch. 3) entered protest; Commission granted

protest, set it for hearing, but declined to stop translators

from building (Vol. 14:10). This week, KLEW-TV with-

drew protest, reluctantly and bitterly, stating:

“Because of the Commission’s failure to stay these

grants, the proposed translators are now under construc-

tion and the Lewiston residents are being urged to purchase

uhf receivers or converters for their present sets. Long
before this matter could be disposed of by hearing process

before the Commission, or the Courts if the Commission’s

decision should be appealed, the residents of the Lewiston-

Clarkston area would have invested a substantial sum of

money in uhf receivers and converters. Under these cir-

cumstances there would be a very heavy financial loss to

the viewers should protestant succeed in its efforts. It

scarcely needs to be pointed out that protestant would I'eap

nothing but ill will from such a favorable decision on

its protest . . .

“If the principles enunciated by the Commission are

to be followed, the gradual demise of local programming
in all single-station markets is inevitable. What is more,

the chance for evolution in such areas from single to 2- or

3-station operations is nil. These are prospects which

should not be taken lightly.”

* • * *

Deintermixture of Peoria, through removal of Ch. 8,

was upheld by Court of Appeals this week. FCC’s action

had been challenged by WIRL-TV, which won Ch. 8 in

comparative hearing, but Judges Prettyman, Fahy &
Burger (Burger writing decision) had this to say: “The
long range goal of the Commission was to encourage uhf,

and removal of potential vhf competition is a rational

choice of means to achieve this goal. The short range,

or ‘interim’ goal, was to ‘improve the opportunities for

effective competition among a greater number of stations.’

It was not arbitrary to conclude that the goal would be

better approached in Peoria by allotting it 4 technically

Control of WLOS-TV, Asheville, N. C. (Ch. 13) will

be held by Mitchell Wolfson’s WTVJ Inc., which already

holds 36.9%, according to application filed with FCC. It’s

;

paying $277,940 for 4276 shares (35.26%) held by Charles

I

B. Britt group, to bring holdings up to 72.1%. After trans-

j

action is consumated, new owners plan to exercise option,

1
* acquired from Asheville Citizen and Times, for 4276 addi-

' tional shares of unissued stock (Vol. 14:10). WLOS-TV
licensee Skyway Bcstg. Co. has application pending before

' FCC for sale of radios WLOS & WLOS-FM to C. W. Hogan
for $105,000 (Vol. 14:3). WTVJ interests own 20% of

I WFGA-TV, Jacksonville (Ch. 12) and 75% of WMTV,
• Madison (Ch. 33), with sale of latter to owners of KGLO-

I
TV, Mason City, la. awaiting FCC approval (Vol. 14:10).

[

WLOS-TV unaudited income statement shows $541,481

H
1957 income, $504,070 expenditures and deductions. Broker

r for sale of stock by Britt group was Blackburn & Co.

Assn, of Maximum Service Telecasters meets at Bilt-

||
more Hotel, Los Angeles, April 27.

equal uhf channels, rather than one superior vhf channel

and 2 inferior uhf channels . . . [WIRL-TV’s] views were

presented [in rule-making proceeding], but were not

adopted, and we can see no basis for saying the Commis-
sion’s decision was beyond its authority, or that the under-

lying fact findings were not supported by substantial evi-

dence, or that appellant was denied the procedural rights

due a protesting party in a rule making proceeding.”

More time to build, sought by CP-holder KSLM-TV,
Salem, Ore. (Ch. 3), should be denied, examiner Charles J.

Fi-ederick stated in initial decision. Grantee got CP Sept.

30, 1953, obtained 5 extensions, then sought to sell to

Storer Broadcasting Co. and move closer to Portland. It

argued that contract with Stoker prevented it from starting

construction before March 20, 1957. Frederick wasn’t per-

suaded, said: “An applicant should not be permitted to set

up its own ‘road block’ and then be rationally heard to say

that it was unable to go forward.” FCC’s denial of Storer

purchase, he said, “should have been ample warning, or at

least a strong portent, that the Commission meant that

[KSLM-TV] should go ahead with the construction of the

station which the Commission had authorized 3 years

previously. . .
.”

One applicant for Norfolk’s Ch. 13 pulled out—Nor-
folk-Newport News TV Corp. (Emil J. Arnold, pres.)

—

leaving 3 to fight it out: WVEC-TV (Ch. 15), WTOV-TV
(27) and Virginian TV Corp. (R. R. Richardson Jr., pres.).

Grant of Ch. 13, Alliance, Neb., to Western Neb. TV
Inc. (L. L. Hilliard, principal of KOLT, Scottsbluff) was
recommended by examiner H. Gifford Irion. Hearing was
on question of applicant’s finances, which were concluded

to be adequate.

CPs granted: Ch. 6, Nampa, Ida., to KYME, Boise

(Roger L. Hagadone); Ch. 76 translator, 'Twentynine

Palms, Cal., to Morongo Basin TV Club.

KGUL-TV, Galveston (Ch. 11), recently authorized to

shift to Houston, was granted waiver of rules to identify

itself as “Houston-Galveston.”

Allocations petitions filed: (1) By Paul E. Johnson,
Mt. Airy, N.C., to add Ch. 2 to Mt. Airy, substitute Ch. 8

for Ch. 2 in Greensboro, N.C., Ch. 13 for Ch. 8 in Florence,

S.C., Ch. 55 for Ch. 2 in Sneedville, Tenn., add educational

Ch. 8 to Charleston, S.C. (2) By WWLP, Springfield, Mass.,

to substitute Ch. 76 for Ch. 75 in Concord, N.H., Ch. 69

for Ch. 74 in Bennington, Vt.

Richard B. Biddle interests will control WOWL-TV,
Floi’ence, Ala. (Ch. 15), FCC this week approving stock

reorganization under which he now controls 1000 shares of

2000-share issue (half in name of his radio WOWL) ;

John Thompson, his stepfather, buys 250 shares for

$25,000; 0. B. Miley increases holdings to 500 shares, in-

cluding ex-shares of James B. Gambill & G. W. McBurney,
paying $37,500 for total

; C. V. Green owns 250 shares.

Hugh Ben LaRue, exec. v.p. & gen. mgr. of KTVR,
Denver, (Ch. 2), currently in sales negotiations (Vol.

14:8) is buying radio KHIL, Ft. Lupton, Colo, from
orchestra leader Han-y L. (Tiny) Hill for $80,000. Broker:

Blackburn & Co.

Call change: KMGM-TV, Minneapolis (Ch. 9) changed
to KMSP—FCC seeing “insufficient likelihood of con-

fusion,” as charged by KSTP Inc.

Translator starts: W73AA, Palmerton, Pa., also serv-

ing Slatedale and Slatington, began March 19 repeating

WBRE-TV, Wilkes-Barre.
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Another Picture on Wall: While Westinghouse and Syl-

vania work toward putting the TV picture on the wall via

electroluminscence (see p. 13), GE is researching ways to

do it via projection—and in color—at its Schenectady labs.

We learned this from Dr. William Glenn, GE physicist who
described a new projection development this week before

the Optical Society of America in Washington, later con-

ducted news conference.

Dr. Glenn’s basic paper showed how colorless, trans-

parent slides can be projected on a screen in color using

system of diffraction gratings. He added, however, that

the technique may have eventual importance in color TV
for both home and theater applications, bringing high

brightness, perfect color register and greater simplicity

to present projection systems.

His system. Dr. Glenn said, would eliminate the color

wheel from the Swiss Eidophor method planned for color

TV projection in theaters, and would eliminate sequential

color and substitute simultaneous color which actually re-

produces a greater part of the visible spectrum than the

ordinary 3-primary system of color TV does.

GE’s first step will be to develop a commercial Eido-

phor system for color TV projection using Glenn’s system.

This could be marketed in less than 5 years. A smaller

version of Eidophor is now under development for bars and
public places. Color TV projection at home, he said, will

be possible with a still smaller version.

Electronic housekeeping? New RCA pres. John L.

Burns, speaking March 28 at Northeastern U, Boston, in

vein that chairman David Sarnoff is noted for, envisaged

home of future wherein everything will be controlled from
a “Household Electronic Center.” For example: “Simply

by pushing a few buttons [it] will set up the family sched-

ule for an entire day: rouse you from your sleep in the

morning, close the windows, start the coffee-maker &
toaster, cook the bacon & eggs, open the garage door,

warm the car. While you and your wife are away from
home during the day [it] will take care of such chores as

washing the dishes, doing the laundry, regulating the heat,

cleaning the house, guarding against burglary and fire,

paying the milkman. When you return home in the eve-

ning, the Electronic Center will see to it that the dinner is

ready and the TV set is tuned in to your favorite pro-

gram.”

Canon 35 Contempt: Omaha Circuit Judge James
English faces contempt of court citation by Neb. Attorney

General Clarence S. Beck in state’s Supreme Court for

permitting KMTV and its i-adio KFAB to broadcast part

of mm’der trial proceedings. Beck cited Canon 35 of

American Bar Assn., banning microphones ,& cameras in

courtrooms, which was adopted by Supreme Court in 1951

as section in code of judicial conduct. In editorial broad-

cast March 27, KFAB v.p. & gen. mgr. Lyell Bremser
lashed out at “horse-&-buggy” rule, pledged “our moral

support’^ to Judge English.

Debate over Canon 35, American Bar Assn, interdiction

against cameras in courtrooms, is scheduled for annual

meeting of Ohio Assn, of Broadcasters in Cleveland’s Hotel

Carter April 11. Colo. Supreme Court Chief Justice Otto

Mooi'e, who permitted first TV-radio access to murder

trial in Colo., will present case against Canon 35; Chicago

attorney Wayland B. Cedarquist takes other side. Among
other talks at convention: “The Broadcaster and the FTC,”

by FTC Comr. Robert Secrest, former Ohio Congressman.

Network Pacts Rejected : NABET members voted
1057-825 to reject 2-year national contract negotiated by
their leaders with NBC & ABC (Vol. 14:9), according to
nearly complete ballot tabulation at union’s Chicago head-
qusrrters this week. And, in another rank-&-file revolt,

“Caucus of Performers in TV Filmed Commercials” pro-
tested Screen Actors Guild agreement with makers of
commercials which followed strike authorization vote (Vol.

14:10), group complaining that union failed to obtain
re-run payments for “wild spot” commercials. Action by
NABET members forces resumption of parleys to replace
agreement which expired Jan. 31. Meanwhile, SAG served
formal contracf^cancellation notice on Republic Pictures &
subsidiary Studio City TV Productions (neither now in

film production) in dispute over failure to negotiate addi-
tional payments to actors for post-1948 features leased to
NBC stations (Vol. 14:4).

Money to operate WOR-TV, N. Y. for educational TV
daytime (Vol. 14:11-12) appears assured, N. Y. state leg-

islature this week approving bill giving educators $600,000
for TV, sending it to Gov. Harriman. Just how educators
will use facilities is the question, explored in amusing fash-
ion by Jo Ranson in March 26 Variety: “The Mafia and
Madison Ave. maneuverings are child play compared to

the intrigue of some intellectual educators currently
finagling to get aboard the N. Y. Board of Regents-WOR-
TV platform . . . Educators have much in common with
the acting profession. They thrive on credits and it’s al-

leged that a kinescope of an educational program bearing
the production credits of a metrop)olitan group could
easily be scuttled in upstate N. Y. on many grounds, but
principally on the ‘who-do-the-big-town-educators-think-
they-are-anyway’ beef.”

TV audience survey in 209 markets, issued this week
by American Research Bureau, includes percentage of TV
homes (with uhf conversion also)

; stations received in

each market; proportion of homes able to receive each
station; frequency of viewing, and stations viewed most
(with 1st & 2nd preferences) for both daytime and eve-

ning. ARB director James W. Seiler said survey notes all

significant changes in broadcasting facilities, network affil-

iation. New are county-by-county coverage of California
and complete information on community antenna recep-

tion. “A-to-Z” (Abilene to Zanesville) rep>ort involved
systematic directory sampling with 200-500 completed tele-

phone interviews in each market.

Community antenna operators lost out this week, in

3rd Circuit Court of Appeals, in their effort to reverse

Tax Court ruling that subscribers’ initial payments for

connections should be classified as ordinary income. Tax
Court decision was upheld unanimously. Operators had
argued that initial charges are “contributions to capital.”

National Community TV Assn, is polling its board to de-

termine whether to appeal to Supreme Court.

Power increases: WIMA-TV, Lima, 0. (Ch. 35) began
programming March 19 with 195-kw. WSAU-TV, Wausau,
Wis. (Ch. 7), which has been operating from new' Rib Mt.

site, completed installation of 25-kw' RCA transmitter and

boosted power to 316-kw March 21.

Recommended reading: Timebuyers’ attitudes tow'ard

program ratings, as disclosed by NBC Spot Sales Opinion

Panel, reviewed in March 24 Broadcasting magazine. In-

cludes opinion quotes from 45 agency timebuyers out of

326 replies to suiwey.



STEREO STRIVING FOR CONPATIRILITY: Big question mark in the future of stereophonic
sound is true compatibility — a system of recording monaural and stereo sound on

the same disc, each of which can be reproduced with good quality.

Problem came dramatically to life this week when Columbia Records and CBS

Labs demonstrated its new recording system (Vol. 14:12) before a large group of

engineers attending IRE convention in N.Y. Reaction was mixed. As an attentive

;

listener, we came away with the impression that stereo was sacrificed in order to
' achieve high-quality monaural reproduction — and we weren't alone in this opinion.

It was agreed, however, that a big step forward had been taken toward compat-
ibility. Some found both the monaural and stereo "agreeably pleasant." Still others

I expressed the opinion stereo is being brought along too fast, needs refinement, more
engineering before going on the market. Compatibility was recognized as of prime
importance if millions of records now in libraries are not to be made obsolete.

Dr. Peter Goldmark, pres, of CBS Labs and pioneer in the 'development of LP
records, in the manner of ebullient creators, told his listeners Columbia Records
would be ready this fall to switch all production to compatible discs. Goddard
Lieberson, Columbia Records pres., on the other hand, said a final decision has not

' been made, that there would probably be period of transition during which duplicate
monaural and stereo recordings would be issued. Many of those present doubted stereo

1 ever would take over monaural records as stereo has taken over tape.

If compatible records are an early flop — or take too long to develop — the
phono makers feel they are protected by "flip-over" cartridges with two needles —
one for 45, 33 & stereo, other for 78. Manufacturers we have contacted plan to
play it safe and use "flip-over" cartridges in forthcoming stereo phono lines, not
depend on release of compatible recordings.

Chief engineer Wm. Faulkner of V-M , a major supplier of record changers to
I the phono industry, expressed opinion "perfection in stereophony will not come for
I some time, but present systems provide pleasant listening."

Week's stereo developments revealed one thing ; Disc stereo is on its way to
' become a great new business in the home entertainment field — but some inventions
1 must yet be made and much engineering needs to be done before it reaches the

j

state of perfection of which it is theoretically capable.

I REMOTE TUNING-NOW A MAJOR TREND: Nearly all major TV set makers will have remote -

I control tuners in their new lines to show distributors in June. That's for sure
' now — and there's no denying credit to Zenith for setting the pace with its "Space
, Command" unit and its timely and effective promotion. Zenith's round-screen "port-

j

hole" innovation of a decade ago may have been a flop, and its publicity-rich Phone-
I

vision campaign sort of moribund right now, but it really hit the jackpot with its
' appealing lazy-man'

s

remote tuning device.

i Cost seems to be main deterrent to immediate widespread use of "wireless"

I'
remote-control tuners, as it was with wired units which it seems also developed too

fii many "bugs" in operation. Moreover, it's not adaptable to old sets. But it now
i; seems that most of the engineering "bugs" have been ironed out.

There's no denying that remote-control has strong customer appeal ; that it is
. a gimmick that helps sell sets, especially the too-slow-moving high-end items.

i| Its success with remote control may or may not account for unverifiable trade
T talk that Zenith now is in third or fourth place in unit sales — after RCA and GE-
<1 Hotpoint — and perhaps running a close race with aggregate private brands including

11
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Silvertone line made by Warwick & Pacific Mercury which also have enjoyed a surprise
upsurge in the last year or two. Admiral, Motorola, Philco, Sylvania, Westinghouse
still are to be reckoned with and doubtless would dispute the reports. Only EIA
knows; it gathers weekly production and sales figures — but it is honor-bound not
even to whisper or hint at figures or relative rankings.

:j:

After hearing such enthusiastic comments on remote-control tuning at the
EIA conference last week, we decided to check further into plans for the upcoming
TV lines, found that manufacturers who have it will keep it, make improvements;
most others will have units in one shape or another — wired or "wireless," "fork
tuner" or "coil," with or without volume control, most with on-off switch, all with
channel changer. It's a trend already well established.

Only disparaging comment we heard came from Sylvania which had remote control
in its 3L957 line, took it out in 1958, doesn't plan to revive it. "Too costly, not
enough sales appeal," a spokesman told us.

Trend is definitely away from remote-control units wired to the set . However,
some makers, like Allen B. DuMont Jr., mgr. of DuMont Labs receiver div. , believe
"wireless" types are not yet sufficiently reliable to bring to market. He says,

too, wired unit does better job, can't get lost — or turned into space toy by the kids.
=i« * *

Big RCA definitely plans to introduce remote tuning in its upcoming line.

Just which variety is not disclosed — but it certainly will operate without wires.
Magnavox likewis'e will have remote-control. Philco, which claims to have been first
with wire remote-control in 1950, has engineered several units since that time and
is expected to have a new version in June — probably wireless.

Motorola's v.p. for consumer products marketing , S.R. Herkes, said: "We have
wireless remote tuning; we'll continue to have it and may expand on it." Motorola's
remote is called "Golden Satellite," uses a coil which sends signal to turn the set

on or off, change channels. Zenith's "Space Command" uses tuning fork principle.
In addition to on-off and channel changing, it "mutes" sound. GE now has remote
control which changes channels only; refinements and additions are in the works.

Admiral's "Son-r" is a wireless unit which, we are told, certainly will be continued
in new line. Emerson reports working on a "wireless" remote, now has wired unit.

How much does remote-control add to retail price of the set? A substantial
amount, yes. However, few if any of the units can be purchased apart from the set

so the exact additional cost at retail cannot be computed. Such figures as we were

able to get indicated a range from $40 for the wired version to a top of $100 for
more complicated "wireless" devices. ^

'

TV-Radio Production: tv set production was 91 , 416 week ended March 21 vs. 88,598
preceding week & 129,754 in 1957. Year's 11th week brought production to 1,080,445 •

vs. 1,264,517 last year. Radio production was 170,655 (40,218 auto) vs. 170,434

(41,942 auto) preceding week &. 328, 540 (126,352 auto) last year. For 11 weeks

production totaled 2,271,039 (754,841 auto) vs. 3,241,321 (1,442,472 auto).

Industry TV sales in 1958 should be 6,000,000 units

despite slow first quarter, Motorola pres. Robert W. Galvin

told sales meeting; this week. He said that back in Oct.,

Motorola had discounted expectations for first 6 months of

this year, lowered sales targets accordingly, was now on

course or slightly ahead. “We’re not ready to join gloom

parade,” he said, pointing to distributors’ 5% inci’ease

in car radio sales, 28% increase in hi-fi, over comparable

1957 periods. He expects 10% April-Sept. increase in

portable radio and addition of 700 production workers on

TV lines for April, May & June. But there was gloom

elsewhere. Current depressed condition of entire appliance

industry should be considered a norm which will continue

for years, Chris Witting Jr., Westinghouse consumer
products v.p., told Edison Electric Institute meeting in

Chicago this w'eek. He said that shortages of consumer
goods following World War II created abnormal boom
which has been over since 1955; that coming population

and income rises will create demand for appliances but

won’t equal industry ability to produce; that “we must
consider that today’s market is normal”

Annual convention of Armed Forces Communications

& Electronics Assn, scheduled at Sheraton-Park Hotel,

Washington, June 4-6.

1
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IRE Emphasis on 'Missiles Era': With electronics

now in a predominantly “missiles era,” so well

\ described by EIA pres. Dr. W. R. G. Baker (Vol.

14:12 & Special Report), this week’s IRE conven-

tion in N. Y., attended by some 55,000, with nearly

1200 exhibition booths, gave relatively little at-

i

tention to “entertainment electronics.” Principal

exception was stereophonic recording (see p. 11).

Among the few papers scanning the technical

TV frontier were 2 on “picture-on-the-wall” or

“mural” TV—but both put commercial possibilities

years into future.

Dr. Robert M. Bowie, Sylvania research lab

: v.p., reported successful scanning of flat electro-

luminescent screen “by means of electronic ver-

tical and horizontal computer circuits into which
were built a special circuit for suppressing annoy-

I

ing cross effects otherwise observed.” Here’s his

I’ comment on commercial possibilities

:

“We are all painfully aware that the public has

- demonstrated its unwillingness to pay very much more

I

for an improvement even if the improvement is color. It

appears doubtful that the public will pay extra to have

its TV as a mural decoration . . . All in all, it appears

that the commercial advent of mm-al TV is not imminent.

. Before the day of mural TV arrives, however, there will

be ample use for the technique of the Sylvatron and

similar devices in other forms of data display such as

battlefield suiweillance, missile tracking, stock market list-

ings and many others where the high speed and low costs

,

of mural TV will not apply.”

Frank J. Healy, Sylvania Lighting Products pres.,

disclosed that first military contract for prototype using

“Sylvatron” for automatic target tracking of surface

ships had been obtained from U. S. Naval Training Device

Center, Port Washington, N. Y.

Westinghouse came up with new flat-screen device

nicknamed “Elf”—from “electroluminescent” and “ferro-

electric.” Novelty of Westinghouse’s approach is use of

ferroelectric storage & control. Dr. E. A. Sack reported

that experimental models 14 -in. thick had achieved bright-

ness 3 times that of conventional screens, with 200-1

contrast. His view of commercialization:

Trade Personals: Marvin G. Whitney, .John Htevejis,

Charles A. Nicholas promoted to new posts of v.p., Hoff-

man consumer products div. . . . Dr. Robert M. Bowie pro-

moted to v.p. of Sylvania Research labs; Melvin E. Lowe
named manager Missile Systems lab . . . Howard Spellman,

traffic sales mgr. of RCA International Sales, retires after

50 years . . . B. T. Setchell, pres, of Setchell-Carlson Inc.,

New Brighton, Minn. TV-electronics mfrs., assumes duties

of gen. sales mgr. formerly held by Harold E. Tyler, now
on indefinite leave of absence . . . Theodore A. Flynn named
to new post of sales promotion mgr., Packard-Bell . . .

Nello Coda promoted to chief engineer, Erie Resistor elec-

tronics div.; George P. Taylor to mgr. of electrical engi-

neering; Leonard V. Waytenick to superintendent of elec-

tro-mechanical div.; Francis R. Young to chief engineer . .

.

I

Leon Seldin, ex-IT&T, rejoins DuMont as asst, sales mgr.,

instrument div. . . . Itay Zipf, ex-Interstate Supply Co.,

named St. Louis district sales mgi'. for Sylvania . . . Deirdre

Budge, ex-Parents Mayuzine, named to new position of

“It should be remembered that commercial TV repi’e-

sents the most demanding application for any solid state

display. High picture quality, rapid picture rate and
minimum cost ai-e rigid requirements of a commercial
device. Therefore, it seems clear that military equipment
—including applications which cannot be performed with
any present-day conventional devices—will be operating

with a solid state screen long before the average American
enjoys ‘mural size’ TV on the living room wall.”

TV bandwidth reduction techniques were described by
W. F. Schreiber & C. F. Knapp, Technicolor Corp.—as

much as 4-to-l, through use of computer coding. So far,

they said, only 2 brightness levels have been achieved, but

full tone scale is feasible.

Sylvania got its 110-degree set on market almost twice

as fast, using “parallel approach” in planning, as it would
have with conventional “sequential approach,” according

to Robert R. Thalner, Sylvania Home Electronics chief

engineer.

With “sequential” method, he said, engineering doesn’t

start until styling is done. Then procurement & production

follow finalization of engineering design. In “parallel”

technique, job is broken into components, and all planning

goes ahead simultaneously.

Sylvania’s planning, Thalner said, put its 110-degree

set on market 6 months before anyone else did: “The set’s

acceptance by the public is history and the slim TV
i-ecciver of today was born.” He warmed, however: “To
reap the full benefits from the parallel approach, every re-

lated part of your planning program—including suppliers

—must be dovetailed. Valuable time can be lost unless

your suppliers have a planning philosophy to match your
own. No matter how well oriented your planning is, a
default by a supplier at a crucial point could very easily

disrupt your entire program. Without the daily, and some-

times houi’ly, contact between responsible managers that

this system demands, it would be foolhai'dy to attempt it.”

General Instrument announced an “economy priced”

miniature silicon power rectifier. Chairman Martin Bene-
dek said that they can be produced for 40^-$1.50 each,

compared with $l-$20 for present units; that TV receivers

alone have “annual sales potential of $5-$10,000,000 an-

nually”
;
that “within 2 years silicon rectifiers would re-

place other types in virtually every set made.”

women’s editor, RCA information dept. . . . Alfred H.
Tamarin elected a v.p. United Artists Recoi’d Corp. &
United Artists Music Corp.

u

George Silber, Rek-O-Kut pres., elected chairman of

Institute of Hi-Fi Mfrs., succeeding Avery Fisher, Fisher

Radio pres., who remains board member.

Ohiluary

Paul W. Hessinger, 50, ex-general manager of RCA
Victor Mexicana, Mexico City, died in a Philadelphia hos-

pital on March 2 after a long illness. He joined RCA in

1930, served in the Mexican post 1950-1956. Two years
ago he transfen-ed to RCA Intel-national Div., Clark, N. J.,

as a financial analyst.

Comdr. Sydnie A. Greenleaf (USNR ret.), 79, who
helped develop radio compass, once directed national hook-
up of amateur radio operators for Naval Communications
Resei-ve, died at Naval Hospital, Bethesda, Md., March 22.

Surviving arc widow, 4 daughters.
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Financial Reports;

C BS INC. MANAGEMENT is asking its stockholders

to vote, at annual meeting April 16 in studio at 49

E. 52nd St., N. Y., against proposal of Mrs. Stella K.

Sterne, stockholder, that capital stx’ucture be revised to

have only one class of directors and that right of cumu-
lative voting now reserved for Class A dii’ectors be

privileged B group. Seven of each class are to be elected

to one-year tenns. Company holds present system is work-
ing well and sees no reason for change.

There are 4,342,598 of Class A, 3,538,802 of B out-

standing. Class A directors nominated, and their holdings:

Heni-y C. Bonfig, v.p., 206 shares A, option on 7831, no B;
Louis G. Cowan, pres, of CBS-TV Network, 100 A pur-

chased March 12, 1958, option on 7500 A at $25 under

employment incentive agreement; Arthur Hull Hayes,

pres, of CBS Radio, 126 A, option on 8037 A; J. A. W.
Inglehart, partner, W. E. Hutton Co., 12,154 A, 4326 B;

Robert A. Lovett, partner. Brown Brothers Harriman &
Co., 4589 A; Millicent C. McIntosh, pres, of Barnard Col-

lege, 12 B; Samuel Paley, retired, 21,012 A, 34,691 B.

Class B directors: Arthur L. Chapman, pres., CBS-
Hytron, 500 A and option on 7725 A; Ralph F. Colin,

counsel, 3154 A; Merle S. Jones, pres., CBS-TV Stations,

100 B, option on 7725 A; Leon Levy, pres, of Delaware
River Terminal Inc., 46,236 A, 125,270 B; Goddard Lieber-

son, pres., Columbia Records, 206 A, option on 7673 A;
William S. Paley, chairman, 126,285 A, 707,108 B; Frank
Stanton, pres., 111,517 A, 32,877 B. Chainnan Paley’s stock

represents 2.9171? & 19.987c, respectively, of each class, or

10.577^ of all outstanding shares of the corporation.

Report discloses that director Inglehart, as agent for

recent $20,000,000 deal for purchase of WCAU-TV, WCAU
and related properties (Vol. 13:51), gets $100,000 fee

personally, his firm another $100,000, if contracts are con-

summated. It also shows top 1957 officer-director salaries

as follows: Bonfig, $53,230; Chapman, $62,615; Hayes,

$76,923; Jones, $94,932; Lieberson, $89,999; Paley, $299,807;

Stanton, $299,807. Law fii-m of Rosenman, Goldmark, Colin

& Kaye was paid $207,460 for legal services.

HS HS 5*5

Storer Broadcasting Corp. holds annual meeting at

Miami Beach offices April 8, meanwhile supplements recent

annual report (Vol. 14:8) with this report on officer-director

1957 compensations and stockholdings: George B. Storer,

chairman, $75,150 (holds 1,089,140 shares Class B); J.

Harold Ryan, senior v.p., $20,050 (5500 common & 100,000

Class B). Lee B. Wailes, exec, v.p., $64,017 (13,000 & 150);

Stanton P. Kettler, v.p. operations, $59,017 (11,200 & 150);

William E. Rine, v.p., radio operations, $52,827 (10,000 &
150); George B. Storer Jr., v.p., TV operations, $41,512

(2000 & 150); Charles V. McAdam, director, $100 (5000);

Mervin B. France, director, no compensation nor stock-

holdings; John E. McCoy, v.p., planning & finance, and

secy., compensation not given, holds 600 & 150.

Twentieth Century-Fox earned $6,511,218 ($2.49 per

share) in 52 weeks ended last Dec. 28 vs. $6,198,419 ($2.34)

previous year, consolidated report showing film rentals

(including TV) increased to $117,537,070 from $112,780,-

869. Sharp decline was noted in 4th quarter last year,

earnings dropping to $887,360 (36^) from $3,016,320

($1.14) in same 1956 pei'iad.

Percy West, of First National City Bank, N. Y., elected

a director of Emerson Radio.

Admiral’s first 1958 quarter is down from 1957, but
second-quarter upturn should continue through rest of
year so that business should make “notable gain” over
1957. This comment by pres. Ross Siragusa highlights
1957 report released this week, reflecting feeling that’s

general throughout industry. Admiral report shows 1957
sales dropped to $172,663,167 from $185,880,606 in 1956,
profits to $965,067 (41^ per share) from $1,504,024 (64f)—consolidated figures including operations of subsidiaries
in Mexico, Italy, Brazil, for first time. TV-radio sales,

report states, maintained about same proportion of indus-
tiy total, while home freezers and air conditioners went
up in face of industi*y downturn and defense orders were
about same. Canadian Admiral was said to be largest

manufacturer of TVs in that country, and half-owned Ad-
miral of Australia also ranks as the top TV set producer
in that country.

More top officer-director salaries for 1957, as reported
in current proxy statements: Sylvania (stockholders’ meet-
ing in Boston’s Sheraton Plaza Hotel, April 24)—Donald
G. Mitchell, chairman-pres., $150,000 (owns 3396 shares
common) ; Robert E. Levris, senior v.p., $54,069 (8428
shares); Frank J. Healy, senior v.p., $53,855 (3874); Max
F. Balcom, consultant & ex-pres., chairman, $36,000 under
5-year retirement contract (3600). Indiana Steel Products
Co. (meeting April 10, Valparaiso, Ind.)—Robert F. Smith,
pres., $54,000 (1128 shares, wdfe 250); Anthony J. Astrolo-

ges, v.p.-treas., $30,000 (762). Decca Records (meeting
April 8, N. Y.)—Milton R. Rackmil, pres., $42,500 and
$125,000 as pres, of Universal Pictures; Leonard Schneider,

exec, v.p., & gen, mgr., $49,000; Samuel Yamin, secy.,

$32,500.

Sprague Electric eanied $2,220,101 ($1.78 per share)
on sales of $46,187,481 in 1957 vs. $2,176,297 ($1.75) on
$44,659,844 year earlier, chairman Robert C. Sprague &
pres. Julian K. Sprague reporting that “modest gain” re-

flected small increases in both commercial & military

business. However, final quarter last year showed decline

from 1956 period because of “sharp curtailment in the

procurement of military electronic equipment as well as

a degree of softness in the market for entertainment elec-

ti'onics,” and reduced operations are expected during first

6 months this year.

Oak Mfg. Co. earned $1,084,130 ($1.65 per share) on
sales of $20,875,613 in 1957 vs. $1,784,105 ($2.72) on
$24,902,554 in record high 1956. Decline in profits & sales

was attributed in annual report to “sharp fall off’ in com-
ponent orders from TV set makers in Nov. & Dec. Defense
business ran slightly ahead of 1956, trend expected to

continue in 1958, according to chairman Elof Sandstrom

& pres. Robert A. O’Reilly.

Amphenol had record high earnings of $1,686,594

($3.02 per share) on sales of $31,410,903 in 1957 vs.

$1,257,987 ($2.88) on $27,318,319 in 1956. Results last year

included returns from Danbury-Knudsen Inc., acquired in

Aug. (Vol. 13:32).

Avco earnings slipped to $2,797,723 (30<* per share)

on sales of $70,580,470 in first fiscal quarter ended Feb.

28 from $3,119,876 (34<‘) on $83,194,479 year earlier, when
comeback from net loss of $16,387,847 in 1956 was started

(Vol. 14:4,9).

Dividends: Gross Telecasting, 40c on common and

7(^^ on Class “B,” both payable May 9 to stockholders of

record April 25; Packard-Bell, 12C April 25 to holders

April 10; Warner Bros., 30C May 5 to holders April 12.
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AT&T Seiilemeni Aired: Long-promised Congressional

j

investigation into the 1956 consent decree settlement of the

i Govt, anti-trust suit against giant AT&T (Vol. 12:4) got

L underway this week before a House Judiciary subcommit-

P
tee, amid partisan charges of “favoritism” and “persecu-

I
tion.” Nub of the issue—whether settlement did or did

i
not make a vast store of AT&T patents readily available

to the industry—^was scarcely touched on as company wit-

I nesses detailed negotiations leading up to the decree.

Chairman Celler (D-N. Y.) charged that the Govt.’s

original purpose—to separate Western Electric from par-

ent AT&T—had not been accomplished because of the

I “soft attitude” of Justice Dept. Horace P. Moulton, AT&T
v.p. & gen. counsel, countered that such divorcement was

not “justified” and would have been “contrary to the public

i interest.” He insisted, moreover, that the decree was a

j
harsh one; that it “restricts future business activities of

the Bell System to furnishing regulated communications

services, manufacturing equipment of the type useful in

providing these services, and doing work for the Govt.”

Said he: “There is nothing in existing law that so con-

fines the activities of any other regulated business.”

Ranking Republican on subcommittee, Rep. Keating

(R-N. Y.), replied to Celler that original complaint “may
, have asked for much more than Govt, could reasonably

expect in court” and “an attitude of intransigeance” might

have resulted in “no relief at all.”

, Committee questioning disclosed Defense Dept, “memo”
I to the Justice Dept, stating that bringing the anti-trust

: suit to trial would hamper company’s defense work by tak-

i ing too much time of key executives. T. Brook Price, ex-

, AT&T gen. counsel, testified that, after Defense Dept,

intervention, then-Attomey General Brownell suggested

the company accept a consent decree.

Investigation is expected to go on for several weeks

with strong possibility it may never get around to the

merits of the case but confine itself to probing Justice

i Dept, procedures under Republican administration.

Govt. Eyes Co-op Funds: TV industry’s excise tax

problems were complicated this week by an Internal Rev-

enue Service proposal to collect excise taxes on certain

cooperative advertising allowances. In switch from pre-

vious “informal” policy, IRS now seeks to tax the co-op

ad pools built up by long-standing industry practice. Pro-

posed rule published in Federal Register, March 22 (pp.

1931-32) and available from Govt. Printing Office for 15^,

states “any unpublished ruling of IRS, insofar as it is

inconsistent with the regulations in this part, is revoked.”

It gives industry 30 days to file comments or seek public

hearing. Subject will be principal topic at meeting of EIA
tax committee in Washington, April 1. Chairman Lewis
D. Spencer, Motorola, said legal complications are “enor-

mous,” expects extensive litigation since tax would cost

industry “millions.”

Intercontinental TV via satellites is envisaged by
President Eisenhower’s Science Advisory Committee in

“Introduction to Outer Space” report released by White
House this week. Citing present transoceanic transmission
obstacles. Committee headed by Dr. James R. Killian Jr.

said: “To solve this knotty problem, satellites may be the

thing, for they can serve as high-flying radio relay sta-

tions. Several suitably-equipped & properly-spaced satel-

lites would be able to receive TV signals from any point
on the globe and to relay them directly—or perhaps via a

second satellite—to any other point.” Outer space stations

would be powered with solar batteries—“able to keep work-
ing for many years.”

COMMON STOCK QUOTATIONS
Week ending Friday, March 28, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD, BROD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5. D. C.
120 Broadway, New York 5, N. Y.

NEW YORK STOCK EXCHANGE
1958 Wk. 1958 Wk.

High Low Stock and Div. Close Chnge High Low Stock and Div. Close Chnge

9‘/4 7 Admiral 8% -% 350 300 IBM 2.60 345 4-14
19% AmBosch .30e. 21% +V? 32% 29% IT&T 1.80 32

16% 13 AmBcstg-Para.l 15% -% 414 36% l-T-E CirB .45e 38 4-1%
37 '4 32% AmMach&F 1.60 36% -% 7% 6% List Indust %e. / -%

174'/4 167% AT&l 9 171% -% 43% 36% Litton Ind 414 -1%
26 '4 22% Amphenol 1.20 . 254 +!'/» 154 13% Loew’s 13% -4
294 26 Arvin2 274 -% 37 30% Magnavox l%b. 36 -%
/‘/4 5% Avco .lOe 6 -% ' 28% 26 Mallory 1.40b.. 26 -%

25% 20% Beckmlnstl%f 23% -|-14 88% 76 Mpls. H’ll 1.60a 85% -%
53 44% Bendix Av 2.40. 48 -1 42% 384 Motorola 14... 37% -2%
32% 28% Burroughs 1. . . 30% -1% 8% 7% Nat'IThea4.. 9 4-%
18% 15% Clevite%e.... 16% -% 38% 30% Paramount 2... 33% -4
29% 244 CBS "A" lb... 274 -14 17 12% Philco 16 4-4
28% 24% CBS "B” lb... 27% -% 35 30% RCA la 32 -14
16% 12% Col Pictures %t 14% -h% 24% 214 Raytheon l%t. 24 4-1%
35 27% Cons Elec .40... 33% -4 7% 5 Republic Pic. .

.

6 -4
25% 194 Cons Electron.. 26% -t-1% 34% 32% Sang Elec 1.80. 324
16% 13 Cor-Dub .20e.. 13 -1 16% 13% Siegler.80 134 -%
8b 74% Corning Glass la 84 -4 3% 2% Sparton 3% 4-4
3%i 3 Davega 3% -t-% 20% 18 Sperry Rand .80 18 -4

3b 30 Daystrom 1.20.. 33 +4 8% 6 Standard Coil.

.

74 4-4
16% 13% Decca 1 14% -f-% 16% 144 Stanley-War 1.. 16% 4-4
214 14 Disney .40b 19% -1% 32 29 Stew Warner 2b 29% -%
106% 97% East Kod 1.55e. 105 -f4 244 20 StorerBcstgl.80 224
34% 29 Emer Elec 1.60. 33 -% 374 314 Sylvania 2 36% 4-%
b% 4% Emerson Radio. 6 -|-% 304 26% Texas Instru. .

.

30 -%
84 7 Gabriel .60 8% +y» 554 41% ThompProd 1.40 444 -14
6b% 55% Gen Dynamics 2 57% -14 264 23% Tung-Sol 1.40b. 25 -1%
64% 594 Gen Electric 2.. 604 -% 254 21% 20thC-Fox 1.60. 24 -4
6 4% Gen Inst. .15g.. 6% -1-1% 20% 15% United Art 1.40. 20 4-%

41 34% GenPrEquip2.40 36% -1% 22% 19 Univ. Piet la... 21% 4-14
30 25 General Tire .70b 25 -1% 19 16% Warn Bros 1.20. 19% 4-%
43% 40% Gen Telephone2 42% -i-% 654 60% Westingh El 2.. 62 4-%
24% 21 Hoffman Elec 1. 24% -f% 151 120% Zenith 3a 147 -34

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists.. 3% -l-% Hazeltine 1.40b. 33% -4

45 344 Allied Con la. . 404 -14 2% 2% Herold Ra .20.. 2% 4-4
154 13% Amer Electro 4 14 +'A 4% 3% Int Resist .20... 4% 4-%
94 8% AssocArtProd . . 9% -|-% 6% 4% Lear 4% -%
9% 7% Audio Dev .05d. 8% -4 % % Muntz TV 4
10 7% Belock Inst %t. 8% -% 7 5% Muter Co. %t.. 3

Vz % C & C TV % -l-Hi 7 5% Nat'l Telefilm.. 5% -4
3% 2% Clarostat .15g.. 3% 1% 1 Nat Union El... 1% 4-4
4% 3 DuMont Lab. . . 4 6% 2% Norden-Ketay.. 3 -4
4% 2% Dynam Am 3% -% 3% 3 Oxford El .lOr .. 3
13% 10 Electronic Com. 12% Philips El 14 4-1
7% 6% Electronics Cp.. 7 -% 8% 6% Servomech .40. 7% -4
31% IWz Fairch Cam

/

2 g. 24H 4-lYz 6 3% Skiatron 3% -%
24% 17i4 General Trans.. 21 -% 4% 34 Technicolor 3%

Globe Un .80... 15% -% Trans-Lux .20g. 4% -4
3% 2% Guild Films.... 2% -%
OVER THE COUNTER AND OTHER EXCHANGES

(Latest Available Data)
Bid Asked Bid Asked

Advance Ind 1% 24 Magna Theatre . 24 3
Aerovox 5 5% Maxson (W. L.) .05 . 5 5%
Airborne Inst 41% 44 Meredith Pub 1.80a . 30% 33
Altec Co .80 74 84 National Co. (4% stk) . 11% 13
AMP Inc .50 18 19 Oak Mfg. 1.40 . 13% 15
Ampex 554 60 Official Films .10 1 14
Baird Atomic 74 9 ORRadio . 18% 194
Cinerama Inc 14 1% Pacific Mercury TV 5% 6
Cinerama Prod 1% 2 Packard-Bell .50 12 13
Cohu Electronics 6% 74 Panellit 54 5%
Collins "A" .35 12 13 Perkin-Elmer 244 26
Collins "B” .35 12 13 Philips Lamp (U% of par) .

.

34% 36
Cook Elec. .40d 174 184 Reeves Soundcraff (stock) .

.

2% 3
Craig Systems 44 5 Sprague Electric 1.20 30 33
DuMont Bestg 7% 9 Taylor Instrument 1.20 28 30
Eitel-McCullough (5% stk)... 264 29 Tele-Broadcasters 24 34
Elec Assoc (stk) 34% 37 Telechrome .30 8% 9%
Erie Resistor .40b 6% 7 Telecomputing 4% 4%
Friden Ind. 1 474 50 Teleprorhpter (stock) 6 7
Giannini, G. M 14% 15 Time Inc. 3.75 614 65
Granco Products .05 14 14 Topp Industries (stock) .... 9% 104
Gross Telecasting 1.60 17 18 Tracerlab 5% 6%
Hewlett-Packard 224 24 Trav-Ler 1% 1%
High Voltage .lOg 30 31 United Artists 5 54
Hy'con 24 3 Varian Associates 15% 16
Indiana Steel Products 1.20a. 18% 19% Victoreen Inst 44 5
ferrold 14 2 Webcor .15e 13 13%
Ling Industries 2% 2% Wells-Gardner 7% 8
Leeds & Northrop .60b 20% 22 WJR Goodwill Station .50d.. 11% 12%
Machlett Labs .25g 154 164

Rates of dividends in table are annual disbursements based on the last quarterly or semi-
annual declaration. Unless otherwise noted, special or extra dividends are not included,
a Also extra or extras, b Annual rate plus stock dividend, d Declared or paid in 1957
plus stock dividend, e Declared or paid so far this year, f Payable in stock during 1957-
estimated cash value on ex-dividend or ex-distribution date, g Paid last year, h De-
clared or paid after stock dividend or split-up. k Declared or paid this year, an accumu-
lative issue with dividends in arrears, p Paid this year, dividend omitted, deferred or
no action taken at last dividend meeting, r Declared or paid in 1958, plus stock dividend
t Payable in stock during 1958, estimated cash value on ex-dividend or ex-distribution
date, y Liquidating dividend.



Network Radio—No Time for Requiem
BY ROBERT W. SARNOFF

President, National Broadcasting Co.

UCH IS BEING WRITTEN about the parlous state of

network radio. A financial and programming re-

trenchment by one radio network has touched off specula-

tion on the precarious future of all radio networks. In the

sense that this speculation ventilates the true facts of net-

work radio’s lean financial position, it is helpful; in the

sense that it implies a new crisis facing the networks

generally, it is harmful because it is incorrect.

I can speak with some authority on the relationship of

trouble to network radio. Since 1953, the NBC Radio Net-

work has had a cumulative loss of about $9,000,000. In one

particularly grim year, our losses totalled more than

$3,000,000; Since radio’s salad days of the late ’40s, we
have gone through countless organizational changes in the

radio network, through severe cost-pruning exercises,

through repeated crises meetings with affiliates, through

endless ventures into new programming—always with the

goal of finding an operational pattern that would permit

radio network survival in the age of television.

New Awareness of Radio’s Values

To me personally, the current talk of crisis seems

strangely outdated. If it were 3 to 5 years ago, I could

better relate it to our own experience. Then, many network

affiliates were at the breakaway point. Most of our major

sponsors had pulled out; radio salesmen couldn’t get a foot

in the doors of the bigger agencies; the network’s annual

dollar volume was melting away to nothing.

But today all this is changed, not only with NBC but

with network radio as an entity and as a concept. There is

a new philosophical awareness of its values, which is re-

flected in the amount of interest it stimulates, and a

practical awareness which is reflected in a tangible intake

of dollars. Radio salesmen walk about Madison Avenue
today like men reprieved. They can discuss million dollar

deals with key executives without apology for star gazing.

Most of the advertising giants who underwrote the radio

networks in their pre-TV heyday are now back in, although

not in the massive fashion of a decade ago.

True, the major radio networks are on record that they

lost money last year. But the important consideration, at

least as it relates to NBC, is that our loss was substantially

less than that of the previous year. For the first time

since 1953, the loss gTaph reversed direction, and the I’e-

versal continues at an accelerated pace into this year. We
are now talking about a break-even point without rubbing

a rabbit’s foot when we do. I believe we will reach it, and

soon.

Why The Renewed Confidence

Several things have happened in the last 18 months to

give me this confidence. In August of 1956, I put a new and

youthful management team in the radio network headed by

Joe Culligan, then 38 years old, a salesman with a mis-

sionary belief in the power of salesmanship and with an

inborn desire to sell iceboxes to Eskimos. The problem

facing him, to sell some of the then current program prod-

uct against the power and glamour of TV, was even more
challenging than iceboxes. As a first step, Joe and his

associates revamped the product—top, middle, and bottom.

They established a strong news-on-the-hour operation.

and a unique hot-line service to handle news flashes; they

introduced a morning program lineup of broad commercial

appeal; they created a Stardust plan at night which lured

the greatest stars of TV back into radio as a profitable

sideline. They freshened up Monitor with new program
inserts. They threw out most of the old selling concepts

and introduced a flexible pattern that let radio pick up the

nickels-&-dimes left over from TV, plus fresh money at-

tracted by the tremendous cumulative radio audience that

could be reached at hard-to-resist cost.

Above all, they conceded the living room to television

—

and fashioned an image of radio as a companion in the

kitchen, on the beach, in the car, at summer camp.
As these programming and sales concepts began leav-

ing their imprint, the new management took a further step

on the comback trail at our affiliates’ meeting last year in

New York. With a bluntness unusual in any business rela-

tionship, we told our radio affiliates a basic decision faced

them : If they wanted to maintain the NBC Radio Network
service, they would have to carry more of our programs in

network option time and on a more systematic basis. A
national network lives by its national circulation. If it

hasn’t that circulation to sell to national advertisers, it

can’t exist.

Affiliates Asked to Choose

We asked the affiliates to weigh this decision in terms

of their own self-interest, but on a long-range basis. By
1960, there probably will be 4000 radio stations [there are

now about 3200 AMs, 580 FMs] in the United States of

which only a few hundred can expect to be network af-

filiates. These are the stations, we maintained, which will

stand out like beacons in their communities; these are the

stations that alone will have the distinctive plus of reliance

on, and identity with, the worldwide programming re-

sources of a national network.

So the choice facing them was to go the jukebox sta-

tion route—in which case the network couldn’t survive—or

stay with the network and build for the long-term future

as part of a communications network that not even TV
can rival in totality of national coverage and its speed of

communicating with all the people.

The response to that meeting was dramatic. Clearance

of our network programs has since increased an average

15%. With the additional circulation thus delivered, na-

tional advertisers have found the NBC Radio Network an

increasingly valuable buy. As sales have inci*eased, com-
pensation to the stations has increased. The amount of

money we are paying NBC radio affiliates has quadrupled

over 2 years ago.

I am consciously a little boastful in recounting the

progress of the new radio management. It has, without

exaggeration, snatched NBC Radio back from the Potter’s

Field of broadcasters. It has also given new vitality to the

concept of network radio as a national communications in-

strument and as an effective vehicle for national adver-

tising.

My primai-y concern therefore is that an occasional

failure of a programming concept, with the inevitable

losses involved, not be interpreted as confirmation that all

netw'ork radio is on the skids. It isn’t.
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SUMMARY- INDEX OF THE WEEK'S NEWS^ April 5> 1958
ZENITH'S McDonald lashes networks for "thought con-

trol" of Congress and public on pay-TV issue, evoking

sharp reply by CBS's Salant (p. 1). Texts (pp. 7-10).

COMMUNITY ANTENNA SYSTEMS not common carriers,

FCC rules in 2-year-old "complaint" filed by small-

town station operators fearing harm to local TV (p. 2).

HARRIS INTERIM REPORT on FCC not harsh on individ-

uals but recommends laws to tighten loose practices.

Questions of law violations left to Justice Dept. (p. 3).

FLINT'S CH. 12 CP being reaffirmed for WJRT. Commission
frowns on proposals to shift Ch. 12 out of Flint, WICU's
Ch. 12 out of Erie. Other FCC actions (p. 5).

EUREKA, CAL. PUTS SECOND station on air as repeater

of Redding, Cal., bringing total to 536. Other reports

on upcoming stations (p. 5).

DeGRAY SUCCEEDS EASTMAN as ABC-Radio pres., latter

out with others; Aubrey returns to CBS-TV, which ups

Dozier and della Cioppa to Hollywood v.p.'s (p. 6).

CONOR. MCDONALD'S NEW PUBLICITY PITCH: Whatever else you may think about Zenith's
pres. Eugene F. McDonald — and he's not a man to ignore, especially as a competent
& successful manufacturer and merchandiser — you must concede he's one of cleverest
publicity hoiands in the land. His method is provocation , controversy, anything to
get his name and Zenith mentioned — for it helps sell goods. We doubt whether any-
one has ever gotten so much free advertising mileage out of a single subject, over
so long a period, as he has squeezed out of pay TV .

That issue has been shelved temporarily , as everyone knows, at Congressional
behest after open and aboveboard hearings in which the networks and the overwhelming
preponderance of TV stations opposed it (Vol. 14:9).

We now give you herewith (pp. 7-10) McDonald's latest effusion which, like
so much of his previous output along similar lines, would be another smart publicity
gimmick worth its weight in ad linage were it not for the point-by-point reply of

CBS's scrappy Richard S. Salant, printed alongside.

This time it's a letter he sent to selected newspaper editors and Congress-
men, raising the bugaboo of "thought control [by] 2 or 3 men in New York." Burden
of a rather nastily worded pitch — he even gratuitously sideswipes Eric Johnston and
foreign aid, an utter irrelevancy — is that the networks pushed a button, forced
their affiliates to oppose pay TV, and thereby unleashed a horrendous flow of anti-

pay TV reaction. The charges are so obviously aimed at CBS (though other implica-

tions are clear, too) that Salant undertook to demolish the charges one by one.

What's implicit in the McDonald tirade , which almost says so outright, is that

anti-pay Congressmen and Senators are such easily-swayed dopes , so fearful Of TV and

BASEBALL AND RACING seasons point up TV-radio own-
ership of teams and nags. Some onetime professional

baseball players at the FCC (p. 10).

THEATRE OWNERS DEFIED by Republic Pictures, which

starts "day & night" drive to sell post-1948 movies to

TV following big NBC station deal (p. 16).

Manufacturing-Distribution

PLANS TO TAX CO-OP AD FUNDS draws strong protest

from industry. EIA committee gets hearing before

IRS on proposed new rule (p. 12).

PROMISE OF STEREO BY FALL comes from many quar-

ters. Prospect looms for duplicate stereo and monaural
releases, (p. 13).

ADMIRAL AND FTC SETTLE advertising case over picture

tube size disclosure; set industry precedent (p. 14).

HIGHEST PAID EXECUTIVES last year were Zenith's Mc-
Donald & Robertson, each over $400,000. Other re-

munerations, rumored expansion plans (p. 15).



its political influence, so subservient to the network lobby, that that's why pay TV
failed to get an immediate go-ahead for tests. He seems to believe station manage-
ments , let alone members of Congress, have no minds of their own — and that the
networks have manipulated Congress and the public better than he has with his own
well-heeled publicity machine and very substantial representation in Washington.

McDonald's tirades are frequently ignored by his opponents, who hesitate to
get into a hissing contest. But Salant, doubtless with the approval of Paley and
Stanton, couldn't let this one pass — and he takes on the old master with a letter
addressed to McDonald that's simple, straightforward, documented.

Knowing the McDonald tactics of old , it's plain to us that he's again trying
to play newspapers against TV , just as he tried to play the movies against TV.
Mainspring of all his publicity campaigns is the indefatigable Ted Leitzell . Zenith
public relations director, an old newsman, backed as usual with a fat purse.

Aware that we too seem to be playing into McDonald's hands by giving so much
space to his dark mutterings — that we may be abetting the old dodge of I-don't-
care-what-you-say-about-me-as-long-as-you-spell-my-name-right — we're printing the
unabridged letters so that you can judge the case for yourself.

>1̂ * *

Note ; Since we're taking a rare editorial stand, you may ask just what we,
from our informational vantage point, think about pay TV. We make no bones about it— and it can't be said that we're prejudiced simply because McDonald has been so
harsh a critic of TV and so seldom a user of the TV (or radio) advertising medium:

Except for closed-circuit potentials , now being tested by commercial and edu-
cational interests, we think pay TV promises little more than pie-in-the-sky . We
don't share the broadcasters' apprehension that tests might hurt free TV. Quite the
contrary, if they're properly supervised, kept free from stock-j obbing and free from
publicity maundering, they might be worthwhile. But not on Zenith's terms.

Neither Zenith nor anyone else has so far offered any definitive programming
plans. They've signed up nothing even conditionally by way of programs not avail-
able to free TV (except maybe new Los Angeles Dodgers & San Francisco Giants) ; have
no real commitments for promised first-run movies, stage plays, operas, symphonies,
educational courses — and would seem to have little prospects of getting them.

We're convinced any fair test of pay TV would fail so ignominiously that the
chimera of toll TV would finally dissipate.

THREAT OF GOVT. CATV REGULATION RECEDES: ^ real victory for community antenna system
operators emerged from FCC this week — almost obliterating the spectre of govt,
regulation. Decision came in 2-year-old case involving "complaint" filed by group
of small-town TV & radio stations (for list, see p. 14) which feared CATV systems
would stymie local stations. They asked the FCC to declare systems "common carriers"
and to proceed to control their rates and services (Vol. 12:14).

Commission turned stations down flatly , and here's nub of its reasoning, as

given in Public Notice 58-311, full text of which will be available in 1-2 weeks

from Govt. Printing Office: "Fundamental to the concept of a communications common

carrier is that such a carrier holds itself out or makes a public offering to pro-

vide facilities by wire or radio whereby all members of the public who choose to

employ such facilities and to compensate the carrier therefor may communicate or

transmit intelligence of their own design and choosing. .. The choice of the specific

intelligence to be treinsmitted is, therefore, the sole responsibility or prerogative
of the subscriber and not the carrier."

CATV operator makes choice of what he gives subscriber, decision goes on to

say, thus differs significantly from basic concept of common carrier. Commission
also notes that even if CATV systems could be called common carriers there's serious
question whether FCC could actually "restrict or control the entry or operation of
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CATV systems in the interest of protecting or fostering TV broadcast service in par-
ticular communities — which appears to be the real objective ’Of complainants...
For example, common carriers are not required to obtain any certification or other
authorization under Sec. 214(a) of the Act to construct or operate 'local, branch,
or terminal lines not exceeding 10 miles in length.'" Also, Commission says, most
CATV systems have equipment located within single state, thus presenting "substan-
tial question" whether they're involved in interstate commerce. Commission vote was
5-0, Bartley abstaining, Lee not participating.

Not only is shadow of Federal govt, control practically banished by decision
but CATV operators believe their cause will be helped considerably before state
utility commissions — some of which have declared systems common carriers, though
most such rulings are being contested in courts.

HARRIS REPORT STERN-RUT NOT FIERCE: FCC really comes off quite well in this week's
Harris subcommittee report on "personal misconduct." Report is no whitewash, but it

names no names, cites no specific allegations of law violation, passes buck for pos-
sible prosecutions to Justice Dept. It calls for laws to tighten up Commission's
activities — and even some commissioners say "amen" to that.

Interim report was issued April 4 (18pp., available from the Govt. Printing
Office), adopted unanimously, and at news conference Chairman Rep. Harris (D-Ark.

)

said " this phase" of investigation is over . However, he said, group will go further
into FCC, at same time it works on SEC & FPC. He said some 20-25 more comparative
TV cases will be studied but that further hearings won't be held "until we have more
facts." Other FCC matters to be studied: anti-trust, patents.

Report is certainly more temperate than might have been expected from the
kind of ruckus raised at times during last few months. For example. Comptroller
General is scolded for his "ambiguous" rulings on commissioners' expenses; accept-
ance of honorariums for speeches is regarded as "stretching" original Congressional
intent; acceptance of color sets, etc. is regarded with "serious doubt" because
experimental days of the equipment may be past.

Not a word in the report, however, of self-reproach for what everyone in

the industry knows — and what the Moulder-Harris hearings themselves brought out
— is the most persistent if not most pernicious "influence" lobby of them all;

Senators, Representatives, other politicos seeking special favors.

Justice Dept, has picked up ball and its grand jury investigation of TV cases
continues. It's known that jury has called witnesses in Miami Ch. 10 and Pittsburgh
Ch. 4 cases. Though there's talk of Harris subcommittee and jury going into others
— such as Indianapolis' Ch. 13 & Boston's Ch. 5 — jury hasn't called anyone.

Report says legislative recommendations will be made in 4 areas

:

(1) Code of Ethics . Law should require FCC to adopt & publish code, revise
it from time to time. It should cover ex parte contacts, acceptance of loans and
gifts, "excessive fraternization" with industry, etc. But report states that laws
& codes aren't enough; that FCC members must remain "sensitive at all times." SEC
this week publicized 19-point code along those lines.

(2) Honorariums . Cut them out of Communications Act. Report states that
original intent of law was to provide acceptance of payment for technical books and
technical papers, but it's stretching law to take money for "delivery of good-will
speeches on the occasion of semi-social or promotional industry gatherings or at
[inauguration of stations] or other affairs publicizing industrial developments."

(3) Ex Parte Contacts . Law should be amended to prohibit anyone from talking
to commissioners or staff about adjudicatory cases — unless such communications
are made public. Subcommittee said it wants to study further whether to impose
similar restrictions in rule-making proceedings. "It seems illogical," it said, "to



let the law remain silent in a case of rule-making where, as a result of the Com-
mission's action, a TV channel in a particular commxinity may be added or deleted."

(4) Removal of Commissioners . Law should definitely provide for removing
members for "neglect of duty or malfeasance in. office, and for no other cause."

Report said subcommittee wants to look further into ; (1) Method of selecting
or designating chairmen. (2) Powers of chairmen. (3) Powers of Budget Bureau.

(4) Commissioners' terms of office and salaries.

This week's concluding sessions comprised testimony of Comr. Robert E. Lee,
former chairman George C. McConnaughey, former member Frieda B. Hennock — plus the
brief reappearance of Chairman John C. Doerfer, members T.A.M. Craven & Frederick
W. Ford. [For details, see below.]

Windup of "Impropriely" Hearing: This week’s final

testimony, in “personal conduct” phase of Harris

subcommittee’s inquiry into FCC (above) was
more of the same heard in recent weeks—Govt,

“per diem” payments on trips, hotel bills, “influ-

ence” in comparative TV cases—but with a few
novelties and nuggets.

Brief appearances were made first by FCC
Chairman Doerfer, members Craven & Ford,

former member Webster. Principal development

was Chairman Harris’ criticism of commissioners

for taking too many trips, accepting industry en-

tertainment and gifts. Doerfer got off his chest

a blast at “influence peddlers who haven’t got any
influence” but “give agencies a bad reputation.”

Comr. Lee was on stand for some time, and his testi-

mony was similar to others’—that he took $12 per day

from Govt, while on trips; that he let industry groups

pay hotel bills; that no one ever pressured him in TV
cases; that he “fraternized” with industry to extent neces-

sary to learn about industry’s operations. Regarding ex-

penses, he said: “I have one simple test, and that has been

not to make a profit on a trip.” His income tax returns,

he said, show he lost $132 on trips in 1956, $200 in 1957.

Lee said phone calls he made to Cleveland lawyer

Charles Steadman were “personal,” had nothing to do with

Miami Ch. 10 case. He also denied vehemently the charges

in Drew Pearson’s column last week that he reversed de-

cisions because of influence of GOP bigwigs (Vol. 14:13).

* * *

Former Chairman McConnaughey was questioned at

length about contacts with industry people, Republican

committeemen, etc.—but asserted none influenced his de-

cisions in comparative TV cases, though some tried to tell

him “what good people” were stockholders in their appli-

cations. Here’s how he approached decision making:

“When initial decisions were rendered, I generally

studied them and read them and went over them and I

pretty much had made up my mind how I was going to

vote even before oral arguments.” If examiners weren’t

reversed occasionally, there would be no need for a Com-

mission, he said.

McConnaughey said he had lunch with Robert Choate,

principal of WHDH-TV, Boston Ch. 5 winner, but that he

steered conversation away from case; same, he said, with

Forrester A. Clarke, of Ch. 5 loser Mass. Bay Telecasters.

Commerce Secy. Weeks never discussed Ch. 5, he said.

White House contact was counsel Gerald Morgan, Mc-

Connaughey said, but they talked only about security

matters, except that Morgan sometimes inquired why TV
cases weren’t moving faster.

Rep. Peter Mack (D-Ill.) tried to find out why Mc-
Connaughey called Richard Mack in Fla. in April 1955

even though latter wasn’t due to start with FCC until

July 1. McConnaughey said he simply wanted to know
when Mack was coming because FCC needed all 7 members.

Sen. Holland (D-Fla.) this week released statement

telling how he came to recommend Mack for job. He said

Mack had done “outstanding work” on Fla. utilities com-
mission, came to him and Sen. Smathers (D-Fla.) in 1951

to ask help in getting on ICC. Holland said that he and
Smathers tried to get Mack on ICC, FCC & FPC before

finally persuading administration to put him on FCC; that

McConnaughey said he was “favorably impressed” with

Mack before appointment.

McConnaughey also testified his law firm doesn’t have
any clients who appeared before him in adjudicatory mat-
ters—though he said that wouldn’t be improper.

* * * *

Former Comr. Frieda Hennock hasn’t changed. In her

testimony, she was as vehement as ever in advocacy of

educational TV and uhf, and in attacks on “monopoly.”

Now a counsel for Zenith, pushing pay TV with former
colleagues and with women’s & educational groups, she

repeated Zenith’s charges that “2 or 3 men in N.Y.”

control what is seen on TV (see p. 1). She asserted that

the 3 TV networks, AT&T “and all the other monopolistic

interests in this field” were responsible for getting her

“kicked off unceremoniously” from FCC.
She came to rescue of “brother commissioners” who

had color sets on loan. She said CBS put one in her apart-

ment and disrupted her decor. As for trips, she said

industry never paid her hotel bills—but her colleagues

shouldn’t be chastised, because they support families.

Miss Hennock (now Mrs. Wm. Simons, wife of Wash-
ington realtor) examined subcommittee’s 16pp. list of long-

distance phone calls she made during tenure, said they

were to promote educational TV. She credited former

President Truman for reserving educational channels, said

he called all commissioners to White House, told them he

had never asked any agency for anything before but that

he was asking FCC to reserve the channels.

Discussing “excessive entertainment,” Miss Hennock
asserted she learned moie by attending NAB convention

in Los Angeles than she possibly could by stajdng in

Washington. There, she said, she learned the problems

of little broadcasters who couldn’t afford to come to Wash-
ington and lobby with commissioners. Incidentally, FCC
members still plan to attend upcoming NAB convention

in Los Angeles.

Air was full of gallant comments during Miss Hen-

nock’s testimony. Congressmen complimented her appear-

ance, her fight for educational TV, etc.



New and Upcoming Stations: kviq-tv, Eureka, Cai.

(Ch. 6) began operating April 1 as community’s second

outlet and as NBC affiliate, bringing total stations now on

air to 536 (92 uhf). KVIQ-TV gets network programs via

off-air pickup of KVIP-TV, Redding, Cal. (Ch. 7), 94 mi.

away, using tower on Mt. Pierce, 25 mi. S of Eureka. It

has 5-kw RCA transmitter and 200-ft. self-supporting

tower with 3-bay antenna on Humboldt Hill Rd. Co-equal

owners are KVIP-TV and pres.-gen. mgr. Carroll R. Hauser.

George C. Fleharty, KVIP-TV, is national sales mgr. for

both stations; Frank M. Brown, ex-radio KHUM, Eureka,

KVIP-TV program director; Otto Becker, chief engineer.

Base hour is $200. Rep is Hollingbery.

5k

In our continuing survey of upcoming stations, these

are latest reports from principals:

KXAB-TV, Aberdeen, S. D. (Ch. 9), planned as

affiliate of parent KXJB-TV, Valley City-Fargo, N. D.

(Ch. 4), has changed target to June 1, reports pres.-gen.

mgr. John W. Boler. Transmitter order has been changed

to 10-kw Standard Electronics, scheduled for May 15 de-

livery. Work on studio-transmitter building starts in

April. It has 400-ft. Stainless tower on hand, but con-

struction has been held up by weather. RCA antenna now
is scheduled for May 1 installation. Base hour will be

$150. Rep will be Weed.

WCHU, Champaign, 111. (Ch. 33), planned as satel-

lite of parent WICS, Springfield (Ch. 20), will be delayed

until WICS boosts power next June to 512-kw, using 1000-

ft. tower at new site 10 mi. E of Springfield, reports gen.

mgr. Milton D. Fricdland. WICS base hourly rate is $250.

Rep is Young.

WMUB-TV, 0.xford, 0. (Ch. 14, educational) has

changed target to Sept., writes Stephen Hathaway, director

of broadcasting for grantee Miami U. RCA 1-kw trans-

mitter is on hand, construction of studio-transmitter house

has begun and 6-section helical antenna was installed on

320-ft. Truscon tower week of March 10.

WKBM-TV, Caguas, P. R. (Ch. 11) has transmitter-

studio building ready atop Cerro Marquessa Mt., but hasn’t

set target as “heavy moisture” prevents installation of

equipment until power line is installed, writes owner Ralph

Perez Perry, also operator of WSUR-TV, Ponce (Ch. 9)

and radio WKVM, San Juan. DuMont 5-kw transmitter

has been ordered and 200-ft. Lehigh tower is ready. Rates

not set. Rep not chosen.

Equal Time Verdict Upheld: Broadcasters are im-

mune from libel suits resulting from equal-time political

I

speeches, N.D. Supreme Court ruled April 3, upholding
' lower court verdict for radio WDAY, Fai’go, in 1956 elec-

•
l

tion case (Vol. 13:41). Farmers Union sued station for

< statements made by Senatox'ial candidate A. C. Townley,
» who had been given time under Sec. 315 of Federal Com-
i: munications Act. Holding that WDAY was compelled by
# law to broadcast Townley’s speech, court said: “Since the

power of censorship of political broadcasts is prohibited,

' it must follow as a corollai-y that the mandate prohibiting

censorship includes the privilege of immunity from lia-

’ bility for defamatory statements made by the speaker.”

Farmers Union was expected to appeal to U.S. Supreme
k Court. Pres. Harold E. Fellows of NAB, which intervened

in case as friend of court, hailed verdict as helping to

settle one of “phoniest” issues facing broadcasters, hoped
' “it will provide a stepping stone to final resolution, on

I a national scale, of our dilemma.”

Lively Commission Agenda: fcc got its teeth into

some tough cases this week, came up with whole passel of

substantial decisions. Among them:

(1) Instructed staff to draft decision again granting

WJRT, Flint (Ch. 12). Case has been in courts and out

since first decision May 14, 1954. FCC also told staff to

draft rule denying protests against WJRT’s change of

site from Clarkston to Chesaning, Mich.

(2) Voted tentatively to keep WICU’s Ch. 12 in Erie,

Pa. and WJRT’s Ch. 12 in Flint, by instructing staff to

come up with decision denying rule-making which would
have shifted Ch. 12 from Erie to Cleveland and/or Akron
and from Flint to Saginaw-Bay City-Flint or to Ann Arbor.

(3) Finalized initial decision giving uhf (Ch. 36)

operator KTVI, St. Louis, full possession of Ch. 2, on

which it now operates. Decision followed merger deal

whereby competitor Louisiana Purchase Co. (Lon Hocker,

pres.) is to acquire stock in KTVI (Vol. 14:6,8).

(4) Denied protest of KVI, Seattle, against start of

operations by KIRO-TV (Ch. 7).

(5) Made Walla Walla, Wash, all uhf by finalizing

rule-making deleting Ch. 5 & 8, adding Ch. 44 & educational

Ch. 50, making Ch. 22 commercial—Comr. Bartley dissent-

ing.

(6) Denied petitions of WFAM-TV, Lafayette, Ind.

(Ch. 59) and WDAN-TV, Danville, 111. (Ch. 24) to shift

Ch. 10 from Terre Haute to either city.

Commission started two rule-making proceedings: (a)

To shift KTVH’s Ch. 12 from Hutchinson to Wichita, Kan.
—Comrs. Bartley & Ford dissenting, (b) To substitute

Ch. 79 for Ch. 22 in Clarksburg, W. Va., Ch. 22 & 73 for

Ch. 47 in Pittsburgh, Ch. 33 for Ch. 73 in Youngstown

—

Comrs. Doerfer & Ford dissenting. The petition to add
Ch. 22 to Pittsburgh had been filed by educational WQED,
Pittsburgh (Ch. 13), which wants an additional channel

for educational programs in area. Youngstown move was
sought by WXTV (Ch. 73) which wants the lower Ch. 33.

Site-move granted WTVD, Durham, N. C. (Ch. 11) per-

mits it to move transmitter from point 9 mi. north of

Durham & 20 mi. north of Raleigh to point 32 mi. south-

east of Durham & 10 miles southeast of Raleigh, raise an-

tenna from 1010 to 1510 ft. FCC held up, however, pend-
ing more infoi-mation, application of KTVW, Tacoma,
Wash. (Ch. 13) to move from 5 mi. east of Tacoma to

Queen Anne Hill in Seattle and to increase power from
100 to 316 kw. [For details of foregoing, see TV Addenda
26-J herewith.]

ADVERTISING AGENCIES: Howard Munce promoted 1o

a v.p., Foote, Cone & Belding; John L. Rigotti named v.p.,

Chicago, succeeding Frank F. Buck who shifts to general

management staff . . . Farrell Gilmore elected a v.p. of

Ted Bates & Co.; George W. Craigie, Christopher P. Lynch
& Albert J. Petcavage named asst, v.p.’s . . . Elliott W.
Plowe and Robert Stark elected v.p.’s of BBDO . . . Robert
S. Marker promoted to v.p. of MacManus, John & Adams
. . . Alfred Goldman elected a v.p. of Reach, McClinton &
Co. . . . Martin Solow, ex-Wilbur & Ciagnio, named exec,

v.p. of Wexton Adv. . . . Don Blauhut promoted to direc-

tor for TV-radio, Parkson Adv., N. Y. . . . Miss Reggie
Schuebel heads N. Y. office at 515 Madison Ave. of new
Maurer, Schuebel & Fleisher, also continuing in charge of

broadcast relations with Guild, Bascom & Bonfigli Inc.;

Robert Maurer, ex-Henry J. Kaufman & Assoc., and Henry
Fleisher, recently publications director for AFL-CIO, will

headquarter at 1025 Connecticut Ave., Washington. . . .

Doyle W. Lott named a v.p. of Grant Adv.
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Personal Notes: Alexander W. Dannenbaum Jr., v.p.-

sales, Westinghouse Bcstg. Co., and Wilmer C. Swartley,

v.p.-Boston, elected to WBC board of directors . . . Jay

Gardner, ex-KOA-TV, Denver and in agency work there,

named gen. mgi'. of KRDO-TV, Colorado Springs, under

pres. Harry' W. Hoth Jr.; Dell Nelson promoted to local

sales mgr. . . . Thomas L. Young, ex-national sales mgr.

of KBTV, Denver, named gen. mgr. of KMMT, Austin,

Minn. . . . Harry M. Engel, pres. & gen. mgr. KUAM-TV,
Guam, head of rep International Services Ltd., is on globe-

circling business trip accompanied by wife . . . Ralph

Steetle’s trip to Moscow to attend International Broadcast-

ing Organization (OIR) conference on TV has been de-

ferred due to postponement of conference to May 12; he’s

director of Joint Educational Council on TV . . . Don
Chapin, national sales mgr. for Radio Cincinnati Inc.

(WKRC-TV & WKRC) shifts office from N. Y. to newly

created sales headquarters in Cincinnati . . . Lawrence P.

Fraiberg promoted to sales mgr., KPIX, San Francisco

. . . M. M. Fleischel resigns as exec. v.p. & gen. mgr. of

radio WMCA, N. Y. . . . John Bradley, promoted from San

Francisco office of H-R Television Inc. to midwest sales

mgr., Chicago . . . W. E. McClenahan, operator of regional

rep firm bearing his name, appointed gen. sales mgr. of

WKOW-TV, Madison . . . Frank M. Russell, NBC Wash-
ington v.p., and Mrs. Russell were hosts March 30 to Mr. &
Mrs. Wm. R. MeAndrew at Congressional Country Club

party for newsmen; MeAndrew, from Washington staff,

recently was elevated to news v.p., N. Y. . . . Joseph M.
Higgins, gen. mgr. of WTHI-TV, Terre Haute, Ind., elected

pres, of Indiana Bestrs. Assn. . . . Thomas J. Foy Jr. pro-

moted to news director of WGN-TV & WGN, Chicago . . .

Ann M. Corrick promoted to asst, chief, Westinghouse

news bureau, Washington . . . Lou Shainmark resigns as

v.p.. Guild Films, his future plans to be announced shortly

;

Irving Feld promoted to gen. sales mgr. . . . Howard M.

Lawrence elected v.p. of Loucks & Norling Studios, N. Y.

. . . Albert Ward, onetime CBS producer-director, recently

with BBDO as TV executive & producer {Fred Waring
Show, Campbell Soups, Revlon), has joined TPA in newly

created post of eastern program director in charge of

developing new shows and client-agency contacts.

• ———

-

Obituary

Harry R. Spence, 57, pres, of KXRO, Aberdeen, Wash,
for 12 years an NAB director, died of a heart attack

at his Aberdeen home March 25. Surviving are widow,
son, daughter.

David Hendrines Broekman, 55, composer, TV con-

ductor (Wide, Wide World, Ford Festival in 1951), one-

time with CBS, died April 1 in N. Y. of a heart attack.

Henry I. Marshall, 75, producer in late ’40s of radio

show for amateurs. Cavalcade of Youth, writer of more
than 1000 songs, died in a nursing home in Plainfield,

N. J., April 4. Surviving are daughter, sister.

More Top Network Shills: Shakeup at ABC Radio
as result of decision to curtail network operations
(Vol. 14:12-13) highlighted week which saw
various top executives at all 3 network organiza-
tions quit or change posts, some promoted, others
released. Biggest news was resignation of ABC
Radio div. pres. Robert E. Ea.stman, succeeded by
radio stations v.p. Edward J. DeGray. Leaving
with Eastman, who states he will remain in broad-
casting, were Thomas C. Harrison, radio sales v.p.

;

Wm. Hamilton, program mgr.; Irv Lichtenstein,
director of promotion & exploitation

; Dale Moudy,
asst, to Eastman; several dozen others.

James T. Aubrey Jr., ABC-TV v.p. in charge of
programming & talent, returns this week to CBS-
TV as v.p.-creative services, filling staff job pre-
viously held by Louis G. Cowan, now pres, of CBS-
TV div. He had quit CBS 16 months ago to take
ABC job, having been CBS mgr. of network programs
in Hollywood and ex-gen. mgr. of KNXT there. At CBS
Aubrey now has no direct operating responsibilities, his

position being described by pres. Frank Stanton as “ad-
visory to both the chairman of the board and the president
and, upon request, from the divisions, to CBS Radio, CBS-
TV, CBS-TV stations, CBS news and Columbia Records.”

Thomas W. Moore, ex-gen. sales mgr. of CBS-TV film

sales, who joined ABC-TV last Nov. as head of sales,

assumes Aubrey’s v.p. post at ABC, with William P. Mullen,

mgr. of ABC-TV Detroit sales div., promoted to succeed
Moore as ABC-TV sales v.p. Mullen is also ex-CBS-TV
and was with William Morris Agency. Moore and Mullen
report to TV network pres. Oliver Treyz.

In Hollywood, CBS-TV did not fill vacancy as such
created by last week’s resignation of Howard S. Meighan,
ex-West Coast operations v.p. who quit to form new Ampex
videotape firms (Vol. 14:13); instead, it promoted William
Dozier to v.p.-programs, Holl>^ood, and Guy della Cioppa
to v.p.-program director, Hollywood, latter reporting to

Dozier; Dozier reports to v.p. Harry G. Ommerle in N.Y.
Alfred J. Scalpone, v.p. in charge of CBS-TV network

programs, Hollywood, gives up that title, remains with
network as an independent producer under contract to

produce pilots of 2 new shows a year.

At NBC-TA^, 3 promotions in network sales: Angus
Robinson named mgr. of 'TV'’ netsvork sales, centi'al div.;

Stephen A. Flynn, director of sales services; Joseph laricci,

mgr. of contract services.

Barry Bingham, pres, of WHAS Inc. (WHAS-TV &
WHAS, Louisville) and editor-in-chief of Louisville

Courier-Journal and Times, elected to board of trustees of

Rockefeller Foundation, along with Amory Houghton Jr.,

pres, of Steuben Glass Inc. (Corning Glass).

M. A. Trainer, veteran RCA broadcast equipment ex-

ecutive, recently merchandising mgr. for industrial elec-

tronic products, appointed to newly created post of ad-

ministrator, plans & coordination services, broadcast &
television equipment dept., RCA telecommunications div.

Dr. H. K. Newborn resigns as pres, of Educational TV
& Radio Center, Ann Arbor, effective in Sept, to return to

university administration; plans will be announced later.

Catholic Broadcasters of America schedules 10th an-

nual convention at Conrad Hilton, Chicago, June 19-21.

Welles Hangen, NBC Near East coiTespondent, wed
Patricia Dana of Piedmont, Cal., in Cairo, April 1.



Comdr. McDonald’s Latest Tack on Pay TV
Another Provocative Outburst by Zenith’s President and a Pointed Reply by CBS Vice President

(story on page 1)

RICHARD S. SALANT’S REPLY
Addressed to McDonald and Released March 31

EUGENE F. MCDONALD’S LETTER
' To Certain Editors and Certain Members of Congress

March 21, 1958

T T WOULD BE presumptuous on my part to try to point

I
out the extent to which the First Article of the Bill

of Rights, guaranteeing free speech, has been undermined

by the overpowering and frightening development of TV.

I
Free speech is not primarily the right of the publisher

' to print but the right of the public to hear and read all

!
sides of a question.

I

So long as the newspapers held leadership at the bar

of public opinion, every possible viewpoint could be pre-

sented. There are about 1800 daily newspapers, about 7000

weeklies, and many magazines of national circulation.

Among these, the reader could select the medium that

presented the news and viewpoints in which he was in-

terested. Great press associations and columnists added

their expressions of other, differing viewpoints and

opinions.

Newspapers and magazines were supported in part by
. advertising and to a considerable extent by purchase of

subscribers, who, through their subscription dollars, ex-

[

pressed their choice. But now the TV networks, supported

entirely by advertisers, have developed a dangerously

powerful position at the bar of public opinion. Their

^

appeal is emotional. They reach their public not only

,

through the ear but through the eye. Pictures were the

cave man’s mode of communication. Even childien nowa-
days are strongly influenced by TV.

TV appeals to the emotions and emotions exert a tre-

mendous influence. Radio and TV could give overwhelming
advantage to a political candidate and assure him of public

support.

I “Vast Power Wholly Concentrated’’

Unfortunately, this vast power is wholly concentrated

in the hands of two or three men heading the networks

I

in New York. The networks have life and death power
over nearly all TV stations, which, without affiliation, can
hardly survive. The net result today is that two men,

I

controlling NBC and CBS, have absolute power over what
can be seen and heard in tens of millions of homes. No
such concentration of power ever existed in the press and

I Congress did not intend to give it to the networks. Net-
work control can be broken down, but only if independent

stations are given additional sources of programs and
revenue, which will free them from the present absolute

j

power of coercion wielded by CBS and NBC.
The two men who head CBS and NBC control TV

broadcast policies throughout the country by their economic
domination of affiliated stations. Outside of a very few
large markets, no TV station can prosper, and few can

!

survive, without a network affiliation to provide programs
I and advertising revenue. Any station that gets too far

I
out of the network party line is in danger of losing its

affiliation, and facing bankruptcy.

I This year, thei-e was a frightening demonstration of

TV’s tremendous power to shape public opinion, and of the

(Continued on page 8)

March 26, 1958

T HAVE JUST BEEN SHOWN the letter sent by you on
March 21, 1958 to newspaper publishers and editors, in

which you construct a highly imaginative set of situations

indicating that CBS, through the facilities of broadcasting

stations affiliated with it, is in a position to control the

views of the American people—and that CBS has in fact

improperly used such an alleged power to induce the

American people to disagree with you about pay TV.
You have lent your name to the propagation of night-

marish fantasy.

It is inconceivable that you as the organizer and the
first president of the National Association of Broadcasters

[1923-25] or anyone remotely acquainted with both the

statutory and practical safeguards under which the broad-
casting industry in this country operates could voice such
charges. Your recital of the potentials of thought control

betrays a total lack of confidence in the Congress, the rest

of the Government, hundreds of independent broadcasters,

and the American people. None of these has been or can

be manipulated as you suggest.

Under the Communications Act, all broadcasters op-

erate in the public interest, convenience and necessity.

Their activities are subject to the continued surveillence of

the Federal Communications Commission, which exists to

carry out the intent of the statute. The FCC’s statutory

character is such that it is legally impossible—even if any
broadcaster wished—to operate contrary to the public

interest, and it has long been recognized that a basic ele-

ment of operating in the public interest is to present all sig-

nificant viewpoints on any matter of public controversy.

Safeguards Against “Thought Control’’

There are, moreover, even more powerful safeguards
against any such danger of thought control. The imme-
diacy of the relationship between the broadcasters and the

public would not let unfair play go undetected and unpro-
tested, without quick and vehement public reaction. No
broadcaster could survive the ill will that favoritism would
justifiably create. It would be contrary not only to his

economic interests but to his very survival, for he cannot
survive without viewers and listeners. Indeed your fantasy
is refuted by the facts—the recoi’d of the broadcasting
industry in controversial matters is conspicuous among
all media for the diversity of views that it presents.

You are, therefore, wrong about the potentials. You
are equally wrong about the facts of CBS’ position and
activities concerning pay TV.

We at CBS have spent a great deal of time and effort

over the past several years in examining all the proposals
that have been made regarding over-the-air pay TV. The
issue is not whether thez-e should be pay TV, but whether
it is in the public interest to authorize the use, for pay TV,
of existing channels now carrying free programs. CBS
has never sought legislation barring pay TV systems, such
as direct wire service, that do not involve the invasion of

(Continued on page 9

)
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Comdr. McDonald's Letter

(Continued from page 7)

ruthless way in which two men who control TV broad-

casting in the United States, can use this power to their

own monopolistic advantage. One of the two men decided

to use his power to kill off the limited test of subscription

TV that had been authorized by the Federal Communi-
cations Commission. He figuratively pushed a button, and

within a few days the Members of Congress were flooded

with hundreds of thousands of letters opposing subscription

TV.
CBS is the network that decided to demonstrate pub-

licly this sheer power by killing off subscription TV. It

called an affiliates meeting in Washington in early January,

just as Congress was getting organized. It started the

campaign on January 13th with a tremendous banquet for

Members of Congress and other important people, and

seated affiliate executives beside Congressmen to lobby

against subscription TV. Then it sent affiliates home with

instructions to go on the air with their TV stations and

conduct concentrated propaganda campaigns.

The results were startling. One station in Champaign,

Illinois (WCIA) ran a three-day campaign, telling the

public that even a limited test of subscription TV would

result in its taking over all broadcasting and depriving

them of their advertising sponsored programs. Listeners

were urged to write to the two Congressmen in its service

area who happened to be members of the Commerce Com-
mittee, which was right then conducting hearings on sub-

scription TV, and urge them to bar subscription. Little

children were told to have their parents wi'ite to Congress

to save them from having to pay to see youngsters’ pro-

grams.
“Decision by Just One Man”

Variations of this campaign ran in different sections

of the country, with the net result that many Members
of the Congress were swamped with more anti-subscription

TV mail than they had ever received on any one subject.

If the issue involved had not been subscription TV, it could

have been any other issue. The following are the im-

portant facts:

1. It took a decision by just one man to flood Congress

with mail on one side of a controversial subject.

2. The campaign was based on fear, with utter disre-

gard for the fact that subscription TV could no more take

over what they call free TV than a few toll highways
would take over our whole system of Federal and State

highways.

3. Similar campaigns can be used to make the public

believe almost anything that the network chiefs want them
to believe.

Suppose for example, we were to elect the wrong man
to the Presidency. Suppose he decided to use the tremen-

dous power of TV to promote a “non-partisan” issue, and
enlisted the aid of the network chiefs. Suppose the issue

were one comparable to the campaign being headed by
Eric Johnston, on behalf of the foreign aid progz’am. Sup-

pose TV stations all over the country went on the air

with fear propaganda supporting foreign aid. Whether
foreign aid is good or bad is beside the point. I daresay

that such a campaign would produce millions of letters

to Congress. Fantastic? The power is there, and it could

be made use of if the wrong man came to power.

An effort has been made by the TV networks to repeal

Section 315 of the Federal Communications Act, which-

requires that stations shall give equal opportunities to

candidates for public office. If this section is removed, the

TV networks cannot only control who is elected to public

office, but what measures Congress shall enact. They will

control public opinion on the dominant issues.

Beware The Power of TV!

The power of TV to reach tens of millions of American
homes and to control what they hear is similar to the

radio power that enabled Hitler to overwhelm the think-

ing of the German people with the big lie and build his

power. The networks are striving to maintain the most
dangerous monopoly over American public opinion that

has ever existed. Their broadcasting stations have used
the big lie and hammered home the false statement that

subscription TV and advertising paid TV cannot exist

together.

Subscription TV was never intended to, nor could it,

replace advertising sponsored TV. You and I know, and
anyone else experienced in business knows, that you can
never charge the public for the programs they now get
free, and which are the programs they will continue to

get free, along with subscription TV.
It is just as ridiculous to say that paid advertising

programs cannot exist with subscription TV (which will

carry no advertising) as to say that state roads and
county roads and federal roads cannot exist alongside the

toll road.

The networks have been able to sway many Members
of Congress to oppose even a trial of subscription TV. The
networks know that this new service would lessen their

coercive power over affiliated stations and give independ-

ence to stations that are now dependent on the networks
for their economic existence. Their opposition to subscrip-

tion TV arises from just one thing—the fear of com-
petition.

This network monopoly, is in fact, a threat to freedom
of speech—of vital interest to every printed publication.

Ever since the Republic was founded, newspapers,

magazines and books have made it possible for every

citizen to see all sides of a question. As Thomas Jefferson

wrote his friend Lafayette, “The only security of all is

in a free press. The force of public opinion cannot be

resisted w'hen permitted freely to be expressed.”

Sincerely yours,

(signed) E. F. McDonald Jr.

Novel “pay-before-you-see” TV system was proposed

to FCC this week by Halvick Industries, San Francisco,

through its attorney Arthur M. Schaffer, 870 Market St.

The idea: Halvick would get those of public who want a

particular program to pay for it in advance, and Halvick

would pay network to telecast it. Program w’ould then go
out free to everyone. Proposal says it would rely on

public’s honesty.

To his 21 honorary college degrees, RCA’s David Sar-

noff this week had an honorary high school diploma added

by New York’s Stuyvesant High, located in the neighbor-

hood where he lived as an immigrant boy who had to quit

school to go to work.

Current schedule for network hearing, issued by FCC
this week: April 8, 10 & 11—multiple owners Meredith,

Storer & Westinghouse; April 14, 15, 17 & 18—^network

affiliates’ committees; April 22—KTTV, Los Angeles.

National TV Week will be obser\'ed Nov. 16-22.
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Salanfs Reply to McDonald

(Continued from page 7)

channels now devoted to free TV. As Dr, Frank Stanton,

president of CBS, testified in January, we regard such

systems merely as additional competition in the field of

entertainment. We ask for no Federal prohibition of such

competition. However, the proposals under consideration

asked authorization to use the air waves, particularly dur-

ing the prime evening hours through stations now serving

viewers without charging them. On these proposals we
wanted to reach a sound judgment as to our own interests

and the best interests of the American people. After this

examination, we came to the following conclusions:

The Real CBS Position on Pay TV

1. Pay TV does not threaten the economic interests of

CBS or its stockholders. If pay TV begins to supplant free

TV, we will offer pay TV programs ourselves. Furthermore,

we believe that we are in an advantageous position from
which to move into any such development.

2. The use of any of the limited air channels now
available for pay TV would inevitably result in the end

of free TV as the American people now know it, with

most American people who could not afford to pay for their

programs having to put up with markedly inferior fare.

The suggested tests of pay TV would be so broadly con-

ducted that in many areas there would be a blackout of

any free TV service to hundreds of thousands of viewers.

In any event, there would be no turning back from such

tests, which would establish nothing about majority public

choice, except how many people would be willing to pay

and that as few as 5% of present viewers would make it

profitable to its promoters. Meanwhile, during the three-

year tests the channels used would be serving only the few
who could pay during the prime evening hours.

3. The decision regarding ovex'-the-air pay TV there-

fore cannot be made by tests. It must be made, after

thorough exploration of all the factors and effects involved,

by the American people through their elected representa-

tives, since the air waves belong to the American people.

On the basis of these conclusions, we faced a duty

to do what we could to make known our views and the

data on which they were based.

Since 1954, we have presented those views in Con-

gressional hearings, in briefs submitted to the FCC, and

in articles and speeches by CBS officers—all in the full

public view.

You are also mistaken in your statements concerning

the CBS Television Affiliates Fourth General Conference

in Washington, January 13-14, 1958. CBS did not “call”

this meeting or give any instructions of any sort. The
facts are these:

The Facts About TV Affiliates’ Meeting

In August 1957, long before the hearings conducted by

the House Committee on Interstate & Foreign Commerce
were even scheduled, the CBS Television Affiliates Advisory

Board, elected entirely by and from the representatives of

the independently-owned affiliated stations, met at Colorado

Springs and voted—on the suggestion of one of its mem-
bers—to hold their annual meeting in Washington and to

advance its date from April to January. The idea was not

ours; it was the affiliates’.

At the Washington meeting CBS was obliged to and
did report to its affiliates its conclusions on the use, for

pay TV, of the air channels now devoted to free TV. At
the same session, the affiliates heard a report from their

own spokesman, selected by them, on the subject. The
affiliates, on their own resolution passed in closed session

not attended by CBS personnel, opposed over-the-air pay
TV and urged that “all stations affiliated with the CBS
Television Network immediately proceed to use their facili-

ties to seek the will of the people . . . and that the re-

actions of the public be faithfully transmitted to the mem-
bers of the FCC, Congress and other responsible Govern-

ment agencies.”

Some of the stations broadcast programs devoted to

the subject. We at CBS had absolutely no control over such

local programs. But we did suggest to the stations that

they present both sides. Thus, a telegram sent on January

23, 1958 by the President of the CBS Television Network
to all affiliates explicitly emphasized “the importance of

having the true feelings of the public expressed to their

representatives. Forums, panel shows and debates present-

ing both sides have proven extremely effective in illumi-

nating the issues” concerning pay TV.

CBS-TV Network’s Record

As far as the CBS Television Network itself is con-

cerned, we have devoted time on the air to this subject

as follows:

1. CBS News Coverage. The CBS news coverage of

pay TV has been in complete balance. Douglas Edwards
With The News covered the Congressional hearings on
three days: January 17; January 21 (there were no hear-

ings on January 18-20) ; and January 22. On January 17

coverage was devoted almost exclusively to a detailed inter-

view of W. Theodore Pierson, your own counsel, who tes-

tified in support of the pay TV test.

There were 29 lines of interview with Mr. Pierson.

At the conclusion of the interview, there was a brief

reference to testimony of Harold Fellows, president of

NAB, that pay TV “would offer the public nothing that is

not already available on regular TV.”
On January 21 Douglas Edwards devoted six lines to

a summary of the testimony of Robert Sarnoff, president

of NBC, against pay TV. This was followed by a 14-line

statement by Congressman Albert opposing pay TV. On
the same program there was a four-line summary of

Solomon Sagall’s testimony in favor of pay TV, calling it

a “natural result of what he called the dissatisfaction of

the American public with the substandard TV programs
they have been receiving.”

On January 22 about six lines were devoted to the

testimony of Leonard Goldenson, president of AB-PT, and
Dr. Stanton in opposition to the pay TV tests.

The full ti-anscripts of these broadcasts are available

for inspection at any time.

CBS has never used its right to editorialize to take

a position on the air in opposition to pay TV.
2. Special Programs. The CBS Television Network

has carried three discussions of pay TV on special pro-

grams. The first was See It Now, June 14, 1955, on which
Dr. Stanton appeared against pay TV and the following

appeared for pay TV : Paul Porter, counsel for Inter-

national Telemeter; James M. Landis, counsel for Skia-

tron; Robei’t Sheiwood; and Walter O’Malley. There was
also a special film clip supplied by Skiatron. On May 1,

1956, there was a special 45-minute program called “Public
Hearing on Pay Television.” It was moderated by Dwight
Cooke. Appearing for pay TV were: Mr. Pierson; Mr.
Landis; Ralph Bellamy, president of Actors Equity Asso-
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ciation; and Elfred Beck, owner and operator of a uhf

station in Oklahoma. Appearing against pay TV were

Victor A. Sholis, vice president of WHAS, Inc.; Truman
Rembusch, Theatre Owners of America; Leon P, Gorman
Jr., general manager of WABI-TV; and Sherwood Dodge,

vice president of an advertising agency.

The most recent discussion of the issues was presented

on the CBS Television Network Sunday, February 2, in a

half-hour program moderated by Professor George Wil-

liams of the New York University Law School. (He sub-

stituted for the program’s regular moderator since we
thought it inappropriate for a CBS employee to act as

moderator.) The proponents of pay TV were represented

by Bob Hall, a director of Skiatron Electronics & Television

Inc., and the opponents by myself. Incidentally, CBS’ mail

directly in response to this debate, in which both sides

had equal time, was 998 letters against pay TV proposals,

17 for and '5 neutral.

The only ways that CBS presented its own views

unilaterally have been in printed publications, in speeches

not broadcast, in briefs submitted to the FCC and in open

testimony at public hearings. The only ways that the CBS
Television Network has presented the subject at all on

the air have been in debates presenting both sides of the

subject—with spokesmen from each side—and in news
reports of public hearings that have given equal space to

both sides.

Since the air waves aie the property of the American
people, any decision concerning their use must be made by
them. To make a wise decision, they must have a full

knowledge of the facts and their implications. The pres-

sure campaign you have conducted for many years has
presented only your side of the case. CBS has presented

both sides in nationwide broadcasts.

While you have avoided personal appearances before

Congressional committees and other bodies seeking to de-

termine whether your proposals were in the public interest,

this has not been true of the presidents of the broadcasting

companies to whom you now attribute sinister motives.

Finally, we at CBS have far too much respect for the

integrity of the Congress of the United States to share
your conviction that at a dinner devoted solely to enter-

tainment and attended by over a thousand people the votes

of any Senator or Representative could be compromised.
Sincerely yours,

(signed) Richard S. Salant

Closed-Circuit Sport: Biggest TV hookup in closed-circuit

history—Teleprompter’s debut in theatre-TV prizefight

field (Vol. 14:3)—brought out 364,876 fans to 174 loca-

tions, gross of about $1,400,000 for March 25 Sugar Ray
Robinson-Carmen Basilio championship bout. Reporting

record turnout—which he said was 80,000 more than

watched 1957 Robinson-Basilio fight (Vol. 13:39)—Tele-

prompter pres. Irving B. Kahn said that “from here on

in” his company will be active in sports events.

“In fact,” he said, “here is the first true national ex-

ample of pay TV—the kind that takes nothing away from

the home viewer and makes possible a great future for top

attractions.” International Boxing Club, guaranteed $275,-

000 from closed-circuit rights, collected $340,000 from Tele-

prompter for last week’s fight.

Theatre Network Television’s Nathan L. Halpern,

whose organization handled 15 previous major fights but

was outbid for this one by Teleprompter, commented that

he was “glad that the second Robinson-Basilio fight tele-

cast had produced substantial financial results, thereby

demonstrating once again the vitality of the closed-circuit

medium.” Halpern said some records set by TNT’s first

Robinson-Basilio telecast still stood.

Biggest deal yet in another sports pay-TV field—base-

ball—was rumored meanwhile. San Francisco Giants were

reported to have signed $37,500,000 contract with Skiatron

for 15-year telecasts of games. Last year. Giants an-

nounced $2,000,000 Skiatron deal for 2 years on West
Coast (Vol. 13:36 et seq), but plan still is up in air.

Neither Giants pres. Horace Stoneham nor Skiatron op-

erator Matty Fox would discuss rumors of new arrange-

ment.

Attention, NAB Conventioneers

If you want your Television Digest to follow you

to your hotel in Los Angeles during the NAB Con-

vention (April 27-May 1), we’ll be glad to send it

to any subscriber via air mail at no extra cost. You
may use enclosed card to inform us of your hotel

address ahead of the April 26 issue; we’ll also send

on the May 5 issue to any address you designate

if you’re not going to be back to your office by then.

T> ASEBALL and the Sport of Kings are very much in

the headlines these days—so it may be apropos to have
a look at the TV-radio enterprisers who are also closely

identified with diamond and turf. Besides Bob Hope’s
much-publicized owmership interest in the Cleveland In-

dians (he also owns 39% of KOA-TV & KOA, Denver &
50% of WREX-TV, Rockford, 111.), Bing Crosby is one
of an all-radio & TV group that owms the Detroit Tigers;

George Storer owns the Miami Marlins, of the Interna-

tional League; and KIDO-TV, Boise (Westerman Whillock)

owns and broadcasts the Boise Braves, farm club of the

Milwaukee Braves.

Incidentally, too, J. Elroy McCaw, owner of Tacoma’s
KTVW and various other TV & radio stations, last year
sold the Seattle Americans hockey team and is a leader in

group seeking a big-league baseball franchise for Seattle

(Vol. 14:3). And Tom Tinsley, who controls WXEX-TV,
Petersburg-Richmond, radio WITH, Baltimore & CP for

WITH-TV there, once owned the championship Baltimore

Bullets, pro basketball team.

Chairman and one-third owner of the Detroit Tigers,

and chairman of the American League’s TV-radio com-

mittee, is John E. Fetzer, veteran founder-pres. of WKZO-
TV & WKZO, Kalamazoo; owner of radios WJEF, Grand
Rapids & KOLN, Lincoln, Neb., and one-third owner of

WMBD-TV & WMBD, Peoria. Another one-third of the

Tigers’ stock is owned by the Fred A. Knorr chain of

Michigan radio stations (WKMH, Dearborn-Detroit

;

WKMF, Flint; WSAM, Saginaw; WKHM, Jackson).

* * * *

Bing Crosby once owned stock in the Pittsburgh

Pirates, along wdth Tom Johnson & John Galbraith, latter

2 chief backers of now off-air uhf WENS, Pittsburgh (still

a CP). Ci'osby is now one of the group that collectively

owns the other third interest in Detroit Tigers, including

veteran Texas broadcaster-telecaster Kenyon Brown ; Miami

(Okla.) banker & oilman George Coleman; Lehman Bros,

partner Joe Thomas; Coleman’s son-in-law Fred Wool-

worth, an executive of Stone & Webster; Paul O’Bryan,

^ I
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partner of Washington law firm of Dow, Lohnes & Albert-

son.

I This so-called Crosby group recently bought KCOP,
; Los Angeles (Ch. 13) for $4,000,000 (Vol. 13:50); also

recently bought radio KFOX, Long Beach, Cal. for $700,-

000; is identified with various other station ownerships

[see TV Factbook No. 26}. It’s noteworthy, too, that Wm.
Wrigley Jr., owner of the Chicago Cubs, has been in

various station enterprises with the brothers Ralph &
Leslie Atlass, of Chicago.

It was Wrigley who recently revealed that the Cubs

I wei’e able to stay slightly in the black only because of TV
contracts, despite a $40,000 loss in gate last season (Vol.

14:5). Also, you will recall that TV bulked large as

1 mainstay of pro football’s 1957 earnings (Vol. 14:11).

* * * '-fs

Baseball is everybody’s game in America—and it’s only

natural that some top players should show up in TV-radio.

' Aside from the usual gamut of players-turned-sports-

casters, we learn that ex-FCC chairman George McCon-
naughey was a left-handed pitcher who played bush league

ball, was varsity star at Denison College (’18) and West-
' ern Reserve (LL.B. ’23), played on an Army team during

World War I.

“Big Jim” Cunningham, FCC’s chief hearing examiner,

was one of Georgetown’s all-time greats; he was catcher

on its championship teams of ’21 & ’22, was slated for try-

out with the New York Giants when he threw an arm,

decided on a law career, was graduated from Georgetown

Law in ’28. Lorenzo Jones, chief of property & stores

section, FCC procurement branch, played third base in

1938 for the Class A Billings (Mont.) farm club of the

St. Louis Cardinals, having played semi-pro ball in his

native southern Missouri. Richard F. Solan, asst, to the

FCC executive officer, was a star New York City high

school league shortstop, had a ’36 tryout with the Cardi-

nals, still spends his spare time coaching sandlot clubs.

4: * 4:

There aren’t many “horsey folk” in the TV-radio

I
fraternity, except as spectators. RCA’s Frank Folsom re-

cently had a 2-year-old named after him—Irish-bred “Old

Fols” owned by the Neil McCarthy Stables, near Holly-

I

wood. Folsom recently was elected a director of Hialeah

I
Race Track, Miami, and is chairman of N.Y. State’s Sara-

toga Commission.

CBS director and major stockholder, a onetime co-

!
owner of Philadelphia’s WCAU, Dr. Leon Levy with wife

Blanche (Bill Paley’s sister) owns the famous Jaclyn

Stable and he’s exec. v.p. of the Atlantic City race course.

1
His horse “Li’l Fella” was rated 4th best 2-year-old in

1| America last year, looked for a time like a Kentucky

Ij Derby hope until it was injured. Jaclyn Stable has won
nearly $350,000 in purses over the last 4 years.

Petry firm’s popular Chicago managing partner, Ed
" Voynow, owns and races several horses, doesn’t like to talk

t about his expensive hobby because he says he’s had “only

one good one in 22 years.” And the F. M. (Scoop) Russells

—he’s the long-time NBC Washington v.p.—owned a

' farm just outside Washington until recently; their cai’e-

taker bred a pair of fair nags for the Russells—“Battle

)j
Neck” and “Phoebe G,” latter named for Mrs. Russell—•

If but both went the claiming route.

New CBS-TV affiliates: WJIM-TV, Lansing-Flint

•
I

(Ch. 6) is now primary affiliate; WKXP-TV, Lexington,

V Ky (Ch. 27) has signed as interconnected affiliate.

fl

ASCAP Probe HaUs: House Small Business subcom-

mittee investigation of charges by dissident ASCAP mem-
bers that big music-licensing outfit discriminates against

small-time songwriters (Vol. 14: 11-12) recessed in-

definitely this week—and indications were little more would

be heard from it.

Halt was called by subcommittee Chairman Roosevelt

(D-Cal.) following closed conference with Justice Dept,

officials on outlook for tighter enforcement of amended
1950 ASCAP anti-trust consent decree. Justice has indi-

cated changes in decree may be sought to bring more
equitable distribution of ASCAP royalties—for which some
dissidents are suing in court—but no decision was reported.

Earlier this week, annqal ASCAP meeting in N.Y.

was turned into denunciation session by officers who as-

sailed members who carry complaints to Congress & courts

instead of abiding by ASCAP rulings—thereby “jeopardiz-

ing the overall security of the Society,” as West Coast

board member L. Wolfe Gilbert put it.

On another music front, broadcaster-controlled BMI
—which is being probed by Senate Commerce subcommittee

(Vol. 14:11-12) in hearings which resume April 15

—

moved in N.Y. Federal District Court for dismissal of

4-year-old, $150,000,000 anti-trust suit against it by 33

ASCAP members. Following pre-trial proceedings which

have run through 27,000 pages of testimony, BMI brought

suit to point of actual court arguments by asserting plain-

tiffs have no legal standing in case because BMI publish-

ing & licensing practices don’t affect them directly.

CBS-IBEW Deadlock: Citing “seinous impact” of

any network stoppage on nation’s communicatio-ns. Federal

Mediation Service inteiwened April 4 to avert threatened

strike against CBS by IBEW following breakdown in

renegotiation of contract initialed by union leaders but

rejected by rank & file (Vol. 14:6, 8, 9). In telegrams to

IBEW pres. Gordon M. Freeman & CBS v.p. Wm. C. Fitts,

Mediation Seiwice director Joseph C. Finnegan urged that

any walkout or lockout be delayed pending outcome of

govt.-supervised secret ballot on “final” terms proposed
this week by CBS for engineers, technicians & cameramen.
IBEW’s N.Y. local 1212 voted 461-124 at meeting April

2 to strike rather than accept CBS package offer, which
included 2-instalment $10 raise.

National Telefilm Assoc, will own WATV, N. Y.-

Newark (Ch. 13) and WAAT, FCC having approved trans-

fer from Irving R. Rosenhaus group in deal involving

$3,500,000 (Vol. 13:40,44). Sale was held up when N. Y.
Board of Regents sought to make Ch. 13 non-commercial,
but this was dismissed and week later WOR-TV, N. Y.
(Ch. 9) offered its facilities for daytime educational use
(Vol. 13:49-50, 14:10-11). WATV call changes May 6 to

WNTA-TV. NTA also operates KMSP, Minneapolis (Ch.

9) formerly KMGM-TV.
Advertising as a whole is going up, pacing growth

of the economy—and, despite the current business reces-

sion, should gain by some $600,000,000 this year to achieve

an $11 billion total. So said Charles T. Lipscomb, pres,

of American Newspaper Publishers Assn., addressing ad
executives’ conference in Atlanta April 4. By 1965, he
said, total may reach $15 billion. Newspapers accounted
last year for $3,325,000,000 as against TV’s $1,350,000,000

and radio’s $648,000,000 (TV Factbook No. 26, p. 27) and
will claim an even larger share this year, said ANPA chief.

New rep: WNHC-TV, New Haven (Ch. 8) to Blair-

TV, from Katz; all 5 Triangle TV stations now represented
by Blair.
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INDUSTRY FUMES OVER NEW TAX THREAT: The Federal tax collector evidently touched on
a tender spot last week when he moved to slap an excise tax on manufacturers' co-op
advertising funds (Vol. 14:13). The reaction was explosive . Tax lawyers flocked to
Washington, viewed with alarm an attempt to cut into promotional allowances. Result:
Internal Revenue Service pulled in its horns — a bit — agreed to hold hearing and
consider protests before making new rule effective.

It's a complicated picture but one that has industry on the hook for millions
of dollars in back taxes as well as millions in the future. Here's how we svim up
situation after talks with tax experts in and out of the electronics industry;

There's never been a clear IRS ruling whether co-op advertising funds — and
other "charges" and "allowances" — are subject to the 10% excise tax. Individual
companies have received "unpublished" rulings from local IRS directors, some from
Washington. Now, IRS wants to put into effect blanket rule which — as interpreted
by industry's tax lawyers — would not only put the long-established co-op funds
inside the excise tax base but might include other "charges" — "spiffs," allowances
for incentive trips, cash awards, store demonstrators, etcetera ad infinitum.

EIA's tax committee turned scheduled Washington meeting, April 1, on plans to

urge Congress to cut excise taxes from 10% to 5%, into a rump session protesting the

IRS rule. Upshot of the day's deliberations by representatives from a dozen or more

manufacturers was a formal petition to IRS to postpone original April 22 effective

date. Next day, the Federal Excise Tax Council, including representatives of many
electronics companies and appliance makers, drafted further protests and organized
to solicit similar objections from associations of various industries affected.

|
In preparing formal protests to IRS , industry will bank heavily on recommend-

ations of Forand subcommittee (House Ways & Means Committee) in 1956 (Vol. 12:11)

that IRS institute a formal rule specifically exempting co-op advertising from the

excise tax base, superseding the many "unpublished" rules in effect. Said Maurice

Paul, pres, of Tax Coiuicil and asst, treas. of Philco; "IRS proposed rule reverses

the Forand recommendation 180 degrees. We will ask IRS to issue a rule consistent

with the Forand committee statement which we believe was good then, is good today."

Ad agencies with big TV accounts joined in protests to IRS, saw any added tax

coming out of advertising budgets, declared now is not the time to put a crimp in

promotions that stimulate sales.

On separate issue of reducing excise tax , EIA committee under chairman Lewis

Spencer of Motorola decided to make urgent representations to House Ways and Means

Committee, industry members to contact their congressmen at grass roots level.

"Anti-Recession Moves": That's what Admiral's Ross Siragusa , unworried about the

radio set "invasion" from Japan- (Vol. 14:6, 12) but plenty concerned about buyer

apathy, calls his decision this week to cut to $12.95 list price of his 4-L series

of 4-tube, AC-DC radios, hitherto sold at |15.95 — this despite fact it has been

moving at rate of 20,000 to 25,000 monthly and there's 60-day backlog. It's a leader

item, as is Admiral's new 110-degree 17-in. portable , being offered at $139 to $169,

same price as last year's 90-degree job. The 110-degree set took 6 months to retool

and automate, he said, and is now on delivery.

TV-Radio Production: TV se't production was 78,057 week ended March 28 vs. 91,416

preceding week & 111,601 in 1957. Year's 12th week brought production to 1,149,975

vs. 1,376,118 last year. Radio production was 195,005 (61,701 auto) vs. 170,655
^

(40,218 auto) preceding week & 299,075 (104,385 auto) last year. For 12 weeks,

production totaled 2,455,436 (814,054 auto) vs. 3,530,007 (1,546,857 auto).

12



13

INDUSTRY ON THE MARCH WITH STEREO: First drumbeats of the stereo parade were heard

^

in the streets this week as Magnavox showed new stereoized phonographs and a kit to
, convert current monaural models. Westinghouse stockholders at their annual meeting
' in Metuchen, N.J., this week also saw stereo demonstration, were told company would
have stereo phonos soon. And, one enthusiastic tycoon predicted stereo business in
a year or so would run up to 60% of TV-radio dollar volume.

Not to be outdone by the phono manufacturers , major and minor record makers
continued to report that stereo discs are just around the corner. Major labels plan
to have stereo by fall; RCA Victor record div. , says v.p. & gen. mgr. George Marek,

I will have some releases by mid-summer.

Compatibility, now regarded as a bugaboo by record manufacturers — with the
possible exception of Columbia — has gone back into the labs. True, it's ultimate

)
goal of all stereo enthusiasts and especially of the phono makers who view it as a

^
panacea to many problems of marketing duplicate stereo and monaural discs. However,

ii stereo is not going to wait for compatibility, as one manufacturer told us emphatic-

I
ally. A good hi-fi unit, with stereo cartridge and components added, "does a swell

j
job, doesn't degrade either stereo or monaural."

1 What's all the talk about stereo doing to hi-fi sales ? We got mixed response

1 to that question. On one side were manufacturers — declining to be quoted — who

I
report hi-fi sales to dealers have slowed down. They look ahead to high inventories

i of monaural phonos when stereo comes on the market. Others, however, express satis-
faction with hi-fi sales, say lots of buyers are going for high-end models with a

I view to conversion to stereo. We found some manufacturers are going across-the-
board for stereo — the same manufacturers who went all out in the early days of TV.

' Plans for stereo record production by smaller manufacturers seem considerably

j

further advanced than those of the majors. Audio Fidelity, first out with stereo,

(1 has dominated the hi-fi shows on both coasts this spring with 4 releases at |6.95,

j

and is readying 4 albums. Roundup of stereo records in March 31 Billboard reports

I Urania will have 5 releases by May 1 — 15 more in works; that Esoteric, Counter-

il
point. Contemporary and ABC-Paramount all aim to market releases before the Parts

I: Show in Chicago {May 19-21, Conrad Hilton). Imperial plans 12 releases by Sept.

I' Trade Personals: John M. otter, resigned Philco exec.

; v.p., has organized John M. Otter Co. to take over dis-

I
tribution of Philco consumer products in Philadelphia from

II factory branch, 2030 Upland Way . . . Merle W. Kremer
I' named v.p. of Sylvania parts div.; Gerald L. Moran, v.p.

I chemical and metallurgical div. . . . John Clarke, ex-Hot-

point-TV, appointed GE’s merchandise mgr. for poi'table

1 appliances . . . N. J. Litherland promoted to asst, to v.p.

& treas. of Magnavox . . . Frank M. Folsom, RCA exec,

committee chairman, elected director of Hialeah Race
^ Track, Miami . . . Henry Zaccaria promoted to purchasing

I

mgr.. International Resistance Co., Philadelphia; Edgar M.

!
Corson Jr., named sales mgr., computer components div.

. . . Jerry Shifrin, ex-Cash Box Magazine, named national

I sales mgr. of Roulette Records, succeeding Don Carter who
' resigned to form own company . . . Charles R. Denny, new
RCA v.p. for product planning, elected to board of RCA
Communications Inc.

London exhibition on instruments, electronics & auto-

mation April 16-25, has attracted 48 U. S. exhibitors to

date. Last year, attendance was 53,000 from 81 countries.

J
Obituary

I

Wm. H. Taylor, 56, pres. GE subsidiaries in Mexico,

1
took his own life while attending a company business man-

I

agement course at Ossining, N. Y., March 28. Surviving

I

are widow, son, daughter.

DISTRIBUTOR NOTES: Motorola forms Knickerbocker
Distributing Corp. as wholly-owned subsidiary to service

greater N. Y., replacing Warren-Connolly Co.; names Wm.
F. Smith, ex-Gross Distributors, as gen. mgr.; Gilbert

Hoffman, onetime CBS-Columbia, controller & operations

mgr.; Frank Allorto, ex-Chrysler Airtemp, credit mgr.;

transfers entire Motorola sales force of Warren-Connolly
to branch which opens at 25-09 38th Ave., Long Island

City, April 14 . . . Bruno-N. Y. (RCA) promotes David Wolff
to sales mgr. of RCA Victor div., replacing Dave Wagman
who resigned to open own distributorship, Dave Wagman
Inc. (Dormeyer) . . . Sylvania appoints Graybai', Pitts-

burgh; Thermal Supply Inc., Houston, for home elec-

tronics . . . Hoffman appoints Graybar, Memphis, for parts

of Tenn., Miss., Ky., Mo., Ark.; Hi-Fi-Tel Distributors

Inc., Rochester, for west central N. Y. . . . RCA appoints
R. T. A. Distributors, Albany, N. Y., for sound equipment;
Arthur Hennan & Edward Garrigan head new dept. . . .

Capitol Records Distributing Corp. names Donald E. Hass-
ler to new post of special markets sales mgr. . . . H. M. T.

Barkhordar, Tehran, appointed by Du Mont for TV, hi-fi

& radios in Iran.

New ElA members: Crosley Division, Avco Mfg. Co.,

Cincinnati; Caldwell-Clements Manuals Corp., New York;
Electronic Components Inc., Nashville; Fairchild Semi-
conductor Corp., Palo Alto, Cal.; Hexacon Electric Co.,

Roselle Park, N.J.; Tele-Dynamics Inc., Philadelphia.
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Tube Jury Recommends: A Bronx County (N. Y.)

grand jury wound up 17 months of investigation into

“vicious” used TV & radio tube racket this week with 6-

point presentment which, it said, might keep the public

from being bilked out of $5,000,000 annually by tube

racketeers (Vol. 14:11). But, jury came a cropper when
it suggested there is “much merit” in proposals to eliminate

all tube warranties. Manufacturers were quick to point

out that the principle of “implied warranty” is firmly

established in law and, in any event, warranties tend to

be extended rather than curtailed as tube quality improves.

Presentment handed to Judge Schulz charged sale of

used or worn-out tubes endangered human life “when they

are sold to airlines and medical profession.” Some tube

racketeers, it said, have “fled this jurisdiction” for New
Jersey during investigation, are preparing to return. It

recommended: (1) Law to make possession or sale of mis-

marked tubes a felony rather than a misdemeanor. (2)

License servicemen, dealers and distributors of tubes. (3)

Require set manufacturers to destroy defective or used

tubes. (4) Industry should initiate advertising campaign
to warn consumers of tube racket, encourage trade with

reputable dealers and servicemen only. (5) Industry should

require return to factory of exchangeable tubes and look

into “merits” of eliminating warranties. (6) Code mark-
ings should be indelible.

W. Walter Watts, exec. v.p. of RCA electron tube

div., who was permitted by judge to address grand jury,

said RCA was “grateful” for its efforts to clear up tube

racket, outlined RCA plans to counter traffic in used and

mis-branded tubes. Earlier, judge had criticized RCA and

other manufacturers for “winking” at tube racket.

TV & appliance advertising controls to prevent mis-

representation of used, rebuilt or repossessed merchandise

are provided in bills introduced in N. Y. state legislature

by powerful Senate Rules Committee. Measures would
compel advertisers to indicate model year of manufacture,

state condition as “used” when merchandise isn’t new.

“Bait” ads also would be prohibited.

Lee P. Loomis group will own WMTV, Madison, Wis.

(Ch. 33), now that FCC has approved $399,333 sale by

WTVJ Inc. interests (Vol. 14:10). Sale price includes

$288,333 still owed founding Gerald A. Bartell family

from whom Miami’s WTVJ (Mitchell Wolfson) acquired

station last year for $350,000 plus $200,000 option on

buildings and land; option also is turned over to Loomis
gTOup. Buyers operate KGLO-TV, Mason City, la. (Ch.

3) and KHQA-TV, Hannibal, Mo.-Quincy, 111. (Ch. 7)—
ownership interlocking with Lee newspaper chain, which

includes La Crosse (Wis.) Tribune, 27.5% owner of

WKBT-TV, La Crosse (Ch. 8). After transfer, Merritt

Mulligan moves from KHQA-TV to become WMTV station

mgr.; Donald G. Harrer, from KGLO-TV, operations mgr.

Sale of KFBB-TV, Great Falls, Mont. (Ch. 5) & KFBB
to Cascade Service Inc. for $600,000 by Joseph P. Wilkins

and associates (Vol. 14:10) was approved this week by

FCC. New owners, each with 49.98% ai’e E. B. Craney’s

Z-Bar Net and Idaho Radio Corp. (A. W. Schwieder, pres.),

licensee of KID-TV, Idaho Falls (Ch. 3) & KID. Sale is

conditioned on transfer of radio KXLK, Great Falls, from
Z-Bar Net to Pat M. Goodover, FCC having approved

$60,000 sale March 5. In addition to Z-Bar Net, which

will consist of 4 Montana AMs, Craney operates KXLF-TV,
Butte (Ch. 4) and satellite KXLJ-TV, Helena (Ch. 12).

Adinirsl Ad Csss Sstllcd: Federal Trade Commission
complaint against Admiral’s TV advertising (Vol. 14:10),
which charged ads did not clearly disclose the true size

of picture tubes, was settled this week by consent order.

Order provides that, when diagonal measurement is used,
either that fact or actual viewable area in square inches,

must be conspicuously disclosed in immediate connection
with the measurement.

Original 1957 complaint said Admiral’s ads—including
phrases such as “21-in.” & “24-in.” with “footnotes” ex-
plaining this is diagonal measurement—do not constitute

adequate disclosure to prospective buyers. Case is the first

settled since FTC promulgated its Trade Practice Rules
for the Radio & TV Industry in 1955.

Next FTC step in strict enforcement of advertising
provisions of the rule may require manufacturers to police

distributor and dealer ads if factory co-op funds pay for
any part of insertion cost.

The complexity of such an undertaking might force
set makers to standardize on square inch designation for
all tube sizes—a procedure which the FTC already has
indicated meets its approval.

ELECTRONIC PERSONALS: J. M. Hertzberg, v.p.-mar-

keting of RCA’s defense electronic products div., and F. C.

Reith, pres, of Avco’s Crosley div., elected to EIA exec,

committee, military products div. ... Dr. Roger W. Burt-
ness promoted to mgr. of engineering & research for

Stewart-Warner electronics div., Chicago . . . F. J. Ander-
son named mgr. new Sylvania data processing lab . . .

Peter Meisinger promoted to pres. & gen. mgr. of Labora-
tory of Electronics Engineering, Washington . . . Henry J.

Nolte, pioneer in development of electronic tubes, retires

after 45 years with GE. . . . Kenneth W. Connor promoted
to newly created post of sales management mgr. for Syl-
vania home electronics div. . . . Hoyt P. Steele, ex-pres. of
Benjamin Electric Mfg. Co., named head of GE govt, rela-

tions service. . . . Fred Bailey named pres.. Ling Systems
Inc., Los Angeles.

KRGV-TV, Weslaco, Tex. (Ch. 5) & KRGV will be
wholly owned by Mi-s. Lyndon B. Johnson’s LBJ Co., FCC
having approved purchase of remaining 50% for $100,000
from 0. L. (Ted) Taylor (Vol. 14:12). Taylor remains as
consultant to LBJ Co. for 10 years with $5000 minimum
annual fee. LBJ Co. is licensee of KTBC-TV, Austin, Tex.
(Ch. 7) & KTBC; owns 29% of KWTX-TV, Waco, Tex.,

(Ch. 10) & KWTX; KWTX Bcstg. owns 50% of KBTX-TV,
Bryan, Tex. (Ch. 3). Original 50% of KRGV-TV was
acquired by LBJ from Taylor in 1956 for $5000 and loan
of $140,000 (Vol. 12:11, 14); 50% of radio KRGV was
acquired on April 1, 1957 under $50,000 option agreement.

Stations filing complaint in community antenna case,

decided by FCC this week (see p. 2): TV—KFBC-T\’,
Cheyenne, Wyo.; KSTF, Scottsbluff, Neb.; KFXJ-T\s
Grand Junction, Colo.; KOTA-TV, Rapid City, S.D.; KID-
TV, Idaho Falls, Ida.; KGVO-TV, Missoula, Mont.; KLIX-
TV, Twin Falls, Ida.; KLAS-TV, Las Vegas, Nev. Radio

—

KSPR, Casper, W’yo.; KANA, Anaconda, Mont.; KGLN,
Glenwood Springs, Colo.; KRAL, Rawlins, Colo.; KSID,
Sidney, Neb.

Assn, of National Advertisers holds 5th national

budget & cost control workshop April 24 & 25 at West-
chester Country Club, Rye, N. Y., for company adv. mgrs.
and corporate financial executives.
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Financial Reports;

I ^ ENITH’S pres. & gen. mgr. E. F. McDonald Jr. and its^ exec. v.p. & asst. gen. mgr. Hugh Robertson are re-

vealed as probably the highest paid executives in TV-radio

and related electronics industries in proxy statement for

April 22 stockholders’ meeting in Chicago, released this

week. It reveals Comdr. McDonald’s 1957 salary as $60,000,

bonus $146,694, plus an additional $211,046 in accordance

with an employment agi-eement—total of nearly $420,000.

Moreover, as owner of 93,786 shares of Zenith’s 984,928

' shares of new Delaware stock outstanding as of April 1,

his 1957 dividends ($5 per share before recent 2-for-l

split) ran close to $250,000.

Next highest officer-director remuneration during
' Zenith’s record 1957 sales-&-pi’ofit year (Vol. 14:12) was

exec. v.p. & asst. gen. mgr. Hugh Robertson, whose salary

was $50,000, bonus $151,644, special payment also $211,046;

I he owns 3636 shares of stock. Leonard C. Truesdell, sales

v.p., not a director, got $40,000 salary, $66,503 bonus, share-

holdings not stated. Joseph F. Wright, v.p., gen. counsel

& director, same salary & bonus as Truesdell, holds 1060

shares.

Truesdell and Wright also received $6516 each as

additional payments which, like those to McDonald and

Truesdell, were “related to the successful conclusion in

1957 of certain litigation [vs. RCA-GE-Western Electric]

and other actions resulting in an addition to surplus of

$10,413,565 and upon which no bonus had been paid in

prior years.”

E. N. Rauland, pres, of subsidiary Rauland Corp. &
a director, salary & bonus undisclosed, is shown as holder

Muter Co.’s profit rose to $377,819 (50^ a share) in

1957 from $31,646 (4<f) in 1956, sales going up to $14,301,-

067 from $12,126,563. Annual report shows working capi-

tal last Dec. 31 was $3,595,060 vs. $3,245,722 at end of

1956. Firm’s oil well operation has been sold to Tekoil

Corp. for $140,000 plus $210,000 in royalties due. Proxy

statement for April 15 annual meeting in Chicago shows
' Thomas A. White, pres, of Jensen subsidiary, as only

officer-director earning 1957 remuneration above $30,000;

his was $52,157, and he’s shown as owning 14,129 shares

' of 762,729 outstanding. Other stockholdings: Leslie F.

' Muter, pres., 110,565; Karl E. Rollefson, v.p.-chief engi-

I

neer, 4264; Herbert J. Rowe, 3692; Leslie F. Muter Jr.,

3289.

' Webcor Inc., having enjoyed best gross-&-profit year

) in its history in 1957 (Vol. 14:11), discloses in notice of

) April 28 annual meeting in Chicago, that stock options

^ have been granted executive officers as follows: Titus

• Haffa, chairman, 20,000 shares @ $12; Nicholas Malz,

' pres., 15,000 (S) $10; and 5000 each @ $10 to Joseph J.

Raffel Jr., exec, v.p.; Walter P. Altenburg, v.p. & gen.

counsel; Harry R. Ferris, v.p. & secy.-treas. Haifa’s 1957

remuneration was $100,000, Malz’s $47,115, lamination div.

' v.p. John H. Ihrig’s $36,971. Of 650,737 shares of $1 par

common outstanding, Haifa owns beneficially 62,554,

Haifa’s sisters, Pauline & Flora 3465 & 31,500 respectively,

Malz 14,490, Altenburg 2786.

Tele-Broadcasters Inc., whose 1957 revenues were

$771,078 vs. $423,063 in 1956 (Vol. 14:12), reports gross

sales in first 1958 quarter were 17.4% ahead of same pe-

riod last year.

Erie Resistor earned $542,811 (68<;‘ per share) on sales

I of $24,737,643 in 1957 vs. $956,452 ($1.24) on $23,300,749

in 1956.

of 1000 shares of Zenith; Karl E. Hassel, asst, v.p.-engi-

neering & secy., 200; Frank A. Miller, partner, Francis I.

duPont & Co., 1000; W. S. Woodfill, pres.. Grand Hotel

Co., Mackinac Island, Mich., 1400. Being added to board

are E. M. Kinney, v.p.-mgr., hearing aid div., 318 shares,

and Hays MacFarland, chairman of MacFarland, Aveyard
& Co., Zenith adv. agency, 400 shares.

McFarland, Aveyard agency last year placed gross

of $1,291,017 in billings for Zenith.

Note: Rumors continue rampant about Zenith plans,

including what reportedly ailing 68-year-old McDonald and
72-year-old Robertson contemplate in way of succession and

expansion. Fact that firm enjoyed such an excellent 1957,

in face of industry’s do\yntrend, earning $8,165,577

($16.58 per share) on sales of $160,018,978 and ending

year with more than $60,000,000 earned surplus (Vol.

14:12), tended to lend credence to Wall St. report it’s

contemplating acquisition of other firms. Talked about

this week was alleged move to buy up or into Collins Radio.

Proxy statement notes: “FCC may require, in connec-

tion with certain applications for licenses, that the charter

of the company provide specific authority to engage in

broadcasting services” [presumably Phonevision]. Zenith

now owns an FM and an experimental TV station, and
asked stockholders to approve resolution amending chart

to authorize it “to own and operate radio and TV broad-

casting & transmission stations and apparatus for the

transmission of writing, signs, signals, pictures and sounds

of all kinds, by wire, cable, radio, light and sound waves or

radiation of any type, including all instrumentalities, facil-

ities, and services which the necessary or desirable for ex-

perimental, amateur or commercial purposes.”

Wells-Gardner, major manufacturer of private-label

TV sets which lost $250,000 in first half of 1957 (Vol.

13:39), ended year with net income of $76,573 (11^ per

share) on sales of $15,687,998 vs. $1,054,610 ($2.54) on

$24,152,103 in 1956. Report by chairman George M.
Gardner & pres. Robert S. Alexander to stockholders, who
meet April 15 in Chicago, notes “calamitous business re-

versals” early last year, sees “promise of a profitable

1958.” Backlog of orders as of Jan. 1 was twice that of

year earlier. At end of 1957 firm’s current assets were

$6,313,763, current liabilities $1,481,368, earned surplus

$5,422,737.

Westinghouse Bcstg. Co. stations had first quarter re-

sults “slightly ahead of the comparable period of 1957, and
above objectives,” Westinghouse chairman Gwilym A. Price

told annual meeting this week. Overall, parent Westing-
house earnings in quarter fell short of $14,198,000 (82^ per

share) in same 1957 period, he reported. TV, radio & ap-

pliance consumer business was described as “not good

—

except for the consumer wise enough to take advantage of

some of the biggest bargains in the history of the indus-

try.” Westinghouse won’t go heavily into color TV until

prices drop, but “when it takes off, we’ll be ready for it.”

RKO Teleradio Pictures earnings fell in first fiscal

quarter ended Feb. 28, contributing to sharp drop in net

income of parent General Tire & Rubber. Consolidated

report for quarter shows estimated General Tire earnings

of $1,754,124 (30^ per share) on sales of $96,565,835 vs.

$3,250,400 (65^) on $95,497,318 year earlier. In report

at annual meeting. General Tire pres. Wm. O’Neil didn’t

detail RKO Teleradio figures, but said subsidiary—along

with plastics & industrial products divs. which were hurt

by declining automobile output—helped to bring earnings

down.



COMMON STOCK QUOTATIONS
Week ending Thursday, April 3, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD & CO.
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734 15th St. NW, Washington 5, D, C.

NEW YORK STOCK EXCHANGE
1958 Wk. 1958 Wk.

High Low Stock and Div. Close Chg High Low Stock and Div. Close Chg

9% 81/g —V? 351% 300 IBM 2,60 338^ —6%
22% 19% AmBosch .30e 22 +Vs 33% 29% IT&T 1.80 31% -%
16% 13 AmBcatg-Par .1 15% -% 41% 36% 1-T-ECirB .45c 36% -1%
37% 32% AmMy&F 1.60- 35% -1% 7% 6% Listindust Y^^- 7 -t-%
174U 1677A AT&T 9 173 -fl% 43% 36% 40 —V/z
26V2 22% Amphenol 1.20 24% —1 15% 13% Loew’s 13% -%
29% 26 Arvin 2 26% -1 37 30% MagnavoxH/^b 35% -%
7% 5% Avco .lOe 6 — 28% 25% Mallory 1.40b .. 25% -%
25% 20% Becklnst - 20% -2% 88% 76 Mpls.H’ll 1.60a 84% —1
53 44% BendixAv 2.40 45% -2% 42% 37% Motorola lYz - 37% -1%
32% 28% Burroughs 1 28% -2 9 7% NatT Thea % _ 8% -%
18% 15% Clevile 16% -% 38% 30% Paramount 2 .... 33% -%
29% 241/2 CBS “A” lb- 27% +Va 17% 12% Philco 15% —

%

28% 24% CBS “B” lb 27% -% 35 30% RCA la V2

16% 12'/2 Col Piet %t 14% - 25% 21% Raytheon D/4t- 24% -t-%

35% 27% Cons Elec .40 - 31% -2% 7% 5 Republic Pic .. 5% —

%

261/2 19% Cons Electron 25% -% 34% 32% SangElec 1.80. 323/s
-

161/2 13 Cor-Dub .20e 13% +Va 16% 13% Siegler .80 13% +%
871/2 74% CornGlass la 80% —3% 3% 2% Sparton 3 -%
3% 3 Davega * 20% 17% SperryRan .80.. 17% -%
35 30 Daystrom 1.20

.

32 —1 8% 6 Standard Coil

.

7% -%
16% 13% Decca 1. 14% +% 17% 14% Stanley-War 1.. 18 -t-1%

211/2 14 Disney .40b 18% -1% 32 29 Stew Warn 2b . 29% -t-%

107% 97% EastKod 1.55e 101 —4 24% 20 StorBcstg 1.80- 22% -%
34% 29 EmerElec 1.60 32% -% 37% 31% Sylvania 2 35% -%
61/s 4% EmersonRadio 5% -% 33% 26% Texas Instru 33% -t-3%

81/2 7 Gabriel .60 55% 41% ThomProd 1.40 42% —2
65% 55% Gen Dynam 2 - 56% -% 26% 23% J'ung-Sol i.40b 25 -%
64% 591/2 Gen Electric 2 58% —2 25% 21% 20thC-Fox 1.60 23% -%
6% 4% Gen Inst. .15g 6% -% 20% 15% UniledArt 1.40. 19% -%

41 34% GnPrEquip2.40 35% -1% 22% 19 Univ. Piet la_ 20% -1%
30 22% Gen Tire .70b 23% -2 19% 16% WarnBros 1.20 19% -t-%

43% 403/g Gen Teleph 2 . 43 -t-% 65% 57% Westingh El 2

.

57% -4%
25% 21 HoffmanElec 1 24% -% 75% 67% Zenith new 71% -1%

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists - 3% - 37% 30% Hazellin 1.40b 32% -%

45 341/2 Allied Con la .. 38% -2% 2% 2 Herold Ra .20

.

2% -%
151/8 13% AmElectro Yz .. 13% -% 4% 3% Int Resist .20_ 4% -%
lOi/s 8% AssocArtProd - 10% -t-% 6% 4^ Lear 4% -
9% 7% AudioDev .05d 9% -f% % % Muntz TV % -
10 7% BelockInst 8% - 3% 2Yi Muter Co. ^t

.

3% -t-%

% % C & C TV % -1/16 7 5% Nat’l Telefilm. 5% -
3% 2% Clarostat .15g 3% -|-% 1% 1 Nat Union El _ 1% -%
4% 3 DuMont Lab

—

3% -% 6% 2% Norden-Ketay- 2% -%
4% 2% Dynam Am 3% -t-% 3% 3 Oxford £1 .10r_ 3 —
13% 10 EletcronicCom 12 -% 16 11 Philips El 14% -t-%

7% 6% Electronics Cp 6% —

%

8% 6% Scrvomech .40 7% -%
31% 19% FairchCaraV^g - 23% -1 6 3% Skiatron 4% -f%
24% 17% General Trans 21 — 4% SYz Technicolor 3% -
17% 14% Globe Uii .80 _ * 4% ZYi Trans-Lux .20g *

3% 2% Guild Films .

—

3 -f% 4?8 4% Viclorcen Inst- 4% -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked

Advance Ind 1% 2^^

Aerovox .. 4% 5V^
Airborne Inst - - 41% 44

Altec Co. .80 — 7^ 8%
AMP Inc .50 17% 19

Ampex 56% 59

Baird Atomic 8 10

Cinerama Inc. —— - 1 7/16 1%
Cinerama Prod — — 1% 2

Cohu Electronics 6% 7%
Collins “A” .35 12 13

Collins “B’» .35 12 13

Cook Elec. .40d - 17% 18%
Craig Systems - 4% 5%
DuMont Bestg - 7% 8%
Eitel-McCulIough (5% stk) 26 28

Elec Assoc (stk) 36% 39

Eric Resistor .40b 6% 7

Friden Ind. 1 — 48 51

Giannini, G. M. 14% 15

Granco Products .05 1% 1%
Gross Telecasting 1.60 17% 19

Hewlett-Packard 25% 26%
High Voltage .lOg 29% 31

Hycon 2% 2%
Indiana Steel Prod. 1.20a.._ 18 18%
Jerrold 1% 2

Ling Industries — 2% 2%
Leeds & Northrup .60b 22% 24

Bid Asked

Machlelt Labs .25g 15% 17

Magna Theatre 2% 3
Maxson (W. L.) .05 5 5%
Meredith Pub. 1.80a 30 33
National Co. (4% stk.) 11% 13

Oak Mfg. 1.40 14% 15

Official Films .10 1 1%
OR Radio 18% 19

Pacific Mercury TV 5% 5%
Packard-Bell .50 11% 12

5^ 5%
23% 25

‘

Philips Lamp (14% of par) 34% 36

Reeves Soundcrafl (“stk.) 2 9/16 2%
Sprague Electric 1.20 30 32
Taylor Instrument 1.20 28 29
Tele-Broadcasters 2% 3%
Telechrome .30 8% 9
Telecomputing 4 4%
Teleprompter (stock) 6 7

Time Inc. 3.75 61% 65
Topp Industries (stock) 9% 10

Tracerlab 6% 6%
Trav-Lcr 1% 1%
United Artists 5% 5%
Varian Associates 15% 16%
Webcor .15c 12% 13

Wells-Gardner 7% 7%
WJR Goodwill Sla. .50d_ 13% 14

Kates of dividends in table are annual disbursements based on the last quarterly

or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in stock during 1957; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend

meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock

during 19.58, estimated cash value on ex-dividend or ex-distribution date, y Liqui-

dating dividend. * No trade

Republic Bucks TOA: Defying Theatre Owners of
America—and protests by dissident stockholders

and Screen Actors Guild against recent movie sales

to NBC outlets (Vol, 14:13)—Republic Pictures is

“working day & night to make deals with TV sta-

tions for its post-1948 films,” pres. Herbert J.

Yates said this week.
“Television is burning up the pictures so fast

they can’t get enough money to do what we want
‘em to do,” Yates told stormy stockholders’ meet-
ing in N.Y. He said Republic “definitely” had
stopped making movies for theatres, wants to be

out of business entirely by July 1.

Yates offered “guess” that Republic took in $1,500,000—“but don’t take this for being correct”—from its recent

sale of 218 post-1948 features to 6 NBC stations. Deal

bucked TOA campaign against TV releases, brought stock-

holders’ complaints that NBC got “bargain,” caused SAG
to boycott Republic Studios because actors got no extra

money from sale. Deal was reported as involving $2,000,000.

In other movie-TV developments this week: (1) United

Artists Associated filed SEC statement outlining plan to

purchase assets, properties & TV business of film distri-

butor Associated Artists Production Corp. In merger.

United Artists Corp.’s subsidiary Gotham TV Film Corp.

would sell its 700,000 AAP shares to UAA. (2) Columbia
Pictures announced further production curtailments in

favor of deals with independents, said “consolidation” of

some depts. would affect personnel of TV-film-making sub-

sidiary Screen Gems. (3) In $3,500,000 deal, N.Y. TV film

distributor Sy Weintraub (who is pres, of radio WKIT,
Mineola) bought controlling stock of Sol Lesser Produc-

tions, Culver City, which has Tarzan screen & TV rights,

plans Our Town and Capt. Horatio Homblower TV series;

Weintraub becomes pres.. Lesser chairman.

This week, too, MGM hired ex-ABC-TV programmer
J. Donald Wilson to cull TV package offerings from library

of thousands of shorts. And Film Producers Assn, of N.Y.

invited civic leaders to April 8 dinner at Toots Shor’s

kicking off campaign promoting city as TV-&-movie pro-

duction center.

George Foster Peabody Awards for 1957, administered

by U of Ga. journalism school, presented April 2 at N. Y.

luncheon of Radio & TV Executives Society: TV^ & radio

news—CBS {Face the Nation, See It Now, The 20th Cen-
tury, This Is New York). TV news—ABC, John Charles

Daly & assoc. (“Prologue ’58”). Local TV-radio new-s

—

Louis M. Lyons, WGBH-TV & WGBH, Boston. TV musical

entertainment

—

Dinah Shore Show, NBC. TV non-musical

entertainment

—

Hallmark Hall of Fame, NBC (“The Green

Pastures,” “There Shall Be No Night,” “On Borrowed
Time,” “Twelfth Night,” “The Lark,” “Yeomen of the

Guard”). TV education

—

Heritage Series, WQED, Pitts-

burgh. Local radio education

—

You Are the Jury, WKAR,
E. Lansing, Mich. TV youth & children’s programs

—

Captain Kangaroo, CBS. Local TV youth & children’s

programs—IVMwda Wunda, KING-TV, Seattle. TV public

service

—

The Last irord, CBS. Local TV public service

—

Panorama, KLZ-TV, Denver. Local radio public service

—

KPFA, Berkeley, Cal. TV contribution to international un-

derstanding—Bob Hope, NBC. Special TV-radio awards

—

NBC educational programs, Westinghouse Boston confer-

ence and “high quality of its own public service broad-

casting.”

Add aw'ards: George Polk Memorial Awards to CBS
News for “Algeria Aflame”; to Richard Heffner for “The

Open Mind,” WRCA-TV.
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I SUMMARY-INDEX OF THE WEEK'S NEWS— April 12, 1958

j

PAY TV CAMPAIGNERS getting in licks at FCC and Con-

;
gress, charging onesidedness on air. alleging "thought

control" (p. 1). And a tall tale from Texas (p. 3).

I

j

NETWORK-PRACTICE COMPROMISE sought, meeting of

i minds thought possible. Meredith, Storer & Westing-

I

house defend multiple ownership (pp. 2 & 5).

HOLLYWOOD MOVIE COLONY can't be restored to pre-

TV glory, says AFX Film Council. Report suggests

ways for industry to save what's left (p. 2).

NEW ANTI-TRUST SUIT in Govt.'s movie-TV investiga-

tions alleges Universal-Columbia-Screen Gems con-

spiracy to control pre-1948 features (p. 4).

FTC MONITORS TV ADS with new equipment for simul-

taneous recording of sight & sound. Says quality of

ads improving (p. 5).

NETWORK TV BILLINGS in Feb. up 13.3% but fall $5,000,-

000 below Jan. ABC-TV scores best percentage goin,

CBS-TV still leads (p. 5).

( SHAREHOLDERS LOOK AT MANAGENENT: Season of the stockholders meetings , coinciding
i more or less with income tax time, focuses attention anew on inside financial work-
j ings of major companies in TV-radio and related "electronics amusement" fields — so
t we give you, on pp. 14 & 15, digests of a few more annual reports , rundowns on more

salary-bonus remunerations and stockholdings of of ficers-directors , and a schedule
of important upcoming stockholder meetings (p. 14).

These implement the many financial reports that we've digested in recent
issues — and they're a sort of preliminary to the annual listing of " Financial Dat a
on Television-Electronic Companies " which the well-known Chicago specialist Edgar N.

Greenebaum Jr. is compiling for us for release as a Special Supplement in early May.
This year's listing will be somewhat expanded, will again show for each company its
capitalization and where traded, and for each fiscal year since 1950 its sales, pre-
tax earnings, net profits, net per share, dividends, assets, price range.

Note ; Most of the annual reports thus far released follow the general busi-
ness trend toward more sales , less profit — but there are some egregious exceptions
in the way of increased earnings, like Avco, CBS Inc ., Hoffman , Webcor , Westinghouse
& Zenith . Noteworthy in notices of annual stockholder meetings is a relative lack
of controversial issues despite tendency during a recession to criticize management.

HATE-THAT TV PROPAGANDA MILL GRINDS ON: The "hate TV" campaign fostered by certain
pay TV proponents in propaganda furtherance of their own pie-in-the-sky promises

F (Vol. 14:14) may be rubbing off in some high places — but, except for its publicity
value, its illogical aspects could be self-defeating.

Question of stations editorializing against pay TV comes up on FCC agenda in

BEST GOLFERS in broadcasting industry apparently are

Joe Higgins, Bob Reynolds, George Frey, Jim Riddell.

Higgins won NAB tournament 5 times (p. 7).

NETWORK STRIKE FAILS to cancel out CBS schedules

despite week-long disruption; amateur stafi crews take

over from IBEW in 7-city walkout (p. 18).

ManufattuHng-Dlstrlbutlon

SHAREHOLDER MEETINGS on tap as annual reports show
company conditions, proxy statements reveal salaries.

Our "Financial Data" listings in May (pp. 1, 14 & 15).

TV SET DISTRIBUTION estimates updated by Census Bu-

reau. Concentration up from 80% to 83%, in 9 months.

Multiple-set homes up from 5%, to 7% (p. 3).

INDUSTRY FACES WORST YEAR since 1951 as 1st quarter

figures show TV production down 18%; radios off 35%;
phono boom continues (p. 11).

COLUMBIA SENDS COMPATIBLE STEREO back to labs;

announces plans for straight stereo discs (p. 12).
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a few days as Commission takes up complaints by Zenith and Skiatron that networks
"pushbut toned" an anti-pay campaign. Also before it are questions along that line
raised by Senators Magnuson (D-Wash. ) , Neuberger (D-Ore.), Long (D-La.).

FCC sources state that, to the best of their knowledge, the vast majority of
stations have been extremely careful to present balanced debate on subject. How-
ever, it has reports of a few allegedly one-sided presentations. And the pay-TV
lobby hasn't let up its "contact" activity at the Commission and on Capitol Hill,
notably trying to put across the thought-control-by-a-few-men-in-N. Y. angle.

There's no question that some Congressmen — perhaps not many, because most
have had first-hand relations with networks and stations regarding access to facili-
ties — are now concerned not so much by the merits of toll TV as by the pulling
power of TV. The telecasts precipitated an incredible blizzard of mail asking them
to ban subscription TV. It could be, though the record doesn't bear it out, that
some lawmakers are falling for Zenith's dire predictions that through some evil
machinations the telecasters could turn public opinion on and off in elections, etc.

FCC isn't inclined to "make a Federal case of it , " as one commissioner put it
— but it probably will ask accused networks and stations to supply the facts about
their allegedly prejudiced anti-pay presentations.

Note ; How the well-oiled anti-free-TV publicity machine can penetrate all the
way into the rural press, is indicated in "Tall Tale From Texas" on p. 3.

COMPROMISE WORKING IN NETWORK HEARING? It's nothing new to hear speculation about
possible meeting, of minds of FCC and all parties to Commission's marathon network
hearings (for digest of this week's testimony, see p. 5). But feelers are being put
out by some parties now — we're not at liberty to disclose their identities — who
believe reasonable compromises can be achieved without disruption of status quo.

It's too early to conclude that anything is wrapped up, of course, and
there's many a slip and political pitfall, but some well informed people see this as
possible final upshot on major points;

(1) Multiple ownership to remain intact. (2) Option time retained, perhaps
with modifications. (3) Must-buy abolished. (4) Rep business dropped by networks.

Testimony to date has been almost entirely anti-Barrow Report — and sheer
weight of presentations gives impression Report has been "demolished." But some
commissioners are not at all inclined to toss whole Report in ashcan ; their records
show leaning toward somewhat tighter control of networks — largely because of

station scarcity. Furthermore, commissioners are not insensitive to the continuous
pressures to tighten up emanating from Congress — from such as Sen. Bricker (R-0.),

Rep. Celler (D-N.Y.), et al. It would be folly to kiss this proceeding off.

GLAMOROUS HOLLYWOOD-GONE FOREVER? Pre-TV movie industry never again will be seen

in U.S. — and big Hollywood AFL Film Council, representing 24,000 studio craftsmen,
laments that fact of TV life. But unlike Theatre Owners of America, vinions don't

buy idea that way to restore fading boxoffice is to quarantine TV from post-1948
features (Vol. 14;13). They have some remedies for industry itself to take.

Sharp fears for survival of Hollywood as film capital are reflected in schol-

arly 78-page report released this week by Film Council. Prepared after year's study

of studios' ills by Dr. Irving Bernstein of UCLA Institute of Industrial Relations,

it concludes; "Industry which existed in 1946 is gone forever."

In future, movie industry "will be smaller in all dimensions, probably much
smaller" than it was even before TV "changed living patterns of the American people"

who more & more watch screens in homes instead of theatres, says statistical survey.
" Great imponderable of the future [is the continuing] impact of TV and most particu-

larly the impact of toll TV " — whose potentials as film outlet are described in re-

port as industry's "great economic question" for which there are no ready answers .

But "grounds for guarded optimism" for industry also are seen by Dr. Bern-
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stein. He points out that " blockbuster" pictures give TV stiff competition, for in-

stance. Through them, TV habitues are accepting "notion that going to the movies can
be something special like going to the legitimate theatre or a big football game."

And industry should take other measures to revivify Hollywood, Film Council

i
says in save-the-movies prescriptions which noteworthily do not include TOA scheme
to buy post-1948 films from distributors, keep them from TV. Along with bound copies
of Dr. Bernstein's report. Council pres. Pat Somerset sent letters to 35 industry
leaders & organizations calling for 4-point united campaigns for ;

(1) Theatre admission tax subsidies for movie production similar to British
plan which diverts percentage of ticket tax into special film-financing fund. (2)
" Full govt, assistance in the field of foreign exchange." (3) Income tax credits
spread over lean years for producers, actors, others whose pay fluctuates widely.

, (4) Modifications of 1948 Paramount anti-trust consent decree separating production-
distribution and theatre joint ownership, outlawing forced block picture sales [a

slim prospect, apparently; see story, p. 4].

' Hollywood's 1946-56 decline & fal l from entertainment heights (21,775 produc-
) tion workers monthly down to 12,593, annual $299,361,610 payroll down to $240,000,-

I 000, weekly 90,000,000 theatre attendance down to 46,530,000, combined earnings of

1 10 studios down from $121,000,000 to $32,000,000) is traced in report.

Directly linked to TV's growth during decade, movie-TV trends noted by Film
. Council reflect those cited earlier by researcher Sindlinger & Co. in special report
I which TOA circulated to all movie distributors (Vol. 14:4). Only conclusion by TOA

( was that post-1948 releases to TV "would certainly be a death blow" to movies.

j SET DISTRIBUTlON-83% OF HOUSEHOLDS: Most authoritative figures on TV set ownership
,

' Census Bureau's (underwritten by Advertising Research Foundation), were brought up

, to date this week — and they continue to document the approach to national satura-
|l tion, along with healthy increase in multiple-set homes.

I
As of Jan. 1958, 85% of all U.S. households had TV set s — vs. 80% in April

1957, 75% in Feb. 1956, 67% in June 1955. Homes with 2 or more sets rose to 7% as

i of Jan. — compared with 5% in April 1957, 4% in Feb. 1956 (Vol. 13:43).

Western region showed best increase, going from 77% in April 1957 to 82%,

t while South was up 3% to 74%. Farms show lowest concentration, as usual, with 68%,

I
but they showed best percentage rise, going from 63% last year. Curiously, next

I best increase came in cities 1,000,000-3,000,000; their concentration is 91%, up 4%.

Estimates are based on 55,000 interviews in 638 counties and cities. Copies

of 4pp. report are available for 10(i from Census Bureau or Commerce Dept, offices.

Title: "Series H-121, No. 5, Households with TV Sets in the U.S., Jan. 1958."

Tall Tale From Texas: Shades of Wrede Peters-

meyer ! He’s the young economist-trained director

of the Whitney stations, you may recall, who ad-

vanced the now oft-quoted theory that TV as an
industry, as an advertising medium and as a

stimulus to consumer sales has been a vital spur
to the national economy over the last decade (Vol.

13:47). His thesis was advanced as an argument
against pay TV and was taken up by no less a
scholar than CBS pres. Dr. Frank Stanton in

recent speeches and Washington testimony.
Now we’re offered the other side of the coin

in a column headlined “Television vs. the Nation’s

|,
Flconomy,’’ published in regular news type but

' labeled at the tail-end as “adv.’’ It appeared in

the April 3 Beeville {Tey:.) Bee-Picayune, weekly
in a small ranch town some 50 mi. north of Corpus

ki

Christi. Who wrote it and whether it was syndi-

cated, we don’t know
; it was paid for, we learned,

by a disgruntled theatreman, but counsel for

Theatre Owners of America assure us TOA had
or would have no part in it.

Article starts by referring to an unnamed
“prominent New Yorker” who is offering this

novel explanation for the business recession:

“The development of TV is the cause of it all. Any
mechanical instrument that can keep 40,000,000 night after

night—people who might be out in their cars or going
places where their money is being spent—must have a

serious effect on the nation’s economy.
“Ask any local companies who have seen their night-

time business fall away to a fraction of the old volume.
Ask the minor league baseball clubs, or what’s left of

them. Ask the downtown restaurants. Ask the motion
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picture theatres. Ask the manufacturers of clothes. Ask

the nightclubs. Ask the small businessmen who have been

unable to stay in business in various fields of retail trade

because they couldn’t match the concentrated advertising

power of the big companies using television.

“Look at it from another viewpoint. The horse racing

people have done very well; you can’t see many horseraces

on TV. Professional and college football are going quite

well; their showings on TV are rigidly limited. Boxing,

on the other hand, can be seen all over the TV dial and

the boxing business is in a sad state . .

And then some gems of thought that must sound

familiar to those in the business who have been fighting

subversive attacks on the industry;

“Ah, you say, but what of the fine, healthful effect

on American morale of having all this entertainment freely

available in the home? Would you say that the advent

of TV has been marked by any commensurate decline in

juvenile delinquency, or crime in general?”

And doesn’t this sound familiar? . . as a communi-

cation technique TV is progress. But it is the kind of

progress that climbs on the neck of victim after victim.

“It is time we faced up to the issue. We speak of free

TV, as opposed to any pay system. But TV is not free.

Part of the price you pay for a car or a pack of cigarettes

or a bar of soap pays for the product’s TV program. Part

of the customer’s annual expenditures for entertainment,

which used to go to your theatre, goes to the purchase

and maintenance of his TV set ....
“It [TV] is the tool of the big advertisers rather than

the small individual businessman. It helps the strong

business and the strong shopping area—which can afford

it—at the expense of the weaker ones, which can’t pick

up the tab . . .
.”

So there ought to be a law, no less: “Video is cer-

tainly here to stay. But so are the theatres, the restau-

rants, the transportation companies and all the rest of TV’s

victims. There are laws to protect the farmer . . . the oil

industry and organized labor. Is it unreasonable to ask

for laws providing stricter regulation of TV in order to

protect all the businesses that are being severely damaged

by the inroads of this new medium?”

Recommended reading: Text of CBS v.p. Richard S.

Salant’s April 11 speech before Ohio Assn, of Broadcasters

(received too late for adequate treatment herein but avail-

able from CBS, N. Y.) . It’s a cleverly whimsical, yet pene-

tratingly serious, analysis of the politics, methods, motiva-

tions in the “sport of baiting broadcasters”—particularly

on the Washington scene, but not overlooking the competi-

tive media, the self-servers, the program critics, the do-

gooders, the “intellectual snobs.” Salant’s main thesis is

that the vei-y success of TV & radio have made them fail-

game: “The network presidents [are] the most investi-

gated, criticized and harassed business men since the

robber barons of the railroads during the last century, or

since the days that FDR had his fun with the money
changers in the temple back in the ’30s.” His conclusions:

“(1) It’s a mess in Washington. (2) There are no easy

answers. (3) Nobody loves us but the people. (4) We’re

in business; let’s admit it. (5) Let’s do the best job of

programming we know how. (6) If we’re to be led out of

this Washington wildeniess, you, the individual men and

women of the broadcasting business, are the ones who will

do it. Foi- it’s a do-it-your.self process.”

More Anti-Trust Trouble: Conspiracy to monopo-
lize distribution of old movies to TV was alleged

by Justice Dept, this week in civil anti-trust suit
j

against Universal Pictures, Columbia Pictures and
latter’s subsidiary Screen Gems—and still another
TV case (Paramount Pictures) was brewing.

Already linked with 4 other feature film dis-

tributors in still-pending 1957 block-booking anti- '

trust action (Vol. 13:16), Screen Gems was ac- •

cused of joining illegally with parent Columbia
and Universal in $20,000,000 deal last Aug. (Vol.

13:32) to get exclusive control of 600 pre-1948
Universal features.

At same time Federal anti-trust chief Victor
R. Hansen was reported readying anti-trust moves
against Paramount and Music Corp. of America
following Justice investigation of $50,000,000 dis-

tiibution agreement in Feb. for 750-film pre-1948 '

Paramount library (Vol. 14:6).

Universal-Columbia-Screen Gems suit, filed April 10

in N.Y. Federal District Court, alleged that 14-year TV
distribution contracts: (1) Violated Sherman Act by fixing

|

prices and eliminating competition between Columbia &
Universal for TV business. (2) Violated Clayton Act by '

removing Universal as competitive factor, exclusive TV
film licensing agreement amounting to unlawful acquisi-

tion of Universal assets.

Hansen pointed out that feature films have become
“staple commodity of TV programming,” and said: “We
hope by the institution of this action to foster competition i

in this source of programming material for TV stations.” '

Prompt retorts came from defendants. Said Columbia
pres. Abe Schneider: “Before Columbia & Screen Gems
executed the contract with Universal Pictures, we were
assured by our legal counsel that the arrangement would i

not be in contravention of any laws. Therefore, we be-

lieve that our present position is clear and without jeop-

ardy.” Said Universal pi-es. Milton R. Rackmil: “We will

vigorously defend our position and are confident that we
will be upheld.” |

* * *
,

New moves by Justice in long-developing movie-TV
investigations followed same course set by Hansen in

March, 1957 with civil action against MGM’s parent Loew’s,

charging anti-trust violation in package-leasing of MGM
features to stations (Vol. 13:13). Follow-up of 1957 suit

involving Screen Gems alleged that it, C&C Super Corp.,

Associated Artists Productions, National Telefilm Assoc,

and United Artists ganged up on stations with block

bookings.

Paramount-MCA anti-trust investigation, started by-

Justice soon after deal was announced, has centered on

questions of whether it stifles competition for TV film

sho\vings and pressures tclecasters into accepting package
deals in combination with MCA-supplied talent.

Direct-wire subscription TV project, involving expendi-

ture of $25,000,000, w-as proposed April 11 by owmers of

radio WERE, Cleveland, whose v.p.-gen. mgr. Richard M.

Klaus stated there would be no use of airwaves, hence

no Federal regulation. Station since 1953 has held CP for

uhf Ch. 65, is owned by more than 50 stockholders [TF
Factbook No. 26, p. 352].

New rep: KMJ-T'S^, Fresno to Katz April 1 (from

Raymer).
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Network Television Billings

February 1958 and January-February 1958

(For Jan. report see Television Digest, Vol. 14:10)

Network tv gross time billings in Feb. were up

all along the line, compared with same month last

year—total for the 3 networks rising 13.3%. For Jan.-

Feb. 1958, increase was 13.7%. Dollar total was $44,636,018

vs. $39,385,207.

Individually, CBS, NBC & ABC were up 6%, 12.7%

& 36.5%, respectively, for the month. CBS achieved

$19,410,741, NBC $16,797,681, ABC $8,427,596.

No longer compiled by Publishers Information Bu-

reau, figures are now released by TV Bureau of Advertis-

j

ing on basis of computations by Leading National Adver-

tisers Inc. and Broadcast Advertising Reports. The com-

' plete Jan.-Feb. figures (for preceding years, see TV Fact-

book No. 26, p. 31) :

NETWORK TELEVISION
Feb. Feb. % Jan.-Feb. Jan.-Feb.* %

1958 1957 Change 1958 1957 Change

CBS $19,410,741 $18,309,088 -t- 6.0 $41,504,750 $38,540,562 -t- 7.7

NBC - 16,797,681 14,900,631 -1-12.7 35,141,792 31.455.572 -1-11.7

ABC 8,427,596 6,175,488 -1-36.5 17,581,813 12,891,069 -1-36.4

Total $44,636,018 $39,385,488 -1-13.3 $94,228,361 $82,887,203 -1-13.7

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

Jan.* $ 9,154,217 $ 22,094,015 $ 18,344,111 $ 49,592,343*

Feb. 8,427,596 19,410,741 16,797,681 44,636,018

• Jan. 1958 figures revised as of April 7, 1958.

Note: These figures do not represent actual revenues to the net-
works. which do not divulge their actual net dollar Incomes.
They’re compiled by Leading National Advertisers and TV Bureau
of Advertising on basis of one-time network rates, or before
frequency or cash discounts, so In terms of dollars actually paid
may be Inflated by as much as 25%. However, they're generally
accepted In the trade as an Index.

j The Nnlliple Owners* Case: With plenty to lose

I
if FCC adopts Barrow Report’s recommendations,

1 multiple owners went all-out in winding up their

I testimony in network hearings this week. Barrow
i Report states, simply, that long-range goal should

t be one station per owner. As a starter, it urges

1 that multiple owners be limited to 3 vhfs in top

; 25 markets, being required to sell excess within
: 3 years. Spokesmen appeared for Meredith, Storer,

Westinghouse. Hearing resumes April 15 with
( net affiliates’ committees—ABC’s leading off.

Meredith Publishing Co.’s presentation was handled

primarily by TV-radio director Payson Hall, with assists

from Frank P. Fogarty, v.p.-mgr. of WOW-TV & WOW,
Omaha, and Richard B. Rawls, mgr. of KPHO-TV & KPHO,
Phoenix. [Other Meredith stations: WHEN-TV & WHEN,
Syracuse; KCMO-TV & KCMO, Kansas City; radio KRMG,
Tulsa.]

Hall proved to be exceptionally knowledgeable and

deft in fielding commissioners’ questions as well as in his

written statement. These excerpts from statement epito-

mize his evaluation of Barrow Report:

“This is one story of multiple ownership—a factual

story of practical, and not theoretical, service to the public.

It is a story not found in the Network Study Report for

r unfortunately the Report stops at the threshold, content

with the support it finds in assumptions, superficial

reasoning and speculative evils . . .

“We do not contemplate the sale of our stations to

FTC Now Monitoring TV Ads: Federal Trade Com-

mission inaugurated a monitoring system for TV commer-

cials this week via special equipment for the simultaneous

recording of sight and sound. It enables the FTC to get a

record of questionable TV ads which, according to legal

advisor T. Harold Scott, is admissable as court evidence.

Heretofore, Commission relied on verbal reports from its

investigators, or on films provided by advertisers and

stations in prosecuting complaints (Vol. 13:44).

Since Congress appropriated $100,000 in 1956 to check

TV and radio commercials, FTC has depended almost en-

tirely on beefs from the public, followed up by spot checks

by its 135 field attorneys in 9 offices around the country.

Harry Babcock, director of ETC’s bureau of investigation,

told newsmen who witnessed the monitoring system in

operation on the 7th floor of FTC headquarters in Wash-

ington, that he hoped similar equipment could be installed

“soon” in enough cities to “blanket the country.” He said

the Washington system cost “something more than $3000.”

Scott said the previous method of spot checking station

scripts, and following up complaints from the public, has

been unsatisfactory because violations of the law might

appear only on the audio portion of the commercial and

it is important to get a permanent record of the video in

order to prosecute a complaint successfully. He said there

had been a “definite improvement” in the quality of TV
commercials since FTC started its monitoring program.

“We arrive at this conclusion not only from our own ob-

servations but from comments we get from the public. Of

course, the public is our first monitor and probably always

will be.”

FTC has issued 10 formal complaints against TV ads

in the past 18 months and obtained 15 stipulations from

advertisers who agi’eed their commercials might be in

violation of the laws against fraudulent advertising.

realize capital gain; we do not attempt to maximize earn-

ings at the risk of long run stability and our integrity as

an institution serving the public . . .

“We do say that stability, continuity and planning

possible in multiple owned stations may, and probably do,

result in consistently well managed stations, thus in-

herently more in the public interest. The single owner-

manager may equally excel if, and long as, he is ex-

perienced, active, competent and capable financially of

serving the public. When he dies, or becomes ill, is finan-

cially pi'essed, or for one of a thousand personal reasons

is unable to devote himself effectively to his broadcast

business, the public may suffer for an extended period of

time.”
^

Hall said Meredith entered TV, not to promote its

magazines {Better Homes & Gardevs and Successful Farm-
ing, plus home-service books) but because “we were already

experienced in the art of communicating with large seg-

ments of the American public [and] we were confident of

our ability to extend this knowledge to other media.”

Meredith’s pioneering and stability were factors most

stressed. He noted that it built WHEN-TV, Syracuse, in

1948, was in red 22 months, lost $440,000 before turning

corner. He emphasized experience and long tenure of

station managers and dept, heads, detailed their extensive

local civic activities.

As example of financial resilience of multiple owners.

Hall noted that Meredith continues operating independent

KPHO-TV vigorously and at considerable loss, and asked
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rhetorically whether single-station owner would keep 4th

station in Phoenix without network.

In cross-examination, Hall stated: (1) That all Mere-

dith radio stations were profitable. (2) That he opposes

ownership of 2 or more stations in same market, because

of channel scarcity. (3) That he’s against change in option

time recommended by National Telefilm Associates (Vol.

14:11), prefers status quo. (4) That magazines are com-

petitive with TV—Better Homes & Gardens having taken

ad money from TV. (5) That Meredith magazine reader-

ship hasn’t been hurt by TV.

Hi: * *

Lee B. Wailes, Storer exec, v.p., came up with one of

the few recommendations for change in rules proposed

in network hearing to date. He suggested that 4th TV
network might be made economically possible by: (1)

Limiting the network to cities in rectangle bounded by

Boston, Washington, Milwaukee, St. Louis. (2) Permitting

netwox’k to use, at least in part, privately-ovmed intercity

facilities. (3) Letting new network own 7 vhf stations in

top 25 markets.

On questioning, Wailes said Storer believed ovmership

of 7 stations shouldn’t be limited to network entity. He
stated that Storer has no idea of starting a network but

that “a lot of people have a network gleam in their eye.”

During Wailes’ appearance. Chairman Doerfer made it

clear he doesn’t believe multiple owners have as much
“leverage” with networks as Barrow Report implies. He
noted that Storer hasn’t been able to get affiliation for

WVUE, Wilmington-Philadelphia, and Wailes added that

Storer couldn’t hold NBC for now defunct uhf WGBS-TV,
Miami.

Wailes described difficulties with WVUE. “We have

the coverage but not the listeners,” he said—^reason being

that site differs from other 3 Philadelphia stations which

have antenna farm, to which WVUE wants to move.

Storer has committed $2,500,000 for programming of

WVUE, said Wailes, but station has “real problems.” It

has increased ratings in last few months “but not sub-

stantially.” “So far,” he said, “we’re not too encouraged.”

He said Storer has no plans to sell WVUE, no plans to

buy elsewhere.

Wailes launched heavy frontal attack on Barrow Re-

port’s philosophy, asserting it wants to reduce all broad-

casters “to the lowest common denominator.” “The route is

circuitous but the goal is clear,” he said. “It is a long step

down the road to Govt. Radio—a road down which Storer

does not wish to go—and, we trust, this Commission does

not wish to go.”

* * * *

Wailes went all the way in opposition to Report’s rec-

ommendations on publication of affiliation contracts, must
buy, option time, etc.; “The result of any such proposals

would not be to increase competition; they would merely

make it impossible for the affiliates to maintain the present

degx’ee of opportunity to bargain on a par with the net-

works and to exercise licensee responsibility.”

Wailes put considerable emphasis on multiple owners’

experience in bargaining with networks, stating that “you

cannot promote competition by reducing alL buyers to the

stx’ength of the lowest denominator, while leaving the

strength of the sellers intact.” He also said multiple

owners are better able to counter the “terrific” advantages

of stations owned by monopoly newspapers.

Wailes was questioned closely about Stox’er purchases

and sales of stations. Reasons, he said, were to get full

complement and to upgrade Stoi-er group to lax'ger max’kets.

Attention, NAB Conventioneers

If you want your Television Digest to follow you
to your hotel in Los Angeles during the NAB Con-
vention (April 27-May 1), we’ll be glad to send it

to any subscriber via air mail at no extra cost. Let
us have your hotel address ahead of the April 26
issue. We’ll also send on the May 5 issue to any
address you designate if you’re not going to be back
to your office by then.

He defended Storer’s record of getting CBS affiliations

after station purchases on ground that company’s long
record of performance was obviously persuasive with CBS.
In case of Cleveland, where Storer took CBS from WEWS
after buying WXEL (now WJW-TV), Wailes asserted:

“WEWS is owned by Scripps-Howard, a multiple owner,
no pushover. We didn’t take it from a defenseless indi-

vidual operator.”

Other points made by Wailes: (1) Network rules

shouldn’t be changed. (2) Networking would be “chaotic”

without option time. (3) Storer stations don’t editorialize.

(4) There would be nothing wrong if multiple owners
controlled all stations in top 25 markets, because there

would be cancellation of “so-called advantages.” (5) Station

sales shouldn’t be subject of hearings because of “hard-
ship on purchaser & seller.”*****

Youthful Donald H. McGannon, Westinghouse Broad-
casting Co. pres., did a job of “massive retaliation” against
Barrow Report—163pp. statement, plus exhibits. He didn’t

stint, poured on full weight of awards & kudos WBC has
achieved—and Commission was visibly impressed by ob-

serving WBC’s accomplishments in one pile.

“In less than 5 years,” McGannon declared, “the West-
inghouse company has invested approximately $34,500,000

in one i-adio & 4 TV facilities”—and he proceeded to tell

what had been done with the money.
In fully 100pp., McGannon detailed WBC’s innumerable

public affairs efforts, including its phenomenally success-

ful Boston & Baltimore conferences on public affairs (Vol.

13:9, 14:10). He concluded:

“I hope you have understood the spirit with which we
have presented the Westinghouse Broadcasting Co. record,

so-called . . . This has been done with no attitude of im-

modesty or of bragging or that the total objective has
been achieved. It is done with the very calculated purpose
to establish that thei*e is substantial value in multiple

ownership for the people to whose service we are dedicated.

Multiple owners can and [WBC] has rendered substan-

tially more than a ‘margiixal service.’ I hope that the

x’esults of our efforts have properly reflected the serious-

ness of our purpose, the degree of our dedication, and the

fullest realization of our responsibility.”

McGannon wasn’t gentle with study staff. “Its recom-

mendations,” he said, “are so convulsive and destructive

that we are at a loss to understand the rationale, the basis

of cori'oboration, or the substance of the investigation of

the Staff in arriving at these results . . . Although it is

not possible to conclusively establish the fact, it is at least

our strong opinion, that the Staff elicited only such facts

and information as best served their pre-conceived con-

clusions.”
* * *

Network option time should be retained as is, Mc-
Gannon stated—but he did say he’s “heartily in favor”

of evolvement of network-affiliate relations “that would
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limit network programming to not more than those option

i

time hours presently prescribed in the standard NBC and

CBS agreements.” He said there’s “very respectable” sets-

in-use figure 6-11 p.m., thus providing considerable valuable

i non-option time to encourage non-network program pro-

ducers.

! Must-buy practice should be retained, McGannon said,

to keep networks competitive with printed media.

;

Barrow Report’s attitude toward multiple ownership

seems to be this, according to McGannon; “A broadcasting

I

facility that is allegedly owned by local interest is in-

( herently and per se good, and, more importantly, a better

I broadcaster than a person or company who first, owns
I more than one station, or second, is unable to qualify

i under the term ‘local ownership.’ ” As for trafficking in

licenses, he said he’d go along with a rule requiring owner

to keep station for “reasonable minimum peidod.”

McGannon raised series of questions as to what con-

stitutes “local ownership”—single owner living in city’s

corporate limits, owner who doesn’t participate actively in

management, etc.? WBC, he said, insists that its managers
and dept, heads be “deeply rooted” in their conamunities.

As for multiple owners’ “competitive advantages” in

film purchases, spot rep relationships, network affiliations,

McGannon stated flatly that “there is not one scintilla of

truth in this contention.” He noted that WBC has 4 reps

for its 5 stations; that 2 stations are NBC affiliates, 2

CBS, one ABC; that all film buying is done locally without

direction from N.Y. headquarters.

McGannon didn’t reject all changes recommended in

Report. He said WBC would: (1) Go along with requiring

networks to file affiliation criteria. (2) Support recom-

mendation regarding sustaining broadcast of commercial

programs by non-ordered affiliates, “provided that adequate

T^HO’S THE BEST GOLFER in the broadcasting in-

dustry? On the available record, and by common
consent, it seems to be a tossup between Joseph M. Higgins,

gen. mgr. of WTHI-TV, Terre Haute, Ind.; Robert O.

Reynolds, pres. & gen. mgr. of KMPC, Los Angeles;

George H. Frey, the ex-NBC sales v.p., now v.p. of Sullivan,

Stauffer, Colwell & Bayles, N.Y.; James M. Riddell, newly
elevated to American Broadcasting-Paramount exec. v.p.

j
from head of ABC’s Detroit stations WXYZ-TV & WXYZ.

I
There may be others as good—but most everybody in

I the business who might know acclaims the foregoing as

I tops, probably in that order, all of them capable of shoot-

i ing in the 70s or lower.

Joe Higgins began at 12 as a caddie in Dayton, was
» shooting in the 60s by the time he was 16, became city

champion at 22, Indianapolis district champ in 1945 & 1947

while he was district adv. mgr. for McGregor sporting

goods. He came to the attention of the WIBC owners when
' he played an exhibition match for the police athletic fund

with pros Sammy Snead & Bobby Locke and Indiana state

champ Fred Wampler, credits golf with getting him his

first jobs and his promotions in radio and TV. He has
won 5 of last 12 NAB tournaments, shoots 70 consistently,

boasts one score of 62 on a Cincinnati course,

r Bob Reynolds, onetime Stanford All-America tackle
I (Vol. 14:2) recently teamed with pro Billy Cooper in the

Bing Crosby open for amateur-pro pairs at Pebble Beach,
Cal. to reach finals with a 261 score. George Frey won

» the NAB tournament in 1947 with a 74, has handicap of 4,

ii

provision be made for the protection of the ordered af-

filiates.” (3) Approve some FCC punishment short of

station revocation. (4) Encourage broader distribution of

commercial network programs, “providing that the ex-

clusivity of regular network affiliates is not unduly in-

fringed upon.”

Like most witnesses to date, he urged licenses be ex-

tended from 2 to 5 years.

McGannon also read into record 20pp. statement of

his boss—E. V. Huggins, WBC chairman and v.p. of parent
Westinghouse Electric Corp. Huggins emphasized close

ties of Westinghouse—in plants, employes & stockholders
—-to cities where it has stations: Baltimore-Washington,
3180 stockholders, 6500 employes; Boston area, 2350 &
2200; San Francisco, 2350 & 3500; Cleveland, 3580 stock-

holders; Pittsburgh, 5600 & 15,000. Huggins stated:

“Ownership and operation of stations, either on a mul-
tiple or single basis, by an organization like Westinghouse,
has given and continues to give a practical assurance of

sound, effective operation in the public interest which can-

not be found in the theoretical ‘local ovmership’ values so

prized by the Staff Report. The assurance lies in the desire

and incentives of the owner, whoever he may be. West-
inghouse has the desire and incentive—and on a permanent
basis.”

Huggins said that Westinghouse, as a national adver-
tiser spending $39,000,000 on all media this year, is con-

cerned lest TV networks be weakened or destroyed. “The
national advertiser will then,” he warned, “of necessity,

turn completely to other media and leave the TV industry
to seek financial support from the public either directly

through pay TV, or indirectly through tax supported
subsidies.”

average score 76; his best score was 67 when he beat
Sammy Snead on the back 9 at Greenbrier by one stroke,

33-32, during the 1955 Proprietary Assn, convention.

Jim Riddell is pres, of Detroit’s Red Run Golf Club,
member of the famed Oakland Hills Country Club, governor
of Detroit District Golf Assn., on board of Western Golf
Assn. He has won the Detroit Variety Club championship
several times. The game is second nature to him, for he
started in his native Scotland. He shoots in low 70s, has
4 handicap. Even his Detroit home is on the edge of a golf
course—one reason he hated to quit Detroit for N.Y.

* * * *

Silverton (Sil) Aston was with Howard Wilson Co.
when he first won the NAB golf tournament with a 71 in

1946, repeating with a 76 in 1953 when he ran KMBY,
Monterey, Cal.; he’s now operating a tire service in Terre
Haute and one of a group seeking Ch. 2 there. Frey won
in 1947 with 74; Don Fedderson, then with KYA, now an
independent TV producer in Hollywood, in 1948 with 86;
Higgins in 1949 with 78, 1952 with 79, 1954 & 1955 with
73, 1956 with 79.

Other winners of the NAB convention tournament,
instituted about 20 years ago by Broadcasting Magazine
and now run by its adv. v.p. Maury Long, himself a crack
golfer: 1950, Merrill Lindsay, WSOY, Decatur, 111., 79;
1951, Lew Green, Chicago adman, 78; 1957, Mark Schreiber,
Denver adman, 72.

Runners-up in same 12 years: 1946, Jack Kamsler,
Reynolds Pen Co.; 1947, William E. Rine, then WWVA,
Wheeling, now Storer v.p.; 1948, Max Everett, Everett-
McKinney Inc., N.Y. (reps); 1949, Bruce Bryant, Retry Co.,
Chicago; 1950, Rolston Fishburn, Retry Co., Chicago; 1951,



Robert L. Stoddard, KATO, Reno & William Ware, KSTL,
St. Louis; 1952, Steve Roche, NBC, Chicago; 1953, Andy
Jarema, WKOP, Binghamton, N.Y.; 1954, Henry Clay,

KWKH, Shreveport; 1955, Marshall Pengra, KLTV, Tyler,

Tex.; 1956 & 1957, Merrill Lindsay.

:{s ^ *

It’s a popular game with the broadcasting fraternity

generally, and leaders like FCC chairman John Doerfer

and Comr. Bob Lee, to say nothing of George Storer and

the perpetual golf-gaggers Bing Crosby and Bob Hope,

are seen on the links frequently.

Among the Washington TV-radio group. Bob Rawson,

chief of FCC hearing division, who shoots in high 70s, won
last year’s FCC Bar Assn, tourney, won year before by

Edward Wheeler, who scores consistently in mid and high

70s. Russ Eagan won a National Press Club driving con-

test at 290 yards at the Manor Club. Other crack lawyer-

players are Ted Pierson, Phil Baker, Harry Ockershausen,

Howard Schellenberg—and Ed Bronson, NAB code ad-

ministrator.

Among the consulting engineers, Andy Ring and Fred

Viemeyer are counted tops. The New York top-notchers

include Pierce L. Romaine, ex-Raymer, now Time Mer-

chants Inc.; Bill Martin & Tom Dawson, CBS; Tom Mc-

Avity, ex-NBC, now McCann-Erickson; Joe Culligan, NBC
radio v.p. & Pat Harrington, NBC Sales; Warner Shelley

& Ted Sweetser, N. W. Ayer & Son. NBC v.p.’s John West,

Hollywood, and Carleton Smith, Washington, shoot regu-

larly in high 70s or low 80s.

* * *

Two who have made holes-in-one are NBC Washington

v.p. Frank M. (Scoop) Russell and the aforesaid Merrill

Lindsay, whose family interests also include pax’t ownership

of WCIA, Champaign, 111. (Ch. 3). Russell surprised him-

self at Kenwood Country Club, Washington, in May 1946

with a 165-yard drive on a par 3 hole. Lindsay scored his

last year at Bloomington (111.) Country Club, 143 yards

on a par 3.

WTVP, Decatur, 111. (Ch. 17) is being sold to new
owners by W. L. Shellabarger (68.75% owner) and asso-

ciates in deal whereby they get $200,000 for stock &
debentures, additional $100,000 for lease of real estate for

5 years, with option to buy at end of that time for $225,000.

Principal owner will be George A. Bolas, media director

of Tatham-Laird Inc., Chicago. Under new ownership,

Shellabarger will have approximately 5% stock interest,

also continuing as owner of real estate to be leased to

station. Ben K. West will continue as gen. mgr.

Highest price for TV rights of a single propei'ty is

the $150,000 CBS is paying 6 authors for musical Wonder-

ful Town, 1953 Broadway hit. CBS is reported paying

additional sum to producers & backers. Show is due to be

telecast in Nov., starring Rosalind Russell, who starred in

the original; she’ll get $75,000. Budget, excluding time

costs, is $500,000. General Time Corp. has bought half

sponsorship, balance being considered by Pepsi-Cola and

Shulton Inc.

Balance sheet of KELO-TV, Sioux Falls, S. D. (Ch.

11), radio KELO, and satellites KDLO-TV, Florence (Ch.

3) & KPLO-TV, Reliance (Ch. 6) shows $212,919 surplus

as of Sept. 1, 1957 and earnings of $60,112 from Sept.-Dee.

(without px’ovision for income taxes). Filed xvith request

for KPLO-TV power boost, Dec. 31, 1957 balance sheet

also lists $357,097 current assets, $246,739 current lia-

bilities, $712,839 fixed assets, $435,869 deferred liabilities.

TV Students Make Grade: “Average or better-

than-average” grades were scored by 142 NYU students

enrolled in last term’s Sunrise Semester 6 :30-7 a.m. Com-
parative Literature course on WCBS-TV, N. Y. (Vol.

14:2), according to instructor Dr. Floyd Zulli Jr. He
said they demonstrated more maturity in written tests

than many students in regular classrooms, that 10% rated

“A” grades, 60% “B,” 25% “C,” 5% “D.” Only 10%
failed. Second Sunrise Semester on WCBS-TV 7-7:30 a.m.

covers work of 18 novelists. On other educational TV
fronts: (1) Ala. TV Education Commission awarded “cita-

tion of merit” to NBC-TV for its special educational TV
project (Vol. 13:43). (2) Educational TV & Radio Center,

Ann Arbor, has arranged to release first in series of

120-min. concerts by Boston Symphony Orchestra, filmed

by WGBH-TV, Boston. (3) American Council on Educa-
tion, 1785 Massachusetts Ave., NW, Washington, D. C.,

scheduled spring publication of report on TV conference at

Pa. State U last Oct. 20-23. Note: Prof. Zulli’s Sunrise

Semester is subject of article in April 5 Saturday Evening
Post titled “How to Get Smart Before Breakfast.” He’ll

start new 4-lecture series over WCBS-TV May 11, 4-4:30

p.m., on one well-known novel each week.

Labor plans $750,000 TV’-radio campaign to court pub-

lic favor as part of an overall public relations program.
A CIO-AFL committee decided tentatively this week on
how to split up its $1,200,000 public relations war chest,

earmarking between $260,000 & $300,000 for TV
; $400,000

for radio. Balance will go for “developments in the edu-

cational field” and “supervision and promotion.” Cam-
paign aims to offset damaging disclosures of corruption

in labor ranks by the Senate Rackets Committee. A
public opinion poll also has revealed strong anti-union

sentiment in some parts of the country. The committee

which is headed by William C. Doherty, pres, of Letter

Carriers’ Union, also hopes some of its 135 affiliated unions

will sponsor TV programs of their own. Doherty said

CIO-AFL probably will discontinue two 15-min. radio news
shows now broadcast over ABC and institute a number of

5-min. programs.

Experimental directional operation of Storer’s WA’^UE,

Wilmington-Philadelphia (Ch. 12) at Philadelphia antenna

farm, 26 mi. short of minimum 170 mi. co-channel spacing

from WNBF-TV, Binghamton (Vol. 14:8), was attacked

this week by Assn, of Maximum Service Telecasters.

AMST notes Commission has authorized only one such

operation, WJMR-TV, New Orleans (Ch. 12 & 20), and
turned doxvn similar I'equest of WITV, Ft. Lauderdale (Ch.

17) which sought use of Ch. 6, states: “Authorization of

a second ‘commerical-experimental’ operation at degraded
spacings would bring a long procession of similar requests

threatening the breakdown of mileage separations and the

national allocations system.”

Application for Ch. 39 in Bakersfield, Cal. was filed

this week by manufacturer H. Leslie Hoffman and Terry

H. Lee, ex-gen. mgr. of KOVR, Stockton-Sacramento (Ch.

13) which Hoffman and associates sold to Gannett Co. for

$3,100,000 (Vol. 14:2). Lee is now managing director of

WVUE, Wilmington-Philadelphia (Ch. 12). This was
week’s only application and brought total on file to 120

(31 uhf). [For details, see TV Addenda 26-K herewith.]

Lee Scarborough will hold CP for KTES, Nacogdoches,

Tex. (Ch. 19), FCC this week having approved deal w’hereby

he takes over, paying out-of-pocket expenses of former

25% owners Joe D. Prince, T. Gillette Tilford & James
G. Taylor (Vol. 13:47).



I
Personal Notes: John E. McCoy, Storer Broadcasting

I

Co. v.p.-secy., elected to board; Terry H. Lee, ex-pres. of

1
KOVR, Stockton, Cal., named managing director of

WVUE, Philadelphia, succeeding J. Robert Kerns who
transfers to Storer home office TV staff . . . Hunt Strom-

berg Jr. promoted to director of program development,

CBS-TV, Hollywood . . . John K. West, NBC Hollywood

v.p., onetime RCA v.p. for public relations at Camden,
who was married March 14 to Mari Wilcox, now resides

at 17340 Magnolia Blvd., Encino, Cal. . . . Paul C. Louther

promoted to radio v.p. and station mgr. of WVET, Roches-

ter, N. Y., succeeded as WVET-TV program mgr. by F.

Chase Taylor Jr. who also continues as TV operations

mgr. . . . Edward J. Roth Jr. resigns as program mgr.,

WGN, Chicago; continues as consultant until July 11 . . .

Glenn Flint, onetime news & special events director of

WDAY-TV, Fargo, has resigned as administrative asst,

to Sen. Young (R-N. D.) to become gen. mgr. of upcoming
KCMT, Alexandria, Minn. (Ch. 7), due this summer . . .

Richard Block, ex-sales promotion mgr. of KRON-TV,
' San Francisco, named gen. mgr. of KHVH-TV, Honolulu,

• succeeding Robert T. Carson, again aide to owner Henry J.

Kaiser on special projects . . . John W. Davis, v.p. of rep

Blair TV, elected Chicago pres, of Station Representatives

Assn.; Roger O’Suilivan, Avery-Knodel, v.p.; William Con-
I don, Katz, treas.; Thomas A. Taylor, Peters, Griffin, Wood-
' ward, secy. . . . Arthur Astor named mgr. of Los Angeles

office, Headley-Reed, succeeding Clark Barnes . . . George
I Bingham, mgr. of Boston office of rep Walker-Rawalt Co.

' Inc., elected v.p. . . . John Murphy promoted to mgr. of

Chicago office, Branham Co. . . . Fred M. Eames Jr., one-

I time chief engineer of WENS-TV, Pittsburgh, promoted
I to asst, director of engineering, WGR-TV & WGR, Buffalo

. . . Earl W. Welde named administrative asst, to Fred P.

Shawn, gen. mgr. of WSUN-TV, St. Petersburg . . . Arnold

I Kaufman, v.p. of RKO Teleradio Pictures, adds duties of

|i gen. mgr. for film financing . . . Charles E. Denney, ex-

I
Grace Line, named v.p. of Television Programs of Amer-

;i ica . . . Louis J. Barbano named financial v.p. of Columbia
t| Pictures . . . John H. White promoted to new post of direc-

ij tor of national sales for ABC Radio . . . C. Richard Evans,
ii gen. mgr. of KUED, Salt Lake City (Ch. 7, educational),

tl has resigned to devote time to own electronics business;

•
I
successor is Dr. Keith M. Engar, onetime production mgr.

}i of KDYL-TV (now KTVT) and added to staff is Mrs.
Elizabeth Lewis as coordinator.

Dwight E. Rorer, Washington radio attorney, has ac-

; quired interest in realty development at St. Thomas,

I

American Virgin Islands, known as “Estate Bondongo” and

^1
once a pirates’ lair; deluxe hotel has been projected on site,

* and he plans to reside there.

AB-PT pres. Leonard H. Goldenson’s mother-in-law,
I Mrs. Bertha Weinstein, 73, died at her home in N.Y. April
. H. Surviving are 2 sons, 3 daughters.

ADVERTISING AGENCIES: Harold A. Smith, ex-NBC
central div. TV sales promotion mgr., joins Needham,
Louis & Brorby, Chicago, as head of TV-radio dept, pro-
gram & merchandising promotion . . . Carl E. Rogers, ex-
Donahue & Coe, ex-Lever Bros., will be editor of new
monthly, Madison Avenue, to be published by RKM Pub-
lishing Co., 575 Madison Ave., N. Y.

; Bill Greeley, ex-
Television Age and Tide, is managing editor . . . Edgar
Parsons, ex-American Automobile Assn., named head of
Sight & Sound Inc., film div. of House & Gerstin, Wash-
ington . . . John M. Keavey elected a v.p. of Erwin Wasey,
Ruthrauff & Ryan . . . Doyle W. Lott appointed a v.p. of
Grant Adv. . . . Dale L. Brubaker promoted to v.p. of Fred
M. Randall Co., Detroit . . ..Norman Glenn elected a v.p.

of Young & Rubicam.

Gerald O. Kaye makes one of the industry’s rare moves,
crossing lines from appliance merchandising to station
management to become gen. mgr. of National Telefilm As-
sociates’ newly purchased WATV, N. Y.-Newark (chang-
ing to WNTA-TV) [Vol. 14:14]. He’s been sales v.p. of
Bruno-N. Y. (RCA distributor), head of own Gerald 0.
Kaye & Assoc. (Crosley & Bendix N.Y. distributor), for
last year chairman of Laundercenter Corp. & Serwicenters
Inc., N. Y.-N. J. Head of radio WAAT & WAAT-FM
(changing to WNTA & WNTA-FM) will be Raymond E.
Nelson, who leaves position of NTA Film Network v.p.-

gen. mgr. Note: Changes at WATV will include Jack
Lynn, now DuMont stations’ film buyer, as program direc-

tor; Henry Dabrowski, promoted to chief engineer, with
founder v.p. Frank V. Bremer staying as consultant; Fred
Siegel, from NTA, art & adv. director. Sydney Kavaleer
remains as sales mgr.

New enterprises: Don Searle, still 6% owner of KOA-
TV & KOA, Denver and owner of several radio stations in

midwest, is chaiiTnan and Quentin Brewer, ex-Kansas City
agency man, is pres, of Special Events Inc., 3833 Sepulveda
Blvd., Culver City, Cal. (telephone, Texas 0-2551), formed
to take over accounts of Gordon Gray Adv. ; Roger Hamil-
ton is gen. mgr. . . . Ken Carter, ex-v.p. & gen. mgr. of
WAAM, Baltimore (now Westinghouse’s WJZ-TV), adds
Baltimore representation of WMAL-TV & WMAL, Wash-
ington, to accounts of his firm. Carter, Lee & Associates,
2503 St. Paul Ave., Baltimore (Belmont 5-2467) . , .

Irving Miller, ex-CBS art dept., opens own design studio,
called Ii-ving Miller Studio, 141 E. 55th St., N.Y. (Plaza
5-1270) . . . Symon B. Cowles, ex-CBS, and Maggi Nelson,
TV-radio producer, form Nelco Productions, 405 E. 63rd
St., N. Y.

Radio & TV Executives Society officer slate proposed
by nominating committee under Robert Jay Burton, BMI:
pres., Donald H. McGannon, Westinghouse pres.; first v.p.,

Geraldine Zorbaugh, CBS Radio v.p.-gen. atty.; v.p., Don
Durgin, v.p., NBC-TV network sales; v.p., Frank E. Pelle-
grin, v.p. & secy., H-R Reps; secy., Omar F. Elder Jr., ABC
secy.-asst. gen. counsel; treas.. Jay Smolin, AAP director
of adv., sales promotion & publicity.

Ward Quaal, v.p.-gen. mgr-, of WGN-TV, Chicago,
speaks at May 8 banquet of Indiana U Radio & TV Dept,
in Bloomington where third annual “Sarkes & Mary
Tarzian Scholarship” in TV-radio will be presented [Tar-
zian owns WTTV, Bloomington-Indianapolis (Ch. 4) ;

WPTA, Ft. Wayne (Ch. 21)].

Eric Sevareid, CBS chief Washington correspondent,
will be awarded honorary degree at June 7 commencement
of Wittenberg College, Springfield, 0.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

Book publisher looks at TV : Under the subtitle "Is

TV really turning our children into ‘red-eyed, illiterate

morons?’ ” Bennett Cerf, author, TV panelist, pres. Random
House, opines in March 22 Saturday Evening Post that “far

from hindering the reading of good books, TV definitely

has encouraged it. There is no reason for true booklover

to scoim TV entirely, so long as he restricts himself to one

or two programs worth watching each day.” He said

N.Y.U. Prof. Zulli’s Sunrise Semester, WCBS-TV, N. Y.,

resulted in sale of 5000 copies of Stendahl’s “The Red and

the Black” (average previous annual sale, 1200 copies)

in 9 days after start of book-learning program. Young-
sters turn from TV to books for more knowledge, boosting

sales of juveniles 400% between 1947 and 1957.

Resurgence of radio is subject of front page article

in April 7 Wall St. Journal, writer Stanley Penn pointing

out that after years of “being given the fright of its life

by TV,” medium has rebounded so that big networks are

“the only sector of industry still operating in the red.”

NBC pres. Robert W. Sarnoff’s recent letter to editors (Vol.

14:13) is cited to show even networks have reason for

optimism.

Motorola’s “marketing concept” of cost control from
product idea to retail sales, instituted when top manage-
ment was reorganized for decentralized operations in 1956

(Vol. 12:46), has had “measurable & highly encouraging

results” since, according to marketing v.p. S. R. Herkes.

He details methods in article, “Dividends from a Cost-

Cutting Crusade,” in March 21 Sales Management.

“Moratorium on awards” for TV performances—par-

ticularly the “ludicrous charade” of “Emmys” passed out

by Academy of TV Arts & Sciences—was ux’ged by TV-
radio critic Jack Gould in March 23 N. Y. Times. “The

annual ritual of ostensibly recognizing cx’eative progress &
accomplishments has become so totally farcical that its

continuance is palpably absurd,” Gould said, adding that

“in the trade the TV prize ranks as a seasonal joke.”

National Headliners Club awards for 1957 were pre-

sented April 12 to: WBZ-TV, Boston, for documentax-y

City in a Shadow; WTVT, Tampa, for local news under

dix’ection of Dick John; Maurice Levy, NBC-TV, for films

of Texas tornado; KTVT, Salt Lake City, for coverage of

Utah prison riot; Fx*ank McGee, NBC Washington, for

consistently outstanding radio news reporting; WBUR,
Boston, for highway safety series titled Impact; KLIF,
Dallas, for coverage of Texas tornado.

“Elements of a Lottery” is 6pp. statement recently

released by Postoffice Dept. gen. counsel, available free

from its information office, Washington. Since FCC and

Post Office opex’ate under similar lottery laws, opinion of

latter’s general counsel is x-egarded as useful to broad-

casters—though attorneys caution that govt, lawyers can

disagree on interpretation of lottex'y laws,. just as courts

have.

Add George Polk Memorial Awards (Vol. 14:14): Chet

Huntley, NBC, best TV or radio intei-px-etation of fox-eigix

affairs; John Daly & staff, ABC, and Howard K. Smith,

CBS, citations. Welles Hangen, NBC, and Daniel Schorr,

CBS, citations for TV or radio reporting fx'om abroad.

David Schoenbx’un, CBS, best book on fox-eign affairs.

Big ETV System Planned: Fla. educational TV
network linking 3 state-supported universities, 12 junior

colleges, half-dozen stations by Sept. 1, 1959 is proposed

by state commission set up by 1957 legislature with
$600,000 biennial appropriation. As envisaged by commis-
sion chairman Judson Fx-eeman, ambitious system centered

on U of Fla., Fla. State U, St. Petersburg Junior College

would utilize upcoming WJCT, Jacksonville (Ch. 7) and
WEDU, Tampa-St. Petersburg (Ch. 3), Gainesville Ch. 5,

Tallahassee Ch. 11, other connecting stations. Schools

distant from main originating studios would receive tele-

casts via micx’owave or telephone-cable closed-circuit. In-

cluded in proposal is schedule of adult education TV
courses.

Trouble with subliminal ads is that nobody know's for

sure whether they can sell anything, according to North-

western U marketing professor Steuart Henderson Britt.

He derided tests of below-threshold processes conducted

so far for movie & TV viewers, told Chicago meeting of

American Marketing Assn, there’s no proof “phantom
commercial” can induce anybody to “behave differently”

—

that it may set up actual resistance in audience which
knows it is receiving subliminal messages. “People today

complain about the advertising they can see; if subliminal

advertising becomes a reality, they’ll complain about the

advertising they can’t see.”

Israel’s new 100-kw radio transmitter just put into

operation in its sector of Jerusalem was purchased with

antenna for $160,000 from Campagnie Francaise Thomp-
son-Houston, French associate of the British firm, is now
on air 6 hours daily with news, commentary and music.

Director Harry Zinder, onetime Time newsman, reports

consideVable discussion about bringing TV to Israel, but

no definite plans yet.

Political broadcast complaints are stax'ting early this

year. In N. Y., Democx-atic state chairman Michael H.
Prendergast called for “investigation” of fact WOR-TV
carx-ied 5-min. telecast by Sen. Irving M. Ives (R-N. Y.)

urging no tax cut now. Prendergast claimed talk should

be labeled “political,” with Democrats given equal time,

because Ives hasn’t counted himself out of running from
fall election.

RCA offers new vidicon camera tube (model 7038),

more sensitive than previous types, designed for color &
black-&-white, live & film, broadcast & industrial uses.

One-in. diameter tube gives up to 600 lines resolution, de-

livex’s broadcast-quality pictures with as little as one-ft.

candle of illumination. It’s claimed to have exceptional

uniformity—making it easier to achieve balance in 3-

vidicon color cameras.

GE’s new northeast sales region for broadcasting

equipment sales, at 16247 Wyoming Ave., Detx'oit, is now
iix operation under Wells R. Chapin, ex-mgr. of marketing

administration & producing planning, technical products

dept., Syx-acuse. Region covers 20 states and D. C., ex-

cludes N. Y. metropolitan area, has distxdct offices in Wash-
iixgton, Schenectady, Cleveland, Chicago.

Clear channel radio proceeding will be taken up by

FCC Apx'il 14 iix another effort to conclude the seemingly

perpetual case. Chaixmxan Doerfer announced schedule

during network hearing this week, stating testimony in lat-

ter would be interx’upted for clear channel consideration,

resuming April 15 with network affiliates committees.

Navy’s Ch. 10 translator on Guam, repeating KUAM-
TV (Ch. 8), began April 5, opex-ating with 500w ERP.



IS THE TV-RADIO TREND DOWN-OR UP? A candid reappraisal of TV-radio prospects for
balance of year seems very much in order this week as first quarter figures (below)
show industry in its worst production sltunp since 1951. TV production for 13-week
quarter was 1,220,000 sets — down 18% from same period last year. Historically, TV
makers turn out 23% of year's total in first 3 months. If factor holds for 1958 —
and it's big IF in the minds of many of industry's most accurate prognosticators —
fewer than 5,400,000 TV receivers will be made this year. Last low was 1951 when
total was 5,384,000. [For monthly figures back to 1947, see TV Factbook No. 26, p. 447.]

You can't get an industry leader to admit this year will be that bad, but

I
even guesstimates now are well below f irst-of-the-year predictions. Motorola pres.
Robert W. Galvin predicts 6,000,000 sets "despite relatively slow start", coiints on
mid-year upswing in general business conditions. Even more bullish, Frank Mansfield ,

Sylvania research director, predicts 6,650,000 combined black-&-white and color, of
' which 145,000 will be color , shaving his earlier forecast of 7,000,000. He expects

2nd quarter to equal first, burst to 1,900,000 in 3rd and 2,165,000 in last quarter.

Another gatherer of industry statistics says 5,800,000 . Others ishy at making
predictions. So, you see, there is great divergence of opinion in the industry.

Situation is not without its bright spots , however — and those who called
our attention to them aren't just whistling in the dark. Inventories

,

for example,
are in particularly good balance . Despite slight increase in factory inventories —
up to 525,000 sets at end of March as compared with 487,000 last year — distributor
inventories are almost 100,000 sets lower, and an admittedly incomplete check indi-
cates reduced stocks in dealer hands.

Admiral pres. Ross D. Siragusa told stockholders at annual meeting April 10
he anticipates an increase in sales and earnings this year over 1957 despite a 14%
first-quarter decline in electronics sales. He said "any upturn in retail sales re-
sulting from general improvement in conditions would immediately be felt in factory
production" because of low inventories. Westinghouse chairman Gwilym Price expressed
"cautious optimism", predicted 4th quarter upturn in recent talk (Vol. 14:14).

Radio production in first quarter was off 35% , reflecting in large measure
the sharp decline in auto production. Home radio production dropped 15% below last
year, retail sales at end of Feb. were down 8%.

* *

On the favorable side , factory sales of all phonos were running well ahead of
last year — 13% at end of Feb. And, particularly encouraging was the 300% increase
in high-priced console radio-phono combinations, where the |300-^499 price bracket
suddenly became the favorite — 36,000 pieces in Jan. -Feb. compared with 9000 last
year. Consumer preference for high-end phonos was specially pleasing to manufac-
turers looking ahead to the fall introduction of stereo. Console phonos showed a

50% increase and multi-speed automatic portables continued to boom with instruments
priced over $100 doubling factory sales of last year.

Reflecting the popularity of transistorized radios , production of transistors
in Jan. -Feb. increased 88% over year ago; average price dropped from |2.90 to $2.25.

TV-Radio Production: TV set production was 70,309 week ended April 4 vs.

78,057 preceding week & 108,266 in 1957. Year's 13th week brought production to

1,220,284 vs. 1,474,729 last year. Radio production was 148,040 (41,698 auto) vs.

I 195,005 (61,701 auto) preceding week & 293,059 (95,158 auto) last year. For 13

weeks, production totaled 2,603,476 (855,752 auto) vs. 3,813,633 (1,642,015 auto).

11
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Retail Sales: Feb. TV set sales at retail were 448,727 vs. 525,437 in Feb.
1957; 1,030,213 for 2 months vs. 1,148,796 last year. Radio sales at retail (home
radios only, auto sets not sold at retail) were 420.065 in Feb. vs. 525,029 in 1957;
954,705 for 2 months of 1958 vs. 1,088,392 last year, according to EIA.

More "Anti-Recession Moves": Response to President Eisenhower’s "Buy Now"
plea came from several quarters in the TV-radio field. Most dramatic was New York's
Davega Stores plan for 30-day "Buy Your Way to Prosperity" sale kicked off by a con-
clave of distributors (including RCA, Zenith, Hotpoint, et al) and manufacturers on
prices and terms. Big city chain promised biggest orders in history, asked makers
to cut prices and promised buyers "no down payment for 30 days" on many items. Said
Emerson pres. Ben Abrams: "We're 100% behind the idea." Bruno-N.Y. pres. Irving
Sarnoff and RCA exec. v.p. Robert Seidel also pledged support.

Sunset Stores (also N.Y. ) had similar sale-promotion plan afoot. In Chicago,
Borg-Warner said it had lined up its distributors for a "Buy Now" campaign. Hotpoint
inaugurated a sales promotion with slogan "OK Ike" ; Hotpoint launched a nation-wide
sales and trade-in program with no down payment, no payments 'til Aug., 3-mo. no-pay
grace period in the event of a lay-off, illness or injury.

But, James D. Secrest , exec, v.p. & secy, of EIA had this to say; "It's not
possible to expect price cuts in an industry which is now so competitive and where
costs have been rising steadily. There's no fat in TV now."

GOLUNRIA SHELVES COMPATIBLE RECORD: Columbia Records' "compatible stereo disc " went
back to the labs this week. Company announced it would market straight stereo — the
kind other makers plan for mid-summer or early fall release.

Timing for Columbia's first stereo releases was not revealed but is presiamed

to coincide with RCA Victor's (Vol. 14:14) and other majors trying to catch up with
smaller labels already on the market.

Columbia has by no means junked compatibility , pres. Goddard Lieberson said.

On the contrary, "Various methods of reproducing stereo have been developed, others

are in the labs. We have no doubt that in time technical problems will be solved."

Rebutting criticism of Columbia's compatible stereo demonstration at IRE convention
in N.Y. in mid-March (Vol. 14:13), Lieberson said: "It should be borne in mind that

stereophonic effect is by no means an absolute quality with rigidly specified char-

acteristics. Much remains to be investigated in artistic taste and public favor."

Admiral Countersues Zenith: “Malicious acts of

unfair competition” were chai’ged against Zenith by Ad-

miral this week in countersuit to Zenith’s triple damage

patent infringement case filed in Chicago Federal Court

Feb. 11 (Vol. 14:7). Admiral’s suit contended Zenith’s

1957-58 patents on “Space Command” remote TV controls

and “Fringelock” circuit are invalid, principle having been

previously known & patented by others, that Zenith had

infringed on 2 Admiral patents for phono rec,ord spindles.

Suit alleged Zenith falsely accused Admiral of hiring

former Zenith engineer to reproduce remote control device,

suggested that Zenith sought widespread publicity for

false accusations to injure Admiral commercially. Neither

suit specified amount of damages sought.

Countour styling of backs of TV sets (Vol. 13:48) was
brought to maximum when GE introduced new 2-set, 5-

model “Designer Series” in N.Y. this week._^ Cabinet sides

are straight for only 8 in., then curve sharply in, to con-

tour against neck of tube which extends back another 6-8

in. Cabinets of 17-in. 110-degree models are plastic, in 3

colors, each combined with white; 21-in. 110-degree models

are housed in aluminum with vinyl skin. GE will be

shipping in May, sets no list price but expects 17-in. to

be about $200, 21-in. about $240.

Factory sales of picture tubes in Feb. were 556,136

units worth $11,210,527 vs. 728,363 units worth $13,134,778

in Feb. 1957. For 2 months, factory sales were 1,178,046

units worth $23,552,454 vs. 1,489,223 worth $26,729,303

last year. Receiving tube sales in Feb. were 29,661,000

units worth $25,650,000 vs. 44,460,000 units worth $36,631,-

000 in Feb. 1957. For 2 months, unit sales were 56,466,000

worth $48,914,000 vs. 82,031,000 units worth $67,801,000

last year.

Factory sales of transistors in Feb. totaled 3,106,708

units worth $6,806,562 vs. 1,785,000 worth $5,172,000 in

Feb. 1957, an increase of 74%. For first 2 months, factorj-

sales were 6,061,955 units worth $13,510,945 vs. 3,221,000

worth $9,291,000 in 1957.

Add Anniversaries: Dr. Allen B. DuMont, pioneer CR
tube developer, marketed his first 'TV sets 20 years ago

this spring—“America’s first commercially available elec-

tronic TV receiver.”

Sonora Electronics Inc. is now name of old Sonora

Radio & Television Corp., Chicago, recently taken over by

Earl Muntz & Frank Atlass at tax auction (Vol. 14:11).

Admiral completes 3 hotel installations, representing

$750,000 gTOSs: Manhattan Hotel, N.Y.; Carillon & Deau-
ville Hotels, Miami Beach.
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Trade Personals: Robert C. Furlong promoted to sales

mgr. of DuMont Labs TV receiver div., succeeding Bill C.

(

Scales who joins Jack F. McKinney Sales Co., Dallas . . .

Howard Spellman, traffic mgr. of RCA International, re-

tires after 50 years with company . . . John L. Esterhai,

asst. secy, of Philco, elected pres. U. S. Trademark Assn.

. . . Kenneth W. Connor promoted to new post of mgi\ of

I sales management development, Sylvania home electronics

i div. . . . Joseph R. Owen promoted to adv. & sales promo-
tion mgr., GE electronic components dept. . . . George

i
Sapin named mgr., adv. & sales promotion—entertainment

I
market, RCA tube div. . . . E. L. Bacon named national adv.

I & sales promotion mgr., Graybar . . . Sidney Zelman pro-

^ moted to gen. mgr. of Wilcox-Gay, succeeding Donald E.

I

Heinisch now with AMI (hi-fi)
;
Ray Reynolds transfers

i to subsidiary Majestic International as sales mgr. for

tape recorders . . . G. Alfred Deady promoted to con-

troller of AMI Inc. (Grand Rapids hi-fi mfr.) . . . Martin
I L. Scher, ex-CBS-Columbia, joins N. Y. sales rep firm, Key
, Accounts Inc. . . . Robert Camp promoted to new post of

asst, to sales director for Capitol Records; John P. Coveny
to new post of merchandising mgr. . . . Sidney P. Herbert

I appointed v.p. of Kearfott Co., subsidiary of General Pre-

cision Instrument.

i
DISTRIBUTOR NOTES; Motorola organizes Appliance

i Distributors of Miss., Jackson, for all consumer pi'oducts;

M. J. Lichterman is pres.; Hugh Curtis, sales mgr. . . .

Arvin appoints Beller Electric Co., Newark, for radios . . .

I Westinghouse appoints World Radio Labs, Council Bluffs,

' la., for electronic tubes . . . Steelman Phono & Radio Co.

appoints Featherstone & Salisbury, San Francisco, for

' northern Cal. and Nev. . . . Stromberg-Carlson names J. B.

I Mitchell Co., Baltimore, for hi-fi . . . Sterling Audio Inc.,

N. Y., formed to distribute W. German Nordmende hi-fi,

radios; J. J. Harris, ex-Philco Distributors pres. . . . Maj-

I jestic International appoints Empire Home Equipment Co.,

J

Philadelphia, for Grundig radios, phonos.

, Fair trade legislation ran into another snag in Con-

j
gross recently when Senator Humphrey (D-Minn.) dropped

) his plan to introduce a bill similar to the Harris

I bill (HR-10527) in the House (Vol. 14:9). However,
j' Humphrey said his Senate Small Business subcommittee

I
would hold hearings on proposed “loss leader” measures at

a date yet to be set.

,

Westinghouse shifts defense products headquarters

t from Pittsburgh to Washington “to co-ordinate company’s

I full capabilities with the nation’s defense program.” Maj.
< Gen. Albert Boyd (USAF ret.), v.p. for defense products,

'1 is in charge of the new office at 1000 Conn. Ave. NW.
Henri Busignies, formerly pres, of subsidiary Federal

' Telecommunication Labs, is named pres, new IT&T Labs
I div., with headquarters in Nutley, N.J., which has been

formed to consolidate all U. S. research & development
t activities.

Ling Electronics, Los Angeles, plans $1,200,000 ac-

quisition of United Electronics, Newark—$750,000 cash

plus about 05,000 shares of Ling common stock—effective

April 18 subject to Cal. Corporations Commission approval.

Dr. .Mien B. Du.Mont, chairman of DuMont Labs, will

receive annual award of the N. J. Society of Professional

Engineers at Atlantic City, April 25.

John J. O’Brien, ex-pres. of Teletype Corp., elected a
v.j). of Western Electric, succeeded by Maui is T. Goetz.

Who’s on second? it was to be expected that we’d be

called to task for ranking Zenith in third or fourth place

in TV unit sales (Vol. 14:13)—and we were. “I take ex-

ception,” writes an important reader, “to your comments
which refer to ‘unverifiable trade talk that Zenith is now
in third or fourth place in unit sales.’ There is no doubt

in my mind that if GE & Hotpoint are considered sepa-

rately (for, after all, though they are in the same family

they still compete with each other and therefore should

properly be treated as separate entities) Zenith is second

only to RCA . . . Sears Roebuck figures aren’t even close

to Zenith production, so I can’t quite tell what your re-

porter has in mind when he says [Zenith is] ‘perhaps run-

ning a close race with aggregate private brands including

the Silvertone line . . . which* also have enjoyed a surprise

upsurge in the last year or two.’ Is he talking about all

private label brands lumped together (and if he is this is

certainly comparing apples and oranges) or is he confining

his yardstick to Warwick and Pacific Mercury? In either

case, I take strong exception.” Well, sir, we’re glad to

hear from readers, even indignant ones: The wording of

the story was explicit enough to indicate we did mean GE-
Hotpoint in combination, private brands in aggregate.

Whether Zenith is now No. 2 in unit sales after RCA, we
honestly don’t know—but it could be and its spokesmen
say it’s definitely in third place if you count GE-Hotpoint
as one entity.

Stature of the electronics industry—fifth largest U. S.

manufacturing group—is revealed in EIA’s fourth edition

of its Faetbook, just off press. Value of electronic prod-

ucts in 1957 plus distribution, service and broadcasting

totaled record $13 billion. Military electronic purchases
were $3.9 billion; industrial & commercial, $1.3 billion, “up
50% from 1956”; consumer products, $1.5 billion. Fact-
book takes special note of resurgence of radio and phono-
graph popularity.” The 15,500,000 radios that moved
from production line during 1957 are the greatest number
since 1948. Phonographs, particularly hi-fi, plus record

player attachment sales passed the five million mark for

the first time.” Prepared by EIA Marketing Data Dept.,

Faetbook available to non-members at 50^ from EIA head-
quarters, 1721 DeSales St. NW, Washington.

DuMont Labs spent $242,000 in 1956-57 on Lawrence
single-gun color TV tube, expects cost of development (Vol.

14:2) to exceed that amount this year—all reimbursed by
Paramount Pictures, according to notice of DuMont stock-

holders’ meeting May 5. Notice also reports details of

June 27, 1957 amended agreement with Paramount-owned
Chromatic TV Labs by which DuMont acquired 3V^% par-
ticipation in gross royalties from Chromatic patent rights

in Lawrence tube. This agreement replaced terms of Sept.

13, 1956 research & development contract by which DuMont
was assured 10% stock interest in Chromatic “if it success-
fully completed the program” for commercial mass pro-
duction of tube to permit simpler & cheaper color set.

Chromatic has since been dissolved, is operated now as
Paramount div.

Columbia Pictures enters record business July 1 with
own div., last of major Hollywood studios to diversify into

field. Announcement this week by Columbia, previously
dickering to buy Imperial Records (Vol. 14:5, 8) said its

music executive Jonie Taps will be gen. mgr. of new div.;

ex-Columbia Records (CBS) v.p. Paul J. Wexler, operations
director. Label name hasn’t been chosen.

IT&T components div. will erect plant at Roanoke, Va.
to manufacture new products developed in its labs.

i
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Financial Reports:

/^FFICER-DIRECTOR remunerati«m.s for 1957, as dis-

closed in proxy statements released this week, along

with their company shareholdings:

Motorola—Paul V. Galvin, chairman, $85,000 (owns

98,153 shares, is co-trustee for 155,580 more, wife owns
13,227—representing 14.3% of aggregate shares) ; Rob-

ert W. Galvin, pres., $85,000 (183,923, plus contingent

interest in aforesaid 155,580, plus 8965 held by wife, 9302

for children—14.3% ) ;
Daniel E. Noble, exec, v.p., $75,000

(5866); Frank J. O’Brien, v.p.-purchasing, $60,000 (5814);

Walter B. Scott, v.p.-manufacturing, $55,000 (1958); Ed-

ward W. Taylor, exec, v.p.-consumer products, $75,000

(3560); Edwin P. Vanderwicken, v.p. treas. & secy., $60,000

(600) ;
Elmer H. Wavering, exec. v.p.-auto products, $75,000

(20,900).

Admirdl Corp.—Ross D. Siragusa, i)res., $60,821; John

B. Huarisa, exec, v.p., $59,659; Wallace C. Johnson, v.p.,

$38,570; Vincent Barreca, v.p., $44,061; Edmond I. Eger,

v.p. $35,775 (resigned last month). Last reports showed

these major shareholders: Siragusa, 252,667 (10.7%);

Mrs. Siragusa, 421,520 (17.85%;); Mr. & Mrs. Siragusa, as

trustees, 242,480 (10.27%,); Huarisa, 98,131 (plus 13,294

held by wife, 7200 in trust for daughter) ;
Johnson, 2200

(wife, 120); Barreca, 435 (wife, 400). General counsel

Frank H. Uriell, partner of Pope & Ballard, holds 1500

(wife 210); ex-v.p. Richard F. Dooley, 68,651 (wife, 12,260).

Allen B. DuMont Laboratories—Allen B. DuMont,

chairman, $50,000 (32,901 shares plus 6500 common & 1200

pfd. held in trust for Allen B. DuMont Jr.); David T.

Schultz, pres., $75,000 (5000). Other DuMont director

shareholdings listed in call for May 5 annual meeting at

Clifton, N. J. plant: Armand G. Erpf, partner, Carl M.

Loeb, Rhoades & Co., 8000; Thomas T. Goldsmith, v.p.-

govt. & re.search, 3100; Percy M. Stewart, partner, Kuhn,

Loeb & Co., 1000. Note: Pai’amount Pictures Corp. owns

634,400 of the 2,361,092 shares outstanding, or about

TAATES & PLACES of annual shareholder meetings, as

reported in recent notices and proxy statements and

reported in issues of Television Digest indicated

:

American BroadcastinK-Paramount (Vol. 14:13)
May 20. Hotel Astor. N. Y., 11 a.m.

American Tel. & Tel. (Vol. 14:12)
April 16. 50 Varick St., N. Y.. 1 p.m.

Amphenol Electronics (Vol. 14:13 & above)
April 28, plant, Cicero, 111., 11 a.m.

CBS Inc. (Vol. 14:7, 12, 13)
April 16. 49 E. 52nd St., N. Y., 10 a.m.

DuMont Laboratories (Vol. 14:11 & above)
May 5, plant, Clifton, N. J., 11 a.m.

DuMont Broadcastinpr Co. (p. 15)
May 12. 205 E. 67th St., N. Y„ 10 a.m.

General Electric Co. (Vol. 14:12)
April 23. State Armory, Schenectady, 10:30 a.m.

Hoffman Electronics (Vol. 14:12 & above)
‘

May 5. Los Angeles offices, 10 a.m.

Motorola Corp. (Vol. 14:11 & above)
May 5, Graemere Hotel, Chicago, 5 p.m.

Muter Co. (Vol. 14:14)
April 15, 1255 S. Mich. Ave., Chicago, 11:30 a.m.

Oak Mfg. Co. (Vol. 14:12)
April 24. 1260 Clybourn Ave., Chicago. 10 a.m.

Radio Corp. of America (Vol. 14:9. 10)
May 6, RCA Bldg., N. Y.. 11 a.m.

Sylvania Electric (Vol. 14:13)
April 24, Sheraton-Plaza, Boston, 10 a.m.

Webcor Inc. (Vol. 14:11. 14)
April 28. 7330 W. North Ave., Elwood Park, 111., 2:30 p.m.

Wclls-Gardncr (Vol. 14:14)
April 15, 2701 N. Kildare Ave., Chicago, 2 p.m.

Zenith Radio Corp. (Vol. 14:14)
April 22, 6001 W. Dickens Ave., Chicago, 10 a.m.

Meetings already held, with references to dates of our

financial reports: Admiral (Vol. 14:13) ;
Avco (Vol. 14:4,

] 1, 13) ;
Emci-.'^on Radio (Vol. 14:5, 8) ;

General Tire’s RKO

26.9'7, but its pres. Barney Balaban, v.p. Paul Raibourn &
counsel Edwin Weisl, though directors, own no stock. [For
1957 annual report, see Vol. 14:11.]

Hoffman Electronics—H. Leslie Hoffman, pres., $30,000
under 5-year contract from Jan. 1, 1955 whereby deferred

conipensation of $30,000 per year is paid for life (owns,
with family, 155,763 shares); M. E. Paradise, v.p., $56,000;
C. E. Underwood, v.p. & treas., $62,550 (5500) ; James D.

McLean, v.p., $42,525 (100). Also, $69,150 paid to law
finn Adams, Duque & Hazeltine; H. S. Hazeltine was secy,

of company throughout 1957. Mr. Paradise holds option

on 5000 shares at $21.75, Mr. McLean on 4500 at $19.50.

^ if if U *

More officer-director compensations for 1957, as re-

vealed in current notices and proxy statements: General
Dynamics—Frank Pace Jr., exec, v.p., now pres., $129,993
(owns 39,780 shares)

; J. Geoffrey Notman, pres.-gen. mgr.,

Canadair Ltd., $91,950 (15,064); Robert C. Tait, senior

v.p. & pres, of Stromberg-Carlson div. (electronics, radios,

hi-fi), $80,000 (13,437). On board is R. C. Patterson Jr.,

onetime NBC exec. v.p. Whirlpool Corp.—Walter G.

Seeger, chairman, $75,000 (38,146 shares)
; Elisha Gray II,

pres., $106,362 (30,400) ;
Donald W. Alexander, v.p.,

$68,072 (exercised options on 800 shares at $9.51) ; John A.

Hurley, v.p., $68,072. RCA’s Frank Folsom & Charles

Odorizzi, directors, own 200 & 1100 shares, respectively,

and RCA as of Jan. 1, 1958 owned 1,158,563 shares

(18.9%). During 1957, RCA divisions and subsidiaries

purchased $20,560,000 of Whirlpool products for resale

while Sears, Roebuck (with 2 members also on board and

so-called Sears group owning 1,027,013 shares, or 16.77'7

of common and 55,878 shares, or 26.08% of 4’%% cumula-

tive conv. preferred) bought $237,909,320 woi-th, or ap-

proximately 59*; r of Whirlpool’s 1957 sales. Amphenol
Electronics Corp.—Arthur J. Schmitt, pres., $109,500

(29,858 shares); William H. Rous, v.p.-sales, $37,875 (500);

John L. Woods, v.p.-controller (1225).

Teleradio (Vol. 14:7, 14); Hazeltine (Vol. 14:12); Na-
tional Telefilm Assoc. (Vol. 14:6); Philco (Vol. 14:9,12);
Raytheon (Vol. 14:6, 11); Storer (Vol. 14:8, 13); Tung-
Sol (Vol. 14:10); Westinghouse (Vol. 14:6,12,14).

OFFICERS-&-DIRECTORS stock transactions as re-
ported to SEC for March: AB-PT—E. Chester Gersten tK>ught

400. holds 500. C&C TV'—Walter S. Mack sold 4100. holds 186.200.
Columbia Pictures—Alfred Hart bought 2000. holds 8067. Coming
Glass—George D. Macbeth sold 3000, holds 16.000. DuMont Labs

—

Allen B. DuMont bought 1000. holds 33,901. GE—Robert L. Gibson
sold 1400. holds 3910; Wm. V. O'Brien sold 1400. holds 4210; Gerald
L. Phillippe sold 1000. holds 4619.

International Resistance—Edward A. Stevens acquired 200 in
partial repayment of loan, holds 5900; C. D. Vannoy bought 400,
holds 400.

IT&T—Robert F. Bender bought 200. holds 200. Loew’s

—

Jerome A. Newman bought 100 personally. 125 through Graham-
Newman & Co., holds 4530 personally, 5145 in Graham-Newman.

National Telefilm Assoc.—Edward M. Gray sold 4000. holds
2500. National Theatres—B. Gerald Cantor bought 1000, holds 108,-

500.
Philco—Robert F. Herr sold 998. holds 24.954; Frederick D.

Ogilby sold 370. holds 5005; H. T. Paiste Jr. sold 340. holds 8500:
Leslie J. Woods sold 200. holds 7044. Raytheon—Carl J. Gilbert
bought 200, holds 1000. Republic Pictures—Herbert J. Yates Ixmght
7309. holds 74,469. Siegler—John G. Brooks sold 4889. holds 26.427.
Standard Coil—John R. Johnson bought 2000. holds 2000.

Sylvania—Matthew D. Burns sold 100. holds 1295. Trans Lux

—

Harri' Brandt bought 1300 personally. 300 through holding com-
panies, 850 through foundations, holds 139.200 personally. 1700 in
holding companies. 17,700 for wife. 25.370 in foundations. Trav-Ler
—Joe Friedman bought 3000, holds 224,233. Universal Pictures

—

Preston Davie sold 100, holds 9. Warner Bros.—Serge Semenenko
bought 23,000, holds 103,000 personally. 2000 in trust for daughter.

Gross Telecasting Inc., one of few publicly-held TV-
radio station operations (see Stock Quotations column),

reports its 200,000 shares of common stock now held by

approximately 2000 shareholders in 36 states.
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DoNoni Stations in Black: DuMont Broadcasting
Corp-, proposing to change corporate name to

I

Metropolitan Broadcasting Co. at May 12 share-

holders meeting in its N.Y. offices, jumped its gross

revenues to $10,293,587 in the 52 weeks ended

Dec. 28, 1957 from $5,564,913 in 1956 and showed
profit of $243,460 (15.8^ a share) vs. preceding

year’s loss of $899,593 (95.3(1). In the 4 months
of 1955 during which it operated as a separate

entity, having been spun oif Allen B. DuMont Lab-

oratories, its loss was $665,883 after writeoffs of

film inventory, etc.

Though there’s no breakdown of individual station

' revenues & profits, it can be assumed acquisition last May
of New York’s big-earner 50-kw radio WNEW (Vol.

I 13:12, 17) accounted to large extent for new figures re-

vealed by pres. Bernard Goodwin in this week’s annual

I

report. WNEW was acquired for $4,815,407 cash, 281,889

I shares of DuMont Bcstg. (then 8%); it had grossed

!
$4,116,836 in year ended Oct. 31, 1956 and $1,405,124 in

i the 3 months thereafter, showing profits of $709,167 &
; $104,920 for the respective periods.

Firm was spun off from DuMont Laboratories Inc. in

1955 (Vol. 11:33,34) to operate TV stations WABD, N.Y.
' (Ch. 5) & WTTG, Washington (Ch. 5). Besides WNEW,
I it also operates WNEW-FM (purchased last year as

t WHFI-FM). Policy of diversification into radio also in-

1 eludes recent $700,000 cash purchase of Cleveland Plain

' Dealer’s WHK, still awaiting FCC approval (Vol. 14:9).

Firm has 1,541,137 shares of $1 par stock now out-

. standing, traded over-the-counter. Its funded debt,

»
$3,500,000 bank loan from Bank of N. Y. and Manufacturers

Trust Co., is being amortized quarterly, was down to

$3,150,000 as of Dec. 28, 1957, with $700,000 payable in

1958; no dividends can be paid until loan is fully dis-

charged. Current assets are $5,613,182, current liabilities

$3,746,236, deficit $5,944,080.

Proxy statement reveals that Dr. Allen B. DuMont,
I chairman, was succeeded as director last year by David

J. Mahoney, pres, of Good Humor Corp., ex-pres. of ad

, agency bearing his own name and onetime pres, of Ruth-
. rauff & Ryan. Other directors: Barney Balaban, pres..

Paramount Pictures (owner of about 21% of stock);

Richard D. Buckley, v.p. & pres, of WNEW div. & TV-radio

programming chief (next largest stockholder, 12%); Ar-

mand G. Erpf, partner, Carl M. Loeb, Rhoades & Co.; Dr.

Thomas T. Goldsmith, v.p., DuMont Labs; Bernard Good-

win, pres.; Robert C. Jones, senior partner, Jones, Kreeger

& Hewitt, Washington (investments)
;
Paul Raibourn, v.p..

Paramount; Percy M. Stewart, partner, Kuhn, Loeb & Co.;

Edwin L. Weisl Sr., partner, Simpson, Thacher & Bartlett,

attorneys.

Raytheon’s first quarter sales jumped to $80,393,000

from $52,270,000 in same 1957 period, earnings going to

$1,734,000 (58<‘ per share) from $1,143,000 (40(*) and back-

log of govt, business at March 31 exceeding $325,000,000.

Since Jan. 1, pres. Charles F. Adams told stockholders

meeting this week, new military orders totaled $150,000,-

000, employment rolls increased 2000 to 30,000 (increase in

1957 was 8000). “The company has definitely been feeling

I
the effects of the general business recession in certain areas

1 of its commercial business,’’ said Adams. “Overall, how-

ever, Raytheon expects a further increase in both sales and
earnings during 1958.’’ [For 1957 sales & earnings, see

Vol. 14:5].

Reeves Soundcraft Corp., calling itself second largest

manufacturer of magnetic recording media in the world,

reports 1957 sales went to $4,678,801 from $3,304,356 in

1956, profits to $232,224 from $876. Recording products

div. enjoyed 57.4% sales jump—“startling increase in mag-
netic tape sales encompassed all categories, from consumer

products, professional products and magnetic film, to ad-

vanced instrumentation types.” Also up was business of

subsidiaries Bergen Wire Rope Co. and Reevesound Co. Inc.

(recorders, reproducers & associated equipment), latter

having equipped film production facilities of Army Ballistic

Missiles Agency, Walter Reed Army Medical Center, East-

man Kodak, GE, USIA, Canadian Broadcasting Corp. and

Pakistan Govt, movie lab. Qompany owns 453,441 shares

of Cinerama Inc. out of 2,837,810 outstanding. It borrowed

$500,000 from Prudential on 6% note last March 26,

pledging its Cinerama stock as security and granting

Prudential option to buy 150,000 Soundcraft common at

$3. Pres. Hazard E. Reeves sees 1958 continuing 1957

growth pattern, reports current assets $1,608,711, current

liabilities $484,539, earned suit)1us $2,295,434.

National Union Electric Corp., now mainly in heating

& air conditioning (Eureka Williams) but still making
special purpose electron tubes (miniature CR, pentode

voltage amplifier), jumped its sales to $9,840,489 in 1957

from $2,706,805 in 1956 and low of $1,132,024 in 1955.

Profits also went up in 1957 to $570,856 (33^ per share)

from $563,068 (32^) in 1956, losses of $638,695 in 1955,

$1,289,264 in 1954. Proxy statement for May 2 annual

meeting in Wilmington shows no officer-director salaries as

high as $30,000. Chainnan C. Russell Feldmann, also chair-

man of Eureka Williams, which he controls, owns 398,200

shares of 1,747,286 outstanding; Herbert J. Allemang, v.p.,

9900; Harry E. Colin, senior partner, Colin, Norton & Co.,

219,000; Joseph V. McKee, secy.-treas., 2000; W, J. Arm-
strong, v.p., gen. mgr. of Armstrong Furnace div., 14,500.

Reports & comments available: On Raytheon, in memo
by Paine, Webber, Jackson & Curtis, 25 Broad St., N.Y.
On Ampex, in special report by Shearson, Hammill & Co.,

14 Wall St., N. Y. On High Voltage Engineering Corp.,

in 8pp. analysis by Carl M. Loeb, Rhoades & Co., 42 Wall
St., N. Y. On CBS & Zenith, in Monthly Review of H.
Hentz & Co., 72 Wall St., N. Y. On Tung-Sol, in analysis

by Filer, Bullard & Smyth, 39 Broadway, N. Y. On Philco,

in review by Eastman, Dillon & Co., 15 Broad St., N. Y.

Philco, which ended 1957 with pronounced gains in

sales & earnings over 1956 (Vol. 14:9), expects to show loss

in first 1958 quarter vs. net profit of $1,107,000 (26^ per
share) in 1957 period (Vol. 13:18), pres. James M. Skinner
Jr. told annual meeting in Philadelphia this week. He
attributed decline to “over-all business slump,” saw “no
real upturn for some months.” He said consumer goods
now represent 60-65% of Philco sales.

Skiatron Electronics & TV Corp., traded on ASE,
earned net profit of $15,380 on income of $613,728 in 1957
vs. $4301 & $449,178 in 1956. A prime mover for pay TV,
Skiatron pres. Arthur Levy states in annual report that

Congressional committees yielded to “unethical lobbying”
of networks and movie interests and charged FCC with
“partial abdication of its powers” in delaying tests.

IT&T had consolidated net income of $22,412,814 ($3.12

per share) on record domestic & foreign sales of $592,-

827,257 in 1957 vs. $28,109,946 ($3.92) on $501,405,379 in

1956. Lower earnings were attributed by pres. Edmond
H. Leavey to 13-week strike at FTR’s Clifton, N. J. plant,

reassignment of product lines to other units.



CBS Struck—Bui Not Out: First major network-wide

strike in TV’s short history hit CBS this week, 1300 IBEW
technicians walking out at 1 p.m. April 7 in 7 cities, (N.Y.,

Boston, Chicago, Milwaukee, Los Angeles, San Francisco,

Hartford) in long-simmering contract dispute (Vol. 14:14).

Results were disrupted schedules, substitution of film for

live shows, overtime work by CBS staffers who filled in for

strikers—but no chaos.

In N.Y. originating studios, lights, cameras, controls

were manned by 300 executive & supervisory employes.

In preparation for such emergency they had taken CBS
primer lessons in TV engineering last Sept., generally did

creditable jobs as amateurs in keeping shows on air.

Strike issues were confused in press statements by

botk sides. CBS management complained IBEW demanded
“exhorbitant” wages. Leaders of union’s militant local

1212—which spearheaded walkout with little apparent en-

couragement from national negotiators—said “job secur-

ity” at CBS was big point. Jurisdiction over video tape-
subject of increasing inter-union rivalry—was believed to

be stickiest question in dispute, however.

NABET, engaged in parallel contract negotiations

with NBC & ABC (Vol. 14:13), was standing by to see

how IBEW makes out. At press time, CBS-IBEW nego-

tiations—broken off last weekend despite pleas by govt,

mediators that talks continue—were scheduled to be re-

sumed in Washington.

MBS Operators Sued : Group ousted by owners of

Mutual Broadcasting System (Vol. 14:9) has filed suit in

N. Y. Supreme Court demanding that it be represented

on new board of directors (Vol. 14:13)—but dismissal of

suit was asked this week on grounds of no jurisdiction.

Paul Roberts, ex-MBS pres., who helped engineer purchase

of the radio network from RKO Teleradio (Vol. 13:30,32),

and colleagues are plaintiffs; Armand Hammer, oilman,

art gallery owner and financier, who reaped fortune when
he sold United Distillers to Schenley in 1950, heads de-

fendant group. Suit claims Hammer, now pres., with

George Vogel as exec, v.p., failed to live up to option

agreements after purchasing network for about $550,000

and assuming obligations of $1,250,000. Hammer faction

claims it financed entire deal, including new working
capital, got rid of Roberts and associates because of alleged

cut-rate policies. Roberts group had options of 50% of

stock, its members including Bert Hauser & Abe Schechter,

ex-MBS v.p.’s; Frieda Hennock & H. P. Seligson, attorneys.

Count 7-month-old WFGA-TV, Jacksonville, Fla. (Ch.

12) in on the colorcasting sweepstakes that already has 3

other domestic claimants to the distinction of carrying most
color shows (Vol. 14:12). The NBC-ABC affiliate claims

to be only station in Florida currently originating local

live shows in color (13 hours, 10 min. weekly) plus 2

weekly 30-min. color film shows, many ID slides, in addition

to 10 hours weekly of network color. And NBC’s WNBQ,
Chicago, reports that in April, 1956 it became first station

to broadcast all local live shows in color, and its April

6-12 week, carried 35 hours, 25 min. in color, of which 6

hours, 15 min. were color film. Writes WNBQ’s Chet

Campbell: “With 3 stations, including the independent

WGN-TV, telecasting 40:10 of color per week in Chicago,

this mark is probably the most colorful in' the country.”

Any more entries?

“VERA”—Vision Electronic Recording Apparatus

—

is new TV tape recording system unveiled in London by
BBC this week. It uses %-in. tape vs. Ampex’s 2-in. BBC
says equipment has been under development 5 years, and
BBC-TV deputy director Cecil McGivern termed perform-

ance “absolutely first class.”

COMMON STOCK QUOTATIONS
Week Ending Friday, April 11, 1958

Electronics TV-Radio-Appliances Amusements
Compiled jor Television Digest by

RUUD & CO.
Member hlew York Stock Exchange

734 15th St. NW, Washington 5, D. C.

NEW YORK STOCK EXCHANGE
S938

High Low Stock and Div.

Wk.
Close Chg

1958
High L'>w Stock and Div.

Wk.
Close Chf

9% 7 Admiral 8% +% 351% 300 IBM 2.60 343% +5%
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16% 13 AmBcstg-Par .1 16 +% 41% 36V6 l-T-ECirB .45e
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37% +1%

37% 32% AmMy&F 1.60 . 36 +% 7% 7% +%
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26% 22% Amphenol 1.20 24% — 15% 13% Loew's 13 -%
29% 20 Arvin 2 26% — 37 30^ Magnavoxl^b 35% +%
7% 5% Avco .lOe 6 — 28% 24% Mallory 1.40b . 25 -%
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28% 24% CBS “B” lb 28% +1% 35 30% RCA la _ _ 31 -%

-f-1%16% 12% Col Piet %l _ 14% — 26 21^ Raytheon l^t 25%
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1

64% 59% Gen Electric 2 57% -% 25% 21% 20tbC-Fox 1.60 25 +1%
6% 4% Gen Inst. .15g 6% 20% 15^ UnitedArl 1.40 20% T%
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OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid .\«kedBid Asked

Advance Ind 1% 2

Aerovox — 4% 5

Airborne Inst 41 44

Altec Co. .80 7% 8%
In/, qn 18 18%

60Ampex 58%
8 9

1%
1 9/16 2Cinerama Prod.

Cohu Electronics

Collins “A** .35

Collins *‘B’* .35

67s
11%
11%

7%
12%
12%

Cook Elec. .40d 1"% 19

Craig Systems 4% 4%
DuMont Bestg. ... 7% 8%
Eitel-McCuUough (5% stk) 26 28

Elec Assoc (stk) 36 38

Erie Resistor .40b 6% 6%
48 50

Giannini, G. M. . - 14 IS

Granco Products .05 1 3/16 1%
Gross Telecasting 1.60 18% 20
Hewlett-Packard 26 23
High Voltage .lOg 29 31
Hycon 2 3/16 2%
Indiana Steel Prod. 1.20a 17% 18%
Jerrold 17s 2%

2 7/16

22
2%

24I fc<l8 Northrup .60b

Machlett Labs .25g
Magna Theatre
Maxaon (W. L.) .05

Meredith Pub. 1.83a

National Co. (4% stk.)

Oak Mfg. 1.40

Official Films .10

OR Radio
Pacific Mercury TV
Packard-Bell .50 _______
Panellit

Perkin-Elmer
Philips Lamp (14% of par)
Reeves Soundcraft (stk.)^2 11/16

15V>

2hi
4 "a

29

14

1 1/16

18

5%

5%
22^
34^

Sprague Electric 1.20
Taylor Instrument 1.20
Tele-Broadcasters
Telechrome .30

Telecomputing
Teleprompter (stock)
Time Inc. 3.75

Topp Industries (stock)
Tracerlab
Trav-Ler
United Artists

Varian Associates
Webcor .15c

Wells-Gardncr
W.TR Goodwill Sta. .SOd .

30

27\
2%
8^
4

6^
59H
9
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13%

16%
2%
5U

31

12%
14%
1%

19

5%
12

5%
24

36

3%
32
29
3>4

9

4%

62

9%

1%

16%
11%
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Rates of dividends in table are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra diTidends are

not included, a Also extra or extras, b Annual rate plus stock dirideod. d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in slock during 1957; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-op.

k Declared or paid this year, an accumulative issue with dividends in arreart.

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock
during 1958, estimated cash value on ex-dividend or ex-distribution date, y Liqui-

dating dividend. * No trade



SUMMARY- INDEX OF THE WEEK'S NEWS— April 19, 1958
TV-RADIO NOT AS FREE as the press—but CBS handling IBEW ENDS CBS STRIKE after II days, settlement calling

of Khrushchev telecast step in that direction. Digest for progressive wage increases. But tape jurisdiction

of a competent report (pp. 1 & 5), issues may bring new trouble (p. 10).

NETWORK AFFILIATES happy with present setup, testify

Barrow “tampering" can harm all TV. Sixteen affili-

ates plead for "hands off" (pp. 2 & 8).

3000 AT NAB CONVENTION in Los Angeles' Biltmore and
. Statler Hotels, April 27-May 1, Management, engineer-

ing meetings again separate, many sideshows (p. 3).

NO LETUP IN FCC'S PROBLEMS in Congress & courts

—

as Harris committee starts patent hearing. Appeals
Court holds tight rein on Miami Ch. 10 appeal (p. 3),

WHERE ARE THEY NOW? A rundown of whereabouts of

more ex-network topkicks, starting with CBS's "Andy"
White, now a psychologist in Hollywood (p. 6).

BIGGEST BASEBALL YEAR for TV seen despite cuts in

clubs & games. House Committee okays bill authoriz-

ing restrictions on big league TV (p. 8).

CLEAR-CHANNEL CASE advanced substantial step by
FCC. Duplication of 12 channels proposed, consider-

ation of 750-kw for other 12 deferred (p. 8).

WTOL WINNING TOLEDO Ch. 11 over 6 others in FCC
staff instructions. KFDM-TV, Beaumont, grant affirmed.

Other Commission actions (p. 11).

BMI DEFENDERS BLAST Smothers bill as device to de-

stroy TV-radio music competition, restore ASCAP
monopoly. Little chance of enactment seen (p. 13).

Manufacturing-Distribution

CO-OP ADVERTISING TAX proposal draws fire of all

industry segments. Effective date postponed, hearing

ordered (p. 14).

THREAT OF JAPANESE IMPORTS of radios & transistors

spurs industry plans for tariff protection. High on
agenda for EIA Chicago meeting (p. 14).

FTC CHARGES ADMIRAL discriminates in prices, violates

Robinson-Patman Act (p, 15).

BBC "VERA" VIDEO RECORDER compared with Ampex &
RCA equipment by U.S. engineers who say 300-in.-

per-sec. speed may be okay for 2V2-mc band (p. 18).

TV-RADIO AREN'T AS FREE AS THE PRESS: Mere fact that FCC has asked for a sort of

"accounting of fairness" from TV networks and stations in their handling of the sur-
charged pay TV issue (p. 4) would seem to support the thesis that TV & radio, while
tremendously important as news media, simply aren't as free as the press — yet.

There have been similar citations in the past , and the media are always fair
game for disgruntled politicos and thwarted publicity seekers. Notably, there was
the famous case of FCC in its early days setting CBS licenses for hearing because of

a furore raised by Orson Welles' famous "Invasion from Mars" broadcast in the '30s.

Nothing came of that one , of course, for even a then none too friendly press
laughed Chairman McNinch into reneging — and it's our guess nothing will come of

this one (Vol. 14:15) except possibly reprimand if someone really is proved unfair.

From the Fund for The Republic this week comes a report that does a real
service for freedom of expression. Ford-funded group had commissioned a top-flight
and seasoned newsman from a competing medium to do a solid job of reporting and
analyzing CBS's argument-provoking Khrushchev telecast of last year (Vol. 13:20-37).

Herbert Mitgang . an editor of the New York Times Sunday dept., did the work
— and Fund has issued his 15-pp. "Freedom to See." (We'll vouch for Mitgang, inci-
dentally, for we knew him well on Stars & Stripes in North Africa during the war.

)

Through Mitgang's meticulous reporting , CBS's initiative is more clearly
visible, and he discloses for the first time how carefully CBS newsmen checked with,
but made no attempt to "clear" with. White House and State Dept, officials.
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Essence of his conclusion is that TV-radio should be as free in handling news
as the press — but obviously isn't. He doesn't go into why it isn't, namely, limi-
tation of facilities (less so now in radio than in TV) ; and, more particularly, the
broadcasters' fear of Govt ., in form of FCC, that gives them short leases on life
by way of 3-year licenses. That plus govt.'s omnipresent "lifted eyebrow," as in
the current case, implies constant surveillance if not jeopardy.

FCC in turn is always fearful of a few excitable Congressmen, who can turn a
witness chair into a grill.

Considering journalism's long historical battle for freedom , however, you get
the feeling from Mitgang's report that TV-radio (video-audio journalism) may be mak-
ing far greater strides than we realize — in such efforts as CBS's and in sporadic
editorializing here & there (with adequate opportunity for reply, of course). After
all, this industry isn't much older than a microsecond compared with printed press.

Full text of report may be obtained from Fund for The Republic, 60 E. 42nd
St., N.Y. — but we reprint guts of the thing, Mitgang's conclusions, on p. 5.

'DON'T KILL WITH KINDNESS/ SAY AFFILIATES: L very polite and •very firm decline of
govt, "help " in dealing with networks was presented to FCC in its hearings on Barrow
Report this week. Sixteen experienced affiliates — big & small, vhf & uhf — took
turns in witness chair, taking Report's recommendations one by one, and by example
and educated guess gave opinions that staff's good intentions would very likely harm
affiliates & public — and put FCC in impossible role of day-by-day business control.

Mass of testimony against changes proposed in Report has by now mounted so

high that next witness, Dick Moore , of KTTV, Los Angeles, faces most formidable job
of attempting to counter-balance evidence to date. He takes stand April 22, after
which hearing recesses to May 12. Then, stations represented by CBS and NBC Spot

Sales go on, followed by Station Representatives Assn. Rep Edward Petry is next,
followed by Committee for Competitive TV and 6 individual stations. This winds it

up — and FCC hopes finish will come by end of May.

^

" Theories" of FCC staff vs. "experience " of telecasters was theme of this
week's witnesses. As one operator put it. Report is like diagnosis by bright medi-

cal student, compared with treatment by an experienced physician.

Affiliates' argument is that changes won't help anyone — not even the few
independent stations and film distributors who think they might — because tampering
with present delicate relationships would undermine network service which is back-
bone of TV, supporting entire industry.

Perhaps even more directly to heart of the matter was conclusion presented
by last man to testify this week — Lawrence H. (Bud) Rogers, pres, of WSAZ-TV,

Huntington, W. Va. It's worth excerpting:
"Now let me ask a question of the Commission . Is this really what you want

to do? Do you wish to sit in the seat of business judgment for every station lic-

ensee and every network? Can you really contemplate a Commission equipped and
staffed to make all the business decisions required on a day- in-day- out basis of

the TV station operators of the nation? The average day in the life of a broadcast-
ing executive is fraught with complex decisions which must be made based upon per-

sonal opinion, market research, private prejudice, pressure from listeners &

viewers, economic pressures, a personal sense of showmanship, and oftentimes snap

judgment necessitated by an impossible situation. But whatever the basis for

decision, it must be made, and made quickly. There is no time for a hearing and the

taking of evidence, and all the adjuncts of an administrative decision.
"Multiply this by the hundreds of stations in the hundreds of markets in the

coiintry and 3 network organizations and countless program producers, national
sales representatives and advertisers — and you have an idea of the magnitude of

the problem you would be taking on." [For digests of week's testimony, see p. 8.]



3

ALL ROADS LEAD TO NAB CONVENTION: There are 2 main tents again for the separate but

concurrent management and engineering sessions of the 1958 NAB convention in Los

Angeles' Statler and Biltmore hotels, starting next Sun. April 27 and running thru
Thu. May 1 . And there are so many coincident sideshows — such as specialized group
meetings, exhibits, socials and the like — that you will have to allocate your time

carefully to profit by this biggest gathering of the broadcast clan. Pre-registra-
tions indicate more than last year's 2358, meaning well over 3000 will be on hand.

NAB convention is getting so huge , in fact, so demanding of 'time and energy,

that important sessions on basic matters are all too often sparsely attended — with
result that through the year there are now many specialized conventions, strictly
business, like those of the network affiliates, engineers, community antenna people,

et al. Assn, of FCC Consulting Engineers is holding its annual itieeting just ahead
of NAB's (at Continental Hilton Hotel, Mexico City , Fri. April 25 ) with big turnout

expected of air travelers routing themselves to Los Angeles via the Mexican capital.
ABC primary affiliates also meet April 25 in Hollywood's Beverly Hills Hotel.

NAB's remains the most important annual conclave, however, and it will be

well to consult its agenda beforehand for choice of the 30 speeches , 15 panels (with

50 panelists) you want to hear; also for the multifarious side meetings.

Most important management sessions , in our book; April 28 , panels on films,
FM, labor. April 29 , sessions on business conditions, radio in defense, TV code;
keynote address by CBS's Frank Stanton; luncheon address by McCann-Erickson pres.
Marion Harper Jr. April 30 , FCC panel (all members due to be on hand, all expenses
paid by Govt, this time) ; sessions on business practices. May 1 , conferences on
music licensing, color, TvB. Daily engineering sessions , entirely technical, will
feature luncheon address April 30 by Sir Harold Bishop, BBC director of engineering.

Side meetings other than those of private companies include; April 25 , ABC
primary affiliates; April 26 , board meeting of AMST & Assn, for Professional Broad-
casting Education. April 27 , membership meetings of AMST & APBE, BMI board meeting
& annual dinner, MBS affiliates. Clear Channel Broadcasters Assn., Daytime Broad-
casters Assn. April 28 , Television Pioneers, Quality Radio Group, TV Code Review
board, Disneyland tour. April 29 , GE junket to Tijuana, Broadcast Pioneers banquet.
April 30 . Small TV markets group, annual convention banquet in Hollywood Palladium.

Note ; NAB membership now is 2112 , plus 125 associates. Of these, 1440 are
AMs (out of U.S. total of 3229); 327 TVs (out of 536), 338 FMs (total 540), 3 TV
networks, 4 radio networks.

rcc STILL TARGET OF CONGRESS & COURTS: Harris subcommittee investigating FCC takes
off again next week into a pretty wild blue yonder — patent business. Chairman
Harris (D-Ark.) said he expects hearing on subject to run April 23-24, maybe more
later. First witness will be Wm. Bauer, retired FCC patent advisor, who tried
unsuccessfully for years to get both Democratic & Republican FCC majorities to
try to take RCA's patents apart.

If Harris really wants to get into the subject , he has a lifetime career.
After long and careful study, FCC has continued to assert that questions of patent
monopoly are job for Justice Dept. — and Justice does have anti-trust suit pending
against RCA (Vol. 14:8, 10).

Court of Appeals seems to have taken rather wary attitude toward FCC, too,
in opinion of many attorneys evaluating court's action on Miami Ch. 10 case this
week. FCC had asked court to remand WKAT's appeal of grant to National Airlines
so that Commission could study impact of propriety of ex-Comr. Mack's vote and of
allegations Airlines and WKAT sought to influence FCC improperly.

Court declined to remand case in true sense . It did send it back to FCC
but only so that Commission can be fact-finding agency regarding foregoing questions
of propriety and influence. Court asked Commission to find out:

"What circumstances formed the basis for the public charges that one of
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the members of the Commission should have disqualified himself in these proceedings;
and whether any person or persons influenced or attempted to influnce any member of
the Commission in respect to the present proceedings in any manner whatsoever except
by the recognized and public processes of adjudication, and if so, the full facts
and circumstances ; and whether any party to the’ proceeding before the Commission
directly or indirectly secured, aided, confirmed, ratified, or knew of any
misconduct by the Commission to have occurred."

All original Ch. 10 applicants are allowed into the forthcoming FCC pro-
ceeding. FCC is directed to notify Attorney General about proceeding, allow him to
participate if he desires. Court specifically retained jurisdiction of the appeals
and ordered Commission to report on its progress in 6 weeks.

Quite a few Washington attorneys term court's action absolutely ixnprece-
dented, assert it indicates court's "mistrust" of Commission. It wouldn't be
surprising at all if FCC took decision to Supreme Court.

Decision was by Judges Prettyman, Washington & Danaher . came same day they
heard oral argument. During argument, judges seemed mighty disturbed that anyone
could actually have tried to influence Commission outside the record.

Rep. Harris' "FCC housecleaning" bill , meanwhile, was filed this week, as
promised (Vol. 14:14). HR-11886 would provide for elimination of "honorariiams ,

"

suppression of possibility of "off the record" influencing, removal of commissioners
for "neglect of duty or malfeasance in office, but for no other cause."

Rep. Reuss (D-Wis.) slipped an "FCC straightener" into hopper, too. His
HR-11893 would provide for: (1) Selling CPs to highest bidder, but with automatic
priority going to local owners with no other media ownership. (2) Increasing FCC
members' terms to 14 years, salaries to $22,000 ($22,500 for chairman). (3) Cut
commissioners' attendance to industry conventions to 2 a year. (4) Establish code
of ethics regarding commissioners' discussion of post-FCC jobs, acceptance of gifts,

social engagements, handling of personal business affairs, "ex parte" discussions.

*

Former FCC Chairman McConnaughey' s preparations to leave Commission, and with
his asst. Robert L'Heureux, to join firm of George Sutton, were subject of some con-

troversy this week. McConnaughey asked Harris subcommittee for permission to change
his testimony in what he considered was minor technicality. Harris said he'd let

McConnaughey file letters explaining the changes, wouldn't call him back to testify,
but Reps. Moss (D-Cal.) and Mack (D-Ill.) want him back on stand. Sutton's client

TV City Inc. obtained CP for Pittsburgh's Ch. 4 after McConnaughey left FCC, but only

after fight for channel dissolved when all parties agreed on settlement.

FCC and ihe 'Lifted Eyebrow': It’s been long time
since FCC did much “questioning” of network sta-

tion programming and presentation of controver-

sial issues. It did some this week—but Commis-
sion sources say they’re obliged to do nothing less,

in light of hot publicity generated by complaints.

First is the pay-TV affair. As we indicated

last week (Vol. 14:15), Commission felt impelled

to seek facts behind allegations that networks
and stations presented programs and comment
“loaded” against toll TV. This week, it released

copy of letter sent to ABC, CBS & NBC, said simi-

lar letter went to “certain network affiliated TV
stations mentioned in the complaints.” Neither
complainants nor specific stations were identified

;

we understand there are 10-11 of latter.

FCC letter simply digests allegations, calls attention

to its rules on editorializing which require broadcasters to

give fair presentations on controversies, asks nebvorks and
stations to reply in 20 days. FCC seeks dates, length of

programs, participants, documentation—and “the point of

view expressed.”

Basic complaint is that networks & stations weighted

programs in such fashion as “to pi'oduce an avalanche of

letters upon the House Interstate & Foreign Commerce
Committee while they were considering the issue of sub-

scription TV”—but timing such programs so that propo-

nents of pay TV couldn’t counteract effects even if given

equal time.

There’s no bitterly punitive attitude at FCC, though

a couple stations are believed “to have gone overboard,” in

one commissioner’s opinion.

Whatever stimulated House Commerce Committee’s

mail on pay TV, Chairman Harris (D-Ark.) is mighty im-

pressed by it. He prepared filmed statement, offered it to

stations, stating that if FCC goes ahead and authorizes

pay-TV tests after Congress adjouras—as it says it will

(Vol. 14:9)—“it will be my intention ... to call the Com-
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mittee back together in session and conduct hearings into

the entire problem.” That’s about as direct a “don’t do

it” order as he could possibly have aimed at Commission.

This week’s other inquiry went to DuMont Broadcast-

ing Co. after AFL-CIO pres. George Meany complained

that National Assn, of Manufacturers paid for and dis-

tributed to some 27 stations the kines of recent Senate

hearings on Kohler strike—and stations ran kines without

identifying donor, in violation of FCC rule Sec. 3.654(b).

Commission asks for: (1) “Facts concerning the origi-

nation of the transaction.” (2) Copies of all correspond-

ence between DuMont, NAM and anyone else concerned

with matter. (3) Copies of pertinent agreements, written

or oral. (4) List of stations, if any, which NAM wanted

to get the kines. (5) Names of any intermediaries be-

tween DuMont & NAM. (6) Whether NAM paid for any

of DuMont stations’ telecasts of hearings, and whether

these stations made proper donor identification.

Politicos in Ownership : More Senators and Con-

gressmen identified directly or indirectly with TV and/or

radio station ownership are listed in April 14 Broadcasting

Magazine. These are the ones its researchers found that

weren’t in lists we published in Feb. (Vol. 14:5-6) : Sena-

tor Robertson (D-Va.) is shown as non-stockholding direc-

tor of firm owning WSLS-TV & WSLS, Roanoke. Sen. Scott

(D-N. C.) who died this week in Burlington, N. C., was
brother of Ralph H. Scott, v.p. & owner of 43 of 473 shares

of stock in radio WBBB, Burlington, N. C. Rep. Ceder-

berg (R-Mich.) owns 10 of 255 shares in radio WWBC, Bay
City, Mich. Rep. Fountain (D-N. C.) is secy.-treas., owns

86 out of 300 shares of radio WCPS, Tarboro, N. C., his

brothers each owning 107 shares. Rep. Lankford (D-Md.)

owns 30 of 3936 shares preferred non-voting stock in radio

WNAV, Annapolis. Rep. Mahon (D-Tex.) is brother of

John B. Mahon and uncle of Eldon B. Mahon, owners of

50% each of radio KVMC, Colorado City, Tex. Rep.

.Mailliard (R-Cal.) is brother of John Ward Mailliard III,

a director of educational KQED, San Francisco (Ch. 9).

Rep. Prouty (R-Vt.) is cousin of 2 holders (one deceased)

of one share each, out of 1643, in radio WIKE, Newport,

Vt. Note: The Television Digest lists, which embraced

former Senators & Congressmen as well, also included var-

ious other state & local politicos, has about 9 Washington

names not in the Broadcasting list—so, between the 2 re-

search jobs, the record is now quite complete.

TV now breaks the news about big events to more
people than newspapers—but leads radio by only a scant

margin. The Communications Research Center at Michigan

State U found that an average of 37% in the Lansing,

Mich, area first heard about President Eisenhower’s recent

illness, the Sputnik and Explorer satellites via TV, 33%
via radio, and less than one-fifth through newspapers. Dr.

Paul J. Deutschmann, director, concludes: “TV now ap-

pears to be not only an entertainment medium but an im-

portant element in news diffusion.”

International pay-TV deal between Matty Fox’s Skia-

tron TV and British Rediffusion Ltd., announced last Dec.

(Vol. 13:50), has been called off, according to brief state-

ment in London by Rediffusion: “The arrangements be-

tween ourselves and Skiatron International Corp. have not

been brought into force.” As fir.st announced, 21-year

agreement called for Rediffusion to give .Skiatron technical

knowledge & services of former’s world-wide organization,

Skiatron to acquire 50% interest in Canadian subsidiary

Rediffusion Inc.

Treedom io See' Elaborated: Analysis of CBS-TV’s
Khrushchev telecast (see p. 1) ,

prepared for Fund
for the Republic by N. Y. Times’ Herbert Mitgang,

concludes with language so apt that it warrants
full quotation. Here it is

:

“If a newspaper had published an interview

with Khrushchev, no responsible person in any
communications field would have thought of ques-

tioning the propriety of the publication. But
when a TV network, after great precautions to

protect the integrity of the performance and after

making its intention known to the highest level of

the Govt., telecast an interview with the Kremlin
leader, the propriety was very seriously ques-

tioned.

“The President of the United States made a statement

which at least implied criticism. Important members of

Congress openly challenged the wisdom of the presentation.

The press was ambivalent. Under the circumstances it is

reasonable to assume that the networks will bear the criti-

cism in mind when they are considering future ‘contro-

versial’ telecasts of this nature.

“The issue raised is vital: Does American TV, in its

role as news gatherer and broadcaster, have the same
freedom as the American newspaper? On the answer to

this question depends the ability of TV to use its great

technical skills to increase the public’s access to news and
informed opinions. Editorial comment by stations is per-

mitted by the FCC, but little exercised by the networks.

“The Khrushchev broadcast was a good example of

acquainting the public with the face and mind of a signifi-

cant world figure. A network tenaciously pursued a story

for 2 years, and at some cost, in view of its unsponsored
character. The program was presented fairly; fact and
opinion were not mixed. The relationship between broad-

caster and Govt, came unusually close at some stages.

“If enterprising newspapers and correspondents had
to file notices of intent, formally or informally, with con-

cerned govt, agencies every time they were going after

controversial stories, freedom of reportorial maneuver as
it has grown up in this countiy since Lincoln’s time would
be defeated—and responsible newspapers would not be
where they are today. If influential men, in or out of the

White House, question the propriety of printing interviews
of the nature of the Khnashchev telecast, the newspapers
would be under a restraint of serious proportions. Broad-
casters are licensed, but this should not prevent them
from proceeding in the same manner—and as part of—the
free press under the First Amendment.

“The Federal Govt, licenses electronics; it does not
license individuals who bring ideas to the public, and
these individuals should not feel any necessity to get even
informal governmental approval of any steps they might
want to take. If TV is to be encouraged to pursue the
news no matter where located, no matter how serious, no
matter how controversial, what the Congress and Federal
agencies concerned should provide is an atmosphere of
freedom in which the flow of ideas to viewers here and
abroad and the right of viewers to receive that flow of
ideas are actively encouraged.”

Committee for Competitive TV holds meeting in Los
Angeles Hotel Statler April 27, prior to NAB convention.
It will be addressed by TASO exec, director Dr. George
R. Town. CCT has elected as 3rd vice chairman Louis
J. Appell Jr., WSBA-TV, York, Pa.
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TT^HERE ARE THEY NOW, the many other network
’ ’ bigwigs besides those we listed a few weeks ago

(Vol. 14:13) as having gone into station management? You
will find ex-presidents and v.p.’s of the networks in many,
many occupations, if not in retirement. Their numbers are

legion, surprisingly large when you consider that network
radio is not yet a generation old and that TV networking

began only after the war.

There are so many of them, in fact, that the findings

of our survey must necessarily be split into several ar-

ticles. We’ll start with presidents and exec, v.p.’s who are

no longer in the business

:

Daddy of them all, of course, is famed J. Andrew
(Andy) White, who was a newspaper and trade paper

writer when the newly formed RCA made him director-

general of broadcasting, 1921-23, and his voice became a

byword among the DXers. After a turn at radio manufac-
turing, he became v.p. of the Columbia Phonograph Co.’s

CBS, served as its pres. 1927-30, was in group that sold it

to the Louchheim family of Philadelphia who later brought

in the Paley-Levy money. (About that, more later.)

Andy White, now 69, is a practicing psychologist at

6617 Iris Dr., Hollywood, holds many degrees, is consultant

on crime prevention to California’s Attorney General.

* *

Richard C. Patterson Jr., who was NBC exec. v.p. 1932-

36, in full charge latter 2 years [while late founder-pres.

Merlin Hall (Deac) Aylesworth was detailed to the RKO
receivership by RCA] went into the diplomatic corps, held

several ambassadorships, sits on numerous industrial

boards (including giant General Dynamics) and works at

being New York City’s Commissioner of Commerce & Pub-

lic Events. He’s official greeter—successor to Grover

Whalen and you see him often in the newsreels.

Maj. Lenox R. Lohr was NBC pres. 1935-40, quit to

become pres, of Rosenwald-endowed Chicago Museum of

Science & Industry, which he still heads. Mark Woods,

now 57, who went over as pres, of the Blue (now ABC)
when it was spun off NBC, now lives on Longboat Key,

Fla., works in Sarasota at realty and construction. Joseph

H. McConnell, NBC pres. 1949-52, is now gen. counsel of

Reynolds Metal Co., and at his Richmond office he has as

gen. solicitor Gustav B. Margraf, ex-NBC v.p. & gen. at-

torney, 1948-53.

Frank White was CBS v.p.-treas. 1937-42, Columbia

Records pres, until 1947 when he succeeded Alfred J. Mc-
Cosker as head of MBS. McCosker built up WOR for

Macy’s and now, at 72, is retired in Miami. White went
over to NBC as v.p., was made pres. 1952-53, left to be-

come chairman of McCann-Erickson Intel-national, now is

senior v.p. & treas. of that big agency.

His successor at MBS was Theodore C. Streibert, one-

time asst., dean of Harvard Business School, who was
treas. & director at Mutual’s founding in 1935, v.p. 1938,

chairman 1951-52, left when it was sold out to General

Teleradio and for 3 years headed the U. S. Information

Agency (Voice of America) with great distinction. He’s

now on Nelson Rockefeller’s business staff in N. Y.

5i«

Sylvester L. (Pat) Weaver, program prodigy when he

started with CBS-Don Lee in 1932 at age 24, came East

to join Young & Rubicam, went over to American Tobacco

Co., became NBC-TV’s first v.p. 1949-53, NBC pres. 1953-

55, chairman 1955-56, now heads own Program Service
Inc., 430 Park Ave., N. Y. His Hollywood v.p. is Frederic
William Wile Jr., an ex-NBC Hollywood v.p., son of the
late great pioneer NBC & CBS radio commentator; Wile
headquarters at 3620 Goodland Dr., No. Hollywood.

Niles Trammell, who rose from an RCA subaltern to

NBC Chicago chief and NBC pres. 1940-49 (Vol. 14:13),

now heads and owns part of the Cox-Knight newspaper
combine’s WCKT & WCKR, Miami. Also up from RCA
was Frank Mullen, Iowa farm expert, who ran the Blue’s

original Farm & Home Hour, went from Chicago to N. Y.
in the ’30s, became an RCA v.p. and aide to David Samoff,
was promoted to NBC exec, v.p.; he quit 10 years ago to

acquire interest in the Richards stations (including

KMPC, Hollywood), sold out, was involved in a uranium
venture, now heads Mullen-Buckley Corp., 8949 Sunset
Blvd., Hollywood, which owns rights to Sabu.

CBS-TV’s first pres, was Jack L. Van Volkenburg, now
55, who rose fi-om mgr. of KMOX, St. Louis, to TV v.p. in

1948 and was division pres, until his retirement a year
ago; he divides his time between a home in Englewood,
Fla. and offices at CBS as consultant, is one of group seek-

ing Ch. 10 in St. Petersburg, Fla. (Vol. 13:51).

Edward J. Noble, now 76, was head of Life Savers Co.

when he bought the Blue in 1943 (for $8,000,000) ; he still

has major stock interest in AB-PT, is chairman of exec,

committee of Beech-Nut Life Savers Inc., where ex-ABC
v.p. E. Earle Anderson is now located. ABC’s first secy.-

treas. was C. Nicholas Priaulx, now retired in Norwich,
N. Y. Noble chose a Washington newspaper columnist,

Robert F. Kintner, to be exec. v.p. of ABC and Kintner
later became pres.; he’s now NBC exec. v.p. Another NBC
exec, v.p., Charles R. Denny, who was FCC chairman
1945-47, recently was promoted to RCA v.p.-new products.

Edgar Kobak left McGraw-Hill in 1934 to join NBC as

sales, program & adv. v.p., became exec. v.p. of the Blue
Network 1941-44', left to be pres, of Mutual, 1944-49, re-

tired in latter year to handle own affairs, including a small

radio in Thomson, Ga. which he sold last year. He’s now
63, runs own business interests from 341 Park Ave., N.Y.

* * * *

The old DuMont Network’s managing director until it

folded in 1956 was Ted Bergmann, who had risen from the

ranks to succeed Chris Witting Jr. Bergmaim is now pres,

of the successful Parkson Adv. Agency, N. Y. Witting is

Westinghouse consumer products v.p. at Pittsburgh. Their

“alumni” include Don McGannon, pres, of Westinghouse
TV-radio stations subsidiary; Jack Bachem, now with CBS
Radio Sales; Gerry Martin, now v.p. of Kenyon & Eck-

hardt, Detroit.

Note: We have dope on some 75 more ex-network top

executives, who will be subject of later columns. At the

moment, it seems apropos to report that, partly as result

of recent shakeup at the networks, these are reported at

libeity: John Eastman, ex-ABC Radio v.p.; John H. Norton
Jr., ex-NBC v.p., for 5 years ABC v.p. in charge of central

div., until recently gen. mgr. of WMTW, Poland Spring,

Me. (Ch. 8); Jack Reber, ex-NBC v.p. in charge of spot

sales; Davidson Taylor, ex-NBC public affairs v.p.; James
L. Caddigan, ex-DuMont director of pi-ogramming & pro-

duction, recently v.p. of Lowell Thomas’ Odyssey Produc-

tions Inc.

Mrs. Scott Bullitt, pres, of Crown Group (KING-TV
& KING, Seattle; KGW-TV & KGW, Portland; KREM-
TV & KREM, Spokane), appointed a regent of the U of

Washington.
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Personal Notes: Robert Milford promoted to gen. mgr.

of CBS-TV network program dept., N. Y. . . . William R.

Brazzil promoted to v.p.-sales for WTVJ, Miami . . .

George Whitney Jr. named sales mgr. of new Los Angeles

office, Wrather-Alvarez Broadcasting Inc. (KERO-TV,
Bakersfield; KFMB-TV & KFMB, San Diego); John B. Sto-

delle promoted to sales mgr. of KFMB-TV . . . Jack DeLier

promoted to sales mgr. of KWTV, Oklahoma City . . . Leon-

ard Mosby promoted to program mgr. of WMBR-TV, Jack-

sonville . . . Charles King, music specialist of KDKA, Pitts-

burgh, promoted to FM program coordinator, Westinghouse
stations . . . Ale.\ander C. Field Jr., special broadcast serv-

ice mgr. of WGN-TV, Chicago, also named program direc-

tor, succeeding Edward J. Roth Jr., who has resigned . . .

Harold C. Stuart, pres, of KVOO-TV, Tulsa, & director of

Maximum Service Telecasters, visiting Moscow to offer

TV-radio programs under cultural exchange program . . .

Edward A. Roberts, ex-art director of Williams & London
Adv., Newark, joins WTOP-TV & WTOP, Washington,
as adv. director . . . Irv Lichtenstein, ex-ABN director of

promotion, joins National Telefilm Assoc, under Martin
Roberts, director of promotion & sales seiwice . . . Stanley

Rubin joins CBS-TV, Hollywood, as a producer . . . James
Fonda, ex-CBS-TV, joins Screen Gems as a producer . . .

Mel Dellar, ex-Warner Bros., appointed production mgr. for

MPO Productions . . . Joseph F. (Dody) Sinclair elected

to exec, committee. Outlet Co., big Providence dept, store;

grandson of its founder, he’s mgr. of its WJAR-TV . . .

Charles Kelly promoted from operations mgi\ to station

mgr. of WCKT, Miami, reporting to pres. Niles Trammell;
he’s ex-program mgr. of WRC-TV, Washington, later was
with WMAL-TV there and WSUN-TV, St. Petersburg . . .

Richard M. Pack, Westinghouse stations v.p.-programming,
named chairman of New York U’s TV-Radio Summer
Workshop, June 23-Aug. 1 . . . Peter W. Geiger, head of

Bank of America’s N.Y. TV-movie dept., directing distri-

bution of its 30 bank-owned films, joins bank’s Los Angeles
staff May 1.

Dr. Frank Stanton, pres, of CBS Inc., will be featured
speaker at U of Missouri School of Journalism Week,
April 28-May 3.

Obituary

George T. Hyde, 91, father of FCC Comr. Rosel H.
Hyde, died at Downey, Ida. home April 12. A businessman,
farmer, churchman, he was a Mormon bishop for 17 years,

state pres. 25 years, patriarch 17 years. Surviving are
widow (first Mrs. Hyde died in 1915), 4 sons, daughter.

Herman 11. Light, 61, onetime mgr. of NBC Opera,
died at Medical Arts Center Hospital in N. Y., April 13.

Surviving are widow, brother.

John H. Clay, 38, sales service mgr. of WOOD-TV,
Grand Rapids, died April 1 from asphyxiation after fire

in his apartment.

ADVERTISING AGENCIES: Donald R. Armstrong Jr.,

v.p.-corporate research for McCann-Erickson, adds duties

of asst, to pres. Marion Harper, succeeding Peter G. Peter-

son who has joined Bell & Howell . . . Joseph A. Tery pro-

moted to v.p. of Caples Co., Chicago . . . Sherman Slade,

ex-Cunningham & Walsh, Los Angeles, named exec. v.p. &
mgr. of Honig-Cooper & Miner, same city . . . Leonard
Stevens named TV & radio director of Weightman Inc.,

Philadelphia . . . N. T. (Tom) Garrabrant promoted to

media director, North Adv., Chicago . . . Edward V. Uhler,

ex-program director, KENS, San Antonio, named v.p.,

Robinson, Adelman & Montgomery Inc., Philadelphia.

* * * *

Annual “Silver Nail” a,ward for “Timebuyer of the

Year” has been created by Station Representatives Assn,
in honor of Frank Silvernail, retired BBDO station rela-

tions mgr. Silvernail was first recipient, receiving plaque
—with a silver-plated nail—at SRA luncheon in N. Y. this

week.

All-Canada Television, reps, becomes All-Canada Radio
& Television Ltd., following consolidation with All-Canada
Radio Facilities Ltd.

Michigan State U’s Dr. Paul D. Bagwell, 44-year-old

professor of communication skills (former title: prof, of

speech, radio & dramatics), ex-state chairman of Citizens

for Eisenhower and unsuccessful candidate for state audi-

tor in 1956, has entered primaries for GOP nomination for
Governor—presumably to oppose 5-term Gov. Mennen
Williams. Also listed as a “token candidate” for GOP
nomination is William L. Johnson, owner of radio WJMS,
Ironwood.

Heywood H. Davis, 26-year-old son of Donald Dwight
Davis, pres, of KMBC-TV & KMBC, Kansas City, becomes
law clerk to U. S. Supreme Court Justice Charles F. Whit-
taker in Washington as of July 1; an honor student, he’s

married, is now completing his law courses at U of Kansas.
Mr. & Mrs. Don Davis, who visited Japan last year, sail

May 2 for month’s European vacation.

Howard Pyle, deputy asst, to President Eisenhower for
Federal-State relations, will quit his White House post
within next few months, expects to return to Arizona
where he was Governor for 4 years. Onetime program
director of KTAR, Phoenix, still stockholder in firm which
also operates KVAR (Ch. 12) , he may rejoin KTAR-KVAR
in an executive capacity.

Leo Max, pres, of Leo Max Films, Paris, has been
named director of newly established continental opera-
tions for NTA. Offices are planned in Paris, Brussels &
Rome. Filippo Ottavi heads Paris office at 21 Avenue
Kleber; other addresses and personnel will be announced
shortly.

Edward Allen, FCC chief engineer, and James Barr,
asst, chief of Broadcast Bureau, due to leave May 16 for
Moscow to attend International Telecommunications Union
conference on TV standards, due back June 19.

Richard P. Doherty, ex-NAB v.p., now TV-radio man-
agement consultant, is co-author of new book. Collective
Bargaining for Executives, just published by American
Management Assn.

Cecil B. De Mille, the film producer, will be principal
speaker at the annual banquet of Broadcast Pioneers at
Los Angeles Statler April 29.

Deems Taylor elected ASCAP secy., succeeding John
Tasker Howard, as Paul Cunningham is chosen for 3rd
term as pres. Taylor is a past pres.
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Sponsors Up! Opening of baseball season for TV
fans this week was marked by heaviest money
lineup of game sponsors yet—and by Congres-
sional move to put crimp in future major league

TV schedules.

Baseball sponsors will spend record $34,600,-

000 on TV to bring games free into homes this

year—up $2,800,000 from 1957 (Vol. 13:12)—
according to annual roundup in March 24 Tele-

vision Age. Biggest sponsor outlay will be made
despite absence of Los Angeles Dodgers & San
Francisco Giants from TV, leaving only 12 clubs

on list and 102 fewer TV games on air in 1958.
Threat to future wide-open TV scheduling by major

clubs came closer April 17 with vote by House Judiciary

Committee tp approve amended bill (HR-10378) by Chair-

man Celler (D-N. Y.) authorizing “reasonably necessary”

big league rules regulating TV & radio rights (Vol. 14:5).

Purpose of measure is to protect minor clubs from big-

game TV competition in their areas.

Breakdown by Television Age (publisher S. J. Paul is

brother of Cincinnati Reds’ mgr. Gabe Paul) gives these

1958 baseball figures: TV & radio rights, $11,200,000 ($5,-

300,000 for regular play-by-play telecasts, $2,700,000 for

CBS-TV & NBC-TV weekly series, $3,200,000 for World
Series & All-Star Game) ; time, talent & facilities, $8,300,-

000; pre-game & post-game expenditures by national, re-

gional & local sponsors, $15,100,000.

This trend toward bigger & bigger TV outlays for

baseball could be halted if Congress finally passes Celler

bill as amended by Rep. Keating (R-N. Y.). It would

place business aspects of pro sports under anti-trust laws.

But major baseball clubs would be exempted from monopoly

penalties if they agree on measures fixing geographic areas

for themselves and limiting broadcasts of their games in

minor league territory.

Major league officials had given sympathetic hearings

to complaints by minors that TV is killing them off by

cutting down gates for home games. But Justice Dept, has

frowned on any agreements for TV restrictions as possible

violations of present anti-trust rules.

Flat exemption from anti-trust controls had been

sought by Keating and organized baseball’s Washington

legal battery headed by ex-FCC chainnan Paul Porter.

Fearing “reasonably necessary” qualification in Celler bill

for TV game restrictions and other agreements would

bring on flood of litigation, pose “major threat to survival

of our national pastime,” Keating tried to strike language

from measure. His amendment was defeated in Commit-

tee, but Keating promised House floor fight for it.

Clear-Channel Clearance: First major effort to clean

up its 13-year-old dear-channel radio proceeding
was taken this week by FCC. Basically, it pro-
poses to open 12 clear channels to assignment of

more stations and to leave until later the possi-

bility of increasing power of other 12 from 50 to

750 kw. When and if current proposal is made
final, there will be another scramble, as existing

stations and new applicants seek to upgrade old

facilities or acquire new ones. Industry is given
until July 15 to comment on proposal, 45 days
more for counter-comments. FCC action was
unanimous, by 5 members, Hyde absent.

On 5 channels. Commission proposes to put 50-kw
stations in specific western states: Ariz., 1100 kc; Ida.,

1180 kc; Mont., 660 kc; Wyo., 880 kc. Action on 770 kc is

deferred pending resolution of current proceeding involv-

ing use of 770 or 1030 kc by KOB, Albuquerque. On these

5 channels. Class II stations may also later be authorized.

On 7 channels, FCC plans to allow addition of Class II

unlimited-time stations in “underseiwed areas”: 670, 720,

780, 890, 1020, 1120, 1210.

For 12 other channels. Commission holds status quo
so that it can consider upping their power to 750 kw later

—

doesn’t specifically propose it at this time, preferring to

clean up the “duplication” rule-making on first 12, initially.

Stations whose channels would be duplicated are:

WRCA, N. Y., 660 kc; WMAQ, Chicago, 670; WGN, Chi-

cago, 720; WABC, N. Y., 770; WBBM, Chicago, 780;

WCBS, N. Y., 880; WLS, Chicago, 890; KDKA, Pittsburgh,

1020; KYW, Cleveland, 1100; KMOX, St. Louis, 1120;

WHAM, Rochester, 1180; WCAU, Philadelphia, 1210.

Here are the stations Clommission says could best

utilize higher power: KFI, Los Angeles, 640; WSM, Nash-

ville, 650; WLW, Cincinnati, 700; WSB, Atlanta, 750;

WJR, Detroit, 760; WFAA, Dallas & WBAP, Ft. Worth,

820; WCCO, Minneapolis, 830; WHAS, Louisville, 840;

WWL, New Orleans, 870; WHO, Des Moines, 1040; KSL,
Salt Lake City, 1160; WOAI, San Antonio, 1200.

Clear Channel Broadcasting Service, through director

Hollis M. Seavey, made this brief comment on proposal:

“CCBS regrets that the Commission proposes to duplicate

half of the 24 Class 1-A clear channels since CCBS is con-

vinced that duplication, as opposed to higher power, will

lead eventually to less service. CCBS also regrets the

Commission’s proposal to defer consideration of authorizing

higher power, sole available means of improving service.”

Document is 27-pp., Docket 6741, Mimeo 57216, only

limited number of copies available from FCC. Federal

Register will carry text in couple weeks.

The Affiliates' Story: Virtual unanimity of affiliates’

testimony in FCC network hearing this week (see

p. 2), and they made it clear they spoke for virtu-

ally all affiliates, made considerable impression on
Commissibn as they stressed “partnership” rela-

tions with networks, rejected any implication of

coercion by networks.
Testimony of 15 witnesses was .so volumi-

nous that space limits us to highlights and flavor

of each presentation. ABC-TV group led off

:

Alexander C. Keese, managing director of WFAA-TV,
Dallas—Devoted much of time to defense of option time.

“If option time were prohibited, nothing in the world

would prevent America’s largest companies from holding

within their own golden fences the top TV talent of the

nation. The stations would either go back to programming
generally unattractive local shows ... or beat a footpath to

the doors of the very rich advertisers who could control

station clearance because they held under contract the

best available talent.”

Joseph C. Drilling, pres, of KJEO, Fresno—Option

time is essential to networking, which builds audience for

non-network syndicators. “Since the time I entered TV
management in 1953, there are scads more suppliers of

programs and film syndicators. They all seem to make
money, too. But none of them have the ability of the net-

work to supply a pattern—a format of a series of programs
that will satisfy the public.”

Martin Umansky. v.p.-gcn. mgr. of KAKE-TV^
Wichita—Option time is “vital,” and ABC-TV “has never



made a preemptory demand for clearance in option time.”

Publication of affiliation contracts and rate-making pro-

I

cedures “would undermine our bargaining power with the

networks.” For example: “The network could credit the

station with a smaller circulation than the station actually

, has.”

I

Charles B. Britt, exec, v.p.-gen. mgr. of WLOS-TV,
! Asheville, N. C.—Strong attack on AT&T’s interconnection

1

rates. “It is difficult for me to understand the justification

of an AT&T interconnection charge for WLOS-TV of
' approximately $4500 per month when the facilities involved

I

can be purchased on the open market for approximately

$40,000, an installation charge of approximately $20,000

and a life expectancy of of least 8 years.” He opposed

I proposed “Avco” procedure in station sale. Now selling

I
WLOS-TV, he said that when he might seek to buy a new

' station new rule would make him face long hearing, com-

I

petitive bids from multiple owners with ready cash.

j

SjJ

I
CBS affiliates opened with John S. Hayes, pres,

j

of WTOP-TV, Washington, and WMBR-TV, Jacksonville

—

I

Network has right to option time, if stations have right to

I

first call and territorial exclusivity. Network can’t oper-

,

ate in “hope that the affiliate might have sufficient en-

!

lightened self interest to accept enough of the program
the network offered to keep the network alive.” Asked who
might benefit from elimination of option time: “Perhaps

' there may be a handful of unaffiliated stations which be-

I

lieve they might benefit financially [but] the list of ap-

I
pearances in this proceeding shows that only one of these

; stations is sufficiently interested to appear here. There
may be some spot representatives who have watched their

revenues sky-rocket from the sale of adjacencies to popular

network programs, but who are apparently willing to

kill the goose that lays the golden egg because of a mis-

taken notion of what constitutes their own private interest.

[

Certainly they do not speak for the stations whose agents

they are.”

I

F. Van Konynenburg, exec, v.p.-gen. mgr. of WCCO-
;

TV, Minneapolis—“Must buy” is no problem for anyone,

I
even Report agrees with that. There’s no coercion fi’om

i
networks, no abdication of station responsibility. Loss of

must buy would weaken networks, affiliates, seiwice. Pub-

I

lication of rate data “is the first step toward Commission

I
supervision of rates.” Affiliates aren’t worried about deal-

' ing with networks on affiliation criteria, “do not want
the Govt, intervening in our business relationship with

I

our network.” Would like to bargain with CBS for affiliate

,

agreement for “2, 3, 5 or 10 years.” Advertiser would be
in “driver’s seat” if it controlled placement of programs

I

with non-affiliate if affiliate in market didn’t clear.

Francis E. Busby, exec, v.p.-gen. mgr. of WTVY,
I Dothan, Ala.—Sang praises of Extended Market Plan and

I
Extended Pi-ogram Service, said station couldn’t have sur-

f vived without them. Without network, station was on 6

( hours daily, now operates 15 hours with EMP & EPS.
jl Network has actually helped film syndicators, by attract-
' ing advertisers to excellent adjacencies. Under Report’s

I proposals, programs now obtained free through EPS would
< begin to cost.

H. Moody McElveen Jr., v.p.-gen. mgr. of WNOK-TV,
)

Columbia, S. C.—As uhf operator, it has got “tremendous
lift” from CBS-TV. EPS gives station 414 daytime hours
weekly at no cost. “I very much fear that the advantages
of EPS will be lost to us altogether if networks are re-

I
quired to furnish programs to unordered affiliates upon

f ‘reasonable payment’ by the station”—and Govt, would

i

9 -

Faetbooks Still Available

IF YOUR ORGANIZATION is playing “Faetbook,
Faetbook, who’s got the Faetbook?” now is the time

to order enough copies of our 1958 Spring-Summer
Television Faetbook for all your executives—while

the supply lasts. Single copies cost $5; five copies

or more $3.50 each.

Murray Carpenter, pres.-treas. of WTWO, Bangor,
Me.—Re option time: “The Report also states that non-
network advertisers seeking access to TV in competition

with network advertisers have been placed at a competi-
tive disadvantage. Seeking access! In Bangor, Me. this is

one of the funniest statements I have read in a long time.

Where are these advertisers who are seeking access? Would
one of them like to buy a 14 -hour immediately following

the most popular TV program in Bangor? I will hasten to

oblige him if he will only telephone me.” WTWO isn’t

a must-buy, but: “I know from my own experience that
it is a darnsight easier to sell a coast-to-coast type adver-
tiser on oi'dering a station the size of WTWO than it is

to sell the spot-type advei’tiser.” Avco rule would penalize

small broadcaster. Stations should have right to use inter-

city relays instead of AT&T’s.

NBC-TV affiliates had phalanx of 6, led by chair-

man Jack Harris, v.p.-gen. mgr. of KPRC-TV, Houston

—

“Fatal omission” in Report is absence of anything on
programming, “because as a consequence of it no proper
consideration can have been given to the effect adoption
of the various I’ecommendations in the Report would have
upon the quality of the programs available to the public.

. . . How can a speculation be indulged in that the elimi-

nation of option time will encourage the development of
more syndicated programs without knowing whether
there is not already more than enough Class A time avail-

able for such pi-ograms and insufficient programs of ade-
quate quality for that time?” Option time: “We have
made a deal with the network which we think is a fair one.

. . . The elimination of option time would not increase the
number of high quality programs, but rather would
merely tend to create a vacuum into which lower quality
syndicated programming would fall ... I have no great
sympathy for the plight of the syndicators, who until

this hearing have been the principal petitioners for the
abolition of option time.” In 1956, KPRC-TV paid $282,802
for their product; in 1957, $329,139; now running over
$500,000 a year. “The Report says that the film syndicators
want the abolition of option time, but those syndicators
haven’t even bothered to appear before you. The Report
further says that a numbei* of those in the national spot
representation business want that abolishment, although
by no means all of them do, and whether they will take
such a position here we do not know. Certainly if they do
then they are acting contrary to their position as agents
for us stations.”

Bernard C. Barth, v.p.-gen. mgr. of WNDU-TV,
South Bend, Ind.—Modification of first call and territorial

exclusivity will “place both stations and networks at the
mei’cy of the sponsor, who has no licensee responsibility
and no interest in the well being of TV broader than the
popularity of the specific program in which he has invested
and the impact of his commercial message associated with
that program will make.” Direct control of networks : “We
also feel that increased governmental control over net-
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wol’ks might tend to inhibit the free exercise by them of

their responsibility to present news and opinions about

public controversies.”

Harold Essex, exec, v.p.-treas. of WSJS-TV, Winston-

Salem—Publication of affiliation and rate data “would be

the first step toward a complete, common-carrier type of

regulation. NBC has more than 100 rate-card changes a

year ... If the Commission is to ‘watch’ the rate situation

‘closely and continuously’ it would have to investigate the

details behind each of these hundi-eds of rate negotiations

. . . If the thousands and thousands of man-hours and of

dollars a year were expended on a study of network rate

activities . . . the end result of that study would have to be

either nothing or common carrier regulation. The first

alternative would be a complete waste, and the second I

assure you would be a disaster.” On affiliations: “We do

not support a network policy which would favor multiple

owners over single-station owners in making affiliation or

disaffiliation decisions [but we oppose a rule against the

practice] because as a matter of principle we oppose

Commission interference in this area of the business rela-

tionship between networks and affiliates.”

* * *

Edward C. Lambert, asst, to U of Missouri pres, in

charge of TV—An economist and Ph.D. in journalism, he

attacked Report’s conclusions that TV and other media
aren’t really competitive. “I am frank to say that if a

student of mine came back from a research project and

said that his study of the relevant market in which net-

work TV is located had been completed on the basis of

talks with unspecified agency officers from 6 unspecified

agencies, who told him things he couldn’t tell me in detail,

but here was the conclusion he had reached, I’d find his

conclusion totally unacceptable ... In my view the Barrow
Report was completely wrong in brushing aside inter-

media competition as a significant factor . . . There is

fully effective competition in this industry, and if you

tamper with its free play you will only cripple its proper

operation.” Option time: “We will take all of the reason-

ably acceptable non-network orders we can find, and we
have plenty of good time for non-network programs.”

Wm. C. Grove, treas.-gen. mgr. of KFBC-TV, Chey-
enne, Wyo. and KSTF, Scottsbluff, Neb.—If KFBC-TV
hadn’t been permitted to be a “multiple owner” and estab-

lish KSTF as satellite, very likely neither station would
have survived. “In these sparsely settled areas multiple

ownership can be the difference between survival and
failure, and the Commission should not adopt rules which
would force failure or make people unwilling to build a

station in the first place.” Adoption of new “Avco” rule

“would tend to force stations in marginal positions off the

air when they could have been saved by a prompt trans-

fusion of long green blood through an immediate transfer.”

Also: “If you will allow venturesome pioneers only the

bitter fruits of failure and take aw'ay the sweet fruits of

success, we will be put on notice of what the deal is in

the future. And there will be no more pioneers in this

industry.”

Lawrence H. Rogers, pres, of WSAZ-TV, Huntington,

W. Va.—“We suspect that these basic failures in the Re-
port stem from the understandable inability of the Staff,

through its lack of practical TV experience, to achieve real

and complete comprehension of how the industry works,
coupled, in the case of not having taken program quality

into account, by the failure to complete the program study
. . . The average broadcaster, and that includes me, had
never heard of ‘cross elasticity of demand’ before the

mellifluous phrase showed up in the Barrow Report, and
it is my personal opinion, after due deliberation, that no

economist should be paid the courtesy of serious attention

so long as he continues to hide from the world of reality

behind an incredible word like ‘substitutability.’ But like

it or not, these people have their own jargon, the main
purpose of which is to help persuade the general public

that they are dealing in strange and occult lore and should

not, therefore, be subject to criticism by mere lajunen.”

CBS Strike Settled: Biggest & longest network-wide

strike ended this week, 1300 IBEW technicians voting to

accept terms of new CBS contract offer and go back to

jobs in 8 cities where studios were manned for more than

11 days by executives & staffers (Vol. 14:15).

Vote by IBEW locals in N. Y., Boston, Hartford, Chi-

cago, St. Louis, Milwaukee, San Francisco, Los Angeles

was not announced, but union spokesman in Washington
said April 18 that rank-&-file ratification of settlement

assured full return to work by midnight April 19.

New 3-year agreement calls for 6.4% wage increase

retroactive to Feb. 1, expiration date of old contract, plus

2.4% raise effective Aug. 1, 1959, according ‘to IBEW.
Spelling out terms to stockholders at annual meeting April

16 in N. Y., CBS Inc. pres. Frank Stanton said base pay

of technicians would be raised to $185.50 from $175 and

later to $191 per week. He also told stockholders that first-

quarter earnings this year were better than in 1957 period,

when net profit was $5,907,323 (77<) per share) on $95,946,-

323 sales—and that “assuming we can resolve our differ-

ences with IBEW promptly, I think you can count on

another good year.”

Beginning of end of walkout, which started April 7,

was signaled April 17 when Federal mediator Gilbei’t S.

McCutcheon announced “understanding” had been reached

by CBS & IBEW to send terms to locals for referendum.

There had been doubt, however, that all striking units

—

particularly N. Y. local 1212—would go along.

Presumably settled in addition to w'age questions was
stickier issue of jurisdiction over TV tape recordings

—

source of inter-union rivalry for jobs, particularly in N. Y.,

where powerful lATSE claims right to handle tape. CBS
had given assurances that IBEW “has complete jurisdic-

tion over all tape recordings made by CBS,” but jurisdic-

tional trouble still may arise from taped shows farmed out

by network to independent packagers.

In Hollywood meanwhile Screen Actors Guild an-

nounced 5398-80 ratification of new contract with producers

of TV commercials (Vol. 14:13), including provision for

union’s jurisdiction over taped commercials—except those

made through network or station facilities. This provision

is being disputed by AFTRA. Efforts by 2 unions to get

together on jurisdiction have been unavailing.

And in Washington an echo of another union dispute

was heard. U. S. Court of Appeals ruled that 3 technicians

at KPIX, San Francisco, violated Federal Communications
Act during 1954 strike by disabling equipment, putting

station off air for 12 hours. Court upheld FCC charge that

technicians violated section of Act pi'ohibiting “damage”
to TV or radio equipment. Technicians’ licenses were sus-

pended.

KPIX employes insisted they hadn’t damaged trans-

mitter—just adjusted it—^but 3-judge panel said it was
“highly sophisticated sabotage” and just as illegal. “Ex-

istence of a labor dispute, or even justification for a strike,

is no license for hooliganism,” Court warned.
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Small Stations vs. CATV: Two western telecasters

issued bitter blasts at FCC and community an-

I tenna systems this week, charging former is en-

couraging latter to drive small-town TV into the

ground.
Frank Reardon, pres, of 21-month-old KGEZ-

TV, Kalispell, Mont. (Ch. 9), announced suspen-

sion of operations and appealed to chairmen of

Senate & House Interstate Commerce Committees
—said he had to give up because FCC failed to

I
regulate local CATV system, at same time helping

I
system by granting it use of microwave “to import

j,
the signals of distant metropolitan TV stations.”

!' FCC recently ruled CATV systems aren’t common

j

carriers subject to regulation (Vol. 14:14).
Kalispell system, said Reardon, feeds 2000 homes,

doesn’t caiTy KGEZ-TV signal, doesn’t pay the 3 Spokane
stations for relaying their signals—whereas he had to pay
KXLY-TV & KHQ-TV for rebroadcast rights. Further-

more, he said, CATV worked as “partner” of microwave
“common carrier” to get Spokane signals—while he

j

couldn’t get microwave grant, had to buy sei-vice from the

j

common cari’ier. “It adds insult to injury,” he said, “to

)
I’equire the local broadcaster to utilize the services of the

microwave company when this company is actually operat-

ing to the broadcaster’s destruction.”

FCC’s policies, Reardon said, “may bring a species of

TV service to a limited few in local communities. There

can be no service, under this CATV system, outside the

I
metropolitan area where the cables are installed. This

I

policy will effectively preclude the establishment of local

I

TV stations, or the continued existence of those already

' established.”

! Reardon said that local CATV operators had also filed

I
for Ch. 9, and that he took them into corporation for 30%

I ownership to avoid long hearing & litigation. Then, he

I added, operators refused to advance more funds to operate

t and refused to allow sale of more stock. An appeal over

i KGEZ-TV brought in $38,000, but it had to be mailed back

I
“because the CATV people would immediately own 30%

i of such funds without issuance of additional stock for

I same.”

I

Other complaint came from Ed Craney, westei-n tele-

:i caster who recently bought 49.98% of KFBB-TV, Great

Falls, Mont, and KFBB in a $600,000 transaction (Vol.

14:14). “At the moment,” he writes us, “we are not sure

we will go through with the purchase because of the Com-
mission’s attempt to do away with small market TV sta-

tions by allowing big market station programs to be micro-

waved in cities for cable systems . . .

: “At present. Great Falls is being ringed by cable

I systems fed by licensed microwave from Spokane stations.

Plans are afoot to come up through Idaho with Salt Lake
I signals spreading all over that state and into Montana.
I One station has already folded in Montana and others may

shortly follow. The Commission is substituting a system

of cable TV to a few lucky ones with money enough to be

able to get it for a fiee TV system in these parts.”

ABC’s WXYZ-T\' & WXYZ, Detroit, start construc-

I

tion in next few weeks of $4,000,000 studio-office-transmit-

» ter facilities on 93-acre site on Ten Mile Rd., west of North-

I

western Highway. Transmission from site is due in fall,

I building completion May 1959.

Upcoming KVKM-TV, Monahans, Tex. (Ch. 9) affil-

I iates with ABC-TV, effective Aug. 15.

kl

Toledo VHF for WTOL: Toledo’s Ch. 11, possibly most
sought after TV channel to date, was earmarked for

WTOL this week, as FCC issued instructions to staff to

draft decision. WTOL, headed by ex-Congressman Frazier

Reams, is due to win over 6 others: Great Lakes Bcstg.

(adman A, W. Reichert, pres.) which had examiner J. D.

Bond’s initial decision; Anthony Wayne TV (principals in-

cluding Harold F. Gross, WJIM-TV, Lansing)
; Citizens

Bcstg. (controlled by UAW) ;
Maumee Valley Bcstg. (in-

cluding Hulbert Taft & family) ; Toledo Blade (Wm. Block

interests)
;
Unity Corp. (Edward Lamb, owner of WICU,

Erie)

.

In a final action, by Comrs. Doerfer, Lee & Craven,

Commission affirmed its gran(; of Ch. 6 to KFDM-TV, Beau-
mont. Examiner had recommended giving channel to KRIC
after latter had persuaded Court of Appeals to remand
case.

In another post-remand decision, FCC granted ABC-
TV authority to affiliate XETV, Tijuana, Mex.—over objec-

tions of San Diego’s KFMB-TV.
Examiner Millard F. French, in supplemental initial

decision, again recommended grant of Ch. 5, Lubbock, Tex.

to Texas Tech. He concluded there was nothing improper
in donations to college from city’s KDUB-TV and KCBD-
TV or in competing applicant C. L. Trigg’s acceptance of

$25,000 on dismissal of his application.

CPs granted: Gainesville, Fla., educational Ch. 5, to

U. of Fla.; Oklahoma City, Ch. 19, to Malco Theatres

—

plus 3 translators on Ch. 72, 76 & 80 to Navajo Tribal

Council, for Ariz. towns of Window Rock, Ft. Defiance &
St. Michaels.

Allocations petitions: (1) By ABC, to substitute Ch.

9 & 11 for Ch. 8 in Syracuse, WHEN-TV to move to Ch. 9,

Canada to agree to shifts. (2) By Ga. State Dept, of Edu-
cation, to reserve Ch. 8 in Waycross for educational use,

adding Ch. 19 commercial. [For details of foregoing, see

TV Addenda 26-L herewith.]

ETV Fund Set by RGA: Establishment of $100,000 edu-
cational TV workshop at NYU, sponsor of local Emmy-
winning daily 6:30-7 a.m. Sunrise Semester on WCBS-TV,
N. Y. (see p. 13), was announced April 19 by RCA pres.

John L. Burns at National School Boards Assn, conven-
tion in Miami Beach.

“Massive upgrading of our educational standards”
can be accomplished through TV, Burns said. In NYU
workshop program RCA will support a TV professorship,

equip laboratory studio and maintain it for year, draw on
NBC talent “to provide guidance in graphic arts presenta-
tion & broadcast techniques.”

In other ETV developments this week: (1) WCNY-
TV, Carthage-Watertown, N. Y., started elementary in-

school science series. (2) WJBK-TV, Detroit, offered

American history course as second ETV series for U of
Detroit credits. (3) WBAP-TV, Ft. Worth, reported 557
Texans enrolled in teacher-training course financed by
Ford Foundation’s Fund for Advancement of Education.

(4) National Assn, of Educational Broadcasters scheduled
recording workshop May 5-9 at WTTW, Chicago, and
seminar for educational broadcasters July 21-25 at U of
111. Allerton House, Monticello, both under Ford Foundation
grants.

GE plans junket to Tijuana, Mexico from NAB con-
vention April 29, taking group by bus to inspect new 50-kw
plant of radio XEAK there; transmission is latest GE,
designed for remote control and using germanium rec-

tifiers instead of conventional mercury vapor.
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New and Upcoming Stations: a Montana vhf left air

and another vhf began operation in Canada this week.

KGEZ-TV, Kalispell, Mont. (Ch. 9), which began opera-

tion July 9, 1957 wrote FCC April 7 that it was leaving

air (see p. 11), bringing U. S. on-air total to 535 (92 uhf).

CKTM-TV, Trois Rivieres, Que. (Ch. 13), 51st Cana-

dian outlet, began April 15 as affiliate of CBC French net-

work. It has GE transmitter and 300-ft. Wind Turbine

tower at Mont-Carmel. Henri Audet, ex-CBC regional

engineer, Quebec, is pres. & gen. mgr.; Louis Beliveau, ex-

radio CHLN, Trois Rivieres, regional sales mgr.; Claude

Blain, ex-CKRS-TV, Jonquiere, production mgr.; Yves
Hamel, ex-CBC, Quebec, chief engineer. Base hour is $255.

Reps are Weed, Jos. A. Hardy & John N. Hunt.

Jjs

In our continuing survey of upcoming stations, these

are latest rep'oi’ts from principals

:

KCIX-TV, Nampa, Ida. (Ch. 6), hasn’t ordei-ed trans-

mitter yet, but plans July 1 start, reports owner Burl C.

Hagadone. It has 310-ft. Blaw-Knox tower and building

completed at site 3.5-mi. S of Meridian, Ida. Rep will be

McGavren-Quinn.

KNME-TV, Albuquerque, N. M. (Ch. 5, educational),

now hasn’t specific target, but is in process of rendering

proof of performance required for program test authoriza-

tion, writes Bernarr Cooper, director of TV-radio for

grantee U of New Mexico. RCA 2-kw transmitter, for-

merly used by KOB-TV (Ch. 4), has been hooked up with

KOB-TV auxiliary tower on Sandia Crest. Microwave con-

nection between campus studio and transmitter, housed in

same building with KOB-TV’s new 6-kw unit, also is ready.

WEDU, Tampa-St. Petersburg (Ch. 3, educational),

hasn’t delivery date yet for 5-kw RCA transmitter, but

still plans fall start, reports gen. mgr. C. W. Mason, ex-

program mgr. of WSUN-TV, St. Petersburg. Construc-

tion of studio-transmitter building has started, but tower

awaits CAA approval on height. RCA 3-bay antenna will

be used.

Radio KWK, St. Louis (1380 kc, 5 kw) has been sold

for $1,025,000 to new KWK Radio Inc., as aftermath of

deal wherein CBS bought Ch. 4 KWK-TV (now KMOX-
TV) for $4,000,000 (Vol. 14:1,9). KWK Radio is 74%
owned by WEMP, Milwaukee, 26% by Robert T. Convey,

former pres, of KWK Inc. Broker: Blackburn & Co. Note:

Tentative KWK Feb. 28 balance sheet shows $2,564,854

surplus as of May 1, 1957, with net income in 10 mos. there-

after of $621,617. Also shown is $1,487,354 prepaid ex-

penses, $170,717 capital assets, $152,270 other assets, $712,-

634 current liabilities.

DuMont’s purchase of radio WHK, Cleveland, with

WHK-FM, for $700,000 (Vol. 14:9) was approved this

week by FCC. Seller is Cleveland Plain Dealer, which

retains its 40.63% interest in WKBN-TV, Youngstown
(Ch. 27) & WKBN. DuMont Broadcasting Co.’s other

properties kre radio WNEW, N. Y.; WABD, N. Y. (Ch.

5) ; WTTG, Washington (Ch. 5).

FCC hearing div. is re-established in broadcast buieau
after having been a branch under broadcast facilities div.

since Feb. 6, 1956. There’s no change in staff; Robert J.

Rawson remains chief. Reason given for change is “effi-

ciency”—broadcast facilities div. being too pressed with

other duties to give hearings adequate attention.

Corinthian station executives hold own meeting with

pres. C. Wrede Petersmeyer in Palm Springs May 1-4, fol-

lowing NAB convention.

New county-by-county sets-in-use estimates will be
issued by Advertising Research Foundation in June or July,

according to managing director A. W. Lehman. Estimates
will be as of March 1958, based on Census Bureau’s latest

survqy and Nielsen estimates (Vol. 14:15). Last ARF
county-by-county figures wei-e as of March 1956 {Tele-

vision Digest Special Report, Sept. 29, 1956). Meanwhile,
NAB, networks & stations are working to persuade Census
to include TV-radio questions in 1960 census—in face of

present disinclination of Bureau to do so. During April
10 meeting of 70-industry advisory Council of Population

& Housing Census Users, NAB research mgr. Dick Allerton

made vigorous representation—urging questions in next
census cover TV, AM, FM, uhf, color. The 1950 census
covered TV & radio. Chances of TV & radio in 1960 nose-

counting seem slim unless industry goes to work on
Congress. Census would be happy to cover many more
topics—but it has only $110,000,000 earmarked for 1960.

NBC-TV revises discount structure effective Oct. 1,

first time since 1953—giving better teims to advertisers

using alternate weeks, daytime-nighttime combinations
and year-around programs. Among provisions: (1) User
of alternate-week daytime and alternate-week nighttime

programs can now get 10% discount. (2) All year-around
multiple-program sponsors can get 15%. (3) Maximum
25% can be earned by users of 1% hours weekly, instead

of previous 2. (4) Daytime sponsors may earn up to 5%
greater discount by using more than 100 stations. NBC
spokesman said new structure is more competitive with
CBS-TV, which he said had 9 '/t advantage in some cases.

Rate increases: KRCA, Los Angeles, March 1 raised

base hour from $3600 to $3800, 20 sec. remaining $800.

KMOX-TV, St. Louis, March 1, hour from $1500 to $1750,

min. remaining $330. WMAL-TV, Washington, April 1,

hour $1500 to $1750, 20 sec. $300 to $330. WOC-TV, Daven-
port, April 1, hour $800 to $900, 20 sec. $200 to $225.

KONO-TV, San Antonio, April 1, hour $560 to $700, min.

$140 to $175. KIMA-TV, Yakima, April 1, hour $500 to

$550, min. $100 to $110. KWTX-TV, Waco, March 1, hour

$300 to $375, min. $60 to $75. KMID-TV, Midland, April 1

added Class AA hour (7-10 p.m. daily) at $300, min. at $60,

Class A hour going from $250 to $275. KDIX-TV, Dickin-

son, N. D. April 1 raised hour from $150 to $175, min. $30

to $35. CHSJ-TV, Saint John, N. B. July 1 laises hour

from $300 to $340, min. $70 to $85.

NAB changed its by-laws to restrict annual convention

registration to “ownership, management and officers of

active members, limit exhibits to associate members who
are manufacturers of broadcast equipment, tailor fall con-

ferences to operational phases of station management,”
stai'ting in 1959. Mail referendum approved Jan. 24 reso-

lution of Board of Directors i-ecommending change 947 to

59. Principal effect will be to bar film producere from
annual spring convention, shifting their participation to

fall conferences.

Practice of “loading” program schedules with best pro-

grams during “rating week” is attacked by Mitchell Wolf-

son, pres, of WTVJ, Miami, in full-page ads in April 19

Sponsor and April 21 Broaxlcasting and Advertising Age.

He says WTVJ ^vill cancel all special pi-ogramming and

promotion during April rating week in Miami.

WTWO, Bangor, Me. (Ch. 2), being sold for $600,000 to

owners of WCSH-TV, Portland (Ch. 6) and 3 Maine radio

stations by Murray Carpenter (Vol. 14:12), shows Dec. 31

balance sheet of $11,534 deficit, $87,003 cash, receivables &
inventories, $52,036 accounts payable, $174,187 plant equip-

ment, $191,113 notes payable.
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Reprieve ior BMI; Broadcaster - controlled BMI
fought back in force this week before Senate Com-
merce subcommittee against ASCAP-supported
death-sentence bill by Sen. Smathers (D-Fla.) to

prohibit TV & radio stations from engaging in

music business (Vol. 14:8). Fair bet at week’s

end : Death sentence itself will die in subcom-

mittee.

In 3 swift days of defense—and counter-attack

on ASCAP’s once-entrenched music publishing &
' licensing position—BMI marshalled 25 witnesses

headed by attorney Sydney M. Kaye, BMI chair-

I

man, to refute charges by ASCAP members of

;

SongAvriters Protective Assn, that BMI monopo-
lizes broadcast music. They encountered few chal-

I

lenges from communications subcommittee—and

Smathers himself was conspicuously absent from
: hearings.

1
Subcommittee Chairman Pastore (D-R. I.) interrupted

Kaye’s testimony once to ask: “Why is BMI good and

I

in the public interest? Why doesn’t it injure the public

interest?” But for most of 3-day hearings pro-BMI wit-

nesses had floor to themselves. And other subcommittee

\
members—Senators Monroney (D-Okla.), Thurmond

1
D-S. C.), Bricker (R-0.), Potter (R-Mich.)—either didn’t

I
show at all or displayed little interest when they did.

When last of first squad of 25 BMI defenders—broad-

; casters, spokesmen for state TV & radio organizations,

1 songwriters, performers—had been heard, Pastore recessed

j

hearings until May 6. BMI then will bring up represen-

(i tatives of networks, music publishers, record manufacturers

j{
to resume counter-offensive. Kaye summed up BMI’s case:

' “The testimony of the principal [ASCAP] proponents

I of this bill makes it clear that they still thirst for the

The 1958 Emmy Awards: Jack Benny (CBS)

I and Dinah Shore (NBC) led Emmy winners in annual

' National Academy of TV Arts & Sciences ceremonies.

Benny took trophy for best continuing male performance

' plus special Trustees Award for contribution to TV. Miss

Shore was named best continuing female performer and

her Dinah Shore Show was given Emmy for best musical,

' variety, audience participation or quiz series. Other awards

for 1958 in 90-min. N. Y. & Hollywood show sponsored by

Pontiac and Lilt Permanent on NBC-TV April 15:

' single program of the year—"The Comedian,” Playhouse 90 (CBS)

Continuing dramatic series

—

Gunsmoke (CBS)
Musical contribution—Leonard Bernstein, Omnibus (NBC)
Continuing performances by leading actor & actress In dramatic

' or comedy series—Robert Young & Jane Wyatt, Father Knows
Best (NBC)

' Actor In a single role—Peter Ustinov, "Life of Samuel Johnson,”
Omnibus (NBC)

Actress In single role—Polly Bergen, "Helen Morgan Story,” Play-
house 90 (CBS)

' New Series

—

Seven Lively Arts (CBS)
News Commentary—Edward R. Murrow, See It Now (CBS)

I Public service program

—

Omnibus (NBC)
Comedy series

—

Phil Silvers Show (CBS)
Supporting actress In series—Ann B. Davis, Bob Cummings Show

(NBC)
Supporting actor In series—Carl Reiner, Sid Caesar Show (ABC)
Dramatic anthology series

—

Playhouse 90 (CBS)
Direction (30-mln.)—Robert Stevens, "The Glass Eye,” Al/red

Hitchcock Presents (CBS)
I Direction (60-mln. or more)—Bob Banner, Dinah Shore Show

I I

(NBC)
' Teleplay writing (30-mln.)—Paul Mouash, "The Lonely Wizard,”

Schlitz Playhouse (CBS)
’ Teleplay writing (60-mln. or more)—Rod Serllng, ‘‘The Comedian,”

Playhouse 90 (CBS)
Comedy writing—Hlken. Prledbcrg. Sharp. Ryan, Jacoby, Rosen,

Zellnka, Russell & Webster, Phil Silvers Show (CBS)

I

.1

monopoly they once enjoyed, and that their sole purpose

is to eliminate effective competition in the field of music

licensing. They have not shown the slightest evidence of

conspiracy between broadcasting licensees & BMI.”
BMI’s chairman was reinforced by such witnesses as

James L. Howe (radio WIRA, Ft. Pierce, Fla.), pres, of

Fla. Assn, of Broadcasters. Speaking for TV & radio

operators in Smathers’ home state, he denounced bill as

measure which would “directly jeopardize the future of the

small hometown radio stations.” Subcommittee had no

questions.

In 43-pp. point-by-point x'ebuttal of ASCAP-SPA
charges against BMI last month, Kaye said “contentions

are false in fact and untenable in theory.” He ridiculed

complaints that “ovmership of BMI stock by a small

minority of broadcasters [624 of 4000 stations] has caused

discrimination against the music of ASCAP by the entire

broadcasting industry”—that “even if such discrimination

has not occurred in the 18 years since BMI has been in

business, the stock ownership is likely to cause discrimi-

nation in the future.”

Other BMI defenders included: Gov. Clement of

Tenn.; Dean Harrison Kerr of Okla. U., ex-secy, of

American Composers Alliance; Pres. Elden Harvard Shute

Jr. of Me. Radio & TV Broadcasters Assn.; Pres. Leo

Morris of Okla. Broadcasting Assn.; Pres. W. Randall

Davidson of S.C. Radio & TV Broadcasters Assn.; E. R.

Vadeboncoeur, ex-pres. of N.Y. State Assn, of Radio & TV
Broadcasters; Pres. Grover C. Cobb of Kan. Assn, of Radio

Broadcasters; Ben Strouse, ex-pres. of Md.-D.C. Radio &
TV Broadcasters Assn. ; Pres. Milton Mitler of R.I. Broad-

casters Assn.; John Frank Jarman, ex-pres. of N.C. Assn,

of Broadcasters.

Songwriters and/or performers defending BMI in-

cluded Gene Autry, Eddie Arnold, Pee Wee King, Roy
Acuff, Sammy Kaye, Ray Bloch.

Unscheduled news coverage—Rlker’s Island airliner crash. World
News Roundup (CBS)

Art Direction—Rouben Ter-Arutunlan, “12th Night,” Hallmark
Hall of Fame (NBC)

TV cinematography—Harold E. Wellman, "Homo the Magnificent,”
Bell Telephone Science Series (NBC)

Live camera work

—

Playhouse 90, (CBS)
Engineering or technical achievement

—

Wide, Wide World (NBC)
TV film editing—Mike Pozen, “How to Kill a Woman,” Gunsmoke

(CBS)

Fellowships in TV-radio field, providing for study up
to one year at institutions of their choice, have been
awarded by Fund for Adult Education to folio-wing: James
W. Sanders, Ala. Polytechnic Institute; Colin D. Edwards,
KPFA, Berkeley, Cal.; Sidney Roger, KROW & KPFA,
Berkeley; Claud P. Mann Jr., KSBW-TV, Salinas, Cal.;

Richard E. Mansfield, Jr., educational WTTW-TV, Chicago;
Sam L. Becker, State U of Iowa; Mrs. Doris Karasov,
volunteer community leader, St. Paul; Dennis A. McGuire,
WOW-TV, Omaha; Ethelbert A. Hungerford, Metropolitan
Educational TV Assn., N. Y.

; Elmer W. Lower, CBS; John
S. Clayton, U of N. C. ; Mrs. Elisabeth M. Alford, WALD,
Walterboro, S. C. ; Wayne M. Carle, Brigham Young U;
Miss Dorothy E. Miniace, U of Wis.

Add awards: Sigma Delta Chi, national journalism
fraternity, announced 1957 awards for “distinguished serv-

ice” in TV to Jim Bennett, news director of KLZ-TV, Den-
ver, and to WBZ-TV, Boston. In radio, winners were Jerry
Resholt, news editor of WCCO, Minneapolis; Dave Muhl-
stein, news director of KLIF, Dallas; KNX, Los Angeles.

American Women in Radio & TV holds annual conven-
tion in San Francisco’s Fairmont Hotel, April 24-27.



Trade Report

April 19, 1958

CALL TO ARMS IN TAX RATTLE: An aroused industry , beset by declining sales, profits
and employment, pressed its tax offensive on two fronts this week — and won a minor
skirmish. Internal Revenue Service postponed indefinitely proposal to add manufac-
turers' co-op advertising allowances to 10% excise tax base (Vol. 14:14), extended
to May 21 time for filing formal protests, tentatively scheduled hearing for May 27.

Industry leaders watched for break in the general tax cut situation to press
for reduction or elimination of excise tax on TV, radios, phonos (Vol. 14:12). Their
efforts and everybody else's stalled at weekend on Administration's announced reluc-
tance to seek a general tax cut at this time.

Industry needs widespread, grass-roots support if it is to stave off threat
of added taxes on co-op advertising, other promotional allowances, which have become
the life-blood of distribution system. Same support will be required to push bill
through Congress to reduce excise taxes. Spearhead of industry leaders, with Lewis

D. Spencer at the head as chairman of EIA's tax committee, is now circulating the

industry's membership soliciting active support for their endeavors.

Protests to IRS against co-op ad tax came from manufacturers, distributors
and dealers alike. Federal Excise Tax Council asserted rule would reverse long-

standing policies, impose a new tax burden which is economically linsound during a

period of recession. National Electrical Manufacturers Assn , added its weight to

the flood of protests, asserting any added tax would defeat President Eisenhower's
plea for an aggressive selling campaign to promote consumer buying. National Appli-

ance, Radio & TV Dealers Assn , protested:
"Now is no time to put a crimp in time-proven methods of stimulating sales."

TV-Radio Produciion: TV set production was 76,954 week ended April 11 vs.

70,309 preceding week & 94,866 in 1957. Year's 14th week brought production to

1,297,238 vs. 1,681,000 last year. Radio production was 183,461 (61,024 auto) vs.

148,040 (41,698 auto) preceding week & 287,682 (91,885 auto) last year. For 14

weeks, production totaled 2,786,937 (916,776 auto) vs. 4,530,000 (1,831,000 auto).

MOVES TO COUNTER JAPANESE IMPORTS: Sentiment for prompt tariff protection against

a threatening influx of radios & transistors from Japan was crystallizing this week

(Vol. 14:6,12). Ways & means of accomplishing this prodigious feat, however, were

still under consideration by industry leaders.

The statistics gathering dept, of EIA — recognized as one of the best in all

American industry — readied a status report and recommendations for early consider-

ation by special tariff committee chairmanned by Motorola's Paul Galvin. We learned

from EIA gen. counsel Wm. L. Reynolds that the committee will meet prior to EIA's

convention in Chicago May 21-22, ,and that tariff matters will be high on the agenda.

Committee also includes H. Leslie Hoffman, Hoffman Electronics; Russell F. Cramer,

Radio Condenser Co. ; Ray Ellis, Raytheon.

Initial move should be appeal to Tariff Commission for more specific import

categories, report states, since present broad classifications make it impossible to

pinpoint items where imports really hurt. Step 2: Formal request to Commerce Dept,

for first-hand, up-to-the-minute information from its commercial attache in Tokyo

about Japanese exports and production plans. Step 3: Representations to top echelon

at State Dept, for govt.-to-govt. negotiations for a "voluntary quota" on exports of

transistorized radios, transistors and some other components.

Committee has backed away from idea of direct petition to Tariff Commission

for higher duties on these items. Procedure is long & complicated, prospect of per-

14 -
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suading officials industry now seriously hurt is slim while trade balance in broad

electronic category strongly favors U.S. Best estimates are Japan will export about

!

1,000, 000 transistor radios to U.S. this year — probably less than 10% of U.S. pro-
duction — but enough, perhaps, to take the profit out of booming transistor radio

1
market now estimated at 30% of total 1958 home radio isales. Also putting damper on

direct Tariff Commission appeal is current Administration attitude favoring greater
U.S. -Japan trade to block a Japan-Soviet trade agreement.

"Voluntary quota" approach will probably hold most appeal for industry tariff
committee members. Reynolds' report points out this already has been accomplished

I for textiles and stainless steel flatware. In both instances, however. Tariff Com-

t mission had already recommended to the President a boost in tariffs ; Japanese merely
' "pulled the rug" from iinder formal U.S. action by applying voluntary restrictions.

Basis for tariff protection appeal will be EIA preliminary findings that the
retail sales of TV & radios continued to slide in March. While the figures are not

' available to us, they will be cited to State & Commerce Dept, officials, members of
' Congress, as indicating the critical condition of the industry, as well as the prob-

i' ability of a further decline in employment.

For additional details on export-import situation , with particular reference
I to booming Japanese production, see our story Vol. 14:12. Only major development
' since then has been visit of group of Japanese electronics manufacturers seeking new

outlets for radio, transistors and other components, as well as license agreements
I with electronic firms in this country.

||

Admiral Afoul FTC Again: Admiral, which only re-

1 cently settled its TV advertising case with Federal Trade
Commission (Vol. 14:14), was charged this week with

favoring some customers with lower prices and more gen-

erous advertising allowances in violation of Robinson-

Patman Act. FTC issued 2-count complaint that:

(1) Admiral discriminates in prices charged retail

I customers for TV, radios and major appliances. (2) Fails

I

to make advertising and promotional allowances to all re-

I tailers on proportionally equal terms. Milwaukee re-

tailers were said to have been classified in 4 categories,

: charged different list prices for goods of like quality and

I
grade, with result some paid 1% to 10% more than favored

I competitors. Complaint also alleged discriminatory dis-

counts resulted in non-favored retailers paying higher net

t prices ranging from 1% to 15%. Similar practices were
i' said to have occurred in other areas.

Payments ranging from 50% to 100% of the cost of

retail newspaper advertising and varying sums for floor

i; and window displays were alleged in violation of the Robin-

son-Patman Act. Company has until May 17 to reply,

hearing before FTC examiner being scheduled for June 2

I in Chicago.

I Symposium on “Methods of Contracting” is sponsored

by EIA committee on Military Systems Management (for-

merly Guided Missiles committee) at Statler Hotel in

Washington April 22. Speakers: James D. McLean, pres,

of Hoffman Labs, on “Group Contracting”: W. M. Mc-
Farland, exec. v.p. of Hazeltine, on “Leader-Follower Con-

tracting”; S. C. Donnelly, Western Electric asst, works
mgr., on “Prime-Subcontracting”; Chainnan F. R. Lack,

Western Electric v.p., on “Management Contracting.”

Federal Reserve Bank of Chicago reports TV owners

,
spent about $850,000,000 on set repairs last year, up from

' $140,000,000 in 1948.

“Color TV Principles & Practices” is new 135-pp. GE
I manual for servicemen, available for $5 through tube dis-

1 tributors.

DuMont Labs has established “Spacetronics” operation

to direct research, development and manufacture of astro-

nautical devices and systems. Frederick H. Guterman,
v.p. for industrial & military equipment, said group of

specialists will direct all activities in connection with guid-
ance & reconnaissance systems, instrumentation and test

equipment in missiles, rockets, satellites, hypersonic air-

craft and space vehicles. He said DuMont management be-
lieves astronautic development must receive top priority
to gear crash px'Ograms to best interests of national de-
fense.

CBS-Hytron signs manufacturing agreement with
Continental Electric Co., Geneva, 111., to market latter’s

complete line of industrial tubes. Hytron pres. Arthur L.
Chapman says agreement is first in series of planned ex-
pansions into industrial field by CBS tube div., predicts
industrial sales will reach $400,000,000 by 1965, exceeding
entertainment sales. Continental Electric withdraws from
domestic distribution.

TV-radio tube misrepresentation complaint was issued
by Federal Trade Commission this week against Concord
Radio Corp., its officers and subsidiary Fay-Bill Distribut-
ing Co., all N. Y., alleging companies advertised as “First
Quality” and “All Brand New” tubes which in reality were
factory rejects or had used envelopes or shells. Complaint
said deceptive practices give electronic servicemen and
dealers means to mislead public.

Hoffman Electronics has acquired 30% of Humphrey
Inc., San Diego manufacturer of electronic equipment.
Joint announcement says Hoffman will manufacture, under
license, precision electronic and electromechanical equip-
ment developed by Humphrey for aircraft and missile in-

dustries.

“Electronics Week” May 17-42 has been designated by
Chicago, in connection with May 19-21 Electronic Parts
Distributors Show at Conrad Hilton Hotel. Week encom-
passes conventions of EIA, NEDA and “The Representa-
tives” of Electronic Product Mfrs. Inc.

i
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Trsde Personals: D. F. Johnson named to new post of

Hotpoint marketing mgr. for TV & air conditioners . . .

Aurel G. Petrasek promoted to merchandising mgr., re-

ceiving tubes, RCA electron tube div. . . . James H. Carmine,

ex-Philco pres., named special consultant in sales, adv. &
marketing for Fram Corp., Providence (oil filtration equip-

ment) . . . James E. Sullivan named gen. mgr. of new Cable

& Wire div., Amphenol Electronics . . . James J. Cassidy

resigns as trade editor of Television Digest, future plans

to be announced . . . Samuel Olchak, ex-DeWald Radio,

Long Island City, named sales mgr. for Paramount Enter-

prises Hallmark div. . . . Andrew Schwartz named sales

mgr., Westinghouse Appliance Sales, N. Y. . . . Arthur

Howard, ex-Sonic Industries, named national sales mgr. of

Hinners-Galanek Radio Corp., N. Y. . . . Richard O. Morris,

ex-Booz, Allen & Hamilton, appointed controller of Howard
W. Sams & Go., Indianapolis . . . Tom Mack promoted to

v.p. of Dot Records, succeeding as director of albums

Henry Onorati, now pres, of 20th Century-Fox Records.

Comdr. E. F. McDonald Jr., pres.-gen. mgr. of Zenith

Radio, was due to be released this week from Albert Merritt

Billings Hospital, Chicago, planned to convalesce a short

time in Florida before returning to office.

Don G. Mitchell, Sylvania chairman & pres., will ad-

dress annual convention of American Federation of Ad-

vertisers at Statler Hotel, 'Dallas, June 8-11.

ELECTRONIC PERSONALS: William Carlton Allen, ex-

Westinghouse, named director of manufacturing for IT&T
. . . Joseph J. Holley promoted to manufacturing mgr. of

IT&T Federal Instruments group . . . H. W. Jamieson, co-

foundpr of Litton Industries with Charles B. Thornton, re-

signs as v.p.-engineering, will continue as advisor . . .

Patrick F. Haggerty, former exec, v.p., elected pres, of

Texas Instniments, succeeding J. E. Jonsson, named chair-

man; co-founder & former chairman Eugene McDermott
named exec, committee chairman . . . Donald B. Morse
promoted to director of sales, seiwice & adv. for Bendix
Aviation Scintilla div.; Donald L. Quinney succeeds him
as sales mgr. . . . William Glasgow Thompson, v.p. of

Bell Telephone system, retires May 31 after 43 years with

company . . . Kenneth W. Klise (USAF ret.) joins Page
Communications Engineers, Washington, as product mgr.
. . . Fred R. Lack, v.p. Western Electric Radio div., will

retire Aug. 31 after 47 years with the company. C. Ray-
mond Smith will succeed him.

Obituary

Ludwig Arnson, 75, retired pres, of Radio Receptor Co.,

reputed to have sent first wireless distress message from
an American vessel, died at his home in N. Y. April 12.

His widow survives.

Dr. Karl Lark-Horovitz, 65, head of Purdue U physics

dept., pioneer in transistor research, died in Lafayette,

Ind. April 14. Surviving are widow, son, daughter.

DISTRIBUTOR NOTES: Sylvania appoints Fridley Bros.,

St. Louis, for TV-radio-hi-fi; Sylvania has canceled House-

hold Appliance Corp., Newark, successor not yet named
. . . Motorola appoints K and K Co., Omaha, for Neb., part

of Iowa . . . Sid Weiss, ex-West Coast sales mgr. for

American Electronics, forms Sid Weiss Assoc., Los An-

geles, to market hi-fi . . . Mark Simpson, founder of Mark
Simpson Manufacturing Co., and Alex Sherlow, ex-sales

mgr. Electronics Manufacturing Co., form Elcraft Indus-

tries Inc., N. Y. (41 W. 57th St.) to market phonos . . .

J. P. Majors promoted to mgr. of Graybar', Jacksonville

. . . Columbia Records appoints 4 for phonos: Vining Sales,

Greenville, Mich.; Graybar Electi-ic Cos. in Louisville,

Evansville, Cincinnati . . . Majestic-Grundig appoints Em-
pire Enterprises Inc., Philadelphia, for hi-fi, phonos, radios

& components.

DuMont appoints 7 firms to handle closed-circuit in-

dustrial TV: Burdett Sound & Recording Co., Tampa;
Custom TV, Houston; Electronic Equipment Supply, Lin-

coln; Florida Communications, Cocoa, Fla.; Jay Huckbee

Co., Snyder, Tex.; Kansas City Sound Sei-vice, Kansas

City, Mo.; Southern Radio Supply, Little Rock.

Evolution of stereophonic discs—with sketches to show

basic differences in cutting and playing stereo vs. monaural

records—is traced in layman’s language in Feb. issues of

High Fidelity and Audiocraft, in March Radio & TV News.

They are typical of educational material being beamed at

hi-fi enthusiasts far in advance of anticipated fall market-

ing of stereo discs and players.

Conference on Electronic Standards & Measurements

will be held at Bureau of Standards Labs, Boulder, Colo.

Aug. 13-15, sponsored by Bureau, IRE, AIEE.

Flat color tube being developed by Dr. D. Gabor, Im-

perial College, London, is described briefly in April 14

Electronic Week.

Ceramic-type insulating material for electronic com-

ponents, high temperature resistant up to 1200 degree F,

has been developed by Secon Metals Corp., White Plains.

Recipients of David Sarnoff Fellowships for 1958

(worth $3500 each), as announced by RCA v.p. & technical

director C. B. Jolliffe: Raymond J. Campion, RCA tube

div., candidate for Ph.D. in chemistry, Washington U, St.

Louis; Edward Kornstein, defense electronic products div.,

Ph.D., physics, Boston U ; Walter F. Kosonocky, Princeton

Labs, Ph.D. engineering, Columbia; Gerome D. Sable,

Moorestowm defense dept., Ph.D. electrical engineering, U
of Pa. ; R. A. Schmeltzer, semiconductor & materials dept.,

Ph.D. engineering, Columbia; Hugh W. Stewart, defense

electronics products div., M.Sc. electrical engineering,

Rensselaer Polytech; Edward L. Balinsky, NBC, Ph.D.

economics, Columbia; Paul Potashner, RCA International

sales, M.Sc. business administration. Harvard; Earl R.

Sage, TV div., M.Sc. business administration. Harvard;
James L. Steffensen Jr., National Broadcasting Co., Ph.D.

fine arts, Yale.

Seven new recommended standards for electronics in-

dusti-y have been mailed to EIA members; are obtainable

by non-members from EIA engineering dept., 11 W. 42nd

St., N. Y. The standards: circular wmveguides (RS-200),

30<* each; microwave transmission systems (RS-203),

$1.30; minimum standards for land-mobile communica-
tions, FM or PM receivers (RS-204), OOc*; electrolytic

capacitors for use primarily in transmitters & electronic

instruments (RS-205), 80(‘; preparation of basing or ter-

minal diagrams (RS-206), 60<?; definition and register,

printed wiring (RS-208), 25(‘; electron tubes (RS-209),

$3.50. Minimum charge of $1 on all orders.

EIA issues following recommended standards and

military components specifications with industry-wide ap-

proval: RS-170

—

Electrical Performance Standards, Movo-

chrome Television Studio Facilties ($1.10 each) ; RS-198

—

Ceramic Dielectric Capacitors, Classes 1-2 (80f) ; RS-201

—

Recommended Standards for Export Receivers (25^)

;

SMC-1

—

Fixed Ceramic High Reliability Capacitors

($1.10). Copies are available from EIA Engineering

Dept., 11 W. 42nd St., N. Y. ($1 minimum charge).
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' Financial Reports;

II

GE earnings dropped 23% to $49,184,000 (56^ per

I share) on sales of $964,966,000 in first 1958 quarter vs.

$64,006,000 (73^) on $1,048,000,000 sales in same period of

record 1957 (Vol. 14:8). Decline was attributed by pres.

Ralph J. Cordiner to: (1) Reduced sales volume in most

commercial products, including TV & radio sets which have

i been slumping many months. (2) Higher proportion of

‘ defense business with low profit margins. (3) Rising em-

I ployment costs. (4) Higher raw materials costs. Cordiner

II said total sales billed in March increased sharply, but that
I, it was too early to tell whether upward trend would hold

|i for rest of 1958.

General Precision Equipment, whose TV products in-
' elude industrial, military, educational, underwater & special

,
broadcasting equipment, earned $4,263,949 ($3.03 per

1
share) on record sales of $185,093,842 in 1957 vs. $2,394,729

($1.64) on $153,261,864 in 1956. Sales to commercial broad-

i' casters stayed at 1956 levels, but industrial, military &
I educational TV orders “increased substantially” last year,

i according to annual report, which saw “good prospects”

!
for 1958.

Eitel-McCullough sales rose 13% to about $15,800,000

in 1957 but net income slipped below $1 per share vs. $1.60

|> year earlier, when earnings were $1,254,488, v.p. Edward
. E. McClaran of big tube maker told Wall St. Journal this

I
week. He said nearly all of 1957 sales increase came from

|i research & development contracts. Backlog at end of 1957

( was down to about $4,800,000 from $5,600,000 year earlier,

( but was up to around $5,500,000 as of March 31.

j' Texas Instruments upped earnings to $1,109,000 (34<f

|j
per share) on sales of $20,480,000 in first 1958 quarter

j

from $790,000 (25(?) on $15,252,000 year earlier. Results

1 reflected continuing gains by electronics equipment firm

I' since 1946 (Vol. 14:12), pres. J. E. Jonsson told annual

I meeting in Dallas. He predicted further 1958 advances,

i; particularly in semi-conductor and apparatus divs.

I
Standard Coil Products Co. 1957 sales totaled $61,330,-

I' 530, net income $802,862 (56c per share) vs. $59,168,450

i sales and $1,819,371 loss ($1.96) in 1956. Year ended with

I
$10,631,450 working capital, up about $250,000, pres. James

' 0. Burke stating tuner business had improved despite cessa-

(' tion of TV set production by such customers as CBS,
I Raytheon, Crosley, Spartan.

Dividends: AB-PT, 25(‘ payable June 14 to stock-

holders of record May 23; Magnavox, 37 <5 June 16 to

holders May 23; Avco, 10<^ May 20 to holders April 24;

II Indiana Steel Products, 30<‘ June 10 to holders May 23;

il National Theatres, 121^<‘ May 1 to holders April 17;

I

United Artists, 35i) June 27 to holders June 13.

Muter Co., whose 1957 profits rose to 50^^ per share

I from 4<f in 1956 (Vol. 14:14), earned $23,549 (3^^ per share

'I on 762,729 shares) on sales of $2,628,721 in quarter ended

I March 31 vs. $25,586 (3^* on 727,000) on $2,999,707 year
I earlier.

[

WJR, The Goodwill Station Inc., Detroit, which had 8-

' year record sales & earnings in 1957 (Vol. 14:6), reports

net income of $110,303 (lOi) per share) on sales of $853,737

I
in first 1958 quarter vs. $150,813 (26<‘) on $947,080 year

I earlier. [For 1957 report, see Vol. 14:6.]

Muntz TV Inc. earned $164,236 (15(‘ per share) on sales

I of $2,491,135 in 6 mo. ended Feb. 28 vs. loss of $151,694 in

j

same period year earlier. Company lost $561,236 in fiscal

i year ended Aug. 31, 1957 under Chapter X reorganization

1

(Vol. 14:4).

I

United Artists, which released 52 features (including

39 post-1948 movies) to TV last year for reported $5,-

000,000 gross (Vol. 13:21,27,29), had record 1957 earn-

ings of $3,262,466 ($3.05 per share) on world-wide reve-

nues of $70,008,242 from rentals & related items. In 1956,

last full year of private ownership of UA (Vol. 13:15),

company earned $3,106,497 ($2.90) on gross of $64,167,164.

Bright report in otherwise generally gloomy movie indus-

try (Vol. 14:15) also indicated gross for first 1958 quar-

ter was ahead of $14,389,000 year earlier.

Paramount Pictures 1957 earnings from operations

were $5,425,000 ($2.80 per share on 1,939,716 shares out-

standing) vs. $4,283,000 ($2.17 on 1,976,316) in 1956. But
total net income last year, including $642,000 investment
adjustment item, dropped to $4,783,000 ($2.47) from
$8,731,000 ($4.43) in 1956 when special non-recurring items

totaling $4,448,000 (principally profit from film sales to

TV) lifted net. “Substantial profits” from TV sales are

being realized this year. Paramount stockholders were told

in preliminary annual report.

Decca Records consolidated earnings in first 1958
quarter were “down considerably” from $974,958 (61«J per
share) year earlier, decline due to sharp drop in operations

of 81.4%-owned Universal Pictures (Vol. 14:12), pres.

Milton R. Rackmil of both firms told Decca stockholders’

meeting in N. Y. recently. He said first-quarter profit

of Decca’s record div. was only “slightly less” than in

1957 period, that Decca’s quarterly 25(^ dividend is “safe”

this year. Universal, however, lost $426,900 in 13 weeks
ended Feb. 1 vs. net income of $163,786 year earlier.

National Telefilm Assoc, earned $422,006 (41^ per
share) on film rentals of $7,962,992 in first 6 fiscal months
ended Jan. 31 vs. $508,631 (50^) on $4,511,670 year earlier.

NTA pres. Oliver A. Unger said income before amortiza-
tion & income taxes totaled $5,588,639 vs. $2,711,438, but
deductions for film costs, film distribution rights & print

costs increased to $4,646,000 from $1,725,000 year earlier.

Contracts writen in 6 months totaled $8,528,651—up 18%
from $7,178,392 in previous period.

Big AT&T, regarded by many as a barometer industry,

reports first quarter earnings up to $178,440,000 ($2.76 a
share) from $165,912,482 ($2.63) in same 1957 period.

For 12 months ended March 31, AT&T had record earnings
of $698,590,000 ($10.88) vs. $634,347,055 ($10.66) in pre-
ceding 12 months. Shares outstanding numbered 64,648,178
as of Feb. 28, up about 1,650,000 in year.

Loew’s Inc. earned $1,800,000 (34^ per share) in sec-

ond fiscal quarter ended March 31, reversing trend of
earlier periods (Vol. 14:5). In first 28 weeks of fiscal year
earnings were $509,000 (10^). Change in accounting meth-
ods prevented comparisons with year earlier.

Technicolor eaimed $95,946 (5^ per share) on sales of

$24,674,620 in 1957 after non-recurring capital gain of

$563,994 and $446,368 charge-off of abandoned graphic arts
div. Company earned $1,226,149 (60^) on $29,445,950 in

1956.

Trans-Lux Corp. earned $224,539 (40^ per share) in

1957 vs. $234,621 (42(*) in 1956.

Howard W. Sams & Co., Indianapolis electronic en-
gineering, research & publishing firm, enjoyed record first

quarter sales of $510,358, profits of $52,177, bringing 9
months of its fiscal year to $3,316,772 sales and $364,447
before-tax profits vs. $3,005,426 & $327,712 for preceding
period. Associated Waldemar Press Inc. sales were 17%
up for first quarter, also a record.

I



More on BBC Video Becorder: BBC’s new “VERA”
video tape recorder (Vol. 14:15) may give Ampex
and RCA recorders a run for their money with
British standards—but U. S. engineers don’t see

it cutting much ice as competitor for other stand-

ards. They say that British might get by with
high-speed VERA, 200 in. per sec., because their

405-line, 25-frame system has only 10,500 lines-

per-sec., using 2y2-mc bandwidth—compared with
U. S. 525-line, 30-frame, 15,750 lines-per-sec., 4-

mc bandwidth.

Longitudinal recording employed by VERA
was tried by U. S. engineers for long time, but
discarded when Ampex perfected horizontal re-

cording with rotating head, permitting 15-ft.-per-

sec. speed.

VERA has advantage in that it uses t2 -in. tape in-

stead of RCA-Ampex 2-in., is therefore cheaper to run.

It also offers simultaneous recording-monitoring, though

U. S. engineers say they can provide same if customer will

stand extra cost. VERA also is easier to splice.

VERA employs 3 tracks—1-100 kc video (frequency

modulated), above-100 kc video (not FM), sound (FM).
Equipment is in 3 racks—about 5x5x3 ft. It carries 15

min. of programming on 20V^-in. reel.

BBC doesn’t offer color, but director of engineering

Sir Harold Bishop (who, will be in U. S. this week for

speech at NAB convention engineering conference in Los

Angeles, April 30) says there’si “no fundamental reason”

why equipment can’t be adapted to color.

Another advantage of U. S. equipment cited is fact it

can be speeded up for re-running, etc., while VERA runs

at maximum in regular operation.

Tape’s impact on TV industry will have a lot of rami-

fications. In April 14 N. Y. Herald Tribune, Joseph Kase-

low reports trepidation of one maker of commercial film,

Martin Ransohoff, pres, of Filmways Inc., who plans to

tape his first commercial in 60 days

:

“Ransohoff says advertisers should not kid themselves

that tape will be great money-saver. The cost of film

processing will be saved, but consider this: the cost of tape

will have to be borne even though few stations will be set

up to use it for some time; the equipment is very sensitive

and there are more technical problems involved in main-

taining it; there are not 5 guys outside the networks who
know how to repair tape; problems of optical effects and

editing are not yet solved
;
the equipment is bulky and not

so easy to transport as film . . . the practical reasons for

going to a given location still exist, tape or no tape; the

tape itself is about 3-in. wide [actually 2-in.]‘ and some-

what harder to handle, and there’ll be a lot of initial ex-

pense because of all the equipment and experimentation

involved.”

Attention, NAB Conventioneers

If you want your Television Digest to follow you

to your hotel in Los Angeles during the NAB Con-

vention (April 27-May 1), we’ll be glad to send it

to any subscriber via air mail at no extra cost. Let

us have your hotel address ahead of the April 26

issue. We’ll also send on the May 5 issue to any

address you designate if you’re not going to be back

to your office by then.

COMMON STOCK QUOTATIONS
Week Ending Friday, April 18, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Diiest by

KUDO & CO.
• Member A'eu> York Stock Exchange

73<i 15th St. NW, Washington 5* D. C.

NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div. Close
Wk.
Chg

1958
High Low Stock and Dir.

Wk.
Close Ckg

9>/. 7 Admiral 8% Va 351% 300 IBM 2.60 347% -M%
23 19% AmBosch .30c 23 -fl% 33% 29% IT&T 1.80 - 32
16% 13 AmBcatg-Par .1 16% +7/a 41% 36% I-T-ECirB .45e 37%
37% 32% AmMy&F 1.60- 35 — 1 77/a 6% Listlodust %e 7
177 Vj 167% AT&T 9 177% +2% 43% 36% Litton Ind 397%
26% 22% Amphenol 1.20 24% -t-% 15% 13V4 Loew’s - .. 13% -%
29% 26 Arvin 2 . 27% -l-% 37 30% Magnaroxl^b 35% -%
7% 5% Arco .10c 6% +^'k 28% 24% Mallory 1.40b - 247% -t-%
25% 20% Beckin.t l%f 21% 88% 76 Mpla.HTl 1.60a 83 — 1

53 44% BendixAr 2.40 47% -1-2 42% 37 Motorola 1^ _ 37 —
32% 27% Burroughs 1 28% 9 7% NatT Thea % . 8
18% 15% Clevite %c 16% 38% 30% Paramount 2 34% +%
29% 24% CBS “A" lb - 29% +v. 17% 12% Philco 14% -H4
28% 24% CBS "B" lb_ 29 +v. 35 30% RCA la 31%
16% 12% Col Piet %t 147/. +% 26 21% Raytheon l%t_ 26 -t-%
35% 27% Cons Elec .40 > 33% -f2% 7% 5 Republic Pic.. 5 -%
26% 19% Cons Electron 25% +% 34% 32% SangElec 1.80 32% — 1-!,

16% 13 Cor-Dub .20c .. 13% -l-% 16% 13% Siegler .80 14 -f%
86% 74% CornClass la _ 82% -t-% 3% 2% Sparton 37i -t-%

3% 3 Davega _ 3% +% 20% 17% SperryRao .80 17% -%
35 30 Daystrom 1.20 31% 8% 6 Standard Coil . 7% —
16% 13yg Decca 1 15% +-X 18 14% Stanley-War 1

.

17% -%
21% 14 Disney .40b 19% -% 32 29 Stew Warn 2b . .30%
107% 97% EutKod 1.55c 106% +2% 24% 20 StorBcslg 1.80 23

34% 29 EmerElcc 1.60 34% -H% 37% 31% Sylvaoia 2 36% +%
6% 4% EmersonRadio 57/» +% 34% 26% Texas Inetru 34% -H%
8% 7 Gabriel .60 8 — 55% 41% ThomProd 1.40 40 -t-2%
65% 55% Gen Dynam 2 . 57% 267% 2.3% Tunc Sol 1.40b 24% —
64% $9% Gen Electric 2 58 -!-% 27 21% 20tbC-Foi 1.60 27 -t-2

7% 4% Gen Inst. .15g 7% -H% 20% 15% UnitedArt 1.40 19%
41 3SV> GnPr£quip2.40 33% -1% 22% 19 Univ. Piet la 20%
30 22% 'Tire .70b 23% ^ 19% 16% WarnBros 1.20 18% +%
44% 40% Gen. Telcph. 2 44% -l-% 65% 57% Westingh El 2 . 58% +1
26% 21 HoflmanElec 1 26% -1-1% 75% 67% Zenith new 74% -t2%

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists _ 3 -% 37% 30% Haxeltin 1.40b 337/g -f7/i

4.5 34% Allied Con la^ 39% -fl% 2% 2 Herold Ra .20 . 2%
15% 13 AmElcctro % . 13 -% 4% 3% Int Resist .20 _ 4% -t-%
10% 8% AssocArtProd 97/a -t-% 6% 4% Lear 5% —
9T4 7% AudioDev ,05d 9% -% % % Muntz TV % -t-%
10 7% Belocklnst %t 9% -% 3% 2% Muter Co. %t 3%
% % C & C TV 7/16 — 7 5% Nat'l Tele61m - 7 -H4
3% 2% Clarostat .15g . 3% 1% 1 Nat Union El _ 1% -t-%

4% 3 DuMont Lab 3% — 6% 2% Norden-Kelav

.

2% —
4% 2% Dynam Am . . 3% +% 3% 2% Oxford El .lo'r. 3% -t-%

13% 10 EletcronicCoro 117/, -t-% 16 11 Philips £1 13 -1%
6% Electronics Cp 7 —

%

8% 6% Senromeeb .40 7% -%
31% 19% FairchCaro%g 21 -t-% 6 3% Skiatron 3% -%
247% 17% General Trans

.

23% -t-2% 4% 3% Technicolor - 4% -H4
17% 14% Globe Uii .80 15% -% 4% 3% Trans-Lux .20g 4

3% 2% Guild Films 2% — 47% 4% Vicloreen Inst. 4% -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Advance Ind
Acrovox
Airborne Inst

Altec Co. .80

AMP Inc .50

Ampex
Baird Atomic
Cinerama Inc.

Cinerama Prod.
Cohu Electronics —
Collins “A** .35

Collins **B’* .35

Cook Elec. .40d

Craig Systems
DuMont Bestg.

Eitel-McCullough (5% slk)

Elec Assoc (slk)

Erie Resistor .40b

Fridcn Ind. I

Ciannini, G. M.
Granco Products .05

Gross Telecasting 1.60.

Hewlett-Packard
High Voltage .lOg

Hycon
Indiana Steel Prod. 1.20a

Jcrrold
Ling Industries
Leeds & Northrup .60b .

Bid Asked Bid A.l»l

I 15/16 2%
5

15%
21%

17

4% Magna Theatre 2IU.

41 44 Maxson (W. L.) .05 474 SK
7 8 Meredith Pub. 1.80a 29 .31

177% 18% National Co. (4% slk.) 11% 13

56% 59 Oak Mfg. 1.40 14 liV-

8% 9 Official Films .10 1 1/16 1%
1% 1% OR Radio 17% 19

1% 2 Pacific Mercury TV 5% 5%
8% Packard-Bell .50 11% 11%
11% 12 Panellit 5%
11 11% Perkin-Elmer 23% 24
177% 18% Philips Lamp (14% of par) 35 36
4% 5 Reeves Soundcraft (slk.) 2 15/16 .3%

i ‘/fe 8% Sprague Electric 1.20 29% .31

24% 26 Taylor Instrument 1.20 28% ,30

36 38 Tele-Broadcasters 27% 3V.

6% 6% Telcchromc .30 8% 9

50% S3 Telecomputing . 3% 4%
13% 15 Telepromptcr (stock) 6% 7

1 1% Time Inc. 3.75 59% 62
18>4 20 Topp Industries (stock) 87% 9%
25% 26 Tracerlab 6% 6^
33 35 Trav-Ler 1% 1%

2 3/16 2% United Artists .. 4% 5

. 17 18 Varian Associates 15% 16

I7/« 2% Webcor .15c 11 11%
2 7/16 2% Wells-Gardner 7

22% 21 WJK Goodwill Sts. ,50d 13% 13%

Rates of dividends in table are annual disbursements based on the last quarterly

or semi-annual decl.tration. Unless otherwise noted, special or extra dirideoda are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year.

{ Payable in slock during 1957; estimated cash value on ex-dividend or ex-diatri-

bution date, g paid last year, h Declared or paid after stock dividend or split-np.

k Declared or paid this year, an accumulative issue with dividends in arreaia.

p Paid this year, dividend omitted, deferred or no action taken at last dividend

meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock

(luring 1958, estimated cash value on ex-dividend or ex-distribution (late, y Liqui-

dating dividend. * No trade



SUMMARY-INDEX OF THE WEEK'S NEWS— April 26, 1958
TV's IMPACT ON HOLLYWOOD: Full text of a penetroUng FEDERAL AID TO ETV bill for $1,000,000 subsidies to

analysis by dean of motion picture industry, Arthur states speeds through Senate hearings, but meets firm

Mayer (p. 1 <S Special Supplement). opposition from Administration (p. 10).

SALES, RATES, PROFITS, even station prices, leveling

down as TV owners no longer ride gravy train.

Economics of TV-radio evaluated by economist (p. 2).

HARRIS PATENT HEARING produces little new. Congress-

men reluctant to intrude on anti-trust province of

Justice Dept, and the courts (p. 3 & 9).

KTTVs DICK MOORE testifies that option time and must-

by stifle non-network program production, squeeze

independents—and they're illegal (pp. 3 & 5).

SOME FORMER PERFORMERS have reached high places

in broadcasting. Ex-actors, announcers, musicians

now in management (p. 4).

STATION-CATV FIGHT intensifies, as Kalispell, Mont,

system petitions FCC, offers to take over KGEZ-'TV,

and KLTV, Tyler, Tex., attacks local system (p, 7).

NEWSPAPERS OUT AFTER LINAGE, but they're now
friendly competitors of TV-radio. ANPA officers-di-

rectors prominent in station ownership (p. 16).

Manufacturing-Distribution

HOUR OF DECISION AT HAND if TV-radio makers are

to escape shortage of components, gear for increased

production this fall (p. 11).

McDonald steps down as pres, of Zenith, Robertson

taking over. Joe Wright, named exec, v.p., being

groomed for pres. Profits surge again (pp. 12 & 14).

COMMENTS IN ANNUAL REPORTS to stockholders hold

no promise of near-future profits from color TV. RCA
& NBC still carry the ball alone (p. 12).

BRIGHT SPOTS ON THE HORIZON are noted in comments
by several leading manufacturers (p. 13).

HOLLYWOOD: SAVE THE FLOWERS': Foregoing caption on the Saturday Review article by
Arthur Mayer , published as a Special Supplement herewith, would seem to be somewhat
misleading in view of the doldrums besetting the motion picture industry and in view
of Mr. Mayer's own splendid job of appraising the state of the movies — with par-
ticular emphasis on the impact of the 12-year-old upstart TV.

There's no disposition on anyone's part to gloat over the hard days that have
befallen yesterday's movie industry. Rather, the inclination is to probe and under-
stand — hence our decision to reprint the Mayer article, which seems particularly
apropos at this time of foregathering of the TV-radio clans in Los Angeles.

Shorter and easier reading , more penetrating sociologically if not as well-
bolstered statistically, the Mayer report is a natural concomitant to the recent
Hollywood AFL Film Council study (Vol. 14:15) which reported that theater attendance
fell from average of 90,000,000 a week in 1946 (Mayer insists figure was more nearly
75,000,000) to 46,530,000 in 1956; revenues , from $1,692,000,000 to $1,298,000,000
(latter counting popcorn, candy & refreshment sales, presumably) ; feature films ,

from 356 in 1949 to 272; employment of production workers, from average of 21,775 a
month to 12,593; net earnings (10 companies), from $121,000,000 to $32,000,000.

Number of theaters remains about same , oddly enough, at around 19,000 — but
some 5000 are the drive-ins that replaced conventional houses after the war.

Survey hasn't yet been made on how far TV has taken up the slack, but that
it's now a dominant factor in Hollywood is evident. The revolution that TV wrought
upon the movie industry began when it made "Every Home a Newsreel Theater" (our own
headline in Vol. 3:44 of Nov. 1, 1947) — and it's now more apparent than ever that
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TV ha s taken over the quantitative aspects of Hollywood production, just as Samuel
Goldwyn predicted it would in our interview some 10 years ago.

As for qualitative output , which Goldwyn said would remain with theater and
screen, that would seem to remain the movie industry's best hope. That, and export
trade right now. Even oldies, some very good, keep people from bestirring them-
selves to go to downtown or neighborhood theaters in the same numbers as of old.

Mr. Mayer is one of moviedom's great veterans , a former N.Y. theater owner,
sometimes called "dean of the movie industry." With Richard Griffith he recently
authored "The Movies," a highly praised book, published by Simon & Schuster.

[ For further data on current upswing in movie attendance, etc., see p. 6.]

NO MORE RIDING THE GRAVY TRAIN! The furious rate of TV's growth has slowed down to
a steadier pace — and that goes for sales , rates . profits , even station prices . One
of our favorite industry economists, Richard P. Doherty, ex-NAB employer-employe
relations v.p., now a highly successful management consultant, is authority for this
conclusion, which he documented this week before a district Advertising Federation
of America meeting in Tampa.

As for radio , it's also shaking down — and Doherty spells that one out, too.

TV networks and stations combined , said he, should show a 1958 increase in
revenues only 4-6% over 1957 . That's not bad, for 1957 jumped well over $100,000,000
above 1956, and the years before that showed even more phenomenal increases. Point
is, that the ship's speed is leveling off to a steadier if continuingly high pace.

There will be spotty showings , some better but few worse, among individual
stations — and some of the gross increase will be attributable to more stations on
the air. Since advertisers spent $1,315,000,000 on the TV medium as a whole last
year [see TV Factbook No. 26, p. 27, for year-by-year figures for TV as well as the
other media] , you can figure out for yourself whether your station is keeping up
with the national average. At least, Doherty concedes an increase, no decline.

Relatively few rate increases are being effected this year, bringing to halt
the meteoric rises of the last few years. Reason for halt is not only the recession,
but simple fact ceiling was bound to be reached. As for profits and station sales ;

" The gravy train for most TV stations came to a halt by 1957, even though
many owners and managements haven't yet appreciated this fact. Big profit margins on

investments have shrunken to modest percentages, a trend accentuated by high station
investments involved in purchase prices paid over the last 3 years by new buyers.

After 10 years of lusty profit growth, TV has entered the era of moderate station
expansion and modest station profit margins — perhaps 10-20% for the industry as a

whole, though 25-40% may still exist among a selected group of stations."

* * * *

More stations will go on the air in the next 2-3 years, says Doherty, notably

as a result of additional drop-ins and directional grants. [Our own records indicate

not more than 40 in prospect for this year, 15 having already started since Jan. 1.]

That means more cities are likely to get stations. Therefore, he suggests:
" 1958 should be the Big Year for the majority of stations to take a long hard

look at their operations, reappraise operating costs and examine future prospects.

TV station operating costs have continued to expand out of proper proportions, and

many stations have built up an unwarranted break-even point."

All this is quite aside from the current recession , which both TV and radio

seem to be riding out better than most businesses. But, in Doherty's opinion, sta-

tion buyers "will unquestionably continue to experience a tight financing market via

banks and financial institutions, because most of these lending agencies persist in

classifying the majority of broadcasting loans as venture capital."

Radio's gross revenues will probably rise 2-3% above record $648,000,000 of

1957, according to Doherty, but most stations will experience a decline of profits
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this year. "Despite the much touted rise in national radio spot, practically all of

this money goes to 850 or 950 stations located in the first 85-95 markets, with the
lion's share going to 500 stations in the first 50 markets. Fully 1250 to 1500 sta-
tions [of the nearly 3200 now on the air] will undoubtedly show a 5-15% decline in
revenues, these being the ones depending almost exclusively on local accounts."

* * *

As for advertising as a whole ; "During the next few months, total advertising
expenditures will probably dip below the comparable level of 1957, but they will
increase enough after Sept, to provide an over-all 1958 about equal to 1957 — plus
or minus 2%. " [Last year's total ad expenditures, all media; about §10.5 billion.]

On govt, efforts to combat the current recession , Doherty observed: "Very
little recovery is likely to crystallize during the next few months, and there's real
danger that retarded recovery may generate an adverse consumer and business psychol-
ogy and knock business levels even lower than prevail today...

"When the public gets worried about the immediate future, there is invariably
generated a powerful additional depression factor. One thing is certain, and that is

that we cannot argue people into spending the nation out of a recession. And govt,
economic expedients are not likely to have a recovery effect before next fall, an
effect which could be nullified by adverse public psychology."

HARRIS GROUP NOT EXCITED AROUT PATENTS: very little stomach for patent squabbles
was evidenced by Harris subcommittee as it listened this week to retired FCC patent
advisor Wm. Bauer, who argued that FCC has helped RCA to maintain a patent monopoly
by failing to consider patents in its TV & FM engineering standards.

Few Congressmen attended — and they were considerate of Bauer, willing to
let him have full say on "RCA's patent monopoly," topic that has engrossed him for
much of his govt, career. However, their leanings are obviously toward letting
Justice Dept, and courts handle monopoly questions — and indeed latter are doing
just that, as in Feb. 21 criminal anti-trust indictment against RCA handed down by
N.Y. Federal grand jury (Vol. 14:8).

No more witnesses are scheduled on patent matters , though Chairman Harris
(D-Ark.) says there may be more later and "it would be good to have FCC testify
on this, too." Currently, subcommittee has no more hearings on tap on any phase
of its probe of FCC "misconduct ." Harris merely says: "We'll go into other things
when we decide to do so." There's considerable recurring talk that group will ex-
plore some more comparative TV decisions — Boston, Pittsburgh, Indianapolis, per-
haps others. But Harris won't confirm what it will do next. Subcommittee is also
studying Federal Power Commission and Securities & Exchange Commission. No dates
for next subcommittee meetings or hearings have been set.

[ For further details of this week's patent hearing, see p. 9.]

OPPOSITION AT BAT IN NETWORK HEARING: One of mainsprings of whole network investi-
gation, Richard A. Moore, pres, of KTTV, Los Angeles, finally got to witness stand
this week — and did good job of presenting his views. His was the only testimony
to date supporting FCC's staff report and contradicting the scores of witnesses and
thousands of pages of testimony in favor of networks' position.

Hearing has recessed until May 12 , resumes with stations represented by CBS
and NBC Spot Sales. They'll be followed by the only other organization supporting
Barrow Report — Station Representatives Assn.

Option time and must-buy are Moore's bugaboos . He asserted that they're not
in public interest — and even if FCC believes they're in public interest they've
got to go anyway, because they're illegal per se as "restraints of trade."

Here are non-affiliated KTTV's reasons for opposition; (1) Option time ties
up best time of most stations in country, thus freezes out non—network program pro-
ducers from best market for their product, thus stymies production of high-quality



4

programs that KTTV needs. (2) Must-buy freezes out KTTV from access to network
programs, regardless of advertisers' desires; "The advertiser must reject KTT/,
even if we offer better time at half the price and at half the cost-per-thousand.

"

Moore claimed that networks and affiliates wouldn't be hurt if option time
and must-buy were outlawed; everyone would gain because "pure competition" would
take over and all programs would stand or fall on their merits.

Moore was on stand all day April 22 , gave his views in well-worded 62-pp.
statement and long cross examination. His presentation was accompanied by 42-pp.
"memorandum of law" charging option time and must-buy are automatically violative of

anti-trust laws — prepared by attorneys Lloyd N. Cutler & Samuel A. Stern. Here's
Moore's wrap-up statement of his theme;

" Mr. Chairman, the option time and the 'must-buy ' are instruments of nation-
alization of TV. They are unlawful, they are contrary to the public interest, they
are unnecessary, and the 3 objective and thorough studies have found them so. From
its very first moment, the young TV industry has never known a situation where the

prime evening hours were open to competition — on the simple American principle of

'may the best man win.'" [For more details of Moore's testimony, see p. 5.]

National assn, of broadcasters actually

completes 35 years of existence this year—with pres.

Harold E. Fellows filling out the longest term in office of

any past president (7 years). His predecessor as fulltime

paid pres, was Judge Justin Miller, onetime justice of the

Court of Appeals of the District of Columbia, who served

from 1945-51, and now at 70 lives in semi-retirement in

Pacific Palisades, Cal. Preceding him, for the 6 years

1938-44, was Neville Miller, now 64 and a highly successful

Washington attorney. J. Harold Ryan served an interim

term 1944-45; he’s now 73, lives in Toledo, is a Storer v.p.

and brother-in-law of George B. Storer.

First president, interestingly enough, W'as Eugene F.

McDonald, 1923-25, pres, of Zenith Radio, then operator

of WJAZ, Chicago, now one of TV-radio’s arch critics.

Then there were: 1925-26, Frank W. Elliott, WHO, Des

Moines, now a leading Denver chiropractor; 1926-27, Earle

C. Anthony, KFI, Los Angeles, now retired at 73 ;
1928-30,

William S. Hedges, WMAQ, Chicago, an NBC v.p. nearly

25 years; 1930-31, Walter J. Damm, WTMJ, Milwaukee,

still I’unning that station and WTMJ-TV
;
1931-32, Harry

Shaw, WMT, Waterloo, la., deceased; 1932-34, Alfred J.

McCosker, WOR, Newark, now retired in Miami; 1934-35,

J. Truman Ward, WLAC, Nashville, now 59, operating big

Maryland Farms, Brentwood, Tenn., also a bank and in-

sui’ance company director, member of Nashville Power

Board, director of Cumberland Horsemen’s Assn.

Leo J. Fitzpatrick was pres. 1935-36; he was gen. mgr.

of Detroit’s WJR, then WGR, Buffalo, now at 63 has var-

ious business entei-prises, will always be remembered as

popular m.c. for Kansas City Nighthawks on WDAF in

the DX days of the ’20s. There followed : 1936-37, Charles

W. Myers, KOIN, Portland, Ore., deceased; 1937-38, John

Elmer, 73, pres, of WCBM, Baltimore, managed by son-in-

law George Roeder; 1938 (interim), 3Iark Ethridge, now
publisher of Louisville Courier-Journal (WHAS-TV).

Second annual convention of National Community An-

tenna TV Assn, of Canada is scheduled for May 1-3 at

Alpine Inn, Ste. Marguerite, Que. with sessions on business

practices. Bell System relations, govt, relations, closed-

circuit, antenna design, etc. Exhibitors: Benco TV Assoc.,

Entron Inc., JeiTold Electronics, Times Wire & Cable,

Westbury Electronics.

'
I
^HERE’S A BIT OF “HAM” in nearly all of us, which

is perhaps one reason for such intense devotion to the

broadcasting business—partaking as it does of show busi-

ness, journalism, advertising, etc. all rolled into one. But
it’s a curious fact that perfoiTuing talent doesn’t very

often rise to management in TV and radio. We know some
exceptions, however.

Take NAB’s president Harold Everett Fellows, for

example. Did you know that, in his twenties, he played

one-night stands as a singer, toured the Keith vaudeville

circuit for 3 years with a trio, was a professional m.c. and

toastmaster when he was lured into radio in Boston ?

Maybe that’s why he loves speechmaking so much, does

it so well that he even wowed the Latin American broad-

casters, themselves a very effusive and ebullient sort, at

the Inter-American Conference in Montevideo last month.

And did you know that FCC’s recent new member, at-

torney Frederick W. Ford, a very boyish-looking 48, was
until recently active in the Alexandria (Va.) Little

Theatre? Despite his age and 6-ft. height, he not long ago

played lead opposite a 21-year-old in Arsenic & Old Lace.

For that same group, FCC examiner H. Gifford Irion has

written and played roles in several one-act plays ; he’s also

a novelist, with one published book to his credit, 2 others

on the way.

Comr. Bartley’s legal asst. Max Paglin has also been

active in dramatics for many years—as w’riter, producer,

actor. He played the “borscht belt” as a hoofer during and

after his college days (City College of N. Y. ’36, Columbia

Law ’39), has taught drama at summer camps and at the

YMCA & YWCA, is still identified with various Little

Theatre groups and plays charity benefits.

Barry Wood, the NBC v.p. in charge of prize-\vinning

Wide Wide World, is the same chap who sang solo on

radio’s early Lucky Strike Hit Parade; he’s often con-

fused with the Harvard All-American back of the same

name, actually was chosen All-American intercollegiate

water poloist, 1928-30, captaining the Yale team of 1930.

Shakespeare, of all things, w'as the dramatic forte of

Mortimer W. Watters, gen. mgr. of WCPO-TV & WCPO,
Cincinnati, wffio under the right circumstances can still be

persuaded to render a soliloquy or two or perform his



original choreography while singing Silvery Moon. Mort
played minor Shakespearean roles as a youth, did a short

tour as a faun in Midsummer Night’s Dream, then was
half of a song-&-dance team that played vaudeville in

1928, sharing billing with the great Gallagher & Shean

and with Fink’s Mules in a Rochester (N. Y.) playhouse

when he was attracted to WHEC.
Dan Seymour, now a TV-radio bossman at Young &

Rubicam, is the same who announced We the People for

many years, and famed ex-announcer John Paul Reed is

now an executive of McCann-Erickson. An ex-disc jockey

and a professional singer for some 30 years is Washington
radio attorney Dwight E. Rorer; he still sings publicly, has

for 16 seasons been a bulwark of the Gridiron Club shows

and the shindigs of Friendly Sons of St. Patrick.

Storer v.p. Gayle V. Grubb, an ex-station mgr., is a

songwriter of considerable accomplishment. So is John

Soell, mgr. of Milwaukee’s WISN-TV, who tells us that

while he’s no Liberace, he has tails, will travel. He’s a

longtime member of ASCAP; his best earner was So
Tired, ranked 4th top jukebox nickel-puller in 1948.

* * *

Ex-disc jockeys, announcers and musicians are quite

numerous in top TV-radio management positions. For

example, NTA’s Ted Cott, ex-DuMont and NBC v.p., is

reputed to be radio’s first classical disc jockey, having run

Symphonic Varieties on N. Y. municipal station WNYC
before going to CBS to m.c. So You Think You Know
Music.

Everyone in Texas still thinks of the venerable, keen-

minded, whimsical Harold Hough as WBAP’s noted “Hired

Hand,” cognomen he used when he did his Will Rogers

type of announcing on the Ft. Worth station 30 years ago.

He’s Ijoss there now; and WBAP-TV’s gen. mgr., George
Cranston, broke into radio as a singer and choir director.

Over in Dallas, WFAA-TV gen. mgr. Alex Keese was a

house orchestra violinist on WFAA 28 years ago, rose first

to music director, then to program director.

Howard Lane, pres, of Portland’s KOIN-TV & KOIN,
was a Fresno Bee reporter after graduation from Leland

Stanford in 1930; he was picked to do the 5 a.m. news on

McClatchy’s KMJ because nobody else on the newspaper
wanted the job, soon became mgr., then went up in other

stations and at CBS as director of station relations before

launching out on his own.

Among other old-time performers, though they seem
to dislike talking about it, are onetime singer W'orth

Kramer, v.p.-gen. mgr. of WJR, Detroit; ex-actors Don
Davis, pres, of KMBC-TV, Kansas City & Joe Bryant, pres,

of KCBD-TV, Lubbock, Tex.; ex-trumpeter Rex Preis, com-
mercial mgr., WOAI, San Antonio; ex-vaudeville banjoist

Rex Schepp, former Indianapolis broadcaster.

Note: We’ve missed a lot of others, we’re sure; let us

know about them for perhaps another column.

Hometown News Center has been set up for NAB
convention in Los Angeles by public relations dept., first

such setup for NAB convention. Ampex is taping radio
stations’ j-eports for broadca.sting back home, while UP
Movietone and Telenews supply film facilities for TV.

Investigation of FCC by Harris subcommittee of House
was lauded by American Civil Liberties union this week,
and it urged group to go deeper to determine the “dangers,
diversions and complexities” involved in TV license awards.

NBC plans own convention of TV-radio affiliates in

N. Y., Oct. 22-24.
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The Non-Network Case: Painstaking’ presentation
in network hearing by Richard A. Moore, pres, of

independent KTTV, Los Angeles (see p. 3), was
designed primarily to show not only that option
time and must-buy cripple independents’ program
sources but that networks really don’t need them.

With considerable relish, Moore beat CBS pres.

Frank Stanton over the head with use of word
“shield,” quoting from Stanton’s testimony that
option time is a “shield against natural economic
forces which would otherwise threaten the de-
struction of the network.” Moore used word at
least a dozen times, his clhim being, of course, that
networks want an unnatural advantage.

“Saturation” of prime evening time by networks
(93.7% on 108 NBC affiliates, 89.9% on CBS’s), according
to Moore, forces non-network producers to sell their best
output to networks, with independents taking the leavings.
He gave examples of KTTV’s contracting with film pro-
ducers for Rin Tin Tin, Halls of Ivy, Robin Hood and
Captain Gallant—only to have the programs shot out from
under him when networks bought them.

With plenty of local outlets, Moore said, local &
regional advertisers spend heavily. He compared Los
Angeles with Philadelphia. In L.A., local revenues, with
7 stations, were $15,400,000 in 1956 vs. $4,400,000 for
Philadelphia with 3 stations. Reason, he said, was that
networks preempted best time on all Philadelphia stations.

Why 3 hours of evening option time? Moore wondered:
“Perhaps with higher or lower rates or different programs,
2 houi-s of option time would be enough or perhaps with
diffei-ent management personnel and policies, no hours of
option time are necessary. Such a decision would indeed
be within the ‘delicate areas of business judgment’ which
the Commission and its staff should not enter unless they
are prepared to go all the way and become ‘active operating
participants in broadcasting and advertising business.’ ”

Moore harked back to 1941, when NBC pres. Niles
Trammell and CBS pres. Wm. Paley swore that networking
would be doomed if the subsequently adopted chain regu-
lations were promulgated.

* * * *

Networks’ need for station ownership was disputed
by Moore. “The network which has been most successful
and has achieved the number one position in programs,
audience, revenue, net profit and probably in public service
and prestige, operated during its entire first decade with
first one and never with more than 3 wholly-owned vhf
stations. Today, CBS is the largest advertising medium
in the world.”

Moore didn’t ask that networks be divested of owned
stations: “KTTV is willing and believes it is able to
compete with the networks whether they own one station
or 5, so long as our chance to compete is not fenced out
by restrictive tying practices . . . The Commission cannot
possibly determine that option time is a necessary element
for the economic welfare of a network without first passing
judgment on the appropriateness of every other element
that makes up the complex structure of the network—pro-
grams, rates, salaries, practices, salesmanship, etc. Mr.
Salant and Mr. Sarnoff were correct in stating that the
Commission must enter into all these areas or not enter
into any of them.”

Is option time needed for clearances? Moore cited
following, as examples of programs in non-option time, or
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straddling option time, which obtained clearances as good

as, or better than, piograms in option time: Studio One,

Lassie, You Are There, Air Power, 20th Century, What’s

My Line?, Person to Person, Your Hit Parade, Jane Wy-
man, Suspicion, Gillette Calvacade of Sports, Doug
Edwards and the News. “We leave it to the Commission,”

he said, “to decide whether success of a program depends

more on time options or on the quality of the program.

“Dr. Stanton’s imaginary example of program re-

jection without option time,” Moore said, “is completely

incompatible with the long-standing acceptance record in

the top markets of the better CBS programming efforts in

non-option time.” Moore used Life Magazine as example:

“Life has no agreements with newsstands in each city,

under which the newsstands agree to exhibit Life only and

push the other magazine under the counter during the

rush hour periods when purchases are at their height.

Life might like to have a shield of this type, but the anti-

trust laws forbid it, both for Life and for the networks.”

Moore also pointed to ABC: “ABC made huge com-

mitments for programs like Disneyland, Ozzie & Harriet,

Wyatt Earp and then went out and sold them”—until

recently “without advance assurances of clearance of any

kind in cities like Pittsburgh, Boston, Providence, St. Louis,

Louisville, Birmingham, Toledo, Buffalo, Albany, San An-

tonio, Rochester, Tampa, Omaha, Syracuse, New Haven

and many more.”

“The myths of simultaneity and audience flow” were

blasted by Moore. “Some half of network programs are

already on film,” he said, “and could have been played all

these years at times best suited to the community. Now
tape offers the same potential for live programs . . . Let

us not freeze an old radio pattern under a concept of non-

existent simultaneity at the very moment when American

inventiveness has given us a tool for seiwing the local con-

venience in a manner which the industry has never known

before.”

Is there such a thing as “audience flow,” and is option

time needed to maintain it? “The notable successes have

all won that success purely on program appeal regardlesss

of what preceded them or follow them. From the earliest

days this has been true. Milton Berle, I Love Lucy, Drag-
net, Ed Sullivan, Phil Silvers, Gunsmoke and, in more
recent days, the notable ABC programs: Disneyland on

Wed., Ozzie & Harriet on Fri., Lawrence Welk on Sat.,

Wyatt Earp on Tues. and now Maverick on Sun. Each of

them Vas or is on a program island with programs of little

popularity before and after them.”

During cross-examination later, Moore said: “If you
have a stinker, [audience] will stay with you 10 seconds.”

Chairman Doerfer remarked : “My problem is that all the

good ones are on at the same time.” Moore’s answer.

“That is one of the problems that the Report will correct

immediately. The licensee can avoid those angry viewers.

Why do you put Steve Allen and Ed Sullivan on at the

same time? You tell me.”
* * * *

Case history on must-buy was offered by Moore. Gulf

Oil didn’t want Life of Riley in western markets. NBC
granted waiver of must-buy, offered it on syndicated basis

in West. Results: “(1) A fine program has been produced

for the past 6 years and presumably returns a good profit;

(2) A company without national distribution was able to

buy a top program on a top network in prime time without

having to place the program in markets where the sponsor

had no distribution; (3) Non-affiliated stations (of which
KTTV was one) had an opportunity to acquire a top

progi’am in their own markets and (4) In these same
markets non-network sponsors had access to a top program
on the one hand and to a prime half hour on the NBC
affiliate on the other.”

In cross-examination, Moore made these points: (1)

National Telefilm Assoc, asked for option time only be-

cause networks have it. NTA got clearance in 126 markets

for features, without option time. (2) He doesn’t object to

first-call & territorial exclusivity. (3) He doesn’t oppose

“minimum-buy” practice in lieu of must-buy. (4) MGM’s
25% ownership of KTTV has nothing to do wdth its

position, which was taken before any consideration was
given to selling stock to MGM. (5) Without option time,

independents will get benefit of non-network producers’

best output in 2-3 years.

Upturn in Movies? Gradually but perceptibly, movie

theatres are beginning to recapture audiences they lost to

TV (see p. 1 and Supplement), reports April 21 Wall St.

Journal in roundup by Stanley Penn noting 2.7% increase

in movie-going in March vs. year earlier, nearly 3% in-

crease in total attendance (33,700,000) in week ended April

12 as compared with same 1957 week.

Reasons for brightening picture in movie houses, ac-

cording to newspaper account: (1) “Blockbusters” such as

Sayonara, Peyton Place, The Bridge on the River Kwai,

Raintrce County. (2) “Wide promotional push,” including

free tickets in workers’ pay envelopes, drive-in nursery

service, dinner-jacketed managers and free coffee to give

festive air to theatres. (3) Stepped-up advertising—in-

cluding movie commercials on TV to get families away
from home. (4) Recession paradox by which worried

wage-earners “get away from it all” by going out to

movies.

“Many exhibitors,” says authoritative financial paper,

“believe an upturn in their business points up the public’s

reaction against TV, the medium that’s received most of

the blame for the movie industry’s plight.” And mgr.

Mickey Gold of Chicago’s downtown Oriental Theatre is

quoted: “The public is disgusted \vith TV. It’s black-&-

white. Show a color picture and you do business.”

That screed in weekly Beeville (Tex.) Bee-Picayune,

blaming the recession and other social and economic ills

on TV, which we reported under heading “Tall Tale from
Texas” in Vol. 14:15, turns out to have been placed as an

ad by Henry Hall, of Hall Industries Inc., who owns a

chain of small theatres in southern Texas. Our investi-

gator reports: “There is no evidence that this thing is

spreading way down in this part of the country, and I think

probably it is a local effort confined to that area. All I

can say is, the people of Beeville must sure love television!”

3!uzak saves money for companies which pipe its music

to employes, according to survey by management engineers

Stevenson, Jordan & Harrison Inc. for Muzak, which was
bought last Sept, by telecaster Jack Wrather & investment

banker John L. Loeb (Vol. 13:38). Before-&-after studies

showed piped tunes raised productivity of Prentice-Hall

direct-mail dept. 8%, reduced typing errors in Lever Bros,

accounts payable dept, by 38.6%, lowered turnover in

Eastern Air Lines reservations office by 53.3%.

Full Paramount package of 750 feature films, recently

acquired by MCA’s Revue Productions for $50,000,000 (Vol.

14:6), is now being offered stations—first buyer this week

being Omaha’s KETV, managed by ex-WOR sales mgr.

Eugene Thomas.
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CATV-Slation Fight (Cont.): Plenty broke loose this

week, following shutdown of KGEZ-TV, Kalispell,

Mont., pres. Frank Reardon blaming demise on

local community antenna system (Vol. 14:16).

Northwest Video Inc., owners of the CATV
system who also own 30% of KGEZ-TV, promptly

went to FCC and requested it to set for hearing

Reardon’s application to transfer control of station

from KGEZ Inc. to him.

Northwest told Commission that it “believes

that under proper management the station could

be operated profitably”; that it recently offered

to take over station, giving Reardon all the $60,000

he’d put in so far, or to give him its 30% in

exchange for $12,000, but that Reardon refused;

that it refused to advance more money to operate

“because of what it considered improvident man-
agement under Mr. Reardon’s employes.”

“If KGEZ-TV Inc. will not reactivate the station,”

Northwest Video stated, “[we] will petition to revoke the

KGEZ-TV license and will file an application for a con-

struction permit and all necessary authority to acquire

and operate the TV station to furnish a first-class TV
service, including live network service, to the area.”

Sen. Mansfield (D-Mont.) hopped into fracas on side

of telecasters, urged FCC and Senate & House Commerce
Committees to investigate, got hold of FCC Comr. Hyde

in Ida., had him meet with western telecasters—urged FCC
& Congress to “save free TV for Montana, furnish jobs for

our people, outlets for our advertisers, continuity of sta-

tions and taxes for our counties and our state.”

Northwest Video also stated that, “As a minority

stockholder, it has no knowledge that KGEZ-TV ever

applied to FCC for intercity relay authority, it appearing

to be more economical to buy the service from the existing

common carrier. It cannot fairly be said that CATV caused

KGEZ-TV to go off the air. NWV desired, and still desires,

to operate a TV station in Kalispell. But the size of the

market dictates that it must not be a costly facility. Since

the CATV system has been in operation since July 1953,

being the first TV service in the state of Montana, and

since the agreement with Mr. Reardon for 30% ownership

was made openly and in full knowledge that NWV operated

a CATV system with over 1500 subscribers, it hardly seems

that the demise of KGEZ-TV could be blamed on CATV
activities.”

* * « *

Another festering feud broke out this week when
KLTV, Tyler, Tex. (Ch. 7) petitioned FCC to set for

hearing the applications for microwave filed by Glenn H.

Flinn & Raymond H. Hedge, owners of Tyler CATV system.

KLTV asserted the application for $200,000 micro-

wave system, designed to bring better signals to CATV
system from stations in Dallas, Ft. W'orth & Shreveport,

“will enable an unregulated group to flood northeastern

Texas . . . when such action may well mean that Tyler-

Longview and northeast Texas will be left without a TV
station of its own.”

KLTV argued that CATV system, with its 7100 sub-

scribers, carries KLTV on cable but carries it poorly;

that national advertisers see little reason for ordering

KLTV on network if bulk of TV set owners get programs
as bonus from big-city stations; that CATV pirates signal

while KLTV has to pay for film, music rights, news, etc.

KLTV said it isn’t challenging FCC’s recent ruling

that CATV systems aren’t common carriers (Vol. 14:14) :

“But when CATV systems seek microwave facilities (which

can only be utilized under license granted by this Com-
mission), they become subject to the Commission’s juris-

diction and where such grants impinge upon seiwices

established in furtherance of Sec. 303(g) and 307(b) of

the Communications Act, the Commission cannot blithely

ignore their impact on such services . .

.

“In the recent pay-TV controversy, as we read the

pronouncements of the Commission and the testimony of

its individual members before Congress, the Commission

was agreed that no new use of radio frequencies should

be sanctioned which might destroy the free system of

broadcasting which this Commission is under a statutory

duty to encourage and foster . . . CATV systems are a

form of pay TV.”
KLTV said it doesn’t have answers to problem but

that a hearing should explore possibilities, such as re-

quiring CATV (1) to carry good KLTV signal, (2) to

carry no programs being telecast by KLTV, (3) to carry

no network progi’am that would prevent KLTV from

selling adjacencies for local show, (4) to cari-y no program
of any kind unless it has written permission of program
owners. KLTV appended copies of lettei-s from NBC,
KTBS-TV, Ziv & NTA—which had asked CATV system

not to carry their programs on grounds such program
distribution is “an unlawful appropi’iation of our prop-

erty.” System has taken traditional CATV position

—

that it’s not a retransmission system, is merely an antenna

service performing for subscribers what they can’t eco-

nomically do for themselves.

New Kansas City Owners: Kansas City’s pre-

freeze WDAF-TV (Ch. 4) and pioneer WDAF (5-kw, 610

kc), both NBC affiliates, change hands within a few weeks
as result of FCC approval April 23 of $7,600,000 cash sale

by Kansas City Star to National Missouri TV Inc., newly

formed subsidiary of National Theatres Inc. Sale was
required under consent decree in govt, anti-trust suit

against newspaper for alleged monopolistic practices (Vol.

13:46-48). Big theatre holding company headed by Elmer
C. Rhoden operates 313 theatres in 20 states, last year did

$59,000,000 business, earned $2,266,000, had surplus of

$22,000,000 (Vol. 14:13), plans other TV-radio station ac-

quisitions. New subsidiary is headed by Charles L. Glett,

ex-CBS west coast v.p., who also heads companion sub-

sidiary National Film Investments Inc. He leaves Los
Angeles office for Kansas City shoi’tly to arrange final

transfer, states no changes in present personnel are

planned with exception of long-planned retirement of H.
Dean Fitzer, managing director. TV station mgr. is Bill

Bates, radio mgr. is Judson Woods. Properties grossed

$2,470,000 and netted $1,050,000 in 1956, did even better

in some earlier years (Vol. 13:47).

Unique step toward helping end the recession: Mrs.
Hugh (Mickey) McClung, head of Golden Empire Broad-
casting Co. (KHSL-TV & KHSL, Chico & radio KVCV,
Redding, Cal.) this week handed each employe a $10 bonus
with stipulation it be spent at once with a local merchant.

“Business is good,” said she, “and the outlook for the year
is good. But it’s easy to talk ourselves into a depression.”

Community antenna system brokerage firm, Daniels

& Associates, has been organized by Bill Daniels, operator

of systems in Casper & Laramie, Wyo. and Farmington,
N.M. He’s ex-pres. of National Community TV Assn., has

offices at Mile High Center, Denver (Amherst 6-3636).



Personal Notes: John B. Poor, v.p. & director of RKO
Teleradio, adds new duties of gen. mgr., RKO Radio Pic-

tures div. . . . Tom O’Neill, chairman of RKO Teleradio,

reelected chairman of Brand Names Foundation, on whose

board also are Louis Hausman, CBS Radio v.p.; Norman
Cash, TvB pi-es.; Kevin B. Sweeney, RAB pres. . . . William

S. Paley, CBS chairman, left for Europe this week, returns

in mid-May . . . David W. Tebet appointed gen. program

executive, NBC-TV network programs, including present

duties of mgr. special programs . . . William D. Stiles pro-

moted to gen. mgr. of KLRJ-TV & KORK, Las Vegas;

Mark Smith to TV station mgr.; Ralph W. Johnson to

commercial mgr., TV & radio , . . Lawrence P. Fraiberg pro-

moted to sales mgr. of KPIX, San Fi'ancisco, succeeding

Richard Burns who recently joined Westinghouse stations

. . . James A. Schulke, recently named to head Paramount

Sunset Corp., moves to v.p. in charge of Paramount TV
Productions, owner-operator of KTLA, Los Angeles, suc-

ceeding Lew Arnold, resigned . . . David E. Cassidy re-

signs as mgr. of Los Angeles office of Pearson rep firm

to join Adam Young there . . . Charles D. Miller, ex-pro-

duction mgr. of WCCO-TV, Minneapolis, named produc-

tion mgr. of KMOX-TV, St. Louis . . . James E. Kane,

ex-KAKE-TV, Wichita, named chief engineer of upcom-

ing KAYS-TV, Hays, Kan. (Ch. 7), due next summer;

E. T. Felts, from radio KAYS, named traffic mgr. . . .

Monte Gurwit, ex-WTVT, Tampa, named program director

of KOMU-TV, Columbia, Mo., succeeding Allen Scollay;

Jacqueline Mullin promoted to promotion mgr., succeeding

Milton E. Gross . . . Dr. Mark Munn promoted to director

of research for WGN, Chicago . . . William R. Murray

appointed resident mgr. of WHTN-TV studios. Charleston,

W. Va. . . . Allan Land, gen. mgr. of WHIZ-TV, Zanesville,

elected TV v.p., Ohio Assn, of Broadcasters . . . Morton H.

Wilner, Washington counsel, elected a director of Na-

tional Jewish Welfare Board . . . Jerry King, ex-Hollywood

partner of Standard Radio Transcription Services, now
with Gross-Krasne Inc., TV film producers-syndicators . . .

Lou Shainmark, ex-Guild Films, named pres, of Gilmark

Features, news photo syndicate . . . Paul C. Baldwin, pres.,

and Nathan Levy, v.p. of Masterpiece Recording Co., N. Y.

are partners with J. Elroy McCaw, owner of KTVW,
Tacoma, Wash, and chief owner of radio WINS, N. Y., in

new Major League Network Inc., formed to provide late-

evening “re-creations” of San Francisco Giants home game

to radio stations on sponsored basis; Western Union wires

are used for network.

Richard M. Pack, Westinghouse v.p. for p'rogramming,

accompanied by public relations director Michael R. Sant-

angelo, retux’ned this week from Brussels’ World’s Fair,

where they arranged recording of 10-hour-long Benny

Goodman concerts and TV documentary titled Benny in

Brussels, for broadcasts over WBC stations. Pack has just

been named chairman of TV-radio workshop at NYU.

ADVERTISING AGENCIES: Emerson Foote returns to

McCann-Erickson as director, senior v.p., member of opera-

tions committee, after 7 months as chairman of the board,

Geyer Adv. . . . J. Davis Danforth, BBDO exec, v.p.,

elected chairman of the board of American Assn, of Adver-
tising Agencies . . . James G. Cominos, TV-radio v.p. of

Needham, Louis & Brorby, elected chairman of AAAA
central region board of governors . . . Dr. Seymour Banks,

Leo Burnett Co., Chicago, named chairman of audience

concepts committee. Advertising Research Foundation . . .

James M. Loughran, ex-Erwin Wasey, Ruthrauff & Ryan,
named a v.p. of Donahue & Coe, Los Angeles . . . Ralph
Smith promoted to a v.p. of Sullivan, Stauffer, Colwell &
Bayles . . . Nat Land promoted to v.p. Newman, Stern &
Mandell, Miami Beach . . . David Levy, creative develop-

ment v.p. of Young & Rubicam, N. Y., named associate

director of TV-radio dept. . . . Gilbert Lea, ex-McCall’s,

named a v.p. of Ogilvy, Benson & Mather . . . C. L. Smith
promoted to senior v.p. for administration, Lennen &
Newell . . . Arkady Leokum, v.p. of Grey Adv., retires at

year end, continues as consultant . . . Frank J. Bernhardt
elected a v.p. of Conti Adv. . . . Henry Bretzfield & Robert
E. Wolfe promoted to v.p.’s of Lawrence Fertig & Co., N. Y.

. . . Wm. J. Peterson elected a v.p. of Cunningham & Walsh,
Hollywood.

Nomination of John S. Cross to FCC (Vol. 14:10-11)

still hasn’t been acted upon by Senate Commerce Com-
mittee, but Chairman Magnuson (D-W’ash.) says there are

only routine reasons—such as Easter recess—for the

delay. “As far as I know,” he said, “there’s nothing against

him personally.” He said nomination probably would be

considered at next committee meeting April 30. Sen.

Morse (D-Ore.) introduced into April 21 Congressional

Record letter to N.Y. Times from John M. Carmody—labor

arbitrator who has been a govt, trouble-shooter, seiwing

on NLRB, REA, numerous other top jobs—extremely criti-

cal of Cross nomination. “Here indeed,” he wrote, “the office

should seek the man, and search widely for him. His name
is not likely to be found quickly among applicants, as the

name of Mr. Cross, hastily nominated by the President,

seems to have been found on someone’s White House desk.

Jumping an obscure man from a salary of $8000 or $9000

a year to one of $20,000 overnight is not likely to clothe

him with qualities of leadership or judicial acumen neces-

sai-y to protect the larger public interest.” Asked about

such criticism, Magnuson said: “We have to consider what
the Administration sends us.”

Rep Branham Co. establishes John M. Branham and
John Petrie Memorial scholarships to mark 50th anniver-

sary. College-bound employes, children or grandchildren

of employes of Branham represented TV, radio stations or

newspapers are eligible.

Henry C. Cassidy, NBC, named first v.p. of New York’s

Overseas Press Club; Cecil Brown, ABC, succeeded as pres,

by AP’s Thomas P. Whitney.

New rep: KSHO-TV, Las Vegas, to Forjoe April 1

(from McGavren-Quinn)

.

Grant Advertising, Chicago, merges Burke Adv., Seat-

tle, to push annual billings over $100,000,000.

Obituary

Margaret Marnell, 37, ABC literary rights mgr. since

1948, died April 25 in N.Y. home. Prior to joining network

she was CBC commentator & script xvriter. Surviving is

husband, Carl Eldi’idge.
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Congress & Patents: Reactions of Chairman Harris

(D-Ark.) and Rep. Flynt (D-Ga.), during this

week’s hearings on FCC’s handling of patents (see

p. 3) ,
pretty much exemplified Harris subcommit-

tee’s attitude. When retired FCC patent advisor

Wm. Bauer opined that U.S. has “the finest black-

&-white and color standards in the world,” Harris

was quick to state : “We ought to understand that

before we start tearing them down.” And Flynt

gave as his firm opinion: “The FCC derives its

powers from the Communications Act. Unless

specific powers [on patent matters] are given in

the Act, there are no inherent powers there.

There’s no specific delegation to the FCC. It’s up

to the courts.”
Bauer acknowledged that capable and honorable com-

missioners have differed on FCC’s patent role, noting that

some Commission majorities have gone along with him,

others not. He praised, though not by name, former chair-

men Fly & Coy.

Even courts and Justice Dept, differ on FCC’s anti-

trust role. Last Jan. 10, Philadelphia Federal Court Judge

Kirkpatrick threw out Justice’s suit which claimed RCA-
NBC coerced Westinghouse into Philadelphia-Cleveland

station swap (Vol. 14:2). He did it on gi-ounds FCC had

already found no anti-trust violation. This week. Justice

appealed decision to Supreme Court, asserting. “There is

nothing in the Communications Act which indicates that

Congress intended that Commission approval of a transac-

tion as in the public interest confers anti-trust immunity.”

I
Drys Never-Say-Di©: Biennial election-year drive by

never-say-die di’y forces to prohibit interstate advertising

of alcoholic beverages started again in Congress this week,

TV & radio commercials coming under particularly furious

attack. But like similar campaigns in last 20 post-Prohi-

bition years, this one—rallying around bill (S-582) by Sen.

Langer (R-N. D.) in overflow Senate Commei'ce Committee

hearings—had almost no chance of getting anywhere.

As Chairman Magnuson (D-Wash.) told pres. Charles

X. Hutchinson Jr. of National Temperance & Prohibition

Council, Committee can’t report on bill—favorably or un-

favorably—until 8 of 15 members vote on it, and majority

never seems to develop. Drys marshaled big & vocal list

of witnesses to denounce beer & wine commercials as dam-

aging to public morals.

Committee did not hear opponents, scheduled another

go-around April 29. Among those waiting to appear

against bill was NAB pres. Harold E. Fellows. He wanted

to point out that 1954-56 surveys by broadcasters showed;

“Only 2.999^ of all programs on TV, only 3.53% of all TV
spot announcements, only 1.62% of all radio programs and

only 2.85tr of all radio spot announcements represented

beer & wine advertising.”

First commercial film producers to receive Ampex
videotape (Vol. 14:16), all shipments due by end of April,

are Telestudios Inc., 1418 Broadway; Elliot, Unger & Elliot,

414 W. 54th St.; Filmways Inc., 241 W. 54th St., all N.Y.,

and Videotape Productions of N.Y. Inc., new firm formed
by ex-CBS v.p. Howard S. Meighan (Vol. 14:13).

Three translators, operated by Air Force at Holloman
Air Force Base, near Alamagordo, N.M., are due to start

May 1 on Ch. 75, 78 & 83, repeating KROD-TV, KTSM &
KILT, El Paso.

RCA’s reaction to Bauer’s testimony this week was
to say that it would be “inappropriate” to comment because

of court proceedings and that “RCA’s intensive research

activities and policy of offering licenses to competitors

and others on reasonable and non-discriminatory terms

have contributed substantially to the dynamic growth and
development of radio-TV industry.”

Question about color patent situation was broached to

RCA by subcommittee counsel Robert Lishman, and RCA
v.p.-gen. attorney Robert L. Werner responded in letter

stating that: (1) “Disposition of the eventual patent

strength on apparatus manufactured to transmit and re-

ceive color TV signals under [FCC] standards is highly

uncertain.” (2) “Under the present FCC standards there

neither is nor can there b6 any monopoly position in color

TV patent licensing.”

Werner listed following patents which “appear to be

called for by the FCC color standards” : Bedford, 2,554,693,

titled “simultaneous multi-color TV,” owned by RCA;
Ballard, 2,678,348, “color TV interlacing system” (RCA)

;

Bedford, 2,728,812, “synchronizing system” (RCA) ;

Loughlin, 2,773,929, “constant luminance color TV system”

(Hazeltine). Werner noted that Patent office has declared

an interference between Ballard 2,678,348 and Bedford

2,728,812 and Philco patent applications. In addition, he

stated, Farnsworth patent 2,246,625, which expires June

24, appears to be needed by both color and black-&-white

and “other companies in the industry own other important

color TV patents, the use of which may be or become of

substantial significance in the manufacture of color TV
apparatus.”

Does TV Cost Too Much? Question is posed by
April 19 Business Week in special marketing survey of

next season’s TV advertising schedules, for which networks

& agencies now “are selling into a tough situation.” Not-
ing that average 30-min. network evening show costs $78,-

100 (time $44,200, talent $33,900) in 1957 vs. $20,550 ($10-

150 & $10,400) in 1951, magazine says sponsors “make it

plain they aren’t questioning TV’s value”—but wonder:
“Is TV on the point of pricing itself out of the advertising

market?” Weekly gives no sure answers. On one hand,

NBC research & planning v.p. Hugh M. Beville cites 11.3%
reduction in audience average cost per 1000 on 3 networks

—$3.54 in Dec. 1957 for evening program vs. $3.99 in Dec.

1955. On other hand, TV-radio v.p. Philip L. McHugh,
Campbell-Ewald, points to 83% TV saturation of U. S.

homes, says: “Circulation can’t increase at the same rate

forever, and costs can’t keep going up & up.” At any
rate, advertisers “are staying in the medium, and the best

evening hours are in demand”—although they’re said to be

getting more flexible & shorter contract commitments,
looking for shows with proven audience appeal.

Impact of TV on newspapers in Britain, as reported in

April 25 Wall St. Journal: London dailies’ ad volume rose

only 6.8% to $76,700,000 last year, compared with 20.4%
gain in 1956; Sunday ads rose 17.6% to $35,300,000 vs. 20%
previous year. Report quotes Brian McCabe, head of

major ad agency: “Some 40% of British homes will be in

range of commercial TV by the end of 1958, compared with

30% now. By then, I think it will really begin to hurt the

national newspapers.”

Storcr Broadcasting Co. appoints Hume, Smith,

Mickelberry Inc., Miami (formerly August Dorr Adv.) for

all national advei'tising.



10 -

"Breakthrough" on ETV? Unprecedented Federal

aid to educational television bill (S-2119) spon-

sored by Chairman Magnuson (D-Wash.) of

Senate Commerce Committee (Vol. 13:20-21; 14:-

13) ,
providing $l,000,000-per-state equipment sub-

sidies, sped through 2 days of enthusiastic hear-

ings this week—and into Eisenhower Administra-

tion opposition.

With few reservations, dozen professional TV
educators endorsed Magnuson measure, which

he described as “breakthrough” for financially-

starved ETV. Speaking “personally,” FCC Comr.
Craven testified: “I am in favor of the bill. I

think it is a very wonderful thing.” Magnuson
also had bipartisan committee support. Senators

Bricker (R-0.) and Payne (R-Me.) coming out

strongly for bill.

But in formal statement filed with Committee, drafted

as long ago as last Sept., Administration through Under

Secretary John A. Perkins of Dept, of Health, Education

& Welfare said flatly that “we recommend that S-2119

not be enacted.” Statement cited “administrative & other

difficulties,” asserted

:

“We have no information indicating that a Federal

program, such as this bill would provide, is necessary to

assure continuing development of educational TV, or that

there is an inability to finance the acquisition & installa-

tion of transmitting equipment.”

Only other expressed opposition to measure at hear-

ings came from Sen. Thurmond (D-S.C.). He praised

“noble motives” of Magnuson, but as states’ rights ad-

vocate said he wants “states to assume more responsibility”

for ETV. “Where is the Federal Govt, going to get this

money?” Thurmond wanted to know. Obviously irked by

Administration’s position on bill, Magnuson suggested to

Thurmond that subsidies could be taken out of HEW’s
$241,000,000 budget.

Magnuson ended hearings April 25 after calling in

HEW’s Dr. Franklin Dunham, radio-TV service chief,

for cross-examination on what 7-person Dept, staff was

doing to further educational TV. “The Dept, has been
sitting by and letting this thing struggle along,” Magnu-
son said, adding: “If we’re going to do anything, I want
to do it now.”

He ordered testimony at hearings to be printed im-

mediately for action by Committee “within a month,” in-

dicating he thought he’d get favorable Committee vote

on bill. “It’s born under as favorable a star as I’ve

seen around here for some time,” he told us, but wouldn’t

predict ultimate approval by Congress.

As originally drawn. Federal ETV appropriations

would be handled only by official state educational agencies.

Before it reaches Committee vote it will be revised to

authorize county, city or non-profit civic organizations to

supervise funds to spread ETV beyond present 31 stations

(7 uhf). FCC has reserved 256 channels (170 uhf).

In addition to professional educators, witnesses who
testified in general support of bill included one manufac-
turer, pres. Ben Adler of Adler Electronics Inc., New
Rochelle, and one commercial broadcaster, pres. Raoul A.

Cortez of KCOR-TV, San Antonio.

Adler said that in addition to money, ETV needed

some FCC changes in rules governing TV translator sta-

tions to: “(1) Permit local origination. (2) Increase maxi-
mum power from 10-watts to 100-watts. (3) Remove
taboos on station spacing. (4) Increase the number of

channels available for this class of service.”

Cortez suggested that “we are overlooking the pos-

sibility of doing much of the job by cooperation of com-
mercial broadcasting stations.” He urged relaxation of

FCC opposition to share-time station operation.

Procession of ETV professionals on -witness stand in-

cluded exec, director Ralph Steetle of Joint Council on

Educational TV, exec, director Henry Chadeayne of St.

Louis Educational TV Assn., TV-radio director Richard

Hull of Ohio State U, exec, director Franklin Bouwsma of

Detroit Educational TV Foundation, supt. Wm. Brish of

Hagerstown (Md.) schools, pres. Alan Brown of N.Y.

Metropolitan Educational TV Assn., treas. Wm. A.

Richardson of Me. Educational TV Assn., pres. Wm.
Friday of N.C. Consolidated U, gen. mgr. Rajunond D.

Hurlbert of Ala. Educational TV Commission.

FCC Pre-NAB Cleanup: FCC uncorked no blockbuster

on eve of NAB convention, though it frequently does, and

it cleaned up fairly routine agenda.

Losers of decision for Shreveport’s Ch. 12 (KSLA-TV)
again lost out in effort to crack the decision—which has

been through courts and back. Commission denied peti-

tions for reconsideration filed by KRMD and KCIJ ,
saying

former had lost its rights by dismissing earlier in the

game and that latter still hasn’t persuaded ‘ it that it’s

a superior applicant to KSLA-TV.
Commission finalized rule-making, dismissing proposals

to shift Ch. 12 out of Erie and Flint. It said that “de-

letion of Ch. 12 from Erie would probably deprive a num-

ber of isolated communities of their best, or of their only,

dependable TV service” and that Flint needs Ch. 12 far

more than do Saginaw-Bay City or Ann Arbor.

WKTV, Utica, which is shifting from Ch. 13 to Ch.

2 was ordered to keep to site it proposed originally but

to cut height to 2049 ft. above sea level instead of the

2381 ft. it proposed. Commission rejected other sites as

too close to other stations, and it accepted that Airspace

Panel height limitation.

Grant of Ch. 13, Alliance, Neb. to KCOW is on the

way, FCC directing staff to draft final decision approving

application.

Two CPs were authorized: Ch. 27, San Diego, to Los

Angeles theatreman Sherrill C. Corwn, part o-wmer of

KAKE-TV, Wichita; Ch. 8, McCook, Neb., to owners of

KCKT, Great Bend, Kan. (Ch. 2).

Allocations petitions filed : (1) By radio WKJB, Maya-
guez, P.R., to substitute Ch. 10 for 13 in Fajardo, Ch. 12

for 11 in Caguas, Ch. 11 or 13 for 12 in Arecibo-Aguadilla,

add Ch. 11 or 13 to Mayaguez, delete Ch. 10 from Virgin

Islands. (2) By “Syracuse Group” (Daniel W. Casey Sr.

et al) to add Ch. 5 to Syracuse, substitute Ch. 9 for 8 in

Syracuse, substitute Ch. 8 for 5 in Rochester, add Ch. 27

to Rochester. (3) By Community TV Corp., Grand Forks,

N.D., to add Ch. 12 to Hallock, Minn.-Pembina, N.D. area.

[For details of foi’egoing, see TV Addenda 26-M here-wdth.]

Only application for TV station filed this week was

for Ch. 6, South Miami, Fla. by Coral Telertsion Corp.,

consisting of local businessmen headed by print shop

owner Leon McAskill. Number of applications outstand-

ing is now 117 (29 uhf).



THE HOUR OF DECISION APPROACHES: Time is running out if the TV trade is to realize

even the more pessimistic production estimates for 1957. So say component & tube
makers we queried this week as a follow-up to our rather lugubrious sizeup 2 weeks
ago (Vol. 14:15). They give set makers no more than 2-3 weeks to firm up plans for
the balance of the year, or face possible shortages in items where inventories are

already at danger point.

And, if production is to come anywhere near optimistic predictions of over

6.000. 000 sets, industry may already have passed the point of ho return.

It's simple matter of arithmetic . If production in 2nd quarter equals the
first quarter's 1,200,000 (an unlikely prospect, definitely contrary to past experi-
ence), first half total will be about 2,200,000 sets. That means 3,100,000 sets

must be made in 2nd half to reach 5,500,000 — or 3,600,000 to reach 6,000,000.
Industry, therefore, would have to produce at an annual rate of between 6,200,000
and 7,200,000 sets the last half of the year. Historically, the 2nd half production
is accomplished in 5 months due to July-Aug. vacations, Christmas layoffs.

Current retail sales figures make laggard planning equally dangerous. RCA's
components exec. v.p. W.W. Watts pointed out to us. Should first quarter retail
sales hold up for the entire year, or increase, total production will have to exceed
6.000. 000, and facilities of the industry will be hard put to meet the pace. A
sizeable part of component capacity has been curtailed — even shut down — in the
last few months due to lack of orders. This capacity cannot be brought back into
full production on a moment's notice, will require time to get under way.

Watts described present situation as "volatile , " said RCA is playing it by
ear, ready to "swing on a dime" whichever way the business winds blow.

Confirmation of need for prompt steps came, too, from Sylvania pres. & chair-
man Don G. Mitchell at annual meeting of stockholders; "Necessity for replenishing
components inventories is clearly evident, particularly in view of the fact that the
new 1959 TV lines must soon go into production."

We talked to quite a few others, too . One large tube component maker, pre-
ferring not to be quoted, said he is "perplexed" by current lack of planning by set
makers, actually predicts a shortage come next fall which he said can be "mighty
cheerful" if business picks up just a bit. If set makers are as confident as they
sound in public, they should be getting orders in now — and he means right now.

Retail Sales: First quarter retail TV set sales were 1,470,000 vs. 1,710,000
for corresponding period last year, a decline of 14%. March sales were 422,000 vs.
534,000 for the same month last year, a decline of 23%. Radio sales at retail (home
radios only, excluding auto radios and radio-phono combinations) for first quarter
were 1,414,000 vs. 1,719,000 for the corresponding quarter last year. Retail radio
sales in March were 543,000 vs. 730,000 in March 1957.

Dealer TV inventories were in excellent condition at quarter's end. Whereas
dealers cut inventories 200,000 units during first 3 mos. of 1957, cut in the same
period this year was only 75,000 units. As a result, distributor TV dealer sales
declined only slightly this year as compared with the same period of 1957.

TV-Radio Production: TV set production was 76,118 week ended April 18 vs.
76,954 preceding week & 78,269 in 1957. Year's 15th week brought production to
1,373,356 vs. 1,671,895 last year. Radio production was 158.588 (42,605 auto) vs.
183,461 (61,024 auto) preceding week & 266,707 (94,406 auto) last year. For 15
weeks, production totaled 2,945,525 (959,381 auto) vs. 4,366,807 (1,831,554 auto).
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ZENITH'S McDonald, ill, shifts jobs: Comdr. Eugene F. McDonald Jr . , the 68-year-old
founder and for more than 35 years pres. -gen. mgr. of Zenith Radio Corp. , who with
his ubiquitous press agent Ted Leitzell has kept both TV-radio manufacturing and
the telecasting industries in controversial dithers for a dozen years or more,
stepped over into the newly created posts of chairman & chief executive officer this
week — apparently due to persisting illness.

Hugh Robertson, exec, v.p., who is 71, was elected president at stockholders
meeting, 47-year-old v.p. -general counsel Joseph S. Wright elected executive v.p.
It's generally assumed Wright is being groomed for the presidency for the only other
operating executive named to the board was E.M. Kinney, v.p. -gen. mgr., hearing aid
div. , along with Hays MacFarland, chairman, MacFarland, Aveyard & Co., ad agency.

Another remarkable first quarter of sales and profits, in face of recession
and industry trends, was reported to stockholders meeting (see p. 15), continuing
the recopd of 1957 which pres. Robertson reported should "at least" be matched in
1958. [For further data on Zenith executive setup, see p. 14.]

STOCKHOLDERS IN THE DARK ON COLOR'S FUTURE: Stockholders could savor little hope of

near-future profits from color TV, in the words of 1957 annual reports of key TV and
components manufacturers (which we digest below). Even RCA's abiding faith in the

eventual emergence of color TV as a great new business was toned down from enthusi-
astic predictions of its 1956 report.

Conspicuous by their absence were color comments by such major manufacturers
and broadcasters as Admiral , AB-PT , CBS , GE , Westinghouse , all of which previously
had at least recognized color as a coming thing. Some put themselves on the record
as ready and willing to move in when the mass market, now staunchly underwritten and
promoted by RCA and NBC alone, makes its appearance.

Everyone shied away from predicting color set production in 1958 , didn't even
estimate 1957 production. (Sylvania's research director Frank Mansfield says about

200,000 color sets were made in 1957, predicts 160,000 in 1958.)

DuMont Labs, which acknowledged it spent $242,000 in 1956-57 on development

of the Lawrence single-gun color tube (Vol. 14:15), told stockholders its efforts

hold "promise" of lower cost, better quality color set. RCA said color "gained

momentum" as a result of more color programs and stepped-up promotions, but did not

choose to be specific. Magnavox stockholders were told company is "optimistic"

about color but "growth will be gradual."

Latest color Comments: Following are quotes about

color TV from 1957 annual reports of key TV & com-

ponents companies.

CORNELL-DUBILIER—“Color TV made some additional progress

during the year, and it is hoped that this large market will again

increase.”

DuMONT—“Engineering development work has continued on the

Lawrence single-gun color TV tube and receiver under the com-
pany’s arrangement with Chromatic TV Laboratories. Results to

date appear promising for the design of a color TV receiver of

lower cost and improved performance than is now available in the

industry.”

EMERSON—“While the profitable production and sale of color TV
receivers are not in the immediate prospect, Emerson still is prepared,

by its continuing program of engineering, sales and service of color

sets, on a modest scale, to participate in the potentially large and
profitable market whenever it becomes a reality.”

MAZELTINE—“The public acceptance of color TV during the last

year did not fulfill the high promise that it held ou't earlier. Broad-
casting of color TV programs did increa.se moderately during the

year, but the number of color receivers sold to the public increased

only to about 175,000 during last year from the 125,000 reported

for the previous year. The general feeling in the industry seems
to be that large-scale public acceptance of color TV is inevitable,

but that its relatively modest rate of growth is due to the high cost

of the receivers, for which no quick solution is in sight. Long-range
developments looking toward the reduction in the cost and improve-

ment in the performance of color TV receivers are continuing in

the company’s research laboratories.”

MAGNAVOX—“We are still optimistic as to the future of color

TV and are introducing two new models this fall. We continue to

feel, However, that there will be no revolutionary switch from black
and white to color TV receivers but that the growth will be gradual.”

MOTOROLA—“We continued to produce limited quantities of
high quality, fine performing color 'TV receivers. While public in-

terest and consumer demand showed some increase over the pre-

ceding year, it is clear that a strong demand for color is still

somewhat in the future.”

PHILCO—“Although at present there is no strong demand for

color TV, Philco is keeping itself alert to the market situation.

During 1957 the company did not believe that sales potentials

warranted placing Philco color receivers on the market Should
this situation change, however, Philco is prepared to begin manu-
facturing.”

SYLVANIA—“Various types of color tubes continued in develop-

ment, but production was on a limited basis, pending increased

demand.”

RCA—“Color TV gained momentum and increased sales to con-

sumers reflected its growing popularity following sucessful ‘Carnival

of Color’ promotion campaigns throughout the country . . . Color
TV sales to consumers [w'ere] aided by increased public interest

stimulated by expansion in color programming and by a large

number of dealers actively promoting color. Of the 515 TV stations

on the air, 324 are equipped for netw’ork color programming.”
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Trade Personals: Harry Schecter, ex-Motorola & CBS-
Columbia, named merchandising asst, to Zenith v.p. L. C.

Truesdell . . . Robert L. Shaw promoted to gen. marketing

mgr., Sylvania home electronics div.
;
Harry H. Martin to

gen. mfg. mgr. . . . John K, Russell named midwest district

sales repi'esentative for Zenith, succeeding James Shoop,

recently killed in airplane crash . . . Howard Hibshman,

ex-Hotpoint TV sales mgr., joins 0. A. Sutton Co., Wichita

. . . George Mikasen promoted to customer relations mgr..

Motorola .... Martin Richmond promoted to works mgr.,

Emerson Radio, Jersey City . . . Ira L. Joachim, ex-Fisher

Radio, named adv. mgr. of Pilot Radio, N. Y. . . . E. A.

Freiburger, ex-RCA Victor Distributing Co., named gen.

mgr. of Concertape, Wilmette, 111. (stereo recordings) . . .

Edwin G. May resigns as sales mgr. of Trav-Ler Radio . . .

Edwin L. Bacon promoted to Graybar national adv. & sales

promotion mgr. . . . Thomas D. Meola appointed v.p. &
European mgr., RCA Communications; Carl V. Bradford

promoted to director of RCA regional offices.

DISTRIBUTOR NOTES: Sylvania establishes factory

branch at Teterboro to serve Northern N. J., replacing

Household Appliance Corp, Newark (Vol. 14:16) . . .

Du Mont appoints Shepherd Electric Co., Baltimore; Lifsey

Distributing Co., Flint, Mich., for TV-radios-hi-fi . . .

Motorola appoints Carroll Co., Mobile, Ala., for all con-

sumer products . . . IT&T appoints John G. Twist Co., Chi-

cago, for components.

Irving Green, pres, of Mercury Records, elected pres,

of Record Industry Assn, of America. Other officers:

senior v.p. Harry C. Cruse, exec. v.p. of London Records;

v.p. Arnold Maxim, pres, of M-B-M Records; v.p. & treas.

John Stevenson, pres, of Children’s Record Club; exec,

secy. John W. Griffin.

Bright Spots on the Horizon: Gleaned from this week’s

business news, we offer you the following optimistic com-
ments as possible iwrtents of better times ahead for the

TV-radio industry.

Zenith—Newly elected pres. Hugh Robertson at annual
meeting: First quarter profits increased 23%, sales 15%
over corresponding period last year. Factory sales of TV
were up 12’/o.

GE—Newly elected chairman Ralph J. Cordiner at

annual meeting: “Some of the first signs of a possible

upturn are beginning to appear. The trend in orders in

March and so far this month seems to indicate that the

low j)oint has been passed.” He announced “Operation
Upturn,” a company-wide program “focused on bringing

the customer the better service & values already available.”

We.stinghouse—Chris J. Witting, v.p. & gen. mgr. for

consumer products: “In New York, distributor sales to

dealers were 6 times volume achieved in same period last

year, and Chicago & Detroit results were nearly as im-
pressive. Consumers are well positioned to buy and will

do so if dealers aggressively merchandise splendid values

they have to offer.”

Packard-Bell—Report to stockholders: “Sales of home
products div. were down slightly because of general eco-

nomic situation [for 6 fiscal months], but div.’s profits

increased substantially due to production efficiencies &
economies.”

Sylvania—Pres. & chairman Don G. Mitchell at an-
nual meeting: “We anticipate an early upturn in this

area of our business (components), with consequently im-
proved sales and earnings.” Predicted about 6,000,000 TV
sets will be produced this year.

ELECTRONICS PERSONALS: Wilbur R. Hankes, Wash-
ington, named director of military relations for Avco Re-

search Lab, Everett, Mass. . . . Robert W. Meier named
govt, sales mgr. for Ampex, with headquarters in Wash-
ington . . . Sheldon Williams, ex-JFD Mfg. Co., N. Y.,

named personnel director of Blonder-Tongue Labs, Newark
. . . John K. Campbell promoted to mgr. for govt, sales,

Philco govt. & industrial div. . . . James A. Elliott, ex-

Collins Radio, named quality control engineer, Rixon Elec-

tronics, Silver Spring, Md. . . . Lloyd R. Crump heads new
Telepower, 12108 Atherton Dr., Silver Spring, Md., plan-

ning to produce radio assembly kits, antenna unit, etc.

General Electric’s new' pres, is Robert Paxton, 56, ex-

operations v.p., Scottish-born career man with company
since 1923 graduation from Rensselaer Polytech, elected

at directors meeting in Schenectady this week. Ralph J.

Cordiner, at 58, becomes chairman, suceeding Philip D.

Reed, who continues as chairman of finance committee but

retires next year.

Benjamin B. Bauer named a v.p. of CBS Labs to head

new dept, of acoustics & magnetics; v.p. Joseph Bambara
heads new dept, of reconnaissance & electrical systems;

v.p. John W. Christensen, physics dept.

Obituary

Killed in plane crash near Las Vegas, April 21 were
Robert Hight, 36, treas., and Wm. H. Torrans, 43, mathe-

matics specialist, of Ramo-Woolridge, Inglewood, Cal.

Also, W. A. Simons, v.p., Ralph Keene & John Petrie, engi-

neers, of Gilfillan Bros., Los Angeles. Another casualty

was Jack R. Fedrick, 37, partner of Fenske, Fedrick &
Miller, Los Angeles.

EIA—TV inventories are in splendid shape. Any in-

crease in consumer buying will be reflected promptly in

increased production.

CBS-Hytron—Pres. Arthur L. Chapman: “Orders are

up in April and May, and will be reflected in factory

production six weeks from now. Last half looks good.”

Muter Co.—In quarterly report to stockholders: “In-

ventory within industry is at low point and should be
promptly reflected in business with return of public confi-

dence and noi-mal pi-oduction.”

National Assn, of Purchasing Agents—“New order
situation remains one of the bright spots. This month
[April] there is again a slight improvement from last

month’s figures.”

Muter Co. merger talk was aroused this week by re-

port group led by director Sol M. Zweifach of Scranton
Lace Co., acquired 100,000 shares—about 13%—of stock
of Chicago components manufacturer. Group plans to ask
board representation, seeks 150,000 additional shares at $5
per share. Stock has been selling around $3.50. Muter
earned 3<i‘ per share in quarter ended March 31 (Vol. 14:-

16).

National Convention on Military Electronics, under
IRE sponsorship, takes place at Washington’s Sheraton
Park Hotel, June 16-18—with 96 papers, 43 exhibitors.

Pres, of convention is Brig. Gen. W. B. Larew (USA ret.),

asst, to v.p. of Melpar, Falls Chui-ch, Va,

Industrial Communications Assn, holds annual conven-
tion in San Francisco May 21-23.

IRE schedules annual Electron Devices Meeting at
Shoreham Hotel, Washington, Oct. 30-31.



14

Wright Nay Head Zenith: This week’s intra-com-
pany moves, whereby Zenith Radio’s longtime

pres.-gen. mgr. Eugene F. McDonald Jr. becomes
chairman and chief executive officer while exec,

v.p. Hugh Robertson takes over the presidency

and v.p.-gen. counsel Joseph Wright the executive

vice presidency (p. 12) , appear to bear out industry

scuttlebutt that Wright is the probable next presi-

dent of the industry’s most phenomenally success-

ful entity. He’s apparently the heir apparent
choice of both McDonald, who controls about 10%
of the company’s stock, and Robertson, who has
been his right-hand man nearly 25 years and with
the company since 1924.

Joseph Sutherland Wright, born in Portland,

Ore. in 1911, son of a Havre, Mont, physician,

attended George Washington U law school in

Washington, D.C. while acting as secy, to Senator

Burton K. Wheeler (D-Mont.), 1933-36. Wheeler
is now a Washington attorney and represents Zenith.

Wright became an attorney for the Federal Trade Com-
mission, then its asst. gen. counsel, was FTC chief of

compliance 1947-52 when he resigned to become asst. gen.

counsel for Zenith. He became gen. counsel & director in

1953, is also director of Zenith tube-making subsidiary

Rauland Corp., serves on board of governoi’s of one of

McDonald’s favorite charities, Chicago’s Henrotin Hospital.

As did McDonald in World War I, Joe Wright became
a Navy It. comdr. in World War II. Comdr. McDonald also

was USNR officer with the MacMillan Arctic expedition

of 1923, second in command of MacMillan’s National Geo-

graphic expedition of 1925, later headed other explorations.

McDonald’s great genius has been merchandising and

publicity. He has always surrounded himself with top-

grade executives, all highly paid, one of the best of them
—credited with many of Zenith’s product innovations

—

being his engineering v.p. Gilbert E. Gustafson. “Gus”
has been with Zenith since 1925, was chief engineer of its

pioneer radio station WJAZ when it jumped an unassigned

wavelength in 1926. McDonald had disputed Secy, of Com-

Is Recession Automated? Thrice told tale of the

“evils of automation” was heard again this week—with

a new twist. AFL-CIO research staffer David Lasser

said the country is suffering from its first “automation

recession”. He told delegates to a labor union conference

on technological change in Washington this week that more
and more jobs would disappear unless job-security clauses

are written into contracts. James B. Carey,. pres, of In-

ternational Union of Electrical Workers, said companies

should cut prices on electrical appliances 10% as an anti-

recession measure. He said union representatives would

make the suggestion to manufacturers, urge an end to

layoffs, seek company-paid health insurance premiums for

unemployed workers, improved jobless benefits and a

temporary end to executive bonuses.

RCA’s closed-circuit color installations in Strategic

Air Command headquarters, Omaha, and at Walter Reed

Army Medical Center, Washington, are described in com-

pany’s April Electronic Age. SAC installation, less well

known than Walter Reed’s, includes 5 live color cameras,

a 3-V film system, black-&-white industrial camera, com-

plete associated equipment.

merce Hoover’s authority over radio, the Dept, of Justice

sued, McDonald won—leading to enactment by Congress
of the Radio Act of 1927 which set up the old Federal
Radio Commission.

McDonald, incidentally, was an organizer and first

pres’, of the National Assn, of Broadcasters, 1923-25.

Gustafson is 53, widely known and highly regarded in

the industry. So also is Zenith’s v.p.-treas. Sam Kaplan,
now in his late forties, who has been with the company
since boyhood. They stay in present posts, as do sales

v.p. Leonard Truesdell, distribution v.p. C. J. Hunt, produc-
tion v.p. Donald McGregor. None of these is a director.

Comdr. McDonald’s public relations office has tried

assiduously to keep secret the facts of his illness, his hos-
pitalizations, his convalescences in Florida. It last reported

he was recovering from a “minor ailment” after it was
disclosed he had been confined in Chicago’s Billings Hos-
pital. Friends were told his ailment was merely lumbago.
He has 2 children—a married daughter, son Eugene F. Ill,

now in prep school. His last-reported beneficial stockhold-

ings in Zenith were 93,786 shares out of 984,928 outstand-
ing and he and Robertson drew down 1957 compensations
which were highest in the industry (Vol. 14:14).

* * *

Veteran of many a quarrel with the broadcasters, es-

pecially noted for his much publicized campaigns for pay
TV and against commercial TV, McDonald first drew the

ire of the sponsored TV proponents in 1946 when he
referred to them as “televisionaries” in an article in

Collier’s. Our report stated (Vol. 2:25) :

“Zenith’s ebullient Gene McDonald still can’t see ad-
vertisers footing the bill for adequate TV, insists the public

will gladly pay for TV programs, calls those who think

in terms of sponsorship ‘televisionaries.’ That’s his thesis

in an article in June 29 Collier’s, in which he suggests TV
be wired to home or theatre, or a picture scrambler device

be employed [he later came up with Phonevision decoder]

so public can pay for programs. Zenith holds recently

granted CP for low-band TV station but makes no low-

band receivers, McDonald insisting they’d be obsolete in

year or two. In article, he discloses his company is about
to go on air with experimental color, is making color

receivers for its own use.”

Military Electronic Applications Committee is new
name of EIA’s Reliability Committee in reorganization

under chairman L. M. Clement, of Avco, which establishes

3 subcommittees: reliability, Clement, chairman; main-
tainability, Maj. Gen. F. L. Ankenbrandt, RCA, chairman;
value engineering, Rear Adm. R. S. Mandelkoim, Lansdale
Tube (Philco), chairman. Reliability subcommittee is

further broken down into groups on standards & definition,

headed by C. M. Ryerson, RCA, and reliability education,

by Craig Walsh, McGraw-Hill.

Fair Trade Up Again: House Commerce Committee
opens hearings April 29 on Harris Bill (HR-10527) to

provide new Federal price maintenance law (Vol. 14:9-10).

Proponents aim to circumvent court decisions virtually

nullifying fair trade in many states. Congressional action

this year doubtful in view of Senate apathy. Justice Dept,

opposition. Note: Senate Small Business Committee earlier

this year promised review of fair trade situation but so

far has not scheduled hearing.

Philco and Leeds & Northrup join to develop and pro-

duce new electronic digital computer designed primarily

for applications in industrial process control.
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Financial Reports;

SECOND HIGHEST PAID executive in the broadcasting

business is American Broadcasting-Paramount’s pres.

Leonard H. Goldenson, whose 1957 remuneration is dis-

closed as $181,000, including $25,000 expense allowances, in

proxy statement for annual stockholders meeting in New
York’s Astor Hotel, May 20. The industry’s highest sal-

aries are the $300,000 drawn each by CBS’s chairman Wm.
S. Paley and pres. Frank Stanton (Vol. 14:13).

Edward L. Hyman & Sidney M. Markley, AB-PT v.p.’s

& directors, drew $55,000 each last year; Robert H.

O’Brien, ex-financial v.p., now a Loew’s v.p., drew $36,000

up to his resignation as of Aug. 2; John Balaban, director

who died last Aug., drew $30,800.

Report discloses elections of James G. Riddell, pres, of

WXYZ Inc. and newly named exec. v.p. of ABC, and Simon

B. Siegel, new' financial v.p., to board. Mr. & Mrs. Riddell

own 980 shares of AB-PT common (out of 4,149,226 out-

standing) ; Siegel, 3100 shares. Riddell has option to pur-

chase 1500, Siegel 1750, up to March 23, 1963 at $25.18 per

share. Director Robert Hinckley, Washington, v.p., holder

of 1000 shares, also holds options at same price for 1500;

v.p. Sidney M. Markley, holder of 500 shares, holds options

for 2500. Pres. Goldenson exercised option last July 30 to

buy 3000 at $16.63.

Other directors and their stockholdings: Earl E. An-

derson, v.p.-secy., Beech-nut-Life Savers Inc., 1700, also

trustee with Edward Noble of Edward John Noble Foun-

dation which owns 15,740 pfd., 337,304 common; A. H.

Blank, Tri-State Theatre Corp., 1887; John A. Coleman,

partner of Adler, Coleman & Co., investments, 1000; E.

Chester Gersten, Bankers Trust Co., 500; Robert L.

Huffines Jr., Worth Fund Inc., 1000; Walter P. Marshall,

pres, of Western Union, 200; H. Hugh McConnell, v.p..

Metropolitan Life, 100; Mr. Noble, 8949 (plus 225,028

pfd.)
;
Robert B. Wilby, Alabama Theatres Inc., 1018.

Note: AB-PT net operating profit for first quarter

1958 was $1,854,000 (43(1 a share) vs. $1,743,000 (40<f) in

same 1957 quarter; including net capital gains, consoli-

dated earnings were $1,958,000 (45<J) vs. $1,779,000 (41(‘).

Gain was largely attributed to 36% rise in TV billings.

Six more theatres were disposed of in quarter.

Allied Artists will show loss in third fiscal quarter

ended March 31 “well in excess’’ of $172,000 profit in first

6 months (Vol. 14:10), exec. v.p. George D. Burrows told

Wall St. Jomnal this week. He said troubled state of

movie industry (see pp. 1 & 6 and Supplement), makes

company pessimistic about erasing red in full fiscal year,

but loss should be “substantially” less than $1,783,910 re-

ported year earlier. Bright hope: Pai’tnership by Allied’s

subsidiary Interstate TV Corp. with ABC in upcoming

pilot production of The Barbary Coast, along with other

Interstate TV ventures including Adventures of Marco
Polo (in partnership with W. Lee Wilder) and 190 Phineas

T. Fox—Adventurer 4-min. cartoons.

Board of Ampex Corp., Redwood City, Cal., planning

expansion of its videotape operations with ex-CBS Holly-

wood v.p. Howard S. Meighan as partner in new distribu-

tion companies (Vol. 14:13), has voted to split stock 2%-
for-1, making 2,500,000 authorized shares as against

1,000,000 now with 734,265 presently outstanding. Firm’s

fiscal year ends April 30; in last fiscal year it earned

$1,087,000 on sales of $18,737,000.

1*. R. Mallory earnings slid to $434,721 (27c per share)

in Jan.-March quarter from $1,019,406 (G7<‘) year earlier.

Sylvania earnings dropped to $1,167,818 (30«( per

share) on sales of $72,132,543 in first 1958 quarter vs.

$3,069,944 (84^) on $87,549,674 in 1957 period, chairman

& pres. Don G. Mitchell attributing decline largely to

drastic inventory adjustment by TV-radio customers. He
said sales of receiving & picture tubes to other TV & radio

set manufacturers “have been affected far more deeply

than our other lines,” that $140,000,000 increase in de-

fense business will come from recent orders. He foresaw

upturn in electronic component market, gradual increase in

volume in other lines, improved second quarter, third &
fourth quarters comparing favorably with last year, when
Sylvania had record sales (Vol. 14:8).

Communications and electronic equipment companies

ranked among 48 U. S. finns which exceeded $1 billion sales

in 1957, with comparison with 1956, as surveyed by United

Press. Topping whole list is General Motors, just under

$10 billion, next Standard Oil of N. J., just under $8 billion.

Third (000 omitted) is AT&T, $6,313,833 in 1957 vs. $5,-

825,298 in 1956; 7th, GE, $4,335,664 vs. $4,090,016; 14th,

Western Electric, $2,480,614 vs. $2,376,726; 18th, Westing-

house, $2,009,044 vs. $1,525,376; 35th, RCA, $1,170,905 vs.

$1,121,060. In addition, companies on list doing partial

electronics work are: General Dynamics, $1,562,539; North
American Aviation, $1,243,767; United Aircraft, $1,232,-

919; Douglas Aircraft, $1,091,366; IBM, $1,000,432.

Zenith Radio continued its rise in first quarter 1958,

attributing it mainly to civilian goods, in the face of the

industry recession. Sales totaled $42,173,732 vs. $36,658,-

510 for same 1957 period, $37,915,318 for same 1956 period.

Net income for quarter is estimated at $2,036,759, equal to

$4.14 per share on old stock (recently split 2-for-l) and
$2.07 on new vs. $1,650,590, or $3.35 on old stock, $1.67 on
new. Figures were revealed at stockholders’ meeting by
exec. v.p. Hugh Robertson who presided in the absence of

pres. Eugene F. McDonald due to illness. [For report on

record 1957 calendar year sales and earnings, see Vol.

14:12.]

Philco, which scored big 1957 comeback in profits (Vol.

14:9), lost $1,027,000 (28^ per share) on sales of $74,016,-

000 in first 1958 quarter vs. earnings of $905,000 (20^)

on $100,374,000 year earlier. Philco has continued to gain

increased share of consumer products market, said pres.

James M. Skinner Jr., “but this improvement is not ap-

parent in these interim results because the appliance &
TV-radio industries have suffered sharper contraction in

total volume than has been registered by consumer dur-

ables as a group and the economy as a whole.” Inventory

position was called “satisfactory.”

Packard-Bell earned $412,935 (60^ per share) on sales

of $16,918,971 in first fiscal half ended March 31 vs. $403,-

981 (59(*) on $16,360,556 year earlier. Sales of home prod-

ucts div. (black-&-white & color TV, radios, hi-fi equipment,

electx’onic door openers) were down slightly, but new mili-

tary contracts boosted technical products div. sales 27%
over 1957 half, I'eports pres. Robert S. Bell.

Dividends: Zenith, 50(i payable June 30 to stockholders

of record June 12; P. R. Mallory, 35^ June 10 to holders

May 9; Siegler, 20<- June 2 to holders May 15; Whirlpool,

25^ June 10 to holders May 23; Canadian GE, $2 July 2

to holders June 16.

W'ebcor Inc. earnings, which hit record high for hi-fi

maker in 1957 (Vol. 14:11), .slipj>ed to $146,462 (23«1 per

share) in first 1958 quarter from $354,914 (55^) year

earlier.



Newspapers vs. TV-Radio: They’re competitors, all

right—but cooperating and interlocking competitors, in

many cases. That’s conclusion to be drawn from develop-

ments at American Newspaper Publishers Assn, convention

this week in N.Y.

First, there was report by Charles T. Lipscomb Jr.,

pres, of ANPA Bureau of Advertising, that its current

promotion is keynoted “Beat Competition”—the compe-
tition obviously being TV-radio, for, he said, “For every

good radio or TV success story, we have dozens of docu-

mented newspaper success stories . .

.”

Newspaper advertising is the most economical medium
to deliver a message and make a sale, he added, and

noted that broadcasters themselves increased their news-
paper advertising last year by 25.3% to total of

$17,987,000. National advertisers, he said, spent about

$810,000,000 in newspapers, up 2.6% from 1956, according

to Media Records Inc. [They spent $667,000,000 on net-

work TV, $3,67,000,000 on national spot TV, $64,000,000 on

network radio, $204,000,000 on spot radio, according to

preliminary McCann-Erickson figures, TV Factbook No. 26,

p. 27.]

As for interlocking interests, retiring ANPA pres.,

now a director, William Dwight, publisher of Holyoke

(Mass.) Transcript and Northampton Daily Gazette, also

heads WHYN & WHYN-TV, Springfield-Holyoke; new
v.p. Mark Ferree, is exec. v.p. of E. W. Scripps Co., related

to Scripps-Howard stations; secy. Walter J. Blackburn,

pres, of London (Ont.) Free Press, heads CFPL & CFPL-
TV there; treas. J. Hale' Steinman, Lancaster (Pa.) New
Era & Intelligencer-Journal, is one of owners of Steinman
group of stations.

One of 2 new directors is Joyce A. Swan, Minneapolis

Star & Tribune (Cowles stations) . Among other directors

are Irwin Maier, Milwaukee Journal (WTMJ & WTMJ-
TV)

;
Franklin D. Schurz, South Bend Tribune (WSBT &

WSBT-TV; Chesser M. Campbell, Chicago Tribune (WGN
& WGN-TV). [For newspaper ownership of TV stations,

see TV Factbook No. 27, pp. 381-383.]

Note: Blamed on business slump was 8.1% reduction in

newspaper linage first quarter 1958 (8.7% in March)
from same 1957 quarter, as reported this week by Media
Records. All major classifications were down, biggest drop

being 18.8% in automobile advertising, smallest 2.2% in

financial group.
^

Health of TV, despite “anti-TV campaign” by some

elements of the press, was theme of report by TvB pres.

Norman E. Cash to boai’d meeting in Lubbock, Tex. April

24. He noted: (1) Average evening network program

i-eached 11% more homes in 1958 first quarter than in

1957, average daytime program 15% more. (2) Average

30-min. evening network program reached 93.4% of U. S.

TV homes March 1, 1958 vs. 84.1% year ago. .(3) Avei*age

evening hour show moved from 91.5% to 96% of TV homes.

(4) Average viewing is at all-time peak, 6-11 hours daily.

(5) Jan.-Feb. network billings are up 13.7% from year

ago. (6) March spot sales were up about 6%. In contrast.

Cash said, 79 monthly magazines wei'e down 117,000 ad-

vertising lines in March vs. year ago, 25 weekly magazines

down 147,000, bi-weeklies down 3000, business publications

down 3641 pages. Newspapers’ ads, he said, dropped 7.7%
in Jan.-Feb. from same 1957 period.

Latest word on TV spot advertising expenditures in

1957 is released in TvB’s annual report, out this week, in-

cluding expanded list of top 100 spot advertisers (Vol.

14:11), listing of 1287 national & regional spot advertisers

with estimated expenditures over $20,000, table of expendi-

tures by product classification. New list of TvB members
shows 211 stations, 3 networks, 15 reps.
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30 22% Gen Tire .70b 23 -% 19% 167/4 Warn Bros 1.20 19% -t-%
45% 40% Gen. Teleph. 2 45% -hl% 65% 57% Westingb El 2 . 58% —

%

26% 21 HoffmanElec 1 25% -% 77 67% Zenith new 77 -1-2%

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists .. 3 — 37% 30^ Haxeltin 1.40b 34% +%

45 34% Allied Con la _ 38% -% 2% 2 Herold Ra .20 2%
15% 127/« AmElectro _ 137/8 -t-% 4% 3% Int Resist .20 . 4 —

%

10% 8% AsaocArlProd . 9% -% 6% 4% Lear — 5% —
11% 7% AudioUev .U5d 10% -1-1% % % Muon TV %
10% 7% Belocklnst ^t 9% -% 3% 2% .Muter Co. %t 3% -t-%
% % C & C TV 7/16 — 7 5% N.tT Teleblm . 8 -fl
3% 27/« Clarostat .15g 3% +% 1% 1 Nat Union El .. 1% —V4
4% 3 DuMont Lab 4 +% 67/g 2% Norden-Ketay . 27^
4% 2% Dynam Am 3% -% 3% 2% Oxford El .lOr 3%
13% 10 EletcronicCom 11% -% 16 11 Philips El 13% -t-%
7% 6% Electronics Cp 6% -% 8% 6% Servomech .40 8% -t-%
31% 19% FairchCam^g 25% +% 6 3% Skiatron . .... 37/g

247'8 17% General Trans - 22% —

1

4% 3^ Technicolor 4% -i-%
17% 14% Globe Un .80 _ 15% -% 4% 3H Trans-Lux .20g 4
3% 2% Guild Films 3 +% 4% 4% Victorcen Inst 4% —

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Aaked

Advance Ind 1% 2^
.Acrovox 4% 5
Airborne Inst 42% 44
Altec Co. .80 6^ 7%
AMP Inc .50 18% 19%
Ampex 58% 62
Baird Atomic 7% 8%
Cinerama Inc. 1% 1%
Cinerama Prod. 1% 2

Cohu Electronics 8% 8%
Collins “A** .35 11% 13

Collins “B” .35 11% 12%
Cook Elec. .40d 18% 19%
Craig Systems 4% 5

DuMont Bcstg. 7% 8%
Litel'McCullough (5% stk) 24 26

Elec Assoc (stk) - 40 42

Eric Resistor .40b 6 7

Friden Ind. 1 53% 55

Giannini» G. M, 14% 15%
Granco Products .05 1% 1%
Gross Telecasting 1.60 18 19

Hewlett-Packard 24% 25
High Voltage .lOg 32 34
Hycon 4% 5%
Indiana Steel Prod. 1.20a 17% 18

Jerrold 1% 2%
Ling Industries 2% 2%
Leeds & Northrop .60b 24% 26

Bid Asked

Macblett Labs .25g 16% 18
Magna Theatre 1% 2%
Maxson (W. L.) .05 5 5^
Meredith Pub. 1.80a 29% 32
National Co. (4% stk.) 11% 12%
Oak Mfg. 1.40 .. 14 IS
Official Films .10 1% 1%
OR Radio 18 19
Paci6c Mercurv T\^ 5% 5%
Packard-Bell 11% 11%

23 25
Philips Lamp (14% of par) 36% 38
Reeves Soundcraft (stk.) 3 3%
Sprague Electric 1.20 28% 30
Taylor Instrument 1.20 30 32
Tele-Broadra.'^tern 2% 3%
Teleclirome ..30 8% 8%
Telecomputing 4 4%
Teleprompter (stock) 6% 7

Time Inc. 3.75 60% 63
Topp Industries (stock) 9% 9%
Traccrlab 6% 7%
Trav-Ler 1% 1%
United Artists 4% 4%
Varian Associates . 16% 17
debtor .15c 10% 10%

714 8
WJR Goodw’ill Sta. .sod _ 13 13%

Rates of dividends in table are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b .Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in slock during 1957: estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958. plus stock dividend, t Payable in ttock

during 1958, estimated cash value on ex-dividend or ex-diatributioo date, j Liqui-

dating dividend. * No trade
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aN apocryphal story is going

/% the rounds about a potential

^ patron who called a movie thea-

tre to inquire what hour the next

show started. “When can you make
it?” asked the manager. With similar,

less than subtle jocularity, the usually

staid Wall Street Journal opens a

lengthy analysis of the prevalent box
office woes with this gloomy com-
parison: “In the Hollywood movie,

the lovely lass is about to fall off a

cliff when the hero arrives in the

nick of time. The movie industry is . . .

teetering on a cliff, with no certainty

it will be saved.” And with no pre-

tense whatsoever of humor, or for

that matter of accuracy, a recent CBS
program on “Hollywood Around the
World” announced: “Americans sim-
ply do not go to see movies—not
even good ones.”

On the contrary, “Around the World
in Eighty Days” has in only 210 thea-
trical engagements already amassed
box-office receipts of close to 32 mil-
lion dollars. “The Ten Command-
ments” is well on its way to estab-
lishing an alltime record of over 65
million dollars in worldwide film

rentals. Of the nine most popular
pictures ever made, 2dl except “Gone
With the Wind” have been produced
since 1952. Currently, several films

such as “The Bridge on the River
Kwai,” “Peyton Place,” “Sayonara,”
“Old Yeller,” “Raintree County,”
“Don’t Go Near the Water,” and “A
Farewell to Arms" are doing business
that would have been regarded as

sensational in the movies’ most opu-
lent days. Give the public what it

wants—don’t ask me what it is—and
it will not only go to the movies, but
it will do so in unprecedented num-
bers. The former habit of regular
weekly attendance, however, has dis-

appeared with this growing selectivity,

which should not be confused with
growing maturity.

I

Approximately 75 million peo-

ple went to American movie theatres

weekly ten years ago. The commonly
quoted figure of 90 million was a

figment of a mad publicist’s imagi-

nation, which by dint of repetition

became accepted as a fact. Last

year’s attendance averaged 42,220,000

weekly. This constitutes a startling

decline, even taking into considera-
tion the increased admission prices,

but nonetheless is more people than
go to baseball games, listen to con-
certs, or own television sets.

Actually, a greater number of

:
Americans are watching movies to-

day than ever before in the fifty-three

years that have elapsed since the first

nickelodeon took in its first nickel.

Unfortunately for the exhibitors and
the producers, who still depend on
theatre grosses for their groceries,

not to mention their Mercedes’, swim-
ming pools, and other necessities of

Hollywood life, the majority of film

patrons are watching them while com-
fortably and inexpensively seated in

their living rooms, rather than less

comfortably and more expensively in
theatre auditoriums. Sindlinger and
Company, the leading authority on
motion picture statistics, estimate that
“the public is spending four times
as many hours looking at old movies
on television as it is in attending new
ones in theatres.”

C^ONFRON’TED by such pessimistic
tidings from so reliable a source, it is

scarcely surprising that a large per-
centage of the public is under the

j

impression that Video is about to

I
liquidate the motion picture theatre
and, possibly, the entire motion-pic-
ture industry. Personally, I do not
think anything of this nature is going
to happen. The next three years may

j

well require that stiff Anglo-Saxon

j

upper lip, to which the movies have so
I
often paid tribute and so rarely dis-

I
played. Out of the ordeal, however, of

fire and firing, the closing of theatres

no longer necessary and of distribution

offices (referred to in the industry as

exchanges) that never were neces-
sary; out of mergers, liquidations, and
studios reduced in size and number,
there will emerge a possibly less prof-
itable, but surely healthier, saner,

better organized film business than
we have ever previously known.

’Thanks to a survey prepared by the

Opinion Research Corporation for the
Motion Picture Association of Amer-
ica on the size and character of the

movie audience, a prophet can rely

less on intuition and more on informa-
tion on this matter. The motion-
picture audience is overwhelmingly
a youthful one. Seventy-two per
cent of the admissions during the

survey week were people under
thirty years of age; 52 per cent

were imder twenty. FYequent movie-
going is concentrated in a compara-
tively minute segment of the popula-
tion. Those who attend theatres once
a week, or oftener, constitute only
15 per cent of the public. Possibly

the most serious problem today con-
fronting picture-makers is whether
they will follow the course of least

resistance, and seek primarily to re-

tain and increase their hold on this

small and largely immature group;

or whether they will seek to broaden
their appeal to a larger and more
demanding segment of the public. In
other words, will we have more pic-

tures like “Baby Face Nelson” and
“Jailhouse Rock” or like “Twelve
Angry Men” and “Time Limit”?

In deciding whether to go to the

movies, people are more influenced

by the story than by the cast. Forty-
five per cent ask: “What is the pic-

ture about?”; 18 per cent, “Who is

in it?” and 20 per cent regard these

two elements as equally important.

Preferences for single and double
features are evenly divided: 50 per
cent of the public want one feature
with short subjects; 49 per cent want



two regular length features. Fifty-

four p>er cent of the public report

that their attendance at movies has
declined in recent years; 34 per cent

go about as often as formerly, and
only 8 per cent attend more fre-

quently. Of the 54 per cent who go
less frequently, 22 per cent ascribe

this to television; only 4 per cent

complained of the cost, and only 3

per cent complained that “movies are

not as good as they used to be.”

Ten years ago, when the first faint

rumbles of television began to dis-

turb the air waves of the nation,

movie magnates and minions alike

pontificated that the American folk

were gregarious by nature. They
would never, never stay home for

their entertainment. Ma wanted to

get out of the house, to see and be
seen. Pa needed company to really

enjoy a belly laugh. Junior wished
to hold hands with his girl friend

in a darkened balcony, surrounded
by his fellows, and not by an unsym-
pathetic older generation. This lack

of faith in the omnipotence of Home
was as inaccurate as it was impa-
triotic. In a comparatively brief period

of time, 41,500,000 TV sets have been
installed, and the housetops of the

land disfigured with antennae, sym-
bolic of the dawn of a new day—or

at least of a new night. One televi-

sion producer alone—Desilu—par-

tially owned by Lucille Ball, pur-

chased the two RKO studios, where
once she had worked, and in 1957

produced more film footage than all

of the five major motion-picture com-
panies combined. Revue, an MCA sub-

sidiary, has an annual production

budget of $70,000,000. Republic Studio

is now a hive of Video activity, turn-

ing out television subjects in greater

quantity, and not much worse qual-

ity, than the fifty-two it formerly

produced annually for theatrical

showing.

It would be oversimplification to

hold television wholly responsible for

the decline in theatre attendance. The
Opinion Research Survey, conducted
during the summer of 1957, ascribes

to TV a decrease of approximately

20 million theatre patrons weekly.

What has happened to the other 30

million, who might be expected with

an increased population and imprece-

dented national prosperity to be going

to the movies? Parking fees, baby-
sitters, obsolescent theatres are im-
doubtedly partially responsible for

this lost audience. In addition, the

current do-it-yourself movement

—

whether it consists of sailing a boat,

building a hi-fi set, or painting a

house—is imdoubtedly a healthy so-

cial manifestation, but a very im-

healthy one for motion-picture ex-

hibitors.

But what really rocked, if it did

not wreck the industry was the de-

cisive victory of the Government in

its anti-trust suit against the major

companies. Movie-makers and exhi-

bitors might have adjusted themselves

to the consent decrees imposed by

a triumphant Department of Justice

on the prostrate tycoons, but not at

the same time as they were meeting

the first brunt of the Video onslaught.

These twin disasters reacted upon

each other in a manner reminiscent

of the remark of the old lady who
said: “It’s too bad the 1929 Depres-

sion and imemployment both had to

take place simultaneously.”

Under the terms of the decrees,

the major companies were compelled

to divest themselves of their theatre

holdings just when the theatres, big

and small, circuit and independent,

most urgently required their support.

No longer were the producers under

any economic obligation (and few

producers worry unduly about moral

obligations any more than exhibitors

would have worried had the situation

been reversed) to protect the cus-

tomers with whom they had done

business for fifty years; nor were

they under pressure because of their

investment in a limited number of

theatres to furnish a continuous flow

of product to all theatres. As a con-

sequence, the number of pictures re-

leased by the major companies col-

lapsed from 654 in 1951 to 378 in 1957,

an inadequate supply of film to main-

tain competitive houses with two or

three changes of program weekly.

Simultaneously, the decrees abol-

ished block booking, long a bugaboo

of blockheaded reformers who were

imder the impression that, once pic-

tures ceased to be sold in groups,

the tawdry and trashy ones would

automatically be eliminated. Nothing

of the sort happened, as the titles

of a few of the more successful Bs

released in 1957 indicate: “Love

Sl&ves of the Amazon,” “I Was a

Teenage Werewolf,” “Nude Invaders,”

“The Viking Woman vs. The Sea Ser-

pent,” “Attack of the Crab Monsters,”

“The Curse of Frankenstein.”

Once block booking was elimi-

nated, the emphasis turned to a differ-

ent kind of block—the blockbusters.

The industry concentrated its atten-

tion not on the intensely risky, but

essential task of developing new
writers, directors, and stars, but on

buying successful books and plays,

and reinforcing their box office appeal

with celebrated names, regardless of

the ravages of time and temperament.

Inevitably, the price of stories, dramzis,

and top performers vaulted to Sput-
nik heights. This created the anoma-

• lous situation of a business whose
:
production costs were increasing 50

j

per cent, whUe its receipts were de-
I dining close to the same degree.

I

I

UNDER our existing tax laws, how-
ever, the added remuneration paid

to members of the talent guilds did

not linger long in their bank accounts.

They scarcely needed their agents or

analysts to suggest that the loophole

of capital gains made it expedient

for them to cease to be wage slaves

and to become entrepreneurs. As a

consequence, in 1957 only 116 pictures

were made by the major studios, as

compared with 260 independently pro-

duced. Bing Crosby, Burt Lancaster,

John Wayne, Gregory Peck are today
not so much glamorous personalities

as incorporated institutions. One of

them—Frank Sinatra—reputedly
croons an annual $4,000,000 lullaby

from his various entertainment en-
terprises.

Based on the great tradition of the

pioneer independents—Goldwyn, Selz-

nick, and Disney—a great deal of

wishful thinking has been written

about the advantages of independent
production: its artistic freedom; its

maturity; its courage to film contro-

versial and experimental subjects.

One might ask: What independents
have had the hardihood to make films

like Twentieth Century’s “Grapes of

Wrath,” Warner’s “Life of Emile Zola,”

Metro’s “Fury,” Paramount’s “Lost
Weekend,” or Columbia’s “From Here
to Eternity”?

Actually, the present crop of in-

dependents, with few exceptions, have
never cut the umbilical cord that

binds them to the major companies.

They are dependent upon their for-

mer employers for financing and dis-

tribution. Before a camera can roll,

their stories, casts, directors, and
budgets must be approved by studio

or home-office executives—frequently

the same men who for many years

have been making similar decisions,

i

some right, some wrong, as to how
j
to invest their companies’ money.
Moreover, from an industry point

of view, independent production has

one insuperable handicap. With a few
exceptions like Hecht-Hill-Lancaster,

i who have grown to something ap-

I

preaching major company proportions,

1
with plans for spending $25,000,000

on their productions in 1958, inde-

pendents cannot indulge in long-range

planning. An immediate profit, rather

than future welfare, is imperative for

!

their continued existence. The type

I

of starbuilding which marked Metro

2



and Paramount in their halcyon days,

with scouts scouring the countryside

for promising youngsters, followed by
years of careful training, casting, suit-

able story selection, and continuous
rather than intermittent publicity, has
almost disappeared from the West
Coast. The number of glamorous new
film luminaries uncovered since the

rise of the independent system is

comparatively small, and partially

responsible for the industry’s present

travail.

The yoimger generation is justifia-

bly an angry one when elderly (at

least, in their eyes) gentlemen, such
as Gary Cooper or Clark Gable, are
cast in the roles of irresistible young
lovers. Among last year’s most re-

soimding flops were costly, promising
productions such as: “Spirit of St.

Louis,” with Jimmy Stewart; “Love
in the Afternoon,” with Gary Cooper
and Audrey Hepburn; “The Pride and
the Passion,” with Cary Grant, Frank
Sinatra, and Sophia Loren; “Design-
ing Woman,” with Gregory Peck and
Lauren Bacall; “Desk Set,” with
Spencer Tracy and Katharine Hep-
bum. On the other hand, popular
yoimg men of limited talents, fresh

from radio and television, like Elvis

Presley and Pat Boone, scored strik-

ing successes in insignificant minor
pictures.

With moimting expenses and de-
clining receipts, the bankers who now
dictate the fiscal (and some of the

production) policies of the leading

companies were faced with the alter-

natives of cutting or entirely eliminat-

ing dividends, or selling or renting

their old negatives to TV. With little

hesitation, they proceeded to cut the

throats of their ancient customers, not

to mention their own, by disposing

of over 8,000 features of pre-1948 vin-

tage. These are now being given away
nightly in a bowdlerized form, cut to

conform to the time limitations of

Video, and interspersed at regular
intervals with the advertising spiels

of their sponsors. For those of us
who happen to be deeply attached
to the cinematic masterpieces of the
past, what has occurred is equiva-
lent to slashing the Mona Lisa, while
annoimcing that her enigmatic smile
is due to her failure to use the cor-
rect dentifrice.

The blighting effect on the theatres
of the TV showing of old movies be-
came immediately apparent when, in

the second half ot 1957, the treasures
of the past were first released on the
air. Movie attendance, which had been
creeping upward approximately 5 per
cent from the previous year, plum-
meted close to 18 per cent. “If,” pre-
dicts Sindlinger, “the national level

of theatre receipts for the next nine

months follows the trend of the past

six months, it would mean that the

theatres will have a $200 million an-

nual loss in net gross, and production

will have an annual loss of $73 mil-

lion in film rental.”

The situation, however, is even
more precarious than these figures

indicate. At least 2,500 negatives made
since 1948 still remain unsold. Re-
assuring statements from the presi-

dents of the major film compa-
nies denying that they have any
present intent of disposing of these

properties are accepted in the indus-

try with the mingled satisfaction and
skepticism that customarily greets the

official utterances of business and
political potentates. Tom Pryor, The
New York Times’s West Coast cor-

respondent, reports that “No one
seriously believes the post-1948 pic-

tures will not ultimately be playing

the living-room circuit.” Joe Hyams,
the New York Herald-Tribune’s more
trustful representative, headlines his

front-page story “Hollywood Won’t
Sell Post-48 Films to TV.” You pay
your five cents to your newsdealer

and you take your choice.

If the Marines land in time, they

will consist of actors, authors, and
directors who have reserved the rights

to strike if they are not consulted be-

fore these additional negatives are

sold down the TV river. The screen

directors are demanding 25 per cent

of their original salaries on any fu-

ture sales, and their fellow-artists

are not going to be bashful in pre-

senting their claims. In other words,

the cut may not be large enough to

satisfy anybody, and the salvation of

the industry may rest upon its cupid-

ity rather than its sagacity. On the

basis of forty years of business ex-

perience, I would not be inclined to

sell cupidity short.

Over the heads of the embattled

exhibitors hangs another Damoclean
sword—toll-TV. This is an ingenious,

electronic device by which pictures

can be sent over the air-waves in a

distorted form, and only made intel-

ligible by the use of a home decoder.

Much as I should like to join in the

current Donnybrook Fair concerning

the questionable advantages and the

unquestionable dangers of pay-TV,
this is a piece in which I should hold

my peace. Suffice it to say that its

.adversaries are apparently so con-
vinced that the public will rush to

pay for what it now receives gratis

that they are moving Heaven and
earth (as represented in Congress)
to prevent the tests authorized by
the FCC. Its proponents, on the other

hand, are so dubious of its merits.

outside of a substantial financial re-

turn to themselves, that they pretend

it will ban commercial advertising

and raise the cultural level of TV
programming, both highly desirable

objectives which there is not the

slightest evidence that toU-TV could

or cares to achieve.

The early advent of toll-TV, how-
ever, does not appear imminent. As
Jack Gould of The New York Times

points out: “There are enough prob-

lems, social, legal, technical, and

economic, to keep the idea tied up
for years.”

To avoid these interminable delays,

it has been proposed that films be

carried by cable from a central loca-

tion onto the home screen. This would
require no approval from anyone, ex-

cept the local authorities, and would

have the substantial advantage over

air transmission that it would not,

even temporarily, pre-empt existing

channels. An experiment in the use

of wired TV has been conducted since

last September in Bartlesville, Okla-

homa. According to Senator William

Langer of North Dakota, a staunch

opponent of pay-TV in any form, a

postal card survey conducted by him
indicates a majority of ten to one in

Bartlesville against the project.

The plight of the movie theatres,

even if they escape the Scylla of

post-1948 films on TV and the Cha-
rybdis of toll-TV, does not greatly

concern the picture-going public, ex-

cept as it affects the nature of future

films and the conditions under which
they will be displayed. The industry

has discovered that, with the excep-

tion of gimmick films, fashioned for

undemanding addicts of rock ’n’ roll,

science fiction, or horror, it can only

successfully compete with TV through

the magnitude of its screens, the cost-

liness and care of its productions,

and its unrivalled capacity to repro-

duce the supreme achievements of

God and man.
The incredible success of pictures

such as “The Ten Commandments,”
which cost $13,000,000 to produce, and
“Aroimd the World in Eighty Days”
is stimulating the production of more
such pictures, far beyond the financial

or physical potentialities of television.

A hard-pressed M-G-M management,
for example, is planning to gamble
what remains of its once heavy bank-
roll on “Ben Hur.” These super block-

busters, including “The Bridge on
the River Kwai,” are shown at high

admission prices, with reserved seats,

and only one or two shows a day.

Less colossal colossals, such for in-

stance as “Farewell to Arms” or

“Raintree County,” are now charging
admission prices ranging up to $2.50.
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They retain the ancient industry de-
vice of continuous showing, while

discarding the equally hallowed tra-

dition of exclusive first-runs in the

big downtown theatres. These obso-

lete de luxe palaces were carefully

located by myopic men—myself in-

cluded—where the traffic was thickest

thirty years ago. Now, paralyzed by
the growth of that traffic to unantici-

pated proportions, they have become
white elephants.

As a consequence, picture distribu-

tors are beginning to ponder the ex-
ample set by the department stores

and discount houses in their invasion

of the suburbs. In the New York area,

for instance, important films of the

future will, I am convinced, hold their

premieres' simultaneously in key
theatres in all of the five boroughs,

as well as in Newark, Westchester,

and Long Island; and the same pro-

cedure will be followed in metropoli-

tan centers all over the country.

In smaller communities first runs are

already being played “day-and-date”
between the old four-walled theatre

on Main Street and the new outlying

“drive-ins.” Of these there are now
4,397 in the United States and the

number continues to increase. They
are no longer what Variety once called

“passion pits with pix” but highly

respectable family institutions doing a

rushing business in hot dogs, pop,

and pizza-pie. According to the Opin-
ion Research Survey, 72 per cent of

the public have been to a drive-in,

32 per cent of them prefer a “hard-

top” theatre, 30 per cent the drive-in,

and 10 per cent have no preference.

The pattern of saturation first-run

showings will not apply to the pic-

tures produced on specialized wide
screen processes, such as Todd-AO
and Cinerama. The number of such
semi-third-dimensional films will
mount, and they will be shown in

an increasing number of theatres,

equipped exclusively for their proper
projection, as well as for stereophonic

soxmd, now sadly neglected in most
theatres and unavailable on the home
TV set. Todd-AO has “South Pa-
cific” ready for release, and is ne-
gotiating with Sam Goldwyn for his

forthcoming production of “Porgy and
Bess.” Cinerama will reluctantly dis-

card its hitherto successful policy of

gigantic travelogues and move into

the field of fiction films. And there
are other exciting new processes, like

Cinemiracle, shortly to be unveiled.

Another form of specialized theatre

which continues to flourish in the

face of declining business is the so-

called art house. Once disparagingly

referred to as “sure-seaters,” they

now have long waiting queues when
they play such less than artistic of-

ferings as “And God Created Woman”
(unle.ss Brigitte Bardot is regarded
as a work of art). Even, however,
when they confine themselves to less

aphrodisiac fare, with distinguished

importations like “La Strada” or

“Gervaise,” they appeal to substantial

audiences. Occasionally, American
pictures such as “Lili” or “Lust

for Life” are booked into these

theatres and demonstrate that Hol-
lywood, when it cares to do so, can

hold its own with France, Italy, or

Japan on their own grounds. Unfor-
tunately, there are no indications on
the horizon of many pictures of this

nature. United Artists, which financed

and distributed the two best low-
budget films of recent years, “Marty”
and “Twelve Angry Men,” evidences

little interest at present in similar

projects. There’s more gold in them
thar blockbuster hills!

In 1930 there were 23,000 theatres

in the United States. Today there re-

main 17,809, including the drive-ins,

of which 6,000 are reportedly losing

money. Unless conditions improve

substantially, few of these marginal

houses can hope to survive. If busi-

ness grows worse, the fatalities will

extend into a second group of ap-

proximately 8,000 theatres, which

are now making a limited return

on their investment. Some may
regard these closings unconcernedly

as the inexorable working of economic

laws. To those of us, however, who
are acquainted with the old showmen
who have invested their lifetime sav-

ings and their years of experience in

brick and mortar, each such situation

represents a heartbreaking personal

tragedy.

Regardless of the number of theatre

closings, it is evident that existing

conditions no longer warrant (if they

ever did) the nationwide system of

thirty-two exchanges maintained by

each of the remaining seven major

companies. Already, sales offices in

some cities are being abandoned, and

in ‘ others, consolidated shipping and

receiving offices are being established.

Even more urgent than the curtail-

ment in distribution facilities is the

streamlining that will have to be ef-

fected in production. The days of the

huge studios covering hundreds of

acres, with thousands of high-salaried

employees, are numbered. It costs

'Twentieth Century-Fox, for example,

approximately $1,000 a day just to

operate the cars and trucks which
transport people and properties around

the lot. One hundred and seventy-six

acres of the studios are about to

be set aside to be converted into

a dream city, with a modem busi-

ness center, skyscrapers, apartment
houses, and a 4,000 seat auditorium.

The company will still not be hard-

up for space; it has a 2,300-acre

ranch in Malibu. Universal is con-

sidering, it is said, a $35,000,000 offer

to sell Universal City for a housing

development. Rumors are in circula-

tion of a possible consolidation of the

Metro and Warner lots, and the sub-
sequent disposal of their surplus prop-
erties. Even if this deal is not

consummated, some similar combina-
tions are inevitable.

The pretentious film factories of the

fat 1940s are no longer suitable for

the needs of the slim 1950s. Only half

as many pictures are being produced
as formerly, and of these a substan-

tial percentage are being made abroad.

Already fifty-two pictures are sched-
uled for foreign production in 1958,

and there will be more. The sun never
sets on American cameras, frequently

handled by an Englishman, with a

Hungarian producer, a German direc-

tor, a French author, and a cast

consisting of a dozen different nation-

alities. Foreign productions were orig-

inally designed to convert blocked
funds, representing the earnings of

American pictures abroad, into good
American dollars. They met with \m-
anticipated success. Audiences en-
joyed their authenticity and their

exotic backgrounds, actors liked to

travel, producers valued their lower
labor costs. Aside from these con-
siderations, foreign film production is

bound to remain an important element
in an industry which today realizes

some 50 per cent of its income outside

of the domestic market.
It is possible that even the econo-

mies outlined will stUl not be ade-
quate to salvage some of the more
vulnerable producers. At Loew’s, long

the top dog, or rather lion, of the in-

dustry, a desperate race is being nm
by its energetic new president to re-

vitalize his disorganized empire before

the bankers insist on liquidation, new
management, or a merger—maybe
with the rejuvenated United Artists

which, unhampered by a studio or

heavy contractual obligations, is run-

ning rings around its less agile rivals.

Other mergers are also imder con-

sideration. By 1962 there will not only

be fewer studios, fewer exchanges,

and fewer theatres, but also fewer

major picture-making companies.

There will also be fewer pictures.

Some of them, as in the past, will be

good, some will be bad. The percent-

age of good to bad should serve as a

reasonably clear reflection of the con-

flicting forces in American life.

4
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SUMMARY-INDEX OF THE WEEK'S NEWS— May 3, 1958
SUCCESSFUL NAB CONVENTION concentrates on major LOVE THAT RADIO, especially network radio, is theme of

issues—highlighted by enthusiasm over video tape, AMs who hear glowing NAB report from NBC's Matt

radio upsurge, FCC assurances, etc. (p. 1). Culligan (p. 7).

VIDEO TAPE FREEING TV from dependence on film. Net-

works using recorders for time zone repeats. Results

excellent, (pp. 2 & 6).

BARTLEY RENOMINATED TO FCC, unharmed by House
subcommittee investigation, no confirmation trouble

expected. Cross nomination awaits action (p. 3).

FRONTAL ATTACK ON CATV launched with formation of

station group. Western leaders at work on FCC, Con-

gress, NAB, networks. Senate hearings set (pp. 4 & 9).

OPTION TIME & MUST-BUY still illegal. Asst. Attorney

General Hansen asserts after IV2 years' investigation.

FCC may or may not consider anti-trust angles (p. 4).

BROADCAST EDITORIALS urged by FCC Chairman Doer-

fer at NAB convention. Stresses "fairness" as antidote

to some newspapers' policies (pp. 5 & 8).

INSPIRING SPEECHES AT NAB convention urge broad-

casters be mindful of space age obligations, support

public service programs (p. 6).

ALLOCATIONS-UHF major FCC concern— “something

must be done." Broadcasters ask about program

promises, renewals, AM application processing (p. 10).

ACADEMIC DISTINCTIONS mark coming of age of TV
& radio. Many leaders hold honorary degrees, more

to be bestowed soon. Some trustees and Ph.D.'s (p. 12).

COLOR TV NEEDS SUPPORT from set makers, networks,

broadcasters report at NAB convention. More color

programs urged (p. 14).

Manufacturing-Distribution

FM STEREO BROADCASTS sparked by NAB convention

talk, development of new equipment, prospect of

stereo phono boom this fall (p. 15).

EXCISE TAX CUT now seems possible if industry groups

join in anti-recession move (p. 16).

FEDERAL FAIR TRADE LAW supported in House hearings

by GE, which dropped price-maintenance after court

attacks on state laws (p. 16).

NAB MAIN TENTS AND SIDE SHOWS: You name the subject — and we'll warrant that you
would find it somewhere on this week's NAB convention agenda. But the multi-ringed
circus into which this annual conclave has evolved — "the convention on a bicycle,"
as Variety so aptly characterized the awkward situation in Los Angeles wherein dele-
gates had to scurry between one hotel and another, or one assembly hall and another,
and had to make choices of so many concurrent business and social events — obvi-
ously needs some sort of overhaul.

Simple fact is these NAB conventions are getting too big , too sprawling, too
unwieldy, for the members' own good. This was more evident than ever this year,
even though registrations dropped to something under 2000, of which 360 were for the
separate engineering conference. Last year's total was 2358. There were, of
course, almost as many more non-registered exhibitors, local citizenry, hangers-on.

There's no gainsaying, though , that it was by and large a successful meeting,
despite the absence of so many who felt the distance and cost were just too great or
who were just plain disinterested. It was well organized, despite countless con-
flicts of meetings and entertainments, and the sessions were generally well con-
ducted and certainly worthwhile. Some old-time and should-be leaders were absent,
but many more were on hand — and the big operators were far from ascendancy. It
remains to be seen whether the new taboo on film folk as delegates and exhibitors,
deeply and loudly resented, will stick for next year.
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According to their specialties , your ubiquitous trade press will detail the
manifold facets of the convention. As a digest, we've picked and chosen what we

regard most important subjects for treatment by our staff. In our book, the more
significant matters were these:

(A) The striking evidences of videotape’s coming of age , including color
tape, with its vast implications (see below). And exciting development of automation
techniques in TV-radio station operation.

(B) The heightened spirit of radio operators , both station and network, as

they reported a happy upsurge in business (p. 7). But it cannot be overlooked that

easily half of this year's station-network attendance came from the 536 TV stations
on the air, even considering that the uhf people were few and far between.

(C) The assurances from FCC members , in their panel remarks, that they mean
to do right by the industry, want to help it grow & prosper — this despite actions
and delays that sometimes would seem to belie such policy. They promised to attack
the perpetual problems of allocations, to speed up application processing, to reduce
silly paper work in connection with program requirements, etc., etc. (p. 10).

(D) The exhortation to editorialize on the air , the promise that there will
be no reprisals now or "even in 1968" by succeeding Commissions — theme of main
address and later panel remarks by FCC chairman John Doerfer (p. 5). This, at very
time FCC is calling networks and stations to account for editorializing on pay-TV.

(E) The war against community antenna services which certain smaller vhf

operators, who claim they're being hurt badly, have declared and the prospect that
this may be one -of TV's and FCC's causes celebres in immediate future (p. 4).

(F) The surprising absence of pay-TV discussion , rank and file apparently
satisfied, rightly or wrongly, that the issue has been resolved by Congress, at

least for the time being (p. 10).

(G) The apparent disinterest of rank & file in Washington problems, prevail-
ing attitude continuing to be "let the networks worry about that." That the net-
works are worrying plenty about the latest Justice Dept, aspects of Barrow study
hearing (p. 4) is quite apparent despite extraordinary and spontaneous support from
respective affiliates they're all enjoying.

(H) The high-level speeches of CBS's Dr. Frank Stanton, keynote award win-
ner, and McCann-Erickson pres. Marion Harper Jr. (p. 6), which lent a lofty tone to

the proceedings, in marked contrast with the noisy promotions and extensive partying
in hospitality suites and night spots.

(I) The heartwarming, spontaneous ovation accorded veteran FCC Comr. Rosel
H. Hyde and enthusiasm over news of Comr. Bartley's renomination (p. 3). Also
the fine tributes paid by the broadcast pioneers to movie-radio pioneer Cecil B.

DeMille and by the engineering conference to the venerable Dr. Lee de Forest.

THE TAPE AGE-TELECASTING REVOLUTION: TV's greatest technological development since
the picture tube itself — video tape recording — this week began fulfilling early
promise in hour-by-hour, day-by-day operation — wiping out Daylight Saving Time

differentials in Standard Time zones. It's now clear this is only the beginning —
that in sight now is goal of almost complete independence from motion picture film.

Indeed, it's easy to visualize the feature film industry eventually leaning on video
tape for quick production because rushes can be seen in a matter of minutes.

In 2 short years since first TV tape demonstrations at the 1956 Chicago NARTB
convention, video recording equipment has become a practicable working tool for the

broadcasters. In less than 2 more years, it will be a necessity.

What tape can do for stations — now — has been treated in our past reports.

Now, networks and tape-equipped stations testify enthusiastically to its value. At

this week's NAB convention in Los Angeles, where video tape stole spotlight third

year in a row, the true dimensions of its fabulous promises and potentials became

even more apparent.
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Vast new storehouse of programming material for local stations, to upgrade
programming and help replace dwindling supply of feature film, is now on horizon —
the possibility of syndicated tapes. TV film producers and distributors are eyeing

tape developments closely, but keeping their mouths shut. Yet, they know revolution
is on. The main unanswered question is; How soon?

Need for large quantities of new programming was hinted at — unwittingly or

not — by NTA pres. Oliver A. Unger, when he told NAB film panel that TV has dissi-

pated feature film supplies "like a drunken sailor" and warned that availability of

new features must decline from now on, that even the 2831 features produced from
1948 through 1957 "would be consumed in short order" if stations use them up at the

same rate they did 8-9000 pre-1948 films already in distribution. He also warned
that post-1948 features, because of participation of talent guilds, would be priced
far higher than earlier movies.

Producing features on tape especially for TV would be an enormously expensive
venture and probably won't be essayed to any great extent in foreseeable future.

But tape's big syndication value will be this: Nothing on live TV ever need
be lost again. At no extra expense — except talent fees — all live network shows

may be preserved for future reruns or syndication. Productions which originated on

Playhouse 90 or Kraft TV may someday largely replace feature film in station time.

Comedy shows, musicals, spectaculars need not be lost after one performance, may be

played again and again with live quality.

When most or all outlets are tape-equipped , it's not outlandish to suppose
that first-run syndication properties will be offered on tape. It's also sensible
guess that network lines — during off hours — may someday be used to "deliver"
taped programming to stations, the local outlet making duplicates off network feed.

For live-quality commercials , implications are obvious. In fact, 2 companies
already are prepared to tape commercials for advertisers.

[For other reports on tape revolution, see p. 6.]

COMMISSION'S BOB BARTLEY RIDES AGAIN: The highly respected Comr. Robert T. Bartley ,

who has survived both the multiple joys and occasional discomforts of being House
Speaker Sam Rayburn's nephew, is in line for another 7 years on FCC as result of
renomination by President Eisenhower this week.

White House's announcement was graciously timed , coming when Bartley was
attending NAB convention in Los Angeles — for his term doesn't expire until end of
June. It's expected Senate Commerce Committee will endorse him solidly.

Some segments of industry have been irked at times by the Texas Democrat,
because he has constantly worried about multiple, absentee and newspaper ownership.
But he's been open about it and he hasn't been blindly rigid about it.

There had been fears that Bartley might be hurt when Bernard Schwartz, the
ousted counsel of House subcommittee, then headed by Rep. Moulder (D-Mo.), leaked
blanket charges of misconduct against commissioners. In due time, however, Bartley
came out smelling like a rose of Texas.

One of Bartley's strongest suits is ability to utilize a competent staff.
Legal asst. Max Paglin and engineering asst. Horace Slone are among ablest men at
Commission. And, incidentally, Bartley has an uncanny knack of corralling some of
the most attractive secretaries in town.

Bartley is 46, was appointed to Commission in 1952 . His background is busi-
ness administration (Southern Methodist U). He was on FCC staff 1934-38, served as
SEC securities analyst before joining Yankee Network where he became a v.p., later
worked for NAB, then on Rayburn's staff, before FCC appointment.

Confirmation of another Democrat. State Dept, official John S. Cross, still
hangs fire (Vol. 14:10-11, 17) — since Senate Commerce Committee hasn't yet weighed
his nomination. It will come up May 14 unless Chairman Magruson (D-Wash.

)
calls a

special meeting earlier. Approval is expected.
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FIERCE STATION vs. CATV INFIGHTING: Looks like a declaration of war on comnrunity an-
tenna systems by small-town telecasters. Group of latter, whose lobby strength is

greater than their apparent size, met during NAB convention this week, formed or-
ganization dedicated to putting crimp in CATV's cables.

Stations were really working hard , buttonholing commissioners at convention,
contacting Congressmen, pleading with networks and film producers to fight property
rights issue, etc. Current frenzy of action was precipitated by shutdown of KGEZ-TV,
Kalispell, Mont, on grounds it can't compete with local CATV system, and petition by
KLTV, Tyler, Tex. that it's being squeezed out by local system (Vol. 14:17). Sta-
tions warn that xinless FCC acts "some of us will have to turn our licenses in."

Newly formed group has taken temporary name of "Committee for Preservation of

Free Hometown TV," with organizing committee headed by Wm. C. Grove, KFBC-TV, Chey-
enne, Wyo., and including Ed Craney, KXLF-TV, Butte; Marshall Pengra, KLTV, Tyler,

Tex. Craney in particular is no slouch at lobbying. He was the man who, when Sen.

Wheeler (D-Mont.) headed Senate Commerce Committee, got Senate to pass resolution
blocking radio stations from increasing power beyond 50-kw.*!{!**

Chairman Magnuson (D-Wash . ) of Senate Commerce Committee appears to have
given group an attentive ear, for he has scheduled May 27-30 hearings on "general
question of TV channel allocations," including "adequate TV service to small and
isolated communities and the use of community antennas, satellite stations, etc."
He has recalled as special counsel Kenneth Cox, Seattle attorney who handled previ-
ous allocations hearings.

Community antenna operators aren't without resources , either. Their leaders
are well aware of problems, have sailed into fight. Like their opponents, they also
cornered Comr. Hyde in Los Angeles, gave him their side of story. Minority stock-
holders of KGEZ-TV, who operate town's CATV system, assured him they really mean
to put station back on air if given chance (Vol. 14:17). They were aided by sev-
eral broadcasters who also operate CATV systems.

[For further details on station-CATV struggle, see p. 9.]

JUSTICE DEPT. HOT ON OPTION TINE & MUST-BUY: Role of Justice Dept , in FCC's network
hearings is worth very close scrutiny for simple reason that Asst. Attorney General
Victor Heinsen is convinced that option time and must-buy are illegal. He said this

IVz years ago in testimony before Congressional Committees — and this week, after
staff had studied matter for the intervening period, he reiterated that conviction
to us, flatly. His network investigation is still going on.

Justice Dept.'s views are no secret to FCC . Just last week, 5 Commission
members (all save Hyde & Lee) met with Justice officials for exchange of legal views
— first time commissioners themselves have been in on the inter-agency discussions.

Justice's stand poses host of questions . FCC can accept its opinion, outlaw
option time and must-buy at end of current hearings. Or, it can disagree, and hold
that practices are necessary in public interest. Or, it may hold the practices are
illegal but needed, ask Congress to create exemption by new law. Or, it can hold
they're legal but not in public interest. Or, it can seek legal compromise.

Suppose Commission declares anti-trust matters aren't its concern , in effect
telling Justice; "Sue, if you think you should." Many observers assiime Justice
would go to court — in light of Hansen's views. And some lawyers think Justice
would be out for real blood, divestiture of stations and the like.

Then there's possibility of compromise (Vol. 14:15). This presumes FCC
could come up with formula which would placate Justice. It's recalled that Justice
in 1943 dismissed suit against networks after FCC adopted present network regula-
tions. Prior to then, networks had unlimited option time — and Justice was satis-
fied to see option cut to present level. Now, speculation goes. Justice may be mol-
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lified with another slice. It's impossible to tell what Justice will do. Hansen

feels strongly about it; so does his asst. Robert Bicks, an active man eager to

make trust-busting reputation. But will Attorney General Rogers go along?

At least one strong camp in FCC isn't inclined to let Justice's opinions

divert attention from overall public interest considerations. But Justice isn't

being ignored. Recent Supreme Court decision. Northern Pacific Railway Co. v. U.S.,

March 10, is held by attorneys of KTTV, Los Angeles, to be proof that option time

and must-buy are illegal per se — as prohibited "tying" arrangements, a la outlawed

block-booking in Paramount Picture case. KTTV attorneys argue that latest decision

knocks props out of networks' reliance on Supreme Court's decision in Times-Picayune
Pub. Co. V. U.S., of 1953. Northern Pacific case is getting mighty close study

nowadays by FCC lawyers and attorneys for parties in network hearing.

As if networks didn't have enough on their minds . Sen. Magnuson (D-Wash.)

this week scheduled week of June 2 for hearings on Bricker network regulation bill
(S-376). Sen. Bricker (R-0.) hailed Magnuson' s move: "I am convinced the interests
of the American viewing public can best be served if the FCC has some sort of regu-
latory control over the TV networks." Called in as committee counsel is Kenneth Cox,

capable Seattle lawyer, who handled previous allocations network hearings. He is due
in Washington latter part of May.

FCC, FAIRNESS, AND FREEDOM OF THE AIR: FCC Chairman Doerfer's call to editorialize ,

in speech at NAB convention this week, is something less than clarion but a good
effort nonetheless. On one hand, he urges broadcasters to exert the right to

editorialize, as granted by FCC. On other hand, he acknowledges that Commission
will call them to task if they aren't "fair." He then speaks bitterly of newspapers
that are "unfair," says that "fair" broadcast editorials would be "a refreshing
experience for people who have been the captive readers of some local newspapers."

Fact is that broadcasters don't have freedom , can't be very effective as long
as a govt, agency can determine what's "fair," and they'll continue to be mighty
slow to exercise self-expression as long as that's true. Vigorous editorializing by
stations can come only as it did with press, when they can even be "unfair," with
their "editors" answerable only to the public.

* * * *

Old argument of "spectrum scarcity" is wearing thin as justification for FCC
review of news and editorial presentations. Right now, public has greater access to
potential diversity of broadcast voices than it has to varied daily newspaper views.

It's really that old govt, "lifted eyebrow" that inhibits stations. Though
FCC has yet to take away anyone's station on score of "unfairness," it has made
broadcasters mighty leary. Even such a carefully planned telecast as CBS's Khrush-
chev affair (Vol. 14:16), which provoked criticism from only an infinitesimal
section of public, gives broadcasters cause for pause. Suppose a network took an
editorial position favoring something FCC majority really didn't like; then imagine
how it would fare in current network investigation.

FCC's current inquiries into "biased" telecasts on pay TV and National Assn,
of Manufacturers' distribution of Kohler strike hearing kines (Vol. 14:16) probably
couldn't be avoided under present Commission rules. But mere receipt of letters
from Commission seems to be enough to scare broadcasters.

But Doerfer has done industry a good turn, anyway, by pushing stations to
editorialize, even with strings attached. FCC's current policy was certainly a step
forward in 1948, replacing Mayflower decision which pretty well blocked stations
from editorializing. Next step is to interpret "fairness" more freely, then to
dispense with "fairness" concept altogether, allowing true freedom of the air.
[For digest of Doerfer's speech, see p. 8.]
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Leaders Say 'Know Thyself': You could hear a pin

drop in the assembly hall as NAB convention dele-

gates listened to CBS pres. Frank Stanton urge
upon broadcasters their enormous responsibilities

in this space age, for they knew that he knew
whereof he spoke from his experience as a panelist

of the much-discussed Gaither Report. They were
similarly attentive when Marion Harper Jr., pres,

of McCann-Erickson, exhorted them to use their

powerful facilities in the cause of combatting de-

pression.

Stanton noted that the 4000 stations (TV,
radio) today outnumber daily newspapers better

than two to one; that broadcasting, alone among
media, can reach all the people at the same time,

and immediately; that “in an age over which
hangs the threat of ICBM warfare, with all the

speedy, unpredictable devastation that it implies

broadcasters have a responsibility of critical im-

portance.”
They can meet this responsibility, he said, in obvious

reference to the new New Dealish threats from Washing-

ton, only “if their essential strength and structure are not

impaired and if we put our minds to it without qualifica-

tion.” He suggested four fronts on which networks and

stations must move:

“First: We must resist with vigor and unity of pur-

pose all shortsighted efforts—however well intended—to

weaken the basic structure of broadcasting. Sound prac-

tices and economic health ai’e the minimum essentials of

getting the job done.

“Second: We must ourselves take a fresh look at the

‘public interest, convenience and necessity,’ never forget-

ting that without devotion to this basic element of our

charter, we can become just another industry.

“Third: We must broaden our concept of what con-

stitutes an adequate news service. By this, I do not mean

The Tape Revolution: Video tape’s vast promise
is now well on way to becoming a telecasting

business reality. Bringing closer the day when
taped TV pictures will be handled by every sta-

tion in the land (see p. 2) are these 5 important
new developments, all of which have taken place

since last year’s NARTB convention:

(1) Interchangeability of tapes from one ma-
chine to another.

(2) Start of deliveries of regular production

units, Ampex having already shipped 112 re-

corders to 45 outlets and RCA due to begin pro-

duction deliveries next fall. By year’s end, Ampex
says it will have equipped 100 stations, with out-

put now well ahead of schedule.

(3) Development of color tape recorders and
color conversion kits, first by RCA and then by
Ampex.

(4) Development of quick and practical meth-
od of splicing TV tape for easy editing.

(5) Standardization of video tape and re-

corder specifications and characteristics, with
RCA adopting principles developed by Ampex.

adequate in quantity alone. I mean a program service

fresh, imaginative, provocative and arresting in quality.

“Fourth: We must join the rest of the press in the

fight for the right to get information and, without harass-

ment, to report it. For this is the raw material from
which sound public opinion is foi-med in a democracy.”

It’s up to the broadcasters to help keep the processes

of democracy functioning, to keep people from drifting

into passiveness and false confidence. “We are no longer

merely an extension of other informational media. We
have had leadership thrust upon us. Whatever the risks,

whatever the harassments, whatever the discouragements,

the survival of our freedom as an industry—as well as

that of all of us as a people—may well depend upon how
we exei'cise it.”

» s= * *

“Let Broadcasting Do It” was title and theme of

Marion Harper’s address—and he spoke not only as a
veteran Madison Ave. TV-radio campaigner but as prime
mover in the Advertising Council in urging the broad-

casters to join wholeheartedly in Council’s current all-

media anti-recession campaign keyed to theme “The Fu-
ture of America.” Said he:

“The usual assignment of advertising is to build a

favorable image of a product. This campaign concerns

itself with a favorable image of America’s future. Each
advertisement, commercial, film and other message pursues

the line ‘your future is great in a gix>wing America’ . . .

a country with more people, more jobs, more products

—

and more public and personal needs to be satisfied.” He
observed

:

“I know of no greater testimonial to the versatility,

impact and breadth of coverage of TV and radio than to

say this: There is not a single major national need today

which broadcasting cannot serve with some vital contribu-

tion ... I urge each of you to give this program as much
support and air time as you possibly can—not only as a

matter of public interest but for obvious reasons of self

interest. Your media have proved they can build sales

—

they can also build confidence in the country’s future.”

Needless to say, other inventions are still needed

—

e.g., a practical device for mass reproduction of tapes at

the speed with which film prints are made and this is said

to be on the way.

* *

Two “firsts” in TV color and tape were demonstrated

at convention this week—but these were events which had

been talked about so much before convention that they

hardly seemed new:

RCA-NBC gave first non-laboratory demonstration of

its color TV tape recorder, and Ampex showed its color

tape adaptor for first time. RCA’s color tape pictures,

previously shorvn to press & industry in operation at

Camden (Vol. 13: 43), was demonstrated this time in actual

operation at NBC’s “Tape Central” at Burbank, where bank

of 11 Ampex and RCA machines, 8 of them capable of

recording color, was shown in operation.

Ampex’s first color demonstration was held in con-

junction with GE, which showed its new live color camei-a,

transistorized and compact (Vol. 14: 47), in action with

Ampex tape.

Fact that color quality tended to be variable in both

demonstrations doesn’t detract from conclusion that color

tape is here. One has but to compare quality of today’s

nearly perfect monochrome tape-recorded pictures with
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those of 2 years ago to realize that so far as color record-

ing is concerned “this is it.”

Some observers at convention were surprised at the

vigor with which GE is pushing its live color camera—and

speculating that GE is ready to ride the color horse as

soon as it shows signs of breaking into a trot. Presumably

same is true of GE’s TV receiver manufacturing operations.

NBC currently is only network using color tape equip-

ment, though CBS has 2 Ampex color converters on order.

All 3 networks have tape centers on west coast for Pacific

and Mountain Time repeats. ABC’s easterm and central

zone repeats are handled from Chicago, CBS’s from New
York and NBC’s from Los Angeles.

AT&T came through with circuits required for Stan-

dard Time repeats, making continuity of program schedules

possible in nearly all Standard Time zones when nation

switched to Daylight Time. Only large section forced to

continue schedule-change practice is Washington-Oregon,

which remains on Standard Time in summer. All networks

quote excellent preliminary reports from their affiliates on

quality of the delayed telecasts.

That video tape already has become a station necessity

is obvious to many far-sighted telecasters. Price of the

recorders ($45,000 for Ampex’s, $49,500 for RCA’s black-

&-white) has caused good deal of hesitation among sta-

tion people, particularly since 2 machines are needed for

best results.

Attitude of many telecasters brings to mind some

broadcasters’ first reactions to TV itself: We don’t believe

it; it’s expensive; we can’t make it pay off; let’s wait and

see. As in case of TV itself, a dozen years ago, it has

been the more progressive stations with live-minded en-

gineers which have pioneered use of video tape.

Emergence of video tape has catapulted youthful

Charles P. Ginsburg, now mgr. of Ampex advance video

development, into ranks of electronics engineering states-

men. Leader in development of TV tape, Ginsburg—one-

'20th Century Phoenix': Foregoing titled signifi-

cant talk on upsurge in network radio by Matthew
J. Culligan, NBC v.p. in charge of radio network,

at NAB convention—basic theme being along lines

of pres. Robert W. Sarnoff’s recent remarks re-

printed by us (Vol. 14:13) under caption “Net-
work Radio—No Time for Requiem.”

Admitting TV inroads on night audience, Cul-

ligan noted NBC radio network (CBS’s, too) has

14 of the 15 original radio advertisers back, though
all quit at some time during last 5 years

;
that in

1956 NBC Radio had 26 clients, in 1957 it had 115

;

that 1958 payments to affiliates will be 21/2 times
those of 1956; that affiliates aren’t quitting any
more, 5 being added in last 6 months, 10 more
shortly. Said he:

“The more dedicated radio station owners . . . recog-

nize that by 1960 there will probably be over 4000 radio

stations in America. About 3000 will be glorified juke-

boxes, wallowing in hopeless mediocrity with the same
weary rehashes of wire seiwice news reports and rock ’n’

roll or whatever fad music replaces it. There will be about

750 network affiliates who will stand head-&-shoulders

aljove this hopeless mob of jukelwxes [bringing] world-wide
anil national news live to their audiences, along with the

great name commentators . . . World Series, political con-

ventions, outstanding sports [and] top stars.

time engineer for San Franscisco’s radio KSFO—already

has been awarded 2 of engineering’s top honors: IRE’s

Zworykin TV prize and SMPTE’s David Sarnoff Gold

Medal.
* * * *

Another TV tape recorder, BBC-developed “VERA”
(Vol. 14: 15,16), has been put into practical use in Lon-

don—though BBC is awaiting arrival of an Ampex ma-
chine for comparison purposes. U.S. broadcast engineers

at NAB convention said VERA would be impractical for

American TV since it currently is capable of taking

only 2.5-mc bandwidth—inadequate for U.S. TV standards.

It also has same drawbacks as early developmental RCA
video recorders—high speed mechanism and inability to

accommodate standard-length programs on convenient

sized reels. Addressing NAB engineering luncheon, BBC
engineering director Sir Harold Bishop gave this descrip-

tion of VERA:
“It employs Vz-in. magnetic tape and a tape speed of

200-in. a sec. The tape is of the normal thin base sound-

recording type and is not specially selected. There are 2

video tracks with a band-splitting system in which the

video signal is divided into 2 frequency bands, 0-100 kc

and 100 kc-3 me. The 0-100-kc band is made to frequency-

modulate a carrier so that the low-frequency difficulties

inherent in the conventional magnetic recording system

are avoided. What is even more important is that the am-
plitude limiting associated with the reception of frequency-

modulated signals may be incorporated in the reproducing

chain to eliminate undesirable amplitude fluctuations, and
so overcome almost all ‘dropout’ difficulties. It does, in

fact, work very well. The higher video band from 100

kc upwards is recorded simultaneously on a second track

in a conventional manner. Separate recording and repro-

ducing head-stacks are employed, so that continuous moni-

toring of the recorded picture and sound during the

process of recording can be carried out.”

“Their service will be appreciated. Their prestige will

soai'. Their adult audiences will enlarge. Their rates will

rise. Their income from national spot, local sponsors and
the network will increase . . . and the pi’ofit levels will

exceed those attained in the pre-TV era.”

Note: ABC Radio has announced no plans to change
from curtailed schedule recently decided upon (Vol. 14:-

12-13), while MBS continues to report it’s at break-even

point (which NBC & CBS do not state yet) an,d that it

has eveiy intention of staying in business. New MBS
chairman-pres. Armand Hammer and exec. v.p. George
Vogel met with affiliates at Los Angeles this week, amid
reports recently ousted Roberts-Hauser group (Vol. 14: 9)

wants to sell its 50% stock and that Paul Roberts has
already disposed of his share.

National spot radio business in multiple-station

markets totaled $152,003,000 in 1957 vs. $119,994,000 in

1956—up average of 27%, according to Adam Young radio

rep firm, which says estimates are based on FCC data for

previous years and “firm’s own first-hand knowledge of

billing trends in the majority of the country’s larger

markets.” Biggest increases (each at least 40%) were
reported in Columbus, 0., El Paso, Los Angeles, New
Haven, Norfolk, Pittsburgh, Portland, Ore., Providence, San
Fvancisco-Oaklan.d, Springfield, 111., Toledo, Wilmington.

President Eisenhower will address dedication ceremony
of new NBC studios in Washington May 22.
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Doerier Editorializes: A healthy pitch to broad-
casters, prompting them to editorialize, was made
by FCC Chairman Doerfer in speech at NAB con-

vention this week (see p. 5), but his remarks
show why exercise of the “right” is still difficult.

“Having fought and won the battle for the

right to editorialize,” he said, “the broadcasters

have failed to follow up this conquest—at least

to extent expected by the Commission.
“Apparently, the shock of such an unexpected

victory in 1948 has left the broadcasting industry

too dazed to properly exploit the breakthrough.

But 10 years is a long time to stand in stunned
silence—especially when the press continues to

appropriate this field unabated and virtually un-

challenged- by the only other effective medium of

mass communication that exists.”

Doerfer noted that 1400 cities have daily newspapers

but only 100 have competitive papei’s. Despite need for

more editorial voices, he said, only about 5% of radio

stations editorialize on daily basis, only 35% occasionally.

Stations should have no fear of “reprisals by public

officials,” he said. Even if FCC reversed present policy of

encouraging editorials, he stated, Communications Act pro-

hibits censorship, and First Amendment of Constitution

keeps Congress from curtailing free speech. He went on,

however:

“It is true that a broadcaster must exercise more care

than a press editor. After all, the newspaper publisher

need not seek the renewal of a license every 3 years. He
may be hasty, careless, vindictive or callous to accepted

standards of fairness. Not so a broadcaster. He must use

reasonable care to be fair and has an affirmative obligation

to ensure the presentation of conflicting views by respon-

sible elements in a community. But is this bad? It may
be an innovation in many American communities. It

promises to be a refreshing experience for many people

who have been the captive readers of some local news-

papers.

“This concept of an obligation to be fair and to

actively seek out and present opposing views by respon-

sible people may come as quite a shock to some newspaper

editors.

“But that is one of the best opportunities a broad-

caster has for performing a worthwhile local public service.

If he uses reasonable diligence and establishes an overall

pattern of fairness, he will have little to fear from any
public officials on any level.”

Newspaper ownership of stations concerns some mem-
bers of Congress, Doerfer said. He noted “constant drum
of criticism” against FCC’s authorization of newspaper
ownership—which was about 25% of TV in 1952, is still

about same.

'’Pressures are building up, Doerfer said, which may
culminate in Congress establishing fixed criteria by which
applicants in comparative cases are chosen. The diver-

sification of mass media argument will, I am sure, be hotly

debated. I hesitate to venture any guess as to the out-

come . . .

“But whatever the merits of a proposed divorcement
between the printed and the broadcast media, there is every

indication that newspaper-owned facilities will be tolerated

only if they establish a completely independent editorial

staff for broadcasting their comments and, perhaps, even
an independent local news staff—especially in view of the

irresistible temptation on the part of some newspapers to

editorialize through a selection of news, the wording of

headlines, and the negligent or intentional omission of

factual information from their news columns. In any event,

the accent of the day seems to be upon more independence
and fairness in the dissemination of news and views.

“Broadcasters have also, in some recent attempts to

editorialize, displayed some peculiar ideas of what consti-

tutes an adequate presentation of opposing views. In the

recent flurry to editorialize on the merits and demerits

of subscription TV, some broadcasters presented the posi-

tion of opposing views to permit a test of subscription TV
by a designated member of their staff. I suppose you could

refer to him as the loyal opposition.”

« * * «

Doerfer thus illustrated the opportunities and difficul-

ties. Even newspaper-owned stations aren’t too excited

by prospect of editorializing. One reason, of course, is that

they already have a “voice.” Another is that they don’t

want to jeopardize the TV-radio profits which are increas-

ingly important to sustain that voice. For example, N.Y.
Tivies last week for first time disclosed its earnings, and

despite fact it garnered $66,900,000 ad revenues in 1957,

30.6% of all advertising in N.Y. papers, its profits on pub-

lishing were $1,462,814 after taxes. From newsprint com-
pany it owns. Times netted $1,547,253 in 1957. Profits from
publishing were only $71,985 in 1953, $61,346 in 1954, hit

peak of $2,287,304 in 1956.

Times doesn’t own TV, has radio WQXR, which isn’t

in a class with TV as an earner. But it may readily be

seen that many a publisher gets far more out of TV than

out of his newspaper and is content to treat station as

source of income rather than as a personal “voice.”

Accolade to the broadcasters from EdNvin W. Ebel,

General Foods v.p. & chairman of Advertising Council’s

TV-radio committee, speaking at NAB Los Angeles con-

vention: “In the past 18 months, broadcasters and broad-

cast advertisers contributed more circulation, more time

and talent to more information campaigns in the public

interest than was contributed in any such period in the

history of your industry, including wartime . . . Year-end

figui’es show that the circulation given to Council cam-

paigns in 1957 thi’ough network commex’cial programs alone

increased 50% over 1956, rising from 10 billion to over 15

billion home impressions.” Does this advertising work?

Ebel’s reply was a resounding “yes” as he cited Stop Acci-

dents and Prevent Forest Fires campaigns. Currently,

Council is campaigning for “Confidence in a Growing
America” as means of combating recession.

American Research Bureau’s “Arbitron” instant rating

system (Vol. 14: 1) will probably go into daily operation

in New York City area next week, ARB pres. James Seiler

said at Los Angeles. It will start initially with slightly

over 100 homes on hookup, increasing by about 15 homes
daily. The service won’t be offered for sale, however, until

225-home sample is operating—probably by end of May.
Installations have been made in 300 homes, but difficulties

in balancing telephone lines have caused delay. It’s under-

stood A. C. Nielsen Co. is also planning instant rating

service and has ordered 100 devices to place in home sets

due to be delivered next Dec.

Los Angeles will be host to tiiennial meeting of Inter-

national Radio Consultative Committee (CCIR) April 2-30,

1959, at Biltmore Hotel. The meetings are held by govt,

officials and industry representatives of 50 countries.



CATV-Siation Battle Lines: Small-town telecasters

appear to have made some impression on FCC,
with their charges that community antenna sys-

tems threaten their existence (see p. 4) . Comr.
Rosel Hyde, with whom they conferred last week
in Ida., stated at NAB convention that matter is

“serious”; that FCC should study it.

They’ll have tough time persuading Commis-
sion that systems are common carriers, though

they plan to ask for reconsideration of recent ad-

verse decision (Vol. 14:14). Latest effort is more
indirect—to get at systems through their micro-

wave licenses, which FCC does control.

Stations have long tried, with little success, to per-

suade NAB and bigger stations to take up cudgels in their

behalf. But big-city stations haven’t been able to get

worked up about it, particularly since they enjoy the

bonus coverage provided by CATV systems without cost.

Even some small and uhf stations make much of this

bonus in their sales pitches.

Small-town group has had somewhat better luck with

Congress—getting ear of Sen. Magnuson (see p. 4) and

Sen. Mansfield (D-Mont.), who spoke up last week (Vol.

14:17). Some western Congressmen are already sworn

enemies of CATV systems because latter have fought to

shut down or control illegal vhf boosters operated by their

constituents.

Strategy of getting at CATV systems through pro-

gram property rights is an uncertain one. Coui*ts have

never settled matter of signal ownership. For example,

CBS pres. Frank Stanton says his lawyers believe it’s

doubtful that pickups by CATV systems can be stopped,

as of now. And the small-town station operators don’t

want a coui’t test (1) for fear they may lose, and (2)

long delay, to say nothing of legal costs, might be dis-

astrous to some.

First formal move of new small-station group was to

resolve at this week’s Los Angeles meeting to ask FCC to:

(1) Requii’e common carriers, translators, boosters and

private microwave operators to file written consent from
program property rights owners to relay originating sta-

tion signals. (2) Allow stations liberal and permanent
use of their own private microwaves in lieu of AT&T’s or

other common carriers’.

Broadcast Pioneers’ “citations for distinguished

achievement’’ were presented at group’s 17th annual dinner

April 29 in Los Angeles by pres. John Patt, WJR, Detroit,

to Dr. W. R. G. Baker, EIA pres., Syracuse U research

v.p. and retired GE v.p., for contributions to electronics

industry and advancement of electronics engineering pi-o-

fession (in absentia); to FCC Comr. Rosel Hyde for his

part in North American radio agreement negotiations; to

pres. Earle C. Anthony, of Los Angeles’ KFI, for public

service and leadership; to Bing Crosby & Bob Hope for

their service in making “a happier world.” J. Walter
Thompson v.p. John U. Reber was honored with posthumous
Hall of Fame award for pioneering radio’s commei’cial and
entertainment possibilities; it was accepted by Mrs. Reber.

Special citations were presented to CBS chairman Wm. S.

Paley, accepted by pres. Frank Stanton, and to Cecil B.

DeMille, who addressed dinner. New president of group,
which has a prime project, the establishment of a Broad-
casters Hall of Fame and Museum, like baseball’s at

Cooperstown, N. Y., is Frank Pellegrin, v.p., H-R Television.

British Color, UHF, FM: Progress of BBC in color,

uhf and FM as outlined by Sir Harold Bishop, di-

rector of engineering, in luncheon address April

30 at NAB Los Angeles convention:

“As I understand it, the public acceptance of

color TV in this country has been slower than was
first expected. Three years ago, the BBC decided

to carry out experimental color transmission to

test the NTSC system modified for Britain stand-

ards and to give our manufacturers the oppor-
tunity of studying receiver problems. The results

of these transmissions have been encouraging but
we are uncertain when the public demand for color

will build up, and no decision has yet been made
to introduce a color service in Britain . . .

“We are not so far using the uhf bands. We have
watched the problems you have encountered in this country

in the use of these frequencies, and we shall read with great

interest the final report of TASO ... In view of the Inter-

national Radio Conference at Geneva next year, it is very

important that we should be fully informed about the

potentialities and shortcomings of the uhf bands allotted

for TV ... We are investigating propagation over short

and long distances and carrying out picture transmissions

to provide a direct comparison between vhf and uhf, using

a 200-kw ERP transmitter working on 654 me. We have
a number of mobile laboratories in the field and a statistical

study of the results should be ready in the autumn . . .

“As a result [of departures from European AM al-

locations], all our medium-frequency statio-ns suffer inter-

ference ... We foresaw that this situation would get

progressively worse and, some years ago, we decided to

build a network of FM transmitters operating in the band
of 88-100 me to duplicate the- programs given on medium
frequencies and to provide facilities for local broadcasting.

This task has been largely completed, and we are now
covering some 98% of the population on FM. The sale

of FM receivers is going well, although I do not myself
believe that FM will ever replace the standard band com-
pletely . . . There is, incidentally, a marked trend towards
incorporating FM radio facilities in TV receivers.”

TASO Progress: Final report of TASO will probably
be delayed until end of year, the allocations study’s exec,

director Dr. George R. Town told NAB Engineering Con-
ference in Los Angeles this week. He revealed several

modifications in TV standards are being considered, among
them: (1) Circular polarization, which may provide better

service in shadow areas, particularly for uhf. (2) Cross-
polarization, to minimize co-channel interference. (3) Re-
duction in ratio of sound-to-picture power to reduce pos-
sibility of lower-adjacent-channel interfei’ence. He said

TASO is well on way to developing more reliable methods
for preparing propagation curves.

New low-cost vidicon camera and microwave unit,

being offered to telecasters for first time, was demonstrated
at this week’s NAB convention by Ling Systems Inc.,

11754 Vose St., N. Hollywood, Cal. Complete vidicon

chain with microwave remote unit mounted in Volkswagen
van is being offered on 60-mo. lease basis for about $500 a
month.

Co-channel interference reduction possibilities are
discussed in Polarization Discrimination in TV Broadcast-
ing, new report of FCC’s technical research div. (Report
T.R.R. 4.3.10), available from the div.—or from us.



10

FCC Scans Industry Problems: In panel discus-

sions, press interviews and informal conversa-

tions, FCC members spent Govt.’s money well by
attending NAB convention in Los Angeles. Even
Commission’s strongest critics acknowledge value

of their attendance at the “big one.”

Scarcity of TV channels and the fallow uhf
spectrum continue to gnaw most seriously at

Commission’s conscience. Commissioners con-

tinue to agree that “something must be done.”

Comr. Ford is particularly concerned, asserting

:

“This is the most urgent problem we have at the

Commission. We better look for an answer. We must
find a solution or uhf will slip until there isn’t any more
uhf; 49% of the uhf stations have gone off the air. Patch-

work answer^ won’t do. TASO will come through with in-

formation, but we have a lot of work to do while waiting

for it; we also have technical data. Uhf works whei’e it’s

deintermixed. If we decide to go to all uhf, it would take

a period of years to do so.”

Chairman Doerfer: “We’ve got to have a fresh atti-

tude on deintermixture.”

Comr. Craven : “In the long range, we may have to go

to all uhf or another part of the spectrum. We aren’t

twiddling our thumbs.”

Comr. Bartley: “It’s a local area problem. Uhf does

well with deintermixture'.”

NAB pres. Harold Fellows noted that industry has

invested some $500,000-$600,000 in TASO’s work, urged

that Commission weigh its findings which he termed “real

evidence.”

Uhf stations’ Committee for Competitive TV noted

sparse uhf attendance, held no general meeting. According

to exec, director Wallace M. Bradley, % of on-air uhfs are

not NAB members, and he said that informal discussions

among uhf operators “indicated it is inevitable that one

or 2 things will take place in the near futui’e—either (1)

the FCC switches to an all-uhf system, or (2) the FCC
reduces mileage operations, reduces power, and direction-

alizes the vhf system.”

Curiously, pay-TV was completely absent from agenda,

except that anti-pay-TV filmed statement by Chairman
Harris (D-Ark.) of House Commerce Committee, released

last month for distribution to TV stations (Vol. 14:16),

was shown at management session—and its significance

wasn’t lost. In the 3-min. clip, Harris warns FCC not to

proceed with announced intention to consider pay-TV test

applications after Congress adjourns—else he’ll “call the

Committee back together in session and conduct hearings

into the entire problem.”

In press conference, Doerfer stated Commission will

go ahead with plans, assuming Congress doesn’t take ad-

ditional action by adjoumment, and will weigh facts as

they exist at the time. He said it is duty of FCC to move.
Slow processing of applications, a chronic ailment,

was brought up again. Doerfer stated that Commission is

trying to get more funds, more staff—and he reiterated

that FCC is fi-ustrated by the interminable “due process”

provided by law. He again urged that Congress relieve

Commission of “pix)test rule” burdens and permit fuller

consultation with expert staff.

If i( if it

Programming promises and plans of stations are very

much on commissioners’ minds. Ford said that present

new-application foi-m should be changed; that applicants

can’t be expected to “crystal ball” programming. Craven
called application form “a kind of censorship,” said that

applicants should be permitted to cite local needs, tailor

program representations in light of available seiwice.

License renewal forms of TV & radio stations, being

revised by FCC, come up for Commission consideration

shortly. Industry has been seeking revisions pei-mitting

stations to make better showing on record of broadcasting

public affairs programs. One change being considered by

Commission is to permit stations to offer judgment as to

what percentage of their programs may be considered

“educational” even though they don’t fall within FCC’s
educational category, which requires such programs be

“prepared by or in behalf of educational organizations.”

Fellows staunchly defended FCC’s attendance at con-

vention, declared : “If govt, officials must travel to obseiwe,

to learn and in other respects discharge their official re-

sponsibilities, as I believe they must, then let the Govt,

pick up the tab and relieve industry of this responsibility.”

Commissioners are paying own expenses, using Govt,

system permitting them to get up to $25 through itemiza-

tion—but most were out-of-pocket on the trip, anjTS'ay.

FCC Seeks Clarification: “Errand boy” role as-

signed FCC by Court of Appeals in Miami Ch. 10 case,

wherein Commission asked matter be remanded to it

because of alleged improprieties (Vol. 14:16), isn’t a proper

one. Commission told court this week—and it asked for

clarification of remand order. “The seriousness of the

matter,” FCC stated, “and the nature of the ‘problem in-

volved cannot, in our opinion, relieve the Commission of

its obligation under the Act to determine initially the

competence to participate of its individual members and

the basic qualifications of applicants for radio & TV
facilities. While such determinations are, of course, sub-

ject to review by the Court, we do not believe that it

would be appropriate for them to be made, in the first

instance, by the Court. Nor, assuming arguendo that one

or more of these determinations could be made originally

by the Court upon the basis of findings of fact developed

at an evidentiary hearing, do we believe that any authority

exists for directing the Commission to serve in the capacity

of ‘special master’ for the Court.” Meanwhile, grand jui-y

continues Ch. 10 investigation, has called attorneys for

applicants to appear in couple weeks.

Toll TV spokesman, the San Francisco-published Pag-

TV Newsletter & Digest, which apparently had suspended

publication for some weeks, came out last day of NAB
convention May 1 with strongly worded third edition insist-

ing all is going quite well despite pay TV’s opponents and

detractors, including Congress. Regardless of Washington

edicts, despite Los Angeles revocation of Skiatron charter,

it claims success for system in Bartlesville closed-circuit

tests and in huge theatre turnout for Robinson-Basilio

closed circuit (Vol. 14: 10). It announced ambitious plans

for “first national conference on pay TV” it’s calling in

Los Angeles in early fall, listed agenda even more inclusive

in topics of discussion than NAB convention with its 30

speakers, 15 panels.

Break-even point for 39-episode half-hour TV film

series now averages $1,725,000, said TPA pres. Milton A.

Gordon at April 28 NAB convention TV film panel. Aver-

age “negative cost” of 30-min. TV film program—exclusive

of print costs, advertising, sales, overhead, etc.—is now

about $27,625, he said, representing 30% increase in 3

years.
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Personal Notes: Joseph a. McDonald, NBC asst. gen. at-

torney & former ABC v.p., resigns, is expected shortly to

i

become partner in Washington TV-radio law firm. Smith

]

& Hennessey . . . Gayle V. Grubb, Storer v.p. in charge of

! San Francisco office and onetime ABC v.p. there, resigns

, . . . Charles Holden, from Hollywood, promoted to produc-

5

tion mgr. of CBS-TV network programs, N. Y. . . . Arthur

J. Johnson promoted to NBC-TV station sales mgr., N. Y.,

I R. D. Daubenspeck to mgi*. of NBC-TV network sales de-

velopment & presentations, Chicago . . . Hugh Ben La Rue

: takes over radio KTIX, Seattle, buying it for $270,000 from

Tele-Broadcasters Inc. (H. Scott Killgore), leaves post

of exec, v.p.-gen. mgr. of KTVR, Denver . . . Bennet

I
H. Korn, DuMont Bcstg. Co. public relations director, adds

j

duties of program director for WABD, N. Y. succeeding

I John M. Grogan, who was named DuMont radio program-

ming v.p. . . , Walter Bartlett, ex-Indianapolis Times, named

j

sales mgr. of WLWC, Columbus, succeeding Gregory Lin-

!
coin . . . Fred L. Vance, ex-KWTV, Oklahoma City, named
station mgr. of KVOA-TV, Tucson . . . Norman Cissna

I
named NTA midwest sales mgr., 612 N. Michigan Ave.,

I Chicago; Lionel Furst, Paul O’Brien, Augie Cavallaro join

,
national sales dept. . . . Wm. L. McGee promoted to western

v.p. of Interstate TV Corp. . . . E. Tillman Stirling, asst.

1

U. S. attorney for District of Columbia, joins Washington

i
communications law firm of Welch, Mott & Morgan . . .

j

Dalton Danon named Guild Films western div. mgr. . . .

I

Arthur Settle appointed public relations director for

I
Metropolitan Educational TV Assn., N. Y.

New NAB TV board members elected at Los Angeles

I

convention are G. Richard Shafto, WIS-TV, Columbia, S. C.,

! and Dwight Martin, WAFB-TV, Baton Rouge, La. Mem-
bers reelected: James D. Russell, KKTV, Colorado Springs;

I

Joseph Baudino, Westinghouse; C. Howard Lane, KOIN-
i
TV, Portland, Ore.; John E. Fetzer, WKZO-TV, Kalama-
zoo; Payson Hall, Meredith; Joseph J. Bernard, KTVI,
St. Louis; Henry B. Clay, KTHV, Little Rock; C. Wrede
Petersmeyer, Corinthian; Willard E. Walbridge, KTRK-

I

TV, Houston. Network members reelected: Alfred Beck-

ii man, ABC; Wm. B. Lodge, CBS; Frank M. Russell, NBC.
1 David Lachenbruch, ex-Television Digest, joins staff

of Radio-Electronics, N. Y., as associate editor.
I

ij Obituary

! John S. Phipps, 84, father of John H. Phipps, owner of

f WPTV, Palm Beach and WCTV, Thomasville-Tallahassee,

(

I. Fla., died at his Palm Beach home April 27. Surviving are
two other sons, daughter.

John R. Gilman, 63, retired v.p. of Roy S. Durstine
i .\dv., originator of Lax Radio Theatre, died at his home

in Tiverton, R. I., April 30. Surviving are widow, son,

3 daughters.

ADVERTISING AGENCIES: Elliott W. Plowe, ex-BBDO,
named senior v.p. of Calkins & Holden . . . Wm. J. Mcllvain

promoted to v.p. broadcasting dept, of Leo Burnett, suc-

ceeded as director of network relations by Paul A. Louis

. . . Frank Clarke named v.p. of Erwin Wasey, Ruthrauff

& Ryan, Los Angeles . . . Brooks Elms named a v.p. of

Sullivan, Stauffer, Colwell & Bayles . . . John W, Connor
promoted to v.p. of Cunningham & Walsh ... A. Roy
Barbier elected a v.p. of MacManus, John & Adams . . .

Joel Kaplan, ex-Irving Serwer Adv., named exec. v.p. of

Ashe & Engelmore, N. Y. , . . John J. Remillet promoted

to v.p. and marketing director of D. P. Brother & Co.,

Detroit . . . Philip J. Kelly, ex-Calvert Distillers, elected a

v.p. of Lynn Baker . . . Walter L. Niebling Jr. promoted to

v.p. Dobbins, Woodward & Co., S. Orange, N. J.

Assn, of Federal Communications Consulting Engi-

neers, at pre-NAB conclave in Mexico City, attended by
many Latin America broadcasters and marked by entente

cordiale, elected treas. George E. Gautney, Gautney &
Jones, as 1958 pres., succeeding Kear & Kennedy’s Robert

L. Kennedy; Howard T. Head, A. D. Ring & Assoc., v.p.;

Robert M. Silliman, secy.; Wm. E. Benns Jr., treas. Direc-

tors elected: David L. Steel of Page, Creutz, Steel & Wald-
schmitt; John H. Mullaney, head of own firm; Edward F.

Lorentz, Commercial Radio Equipment Co.

Harry C. Butcher has sold his KIST, Santa Barbara,

Cal. (250-w, 1340 kc) for $197,500 to group headed by
his mgr. Carl Rembe, whose chief backer is A. C. Morici,

head of Contadini foods, with A. R. Elman, Chicago ac-

countant. Mr. Butcher, ex-CBS Washington v.p., war-
time naval aide to President Eisenhower, will continue to

reside in Santa Barbara but will devote fulltime to his

wholly-owned KIVA, Yuma, Ariz. (Ch. 11).

Ward H. Quaal, gen. mgr. of WGN & WGN-TV, Chi-

cago, reelected pres, of Quality Radio Group at Chicago
meeting; W. H. Summerville, WWL & WWL-TV, New
Orleans, v.p.; Wm. D. Wagner, WOC & WOC-TV, Daven-
port, secy-treas. New directors: Frank Gaither, WSB,
Atlanta; John B. Taney, WRVA, Richmond.

Wm. S. Hedges, NBC v.p.-integrated services, onetime
NAB pres., this week received 1958 plaque of “VIPs” as
man “who has done most in the past year for the broad-
casting industry”. Group comprises 16 who went on then
Col. Ed Kirby’s Air Force junket to European warfront in

1944, has met annually since then at NAB conventions.

Joe Higgins, WTHI-TV, Terra Haute, Ind., a top in-

dustry golfer, won NAB-Broadcostinp golf tournament
April 29 at Los Coyotes Club (Los Angeles) with score

of 74—sixth time he has won it in last 10 years (Vol.

14:15).

Robert Eastman, ex-pres. of ABC Radio, establishes

own rep firm, first client being N. Y.’s WNEW for area
outside N. Y. He plans offices in N. Y., Chicago, San
Francisco, currently works out of home in Waccabuc, N. Y.

American Women in Radio & TV, at convention in San
Francisco last week, elected Nena Badenoch, National
Society of Crippled Children & Adults, Chicago, as pres.

Ralph F. Craig and Hale Rood, independent music pro-

ducers, form Hardi'ic Productions, 510 Madison Ave., N. Y.,

specializing in musical commercials.

New reps: WNEP-TV, Scranton, Pa. to Avery-Knodel
(from Bolling); WINR-TV, Binghamton, N.Y. to Everett-

McKinney May 1 (from Hollingbery).
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WHEN MRS. SCOTT BULLITT was named recently to

the board of regents of the University of Washing-
ton, it was something more than a tribute to one of the

industry’s grand and gracious ladies for the fine job of

educational and public service broadcasting her Northwest
TV-radio stations are doing. To many of us, it was a well-

merited symbol of recognition of the coming of age of

American TV & radio, for academic distinction generally

comes with mature achievement.

With the season of commencements almost upon us,

we’ll soon be reading about more honorary degrees be-

stowed upon top people in TV & radio. As of now, the only

holder of the more than the 21 held by RCA’s David
Sarnoff, age 67, is the great Owen D. Young, onetime head

of GE, who now at 84 lives in graceful retirement in his

hometown of 'Van Hornsville, N. Y. Mr. Young was ac-

tually Gen. Sarnoff’s mentor in the founding of RCA and
NBC, and they’re fast friends.

CBS’s William S. Paley is a life trustee of Columbia

U but his biography shows no honoraries. Its pres. Dr.

Frank Stanton, whose Ph.D. is an eained one, has them
from his alma maters Ohio State and Ohio Wesleyan and

from Birmingham-Southera College. Ed Murrow also won
an honorary from his alma mater, Washington State ’30,

has them too from Temple U, Muhlenberg College, Rollins

College.
id % if. -if.

Allen B. DuMont, one of TV’s gTeat developers of the

CR tube, holds honorary degrees from Rensselaer Polytech

(where he was graduated in 1924) and from Brooklyn Poly-

tech, New York U, Fairleigh Dickenson College—and he

won the coveted 1947 American School & Colleges Award.
RCA’s Frank Folsom, a leading Catholic layman, has

LL.D.’s from Notre Dame, Fordham, San Francisco U,

Manhattan College, St. Joseph’s College. Sylvania’s Don
G. Mitchell has them from Rensselaer, Stevens Tech, North-

eastern U, Middlebury College, Parsons College; Moto-

rola’s Paul V. Galvin, from Loyola U, Chicago.

Dr. Alfred N. Goldsmith, the “engineer’s engineer,”

onetime chief engineer of RCA, ex-editor of IRE Proceed-

ings, made such a deep study of medical electix>nics that his

friends sometimes think his doctorate (Columbia ’ll) is

medical
;
he’s also a Columbia and Lawrence College honoi’-

ary, an honorary member of the N.Y. Medico-Surgical

Society and honorary fellow of the International College

of Surgeons.

RCA’s Dr. Elmer W. Engstrom (Minnesota ’23) holds

a New York U honorary D.Sc., was recipient of Minnesota’s

award for outstanding achievement in 1950, is on advisory

councils of Princeton and New York U electrical engineer-

ing colleges. Philco’s British-born Leslie J. Woods was
honored by Drexel Inst.; GE’s retired v.p.. Dr. W. R. G.

Baker by Union College, his own school; ex-FCC chairman

George McConnaughey, by Western Reserve, his alma

mater; ex-FCC Comr. Robert F. Jones, also an ex-Con-

gressman from Ohio, now a Washington attorney, by Ohio

Northern; J. W. West, pres, of Augusta Chronicle’s

WRDW-TV & WRDW, by Augusta Law School; Paul M.
Segal, Washington radio attorney, by Loyola U, New
Orleans.

* * *

Trustees or regents of colleges and universities from

the industry’s ranks include: H. Leslie Hoffman, Hoffman
Electronics, U of So. California; Benjamin Abrams, Emer-

son, Long Island U; Ross D. Siragusa, Admiral, Loyola U,
Chicago; Larry Gubb, Philco (retired), Cornell. Westing-
house’s Gwilym S. Price is trustee of Carnegie Tech, Car-
negie Library, Carnegie Institute as well as of Allegheny
College; Westinghouse pres. Mark W. Cresap is trustee of

Williams College.

'Hie Louisville Courier-Journal’s Barry Bingham is on
board of trustees of Rockefeller Foundation, its pres. Mark
Ethridge on board of Ford Foundation. Hulbert Taft Jr.,

of the Cincinnati Inquirer family, who runs its TV-radio
stations, is a trustee of the Cincinnati Conservatory of

Music. NBC v.p. Joe McDonald is a trustee of Webb In-

stitute of Marine Engineering, Glen Cove, L. L, from which
he was graduated as a naval architect in 1924.

* * * *

Earned Ph.D’s are fairly numerous. Besides the afore-

mentioned, to mention a few that come immediately to

mind, there are DuMont v.p.. Dr. Thomas T. Goldsmith;
Washington consulting engineer. Dr. Frank Rear; Wash-
ington attorney, Vernon Wilkinson, who got his degree in

international law, studied at the Sorbonne, never uses the

title; Washington electronics consultant. Dr. Albert F.

Murray; founder-owner of Hartford’s WDRC, Dr. Franklin
Doolittle.

Then there are Dr. O. H. Caldwell, member of original

Radio Commission, now retired; Dr. George Town, on leave

as associate dean of engineering, Iowa State College, to

prepare the important TASO report; Dr. Irvin Stewart,

onetime FCC commissioner, retiring in June as pres, of U
of West Virgina.

Note: Dr. Lee DeForest, specially honored at this

week’s NAB convention, holds honorary degrees from
Yale’s Sheffield Scientific School, where he got his B.S. de-

gree in 1896, Ph.D. in 1899, and from Syracuse U, Talla-

dega College, Beloit College. At age 85, the inventor of the

3-electrode tube as detector, amplifier and feedback oscil-

lator, is still veiy active in his lab at 1027 No. Highland
Ave., Los Angeles.

Dissident Report on ETV: Reversing favorable

finding last fall after first year of closed-circuit TV in-

stiniction at Los Angeles City College, faculty members
conclude system has “devitalized” teaching, failed to alle-

viate teacher shortage. Report to city school board, which

operates junior college, says second year of 3-year pilot

TV experiment for 500 students in physics, geography,

health education courses hasn’t been worth $70,000 annual

outlay. Faculty suggests TV techniques are no more effec-

tive than herding students into auditorium, lecturing them
simultaneously. In other ETV developments: (1) D. C.

area started first televised adult education course with

7:15-8 a.m. shorthand lessons on WTOP-TV, Washington.

(2) April 26 Business Week said in special education

roundup that ETV “verdict must remain open,” but tech-

niques “undoubtedly will spread—and probably spread

rapidly.” (3) April 27 Parade enthused over success of

Russian language course on GE’s WRGB, Schenectady.

EIA contribution to ETV in closed-circuit experiments

in Hagerstowm (Md.) schools (Vol. 13:35) won “national

recognition aw’ard for association achievement in the pub-

lic interest” from U. S. Chamber of Commerce at 46th

annual meeting in Washington this w^eek. EIA was cited

for persuading manufacturers to donate equipment, co-

operating with U. S. Office of Education and Joint Council

on Educational TV to obtain participation of Ford Foun-

dation’s Fund for Advancement of Education in project.
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New and Upcoming Stations: For its size, Albuquerque

may be best served city in nation—^now that educational

I KNME-TV (Ch. 5) has joined commercial KOB-TV,
’ KGGM-TV & KOAT-TV. Debut of KNME-TV appar-

;

ently infected educators in neighboring Ariz., for U of

Ariz. this week applied for educational Ch. 6 in Tucson.

The May 1 starter brings educational station total to 32

—

and overall total 536 (92 uhf).

KNME-TV has RCA 2-kw transmitter fonnerly used

by KOB-TV (Ch. 4) installed in same building housing

KOB-TV’s new 6-kw unit. It’s hooked up with KOB-TV
auxiliary tower on Sandia Crest. Campus building has 2

I

studios, control room, film room & offices connected by

microwave with transmitter. Bernarr Cooper is director

of TV-radio; Mrs. Harris Hester, production asst.; Vorce

I

McIntosh, ex-WTTW-TV, Chicago, chief engineer,

j

I

In our continuing survey of upcoming stations, these

I

are latest reports from principals:

I

KAYS-TV, Hays, Kan. (Ch. 7) has begun construction

I

of studio-transmitter building and 700-ft. Liberty tower,

I plans start next summer, writes Robert E. Schmidt, mgr.

j

& 49%% owner. Standard Electronics 10-kw transmitter

has been ordered for June 1 delivery; station plans to get

I ABC-TV programs via private relay from KAKE-TV,
Wichita (Ch. 10). Base hour will be $150. Rep will be

i
Katz on sales with KAKE-TV.

I CFCL-TV-2, Elk Lake, Ont. (Ch. 2), planned as second
' satellite of parent CFCL-TV, Timmins, Ont. (Ch. 6), has

I

GE transmitter due June 1, plans June 15 start, according

I

to owner J. Conrad Lavigne. Satellite CFCL-TV-1, Kapus-

I
kasing, Ont. (Ch. 3), began last Dec. Foundation construc-

I

tion has begun, but work hasn’t started on 400-ft. Wind
I Turbine tower. CFCL-TV plans to raise base hour from
I $180 to $200 when CFCL-TV-2 gets on the air. Reps aie

Paul Mulvihill & John N. Hunt.

]

Kate increases: WCBS-TV, New York, April 1 raised

base hour from $8000 to $8250, 20 sec. remaining $2000.

j

WJZ-TV, Baltimore, April 1 raised hour from $1400 to

' $1540, 20 sec. $300 to $350. KPRC-TV, Houston, April 1,

j

hour from $1100 to $1200, min. remaining $250. WLWA,
I Atlanta, April 1 added Class AA hour (7:30-10 p.m. daily)

I
at $1000, min. at $225, Class A hour remaining $900.

KCRG-TV, Cedar Rapids, la. March 15 raised hour from
$425 to $500, min. $85 to $100. KFYR-TV, Bismarck,

[

April 1, hour $275 to $350, min. $60 to $75. Spot increase:

I

WCPO-TV, Cincinnati, April 15 raised min. from $275 to

$290, 10 sec. $137.50 to $145. Rate cut: WTTV, Blooming-
' ton-Indianapolis, May 1 cuts hour from $1000 to $700,

I min. $180 to $100, but rate for news & special events pro-

grams remains $1000 per hour.

Shift of Ch. 2 from Springfield, 111. to St. Louis in

deintermixture case was upheld by Court of Appeals this

week. In very brief decision. Judges Edgerton, Fahy &
Bastian stated: “Upon the basis of a full hearing the

Commission weighed the vai’ious factors involved and
reached a reasoned decision within its competence. We

I find nothing arbitrary, capricious or otherwise illegal in

I

the decision.”

CP for WllK-TV, Cleveland (Ch. 19) was dropped this

!

week by Cleveland Plain Dealer, after FCC notified owners
applications for extension of time and for transfer of CP
to DuMont Bestg. indicated necessity for hearing. Sale

of WHK & WHK-FM to DuMont for $700,000 was ap-

proved two weeks ago (Vol. 14:16).

Assn, of Maximum Service Telecasters, in Los Angeles,

meeting, reelected Jack Harris, KPRC-TV, Houston, as

pres.; Charles H. Crutchfield, WBTV, Charlotte, first v.p.;

Donald D. Davis, KMBC-TV, Kansas City, 2nd v.p. Newly
elected secy-treas. was Harold Essex, WSJS-TV, Winston-

Salem. New board members elected: Essex; C. Wrede
Petersmeyer, Corinthian (Whitney) group; Alex Keese,

WFAA-TV, Dallas. Exec, director Lester W. Lindlow

announced MST has just completed study of TV signal

characteristics in Fresno, Cal. area, fifth such survey to

be completed and submitted to TASO. Next project will

be technical study of TV directional antennas. He said

MST is taking no position on ultimate use of DA’s, only

wants to make sure policy decisions are based on “solid

factual technical data.” Studies will be made using stations

with co-channel spacings exceeding minima required by
FCC. So far, MST’s policy has been to oppose experimental

work using DA’s to drop in channels with spacings shorter

than those in FCC rules.

Views on “antenna farms” (Vol. 14:5) were elaborated

upon this week by CBS station relations & engineering

v.p. Wm. B. Lodge. He said CBS goes for principle of

farms but suggests FCC proposed rule be modified to:

(1) Relieve applicant of need for making “adequate show-

ing” that his structure won’t be “an undue hazard to air

navigation.” (2) Relieve applicant from making expendi-

tures in anticipation of undetermined needs of possible

future broadcaster who may want to use his tower. (3)

Define “antenna farm area” to relieve applicant of ex-

pense of special aeronautical study. (4) Require “aviation

interests” to “compromise their needs to the fullest extent

possible in order to provide tower heights i-equired to

deliver the maximum broadcast service to the public.”

Fully transistorized miniature TV camera, designed

to provide broadcast quality picture, was offered to tele-

casters for first time at NAB convention by Dage TV div.,

Thompson Products Inc. Tiny camera chain weighs 4 lbs.,

requires only 8 watts power, may be operated for 30 min.

from hearing-aid battery. Of modular construction and
using plug-in printed circuit strips, camera sells for about

$8000. Transistorized pocket-sized sync generator, part

of the camera unit, will also be offered separately at $2500.

New broadcast camera is outgrowth of similar industrial-

type camera developed by Dage for military, having been

sold to Signal Corps.

Two TV applications filed this week: For Ch. 8, Moline,

111., by lowa-Illinois TV Co., 65% owned by Peoples Bestg.

Corp. (KVTV, Sioux City, la. and 4 radio stations), 20%
by Kingsley H. Murphy (family is 40% owner of KRNT-
TV, Des Moines), 5% by Moline Mayor Arnold R. Smith;

for educational Ch. 6, Tucson, Ariz., by U of Ariz. Appli-

cation for Ch. 2, Terre Haute, Ind., was dismissed by Cy
Blumenthal, leaving competition between Wabash Valley

Bestg. Corp. and Uliana Telecasting Corp. Number of ap-

plications pending is 118 (29 uhf). [For details, see TV
Addenda 26-N.']

CBS’s purchase of WCAU-TV & WCAU, Philadelphia

for $20,000,000 (Vol. 13:51) is being held up pending
FCC’s investigation of rules violations, isn’t likely to be
acted uix)n for 4-8 weeks. In addition to violations alleged

in Barrow Report on networking. Commission is investi-

gating charges that networks and stations presented biased

pay-TV programs (Vol. 14:16). Commission has responses

from networks on the charges of network rules violations,

is getting them from stations. Networks & stations have
20 days fi’om April 16 to respond to toll TV charges.
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The Trouble with Color: No amount of local pro-

gramming and promotion can put color TV over

without far more support from set makers and
networks. That was consensus of three color-

casting pioneers this week in Los Angeles at

NAB’s first color panel since 1956.

However, there was no inclination to throw in

the sponge—the telecasters agreeing in their un-

abated belief in color and outlining further pro-

motional efforts.

“Our enthusiasm for color has not waned,”
said commercial v.p. Louis Read of New Orleans’

WDSU-TV, “but until people have seen color they

are not interested.” He said interest of advertisers

had dropped considerably, and blamed “general

apathy” for failure of manufacturers and dealers

to promote -color sets.

Pres. Clair R. McCollough of Lancaster’s WGAL-TV
added: “Color won’t take off until all networks are behind

it with at least 214 hours nightly in prime time, and until

all manufactui’ers make and promote sets and reduce the

cost by $100-$150.” Exec. v.p. Owen Saddler, KMTV,
Omaha, expressed opinion that present prices are low

enough but that the bottlenecks are distributors and dealers

who refuse to push color sets. Gen. mgr. Harold See of

San Francisco’s KRON-TV asserted “salespeople aren’t

interested in color, they don’t know how to tune the sets

and they show customers a poor picture.”

RCA broadcast & TV equipment dept. mgr. Edwin C.

Tracy commented that cost of colorcasting equipment

“is not likely to decrease” and that “tremendous progress

has been made in decreasing the actual cost of sets” so that

both dealer and distributor now enjoy satisfactory profit

margin. He said he knew of no prospects for reducing

retail prices.

In other aspects of local color picture: (1) Saddler

said most important points for colorcaster to bear in mind
are compatibility (good monochrome picture), heavy pro-

motion, commercial salability of color shows. (2) Read
stated that WDSU-TV is eliminating the 10% premium
charge for color in some cases until set circulation in-

creases; it’s now about 5000 in area. (3) McCollough said

WGAL-TV will estimate premium charge for color on basis

of color set circulation delivered, rather than “cost-plus”

basis. Basic initial cost for local color equipment is about

$200,000, he said, and operating costs are considerably

higher than for monochrome.

Hoover Scores TV, Movies : “Film trash mills”

are operating in TV & movie industries to “flaunt in-

decency and applaud lawlessness,” FBI director J. Edgar
Hoover said in May Law Enforcement BuUptin, published

by his agency. He conceded “many responsible leaders”

in both industries produce wholesome entertainment, but

asserted others put “money above morals” to “picture

criminals as heroes for youth to idolize.” FBI chief was
promptly answered by NAB pres. Harold E. Fellows in

closing remarks at Los Angeles convention: “To the best

of my knowledge, and that of the members of the TV Code

Review Board, there have never been released any authori-

tative studies, made by accepted scientific methods, sup-

porting the contention that TV contributes materially to

juvenile delinquency. On the other hand, there have been

many studies by educators, librarians & others showing

that TV is a constructive influence on our young people.”

lATSE, NABET Threats: Two major TV labor

disputes—one unexpected—exploded May 2, disturbing

peace which followed settlement of 11-day IBEW strike

against CBS (Vol. 14:16). lATSE was reported on verge
of video tape jurisdictional walkout from 35 member firms

in N. Y. Film Producers Assn, which make TV filmed com-
mercials and industrial & other films. NABET balked at

signing master contracts for engineers, technicians, others

employed by NBC & ABC (Vol. 14:15) despite reported

ovei-whelming rank-&-file ratification of new 3-year agree-

ments along lines of IBEW-CBS settlement. Long-smolder-
ing lATSE video tape dispute began blazing when FPA
rejected “too broad” jurisdictional demands by union which
were submitted by lATSE east coast council of locals.

Walkout would involve cameramen, stagehands, film ed-

itors, etc. Trouble at NBC & ABC was not so acute,

NABET refraining from immediate strike call over de-

mand that networks sign separate pacts for engineering

gi’oups which voted 906-401 to accept new terms and for

small units of editors & publicists who rejected them. Net-
works insisted on signing overall agreements for 1600 em-
ployes at NBC, 1200 at ABC.

Shutdown of Hollywood motion picture & TV film

production at major studios w-as threatened this week by
Screen Director’s Guild following rejection by Assn, of

Motion Picture Producers of contract demands, including

higher residual payments for TV reruns of theatrical

movies, participation in earnings from any pay-TV pro-

ductions. Fii’st steps toward walkout by directors were
scheduled to be taken at Guild membership meeting May 4.

Already beset by AFM strike which started Feb. 19 (Vol.

14:9), dispute with Writers Guild of America (West)
over extra pay for movies on pay TV (Vol. 14:8), studio

managements nevertheless were reported adamant against

SDG. “If we give [directors] anything on pay TV all

the other unions wU move in and what the directors got

would have to be multiplied many times,” spokesman said.

“We might just as well go out of business.”

TV & radio news reporting have brought “exciting

new dimension to journalism,” CBS pres. Frank Stanton

said in speech at U of Mo. School of Journalism May 2.

“Combining sight, sound & action, TV has brought the

world into almost every American home, giving remote
places reality and revealing the important figures of the

world as both more & less than legendary names,” he said.

“Moreover, by their very natures, radio & TV are the

media that often first trigger the interest of people in

new events, new personalities, new problems.” School pre-

sented Stanton with its Honor Award for “distinguished

service in journalism.”

New CBC governing body of 5 full-time members
drawn from judiciary, finance & broadcasting, replacing

present 11-man board of governoi's in TV-radio control,

will be proposed by Conservative govt, after Canadian

Parliament convenes in Ottawa May 12, according to re-

iwrts this week Last year Royal Commission headed by
R. M. Fowler (Vol. 13:13) urged revamped CBC sy’stem

under 15-man board.

New community antenna system for Alliance, Neb. is

in the works with grant of franchise to Denver’s Collier

Electric Co.—operator of string of CATV systems in Colo.,

Wyo. & Neb. (see TV Factbook No. 26).

Ampex videotape shipments: one to KDUB-TV, Lub-

bock, Tex.; 2 to Associated Rediffusion, England; 2 to

Osaka TV Bcstg. Corp., Japan; one to WRAL-TV Raleigh;

one to WFLA-TV, Tampa.
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NEW RADIO SERVICE-FM STEREO? FM broadcasters and equipment makers , riding biggest
wave of optimism in 7 years, were engrossed in a hot new debate at this week's NAB

• convention in Los Angeles; Standards (or lack of them) for a 5-D hi-fi service .

Stereophonic or binaural FM makes use of the 2 phenomena which FM broadcast-
ers credit for the resurgence of their medium — multiplexing and the rage for hi-fi
(Vol. 14:13). For nearly 10 years, FM-AM stereophonic broadcasts have been aired
intermittently — but with a definite parlor game flavor. Another recent novelty is

FM-FM stereocast — requires cooperation of 2 competing FM outlets, but now actually
attracting sponsors in Los Angeles.

Drawbacks of both AM-FM & FM-FM systems is that they require 2 stations. The
logical answer is multiplexing, where 2 or more carriers may be transmitted on one

I FM channel. Two-channel multiplex receivers can be manufactured relatively inexpen-
sively, manufacturers say, and there's talk of a converter to be offered at $29.50.

*

Stereo broadcasting bears directly on radio & phono makers' plans to mass
produce & market packaged stereo for the fall market. First, it opens up a poten-
tial new market for the light FM radio business. Or, if the music lover already has
one FM radio or hi-fi system, it opens the market for an additional speaker and com-
ponents necessary to pipe in stereo broadcasts.

Right now, the home-record player industry is struggling with several stereo

,

problems: compatibility, tape vs. discs, cartridges, changers, etc. While these are
being ironed out by the engineers, stereo broadcasters may build a stereo audience
on which the industry can capitalize in the not too distant future.

Multiplexed stereo cannot be broadcast on regular basis without change in FCC
rules, which classify multiplexing as a private service . Many FM stations already
offering functional music argue that a home stereo-multiplex service would touch off
wave of piracy of their background music. Proponents of stereo-now retort that the
security of functional music can be safeguarded by special set of FCC stereo stand-
ards augmented by simple modification in functional music transmitter.

"Subscription radio" is proposed by some functional music operators as a home
stereo service, with fees paid either on annual or one-shot basis — the money going

I

to the broadcaster in exchange for the stereo service.

Two basic systems of stereo-multiplexing are being pushed: (1) Narrow-band
system, which proponents say would provide good reception and still permit stereo

' broadcaster to offer functional music on a third channel. (2) Wide-band system ,

said by its backers to provide higher fidelity, particularly in fringe areas.

Wide-band system backers generally are in favor of new FCC rule-making for
stereo FM now. In fact, petition has been filed by multiplex equipment manufacturer
Dwight Harkins, Phoenix, Ariz. , asking Commission to standardize on wide-band system
developed by Crosby Laboratories Inc.

Most proponents of narrow-band system are urging against quick Commission
action, arguing that broadcasters should wait for further equipment development, for
availability of home stereo phonograph systems, etc. Adoption of wide-band stand-
ard, they point out, would force FM broadcaster to choose between stereo and func-
tional music for subcarrier channel, whereas he could have both v;ith narrow band.

This is the background of the stereo FM discussions — in both management and
technical sessions, and particularly in the corridors — at NAB convention.

15 -
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Though FCC is in no hurry to act on standards , there's no question that you'll
be hearing more — much more — about stereophonic FM as a companion to, or integral
part of, the stereophonic phonograph hi-fi systems due to come on the market in
large volume next year.

EXCISE TAX CUT-IS IT A SLEEPER ? Wise politicos on Capitol Hill v;ho usually can
call the turn on big legislative issues say an excise tax cut is "sleeper" to watch
for next 60 days. So, TV-radio industry which has worked long and ineffectually to
halve — or eliminate — 10% levy on TV sets, radios, phonos and some components may
get its way this year after all.

Splinter groups seeking individual excise tax cuts now have rallying point —
anti-recession. With a little logrolling and back-scratching they can get together
and push an excise tax cut through. A sizable group of Congressmen wants to help
the distressed railroads by cutting tax on fares and freight; the automobile indus-
try — Peck's Bad Boy of the current business slump — has a wide following for its

tax cut plan; another group wants to help the hard-hit movies by taking off the ad-
missions taxes ; still another group wants to boost household appliance sales ; and,

the TV-radio-phono industry is not without its partisans in Congress.

No one group has enough votes to pass a tax cut. Add them all up, however,
and the votes are there — and to spare.

An excise tax cut makes political sense , too. A Democratic Congress wants
credit in an election year for cutting taxes; the tax-cut-shy Administration might
figure it can take an excise tax cut without raising the bugaboo of inflation, or as

a compromise to a, much broader tax measure.

The Demos got backing from their party leader — Adlai Stevenson — who said
a tax cut is necessary as an anti-recession measure — "especially a cut in excise
taxes on business." Organized labor would lend its backing if only on theory that

half a loaf is better than none.

Prompt, united action is required . Already there are reports that a "buyers'
strike" is in the wind while consumers wait for lower prices after the tax cut. And,

when Congress really starts talking about excise tax cuts there will be period of a

month or so when it will be mighty hard to move goods without promise of a rebate in

the event of a tax cut.

TV-Radio Production: TV set production was 84,999 week ended April 25 vs. 76,118
preceding week & 78,269 in 1957. Year's 16th week brought production to 1,458,355
vs. 1,750,000 last year. Radio production was 162,421 (48,574 auto) vs. 158,588

(42,605 auto) preceding week & 266,707 (94,406 auto) last year. For 16 weeks,

production totaled 3,107,946 (1,007,955 auto) vs. 4,797,000 (1,925,000 auto) in

same 1957 period.

GE Backs Fair Trade: Climbing back on fair trade

bandwagon it abandoned in Feb. (Vol. 14:9-10), GE came

out this week for bill (HR-10527) by Chairman Harris

(D-Ark.) of House Commerce Committee providing for a

new Federal price-maintenance law.

Statement filed with Commerce subcommittee on com-

merce & finance by Robert C. Walton, representing GE’s

housewares & radio receiver div., suggested some textual

changes in Hai-ris measure—attacked at hearings by FTC
as possibly unconstitutional—but otherwise gave support.

Walton related how company’s long-standing list-price

structure had been weakened by court decisions against

state fair trade laws under McGuire Act, leading to GE
dropping its fair trade policy. But he reaffirmed GE’s

belief that brand-name marketing system has advantages

for consumers and thousands of small dealers.

Similar backing for Harris bill came from pres. Joseph

Fleischaker of National Appliance & Radio-TV Dealers

Assn. He said it was “best device that has yet been pro-

posed” in fair trade legislative field, urging enactment

to help small independent merchants “against the ravages

of mail order discount firms.”

FTC chairman John W. Gwynne, however, put Ad-
ministration damper on bill. He opposed it—as FTC has

opposed all resale price maintenance since 1917—as being

“unsound economically,” tending to destroy competition

and favor big companies. Gwynne said “there would appear

to be some doubt” of measure’s constitutionality. Hearings

under Rep. Mack (D-Ill.) continue next week.

Webcor tripled hi-fi phono sales last year and set a

new record in tape recorders, sales v.p. H. R. Letzer told

annual meeting in Chicago this week. He said company
has “completely redesigned [record] changer with signifi-

cant improvements,” and plans introduction of new line

of tape recorders.

British TV sales in Feb. were 98,000 vs. 94,000 in

Feb. 1957, up 49ij; radio 87,000 vs. 78,000, up 12%.
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I

Trade Personals: Gibson Kennedy promoted to gen.

i
sales mgr. for all Philco consumer products; in reorganiza-

(
tion of field staff, 4 new area sales mgr.’s are: James
McMurphy, Philadelphia; John Ramsey, Atlanta; Reese

Llewellyn, Chicago; Paul Burks, Los Angeles . . . Richard

I J. Sargent, Westinghouse mgr. for marketing, consumer

I
products div., elected a v.p. . . . Donald W. Collins named
sales mgr. of new Sylvania factory branch, Teterboro, N. J.

' ... Robert B. Means named sales mgr., western district,

RCA electron tube div. . . . Frederick G. Reiter promoted

to pres, of Philco Finance Corp. . . . Robert C. Sprague,

chairman of Sprague Electric, named Hotchkiss School

Alumni “Man of the Year” . . . Harold Schulman resigns

as asst, to pres. Joseph Friedman of Trav-Ler Radio . . .

Edward F. Taylor Jr., named south central district sales

I mgr., Sylvania home electronics div. with headquarters in

New Orleans . . . Wm. J. Geiger named sales mgr. of

Admiral Distributing Co., Philadelphia . . . Leo Hahn pro-

moted to field sales mgr. for Emerson; Eugene Van Cleve

I to adv. & sales promotion mgr. . . . Milton A. Schindler,

ex-Snyder Mfg. Co., Philadelphia, named pres, of Con-

tinental Electronics Corp., Los Angeles . . . John Sanabria,

ex-American Television, acquires Kine-Lab, Chicago, manu-
facturer of closed-circuit TV . . . Morton K. Tillman resigns

as sales mgr. of Pentron’s premier div.

ELECTRONICS PERSONALS: Arthur F. Vinson, GE v.p.,

' heads new apparatus & industrial div. . . . John W. Simpson,

Westinghouse mgr. of Bettis atomic power div., elected a
I v.p. . . . Arie Vernes elected pres, of Philips Electronics,

succeeding Pieter van den Berg who becomes chairman . . .

Milton N. LaPidus elected chairman of Pyramid Electric,

North Bergen, N. J., Ralph M. Scarano, pres. . . . Donald

Parris, director electronics div.. Commerce Dept, business

& defense services administration, left April 28 for inter-

national conferences in Europe, returns in about a month
. . . Ames G. Giordano, ex-Federal Telecommunications,

named chief engineer of Blonder-Tongue, Newark . . . Carl

L. Lang, ex-IT&T, named joint-ventures mgr.. Page Com-
munications Engineers, Washington . . . Allen B. Anderson,

^

ex-Lear, appointed adv. & public relations mgr. of Motorola

military electronics div., Phoenix.

DISTRIBUTOR NOTES: RCA Distributing Corp. estab-

I

lishes branch in Atlanta, Gordon H. Bahl, mgr. . . . DuMont
opens Boston distribution branch, Wm. A. Cheever, ex-

L. J. McAllister, mgr. . . . Hoffman appoints Fowler Dis-

1
tributing, Portland, Ore., for TV, radio, hi-fi . . . Columbia
Records appoints K-B Columbia Co., Peoria, for records,

phonos.

I
Robert Ferree, of International Resistance Co., has

I

been elected pres, of Producers of Associated Components

I
for Electronics. Other new officers: first v.p., Howard

j' Saltzman, Alpha Wire Co.; 2nd v.p., Martin Roth, South
River Metal Co.; secy-treas., Walter Jablon, Mark Simpson

ii Mfg. Co.; exec, v.p., David Susser, N. Y. attorney.

. Dr. Harold S. Black, Bell Labs, awarded AIEE Lamme
gold medal.

Ohiliiary

Gilbert Gustafson, 52, Zenith v.p. for engineering, died

I
April 24 at Billings Memorial Hospital, Chicago. Surviv-

^ ing are widow, 3 sons, daughter.

Adolph L. Gross, 49, pres, of Adolph L. Gross Assoc.,

N. Y. hi-fi manufacturers’ rep, died in London hospital
' April 25. Surviving are widow, son.

Financial Reports;

Paramount Pictures hopes for “early solution” to mass
production of color TV receiver using Lawrence single-gun

tube, said pres. Barney Balaban this week in annual re-

port. He said work on tube by DuMont Labs and Para-

mount’s Chromatic TV Labs (Vol. 14:14,15) has pro-

gressed to point where DuMont is “confident final pilot

models for field testing will be produced in time to meet
the 1959 market for color TV receivers.” Balaban also

said International Telemeter Corp. (90% Paramount-
owned) plans to install wired closed-circuit pay TV sys-

tem “in a few communities in the U. S. & Canada around
the end of this year.” As reported earlier. Paramount &
consolidated companies earned $4,783,201 ($2.47 per share)

in 1957 vs. $8,731,568 ($4.43) in 1956 (Vol. 14:16), but

Balaban pointed out cash position was improved—$16,-

808,607 vs. $11,704,988—and film inventory was reduced

to $50,712,877 in 1957 from $57,111,840.

TelePrompTer Corp. increased gross revenues in 1957

to $2,264,345 from $1,784,607 in 1956 but lost $212,694 (59(^

per share) last year vs. eaiTiings of $206,841 (58^) year
earlier. Results for 1957 were adjusted for 2%-for-l stock

split in July. Balance sheet lists current assets of $651,479

as of Dec. 31, 1957 vs. $683,239 year earlier, cunrent lia-

bilities $381,435 vs. $185,128. Reorganization started late

last year has put company “in a good position to operate

again on a profitable basis,” pres. Irving B. Kahn said.

He saw “extremely sound basis for substantial growth” in

such closed-circuit sports projects as TelePrompTer’s
theatre-TV handling of Robinson-Basilio championship
fight (Vol. 14:14).

Westinghouse earnings—as predicted at annual meet-
ing last month (Vol. 14:14)—dropped to $12,903,000 (72^

per share) on sales of $449,329,000 in first 1958 quarter

from $14,198,000 (82(*) on $475,686,000 year earlier. Back-
log for atomic products was higher than at end of 1957
period, howevei’, and negotiations for new apparatus, in-

dustrial & defense products business “are becoming more
active,” chairman Gwilym A. Price said.

Dividends: Westinghouse, 50<i payable June 2 to stock-

holders of record May 12; Tung-Sol, 35^ June 2 to holders
May 12; International Resistance, 5^ June 2 to holders May
15; Capitol Records, 25^ plus 15«i extra, both June 30 to

holders June 16; Howard W. Sams, 20^ June 30 to holders

June 16; Stanley Warner, 25^ May 26 to holders May 9;

Television-Electronics Fund, 8«f May 31 to holders May 1.

Meredith Publishing Co., whose Meredith Group sub-
sidiaries own WHEN-TV & WHEN, Syracuse; WOW-TV
& WOW, Omaha; KPHO-TV & KPHO, Phoenix; KCMO-
TV & KCMO, Kansas City, and radio KRMG, Tulsa, earned
$2,736,097 ($2.11 per share) in 9 fiscal months ended March
31 vs. $3 607,524 ($2.79) year earlier.

Tung-Sol earned $535,422 (52^ per share on 893,800
shares) on sales of $13,730,470 in 13 weeks ended March
29 vs. $944,755 ($1.25 on 716,175) on $16,134,823 year
earlier, when results did not include Chatham Electronics.

Hoffman Electronics earned $435,218 (59^ per share)

on sales of $9,960,064 in first 1958 quarter vs. $512,802

(70(() on $11,493,599 year earlier.

Oak Mfg. Co. earned $30,653 (5^ per share) on sales

of $3,459,157 in Jan.-March quarter vs. $138,201 (21^) on
$4,736,847 year earlier.

Corning Glass earned $3,189,152 (47(* per share) in

12 weeks ended March 23 vs. $3,872,798 (570 in same
1957 period.



Harris Throws Teaser: Naming no names or sta-

tions, Chairman Harris (D-Ark.) of House Com-
merce legislative oversight subcommittee said this

week it has evidence improper “contacts” with
FCC have been made by interested parties in com-
parative TV proceedings in addition to now-cele-

brated Miami Ch. 10 case—and he questioned
legality of licenses won.

In speech to administrative law section of D. C.

Bar Assn., Harris continued to avoid disclosure of

just where his investigation of FCC will go next
(Vol. 14:17). But—“in passing”—he said “our
committee files now contain indication that . . .

ex-parte contacts have been made in a number of

other comparative TV cases,” and:
“Since such contacts are prohibited by law, even

though the Commission itself may have taken no action

with respect to the parties making them, it is interesting

to conjecture what may be the legal status of the licenses

which were granted in such instances.”

Harris speech other-wise was largely reiteration of

charges & conclusions by subcommittee that over the years

“some of the members of the Commission” and “some
members of the industry and industry organizations” have

engaged in “questio-nable conduct” which “has seriously

undermined public confidence in the Commission.”

“In the restoration of such confidence, the Commis-
sioners may help themselves greatly, if they will,” Harris

said. “In the restoration of this confidence, the industry

which has gone far beyond what it should have done, can

do much, if it will.”

Harris also swiped at subcommittee’s dismissed counsel

Bernard Schwartz. He promised that “no dubious methods
will be used in developing information as has occurred in

the past,” said subcommittee now has “excellent staff”

under Robert Lishman—“and I have no doubt as to the

final results.”

Suspension action against “several stations” will be

initiated by NAB’s TV Code Board, outgoing board chair-

man W. B. Quarton, WMT-TV, Cedar Rapids, told board

meeting in Los Angeles this week. Principal violations

involve advertising—multiple-spotting, excessive commer-
cial time, personal product advertising, program-length

commercials. This will be first such suspension action in

code’s history, although Quarton revealed that “a few
stations have resigned, some by our request.” Most sta-

tions found violating code, he added, have voluntarily cor-

rected abuses. Monitoring progi'am showed that 85% of

all advertising violations were on 25% of stations. Roger
Clipp, Triangle Stations, was installed as new chairman

of Code Board.

Liquor ad ban bill by Sen. Langer (R-N. D.) was put

quietly on legislative shelf again this week by Senate

Commerce Committee, which wound up hearings on peren-

nial measure (S-582), took no action. Attacks last week
by dry forces on interstate advertising of alcoholic bev-

erages (Vol. 14:17) were answered for record this week
by brewers, distillers, advertisers. They used such terms

as “unfair,” “un-American,” “unsound,” “unnecessary,”

“unconstitutional” to describe proposed ban, which they

said was “backdoor” attempt to reimpose Prohibiten.

Biggest TV program deal for single series of shows

—

$12,000,000 for 48 Desilu Productions films next season

—

was repoi'ted closed in Hollywood by Westinghouse this

week. Series including comedy, musicals, drama, 7 7

Love Lucy episodes is scheduled to replace Studio One on

CBS-TV Mon. 10-11 p.m.

COMMON STOCK QUOTATIONS
Week Ending Friday, .May 2, 1958

Fllectronics TV-Radio-AppUances Amusements
Compiled for Television Digest by

Rt'DD & CO.
Member Netv York Stock Exchange

734 15th St. NW, Washington 5, D, C.

NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div.
Wk.

Close Cbg
1958

High Low Stock and Dir.
Wk.

Close Cbg

9^4 7 Admiral 8% -% 354 300 IBM 2.60 350 — Vi..-

23 19% AmBosch .30e 22 -Hi 34% 29% IT&T 1.80 34%
17% 13 AmBcstg-Par 1 17% -% 41% 36% I-T-ECirB .45* 37% 4-%
37% 32% AmMyiF 1.60- 34 -1% 7% 6% Listlndusl %e_ 7 4-%
177% 167% AT&T 9 175% —1% 43% 36% 4-\SL

26% 22% Amphenol 1.20 25% 15% 12% Loew’s -- - 15% 4-%
29% 25% Arvin 2 25% -1% 37 30% Magnavoxl%b •36% 4-1%
vy. 5% Avco .lOe 6% -% 28% 24 Mallory LlOb. 2i -%
25% 19% Beckli.st l%f. 19% — 88% 76 Mple.H'll 1.60. 87% 4-5
S3 44% BendixAv 2.40. 48 +1 42% 36% Motorola 1% 36% —
32% 27% Burroughs 1 29% — 9 7% Nal*l Tbea % _ 8% 4-%
18% 15% Clevite %e 16% -% 38% 30% Paramount 2 37% 4-%
29% 24% CBS "A” lb _ 29% — 17% 12% Philco 14% —

%

29% 24% CBS “B" lb_ 28% -% 35 30% RCA U . 32% -%
16% 12% Col Piet %t 15 -% 26% 21% Raytheon l^t. 26-%
35% 27% Cons Elec .40 .. 31% -1% 7% s Republic Pic. 5%
26% 19% Cons Electron . 25% -f-% 34% 29 SangElec 1.80 29% 4-%
16% 12% Cor-Dub .20e _ 15 +% 16% 13% Siegler .80 H 4-%
86% 74% ComGlass la — 81% +1% 3% 2% Sparton 4%
3% 3 Davega 3% +% 20% 17% SperryRan .80 17% -%
35 30 Daystrom 1.20. 31 -% 8% 6 Standard Coil . 7%
16% 13% Decca 1 15% -% 18 14% Stanley-War 1 17% -r%
21% 14 Disney .40b 20% +•% 33% 29 Stew W'arn 2b 33%
109% 97% EastKod 1.53c 109% -1-2% 24% 20 StorBcstg 1.80. 2t 4-1

35 29 EmerElcc 1.60 34% -% 37% 31% Sylrania 2 31% -1%
6% 4% EmersonRadio 5% -% 35% 26% Texas lostru 34% -%
8% 7 Gabriel .60 8 -% 55% 41% ThomProd 1.10 4-4% 4-%
65% 55% Gen Dynam 2 . 55% -% 26% 23% Tuog-Sol 1.40b 4-%
61% 57 Gen Electric 2 59% -% 27 21% 20lhC-Fox 1.60 25%
7% 4% Gen Inst. .15g 7% +% 22 15% UnitedArt 1.40 21%

41 29% GnPrEquip2.40 31% -1-1% 22% 19 Univ. Piet la 20% —^4
.30 22% Gen Tire .70b - 21 4-1 19% 16% Warn Bros 1.20 18^ —

%

15% 40% Gen. Tcicph. 2 45% — 65% 57% Weslingh El 2

.

58»4 —

%

26% 21 HoffmanElec 1. 25% 77 67% Zenith new 75% -1%

AMERICAN STOCK EXCHANGE
3% 3 Allied Artists — 3 — 37% 30% Hazeltin 1.40b 34>; —

%

45 34% Allied Con la _ 37% -1% 2% 2 Herold Ra .20 . 2%
15% 12% AmEleclro % 13% -% 4% 3% lot Resist .20_ 4
10% 8% AsaocArlProd . 9% -% 6% 4% Lear 5%
11% 7% AudioDev .05d 10% % % Muntz TV - -- % 4-%
10% 7% Belockinst %t 9% -% 3% 2% Muter Co. >4* 3%% % C & C TV 9 5% Nafl TeleBlin

.

9 + I

3% 2% Clarostat .15g - 3% — 1% 1 Nat Union El _ 1%
*% 3 DuMont Lab 3% -% 6% 2% Norden-Ketay- 3 4-%
4% 2% Dynam Am 3% -% 3% 2% Ojlord El .lOr- 3%
13% 10 EletcronicCora 11% — 16 11 Philips £1 . . 13%
7% 6% Electronics Cp 6% 4-% 8% 6% Servomeeb ,40. —

%

31% 19% FairchCam%g. 24% -1% 6 3% Skiatron_ 4% 4-%
24% 17% General Trans

.

21% -1% 4% 3% Technicolor 4%
17% 14% Globe Un .80_ 15% — 4% 3V4 Trans-Lux .20e 4
3% 2% Guild Films 3 — 4% 4% Victoreen Inst. 4% —
OVER THE COUNTER AND OTHER EXCHANGES

(Latest Available Data)

Bid Asked

Advance Ind I 13/16 2

Aerovox 4% 5
Airborne Inst 43% 46
Altec Co. .80 6% 7
A\TP Tnr 19%

62%
21

Ampex 65
Baird Atomic 7 8

1%
1 13/16

8%

o

Cinerama Prod. ..

Cobu Electronics .

2%
8%

Collins “A** .35 12% 13
Collins ‘*B'* .35 12 12%
Cook Elec. .40d 17% 19
Craig Systems 4% 5
DuMont Bestg. — ..— 7% 8%
Eitel-McCuHough (5% stk) 24 26
Elec Assoc (stk). 41% 44
Erie Resistor .40b 6 7

55 58
Giannini, G. M. 13% 14
Granco Products .05 11% 12
Gross Telecasting 1.60 18% 20
Hewlett-Packard 25% 26
High Voltage .lOg 32% 34
Hycon 2% 2%
Indiana Steel Prod. 1.20a 17 18

Jerrold 2 2%
2V> 2%

26Leeds & Northrup .60b 2»*4

Bid .Aaked

Machlctt Labs .2Sg 16^; 18
Magna Theatre 2%
Maxson (W. L.) .05 4"/« SVC
Meredith Pub. 1.80a 30^ 33
National Co, (4% stk.) _ 11% 13
Oak Mfg. 1.40 114 1%
Official Films .10 1% 1%
OR Radio 18^4 19%
Pacific Mercury TV 5% 6
Packard-Bell ,50 11 12
Panellit 5% 5%
Perkin -Elmer 22% 24
Philips Lamp (14% of par) 36^ 38
Reeves Soundcraft (stk.) 3 1/16 3%
Sprague Electric 1.20 27 29
Taylor Instrument 1.20 30 32
Tele-Broadcasters 2^g 3
Telechrome .30 8% 9
Telecomputing 4V{j 5
Telepromptcr (stock) 5% 7
Time Inc. 3.75 61 64
Topp Industries (stock) 9% 10
Tracerlab 6% 7
Trar-Lcr 1 1%
United Artists 4% 4%
Varian Associates 17% 18
Webcor .15c 9*’^ 10
Wclls-Gardner -- 7% 8
WJR Goodwill Sta. .50d 13 13%

Rates of dividends in tabic are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra dividends are
not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,
f Payable in stock during 1957; estimated cash value on ex-dividend or ex-distri-
bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue ^ith dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958, plus slock dividend, t Payable in stock
during 1958. estimated cash value on cx-dividend or ex-distribution date, y Liqui-
dating dividend. * No trade ^



SUMMARY-INDEX OF THE WEEK'S NEWS— May 70, 1958
FINANCIAL DATA ON 104 companies for years 1950-thru- NETWORK TV BILLINGS gain 13.5% in first 1958 quarter

1957, with some first-quarter 1958 reports, in Special over same period last year. ABC pacing percentage

Supplement with this issue (p. 1). increase with 36.8% (p. 7).

REPS SEEK SHOWDOWN with networks at FCC hearings,

postponed to May 19. Networks not inclined to quit

spot sales field. Next on agenda (pp. 2 & 6).

NAB CONVENTION AFTERMATH: Dissatisfaction with

many of its aspects, as reported here last week.

Affiliate conventions growing more important (p. 2).

STATION-CATV DISPUTE precipitating FCC inquiry, may-
be hearing. Basic question of local vs. outside signals.

Involves translators, etc. (p. 3).

RHODEN THEATRE CHAIN and film syndicate-station

owner National Telefilm Associates (NTA) admit

merger talks under way (p. 4).

BRISK AM-FM ACTION as Commission strives to cut into

big backlog. Seven AM gronts, 3 FM; 15 station sales

approved. RCA-Westinghouse court case (p. 6).

PAY TV QUIESCENT, apparently, but Zenith appoints new
public relations counsel as Teco Inc. renders report.

Actors Equity resolves for pay TV (p. 7).

MORE ON WHEREABOUTS of ex-network vice presidents:

those who have retired or are now in advertising

agencies or in program production (p. 7).

ASCAP UNDER ATTACK in Congress, as Roosevelt sub-

committee recommends Justice Dept, anti-trust action.

Senate committee hears support for BMI (p. 8).

TAPE EXCHANGE PROBLEMS in international telecasting

posed by BBC's "VERA" system, will be considered

at Moscow conference on TV standards (p. 14).

Manufacturing-Distribution

STEREO BANDWAGON ROLLS as leaders announce
plans for fall introduction of new systems, conversion

kits. Britain exporting stereo (p. 10).

NOTE OF OPTIMISM in quarterly reports of TV-radio

companies despite generally declining sales, profits.

Philco cuts salaries (p. 11).

COLOR TV SALES ahead of last year, more programs on
air, RCA reports at annual meeting (p. 12).

FINANHAL DATA ON TV-ELECTRONICS FIRMS: We waited until all 1957 calendar reports
were in before updating our annual Special Report on "Financial Data on Television-
Electronics Companies" which has proved to be one of our most popular services. By
now, too, 65 first-quarter reports were also available — and so they're included
in the 20-pp. supplement made available herewith to our subscribers.

Exactly 104 companies are now detailed . The tabulations kept for us by Chi-
cago financial consultant Edgar N. Greenebaum Jr. show where stock is traded, capi-
talizations, and for the years 1950 through 1957 each firm's sales , pre-tax earn-

ings . net profit , net per share , dividends , total assets , price ranges . It's note-
worthy that 1957 figures, with rare exceptions, reflect profit squeezes though in
general sales held up; first-quarter 1958 shows many declines in sales & earnings.

Companies in TV-radio broadcasting whose financial data are listed are AB-PT .

Avco . CBS , GE , General Tire . Gross , Meredith , Metropolitan (nee DuMont), National
Telefilm . Paramount . RCA . Storer , Time Inc . , Westinghouse . WJR The Goodwill Station .

In industrial fields , you will find all the majors — with 9 companies added
since our last Report a year ago. The new ones; Allied Control . Clevite , Emerson
Electric . Hewlett-Packard , High Voltage . Machlett Labs . Howard W. Sams , Telecomput -

ing Corp . . Thompson Products . Eliminated are Unitronics (Olympic Radio), now part
of Siegler, which is listed; also some firms outside scope of our circulation.

Extra copies of Report are available at $2 each; 10 for |12.50; 25 for |20.



2

REPS GEAR FOR ASSAULT ON NETWORKS: Flourishing station sales representative business
is next phase of FCC network hearing — resumption of which has been delayed from
May 12 to Mon. , May 19 because of press of other Commission business. After the reps
come uhf Committee for Competitive TV and then spokesmen for 6 individual stations.
Just ahead of reps are several CBS and NBC-represented station managers (see p. 6).

Dean Roscoe Barrow himself , with his economist Jesse Markham, will ring down
curtain on whole hearing — with rebuttal testimony — probably in June.

Basic goal of reps is to get networks out of their business. Barring that,
they'd like to freeze net representation at present lists. Besides CBS-owned sta-
tions, CBS-TV Spot Sales represents 8 others, NBC-TV Spot Sales 7; in radio, CBS
reps 9, NBC 8. ABC isn't in rep business.

Aside from desiring the lush business they might get via stations now handled
by NBC & CBS, reps fear networks have tremendous leverage because of vital nature of

affiliations, especially when it comes to adding to their stables. Networks deny
any big plans to expand, CBS having testified present list is just right, NBC that

it might add a couple. They plainly aren't inclined to get out of the business, see

nothing wrong with it — and it's profitable.

It's common knowledge that , while networks stick to straight 15% commission,
independent reps frequently make deals for less with their more important clients.

And all reps aren't of one mind on all aspects of current hearings. While some may
hot like option time and must-buy, pressures from their stations may force them to

remain silent on or straddle those issues.

Reps also face another hazard . They're presently unregulated and, if their

plea to FCC is for aid on economic battlefrents , it's likely FCC will want to probe

into their books, perhaps report on their combined earnings as it does on networks

and stations every year. Rep business is sharing boom enjoyed by the better-placed
stations since advent of TV, but faces none of the public service responsibilities

that Washington demands of stations.

National spot now accounts for about 50% of station revenues on better-posi-

tioned stations, sometimes up to 60%; network, about 25%; local, about 25%. That's

reversal of situation that obtained in radio's heyday, when rule-of-thumb was that

affiliates got 50% from networks, 25% from national spot, 25% from local.

NAR CONVENTION—SOME AFTERTHOUGHTS: Rather too cruelly , we think. Variety captions

genial George Rosen's convention post-mortem of May 7: "NAB— Shoulda Stood in Bed."

The ubiquitous Mr. Rosen makes some of the same points we did last week (Vol. 14:18)

except that he maintains "nothing happened [to] make it worth while" — which isn't

quite fair when you consider some of the major items on the agenda, and particularly

the highly important engineering sessions. Some were perhaps too high dome for the

sales and showfolk element, most were too widely scattered for convenience, nearly

all faced too many concurrent distractions to command the attendance they deserved.
"Perhaps the answer may lie ," it's suggested, "in the projected plan of the

NAB board to restrict attendance, at future conventions to broadcasters operating

strictly on a policy level, eliminating all of the extraneous folderol and thus mak-

ing an effort to achieve the dignity, stature and uninterrupted let ' s-get-at-the-
core-of-our-problems 'format' of the publishers' convention."

As for NAB board's decree that "the TV film boys , with their carnival of ex-

hibits, must go," it's adduced now that "the vidfilm contingent" w^as at first bitter

and then didn't care one way or another because their sales were nil, so now figure

they can do better with a convention of their own. One thing apparent after L.A.

:

NAB conventions are fading in importance so far as most management is con-

cerned. But separate conventions of affiliates of the respective networks — their

attendance by invitation, their agendas usually down to earth, their delegates full

of competitive zeal, and undistracted by sideshows — are growing in importance.
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COMMISSION PONDERS CATV COMPETITION: FCC tackled the tough and touchy station vs .

community antenna argument this week (Vol. 14:18), hasn't decided what to do yet —
but it's aiming toward an "inquiry." Staff is drafting document for further consid-
eration, but the Commission has yet to decide whether to conduct hearings, or what.

More the Commission gets into subject , the more complicated it becomes. One

basic question is policy on competition between out-of-town stations, whose signals

are piped to homes, and local stations who claim that loss of viewers this way can
prove fatal. In a typical case, should public be deprived of 3 piped-in big-city
signals so that local station can "monopolize" audience? On other hand, CATV sys-

tems serve only towns & villages, so should scattered rural viewers be deprived of

their sole service because a small-town station's audience has been emasculated —
thus driving station off air?

And how about translators , illegal boosters , ordinary satellites? They also
produce competition for local stations.

Overhanging whole problem is question of "economic protection." Commission
has been split in recent years, but majority has generally ruled against intervening
in economic disputes,' notably in cases of uhf — even if stations fear they may be

forced to the wall. [For further details of controversy, see below.]

* * * *

CATV-station battle intensified this week, when purchasers of KFBB-TV, Great

Falls, Mont. (Ch. 5) announced they're calling off |600,000 deal, as they had warned
they might (Vol. 14:16), because of CATV competition and inability to get private
microwave. Buyers, 50% each, are Ed Craney [KXLF-TV, Butte (Ch. 4), KXLJ-TV, Helena
(Ch. 12) and 5 Mont. AMs] and group headed by A.W. Schwieder [KID-TV, Idaho Falls,
Ida. (Ch. 3)]. Contract calls for each to forfeit $25,000 for canceling.

One station has already suspended operations — KGEZ-TV, Kalispell, Mont.

I
(Ch. 9) — blaming local CATV system (Vol.

' 30% of KGEZ-TV, say they're willing to put

been run uneconomically.

Where Does CATV Fil? FCC’s last important rul-

ing on community antenna systems (above) was
to conclude they aren’t common carriers, aren’t

under Commission jurisdiction (Vol. 14:14). Now,
the small-station group that brought original com-

plaint has asked for reconsideration of decision.

^

Current petition insists that FCC’s reasoning

I

was ill-founded; that its definition of “common
carrier’’ is faulty; that CATV systems do handle

“interstate commerce” in form of programs orig-

I inated out of state; that “at the very least, the

I Commission would have the authority to require

,
that the CATV systems establish practices which
would cause the minimum harm to operating TV
stations”; that FCC can regulate CATV systems
through their microwave licenses; that a hearing

should be held to resolve doubts; that Congress
should be asked for new law, if present laws are

inadequate to protect stations.

One of the slimmei* reeds relied upon by stations is

I the “property rights” approach—a claim that owners of

' program rights can forbid CATV operators from using

> signals without permission. Courts have never ruled finally

on issue, but even networks doubt they could win in

courts (Vol. 14:18).

Illegal booster question is coming to head, too, what
with Senate Commei’ce Committee conducting hearings

May 27-30 on TV allocations, including small-town service.

14:16-18). CATV operators, who also own
KGEZ-TV back on air, claim station has

FCC has long had rule-making pending to “clean up” the

unauthorized vhf boosters so as to protect existing services.

Operators of illegal boosters haven’t cared much for FCC’s
in-oposals, because they’d require expenditures for equip-
ment & maintenance. Commission’s proposal lost an im-
portant champion this week when equipment maker Ben
Adler formally withdrew endorsement.

“The trend in illegal booster activities is so appalling,”
said Adler, “that unless checked immediately ,this cancer-
ous growth threatens the foundations of all TV broadcast-
ing as a public service.”

Adler reported that number of illegal boosters had
nearly doubled in last 6 months; that many operate with
as much as 5-30 watts; that boosters are interfering with
each other, “mother stations”, translators, CATV systems;
that booster operators “have no intention of complying with
any rules short of ones that will permit them to do what
they are now doing.” He urged booster opei’ators be re-

quired to switch to uhf translators, of which some 150 are
operating.

Faetbooks Still Available

IF YOUR ORGANIZATION is playing “Faetbook,
Faetbook, who’s got the Faetbook?” now is the time
to order enough copies of our 1958 Spring-Summer
Television Faetbook for all your executives—-while
the supply lasts. Single copies cost $5; five copies

or more $3.50 each.
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NTA-Rhoden Group Merger? National Theatres
Inc., which has acquired Kansas City’s WDAF &
WDAF-TV (Ch.4) for $7,600,000 (Vol. 14:17) and
which ended last fiscal year Sept. 24, 1957 with
total assets of close to $55,000,000 is “exploring

the question whether there would be a basis for

an association” with National Telefilm Associates

Inc., which owns WNTA-TV, Newark-N. Y. (Ch.

13), formerly WATV, radio WNTA and KMSP,
Minneapolis (Ch. 9), formerly KMGM-TV. NTA
ended 1957 with total assets of more than $32,000,-

000, largely in film library.

Joint statement by National Theatres pres. Elmer C.

Rhoden and NTA chaimian Ely A. Landau admitted con-

versations first reported in trade press, stating “exhaustive

studies of the matter will be made by both parties during

the next few- months.” But no further details were dis-

closed.

Such a merger would be in line with announced diver-

sification program of National Theati’es Inc., which oper-

ates more than 300 theatres in 20 states, is moving into

various ventures, has big interest in current Cinemiracle

blockbuster Windjammer, with ex-CBS west coast v.p.

Charles L. Glett heading its subsidiary National Film

Investments Inc. (Vol. 14:13). Big theatre company did

$59,000,000 business fiscal year ended Sept. 24, 1957, earned

$2,266,000 (84<' per share on 2,699,486 shares outstanding)

and ended year with surplus of $22,000,000. For next 26

weeks, ended March 25, 1958, it reported revenues of

$26,482,791 & net profit of $743,897 (28(‘).

NTA is partner with 20th Century-Fox in much-pub-

Nore NovioS for TV: Another big sale of post-1948

movies to TV loomed this week with reports from Holly-

wood that United Artists has placed 65 feature films on

block. This would make second major such sale. Republic

having concluded first big deal early in year (Vol. 14:3-4).

List reportedly includes a number of 1953-56 hits

such as Foreign Intrigue, The Ambassador’s Daughter,

Moulin Rouge, Night of the Hunter. Hollywood comment
on rumored deal brought out that United Artists is a film

distributing company, does not produce films, and conse-

quently faces a different situation with respect to con-

troversial issue of film release to TV than major studios.

Reaction to United Artist move was caustic from sev-

eral top movie executives. Said Buddy Adler, head of

20th Century-Fox, staunch opponent of post-1948 film

sales: “I am adamantly against this sale. It’s a horrible

thing which will have an adverse effect on our business.”

Said Sol C. Siegel, MGM production head: “We are

firmly against any such sales to TV and selling these pic-

tures at this time is a great disservice to the industry.”

Said Abe Schneider, pres, of Columbia : “I’m strongly

opposed to selling any post-1950 motion pictures for use

on TV.”

Meanwhile, Theatre Owners of America pressed its

plan to keep post-1948 films off TV (Vol. 14:10-11). TOA
pres. Ernest G. Stellings wrote film company heads sug-

gesting they try an orderly program of re-issue as an

antidote to the trend towai-d sales to TV. ‘He said TOA
and other exhibitor groups would urge theatres to book re-

issues under most favorable circumstances.

MCA-TV’s Paramount film package of 700 pre-1948

features was sold this week to WCBS-TV, N. Y.

licized NTA Film Network, had nearly $11,000,000 sales,

$1,100,000 net profit ($1.07 per share on 1,020,350 shares
outstanding) in fiscal year ended July 31, 1957; nearly

$4,000,000 sales & $422,000 profit (41(^) in 6 months there-

after. Its stock in recent weeks has shown considerable

flurry, with reports current that G. Gerald Cantor, of in-

vestment bankers Cantor, Fitzgerald & Co., a director, has
been buying up its stock; proxy statement for its last

annual meeting in Feb. indicated he owned 85,000 shares,

second largest stockholder on board to Rhoden’s 88,325.

National Theatres Inc. is traded on N. Y. Stock Ex-
change, NTA on American Stock Exchange.

if tf ^ *

Such a merger was viewed by N. Y. Times’ veteran

Hollywood correspondent Thomas M. Pryor as “another

step toward vertical integration of the 2 media [TV &
films] . . . Investors interested in the entertainment busi-

ness dx'eam of the day when there might emerge a com-
pletely integrated organization that would produce, dis-

tribute and exhibit movies for theatres and TV. This could

constitute an empire that would dwarf the old movie pro-

ducer-distributor-theatre combines.” He points out that

such a merger would become “a matter of interest” to the

Dept, of Justice anti-trust div., notably since National

Theatres’ former parent firm was 20th Century-Fox, which

owms half of NTA’s film network project, now comprising

63 stations. He might have added, too, that it will come
under purview of FCC, which authorized ABC-Paramount
Theatres mei'ger but has licensed relatively few theatrical

interests in TV as yet, mainly because so few have applied

(for list of theatre interests owning TV stations, see TV
Factbook No. 26, p. 380).

TV Strikes Pend : One of tw’o major TV labor dis-

putes flared into a short-lived, one-day strike May 5 by

lATSE against 35 member firms of N. Y. Film Producers

Assn, over video tape jurisdiction (Vol. 14:18). Film

craftsmen returned to work when FPA refused to negotiate

on new contract until strike was terminated. Talks were
still going on at weekend. Meanwhile, stalemate continued

in the threatened NABET strike against NBC & ABC,
where union still insists on bargaining rights for small

units of editors & publicists seeking separate contracts.

(Vol. 14:18). No strike call has been issued by NABET
in this dispute although it was believed union members
would refuse to cross picket lines should dissident groups

set them up. Networks continued to insist on overall con-

tracts for 1600 employes at NBC, 1200 at ABC.

Movie writers still earn more than do TV writers

—

but not much. Report this week by Writers Guild of

America, West, Hollywood, said movie writers earned

$11,028,500 in year ended April 1, or $122,700 less than

preceding fiscal year, TV writer's earned $9,224,000, up

26% from preceding year’s $6,814,000. Radio wi'itei's de-

clined 21%—to $300,000 fixrni $467,000. Union’s capital at

end of March was $138,800, up from $83,100, with dues

from TV-radio branch based on gross earnings rising to

46.5''/f, dues from screen writers going down to 53.5ff.

Ampex videotape recorder use at KDKA-TV, Pitts-

burgh was “launched last week with a flourish,” according

to station, which recorded arrival of Pirates ball club

9 p.m., telecast it at 11:15 p.nr.

TvB’s latest selling aid—“Co-Op TV plans”—has been

released to member stations. Pocket-size, 160-pp. loose-leaf

booklet has 27 consumer product categories, co-op data for

321 companies, 345 co-op plans.
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Personal Notes: Frank V. Bremer completed 48 years

in radio when he retired May 6 as v.p. of WAAT (which

he founded in 1926) and WATV (1948) when the Newark-

New York stations wei-e taken over this week by National

Telefilm Associates under recent purchase deal (Vol.

14:10). He operated amateur “FB” in Jersey City in

1910. An engineer, residing at 12 Hamilton Ave., Arling-

ton, N. J., he now acts as consultant for NTA, Marine

Enterprises, Multiplex Research Inc. . . . Joseph W. Evans

Jr., ex-KFJZ-TV, Fort Worth, named sales mgr. of WVUE,
Wilmington-Philadelphia . . . Robert D. Daubenspeck pro-

moted to NBC-TV sales development mgr., Chicago;

Arthur J. Johnson to station sales mgr.; Ira Wolff to

sales promotion mgr. N. Y., succeeding Ernest Fladell, re-

signed . . . C. Thomas Garten, ex-mgr. of radio WSAZ,
Huntington, W. Va., elected v.p. & commercial mgi’. of

WSAZ-TV, with John L. Sinclair appointed mgi'. of WSAZ-
! TV operations in Charleston; Thomas J. Murray named

I
mgr. of WKAZ, Charleston & George R. Andrick mgr. of

(

WSAZ, Huntington . . . Dwight Wheeler, ex-WAKR-
TV, Akron, named operations mgr., WWTV, Cadillac, Mich.

. . . John B. Sias elected v.p. of Peters, Griffin, Woodward
rep firm . . . Clark N. Barnes, ex-Headley-Reed rep office

mgr., Los Angeles, named mgr. of Pearson rep office there,

j
succeeding David Cassidy, now with Adam Young . . .

I

Thomas B. Campbell & Edwin C. Charney named v.p.’s of

Branham rep firm . . . G. Warren Carhart, ex-Standard

Rate & Data, joins Chicago office of Allen Kander, brokers

... Myron Blackman, ex-Philco Distributors, named mer-

I chandising specialist for KTLA, Los Angeles . . . Arthur

f Spirt elected central div. v.p. of TPA . . . Herbert H.

Greenblatt, ex-RKO Pictures, named gen. sales mgr. of

I

NTA Pictures. . . . Fred S. Ilouwink, gen. mgr. of WMAL-
TV'^ & WMAL, Washington, elected to board of licensee

I Evening Star Bestg. Co.

I

Andrew G. Haley, veteran Washington TV-radio-com-

1
munications attorney, whose hobby interest for years has

been rockets, is pres, of newly fonned Missiles-Jets &
Automation Fund, diversified investment trust which this

week filed with SEC 500,000 capital shares to be marketed

to investors at $10 a share by underwriting group headed

by Ira Haupt & Co. Fund plans to become open-end mu-
tual company about 30 days after registration is effective.

Its chairman is Dr. Theodore von Karmen, who heads

scientific advisory committee of General Motors’ Allison

div. and who is chaiimian of NATO’s aeronautical research

i advisory group. Haley was a founder and former pres.

I of Aerojet Engineering Corp., is pres, of International

) Astronautical Federation, gen. counsel of American Rocket

I
Society.

,1 New ABC-TV affiliates board of governors: chairman,

( Joe Drilling, KJEO, Fresno; vice chairman, Wm. Wal-

1

bridge, KTRK-TV, Houston; secy., Joe Herold, KBTV,
Denver; ti’eas., Joe Bernard, KTVI, St. Louis.

ADVERTISING AGENCIES: .John B. Simpson promoted

to new post of v.p. & national broadcasting director for

Foote, Cone & Belding, N. Y., succeeded as Chicago broad-

casting director by Homer Heck; v.p. Roger Pryor named
head of broadcast production, all offices . . . Jere Patterson

resigns as exec. v.p. of Erwin Wasey, Ruthrauff & Ryan
to establish own agency . . . Sidney Garfield elected pres.,

Sanford L. Hirschberg exec, v.p.. Peck Adv. . . . George
Polk elected a v.p. of BBDO . . . Orrin Spellman, v.p. of

Erwin Wasey, Ruthrauff & Ryan, Philadelphia, moves to

N. Y. as assistant to pres. . . . Rol>ert Guggenheim Jr. and
Ralph Yambert named v.p.’s of MacManus, John & Adams,
Los Angeles . . . William J. Lyons elected a v.p. of Dowd,
Redfield & Johnstone . . . Charles S. Adorney elected a v.p.

of Cunningham & Walsh . . . Henry Starr elected a v.p. of

Leo Burnett . . . David B. McCall, Reva Fine, Clifford D.

Field named v.p.’s of Ogilvy, Benson & Mather . . . Ralph

Smith promoted to v.p. of Sullivan, Stauffer, Colwell &
Bayles . . . James M. Loughran, ex-Erwin Wasey, Ruth-

rauff & Ryan, named v.p. of Donohue & Coe, Los Angeles

. . . Douglas A. Lawrance elected a v.p. of 0. S. Tyson,

N. Y. . . . Richard St. John resigns as v.p. of Guild, Bascom
& Bonfigli, San Francisco . . . Clark E. Zimmerman, ex-

McCann-Erickson, Cleveland, named director of market re-

search for Lang, Fisher & Stashower, same city.

Latest Film Directory ; The authoritative TV Film
Source-Book, Series, Serials & Packages, was published

this week by Judy Dupuy’s Broadcast Information Bureau,
535 Fifth Ave., N. Y., ($20). Fonnerly known as TV Film
Program Directory, spring-summer 1958 edition is Vol. 3,

issue 3, lists 7430 feature films, 1317 western features, 3405

cartoons now available, including Paramount’s pre-1948

backlog of 700 features recently acquired by MCA. Miss
Dupuy also published Free Film directory in Feb., plans

Feature Film for June release. Note: Latest BIB volume
states that New York, Los Angeles, Chicago, Philadelphia

must pay at least one-third of income of any featui’e film

release; also observes that there’s “no dearth of advertisers

willing to pay for a picture that will have a top draw.”

Rep. Oren Harris (D-Ark.), chairman of House Com-
merce Committee, and Sig Mickelson, CBS v.p. for news &
public affairs, speak at Conn. Broadcasters Assn, meeting,

Waverly Inn, Cheshire, Conn., May 23.

FCC Comr. Frederick W. Ford makes maiden speech
as commissioner at Federal Communications Bar Assn,
meeting, Willard Hotel, Washington, May 27.

Radio newscaster Cecil Brown, having done stints on
all the other networks, joins NBC June 1.

Obituary

Bill Goodwin, 47, ace TV-radio announcer who has
handled Burns & Allen, Bob Hope, Frank Sinatra, Eddie
Cantor, Paul Whiteman & Edgar Bergen shows, and who
has appeared in pictures, died in his car May 9 near Palm
Spi-ings, apparently victim of a heart attack. His most
recent show was TV’s cartoon Doing Boing Show. Sur-
viving are his widow, 4 children.

Elaine Sterne Carrington, 66, originator of radio soap
operas, including Pepper Young’s Family and When a
Girl Marries, with record of more than 12,000 daily dramas
since 1932, died in N. Y. May 4. Surviving: son, daughter.

James H. Skewes, 70, part owner of WTOK-TV, Me-
ridian, Miss., editor & publisher of Meridian Star, died in

that city May 6. Surviving are widow, son.

Irving H. Fitch, 66, retired adv. director of Gannett
TV-radio-newspaper group, died in Rochester, May 4.
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rCC's Heavy AN-FN Agenda: Most big TV cases

and grants are pretty well worked out of FCC’s
system—but its AM-FM agenda is enormous. For
example, after week’s hiatus for NAB convention,

Commission authorized 5 uncontested AM grants,

all small town; 3 FM grants (for San Francisco,

Austin, Tex., Haverhill, Mass.) ; 2 AM grants
from hearing decisions—and it approved 15 radio

station sales. These are just a fraction of its

“facilities” work—which included setting numer-
ous radio applications for hearing, etc. [For de-

tails of foregoing, see AM-FM Addenda <S.]

Justice Dept, this week supplemented its appeal to

Supreme Court in RCA-Westinghouse Philadelphia-Cleve-

land station-swap case (Vol. 14:2,9,10). In Jan., Phila-

delphia Federal Court Judge Kirkpatrick had ruled that

FCC’s approval of transaction settled any anti-trust ques-

tions; that Justice Dept, was foreclosed from taking fur-

ther action. Justice then appealed directly to Supreme
Court. This week, Justice added memorandum stating:

“The Commission is faced with the equally undesirable

alternatives of either deferring action on any broadcast

matter with anti-trust implications until the United States

has proceeded in the courts or itself becoming a forum for

anti-trust litigation . . . Thus, while the Commission may
deny applications as not in the public interest where viola-

tions of the Sherman Act have been determined to exist,

its approval of transactions which might involve Sherman
Act violations is not a determination that the Sherman
Act has not been violated, and therefore cannot forestall

the United States from subsequently bringing an anti-trust

suit challenging those transactions.”

Memorandum was submitted by Solicitor General Lee

Rankin, signed by FCC gen. counsel Warren E. Baker,

asst. gen. counsel Richard A. Solomon, attorney Ruth V.

Reel.

Court of Appeals this week ruled that WKST-TV, New
Castle, Pa.-Youngstown, 0. (Ch. 45) can keep its channel

and its Youngstown transmitter location, deciding against

appeals by CP-holder WXTV, Youngstown (Ch. 73), which

Agenda of Barrow Hearing: when fcc network probe

resumes Mon., May 19 (see p. 2), first witnesses sched-

uled are 2 from CBS-represented stations—Jay Wright,

KSL-TV, Salt Lake City; Glenn Marshall, WMBR-TV,
Jacksonville. Then one speaking up for NBC Spot Sales

—Nathan Lord, WAVE-TV, Louisville.

Then come Station Representative Assn, witnesses

and the dissident Retry firm, which isn’t a member. The
SRA witnesses are Lloyd Griffin, Peters, Griffin, Wood-
ward; Lewis Avery, Avery-Knodel

;
Frank Headley, H-R

Television; Eugene Katz, The Katz Agency; John Blair,

Blair-TV.

There may be some variations in their testimony, pos-

sibly on subject of option time, but they’i-e all expected to

oppose networks engaging in rep business and to offer

some counter-proposals to the Barrow Report’s recom-

mendations. For Retry, exec. v.p. Edward Voynow is due

to testify, followed by uhf spokesman John English, part-

owner of WSEE, Erie (Ch. 35) and off-air. WNAO-TV,
Raleigh (Ch. 28).

The 6 stations due to send witnesses, as yet unnamed,
are KVAR, Phoenix; WCSH-TV, Portland, Me.; WDSU-
TV, New Orleans; WFLA-TV, Tampa; WLAC-TV, Nash-

ville; KFDM-TV, Beaumont.
For lists of TV stations represented by network spot

sales and other rep organizations, see TV Factbook No.

sought crack at Ch. 45, and Ch. 45 applicant Jet Bcstg.

(WJET, Erie, Pa.; WHOT, Campbell, 0.). Judges Edger-
ton. Burger & Fahy held that WKST-TV didn’t lose chan-
nel when FCC reassigned its channel from New Castle to

New Castle-Youngstown and that WKST-TV didn’t “aban-
don” channel by going off air for 2V^ years. Appellants
argued that WKST-TV became a Youngstown station with-

out competing with Youngstown applicants, but Court
stated:

“There is no evidence that the location of WKST-TV’s
studio in New Castle constitutes a sham, or that it is in

reality a Youngstown station. We concede it may be hard

to say whether a station with studios in New Castle, an-

tenna and transmitter in Youngstown, covering both

Youngstown and New Castle audiences, and competing
with Youngstown stations for audiences, networks and
advertisers, is a New Castle station. We find no basis for

disturbing the conclusions reached by the Commission.”

if * * *

Buffalo’s Ch. 7 should still go to Great Lakes TV Inc.,

examiner H. Gifford Irion stated this week in “second

supplement” to his initial decision which first favored the

applicant Jan. 31, 1956. Record had been reopened after

WKBW-TV Inc. was permitted to amend to higher an-

tenna & power. Issues were coverage and WKBW-TV
Inc.’s financial qualifications. This week, Irion concluded

that all 3 applicants (3rd is WWOL) had about same pro-

posed coverage; that WKBW-TV had adequate financing;

that Great Lakes was still best. Great Lakes is combina-

tion of Buffalo Courier-Express; WPIT, Pittsburgh;

Cataract Theatres, Niagai’a Falls; WKTV, Utica.

One CP for station, 4 for translators, were granted.

Ch. 27, Portland, Ore. was awarded to Trans Video Co. of

Ore. (Wallace J. Matson, operator of Portland CATV sys-

tem). Translators were for Ch. 74 & 75, Chloride, Ariz.

and Big Sandy Valley-Hualpai Mt. Park, Ariz.; Ch. 76,

Canby, Cal.; Ch. 74, No. Warren, Pa.

KVAR, Mesa, Ariz. (Ch. 12) was granted waiver of

rules to identify itself as both Phoenix & Mesa.

Allocation petition by radio KXJK, Forrest City, Ark.

seeks shift of Ch. 8 from Jonesboro, Ark.

26, pp. 297-306. Radio stations additionally represented,

besides affiliates of the TVs, are (by NBC) WHK, Cleve-

land & KGU, Honolulu; (by CBS) WCCO, Minneapolis

& WRVA, Richmond.

Renewal Form Changes: FCC is finally propos-

ing several changes to license renewal forms, accepting

some industry recommendations. It now goes to Budget
Bureau for approval of form, not substance, then will be

put out for rule-making. Among changes proposed (1)

AM and TV have different time periods. AM is to report

on basis of programming 6 a.m.-6 p.m. ; TV 6-11 p.m. Pre-

viously, both reported for entire day. (2) Former 14%-min.
program segment has been replaced by 14-min. This per-

mits 1-min. spot before and after sustaining program, yet

permits program to be classified “sustaining.” (3) Me-
chanical reproduction rule is being changed so that if

less than half of program is recording, whole program
may be classified “live.” Previously, program had to be

“primarily” live to be called “live”—and “primarily” was
frequently considered ambiguous term. (4) Promotional

spots, if not paid, will now be counted “sustaining.”

Aug. is vacation month again at FCC, per custom.

One meeting will be held in month, required by law, and
individual commissioners will be available to act on mo-
tions, handle emergencies.



Network Television Billings

March 1958 and January-March 1958

(For Feb. report see Television Digest, Vol. 14:15)

Networks continued to gain in March gross time

billings which hiked first 1958 quarter to $143,704,116,

or 13.5% over same 1957 period. ABC-TV billings led per-

centagewise, up 36.8% in quarter, NBC-TV billings went up

12.2%, CBS-TV’s 6.8%. Complete TvB report for first

quarter and March:

NETWORK TELEVISION
March March % Jan.-Mar. Jan.-Mar.* %
1958 1957 Change 1958 1957 Change

ABC —$ 9,402,407 $ 6,848,848 +37.3 $ 27,013,004 $ 19,739,917 +36.8
CBS 21,211,070 20,172,173 + 5.2 62.715,826 58,712,735 + 6.8
NBC — 18,845,860 16,631,974 +13.3 53,975,286 48,087,546 +12.2

Total $49,459,337 $43,652,995 +13.3 $143,704,116 $126,540,198 +13.5

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January* $ 9,168,609 $ 22,094,015 $ 18,344,111 $ 49,606,735*
February* 8,441,988 19,410,741 16,785,315 44,638,044*
March 9,402,407 21,211,070 18,845,860 49,459,337

* Figures revised as of May 2, 1958.

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They’re compiled by Leading National Advertisers and TV Bureau
of Advertising on basis of one-time network rates, or before
frequency or cash discounts, so In terms of dollars actually paid
may be Inflated by as much as 25%. However, they’re generally
accepted In the trade as an Index.

Census of 1960 will include TV, Commerce Secy,

j

Weeks advised Chairman Magnuson (D-Wash.) of Senate

Commerce Committee. Count of radio sets, however, will

j

be dropped first time since 1930 “because the 1950 census

found radio in nearly evei’y American home.”

I

Free Nielsen audience analysis is offered by NBC-TV
to advertisers adding spot schedule to their network pro-

gi-ams. NBC reports recent Nielsen study shows audiences

increased twofold or even fivefold with spot schedule

addition.

Pay TV's Teco Reports: That Zenith is bearing most of

cost of its vigorous pay-TV campaign, was made more
evident this week when (1) it appointed Hill & Knowlton
as public relations counsel, adding that important firm to

its big list of special counsel and publicists, and (2) an-

nual report of Teco Inc. was released in advance of share-

holders meeting set for May 13 at its offices at 231 So. La
Salle St., Chicago. Teco Inc. was formed about 10 years

ago to promote and operate Zenith’s Phonevision system

commercially as and when authorized, and $1,000,000 was
raised by permitting Zenith stockholders to purchase its

100,000 shares at $10 a share.

The Teco Inc. report shows it spent only $27,139 in

1957 and $24,263 in 1956, biggest item being $12,000 offi-

cers’ salaries—presumably, that of pres. S. I. Marks. It

shows loss of $208 in 1957 and $874 in 1956. Its current
assets are $965,216, of which $930,648 is in govt, securities

on which interest of $26,931 was received in 1957, main
source of income. Current liabilities include deficit since

organization of $38,488 and the $1,000,000 capital stock.

Pay-TV appears quiescent at moment, but it would be

idle to think Zenith publicity machine has halted or that

proponents have given up simply because of lack of enthu-

siasm for idea in Washington, notably Congress. Last
week. Actors Equity Council, headed by actor Ralph
Bellamy, staunch pay advocate, endorsed tollvision in reso-

lution asserting it means more jobs, more construction,

etc., and slapping at “monopolistic controls” which it

claims are exercised by advertisers who “dictate the trends

of artistic expression.”

Pros and cons of educational TV are subject of new
book titled Mass Communication and Education, published

this week by Educational Policies Commission ($1.50, 137

pp.. National Education Assn., 1201 16th St. NW, Washing-
ton, D. C.). Book says TV “is another effective aid in

teaching process,” warns “it is not the educational revolu-

tion . . . won’t solve teacher shortage.”

j

. .

;

'^ETWORK VICE PRESIDENTS have come and gone
^ so frequently over the 30-odd years since chain broad-

casting began that the Madison Ave. gagsters sometimes
refer to them as “vulnerable persons,” to their titles as

“very precarious.” Fact is, those who have not retired for

age, disability or the sheer enjoyment of their well-earned

I

competences are really doing quite well, for the most part,

! in a multitude of occupations.

We’ve already reported on those who went into station

management (Vol. 14:13) aad on all the ex-presidents and
ex-executive vice presidents of the networks (Vol. 14:16).

There are still a huge number of former v.p.’s around

—

ij and some notes on what happened to them ought to be

i
particularly apropos these days of heavy turnovers at

|!
network top levels.

; First, as to those who have retired: There’s the ageless

ij John F. Royal, NBC’s beloved ex-program boss, as spry

' as ever at 72 (come next July 4) and reporting to his office

I in the NBC executive suite daily as a program consultant.

II There’s “Judge” A. L. Ashby, NBC’s first gen. counsel, now
'I 72, who quit in 1947 to become president of his alma mater

I

Olivet College, in Michigan, became pres.-emeritus in 1950,

!

now lives at 7 Cathy PI., Menlo Park, Cal. There’s Ken

j

Dyke, another NBC stalwart of old, who went off to war.

rose to Brig. Gen., returned to join Young & Rubicam as

pres., recently was retired, now does advertising consulting
and is also consultant to USIA (Voice of America).

One of NBC’s “oi-ginals” in 1927 was John W. Elwood,
now 63, who left his v.p. post in N. Y. to run KNBC, San
Francisco, 1942-50, retired to head Radio Free Asia, and for

last 4 years has been doing security work on radio for

Govt, in Washington. He’s a cousin of retired GE chairman
Owen D. Young, one of NBC’s founders. His wife, who
was Lee Penrose, secy, to NBC’s original exec, v.p., the

late George McClellan, is now asst. mgr. of Washington’s
socialite Sulgi’ave Club.

CBS-TV’s ex-pres. Jack Van Volkenburg was only 54
when he retired last year (Vol. 12:44); we reported on
him in Vol. 14:16. And its onetime exec. v.p. Joe Ream, at

55, is back in Washington as CBS’s v.p. there, succeeding

retired v.p. Earl Gammons; Ream had retired about 5 years

ago to run a cattle ranch in Florida, but was persuaded

by Frank Stanton to take the capital post after his first

wife died. Gammons does public relations work, represents

Storer among others.

Adrian Murphy, another of the younger CBS v.p.’s

who made their pile and retired, was last reported living

in Tucson. Ex-CBS sales v.p. Kelly Smith, retired, makes
his home at Winding Lane, Stoney Brook, Westport, Conn.

And Frank Falkner, who went up in CBS from engineering
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ranks, now lives in retirement at Piney Point, Boiceville,

Ulster County, N. Y. We reported on Sam Pickard in Vol.

14:7; he always had the Midas touch, made a fortune while

CBS v.p., was last heard from as operating a swank fishing

resort at Point Paradise, Fla.

* * *

Advertising agencies and the program field naturally

claimed a lot of network ex-v.p.’s. With the exception of

the capable, popular William B. Lewis, now pres, of Kenyon
& Eckhardt, all still have v.p. titles. “Bill” Lewis was
CBS program director and then v.p. for 6 years before

going with OWI for wartime service; he elected to go into

agency work after the war.

At McCann-Erickson as TV v.p. is Tom McAvity, re-

cently NBC v.p. for program sales; also Harold Morgan
and William Wylie, both ex-ABC. George Frey, NBC
careerist from WEAF control room days, was its first TV
network sales v.p., is now v.p., Sullivan, Stauffer, Colwell

& Bayles Inc. Richard A. R. (Dick) Pinkham, also an NBC
career man, who as program v.p. produced the Today, Home
and Tonight shows, has been for about a year TV-radio

v.p., Ted Bates & Co. John Lanigan, ex-NBC, is now v.p.,

Compton Adv., N. Y., and Merritt Schoenfeld, ex-ABC
Chicago v.p., is now with an agency in that city.

Another ex-NBC v.p. in charge of sales, Edward D.

Madden, who quit in 1953, now heads very successful Keyes,

Madden & Jones, Chicago, a div. of Russel M. Seeds agency.

And Don Searle, who first ran his family oil company’s

KOIL, Council Bluffs, la., went on to become gen. mgr.

of KGO, San Francisco for ABC in 1943, v.p. in 1944; he

quit in 1948, helped found KOA-TV, Denver, still owns
part of it as well as 3 midwest radio stations. Searle lives

at 11950 San Vicente Blvd., Los Angeles, recently set up
an adv. agency in Hollywood known as Special Events

Inc. (Vol. 14:15).

^

Robert O’Brien, one of youngest members of Securities

& Exchange Commission in New Deal days and a crack

lawyer, was with Paramount Theatres group that acquired

ABC and set up AB-PT, left that company last year to

Target Is ASCAP: Definitely, this was not
ASCAP’s week in Congress. In House, Rep. Roose-

velt’s (D-Cal.) Small Business subcommittee came
up with report urging Justice Dept, to consider

anti-trust action against ASCAP. In Senate, Com-
merce Committee heard long list of witnesses tes-

tify against the ASCAP-supported Smathers bill

(S-2834) which would prohibit TV & radio stations

from music publishing and record manufacturing
businesses (Vol. 14:12-14).

Roosevelt subcommittee said there’s serious

question whether ASCAP is following “terms and
spirit” of 1950 anti-trust consent decree. Group
believes that ASCAP is dominated by 24-man
board which gets disproportionate share of royal-

ties. For example, subcommittee said, the 12 publisher

members of board got $6,165,792 of the $10,342,368 dis-

tributed to all publisher members in 1957. Subcommittee

also questioned ASCAP’s complicated formulas for voting,

counting and crediting performances of compositions, dis-

tributing royalties, handling grievances, etc.

In Senate hearing, witnesses praised BMI as an

alternative to “monopoly” of ASCAP. Omar F. Elder Jr.,

ABC secy. & asst. gen. counsel, said ABC ovras only 4%%

become exec. v.p. & treas., Loew’s Inc. (MGM). At MGM
is Jason Rabinowitz, who quit ABC as administrative v.p.

in latter 1957. In charge of subsidiary MGM-TV is Charles
C. (Bud) Barry, who started as an NBC announcer in 1937,
became Blue Network v.p., then ABC-TV v.p., rejoined
NBC ,as radio program and then TV v.p., shifted to

William Morris Agency in 1955. MGM-TV’s program direc-

tor is Adrian Samish, producer of the Northwest Passage
series, ex-ABC-TV and radio programming v.p. 1943-47,

NBC-TV exec, producer 1953-54.

Screen Gems Inc., subsidiary of Columbia Pictures, has
Harry Ackerman as production v.p.; he was a CBS pro-
ducer in 1948, its West Coast program v.p., producer of
Ford Star Jubilee spectaculars, and quit CBS last June
to produce own Leave It to Beaver and Bachelor Father.
Also at Screen Gems, as director of international opera-
tions, is William H. Fineshriber Jr., who held big jobs at
CBS & MBS before becoming NBC network TV & radio
v.p. 1953-54, then TPA v.p. 1955-56.

David Sutton started in radio as a salesman for
WBBM, Chicago, went up in various CBS stations and,
except for wartime hitch as a Marine captain, was with
that network in sales before being made sales v.p. in 1950;

2 years later he went to MCA as v.p. in charge. Also at
MCA is Alexander (Sandy) Stronach, ABC-TV program
v.p. 1950, network v.p. 1951.

Michael Dann, NBC program sales v.p., left to become
pres, of Henry Jaffe Enterprises, recently joined CBS as
v.p. (Vol. 14:13). Irving Fein, ex-CBS v.p. in charge of

adv., publicity & sales promotion, resigned to become pres,

of J&M Productions, 366 No. Camden Dr., Beverly Hills,

which produces the Jack Benny Show. Donn Tatum, ex-
ABC, is now v.p., Walt Disney Productions, Hollj-wood.

j

Robert Saudek, quit ABC to produce Omnibus for Ford
Foundation, now runs it independently. Leonard Reeg, also

ex-ABC, is now a Hollywood program producer with John
E. Gibbs & Co.

Note: There are still several dozen ex-v.p.’s and man-
;

agers whose whereabouts we’ve checked or are checking

—

and we’ll report on them later.

of BMI, which pays no dividends, and only reason it owns
stock is “so that each station will have its small share
toward maintaining an adequate alternative competitive

source of supply of music so that one org-anization will

not have virtually a complete monopoly in this area.” He
said that ABC’s Am-Par Record Corp. has both ASCAP
and BMI subsidiaries; that at least 70% of music on TV-
radio is ASCAP; that barring broadcasters from music
publishing & recording would be “carrying discriminatory^

legislation to an unprecedented degree.”

Typical of BMI support was testimony of Lewis R.
Chudd, pres, of Imperial Records, who started 11 years
ago, built up to 15,000,000 record sales in 1957. He said

BMI had brought “genuine competition into the music
business,” asserted he’d never known disc jockeys to care
whether record was ASCAP or BMI.

Novel witness was Mrs. John Axton, Jacksonville high
school teacher who composes rock & roll; she expressed *

indignation at charges such music contributes to juvenile

delinquency. She said BMI, unlike ASCAP, gives new
|

composers a break. i

Hearing resumes May 21 with testimony by CBS
Inc. v.p. Richard S. Salant, Colmnbia Records pres. God-
dard Lieberson, RCA Victor Record div. v.p. George R.

Mai*ek, NBC asst. gen. attorney Joseph McDonald, Motion
Picture Assn. pres. Eric Johnston.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

“Each medium—the newspapers, radio, TV—has its

own individual capabilities . . . radio and TV brought an

exciting new dimension to journalism. Ours is the strength

of immediacy in reporting, often in transmitting the very

event as it is happening. Combining sight, sound and

action, TV has brought the world into almost every

American home, giving remote places reality and revealing

the important figures of the world as both more and less

than legendai-y names. Moreover, by their very natures,

radio and TV are the media that often trigger the interest

of people in new events, new personalities, new problems

—sending them to the printed media for further and con-

tinual information. In the decade or so that we have had

TV as a new presence in journalism, we have organized

ourselves to meet our job as reporters [and] have joined

the older media in fulfilling the reporting function so that

a certain level of performance is expected of us. We are

getting the stories, and we are getting them to the people.”

—Frank Stanton, pres, of CBS, before Missouri School of

Journalism May 2, upon acceptance of its Honor Award
for Distinguished Service in Journalism.

“Whaddya mean the movies are going to pot? Block-

bustere and specialized films are grossing all-time highs.

In only 210 theatres. Around the World in 80 Days has

grossed 532,000,000. The Ten Commandments, reports

Paramount, has brought in $42,000,000 since its late 1928

release. Of the 10 fattest money-making pictures ever

produced, all except Gone with the Wind have been pro-

duced since 1952 . . . The Bridge on the River Kwai, Pey-

ton Place, Sayonara, Old Yeller, Raintree County, A Fare-

well to Arms, Don’t Go Near the Water . . . One reason

for all this is that the pictures are emphatically better than

they were in the '40s. The public has been showing in no

uncertain terms that if they’re to be lured from their

cozy TV sets there has to be something special.”—Richard

L. Coe, drama critic, Washington Post.

“Implications of tape recording almost stagger the

human imagination. It is theoretically possible here and

now—economics remain to be w'orked out—for viewer to

record his favorite TV programs and play them back at

his convenience again & again. Or, not inconceivably,

housewife of tomorrow will stop at tape counter in super-

market and rent or buy for home shelving new motion

picture or spectacular reviewed in that morning’s news-

papers. Anyone who presumes to claim he knows now the

shape and form of tomorrow’s entertainment, education

and culture has overlooked most elementaiy reality of

contemporary civilization: the electron.”— Jack Gould,

N. Y. Times.

“Should a TV station editorialize? A station that has

the mind to harbor an opinion and the courage to utter it

just seems more important than a station that won’t dare

open its mouth. There is something awfully bland about

news divorced from opinion. It encourages the notion that

no improvement is possible in this best of all possible

worlds.”—John Crosby, N. Y. Herald-Tribune.

“Advertisers are idiots. Young & Rubicam is a mad-
house, but it’s the best of the agencies. The thing that

louses up TV drama is the networks.”—TV-movie play-

wright Paddy Chayefsky, in interview with James O’Neill

Jr., Washington Daily News.

Giants, Dodgers on TV t Missing from early-season
baseball TV lineup (Vol. 14:16), San Francisco Giants and
Los Angeles Dodgers will be seen live on home screens
after all. NTA’s newly-acquired WATV, N.Y.-Newark,
which became WNTA-'TV May 7 (Vol. 14:14), signed
former N.Y. clubs for total of at least 40 games to be fed
into N.Y. area from St. Louis & Pittsburgh starting May
14. Probable sponsor: Budweiser. Dodgers and Giants
also will be seen on WOR-TV, N.Y., when they play
Phillies in Philadelphia. In addition, Westinghouse’s KPIX,
San Francisco, is offering to televise Giants-Dodgers games
there on no-fee basis, but Giants pres. Horace Stoneham
was reported turning down bid because of exclusive—but
non-operating—pay-TV contract with Skiatron.

KULA-TV, Honolulu (Ch. 4), ABC-TV affiliate, is

being acquired for $685,000 by Henry J. Kaiser, who will

dispose of his independent there, KHVH-TV (Ch. 13),
after having operated since May 5, 1957. Sellei*s, owning
25% each, are Richard C. Simonton, Jack A. Burnett,
Arthur B. Hogan, Albert Zugsmith. Zugsmith owns 25%,
Hogan 10%, of WREX-TV, Rockford, 111. (Ch. 13) and
each owns 25% of radio KBMI, Henderson, Nev. Zugsmith
controls radio KRKD, Los Angeles. In Honolulu deal,

Kaiser retains radio KHVH; sellers keep radio KULA.
Commercial TV service in Ireland is proposed by its

Gort., and a commission has been set up to consider pro-
posals to establish system, including proposals by U. S.

entrepreneurs. Prime requisite is that system shouldn’t
cost Irish Govt, anything but will be owned & supervised
by Govt. Commission’s address: Hamman Buildings, 11,

Upper O’Connell St., Dublin. In West Germany, Assn, of
West German Branded Goods Producers voted in favor of

adopting British-type commercial system, run by inde-

pendent corporation supervised by control board.

Suit against Mary Pickford & Buddy Rogers was filed

recently by Piedmont Publishing Co. in Los Angeles
Superior Court, to force them to sell their Vs interest in
WSJS-TV, Winston-Salem, to Piedmont for $126,812. Pied-
mont charged actress and her husband, buying the stock
in 1953 for $50,000, agreed to give Piedmont option to re-
purchase in 6 years—but now refuse to sell.

Radio WARM, Scranton, is being sold for $195,000
under terms of merger bringing WNEP-TV, Scranton (Ch.
16), formerly WARM-TV, and WILK-TV, Wilkes-Barre
(Ch. 34) under control of Transcontinent TV Corp. (Vol.
14:7). Buyer is WSBA-TV, York (Ch. 43) & WSBA, pres.
Louis J. Appell Jr., holding 10% personally.

Balance sheet of KTUL-TV, Tulsa (Ch. 8) & KTUL
shows $255,829 defiicit, $178,939 current assets, $807,966
fixed assets, $1,139,063 liabilities. Feb. 28 balance sheet of
Tulsa Bestg. Co. was filed with application to sell its radio
KFPW, Fort Smith, Ark. to George T. Hernreich for
$75,000.

Cuban Ministry of Communications has assig^ned 3
channels in Pinar del Rio—Ch. 3 to Telemundo S.A., Ch. 5
to Circuito CMQ S.A., Ch. 8 to Radio Television Nacional.

FCC waived minimum-hour rules to permit only 2
hours daily operation by Spanish-language KCOR-TV, San
-Antonio (Ch. 41), which said it was unable to provide
longer schedule.

WFLB-TV, Fayetteville, N. C. (Ch. 18), state’s only
remaining uhf, has cut on-air hours to 3-11 p.m., operating
staff from 25 to 15.

Station Representatives Assn, moved May 1 to 366
Madison Ave., N.Y. (Yukon 6-9390).



Trade Report

May 10, 1958

THE LEADERS ARE RALLYHOOING STEREO: There must* be good reasons why 4 major com-
panies in home entertainment apparatus field picked annual stockholder meeting to
introduce latest stereophonic developments — better reasons them merely to take
shareowners' minds off gloomy profit picture. You'll be interested in enthusiastic
comments on stereo at these meetings & elsewhere. We've kept you up to date on this
brand new business, which we tagged "Bright Star for Fall" (Vol. 14:12), with our
stories — one almost every other week — since first of the year.

Now, industry topkicks are filling up seats in the bandwagon. It looks like
they'll all be aboard by time fall lines go to market. Here are latest comments;

(1) RCA pres. John Burns this week showed 1400 stockholders new stereophonic
cartridge which he announced can provide full hour of stereo music — "live 3-dimen-
sional sound of unprecedented depth & clarity" — and hailed it as one of 6 new
products by RCA to "help beat recession" (p. 11). Then, he treated his stockholders
to sample of stero music, got vigorous applause. Added Burns;

" We believe stereophonic tapes — along with new stereo discs we are bringing
out, mail-order clubs, other innovations — will produce a continued rise in demand
for classical & popular music. Stereo sound brings to the American home a thrilling
musical experience, and does this at a price well in reach of the average family."

(2) Motorola chairman Paul Galvin got a similar reaction when he showed his
stockholders hi-fi phono converted into stereo recorder in Chicago this week, said
Motorola will show stereo to distributors in June, market players in July.

(3) Hoffman Electronics sales v.p. Paul Bryant showed stockholders in Los
Angeles what he described as "new approach to stereo for the home" — a conversion
package to adapt Hoffman hi-fi for stereo, including amplif ier-&-speaker unit, pick-
up cartridge for discs, wire & cable for simple modification. He said Hoffman would
urge customers to "Buy Hi-Fi Now — Convert to Stereo Later."

(4) Zenith sales v.p. Leonard Truesdell told Sales Executives Club in N.Y.

this week stereo will be "shot in the arm" needed to boost sales and employment in
overall radio industry, promised "full stereo line from Zenith in June."

(5) Westinghouse shareowners , meeting in Metuchen, N.J., last month got their
first taste of stereo music, were told company would show stereo to distributors in
June, have line on market this fall.

(6) It's also no secret GE is going into phono field for first time and can
be counted on to give stereo every consideration. It's hi-fi component mfr. now.

Admiral is super-enthusiastic about stereo and Allen B. DuMont has some interesting
ideas up his sleeve for announcement in near future.

^ 'T* 4*

Among majors, only Magnavox has stereo available now — 2 factory-equipped
models, conversion kits for all hi-fis. Among the smaller phono makers. Paramount
Enterprises has released its Hallmark line of stereo equipment, advertises player
and dual speaker system for |149.95. Webcor, Wilcox-Gay, Granco & Sonic are among
those ready to go with stereo or planning fall delivery.

Indicative of keen industry interest in orderly development of stereo was the

plea this week from Admiral pres. Ross Siragusa for industry standards to avoid the

kind of confusion that has besat hi-fi.

And we learn our British cousins are taking serious note of stereo, may even
be ahead of U.S. makers in some refinements. Big London Radio & Electronics Compo-
nents Show in late April featured stereo by several makers. Garrard uncovered models

for American market using 45-45 system. Pye & Decca promised stereo discs in June.

10 -
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Ji
TV-Radio Production: tv set production was 77,344 in week ended May 2 vs. 84,999

;
preceding week & 81,408 in 1957. Year's 17th week brought production to 1,536,714

I

vs. 1,835,975 last year. Radio production was 149,604 (39,754 auto) vs. 162,421

I
(48,574 auto) preceding week & 275,067 (96,517 auto) last year. For 17 weeks, pro-

i;
duction totaled 3,258,318 (1,044,992 auto) vs. 4,894,124 (2,022,467 auto).

j

Upbeat Business Thinking: This week’s quarterly
reports (p. 13), and nearly all recently released

annual reports for 1957 (see Special Report here-

with) show downtrend in the electronics fields,

I

notably consumer products such as TVs & radios

—but there’s a vital note of optimism running
through the statements of industry leaders made

I this week at stockholder meetings or accompany-
1 ing their reports. For example

:

“We believe,’’ said RCA pres. John L. Burns,

j

“that the best way out of a recession is to sell

' your way out. That is exactly what we intend to

I do—to sell our way to higher volume and higher

I

profits.” He thereupon outlined expansion plans,

j

showed or hinted at new products (p. 10)—evoking
from N. Y. Flerald Tribune business writer Donald
I. Rogers this comment:

;
“This was not idle chit-chat. It was not—as so many

i
president’s reports are—idealistically promising. It was
hard fact, and as such, newsworthy, for this is one of

I

the first consumer goods industries to take positive action

to bail the economy out of its temporary indisposition.”

* * * «

Something of the same attitude is evident in several

other reports of the week. Motorola pres. Robert W.
! Galvin, after noting the value of diversification, wrote

stockholders this week;

“Within the next few months we conservatively antici-

pate a healthy step-up in our radio and TV volume and will

bo producing car radios for the new 1959 automobiles. As
a result of these factors, and our anticipation of steady

volume and profits in communications and military divi-

sions, the first quarter decline is not representative of our

I

expectations for the year.”

Said H. Leslie HolFman, pres, of Hoffman Electronics,

whose first quarter also slumped (Vol. 14:18): “It used

to be that the industry sold about 35',

t

of its total [TVs]
! in the final quarter; about 25'/ in the third quarter; 18'/

in the second quarter; 22'/ in the first quarter. Last year,

we sold as many [TV] receivers in the first quarter as in

I the last. This year will probably see us go back to the old

pattern.” He pre<licted industry production of 5,000,000

sets this year, and his consumer products v.p. P. E. Bryant
said his company’s second quarter TV sales would run 20'/

or better than first. Hoffman stockholdeis also were given

hint that company may undertake new acquisitions this

i

year, may float more stock to finance them. Pres. Hoffman
was quoted on Dow-Jones ticker May 9 as statitig one large

« acquisition is in the works which will place his company
* high up among producers of over-all systems.

DuMont seemed to have had tougher luck than most,

the first quaiter loss figures being greater than indicated

I

by upward trend shown in 1957 (p. 13) when, pres. David
T. Schultz told stockholders, firm made money on its TV

( sales. He attributed poor quarter to “the lowered level

of the national economy—particularly as it applies to con-

sumer goods [and to] the slowness with which defense

contracts are being let.” DuMont is known to be planning-

big things in stereo, and Schultz foresees good prospects

ahead for TV also. This week, DuMont’s TV picture tube

div. added third shift, went on round-the-clock basis, mgr.
William Carlin stating this was due to big increase in

orders.

One of the few majors showing sizeable gain in 1957,

and an excellent first quarter (Vol. 14:17), Zenith Radio

had its sales v.p. Leonard Truesdell at N. Y. meeting of

Sales Executives Club May 6, where he commented:

“It is the experience of our management that sound
and aggressive merchandising of quality products can

beat the current sales slump. Firms which put quality first

and have the courage to lead will not only stay healthy but

will also continue to get their share of the market.” He
boasted, understandably, of Zenith’s ability to run counter

to the industry’s downward spiral, revealed that its unit

sales of portable radios (mainly all-transistor) had gone
up 40'/& first 4 months of 1958 from like 1957 period, and
that TV unit sales to dealers reached an all-time high in

April.

Sylvania, which also reported sales & eai-nings de-

clines in first quarter (Vol. 14:17), told stockholders this

week: “When all factors are taken into consideration

—

the upturn that we foresee in the markets for electi’onic

components, our greatly increased defense business, and
the gradual resumption of higher volume in our other
product lines—we anticipate that sales in the second
quarter will be better than the first, and that the third and
fourth periods will compare favorably with last year.”

Siegler pres. John Brooks told W(dl St. Journal this

week he thinks business recession “has leveled off, at least

as far as we can see.” He said Hallamore electronics div.

had received $5,000,000 new orders in last 15 days. He
estimated first quarter net has declined to about $207,000 or

14c a share on 1,515,306 shai-es now outstanding, from
$207,474, or 21 on 746,200 shares in third quarter of

fiscal 1957. Results include operations of Unitronics div.

(formerly Olympic Radio) and Hufford Corp., El Segundo,
Cal., merged into Siegler last Sept.

Note: Rhilco has cut salaries of some 4000 employes
because of business decline, informing them May 8 that
those earning $5-10,000 were being cut 5%, those more
than $10,000 cut 10'/. Most of those affected are in 5

Philadelphia area plants, though cuts apply also to 5

other plants. At same time, it was disclosed that produc-
tion workers at 2 Philadelphia plants agreed, through their

lUE union, to one-year contract giving them 5<f an hour
wage increase. Their average wage is now $2. Philco
met a strike-caused slump 4 years ago by same salary-
cutting device. Standard Coil also cut salaries and per-

haps others did, but didn’t make it known.

“Tape Strobe” device, used with 60-cycle light source

to determine whether tape recorder or player is operating
at correct speed, is offered at $21.50 by Scott Instrument
Labs, 17 E. 48th St., N.Y.
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Trade Personals: John L. Burns, pres, of RCA, and
Charles M. Odorizzi, exec, v.p., sales & services, fly to Brus-

sels Fair June 7 to visit RCA-NBC color TV exhibit, which

Frank Folsom, chairman of exec, committee, is also due to

visit shortly; Burns & Odorizzi plan to visit company’s

European operations, retuiming about end of June . . .

Alan M. Glover elected v.p. of RCA semiconductor & mate-

rials div. . . . Arthur Freed, ex-Freed Electronics, named
v.p. marketing- of Servo Corp., Hyde Park N. Y. . .

.

Gordon
E. Burns promoted to mgr. GE receiving tube & electronic

components replacement dept. . . . John T. Thompson, ex-

GE, named mgr. of new Raytheon distributor products div.

. . . Kenneth M. Lord, ex-GE, named engineering director of

Stromberg-Carlson electronics div. . . . Wilfred G. Caldwell

promoted to gen. attorney for CBS-Hytron . . . Calvin

Karnstedt, ex-KSTP-TV, St. Paul, joins Setchell Cai'lson,

New Brighton, Minn., as national sales mgr. . . . E. Donald

Burlingame promoted to mgr. of Sylvania’s Batavia plant

. . . F. W. McDonald promoted to mgr., Hotpoint Chicago

district, succeeded at Milwaukee by E. AV. Putz . . . Alfred

D. Burke promoted to gen. sales mgr. of Westinghouse
Electric Supply, Chicago . . . John W. Vogt appointed mgr.

of Westinghouse Appliance Sales, Buffalo ... I. Edelstein,

v.p. of Trav-Ler Radio, adds duties of gen. sales mgr.

Sylvania chairman & pres. Don G. Mitchell estimated

Govt, this year will spend record $4.3 billion for “electronic

defense,” speaking this week at opening of company’s new
Amherst Engineering Lab., Williamsville, N. Y. He said

this sum would exceed “industry’s total civilian & military

business only 10 years ago.”

Obituary

Edmour Frederic Giguere, 44, RCA electronics con-

sultant, died of a heart attack at his N. Y. home May 5.

Surviving are widow, daughter.

A Scsllering of Color: impromptu poll of some 1 400

RCA stockholders at annual meeting May 6 wasn’t con-

ducive to warming cockles of its executives’ hearts, dedi-

cated as they are to putting over color TV. Bearing out
disappointing findings of telecasters as reported at NAB
Converftion (Vol. 14:18), only a handful of people present

raised hands when asked whether they owned color sets.

“That’s not enough,” was all Gen. SarnofF could say. One
stockholder did recount how he had been told by dealers to

go to RCA Exhibition Hall in Radio City if he wanted to

see color, that he did so but was ignored by attendants, thus

lost interest.

Though it’s apparent dealer exposure of color isn’t all

it should be, the RCA official report still insists: “Color TV
continues to advance not only in programming but also in

merchandising. Sales of color sets to consumers are run-

ning well ahead of last year. Intensive color promotions

in many parts of the country are producing excellent

results. Dealers are becoming convinced that their greatest

future profits will be realized in color TV receivei-s. The
quality and performance of the RCA 1958 line are so good
that color has been widely accepted, and RCA looks forward
to future increases in sales during the rest of this year.

“Of the 515 TV stations on the air [actual count now
is 536], 324 are now equipped for network color.”

Color-tube patent interference case between RCA and
Philco was settled in RCA’s favor last week by decision of

Court of Customs & Patent Appeals. It involves No. 310,944

of RCA’s Arthur Liebscher and No. 219,093 of Philco’s

Wilson P. Boothroyd, deals with screen of one type of

color picture tube. Philco claimed Liebscher patent applies

only to screen with white phosphor and strips of colored

filters, doesn’t cover screens with strips of color phosphors.

Court concluded Liebscher claims are broad enough to

cover both.

DISTRIBUTOR NOTES: Harry Schecter, who was named
asst, to Zenith v.p. L. C. Truesdell 2 weeks ago, now going

to N. Y. as gen. mgr. of factory branch, succeeding AV'^m.

E. Skinner, resigned . . . Motorola appoints 555 Inc., Little

Rock, for all consumer products . . . Sylvania appoints

G & W Distributing, Youngstown, for TV, radio, hi-fi . . .

Hoffman Electronics appoints Fowler Distributing, Port-

land, Ore., for TV, radio, hi-fi . . . Paramount Enterprises

appoints Ben Neutra for new Hallmark stereo systems in

Philadelphia.

Price-discrimination charges against Hamburg Bros.,

Pittsburgh RCA distributor, were dismissed this week

—

FTC adopting recommendation of examiner Joseph Calla-

way. FTC concluded that Hamburg’s lower prices to its

bigger customers “were justified either on the basis of

selling costs or sale of distress merchandise.”

EIA holds semi-annual clinic on consumer products

statistical data May 14-15 at Sheraton-Pai'k hotel, Wash-

ington. RCA mgr. for market research D. J. McCarty is

chairman. Representatives of 35 TV-radio-phono-tape

makers will consider, among other matters, need for new
FM and hi-fi statistics.

Increases in Mexican import duties on TV-radio-phono

and allied equipment range from 20% on TV-radio chassis

to 130% on tape recorders, according to official schedule

received this week at Commerce Dept. Mexican tariff is

compound duty, based on weight, valuation (invoice or

official, whichever is higher) and surtax.

TV picture tubes with re-used bulbs, labeled “repro-

cessed,” may be taboo, is inference of recent Federal Trade
Commission ruling (No. 6702) on product as far removed
as used oil. FTC Comr. Anderson told Royal Oil Corp.,

Baltimore, that selling purified crankcase drainings as “re-

processed oil” was deceptive, that “reprocessed” suggested

new oil additionally processed for higher quality. FTC
attorneys had been awaiting oil decision as precedent for

crackdown on tube rebuilders.

Perennial advocates of fair trade, the National Assn,

of Retail Di-uggists this week urged Congress to adopt

price-maintenance bill (HR-10527) by Chairman Harris

(D-Ai'k.) of House Commerce Committee (Vol. 14:18).

NARD counsel Herman S. Waller testified at committee
hearing that small businessmen need protection against

bait-priced sales of brand name merchandise. Justice Dept,

registered expected opposition to bill, questioned its con-

stitutionality.

Factory sales of picture tubes for first 1958 quarter

were 1,812,825 worth $36,195,858 vs. 2,322,480 worth
$41,580,150 a year ago, drop of 21%. EIA reports March
sales were 634,779 ($12,643,404) vs. 833,257 ($14,850,847)

a year ago. Receiving tube sales for the first quarter

were 84,990,000 worth $74,611,000 vs. 125,041,000 worth

$104,808,000 for same 1957 period, a 32% drop. March
totals for receiving tubes were 28,524,000 ($25,697,000) vs.

43,010,000 ($37,007,000) a year ago.

High-resolution radar CR tube, developed by Westing-
house, offers 667 lines per in.
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Fmancial Reports;

RCA PRESIDENT John L. Burns really captured the

headlines after the industry’s biggest entity held its

I sometimes stormy annual stockholders meeting May 6

—

I
this despite report on reduced quai’terly sales & earnings.

I During first 3 months of 1958, RCA sales declined 5.8%
I to $278,339,000 from $295,773,000 in same 1957 quarter;

j

profit after taxes fell 29.7% to $9,004,000 (59<i per share)

]

from $12,810,000 (87<i). Nevertheless, all divisions of the

j

company, chairman David Samoff told the gathering, are

1 operating in the black at present.

For all 1957, RCA revenues -were $1,176,277,000, net

profit $38,549,000, or $2.55 per share (Vol. 14:9). As for

full-1958 prospects, Mr. Burns said: “Our plans contem-

plate our business for the full year 1958 ninning ahead

of the rate for the first 3 months, and we hope that eco-

nomic conditions for the nation as a whole will so develop

that we will be able to carry out these plans.”

It was the optimistic note on future prospects, the

promises of big new developments ahead, at a time when
nearly all quarterly reports seemed to be downbeat, notably

in the electronics industry, that garnered the headlines

for RCA. Its 3-point program “to sell our way to higher

volume and higher profits” embraced expansion of existing

activities, creating new departments to go after business

in certain key areas, introducing important new products

I & services that will create new markets.

For example. Burns announced a high-fidelity tape

I
cartridge for home music players-recorders (see p. 10),

I said 5 other new products (undisclosed) will be revealed

one at a time that will be applicable to national defense,

in business & industry, in the home. He recapitulated the

I company’s 7 new major units, notably its Astro-Electronics

I products division; educational electronics dept., deal-

ing with closed-circuit TV and other school equipment; tele-

communications div.; semi-conductor & materials div.;

1 atomic energy services; Model C Stellarator Project;

ballistic missile early warning system dept,

i BMEWS dept, represents billings of more than

1 $400,000,000, he stated. Defense orders first quarter went
' up $130,000,000 from same 1957 period, will be 10% greater
' for year than 1957’s $267,000,000, which was 23% of RCA’s

total business last year. He told about 2-year $5,000,000

I contract with Army Signal Corps for electronic miniaturi-

' zation—and showed for first time a new RCA experimental

radio the size of a fountain pen, complete with batteries,

antenna, earphones; its 5 modules, each about one-tenth of

i

l a cubic inch, corresponded to tubes and circuits of a con-
I ventional 5-tube radio receiver, and it weighs only 2 oz.

j

[For further reports on RCA meeting, see pp. 10 & 12.]

I

Motorola sales slumped to $40,894,492, earnings to

i| $677,782 (35^ per share) in first quarter from $52,281,795

[ & $2,137,587 ($1.10) in 1957 quarter, pres. Robert W.
I Galvin reporting to stockholders this week that consumer

I products (TVs, radios) and auto radio divisions had suffered

<1 declines, along with semi-conductor div., while 2-way radio

;| & microwave business, as well as military electronics, had
'I increased sales and showed profit.

Allen B. DuMont Laboratories Inc., reflecting down-
turn in consumer product sales and slowness of defense con-

) tract awards, lost $943,000 on sales of $9,806,000 in first

J quarter 1958 vs. loss of $353,000 on sales of $10,059,000 for
• same 1957 period. First-quarter loss was greater than that

of all 1957, which was $543,616 on sales of $43,582,435 vs.

I

loss of $3,886,734 on $47,401,006 sales in 1956 (Vol. 14:11).

Midwestern Instruments Inc. reports first-quarter sales

of $1,184,697, profit $58,558 after expenditures of $98,400

for product research & development—^with Midwestern div.

accounting for $782,252 sales & $55,282 profit, Magnecord
div. $402,445 sales & $3276 profit. New orders totaled

$1,284,922, up from $751,311 in 4th quarter 1957. Annual

report of Tulsa manufacturer of magnetic tape & recording

equipment, amplifiers, oscillographs, etc., also released this

week, shows that in 1957 Magnecord div. sales were

$1,371,890, loss $336,016, while Midwestern div. sales were

$4,021,455, profit $503,743—making consolidated sales of

$5,393,345, profit $167,727. Earned surplus at Dec. 31,

1957 was $175,749. Pres. G. R. Murrow called 1957 “year

of transition,” noting firm had acquired Magnecord with

its $2,400,000 tax loss carry forward and had moved its

plant from Chicago to Tulsa* last year; that it had acquired

Data Storage Devices Co., Los Angeles, last Nov., also

moving it to Tulsa; that it has taken over Modern Art
Finishing Co., Chicago.

Ampex Corp. fiscal year ending April 30, 1958 will show
sales of about $30,000,000, earnings after taxes around

$1,500,000, or more than $2 per share, said pres. George
L. Long Jr. in talk this week to Los Angeles Society of

Security Analysts. Big video tape developer (Vol. 14:18)

had net income of $1,087,000 ($1.51 a share) on sales of

$18,737,000 in fiscal year ended April 30, 1957, expects to

show profit of about $2,100,000 on $40,000,000 in 1959 fiscal

year, which, would mean about $2.85 a share on 734,000

shares presently outstanding.

Paramount Pictures reported income of $6,947,000 in

first 1958 quarter from instalment sales of film, principally

to TV, and other special transactions. In addition, it had
operating income of $1,405,000, making quarter’s total

$8,352,000 ($4.43 per share on 1,884,916 shares) vs. $1,299,-

000 (66^ per share) for the same period last year.

Stanley Warner Corp., whose diversified operations

include theatres. International Latex Corp. and WTRI,
Albany, earned $506,429 (24^ per share) in 13 weeks ended
March 1 vs. $1,038,158 (48^) year earlier. In 26 weeks
ended March 1 earnings were $1,310,960 (63^) vs.

$2 007,757 (93^) year earlier.

Decca Records earned $168,117 (11^ per share) in first

quarter after allowing for its share of undistributed profits

of its subsidiary Universal Pictures (Vol. 14:16). This com-
pares with $974,958 (61(S) in 1957 quarter.

International Resistance Co., for 15 weeks ended April

13, reports sales of $3,430,009, net loss of $150,287, vs.

$4,515,277 sales and earnings $117,845 (9«i per share) in

same 1957 period.

Correction: Howard W. Sams & Co., Indianapolis, has
record first quai’ter sales of $1,177,470, before-tax profits of

.$83,181, bringing 9 months of fiscal year to $3,316,772 sales

& $364,447 before-tax profits vs. $3,005,426 & $327,712 for

same period preceding year. Figures as published in

Vol. 14:16 related to associated printing concern, Waldemar
Press Inc. Note: For Sams Co. fiscal records, see Financial
Supplement with this issue.

Dividends: Westinghouse, 50^ payable June 2 to

stockholders of record May 12; IBM, 65(? June 10 to holders

May 12; Storer. 45<* June 13 to holders May 29; Erie
Resistor, omitted May 5; Paramount Pictures, 50^ June 13

to holders May 26; WJR The Goodwill Station, 10^ June 4

to holders May 21.

Corning Glass has moved its electronic components
sales dept, to Bradford, Pa.
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NEW YORK STOCK EXCHANGE
1958

High Low Stock and DIt.

9% 7

22% 19%
18 13

37% 32%
177% 167%
27% 22%
29% 24%
7% 5%
25% 19

53 44%
32% 27%
18% 15%
30% 24%
30% 24%
16% 12%
35% 27%
26% 19%
16% 12%
86% 74%
3% 3

35 30

16% 13%
21% 14

107% 97%
36% 29

6% 4%
8% 7

65% 55

64% 57

7% 4%
41 29%
30 22%
45% 40%
26% 21

3% 2%
45 34V2
15% 127/g

10% 8%
12%
10%
%
3%
4%
4%

Admiral
AmBosch .30e-

AmBcstg-Par 1

AraMy&I* 1.60-

AT&T 9

Amphenol 1.20

Arvin 2

Avco .20e

Becklnst l%f

-

BendixAv 2.40.

Burroughs 1

Clevite %e
CBS “A” lb—
CBS “B” lb—
Col Pidt %t
Cons Elec .40 _

Cons Electron.

Cor-Dub .20e

—

ComGlass la

—

Darega
Daystrom 1.20-

Decca 1

Disney .40b

EastKod 1.55e.

EmerElec 1.60.

EmersonRadio-
Cabriel .60

Gen Dynam 2-

Gen Electric 2

Gen Inst. .15g .

GnPrEquip2.40
Gen Tire .70b—

Gen. Teleph. 2

HoSmanElec 1-

Wlt.

Close Chg

8% +%
21% —

%

17% -%
34% +%

1757/* +%
26% +1
24% —

7/s

6% +%
19% -
477/g -
31% +2%
16% +%
297/s +%
29% +%
15% +%
297/g -1%
26 +%
15 —
84% -%
3% -
31% +%
14% —

%

21% + 1%
107 +%
36% +1%
6 +%
7% +%
57% +1%
59% +%
7% -%
31% -%
23% -^%
467/g +1%
26% +7/g

1958
High Low Stock and Dir.

Wk.
Close Cbg

354 300

35% 29%
41% 36%
77/g 6%

437/g 36%
17V2 12%
37^ 30%
28% 23%
88% 76

42% 35
9 7%
38% 30%
17% 12%
35 30%
27% 21%
7% 5

34% 29

16% 13%
4 2%
20% 17%
8% 6

18 14%
34% 29

247/g 20

37% 31%
36% 26%
55% 41%
267/g 23%
27 21%
227/g 15%
22% 19

19% 167/g

65% 57%
77% 67%

IBM 2.60

IT&T 1.80

I-T-ECirB .90e

Listindust %e.
’.itton Ind
Loew*s
Magnavoxl%b
Mallory 1.40b-
MpU.HTl 1.60a

Motorola 1%—
NatT Thea % _
Paramount 2

—

Pbilco
RCA la

Raytheon l%t.
Republic Pic —
SangElec 1.80 .

Siegler .80

Sparton
SperryRan .80

.

Standard Coil -

Stanley-War 1

.

Slew Warn 2b.

StorBcstg 1.80.

Sylvania 2

Texas Instru—
ThoraProd 1.40

Tung.Sol 1.40b

20thC-Fox 1.60

UnitedArt 1.40

Univ. Piet
WarnBros 1.20

Westingb El 2

.

Zenith %h

AMERICAN STOCK EXCHANGE

7%
7%
%

27/g

3

„ 27/g

13% 10

77/g 6%
31% 19%
247/g 17%
17% 14%
3% 2%

Allied Artists-

Allied Con la -

AmElectro % -

AssocArtProd -

AudioDev ,05d

Belockinst %t
C & C TV
Clarostat .15g-
DuMont Lab

—

Dynam Am
EletcronicCom
Electronics Cp
FairchCam%g
General Trans .

Globe Un .80

—

Guild Films —

3%
41

13%
9%
12%
9%
%
3%
3%
3%
11

6%
24%
20%
16%
3%

+%
+3%

-%
+1%-%
+%-%
-%
+%-%
-%
"4“%- 1%
+7/g

+%

37%
27'g

4%
6%
11/16

3%
9%
1%
67/g

3%
16

8%
6

4%
4%
47/g

30% Hazeltin 1.40b

2 Herold Ra .20-

3% Int Resist .20—
4% Lear

% Muntz TV
2% Muter Co. %t-
5% NatT Telefilm-

1 Nat Union El—
2% Norden-Ketay-

2% Oxford El .I0r_

11 Philips El

6% Servomech .40.

3% Skiatron —
3% Technicolor —
3% TranS'Lux .20g

4% Victoreen Inst

(Latest Available Data)

Bid Asked

Advance Ind
Aerovox
Airborne Inst —
Altec Co. .80

AMP Inc .50

Ampax —
Baird Atomic —
Cinerama Inc. —
Cinerama Prod. -

Cohu Electronics

Collins “A” .35—
Collins *‘B’* .35-.

Cook Elec. .40d

Craig Systems
DuMont Bestg.

Eitel-McCuUough (5% stk)

Elec Assoc (stk)

Erie Resistor .40b

Friden Ind. 1

I7/g

4%
2%
4%

45% 47

6% 7

19% 21

68 70

7 7%
1% 2

11 3/16 2%
8% 8%
12% 14

12% 13%
• 16% 17

4%
7%

23

Giannini. G. M.
Granco Products .05

—

Gross Telecasting 1.60

Hewlett-Packard
High Voltage .lOg

Hycon
Indiana Steel Prod. 1.20a-

Jerrold
Ling Industries

Leeds & Northrup .60b..

Machlett Labs .25g _
Magna Theatre
Maxson (W. L.) .05

Meredith Pub. 1.80a

National Co. (4% stk.)

Oak MIg. 1.40

Official Films .10 —
OR Radio
Pacific Mercury TV
Packard. Bell .50

Panellit

Perkin-Elmer
Philips Lamp (14% of par)
Reeves Soundcraft (stk.)

Sprague Electric 1.20 ‘

Taylor Instrument 1.20

354% -f4%
34% -|-%

37% -%
67/«

42% +%
17% -f2%
36% -%
25% -H%
87% -%
36% -f%
8% +%
37% +Vl
14% +%
33% -1-1%

267/« -f%
5% -%
28% -1%
137/x -%
3% —
18% -t-1%
77/« -t-%
16% -%
337/b -f%
24% -t-%
36 -1-1%

36% +2
44% -t-%
24% -f%
27 -H%
22 -t-%
19 -1%
18 -%
59 -H
75% -%

35 -f%
2% -%
4 —
5% -%

11/16 --1/16

3% f%
9 —
1% —
2% -%
3 -%
14% -1-1

8%
-f-h4%

4% —
4 —
4% —

ANGES

Bid Asked

17 18

1% 1%
• 4% 5%

30 32
- 11% 12

. 13 14

1 1/16 1 5/16
- 21% 23

6% 6%
- 11% 11%
- 5% 6
- 22% 23%
1 37 39

3 1/16 3%
26% 28

29% 31

42 44 Tele-Broadcasters 3 3%
5% 6% Telechrome .30 8% 9

54 57 Telecomputing 4% 5

12% 14 Teleprompter (stock) 5% 6%
1 1% Time Inc. 3.75 61% 64

18 19 Topp Industries (stock) 9% 10

24 26 Tracerlab 6% 7

31 33 Trav-Ler 1% 1%
2 1/16 2% United Artists 3% 4%
17% 18% V'arian Associates 17% 18

2 2% Webcor .15c 9% 10

2 7/16 2% Wells-Gardner 7% 8

21 26 WJR Goodwill Sta.*^ .50d 13 13%

Rates of dividends in table are annual disbursements based on the last quarterly

or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De

dared or paid in 1957, plus stock dividend, e Declared or paid so far this year

f Payable in stock during 1957; estimated cash value on ex-dividend or ex-distri

bution date, g paid last year, h Declared or paid after stock dividend or split-up

k Declared or paid this year, an accumulative issue with dividends in arrears

p Paid this year, dividend omitted, deferred or no action taken at last dividend

meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock

during 1958, estimated cash value on ex.dividend or ex.distribution date, y Liqui-

dating dividend. * No trade

'VERA' Raises Problems: bbc’s “vera” video tape

recording system (Vol. 14:16) poses not only question of

competition in export market with RCA and Ampex but

serious prospect of complicating international program
exchange. Right now, film is standardized, offers no prob-

lems. But telecasters are scarcely likely to purchase 2

types of tape recorders. Subject is bound to come up in

forthcoming Moscow conference on international TV stand-

ards late this month (Vol. 14:16).

BBC is very pleased with VERA. In Washington this

week, its director of engineering Sir Harold Bishop told

us he believes device could be adapted to U. S. standards

with little difficulty. “We haven’t done it,” he said, “but

we haven’t had any need to do it. I see no unusual problems

involved. Our people have come up with solutions in longi-

tudinal recording, and I’m surprised that U. S. manufac-
turers didn’t.”

BBC does no manufacturing, but turns any new de-

velopments over to equipment makers. VERA uses more
sq. in. of tape per program than RCA & Ampex recorders

—100 sq. in. per second (%-in. tape running 200 in. per

second) vs. U. S. 30 sq. in. per second (2-in. tape at 15-in.

per second)—but Bishop says U. S. 2-in. tape costs about

10 times as much per sq. in. He acknowledges that mass
production should bring price down.

Bartley a Shoo-in: Hearing on Comr. Robert T.

Bartley’s nomination to another FCC term, before Senate

Commerce Committee May 7, was really a breeze. As act-

ing chairman Pastore (D-R. I.) put it: “I can’t speak for

the committee, but I think you can sleep tonight.” Short

hearing brought out little new. Sen. Mansfield (D-Mont.)

sent letter expressing fear small-town stations were being

stifled by community antenna systems (see p. 3), asked

for Senate and FCC investigations. Bartley said (Commis-

sion is considering subject, opined that FCC has basic

job of weighing advantages to public of multiple signals

through CATV systems vs. single signal from local sta-

tion. Sen. Monroney (D-Okla.) made pitch for contin-

uance of educational TV reservations, and Bartley said

he still endorses them, believes educators need plenty of

time to utilize channels. Sen. Thurmond (D-S. C.) said

he’s “bitterly opposed to pay TV,” has no objection to

“cable theatre” subscription systems—but told Bartley he

didn’t need to comment on subject. Pastore congratulated

President Eisenhower for reappointing a Truman ap-

pointee. He asked Bartley if he’s an “Eisenhower Demo-

crat.” Bartley said: “No [but] I like him very much.”

Committee action on nomination is expected May 14, and

it’s assumed John S. Cross’ appointment will be considered

at same time.

Picture Salaries Still Good: Proxy statement for June

3 annual meeting of Paramount Pictures discloses Barney

Balaban, pres., received 1957 remuneration of $124,800,

which included $20,800 expense allowance, and is holder

of 12,500 shares of stock. Y. Frank Freeman, v.p. in charge

of West Coast studio, got $130,000, including $7800 ex-

pense allowance (holds 5200 shares) ;
Paul Raiboum, v.p.-

planning & budget, $59,800 (100 shares); George Weltner,

v.p.-worldwide sales, $65,000 (245 shares, also 75 DuMont

Labs, 40 DuMont Bestg., now Metropolitan Bestg.); Adolph

Zukor, chairman, $78,000 (1000 shares). At 20th Century-

Fox, top officer 1957 salaries and stockholdings were:

Spyros P. Skouras, pres., $233,841 (10,000 shares, plus

37,766 owmed by family); Joseph H. Moskowitz, v.p.

$148,119 (not a director); W. C. Michel, exec, v.p., $100,360

(1393 shares); Murray Silverstone, v.p., $148,960 (not a

director).
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ADMIRAL CORP. (NYSE)
Capitalization
Debt: $12,000,000
Common: $1 par, 2,362,096 shares

Year
Pre-tax Net Net Per Total Price

Sales Earnings Profit Share Dividends Assets Range
1950 $230,397,662 $37,775,281 $18,767,554 $7.95 $1.00 $ 67,960,665 39>/4- 17>/4
1951 185,925,058 18,725,621 9,586,833 4.06 .88 68,756,734 29%- 201/4
1952 190.724,326 18,942,133 8,711,133 3.69 .83 87,530,549 323/4- 243,i

323/i- 18%1953 250,931,605 21,340,965 8,213,165 3.48 l.OO-i-20% stk. 107,642,418
1954 219,565,089 15,581,974 6,547,974 2.77 1.00 109,126,766 291/8 - 18 1/4

1955 202.361,797 5.752,144 2,282,144 .97 1.00 104,823,433 301/4 - 201/4
1956 (a) 185.880,606 2,740.024 1,504,024 .64 1.00 105,404,038 221/s- 12%

1957

1958 (3 mo.)
172,663,167 1,176,067 965,067 .41 none

none
102,115,752 147'8- 6%

91/4 - 7

(a) Restated to include domestic real estate subsidiary and all foreign operations in Italy, Mexico and Brazil.

AEROVOX CORP. (Unlisted)

Capitalization
Debt: $3,717,000
Common: $1 par, 868,720 shares

1950 $3,428,572 $1,749,418 $2.51 $ .30 $11,682,140 12>/4- 4%
1951 1,610,182 779,353 1.11 .60 12,640,361 10 1/2- 6‘/2
1952 1,987.215 940,440 1.35 .60 12,633,317 10%- 6%
1953 2,185.824 1,074.582 1.54 .60 14,314,803 123/4 - 9
1954 28,016,539 1,520.120 860,828 1.04 .45 15,266,982 12 - 8T'8
1955 25.480,214 994,003 480,956 .55 5% stk. 15,896,999 13%- 8
1956 25,095.656 1.633,693(d) 909.893(d) 1.05(d) none 15,379,924 83/4- 4

1957
1958

20,892,597 409,778 276,272 .32 none
none

12,835,934 6%- 2-!'8

5 - 3%

(d) Deficit.

AIRCRAFT RADIO CORP. (Unlisted)

Capitalization
Note: $700,000
Common:

1950

$1 par, 296,112 shares

$ 596,214 $ 296,414
1951 1,731,828 348,856
1952 1,464,897 389,897
1953 1,590,611 390,611
1954 8,460,347 1,551,127 576,127
1955 888.994 434,994
1956 1,181,784 581,784
1957 10,159,185 1,384.493 594,493
1958 (3 mo.)

ALLIED CONTROL CO. INC. (ASE)
Capitalization

Preferred: 7% cumulative preferred, $4 par, 91.980 shares
Common : $1 par, 225,000 shares

1950

$1,890,156 $ 181.926 $ 121,926

1951

3,560,128 592,268 329,235

1952

7,146.610 796.532 257,910

1953

7,105.272 584.304 184,304

1954

6,907,705 710.177 322,177

1955

7,362,112 651,124 384.721

1956

10.887,047 1.733.163 793,163

1957

13,883,587 2,604,716 1,234,716

1958

$1.06 $ .60 $2,852,417 6%- 5
1.25 .70 6,364.882 9 - 6%
1.39 .75 6,094,349 8%- 7%
1.40 .75 6,510,587 10 - 8
2.05 1.05 5,507,435 17 - 7%
1.49 .90 6,176,995 21 - 12 >'2

1.96 .90 8,847,272 19 - 12
1.95 .90 8,936,871 25 - 16 1/2

.20 23 - 17

$ .42 none $1,254,251
1.34 none 2,011,046
1.02 none 2.680,725 4 - 2%(a)
.69 none 2,755,572 3 '/2 - 3 (a)

1.28 $ .20 2,526,405 18 1/2 - 14 1/4

1.55 .80 3,233,731 19 - 12%
3.37 .80 3,603.247 21%- 12%
5.34 1.15 4,183,479 52 %- 193a

1.10-f5% stk. 45 - 341/2

(a) Preferred stock.

Extra Copies of this Report are available at $2 each; 10 copies, $12.50; 25 copies, $20.00
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This spirit spearheaded Tung-Sors

dynamic growth o\’cr the years.

Today, it shows in Tung-.Sol’s

constant effort to di\’crsify, to

make new and better components.

Underscoring Tnng-Sol’s

steady diversification and product

development, is rigid adherence

to uniformly high standards of

quality control. Tung-Sol has

maintained these standards with-

out compromise. They arc your

assurance of product performance

... let you specify Tung-Sol, con-

fident you specify the “best that

can be made.”

TUNG-SOL ELECTRIC INC.

NEWARK 4, N. J.

ENTERTAINMENT
\'ou can fill virtually every entertain-

ment socket with Tung-Sol Blue Chip
Quality tubes— cathode ray, series

string, hybrid auto radio, TV, hi-fi

and radio.

INDUSTRY
Tung-Sol makes a wide range of tube

types . . . tailors selenium rectifiers

for diversified application through-

out industrial and military electronic

equipment.

I

SEMICONDUCTORS
For reliability, long life of electronic

equipment and manufacturing econ-

omies, specify Tung-Sol transistors in

the JETEC 30 (tO-5 OUTLINE)
package.

TUNG-SOL



AMERICAN BOSCH ARMA CORP. (NYSE)
Capitalization
Debentures: $1,214,000, 33,4s, due Nov. 1964
Preferred; 5% cumulative serial preferred Series A & B, $100 par, 18,550 shares
Common: $2 par, 1,866,599 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 $35,643,481 $5,200,242 $2,545,242 $1.88 $1.05 $22,135,487 20 - 10 V4
1951 75,898,047 7,894,820 2,607,820 1.91 1.20+20% stk. 45,580,299 171/2- 123,

i

1952 90,539,243 846.048(d) 509.708(d) .54(d) .90+ 2% stk. 48,983,258 153'a- 10%
1953 79,367,771 3,648,439 1,678,439 1.02 none 43,783,734 123,4- 6%
1954 74,416,211 4,938,370 2,570,370 1.58 4% stk. 39,951,806 151,4- 9
1955 73,805,025 6,533,568 3,383,568 1.86 1.00+ 2% stk. 44,290,499 221,4- 1414
1956 122,237,735 9,666,357 4,626,357 2.43 1.00+ 5% stk. 54,593,088 23%- 16%

1957

1958 (3 mo.)
134,339,863
27,018,890

10,510,387
1,826,708

5,080,387
886,708

2.67
.46

1.05
.30

66,114,872 27 - 16 Vs
22%- 193,'b

(d) Deficit.

AMERICAN BROADCASTING-PARAMOUNT THEATRES, INC. (NYSE)
Capitalization
Debt: $52,209,184
Preferred: 5% cumulative preferred. $20 par, 323,399 shares
Common: $1 par. 4,149,363 shares *

1950* $ 45,879,660 $ 132,605 $ 84,605 $ .05 none $ 26,491,261 141,4- 7%
1951* 58,983,129 741,943 368,943 .22 none 31,025,927 14 Va- 10 Va

211,4- 11 Va1952 167,136,730 13,578,802 6,961,113 1.34 $1.25 141,124,092
1953 172,018,661 8,980,587 4,376,626 2.14 1.00 137,754,108 15Va- 12%
1954 188,795,705 9.826.142(a) 4,721,787 (a) 1.11(a) 1.00 138,376,649 251,4- 14 Va
1955 198,350,068 16,011,623(a) 8,218,017(a) 1.89(a) 1.20 138,593,905 33 Va- 22 Vs
1956 206,915,705 15,724,544(a) 7,734,545 (a) 1.78(a) 1.30 146,192,447 32Va- 21Va
1957 215,877,026 9,779,524(a) 4,894,524 (a) 1.10(a) 1.00 154,125,813 24Va- 11%
1958 (3 mo.) 3,913,000(a) 1,854,000 (a) .43(a) .50 18 - 13

Merger of ABC and United Paramount Theatres, Inc. effective Peb. 1953. • 1950 and 1951 figures for ABC only,
(a) Excluding capital gains.

AMERICAN ELECTRONICS, INC. (ASE)
Capitalization
Debentures: $3,500,000, convertible subordinated 5*,4s, due 1973
Debt: $1,748,166 notes
Common: $1 par, 850,119 shares

1950 $ 940 000 none
1951 1,510^000 none
1952 2,’518,964 $245,118 $ 62,774 $ .12 none
1953 3,900,300 452,489 180,879 .36 none
1954 6,109,380 583,957 297,783 .59 $ .22 Va $3,204,561 15V4- 4
1955 5,935,104 519,013 265,013 .51 .50 4,110,513 17 - lOVa
1956 10,379,641 758,109 376,128 .73 .50 7,879,677 13%- 11
1957 17,908,135 1,180,042 603,650 .78 .50 14,484,448 21 Va- 11
1958

• 12Va 15Va- 12Va

AMERICAN MACHINE & FOUNDRY CO. (NYSE)
Capitalization
Debentures and Notes payable; $102,867,700
Preferred: 3.90% cumulative, $100 par, 63,670 shares

5% cumulative, $100 par. 17,956 shares
Common: $7 par, 3,266,217 shares

1950 $ 27,577,242 $ 3,405,846 $2,015,846 $1.53 $ .80 $ 30,470,533 171/4- 12%
1951 54,203,434 5,989,962 3,352,962 2.31 •80-|-2 V2% Stk. 53,855,489 20%- 14 Va
1952 105,821,447 8,647,077 4,167,077 2.05 .80+5% stk. 78,872,791 24%- 16%
1953 139,200,765 9,790,611 5,275,611 2.44 1.00+5% stk. 89,541,324 24Va- 19 Va
1954 126,507,387 7,868,022 4,023.022 1.64 1.00+2Va% stk. 105,826.171 28%- 21%
1955 145,000,977 9,789,016 4,774,016 1.66 1.00-1-2% stk. 132,788,863 35Va- 231/4

1956 198,057,542 18,976,676 8,975,676 3.03 1.05+4% stk. 182,385,380 40%- 241/4

1957 261,753,625 24,136,249 11,782,249 3.51 1.30 225,619,194 43%- 291/8

1958 (3 mo.) 51,357,594 6,212,265 2,683,271 .82 .40 37Va- 321/4

I AMERICAN TELEPHONE AND TELEGRAPH CO. (NYSE)
!
Capitalization
Debt: $5,688,000,000
Subsidiary preferred : $17,904,300
Common: $100 par, 64,648,178 shares

1950 $ 587,720,864 $346,962,051 $12.12 $9.00 $11,575,966,607 161%-146V4
1951 3,639,462,365 704,221,388 364,874,176 11.00 9.00 12,774,216.000 161Vs-150
1952 798.087.900 406,661.306 10.43 9.00 13,997,345,000 161%-150Vb
1953 937.599,573 478.512,265 11.32 9.00 15,434,549,000 161V4-152Va
1954 1.058,836,919 549,931,223 11.42 9.00 16,515,526,000 178 1/4- 156
1955 5,297,043,174 1,291,183,107 664.243,416 13.10 9.00 14,479,641,983 187%-172%
1956 5,825,297,685 1.451,160.747 755,933,854 13.16 9.00 16,206,571,233 187Va-165
1957 6,313,833,200 2,098,371,577 829,779,296 13.00 9.00 17.677,875,672 179Va-160
1958 (3 mo.) 178,440,000 2.76 4.50 177%-167Va

I AMPEX CORPORATION (UnUsted)
Year ending April 30

I
Capitalization
Debentures: $5,500,000, 5%. due 1972 (a)
Common: 50 cents par, 734^65 shares(a)(b)

1950 $ 60,601 (d) $ .25(d) none
1951 129,931 114.931 .48 none
1952 2,301,707 167,823 76,823 .32 none
1953 202,020 88,520 .37 none
1954 5,418,373 70,191 25.691 .06 none
1955 762,622 365,736 .69 none
19.56 10,196,967 607,275 311,275 .58 none
1957 2,212,000 1,087,000 1.51 none
19.58 30.000.000(e) l,500,000(e) 2.00(e) none

$2,156,234
3,769,231
4,749,525 20 - 141/4
6,301,532 43 - 17

18,954,000(a) 60 - 30
63 - 44

fa) Pro-forma, (b) Shareholders to vote on 2>/2-for-l split Aug. 26. (d) Deficit.

- 3 -

(e) Estimated.



AMP, INCORPORATED (Unlisted)

Capitalization:
Notes: $1,100,000, 41/2% Promissory Note due 1969
Common

;

$1 par, 2,017,496 shares

Pre-tax Net
i’ear Sales Earnings Profit

1950 $ 5,480,538 $1,342,201 $ 590,201
1951 10,138,612 1,776,868 458,868
19.52 11,545,957 1,509,646 342,646
1953 15,312,235 1,644,021 409,561
1954 16,040,373 2,102,032 902,032
1955 21,647,301 3,709,128 1,605,588
1956 32,299,301 6,587,742 3,227,742

1957

1958 (3 mo.)

AMPHENOL

36,097,574 6,312,779 3,350,779

ELECTRONICS CORP. (NYSE)
Capitalization
Debt: $1,200,000, 41/2% notes, due 1967
Common

:

$1 par, 700,560 shares

1950 $12,944,833 $2,020,833 $ 920,833
1951 25,495,624 3,441,866 941,868
1952 36,406,697 5,687,347 1,279,290
1953 32,023,107 1,963,272 801,223
1954 25,584,049 1,269,491 679,491
1955 23,263,702 1,669,687 952,687
1956 27,318,319 2,557,987 1,257,987
1957 (a)

1958

31,410,903 3,501,594 1,686,594

Net Per Total Price
Share Dividends Assets Range

$ .31 none
.23 none
.17 none
.21 none

none
.83 none $12,103,805

1.66 none 15,411,029 19»/2- 16>/4

1.66 $ .50+4% stk. 16,687,337 30 - 14 >'2

.25 20 - 16 1/4

$2J30 $ .70 $ 7,757,607 10%- 6Ve
2.35 .80 14,621,200 12 >'4- 9
3.19 .90 16,065,195 173i- 10»i
2.00 1.00 16,637,597 19 - 13
1.70 .75 15,066,063 15 Ve- 9
2.38 .57V2 13,540,996 19 - 12%
2.51 .95 15,705,915 19V2- 15%
2.41 1.15 22,442,042 33Ts- 19 V2

.60 27Va- 22%

(a) Includes Danbury-Knudsen from Aug. 1, 1957, date of acquisition.

ARVIN INDUSTRIES INC. (NYSE)
Capitalization
Common; $2.50 par, 899,025 shares

1950

$53,684,138 $6,940,369 $3,605,126

1951

63,997,212 7,482,755 2,691,063

1952

64,289,781 5,310,512 2,209,733

1953

73,395,197 5,311,720 2,255,001

1954

53,372,759 4,630,593 2,231,198

1955

67,421,583 8,445,322 4,052,091

1956

64,612,775 7,875,165 3,784.839

1957

69,705,700 7,676,373 3,689,976
1958 (3 mo.) 11,188,072 66,662 37,498

$4.05 $1.67 $23,565,630 30%- 18%
3.02 2.00 26,578,148 28+e- 22%
2.48 2.00 27,364,995 32%- 25%
2.53 2.00 27,135,716 32%- 251/2
2.50 1.60 27,978,690 27 - 21
4.55 1.70 32,033,832 34 - 24
4.22 2.00 32,122,082 31%- 26%
4.10 2.00 31,346,329 36 1/2- 28
.04 .50 29T8- 24%

ASTRON CORP. (UnUsted)

Capitalization
Debt: $139,375
Preferred; 4% cumulative preferred, $10
Common: 10 cents par, 645,000 shares

1951

$1,461,687

1952

2,421,216

1953

3,164,983

1954

3,421,760

1955

4,101,170

1956

5,128,525

1957

4,841,129

1958

par, 3,900 shares

N.A. $ 33,331 $ .05

N.A. 100.648 .05

N.A. 118.252 .18

$569,231 287.431 .45

607,639 296,339 .46

460,519 227.519 ..35

352,708 185,708 .29

(b) (b) (b)
(b) (b) (b)
(b) $ 836.579 (b)
(b) 1.206.212 (b)

I .20 2,174,924 5 - 3%
.40 2.281,279 45^- 3
.20 2,202,612 3%- 1%
.05 23i- 1%

N.A. Not available, (b) Privately owned.

AVCO MANUFACTURING CORP. (CROSLEY) (NYSE)
Year ending Nov. 30

Capitalization
Debt: $24,953,000
Preferred: No par cumulative conv. 127,727 shares
Common: $3 par,

1950

9,075,846 shares
$256,966,971 $28,735,633 $12,635,633 $1.47 $ .50 $222,980,159 9%- 5%

1951 286,598,113 22,089,214 10,089,214 1.10 .60 186,877,718 8%- 6%
1952 326,585,641 21,578,927 11,028,927 1.20 .60 167,434,839 8%- 6?r
1953 414,783,527 5,868,598 3,368,598 .34 .30 143,787.065 8%- 4%
1954 375,405,820 7,509,436 3,639,436 .37 .10 200,878,864 7 - 4%
1955 299,332,434 2,168,311 758,311 .05 .20 198.417,760 8 >4- 5%
1956 320,556,285 18,112,847(d) 16.387.847(d) 1.84(d) none 181,728,051 7%- 5

19.57 314,882,677 10,552,601 12,832,794 1.38 .10 159,752,919 7%- 4r«
1958 (3 mo.) 70,580,470 2,847,723 2,797,723 .30 ,20 7%- 5%

(d) Deficit.

BECKMAN INSTRUMENTS, INC. (NYSE)
Year ending June 30

Capitalization
Debt: $9,280,000
Common: $1

1950*

par, 1,325,843 shares

$ 5,207,856 $1,431,353 $ 694,853 $ .69 $ .13 (b)

1951* 8,215,712 1,918.190 628.090 .58 none $ 5.990.000 (b)

1952(a) 5,785,740 1,326,848 326,848 .30 none 7.148,028 17%- 10%
1953 16.447,382 1,991,089 756,089 .70 none 10,247.769 17 - 11%
1954 18,652,870 2,320.280 920,280 .85 none 12,726.495 27%- 1334

1955 21,330,598 2,539,05ff 1,322,050 1.06 none 16.930.012 2934. 1934

19.56 29,362,131 3,344.856 1,744,856 1.36 3% stk. 21,859,411 43%- 25%
1957 38,088,730 349.432 209.432 .16 3% stk. 36.256,196 4734- 21

1958 (6 mo.)... 19,627,983 171.215(d) 82.215(d) .06(d) none 2534- 19

* 12 months ending Dec 31. (a) 6 months to June 30. (b) Privately owned, (d) Deficit.

- 4 -



BELOCK INSTRUMENT CORP. (ASE)
Year ending October 31

Capitalization
Debt: $59,028
Preferred: 6% ciomulative, $100 par, 1,870 shares
Common: 50 cents par, 800,239 shares

Year Sales
Pre-tax
Earnings

Net
Profit

Net Per
Share Dividends

Total
Assets

Price
Range

1950
1951(a)

Incorporated
$ 907,308

Nov. 14, 1950
$196,062(d) $ .27(d) none (e)

1952 3,542,365 78,319 .09 none (e)

1953 8,154,821 $ 289,371 155,251 .19 none (e)

1954 10,259,380 745,810 348,375 .45 none $4,746,583 (e)

1955 14,896.878 1,426,310 679,443 .89 none 7,423,344 2n'a- 11

1956 13,801,336 977,763 457,403 .58 3% stk. 9.447,002 191/a- 12

1957 13,255,083 280.950(d) 132.330(d) .18(d) 3% stk. 9,244,144 14 - 6
1958 11/2% stk. lO'/s- T

(a) 10 months to Oct. 31. (d) Deficit, (e) Privately owned.

BENDIX AVIATION CORP. (NYSE)
Year ending September 30

Capitalization
Debt: $1,480,000 notes
Common: $5 par, 5,042,836 shares

1950 $219,419,794 $30,599,434 $16,954,116 $4.00 $2 ,371/2 $143,366,391 263,i- 171'4

1951 340,540,415 32,037,957 11,818,601 2.79 2.25 209,534,918 30 - 231,'4
1952 508,701,892 50,660,972 15,295,159 3.61 1 .871/2 259,320,862 32 - 225,

's

1953 638,244,637 61,758,844 17,352,710 4.10 1.50 328,746,687 341,'s- 25
1954 607,711,607 61,796,575 25,537,771 5.62 2.00-1-7% Stk. 285,430,724 523,4- 30
1955 567,249,923 58,717,287 25,888,599 5.66 2.10 278,064,860 59 >,'2 - 45
1956 581,418,734 48,348,993 24,278,263 5.04 2.40-(-5% Stk. 321,783,177 643,4- 48V2
1957 711,237,146 59,366,546 27,499,034 5.44 2.40 370,089,085 663,4- 42
1958 (3 mo.) 167,064,856 10,371,564 4,897,486 97 .60 353,474,463 53 - 4414

CLAROSTAT MFC. CO. INC. (ASE)
Capitalization
Debt: Mortgage, $14,170.
Common: $1 par, 417,993 shares

1950 $5,985,241 $772,999 $406,780 $. 99 $ .16 $2,199,374 6 Vs- 21/4

1951 5,914,310 968,763 316,265 .76 .30 2,336,293 6%- 4V«
1952 506,115 235,282 .56 .30 2,468,194 6 ‘4- 41/2

1953 625,345 247,556 .59 .10 2,452,220 7 - 43/b

1954 5,682,093 107,823 57,920 .14 .25 2,309.990 71/2 - 53/a
1955 6,415,740 338,315 164,235 .39 none 2,680,205 8 - 4Va
1956 7,468,492 467,539 227,924 .55 .20 2,565,910 5 - 3>/«

1957 7,207,102 276.543 132,710 .32 .15 2,472,742 5 - 2V?
1958 none 33/4 - 2T'a

CLEVITE CORP. (NYSE)
Capitalization
Debt: $10,837,000, 31'*% notes, due serially until 1971
Preferred: 4>/2% cumulative. $100 par, 49.451 shares
Common: $1

1950

par, 1,807,152 shares

$ 7.914,228 $3,914,228 $2.88 $1.30 $25,283,265 15%- UTs
1951 49,463,559 7,687,826 2,887,826 2.03 1.15 39.212,523 19 - 15%
1952 53,307,874 8,144,240 3,444,240 1.97 1.15 53,748,600 271/2 - 17%
1953 70,528,107 7,978,611 3,478,611 1.77 1.15 59,439,142 25%- 18
1954 5,618,648 2,668.648 1.33 1.15 58,536,954 24%- 18
1955 71,935,883 10,004,753 4,854,753 2.54 1.25 61,832,282 25%- 201/2

1956 7,671,593 3,971,593 2.06 1.15 61,465,000 241/4 - 18
1957 7,408,539 3,988,539 2.08 1.15 59,342,564 251/2- 15%
1958 (3 mo.)... 15.656,000 817,000 558,000 .28 .25 18%- 15%

COLLINS RADIO CO. (Unlisted)
Year ending July 31

Capitalization
Debt: $5,859,619 notes.
Debentures: $7,917,000 convertible subordinated 5s, due 1977.
Preferred: 4% convertible preferred. $50 par, 122,442 shares
Common: $1 par. Class A and B, 1,504,367 shares

1950 $12,534,018 $1,075,177 $ 415,765 $ .27 none $ 8,523,681 3%- 1
1951 19,325,837 1,093,704 753,732 .48 $ .11 19,125,921 4%- 3
1952 64,130,371 5,913,432 1,836,139 1.22 .11 31,116.050 6%- 37/8

1953 80,028,767 6,870,809 1,580,307 1.05 .13 34,398,396 7%- 5%
1954 90,300,464 7,398,976 2,599,369 1.74 .14 42,794.136 23 - 6%
1955 108,164,689 7,194,145 3,347,059 2.23 .35 47,558.771 28%- 17%
1956 125,141,055 6,506,001 3,195.930 1.96 .35 59,127,378 321/4 - 21%
1957 123,912,221 5,406,267 2,699,179 1.63 .35 67,639,698 28 1/2 - 91/2

1958 (6 mo.) 47.044,606 272,590 559,590 .29 none 72,204,097 151/4 - 10%

COLUMBIA BROADCASTING SYSTEM, INC. (NYSE)
Canitallzatlon
Notes: $47,332,000. Mortgage $3,707,190
Common : Class A $2.50 par, 4,342,598 shares
Class B:

1950

$2.50 par, 3,538,802 shares

$124,105,408 $ 9,555,329 $ 4,105,329 $ .80 $ .53 $ 53,833,265 13%- 8%
1951 192,384.608 13.618,942 6,360,097 .91 .53 101,481,809 11%- 5%
1952 251,594,490 15,938,724 6,445,506 .92 .53 111,720,900 13%- 11
19.53 22,687,288 8,894.642 1.27 .62 136,040.997 167'a- 12%
1954 373,380,139 23,214,645 11.414.645 1.62 .63 169,298,915 29 %- 13%
195.5 316.572.766 29,897,427 13,397,427 1.83 .77+2% stk. 180,089,502 32 - 221/2
1956 354,779,843 35,083 462 16,283,462 2.17 .90-1-2% stk. 196,097,774 341/2 - 22%
1957 385.409,018 48,593,367 22,193,367 2.90 1.00-f3% stk. 222,870,272 36%- 231/2

1958 .25 301/2 - 241/2

-5 -



CONSOLIDATED ELECTRODYNAMICS CORP. (NYSE)
Capitalization
Debt: $5,684,233
Common: 50 cents par, 1.063,355 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 $ 654.801 $ 364,604 $ .72 $ .30-1-15% stk. 13 V4- 9>/i
1951 1,062,591 437,591 .67 .40 $ 5,031,798 14%i- 13 Vs
1952 1,028,512 501,512 .56 .40 12,201,268 17 Vi- 10»i
1953 14,074,064 919,906 510,406 .57 .40 11,796,346 151/4- 10%
1954 1,633,363 842,863 ..94 .40 13,096,930 311/2- 13 Vi
1955 1,489,912 803.696 .85 .40 15,885,633 311/4- 20
1956 25,036,689 2,208,263 1,283.263 1J35 .50 23,535,513 37 - 21
1957 1,178,729 771,729 .73 .40 31,413,654 54%- 251/8

1958 (3 mo.)... 145,000(d) 56.000(d) .05(d) .20 3514- 24%

(d) Deficit.

CONSOLIDATED ELECTRONICS INDUSTRIES CORP. (NYSE)
Year ending September 30

Capitalization
Debt: $1,000,000, Notes
Common: $1 par, 787,500 shares

1950* $14,759,568 $ 716,365 $2.45 $.50 131,2 - 8%
1951* 12,432,733 $ 517,208 222,208 .78 .90 $ 4,460,578 111/2- 7%
1952* 7,203,564 299.035(d) 299,035(d) 1.06(d) .15 3,373,604 10 '/2“ 6^8
1953* 7,581,023 486.953(d) 486.953(d) 1.74(d) none 3,380,371 9Ta- 4%
1954 6,824,076 202.190(d) 202.190(d) .72(d) none 2.913,557 26Vs- 5
1955 11,018,537 1,755,488 861,989 1.30 none 10,074,593 441/8- 23%
1956 27,892,951 4,556,597 2,156,597 3.12 none 15,294,178 561/2- 261/2

1957 4,186,931 1,971.931 2.50 none 18,493,641 351/2- 18
1958 (3 mo.) . .

.

8,799,710 1,559,997 748,497 .95 none 26%- 191/2

’Consolidated Electronics was formerly Reynolds Spring Co. (1950-53). (d) Deficit.

COOK ELECTRIC CO. (Unlisted)
Year ending June 30

Capitalization
Debt: $1,800,000, 5?4% notes, due 1967
Common: $5 par, 593,308 shares

1950 $ 4,496,000 $ 334,000 $ 204,000 $ .36 $ .33
1951 6,390,000 879,000 334,000 .60 .19
1952 11,396,052 1,647,839 447,839 .80 .25 $5,419,995 17V's- 7Vz
1953 12,459,152 1,389,558 427,058 .76 .19-f 5% stk. 6,593,552 7%- 7
1954 14,103,369 1,216,664 511,664 .91 .30-1- 5% stk. 7,292,342 16%- 15
1955 15,253,052 506,386 251,386 .45 .15-)- lVi%stk. 7,492,651 17 - 10%
1956 15,218,090 208,101 103,101 .18 .10 7,819,576 14 Vi- 8 Vi
1957 24,583,521 1,753,099 858,099 1.49 .20-f- Stk. 11,246,916 18%- 12
1958 (6 mo.) 12,690,284 148,966 106,004 .18 none 12,600,264 23 Vi- 17%

CORNELL-DUBILIER ELECTRIC CORP. (NYSE)
Year ending September 30

Capitalization

—

Debentures: $3,300,000, O’JsS 1972. Debt: $900,000 notes; $192,500, 1st 4*,2S, due 1959. Cumulative Pfd: $5.25 (no par), 9,282 shares
Common: $1 par, 512,390 shares

1950 $ 23,927,117 $ 2,888,524 $ 1,747,524 $3.07 $ .78 $ 13,664,008
1951 33,082,683 4,986,023 1,649,163 3.06 .83 17,514,482
1952 35,496,041 5,078,616 1,539,831 2.86 1.04 21,581,027
1953 43,630,816 5,578,491 1,666,696 3.12 1.35-1-10% stk. 23,049,255
1954 37,149,778 3,799,640 1,729,640 3.25 1.90 21,456,679
1955 34,955,172 3,909,002 1,809,002 3.41 2.10 21,769,804
1956 33,107,016 2,375,047 1,085,047 2.01 1.40 20,405,875
1957 32,494,378 1,364,928 754,928 1.38 1.20 21,411,350

1958 (3 mo.) 6,994,023 80,153 (d) .25(d) .20

14>/4- 8%
16%- 10%
18%- 15 Vi
26%

-

18>/4

36 - 21 Vi
37%- 29
40Vi- 20
27 Vi- 12Vi
16 Vi- 12%

(d) Deficit.

CRAIG SYSTEMS, INC. (Unlisted)
Year ending July 31

Capitalization—Common

:

1950(a) $

$1 par, 744,380

802,207

shares

$ 91,835 $ 56,573 $ .11 none
1951(a) 1,952,471 187,197 69,559 .14 none
1952(a) 4,192,332 386,402 111,616 .22 none
1953(a) 4,591,654 354,323 104,989 .21 none
1954(a) 4,887,828 512,081 209,435 .42 none
1955(b) 11,506,053 1,431,113 696,913 .95 none
1956(d) 9,570,015 975,173 463,673 .64 .40^ 2% stk.

1957 12,840,360 1,058,841 502,841 .68 .304- 2% stk.

1958 none

(c) (c)
(C) (c)
(C) (c)
(C) (c)
(C) (c)

$5,835,985 (c)
6,511,853 9 -

6,678,837 9V's-5-4

(a) Craig Machine Co. only, (b) Pro-Forma. Year ending Nov. 30. „
(c) Privately owned until Feb. 7, 1956. (d) Consolidated; Includes LeFebure Corp., from Feb. 10, 1956, date of acquisition.

DAYSTROM, INC. (NYSE)
Year ending March 31

Capitalization
Debt: $2,407,746 notes.
Debentures: $8,000,000, convertible, subordinated 4%s, 1977
Common: $10 par, 905,423 shares

1950

$32,763,201 $1,829,136 $1,174,136

1951

•. 42,397,508 5,432,331 2,436,331

1852 38,592,157 1,779,854 770,854
1953 46,155,154 2.946,154 1,405,300

1954 62,472,896 3,106,924 1,458,924

1955(a) 73,816,645 3,581,216 1,716,216

1956

63,192,498 3.544,181 1,784,181

1957

74,402,239 5,183,811 2,458,811

1958 (9 mo.) 60,627,000 3,654,000 1,754,000

$1.88 $1.25 $21,800,160 161,- 1034
3.90 1.50 25,487,642 20%- 15
2.03 1 00 38,198,973 163i- 131,2

2.25 1.00 45,821,250 16%- IIV 2
2.33 1.00 44,156,237 231.'4- 1112
2.61 1.35 32,120,760 32i,i- 23
2.01 1.20 40.244,242 303,i- 22
2.77 1.20 47,607,250 47 - 27%
1.94 .60 35 - 30

(a) Weston Electrical Instrument Corp. merged into Daystrom May 16, 1955

PuMONT BR0.4DC.\STING CORP.—See Metropolitan Broadcasting Corp.



DuMONT (ALLEN B.) LABORATORIES, INC. (ASE)
(Officially separated from DuMont Broadcasting Corp. Oct. 10, 1955 and recapitalized at that time.)

Capitalization
Mortgages Payable: $686,115
Preferred: 5% cumulative convertible; $20 par, 122,016 shares
Common: $1 par, 2,361,092 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 N.A. N.A. > > • • $1.00 27 - 13 ‘/a

1951 N.A. N.A. .25 19 - 141/4

1952 $62,013,191 $2,897,903 $1,424,603 $ .72 .25 1934- 15
1953 72,305,202 3,093,362 1,544,362 .62 none 17%- 8V2
1954 71,457,950 1,739,102 870.273 .35 none $63,251,041 16%- 9Va
1955 57,826,809 3,674,397{d) 3,674,397 (d) 1.56(d) none 45,103,385 171/8- 91/8*

1956 46,646,878 5,230,441(d) 3,886,734 (d) 1.65(d) none 39,349,410 •vCO10
1957 42,691,148 534.616(d) 534.616(d) .23(d) none 35,412,247 61/8- 3*

1958 (3 mo.) 9,806,000 943,000 (d) .40(d) none 4%- 3

N.A. Not available, (d) Deficit. * Ex DuMont Broadcasting Stock.

DYNA>nCS CORP, OF AMERICA (ASE)
Capitalization
Debt: $9,620,500
Preferred

:

$1 cumulative convertible, $2 par, 492,244 shares
Common

:

$1 par. 2,666,989 shares

1950 $14,780,757 $1,287,895 $1,287,895 $ .51 none $13,751,583 71/8- 1%
1951 20,876,762 1,938.851 1,938.851 .77 none 19,549,402 534- 334
1952 35,660,419 4,005.285 2,559,285 1.02 none 24,983,569 6 - 41/4

1953 40,719.686 4,402,468 1,402,468 .54 $ .20+5% stk. 27,089,811 534- 3
1954 36,440,014 3,289,575 1,451,575 .55 .40 28,457,912 83,i- 4
1955(a) 41,894,958 4,038,398 2,012.071 .61 .40 29,418,501 9T8- 6I/2

1956 44,177,220 3,474,054 1,848,054 .54 .40 29,827,494 83,8- 5%
1957 (3 mo.) 9.949,459 308,003 .07 .20 7%- 2Vz
1958 none 41/8- 2%

(a) Reeves-Ely Laboratories merged into Dynamics Corp. Jan. 20, 1956; effective for accounting purposes Deo. 31, 1955

EITEL-McCULLOUGH, INC. (Unlisted)

Capitalization
(Common: $1 par, 825,272 shares

1950 $ 7,944,472 $2,408,717 $1,170,925 $1.55 none
1951 7,099,430 748,021 378,680 .50 none
1952 10,137,692 1,531,646 613,094 .81 none $5,597,669
1953 11,576,674 1,132,166 596,871 .79 none 5,511,877
1954 9,452,689 1,263,099 622.761 .75 $ .18 5,562,560
1955 8,950,179 1,351.810 645.844 .86 none 6,455,077
1956 13,879,779 2,644,722 1,254.488 1.60 .25+ 5% stk. 8,677,895 35 - 15V2
1957 (6 mo.) 15,800,000(e) 5% stk. 36Vz- 20
1958 none 28V'2- 2OV2

(e) Estimate

ELECTRONIC ASSOCIATES, INC. (UnUsted)
Capitalization
Debt: $1,450,000. convertible subordinated debenture 5s. due 1971

$93,251 mortgage and notes
Common : $1 par,

1950 N.A
612,651 shares

1951. $ 989,461 N.A. $ 75,668 $ .34 none N.A. N.A.
1952. 1,069,849 $ 175,115 96,758 .23 .04 $2,684,882 2%- IV4
1953 4,273,726 260.804 130,686 .28 .05 2,728,241 33/4- 21/2
1954. 4,059,927 498.037 244,558 .48 .06 3,676,912 7V4- 2%
19,55, 5,484.287 1,012,548 491,523 .86 .12 4,480,672 I8V2- 12V2
1956 8,816.953 2,018.529 929.811 1.61 .12 8.447,474 33 - 153,4
1957. 12,298,274 2,134,344 1,001.998 1.64 5% stk. 10,491,739 59. - 27 ‘4
1958 (3 mo.) 699,203 163.025 83.752 .14 none 41 - 32>/2

N.A. Not available

ELECTRONIC COMMUNICATIONS, INC. (ASE)
(Formerly Air Associates, Inc.)

Capitalization
Notes: $592,071
Preferred: 6% cumulative convertible, $10 par, 60,891 shares
Common:

1950

$1 par, 236,733 shares

$ 6,113.201 $ 32,734 18,014 $ .07 $ .10 $ 3,558,563 7 - 37'a
1951 86,363 83,971 ,22>/2 .30+stk. 7,884,861 9V2- 374
1952 112,695 46,695 .03 .40 12,227,422 974- 5>/2
1953 19.034.877 141.659 141.659 .44 none 9,555,147 8V2- 6 >4
1954 688,311 344.311 1.31 none 8,219,234 133/4- 7V-
1955 84.051 54.051 .07 none 7,898.622 123,4- 73,4

1956 219,986 95.986 .25 none 9,131.950 13V2- 9
1957 16,980,451 596,391 245,311 .88 none 11,607,726 1274- 8
1958 none 131/8- 10

ELECTRONICS CORPORATION OF AMERICA (ASE)
Capitalization
Debt: $3,800,000 notes
Preferred: $100 par 6% non-cumulatlve 4,586 shares
Common: $1 par, 707,428 shares

1950 $ 1,536,217 $ 41,379 $ 36,520 $ .05 none (b)
1951 1,836,768 85,283 36.207 .05 none (b)
1952 3,627,215 191,342 76.884 .11 none (b)
1953 4,636,565 349.031 190.906 .27 none $2,943,858 (b)
1954 5,590,209 375.956 159.899 .19 none 4,749,828 16 14- 11
1955 11,302.456 876.840 446.840 .59 none 7,487.253 23 - 11 ','2

1956 6,973,306 l,024.152(d) 476.467(d) .71(d) none 9,536,045 2414- 9?4
1957 8.037.553 367,487 182,653 .22 none 8,398,768 1274- 51/2

1958 none 774- 674

(b) Privately owned,
(d) Deficit.
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EMERSON ELECTRIC MANUFACTURING CO. (NYSE)
Year ending September 30

Capitalization
Debt: $3,390,000, convertible subordinated debenture SVis, due 1977. $6,587,000 notes
Preferred: 7% cumulative, $100 par, 8,831 shares
Common: $4 par, 678,000 shares

Year Sales
Pre-tax
Earnings

Net
Profit

Net Per
Share Dividends

Total
Assets

Price
Range

1950 $40,651,495 $4,456,348 $2,073,767 $5.48 $1.06 $20,526,096 I8V4 - 10S.8

1951 44,008,692 4,087,532 1,497,507 2.48 1.12 24,419,403 1734 - 12%
1952 55,368,442 1,974,006 1.467,506 2.43 1.12 23,392,004 1334 - 11
1953 55,844,449 3,310,652 1.448,152 2.22 1.12 27,029,553 143,i- 103,i
1954 44,718.095 2,213,495 1,013,495 1.52 1.12 23,219,061 16%- 11 1/2
1955 40,347,929 2,528,263 1,228.263 1.86 1.12 28,014,736 23%- 15%
1956 56,498,889 4,562,926 2,247.926 3.47 1.19 31,809,083 32%- 21%
1957 65,341,252 4,409,191 2,369,716 3.40 1.55 39,143,070 34 - 22%
1958 (6 mo.)... 34,111,110 2,627,405 1,254,620 1.80 .40 36?fe- 29

EMERSON RADIO & PHONOGRAPH
Year ending October 31

Capitalization
Debt: $6,350,000
Common: $5 par, 1,950,862 shares

1950 $74,188,297

CORP. (NYSE)

$11,969,778 $6,514,716 $3.70 $ 1.10 $27,320,398 183,i- 73'g

1951 55,797,963 6,875,877 3.592.397 1.86 1.00 36,527,980 16 Vb- 123i
1952 57,664,201 4,651,625 2,262,556 1.17 .70 26,148,595 153^ 11%
1953 75,926,546 6,499,485 2,988,432 1.54 .50 38,344,638 14 - 10
1954 80,559,994 3,449,209 1,884.976 .97 .60 40,971,196 ISV'b- 9V2
1955 1 87,383,028 4,770,140 2,468,063 1.28 .60 43,559,520 163/g- 11%
1956 73,882,029 331,748 84.852 .04 .30-f-l% Stk. 44,280,455 13 %- 5%
1957 54,803,069 222,586 138,431 .07 none 41,326,467 6%- 33i
1958 (3 mo.) 297,699 .15 none 6%- 4Vg

ERIE RESISTOR CORP. (UnUsted)
Capitalization
Debt: $1,738,500, 45&% notes, due 1973
Preferred: 90 cents cumulative convertible, $12.50 par, 100,000 shares
Common: $2.50 par, 710,579, shares

1950 $1,715,272 $826,104 $1.49 (b) $5,303,827 (b)
1951 660,989 363,292 .62 $ .31% 4,989,653 6%- 5%
1952 10,750,936 845,476 450,333 .81 .40 5,356,564 7 - 5%
1953 12,845,735 1,160,239 595,511 1.01 .40 6,531,130 7%- 6%
1954 14,866,836 700,418 317,767 .44 .40 9,951,069 8V'2- 6%
1955 22,358,644 1,771,490 959,433 1.60 .20 11,609,028 8?b- 5%
1956 23,300.749 1,793,147 956,452 1.59 .40 13,261,328 11%- 7%
1957 1,009,998 542,811 .68 .40+3% Stk. 13,497,514 13Vb- 6%
1958 .05 8%- 5%

(b) Privately owned.

FRIDEN, INC. (Pacific)

Capitalization—

:

Debt: $5,000,000 notes. Common: $1 par, 1,046,404 shares
1950 N.A. $1,582,152 $2.07 $ .44 N.A.
1951 $5,880,695 1,846,608 2.41 .50 $14,234,704
1952 21,923.873 4,294,249 1,775,916 2.32 .50 14,113,067
1953 23,004,213 3,223,112 1,540,000 2.01 .50 14,744,864
1954 25,616,663 3,773,208 1,850,144 2.42 .50 16,714,680
1955 31,437.755 4,828,659 2,376,982 3.11 .65+2% stk. 19,387,179 35 - 23
1956 50,624,940 7,641,694 3,591,625 3.60 .95 30,481.834 5OV2 - 34%
1957 56,655,526 7,892,978 3,741,567 3.58 1.00+5% Stk. 37,468,030 7134 - 38
1958 . . . .25 56 - 39%

N.A. Not available.

GABRIEL CO. (NYSE)
Capitalization—Preferred: $5 cumulative pfd. $10 par, 35,651 shares. Common: $1 par, 520,538 shares
1950 $12,670,521 $1,591,672 $824,272 $2.20 $ .55+10% stk. $ 6,331.749 8^8“ 7%
1951 15,795,488 1,009,112 591,992 1.07 .45 10.382,992 9%- 7%
1952 17,888,893 21,127 13,927 .04(d) .50 11,165,324 8 - 6
1953 21,976,182 376,642 214.642 .35 none 9,974,912 7%- 4%
1954 18,310,269 51.291(d) 23.891 .11 (d) .30 8.486,682 7%- 4%
1955 15,295,612 531,923 262,923 .45 .15 8.808.983 9%- 5%
1956 19,209,638 793.203 378.203 .68 .60 10,186,071 9>'g- 6%
1957 21,654,218 1.353,686 753.686 1.40 .60 8,890.317 10%- 6%
1958 (3 mo.) 3,752,209 83,839 40,243 .07 .15 8%- 7

(d) Deficit.

GENERAL DYNAMICS CORP. (NYSE)
(Merger with Stromberg-Carlson efiectlve In July, 1955)

Capitalization—-Debt: $17,352,344. Debentures: $26,797,000,,
3%s, due 1975. Common

:

$1 par. 9,798,191 shares

1950 $ 78,947,256 $ 4,141,672 $ 2,370,672 $ .51 $ .42 $ 51,963,237 10^8“ 8
1951 116.270,550 9,284,381 4,557,980 1.51 .33 62,917,034 137g- 8'g
1952 182,649,610 14,083,176 6,157,922 1.91 .75 94,715,067 22-^'e- 12%
1953 271,886,140 17,801,111 7,886,111 2.34 .75 110,690,126 23i'g- 151/2

1954 712,150,670 48,027,226
‘

22,777,226 3.07 1.08 234,446,340 411'a- 18
1955 687,274.182 44,254,386 21.254.386 2.82 1.43 294.816.011 533's- 247'g

1956 (a) 1,082,861,349 68,271,094 35,687.692 4.01 1.60 487,577,843 59Sfe- 37%
1957 1,562,538,900 91,828,763 44,278,763 4.80 2.00 570,604,595 685g- 463^

r? mn \ r?afi.4iQ 27.*^ 20,022,366

Of Liquid Carbonic,

9,872,366

merged on

1.01

30, 1957.

1.00 653i- 55

(a) Pro-forma: Includes operations Sept.

GENERAL ELECTRIC CO. (NYSE)
Capitalization
Debt: $300,000,000 3’/2% debentures. due 1976; other liabilities, $83,809,561
Common: No par, 87,411,676 shares

1950 $2,233,800,000 $397,100,000 $179,700,000 $1.27 $1,335,415,000 163,4- 1334

1951 2,619,600,000 434,100,000 143,700,000 .95 1,588.070,000 21 %- 16%
1952 2,993,400,000 447,000,000 164.900.000 1.00 1,579,523.878 2414 - 18%
1953 3,510,600,000 497,500.000 173,800,000 1.33 1,696,588,736 3034 - 22%
1954 3,334,708,206 407.164,027 204.371.317 $2.36 1.47 1,691,979.938 4814 - 37%
1955 3,463,734,419 385,203,709 208.908,054 2.41 1.60 1,727,553.319 5T**4- 46^'4

1956 4,090,015,685 423.756.849 213.7S6.849 2.46 2.00 2.221.146,920 65 >4- 5234
723g- 52341957 4,335,664,061 507,972,026 247,972.026 2.84 2.00 2,361.318,604

1958 (3 mo.) 964.966,000 98,584,000 49,184,000 .56 1.00 64'4- 57
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GENERAL INSTRUMENT CORP. (NYSE)
Year ending February 28

Capitalization
Debt: $2,634,877, notes & mortgage
Common: $1 par, 1,373,273 snares

Year Sales
Pre-tax
Earnings

Net
Profit

Net Per
Share Dividends

Total
Assets

Price
Range

1950 $13,634,582 $ 107.184(d) $ 107,184 (d) $ .22(d) $ .40 $ 8,749,655 131/2 - 8
1/4

1951 25,850,231 2,639,099 1,229,099 2.02 .25 9,093,442 11%- 71/4

1952 18,527,974 l,158,558(d) 993,558 (d) 1.63(d) .20 8,349,061 ll'/s- 6 1/4

1953 30,407,530 1,986,332 1,275,864 2.10 .25 10,185,345 141/2 - 934
1954 32,502,305 1,695,559 926,903 1.13 .25 11,278,619 121/4 - 8 1/8

1955 22,795,029 839.140(d) 412,220 (d) .50(d) 371/2 8,749,655 13 - 7%
1956 28,928,604 570,127 285,474 .21 .371/2 12,386,859 lOi/s- 6?i
1957 33,254,735 1,004,419 505,407 .37 .15 15,747,899 81/b- 4
1958 (9 mo.) 25,271,168 1,148,527 551,527 .40 none 7%- 4%

(d) Deficit.

GENERAL PRECISION EQUIPMENT CORP. (NYSE)
Capitalization
Debt: $23,113,443
Preferred: $4.75 cumulative, no par, 101,491 shares

$1.60 cumulative convertible, no par, 59,225 shares. $3.00 cumulative convertible, no par, 194,196 shares.
Common:

1950

$1 par, 1,125,810 shares

$ 27,072,360 $ 1,591,899 $1,141,098 $1.45 $1.00 $ 26,371,314 21%- 12i/g

1951 29,872,429 1,056,546 1,010,042 .99 1.00 33,671,209 27%- 171/2
1952 54.326,849 2,955,278 1,255,278 1.88 1.00 47,620,429 241/2 - 16"/a
1953 87,763,925 7,840.349 3.436,349 5.09 1.00 57,101,143 27%- 211/e
1954 123,332,634 11,725,090 5,488,090 5.54 1.90 91,357,754 521/4 - 25
1955 133,337,819 5,363,758 2,530,758 2.05 2.40 100,887,108 711/2 - 361/2

1956 153,261,864 5,194,729 2,394,729 1.64 2.40 119,117,579 531/2 - 341/2

1957 8,994,949 4,263,949 3.03 2.40 132,373,853 471/4 - 3014
1958 (3 mo.) .16 .60 41 - 291/2

GENERAL TELEPHONE CORP, (NYSE)
Capitalization
Debentures: $50,842,000, convertible, due 1971
Funded debt: $488,494,000
Preferred: $2.20 convertible, $50 par, 3,255 shares

$2 ,371/2 convertible, $50 par, 7,414 shares
$2 , 121/2 convertible, $50 par, 195,481 shares

Subsidiary preferred : $126,494,000
Common; $10 par, 14,888,000

$ 4,135,727 $1.17 $ .89 $306,606,171 13%- lOT's
1951 84,796,003 18,478,234 5,528,812 1.17 .89 373,751,529 141/4 - 12
1952 102,004,210 26,168,493 8,763,425 1.45 .89 369,288,813 15%- 131/8

1953 127,946,088 38,753,190 13,952,116 1.77 .98 419,646,338 20 '

'

4- 151/2

1954 188,517,000 59,964,000 24,052.000 1.84 1.07 613,075,000 243/4 - 193,4

1955 76,178.000 31.007.000 2.62 1.31 693,453.000 4534 - 231,
'8

1956 (a) 76,101,000 42,784,000 3.11 1.65 951,806,000 46 - 38
1957 78,722,000 45,100,000 3.05 1.85 1,105,380,000 4514 - 361,4

1958 (3 mo.) 76,219,000 10,693,000 .72 1.00 473
,4 - 403,4

(a) Includes Peninsular Telephone Co.

GENERAL TIRE & RUBBER COMPANY (NYSE)
Year ending November 30

Capitalization
Debt: $1,314,000 41'^% subordinated debentures due 1981; $11,025,000 subordinated debentures due 1982

$3,741,300 434% notes due 1981. $1,195,000 5% subsidiary notes. $53,733,000 subsidiary notes.
Preferred: 5

', 2% cumulative, $100 par, 106,868 shares
4‘,2% cumulative, convertible, $100 par, 35,334 shares
$5.00 cumulative. $100 par, 99,762 shares

Common: $2.50 par, 4,773,408 shares

I9.i0 $125,375,837 $15,718,416 $ 8,557,616 $2.10 $ .45 $ 75,027,859 51/4 - 27/3

1951 170,771,522 19,992,236 7,016,641 1.69 .53 98,452,324 91/4 - 51/8

1952 185,91.4,247 12,378,477 6,147,918 1.46 .60 113,206,476 10 - 71/2
1953 205.371,098 10.010,134 6,275,158 1.43 .60 120,241,084 101/2 - 6%
1954 216,986,110 7,542,980 4,502.645 .96 .60 150,811,696 141/4 - 83,4
1955 295,731,096 19,738,731 9,704.731 2.09 .67 -

1

-31/3% stk. 183.243,797 21%- 13 Ts
19.56 390,471,772 21,823.129 10,860.129 2.30 .67 237,908,652 221

,4- 1534
1957 421.165.147 19,300,355 11,300,355 2.12(a) .671/2 -1

-4% stk. 261,349,571 32%- 183,4
1958 (3 mo.) 96,565,835 3,104,124 1,754,124 .30 .171/2 -

1
-2% stk. 30 - 221,4

(a) Includes RKO Teleradlo Pictures Inc.

GIANNINI (G. M.) & CO. (Unlisted)

Capitalization
Preferred: 51

, 2% cumulative convertible $20 par, 44,717 shares. Common; $1 par, 307,454 shares.

1950 $ 9.52,418 $ 83.990(d) $ .89(d)
1951 2,571.379 194.619 1.46'

1952 4,704,034 $827,909 263,726 1.91 none $2,191,793
19.53 4,334.195 328.247 103,247 .39 none 1,873,305
1954 4.308.467 222.617(d) 52.617(d) •27(d) none 2,138,192
] S'iS 6,436.330 620,787 290.787 .94 none 2,845.110 9%- 454
1936 9,510,091 715,521 339,521 1.05 .25-1-200% stk. 4,253,037 1334 - 914
1957 10.553,918 604,736 310,736 .84 none 4,183,512 211,4- 11
1958 none 1514- 12

(d) Deficit.

GLOBE-UNION INC. (ASE)
Capitalization—Debt

:

$4,189,000. Mortgage: $116,674. Common: 5 par, 324,910 shares.

19.50 $41,348,440 $5,399,747 $2,699,747 $4.22 $1.90 $22,531,771 25%- 11
1951 40.686,581 2,743,136 1,508,136 2.25 1.00 20,864,200 301/4 - 20Vb
19.52 45,877,113 3,254,071 1,608.071 2.40 1.25 22,921,907 27 - 1934
1953 48,180.147 3,392,276 1,682.276 2.35 1.10-f2i4% stk. 23,359,305 2734 - 22
1954 44 106,364 1,209,280 569,280 .79 1.20 20,125,253 24 - 191/2

1955(a) 56,622.579 3,800,510 1,671,996 2.03 1.20 23,595,716 243
,4 - 20

19.56(a) 58,667.310 2.366,383 1,166,383 1.42 1.20 27,315,879 22 - 16%
1957 65,036,285 2,879,282 1.339,282 1.62 1.20 27,570,612 203/4 - 16%
1958 .20 1714 - 14%

(a) Includes WICO Electric Co. acquired June 14. 1956, for both years.
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GROSS TELECASTING, INC. (Unlisted)
Capitalization.
Common: $1 par, 200,000 shares; Class B, $1 par, 200,000 shares.

Year
1930
1951
1952,
1953,
1954,
1955,
1956,
1957,
1938,

Sales
Pre-Tax Net Net Per Total Price
Earnings Profit Share Dividends Assets Range

$ 515,317 N-A. $107,149 $ .27 none N.A.
906,524 N.A. 196,508 .49 none N.A.

1,452,531 $ 749,599 357,077 .89 none N.A.
1,857,326 927,933 419,891 1.05 none N.A.
2,241,589 1,320.464 639,464 1.60 none $2,992,157
2,607,530 1,499,947 724,947 1.81 $ .90 3,268,490
2,815,408 1,568,926 741,926 1.85 1.30 4,015,248 20-15
2,733,846 1,399,239 674,239 1.68 1.60

.80
3,865,137 213,4- 14V2

I8V2- 143,4

N.A. Not available.

HAZELTINE COBP. (ASE)
Capitalization
Debt; $158,093
Common; No par, 733,016 shares.

1950 $ 4,078.000 $2,783,741 $1,428,431
1951 6,957,344 4,938,790 1,459,490
1952 9,237,190 6,578,732 2,006.790
1953 10,057,032 7,256,906 2,085.706
1954 8,525,768 5,733,264 2,666,264
1955 3,531,824 1,604,824
1956 4,240,162 2,007,162
1957(a)
1958

4,296,612 2,030,612

$2.04 $ .871/2 121/2- 8
2.09 .871/2 $25,090,342 2338- nVa
2.87 1.50 25,862,549 26(i- 17*^8
2.98 1.50 26,266,608 30 - 19
3.81 2.00 25,560,204 593,4- 261'a
2.24 2.00 22,798,931 5934- 361,4
2.80 1.40+21/2% Stk. 27,535,758 48 - 32
2.77 1.40+21/2 Stk. 32,199^11 441,4- 2934

.35 371,4- 301,4

(a) 1957 figures refiect gross sales, prior years are reported on a net basis.

HEWLETT-PACKARD CO. (Unlisted)
Year ending October 31

Capitalization—Debt

:

$776,245. Common: $1 par, 3,000,000 shares.
1950 $ 2,301,744
1951 5,538^889
1952 10,952,980 $2,337,955 $ 705,839 $ .23 none
1953 12,839,406 2.579,544 765,866 .25 none
1954 12,599,096 1,491,784 640,770 .21 none
1955 15,338,179 2,874,057 1,316,236 .43 none
1956 20,161,621 3,738,990 1,803,266 .59 none
1957 27,948,790 4,998,448 2,402,557 .80 none
1958 none

$14,190,515
14,661,504 17

25

(a)
a)
a)
a)
(a)
(a)
(a)
- ISVs
- 16>/2

(a) Privately owned.

HIGH VOLTAGE engineering CORP. (UnUsted)
Capitalization—Debt: $859,271. Common: $1 par, 372,156 shares.

1950 $1,094,516 $ 97,311 $ 54,213
1951 1,155,250 115,837 62,631
1952 1,113,336 120,268 59.520
1953 1.452.557 126,193 66,651
1954 1,681,004 171,446 86,998
1955 2,007,101 205,453 106,452
1956 2,812,885 322,852 167,852
1957 4,894,079 664,986 330,436
1958

.15 $ .10

.17 .10

.16 .10

.21 .10 $1,450,595

.28 .10 1,479,327

.29 .10 2.749,132

.45 .10 4,642,995 31 - 201/2

.89 .10 5,539,492 27 - 17 li
.10 34 - 23

HOFFMAN ELECTRONICS CORP. (NYSE)
Capitalization
Debt: $2,380,000
Common: 50 cents par, 736,260 shares

1950

$29,580,510 $3,804,053 $1,923,053

1951

20,487,258 318,266 340,066
1952 36,566,955 3.662,318 1,756,272

1953

50,415,146 3,068,655 1,199,655

1954

42,647,008 3,202,513 1,485.513

1955

44,416,673 3,241,596 1,560,596

1956

46,580,279 3,330,883 1,601.974

1957

40,968,617 3,517,372 1,655,372
1958 (3 mo.) 9,960,064 881,179 435,218

HYCON MANUFACTURING CO. (Unlisted)
Year ending January 31

$3.37 $ .80 $10,720,620 21%- 7%
.60 .50 11.936.215 14 - 7%

2.40 .25 16,543,902 15‘i- 10%
1.64 1.00 15,657,392 163's- 13
2.03 1.00 16,272,669 24 - 13%
2.13 1.00 22,472,037 31%- 20%
2.19 .75 18.446.923 251/4- 18%
2.25 1.00 18,669,699 25Tb- 171/4

.59 .50 26% - 21

Capitalization
Debt; $450,000 5% debentures due 1965. Preferred: 5*,2% Cum. conv. pfd., $10 par, 120,000 shares.
Common; 10 cents par, 2,750,790 shares

1951 $ 1,880,906
4,154,039
3,953.000

$ 30,768
203,196
192.282

$ .10
.02

none
none

1953 $ 82,282 .07 none $2,115,124 2 - Ti

1954 12,115,300 124,433 67.733 .03 none 4,829,717 7%- 1%
1955 11.943,793 982.592 ‘ 443.592 .21 none 6,806,110 10^4“ 6%
1956 8,946.386 190,217 80,217 .01 none 6.622,694 7>/b- 3

1957 7,899,262 3.488.433(d) 2,882,337 (d) 1.07(d) none 6,782,079 4?fe- 2%
1958 (6 mo.) 6,000,231 514,169 514,169 .17 none 6,343,328 3 - 1 T's

(d) Deficit.

INDIANA STEEL PRODUCTS CO. (Midwest)
Capitalization
Debt: $925,000 Notes Payable
Common: $1 par, 293,298 shares

1950 $6,071,293 $1,075,740 $500,740
1951 7.840,671 1,836.326 586,326
1952 6,385,912 888.565' 306,565
1953 8,092,637 1,463,866 335.925
1954 7,055,158 1,307,854 587,854
1955 9,402,753 1,711,945 766.945
1956 11,329,592 1,714.336 764,336
1957 12,494,526 1,722,280 807.280
1958 (3 mo.) 184,897 78,347

- 10 -

$1.76 $ .40 $3,115,307 5 - 3%
2.06 .62% 3,365,448 9%- 9*8

1.08 .55 3,666,359 8%- 6
1.18 .68% 3.806,534 12%- 7%
2.07 .75 4.129,037 19%- 9

2.70 .95 4,744,532 23 - 18%
2.61 1.20 6,729.812 25%- 19%
2.75 1.25 6,677,868 23''8- 18

.27 .60 19T's- 17%



INTERNATION.VL BUSINESS MACHINES CORP. (NYSE)
Capitalization
Debentures: 2%%, due 1965, $20,000,000
Debt: 3 V2% note, due 1971, $50,000,000

3% note, due 1968, $35,000,000
378% notes, due 1974, $30,000,000
378%notes. due 1977, $25,000,000
374 note, due 2052, $115,000,000
374% note, due 2055, $100,000,000

Common: No par, 11,841,197 shares

Year Sales Earnings Profit Net Per Total Price
Pre-tax Net Share Dividends Assets Range

1950 $ 214,916,717 $ 61,101,309 $33,301,309 $3.17 $1.05 $ 299,952,591 96 - 74
1951 266,798,483 77,292,090 27,892,090 2.66 1.10 394,119,472 92%- 79y8
1952 333,728,245 78,474,541 29,874.541 2.84 1.16 428,228,982 98^8- 74%
1953 409,989,104 92.319,210 34,119.210 3.25 1.22 520,438,451 101%- 03%
1954 461,350,278 98,336.625 46.536,625 4.43 1.48 565,475,154 150 - 78%
1955 563,548,792 117,672,633 55,872,633 5.32 1.56 629,510,998 180 -139%
1956 734,339.780 143,784,510 68.784,510 6.55 1.90 769,049,451 225 -149
1957 1,000.431.597 186,291.589 89,291,589 7.73 2.20 1,086,969,222 3761/2-249
1958 (3 mo.) 267,450,370 48,688,118 23,396,118 1.98 1.30+2 >/2% stk 354%-300

INTERNATIONAL RESISTANCE CO. (ASE)
Capitalization
Debt: $1,104,350
Common: 10 cents par, 1,354,898 shares

1950 $11,085,109 $2,209,584 $1,056,638 $ 1.01 $ .30 $7,550,975 6 - 2%
1951 12,973,170 2,134,675 754,675 .71 .40 6,465,078 6%- 4%
1952 11,778,836 1,372,017 577,877 .44 .30 6,394,361 5%- 4
1953 12,755,041 1,083,348 508.058 .38 .20 7,438,253 SVe- 3%
1954 13,207,649 1,254,817 603,320 .45 .30 7,750,524 5%- 3%
1955 15,684,722 1,043,138 533,296 .40 .20 9,131,582 12%- 5
1956 16,787.913 1,208,599 523.416 .39 .20 8,821,231 81/4- 41/2

1957 15,374,721 1,160,818 469,870 .35 .20 8,149,869 6%- 3%
1958 (a) 3,430,009 150,287 (d) .11 (d) .10 4%- 3%

(a) 15 weeks to April 13. (d) Deficit.

INTERNATIONAL TELEPHONE & TELEGRAPH CO. (NYSE)
Capitalization
Debt: $28,692,000, 47s% convertible subordinated debentures, due 1983. $18,000,000, 15-yr. 3% debentures, due May 15, 1961
Subsidiary Debt: $78,907,481. Subsidiary preferred: $9,610,555.
Common: No par, 7,176,677 shares

1950... $253,100,000
298,000,000
397,562,175
408,029,558
372,638,805

$2.38
2.60
3.09
3.12
2.80

16 - 9%
19%- 13%
20%- 15
20 %- 13%
26%- 17%

1951... $ .60
.80

1.00
1.00

1952. .

.

$22,147,753
22,377,611
20,068,525

$579,705,657
602,761,430
636,969,623

1953. .

.

1954... $51,863,576
1955... 448,378,128 62,851.571 23.070,327 3.21 1.30 687,451,677 31 %- 23%
1956... 501,405,379 73,347,000 28,109.946 3.92 1.70 760,837,677 37%- 29%
1957 . .

.

592,827,257 63,870,680 22,412,814 3.12 1.80 799,873,050 37%- 2534
.90 34%- 29%

JEFFERSON ELECTRIC CO. (UnUsted)
Capitalization
Debt : $2,000,000. 3%% promissory note, due Aug. 1, 1968
Common

:

$5 par, 396,925 shares

1950... $12,444,850 $1,468,730 $718,730 $6.05 $2.00 $7,016,500 23%- I6V2
1951... 13,947.432 1,426,516 459.516 3.87 2.50 7,198,125 27%- 203/4

1952... 11,438,103 551,475 370,475 .93 1.50 8,052,106 11 - 10
1953... 14,666,906 120,736 71,222 .18 .60 9,533,434 103/s- 53,4

1954... 14,298,178 155,878 93,878 .24 .40 8,487,076 8%- 5%
1955... 15,761,194 698,750 348.750 .88 .20 9,079,994 7V4- 5
1956... 18,206,349 1,604,901 774.901 1.95 .30 9,584.121 12-7
1957 . .

.

18,075,748 1,564,532 754,532 1.90 .60 9,849,593 12-8
4,299,816

:s CORP.

211,132

Isted)

106,843 .27 .15 11%- 7%

JERROLD ELECTRONK (Uni
Year ending

Capitalization

Febmary 28

Debenture : $2,750,000. convertible subordinated 6a. due 1975
Common: $1 par. 1,097,460 shares.

1951... $ 840,808 N.A. $ 18,609 $ .02 none N.A. N.A.
1952... 984,209 N.A. 18,696 .02 none N.A. N.A.
1953... 1,280.851 $ 67,804 24.514 .02 none N.A. N.A.
1954... 2.483.639 335,456 167.663 .15 none N.A. N.A.
1955... 2,816,634 405,784 202,226 .18 $ .10 $4,645,300 4 - 2%
1956... 3,703.065 248.474 169.422 .15 none 4,579,566 334 - l3,4

1957 ..

.

5,142,702 166,134 161,529 .15 none 4,805,297 3V2 - 1%
1958 ( 6 mo.l. 2,638,920 85.824(d) 77.798(d) 07(d) none 1%- 1%
N, A. Not available, (d) Deficit.

LEAR, INC. (ASE)
Capitalization
Debt : $2,990,000, 4^4% subordinated debentures, due 1970
Common

:

50 cents par, 2,368,156 shares
1950... $ 7,952.666 $ 22.132(d) $ 22.132(d) $ .01 (d) none $ 7,617,298 4%- 1 13/16
1951 . .

.

21.227.093 1,703.631 803.631 .40 none 10,978,105 6%- 3%
1952... 44,065.980 3,873.543 1.097.543 .53 none 16,455.709 4%- 2%
1953... 49,120.910 4,450,373 1,193,373 .56 none 28,179,410 5%- 23,4

1954... 54.435.637 5,002,227 2,305,727 1.05 $ .30 24,395,795 9%- 3%
1955... 54,600.273 4.360.811 2.115.811 .93 .30 27,109,187 133/8 - 7%
1956... 63.900,786 3,406 018 1,977.799 .85 .30 33,526.685 1014- 73/8

1957... 64.692,576 2,108,921 858,921 .33 .30 32,418.665 83,4- 4
1958... none 6%- 4%

(d) Deficit.
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LEEDS & NORTHRUP CO. (UnUsted)
Year ending May 31

Capitalization
Debt: $4,000,000, 3%% notes, due 1972
Preferred; 5% cumulative convertible, series A, $25 par, 129,060 shares.

5% cumulative convertible, series B, $25 par, 32,508 shares
Common; 50 cents par, 673,897 shares.

Year Sales
Pre-tax
Earnings

Net
Profit

Net Per
Share Dividends

Total
Assets

1950 $14,750,000 $ 954,000 $ 570,000 $• .65 $ .50 NJV.
1951 21,327,000 2,706,000 1,015,000 1.41 .63 N.A.
1952 30,974,000 4,422,000 1,092,000 1.43 .50 N.A.
1953 31,913,450 3,287,832 929,134 1.12 .41 N.A.
1954 30,488,550 2,654,539 875,186 1.02 .44 $17,292,748
1955 27,688,440 1,901,535 800.439 .94 .44 17,734,747
1956 30,516,523 2,267,816 1,163,816 1.92 .45 22,443.345
1957 37,156,180 3,612,552 1,649,152 2.23 .60-1-2% Btk. 26.483.273
1958 (9 mo.) 26,032.369 1,932,261 823,671 1.00 .30

N.A. Not available.

LITTON INDUSTRIES, INC. (NYSE)
Year ending July 31

Capitalization
Long-term debt; $11,989,000.
Preferred: 5%, $100 par, 27,747 shares
Common: 10 cents par, 1,686,358 shares

1953 Incorporated Nov. 2, 1953
1954(a) $ 2,980,051 $ 347,420 $ 154,420 $ .28 none $ 4,200,176
1955 8,774,273 679,413 436,413 .44 none 7,647,918
1956 14,920,050 1,995,703 1,019.703 .97 none 10,826,182
1957 28,130,603 3,232,493 1,806,492 1.51 none 16,823,383
1958 (6mo.)(b) 39,902,000 3,523,000 1,802,987 1.05 none 53,672,000

(a) 9 months to July 31
(b) All figures in 1958 reflect acquisition of Monroe Calculating Machine Co. in January, 1958.

MACHLETT LABORATORIES, INC. (UnUsted)
Capitalization
Debt; 4% Note due 1963, $740,000.

6% Debenture bonds, due 1974, $62,600.
Common: $5 par, 588,795 shares.

1950 $ 4,580,318 $496,179 $275,727 $ .48

1951 6,623,384 594.794 272,399 .48

1952 561.843 282,602 .49

1953 9,408,651 892,535 341,968 .60

1954 8,103,270 510,312 209,735 .37

1955 786,142 460,502 .81 $ .15 Vz $6,530,673
1956 8,032,304 606,865 293,618 .50 .20 7,352,018
1957 10,270,520 811,203 395,203 .67 .25 7,775,861
1958 .10

iMAGNAVOX CO. (NYSE)
Year ending June 30

Capitalization
Debt: $5,550,000, 4',4% installment notes, due 1969
Preferred; V^k% cumulative convertible, $50 par, 117,774 shares
Common; $1 par, 894,195 shares

1950 $31,716,630 $3,207,982 $2,007,982 $2.55 $ .46 $12,625,236
1951 44,177,645 5,624,883 2,233,237 2.73 1.13 17,256,171
1952 36,837,503 2,638,775 1,343,760 1.62 1.36 18,854,075
1953 57,959,669 4,548,337 2,238,337 2.65 1.36 29,824,144
1954 62,974,430 5,332,530 2,102,530 2.51 1.36 28,543,292
1955 55,071,765 4,571,087 2,426,087 2.90 1.38 31,728,825
1958 70.529,646 6,220,442 3,100,442 3.54 1.50-1-5% stk. 41,567,963
1957 87,467,864 7,109,226 3,759.226 3.90 1.50-!-5% stk. 48,491,855

1958 (6 mo.) 48,354,485 4,792,508 2,407,508 2.54 .75-1-5% stk.

P. R. MALLORY & CO. (NYSE)
Capitalization
Debt; $15,430,385 notes
Preferred: 5% cumulative convertible, series A, par $50, 87,099 shares.
Common; $1 par, 1,404,759 shares.

1950 $39,158,150 $5,403,758 $2,553,758 $2.82 $ .63 $19,079,931
1951 45,286,925 4,7.58.314 1,923.314 2.13 .80 23,531,305
1952 53,443,117 4,607,773 1,897,773 2.08 .67 29.166,043

1953 70,874,347 7,897,813 2,547,813 2.50 1.13 33,084,094
1954 54,630,091 2,396,803 1,071,803 .80 1.34 33.032,115

1955 4,960,649 2,225,649 2.04 1.13 38,467,453

1956 68,356,203 5,815,108 3,065.108 2.60 1.40 51.329,388

1957 (a) 77,579,878 7,228,357 . 3,138,357 2.06 1.40+2% stk. 57,972,949

1958 (3 mo.) 16,147,142 434,721 .27 .70

(a) Includes Radio Materials Corp., merged in Sept., 1957, for entire year.

IM.AXSON (W. L.) CORP. (Unlisted)
Year ending September 30

Capitalization
Common; $3 par, 737,985 shares

1950 $ 3,229,917 $ 211,364 $ .41 $ .20

1951 7,453,985 $ 770,496 614.012 .96 .1254-4% stk. 5.742,010

1952 15,923,380 1.351,494 526.494 .91 6% stk. 11,168.817

1953 34,377,128 2,160,502 1,085,502 1.78 .10 4-6% stk. 13,755,827

1954 37,143,323 3,246,353 1,496,353 2.27 .40 4-8% stk. 16,161,773

1955 24,625,281 2,068,120 930,120 2.09 .3754-2% stk. 12,670,505

1956 16,648.454 1,725, 109(d) 720.109(d) .97(d) .10 +2% stk. 13.155,109

1957 21.086,258 462,122 485,122 .66 .05 10,465.976

1958 (3 mo.) 4,942,531 140,370 18,370 .02 none

Price
Range
N.A.
N-A.
N.A.
N-A.
N.A.

14 - 12ii
27$^- 13^,2

35 - 20 *'4

24V2- 19>4

15 - 9',i
321/2- 14»i
56*4- 291,2

43T8- 36’s

15V2- 11

I6 I
2 - 14

15 - 11

16»2i- 141'z

24I4- lO'a
I8I4- 121/8
221, '2- i5Sg
22I4- loSg
24 li- 161

's

4ir8- 23
41 - 31I2

44 - 281s
37 - 3OI4

15‘s- 83s
201's- 137i
28I2- 173s
31 - 26
323s- 251,'b
39 - 285s
42V2- 31I4
5034- 23I2

2834- 2334

414- 134
5’4- 334
7 - 4
934- 63s
1714- 9^4
221 4- 11
16 ‘ 4- 534
914- 4
63g- 414

(d) Deficit.
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MEREDITH PUBLISHING CO. (Unlisted)
Year ending June 30

Capitalization
Notes Payable: $1,200,000
Common: $5 par, 1,294,749 shares

Year Sales
Pre-tax
Earnings

Net
Profit

1950 $24,469,838 $5,041,376 $3,117,560
1951 29,277,838 6,580,696 2,934,841
1952 33,587,255 7,416,949 2,938,616
1953 39,009,361 8,022,751 3,349,153
1954 41,298,782 7,887,860 3,682,470
1955 42,753,555 7,628,356 3,623,865
1956 48,459,633 8,343,617 4,047.146
1957 53,071,711 9,542,200 4,644,417
1958 (9 mo.) 38,049,890 5,785,497 2,736,097

Net Per Total Price
Share Dividends Assets Range
$2.42 $1.75 $16,151,715 1534 - 123,4

2.28 .67>/2 18,852,617 18 - 14
2.28 .80 31,724,336 16 1/4 - 14
2.60 1 .071/2 32,717,314 201/4- 15«/a
2.85 1.20 34,390,026 251/4 - 191/4

2.81 1.35 35,049,149 32 - 22
3.14 1.60 38,484.600 31 - 24
3.59 1.90 41,536,847 341/2 - 261/2
2.11 .45 3034 - 25

METROPOLITAN BROADCASTING CORP. (Unlisted)
(Formerly DuMont Broadcasting Corp.)

Capitalization
Debt: $3,410,215
Common : $i
mon stock

1950

par, 1,541,137 shares,
on basis of one share

(Stock Issued to holders of DuMont
for each 21/2 held.)

Laboratories’ com-

1951
1952 $2,830,742 $834,525 (d) $834,525 (d) $ .88(d) none
1953 4,534,401 84,433(d) 84,433 (d) .09(d) none
1954 5,384,053 161,386(d) 161,386(d) .17(d) none
1955(a) 2,697,185 222,359(d) 222,359 (d) •24(d) none
1956(b) 5,355,149 899.593(d) .95(d) none
1957(c)
1958

8,907,010 243,460 243,460 .16 none
none

!

$ 2,732,416

13,217,301

7%- SYs
7%- 5

10%- 6
8 - 6%

(a) 27 weeks to July 17. (b) 52 weeks to December 29. (c) 52 weeks to December 28. (d) Deficit.

MINNEAPOLIS HONEYWELL REGULATOR CO. (NYSE)
Capitalization
Debentures: $5,300,000, 23,4s, due 1965

$13,700,000, 3.10% due 1972
$25,000,000, 3?4s, due 1976

Common: $1.50 par, 6,959,758 shares
1950 $109,281,673 $25,866,656 $12,500,656 $2.39 $1.25 $ 82,696,070 211/4 - 151/2
1951 135,150,517 26,877,210 9,277,510 1.58 1 . 121/2 112,963,041 28%- 20%
1952 165,710,384 20,605,003 9,081,003 1.50 1 . 121/2 123,910,675 311/4 - 26%
1953 214,018,825 28,687.825 10,329.825 1.65 1 . 121/2 133,127,715 34l/^ 26%
1954 229,401,837 32,713,703 15,345,203 2.42 1.30 145,710,134 54%- 331/2
1955 244.482,068 40,512,648 19,278,648 2.98 1.50 164,333,867 70 - 431/4
1956 287.944.462 47,375.257 22.463,657 3.40 1.75 213,899,754 901/2 - 58

'

1957 324,886,719 45,678,135 21,367.135 3.07 1.75 246.626,987 131 - 731/2
1958 (3 mo.) 73,165,631 9,069,927 4,277.927 .61 .40 244,063,282 88%- 76

>' MOTOROLA INC. (NYSE)
Capitalization
Debt: $19,054,756
Common: $3 par.

1950

1,935,131 shares

$177,104,670 $26,669,569 $12,809,247 $7.28 $2.05 $ 55,008,726 25%- 10%
1951 135.285.087 14,689,231 7.289,102 4.12 .98 61,818,769 57%- 40%
1952 168,734.653 15,576.165 7,012,700 3.62 1.50 81.162,847 44%- 36
1953 217.964,074 15.512,489 7.076.335 3.66 1.50 86,871,213 43 %- 29%
1954 205,226,977 16,523.889 7,572,024 3.91 1.50 94,531,084 53%- 30%
1955 226,653,593 18,740,426 8,490,539 4.39 1.50 104,431,218 60%- 44%
1956 227.562,168 16.887.834 7,966.817 4.12 1.50 113,721,148 513^ 37%
1957 226,361,190 15,597,031 7,824,431 4.04 1.50 121,879,297 51%- 35%
1958 (3 mo.) 40,894,492 1,458,480 677,782 .35 .75 421/4 - 35

THE MUTER CO. (ASE)
Capitalization
Debt: $960,000
Common: 50 cents par, 762,729 shares

1950 $14,389,725 $2,034,200 $1,034,200 $1.59 $ .45 $5,234,673 10%- 4%
1951 12,387,390 1,243.423 595,423 .91 .60 5,281,531 9%- 7%
1952 12,653.060 778,018 345.573 .52 .60 5,371,762 9%- 7%
1953 15,190.004 912.255 447,463 .66 .45-1-3% stk. 5,254,404 8Vs- 5%
1954 12.175,971 468,595 280,436 .39 .15-1-2% stk. 5,144,773 7%- 4%
1955 12,722,297 53,375(d) 84.422(d) .12(d) .15 5,742,279 7 - 4%
1956 12.126,563 38,531 31.646 .04 none 5,200,529 4%- 2%
1957 14.301,067 377.819 .50 none 3%- 2 Vs
1958 (3 mo.) 2,628,721 23,540 .03 5% stk. 3%- 2 >'2

(d) Deficit,

NATIONAL CO., INC. (Unlisted)
Capitalization
Debt: $1,110,000 debenture 5s due 1965; $900,000 notes
Preferred

:

Common

:

1950

$3.60 cumulative preferred;
SI par. 295,487 shares

£4.175.229

no par, 3,180

$ 17,476

shares

$ 17,354 $ .02 $ .05 $2,823,320 5%- 1%
3951 46.859(d) 42.957(d) .22(d) none 4,228,097 4%- 3%
1952 232,578 172.578 .65 .10 4,861,352 5%- 3%
1953 486.718 228.218 .87 .10 4,850,767 7 - 5
1954 7,298.055 518,834 230.334 .84 .20 -

1
- 4% stk. 3,819,795 12rs- 5

1955 5 125.607 780.965(d) 380.965(d) 1.44(d) .20-1-4% stk. 5,414.524 18%- 9%
1956 6.856.734 66.296(d) 36.296(d) • 17(d) 4% stk. 4,364.889 IIV2 - 8%
1957 5,566,627 148,104 72,104 .21 4% stk. 4.397,035 io%- 8%
1958 none 11%- 9%

(d) deficit.
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NATIONAL TELEFILM ASSOCIATES, INC. (ASE)
Year ending July 31

Capitalization
Debt: $4,600,000, 6% sinking fund notes, due 1962
Common: 10 cents par, 1,020,350 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1952 Incorpoi-ated Aug. 21. 1952
1953 N.A
1954 $ 355,594 $139,831(d) $139,831(d) $• .22(d) none N.A. N.A.
1955 1,417,515 291.932(d) 293.008(d) .45(d) none $ 3,282,073 4T'e- 2«i
1956 3,818,627 653,877 441,877 .68 none 13,092,934 9>i- 3
1957 10,976,479 2,148,031 1,094,031 1.07 none 32,143,270 93,i- 5Vb
1958 (6 mo.) 7,962,992 942,006 422,006 .41 none 9 - 5%

N.A. Not available, (d) Deficit.

OAK MANUFACTURING CO. (Midwest)
Capitalization
Common: $1 par. 655,894 shares

1950(a) $13,145,807 $2,713,088 $1,188,037 $1.81 $1.12 $ 7,102,958 143,i- 8%
1951(c) 7,644,627 1,608.939 598,939 .91 .84 6,972,048 12’/b- lOTi
1952 15,925,959 3,073,109 1,103,109 1.68 1.12 7,927,814 15 - 12
1953 20,680,957 3,529,017 1,239.017 1.89 1.12 8,666,478 14V2- 12«'2

1954 18,788,318 2,801,155 1,321,155 2.02 1.12 9,274,030 19 V4- 13 Vi
1955 22,783,785 3,588,483 1,688,483 2.57 1.26-1-25% stk. 10,140.303 2434 - 16V'e
1956 24,902,554 3,684,105 1,784,105 2.72 1.40 10,878,501 24 Vi- 19
1957 20,875,613 2,224,131 1,084,131 1.65 1.40 10,695,216 20*4- 1334
1958 (3 mo.)..., 30,653 .05 .35 16 - 12V4

(a) Year ending May 31 of following calendar year, (c) 7 months to Dec. 31

OXFORD ELECTRIC CORP. (ASE)
Capitalization—Mortgage: $25,100. Common: $1 par, 284,221 shares
1950 $4,554,998 $179,044 $ 95,450 $ .40 $ .10 $1,499,230
1951 3,955.141 180,312 91,201 .39 .15 1,344,610 3V4- 1%
1952 4,403,686 150,312 78,712 .33 .15 1,273,660 3 - 1?8
1953 5 712,801 130,338 99,886 .42 .15 1,277,240 2T'8- 2 34
1954 5,418,269 114,043 93.983 .40 .11 1,196.027 3 Vi- 23'a
1955 6,714,304 188,961 130,037 .55 .14 1,485,392 4%- 2%
1956 7,696,402 263.604 214,904 .91 .15 1,756,332 43

,4 - 274
1957 8,615,903 217,480 118,480 .42 .10-1-10% stk. 1,877,175 4 >'2- 23,4
1958 .lO-j-10% stk. 3*4-

PACIFIC MERCURY TELEVISION MFG. CORP. (Unlisted)
Year ending June 30

Capitalization—Debt: $740,000. Common: Class A&B, 50 cents par. 700,000 shares.

1950(a) $ 4,713,620 « . • • $ .05 3 4/5- 2
1951(a) 5,947,096 115,635 72,135 $ .14 none $2,414,365 3V's- IVi
1952(a) 7,057,514 31,866 5,866 .01 none 3,972.312 5-1%
1953(a) 16,983,669 1,108,297 426,297 .61 none 6,637,000 534 - 2V4
1954(a) 15,065,490 366,515 196.015 .28 none 5,032,151 47

,4 - 23,4
1955(a) 12,214,539 .598,817 255.817 .37 none 3,550,171 8 - 4
1956(b) 17,332,982 921,752 482,752 .69 none 7,726,750 77,4 - 4Vi
1957 20,001,656 1,184,754 557,754 .80 none 9,853,011 10%- 4V4
1958 (6 mo.) 10,690,419 286,000 .41 none 53

,4 - 4%

(a) Tear ending March 31. (b) 15 months to Jtme 30.

PACKARD-BELL ELECTRONICS CORP. (UnUsted)
Year ending September 30

Capitalization
Debt: $1,688,017, notes
Common; 50 cents par, 688,000 shares

1950 $13,894,713 $2,168,510 $1,308,510 $2.61 $1.50 $ 4,378,079 83,4- 4
1951 18,772,528 2,814,750 1,014,751 1.73 1.00 5,492.521 103^- 7V4
1952 22,724,273 3,089,295 968.051 1.65 1.00 9.394.702 15 Vi- 10V4
1953 32,1,52,750 3,545,503 1,139,642 1.66 1.00 14,028,133 13 Vi- 11
1954 17,744,136 365,086(a) 164.296 .24 .80 9,358.050 12-7
1955 21,641,690 1,241,242 638.933 .92 .321/2 10.525,383 13-8
1956 28,405,060 1,962,356 862.356 1.25 .50 12,840.259 10V4- 8V4
1957 32,262,878 1,394,447 704,447 1.02 .50 13.197,105 11 - 8V4
1958 (6 mo.) 16,918,9,71 865,136 412,935 .60 .25 12,272,211 12 - 10V4

(a) Operating loss.

PARAMOUNT PICTURES CORP. (NYSE)
Capitalization—Debt

:

$23,067,518. Common : $1 par, 1,939,716 shares.

1950 $ 81,825,286 $10,311,275 $6,565,041 $2.67 $2.00 $117,929,986 22V4- 17V4
1951 94,628,572 11,034,665 5,459,273 2.33 2.00 114,479,795 33V4- 21
1952 104,811,289 10,837,159 5,899,871 2.52 2.00 116.464.094 3074 - 21 Vi
1953 110,254,081 13,304,563 6,779,563 3.06 2.00 118,430,121 30%- 24V4
1954 106,920,798 15,651,802 9,003.802 4.10 2.00 128.583,495 40%- 26
1955 112,474.967 16,516,929 9,707,929 4.49 2.00 138,924.838 4454 - 36
1956 96,579,079 10,101,568 ‘ 8,731.568 4.43 2.00 133,672,234 36V4- 27%
1957 111,213,462 7,610,201 4,783.201 2.47 2.00 138,279.348 3674- 28
1958 .50 38%- 30%

PHILCO CORP. (NYSE)
Capitalization
Debt: $23,000,000

$200,000, subordinate debenture 4s, due 1980. $750,000, subordinate debenture 43,^s, due 1978.
Preferred: Series A $3.75 cumulative, $100 par, 100,000 shares
Common: $3 par 3,984,787 shares

1930 $335,318,054 $33,703,616 $15,483,616 $4.50 $2.55 $121,294,609 23Vi- 20
1951 305,328,670 22,012,646 12,168.046 3.35 1.60 119,476,461 2754 - 20T4
1952 366,963,850 25,631.457 11,491.207 3.15 1.60 144.400.293 36%- 265s
1953 430,419,858 35,316,077 18.350,577 4.86(a) 1.60-1-5% stk. 168.468.430 36%- 26%
1954 349.276,998 10,543,965 6,768,965 1.69 1.60 164.587.570 2954 - 28
1955 373.359.297 17,286,329 8,423,329 2.13 1.60 178.146,894 4334 - 30
1956 347.901,014 557,690 398,690 .01 80+1% Stk. 203.768.503 36%- 16
1957 (b) 372,628,558 7,939,179 4,363,179 1.00 4% stk. 195,166,979 1834- 11

1958 (3 mo.) 74,016,000 2,149.000(d) 1,027,000 (d) .28(d) none 17 V4- 12%

(a) Including $1.33 from sale of TV station, (b) Includes Canadian subsidiaries, (d) Deficit.
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PYRAMID ELECTRIC CO. (UnUsted)
Capitalization
Debt: $248,693
Preferred: 5% cumulative convertible, $10 par, 75,000 shares.
Common: $1 par, 745,875 shares.

Pre-tax Net Net Per Total Price

Year Sales
01 n

Earnings Profit

$ 80,087
136,617

Share
$.10
.18

Dividends Assets Range

1952 4,731,810 $ 370,916 i05 $1,512,880
1953 5,768,876 385,869 138,922 .23 .05 1,552,576
1954 7,773,882 1,109,282 529,645 .71 .05 2,768,502 10 - 31/4

1955 9,631,956 262,202 126,236 .15 .20 3,827,672 12%- 6V2
1956 10,040,432 76.666(d) 34.497(d) .10(d) none 3,533.017 6%- 2%

1957
1958

8,076,254 115.469(d) 53,469 (d) 12(d) none
none

2,939,635 3 - 3,4

IV2- %
(d) Deficit.

RADIO CONDENSER CO. (UnUsted)
Capitalization
Debt: $1,200,555
Common: $1 par. 435,815

1950 $ 9,535,998 $ 932,843 $534,575 $1.31
1951 9,718,912 908,611 464,406 1.15 $5,220,423
1952 14.743,068 1,262,106 521,837 1.25 6,569,694
1953 21,465,247 693,405 384.002 .92 $.15-t-4r« stk. 8.400,209 15%- 11
1954 13,039,972 294.890(d) 138.082(d) .33(d) .10 7,952,391 12 - 10
1955 17,547,956 1,022,072 560.472 1.29 .20+4% stk. 8,772,481 11-8
1956 16,294,801 237.297 130,029 .30 .10 8,674,880 9-6
1957 15.654,029 482,144 238,421 .55 .20 8.399,310 6 - 4
1958 .05 4V2 - 4

(d) Deficit.

|, RADIO CORPORATION OF AMERICA (NYSE)
Capitalization
Debts: $100.000,000—3% notes due 1970-74; $50,000,000—3^,4% notes due 1973-77; $99,995,100—3V2% subordinated conv. debentures due 1980
Preferred: $3.50 cumulative, no par, 900,824 shares
Common: No par, 14,031,114 shares

1950 $ 584,425.121 $96,992,865 $46,249,865 $3.10 $1.50 $311,846,886 241/4 - 121/4

1951 598,955,077 62,032,732 31,192,732 2.02 1.00 370,202,025 251/4- 16%
1952 693,940,522 67,362,399 32,325.399 2.10 1.00 432,252,051 29%- 231/4

1953 853,054,003 72,436,778 35.021,778 2.27 1.00 493,624,720 29%- 21
1954 940.950.220 83,501,459 40,525,459 2.66 1.20 548,325,244 391/4- 22V2
1955 1,055.265,655 100,107,465 47,525,465 3.16 1.35 676,506,187 55%- 36%
1956 1,127,773,541 80,074,245 40,031.247 2.65 1.50 690,557,138 50%- 33%
1957 1,176.277,371 77,048,794 35,548,794 2.55 1.50 720,772,768 40 - 27
1958 (3 mo.), 278,339,000 18,008,000 9,004,000 .59 1.00 35 - 301/4

RAYTHEON MANUFACTURING CO. (NYSE)
Capitalization
Debt: $13,135,000, 4%, 4%%, 4%% Promissory Notes
Common

:

$5 par. 2,981,789 shares
1950(a) $ 59,533,260 $ 1,610,413 $ 935,413 $ .49 none $32,331,492 13V2- 61/a
1951(a) 89,662,122 6,029,063 2,179,063 1.12 none 52,120,396 12 3,

i- 8%
1952(a) 111,286,879 5,947,898 2,047,898 .84 none 75,196,765 12%- 9Vs
1953(a) 179,179,379 13,009,672 3,859,672 1.68 none 91,238,649 14%- 8
1954(a) 177,099,790 10.023.316 3.523,316 1.53 10% stk. 93,640,690 141/2 - 734
1955(a) 182.504.693 9,166,561 4,521.561 1.72 5% stk. 82,836,163 253/4 - 18
1956(a) 175.490.226 4,343,538 1,254,633 .45 none 99,306,978 191/2 - 13
1956(b) 111.844.055 1,364,743 654,743 .23 none 108,451,571 191/2 - 13
1957 259,864,539 10,003,170 4,828.170 1.70 none 127,219,842 233/4 - 16?4
1958 (3 mo.). 80,393,000 1,734,000 .58 5% stk. 271/4 - 211/2

(a) Tear ending May 31. (b) 7 mos. ending Dec. 31. •

HOWARD W. SAMS & CO.. INC. (Unlisted)
Year ending June 30

Capitalization
Common

:

120,000 shares

1950 (a) $1,052,102 $ 43,701 $ 28,367 $ .23 $ .05-1-10% stk. $ 257,343 N.A.
1951 (a) 1,378,036 112,831 34,451 .29 .10 367,695 N.A.
1952 (a) 1,951,803 113,952 34,164 .28 .05 521,342 N.A.
1953 (b) 1.293.225 83,745 26,343 .22 none 636,835 N.A.
1954 2,798,979 218,179 79,239 .66 .10 820,125 N.A.
1955 3,278,377 289,791 131.513 1.10 .30 1,048,892 N.A.
1956 3,707,874 364,984 164,852 1.37 .50 1,447,680 N.A.
1957 3,984.324 394,835 182,886 1.52 .50 1,509,831 N.A.
1958 (9 mo.) 3,316,772 364,447 N.A.

(N.A.) Not available, (a) Calendar year, (b) Six months, Jan. 1-June 30, 1953. Note: This tabulation does not Include The Walde-
I mar Press Inc., nor The Howard Company Inc.

I

1

I

I

I

l|

SIEGLER CORP. (NYSE)
Year ending June 30

Capitalization
Debt: 5V2% convertible subordinated debentures, due 1966, $1,335,000.

4>/2-6% notes, due 1959-1971, $1,009,344.
5*/2% senior notes, due 1969, $3,000,000.
5*/2% senior notes, due 1962, $2,250,000.

Common: $1 par, 1,515,306 shares.

1950 (a) $ 2,540,018 .$ 343,932 $ 204,286 $ .39 (b)
1951 (a) 3,532,564 754,312 379,568 .73 (b)
1952 3,698,466 282,530 140.530 .27 (b)
1953 22,997,505(e) 820,663(e) 411,598(e) .89(e)
1954 24,510,584(e) 1,467,091 (e) 737.531(e) 1.60(e)
1955 29,287,827(e) 2,429,932(6) 1,111,569 1.80(e) $ .15(f)
1956 47,119,300(6) 3.316,099(e) 1,704.880 1.61(e) .80(f)
1957 68,164,267(e) 3,142,827(6) 1,560,026 (e) 1.34(e) .80(f)
1958 (9 mo.) 57,450,030 964,814 .64 .40

(b) (b)
(b) (b)
(b) (b)

5,881,884(f)
15,436,832(f)
37,123,247(e)

14 - 10>/2(f)
211/4- 1234(f)

211/8 - 12%
161/b- 131/4

(a) Year ending Dec. 31. (b) Privately owned until July 12, 1955. (e) Pro-forma combining Slegler, Unitronics and Hufford Corp.,
these companies having merged Sept. 13, 1957. (f) Slegler only.
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SPEER CARBON CO. (UnUsted)
Capitalization
Debt: $4,800,000
Preferred: $7 cumulative pfd. $100 par, 4,565 shares
Common: $2.50 par, 440,000 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 $13,818,516 $3,685,784 $1,760,759 $6.62 $1.20 $12,938,802 27 V4- 13‘/4
1951 13,951,563 2,691,023 1,076,023 2.37 1.20 22.963.723 33 - 20 V4
1952 13.642,634 1,409,311 718,311 1.56 1.00 22,060,894 24V4- 19‘/4
1953 15,609,779 1,385,217 611,217 f.31 1.00 22,316,798 21 >'2- 13
1954 13,064,675 1,223,474 508,474 1.08 .60 22,254,568 15‘/4- 11%
1955 17,734,512 3,019,694 1,461,694 3.25 1.00 24,331,167 19%- 15%
1956 20,045,530 4,171,346 1,925,346 4,30 1.50 25.972.553 33 - 19%
1957 21,101,500 3,609,185 1.682.185 3.75 1.50 27,352,257 33%- 21%
1958 (3 mo.) 4,303,348 506,275 233,275 .51 .25 26,500,799 25%- 20Vz

SPERRY RAND CORP. (NYSE)
(Merger of Sperry Corp. and Remington Rand effective July 1, 1955)
Year ending March 31

Capitalization
Debt: $113,816,912
Preferred

:

$4.50 cumulative: $25 par, 102,267 shares
Common

:

50 cents par, 28,279,311 shares
1950(a) $349,942,000 $49,600,000 $23,626,000 $ .92

1951(a) 468,359,000 68,000,000 26,023,000 1.02

1952(a) 631.720,000 75,500,000 28.081,000 1.10

1953(a) 689,565.000 73,900,000 28,012,000 1.09

1954(a) 696,206,000 85,500,000 44,851,000 1.75 $483,922,636
1955(c)

'

353,943,880 45,519.563 23,585,563 .92 $ .36 29%- 21
1956 710,696,087 83,598.878 46,348,878 1.80 .80 557,492.756 29>/s- 21%
1957 871,047,239 85,362,352 49,612,352 1.83 .80 708,536,343 26''g- 17%
1958 (9 mo.) 648,571,966 43,107,346 26,107,346 .91 .40 20%- 17%

(a) Pro-forma. (c) 6 months to Dec. 31, 1955.

SPRAGUE ELECTRIC CO. (Unlisted)

Capitalization
Debt: $1,597,000, 3% % Promissory notes, due Nov. 1, 1964
Common

;

$2.50 par. 1,244,987 shares

1950 $28,614,860 $ 6,725,904 $3,345,404 $2.69 $ .60 $15,350,554 15%- 6%
1951 38,491,215 8,500,534 2,720,334 2.19 .89 21,096.487 18%- 13%
1952 44,449,891 10,169,353 3.136,853 2.53 .93 21,866.421 37%- 17%
1953 46,778,633 9,604,981 2,888,081 2.33 1.07 24,424.669 383'a- 29
1954 42,355,361 6,668,908 3,333,408 2.68 1.10 26,835.820 6OV2- 36
1955 44.353.042 6,040,828 3,003.128 2.42 1.20 28,945.433 61 - 47
19.56 44.659,844 4,208,997 2,176,297 1.75 1.20 29,329,798 55 - 30%
1957 46,187,841 4,199,201 2,220,101 1.78 1.20 29,447,694 38 - 21 V2
1958 .30 32 - 223i

STANDARD COIL PRODUCTS CO. (NYSE)
Capitalization
Debentures: $3,739,070, 5% convertible subordinated due Dec. 1, 1967; mortgage $66,618
Common: $1 par, 1,470,000 shares

J950 $35,632,396 $10,464,265 $5,266,442 $3.58 $ .25 $10,133,662 11%- 9
1951 40,302,526 5,037,944 2,487,944 1.69 1.00 20,239.292 14%- 10
1952 65,990,177 7,136,290 2,861,290 1.95 1.00 28,401.496 187'8- 125^
1953 89,270,964 7,762.481 2,972,481 2.25 1.00 30,644.696 17%- 121'z
1954 72,862,113 5,136,407 2,871,290 1.95 1.00 29,351,477 m'g- 12%
19.55 60,472,454 522.313(d) 320.313(d) .22(d) .85 27,253.490 20%- 10>'4

1956 59,168,450 3,070,871 (d) l,819.371(d) 1.24(d) none 29,739,718 123i- 6*'4

1957 61,330,530 823,062 802,862 .56 none 37,394,605 9^8- 5%
1958 none 8>i- 6

(d) Deficit

STORER BROADCASTING CO. (NYSE)
Capitalization
Debt: $2,073,011
Common: $1 par, 973,610 shares; $1 par Class B, 1,501,140 shares

1950 $ 6,657,114 $ 1,895,085 $ 926,475 $ .39 $ .06 (b)
1961 9,560,086 3,406,327 1,464.776 .63 .10 (b)
1952 11,475,618 3,963,304 1,594,956 .69 .10 $11,923,761 (b)
1953 14,901,078 6,161.231 2,186.415 .94 .24 17.446,319 7%- 7
19.54 17,736,531 7,105.103 3,680.779 1.62 .81 27,872,630 193s- 73^
1955 24,051.726 8,792,878 4,330,429 1.73 1.371/2 28.152.046 29>'8- 20=!i
1956 28.313,383 11.452,891 5,517,207 2.23 1.75 28.534.596 29’i- 22%
1957 26,214,828 11,287,076 6,396,164 2.58 1.80 31.504,942 29»'4- 18%
1958 .45 24’i- 20

(b) Privately owned.

SYLVANIA ELECTRIC PRODUCTS, INC. (NYSE)_
Capitalization
Debt; .$17,000,000, debenture 4s, due 1978

$19,544,498, debenture 3%s, due 1971
$5,880,000 debenture 45'sS, due 1975
$20,000,000, notes
$111,146, 5% mortgage loan

Preferred: $4 cumulative no par, 95,112 shares
Common; $7.50 par, 3,531,774 shares

1950 $162,514,814 $19,221,185 $ 8,221,185 $5.37 $2.00 $ 92,880,543 26% - 18%
1951 202,806,387 26,153,973 8,253,973 4.17 2.00 150,968.617 39 - 23%
1952 235,023,437 17,660.625 6,960,625 3.04 2.00 176,418,658 41%- 32%
1953 293,267,408 24,486,181 9,536.181 3.10 2.00-flO % stk. 204,433,298 40 - 29%
1954 281,641,987 18,380,941 9,480,941 2.92 2.00 191,379,534 487s- 31%
1955 307,371,315 27.912,970 13.812.970 4.29 2.00 203,163,659 497fe- 41
1956 (a) 332,344,159 27,979,389 14,835,389 4.10 2.00 224,328,756 557i- 42
1957 342,957,061 24,255,839 12,655,839 3.48 2.00 247,310,924 46%- 29%
1958 (3 mo.) 72,132,543 1,167,818 .30 .50 37%- 31

(a) Includes operations of Argus Camera which became a division Jan. 2. 1957.
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(
TELECOMPUTING CORP. (Unlisted)

(

Year ending October 31

Capitalization

.1
Debt; $422,433
Preferred: 6%, $100 par, 6,450 shares
Common: $1 par, 2,507,911 shares

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 (a) $ 441,620 $ 66,915 $ 37,243 $ .31 none (c)

1951 (a) 780,779 44,451 31,451 .12 none $ 817,605 23,4- 1%
1952 (a) 1,664,840 126,844 56,844 .20 none 828,522 11V2- 2V2
1953 (a) 2,022,854 71,622 43,622 .13 none 1,006,510 17 '4- 7
1954 (a) 1,786,728 896,734(d) 798.887(d) 1.60(d) none 1,368,689 14 - 9V2
1955 (a) 1,771,162 414,791 (d) 414.791(d) .83(d) none 4,089,716(b) HV2“ QVz
1956 (b) 10,225,569 43,174 .029 none 5,114,300(6) 83,4- 6V2
1957 (f) (10 mo.)... 25,685,448 1,258,850 728,850 .27 none 13,776,888 5 Vi- 2Va
1958 (3 mo.) 7,493,479 264,095 264,095 .10 none 5 - 314

(a) Prior to merger with Whittaker Gyro, Inc. (b) After merger with Whittaker Gyro, Jan. 27, 1956. (c) Privately ov/ned. (d) Deficit,

(e) From Balance Sheet, Dec. 31, 1956. (f) Includes Wm. R. Whittaker Co., Ltd., merged Oct. 31, 1957.

TELEPROMPTER CORP. (Unlisted)

Capitalization
Debt: $690,668
Common: $1 par, 356,591 shares

1950 N.A.
1951 $ 96,221 $ 16.093(d) $ 17.243(d) $ .07(d) none N.A. N.A.
1952 233,968 42,999 35,881 .14 none N.A. N.A.
1953 308,361 17,281 8,129 .03 none N.A. N.A.
19.54 533,661 49.421 38,583 .15 none N.A. N.A.
1955 1,215,559 140.232 96.743 .32 none $1,006,863 N.A.
1956 1.784.607 270.141 206.841 .58 none 1,533,747 11 -

1957 2,264,345 265.694(d) 212.694(d) .59(d) none 1,913,638 WVz-

N.A. Not available, (d) Deficit.

TEXAS INSTRUMENTS, INC. (NYSE)
Capitalization

Notes: $7,000,000
Common: $1 par, 3,256,988 shares

1950
1951
1952

$20,431,452 $2,289,738 $ 909,975
1953 27,007,957 3,219,162 1,270,125

1954

24,387,334 2,380,718 1,200,995

1955

28,684,653 2,502,941 1,581,790

1956

45.699.358 4,260.514 2,349,103

1957

67,338,574 7,463,617 3,765,362
1958 (3 mo.) 20,480,000 2,154,000 1,109,000

THOMPSON PRODUCTS, INC. (NYSE)
Capitalization
Debt: $12,185,000, debenture 3«'4S, due 1971

$19,729,500 4T8% subordinated debentures, due 1982
Preferred; 4% cumulative, $100 par, 83,788 shares
Common: $5 par, 2,764,110 shares

1950

$123,312,550 $16,630,266 $ 8,252,459

1951

194,899,449 20,698,050 7,687,246

1952

274.080,027 28,852,579 9,252,579

1953

326,399,987 27,662,923 9,652,923

1954

268,980,897 24,789,645 11,678.645

1955

286,299,015 23,170,792 11.340,792

1956

306,508,120 26,897.605 13.012.605

1957

368,578,428 24,972,034 11,942,034
1958 (3 mo.) 73,990,105 3,978,668 1,926,668

$ .30 none $13,396,944
.42 none 14,900,024 5%- 51/8
.40 none 15,123.336 14 - 51/4
.49 none 19,591,604 167'8- lOVs
.72 none 27.288.083 18%- 11%

1.11 none 37,716,284 31%- 15rs
.34 none 37%- 26%

$3.41 $ .75 $ 73,276,414 211/4- 16
2.82 1.00 120,331,473 23%- 16 1/4
3.41 1.00 167,225,800 29%- 21%
3.56 1.00-1-5% stk. 151,834,249 30%

-

205%
4.25 1.10 136,512,119 53 - 42%
4.03 1.40 146,159,287 60 1/2- 435/8
4.60 1.40 204,928,315 80 - 48%
4.20 1.40 197,838,586 89%- 46
.67 .70 181,214,434 551/4- 41%

TIME, INC. (Unlisted)

Capitalization
Debt: $13,500,000, Subordinates 1st 4>,is, due 1970
Notes Payable: $31,278,945
Common: $1 par, 1,954,569 shares

1950 $134,719,833 $15,812,416 $ 8.500,693
1951 13.990.219 7,287,400
1952 15,796,597 7,750.475
1953 16,259,281 8,144.414
1954 178.155.775 14.531,621 8,056.905
1955 17,506.072 9.195.588
1956 229.373,627 26,627,224 13,850.137

1957
1958

23,145,301 12.023,547

$4.36 $2.75 $ 82,393,453 36%- 25
3.73 2.37% 86,086,824 35 %- 27%
3.97 2.37% 93,824,010 351/4- 29%
4.18 2.50 101,141,707 36 - 30%
4.13 2.50 108.221,241 49 - 35%
4.72 2.75 112,531,774 58%- 46%
7.10 3.50 177,158.949 80 %- 54
6.15 3.75 208,060,343 70%- 52

.75 63 - 52

I

I

I

TRAV-LER RADIO CORP. (Midwest)
Year ending April 30

Capitalization
Debt: $1,062,500, debentures 6s, due May
Common: $1 par. 761,995 shares

1950(a) $13,892,485
1951(a) 8,015,622
1952(a) 11,860,387
1953(a) 14.470,145
1954(a) 16.347,813
19.55(a) 17.497.351
1956 (4 mo.) (b) 4.900.868

1957

13.045,460
1958 (6 mo.) 7,842,000

15, 1967

$2,309,275
1,256.162(d)
388.565
735.847
459.657
264.275
929.876(d)
358,986(d)
108,000(d)

,156.851 $1.52 $ .30-1-20% stk. $6,484,714 5%- 3%
577.950(d) .76(d) .10 3,971,516 4V2- 2%
291,565 .38 none 4,224,853 3%- 2%
316.641 .42 .10 4,602,709 3%- 2%
241,349 .32 .22% 5,3.39,934 3 - 2
222.982 .29 .07% 6,380,841 4%- 1%
204.876(d) .27(d) none 7.103.739 2%- 1
370.737(d) .49(d) none 5,838,663 1%- 1

104,000 (d) 14(d) none 1%- 1

(a) Year ending Dec. 31.
(b) In 1956 changed from a calendar year to fiscal year ending April 30.
(d) Deficit.

I
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XUNG-SOL ELECTRIC, INC. (NYSE)
Capitalization
Debt: $6,120,000, notes
Preferred: 5% convertible, series 1957, $50 par, 100,000 shares
Common: $1 par, 893,800

Pre-tax Net Net Per Total Price
Year Sales Earnings Profit Share Dividends Assets Range

1950 $29,425,022 $6,280,786 $3,058,151 $6.61 $2.00 $14,881,402 20*4- 8%
1951 31,484,760 5,713,572 2,049,458 4.23 1.25 17,115,034 24 'i- lei/i
1952 35,489,558 5,432,713 2,007,713 3.75 1.25 20,702,033 21’/8- 16‘4
1953 40,017,549 4,030,882 1,780,882 S.07 1.25 20,314,487 247/a-
1954 39,052,458 4,302.062 2,077.062 3.15 1.25 26,728,555 30>i- 161,4
1955 51,114,549 6,854,393 3,239.393 4.65 1.60 30,561,228 33 >4- 25
1956 53,838,822 5,819.397 2,909.397 3.83 1.25+5% stk. 33,493,366 363,4- 27
1957 64,106,913 6,754,916 3,129,916 3.31 1.40+3% stk. 43,262,704 3714 - 213,4
1958 (3 mo.) 13,730,740 1,228,622 535,422 .52 .70 26T4- 231,4

VARIAN ASSOCIATES (UnUsted)
Year ending September 30

Capitalization
Debt: $2,000,000, notes
Common: $1 par. 1,344,850 shares

1950 $ 460,035 $ 48,478 $ 35,980 $ .16 none
1951 1,756,879 88,935 24,734 .08 20% stk.
1952 3,826,702 151,540 76,336 .16 none
1953 5,023,272 172,299 86,255 .12 none $4,172,546
1954 5,902,640 458,837 224.669 .32 none 4,451.641
1955 7,162,350 912,896 432,896 .41 none 6,101,128
1956 11,000,116 1,479,578 502,578 .42 none 10,295,360 18 - 12
1957 - 16,836,086 1,581,280 763,280 .56 none 15,248,307 20 - 1434
1958 (6 mo.) 238,870 .18 none 183,4- 143,4

WEBCOR, INC. (Midwest)
Capitalization
Debt: $750,000, 4%% notes, due 1961.

$1,400,000, 51/4% notes, due 1968.
Common: $1 par. 650,737 shares

1950 $19,086,151 $2,324,494 $1,212,050 $2.69 $1.50+20% stk. $ 8,713,877 201,4- 103,4
1951 17,971,469 677,596 457,635 1.01 1.00 7,878,317 1654- 11 1-4

1952 19,580,636 707.800(d) 408.951(d) .90(d) .50 10,406,339, 131,4- 71,4

1953 27,757,899 1,947,162 927,162 1.87 10% stk. 11,827,337 91
,4 - 7

1954 31,741,046 1,139,198 564,198 1.09 .15+ 5% stk. 12,940,996 •111,4- 7ra
1955 31,984,539 1,339,574 589,524 .95 .40 16,566,990 153,4 - 81,4

1956 34,305,837 l,894,753(d) 994.753(d) 1.53(d) .50+5% stk 15,935,212 15 - 81,4

1957 40,374,042 4,011,297 1,961,297 3.01 .25 18,517,242 12%- 81,4

1958 (3 mo.) 7,818,330 146,462 .23 .15 141
,4 - 954

(d) Deficit.

WJR THE GOODWILL STATION, INC. (UnUsted)
Capitalization
Common; $1.25 par, 572,552 shares

1950 $3,519,151 $ 810,746 $474,746 $ .92 $ .70 $3,070,287 81,4- 6
1951 3,422,626 987,630 477,630 .92 .70 3,307,127 12 - 774
1952 3,383,293 928,714 441,714 .86 .70 3,364,715 11 - 9
1953 3,369,943 992,096 457,096 .88 .70 3,491,443 103,4- 8»4
1954 3,009,884 758,846 373,746 .72 .60 3,390,554 1274 - 91,2

1955 2,759,803 569,736 274,739 .53 .45 3,308,551 151,4- 1014
1956 3,516,765 1,063,112 478,112 .88 .50+5% stk. 3,814,796 131

,4 - 101,4

1957 3,570,773 1,038,681 495.681 .86 .50+5% stk. 4,077,273 13 - 101,4

1958 (3 mo.) 853,727 110,303 .19 .10 1314 - 11'54

WELLS-GARDNER & CO. (UnUsted)
Capitalization
Common: $1 par. 414,300 shares

1950 $17,825,098 $1,674,235 $ 954,235 $2.33 $ .75 $5,643,428 121,4- 51,4

1951 12,758,749 588,099 451,447 1.10 .60 4,462,000 83,4- 61,4
1952 16,301,043 969,976 459,976 1.12 .60 6,385,335 81,4- 6 (4
1953 22,572,069 1,969,939 772,939 1.88 .75 7,224,465 81,4- 654
1954 21,200,318 2.031,340 911,340 2.22 .75 8,076,027 10 - 5%
1955 26,646,745 2,725,857 1,221,857 2.97 .85 9,784,984 1334 - 9Vs
1956 24,152,104 2,179,610 1,054.610 2.55 1.00 8,668.532 141,4- 101,4

1957 15,687,999 201,573 76,573 .18 .40 7,372,406 141
,4- 57,4

1 Q5fi none 81,4- 574

WESTINGHOUSE ELECTRIC CORP. (NYSE)
Capitalization
Debentures: 2%s, due Sept. 1, 1971, $20,995,000

3V2S, due Dec. 15, 1981, $300,000,000
Preferred: $3.80 Class B, $100 par, 486,385 shares
Common: $12.50 par, 16,946,912 shares

1950 $1,019,923,051 $159,664,532 $77,922,944 $5.36 $2.00 $ 800,461,178 36 - 29^4
1951 1,240,801,296 174,578,362 64,578.202 4.03 2.00 1,004,378,037 421,4- 345b
1952 1,454,272,698 173,014,835 68,581,603 4.23 2.00 1,195,292,040 483,4- 351,4
1953 1,582,047,141 152,893,486 74,322,925 4.53 2.00 1,265,353,717 521,4- 39^4
1954 1,631,045,480 168,241,939' 84,594,367 5.06 2.50 1,329,120,140 79 - 501,4

1955 1,440,976,985 84,102,747 42,802,747 2.46 2.00 1,287,685,975 831,4- 5314
1956 1,525,375,771 5,292,061 3,492.061 .10 2.00 1,264,469,283 6574- 5074
1957 2,009,043,776 139,452,980 72,652,980 4.18 2.00 1,400,682,932 68%- 523g
1958 (3 mo.) 449,329,000 12,903,000 .73 1.00 651,4- 571,4

ZENITH RADIO CORP. (NYSE)
Capitalization
Common: No par.

,
984,928 shares

19501a) $ 87,704,071 $11,527,903 $5,627,003 $5.72 $ .75 $51,971,284 3514 - 1534
1951 110.022,780 11,771,940 5,370,740 5.45 1.50 50,275,866 353,4- 233.4

1952 137,637,697 13,222,133 5,845,933 5.94 1.50 54,416,548 44-34
1953 166,733,276 13,157,701 5,631,701 5.72 1.50 52,042,451 42 - 3154
1954 138,608,360 12,056,264 5,676,264 5.77 1.50 62,604,970 48 - 313,4
19.55 152,905,005 17,104,491 8,034,491 8.15 2.50 67.604,887 711,4- 43
1956 141,529,855 13,298,717 6,178.717 6.28 2.50 69,193,175 7054 - 5074
1957 160,018,978 17,340,577 8,165,577 8.29 2.50 84,338,732 701,4- 455b
1958 (3 mo.) 42,173,732 4.333,437 2,036,759 2.07 1.50 7734 - 4554

(a) Year ending March 31.
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lEiO'wstrca. "Wr Sams cfe Co., Inc.

we invite your inquiries on

SPECIALIZED MANUALS
Service Manuals
Instruction Manuals
Operating Manuals

HOUSE ORGANS

CATALOGS
Product Catalogs
Industry Compilations

Distributor Catalogs
Replacement Parts Guides

INDUSTRY DIRECTORIES

SALES LITERATURE
Product Information

Engineering Data Sheets
New Product Releases
Promotional Brochures

IN-PLANT TRAINING MANUALS

special PRODUCTS

the following:

special SERVICES

MARKETING INFORMATION
Market Research and Analysis
Sales Analysis
Distribution Analysis
Product Potential Surveys

ENGINEERING SERVICES
Product Testing

Engineering Analysis

Quality Control Test Programs
Comparative Evaluation

COMPILATION SERVICES
Layout
Technical Writing

Drafting

Schematics
Exploded Views

Typesetting or Proportionally-
Spaced Copy

PUBLICATION SERVICES
Photography & Platemaking

Complete Printing Production

DIRECT-MAIL SERVICES
Personalized Letters

Mailing Lists

Complete Addressing,
Packaging and Mailing
Services

Product Release Mailings

One hundred and ten leading electronics manufacturers

are our customers (list on request). Let us show you how
our unique and impartial facilities can be of service to

you. Call or write: W. W. Hensler, V.P.

HOW.AR.ID -w: <& CO., lire.
2201 East 46th Street, Indianapolis 5, Indiana

Phone: CLifford 1-4531



When you think of.

RADIO OR TELEVISION STATIONS

Remember that most buyers and sellers meet through the

facilities of our organization.

We have the contacts—vve make e\aluations—we have

access to financing sources.

There are savings—all ways—in using experienced and

responsible ser\ice.

Alien Kander and Company

Ne^otiators for the Purchase ami Sale of Broadcastiuor Properties

ASHINCiTON

NEW YORK

CHICAGO

DENVER

1625 EYE STREET, N. W.

60 EAST 42ND STREET

35 EAST WACKER DRIVE

1700 BROAD\^ AY

NAtional 8-1990

MUrray Hill 7-4242

RAndolph 6-6760

ACoina 2-3623
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SUMMARY-INDEX OF THE WEEK'S NEWS— May 17, 1958
MCDONALD'S DEATH OF CANCER, few weeks after FOREIGN ADVERTISING REPORT shows TV usually

"Gus" Gustafson, starts guessing games as to Zenith "spectacular" factor in general uptrend. Commercial
successorships, finances, pay TV crusade, etc. (p. 1). TV in Britain, Japan, Australia, Italy (p. G).

STIMULUS TO ECONOMY blocked by FCC application

bottlenecks. "Due process" and staff shortage stymie

industry's dollar-flow potentials (p. 2).

MUSEUM-HALL OF FAME lor TV-radio offered place on
Syracuse campus. Broadcast Pioneers' project would
preserve industry's memorabilia (pp. 3 & 14).

"INCONSISTENT" TV DECISIONS and "back door" pur-

chase of stations draw criticism from Harris staff—14

decisions & 6 sales cited (pp. 4 & 5).

VHF-UHF ALLOCATIONS PROBLEM about to be tackled

by FCC again. Concept envisages specific plans by
Commission, then rule-making (p. 4).

MIAMI Ch. 10 REMAND cleared up by Court of Appeals:

FCC no "errand boy." Appeal of WORZ, Orlando,

against WLOF-TV Ch. 9 CP turned down (p. 5).

DO YOU KNOW THAT lawyer A. G. Haley and engineer

E. C. Page are pioneers in rocketry? Haley expounds

space-age law, heads new missiles fund (p. 8).

CABLE-THEATRE SYS'TEM in Bartlesville, Okla. temporary

suspension expected—because of phone company
charges, need for metering, etc. (p. 8).

Manufacturing-Distribution

SAFETY GLASS SUBSTITUTE offered by Corning. Curved
plate cements to faceplate, space filled with oil.

Reflections reduced, dust eliminated, etc. (p. 10).

PATENT INQUIRY by Harris subcommittee shows change
of pace, criticisms of FCC policies expressed. FCC
eschews "policeman" role (pp. 10 & 11).

CBS REVENUES & PROFITS achieve records in first quar-

ter (p. 13). Network promotes more executives (p. 7).

LEGACY OF ZENITH'S CONOR. NcDONALD: It's an irony of fate that the 2 mainsprings of
Zenith Radio's fabulous success, even in the face of recession, should have been
called to their Maker within 3 weeks of one another. Eugene F. McDonald Jr . . who
only a few weeks ago relinquished the presidency of the company he founded in 1923,
died of cancer May 16 at age 72. Zenith's engineering v.p. Gilbert E. Gustafson ,

acknowledged genius behind most of Zenith's highly successful TV-radio products, had
died suddenly of Landry's disease (polio virus) April 24 at age 52 (Vol. 14:18).

Mr. McDonald will be burled May 19 from Chicago's Church of the Assumption.

* * * *

Most turbulently controversial figure in both the TV-radio manufacturing and
the broadcasting industries, noted particularly in recent years for his espousal of
pay TV and unrelenting attacks on its antagonists, McDonald had been ill for some
months, in and out of hospitals, back and forth to Florida. His colleagues sought
to hide the fact by discounting rumors and even verified reports (Vol. 14:17) for
the reason that they did not want to disturb the business and also because of their
chief's tenacious unwillingness to concede the seriousness of his malady.

Question now arises who will succeed to his dominance of the company. Will
it be continued as an independent entity? (IT&T, before acquiring Farnsworth, is
known to have sought merger, meeting only a deaf ear from McDonald.) Will the new
regime continue McDonald's now apparently futile pay TV crusade ? Will the slash-
bang publicity campaigns of his public relations director Ted Leitzell continue?

Pay TV, hearing aids and the RCA patent suit , settled recently very largely
in Zenith's favor (Vol. 13:37-38), were literally obsessions with him — and, except



for matters of high policy, he left the TV-radio manufacturing & merchandising and
other phases of the business largely in the hands of subordinates. In the making of
TV sets, engineer "Gus" Gustafson was probably nearest to "the indispensable man."

Major inheritors of his approximately 10% stock ownership in the company, now
a N.Y. Stock Exchange blue chip, are presumably ^his son Eugene Francis III . 16,
student at Chicago Latin School, and possibly daughter Marianne, who quit Bryn Mawr
last year to marry Guntram Weissenberg, engineering student and refugee from Ger-
many. His wife, from whom he was divorced some 8 years ago, has since remarried.

Regarded by some as putative "crown prince" is Eugene M. Kinney , nephew, son
of McDonald's younger sister Mrs. Wilson Town, who has been keeping house for him.
He's about 35, v.p. -hearing aids, recently was placed on board to exclusion of

older hands like Gustafson, sales v.p. Leonard Truesdell, v.p.-treas. Sam Kaplan.

Actual managerial responsibility , as a matter of fact, fell upon 71-year-old,
longtime exec. v.p. Hugh Robertson just a few weeks ago when McDonald, absent from
shareholders meeting on account of illness, announced his retirement to "chairman &

chief exec, officer," Robertson becoming pres, and 47-year-old v.p. -gen. counsel
Joseph S. Wright becoming exec. v.p. Wright isn't a manufacturing man, but he works
in close collaboration and friendship with veteran Sam Kaplan so that, with Robert-
son, there's still a strong operating team. Robertson, ailing, may retire soon.

This major upheaval in one of the industry's most important entities will be
subject of guessing games for a long time; successorships , mergers, what's to be
done with earned surplus exceeding $60,000,000 . etc. etc. But there will no longer
be any guessing about McDonald's next moves — provocative ever since his World
War I days in the' Navy when, on being discharged as a Lieut. Comdr. , his superior
officer made the remark that epitomized his whole career;

"You've broken more rules than any 2 other men, but you've accomplished more
than 5." [For additional background on McDonald, Zenith, its officers, finances,
etc., see Vol. 14 ;12, 14, 17.

]

YOU 'AUTO' BREAK THE APPLICATION LOGJAM: Just as sputniks spurred nation into trying
to do something about training scientists, perhaps the recession will sting Congress
into helping FCC free business-stimulating flow of TV-AM-FM construction.

There's money, lots of it, just waiting to be spent — if only Commission had
tools to break its application processing bottlenecks. What the FCC needs, as its

chairmen have said time & again, is less bureaucratic "due process," which is dic-

tated by law, and more skilled staff.

We don't know whether ConHinission is deploying its people as well as it might.

But we're inclined to doubt it has earned such digs as one we heard recently —
"A bureaucrat is someone who finds a problem for every solution." Actually, FCC's

staff topkicks are able, hard-working men — but short-handed.

Not only could Congress give the economy a welcome boost but it could help
the depressed broadcast equipment business. One equipment manufacturer conducted

a recent survey which showed that existing TV stations & new-station applicants are

considering spending $60,000,000 for equipment — but that 50% of this sum awaits

FCC actions of various kinds; only 7% cited "economic conditions" for not buying.

This figure may seem somewhat high , and FCC people insist it's way out of

sight — but total is undoubtedly big. The 119 TV applications pending represent

21 contested vhf channels, 18 uncontested vhf, 5 contested uhf, 17 uncontested uhf.

If these could be granted "tomorrow", some $10,000,000 might be cut loose for equip-

ment. Much more difficult to estimate, but certainly very large, are the sums ear-

marked for expansion — more pbwer, height, new buildings, cameras, etc.

Hearings and litigation are the big problems in TV . For example, hearing

div. has but 6 attorneys & 5 engineers — yet they must try to keep up with 12 exam-

iners. Result is that hearing div. frequently asks for postponements. Office of

Opinions & Review is so overwhelmed with "interlocutory" work, a superabundance of
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! "due process," that its basic decision-drafting job is shoved into background.

1
Non-hearing cases move quite fast — delay of 6-8 weeks for major applications.

I
Number of stations involved in AM-FM is much greater , though dollars-per-

|,
station are fraction of TV's. Of the 750-odd AM applications pending before FCC,

; 370 are for new stations. Add these to the 70 FM, and you have some |10-15,000,000

; in new-station business alone, most of it for equipment.

Some 340 AM applications haven't been touched by FCC staff yet. If you file

! today, you'd have to wait lOi^ months for action, at current rate.

Problem in AM is engineers . For years, engineers have been almost impossible

I to recruit — and when recruited they moved to better paying jobs as soon as they

I
learned how to process. But picture is brightening. All of a sudden, presumably
due to recession. Commission has 10-15 engineering applicants — mostly college

seniors — and the money to hire them. It could use more.

Commission is now processing AM applications slightly faster than they're
filed; rate of filing is 10-12 weekly. However, applications are getting tougher
to process as spectrum becomes more crowded. For example, there's one daytime
application featuring 6-tower DA — something unheard of a few years ago.

* * * *

Foregoing dollar-flow potential covers only station construction, doesn't
at all consider the business-stimulating power of TV-radio advertising — which is

incalculable but certainly massive. This point was made brilliantly last year in

our Vol. 13:47 by C. Wrede Petersmeyer, pres, of Corinthian stations — and the

, trend of the economic times makes it particularly pertinent now.

Congress hasn't been much help so far , and FCC made its last-ditch stand

I

before Senate Appropriations Committee this week. House has voted Commission total

, of $8,900,000 for next fiscal year, $50,000 under President's request — and' House
directed FCC to use $196,000 of this to hire 45 employes for processing. Commission

' isn't happy about this — because its other programs would suffer. On other hand,
! it can't ask for more than President calls for. It would be delighted if Senate
voted an extra fund for processing, forced House to compromise budget upwards.

!
RADIO-TELEVISION HALL OF FAME & MUSEUM: Proposed repository for the memorabilia of

I TV-radio and related occupations, a sort of coiinterpart of the automotive industry's
Ford Museum in Dearborn, Mich, and baseball's Hall of Fame in Cooperstown, N.Y.

,

: may get a head of steam behind it with the suggestion by Prof. Kenneth Bartlett,
v.p. of Syracuse U and director of its pioneer Radio-TV Center, that for a start his

I

school might donate the land — possibly even make available a low-rent building.

I
Dean Bartlett is hot on the whole idea , as are a lot of industry old-timers,

j though sentiment seems to favor a more centrally accessible location like Washington
t or one more closely identified with radio's beginnings. Dean Bartlett's school has
1 taught radio courses since 1929, claims more alumni active in the industry than any
J other — and he's dedicated to the idea that "a university's function is to conserve
t the truths and values of the past." Hence his interest, and he thinks it ought to
? be an "action" display — "a live, moving, going thing, not just stuff on the shelf."

This may not be the strategic time for raising funds for such a project, but
it hardly needs saying that it would be fitting and proper to start it while radio

• and TV are still young. Our own idea is that not only the memorabilia of TV-radio
— great names, historic literature, equipment models, etc. — need a place of pres-
ervation for the benefit of posterity, but furthermore that there should be a sort
of "Library of Congress" archives of the great productions of TV-radio, notably the

4 educational shows (sponsored or unsponsored) worth repeating in classrooms or public

P gatherings. For TV, that's more feasible than ever with the advent of video tape.

[For further details of the proposal of Broadcast Pioneers for a Broadcast-
ers Hall of Fame and Museum, see p. 14.]

L
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NEXT-NORE ATTACKS ON DEHSIONS, SALES: Uncomfortable visits to Washington are in
store for some ma.jor telecasters , according to Rep. Harris (D-Ark. ) , chairman of
subcommittee investigating FCC actions. He said that hearings, which resume May 20
with his staff members as witnesses, will "open the eyes of a lot of people through-
out the country [with] far-reaching developments," in comparative cases. And FCC's
station-sale policies, which his staff says condones "deals" and "trafficking," rep-
resent "crux" of subcommittee's investigation.

Harris hasn't disclosed which comparative decisions will be examined, but
grant of WTAE, Pittsburgh (Ch. 4) is commonly expected to be the first. Subcommit-
tee may not get to comparative cases next week — because analysis of sales, started
this week by staff researcher Robert McMahon, still has a way to go. Harris said
"some witnesses" will be called to testify about sales, didn't say who or when.

After going into a down-the-nose look at FCC patent policy , with Commission
witnesses (see p. 10), subcommittee put its own witnesses on stand with objective of

attacking "lack of consistency" in Commission's comparative decisions and of blast-
ing its sales approval policies, notably in TV cases.

Digests of 14 "representative comparative TV proceedings " were put into the
record by James P. Radigan Jr., Library of Congress public law specialist. These
were analyzed on basis of 13 criteria which FCC has employed, and he noted that "in
each case it would have been impossible to predict in advance the degree of weight
which would be given to each of the criteria," prompting subcommittee counsel
Robert Lishman to say "there is serious doubt as to whether there is any consistency
in FCC decisions." [For list of the 14 cases, see p. 5.]

Staff memorandum on station sales , presented by McMahon, lambasted FCC
policy, presented detailed analysis of 6 "representative" cases (for list of sales
involved, see p. 5). He said that FCC sales approvals are mere "formalities," let-

ting poorly qualified operators in via "back door," encouraging quick-buck "traf-

ficking." He said FCC could improve, even without new legislation.

Some Commissioners haven't been very happy about some TV merger-withdrawal
deals, feeling they've reached stage of "high-jacking." At any rate, FCC has before

it a proposal to eliminate all payment for dismissals of competitors — even of the

barest expenses incurred in prosecuting applications.

[For further details of Harris investigation on decisions & sales, see p. 5.]

FIRST RALL PITCHED IN NEW ALLOCATIONS GAME: Desire to "do something about alloca-
tions," so strongly expressed by FCC members at recent NAB convention (Vol. 14:18),

has produced first formal move. This week, a motion was introduced to start a pro-

ceeding looking toward producing an adequate competitive TV system in the nation.

Wording is very broad, and there seems to be considerable FCC support for it.

No specific panacea is proposed . Rather, concept is to get staff to examine

all technical data in its files, then take information which will be supplied by

all-industry TV Allocations Study Organization (TASO), analyze it and come up with

specific alternative proposals for Commission consideration. When FCC decides which

way to go, it would put proposal or proposals out for rule-making — as was done

recently in clear-chsinnel AM proceeding (Vol. 14:16).

There's no intention to ask industry for new round of plans. Instead, the

idea is to offer plan or plans for industry to comment on. There's no telling what

plan FCC will choose. It could be big-scale deintermixture, shorter vhf spacings,

move all stations to uhf , or what have you. Any substantial move to uhf, if it is

ordered, would be very long range — to give vhf-to-uhf movers fair shake.

FCC Full House: Complete 7-man FCC will be op-

erating shortly, as soon as John S. Cross is sworn in

—

probably May 23—for both he and Comr. Bai’tley received

quick & unanimous approval from Senate Commerce Com-

mittee and Senate itself this week. Engineer Cross, from

State Dept, telecommunications div., should be welcome

addition, particularly on technical matters—and his phi-

losophy may well tip balance on important policy questions,

since 6 commissioners have lined up 3-3 on some issues

(Vol. 14:10-11).
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rCC, TV Decisions & Sales: Analysis of 14 com-

i parative TV cases by Janies P. Radigan Jr. for

I House subcommittee investigating FCC (p. 4) was

V fairly cautious—not the kind of free-wheeling

criticism of station sales presented later by staff

member Robert McMahon. Radigan limited him-

self to couple pages of digest of each case, merely

noted “lack of consistency” in application of cri-

teria.

Radigan also presented summary of time taken

I

to decide each TV case since July 1, 1954, plus

j

number of pages of transcript, depositions & ex-

1 hibits. In 53 cases, there were 180,394 pages of

transcript, 14,010 of depositions, 123,433 of ex-
' hibits—plus 10,860 exceptions filed.

Subcommittee counsel Robert Lishman commented that

FCC may be “getting bogged down in paperwork,” handi-

capping well-qualified but poorer applicants in taking

court appeals, etc. He said study is being made to de-

termine whether such “verbiage” is necessary.

The 14 cases digested resulted in grants of these

stations: KBET-TV, Sacramento (Ch. 10); KLZ-TV,
Denver (Ch. 7); WTIC-TV, Hartford (Ch. 3); WFGA-
TV, Jacksonville (Ch. 12); WCKT, Miami (Ch. 7);

WFLA-TV, Tampa (Ch. 8) ;
WLWI, Indianapolis (Ch.

13) ;
WWL-TV, New Orleans (Ch. 4) ; WHDH-TV, Boston

(Ch. 5) ;
KCPP, St. Louis (Ch. 11), formerly KMOX-TV;

WBIR-TV, Knoxville (Ch. 10); WAVY-TV, Norfolk (Ch.

10); KIRO-TV, Seattle (Ch. 7); WISC-TV, Madison (3).

Six “representative” TV sales were cited by McMahon

I
as horrible examples of FCC negligence: KLZ-TV, Denver

(Ch. 7); KWK-TV (Ch. 4) & KMOX-TV (Ch. 11), St.

,

Louis; WVUE, Wilmington (Ch. 12); WPRO-TV, Provi-

dence (Ch. 12) ;
WISH-TV, Indianapolis (Ch. 8) & WINT-

TV, Ft. Wayne (Ch. 15) ;
KMGM-TV, Minneapolis (Ch. 9).

McMahon complained of “exorbitant” prices of sta-

tions, said this was due to scarcity, didn’t mention network

affiliations. He indicated FCC should hold prices down
somehow.

Basic problem, he said, is that buyers who might not

have won comparative hearings can step in quickly and

buy out those who have. Only “minimum qualifications”

are needed, he said. Some 10% of all TV stations change

hands yearly, he stated, while 75% of all TV stations oper-

ating before 1952 have been sold at least once. He ap-

pended list of all transfers from Jan. 24, 1956 to Jan.

21, 1958, plus list of comparative TV cases in which com-

peting applications were dismissed through merger or

other agreement. Among "McMahon’s conclusions

:

“An earlier method used by the Commission to con-

trol transfers hinged on the requirement of a resulting

public benefit as justification for a sale. Unless improved

service, which encompassed an extensive group of factors,

was indicated, applications for transfer were generally

denied. The FCC seems recently to have departed from
such policy. Abandonment of this practice may deprive

the public of additional improvements it formerly might

have received from such transactions.”

According to Washington attorneys, “earlier” policy

disappeared long ago. They also point out that Congress

itself, in 1952, decided automatic hearings on sales made
no sense, repealed old “Avco rule.”

Harris staff is disturbed, also, by several other trends.

McMahon criticized “vertical integration in the communi-
cations industry and its component distributors, producers,

and exhibitors of programs,” “concentration of ownership”

in major markets, “diversification” into TV by “major
corporate interests.”

FCC No Errand Boy: Ending some cute byplay

—

the kind lawyers get a kick out of—Court of Ap-
peals this week told FCC that there’s no need to

“clarify” court’s remand in Miami Ch. 10 case

because Commission shows it knows what to do
' (Vol. 14:16, 18).

Steps in the case: (1) Because of ex-Comr.

Mack’s role and alleged improper activities of com-

I

peting applicants, FCC asked court to send case

back for further Commission proceedings. (2)

Court sent it back, but laid down barrage of re-

' strictive conditions. (3) FCC asked for clarifica-

tion, said law requires it to do complete job of

[

weighing activities of Mack and parties, not mere-

[

ly to act as fact-collecting “special master.” (4)

I
(Court’s brief statement this week said, in effect:

I
“OK. Go ahead. You know what to do.”

Lawyers believe court really intended to take slap at

li FCC in first place, but now realizes it was overstepping

ll its authority.

Court handed do^vn another decision, one of shortest

\\ on record, when it denied appeal of WORZ, Orlando, which

'ij had challenged Ch. 9 grant to WLOF-TV. Judges Fahy,

0 Washington & Danaher merely stated: “After reviewing

appellant’s contentions, we find no basis for disturbing

the Commission’s award.”

FCC held up Ch. 13 CP in Alliance, Neb. to Western
Neb. TV Inc., stating it wants to look further into allega-

tions that applicant’s public stock offer may have violated

“blue sky” laws.

Protests against sale of WMBV-TV, Marinette, Wis.

(Ch. 11) & WMAM were granted, case set for hearing.

Protestants are WFRV-TV (Ch. 5) & WBAY-TV (Ch. 2),

both Green Bay.

One CP was granted: Ch. 10, Duluth, to Rex TV Co.

—partnership of theatreman L. F. Gran, 25%; Bruce R.

Gran, 25%; Louis E. Caster, 50%. Caster is principal

owner of KOCO-TV, Enid-Oklahoma City (Ch. 5).

FCC instructed staff to draft decision again granting

Texas Tech Ch. 5 in Lubbock; also, to come up with

document denying all proposed channel changes affecting

Hattiesburg, Miss.-Baton Rouge, La.

Two more “identification waivers” were granted:

KSTP-TV, St. Paul, is permitted to identify itself with

both St. Paul & Minneapolis; KHQA-TV, Hannibal, Mo.,

to add Quincy, 111. [For details of foregoing, see TV
Addenda 26-P herewith.]

FCC network hearing resumes May 19 in FCC meet-

ing room 7134 with schedule unchanged, leading off with

witnesses from 2 stations represented by CBS Spot Sales

—

Jay Wright, KSL-TV, Salt Lake City; Glenn Marshall,

WMBR-TV, Jacksonville—and Nathan Lord, WAVE-TV,
Louisville, testifying on behalf of NBC Spot Sales. Then
come the much-awaited 5 witnesses from Station Repre-

sentatives Assn., then one from Retry rep firm, one from
Committee for Competitive TV—and industry’s appear-

ances wind up with witnesses from 6 individual stations.

Some time next month, Roscoe Barrow, U of Cincinnati

law school dean who directed network study, will appear,

along with one of his economists, Jesse Markham (Vol.

14:19).
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Foreign Advertising: Excellent special section in May
12 Advertising Age presents reports on advertising growth

in 9 countries with annual volume of $100,000,000 or moi-e,

includes sizeup on TV where it is a commercial factor

—

usually tei-med “spectacular.” Excerpts:

(1) Britain—Total advertising was $1.04 billion in

1957, up 12.5% from 1956. TV jumped 133% to $98,000,-

000, and it’s only 2 years old.

(2) Japan—Advertising jumped 25% in 1957 to

$261,000,000. TV tripled to $16,600,000—with only 5

stations—is expected to increase by % this year. Sets

doubled to 1,000,000 in 1957. Radio income rose 15%,
but its share of total expenditures dropped from 17.4%
to 16.1%.

(3) Australia—TV & radio are lumped, getting 20%
of estimated $110,000,000 total ad expenditures, radio

taking lion’s share with its 108 commercial stations. There

are 4 commer.cial TV stations—2 in Sydney, 2 in Melbourne,

will soon be joined by outlets in Brisbane and Adelaide.

It’s estimated 20% of Sydney homes have TV sets, 23%
of Melbourne—and receivers are being built at rate of

20,000 a month.

(4) Italy—Ad total jumped 12.5% to $122,500,000 in

1957. TV garnered $5,300,000 of it vs. nothing in 1956,

while radio took $10,600,000 vs. .$9,300,000 in 1956. Re
TV : “Many advertising men in Italy accept commercial

TV with reservation. For it is hedged around with re-

strictions which make it an expensive medium available

only to big-budget advertisers.”

TV ‘Doctors’ Panned: N.Y. State Medical Society

resolved this week that actors appearing on TV as “doc-

tors” should not recommend remedies. It asked American

Medical Assn., meeting in San Francisco June 23, to adopt

resolution calling on appropriate Federal agencies to con-

trol “false or misleading advertising of nostnims & pro-

prietary remedies on sale to the general public without

prescription or other form of medical supervision.” Res-

olution said TV is engaging in “practices of questionable

taste” by showing deliberately misleading “references to

‘doctors’ or ‘your doctor’ with the implication that doctors

use the nostrums themselves or prescribe them for their

patients.” Result may be loss of confidence in doctor who
refuses to endorse advertised remedy or dangerous delay

in seeking medical attention for a serious condition, resolu-

tion stated.

Deceptive advertising complaint against American

Chicle was concluded this week with signing of Federal

Trade Commission consent order against TV commercials

for “Rolaids” which show an actor posing as a doctor.

FTC complaint issued in May, 1957, charged that one scene

of a man in a doctor’s white coat (and addressed as

“doctor”), recommending the product to anotlier actor as

a relief for indigestion, falsely implied that medical pro-

fession generally prescribes or recommends “Rolaids.”

Weed rep firm reorganizes, with Weed Television Corp.

as separate entity to represent U. S. TV stations (J. J.

Weed, pres.). Weed & Co. will represent Canadian TV &
radio stations (Peter A. McGurk, v.p. & gen. mgr.). Weed
Radio Coi'p. will represent U. S. radio stations (C. C.

Weed, pres.).

TV spot advertising expenditures increased 1.8% in

first 1958 quarter over same period last year—$119,062,000

vs. $116,935,000—reports TVB pres. Norman C. Cash.

“TV is only major mass medium to show an inci'ease over

same period last year,” said he.

ADVERTISING AGENCIES: Robert W, Bode & Robert M.
Haig named v.p.’s of Kudner Adv W. M. Starkey named
a v.p. of BBDO; Elliott Plowe remains as v.p., dropping
plans to become senior v.p, of Calkins & Holden . . . Arthur
B. Modell promoted to exec. v.p. of L. H. Hartmann Adv.
. . . Horace D. Nalle promoted to v.p. & gen. mgr. of Envin
Wasey, Ruthrauff & Ryan, Philadelphia . . . James G.

Cominos promoted to v.p. for TV-radio, Needham, Louis
& Brorby . . . Eldward Kogan, ex-Edward H. Weiss Adv.,

named TV-radio dii-ector Joseph Katz Co., N. Y. . . .

Stuart D. Ludlum, ex-C. J. LaRoche, named TV-radio direc-

tor of Kudner Adv. . . , J. Birch Pollock, ex-BBDO, ap-

pointed v.p. of MacFarland Adv., San Francisco . . . Henry
Bretzfield & Robert E. Wolfe named v.p.’s of Lawrence
Fertig Adv. . . . Joseph A. Ferenc promoted to a v.p. of

Dowd, Redfield & Johnstone . . . Sherrill Taylor, ex-RAB,
joins TV-radio dept, of J. Walter Thompson, Chicago.

Farmers’ looking-&-Iistening activities are subject of

exhaustive 110-pp. study prepared for WBAY-TV &
WBAY, Green Bay, Wis. by U of Wis. Dept, of Agri-
cultural Journalism, copies available fiom station. Of
time spent with mass media during week, fanners & wives

gave TV 47%; radio, 38.5%; newspapers, 9.5%; farm
magazines, 1.5%; other magazines, 3.5%. Weekends: TV,
54.8%; radio, 32.2%; newspapers, 9%; fann magazines,

2.2%; other magazines, 2.8%. Study covered 523 families

in 5 Wis. counties.

Rate increases: KDKA-TV, Pittsburgh, May 1 raised

base hour from $2000 to $2400, min. $500 to $600. KELO-
TV, Sioux Falls, May 1 raised hour from $510 to $600,

min. $125 to $150. KHOL-TV, Kearney, Neb. June 1 raises

hour from $300 to $350, min. $60 to $70. WPBN-TV,
Traverse City, Mich. May 1, hour $144 to $172.80, min.

$26.50 to $31.80.

State-operated TV needs private commercial counter-

part to provide well-rounded service, Alfred R. Stern,

chairman of NBC International, told International Adver-
tising Assn, in N.Y. this week. He said that in Britain,

“ITA at first made large inroads in BBC audiences [but]

BBC met challenge with programming which was more
responsive to general public tastes & interests, and now
has its full share of audience. Competition has proved

most beneficial all around, and most importantly it has

increased total TV audience substantially.”

McGavren-Quinn rep firm has absorbed Burke-Stuart

and changed name to McGavren-Quinn Corp., with John
Keating, from Burke-Stuart, as chairman; Daren Mc-
Gavren, pres. ;

Donald J. Quinn, exec, v.p., headquartering

in N. Y.; Ralph Guild and Allan Kerr, v.p.’s. N.Y. offices

are former Burke-Stuart headquarters at 60 E. 56th St.

(Plaza 1-4646); also continued is Detroit Dime Bldg, office

of Burke-Stuart. TV stations represented are WXEX-TV,
Petersburg-Richmond, Va. (west coast only)

;
WATR-T\’,

Waterbury, Conn.; WAKR-TV, Akron, 0.; KSHO-TV, Las

Vegas, Nev.

James Caesar Petrillo, the oft-embattled, powerful,

eccentric but shrewd pres, of American Federation of Mu-
sicians, retires next month on doctors’ ordei's at age of 66

and after 42 yeai’s as a labor leader. Toughest bargainer

with whom the broadcasting industry has ever dealt, boss

Jimmy isn’t standing for automatic reelection at upcoming

AFM convention in Philadelphia.

New reps: KOVR, Stockton-Sacramento, June 1 to

Blair TV Associates (from Hollingbery) ;
WMTV, Madison,

Wis. to Weed (from Young).
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Personal Notes: Raymond W. Welpott, v.p. of WKY
Television System and mgr. of WKY-TV & WKY, Okla-

homa City, fonnerly mgr. of WRGB, Schenectady, joins

NBC owned stations and spot sales div. June 1 in an ex-

ecutive capacity under his former chief, v.p. P. A. (Buddy)

Sugg . . . Edgar B. Stern Jr., founder-pres. of WDSU-TV,
New Oi’leans, elected to board of directors of Sears Roe-

buck & Co., taking post vacated by his father, retired;

his mother is daughter of Julius Rosenwald, who founded

Sears . . . Herbert V. Akerberg, veteran CBS-TV v.p. for

affiliate I’elations, who has been ill for several years, has

retired after 30 years with the network . . . J. Robert

Kerns, v.p. & gen. mgr. of Storer’s WVUE, Wilmington-

Philadelphia, transfers to v.p. & gen. mgr. of WAGA-TV,
Atlanta, succeeding Glenn Jack.son . . . William S. Hedges,

NBC v.p., is convalescing in New York Hospital from an

operation last week, is reported doing nicely and should

be back at work by end of month . . . Howard A. Chinn,

CBS-TV chief engineer, and Joseph B. Epperson, engineer-

ing v.p., Scripps-Howard TV-iadio stations, named fellows

of American Institute of Electrical Engineers . . . Don
Petty, onetime NAB gen. counsel, has become of counsel in

Darling, Shattuck & Edmonds, Los Angeles law firm (with

which ex-NAB pres. Justin Miller is associated) and is re-

ported presently engaged in private business enterprises

. . . Gerald H. Gunst, Chicago v.p. of rep Katz Agency,

retires, succeeded by Roy Miller; William Joyce promoted

to a v.p. . . . Fred Segal, head of NTA arts dept., named
arts & adv. director of WNTA-TV & WNTA, N. Y.-Newark
. . . Ben Hoberman transfers from ABC’s WXYZ-TV,
Detroit, to gen. mgr. of radio WABC, N. Y. . . . Syd Kava-

leer promoted to gen. sales mgr. of WNTA-TV, N. Y.-

Newark . . . Claude E. Wheeler promoted to gen. sales mgr.

of WCHS-TV, Charleston, W. Va. . . . Earl W. Welde pro-

moted to sales mgr. of WSUN-TV, St. Petersburg, Fla. . .

.

Harry Richard promoted to production mgr. of WMBR-TV,
Jacksonville, succeeding Leonard Mosby, now program
mgr. . . . Bill Lydle, ex-KOA-TV, Denver, named sales mgr.

of KZTV, Corpus Christ! . . . Arthur P. Fitzgibbons pro-

moted to operations director of CFCM-TV & CKMI-TV,
Quebec City . . . Don Jamieson, gen. mgr. of CJON-TV &
CJON, St. Johns, Nfld., elected pres., Atlantic Assn, of

Broadcasters . . . John J. Cole promoted to chairman of

Guild Films, succeeding Reub Kaufman, co-founder with

Cole, who resigned recently; Irving Feld promoted to v.p.-

sales . . . Robert A. Schmid, v.p. of NTA, who recently ac-

quired radio WESC, Greenville, S. C., resigns, plans further

station acquisitions; Charles Zagrans, ex-Stanley-Warner,

named mid-Atlantic district mgr. of NTA Pictures.

Wm. C. Bocse rejoins FCC, resuming position of asst,

chief engineer and chief of technical research div. He
resigned in 1956 to become a senior staff engineer at Johns
Hopkins U. Arnold G. Skrivseth, asst, chief of technical

research div., has been acting chief.

CBS-TV Promotions : Continuing network policy of

promoting from within, CBS’s newly formed CBS-TV Sta-

tions div. under Merle S. Jones as pres. (Vol. 14:11) this

week promoted John P. Cowden, career man who started in

1938 with its old KSFO, San Francisco and since 1951
operations director of CBS-TV sales promotion & adv., to

v.p. sales promotion & adv.; Thomas Means, director of

network-owned station promotion service, to director of

sales promotion & adv.; Charles Oppenheim, CBS-TV direc-

tor of information services, to director of public relations.

Charles S. Steinberg, director of press information for

CBS Radio, is promoted to Oppenheim’s former post. Other
officers & dept, heads now reporting to Jones’ TV Stations

div. are Craig Lawrence, v.p. for owned stations & spot
sales; Leslie Harris, v.p., film sales; William Weiss, v.p.-

gen. mgr., Terrytoons; Sydney Rubin, director, CBS-TV
Enterprises; John Schneider, gen. mgr., CBS-TV spot sales.

Such depts. as legal, editing, operations, personnel, office

seiwices, photo will continue to serve both Jones’ div. and
pres. Louis G. Cowan’s CBS-TV Network div. Note; On
May 16, Cowan announced that George Bristol, director

of CBS-TV Network sales presentations since May 1955,

has been named v.p.-sales promotion & adv., succeeding

Cowden.

U. S. delegation to International Telecommunications
Union conference in Moscow (CCIR Study Group 11) on
TV standards sailed on United States May 16, returns on

Kungsholm June 19. Members: Edward W. Allen, FCC
chief engineer, chairman; Florence T. Dowling, State

Dept., vice chairman; James E. Barr, FCC asst, chief of

broadcast bureau; Axel Jensen, Bell Labs; J. R. Popkin-
Clurman, Telechrome; C. G. Mayer, RCA representative

in London. Also attending will be Washington attorney

Andrew G. Haley, as pres, of International Astronautical

Fedei-ation, which is associated with ITU. He’ll be gone
May 19-June 12. Another Moscow visitor: Ralph Steetle,

exec, director of Joint Council on Educational TV, attend-

ing May 12-23 sessions of Organization International de

Radiodiffusion, due back in U.S. May 29.

Donald H. McGannon, pres, of Westinghouse Bestg.,

is new pres, of N. Y. Radio & TV Executives Society.

Other officers elected this week: first v.p. Geraldine Zora-

baugh, v.p. & gen. attorney of CBS radio; v.p. Don Durgin,
v.p. & sales mgr. of NBC network sales; Frank E. Pelle-

grin, v.p. & secy, of H-R Reps; secy. Omar F. Elder Jr.,

secy. & asst. gen. counsel of ABC; treas. Jay Smolin, adv.,

sales promotion & publicity director of Assoc. Artists Pro-

ductions.
^

Obituary

Charlie Peace, 54, v.p. & gen. mgr. of Greenville

(S. C.) News-Piedmont and pres, of Asheville (N. C.)

Citizen-Times, died May 15 in Greenville. He was a direc-

tor of WFBC-TV (Ch. 4) & radio WFBC, Greenville, of
which his brother Roger is chairman—the Peace family
owning 48.8% of the stations.

Louis J. Fink, 55, chief engineer of WSUN-TV &
WSUN, St. Petersburg, Fla., died May 11. Surviving are
widow, 2 daughters.

Frank E. Cheeseman, 51, a v.p. of Erwin Wasey, Ruth-
rauff & Ryan, died in Chicago Hospital May 10. Sur-
viving are widow, one son.

Charles Presbrey, 76, retired pres, of Cecil & Presbrey
Adv., died in N. Y. hospital May 9. One son survives.
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^"T^WO ROCKETEERS—no pun meant—who add lustre

to the TV-radio-communications frateniity by reason
of their pioneering hobbying and later attainments in that

field are attorney Andrew Gallagher Haley and engineer
Esterly Chase Page, both well known in all facets of the

industry. Haley devotes most of his business hours to

i'ockets-&-missiles these days; Page pursues his interest

in them and in the stars mainly as a hobby.

If and when mankind lands on the moon, his legal

status may depend on the study and opinions of “Andy”
Haley, whose avocation for more than 2 decades has been

Metalaw—the Law of Outer Space. “Should the Russians

get to the moon first,” he declaims in written papers and
on frequent lecture platforms, “they can claim it. If we
get there first, we can.” The pundits listen, too.

Besides heading the law firm of Haley, Wollenberg &
Kenehan, he’s pres, of the International Astronautical

Federation and general counsel of the American Rocket

Society which he headed in 1954 after seiwing as v.p. in

1953. His consuming interest in rocketry led him to set

up and become first pi’esident of Aerojet Engineering Corp.,

now the world’s largest rocket company, during World
War II; and recently (Vol. 14:19) he helped found and

became president of Missiles-Jets & Automation Fund, a

diversified investment trust, whose chairman is Dr. Theo-

dore von Karmen, head of GM’s Allison div. scientific ad-

visory committee and chairman of NATO’s aeronautical

advisory group.

Even now, Haley is preparing to go to Moscow with

the American C.C.I.R. delegation (p. 7), being concerned

with utilizing satellites for intercontinental relays of TV
signals along lines devised by Bell Labs’ Dr. J. B. Pierce

—his second business trip to Moscow in as many months.

He was American delegate to the International Astronauti-

cal Congress in London in 1951, was v.p. of the lAF 1952-

54, was first chairman of American Rocket Society Com-
mittee on Space Flight, 1952-53.

Native of Seattle, Andy Haley is 54, attended U of

Washington before coming to the nation’s capital in 1925

Barllesville Suspanding? Temporary suspension of

pioneer cable-theatre project in Bartlesville, Okla. is in

the cards, apparently (Vol. 14:3, 7, 10). Henry Gi-iffing,

Video Independent Theatres pres., acknowledged difficul-

ties—despite fact subscriber total is at peak of 765.

Principal problem is cost of facilities leased from
Southwestern Bell Telephone Co. So far, VIT has been

unable to negotiate less onerous contract.

Griffing also said that flat monthly fee, which had
been cut from $9.50 to $4.95, hasn’t proved satisfactory

—

that a per-program metering system looks like the answer.

Jerrold Electronics Corp. plans to demonstrate metering

system at Philadelphia plant in couple weeks. Metering

would also enable film producers to calculate share of

revenues earned by specific pictures.

Another depressant was heavy influx of free out-

of-the-air movies telecast by Tulsa stations, readily re-

ceivable in Bartlesville.

It’s expected Griffing will speak during June 10-12

convention of National Community Antenna Assn, in Wash-
ington, give full status report.

WTVD, Durham-Raleigh (Ch. 11) has begun construc-

tion of 1500-ft. tower at new site near Clayton, N. C.

to get his A.B. degree at George Washington U, his law
degree from Georgetown. He worked first as an FCC
attorney, then went into private practice, representing
(as he still does) many Northwest TV-radio operators.

It’s his contention we’ll have to scrap present legal
concepts for Metalaw in order to deal with Martians or
Moonmen, and his basic approach is a rewritten version
of the Golden Rule to read: “Do unto others as they would
have you do unto them.” He maintains the possible effect

of our spaceships on inhabitants of other planets should
undergo thorough consideration before space flights are
attempted. We don’t even know, he suggests, whether
they can withstand our body odors. Because of the many
uncertainties, he wants an international organization

—

under the United Nations—to govern space flights and
detei-mine the best means of maintaining good relations

between Earth and the other planets.

Also a devotee of the mysteries of outer space, “PX”
Page, veteran Washington consulting engineer, who still

heads consultants Page, Creutz, Steel & Waldschmitt Inc.

but who devotes most of his time to his multi-million dollar

Page Communications Engineers Inc., pioneers in “scatter”

communications and major contractor for telecommunica-
tions systems all over the world, is an amateur astronomer
of considerable accomplishment.

He has his own observatory, built near his Camden,
N.C. home-away-from-Washington, and it includes a 4%-
in. telescope with cameras and all the paraphernalia

needed to satisfy an astronomer’s dream. He built the

telescope himself, his adjoining machine shop including the

last word in fabricating equipment. He’s also past pres.

(1955) of the Capital Section, American Rocket Society.

A Chicago-born “Southerner” whose gi'andfather and
great-grandfather held high commands in Illinois regi-

ments in the War Between the States, “PX” Page’s fond-

est ambition, at 56, is to retire to his Carolina estate and
pursue his hobby more intensively. His wife Vii’ginia is

Tennessee-born, a graduate engineer who was first woman
engineer on the staff of the FCC. She’s an expert astrono-

mei-, too, has recently been calculating orbits of U. S. and
Russian satellites.

Maria Helen Alvarez, who founded KOT\^, Tulsa (Ch.

6) in 1949 while her former employers in local radio still

looked TV askance, then sold out in 1952 and went into

other station ventures, including purchase of KFMB-TV
(Ch. 8) with KFMB, San Diego, and KERO-TV, Bakers-

field, Cal. (Ch. 10), has settled her $10,000,000 suit against

Jack Wrather, her former partner, which was due for

trial in Aug. Oilman Wrather and rep Edward Petry are

acquiring Mrs. Alvarez’s 38.89% stock in the California

stations, while Wrather is purchasing her 50% holdings in

Disneyland Hotel along with other real estate. Total

amount involved is said to be over $2,000,000, details to

be disclosed when transfer papers are filed. At Los An-
geles NAB convention, it was learned Mrs. Alvarez is

contemplating acquiring other TV-radio properties in as-

sociation with Lucille Ross Buford, also a TV-radio career

woman, who controls KLTV, Tyler, Tex. (Ch. 7).

One TV application was filed this week—for Ch. 6,

Durango, Colo.—submitted by Farmington Bcstg. Co., a

Ch. 12 applicant for Farmington, N.M., and intended to be

a satellite. It’s controlled by KIUP, Durango; KVBC,
Farmington; I. E. Shahan, operator of Farmington CATV
system. Applications on file total 119 (29 uhf). [For de-

tails, see TV Addenda 26-P herewith.]

J
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Notice to Subscribers

If you’re going on vacation, or if business takes

;
you away fi'om your office for any length of time,

' we’ll be glad to send your Television Digest to any

address you designate—at home or abroad—at no

extra cost. Simply bear in mind we mail Saturdays,

so allow yourself up to 4 days for either domestic or

j

foreign deliveries. Note: Our own experience is that

’ foreign air mail deliveries are now as rapid as do-

mestic, especially since the recent deterioration of

domestic postal first-class seiwice.
i'

j
'

- --
- f

‘ TASO Seeks Funds: Request for additional $75,-

I
000 to complete work of TV Allocations Study Organization

was sent out this week following May 12 board meeting in

Washington. TASO is seeking funds from individual net-

works, stations and manufacturers, rather than from the

trade organizations which have borne primary costs to

date: NAB, EIA, Assn, of Maximum Seiwice Telecasters,

Committee for Competitive TV, Joint Council on Educa-

tional TV. TASO says it aims to complete report by year’s

end. Appealing to members, NAB & MST spokesmen

noted that more than $500,000 in money and manpower
had been put into TASO to date, asked for the $75,000 so

that work may be completed and “meaningful report”

submitted to FCC.

Sale of WKXF-TV, Lexington, Ky. (Ch. 27) to Hul-

bert Taft’s Radio Cincinnati Inc. for approximately $200,-

000 (Vol. 14:12) was approved by FCC this week. Sellers

are Frederic Gregg, Charles Wright & Harry Feingold,

who acquired CP for Ch. 27 when they bought radio WLAP
from Gilmore N. Nunn for $346,000 last year (Vol. 13:3).

Sale of WLAP to RKO Teleradio Pictures v.p. John B.

Poor for $.322,500 was approved April 23. [For other

Radio Cincinnati stations, see Television Faetbook No. 26,

p. 379.]

WTWO, Bangor, Me. (Ch. 2) will have Wm. H. &
Adeline B. Rines as new owners—FCC this week approv-

!
ing sale by Munay Carpenter and wife for $600,000 (Vol.

14:12, 16). Actual buyer is Rines’ radio WLBZ, Bangor;

they also operate WCSH-TV, Portland (Ch. 6) & WCSH
4 and radio WRDO, Augusta, Me.

! Washington Airspace Panel antenna actions: (1) Dis-

4 approved all Ch. 10 applications in St. Petersburg-Tampa,
t recommended maximum of 549 ft. above sea level, with all

I antennas on Tampa “antenna fann.” (2) Approved WISC-
I

TV, Madison, Wis. application for increase to 1107 ft.

1 above ground.

Removal of FCC commissioners for inefficiency, neglect

i: of duty or malfeasance in office is provided in draft of

• ' bill approved by Senate Commerce Committee this week.

Similar to several bills introduced in House, measure is

' expected to be reported early next week.

Life & Casualty Insurance Co., half owner of WLAC-
< TV, Nashville (Ch. 5) and 100% owner of radio WLAC,

may be sold for $42,000,000 to Clint Murchison, the Dallas

oil millionaire, reports Nashville Tennessean.

President Eisenhower’s appearance at dedication cere-

monies of new NBC broadcasting center in Washington
May 22 will be broadcast in live color—first time President

of United States has been presented on color TV.

Live CBS service to CJIC-TV, Sault Ste Marie, Ont.

(Ch. 2) begins June 1 with activation of microwave from
l! Sudbury.

i

Legislative Curve: Professional baseball picked up

enough suppoi't among House Judiciary Committee mem-
bers this week to toss into jeopai’dy the Celler Bill (HR-

10378) to place organized baseball under anti-trust laws

(Vol. 14:5, 16). A 15-man minority, revolting against

prior majority approval of the measure, served notice

it would try to strike out language requiring clubs to

show “reasonable necessity” for actions—including TV-
radio broadcasts—^which might be construed as contrary

to anti-trust laws. They carried fight to House floor.

Rep. Keating (R-N.Y.), spearheading- opposition, said

he was pleased with the measure’s “very important pro-

visions allowing regulation of telecasting and broadcasting,

and endorsing the rights of players to organize into player

associations.” However, he added that deletion of the

“reasonable necessity” phrase is necessai-y to protect sports

from endless anti-trust litigation.

Pro football, which Supreme Court has ruled is subject

to anti-trust laws, supports the Celler Bill; baseball, thus

far exempt from anti-trust litigation, is working for the

further exemptions sought by the minority. Celler Bill,

according to minority report, “would force organized pro-

fessional team sports to run the gauntlet of legal pro-

ceedings to save themselves from complete ruin.”

In view of close division within the Judiciary Commit-

tee and good prospect for long drawn out floor debate, it

now seems likely legislation clarifying the anti-trust status

of major sports will not be adopted at this session.

Facility changes: KSD-TV, St. Louis (Ch. 5) began

using 1152-ft. tower April 21, moving from downtown to

new $1,000,000 transmitter-tower 8 mi. SW of former site.

KIEM-TV, Eureka, Cal. (Ch. 3) got license April 23 for

100-kw, having started programming March 19 under pro-

gram test authorization. KBMB-TV, Bismarck, N. D.

(Ch. 12) completed move April 30 to higher tower at

Ray St. & Palmer Ave. and boosted power to 89-kw.

WHBF-TV, Rock Island (Ch. 4) began programming May
18 with new $500,000 transmitter-tower plant on U.S.

Route 150, near Orion, 111. WICS, Springfield, 111. (Ch.

20) boosts power July 1 to 512-kw, using new 1000-ft.

tower near Mechanicsburg, 111.

National Community TV Assn, convention at May-
flower Hotel, Washington, June 10-12, has lined up these

speakers: Sen. Fulbright (D-Ark.); FCC Chairman Doei--

fer; Hamilton Moses, chairman of Ark. Power & Light

Co. and an operator of community antenna systems; Joseph

Roberts, Muzak v.p.; Jack Schwai-tz, expert on selling by
telephone. Technical sessions will be moderated by con-

sulting engineer Archer Taylor; management meeting

will feature specialists on marketing, legal matters, public

relations, etc.

Big conference on educational TV, to be conducted

in Washington May 26-28 by Dept, of Health, Education

& Welfare, is expected to attract 100 TV and educational

specialists. Similar meeting was held in 1952. Dr. Franklin

Dunham, chief of office of education’s radio-TV services

section, is in charge of arrangements.

New manufacturer of community antenna equipment:

Craftsman Electronic Products Inc., Oneonta, N.Y., headed

by W. .J. Calsam, CATV systems owner. Plant is at Nor-

wich, N.Y., Gordon Ripley in charge of engineering and

new-product development.

Jerrold Electronics, maker of community antenna and

other signal distribution equipment, establishes 2 new
sales offices: 5605 S. Lyndale St., Minneapolis (Henry

Kemp); 111 E. First St., Amarillo (Wm. Karnes).



Trade Report

May 17, 1958

CORNING'S NEW SAFETY GLASS SURSTITUTE: Something new and unusual in picture tubes
has come out of big Corning Glass, which makes lion's share of bulbs — and it may-

catch on, though set-maker reaction has been slow to date. The idea is quite
simple, really — a substitute for safety glass.

What Corning calls "contoured twin panel tube " is a conventional tube, but
with a curved glass plate, with flange, cemented to periphery of tube's faceplate.
Mineral oil fills space between faceplate and new panel. And that's it. Here are
the advantages, according to Corning:

(1) Eliminates conventional safety glass , gives set designer more flexi-
bility — freeing him from restrictions imposed by safety glass.

(^) Dust-free . Two dust-collecting surfaces eliminated , leaving only front,
which can be washed easily.

(3) Reflections are reduced — also because there are 2 surfaces, not 4.

(4) Light output increased about 8% . This is also attributable to elimina-
tion of 2 reflecting surfaces.

(5) Much less shattering in event of implosion — though Corning agrees
that such accidents are extremely rare with any kind of tube.

Twin panel was introduced, with scant fanfare , at March IRE convention,
apparently got little attention. Now, however. Corning is pushing it. One uniden-
tified Canadian manufacturer plans to include it in fall line — and one big U.S.

maker is planning it tentatively for next year's sets.

Corning has made device only in 21-in . . plans it for all sizes if demand
warrants. The 21-in. weighs lOy^ lb., but engineers are aiming for 8)i; 17-in. hasn't
been made yet. Price of 21-in. is |2.25, unboxed f.o.b. Corning; 17-in., $1.50.

It takes quart of ordinary mineral oil — gives no magnification, is not intended to

be a lens, and oil can be tinted. Panel is cemented with an epoxy resin. Corning
can cement it or set maker can do it himself. It's heat-treated for strength.

Retail Sales: April retail TV set sales were approximately 250,000 units vs.

338.000 in April 1957 — down 27%. Sales for first 4 months of 1958 were 1,720,000
vs. 2,048,000 — down 15%. Total TV inventories April 30 were about 2,000,000 sets,

a decline of 250,000 units from same date last year, indicating close manufacturer
attention to current supply-demand situation. Total radio sales at retail in April
were about 390,000 (excluding auto radio & radio-phono combinations) vs. 543,000 in

April 1957 — a decline of 28%. For first 4 months of 1958, radio sales were about

1.804.000 vs. 2,362,000 year ago — down 23%. Total home radio inventory April 30
was approximately 3,500,000 units.

TV-Radio Production: TV set production was 68,125 in week ended May 9 vs.

77,344 preceding week & 81,864 in 1957. Year's 18th week brought production to

1,604,839 vs. 1,917,839 last year. Radio production was 159,967 (46,215 auto) vs.

149,604 (39,754 auto) preceding week and 280,490 (103,015 auto) last year. For 18

weeks, production totaled 3,418,285 (1,091,207 auto) vs. 5,166,937 (2,125,482).

HARRIS PATENT SEARCH' DIGGING DEEPER: Harris subcommittee's attitude on patents

has undergone a change. Three weeks ago, group was clearly imexcited about allega-

tions of "RCA monopoly" in testimony of retired FCC patent counsel William Bauer

(Vol. 14:17). But this week, as FCC presented its views on patents. Congressmen

were quite critical of Commission — and their counsel Robert Lishman was very per-

sistent with implications FCC has encouraged monoply in choice of TV standards.

Patent phase of Harris group's work isn't over , by any means. This week,

- 10 -
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Chairman Doerfer & Comr. Hyde, accompanied by chief engineer Edward Allen and gen.

counsel Warren Baker, gave the FCC majority's view in 2 half-days of testimony on

May 13-14. Dissenters on patent policy, Comrs. Bartley & Lee, are to testify at

date not yet set. And Doerfer & Hyde were asked to return with certain data.

RCA is supposed to testify in about 10 days , but chances are it will take 3-4

weeks or more to prepare its rebuttal testimony.

Doerfer 's position was best expressed in a statement he made during cross-
examination: "We are explorers, not policemen." His point is that the Commission
believes its job is to pick best technical standards possible, letting Justice Dept,
nail any patent monopolists. He simply doesn't believe Communications Act gives FCC
the anti-trust prosecution responsibility — though he agrees FCC should look for
"character blemishes" among those charged with anti-trust violations. [For further
details of patent hearings, see below.]

Trade Personals: Joseph B. ElHott, ex-RCA v.p., re-

cently exec, v.p.-gen. mgr. of Tele-Dynamics Inc., defense

contract subsidiary of Raymond Rosen & Co., Philadelphia

RCA distributor, elected Tele-Dynamics pres. . . . Dan W.
Burns promoted to pres, of Siegler Corp.’s Hufford subsid-

iary . . . John T. Thompson promoted to mgr. of new GE
distributor products div. . . . John M. Bewley promoted to

treas. of Philco International . . . Robert L. Anderson, ex-

Rheem Mfg., named market research director for Zenith;

Arthur C. Currie promoted to district sales representative

for Va. & Carolinas . . . T. W. Sharpe named asst. gen.

sales mgr. of Collins Radio, succeeding W. W. Roodhouse,

now gen. sales mgr.; R. C. Frost promoted to director of

international div. . . . Dr. & Mrs. Allen B. DuMont an-

nounce June 7 wedding of their daughter Yvonne to Cadet

James Allen Godbey, 1958 graduate of U. S. Military

Academy . . . Ray DeCola, recently Admiral v.p., now radio

& audio product mgr., Warwick Mfg. Corp., Chicago, pro-

ducer for Sears Roebuck . . . Wm. F. Flanagan promoted

to mgr. of GE receiving tube distributor sales office. New
Orleans; David N. Platt to sales mgr., Atlanta; E. Kyle
Cooper to sales mgr., Birmingham . . . Curtis W. Symonds,
ex-Raytheon, named controller of Sylvania’s semiconductor

div. . . . John C. McDevitt, ex-Hennigh’s Inc., Wichita,

named regional sales mgr. for Admiral in Tenn., Va. &
Carolinas . . . Joseph D. Chapline, Philco, is chairman of

2nd annual symposium on engineering writing & speech

sponsored by IRE, to be held in N. Y. Oct. 1-2.

DISTRIBUTOR NOTES: Hoffman Electronics appoints

Harry Stark’s, Minneapolis, for all consumer products . . .

DeWald Radio appoints George 0. Hesse Assoc., Birming-

ham, and John Cox Co., Denver, for radio, hi-fi . . . Kierluff

& Co., Los Angeles promotes Samuel Grasinger to sales

mgr.. Motorola div. . . . American Geloso Electronics ap-

points Faysan Distributors, Buffalo; Reines Distributors,

Albany; Dean Distributing, Rochester; Emerson Mid-

State, Newburgh, for phonos, tape recorders . . . ORRadio
appoints C. L. Pugh Co., Columbus, for Ohio, W. Va., west-

ern Pa.

H. Leslie Hoffman, pres, of Hoffman Electronics, ac-

companied by Mrs. Hoffman, sails from N. Y. June 4 for

extended European trip, returning to Los Angeles July 25.

Obituary

Dr. Laurence A. Hawkins, 81, retired GE exec, engi-

neer who worked with correspondent Floyd Gibbons on
early broadcasts, died in Schenectady May 15.

William E. Simpson, 62, eastern area accounting mgr.,

AT&T Long Lines Dept., died May 15 in Port Chester, N. Y.

Congress & Patents: Rep. Harris (D-Ark. ), chair-

man of House subcommittee examining FCC about
patents this week, made it clear he’s not satisfied

with Commission’s attitude on patents (see p. 10).

He’s “not impressed,” he said, with FCC Chair-
man Doerfer’s arguments that FCC’s jurisdiction

is limited and that it doesn’t have expert staff to

analyze patents.

Doerfer held to belief Congress didn’t intend
Commission to determine existence of anti-trust

violations, said that if law isn’t clear Congress
should decide what it wants and clarify the law.

Harris evidently is now impressed with anti-

RCA testimony of retired FCC patent counsel Wm.
Bauer and with fact RCA’s patent position is be-
ing assailed in courts on many fronts, including
anti-trust suit in N. Y. Federal court (Vol. 14:8)

.

In Washington, a Federal grand jury is “process-
ing” testimony from Harris subcommittee about
as fast as it develops. It has been investigating

TV grants, may also go into patents.
Without mentioning RCA & NBC by name, Harris

asked whether FCC could require divestiture of the “sub-
sidiary of an unfit parent company.” Doerfer said he
couldn’t tell “very definitely” whether FCC could impose
“such a drastic condition.” “As long as a licensee exer-

cises complete independence of judgment,” he said, “and is

not the tool for carrying out some unlawful purpose, or
purposes, contrary to the public policy, I am very doubtful

that any action of the FCC would be other than arbitrary

and capricious.”

Doerfer noted that law forbids Commission to give

license to anyone whose license has been revoked by courts

because of anti-trust violations. But, he said, if courts

don’t revoke licenses “we’d be presumptuous” to do so.

* * »

Comr. Hyde offered views similar to Doerfer’s: “We
do not think of writing the technical standards as a device

for policing patent pools or as a device for enforcing the

anti-trust laws.” He noted that Bauer termed our black-&-

white and color standards “best in the world.”

Doerfer said he doesn’t know whether TV standards

ai'e “tied into the patent structure of one company.” He
added that FCC has no jurisdiction over RCA, Hazeltine &
Philco—all of which may hold significant color patents.

He also stated that if FCC had held up color standards in

1953 to examine patent situation “we wouldn’t have the

standards approved yet.” Station licenses come up for
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renewal every 8 years, he said, giving Commission oppor-

tunity to punish anti-trust violators under its jurisdiction.

He asserted that FCC has neither mandate nor manpower
to prosecute every allegation of wrong-doing by applicants

or licensees; that it would be usurping duties of Justice

Dept.

FCC chief engineer Edward Allen stated that when
color standards were adopted, there was no telling who
would finally have what position on color patents—that

determination would take years of patent office and court

action. Gen. counsel Warren Baker said that, according

to Bauer’s reports to him during color standards considera-

tion, RCA had some pertinent color patents, others had
some, and some were being litigated.

All the FCC witnesses stressed fact that whole in-

dustry, including bitter RCA competitors, endorsed color

standards—which whole industry had formulated.

, 3k

Subcommittee counsel Robert Lishman came up with

one gross misconception. He said that in 1948 there were
“more than 1000 TV set & components manufacturers,” now
only 40. Fact is, as our semi-annual Television Factbooks

clearly show, there were 70 TV set makers in 1948, only

41 now—and the drop is attributable simply to fierce com-

petition in a tight market. In 1948, demand was so huge

that anyone who could hold a soldering iron could call

himself a “manufacturer” and sell anything he could make.

Lishman asked why FCC called for full patent infor-

mation from inventor Maj. Edwin Armstrong before it

adopted FM standards and has done same in subscription

TV proceeding. Why, he asked, didn’t Commission seek

color patent information from RCA in 1953? Hyde said

answer is in type of proceeding. In pay TV, he said, there

are competing systems—and it’s first time FCC has ex-

amined the subject. He noted there were no competing

color systems in 1953; everyone agreed on NTSC standards.

Lishman asked whether FCC had ever got reports on

patent positions from Justice Dept, before picking any

standards. Doerfer said he recalled none, though liaison

was maintained.

Westinghouse in Phonos: Latest entry into the

flourishing portable phono market is Westinghouse with

6 models ranging from $29.95 to $89.95, announcement
coming less than 3 weeks after GE announced its first line

of phonos for fall delivery (Vol. 14:12). Westinghouse

introduced line of hi-fi consoles last year. One new portable

will be a hi-fi, dual speaker model; another, miniature 4-

speed manual phono for kiddies. Also this week, Arvin

announced entry into the phono field with 8 standard and

hi-fi models ranging in price from $34.95 to $119.95, one

designed for conversion to stereo. Said v.p. John C.

Marshall: “Our experience in radio, sound & electronic

fields make this a natural expansion.”

Those ad splashes offering tubeless pocket radios at

$4.95 but producing only faint signals this week led N. Y.

Attorney General Lefkowitz to obtain State Supreme
Court authorization to seek dissolution of Borg-Johnson

Electronics Inc., 9 E. 45th St., N. Y., alleged to have of-

fered the crystal sets even before corporation was formed,

using mail order funds to purchase sets.

Statistics on factory sales of printed circuit packages

are now being gathered by EIA. Allen Dawson, of Corn-

ing Glass, chairman of EIA printed circuit section, parts

div., said 1957 sales of printed circuits were over $7,300,-

000 and gaining in acceptance for TV, radio, commercial

& industrial electronic equipment.

Time and again, Doerfer insisted that Commission's
job was to give public best possible standards—without
regard to patent holders. Bauer philosophy, evidently im-
pressive to some of Harris subcommittee and its staff, is

that standards can be devised which give public “best

possible standai’ds” yet don’t depend on RCA patents.

Harris said he wants to find details of reports he hears
that RCA now gives patent rights royalty free. FCC
witnesses said they don’t know. Harris apparently refers

to fact RCA is now negotiating royalty-free cross-licensing

agreements with manufacturers—following settlement

with Zenith (Vol. 13:37).

:k 4: «

Split in Commission—with Bartley & Lee the dis-

senters—is that majority believes it should call for patent
information only in connection with specific proceedings,

while minority says patent-holding licensees should file

certain patent data annually and regularly. Said Doerfer:

“It appeared unrealistic to secure patent information
only from licensees when there were many communications
patents held by non-licensees. Besides, accumulation with-
out analysis, classification and conclusion, was merely a
warehousing process. The majority felt that this informa-
tion could best be obtained on a case-by-case basis as the

relevancies arose . .

.

“Alleged patent misuse or monopoly are similar to

many other alleged violations of law. Although these may
reflect on the character qualifications of licensee, the

determination of these violations are not within the pri-

mary jurisdiction of the FCC. If so, then w*e should de-

velop departments containing persons qualified to de-

termine guilt of all felonies, misdemeanors or conduct
contrary to the public interest.” Nonetheless, he added,
FCC will weigh charges against licensees “even though
no prosecution or decision is available or the alleged acts

may fall somewhat short of an actual illegal act.”

To show that FCC is alert to possible anti-trust viola-

tions, Doerfer noted that Justice Dept.’s anti-trust action

against RCA was based on information developed by Bauer
and turned over to Justice.

ELECTRONICS PERSONALS: Dr. Wm. H. Duerig, ex-

Electro-Mechanical Research, appointed v.p. for research

& engineering, Midwestern Instruments, Chicago . . . Perry
R. Roehm, ex-Norden-Ketay, named marketing director of

IT&T; Marshall A. Williams, ex-Philco, named marketing
director of Farnsworth div. . . . H. P. McTeigue promoted
to new post of marketing mgr., govt, service dept., RCA
Service Co. . . . Arthur W. Vane promoted to chief engineer
of new RCA astro-electronics div. . . . Edward J. Cousin, ex-

Servomechanisms, appointed mgr. of space & missiles pro-

grams for DuMont Labs . . . John R. O’Brien, eastern mgr.
of Hoffman Labs, elected pres. Washington Chapter Armed
Forces Communications & Electronics Assn. . . . William
W. Wright, ex-Johns-Manville, named v.p.-finance, Beck-
man Instruments . . . William P. Hilliard promoted to v.p.

of General Precision Lab, subsidiary of General Precision

Equipment Corp. . . . Lawrence R. Hill named div. mgr.
new product development div. of General Instrument Corp.

. . . Walter L. West, ex-RCA, appointed head of land &
structures dept.. Page Communications Engineers, Wash-
ington.

—
Transistorized portable TV was demonstrated recently

by British Mullard Research Labs. It had 90-degree, 17-in.

CR tube, 40 transistors, was described as laboratory model
“to prove practicality of circuitry.”
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Financial Reports;

I
/^BS INC. continued to rack up records in revenues and

“
profits in first 1958 quarter, presumably due largely

to fiourishing TV netwox’k & station business and high-

gear operations of its phono record subsidiary. Quarter’s

net profit was $6,518,039 (83(f per share), up 10.3% from

$5,907,323 (77^) in same 1957 period and highest for any

quarter in firm’s history. Sales & other revenues totaled

$103,296,857, up 7.7% from $95,946,932 for 1957 period.

Shares outstanding at end of 1958 quarter were 7,881,400

while average number in 1957 was 7,651,446. Note: CBS
net earnings for 1957 were $22,193,367 ($2.90 per share)

on gross of $385,409,018, both being records. [For year-

by-year data on CBS finances 1950-thni-1957, see Tele-

vision Digest’s Special Report of May 10, 1958.]

Magnavox first quarter earnings dropped to $791,000

(81<f per share) on sales of $20,854,000 vs. $924,000 (95^)

on $22,042,000 same period last year. Pres. Frank Frei-

I mann attributed decline to “effect of receding consumer

I buying” but said “current rate of incoming orders for

1
TV as well as hi-fi & stereophonic equipment is well ahead

of last year.” For 9 mo. ended March 31, earnings were

;
$3,199,000 ($3.34 per share) on sales of $69,209,000 vs.

: $3,201,000 ($3.33) on $68,437,000 year ago.

Admiral sales—as predicted in annual report to stock-

i holders in March (Vol. 14:13)—dropped to $38,418,799 in

! first 1958 quarter from $43,327,472 year earlier, resulting

> in a loss of $91,977 vs. earnings of $565,110 (24^ per share)

I for same 1957 period. Pres. Ross D. Siragusa said that

i starting in March there has been an upturn in sales but

he did not anticipate second quarter results.

Symphonic Electronics Corp., private label phono man-
facturer for Columbia Records, Westinghouse, Decca, as

I well as its own hi-fi lines, has been acquired by F. L.

I Jacobs Co., Detroit auto pai*ts manufacturer. Symphonic

I

earned $877,603 on sales of $20,139,295 for 9 mo. period

ended Jan. 31; Jacobs lost $852,378 in 1957 on sales of

$18,583,357.

Cinerama Inc., owned 35% by Stanley Warner, 17%
(

by Reeves Soundcraft, this week was admitted to trading

1 on American Stock Exchange. Its annual report for fiscal

I 1957 shows operating income of $1,298,146, profit of $58,-

i 250 vs. $1,787,200 & $118,477 in preceding year. Major

i part of decline was due to drop in theatre equipment
' business, only one new installation having been delivered

in 1957.

Dividends: CBS “A” & “B”, 25d payable June 13 to

stockholders of record May 29; American Electronics,

12%(i June 16 to holders June 2; Hazeltine, 35<‘ June 13

to holders May 29; Time Inc., 75<‘ June 9 to holders May
26; Webcor Inc., 15(1 June 28 to holders June 12.

Matthew M. (Matty) Fox’s C&C Television Corp.,

traded on American Stock Exchange, has purchased con-

trol of TV-radio sponsor Hazel Bishop Inc. (cosmetics)

from adman Raymond Spector, its pres., who holds 836,000

shares, or more than 60% of its common stock. Spector

reportedly gets $4.50 a share for total of $3,762,000, same
price to be offered other Hazel Bishop shareholders within

90 days. Spector remains as pres, and chief exec, officer

under 5-year contract. Fox’s firm, which acquired 750

features and 1000 shorts from RKO Teleradio for reported

$15,200,000, borrowing from Prudential and other bankers

for purpose, last Dec. announced acquisition of 87.5%
of capital stock of Skiatron (pay TV system), and Fox
himself was recently reported by SEC to have acquired

7900 shares of C&C TV stock to bring his holdings to

617,200 of which 609,300 are collateral against loans (Vol.

14:7). Bishop deal, it was indicated, involves utilizing

accumulated TV station spot time to promote Bishop

products, the time having presumably been acquired

through exchange deals for the RKO films.

Tele-Broadcasters Inc., one of few radio station groups

whose stock is publicly traded (over-the-counter), plans to

file for SEC approval of additional offering of 40,000

shares of 5(f par stock at $3.25 per share. Underwriter

has not yet been decided. Presently reported outstanding

are 350,000 shares. Proceeds will be used to build day-

timers KUDL, Kansas City, and KALI, Pasadena, Cal. to

fulltime. Other stations in group, headed by H. Scott

Killgore: WPOW, N.Y.; WPOP, Hartford; WKXL, Con-

cord, N. H.; WARE, Ware, Mass.; WKXV, Knoxville;

KTIX, Seattle. Also held is 2-year lease on XEGM, Tiju-

ana, Mexico. [For firm’s 1957 and first quarter 1958

financial reports, see Vol. 14:12, 14.]

David Mahoney, pres, of Good Humor Inc., this week
replaced Di*. Allen B. DuMont on board of Metropolitan

Broadcasting Coiq)., new name chosen for DuMont Broad-
casting Corp. to separate its identity from Allen B. DuMont
Laboratories Inc., which Dr. DuMont heads as chairman.

Storer Broadcasting Corp. earned first quarter net of

$751,203 (30(* per share) vs. $1,286,445 (52(‘) in same 1957

period, attributing decline to starting costs of newly-

acquired WVUE, Wilmington-Philadelphia.

Standard Coil Products had net loss of $266,508 on

sales of $12,701,848 for the first 1958 quarter vs. earnings

of $39,334 on $13,766,805 year earlier, attributing drop to

strike at Kollsman Instrument subsidiary.

Amphenol Electronics earned $302,118 (43(i per share)

on sales of $7,161,002 in first 1958 quarter vs. $425,194

(85d) on $7,665,662 year earlier.

General Precision Instrument earned $471,695 (16^

per share) on sales of $43,001,024 in first 1958 quarter vs.

$1,107,732 (85^) on $43,537,613 year earlier.

OFFICERS-&-DIRECTORS stock transactions as re-
ported to SEC for April: C&C TV—Matthew Fox bought 100,

bought 800 by pledgee, sold 2300 by pledgee, holds 615.800 of which
607.000 are collateral against loans; Walter S. Mack sold 2000. holds
184.200. Corning Glass—Frederick H. Knight sold 800, holds 2185.
Decca—Samuel H. Vallance sold 400 (capital), holds 100. DuMont

—

Frederick H. Guterman bought 100, holds 500. El-Tronics—Harold
R. Baxter sold 40,000. holds 53,010.

Emerson Radio—Benjamin Abrams bought 100 (capital), holds
261,866. GE—George L. Irvine sold 200, holds 2448; Charles R.
Pritchard bought 1320, holds 6074; Harold E. Strang sold 1000, holds
6909; Wm. C. Wlchman sold 600. holds 4276. General Precision

(
Equip.—T. Roland Berner bought 334 ($3 cum. conv. pfd.) and
175 more for trusts, holds 334 personally, and 175 In trusts. Guild
Films—David Van Alstyne Jr. sold 2000, holds 7407; Harry A.
McDonald sold 200, holds 500.

Hoffman—Bruce L. Birchard sold 100, holds none. Litton In-
dustries—Charles R. Abrams Jr. bought 3. sold 215, holds 3511;
Roy L. Ash sold 28, bought 367, holds 51,425 personally. 14,686
In partnership; H. W. Jamieson sold 528, bought 357, holds 45,790
personally, 14,676 In partnership; George E. Monroe received 17,229

• in exchange for stock of Monroe Calculating Machine; Norman H.

ii

Moore sold 500, holds 15,500; Fred R. Sullivan received 2662 in
exchange for stock of Monroe Calculating; Charles B. Thornton
sold 64, bought 806, holds 123,249 personally, 32,304 In partnership.

Loew’s—Louis A. Green bought 4857 through Stryker & Brown,
holds 142,535 In Stryker & Brown; Jerome A. Newman bought 800
personally, 980 through Graham-Newman, holds 5330 personally,
6125 in Graham-Newman; Joseph Tomlinson bought 5400 through
Corp. A, sold 3800 through Corp. A, holds 180,000 personally, 1600
In Corp, A, National Theatres—B. Gerald Cantor bought 500, holds
109,000: Jack M, Ostrow bought 1400 and 20,000 through corpora-
tions, holds 5000 personally, 80,000 in corporations: E. C. Rhoden
bought 2000 through holding companies, holds 35,800 personally,
55,525 in holding companies.

Philco—Gaylord P. Harnwell bought 312, holds 520. Raytheon

—

Harold S. Geneen bought 8010, holds 8210: Robert H. I. Goddard
bought 606, holds 12,733; D. R. Hull sold 500, holds 550; N. B, Krim
bought 225, holds 4725; Ernest F, Leatham bought 292, holds 6130,
Siegler—J, S. Johnson bought 1666, holds 17,554. Skiatron Elec-
tronics—Arthur Levey sold 13,350, holds 340,331. Webcor—William
L. Runzel bought 100, holds 100. Westinghouse—Buford M. Brown
bought 100, holds 100; L. W. McLeod bought 100, holds 1083.
Zenith—Hugh Robertson bought 200, holds 1818.



Hall of Fame & Museum: “Broadcasting is now
in its 49th year,” reads a brochure of Broadcast
Pioneers, an organization of industry old-timers,

setting forth plans for a Broadcasters Hall of Fame
& Museum (p. 3). Basic idea is “an archives-
library-exposition project for the whole radio-tele-

vision-communications industry to preserve the
historical value of its arts and sciences and to

share its traditions and memorabilia with future
generations.” The brochure goes on:

“However, many inventions and pioneering efforts

preceded [radio’s] 1920 birth [and] there are many men
living today who have memory of these early inventions

and inventors. Much of their early material, correspond-

ence, pictui-es, films, equipment and other memorabilia are

stored away in attics; some of it already may have been

destroyed. Much of that which remains no doubt would be

donated to any museum that would take proper care of it

and put it to effective public use . .
.”

Short of a foundation grant or a legacy that might
bear the name of the donor, the offer of land—and possibly

a low-rent building—from Syracuse Prof. Kenneth Bart-

lett, pioneer teacher of radio and TV and an educator who
has always cooperated with commercial interests, merits

consideration. Other sites suggested are New York, Chica-

go, Los Angeles, Washington, Pittsburgh or Detroit (home
of the earliest broadcasting stations) or Madison (oldest

educational radio station). Suggested, too, is a fund of

$2,500,000 to underwrite and maintain the project, to be

raised among all elements of the industry.

Broadcast Pioneers has made its Hall of Fame awards

so far to men of diverse contributions and highest stature,

latest being to J. Walter Thompson’s late John U. Reber

at recent NAB convention (Vol. 14:18). Previous awards

since 1950 were in the names of Thomas A. Edison,

Guglielmo Marconi, Reginald A. Fessenden, Dr. Frank
Conrad, John J. Gillin, Joseph Henry, Edward J. Nally,

Edwin H. Annstrong—with citations of other notables

like Gen. David Sarnoff, Dr. Alfred N. (Goldsmith, Herbert

Hoover, Dr. Lee deForest, Charles Pennill, Dr. V. H. Heis-

ing, Dr. E. F. W. Alexanderson, John V. L. Hogan, Dr.

0. H. Caldwell, Donald Manson, et al.

So it’s not a mere self-serving promotion stunt but

a real move to make an early start toward preserving the

traditions of a great industry—and Broadcast Pioneers’

president-emeritus John F. Patt (WGAR, Cleveland), pres.

Frank E. Pellegrin (H-R Television Inc.), secy. Raymond
F. Guy (NBC) and exec. secy. M. H. Shapiro (BMI) merit

every cooperation as and when they get around to doing

something about the projected plan. For further details,

contact Historical Projects Committee, Broadcast Pioneei*s,

589 Fifth Ave., N. Y.

Economic Mobilization Conference at New York’s

Hotel Astor, Mon. & Tue. (May 19-20), sponsored by

American Management Assn, to consider anti-recession

measures, will be attended by 2000 business leaders, has

scheduled 5 electronic industry executives as chairmen &
speakers. Texas Instruments chairman J. Erik Jonsson

and Stromberg-Carlson pres. Robert C. Tait co-chairman

opening session on measures already taken to bolster econ-

omy. Sylvania chaiiman-pres. Don G. Mitchell is chair-

man, GE chairman Ralph J. Cordiner and Corning Glass

pres. Wm. C. Decker are speakers, at Tue. session on plans

for insuring continued prosperity. President Eisenhower

will address closing session.

Iran’s only TV station, TVI, Tehran (Ch. 2), began

operation March 21, Islam New Year’s Day.

COMMON STOCK QUOTATIONS
Week Ending Friday, May 16, 1958

Electronics TV-Radio-AppIiances AmnsemenU
Compiled for TeUvUion Digest bjr

RUDD & CO.
Member Hew York Stock Exchar^ge

734 ISth 5t. NW, Washington St D. C.

NEW YORK STOCK EXCHANGE
1958

Hith Low Stock and Dir.

Wk.
Close Chf

10% 7

22% 19%
18 13

37% 33%
177% 167%
27% 22%
29% 24%
7% 5%
25% 18

S3 44%
32% 27%
18% 15%
31 24%
30% 24%
17% 12%
35% 27%
26% 19%
16% 12%
86% 74%
3%
35

16% 13%
23 14

107% 97%
37 29

6%
8%
65% 55
64% 57

8
41

30

4%
28%
22%

47% 40%
27% 21

Admiral
AmBosch .30e_

AmBcstg-Par 1

AmHjAF 1.60^

ATST 9

Amphenol 1.20

Arrin 2

Avco .20e

Beckinst l%f-
BendizAv 2.40

Burroughs 1

Clevite %e
CBS “A" lb_
CBS “B” lh_
Col Piet %t

—

Cons Elec .40 -

Cons Electron.
Cor'Dub .20e_
ComClass la

Darega
Daystrom 1.20

.

Decca 1

Disney .40b
EastKod 1.55e.

EmerElec 1.60

EmeraonRadio.
Gabriel .60

Gen Dynam 2-
Gen Electric 2
Gen Inst. .15g.

GnPrEquip.SSe
Gen Tire .70b^
Gen. Teleph. 2
HofimanElec 1

9% 4-%
21% -%
17 -%
33% —1%
176% +%
25% —

%

24% +%
6% +%
18 —1%
48 +%
317̂ +%
16% -l-%
31 +1%
30% -1-1

17% +17/s
30 -f%
24% -1%
15% -l-%
83 —1%
3% -
31% -f-%
14% 4-%
23 -M%
104% -2%
36 —

%

6% -t-%
7% —

%

56% -7^
58% —

%

8 -f%
30 -1%
23% —
46% —

%

26 -%

1958
High Low

357 300
35% 29%
41% 36%
7% 6%
43% 36%
17% 12%
37 30%
28% 23%
88% 76

42% 35
9 7%
38% 30%
17% 12%
35 30%
27% 21%
7% 5

34% 27%
16% 13%
4 2%
20% 17%
8% 6

18 14%
34% 29

24% 20
37% 31%
37% 26%
55% 41%
26% 23%
29% 21%
22% 15%
22% 19

19% 16%
65% 57%
77% 67%

Tk.
Stock and Dir. Close Cbg

-%
IB.M 2.60

IT4T 1.80

LT'ECirB .90s

Listindust %e.
' jtton Ind
Loew's
Magnavoxl%b.
Mallory 1.40b.
Mpis.H'U 1.60a

Motorola 1%_
Nafl Tbea % _
Paramount 2
Philco
RCA la

Raytheon 1%1.
Republic Pie_
SangElec 1.80.

Siegler aO
Sparton
SperryRan aO,
Standard CoiL
Stanley-War 1.

Stew Warn 2b.
StorBcstg 1.80.

Sylrania 2

Texas Instru
TbomProd 1.40

Tang-Sol 1.40b
20thC-Fox 1.60

UniledArt 1.40

Unir. Piet
WamBros 1.20

WeeUnj^ El 2.
Zenith

349
33%
37%
6%

43

16%
36
25%
85

35%
8%
36%
14%
33
26%
5%
27%
13%
3%
17%
8%
16%
32%
23%
35%
35%
44%
24%
29%
21%
20%
18%
57%
75%

-%
-%
-%
+%-2%—

1

-%
-%
-(-%

-%
-%
-%
-%
-%
-%
-%
+%
-%- 1%—

1

-%
-%
-%
—

%

-
1
-2%
-M%
-1%

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists _ 4% -i-%

45 34% Allied Con la— 38 —3
15% 12% AmElectro %— 13% -%
10% 8% AssocArtPrt^- 9% -%
12% 7% AudioDev 11% -1%
10% 7% Belocklnst %t_ 8% —

%

% % C & C TV T6 -)-%

3% 2% Clarostat .15g- 3%
4% 3 DuMont Lab 3% +%
4% 2% Dynam Am 3% -H4
13% 10 EletcronicCom 12

7% 6% Electronics Cp 6% -%
31% 19% FairchCam%g. 24% -%
24% 17% General Trans. 20% -f%
17% 14% Globe Uo .80- 15% —

%

3% 2% Guild Filma 3% -%

37% 30% Haxeltin 1.40b- 34% —

%

2% 2 Herold Rx .20. 2 —

%

4% 3% Int Resist .20— 4
6% 4% Lmt 5% 4%
11/16 % Muutx TV 11/16
3% 2% Muter Co. %t_ 3% —

%

9% 5% NatT Telefilm- 9
1% 1 Nat Union EU— 1% -l-%
6% 2% Norden-Ketay- 2% —

%

3% 2% Oxford El .lOr. 3
16 11 PhiUpe El 14 -%
8% 6% Servomeeb 8% 4%
6 3% SkiatroD 4% —

%

5% 3% 'lechnicolor 5% 41%
4% 3% Trana-Lux .20t 4
4% 4 Victoreen Inst. 4% 4%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked

Advance Ind 1%
Aerovox 4
Airborne Inet 44
Altec Co. .80 bVz
AMP Inc .50 19%
Ampex 67%
Baird Atomic 7

Cinerama Inc.

Cinerama Prod. 1 13/16
Cohu Electronica 8
Collini “A** .35 13
CoUina *‘B** .35 1244
Cook Elec. .40d 15%
Craig Srstema 4%
DuMont Bcatg. 7%
Eitel'McCallough (5% stk) 23

Elec Amoc (itk) 40%
Erie Retiator .40b 5%
Friden Ind. 1 52

Giannini* G. M. 12%
Granco Producta .05 1 1/16

Groas Telecasting 1.60 18%
Hewlett-Packard 25%
High Voltage .lOg 30%
Hycon 1 15/16

Indiana Steel Prod. 1.20a_ 18

Jerrold 2
Ling Induatriea 2%
Leeds & Northrop .60b 23

2%
4%
47
7%

20
70

8
2
2
9
14

13%
16

5

8%
25
44

6%
57

13%
1%

20
26%
33
2%
18%
2%
2%

25

Alacblett Labs .2Sg
Magna Theatre
Maxson (W. L.) .05

Meredith Pub. 1.80a

National Co. (4% atk.)
Oak Mfg. 1.40

Official Filma ,10

OR Radio
Pacific Mercury TV
Packard-Bell
Panellit

Perkin-Elmer
Philips Lamp (14% of par)
Reevea Soundcraft (atk.)

Sprague Electric 1.20

Taylor Instrument 1.20
Tele-Broadcastera
Telechrome .30

Telecomputiog
Teleprompter (atock)
Time Inc. 3.75
Topp Induatriea (atock)
Tracerlab
Trav-Ler
United Artists

Varian Associates
Webcor .15c

Wella-Gardner
WJR Goodwill Sta. .SOd

Bid Asked

16% 17%
1% 2

4% 5%
30% 33

11% 12%
13% 14

1 1%
19% 21
7 8

11% 11%
5% 6

21% 23

37% 39
3 3%
31% 33

26% 27%
28% 30

2% 3%
8% 8%
4% 4%
61% 63
9 9%
6% 7

1% 1%
3% 4
17 IS

9% 10

7% 8
13 13%

Rates of dividends in table are annual disbursemeota based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra diridenda are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in stock during 1957 : estimated cash value on ex-dividend or ex-diatri*

butioD date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arreara.

p Paid this year, dividend omitted, deferred or no action taken at last dividead
meeting, r Declared or paid in 1938, plus stock dividend, t Payable in stock

during 1958, estimated cash value on ex-diridend or ex-distributioo date, y Liqni*

dating dividend. * No trade
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SUMMARY-INDEX OF THE WEEK'S NEWS^ May 24, 1958
SMATHERS ANTI-BMI BILL left in shreds by Senate testi-

mony of RCA Victor Records v.p. George R. Marek,
other witnesses (p. 1 & Special Supplement).

ECONOMICS OF SMALL-TOWN TV probed by FCC, seek-

ing statistics, mostly on community antennas. Senate

committee to explore same, also deintermixture (p. 2).

SPOT BUSINESS HOLDS UP in face of recession; some sta-

tions ahead, a few down, according to informal survey

of top reps at Washington hearing (p. 3).

REPS PROPOSE NEW RESERVED TIME plan as industry

ends testimony in network hearing. Rebuttal by Dean
Barrow & aides due in July (pp. 4, 5 & 9).

TIME-FOR-FILM BARTERS being capitalized by C&C in

acquiring Hazel Bishop, by Guild Films as assets.

Reps rap practice at FCC probe (p. 8).

GOVT. SUBSIDIES FOR MOVIES in TV age suggested by
Skouras, though 20th Century-Fox profits hold up well.

Other film-TV developments (p. 8).

COURT HITS FCC in Spartanburg site move and New
Orleans vhf experimental cases, upholds Commission

in denial of Philadelphia Ch. 3 shift (p. 13).

I RCA. CBS & MPAA TORPEDO ANTI-BMI BILL: A devastating counter-attack on ASCAF forces
I seeking to destroy the radio-created Broadcast Music Inc. (Vol. 14:11, et seq) was
1 spearheaded on Capitol Hill this week by network-connected record companies, rein-
1 forced by Eric Johnston's Motion Picture Assn, of America. When the smoke cleared,
: Senator Smathers' already tattered BMI death-sentence bill (S-2834) lay in shreds
; on the Senate hearing room floor. It will probably stay there.

And no more devastating testimony against ASCAP, and in defense of BMI, was
t heard by Commerce communications subcommittee — following the weeks of charges and

counter-charges of music monopoly — than that given May 21 by RCA Victor Records
v.p. & gen. mgr. George R. Marek.

His dissection of the anatomy of song-selling , his documented analysis of

the vagaries of the music business, was so interesting and significant, to our mind,
that we're publishing it herewith as a Special Supplement .

Who controls broadcast music ? What makes a song hit ? Not BMI, not ASCAP,
not networks or stations or disc jockeys — but the always-unpredictable listening
public, Marek told subcommittee Chairman Pastore (D-R. I.), who conducted wind-up
hearing alone. Marek' s penetrating, highly-literate analysis of his business should

ill
be must reading not only in record industry but by broadcasters , music programmers ,

^ station librarians, others in TV-radio — and by ASCAP members, too.

Rebuttal & sur-rebuttal arguments on Smathers measure, which would bar broad-
casters from music publishing & recording, will be heard by subcommittee some time

GOP PRESSURES ON FCC in Springfield (111.) Ch. 2 case

alleged as Harris probe starts on 20 new TV cases.

Comr. Lee, others deny charges (p. 14).

TV NETWORKS UP 15%. TV spot up 1.8%, radio networks

up 4% first quarter, national advertising as whole
ahead 2%. TvB ranks sponsors (p. 15).

BARTLESVILLE CABLE-THEATRE off June 6. "Valuable

lesson learned," says operator, citing need for pre-

program billing via metering system (p. 20).

Manufacturing-Distribution

BUSINESS UPTURN BY AUTUMN forecast at EIA conven-

tion in Chicago this week. New officers, board actions

reported (pp. 16 & 18).

STEREO GETS BIG PLAY at Chicago Electronic Parts

Distributors Show. Predict $275,000,000 hi-fi market

this year, boom in 1959 (p. 17).

NEW ANTI-TRUST SUIT against AT&T hinted at House sub-

committee hearing. May reopen consent decree (p. 19).

COLOR GETS FILLIP from President Eisenhower as he
dedicates new NBC Washington plant in colorcast

ceremonies. N. Y. hotel's color-in-every-room (p. 20).
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in July. But next-to-last-word on subject probably was spoken by Marek when he said
that "charges [against BMI] are nothing short of fantastic in their inaccuracy."

Similarly-convincing pro-BMI testimony , complete with statistics demonstrat-
ing that broadcasters play no favorites with BMI music, came from CBS Inc. v. p.
Richard S. Salant . He said BMI not only has "giyen the public a greater freedom of

choice by providing more from which to choose" but has "freshened up ASCAP itself."
Columbia Records pres. Goddard Lieberson backed him up, asserting that any allega-
tions of discrimination against ASCAP music were "patently false."

More statistical ammunition to repel ASCAP* s assault on BMI was supplied by
NBC asst. gen. attorney Joseph A. McDonald . "The legislation proposed by S-2834 is

unsound, unwarranted by the facts and unnecessary for the public welfare," he said.

Hollywood brought up one of its heaviest guns in support of BMI. MPAA pres.
Eric Johnston said Smathers bill "would create a cartel philosophy that would close
economic doors and tell people what business they could not get into." He was sec-
onded by V. p. Arthur M. Tolchin of Loew's radio WMGM, N. Y.

FCC AND SENATE EXPLORE SMALL TOWN TV: On eve of May 27-29 hearing probing de-
intermixture , small-town TV services , etc., to be conducted by Senate Committee on
Interstate Commerce (Vol. 14:18), FCC this week initiated "inquiry" into the impact
of community antenna systems , translators , illegal boosters and satellites "on the
orderly development of TV broadcasting" (Vol. 14:19). It's shooting the works —
asking every conceivable question, seeking industry responses by June 27. Data
sought is so extensive that parties will undoubtedly seek more time.

Inquiry is -direct result of frantic charges by Montana TV stations that CATV
systems are driving them out of business — KGEZ-TV, Kalispell (Ch. 9) going dark
and blaming CATV entirely, sale of KFBB-TV, Great Falls (Ch. 5) cancelled for same
reason (Vol. 14:17). FCC's procedure will take a lot of time, involve huge collec-
tion of statistics — but the raw conflict will come out in next weeks' Senate com-

mittee hearings, for the prime antagonists will take stand.

Former Senator Edwin C. Johnson (D-Colo.) is scheduled May 29. He once

headed committee he'll appear before, later served as Governor of Colo. — and in

latter office actually "granted" vhf boosters in defiance of FCC edict. In addi-
tion to FCC, 23 witnesses are scheduled — including 11 from stations, 5 for CATV
systems (for list, see p. 7).

Commission wrapped everything in one package , including matters it had ruled
on before — jurisdiction over CATV systems, economic impact of translators . use of

microwaves to serve CATV, etc. Commission admits problems are "extremely difficult
to assess from the standpoint of what would most serve the public interest," so it

seeks data on 14 issues, most of them relative to CATV. Commission didn't rule on
illegal booster problem ; it has approached decision on it several times recently,
then postponed action. It retains that as a separate proceeding but includes the

"economic impact" of boosters as an issue in latest inquiry.

The 14 issues are too lengthy to reprint here, so if you're vitally inter-

ested, you 'Should get copy of Notice 58-483 , Mimeo. 58828, Doc. 12443, from FCC —
or we'll get you one. Here's sample of questions; How many people are served in

what communities by CATV systems, repeaters (vhf boosters), translators, satellites?
How many people get their only service from such facilities? How are existing or

potential regular TV stations hurt by such facilities? What should Commission do to

get service to isolated areas? Should FCC control CATV systems, and can it do so

legally, and if it can't should it seek new laws?

* * * *

Heat generated by CATV vs. small-station issue tends to obscure what is

Senate committee's first order of business, i.e., asking FCC what it has done to

improve vhf-uhf allocations situation. Committee issued its report on allocations

July 23, 1956 (Vol. 12:29), demanding deintermixture on "as broad a basis as pos-
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sible" and stating; "As soon as it can be determined that uhf performance can be

improved to the point that it will permit an all-uhf service without the creation of

^
major white areas, the program of shifting to uhf should be set in motion." It had
urged FCC to "move with all possible dispatch." Chairman Magnuson (D-Wash.

)
has

again brought attorney Kenneth Cox from Seattle to run hearings.

Note ; The Senate committee starts hearings on a completely separate matter
June 2 — Bricker bill (S-376) to give FCC direct control over networks. Commit-
tee doesn't indicate how long hearings will run. Only FCC and CBS witnesses are

schedviled so far, but ABC & NBC are expected to come forward.

I HOW'S BUSINESS? GOOD, SAY THE REPS: We asked national spot sales representatives ,

I who were in Washington this week to try to persuade FCC to force networks out of

the rep business and to pliimp for a new variation on option time (p. 4) , to tell us

! how they view the current business picture in TV-radio broadcasting from their key
I vantage points. We also put questions to individual station operators.

Replies ranged gamut from "very good" to "good" to "fair " — though handful

I
of stations, not too well placed so far as markets are concerned, report things

I
are "bad." The TV reps present have lists totaling some 275 stations , mostly large

I

and network-affiliated, relatively few independents or very small-market stations.

I That's more than half the 504 commercial stations now on the air.

The pattern we evolve from what they told us indicates somewhat better pros-

I

pects for the year than the 4-6% increase in over-all gross for 1958 forecast a few

I weeks ago by management consultant Richard P. Doherty (Vol. 14:17) — though Doherty

I
may turn out to be right when the actual balance is weighed as between those doing
well and those doing not-so-well. Our conversational survey did not concern itself

with forecast of 1958 profit margins of "perhaps 10-20% for the [TV] industry as a

whole, though 25-40% may still exist among a selected group of stations."

I National spot last year represented 47% of aggregate TV station revenues,
according to NAB, with local representing 30% . networks 23% — so the importance of

the national reps in a total TV economy of 11,350,000,000 is manifest.

4: * ^ *
i

It's an open secret that all save the 4 uhfs among 19 network-owned stations
are doing very well, indeed — almost invariably better than last year. Not so all,

but certainly most, of the 15 independents represented by network spot sales divs.

I
As for the aggregate of the 275 TVs — and even more AMs — represented by the top

\ reps on hand to testify in Washington this week, their condition was epitomized in

t these remarks by the head of one of the leading rep firms:
"We're doing all right , but business conditions generally are too uncertain,

t our bookings are day by day or week by week and we don't know what's coming next. I

(1 can tell you, though, that we're going to benefit by the diminution of network busi-
I ness because we'll have more spots to sell from more lower budget advertisers."

" Half our stations, both TV and radio , were down in April from a year ago,

but only minutely," said another. "Of other half, about a dozen hit new records."
" TV is standing about even with last year . Summer looks like it will be soft

but I expect a very strong last quarter," said still another. "That's based on all
the economic factors I can lay my hands on. The smaller market stations are down,
some of them dangerously. Radio is about 10% ahead of 1957."

Then this more sanguine report from one more biggie; "We've had a good nor-
mal increase. TV billings are up about 20%, radio about 5%. We plan building
radio up to 12-15% for the year. It was 40% up last year, 40% also year before."

^ That TV-radio are riding out the recession better than most businesses, is
^ attested in this statement which another top rep preferred to write out for us: "In

• spite of all the talk of a business slowdown, spot TV billings for each of the first,
3 months of 1958 are above the corresponding months of last year. The upward trend
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seems to be continuing — and if I didn't listen to the news, I wouldn't know any-
thing about a recession."

A few wouldn't talk on or off the record , but none of them looked hungry or
worried. Lawrence Webb , managing director of the 22-member Station Representatives
Assn, (all but 6 tops in TV), noted TvB's recent . report that spot was up 1.8% during
the deep-recession first quarter (Vol. 14:20) ; SRA doesn't gather TV figures, but he
cited its radio figures to show radio running 15% ahead of that period last year.

Note ; We erred in a recent report stating only the network spot sales reps
stick to the 15% commission. It's conceded that CBS does, as it testified, but NBC
and all the rest have variable rates of compensation — and that's one area of their
business they don't want newsmen or Washington bureaucrats to nose into!

INDUSTRY FINALE IN NETWORK CASE-REPS' PITCH: industry's story is in . completed

May 22, in FCC's exhaustive & exhausting network hearing which started March 3. All
that's left now is "rebuttal" by the man who master-minded original document that
gave everyone a bone-jarring jolt (Vol. 13:40) — Roscoe L. Barrow, dean of

Cincinnati U Law School. He'll probably be heard in early July, supported by 2 top
aides of his stp:dy staff, lawyer Louis H. Mayo and economist Jesse Markham.

So industry marched down to Washington and marched back again — and what

has been net effect? With but random exceptions, networks and stations presented a

firm phalanx of opposition to the sweeping recommendations of Barrow Report. Com-

missioners started out skeptical of need for change. If we read them right, we find
no substantial reversal. Nonetheless, some serious and able commissioners will push
for some changes but if there's been a significant shift in majority's thinking,

it just isn't apparent at this time.

An important element in picture is Justice Dept . Its anti-trust chief Victor
Hansen makes no bones of fact he believes option time and must buy are anti-trust

law violations (Vol. 14:18). However, if FCC Chairman Doerfer's and Comr. Hyde's -

recent testimony on anti-trust law enforcement is any criterion, the FCC is still

mighty loathe to "prosecute" alleged anti-trust violations or to attempt to enforce

anti-trust laws on these subjects before courts issue clearcut decisions on them.

Comr. Craven, for another, specifically encouraged parties to file legal briefs on

the issues, and both CBS & NBC plan to submit documents as countermeasures to the

impressive legal missive launched by KTTV, Los Angeles (Vol. 14:17).

# * * *

This week produced most skillful "political" move of the hearing — Station

Representatives Assn.'s "compromise" proposal on option time. Basically, plan for

"Station Reserved Time" would leave networks with the option time they now have, but

forbid them from putting commercial programs in one hour of non-option time during

each quarter of the day. Presumably, this would give FCC the "out" of "doing some-

thing" to pare networks' influence while not hurting them as much as it would by

completely abolishing option time, as recommended by Barrow Report.

FCC's network study staff isn't at all impressed with SRA proposal. That's

clear from their questions of SRA witnesses. They regard it as a "double restraint"

on stations. Option time, they feel, freezes stations to networks, while "Station

Reserved Time" would freeze them from networks in certain periods. As one opponent

of SRA plan put it: "You treat a man's hernia by giving him a double hernia?"

Like most business men , the reps normally would probably bridle against any

extension of govt, regulation of business, and stoutly affirm the traditional belief

that people are "governed best who are governed least." But in this case, they're

not only convinced that they're being subjected to undue competition but that their

new proposal will encourage more local & film creative effort and free stations from

network domination by making more prime time available for spot programs.

, It remains to be seen whether their own stations will go along with them on -

the plan, which was kept a deep-dyed secret until revealed at this week's hearing.
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Basically, the reps want to cut down on network preemptions of non-option
time. They also want FCC to rule networks out of the rep business — except that
they would let networks rep their owned-&-operated stations.

Reps don't come out against option time — their own stations wouldn't stand
for that — and their strategy obviously is to keep CBS & NBC spot sales from widen-
ing the lists of independent stations they represent. Their case in that respect is

based on claim of unfair competitive advantage and potential duress upon stations
because of the vital importance of network affiliations.

That the non-owned stations represented by network spot sales don't share
that fear and insist they are represented by network spot sales of their own free
choice, weakens the organized reps' case. Reps would recoil with horror at thought
that Govt., to obtain full facts of industry economics, might even like to see their
own closely guarded revenue-&-prof it statistics.

Networks were inclined to pooh-pooh reps' proposals , say they have no inten-
tion of going out of the rep business short of govt, decree. One network executive
scornfully remarked that the reps — a quite prosperous lot who seldom appear on the
Washington scene, preferring to "let the networks do it" even on an issue affecting
them so vitally as pay TV — are merely "a bunch of disgruntled millionaires."

* * * *

Essential text of SRA proposal , as presented by Eugene Katz , of The Katz
Agency, is reprinted on pp. 9-10, digests of week's testimony below. Testimony on
the intriguing topic of f ilms-f or-time barter is covered on p. 8. Aside from the
hearing, we queried the visiting reps on the ever vital "how's business?" question,
and their responses are presented on p. 3.

Reps vs. The Networks: Windup of industry’s huge
volume of testimony in FCC’s network hearing
this week (above) produced that well-guarded

and carefully-prepared “compromise” proposal on
option time ( Vol. 14 :15) ,

presented by 5-man team
of top reps, followed by independent testimony by
non-SRA member Retry and that of 2 uhf spokes-

men. Their testimony was preceded by 3 station

operators who offered brisk defense of the net-

work spot sales divs. which represent them. Di-

gesting what they said

:

Jay W. Wright, exec, v.p., KSL-TV & KSL, Salt Lake

City, insisted that network spot sales divs. neither dominate

rep business nor hold the threat of loss of affiliation over

heads of their clients. He noted that CBS-TV Spot Sales

represents only 1.6% of all TV stations (8 stations, exclud-

ing CBS owned-&-operated) , only 4.1% of CBS-TV affili-

ates; that NBC-TV Spot Sales has only 1.4%> of all sta-

tions (7, excluding NBC 0-&-0 ), 3.5%: of NBC-TV affili-

ates; that stations represented by network spot sales

aren’t concentrated in top markets. On other hand, he

said, 5 largest independent reps have 37%> of stations,

top 13 have 70%:—one alone (Blair) having 46.

Wright said he uses CBS-TV Spot Sales simply be-

cause it’s best, has a small, homogeneous list (all are

CBS-TV affiliates). He stated that KSL-TV would con-

sider dropping it as rep if it added more than one or 2

stations. He maintained there’s plenty of competition

between CBS-TV Spot Sales and CBS-TV network, evi-

denced by fact former sells moi'e whole programs than

average rep does, despite fact such programs compete

most directly with network. He asserted that the 2 CBS
divs. are completely separate; that CBS never attempted

to influence KSL-TV’s choice of rep or its national spot

rate; that KSL-TV never shifted to CBS Spot Sales in
effort to strengthen its affiliation ties.

* * * *

Glenn Marshall Jr., pres, of WMBR-TV & WMBR,
Jacksonville, to illustrate competition between CBS’s two
divs. told how Spot Sales had persuaded Lever Bros, to

withdraw from CBS-TV’s Garry Moore Show in favor of
spot campaign, and how it had offered presentation to
Sherwin-Williams to show it could get twice the audience
for its money with spot than with its current Arthur God-
frey CBS-TV & radio shows.

Marshall analyzed spot & network rates of the 8
CBS-repped stations, showed their network rates are higher
75.2%' of time, to emphasize point that CBS doesn’t try
and hasn’t tried to force equality in the 2 classifications.

Said he: “Active competition at the working level, where
the sales results are achieved, is the crucial question for
us and for you. Such competition has been found to exist.

Frankly, I can’t reconcile the finding of ‘active competition’
at the working level with a presumption of ‘modified com-
petition’ at the policy level.”

With all CBS-repped stations affiliated with CBS-TV,
Marshall said, salesmen have easier job of maintaining
familiarity with programs, adjacencies and availabilities.

On cross-examination, he conceded that CBS Spot Sales
did good job of selling adjacencies around the ABC-TV
programs WMBR-TV also carries.

* * * *

Nathan Lord, v.p.-gen. mgr. of WAVE-TV, Louisville,

came to support of NBC-TV Spot Sales, said he had
switched from an independent rep because it had too many
clients, didn’t give WAVE-TV adequate service. He as-

serted that NBC never tried to infiuence his spot rate; that
using NBC as rep hasn’t strengthened station’s affiliation.

He said he’d like to see NBC represent 3-4 more stations
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in top 50 markets, but no more. If networks are forced

out of rep business, he asserted, it would reduce competi-

tion and create hardship for stations. He also insisted

he doesn’t want NBC-TV Spot Sales to handle clients

affiliated with other networks: “If they do—we’ll quit,”

Should network rep lists be frozen at present number?
he was asked. “It’s no skin off my nose,” he said, “but

the Commission ought to be fair.” To illustrate competi-

tion between NBC-TV network and spot sales divs., he said

latter urged him not to carry Suspicion, so that the time

could be used for spot programs.

It would be ideal for station to be its own rep. Lord

said, but maintenance of N.Y. office would be too costly.

It would be better, too, he said, for groups of stations to

establish own rep—as he once tried to do with group in

Midwest and South. “But I couldn’t get it off the ground.”

* « * *

Station Representatives Assn, had 5 witnesses, with

topics neatly apportioned— and each was most careful to

avoid poaching on colleagues’ territory, respectfully re-

ferring commissioners’ questions down the line.

Lloyd Griffin, of Peters, Griffin, Woodward, as lead

man, began the buildup toward final presentation of reps’

“Station Reserved Time” proposal. He emphasized that

SRA isn’t “anti-network,” gave networks considerable

kudos—but insisted that spot TV is sole competitor of net-

works and that “vigorous competition between these two

... is beneficial to the advertiser, to the nation’s economy,

and in turn to the individual station.”

Griffin’s testimony was devoted to describing impor-

tance of reps and spot. Statistics: 55 independent reps,

with 290 offices, 1935 employes (725 of them salesmen),

annual payroll $12,800,000, serving 469 TV stations. In

1957, 4150 advertisers used spot (2863 spending less than

$20,000) while 293 used network. In cross-examination,

he asserted that rep can do just as good job for large

number of clients as network spot sales do for small lists;

that there’s no disadvantage in handling stations with

diverse network affiliations.

Chairman Doei’fer sought Griffin’s ideas on station

scarcity: “It is possible that we are laboring over some-

thing which, if we suddenly found the facilities, they would

go begging for lack of economic support?” Griffin said he

couldn’t tell: “We’re still feeling our way.”

Lewis H. Avery, pres, of Avery-Knodel, though insist-

ing “we want the networks to continue to make their

extremely valuable contribution to the public and to the

broadcasting industry,” sought to show network dominance

of TV industry is too great. He cited FCC figures to assert

that networks were responsible for 62% of all TV rev-

enues in 1956—through sale of network time, their owned-

&-operated stations’ sales, their spot sales business. He
said that CBS can reach 30.3% of TV homes through its

owned stations; NBC, 30.2%; ABC, 29.1%. CBS can

cover 37.5 to of homes with its owned and repped stations,

NBC 37.5%. Between 6-11 p.m., network programs occupy

78.2%, of option time, 35.5% of non-option time—so that

“there is precious little room left for any non-network

source which might be desirous of having programs ex-

posed during the desirable viewing hours.”'

On station profitability, Avery stated: “The power

implicit in the networks’ ability to withhold or grant an

affiliation can mean the difference between business suc-

cess or failure.” In the markets with 4 or more stations,

30 affiliates averaged $1,500,000 profit in 1955, while the

16 independents averaged $78,000 loss.

Asked about possibility of a fourth network, Avery
said : “It’s entirely possible that in 5 years, there will be
50% more TV advertising than today. I have unbounded
optimism about the future of the medium. Then, it might
support a fourth network.”

,
* * 4!

Frank Headley, pres, of H-R Television, urged Com-
mission to rule networks completely out of the rep busi-

ness—except for their owned-&-operated stations. “It is

difficult to see why,” he said, “it is in the public interest

to permit 2 companies who so thoroughly dominate one
facet of the national TV market—network TV—to par-

ticipate in national spot, the only other facet of the business

which is competitive with network TV.”
“The network,” he asserted, “soliciting the spot repre-

sentation of one of its affiliated stations, is surely in a
favored-nation position. The station expects the network
to keep it as its affiliate as long as the representation con-

tract remains in effect. The network is thus in the posi-

tion of offering a tie-in of an additional service when it

seeks to be a station’s spot representative. The network
has the right to grant or withhold extremely important
network rate increases. The affiliate whose representation

is being solicited by a network feels these pressures

whether or not they are explicitly stated.”

As for networks’ vow not to increase their lists sub-

stantially, Headley said he didn’t question their good faith

but that there’s nothing to stop them from expanding at

a future date. On questioning, Headley said he believes

networks have pressured affiliates to retain them as reps

—but that he couldn’t give specific examples.

Like the other reps, Headley said lai'ge number of

clients per rep isn’t inefficient: “There’s no magic number.
You need to have stations located geographically to do a

good job.” Unlike his rep confreres, however, Headley

seized occasion of cross-examination to laud the much-
criticized Barrow Report. Said he: “Dean Barrow and
staff have done a remarkable job—a real fine job.”

* * » *

Eugene Katz, pres, of The Katz Agency, had burden

of presenting SRA’s main pitch—“Station Resei-ved Time”
proposal, text of which is reprinted on pp. 9-10. His cross-

examination was most extensive of all. Among points he

made in question-&-answer period:

(1) A network’s request for clearance in non-option

time is “tantamount to a command.”

(2) Though reps have grown in last several years,

they’d have been able to sell much more if they’d had

better access to best station time.

(3) “Small businessmen are part of the public” and

they’re hurt because they can’t afford 50-60 TV stations,

which is “the ticket to option time.”

(4) SRA has changed its recommendations from that

given FCC 2 years ago. Then, it urged networks be de-

nied half-hour of every 2-hour period. Reason for change

:

“We’ve learned something since then,” i.e., “we don’t want

to see the networks’ contributions threatened.”

(5) If option time were prohibited altogether, as

recommended by FCC netw'ork study staff, networks would

be weakened, unable to serve public and affiliates well.

(6) “Station Reserved Time” is not a “double re-

straint” on stations, as suggested by FCC counsel’s ques-

tions, but a “counterbalance” to networks’ weight.

(7) SRA plan would give “a tremendous lift to the

production of good films; in one season it would bring into

being enough programs to fill the time.”

(8) What if film producers get into the rap business?
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Notice to Subscribers

If you’re going on vacation, or if business takes

you aw’ay from your office for any length of time,

we’ll be glad to send your Television Digest to any

address you designate—^at home or abroad—at no

extra cost. Simply bear in mind we mail Saturdays,

so allow yourself up to 4 days for either domestic or

foreign deliveries. Note: Our own experience is that

foreign air mail deliveries are now as rapid as do-

mestic, especially since the recent deterioration of

domestic postal first-class service.

I
“FCC doesn’t protect the reps. It’s possible we may be

I
suggesting a Trojan Horse for us, but we believe it’s in

the public interest.”

(9) Plan would increase total TV income, wouldn’t

diminish networks’ revenues.

(10) Abolition of option time might actually result

in use of more station time by networks—“because the

full weight of the networks’ bargaining position” would

be brought to bear.

* « « «

John P. Blair, pres, of Blair TV and Blair Television

Assoc., appeared briefly, submitting for record SRA’s
comments on other recommendations of Barrow Report.

SRA is against changes urged by Barrow, or non-com-

mital—though it does say, in connection with “must buy,”

that “the minimum buy arrangement should prove no

' obstacle to successful networking.”

Blair also stated that multiple owners don’t get an
' extra break on rep commissions. He said there’s not more
I than 1% differential, both up and down, among the various

reps in their commissions for the two types of owners.

« * * *

Edward Voynow, exec. v.p. of Edward Retry & Co.,

not an SRA member, came armed to defend option time.

Petry had long ago declared itself against any raid on

option time, opposing the apparent position of SRA.
However, on cross-examination after conclusion of his

(

prepared statement, he said that SRA’s new proiwsal “on

the surface, appears to have merit, but I need time to

j

study it.”

In prepared statement, Voynow said increased number

( of stations has relieved temporary scarcity, making Bar-

' row recommendations unnecessary. Basically, he endorsed

I networks’ arguments on option time—said pi’actice assures

t networks of something “on the shelf to sell.” Without
< option time, gradual erosion of clearances would occur,

•
;

with consequent debilitation of network service. “If it

•
j

serves the public, the station and the advertiser,” he asked,

“what in the world is wrong with option time? It is a

,

practical, reasonable arrangement that has stood the test

of time for over 30 years in radio and for over 10 years

i in TV. There is nothing wrong with it!”

Voynow joined his SRA conferees, however, in an all-

out blast against networks’ spot sales divs., urged they

be kicked out of the business. “The networks’ position

that their national spot and network organizations are

.’i administered separately and competing actively with each

^ other is to argue the old ridiculous cliche to the effect

^ that ‘the left hand knoweth not what the right hand
I doeth’ . . .

“It is obvious that the number of stations they rep-

! resent has been held to the present number as a matter of

11

deliberate policy ... It seems unusual, if not unnatural,

for a business not to try to grow . . . Because of their

superior position, they could expand their list extensively

at the expense of the independent representative firms any-

time they chose to do so.”

Voynow took issue with those SRA witnesses who
argued that better access to good time periods would foster

more and finer film. At recent NAB convention, he said,

someone who ought to know told him there would be 2000

half-hours of film available this fall—^most ever.

s': ^ ^ 4:

Committee for Competitive TV, the uhf group, of-

fered 2 witnesses with brief statements—John W. English,

WSEE, Erie and Wm. L. Putnam, WWLP, Springfield,

Mass. English confined himself to an argument for 5-year

station licenses, said they would be particularly helpful

to uhf: “If the networks have a right to make a 5-year

contract and decline to do so, such a decision on the part

of a network might deter an operator from going into

business, but at least he would know the bad news before

he spent his money. If a network was willing to extend

a 5-year affiliation, it would give the prospective operator

an opportunity to take a calculated risk with a reasonable

assurance of a good program source for an adequate pei’iod

of time.”

Putnam said that the uhf-vhf problem “lies at the

root of any evil that may exist in relationships between

networks and the local stations.” He said Barrow Report

“is basically sound, but its primary conclusions, if effectu-

ated, are not going to provide more or better TV service.”

He also tipped his hat to NBC, said he had never been

treated unfairly by the network and that NBC had gone

out of its way to help uhf—“but one must remember that

the networks have competitors and that they cannot be

held liable for the mistakes of the Sixth Report.”

Five stations submitted short, joint statement: (1)

Endorsing option time as essential. (2) Stating must-buy

is superior to minimum-buy. (3) Opposing publication of

affiliation arrangements. (4) Opposing proposed new
“Avco rule” covering station sales. The stations: KFDM-
TV, Beaumont; KVAR, Mesa-Phoenix; WCSH-TV, Port-

land, Me.; WFLA-TV, Tampa; WLAC-TV, Nashville.

Witness list for Senate Commerce Committee hearings

on allocations (see p. 2), which take place in Room G-16,

Capitol: May 27, 10:30 a.m.—FCC members. May 28,

2:30 p.m.—Vincent Wasilewski, NAB; Bai’clay Craighead,

KXLJ-TV, Helena, Mont.; Frank Reardon, KGEZ-TV,
Kalispell, Mont.; Ed Craney, KXLF-TV, Butte, Mont.;

Lou Mooi'e, KXGN-TV, Glendive, Mont.; Art Mosby,
KSMO-TV, Missoula, Mont.; D. N. Latus, TV wholesaler,

Helena, Mont.; Goi’don Glasmann, KLIX-TV, TAvin Falls,

Ida.; D. N. Layne, KID-TV, Idaho Falls, Ida.; Tom Bostic,

KLEW-TV, Lewiston, Ida.; Wm. Grove, KFBC-TV, Chey-

enne, Wyo. ; Dwight Dahlman, secy., Wyoming Public

Service Commission; Marshall H. Pengra, KLTV, Tyler,

Tex.; Wm. Smullen, KBES-TV, Medford, Ore. May 29,

10:30 a.m.—Edwin C. Johnson, Denver; E. Stratford Smith,

gen. counsel. National Community TV Assn.; Milton J.

Shapp, pres., Jerrold Electronics Corp.; Cliff Collins, Col-

lins & White, for Pacific Northwest Community TV Assn.;

Archer S. Taylor, consulting engineer, for Mont. Commun-
ity Antenna TV Assn.

;
Charles Crowell, Casper, Wyo., for

Community TV Assn, of Wyo.; Wallace M. Bradley, exec,

director. Committee for Competitive TV
;
George R. Town,

TV Allocations Study Organization; Pat Beacom, off-air

WJPB-TV, Fairmont, W. Va. (Ch. 35).
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Time-for-Film Barters: How the accumulations of

TV spots built up under barter arrangements
with stations are now being capitalized, was
brought into the open this week when (1) “Matty"
Fox’s C&C Television Corp. revealed further plans

to utilize its spot backlog in the promotion of

newly acquired Hazel Bishop Inc. ; (2) Guild Films
Inc. revealed the existence of some $7,000,000 of

previously unreported assets in the form of TV
spots; (3) FCC members evinced keen interest in

this phase of station operation, evoking bitter at-

tacks on the practice from station representatives

participating in hearings on network study report

(pp. 4-7).

Fox-controlled C&C Television Corp., in plans to

acquire cosmetics maker Hazel Bishop Inc. (Vol. 14:20),

revealed it Would use $7-8,000,000 of its hidden spot time

assets to promote its new subsidiary, these spots having

piled up at stations in payment for its RKO and other

films. He started the practice in 1954 when many stations

really were hungry, accumulated some $18,000,000 worth of

spot time under 3-7 year contracts, which he sold to agen-

cies and/or advertisers. By 1956, C&C is reputed to have

sold International Latex Corp. (Playtex girdles, etc.) $20,-

000,000 worth of time.

Banks are understood to have loaned money on this

time backlog, and it’s being used to help finance the Hazel

Bishop acquisition. This week, too. New York Times’

John S. Thompkins revealed that Guild Films Inc., from

which Reuben R. Kaufman has just retired as chaii-man,

succeeded by John J. Cole, formerly associated with

“Matty” Fox, is capitalizing its $6.5-7,000,000 time-for-

film assets which were said to exceed the total assets

stated in its last annual report. Presumably, it’s about

to disclose sale of its accumulation of station spots to some

new sponsor or sponsors.

Heretofore, the film people have kept their “spot hold-

ings” a deep-dyed secret, and few stations would let it be

known that they went into barter deals—many of them

“from hunger because of the high cost of films, the lack

Hollywood VS. TV: Congressional help for harassed

movie industry—“even a subsidy if necessary” to protect

it from further TV inroads—was called for by 20th

Century-Fox pres. Spyros P. Skouras at annual stock-

holders’ meeting in N. Y. this week. He said Hollywood’s

sales of feature films for TV showings is “to be greatly

regretted,” no more post-1948 movies should be released,

exhibitors must “organize & meet squarely” competition

from home screens. But he added “Twentieth will not be

a martyr” if other moviemakers continue to tu^n over late

products to TV.
Nevertheless, 20th Century-Fox income from 7-year

$16,940,000 deal last year with NTA for release of 237

oldies to TV (Vol. 13:21) presumably sustained company’s

consolidated earnings at $2,147,711 (84<i per share) in

first 1958 quarter vs. $2,171,680 (82^) year earlier. Gross

income for period was $32,510,164 vs. $32,863,275. Skouras

predicted earnings for 6 months would reach about $5,000,-

000 ($2.20) vs. $4,070,000 ($1.54) in first 1957 half. He
also disclosed company bought up 52,800 of its own shares

in first quarter and 284,300 more in April for $7,805,480

—

including 191,000 shares from Howard Hughes.

Details of plan whereby United Artists affiliate Gotham

TV Film Corp. would take 80% control of Associated Art-

of ready cash and lately, the recession.” Feature films

admittedly are among the most popular fare in TV cur-
rently. NTA took a crack at barter for awhile, dropped
it as unsatisfactoi-y; nearly all other syndicators claim they
want no part of “due bill” business.

• * *

FCC Comrs. Ford and Lee seized the occasion of
reps’ appearances on witness stand this week to probe
into the matter, implying by their questions the suspicion
that stations might be relinquishing their rules-required
control over programming by the practice of letting film

people re-sell spots on run-of-schedule basis.

Reps made it clear they regard barter as “competi-
tion,” for they get no commission from such business.
Avery-KnodeTs Lew Avery was vehement in calling barter
“inimical” to the broadcasting business. “It’s dangerous
and reprehensible,” said he. “In the American system,
bartering has no place. If a station doesn’t have the
money for film, it might as well quit.”

“The effect on reps is discouraging and injurious,”

said Katz Agency pres. Eugene Katz. “Bartering under-
sells the station’s own staff and representatives. It starts

a degeneration of the business. The licensee has less con-
trol over commercials. He gets less dollar income from
his programs.”

Brokerage of time—acquisitions for re-sale—has long
been frowned upon by the authorities, though from early
radio days until TV it’s known that some of the best

stations have acceded to it. According to Mr. Fox, as
quoted in the Times, bartering for film isn’t brokerage in

the usual sense because 20-sec. & 60-sec. spots do not
constitute programs but are commercials within programs.

Fox said TV stations are more liberal in trading time
spots than they would be with cash because they can com-
mit a large volume of unsold future commercial time,

some of which wouldn’t be sold anyhow, and because sta-

tions aren’t asked for prime spots at peak evening hours.

Last week, C&C Television and Guild Films, both over-

the-counter, and Hazel Bishop Inc., traded on American
Stock Exchange, enjoyed active trading which continued
through this week.

ists Productions (which owns $12,000,000 block of pre-

1948 features—mostly Wanier Bros.—for TV use) were
reported at AAP’s annual meeting in Wilmington. AAP
shareholders will be offered $12 per share by Gotham wthin
2 weeks after settlement of pending suit by NTA, which
charges ex-AAP pres. Louis Chesler and associates backed
out of deal to sell 820,000 AAP shares to NTA for $9.40

per share.

In other movie-TV developments this week: (1) Thea-
tre OAvners of America pres. Ernest Stellings, who thought
up scheme to meet TV competition by buying up post-1948

films through exhibitors’ trust fund (Vol. 14:13), re-

vealed for first time how much money he thinks would be

needed initially—$10,000,000. (2) Four Star Films Inc.

(Dick Powell, Charles Boyer, David Niven) took over

20th Centui-y-Fox Western Ave. studios in Hollj^ood to

produce 312 TV films (30-min. episodes in 6 series) for

1958-59 season for $28,000,000. Four Star will employ 500

actors & technicians fulltime for projects.

Songwriters Protective Assn. (Burton Lane, pres.),

comprising mainly writers of show music and pop songs,

has changed name to American Guild of Authors & Com-
posei's, plans to expand to embrace all creators in music

field.



‘Station Reserved Time’—Proposal of the Reps
FCC Regulation Suggested to Set Aside Non-Network Periods Adjacent to Option Time

Statement b^’ Eugene Katz, pres., The Katz Agency Inc., on behalf of Station Representatives Assn, before FCC, May 21.

(See also Industry Finale in Network Case—Reps’ Pitch on p. 4 and Reps vs. The Networks on p. 5)

The barrow report explains in some detail how
option time may disadvantage smaller business entities

and deprive TV audiences of the benefits of additional

program sources which are discouraged by network option

time privileges.

In our work for the stations we represent, we have

seen option time deter competitive programming in two

important ways: First, by displacing or evicting programs

from the times assigned to them. Second, by denying use

of maximum audience periods to non-network program-

ming whether or not these periods are occupied by network

programs. The option time clause, it is true, enables net-

works on short notice to clear time in many markets for

network programs. This is the affirmative use of network

option time. But it also has a negative use. It is a Sword
of Damocles dangling over option hours—which, of course,

are also the maximum audience hours—and it effectively

prevents their use by other than network advertisers and

other than network programs. Anyone who ventures into

these hours does so at the risk of being abruptly removed

whenever the network is able to sell a progriam.

Licensees in most cases are hesitant to make program

investments in option periods because of the possibility or

probability of network pre-emption of this time. Non-net-

work program sources are likewise reluctant to invest in

programming these periods. The result is that local, re-

gional and national non-network advertisers cannot enjoy

the advantages of these periods even when they are not

being used by network advertisers.

From the Network Viewpoint

A network sales brochure explains this process, from
the network viewpoint, in the most unmistakable terms.

It says: “Securing good time periods is the biggest diffi-

culty facing the sponsors of any film cleared on a spot

basis. All stations with network affiliations must clear time

for the networks between 7:30 p.m. and 10:30 p.m. This

forces the buyer of spot time, in most cases, to purchase

off-beat fringe time—time periods with a much smaller

potential audience. These clearance problems are only

magnified in the case of a new property [program], since

the best non-network time periods are sold out. Further-

more, a good time secured on a network affiliate is often

subject to cancellation, for the local affiliate usually must
accept a network order, cancelling the spot order on four

weeks notice.”

This network sales argument is correct: non-network
advertisers, in most cases, must accept off-beat, fringe

time.

Theory vs. Practical Aspects

This is the problem. What should be done about it?

The Barrow Report recommends that the difficulty should

be resolved by eliminating option time entirely, leaving

the scheduling of all TV programs open to free competi-

tion. From a theoretical point of view this appears to be a
solution. It would let the forces of free competition control

the placement of programs and would reduce rather than
increase government regulation of our industry.

However, we find that theory in this case runs counter

to substantial practical considerations. The networks and
their affiliates are unanimously of the opinion that effective

network operation is impossible without option time. They
maintain that without the affirmative feature of option

time—the ability to clear time on short notice in the major
markets of the country—it will be impossible to have effec-

tive networks. We agree that networks need option time.

We are as interested in healthy network operations as are

our clients, for much of the value of the station time we
sell is created by the strength of network programming.
We therefore oppose the elimination of option time.

But that does not resolve the problem of local and
non-network advertisers. Dr. Stanton [CBS president]

testifying for CBS admitted that option time “is a shield

against natural economic forces which would otherwise

threaten the destruction of networking.” If, as Dr. Stanton

states, option time is necessary to protect networking from
the operation of natural economic forces, then those who
urge its retention are prepared to accept government regu-

lation to protect it. By the same reasoning, it seems to us,

they must be prepared to accept additional regulation to

redress the imbalance created by interference with “nat-

ural economic forces.”

The “Station Reserved Time” Plan

As we see it, a solution must be found which retains

the affirmative features of option time but removes the

negative feature — the “Sword of Damocles” aspect to

which we have already referred. We believe that the prob-
lem can be solved by a rule which provides as follows:

(1) Continue the present rule dividing the broadcast
day into 4 segments and permitting option time within
each segment for 3 specified hours.

(2) Provide specifically in the rule that a station shall

be free to enter into an affiliation contract with a network
providing for option time or that it may elect to exclude
option time from its contract. If its affiliation contract

does not provide for option time, the following portions of

this proposed rule shall not apply.

(3) For those affiliates who decide to give the network
an option on a portion of their time, the affiliation contract

shall reserve certain specified times as “Station Reserved
Time.” Such “Station Reserved Time” may not be utilized

by any network organization for a commercial program.
(Sustaining programs are acceptable.)

(4) “Station Reserved Time” in markets having three

or more stations of comparable facilities shall be as fol-

lows:

(a) When network option time comprises a period of 3 consecu-
tive hours, “Station Reserved Time” shall be one hour. When
network option time comprises a period of more than 2 and less

than 3 consecutive hours, “Station Reserved Time” shall be 45
minutes. When network option time comprises a period of 2 con-
secutive hours or less, “Station Reserved Time” shall be 30 minutes.
“Station Reserved Time” shall follow immediately after option time.

However, if the option hours are so scheduled that “Station Re-
served Time” following the option hour bloc falls into another one
of the time segments, an equivalent amount of “Station Reserved
Time” shall precede the option hours bloc in question. You will

9
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recall that the Chain Broadcasting Regulations divide the day into

4 day-parts: 8 a.m. to 1 p.m., 1 to 6 p.m., 6 to 11 p.m. and

11 p.m. to 8 a.m.

(b) To illustrate: if a network has option time from 10 a.m. to

1 p.m., 2 p.m. to 5 p.m. and 7:30 p.m. to 10:30 p.m., “Station

Reserved Time” will be 9 a.m. to 10 a.m., 5 p.m. to 6 p.m., 7 p.m.

to 7:30 p.m. and 10:30 p.m. to 11 p.m. The periods 8 to 9 a.m.,

1 to 2 p.m. and 6 to 7 p.m., although not subject to option, can

be utilized by the network if the station so desires—just as at

present, (You observe that there is a difference between station

time and “Station Reserved Time.” Station time can be disposed of

by the station to any advertiser. “Station Reserved Time” is reserved

for non-option time users.)

(c) The requirements of “Station Reserved Time” shall apply to

only 6 days of the week.

(d) The requirements of “Station Reserved Time” shall not pre-

vent the completion of a broadcast of a special event, or special

sports spectacle, etc., which might run into such “Station Reserved

Time.”

(5) In markets having only two comparable facilities,

the one-hour period of “Station Reserved Time” shall be

45 minutes, the 45-minute period shall be 30 minutes, and

the 30-minute period shall be 15 minutes.

(6) In markets having only one facility there shall be

no requirement for “Station Reserved Time.”

Barrow Report’s “Damaging Restrictions”

Before proposing this plan for “Station Reserved

Time” we have done our best to study other suggestions

which have been made to redress the inequities produced

by option time. Several of these are reproduced in the

Barrow Report. They include the Report’s recommenda-

tion that option time be completely eliminated, the reduc-

tion of option time, the limitation of network use of time

to option hours—and several others which it is unnecessary

to attempt to summarize here. All of them seem to us to

impose damaging restrictions on network operations.

We believe our suggestion for “Station Reserved

Time” avoids these excessive prohibitions. We believe it

preserves the affirmative advantages of option time. The

“Station Reserved Time” plan not only ensures as much

network option time as at present, but it also makes sub-

stantially as much time available to networks over and

above option time as they have been able to use in their

most prosperous period. And it has the advantage of

removing the threat of network preemption from a sig-

nificant number of time periods where non-network and

local elements will be free to develop programs secure in

the knowledge that their investment will not be wiped out

by the enforcement of a network option.

In testifying before this hearing, the networks argued

that the elimination of option time would erode network

clearances; that even if all affiliates turned down the

same number of network programs their rejections would

be checker-boarded over the entire week’s schedule and

network operation would be effectively blocked in all time

periods. The “Station Reserved Time” plan meets these

network objections by permitting networks to option the

same time from ALL affiliates.

Adverse Factors in Periods of Recession

We perceive in the network presentation before this

hearing the tacit argument that nothing need be done about

option time because the present softness in network tele-

vision has left plenty of time available and because there

are many time periods which are not now being utilized

by network commercial programs. Yet it is in periods of

recession that the “Sword of Damocles” aspect of option

time produces the most adverse results. For in these cir-

cumstances the networks may be unable to supply the num-

ber of commercial programs which the stations normally

expect while option time provisions prevent other organi-

zations from stepping into the breach. For no organization

can afford to make heavy investments in programming
time periods when its occupancy of the time can be cut

off by exercise of a network option on short notice.

It seems appropriate in this connection to remind the

Commission that the very option time rules which the net-

works are now so energetically defending against the

recommendations of the Barrow Report were originally

opposed by CBS and NBC with even greater force. The
then president of CBS said, in 1941, about the present

option time rule: “The prohibition of exclusive option time

will make the clearing of time for the arrangement of a

national network program an almost impossible task.”

Further, he stated at that time: “The combined effect

of the Rules . . . would be to destroy the present structure

of broadcasting.” And, “networks are today (1941) the

greatest and most expeditious means of mass dissemination

of news, information and public discussion. They are

peculiarly a vital factor of national defense in the present

emergency. The inevitable uncertainty, chaos and con-

fusion, which the Rules will cause, is contrary to the public

interest.”

These predictions also proved to be unfounded.

The then president of NBC viewed the present Chain
Broadcasting Regulations with no less alarm. He stated:

“Elimination of option time on a firm basis will cause

irreparable injury to NBC and its affiliated stations by
making it financially and physically impossible to handle

a sufficient volume of business to support the existing

programs of the network organization.” “The inevitable

consequence will be the destruction of nationwide network
broadcasting.”

Networks Flourish Under Chain Rules

CBS and NBC have, of course, survived the mild re-

straints imposed upon them by the bitterly opposed Chain

Broadcasting Regulations, and the American public has

not been deprived of its peculiarly vital network communi-
cations system. The networks have managed to produce

more and more income and render more and more public

service. Yet their insistence today upon the sanctity of

the present option time rules is cast in almost the same
language as was their opposition to them in 1941. In 1941

they stated that every recommendation in the Chain Broad-

casting Report was inimical to healthy network operation.

Today they support every regulation initiated by that

Report.

We believe our “Station Reserved Time” proposal de-

serves serious consideration from the Commission, from
affiliates AND from the networks. We think it perpetu-

ates all of the advantages which networks and affiliates now
derive from option time. In addition it gives affiliates a

chance to build program sequences of their ovm which will

be immune to dislocation and disturbance. And it accom-

plishes these objectives without sacrificing programming
flexibility.

In spite of the amount of effort we have spent on it,

our proposal can undoubtedly be improved by constructive

criticism and suggestions from affiliates, networks and the

Commission. We urge the Commission to expose our “Sta-

tion Reserved Time” formifla to other elements in the in-

dustry for improvement and refinement. We believe it will

meet the test of this exposure. When it has done so, we
hope the Commission will adopt it as a Rule to correct the

defects of the present Regulation.
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Personal Notes: Don McGannon, pres, of Westinghouse

stations, with program v.p. Richard Pack and national

program mgr. Wm. Caland, flew to Brussels this week to

be present for series of concerts by Benny Goodman’s

band which Westinghouse is sponsoring at Brussels Fair;

McGannon goes to Rome May 28, returns to New York
June 1 . . . J. B. Fuqua, pres. & gen. mgr. of WJBF, Au-
gusta, wins second term in Ga. House of Representatives

. . . Ted Fetter promoted to v.p. & program director of

ABC-TV; Charles Ayres named eastern sales mgr. . . .

Wm. Exline, ex-Peters, Griffin, Woodward, named sales

mgr. of KIRO-TV, Seattle . . . Richard Golden promoted

to sales presentations director of CBS-TV network . . .

Richard P. Kepler, ex-WISC-TV, Madison, Wis., named
station mgr. of WJMR-TV, New Orleans . . . Louis J.

Berkman, pres, of Parkersburg Steel Co. and v.p. & a

major stockholder in Friendly Group (including WSTV-
TV, Steubenville, 0.; KODE-TV, Joplin, Mo.; WBOY-
TV, Clarksburg, W. Va.) has acquired control of United

Printers & Publishers Inc., greeting card manufacturers,

which is acquiring 3 Canadian firms in that field—Rust

Craft Ltd., Friendship House Ltd., Volland Ltd. . . . John

I. Hyatt has resigned as commercial mgr. of KTVI, St.

Louis . . . Tony Kraemer, ex-WRCA-TV, N. Y., named
sales development director of Crosley stations, succeeding

Anne Hetfield, resigpied . . . Jack Levy, Washington corre-

spondent of Variety, is ill at family home in N. Y.; his

place is temporarily being occupied by Mrs. Florence Lowe,

wife of recently resigned correspondent Herman Lowe,

now director of development, Albert Einstein Memorial
Hospital, Philadelphia . . . Lester Krugman, ex-Emerson
Radio, named exec, director of adv. for NTA, succeeding

Kermit Kahn who assumes exec, supervision over other

NTA operations; Lynne Krauthamer promoted to director

of film operations . . . Herbert B. Pearson named eastern

div. mgr. of Guild Films . . . Phil Cooper named western

sales exec, of Atlantic Television Corp., Hollywood . . .

Wm. P. Gallagher promoted to sales director of Columbia
Records, succeeding Hal B. Cook, recently named v.p. &
sales director of Warner Bros. Records . . . Howard L.

Kany, mgr. of CBS Newsfilms, elected pres. N. Y. chapter

of Sigma Delta Chi.

Hubbell Robinson Jr., CBS exec. v.p.-programs, says

there’s nothing to trade rumors he’s going to join General
Motors as asst, to its pres. Harlow Curtice in charge of

all TV-radio activities. Job is one for which unsubstan-
tiated rumor had also previously bracketed ex-NBC pres.

Pat Weaver.

Robert E. Button, director of Voice of America, one-

time with NBC-TV, named public affairs adviser to Am-
bassador W. Randolph Burgess, permanent U. S. repi’e-

sentative on North Atlantic Council with headquarters in

Paris. He’s succeeded by Henry Loomis, ex-White House
aide.

ADVERTISING AGENCIES: Edward M. Stem, Eugene C.

Pomerance, Homer Heck named v.p.’s of Foote, Cone &
Belding . . . E. L. Hill & C. L. MacNelly Jr. promoted to

senior v.p.’s of Ted Bates . . . Mrs. Frances B. Shaw pro-

moted to a v.p. of C. J. LaRoche . . . West P. Woodbridge,

ex-Robert Otto & Co., named a v.p. of Dowd, Redfield &
Johnstone . . . Robert L. Dellinger promoted to v.p. of

Grant Adv., Dallas . . . Bruce L. Altman & Merv Oakner
named v.p.’s of Anderson-McConnell, Los Angeles . . .

Lee Nestor promoted to a v.p. of W. S. Walker adv., Pitts-

burgh . . . Richard Kerr, ex-Lawrence Fertig, named v.p.

of J. M. Hickerson . . . Wm. P. Jackson, TV-radio super-

visor for N. W. Ayer, N. Y., takes European sabbatical to

tour, write novel . . . Lucille Nason, of Compton Adv.,

elected pres. N. Y. chapter, American Women in Radio &
TV.

Merl L. Galusha, mgr. of GE’s WRGB (Ch. 6) and
Robert F. Reid, mgr. of its WGY, both Schenectady, pro-

moted to mgr. of programming & technical operations and
of marketing, respectively, for GE’s combined TV-AM-FM-
shortwave operations under gen. mgr. J. Milton Lang;
Frank A. Pasley continues as mgr. of accounting, Caleb

Paine as director of public service, Willard Purcell as

director of advanced technical planning for all stations.

Comedian Danny Thomas is disclosed as purchaser,

for $150,000, of radio KGEE, Bakersfield, Cal. (1230 kc,

250-U), sold by C. Dexter Haymond who continues as gen.

mgr. Thomas will own 90% through his Marterto Produc-

tions, and his business mgr. Eli Parker 10%. They have
no other radio-TV station holdings. [For other AM sales,

see weekly AM-FM Addenda C/.]

Merger of INS into United Press, due to be announced
at week’s end, will affect about 400 editorial workers in

Hearst-owned newspaper press association, in addition to

those employed by INS services to TV-radio (Robert H.
Reid, sales mgr.) and International News Photos (Edwin
C. Stein, managing editor).

John S. Cross was sworn in as FCC commissioner May
23 in brief ceremony at Commission, Chairman Doerfer
administering oath. Comr. Bartley, recently confirmed for
his second tei-m, will take oath near end of term which
expires June 30.

Regional rep Bulmer & Johnson Inc., Minneapolis, is

closing doors at end of month, with new Wayne-Evans &
Assoc., headed by Bud Sitt and Pat Clements, being organ-
ized to service most Bulmer & Johnson clients.

Reub Kaufman, recently resigned Guild Films chair-

man, has opened own TV film packaging, financing, dis-

tribution service under own name at 15 E. 48th St., N. Y.
(phone Murray Hill 8-2636).

Compton Adv. merges with Carvel, Nelson & Powell
Adv., Portland, Ore., latter to continue with own name,
servicing local clients.

Weed rep firm opens Dallas office at 1309 Main St.,

Homer H. Odom, mgr. (Riverside 1-1871).

Obituary

Elmer Davis, 68, old-school newsman and pioneer CBS
& ABC radio commentator, wartime director of the Office

of War Information, died in Washington May 18. Widely
eulogized by TV-radio newscasters and editorially by
major newspapers, Elmer Davis’ contribution to his pro-
fession was well summed up by Washington Post columnist
Lawrence Laurent: “A generation of radio reporters, most
of whom now work without regard to a sponsor’s politics

or legislative desires, have a debt to this man.”
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New and Upcoming Stations: Longest lapse yet be-

tween starts of new stations is currently under way, last

one having been educational KNME-TV, Albuquerque
(Ch. 5) on May 1 (Vol. 14:18) and next one not due until

mid-June in Montana (see below). On-air total remains

536 (92 uhf). Also due in June is previously reported

(Vol. 14:12) educational WJCT, Jacksonville (Ch. 7), now
taking proof-of-performance measurements and due on air

soon as possible.

Also taking proof-of-performance measurements is

newly-powered KSTF, Scottsbluff, Neb. (Ch. 10), nearly

3 years old and now a full-fledged station on its own—no
longer satellite of parent KFBC-TV, Cheyenne—with
238-kw ERP and new 675-ft. tower. It still gets network
service off air from KFBC-TV, about 100 mi. distant, but
does its own local public service, news, sports, film, some
spots—and is sold nationally only in combination with

KFBC-TV. .

Canada, with 51 outlets on air, reports summer debuts

planned for 4 more outlets—repeater CFCL-TV-2, Elk
Lake, Ont. (Ch. 2) [see below]; CKBL-TV, Matane, Que.

(Ch. 9) ;
CHAB-TV, Moose Jaw, Sask. (Ch. 4) ; CKOS,

Yorkton, Sask. (Ch. 3).

* * * *

In our continuing survey of upcoming stations, these

are latest reports from principals:

KRTV, Great Falls, Mont. (Ch. 3) has ordered Gates

transmitter, plans June 15 start, but hasn’t signed with

network, writes co-owner Robert R. Laird, whose father

Francis Laird owns other 50%. It will be second outlet

in town where sale of KFBB-TV (Ch. 5) fell through be-

cause of fear of CATV (Vol. 14:19). Make of 100-ft.

tower was not reported. Dan Snyder, ex-radio KUDI,
Great Falls, is gen. mgr. Rates not set; rep will be Forjoe.

KCMT, Alexandria, Minn. (Ch. 7) has 2-kw RCA
transmitter on hand, plans Sept. 1 start with NBC-TV &
ABC-TV programs, writes gen. mgr. Glenn Flint. Con-

Canadian channel changes announced, following agree-

ment with U. S. : Oliver, B.C., add Ch. 8 ;
Edmunston, N.B.,

change Ch. 13-minus to Ch. 13; Cornwall, Ont., add Ch.

8-plus; Pembroke, Ont., change Ch. 13-minus to Ch. 13;

La Sarre, Que., change Ch. 13 to Ch. 13-plus; Three Rivers,

Que., change Ch. 13 to Ch. 13-minus. Cornwall allocation

is with condition that transmitter must be at least 170 mi.

from U. S. stations, power no more than 50 kw, antenna
no more than 500 ft. (or equivalent) over a sector cov-

ering noi'thern & southern limits of Lake Champlain.

Sun-Ray Drug Co.’s brothers William & Harry Sylk

this week applied, as Dade Bcstg. Co., to acquire the

Miami Herald-Miami Netvs-Niles Trammel controlled radio

WCKR, Miami (5-kw, 610-kc) with WCKR-FM' (97.3 me)
for $800,000 cash. Deal is personal venture, though Sun-

Ray also owns radio WPEN, Philadelphia. Seller Biscayne

TV Corp. will retain WCKT (Ch. 7), WCKR gen. mgr.

Owen Uridge either going over to TV or continuing with

the AM. [For other radio station sales & transfers, see

AM-FM Addenda I/.]

Translator starts: K75AH, Indio, Cal. began April 24

repeating KRCA, Los Angeles; K72AP, K76AK & K80AM,
Window Rock, Ariz. plan June 1 start carrsdng KOB-TV,
KOAT-TV & KGGM-TV, Albuquerque; K70BA, Lewiston,

Ida. began May 20 repeating KREM-TV, Spokane.

Educational TV & Radio Center, Ann Arbor, Mich.,

Ford Foundation-financed, may be moved to new Rocke-

feller-projected Lincoln Center for Performing Arts, N. Y.

struction of 1000-ft. Stainless guyed tower has begun and
RCA traveling wave antenna is scheduled for installation

as soon as it arrives in early Aug. Owners include E. C.

Reineke, Thomas K. Barnes & Julius Hetland, of WDAY-
TV, Fargo, N. D. (Ch. 6), who control 41% of stock.

Kenneth L. Olson, from WDAY-TV, has been named chief
engineer. Base hour will be $200. Rep not chosen.

KCIX-TV, Nampa, Ida. (Ch. 6) has ordered 5-kw
RCA transmitter for June 15 delivery and plans July 15
programming, reports owner Roger L. Hagadone, former
owner of radio KYME, Boise. Blaw-Knox 310-ft tower
and building are ready at site 3.5-mi. S of Meridian, Ida.

RCA 2-bay antenna, due there June 15, is scheduled for
installation June 25. Rates are not set yet. Rep will be
McGavren-Quinn.

KXAB-TV, Aberdeen, S. D. (Ch. 9), planned as
affiliate of parent KXJB-TV, Valley City-Fargo, N. D.
(Ch. 4), has changed target to Sept. 1, reports pres.-gen.

mgr. John W. Boler. Standard Electronics 10-kw trans-

mitter is due July 15, when studio-transmitter building is

due for completion. Construction of 400-ft. Stainless tower
hasn’t begun, but 6-bay RCA antenna is scheduled for in-

stallation Aug. 1. Henry Benchler, from KCJB-TV, Minot,

will be resident mgr. Base hour will be $150. Rep will be
Weed.

* * V *

CFCL-TV-2, Elk Lake, Ont. (Ch. 2), planned as second

unmanned automatic repeater by parent CFCL-TV, Tim-
mins, Ont. (Ch. 6), has 1.5-kw GE transmitter due June

14, plans first test programs June 20, writes owner J.

Conrad Lavigne. Satellite CFCL-TV-1, Kapuskasing, OnL
(Ch. 3) began last Dec. Construction of 400-ft. Wind
Turbine tower begins June 5 and Sinclair antenna is due
to arrive June 15. Foundation for transmitter house has
been completed. CFCL-TV plans to raise base hour from
$180 to $200 when CFCL-TV-2 gets on the air. Reps are

Paul Mulvihill & John N. Hunt.

Community antenna operator Bill Daniels, who owns
system in Miles City, Mont, among others, this week went
all-out in attack on Mont, telecaster Ed Craney in letter

to Mont. Congressional delegation. If KGEZ-TV, Kali-

spell (Ch. 9) went dark, he said, it was because of poor
business judgment—because 2000 CATV customers in town
could scarcely mean difference between profit and loss.

As for Craney, most active in fighting CATV systems:

“You might be interested in knowing that Mr. Craney
himself has been interested enough in CATV that he per-

sonally invested money to investigate the possibilities of

participating in the CATV business himself, but since he

is not an investor, he does not like it. He wants a monop-
oly which the community antenna operators would like

too, but in no case have we ever appealed to you or to

any member of the FCC in order to obtain a monopoly.”

Videotape got powerful public demonstration last week
when, a few minutes after the live telecast of the Preak-

ness at Pimlico, CBS-TV put the tape recording on the

same network with same analyst Brj-an Field doing a
second ( and, some said even better) analysis of the big race

during the videotape version. Wrote N. Y. Times' Val
Adams: “The speed of Ampex might be of benefit to

comedians who don’t get laughs first time they tell a joke.”

Storm-damaged WEAT-TV, W. Palm Beach (Ch. 12),

resumed operation with regular facilities May 20, having

used auxiliary tower since April 26, when it returned to

air after going dark April 22.
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FCC Bats 1-2 in Court: Court of Appeals took FCC to

task in 2 decisions this week, upheld it in another. In most

litigated TV case on record, court for third time sent back

to Commission the site change granted WSPA-TV, Spartan-

burg, S. C. (Ch. 7). Last time court sent it back, it told

Commission that: (1) Site change resulted in “a curtail-

ment of service to the Spartanburg area which, unless

outweighed by other factors, is not in the public interest”

;

(2) WSPA-TV had made misrepresentations to FCC which

were “calculated, deliberate and not insignificant.”

Commission examined matter again, then on July 18,

1957 affirmed its previous decision by concluding that site

move assured WSPA-TV of CBS-TV affiliation, thus as-

sured station would actually be built, outweighing question

of curtailing service to Spartanburg. Secondly, FCC said,

the misrepresentation was not “willful deception.”

Decision by Judges Edgerton & Bazelon (Fahy dissent-

ing), reflected real irritation with FCC. Wrote Bazelon:

“Perhaps the record would support a finding that no

network affiliation would be available [to WSPA-TV] at

the original site. It may be, also, that a finding could be

made that other network services would have less value

to the community than CBS because they would be more

duplicative of existing services. But these are matters

for findings by the Commission and the Commission has

made no such findings ... To say that a ‘calculated, delib-

erate’ misrepresentation is not ‘willful’ is a contradiction

in terms. The Commission’s determination that [WSPA-
TV] was not guilty of willful misrepresentation is, there-

fore, not a valid finding supporting the conclusion of

reliability.”

Dissenter Fahy stated: “I do not think we should

consider the Commission’s decision on remand as intended

to evade our decision but as a good faith conclusion that

the misrepresentation was not such wrongful conduct as

to disqualify [WSPA-TV].”
Second decision covered experimental grant of Ch. 12

to WJMR-TV, New Orleans, now duplicating on both Ch.

20 & Ch. 12. Based on arguments of co-channel WJTV,
Jackson, Miss. (Ch. 12), Judges Edgerton & Bazelon (Dana-

her dissenting) stated that FCC should have held a hearing

on the experimental application. WJTV claimed that its

own license was illegally modified when WJMR-TV was
permitted to operate 162 mi. from WJTV site instead of

the 190 mi. required by rules, and it said WJMR-TV is

really operating commercially on Ch. 12, really doesn’t

have true experimental. Court majority agreed: “In view

of [WJTV’s] allegations tending to show that [WJMR-TV]

Now—TV-Labor Peace? NABET strike trouble at

I

NBC & ABC (Vol. 14:19) was averted this week by new
fj 3-year agreement covering 2000 engineers & technicians,

unresolved contract issues involving about 100 editors &
(' publicists to be submitted to arbitration. Terms of NABET
f settlement generally followed provisions won by IBEW in

f 11-day strike against CBS (Vol. 14:16). On other labor

J

fronts: (1) Writers Guild of America rank-&-file ratified

new contract offers by CBS, NBC & ABC, senior con-

l tinuity writers on 3 networks getting raise to $183 weekly
' from $171. (2) AFTRA planned appeal to NLRB for

national referendum among all TV actors to resolve juris-

dictional TV tape dispute with Screen Actors Guild. (3)

NAB labor relations mgr. Charles H. Tower urged Senate

Labor sul>committee to recommend Taft-Hartley Act

I amendments closing loopholes in provisions on secondary

jj

boycotts and coercive picketing, said advertisers on struck

I TV-radio stations need piotection from union pressures.

was not proposing a bona fide experiment, we find the

Commission erred in granting the application without
hearing.”

Judge Danaher disagreed, said experiment could help

resolve “the whole intermixture conflict,” saw no reason
for substituting court’s judgment for Commission’s on a
decision “reconcilable with the directions of the statute.”

Third decision was a quickie. Grantee WOCN, At-
lantic City (Ch. 52) had challenged FCC’s denial of his

petition to move WRCV-TV’s Ch. 3 from Philadelphia.

Judges Miller, Bazelon & Danaher merely said: “We hold

the Commission acted within its discretion.”

* * * *

Another now-infrequent vhf decision is at hand—^for

Ch. 10, Onondaga, Mich. - Commission instructed staff to

draft final decision favoring share-time applications of

TV Corp. of Mich, (part owned by radio WILS, Lansing)
and State Board of Agriculture, latter to surrender uhf
WKAR-TV, E. Lansing (Ch. 60). Due to lose: Triad TV,
headed by C. Wayne Wright, mgi-. of radio WALM, Albion-

Marshall, Mich.; WIBM, Jackson; WKHM, Jackson.

Site change of KBET-TV, Sacramento (Ch. 10), which
has been to court and back, received initial decision in

station’s favor this week. Turning aside arguments of

McClatchy Bcstg. Co., examiner Herbert Sharfman ruled

that KBET-TV’s application to change from Pine Hill to

Logtown was made in good faith
; that it didn’t deliberately

misrepresent its coverage; that new site should provide
more reliable service.

Texas Tech grant for Ch. 5, Lubbock, was made effec-

tive immediately, and the following translator CPs were
authorized: Ch. 72, Peach Springs, Ariz.; Ch. 75, Seaside,

Ore.; Ch. 70, 74 & 80 for Fillmore, Meadow & Kanosh,
Utah; Ch. 72, 77 & 83 for Delta & Oak City, Utah.

WCNY-TV, Carthage, N. Y. was granted waiver of

rules to permit identification as Watertown as well as
Carthage.

Allocations petitions: (1) By WFBL, Syracuse, to

add Ch. 9 & 11, delete Ch. 8, WHEN-TV to shift from Ch.

8 to 9. (2) By Community TV Corp., to have Ch. 12
assigned to Pembina, N. D. instead of Hallock, Minn.-Pem-
bina, N. D.

In FCC’s action last week (Vol. 14:20), setting sale

of WMBV-TV, Marinette, Wis. (Ch. 11) with radio
WMAM for hearing on protest, it should be noted that Com-
mission declined to stay effectiveness of sale approval

—

therefore stations are being operated by purchasers (Mur-
phy-Bridges interests).

Relief for TV & radio stations from overtime provi-

sions of Fair Labor Standards Act is provided for in bill

(HR-12095) introduced by Rep. Abernethy (D-Miss.). It

provides for exemption of stations from overtime provi-

sions of Act for employes of stations outside standard
metropolitan areas. NAB employer-employe relations mgr.
Charles H. Tower says bill would put broadcasters “on an
equal basis with those who are part of the small market
broadcaster’s economic environment,” including small mar-
ket newspapers.

Tax financing of translators is constitutional in Utah,
district court Judge Joseph Nelson ruled in Pocatello this

week. Community antenna operators who brought suit

against such financing indicate they’ll appeal to state

supreme court.

“Shopping lists” of TV-radio-film programs available

for exchange for Soviet programs are solicited by State

Dept, from interested American companies.
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Too Much Program 'Sameness': Rep. Oren Harris

(D-Ark.), chairman of House Commerce Commit-
tee and its much-publicized “oversight” subcom-
mittee investigating FCC, this week got into an
unusual subject for a Congressman—program-
ming. His angle was unusual, too, in address be-

fore Conn. Bcstrs. Assn, in New Britain May 23.

First he made it clear, elaborately. Congress

has no control over programming : “Congress can-

not change the heart of broadcasting, and that is

programming, unless Congress decides—and I

hope that day will never come—that the Govt,

should take over broadcasting in whole or in part.”

What he’s concerned about, said Rep. Harris, is

that broadcasters are programming so much the

same—in pursuit of “ratings”—and that public

might simply decide not to watch very much at

all. He used automobile illustration

:

“The year 1958 could very well go down in history

as the year in which many people of this country began

to tire of being offered by most automobile makers the

same long, low, expensive, chrome-trimmed, and ex-

pensive-to-operate car ... I am wondering how long it

may take befoi’e some people discover that, not unlike the

car makers, most broadcasters are offering substantially

the same fare on their stations.

“Of course, you the 'broadcasters firmly believe that

you know exactly what people want. ‘Ratings’ being all

ANA Blasts Triple Spots: Demand for revision of

NAB’s TV Code, and for tighter station-break time sales

agreements between networks & affiliates, came this week

from Assn, of National Advertisers which complained

“important segment of advertisers are victims of the

triple-spotting abuse in TV.” ANA protest said 115 ad-

vertisers answered questionnaire on practice, 32 reported

they suffered from it. Networks responded quickly. CBS-

TV said it doesn’t favor 3 or more spots* in break period,

but “cannot force an affiliated station to reduce number,”

although CBS 0-&-0 stations aren’t allowed more than 2,

in line with NAB Code. NBC-TV said network & affiliates’

board agree triple spotting “is undesirable and have con-

sistently opposed it,” that “all efforts are being made” to

end practice. ABC-TV said it’s “very much aware of the

adverse effects” of multiple spots, and is “confident that

virtually all ABC-TV affiliated stations now are cooperat-

ing toward the elimination of this practice.” NAB hadn’t

seen ANA survey at our press time, withheld comment on

ANA blast.

Rorabaugh Report on spot TV advertising, covering

first quarter and released May 15, is based on reports from

333 stations. Publisher N. C. (Duke) Rorabaugh estimates

350 stations share 95% of spot dollars, says his goal is to

pick up other 17 stations for his 10th anniversary issue,

covering second quarter.

Average TV viewing hit new high in 12 months ending

in March—5 hours, 13 min. daily per TV home, 12 min.

higher than previous year, according to TvB. It reports

that network evening TV audiences were up 7% for first 4

months of 1948, daytime up 14%.

How to fight ad taxes is described in new “Community

Action Plan” manual issued by Advertising Federation of

America, 250 W. 57th St. N. Y., to be distributed on “re-

stricted” basis. Details will be presented at AFA conven-

tion in Dallas June 8-11.

important to you, you may feel that ‘it can’t happen to us.’

I have the impression that the automobile makers, too, had
the very sincere conviction that they knew what people

wanted. Perhaps they did, and it just happened that many
people simply changed their minds . . .

‘tMost broadcasters appear to be aiming at the maxi-

mum number of shows with the highest rating. The re-

sult may be that if many people decide that they want to

see something else and if they are unable to find something

else by turning the knob to another station, they may decide

to turn the knob of their sets to the ‘off’ position, and they

could decide to leave it in that position for prolonged

periods of time.”

Harris also urged more editorializing, but expressed

hope broadcasters “will of course observe the rules of fair-

ness.” He looks for “an important side effect”

:

“In editorializing you will not be able to look at ‘rat-

ings’ in order to decide whether your efforts are successful.

As a matter of fact, I am not so sure whether the popular

approval of an editorial is a good measure of its quality.

In editorializing, you will find that to a large extent you

must shoulder responsibility for your editorials yourself

and you cannot pass that responsibility on to the listeners

or the viewers. Having shouldered this responsibility

youi’self in the case of editorializing, you may rely to a

lesser extent on ‘ratings’ and to a greater extent on your

own proper sense of values. Such increasing self-reliance

will, I hope, give you the courage to offer to different seg-

ments of your listeners and viewers the kind of programs

which they may learn to like.”

Harris Probe—New Phase: House legislative over-

sight subcommittee got going this week—but
slowly & circuitously—on its long-promised “eye-
opener” exposures of FCC scandals in addition to

now-celebrated Miami Ch. 10 example. It moved
into—or toward—20 suspect TV cases listed for

immediate investigation (Vol. 14:20).

Subcommittee headed by Rep. Harris (D-Ark.)
spent most of week listening while Library of

Congress specialist James P. Radigan Jr. and
subcommittee researcher Robert S. McMahon
droned into record previously-released reports—
14 on comparative TV cases, 6 on station sales.

Then House investigators got down to first

case, Hai'i'is assuring reporters “it is going to get

a little more interesting as it goes along.” First

case turned out to be not one of 20 cases specifi-

cally cited on list, but one involving alleged politi-

cal pressures by high Republican leaders in Spring-

field (111.) Ch, 2 case.

As testified by subcommittee investigator Stephen J.

Angland, who submitted staff reports, letters & memoranda,
FCC Comr. Lee switched his vote on award of Springfield

Ch. 2 after GOP House Whip, Rep. Arends (R-Ill.), told

him that applicants who first won CP were “a bunch of

New Dealers.” Other ex-parte influence in behalf of ulti-

mate winner WMAY-TV and against Sangamon Valley

TV Corp., Angland said, came from ex-GOP chairman

Leonard W. Hall, Rep. Simpson (R-Ill.), ex-Ill. State

Auditor Orville E. Hodge, now in prison for embezzling

$1,000,000 of state funds.

FCC awarded Springfield Ch. 2 to WMAY-TV June

29, 1956 (Vol. 12:26), reversing examiner’s decision. But

Commission followed up at once with deintermixture
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rule-making which gave Ch. 2 to St. Louis & KTVI, leaving

- WMAY-TV with still-unactivated Ch. 36. This point was
not brought out at hearing, but subcommittee counsel

Robert Lishman told us that “ramifications” of Springfield

case—to be brought out next week—led into St. Louis,

where Ch. 11 case is among 20 on subcommittee’s list.

:{« 4s %

“We are only now laying the foundation for future

evidence of political infiuence in the FCC,” Lishman said,

promising to prove “beyond a reasonable doubt” that “ex-

parte pressure in this and other cases was more respon-

sible for FCC decisions than announced standards.”

Comr. Lee was en route from Chicago’s EIA convention

and could not be reached directly for comment on Angland’s

charge of vote-switching. But through his office he denied

it. “To the best of my knowledge,” he said, “I never

knew any of the principals involved in the Springfield Ch.

2 case and never met any of them. I was never contacted

on the merits of this case.” Lee’s office also checked FCC
minutes, reported that they prove he consistently favored

WMAY-TV, never changed vote.

Other Republicans named by Angland denied to re-

porters that they exerted political pressures to swing

Ch. 2 away from Sangamon Valley, owned 4% by Mi’s.

Ernest Ives, sister of 1952-1956 Democratic Presidential

nominee Adlai E. Stevenson, and her husband & son.

Arends said he never called anybody “a bunch of New
Dealers,” that he had had lunch with Lee, but was
“neutral” in Ch. 2 case. Simpson said Hodge “asked me
a lot of things” but that he didn’t “recall any Springfield

case,” never interceded with FCC for Hodge or WMAY-TV.
Open invitation to testify was issued later by Lishman

to all named in case. “No one wants to do anything here

not supported by evidence,” subcommittee counsel said. He
added he would “imagine a lot of them would want to”

appear before subcommittee.

4:

Week of May 26: More Springfield Ch. 2, Angland
again on stand. “Nobody knows now just where it may
lead us,” Lishman told us. He said additional evidence

gathered by his staff will show that “so-called standards

& reasons” announced by FCC in decisions “have no sub-

stance in reality.”

Chairman Harris next plans to introduce amendment
to Federal Communications Act requiring payment of

tran.sfer fee to Govt, by sellers of TV stations. He said

this would help eliminate “windfalls” in station deals such

as those cited as examples in subcommittee’s staff report.

And Bernard Schwartz, subcommittee counsel who
was fired in blow-off which preceded Miami Ch. 10 dis-

closures, was heard from again. In inteiwiew with Wash-
ington Star, he asserted that subcommittee has “labored

mightily and brought forth a mouse—not even a mouse.”

He also reported he is writing a book about his experi-

ences with subcommittee.

Violation of FCC network rules by Crosley Bcstg. Corp.

was cited by FCC this week, in exchange of letters released

by Commission, with FCC accepting Crosley’s assurance

violation wouldn’t be repeated. Commission said Crosley,

unable to accept certain NBC-TV progi'ams on its Ohio

stations, had prevented NBC-TV from putting the pro-

grams on competing stations by threatening to cancel
'

I other programs. Crosley said it believes it hasn’t violated

'

I

any rules, guaranteed it wouldn’t in any event, said it

‘j would pass the word to the responsible personnel.

'RATIONAL ADVERTISING volume as a whole is 2%
^ ahead for quarter—with network TV leading all

media, up 15%, network radio up 4%, newspapers down
9%, magazines down 2%. Figures ai'e by Printers’ Ink,

whose monthly National Advertising Index does not, how-
ever, embrace TV-radio spot or local.

Coincident with Printers’ Ink figures, which pre-

sumably are compiled in cooperation with same McCann-
Erickson researchers who have estimated “Annual Volume
of Advertising in United States” since 1947, wth break-

downs for all media (see Television Faetbook No. 26, p.

27), Television Bureau of Advertising this week announced

that network TV billings as whole in first quarter were up
13.5% while spot went up 1.8%. Network billings repre-

sented advertiser expenditures of $143,704,116 (for break-

downs by networks, see Vol. 14:19), spot totaled $119,062,-

000 (as reported by 321 stations).

The TvB spot report is based on quarterly findings by
N. C. Roi'abaugh, and it analyzes spot by day parts an.d

type of spots in addition to listing the top 100 national &
regional spot TV advertisers and their expenditures by
product classifications. It shows 33.2% of quarter’s spot

buys were day, 56.9% night, 9.9% late night. Announce-
ments, including participations, comprised 70.3%, IDs

11.8%, programs 17.9%.

The sponsor expenditure lists for both networks and
spot are available from TvB, 444 Madison Ave., N. Y. The
Printers’ Ink index «fe percentage figures for all media for

March are as follows:

%
Index % Change from Cumu-

March March 1 month 1 year lative
Medium 1958 1957 ago ago change

GENERAL INDEX .. 207 204 0 +

1

4- 2
Total Magazines ..- 150 158 — 5 — 5 — 2
Weekly .. 166 175 — 7 — 5 — 4
Women’s . 114 121 0 — 6 4- 3

General Monthly . 177 184 — 8 — 4 4- 1

Farm .. 95 107 -t- V —11 — 16
Newspapers . .. 184 202 0 - 9 — 9
Network Television . 422 370 + 2 -t-14 4-15
Network Radio .. 28 29 -10 — 3 4- 4
Business Papers - 217 209 + 5 + 4 — 2
Outdoor 163 154 4- 1 4- 6 4- 1

Direct Mail * . 224 222 + 1 4- 1 4- 2

All indexes have been seasonally adjusted. The index shown for
each medium is based on estimated total advertising investments
in the medium, including talent, production and media costs. For
each medium, the base (100) is an average of totai investments in
the years 1947-49 except for the TV base which covers 1950-52.

"Cumulative change” in the last column refers to the change,
from the same period last year, of the index average from January
through March, 1958. Direct mail is not included in the general
index, as data usually lag one month.

Canadian broadcasters, in annual meeting in Montreal

last week cheered Progressive Conseiwative Party for its

assurance that a separate regulatory body would be estab-

lished—ending CBC’s domination of dual public-private

system—looked forward to eventual establishment of com-

mercial TV stations competing with CBC outlets in major
cities. Following U. S. lead, organization changed name to

Canadian Assn, of Broadcasters, elected: pres., Vernon
Dallin, CFQC-TV, Saskatoon, Sask.; TV v.p., Geoffrey

Sterling, CJON-TV, St. John’s, Nfid.; radio v.p., Philip

LaLonde, CKAC, Montreal.

Better TV reporting was theme of speech by CBS-TV
v.p. Sig Mickelson before annual convention of Conn.

Broadcasters’ Assn, in New Britain this week. He offered

5-point program: (1) Improved personnel. (2) More orig-

inal reporting. (3) Quality performance at all times. (4)

Sound financing. (5) Greater unity among broadcasters

when attacked.
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EIA CONVENTIONEERS SEE 'ROTTONING-OUT': Always £in excellent f origin for sounding off .

Electronic Industries Assn.'s annual convention in Chicago this week heard industry
leaders discuss No. 1 problem — declining sales and lower profits. In formal talks
and informal corridor chatter, effect of recession was main conyersation piece. But
there was a note of optimism throughout — an expectation that the worst is over and
autumn will see an upturn in constimer business.

Outgoing EIA pres. W. R. G. Baker , linable to attend because of illness, said
in speech read for him by exec. v.p. James Secrest

;

" While both production and sales of consumer goods haye been down and
military orders haye not taken up the slack in employment and plant capacity, most
signs point to an economic upturn later this year. The electronics industry should
be in the forefront of this recoyery." He acknowledged many manufacturers haye
found the going tough and profits slimmer or non-existent, but insisted the industry
today appears more stable than eyer before. He added:

" Neyer one to cry too long over spilt milk , however, and long accustomed to
quick changes to meet competition, the electronics industry, I'm confident, will
adapt itself to changing times and market conditions, whether for the military or
commercial customer. In fact, the industry already has changed its production mix
drastically since 1950. Between 1952 and 1957 home entertainment business dropped
from 58% to 20% of total electronics sales, while the military share rose from 20%
to more than 52%. Industrial electronics sales, which were negligible decade ago,
now are running close to radio-TV-phono equipment in dollar yolume."

Long-range tax relief proposal to spur industrial research came from Hoffman
Electronics pres. H. Leslie Hoffman in accepting the 1958 Medal of Honor. He'd giye
corporations a direct Federal tax credit of 35% of amount spent on approved research
and development of commercial products & services up to one percent of gross sales,

limiting the tax credit, however, to 35% of such expenditures or $500,000 annually,
whichever is the lesser. While such a credit might cost the Govt. $90,000,000 a

year at first, he said its benefits would result in many-fold return in new taxes.
"We are not joining in the parade of those who advocate a reduction in taxes

simply to permit more spending," said Hoffman, a past pres, of EIA. "We are making
a sound business proposition — suggesting an investment on the part of both Govt,

and industry from which both parties will profit."

* * * *

New production record by el e ctronics industry will be set in fiscal 1957-58,

said Frank W. Mansfield, Sylyania y.p. & chairman of EIA's marketing data committee.

He estimated a $7.5 billion total ys. $5.7 billion a year ago. Added; "When distri-
bution, seryice, installation and broadcast reyenue is added total will go to about

$12.5 billion" vs. $11 billion for fiscal 1956-57.

Another optimistic note was sounded by Packard-Bell pres. Robert S. Bell,

chairman of EIA's consumer products div. Said he; "Though the sales of TV declined,

inventories have been maintained at normal levels or below. Industry stability has

been achieved in the face of reduced consumer buying resulting from the recession."

[ For other news of EIA convention, see pp. 17-18.]

TV-Radio Production: TV sgt production was 67,949 in week ended May 16 vs.

68,125 preceding week & 80,949 in 1957. Year's 19th week brought production to

1,672,788 vs. 1,994,000 last year. Radio production was 104,077 (45,582 auto) vs.

159,967 (46,215 auto) preceding week and 251,249 (102,111 auto) last year. For 19

weeks, production totaled 3,522,252 (1,136,789 auto) vs. 5,604,000 (2,227,000).
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CHICAGO PARTS SHOW SWINGS WITH STEREO: It was stereo all the way at this week's
Electronic Parts Distributors Show at Chicago — dispelling any lingering doubt
the master minds of the home electronic entertainment products field see it destined
to help lift business out of the doldrums of lagging TV-radio sales. At EIA conven-
tion, too, stereophonic sound was the cynosure of interest.

Whopping orders for hi-fi components were reported, stimulating feeling that
recession blues might fade in the prospect of biggest phono year ever. We tried
to find out just how big hi-fi & stereo market will be this fall. Best consensus we
could get was educated guesstimate, that total sales should exceed |275,000,000 —
up some $70,000,000 from 1956.

"Keep your eye on *59 , “ said those in the know. "That's when stereo will
come into its own." Why? Partly because it's new this year and needs to win more
public acceptance. More importantly, though, they expect bugs to be ironed out by
next year and compatible stereo records on the market in volume.

Only problem giving pause to stereo boom right now is that of record avail-
ability. Phono makers want better assurance from record manufacturers that stereo
discs will be ready when stereo phonos reach retail outlets. Partially reassuring
was word from two of big record companies — RCA & Columbia — that stereo records
will be released in mid-summer. Capitol plans limited number of releases. Audio
Fidelity, Esoteric & Urania have a few out now.

Battle for stereo market looms between component makers and manufacturers of

packaged units. That's evident from exhibits and demonstrations at the Parts Show.

While component makers who cater to audiophile market were out in force as usual,
their dominant position as far as stereo was concerned was challenged by several of

the "biggies." ^ showed stereo versions of its cartridge as well as complete line
of hi-fi components for first time. CBS-Hytron chose Show to introduce its own /
stereo cartridge. Stromberg-Carlson showed big line of hi-fi & components.

We've kept you apprised of new stereo developments right along and can
report that, while they were not out with big demonstrations at the Parts Show, the

other major manufacturers passed word around that they are ready with stereo. These
included Admiral, Philco, RCA, Westinghouse & others. DuMont entered stereo field
this week with 4 units to convert hi-fi models. It adds $125 to cost of phonos
priced from $120 to $300. Said DuMont receiver div. mgr. Allen B. DuMont Jr. :

"Expansion of DuMont line into stereo is prompted by heightened consumer interest."

Further on stereo records ; There's still apparently plenty of life in the

much publicized CBS compatible disc , demonstrated at IRE March convention in N.Y.,

then returned to labs for refinement (Vol. 14:13,14). May Audio Magazine , bible
of the audiophiles, has 3 articles describing & evaluating CBS stereo system, says

it's coming thing, may be eventual answer to compatibility. [For details, see p. 18.]

Trade Personals: John C. Sharp retires as pres. & gen.

mgr. of GE’s Hotpoint div. after 29 years with company
. . . Herbert K. Okrongly, ex-Zenith, named asst. gen. sales

mgr. of Herold Radio & Electronics . . . Gerald L. Landsman
promoted to asst, director of reseai'ch & development,

Motorola military electronics div. . . . Michael Balog pro-

moted to new post of mfr. mgr., Sylvania semiconductor

div. . . . Dermot A. Dollar promoted to new post of RCA
director of exhibits . . . James J. Cassidy, ex-trade editor

of Television Digest, named associate editor of Electrical

Merchandising . . . Donald B. Nasoii promoted to sales

v.p. of Reeves Instrument Corp. . . . Thomas J. Riggs Jr.

resigns as exec. v.p. of Gabriel Electronics, Cleveland;

Robert T. Hood promoted to v.p. & treas. . . . George T.

Sanford promoted to v.p., Alden Electronic, Westboro, Mass.

British Pye stereo system, demonstrated recently in

London, goes on market in June for about $170.

Business failures among radio-TV-electronics manu-
facturers during 11 months ended March 31 declined 20%
from corresponding period year ago when 34 companies
were in financial straits, according to report to EIA con-

vention in Chicago this week by T. B. Judge, chainnan
of EIA’s credit committee. Number of component mfrs.

suffering financial reverses dropped from 14 in 1956 to

8 in 1957. Practically no concerns in the phono-hi-fi field

were in trouble. Marked increase was noted in financial

difficulties among makers of test equipment, instrument
and communication equipment. Forty-four new electronics

firms were established vs. 42 last year.

Signs of the Recession Times: Distributor TV-appli-

ance newspaper adv. lineage in Baltimore dropped 10-30%
during first 4 months compared with 1957. Distributors

attribute decline partly to reduced factory co-op ad funds.

Westinghouse TV sets are now being produced in

Sweden by AB Scan-West, Stockholm.
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1958 ElA Officers: New EIA pres, is David R. Hull, v.p.

of defense programs of Raytheon Mfg. Co. He’s a retired

Navy Captain and electronic engineering officer, Harvard
graduate, went with IT&T (Farnsworth) before joining

Raytheon in 1950. He succeeds Dr. W. R. G. Baker, retired

GE v.p.

EIA board of directors at Chicago convention this

week also elected: exec. v.p. & secy. James D. Secrest (I'e-

eleoted)
;

treas. Leslie F. Muter, pres, of Muter Co. (re-

elected) ;
gen. counsel Wm. L. Reynolds (re-elected) ; chair-

man consumer products div. Robert S. Bell, pres. Packard-

Bell, Los Angeles; chairman military products div. S. R.

Curtis, v.p. Stromberg-Carlson ; chainnan parts div. Rus-

sell E. Cramer Jr., v.p. Radio Condenser Co.; chairman

tube & semiconductor div. Arthur L. Chapman, pres, of

CBS-Hytron; director of engineering dept. W. R. G. Baker,

retired GE v.p. (re-elected).

Other bbard action: (1) Appropriated $15,000 to ini-

tiate compilation of “primer” on educational TV installa-

tions to be issued as guidebook for boards of education and

others interested in ETV. (2) Approved continued cam-

paign for repeal of 10% excise tax on TV-radio sets and

parts. (3) Approved in principle Federal tax credit to

corporations for research expenditures as proposed by H.

Leslie Hoffman at convention banquet (p. 16). (4) Recom-

mended continued investigation of effect of Japanese im-

ports on American industry, particularly transistorized

radios & components.

Sale of Westrex Corp., Western Electric wholly-owned

subsidiary which distributes sound recording equipment

for movie and phono record industries, to Litton Indus-

tries, Beverly Hills, has been tentatively arranged. Sale

conforms to 1956 anti-trust consent decree between Justice

Dept, and Western Electric parent, AT&T (Vol. 12:14).

DuMont’s 1959 line of TV receivers, introduced this

week, offers 19 basic models ranging in price from $190

for 17-inch all-wood cabinet portable to $530 for 24-inch

fruitwood console. Also listed are 2 TV-AM-FM consoles

at $1200. Engineering features include DuMatic remote

control, permanent fine tuning and provision for stereo

sound. Remote control is standard equipment on 7 models

providing on-off, channel selection & volume control. Phono

jack in 14 models permits use of hi-fi TV speaker as auxil-

iary unit for stereo systems. Also introduced was new
portable hi-fi phono in 3 styles from $120 to $140.

Exports of electronic products from U.S. were at

near record level in 1957, Raytheon v.p. & chairman of

EIA international dept. Ray C. Ellis told EIA convention

in Chicago this week. He said sales of TV-radio broadcast

equipment abroad totaled $11,200,000, gain of $3,000,000

over 1956. Declines were noted in exports of TV sets and

radios. Transistor exports quadrupled. Also reported

was a continually expanding world market for U.S. phonos

and equipment.

Sales of tube and semiconductor industry in 1957

totaled $384,000,000, increase of $10,000,000 over 1956,

according to report to EIA convention in Chicago this

week by D. W. Gunn, Sylvania tube sales v.p. and chairman
of EIA tube and semiconductor div. He said transistor

sales established “phenomenal record” of $69,739,000 in

1957, nearly doubling 1956 sales.

Bill to end exci.se taxes on TV-radio sets was intro-

duced this week by Rep. Bray (R-Ind.).

Stereo Feud—One Side: There’s still plenty of life in

CBS compatible stereo recording system sent back to labs
after initial demonstration at IRE March convention in

N. Y. (see p. 17 & Vol. 14:13-14). That’s theme of ailicles

in May Audio Magazine—2 highly technical, one editorially

chastising critics for “sour grapes.”

Writes editor C. G. McProud: “As might be expected,

the CBS Labs’ announcement inaugurated a series of
publicity blasts which implied that the stereo effect was
being compromised to produce a compatible record, and
that the originators of the blasts would never compromise
stereo in order to make a compatible record, all of which
sounds suspiciously like sour grapes. We well remember
1948 when some of the companies stated that they would
not produce LPs, but the memoi-y of the public is short,

and no one commented when these companies finally came
forth with LP i-eleases. In any case, we agree with Mr.
Canby [author of second article] that some modification

of the recording process will be employed by all manu-
facturers before many months have passed.”

Inferring CBS system will eventually be used, Edw'ard
Tatnall Canby writes: “I suggest that a year from now
you put meters, vertical vs. lateral, on a batch of stereo

records, any old brands, and see what you get in output.

Dollars to doughnuts. . . .

“With an almost fully interchangeable disc, compati-

ble every which way, there can be a much needed ‘smooth

transistion’ from normal LP recording to full stereo LP,
with practically no dislocation in the record business itself

. . . This is usefully important if stereo disc is to move
in smoothly. This is a cake that could w'ell be worth
having and eating, too.”

Dr. Peter C. Goldmark, CBS Labs pres. & director of

research, -with engineers Benjamin B. Bauer & Wm. S.

Bachman, co-author third article giving complete technical

details, titled “The Compatible Stereophonic Record.”

Electronic medical miracles—including “artificial kid-

neys, lungs & even hearts”—are predicted by RCA chair-

man Brig. Gen. David Samoff in speech prepared for May
25 meeting of World Congress of Gastroenterology in

Washington. In another of his frequently-prophetic surveys

of electronic age potentials, he says day may come when
electronic substitutes for organs & limbs will be “as

familiar as artificial teeth or hearing aids.” Sarnoff admits

“idea is fantastic, but, as the marvels of electronics unfold,

the line between fantasy & fact is ever harder to define.”

British flat picture tube was demonstrated in London
this week, but no reports on performance are available

yet. Tube is being developed by Dr. Dennis Gabor, of

Imperial College of Science & Technology, and manufac-
turing rights are held by National Research Development

Corp. Spokesman for latter conceded tube is far from
commercial availability.

Federal excise tax collections from TV-radio manu-
facturers for 9 months ended March 31 were $117,376,000,

an increase from $114,717,000 during same period year

ago. Collections for first 1958 quarter, however, declined

from $45,250,000 in 1957 to $44,720,000 this year. Collec-

tions from phono makers in first quarter were $5,247,000

vs. $4,635,000 year ago.

Mercury Records has purchased Decca’s Richmond,

Ind. pressing plant, pres. Irving B. Green stating capacity

will be upped to 2 million 45’s, 600,000 LP’s monthly.

New 24-channel microwave transmitter-receiver unit,

model MM-9E, is offered by RCA.
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TV-Electronics Financial Guide

We still have limited supply of our 20-pp. Special

Report on Financial Data on Television-Electronics

Companies, published May 10. Report tabulates 104

companies, shows where stock is traded, capitaliza-

tions, and lor the years 1950-57 each firm’s sales, pre-

tax earnings, net profit, net per share, dividends, total

assets, price ranges. Copies of Report available at $2

each; 10 for $12.50; 25 for $20.

Financiai Reports;

I

AB-PT Scores New Gains: American Broadcast-

' ing-Paramount Theatres, which had net operating profit

' of $1,854,000 (43<f per share) in first 1958 quarter vs.

$1,743,000 (40(‘) year earlier (Vol. 14:17), continued to

advance in second quarter, pres. Leonard H. Goldenson

told this week’s annual meeting in N. Y. He disclosed

no figures for period, but said both theatre & broadcasting

business are “ahead of last year, despite strong competition

and the present economic conditions.” Reviewing AB-PT

1

divs., Goldenson said movie business rebounded sharply

I
from low point last fall, noted that TV advertisers are

“somewhat cautious” about next season’s shows, acknowl-

I
edged again that radio network “has not been profitable,”

i reported Microwave Associates Inc. and Technical Opera-

tions Inc. (in which it holds stock) are operating at profit.

As for ABC-TV color piospects, Goldenson reiterated that

network will be ready when demand warrants colorcasting,

said $20-25,000,000 has been earmarked for facilities,

but predicted wide acceptance of color TV won’t come

before fall of 1960.

Standard Coil Products Co., Chicago, paid its pres.

James 0. Burke $55,200 last year, according to its proxy

statement for June 10 annual meeting. He holds 421,150

shares of 1,470,000 shares outstanding, or 28.65%, plus

26,000 indirectly through Tripp Building Corp. Director

Victor E. Carbonara, also pres, of subsidiary Kollsman

Instrument Corp., drew down $94,220, big part being

Kollsman bonus, holds 100 shares. Secy. Arthur Richen-

thal drew $82,512, also including Kollsman bonus, holds

1875 shares; his law firm drew $60,000 in legal fees from

I Standard Coil and subsidiaries. Report also shows Glen

E. Swanson, pres, of Solar Mfg. Co., owns 48,200 shares;

the Swanson Foundation, organized for charitable pur-

poses, owns 29,500.

Walt Disney Productions earned $1,633,250 ($1.06 per

share on 1,537,054 shares) on gross revenues of $22,499,-

750 (including $7,886,027 TV income) in 6 fiscal months

ended March 29 vs. $1,532,391 ($1.03 on 1,492,416) on

$16,457,933 gross revenues ($6,747,759 from TV) year

earlier. Half-year gross from movie rentals was $7,707,-

280 vs. $6,631,805. Lower relative net profits were at-

tributed by pres. Roy 0. Disney to higher operating costs.

Disney has renewed ABC-TV contracts for Disneyland,

Mickey Mouse Club, Zorro.

Reports & comments available: On CBS, in analysis by

David A. Noyes & Co., 208 S. LaSalle St., Chicago. On

Zenith, in Previews by Paine, Webber, Jackson & Curtis,

25 Broad St., N.Y. On IT&T, in brief by Herbert E. Stern

& Co., 30 Pine St., N.Y.

National Telefilm Associates’ Ely Landau and Oliver

Unger, described as “a portly pair of shoestringers” when

they started 5 years ago, are subject of article in May
15 Forbes Magazine titled “Used Movie Czars.”

Guild Films Inc. reports it lost $463,227 in fiscal year

ended last Nov. 30 vs. net income of $8187 in fiscal 1956.

Dividends: Magnavox, 37%(* payable June 16 to stock-

holders of record May 23; Telechrome, 7%(* June 18 to

holders June 4; 20th Century-Fox, 40^ June 28 to holders

June 13; Sprague Electric, 30c‘ June 13 to holders May 29;

t)ak, 25^ (reduced) June 13 to holders May 29; AT&T,
$2.25 July 10 to holders June 10. Gabriel, lOt* (reduced)

June 16 to holders June 6; GE, 50c July 25 to holders

June 20.

Comdr. McDonald’s Bequests: Will of Comdr.

Eugene F. McDonald, who died of cancer at age 72 in

Chicago May 16 (Vol. 14:20), stipulates that his Zenith

Radio stock, real estate holdings, etc. be placed in a trust

fund—45% of income to go each to son Eugene F. Ill and

daughter Mrs. Guntram Weissenberg, 10% to his nephew
Eugene M. Kinney, recently elected Zenith director and

v.p.-hearing aids, until children reach 40. Will was dated

Dec. 9, or 17 days before he entered the hospital for the

first time. Trust embraces McDonald’s approximately

10% ownership of Zenith stock, valued at more than

$7,500,000 at current market, an apartment house at 2430

Lakeview Ave., Chicago, and real estate at McGregor Bay,

Ont. His summer home on Mackinac Island, Mich, was
left to Kinney, an.d personal effects & jewelry to various

members of his family. Only sister, Mrs. Wilson Towns,

Kinney’s mother, had kept house for him most of time since

1947 divorce of wife, the former Elba Inez Riddle, a de-

scendant of President Zachary Taylor, now remarried.

Executors of estate are Kinney and Edward McCausland,
a Zenith attorney; tnistees of trust fund are McCausland
and the 2 children. Note: Comdr. McDonald was subject

of eulogy in May 20 Congressional Record by Rep. Libonati

(D-Ill.), including article from Chicago Tribune whose
late publisher Robert R. McCormick was an intimate

friend.

AT&T vs. Justics Dspl.: Hint that Justice Dept, may
renew anti-trust action against giant AT&T came this

week fz'om Asst. Attorney General Victor R. Hansen in

testimony before House Judiciary subcommittee, now in

10th week investigating original 1956 consent decree (Vol.

14:13). Both AT&T and subsidiary Western Electric

have been asked to furnish Dept, with reports on steps

taken to comply with decree, agreed with Chairman Celler

(D-N. Y.) that changing economic conditions might x’e-

quire Govt, to “take another look” at AT&T.
Two courses of action are open: (1) Govt, might ask

Federal court to “modify” 1956 decree. (2) Initiate new
action based on “a different legal theory.”

Committee was told AT&T may have failed to comply
with section of decree which limits it to common carrier

communications services only, by enlarging its private

communications services through affiliated companies.

Hansen said AT&T had filed tariffs with state regulatory

bodies that clearly are not common carrier services.

Throughout investigation, AT&T witnesses and Jus-

tice Dept, have defended 1956 settlement from Celler’s

charges that it was “too soft” and failed to accomplish

original purpose of separating Western Electric from par-

ent AT&T.

Guide for component manufacturers selling TV-radio

makers in May 19 Electronic News, lists 54 firms, officers,

buyers, purchasing policies.



Cable Theatre OH: Bartlesville, Okla. cable-theatre

experiment suspends operations June 6, as ex-

pected (Vol. 14:20)—but pres. Henry S. GrifRng

of operator Video Independent Theatres cautions

industry not to write obituary of the concept. “We
believe more strongly than ever,” said he, “that

audio-visual entertainment by wire will be in the

home in future years as surely as TV, vacuum
cleaners and washing machines. We just hap-
pened to be a little premature.”

Reasons for suspension are those heretofore given.

Too few subscribers could be obtained because: (1) Public

prefers to pay by the picture, not on a monthly “package”

basis. (2) Free telecast of older movies jaded public’s

appetite for new pictures. Another reason was enormous

cost of leasing lines from telephone company.

Griffing made it clear his plant stands ready to resume
when conditions are right. A metering system, pennitting

per-program billing, has been developed by Jerrold Elec-

tronics Corp., will be unveiled shortly—but it’s not in pro-

duction yet. Whether or not metering alone will be enough

to justify resumption of system, not even Griffing knows.

There were no “hidden factors” in the failure. For
example, film producers were willing to continue coopera-

tion, offering new features for the experiment.

Dropout of Bartlesville may encourage other wired-

system entrepreneurs to start pitching again. These

could include Skiatron’s “Matty” Fox whose grand plans

for wiring up Los Angeles and San Francisco for major

league baseball seem to have dissipated completely. But
sports promoters still look hungrily to some form of pay-

as-you-see TV for untold wealth. Good roundup of quotes

on subject fi*om sports big^wigs is contained in story by
John M. Ross in May 18 American Weekly. They haven’t

given up hope.

More Boosts for Color: President Eisenhower’s ruddy com-

plexion, face and bald head quite sunburned, showed to

exceptional advantage on color TV as he appeared May
22 at formal dedication of NBC-TV’s new $4,000,000 fully

color-equipped Washington studios (WRC-TV & WRC)
along with some 400 notables of govt, and industry. It

was first time the President had appeared on live color TV
from nation’s capital, a touch of drama being added when
NBC pres. Robert Sai-noff pressed a button that shifted

from black-&-white to color.

Even the President was impressed, and he expressed

himself as “completely overwhelmed by the technical com-

plexities and problems the broadcasting industry has been

solving.” He will be presented a color video tape of the

ceremonies, recorded at NBC Burbank studio. He was
taken, as were guests, on a tour of the ultra-modern plant

on Nebraska Ave., with its 849-ft. tower, which RCA-NBC
engineering executives claim is a model of its kind.

Note: Color TV got another fillip this week when New
York’s Hotel Tuscany, 120 E. 39th St., which claims to be

first to introduce air-conditioning and TV in every room
as well as feature telephones in every bathroom and
walkie-talkies for staff, demonstrated color-in-every-room-

at-no-extra-cost installations to newsmen. Equipment is

an RCA Antennaplex master antenna, receivers being San-

ford consolettes. Said RCA consumers products v.p. Rob-

ert A. Seidel:

“Hotels throughout the countz’y have already recog-

nized the importance of TV as a means of attracting guests

and providing them with that something extra . . . We
feel that countless other hotels will follow the lead of the

Tuscany in installing substantial numbers of color TV
receivers.”

COMMON STOCK QUOTATIONS
Week Ending Friday, May 23, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

KLDD & CO.
Member New York Slock Exchange

, 734 15th St, NW, Washin^on 5, D, C.

NEW YORK STOCK EXCHANGE
1958 Wk.

High Low Stock mod Div. Clote Cbg
1958 Wk.

High Low Stock mod Dir. CloM Chg

lOM,
23%
18

37%
178%
27%
29%
7%
25%
53

32%
18%
32

31%
17%
35%
26%
16%
86%
3%

35

16%
24

107%
37
6%
8%
65%
64%
8%
41

30

47%
27%

4%
45

15%
10%
12%
10%

1%
3%
4%
4%
13%
7%
31%
24%
17%
3%

7 Admiral
19% Am Bosch .30e

13 AmBcstg-Par 1

32% AraMriF 1.60_

1677/g AT&T 9

22% AmphcDol 1.20

24% Arrin 2

5% Avco .20e

18 Beckinst 1%{-
44% BendixAr 2.40

27% Burroughs 1—
15% Clevite %e
24% CBS “A" lb_
24% CBS “B” lh_
12% Col Piet %t_
27% Cons Elec .40 _

19% Cons Electron.

12% Cor-Dub .20e _
74% ComGlas, la

—

3 Daxega
30 Daystrom 1.20 -

13% Decca 1 ..

14 Disney .40b

97% EastKod 1.55e-

29 EmerElec 1.60

4% EmersonRadio
7 Gabriel .60

55 Gen Dynam 2~

57 Gen Electric 2

4% Gen Inst. .15g

28% GnPrEquip.85c
22% Gen Tire .70b—

40% Gen. Teleph. 2
21 HofimanElec 1

9% +%
23% +2%
17% -f%
34% +1
178 +1%
25% +%
24% —
6% 4-%

20 +1%
48% +%
32% +%
16% -%
31% +%
31% +%
17% -
32 +%
25 +%
15% +%
83% +%
3% -
33% +2%
IS +%
23% +%
104 -%
36% +%
6% -%
7% -
56% -f-%
59 +%
8% +%
30% +%
24 +%
46% -
27% +1%

357 300 IBM 2.60

35% 29% IT&T 1.80

41% 36% I.T ECirB .90c

7% 6% Listindust %e.
46 36% Litton Ind.

17% 12% Loew'a
37 30% Magnavoxl%b
28% 23% Mallory 1.40b

.

88% 76 Mpls.H'U 1.60a

42% 35 Motorola 1% _
9 7% Nafl The. % _

38% 30% Paramount 2
17% 12% Philco
35 30% RCA la

27% 21% Raytheon l%t.
7% 5 Republic Pic_
34% 27% SangElec 1.80_

16% 13% Siegler.80

4 2% Sparton
20% 17% SperryRan .80.

8% 6 Standard CoiL
18 14% Stanley-War 1

.

34% 29 Stew Warn 2b.
25 20 StorBcstg 1.80.

37% 31% Sylrania 2

37% 26% Texas Instru

55% 41% ThomProd 1.40

26% 23% Tung-Sol 1.40b

30% 21% 20thC-Fox 1.60

22% 15% UnitedArt 1.40

22% 19 Unix. Piet

19% 16% WarnBros 1.20

65% 57% Westingh El 2.
78 67% Zenith %b

AMERICAN STOCK EXCHANGE
2% Allied Artieu.

34^^ Allied Con la.

12% AmElcctro %_
8% AaeocArtProd-

7% AudioDer
7% Belockinet

% C & C TV —
2% CUrostat .15g.

3 DuMont Lab—
2% Djrnam Am
10 EletcronicCom

6% Electronics Cp
19% FairchCain%g

.

17% General Trans,

14% Globe Un .80-

2% Guild Films

4 -% 37%
38% +% 2%
11% -1% 4%
9% — 6%
11% +% 11/16

8% +% 3%
1 +% 9%
3% -% 1%
4 -% 6%
3% -% 3%
12 — 16

6% -% 8!'g

24% +% 6

21% +% 5%
15% +% 4%
3% +% 4%

30% Hazeltine 1.40b
2 Herold Ra .20-

3% Int Resist .20-.

4% Lear

% Muntx TV
2% Muter Co. %t_
5% Nat*l Telefilm.
1 Nat Union £1

2% Norden-Ketay_

2% Oxford El .lOr.

11 Philips El

6% Serromech
3% Skiatron

3% Technicolor
3% Trans-Lux .20%
4 Victoreea Inst.

350% +1%
34% +%
37%
6% -%
45% +2%
16 -%
35% -%
25% -%
87% +2%
37% +1%
9

37% +%
15% -H4
34% +1
26% -%
5%
27% -%
13%
3% +%
18%
8 -%
15% -%

+1%33%
24% +1%
36% +1
35% —
45% -f-1%
24% +%
29% +%
22% -r%
20% -%
19% +%
58 +%
78 +2%

37% +3%
2% +%
4 —
6% +%

11/16

3% +%
8% -%
1%
3 +%
3% -i-%
14

8% +%
4% —
5% -%
3% -%
4 -%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Adrance Ind —
Aerovox
Airborne Inst

Altec Co. .80

AMP Inc .50

Ampex —
Baird Atomic —
Cinerama Inc.

Cinerama Prod.
Cohu Electronics

Collins “A** .35

Collins *‘B** .35

Cook Elec. .40d

Craig Systems
DuMont Bestg.

Eitel-McCullough (5% stk)

Elec Assoc (stk)

Erie Resistor ,40b

Friden Ind. 1

Giannini, G. M.
Granco Products ,05

Gross Telecasting 1.60

Hewlett-Packard
High Voltage .lOg

Hycon
Indiana Steel Prod. 1.20a

Jerrold

Ling Industries

Leeds & Northrup .60b

Bid Asked Bid Aaked

2 5/16 2 9/16 Machlett Labs .25g 16% 17%
3% 4% Magna Theatre 1% 2%
48% so Maxson (W, L.) .05 . - . 5% 6
6 7 Meredith Pub. 1.80a 30% 33
19% 20% National Co. (4% stk.) 11% 12
66% 70 Oak Mfg. 1.40 13% 14

7% 8% Official Filmi .10 15/16 1%
1% 2 OR Radio 18% 20
1% 2 Pacific Mcrcurv TV 6% 7%
8 8% Packard-Bell 11% 12

13% 14% Panellit 5% 5%
13% 14 Perkin-Elmer 22 24
18% 19 Philips Lamp (14% of p»r) 37% 39
6% 6% Reeves Soundcraft (stk.) 3% 3%
7% 8% Sprague Electric 1.20 27% 28%
24% 26 Taylor Instrumeot 1.20 28% 30
40 43 Tele-Broadraatera 3 3%
6 6% Telechrome .30 8% 8%
50% 53 Telecomputing 4% 4%
12% 14 Tcleprompter (stock) 9 9%
1% 1% Time Inc. 3.75 . 60 63
18% 20 Topp Industries (stock) 9 9%
25% 26 Trarerlah 6 6%
30% 32 Trav-Ler 1% 1%

2 1/16 2% United .Artists 4% 5
18 19 Varian Associates 17% 18%
2 2% Wcbcor .15c 9% 10

2% 2% R'elis-Gardner 7% 8
22 24 U.IK Goodwill Sta. .50d 13 13%

Rates of dividends in table are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957. plus stock dividend, e Declared or paid so far this year,

f Payable in stock during 1957: estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, b Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958, plus stock dividend, t Payable is stock

during 1958, estimated cash value on ex-dividend or ex-distribution date, y Liqni*

dating dividend. * No txada



Beethoven and Bock V Roll

The Anatomy of Song-Selling—a Professional Appraisal

Neither ASCAP Nor BNI Nor Disc Jockeys Nor Ballyhoo Can Guarantee a Song's Success

By GEORGE R. MAREK
Vice President & General Manager, RCA Victor Record Division

Text of Statement Before Subcommittee of U. S. Senate Committee on Interstate & Foreign Commerce, May 21, 1958
Opposing S. 2834 to Prohibit Broadcast Interests from Engaging in Music Publishing and Record Manufacturing

Lest you believe that I appear before the Com-
mittee solely as a businessman, pennit me to be auto-

biographical to the extent of mentioning that I have long

j

espoused the cause of music—all music! For many years
1 was Music Editor of Good Hoiisekeeping Magazine, and

I

I have written such books as The Good Housekeeping Guide
'j

to Musical Enjoyment, Puccini and The World Treasury

j|
of Grand Opera.

Let me say, then, that I welcome this opportunity to

I testify—not only on behalf of the record business, from
which I make my living, but on behalf of music itself to

which my love and my enthusiasm belong. I am quite in

agreement that the time facts regarding the operation of

I

the music industry should be developed.

The essence of the charges made by the proponents of the
legislation [S. 2834 by Sen. Smathers (D-Fla.) proposing
to prohibit broadcast interests from engaging in the music
publishing and record manufacturing businesses] is that
there is some kind of an improper flirtation going on be-

tween Broadcast Music Inc., the radio & television broad-
casters and the phonograph record companies. The result

of this is supposed to be that (a) the public is being forced
to listen to music it doesn’t like; and (b) that it can’t hear
the music it does like.

We are asked to believe the argument that the public

sits in front of their radios or phonographs or TV sets,

hungering for music which we, the all-powerful record
companies, deliberately suppress—and that all the public

gets from us is an inferior type of music which we foist

upon them for one reason only: that we get some kind of

I
an economic advantage from this inferior type of music.

What Is Meant by Superior Music?

1 can indulge with you in a long and reasonably learned
I discussion as to what are supposed to be “inferior” or

“superior” types of music, but when we get all through
' it will be one man’s opinion. More of that later. For the
' moment let’s accept that what is meant by superior music is

the music by the older popular composers—the Victor Her-
berts, the George Gershwins, the Richard Rodgerses—the
sweet, sentimental songs of yore, and the poor public just

is not allowed to hear this music.

If these charges were substantially or even slightly true,

I would be the first to be concerned. However, in my view
the charges are nothing short of fantastic in their in-

accuracy.

I
For we have no incentive whatsoever to do anything of

the kind. Even if we had, it would have to be supposed
T that we are powerful enough to ram down the throats of
' the public music that they don’t want, and to do this

through association with a network. Now, only two major
record companies are related to networks—RCA Victor and
Columbia. Three major companies—Capitol, Mercury and
Decca—do not have any radio or TV network association.

Can’t Swing Public Taste

I cannot speak for Columbia, but I can say on behalf of
RCA that even if we wanted to we could not swing public
taste. Our ego might be flattered by this supposition of
power were it not that we know that no such condition can
exist. Our share of the record business, important and, I

hope, beneficial as it is to music, is only one share of the
total business, a share variously estimated as between
18% and 25%. In 1939 there were no independent com-
panies of any significance from an industry standpoint
while today there exist over 1300 different labels, aside
from the major ones, and their total sales represent a
substantial percentage of the total music done in the in-

dustry', particularly of the so-called “pop” music.

This is a good thing. We enjoy having competition, for
reasons of developing the record business, of turning music
into mass entertainment—and for pure business reasons.
We manufacture a portion of the records for several of
these independent companies.

Because of the development of high fidelity-tape record-
ings, anybody with an enterprising spirit and relatively
few dollars can today get into the record business. It is

not necessary, as it once was, to make a large capital in-

vestment in recording facilities, pressing equipment and
distribution organizations. The result is that many small
companies are prospering, and some of these are scoring
notable successes with their ability to produce fast-selling
hits on single records.

Who Made Last Year’s Pop Hits

Chart A shows who made the pop hits of this country in
the last year. It is prepared from a Billboard article

(January 13, 1958) captioned: “Indies Hit ’57 Tape with
70% of Pop Single Hits.” What do we find? 207 disks
made the list an.d 48 different labels are represented. Bill-

board arrived at its 70% figure by considering 44 of the
labels, which accounted for 146 of the hits, as independents,
with the other 4 labels—Columbia, RCA Victor, Capitol
and Decca—accounting for 61 of the hits. The two major
companies associated with networks—Columbia and RCA
Victor with their subsidiaiy labels-—accounted for 48 of the
hits, or about 23% of all the hits listed. Not an overly
large percentage, is it?

The figures indicate that we must compete for our hits,

without wori-ying where those hits come from, or who

1

Extra Copies of this Supplement are available at $1 each; 10 copies, $7.50; 25 copies, $12.50.



CHART A

Best Single Record Sellers in Stores, 1957

Total Performing RightH
Uccord Label * Selections ASCAP BMI

Columbia RCA Victor i

Epic Groove r 48 (23%) 19 (40%) 29 (60%)
Vik )

ABC—Paramount Gone \

Aladdin Imperial \
Argo J & S 1

Atlantic Jubilee
|

Bally Kapp 1

Baton Keen 1
Brunswick Lance 1
Cadence Liberty I
Cameo London 1

Capitol (.universe 1

Chance M-G-M \ 159 (77%) 39 (25%) 120 (75%)
Checker Mercury /
Chess OJ

1

Coral Okeh 1

Decca Paris 1

Disneyland Phillips 1
Dot Roulette I
Ember Specialty 1

Era Sun 1

Kraternity VJ
1Gee Verve /

Glory '

207 (100%) 68 (28%) 149 (72%)

* Based on Billboard, Jan. 13» 1958.

publishes them. What is the percentage of ASCAP to BMI
of these hits? The hits listed other than Columbia’s and
RCA Victor’s were approximately 25% ASCAP, with the

balance BMI, while the Columbia and RCA Victor hits

were 40% ASCAP, or almost twice as many. These figures

speak for themselves. First, Columbia and RCA Victor

neither make the country’s laws of taste—nor a large por-

tion of the country’s top songs. Second, their hit records

show a substantially higher percentage of ASCAP than
the industry hits.

I am sure none of these other record labels is concerned
with whether the song it is trying to make a success is

BMI or ASCAP, and few, if any, have direct connections

with radio or TV broadcasting. All they are trying to do
is to give the public what the public wants—and thereby
make a living.

What about us? We are in exactly the same boat, only

I sometimes think that life is a bit more difficult for us.

We are not, let’s admit it, an eleemosynai-y institution, al-

though I am proud enough of our service to music to say
that we have in half a century done more for the propaga-
tion of good music than many an educational institution.

But we also are concerned with making money for our

170,000 stockholders. And, incidentally, only if we do make
money can we afford to do something for education.

BMI or ASCAP Not a Deciding Factor

So the pressure is on for making successful hit records,

and the men who are in charge of choosing the songs to be
recorded care not one pale iota whether it’s a BMI or an
ASCAP tune, or who operates BMI or ASCAP, or who
controls them, or which publishing firms and artists are
affiliated with whom. Indeed, in the race for good material
—a. race which goes to the swift, not by weeks or days but
literally by hours—they do not even stop to inquire what
affiliation a song has. They couldn’t care less. For they

too, as I am, are charged with the I’esponsibility of mak-
ing successful records which the public will like and buy.

If, in my capacity as general manager of the business, any
one of our Artist & Repertory people were to bring me a

song to be recorded, I would no more stop to inquire

whether that song was BMI or ASCAP than they would.

My only concern would be “Has it got a chance as a hit?’’

Now, there are other operational facts which make it

clear that a record company can have absolutely no inter-

est in whether a particular musical selection is from BMI,

CHART A-1

20 Beet Selling RCA Victor Single Records, 1950-1957

Number of
Year Best Sellers A.SCAP BMI

1950 20 12 6
1961 20 12 7
1952 20 11 9
1953 . , 20 12 8
1954 20 14 6
1955 20 12 7
1956 20 8 12
1957 20 9 11

Totals 160 90 66

ASCAP or some other source. In the first place, copyright
royalties which we pay for mechanical reproduction rights
are limited by statute, and the amount we pay is exactly
the same whether it is paid to a music publisher affiliated

with ASCAP, BMI or with some other organization. Thus,
we have no financial interest whatever in whose copy-
righted music is used.

Secondly, the bulk of the popular music recorded by
our artists is brought to our attention by various music
publishers. Many of these publishers wear two hats; that
is, they own both a BMI and an ASCAP music publishing
firm. I am also informed that in perhaps a number of

instances the publisher himself, when he is dealing with
music of a composer not affiliated with either BMI or
ASCAP, may not decide whether the music will be pub-
lished by the BMI or by the ASCAP publishing firm which
he controls until after the record has been made.

In summary, the task of selecting music that will be a
“hit,” is by its very nature so difficult and perilous that it

would be utterly absurd to handicap ourselves by pre-

determining the composers or publishing firms from whom
we should take our music. If RCA Victor should follow
that course, I predict we would be out of business before

long.

There is still one further fact which influences the selec-

tion of music : the star who is going to sing it or the band
leader who is going to play it. The artist has his say. All

of our contracts provide that the selections to be recorded
must be mutually agreed upon by company and artist.

Our stars are not backward in expressing a strong opinion

as to what material is good or bad for them. They too

want to have a hit.

Let us look at RCA Victor’s history with respect to pop
singles. Chart A-1 shows a breakdo%vn of our 20 best sell-

ing singles for the years 1950 through 1957. What does it

show? Of the 160 selections, 90 were ASCAP, 66 BMI, 4

miscellaneous.

Chart A tells the story of the industry single record hits

for 1957 and Chart A-1 shows the story of our singles.

But that isn’t the only kind of music we sell. Leaving out

so-called “Classical” music, let us not forget a very sub-

stantial part of our business called the “Pop album” busi-

ness. Popular albums include many types of material

—

shows and motion picture sound tracks and personality

albums such as Lctia Home at the Waldorf and sacred

music.

Falsity of Charge That ASCAP Is Avoided

In Pop albums—which I think are often bought by
older people rather than the teen agers who represent the

major market for hits—the recording companies do use

many of the songs of the composers about whom you have
been hearing. Indeed, we could not make successful al-

bums without this standard type of music. Chart B shows
the 31 best-selling albums in the industry for the year

1957, as reported in Billboard (Dec. 23, 1957). There was
a total of 395 selections in these albums; 316 of them were
ASCAP and 77 were BMI, with the remaining 2 in the

public domain. ASCAP had 80%.
Now, let us examine music as a whole and see how many

copyrighted selections have been recorded by RCA—be

2



they Pop hits, in Pop albums or whatever form—compar-
ing ASCAP to BMI selections. Charts C, C-1 & C-2 for

1956 & 1957 show the complete falsity of the charge that we
deliberately avoid ASCAP music. Of the 17,073 copy-

righted selections released during 1956 & 1957, 9,822 were
ASCAP—58%. And as long as I am talking about the

great standards—what I may call the classics of the popu-
lar field—let me show you that these exceptional, beloved

songs have been more often released by us after the emer-
gence of BMI—in other words, after the villain entered
down-stage left—than before.

The selections on Chart D are those which Mr. Arthur
Schwartz [ASCAP composer, who testified in favor of

proposed bill] entered into the record stating they had
fallen off in broadcast perfonnance since 1948. As you
can see, RCA released over 3 times as many of these selec-

tions after 1948 than before that year. Other songwriters
of popular music who appeared before this Committee in

favor of the Bill referred to other well-known compositions

CHART C-1

Number of Copyrighted Selections Released by RCA Victor
Record Div., 1956

Type Total ASCAP BMI Misc.

Popular 6998 4788 (68%) 1966 (28%) 254 (4%)
Country & Western 833 206 (25%) 571 (68%) 66 (7%)
International 1384 213 (15%) 832 (61%) 339 (24%)
Childrens* 22 3 (14%) 1 (4%) 18 (82%)
Classical . 509 439 (86%) 32 (6%) 38 (8%)

Total 9746
(100%)

5649 (58%) 3392 (35%) 705 (7%)

Public Domain Selections Released*

Popular 618
Country & Western 37
International 22
Childrens’ 6
Classical 539

Total 1122

Include selections of same performance released for sale through regular chan-
nels of distribution in different forms, such as 45rpm and 78rpm single records,
46rpm Extended Play records, 33-1/3 Long Play records, and prerecorded tapes.

Position

1

2
3
4
5
6
7
8
9

10
11
12
13
14
16
16
17
18
19
20
21
22
23
24
26
26
27
28
29
30
31

CHART B

Best Popular Album Sellers in Stores, 1957 *

Album
My Fair Lady
Hymns
Oklahoma!
Around The World In 80 Days. .

.

The King And I

Calypso
Love Is The Thing
The Eddy Duchin Story
Songs Of The Fabulous 'Fifties. .

.

Film Encores
Loving You
Elvis
An Evening With Harry Belafonte
Jerry Lewis Just Sings
A Swingin' Affair
Belafonte
Steady Date With Tommy Sands
Spirituals
Where Are You
Wonderful, Wonderful
Belafonte Sings of the Caribbean

.

Pat’s Great Hits
This Is Sinatra
High Society
Songs for Swingin' Lovers
The Pajama Game
Day By Day
Elvis Presley
The Platters, Vol. 1

Pal Joey
Ricky

Artist & Label

Original Cast, Columbia
Teimessee Ernie Ford, Capitol
Sound Track, Capitol
Sound Track, Decca
Sound Track, Capitol
Harry Belafonte, RCA Victor
Nat King Cole, Capitol
Sound Track, Decca
Roger Williams, Kapp
Montovani, London
Elvis Presley, RCA Victor
Elvis Presley, RCA Victor
RCA Victor
Decca
Frank Sinatra, Capitol
Harpr Belafonte, RCA Victor
Capitol
Tennessee Ernie Ford, Capitol
Frank Sinatra, Capitol
Johnny Mathis, Columbia
Harry Belafonte, RCA Victor
Pat Boone, Dot
Frank Sinatra, Capitol
Sound Track, Capitol
Frank Sinatra, Capitol
Sound Track, Columbia
Doris Day, Columbia
RCA Victor
Mercury
Sound Track, Capitol
Ricky Nelson, Imperial

Number of Number of Public Performance Rights
Albums Selections ASCAP BMI Public Domain

81 396 316 77 2

* Based on BiUboard, Dec. 23, 1967

CHART C

Number of Copyrighted Selections Released by RCA Victor
Record Div., 1956 & 1957 (Combined) *

Type Total ASCAP BMI Misc.

Popular 11,940 8280 (69%) 3148 (26%) 512(6%)
Country & Western 1,690 443 (26%) 1135 (67%) 112(7%)
International 2,529 362 (14%) 1662 (66%) 615(20%)
Childrens’ 105 30(29%) 29(27%) 46 (44%)
aassical 809 707 (87%) 49 (6%) 53 (7%)

ToUl 17,073 9822(68%) 6013 (35%) 1238 (7%)
(100%)

Public Domain Selections Released^

Popular 901
Country & Western 161
International 39
Childrens* 22
Classical 1003

Total 2126

Includes selections of same performance released for sale through regular chan>
nels of distribution in different forms, such as 45rpm and 78rpm single records,
45rpm Extended Play records. 33-1/3 Long Play records, and prerecorded tapes.

CHART C-2

Number of Copyrighted Selections Released by RCA Victor
Record Div., 1957 *

Type Total ASCAP BMI Misc.

Popular 4942 3492 (71%) 1192 (24%) 258 (5%)
Country & Western 857 237i(28%) 564(66%) 56(6%)
International 1145 149 (13%) 820(72%) 176(15%)
Childrens’ 83 27((32%) 28(34%) 28 (34%)
Classical 300 268(89%) 17(6%) 15(5%)

Total 7327 4173 (67%) 2621 (36%) 533 (7%)
(100%)

Public Domain Selections Released*

Popular 383
Country & Western 124
International 17
Childrens’ 16
Classical 464

Total 1004

Includes selections of same performance released for sale through regular chan-
nels of distribution in different forms, such as 45rpm and 78rpm single records,
45rpm Extended Play records, 33-1/3 Long Play records, and prerecorded tapes.

CHART D

ASCAP Compositions Selected on Basis of
A. Schwartz Testimony

Selection Title—(Year First Recorded)

A Pretty Girl (1919)
Alexander’s Ragtime Band (1911)
AU The Things Your Are (1939)
Always (1926)
CaroUna In The Morning (1922)
Dancing In The Dark (1931)
Embraceable You (1930)
I Got Rhythm (1930)
I’ll See You In My Dreams (1925)
Indian Love Call (1924)
Louise (1929)
More Than You Know (1929)
My Blue Heaven (1927)
My Heart Stood Still (1927)
My Melancholy Baby (1927)
Night and Day (1932)
or Man River (1928)
Over The Rainbow (1938)
Smoke Gets In Your Eyes (1933)
Something to Remember You By (1930)
Star Dust (1931)
St. Louis Blues (1916)
Where or When (1937)
Without A Song (1931)

Total

No. of Releases *

Before After
1-1-48 1-1-48

11 20
9 36
9 63
15 60
6 5

11 56
5 16
6 25

12 28
25 79
8 6
6 23

13 21
7 34
15 24
22 64
13 21
9 56
16 103
6 14
34 127
59 115
6 26
3 14

325 1,016

* Includes selections of same performance released for sale through regular
channels of distribution in different forms, such as 45rpm and 78rpm single
records, 45 rpm Extended Play records, 33-1/3 Long Play records, and pre-
recorded tapes.

3



which they had written or had an interest in. We have
compiled Chart D-1 to show the number of releases of these
selections again before and after 1948. As you can see,

the chart shows a total of 70 before and 210 afterwards.
Again, 3 times as many.
To answer that, let us clearly understand how a hit is

promoted. There are several ways: If it’s used importantly
in a motion picture, that could help a great deal. If the

jukeboxes buy it, so that the kids can put in their nickels

or dimes and hear it, that helps the sale of the record to

the home. But it is quite true that of all ways of promot-
ing a record, the most important is having it played on
radio and, to a certain extent, on TV, although radio still

has a greater influence on the popularity of records than
TV.

The Importance of the Disc Jockey

So we now come face to face with a very important
gentleman, the disc jockey. He too is not an entirely in-

dependent potentate because he too must play what his

audience enjoys hearing. But let’s give him everything
that is his due and say that promotion via disc jockey is

the one most important influence in exposing a new record.

Nothing could be further from the truth than to say
that NBC has shown a marked preference for RCA Victor

recordings. They couldn’t show favoritism even if they
wanted to. They couldn’t because they, like we, are charged
with the responsibility of attracting the widest possible

audience, which means giving the public what the public

wants to hear and see. They are just as much under the

pressure of competition as the Record Division is.

But the most important, reason why RCA’s relationship

with NBC has nothing whatever to do with our success or
lack of it in the record business, lies simply in the fact

that the disc jockeys have had the greatest success on local

independent radio stations, and you will find mighty few
disc jockeys of note operating as network attractions. We
have made a compilation of the radio stations listed on
the Variety Disc Jockey Poll for the 6 weeks from Jan. 15,

1958 through Feb. 19, 1958 inclusive. It shows that of

the 216 listings, 138 were for independent stations and
only 78 were for stations affiliated with a network. Only
one was an owned and operated station of one of the net-

works. Some of the stations were listed by Variety more
than once during this period while others were not. A
disc jockey, if he is to be successful, is exactly as local a
phenomenon as the local high school dance, the local de-

partment store, or the particular local lovers’ lane in which
young people like to meet.

Drumbeating Won’t Make Flop Into Hit

I said before that the disc jockey was not all-powerful.

Here we come to the most fascinating aspect of the enter-

tainment business, and one in which I deeply believe.

Namely, that the best kind of promotion, hoopla, advertis-

ing, publicity, or what have you, is no guarantee that the

piece of music on which it is expended is going to please

the public. In the most fundamental sense, we.cannot sell

anything. The public has to want to buy it. Unless the

record has within it the germ of success—and don’t ask me
what that germ is because I do not know—no amount of

drumbeating will transform a flop into a hit. Many of us

so-called “experts” have our garages or apartments filled

with records our distributors and dealers could not sell

which we “knew” were going to be great hits. We pro-

moted them well. We spent time, money, effort on them.
They were failures.

While we are on the subject of promotion, I feel I must
comment on certain matters raised in the record. Mr.
Schwartz referred to an RCA Victor Records’ advertise-

ment entitled “New Sales Force” which appeared in the

Sept. 25, 1957 issue of Variety. This advertisement listed

3 radio shows and 5 TV shows on NBC. Mr. Schwartz

CHART D-1

ASCAP Compositions Selected on Basis of
Proponents’ Testimony

Selection Title— (Year First Recorded)

Kim Gannon Tunes
A DrearSer’s Holiday (1949)
Always In My Heart (1942)
Autumn Nocturne (1941)
I’ll Be Home For Christmas (1946)
Moonlight Cocktail (1941)
So Lovely (1938)

Total

Du Bose Haywood-Gershunn Tunes
I Got Plenty O’Nuttin (1936)
It Ain’t Necessarily So (1936)
Summertime (1935)

Total

Burton Lane Tunes
Everything I Have Is Yours (1933)
When I’m Not Near The Girl I Love (1946)

.

How About You? (1941)
How Are Things in Glocca Morra (1946)
Old Devil Moon (1946)

Total

Joan Whitney Tunes
Candy (1945)
Far Away Places (1948)
High On A Windy Hill (1940)
It All Comes Back To Me Now (1940)
My Sister & I (1941)

Total

Total

No. of Releases '

Before After
1-1-48 1-1-48

— 2
5 10
2 12
1 8
3 12
2 —
13 44

7 20
8 19
14 61

29 100

5 9
2 2
3 10
2 8
2 11

14 40

2 4— 11
4 9
4 2
4 —

14 26

70 210

* Includes selections of same performance released for sale through regular
channels of distribution in different forms, such as 45rpm and 78rpm single
records, 46rpm Extended Play records, 3^1/3 Long Play records, and pre-
recorded tapes.

tried to imply that there was an improper use of NBC’s
broadcasting facilities to further sales of RCA Victor
records. What Mr. Schwartz failed to state was that all

of these shov/s are or were sponsored in whole or in part
by the Radio Corporation of America for the promotion
of all RCA consumer products, including TV sets, radios,

phonographs and records. These shows were paid for by
RCA at the prevailing broadcast rates and were booked
through the company’s regular advertising agencies. There
is nothing free in this campaign. It costs us just the same
as it would any other sponsor.

Mr. Schwartz also stated that NBC “arranged” for a
promotional tieup between the TV show Bride and Groom
and RCA Camden records, leaving again an inference
that NBC was favoring RCA records. NBC did not make
any such “arrangement.” RCA Victor’s advertising man-
ager for Camden records negotiated a contract dated Sept.

18, 1957 with King Television Productions, an organization
completely independent from NBC and RCA, for the use
of Camden records on the show.

The Effect of Contests

Another witness, Joan Whitney, testified about a con-

test which RCA Victor ran on a BMI selection entitled

The Man with the Banjo recorded by the Ames Brothers.

Her composition Man, Man Is for the Woman Made, an
ASCAP selection, also recorded by the Ames Brothers, was
on the other side of the record. She claimed that she was
unaware of this practice of having contests to promote
records, and that she considered this contest an unfair
practice in so far as her composition was concerned. As I

have stated frequently, we are not concerned with whether
a particular selection is ASCAP or BMI. We are only con-

cerned with selling phonograph records. In this particu-

lar instance we ran a contest on The Man with the Banjo
because it naturally tied into National Banjo Week. I
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would also like to point out that mechanical copyright

royalties were paid on Miss Whitney’s composition for all

records sold. Therefore, she got the benefit of any sales

which were made as a result of the “Banjo” promotion.

We run many, many contests. For example, we had
one on the Georgia Gibbs recording of Fun Lovin’ Baby
which was an ASCAP selection, the reverse side of which
was / Never Had the Blues, a BMI composition. This

contest was national in scope and was run in conjunction

with Gerber’s Baby Food. At approximately the same
time as the Banjo contest, there was a contest involving

the June Valli recording of Tell Me—an ASCAP tune

—

and the reverse side of this record was Boy Wanted, also

ASCAP. We also ran a contest on the Tony Travis {Love
Is) The $6Jf,()0() Question—a BMI tune—and the reverse

side of that record was Drummer Boy, also a BMI composi-

tion. I could relate to you any number of contests, some
of which feature ASCAP selections and some of which
feature BMI. The only factors considered in deciding

which side of the record to use are: “Does the selection fit

within a promotion idea?” “Is that the side which will

best sell the record?”

RCA Acquisition of Victor Talking Machine

It has even been charged that RCA’s purpose in enter-

ing the phonograph recoi’d business by acquiring the Victor

Talking Machine Co. was to record music allegedly con-

trolled by NBC, through BMI, and to exploit these recoi’d-

ings over NBC stations.

I was not a member of RCA when the Victor Talking
Machine Co. was acquired, and accordingly I cannot state

what considerations motivated RCA’s decision. However,
there are certain facts which make this charge unbelievable.

In the first place, Victor was acquired by RCA in 1929,

but BMI was not organized until 1939. Secondly, if the

intention was to use NBC stations as a means of exploit-

ing RCA Victor records, this intention was implemented in

a most peculiar manner, for I understand that NBC did

not permit the use of phonograph records on network
broadcasts until 1949 and was one of the last broadcasters

to permit use of these records on its own stations.

In addition, during the 1930’s RCA opposed use of its

phonograph records by radio stations, and from 1932

through 1937 each record released had a notice on its label

that it was not licensed for radio broadcast. I was inter-

ested and amused to learn that, in a suit filed by RCA in

1938 to prohibit a radio station from broadcasting Victor

records, our complaint stated that we had been damaged
because the “injudicious and excessive repetition of rec-

ords” on the air enabled the public to enjoy them without
charge, thereby reducing the demand for records and
decreasing sales.

Taste of the Public—Likes and Dislikes

We get back to that mercurial, ever-changing, amor-
phous and yet completely strong-willed expression of the

people themselves—their likes and their dislikes.

And here we come near to the question which may
underly this whole discussion : Why is it that rock ’n’ roll

music is so popular and why is it, conversely, that some
of the old, sweeter-type songs are no longer quite so popu-
lar? Well, I cannot tell you why it is that the younger
generation has spoken so decisively in favor of a type of

music which I don’t happen to like particularly—but then
I like Verdi and Brahms—and which some of the older peo-

ple look upon with horror. Perhaps it is because they con-

sider it their type of music, belonging to them—and per-

haps they feel that rock ’n’ roll is an expression of the
strong, nervous beat of a postwar generation. Perhaps.
All I am sure of is that rock ’n’ roll is popular not only in

this country but has swept the world, that it is relatively

equally popular in conservative England, in far-off Aus-
tralia, in India, in Germany.

So there must be something in this music which cap-
tures the imagination and love of the young people. It

must be music which is indigenous to the psychology of
today. In the Magazine Section of the April 4, 1958 New
York Times there is an article discussing its world-wide
popularity.

Other people are, of course, quite at liberty to dis-

approve of the tastes of the younger folks. That won’t
do these people any good, but they will at least be follow-
ing an historic pattern.

Over and over again new forms of music have been
derided, railed at, and deprecated. The older generation
has clucked its tongue and shaken its head over new
music. Incidentally, that’s as true of our greatest music
as of the butterfly, temporary entertainment, popular
music. Tristan and Isolde was called names that one
could apply to rock ’n’ roll today—not that there is any
comparison! It was called “cat music”—“the incompre-
hensible wailings of a madman.”

In the 19th Centuiy when the waltz came up, it was pre-

dicted that “this licentious dance would open the sluice

gates of immorality and degradation.”

Is rock ’n’ roll, I quote, “an expression of protest

against law and order, that bolshevik element of license

striving for expression in music”? Is it, I quote, “an in-

fluence for evil”? Does it, I quote, “with its moaning
saxophone and the rest of the instruments with their

broken, jei’ky rhythm, make a purely sensual appeal”? Does
it, I quote, “call out the low and rowdy instinct”?

Well, what I have just quoted you was not said about
rock ’n’ roll, but was said by the national music chairman
of the General Federation of Women’s Clubs in August
1921 in an article in The Ladies’ Home Journal. She was
talking about the jazz which we now have recognized as
legitimate music and as part of the American musical
tradition. I do not think that the composers of the music
which was popular in 1921 now have any right to say that
music which is popular today is being forced on the public
by illegitimate means. Let us not be hypocrites and pre-
tend that Yes, We Have No Bananas has become Schubert
or Brahms. Let’s not—to be brutally honest about it—be
deluded into taking up a foolish and insupportable charge
by songwriters who, at least for the moment, have been
unable to gain the favor of today’s teenage group.

ASCAP, BMI—and Elvis Presley

Indeed, I think none of us has a right to say what the
public should or should not hear, what is good taste and
what is bad taste. We have a right to our opinions, to our
own likes and dislikes, as long as they remain opinions
only. I do not want to be an arbiter of taste.

At this point I would like to divert for a moment and
respond to the request of Senator Monroney and present
to the Committee the number of ASCAP and BMI selec-

tions recorded by Elvis Presley. Of a total of 83 selec-

tions released by RCA Victor Records, 26 or 31% have
been ASCAP and 57 or 69% have been BMI. Mr. Vance
Packard adverted to Mr. Presley in his testimony stating
that the first major move was to give Elvis TV exposure by
arranging a guest spot on NBC’s Milton Berle Show. This
is not true. We at RCA Victor tried to arrange a spot
on NBC but were unsuccessful. It was only after Elvis
had several appearances on the CBS network—the Dorsey
Brothers’ Stage Show—that Elvis appeared with Milton
Berle on NBC. Thereafter, he had additional appearances
on CBS with E,d Sullivan.

Perhaps the Government has also helped in making
Elvis a world-wide attraction. I quote from John
Gunther’s recent book Inside Russia Today (p. 322)—
“. . . Also recordings of American jazz bring bizarre prices

on the black market, as much as 400 rubles ($100 at par)
for a single record. These recordings are taken on tape
from Voice of America or other broadcasts, and then repro-
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duced on, of all things, discs made of discarded X-ray

plates salvaged from the hospitals. A marked favorite at

the moment is Elvis Presley . .

Now back to our subject of taste. Things are really not

as black as some of the public denigrators of American

taste would lead us to believe. The cardinal mistake that

so many people make is to talk about “taste,” “America’s

taste,” “what the young people like,” as if it were all an

entity, one loaf of bread with the same dough and flavor on

top, in the middle and at the bottom. But there is no such

thing, fortunately, as one taste. Taste is a thousand-

layer cake. To be sure, the layers are of unequal thick-

ness, but they make a cake in which there is room for

diverse kinds of taste, different flavors, variegated music.

The New American Appetite for Music

There has sprung up a great new appetite for music in

our country, and with all modesty I may say that the

recording companies, who have made so wide a repertoire

available to the public, are to be thanked for a fine con-

tribution to our musical development. There should be

room for all music—rock ’n’ roll and sweet songs and
Berlioz and Sam Barber’s new opera, Vanessa.

There is such room! When 210,000 people buy a fairly

expensive recording of Beethoven’s Ninth Symphony con-

ducted by Toscanini, one can hardly claim that America is

musically illiterate and its taste debauched. I happen to

agree with a statement made by Victor Borge, quoted by
John ’Crosby, which says: “Across the country there is a

tremendous demand for good music, and for music, period,

from Elvis Presley to concert stuff. Music is music, no
matter how presented. It says something to people,

whether it’s wearing a cowboy hat or white tie. We must
not condemn music which is not on a level as high as we’d
like.”

My conclusion is this: it is absolutely untrue that the

public is being deprived in any way or form of any music
that it wants. It is absolutely untrue that it cannot hear
the music it likes to hear. For sound and good business

reasons, the record companies have no other interest than
to recognize and satisfy the only legitimate bosses of the

music business—the people who buy music. There is no
need for any legislation such as the bill we have been dis-

cussing. RCA is opposed to it.
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SUMMARY- INDEX OF THE WEEK'S NEWS— May 3h 1958
SMALL-TIME AND/OR BIG-TIME business problems reilected WHERE ARE THE V.P.'s and network topkicks of yesteryear?

in reports from a small-market operator and an econo- Final installment of our review of present activities of

mist who urges going after more "local" (pp. 1 & 6). 139 of them (p. 7).

POLITICAL PRESSURES ON FCC bemoaned again by

Harris probers as they pursue Ch. 2 from Springfield,

111. to St. Louis in deintermixture case (pp. 2 & 10).

REPS' RESERVED TIME PLAN sent to all stations but given

little chance of adoption by FCC. Quick survey tends

to show little enthusiasm for it (p. 2).

SENATE ALLOCATIONS HEARING shows FCC favoring de-

intermixture but wanting to wait for TASO technical

findings. CATV-station fight (pp. 3 & 4).

FEDERAL AID TO ETV PASSES Senate in surprise vote on

$51,000,000 Magnuson bill giving equipment grants to

states. House "enthusiasm" seen (p. 5).

3 CABLE-THEATRE PROJECTS planned for early 1959 by

Telemeter. Truman urges pay-TV tests. Dr. Norman Vin-

cent Peale turns thumbs down (p. 16).

Manufacturing-Distribution

DuMONT-DAYSTROM MERGER being discussed by bankers

with executives, possible basis to be 7Vz shares for 1.

Setup and finances of the companies (pp. 1 & 13).

RCA UNVEILS BIG STEREO LINE including phonos, discs,

tape-cartridge. Predicts $1 billion record music market

in "short time" (p. 12).

CO-OP AD TAX CONTESTED by manufacturers, admen
who say IRS plan is against public interest (p. 12).

DuMONT-DAYSTROM MERGER DISCUSSED: "All sorts of deals are cooking at the moment ,

"

was all the comment we could elicit from financial people concerned with merger
deals involving Allen B. DuMont Laboratories Inc. — and best dope we could get is

that consolidation is being considered with Daystrom Inc . , headquartered in nearby
Murray Hill, N.J. "Terms haven't jelled yet," was response when we asked whether
report is true that deal contemplates exchange of approximately 7V2 shares of DuMont
common (2,361,092 outstanding, some 28% owned by Paramount Pictures and traded on
American Stock Exchange) for one of Daystrom (905,432 shares outstanding, traded on
N.Y. Stock Exchange). DuMont executives were understandably stonily mum.

Daystrom 's apparent desire to expand consumer product lines, notably in TV
for first time and in hi-fi, makes merger seem logical — for DuMont has always been
a big name in TV sets and tubes, currently is planning expansion into stereo phono.
Also talked about is possible merger of DuMont with Raytheon or Hoffman, both rela-
tively prosperous, both experienced in TV-radio, though Raytheon quit TV last year.

This week some 69,000 shares of DuMont were traded and it closed at 5)4, new
1958 high, whereas only 4400 shares were traded week ended May 23 & 7200 week ended
May 16. Daystrom turnover was 3000 shares, closing at 33%, not much change from
preceding week; curiously, exactly 2300 shares of Daystrom were sold in each of pre-
ceding 2 weeks. [For further details on Daystrom-DuMont , see p. 13.]

RUSINESS-SMALL-TIME AND/OR RIG-TIME: Even as big-time reps were seeking FCC relief
from the "sword of Damocles" they allege the networks dangle over affiliates (p. 2),
even as an ill-attended Senate subcommittee hearing was recording pleas of small-
market station operators that something be done by Washington about the severe "com-
petition " they're suffering from community antenna services (p. 4), we received 2

missives this week that are particularly apropos the question, " How's Business? "
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To the extent that they represent bigger-market and better-placed (network
affiliated) stations, the reps answered the question affirmatively when put to them
during intervals of the hearings last week on their proposed "Station Reserved Time"
plan (Vol. 14:21). To the extent that business may be improved by small operators
as well as big, we commend a reading of our extracts from the 2 letters (p. 6) —
one from a small-town TV-radio station operator, the other from an industry econ-
omist with big-time contacts and experience, who usually knows whereof he speaks.

Richard P. Doherty’s penetrating analysis of telecasting business prospects,
which we recently published (Vol. 14:17), is now supplemented with some pertinent
observations on the local business potential and how better to tap it.

FCC INVESTIGATION- MORE OF SANE': Patchwork pattern of political pressures on FCC
was developed desultorily by House probers as they plodded through another week of
hearings on Springfield (111.) Ch. 2 case (Vol. 14:21), members of legislative over-
sight subqoramittee continuing to profess surprise & shock (for details, see p. 10).

" This type of thing has showed up repeatedly so far in one form or another,"
said Chairman Harris (D-Ark.) at conclusion of this week's proceedings, which seemed
to do little more than confirm that (1) politics do play a part in TV station busi-
ness and (2) gossip & speculation about FCC are characteristics of industry.

" There will be more of the same as we go along v/ith the investigation," Har-
ris promised, listing questioning of executives of KTVI, St. Louis (Ch. 2) as next
step in scheduled exposes of 14 comparative TV cases and 6 station sales (Vol. 14:
20-21). Also on tap soon: case of Boston Herald-Traveler's WHDH-TV (Ch. 5).

If nothing more than more of the same is uncovered by Harris , more tele-
casters may be in for some uncomfortable hours on stand — and stations may need
chartered vans to transport all of their subpoenaed records to Washington.

But if subcommittee is going to recapture headlines it won earlier by its
disclosures in Miami Ch. 10 case (Vol. 14:6 et seq) , it will need to turn up more
sinister evidence of wrongdoing than it has so far in this phase of probe. As one
daily reporter put it to us after sitting through this week's testimony: "The only
way I can make the paper with this story is to tie it to Alaskan statehood."

REACTIONS TO STATION RESERVED TINE': It's somewhat too early to measure the exact
reactions to Station Representatives Assn.'s proposed "Station Reserved Time" plan,

whereby certain periods would be kept free from network encroachment. As expounded
to FCC last week by leading rep Eugene Katz (for text, see Vol. 14:21), plan would
retain to the stations, for non-network national or for local programs, one hour in

every quarter of the day — the object being to keep networks out of non-option time

and of course to give the reps more prime time to sell for national spot.

The transcript of Katz's testimony and the text of the other SRA spokesmen's
statements have been mailed by SRA to all commercial TV stations for comment.

A hasty survey of our own , among key stations, reps and networks, would seem

to indicate very little real prospect for the plan. Stations evince scant enthu-

siasm, though as one put it, "The scheme is much more constructive and makes a lot

more sense than the original idea of bucking network option time without whose

adjacencies the reps themselves wouldn't have much to sell."

Reps seem to be warming up to the idea , however, but they don't cut much ice

politically and they face a Congress and an FCC unwilling to extend surveillance

over the business side of broadcasting. Despite Barrow Report, we give the idea of

outlawing network option time op setting up new kinds of option time little chance
— not via the present complex of Washington, at least.

Networks are opposed to the rep plan , naturally, claiming they exert no undue

influence on stations, as charged, and that stations have free choice to accept or

reject their non-option time offerings — usually choosing to accept overlap shows

(like Playhouse 90, What's My Line? etc.) because of their excellence. Most perti-
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nent criticism of SRA scheme, both by networks and stations, is that it might pre-
clude stations from taking unscheduled news & special events shows from networks,
to say nothing of extraordinary sponsorships such as one-shot spectaculars.

" It would be tragedy to forbid network news in station time," said one man-
ager. As for networks inching into non-option time with top shows, inclination was
to feel that's stations' own affair, own choice, none of reps' business. "What
would we do," said a station man, "if business fell off so that we really faced a
gaposis of schedule or where we ourselves prefer what the network may have to offer?"

" Just another twist to option time ," is how a top network executive charac-
terized the SRA plan. "You might call it national reps' option time . Unless I miss
my guess, the affiliates are going to tell them they better let well enough alone."
Another network topkick waxed sarcastic; "They're contradicting. themselves , aren't
they, in first opposing option time and now saying it's okay and there ought to be
more of it — for the reps? They aren't licensed, aren't concerned with public
service programming, and when business gets tough they run to Uncle Sam to protect
their mighty bucks. Theirs is one business that can't miss; if business gets tough,
all they have to do is fire a few people and close a few offices."

It's apparent the reps' real quarry is to drive the networks out of the rep
business; that, though they liked the Barrow findings at first, they've backed
entirely away from their original opposition to option time; that they now can't
even go along with expressed Dept, of Justice position that option time violates
the anti-trust laws, for if it does, so logically would "Station Reserved Time."

And it's even clearer that , short of a political prairie fire which they're
not likely to set off on their own or via their own stations, the reps' chances of
setting up the "Station Reserved Time" by way of FCC fiat are nil.

SENATE COMMITTEE PICKS AT ALLOCATIONS TANGLE: Two major themes emerged from FCC's
testimony before Commerce Committee this week; (1) Wait for TASO technical findings
before making any major move. (2) More deintermixture would help — now. [Com-
mission also gave views on community antennas, translators, satellites, illegal
boosters, etc. and their impact on regular stations — see p. 4.]

FCC Chairman Doerfer still turns thumbs down on de intermixture (i.e., making
cities all-vhf or all-uhf) — but several of his colleagues, maybe majority, talked
up deintermixture. Doerfer said that deintermixture "holds little promise for the
future." He's still concerned about loss of fringe service by shifting some opera-
tors from vhf to uhf, said FCC should have more technical data, still to come from
TASO, before it considers moving all TV to uhf, or similar drastic changes. He does
think, however, that careful vhf mileage cuts in certain areas would help.

Zone I cut from 170 to 167 mi ., for example, would be all right with him.
"I'd like to find some way," he said, "to assure vhf operators so they wouldn't be
afraid things would fall apart. We should have a little looseness in the joints."
Engineering Comr. Craven said small mileage cuts are like "being a little bit preg-
nant." He'd wait for more accurate interference data from TASO.

Said Craven ;
" I'm for deintermixture as an immediate answer, the intermedi-

ate stage. The basic allocation problem is that there is too wide a range in TV.
It's not technically possible to make cheap, good all-channel TV sets. There are
developments on the horizon, concerning long-distance communications, which will
have a big impact. There's not enough space for safety and special services. There
are not enough channels for aircraft in the jet age. We need more for industrial
radio. We must take an overall look to accommodate them all. The Office of Defense
Mobilization has offered to take a long-range look. We should take them up on it."

Comr. Hyde stuck by previous pro-deintermixture views , said that uhf is not
being abandoned. "There are 92 uhf stations operating," he said, "plus 125 trans-
lators, a very significant segment of TV. The 70 uhf channels offer a great poten-
tial for competitive TV." Comr. Bartley asserted ; "We did too little in deinter-
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mixture. Albany is what took the wind out of my sails. [FCC made that area all-vhf
instead of proposed all-uhf.] I think the only immediate answer is deintermixture.

"

Comr. Ford's position ; "Partial deintermixture didn't work. The present
12 vhf channels aren't enough. We should seek a solution to make use of the uhf.
I'm not ready to concede that uhf should be aban'doned. Maybe I will, but I don't
believe it now. My opinion is that technical data will show lohf works well."
Neither Comr. Lee nor new Comr. Cross offered comment.

Uhf telecasters' Committee for Competitive TV was represented by Wm. Putnam,
who heads highly successful WWLP, Springfield, Mass., and exec, director Wallace
Bradley. A director of TASO, Putnam said TASO is an engineering group but has been
assigned a "political" problem. He insisted TASO is merely going to find that sig-
nal goes further with more power, shadows more at higher frequencies, has more
man-made interference at lower frequencies. "The uhf is perfectly satisfactory for
broadcasting," he said. "It has no technical deficiencies and many advantages."
Bradley urged elimination of TV-receiver excise tax, said it would promote produc-
tion of all-channel vhf-uhf sets,

« « « «

We can't tell you where the foregoing leaves allocations, frankly. FCC has
before it a formal motion to start taking a new look right now (Vol. 14:20). There
is substantial sentiment for more de intermixture . But, there's also strong belief
Commission shouldn't act without TASO's forthcoming data, due by year's end.

Senate Commerce Committee is impatient with the Commission, obviously, but

it's difficult to see it producing new laws to "do something" in such a complex matter.

Attendance by Senators was light indeed. For most of hearing, only one or 2

were on hand. Sen. Lausche (D-0.) was acting chairman during allocations portion
of hearing. The Senators asked few questions. Committee counsel Kenneth Cox, who
handled similar hearing 2 years ago, did most of probing — showed good grasp of

overall problem and of specific allocations actions.

Arbitrate TV Economics? “Economic impact” ques-

tion, as old as broadcasting itself, remains nub of

FCC’s problems concerning success or failure of

small TV stations faced with competition from
community antenna systems, translators, illegal

boosters, satellites, etc. During this week’s hear-

ings on subject by Senate Commerce Committee,

FCC Chairman Doerfer focused on question time

and again—something he has done consistently.

“My main problem is this,” he testified. “Con-

gress intended to practically ignore the economics

question. Our primary job is to prevent interfer-

ence. I’d like Congress to consider ‘economic im-

pact.’ Our function is to supply Congress with

the facts and let it appraise the philosophy of the

Communications Act.”
Small-town telecasters made substantial impression

on the few Senators who attended sessions, but CATV
system operators haven’t been at bat yet. They’re due at

date to be scheduled later, probably June 9 or June 23.

Hearing on networks interrupts, starts June 3.

* *

Theme of telecasters was that CATV and translators

are forcing off air local TV stations—substituting for

grass-roots programming the output of “Hollywood and

N. Y., the movie capital and Tin Pan Alley.” Prime

initial objective is to stop CATV systems from using micro-

waves to bring variety of big-city signals into local mar-

kets, cutting “heart” out of stations’ coverage. They’d

like to see CATV and translators “regulated” out of the

way entirely. They’ve achieved some success so far, in

that FCC is now delaying action on pending microwave
applications which would feed CATV systems. But it

hasn’t touched operating microwaves.

Senators were also impressed with testimony of ex-

Sen. Edwin C. Johnson, former chairman of their com-
mittee, who plumped for legitimization of illegal boosters.

As Governor of Colo., he “granted” them. He testified that

they don’t bring interference, but could; therefore, FCC
should control them. He said that uhf translators give

excellent service but are too costly. He pushed for regula-

tion of CATV systems, said States would have to step in if

FCC continues delay.

From questions propounded by Committee counsel Ken-

neth Cox, it seems that he, for one, wouldn’t object to

CATV systems filling in service in “normal” coverage

areas of stations, but does oppose extension beyond

—

same for translators. It’s good guess this reflects views

of Chairman Magnuson (D-Wash.). NAB’s testimony,

through mgr. of govt, relations Vincent T. Wasilewski,

was similar—plus assertion that CATV systems are

“pirating” copyrighted material.

* * * *

National Community TV Assn, didn’t get on stand, but

its witnesses’ prepared statements defend their opera-

tions on “public interest” and legal grounds. Milton Shapp.

pres, of Jerrold Electronics Corp., operator of 9 systems

and manufacturer of CATV equipment, insisted that no

TV station has gone off air because of CATV competition.

He analyzed all stations that have gone dark, said only

6 operated in cities with CATV systems. In each of
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latter, he said, the few homes seiwed by CATV could

hardly have meant difference between success and failure.

Shapp argued that CATV actually stimulates stations

to give better seiwice—adding microwaves, lengthening

hours, etc. CATV has “paved way” for stations, he said,

citing such cities as Casper, Wyo., where CATV built up

audience, brought in microwave from Denver at $100,000

a year, before 2 regular stations started. On other hand,

he stated, stations spur CATV to improve service—adding

extra signals, improving quality of signal, installing

microwave, etc.

NCTA counsel E. Stratford Smith stressed legal

angles, said CATV isn’t common carxder, said FCC can’t

discriminate against CATV systems as customers of micro-

waves. He also seized upon Doerfer’s philosophy, stating:

“The Commission’s function is not one of evaluating the

economics of station operation, of the mai’ket, and of

detei-mining how much and what kind of TV a community

, should have.” He claimed that FCC has already disposed

of policy questions it’s considering in newest “inquiry,”

shouldn’t be going through them again.

* * *

Telecasters were particularly bitter about the micro-

waves serving CATV systems in their towns, because FCC
forces stations to drop own private microwaves and buy

service, if they want any, from common carrier feeding

CATV. And telecasters say CATV works “hand-in-glove”

with microwave operators.

Ed Craney, KXLF-TV, Butte, leading witness for tele-

casters, put their position this way: “The FCC should

provide ground rules. I believe CATV will break down
free TV. If we had CATV in Butte with 3000 subscribers,

I

I’d close down. We could go into the cable business and

I we wouldn’t be hurt—but the public would be.” He said

that his private microwave costs $50-$100 a month to oper-

ate, but common carrier wants $12,000.

Washington in-fighting has become quite fierce. NCTA
1 holds annual convention in Washington’s Mayflower Hotel

June 10-12. CATV operators, many of them influential

in home states, will meanwhile be talking to their Con-

I
gressmen. Latest addition to speakers’ list is Sen. Bible

,
(D-Nev.), who was acting chairman for a time during this

week’s hearings.

I

Witnesses this week, in addition to FCC members who

I
testified or submitted statements: Vincent Wasilewski,

NAB; Ed Craney, KXLF-TV, Butte, Mont.; Barclay Craig-

head, KXLJ-TV, Helena, Mont.; Art Mosby, KMSO-TV,
I

Missoula, Mont.; C. N. Layne, KID-TV, Idaho Falls, Ida.;

Frank Reardon, KGEZ-TV, Kalispell, Mont.; ex-Sen. Ed-
win C. Johnson; Dwight Dahlman, secy., Wyo. Public Serv-

j

ice Commission; Wm. Grove, KFBC-TV, Cheyenne, Wyo.;
Mildred Ernst, KWRB-TV, Riverton, Wyo.; Fred Weber,

WBOY-TV, Clarksburg, W. Va.; Marshall Pengra, KLTV,
Tyler, Tex.; Pat Beacom, WJPB-TV, Fainnont, W. Va.

\
(dark); Wallace Bradley & Wm. Putnam, Committee on

; Competitive TV.

i

If “U. S. flavor” is preserved, there are advantages

( in shooting TV film in Britain, according to Earl Rettig,

' pres, of NBC’s California National Productions, just re-

(i turned from European trip. He paid tribute to Britain’s

f “attractive and efficient organization of manpower and

I facilities,” but cautioned that U. S. audiences want Ameri-
can stai's, though British supporting casts are satisfactory.

Video film recorder priced under $10,000, designed to

work with any closed-circuit TV system, is being produced

by Vuetronics Co., 7352 Beverly Blvd., Los Angeles.

Senate Okays ETV Bill: With surprising speed,

Senate this week approved $51,000,000 Federal

aid to educational TV bill (S-2119) sponsored by
Chairman Magnuson (D-Wash.) of Commerce
Committee, sent it along to House where he said

“much enthusiasm” for passage has been shown.
Action by Senate May 29 came just 3 days

after Commerce Committee approved measure
following 2 days of hearings month earlier (Vol.

14:17). Unprecedented bill authorizes Federal

grants up to $1,000,000 for school TV equipment
to each state, D. C., Alaska & Hawaii; it had been
given little chance earlier in Congress which often

has displayed hostility to govt, aid to local schools.

Eisenhower Administration opposed Magnuson bill at

hearings, arguing through Dept, of Health, Education &
Welfare that Federal money isn’t “necessary to assure

continuing development of educational TV.” Acting Secy.

Elliott L. Richardson followed up May 14 with letter to

Magnuson reiterating non-support of bill.

But measure had strong support of ETV professionals

across country—and Commerce Committee told Senate

it “feels this legislation is imperative” as “modest & simple

proposal but with tremendous, far-reaching effect on the

general public” to help solve problems of teacher shortages,

rising school enrollments, inadequate equipment.

Ironically, ETV program would be administered by an
unsympathetic HEW Dept., which would set up standards

for grants to be obseiwed by state or local govt, agencies,

state colleges, non-profit ETV organizations. Grants would
apply only to equipment. Local agencies would be responsi-

ble for land, buildings, operation, maintenance.

Final enactment of measure not only would spur de-

velopment of ETV channels (85 vhf, 171 uhf), only 32 of

which are now in use, but would give market boost to

manufacturers of closed-circuit and other ETV equipment.

* *

Senate action coincided with Conference on Educa-
tional TV in Washington co-sponsored by HEW’s Office of

Education and National Assn, of Educational Broad-

casters, attended by 150, 85 of them delegates. Sharp
differences of opinion on ETV’s role were heard. Dr.

Marshall McLuhan, U of Toronto, said electronic education

already made conventional classrooms obsolete. But exec,

secy. Dr. Wm. G. Carr of National Education Assn, said

TV’s use was “limited” as aid to classroom teacher.

But NYU V. p. John E. Ivey, expanding on Magnuson
bill’s program, told Washington conference that nation

needs not only more ETV but a school network spanning

the country. Heart of educational system—providing

“greatest exposure of the nation’s top intellectual man-
power to all fields of education”—would be state-controlled

TV networks, he said.

In other ETV developments: (1) N. Y. Metropolitan

Educational TV Assn., which had faced shutdown from
lack of funds, reported it will continue operations through
summer, “emergency financing” having been arranged

through Ford Foundation-financed Educational TV &
Radio Center, Ann Arbor. (2) Washington County (Md.)

school officials reported much-publicized 2-year Hagerstown
ETV experiment demonstrates that TV teaching can re-

duce school costs, increase teaching effectiveness. (3)

Northeastern U & Boston U offeied first Mass, college

credit courses this summer over Educational WGBH-TV,
Boston (Ch. 2). (4) NAEB scheduled conference on tele-

vised instruction at Pui’due U, Aug. 24-Sept. 4.
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Ford Views the Law: FCC Comr. Frederick W.
Ford, who became a member of Commission with
more pre-knowledge of its legal workings than
anyone since Rosel Hyde was elevated from gen-
eral counselship, this week told Federal Communi-
cations Bar Assn, what he thought was wrong
with Communications Act—and he kidded the law-

yers a bit about their role in amending Act. All 7

commissioners were on hand for luncheon, and at-

tendance was heavy, with attorneys eager to hear
Ford’s first speech as FCC member.

While looking up legislative history of 1952
McFarland amendments, he said, “you get to know
what case was involved” when a practitioner

plumped for particular change. He urged FCBA
to take another look, made these points

:

(1) “Separation of functions.” Law still isn’t clear

on who can talk to commissioners about adjudicatory cases.

He provoked laughter by adding quickly: “Regardless

what the law says, I don’t intend to talk to anyone about

adjudicatory cases.” FCC should be able to talk to its

“review section” lawyers about cases. “When I was on

the section, we were able to help commissioners by point-

ing out their previous positions. It made for more con-

sistency. And we didn’t influence the vote.”

“Prosecutory” arm of FCC shouldn’t have anything to

do with decisions, Ford said, but “Commission should be

able to talk to its ‘lawyer’—general counsel and his staff.

I know of no other situation where you can’t talk to your

lawyer.”

(2) “Protest” section must go. Ford simply endorsed

what all commissioners have said many times.

(3) “McFarland Letters.” Notifying parties they must
go through a hearing, giving them 30 days to acknowledge,

is just a waste of time, contributes to big AM backlog.

(4) “Due process inconsistencies.” Competing appli-

cations get elaborate protection and time-consuming pro-

cedures but: “When a station is sold, does due process

detennine who is going to operate the stations?” FCC
should look more closely at buyer.

(5) FCC’s basic role. “If Congress wanted to make
FCC a court, it would have done so. It’s better to have

a well-rounded Commission than a legalistic approach to

regulation of the industry.”

Several attorneys, in question-answer period, asked

why FCC couldn’t act faster on petitions for reconsidera-

tion. Ford replied that Commission used to act fast, could

do so again if red tape were unwound.

CBS-TV’s severance of affiliation with Tacoma Trib-

une’s KTNT-TV, Tacoma-Seattle (Ch. 11) in favor of

Saul Haas-controlled KIRO-TV, Seattle (Ch. 7) when it

began operation last Feb. (Vol. 14:6) is basis of $15,000,-

000 triple damage anti-trust suit brought against the net-

work, Queen City and Mr. Haas this week in Federal

district court for the western district of Washington State.

KTNT-TV operators, who have 250-watt AM, claim Haas
illegally used his 50-kw AM, long a CBS affiliate, as ve-

hicle for agreement requiring CBS to transfer its TV
affiliation in event Queen City got TV—calling it an “il-

legal tie-in.” Case takes on political overtones in view of

4% interest in Queen City held by Sen. Magnuson CD-

Wash.), chairman of Senate Committee on Interstate

Commerce. Court papers were filed by J. H. Gordon,

Tacoma attorney, and Lloyd Cutler, of Washington law

firm of Cox, Langford, Stoddai-d & Cutler.

On Going Afler Business: How one small-market
station is faring during the recession, and how all

classes of TV stations might build up their local
business, are subjects of 2 significant letters we
received this week from “constant readers” whose
observations are particularly apropos in light of
the favorable reports on how the major-repped
stations are doing collectively, as adduced at last
week’s FCC hearings on the Barrow network
study report [see How’s Business? Good Say the
Reps, Vol. 14:21].

Business doesn’t come over the transom—“we create
it”—is nub of report from Les Biederman, who operates
string of 5 local radios in Michigan and is also gen. mgr.
of WPBN-TV, Traverse City, Mich. (Ch. 7), an NBC
optional which recently completed FCC hearing for Ch. 4
in Cheboygan (83 mi. distant), which it seeks in order to
make a stronger bid for national spot and netw'ork business.

“Our total business,” he states, “is slightly over last
year, and we expect this to be our best year [since TV was
founded in 1954]. Of course, our TV is a loser for us.
Just too small a market.” If Cheboygan channel comes
through, 2 stations will be sold as one market though
neither will be a satellite. Here’s problem, probably typical
of many small-market operations:

“If we try to sell a local hardware dealer a TV spot
for $20, he faints. Much better to sell 2 spots on different
stations for $10 each. And the national advertiser doesn’t
even have respect for you unless you charge him $30—

a

strange commentary on our business. We can sell nationally
at rates of less than 25(f-per-1000, yet the major ag^encies
won’t give a look at it. They merely worship size and
complain about the rates per 1000 in the large markets.

“If they were really to analyze the smaller markets on
their actual delivered rates-per-1000, the small market
TV would be in the black instead of the red. But they
just don’t do it [and] their coverage figures are so far out
of date that it is silly . .

.”

* * * ^

“Local business for the majority of TV stations has
never been up to levels fully desired by station manage-
ment,” is basic point of our second report—^by management
consultant Richard P. Doherty, ex-NAB employe-employer
relations v.p., whose penetrating analysis of the state of
the broadcasting business [see No More Riding the Gravy
Train.'] aroused considerable interest on eve of NAB con-

vention (Vol. 14:17).

“Local,” he points out, “is a huge piece of the nation’s

total advertising pie—but TV has received only crumbs,
considering the industry as a whole. In 1957, all media
advertising aggregated $10.3 billion, with approximately
$4.2 billion, or 42% of the whole, spent by local merchants
and other local business units. Over the entire nation, TV
gets only 6%-7% of all these local ad dollars, the news-
papers running off with the lion’s share of fully 62%.

“The key to TV stations tapping a greater share of

available local advertising expenditures rests largely with
3 factors: (a) more aggressive and creative selling by
stations; (b) pricing (rate structures) which is geared

to local budgets; (c) greater effectiveness in the use of

local TV advertising. The stations themselves largely have
control over these elements.

“If local sponsors are to achieve the most effective re-

sults from TV advertising, they should be guided by 10

basic points. Equally, TV stations should recognize these



same points if they expect to deliver the best results for

local advertisers. The 10 points are:

(1) Treat TV as a regular and consistent member of the “first

team” of local advertising operations.

(2) Use more program sponsorship.

(3) Give greater consideration to “appropriateness” of programs
(audience composition-wise) rather than rely primarly on ratings.

I

(4) When programs are sponsored, spend some extra money in

I newspapers and “on-air” promotions to stimulate greater viewership

j
interest.

I (5) Rely more heavily on live commercials.

(6) Use TV advertising for “hard sell” to move up-dated and
fashionable merchandise rather than as “semi-institutional” advertis-

ing or a mechanism to get rid of out-moded articles.

(7) Where live commercials may not be feasible, try motion
films even with “voice over film.”

(8) Experiment with the effective use of rear view projection as

a component part of live commercials.

(9) Consult with station management on “TV copy” to avoid

“radio type copy adapted to TV.”
(10) Develop a strong “point-of-sales” merchandise tie-in with

TV advertising.

More on Howl’s Business—from 3 station operators

whose stock is publicly traded (over-the-counter) : Harold

F. Gross, pres, of Gross Telecasting Inc., operating WJIM
& WJIM-TV, Lansing, Mich. (Ch. 6), advises stockholders

that “business during the first quarter continued the

steady increase recorded during the last quarter of 1957.

Operating revenues and profits exceeded corresponding

period of the previous year [Vol. 14:11] and we are hope-

ful that the second quarter will continue this gain.” H.

I

^

I
^HIS SHOULD WIND UP our disquisitions on the pres-

ent whereabouts of ex-network top executives, notably

vice presidents, which started out to be one article and
required 4. Our 3 preceding columns (Vol. 14:13,16,19)

and this one give you reports on 139 persons, which should

about cover the lot, though it’s possible we may have missed

a few in our researches. Moreover, situations change

nearly every week—as, for example, last week when CBS
I

affiliate relations v.p. Herbert V. Akerberg, long-ailing

veteran of that network since its inception, retired and in-

dicated he may go into station consulting; ex-Mutual v.p.

Robert A. Schmid, lately an NTA v.p., resigned to devote

I

fulltime to his own radio daytimer WESC, Greenville,

S. C. ;
and we were informed ex-ABC v.p. Leonard Reeg

I has shifted over to Leo Burnett Co.’s Hollywoo.d branch.

I
I

As for those not previously reported on:

Industry & finance claimed quite a few ex-NBC v.p.’s:

I Vic Norton, now pres, of American Hard Rubber Co.,

'i
N. Y.; Mort Werner, now v.p. of Kaiser Industries; Sid

Ij Strotz (1933-50 veteran, 8 years as Hollyxvood chief), now
I

Coca-Cola franchiser for Pittsburgh area, living in Fox
I Chapel, Pa.; I. R. (Chick) Showerman, ex-centi’al div.

;

boss, now partner in Taylor & Showerman, Chicago, thriv-

I

ing industrial motion picture producer.
' Charles L. Glett, who went over to CBS with Don Lee

Network and was CBS Hollywood v.p. in 1950, is now

•j
pres, of National Film Investments Co., Beverly Hills, sub-

,! sidiary of big National Theatres Inc., which recently pur-

f cha.sed WDAF & WDAF-TV, Kansas City, and is cur-

' rently talking merger with NTA (Vol. 14:19). Charles

1 Rynd, ex-ABC v.p., is now pres, of Audio-Video Products

; Corp., N. Y.
*

Clarence ATenser, real NBC old-timer who started in

1929 as dramatic director in Bill Rainey’s production dept..

Scott Killgore, pres, of Tele-Broadcasters Inc., reports his

8 radio stations (Vol. 14:20) increased gross by 17.4% in

first quarter over same 1957 period, states radio industry

as a whole looks forward to another “excellent year.” And
Storer reports for the 7 radio & 5 TV stations it owned both
in 1958 & 1957 that their aggregate revenue “showed a
slight increase during the first quarter of 1958 over [same]

period of 1957.”

“I hate TV. It’s a bastard art. It requires you to do

things which are utterly unrelated to what you’re saying.

You have to keep your heel on a chalk mark on the floor.

Then, if you’re using charts, you have to remember
whether to keep the stick in your right hand or your left.

Then you have to look at camera one for 2 minutes, on to

Camera 3, back to Camera 2. It makes me sick.”—H. V.

Kaltenborn, veteran broadcaster, now 79, quoted in News-
week.

Drop in newspaper adv. lineage was 7.8% in first 4

months of 1958 compared with same period last year,

according to Media Records study of 52 cities. Total line-

age was 841,255,000 lines vs. 912,484,000, with auto adv.

down 23%.

National radio spot was up 4% in first 1958 quarter

over same period last year, says Station Representatives

Assn. Total was $46,171,000 vs. $44,411,000, making it

largest first quarter in history.

having taken sabbatical from a professorship of speech &
drama at Knox College, in Illinois, ran the whole gamut
of early network jobs. He quit as program v.p. in 1947 to

operate citrus groves in Jupiter, Fla., also a small radio

station in nearby Palm Beach. He sold both, now has other

fannlands, may be addressed at Villapine, 2500 Pine Ave.,

Vero Beach, Fla. Also down there, in Orlando, owner of

a butane gas franchise and heading a mortgage loan busi-

ness, is Jesse Barnes, ex-MBS sales v.p.

John K. Herbert, ex-v.p. in charge of NBC-TV net-

work, is now publisher of Hearst’s American Weekly.
Frank E. Mason, who left presidency of INS to become
NBC pres. “Deac” Aylesworth’s public relations v.p., now
heads Loudoun County Press Inc., publishing several Va.

weeklies, lives at Old Oaks, Long Lane, Leesburg, Va., has

office at 3100 Chrysler Bldg., N. Y.

C. M. Underhill, CBS program chief 1948-51, then ABC
pi’Ogram v.p. 1951-54, is now in U. S. Steel Corp.’s public

relations dept. A. A. (Abe) Schechter, NBC’s first news
director, who served on Gen. MacArthur’s staff in the

Pacific, returned to become MBS news v.p., now has own
public relations business at 580 Fifth Ave., N. Y. Bill

Brooks, ex-NBC public relations v.p., was last reported in

that field with Milburn McCarty & Assoc., N. Y.

* * *

High up in rep field are Ernest Lee Jahneke, scion of

an old New Orleans shipbuilding family, namesake of

father who was Asst. Secy, of the Navy under Hoover; he

joined NBC soon after graduation from Annapolis, re-

turned from war to join ABC station relations, rose to v.p.

& asst, to ex-pres. Robert Kintner (now NBC exec, v.p.),

is now v.p. & asst, to pres, of Edward Petry & Co. Up
from CBS ranks came Edward P. Shurick, now exec. v.p.

of Blair-TV, who resigned as CBS-TV station relations

v.p. last year. Ex-Katz, ex-ABC film syndicate v.p. Don
Kearney is now sales mgr. of Corinthian (Whitney) sta-

tions. Bill Davidson, who quit NBC to go with ABC and
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then with old Free & Peters, is now NBC v.p. in charge of

its WRCA-TV, N. Y.

NBC engineei-ing v.p.’s who went on to other jobs in-

clude O. B. Hanson, ex-network chief engineer, now with

parent RCA as v.p.-engineering sei-vices, and Charles W.
Horn, ex-chief of research & development, then a wartime
Navy captain, now a TV-radio manufacturer in Mexico

City (Cia. Distribuidora Mercantil, S.A.). Jack Poppele,

ex-MBS & WOR engineering v.p., later head of VGA, now
is a consultant, also owns part of unique Santa’s Land
playground near Putney, Vt., resides in So. Orange, N. J.

Mefford R. Runyon, now exec. v.p. of American Can-

cer Society, N. Y., was v.p. & a director of CBS 1937-45,

v.p. Columbia Records 1945-48. Carl Haverlin, pres, of

BMI since 1947, was ex-Mutual station relations chief.

E. P. H. (Jimmy) James, who was NBC sales promotion

mgr. 1937-42, joined MBS after Army as v.p. for adv. &
research, left in 1949 to reside in Arizona because of

health of his children, returned a few years ago to become

a Nielsen v.p. in Chicago. Also a Nielsen v.p. is John

Churchill, ex-CBS & BMB.
^ ^ 4: *

Among other alumni of NBC v.p. ranks: Alfred H.

(Doc) Morton, recently with Voice of America, lives at 25

E. 86th St., N. Y. Philips Carlin, pioneer programmer,

resides at 6 E. 45th St., N. Y. Lloyd Egner, retired in 1949

as transcription dept, chief, first joined Hudson & Man-
hattan R.R., since 1951 has lived in Washington (now 2800

Quebec St. NW) doing consulting work at home and abroad.

Wm. R. (Billy) Goodheart, recently resigned sales v.p.,

owns farms in Ohio, is also working on various enterprises

in Ariz. John McDonald is professor at U of S. Carolina.

Quite a few v.p.’s have gone from one network to an-

other in various capacities: Robert Weitman, now CBS
v.p., recently was ABC program v.p., and Robert Lewine,

ex-ABC program v.p., has same title now at NBC. James
Stabile, now director of NBC-TV talent dept., was ABC
legal v.p., as was Geraldine Zorbaugh, now legal chief for

CBS radio. Don Durgin, ex-ABC radio v.p., is now an NBC
sales v.p. Ed Botthof, ex-ABC x-adio v.p., is now with NBC
sales, Chicago. Charles Ayres, ex-NBC radio v.p., is now
with ABC-TV sales, N. Y. James H. Connolly, ex-v.p. in

charge of ABC’s San Francisco office, is now with NBC-TV
sales. Murray Grabhorn, ex-ABC sales and v.p. for owned-

stations, is now with Mutual sales.

4: ^ 4:

That about completes the v.p. list. Some netwoi'k top-

kicks who never attained v.p. titles but were vei’y promi-

nent in tbeir day and have since done nicely ai'e also

woi’th mentioning. For example: NBC’s first pi'ess &
public i-elations chief, G. W. (Johnny) Johnstone, now
TV-radio director of National Assn, of Manufacturers;

Easton Woolley, ex-NBC station relations chief, now a

broker in Salt Lake City (address, 5340 Cottonwood Lane);

Ruddick R. R. Lawrence, NBC director of program sales

1950-53, now v.p. of N. Y. Stock Exchange and master-

mind of its big current pi'omotional campaigns.

Also, Richard B. Moore, ex-ABC attorney, now mgr.

of KTTV, Los Angeles; Maurice B. Mitchell, ex-mgi'. for

CBS of WTOP, Washington, later aide to NBC v.p. Charles

R. Denny (recently upped to RCA v.p.-new products) and

now pi'es. of Encyclopaedia Films, Wilmette, 111.; Jesse

Butcher, 1929-33 CBS director of public relations, same for

NBC 1936-37, later in agency work and wai'time radio

director of USO and National War Fund, now TV-radio

director of U. S. Information Service; Reginald M. Brophy,

ex-NBC, now pi’es. of Canadian Motorola Electronics Ltd.

Tape Dispute Settled : Video tape juxrisdictional

quarrel between lATSE & N. Y. Film Producers Assn,

which flared into one-day sti’ike against 35 makers of TV
commercials (Vol. 14:19) was settled this week. Agreement
running to Dec. 31, 1960 provides for trial period ending

Dec. 31, 1959 “during which producers and the various

union ci’afts will woi’k together to determine rates & work-
ing conditions.’’ Pact is subject to ratification by FPA
members at June 3 meeting. Meanwhile, Screen Actors

Guild asked AFL-CIO pi’es. George Meany to arbitrate its

video tape jurisdictional dispute with AFTRA, which wants
NLRB referendum among all actors instead (Vol. 14:21).

And in Hollywood, Screen Directors Guild and major studio

& TV producers negotiated against June 2 strike deadline

on union’s demands for higher pay—including increased

residual payments for reruns of post-1948 features on TV’

(Vol. 14:18).

Casualty of the TV times: David E. Smiley, publisher

of the Tampa Times (circ., about 47,000), operator of

WDAE (5-kw, 1250 kc) and WDAE-FM (100.7 me), un-

successful applicant 3 years ago for Ch. 13, this week
announced sale of his newspaper to Tampa Tribune (circ.,

136,000 daily, 155,000 Sun.) operator of WFLA-TV (Ch.

8), WFLA (5-kw, 970 kc) & WFLA-FM (93.3 me).

Morning Times will henceforth be published in evening

Tribune plant. Smiley retains the radio stations. In 1954,

WDAE sought Ch. 13, was selected by examiner but re-

versed by FCC in favor of Tampa Television Inc. (Walter

Tison group), which in 1956 sold station, now WTV’T, a

CBS basic, to present owners. Daily Oklahoman gi*oup for

$3,500,000 (Vol. 12:26,29). Broker in Tampa Times deal,

amount undisclosed, was Allen Kander.

Creation of United Press International through mer-

ger of UP and INS last week leaves 2 TV film services

virtually unchanged. Reorganization did not effect UP
Movietone under direction of mgr. W. R, Higginbotham.
INS-Telenews, which serves some 158 TV stations, becomes

Hearst Metrotone Telenews, still owned by Hearst organi-

zation. Only problem is to recruit new sales staff since

Telenews previously used INS sales personnel. At last re-

port, Robert H. Reid transfers from INS sales mgr. to

Hearst to direct new Metrotone Telenews sales force.

Census of radios will be taken in 1960 after all. Census

Bureau Director Robert W. Burgess said this week Bureau
had reversed previous position (V’ol. 14:16) “in order to

provide up-to-date information on number and location

of households” with radios but would not collect data on

types of sets because it would cost too much to do so.

Earlier, Howard H. Bell, asst, to NAB pres., urged radio

census in speech before Kansas Assn, of Broadcasters, said

data is needed to identify radio households county-by-

county and to get current infoiaiiation on number of FM
sets & battery operated portables.

Better regional spot business reporting was urged by

Lawrence Webb, managing director of Station Representa-

tives Assn., in talk before Pa. Assn, of Bestrs. at Werners-

ville May 22. Compared with published media, “we’re fly-

ing blind,” he said. He termed present national spot re-

porting system good but not extensive enough or fast

enough.

Telechrome test signal equipment—“vertical blanking

interval” system—is now in use at all 3 networks, 15 in-

dependent stations, according to v.p. H. Charles Riker.

Latest signal available through device is one well known in

Europe—“sine squared square-wave”—now’ being tested by

networks.
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Personal Notes: Elmore B. (Buck) Lyford leaves NBC
station relations to become exec. asst, to William B. Rines,

now pres, of the corporations licensed for WCSH-TV &
WCSH, Portland, Me. (Ch. 6) ;

radio WLBZ, Bangor with

newly acquired WTWO there (Ch. 2) ;
radio WRDO,

Augusta; Mrs. Henry P. Rines, his mother, has withdrawn

from the presidencies . . . Wm. J. Muellen, ex-sales mgi’. of

WPOR, Portland, Me., named national sales mgr. of Hil-

dreth stations—WABI-TV, Bangor (WABI) ; WAGM-TV,
Presque Isle, Me. (WAGM) ;

radio WPOR . . . Michael

Horton, ex-NBC News, named information director of

CBS News . . . .Mort Rubenstein promoted to art director,

.Marvin Fuchs to production mgr., of CBS-TV adv. & sales

promotion dept. . . . Zaro Calabrese, ex-WABC-TV, named

art director of ABC-TV . . . Norman P. Bagwell, business

mgr. of WTVT, Tampa, named mgr. of WKY-TV & WKY,
Oklahoma City, replacing Raymond W. Welpott, onetime

gen. mgr. of WRGB, Schenectady, who quit WKY Tele-

vision System Inc. (Oklahoma City Oklahoman) last week

to join his former chief P. A. (Buddy) Sugg at NBC; Bag-

well, onetime FBI agent, becomes member of board, with

James Terrell, WKY-TV commercial mgr., appointed asst,

station mgr. for WKY-TV, and John Moler promoted to

same post at WKY . . . Robert Olson appointed administra-

tive asst, to mgr. E. B. Dodson at WTVT, Tampa, in addi-

tion to his duties as operations mgr., with John Haberlin

named asst. mgr. in addition to commercial mgr. . . . Walter

Bartlett, ex-Indianapolis Times, named sales mgr. of

WLWC, Columbus, 0., succeeding Gregory Lincoln, re-

signed . . . Robert F. Lewine, NBC-TV v.p., elected pres, of

N. Y. chapter of Academy of TV Arts & Sciences . . . Dick

Gififord promoted to national sales mgr. of KFJZ-TV, Port

Worth, succeeding Joe Evans, now gen. sales mgr. of

Storer’s WVUE, Wilmington-Philadelphia . . . Don Davis,

gen. mgr. of KMBC-TV, Kansas City, presently in Europe,

wins $2500 cash award for best local TV campaign pro-

moting 25th anniversary of Jack Wrather’s Lone Ranger
. . . Malcolm W. Dale named sales mgr. of merged WNEP-
TV & WILK-TV, Scranton-Wilkes-Barre . . . Richard J.

Butterfield, ex-commercial mgr. of KCRG-TV, Cedar
Rapids, named sales v.p. of KMSP-TV, Minneapolis . . .

Ray C. Smucker named sales mgr. of KVAR and radio

KTAR, Phoenix, also continuing in charge of radio KYUM,
Yuma, also controlled by John J. Louis family . . . George

A. Koehler, mgr. of WFIL-TV & WFIL, elected pres, of

Pa. Assn, of Broadcasters . . . Julian Schwartz, WSTC,
Stamford, elected pres, of Conn. Broadcasters Assn. . . .

Ralph W. Weil, exec. v.p. & part-owner of WOV, N. Y.,

elected pres, of N. Y. chapter of Broadcast Pioneers . . .

A1 Markin, ex-CBS, named exec. asst, to pres. George Gould,

Telestudios Inc. . . . Bernard Weitzman promoted to v.p.

in charge of business affairs of Desilu Productions.

Several NAB committees were appointed this week, in

advance of June 16-20 Washington board meeting. Chair-

men: general fund finance—Alex Keese, WFAA-TV,
Dallas; membership—Ben B. Sanders, KICD, Spencer, la.

and Joseph J. Bernai’d, KTVI, St. Louis, co-chairmen; TV
finance—C. Howard Lane, KOIN-TV, Portland, Ore.; by-

laws—Joseph E. Baudino, Westinghouse stations. Co-

chairmen of convention committee will be vice chairmen of

TV and radio boards, to be elected.

McConnaughey, Sutton & L’Heureux Washington law
firm dissolves, former FCC Chairman McConnaughey to

spend full time in Columbus, 0. offices, George 0. Sutton to

continue his previous practice, former McConnaughey as-

sistant Robert D. L’Heureux to start own practice June 2

at 921 Albee Bldg., Washington (Metropolitan 8-4575).

Edward DeGray, ABC v.p., & Armand Hammer, MBS
pres.-chairman, newly designated to represent their net-

works on NAB board.

Robert W. Sarnoff, NBC pres., receives honorary Doc-

tor of Laws degree from Pennsylvania Military College.

j

ADVERTISING AGENCIES: Edward Kogan, ex-Edward

I'

H. Weiss, appointed TV-radio director of Joseph Katz Co.

I
... Herbert W. Cooper promoted to exec. v.p. of Meldrum

I & Fewsmith, Cleveland . . . Nelson Metcalf, ex-Lennen &
1^ Newell, named v.p. of C. J. LaRoche . . . Willard Benner

(
promoted to v.p. of Ted Bates . . . Murray Bolen elected

I v.p. of Benton & Bowles, Hollywood . . . Lennen & Newell

r absorbs Merchandising Factor, San Francisco, names MF
I; pres. Marshall Weigle a senior v.p. . . . Emory Ward named

' v.p. of Sullivan, Stauffer, Colwell & Bayles . . . Grover J.

Allen, ex-WBKB, Chicago, named associate TV-radio di-

I rector of Geoffrey Wade Adv. there.

Robert E. Eastman’s new radio rep firm (Vol. 14:18)

I

has set up headquarters under his name at 527 Madison
* Ave., N. Y. (Plaza 9-7760), with the ex-ABC Radio pres.

in charge. Chicago office at 333 No. Michigan Ave. (Finan-

I cial 6-7640) is headed by Richard Arbuckle, ex-NBC Spot

Sales; San Francisco office in Russ Bldg. (Yukon 2-9760)

I by Richard H. Schutte, ex-sales mgr. of KCBS, succeeded at

i the CBS radio station by Seymour Whitelaw.

.Motorola becomes first industrial associate member of

f National Assn, of Educational Broadcasters.

1

Sale of KSO, Des Moines (5-kw, 1460-kc) to N. L.

Bentson, Joseph R. Floyd & Edmund R. Ruben for $202,-

500 was announced this week. Buyers own KELO-TV
(Ch. 11) & KELO, Sioux Falls, S. D. with satellites KDLO-
TV, Florence (Ch. 3) & KPLO-TV, Reliance (Ch. 6), and
radio WLOL, Minneapolis. Anton J. Moe, sales mgr. of

WDAU-TV, Sci'anton, Pa. (Ch. 22) will be gen. mgr. of

KSO. Sellers also own WXLW, Indianapolis, which they

retain. Broker was Allen Kander. [for week’s other radio

station sales and transfers, see AM-FM Addenda V.]

Control of WTVP, Decatur, 111. (Ch. 17) will pass from
W. L. Shellabarger (68.75% owner) and associates, now
that FCC has approved deal whereby they get $200,000

for stock and debentures, additional $100,000 for lease of

I'eal estate for 5 years, with option to buy at end of lease

for $225,000 (Vol. 14:15). Buying principals are George

A. Bolas, media director of Tatham-Laird Inc., Chicago,

with 30% ;
W. Clarke & Gilbert Swanson, Campbell Soup

execs., 15% each. Shellabarger retains approximately 5%,
also continues as owner of real estate.

“The Mystery Men of Broadcasting” titles article on

station reps in May 23 Printers’ Ink, theme being “no other

major group in the industry is as widely misunderstood.”
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Springfield Ch. 2 (Cent.): Major disclosures in this
week’s FCC investigation by House Commerce
legislative oversight subcommittee : inactive

WMAY-TV, Springfield, 111. (Ch, 36) lost $46,589
in 1954-57, had only $24.71 in checking account at

local First National Bank by Oct. 31, 1956, owes
back fees to Washington counsel Marcus Cohn

—

and has sole physical asset in vacant studio site

bought with borrowed $13,000.
But instead of sympathizing with WMAY-

TV’s uhf plight—following FCC deintermixture
proceedings which transferred its original Ch. 2
award to St. Louis’ KTVI (Vol. 14:21)—House
probers led by Rep. Harris (D-Ark.) bombarded
pres. Gordon Sherman & v. p. Richard S. Cohen
with questions intended to show that politics col-

ored award in first place.

Over & over again, subcommittee counsel Robert Lish-

man and subcommittee members took Sherman & Cohen
back & forth over their relations with ex-Ill. State Audito)'

Orville E. Hodge, now in prison for embezzlement, who
had said he interceded for them with Sen. Dirksen (R-Ill.)

and Rep. Simpson (R-Ill.) in contest with Sangamon Valley

TV for Ch. 2.

Sherman conceded he and Cohen met “2 or 3 times”

with Hodge to discuss help in winning Ch. 2 from Sanga-
mon after examiner’s initial decision had favored Sang-
amon. But Sherman said he knew nothing about any
contacts made by Hodge in his behalf—or that ex-GOP
chairman Leonard W. Hall had interested himself in

the case.

Cohen said he approached Hodge “as a friend—not as

a politician” for “advice” on how to “neutralize” political

influence he said had been exerted by Sangamon. But he

testifled he never asked Hodge or anyone else to “contact

anybody in Congress.” Rep. Moss (D-Cal.) commented,
in disbelief: “You are not only a young man—but very

naive.”

Ex-Sen. Scott Lucas (D-IIL), retained by Cohen as

counsel for hearing, suggested: “No doubt there has been

a lot of politics involved in every TV license that ever

has been granted.” “That’s becoming very obvious,”

snapped Rep. Williams (D-Miss.).

Subcommittee also explored what chainnan Harris de-

scribed as “strange & curious” events revolving around
1956 award of Ch. 2 to WMAY-TV (Vol. 12:26) subsequent

to FCC laile-making which exchanged St. Louis Ch. 36

Grant of a 5th vhf station to North Dakota Bcstg. Co.

(John W. Boler) was recommended by examiner Elizabeth

C. Smith this week after hearing on application for Ch.

11, Fargo. Boler owns: KXJB-TV, Valley City (Ch. 4);

KCJB-TV, Minot (Ch. 13) ;
KBMB-TV, Bismarck (Ch.

12), all N. D., plus KXAB-TV, Aberdeen, S. D. (Ch. 9).

Examiner held there would be no overlap between Grade

A contours of Fargo & Valley City stations; that Grade

B overlap isn’t disabling in this situation; that 5 vhfs to

Boler isn’t “undue concentration”; that Boler’s payment of

expenses to competitor Marvin Kratter who withdrew was
proper under FCC policy.

CP for WTVQ, Pittsburgh (Ch. 47), appears on way
to extinction—Ed Lamb, operator of WICU-TV, Erie (Ch.

12) & WICU, this week cancelling 1953 deal by which he

would have taken it over for $5000 from Ronald B. Wood-
yard & Loren Beri-y (Vol. 9:30).

for Springfield Ch. 2 in 1957 (Vol. 13:9), and advance
reports on FCC’s intentions (Vol. 12:11 et seq).

Sherman testified that early in 1956—even before
award of Ch. 2 to WMAY-TV—he had talked with KTVI
pres. Harry Tenenbaum & exec. v. p. Paul E. Peltason
about deintermixture prospects. Subcommittee counsel
Lishman wanted to know whether “these gentlemen ever
told you you were butting your head against a stone wall
in trying to keep Ch. 2 in Spring^field.” Shennan replied:
“Yes, sir, they sure did.”

Asked by Lishman if Tenenbaum & Peltason had told
him they were going to get Ch. 2, Sherman said: “There
was an inference about that.” Sherman also related that
he had discussed an offer then by Tenenbaum & Peltason
to help him obtain uhf equipment for Ch. 36—but that
WMAY-TV still has no studio, no equipment, no network
affiliation, no present prospects for going on air.

Immediately after recessing hearing on WMAY-TV,
Harris announced next witness June 2 would be Tenen-
baum, opening subcommittee’s look into complex St. Louis
TV deals which have involved KCPP (Ch. 11), KWK-TV
(Ch. 4) & KMOX-TV (Ch. 11) as well as KTVI. St. Louis
stations are among 20—14 in comparative cases, 6 in

sales—listed by subcommittee for investigation (Vol
14:20). *****

White House was linked to contested TV cases ear.ier

in week by subcommittee staffer Stephen J. Angland. He
introduced Oct. 27, 1953 letter to Sherman Adams, The
Asst, to President Eisenhower, from Comr. Hyde (then
FCC chairman) : “I thought it might be helpful if you
had the attached outline information concerning television

contests in St. Louis & Flint, Mich.” Adams’ office thanked
Hyde for his “thoughtfulness.” Significance of this ex-
change was not developed in hearings, however.

In another subcommittee flurry, Boston Herald-Trav-
eler’s WHDH-TV (Ch. 5), another station scheduled for
comparative-case-&-station-sale phase of probe, refused to

comply with subcommittee subpoena demands for all its

accounts. Company challenged power of subcommittee to

compel disclosure of private records which it said were
“unrelated to the committee’s inquii*y.”

Harris replied that subcommittee ‘Svill not be inter-

fered with in connection with efforts to obtain legitimate

information,” but at week’s end he had not pressed point

further. Herald-Traveler said tei-ms of subpoena were so

broad that it even seemed to cover expense accounts filed

on assignments by newspaper’s sports writers.

Experimental Ch. 12 application for Philadelphia was
withdrawn this week by Storer Bcstg. Co., operator of

WVUE, Wilmington-Philadelphia (Ch. 12). Storer notified

FCC that too many delays would be involved, in light of

Court of Appeals decision remanding New Orleans experi-

mental Ch. 12 grant to WJMR-TV (Ch. 20) back for a

hearing (Vol. 14:21). Court had concluded that Commis-
sion should have conducted hearing to determine whether
New Orleans operation would be truly experimental. Storer

had proposed to operate with directional antenna from
Philadelphia antenna fami (Vol. 14: 8, 15).

Site change of WTVD, Durham, N. C. (Ch. 11) was
held up by FCC this week, as it granted protest of WFLB-
TV, Fayetteville (Ch. 18), designated move for hearing.

Move is from site 9 mi. north of Durham and 20 mi. north

of Raleigh to about 32 mi. southeast of Durham and 10 mi.

southeast of Raleigh, includes height increase to 1510 ft.
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Smart move of FCC, as it set celebrated Miami Ch. 10

case for hearing to start June 23, was to explore possibility

of having a judge serve as hearing examiner—feeling it

would be wise to have presiding officer with no FCC con-

nection. Hearing is to determine whether former Comr.

Mack should have disqualified himself from voting and

whether parties had indulged in improper actions to in-

fluence vote. All original contestants and Justice Dept,

are permitted to pai’ticipate. Commission is satisfied that

it could legally appoint a judge as presiding officer but it

probably will take precaution of getting Civil Service

Commission to certify him as a hearing examiner—if it

finally does find judge to serve. Party North Dade Video is

asking FCC to tighten issues to limit number of witnesses,

shorten hearing.

Abandonment of FM allocation plan is proposed in

rule-making started by FCC this week, with industry

comments due July 7. Reason for dropping table. Com-

mission said, is that it has outlived usefulness—pattern

having been set by great number of operating stations.

It said that application processing could be speeded by

eliminating time-consuming i*ule-making required each

time a channel is assigned to new location. [Location

of FM stations and grantees, by channel, comprises Part

III of our annual AM-FM Radio Station Directory, copies

of which are still available at $7.50.]

Court of Appeals, by 3-0 decision, turned down appeal

of WITV, Ft. Lauderdale, Fla. (Ch. 7) against grant of

Ch. 10, Miami, to WPST-TV. WITV had sought to get

into Ch. 10 hearing, but court stated that WITV’s license

“contained no express or implied terms insuring financial

success or freedom from hurtful competition by such de-

velopments in the area as here occurred.”

Switch from Ch. 15 to Ch. 13, temporarily, is sought

by WVEC-TV, Hampton-Norfolk. It told FCC there is

“intolerable” interference to uhf reception caused by

second harmonic of local oscillators of sets tuned to

WAVY-TV (Ch. 10). WVEC-TV is applicant for Ch. 13 in

3-way competition.

Class IV (local) AM stations may apply for 500-w or

1-kw under certain conditions, following amendment of

rules effective July 7. Applications won’t be granted until

“appropriate coordination of the mle change can be ef-

fected with other North American countries.”

Two translators were granted by FCC this week

—

Ch. 72 & 74, Grants Pass, Ore., to California Oregon TV
Inc., operator of KBES-TV, Medford, Ore. (Ch. 5) and

KOTI, Klamath Falls, Ore. (Ch. 2).

Single TV application filed this week was for Ch. 23,

Yakima, Wash., by John W. Powell, employe at KIMA-TV
there. This brings total pending to 118 (29 uhf). [For de-

tails, see TV Addenda 26-R.1

Notice to Subscribers

If you’re going on vacation, or if business takes

you away from your office for any length of time,

we’ll be glad to send your Television Digest to any

address you designate—at home or abroad—at no

extra cost. Simply bear in mind we mail Saturdays,

so allow yourself up to 4 days for either domestic or

foreign deliveries. Note; Our own experience is that

foreign aii- mail deliveries are now as rapid as do-

mestic, especially since the recent deterioration of

domestic postal first-class service.

Clips from fhe Current Press"
(Digests of Noteworthy Contemporary Reports)

“TV or not TV; that is the question

Whether ’tis nobler in the mind to suffer

The pressures of increasing enrollments

Or to take up arms against a sea of troubles

And by electronics end them.

To grunt and sweat under a weary life

And make us rather bear those ills we have

Than fly to others that we know not of?”

—Wanda B. Mitchell, Evanston (111.) Township
High School teacher, before Educational TV conference

sponsored by Dept, of Health, Education & Welfare in

Washington.

“In all of the lively chitchat in Washington [about the

FCC investigation] it has been widely assumed that there

is no alternative to the status quo . . . Such doesn’t happen

to be the case. The root of the chaos in broadcasting lies

in the simple fact that a scarcity of channels for video

broadcasting has been artificially sustained & encouraged

far longer than necessary ... A national switch to uhf

does not mean every problem will be solved overnight.

But it will put a termination date on the present hap-

hazard system of granting licenses and regulating broad-

casting; it will lay the ground for correcting inconsistences

in channel assignments which simply do not make sense

to any reasonable man.”—Jack Gould, N. Y. Times.

“On the teacher’s desk [of the future] the traditional

bright red apple will have been replaced by a multiple-

control panel and magnetic tape players. The tape ma-
chines will run 3 recorded lessons especially geared to the

level of the students, ranging from the slow learners to

those who are highly advanced. Each pupil will follow the

lesson with headphones. When the pupil has a question he
will be able to talk to the teacher directly on his intercom

without disturbing the rest of the class. In this way the

teacher will actually be able to conduct as many as 3

classes at the same time.”—RCA pres. John L. Burns, ad-

dressing recent National School Boards Assn, convention.

“The power of TV is formidable, of course. The
greatest showcase for the manufacturer of goods to ad-

vertise his wares; the greatest medium whereby a clergy-

man might persuade the viewer to allow religion to work
in his life, to let it give him victory over his problems. TV,
in many respects, sets the tone, morals, idealism and con-

ditioning of the American mind. There is no question in

my mind but that TV is in the public domain. It belongs to

the people, like the beaches, the right of way.”— Dr.

Norman Vincent Peale.

“I am afraid that I am a perpetual optimist, because I

still believe that 1958 can be better than 1957 in the TV
business if everyone handles his business in a reasonable

manner. And the other areas of electronics, i.e., compo-
nents, industrial products and military, all look as though
they should finish ahead of 1957. It may sound silly [but]

I will be happy between now and Dec. 31 and [could be]

disappointed only the day after.”—Robert S. Bell, pres.,

Packard-Bell Electronics.

“It may not be an exact analogy, but I don’t think

books have suffered much from magazine competition. I

don’t see why films, which are, after all, animated books,

should suffer from TV, which is simply an animated
magazine.”—Prince Philip, husband of Queen Elizabeth.
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RCA OUT WITH SOUP-to-NUTS' STEREO LINE: If you're hot on stereo as the likely hypo
to sagging electronic home entertainment business, as are most of the top executives
in the industry, you'll want to know all the details about RCA's big stereo package
— hi-fi's, discs, tapes, recorders, combos, in fact, the works — which comes out
for the public to see and buy Mon. , June 2.

It's a big line which RCA consumer products exec. v.p. Robert A. Seidel told
newsmen, who were given sneak preview Thursday, is "designed to bring stereophonic
music into the home at mass-market prices ." Ready are: (1) Fifteen stereo-ortho-
phonic phonos which play both stereo discs and monaural records, priced from $129.95
for low-end portable to $2500 for 3-cabinet "sound center" with record turntable,
tape-cartridge player, tape recorder, AM-FM, 2 additional speakers. (2) Fifty-five
stereo records, including 17 classics, for June release, priced from $4.95 to $8.95.

(3) Thirty-two stereo-tape cartridges "as easy to play as phono records." (4) Two
instruments for playing stereo cartridges — tape recorders as well as players —
priced at $295 & $450. (5) Seven auxiliary speaker systems — from $9.95 to $125.

A $1 billion a year market for recorded music and players in a short time was
foreseen by Seidel which, he said, would be a 200% increase over 5 years ago. George
Marek, v.p. & gen, mgr. of record div. , said stereo discs will be "slightly higher"
in cost than monaural LPs, but he gave no firm prices.

New phonos play either stereo or monaural records , said Raymond M. Saxon,

v.p. & gen. mgr. Victor div., so as not to obsolete music lovers' present libraries.
He said present single-channel records sound better on new stereo phonos since the
equipment amplifies nuances of recorded sound not re-created on comparable monaural
reproducing phonos now in existence.

Other major phono makers are hot on RCA's trail with stereo. Philco will

show its new stereo line to distributors conventioning at the Forrest Theatre in

Philadelphia, June 2-3. And, Sylvania unveils its stereo in Buffalo, June 9.

RAD FAITH CHARGED AGAINST CO-OP AD TAX: Manufacturers and admen minced no words in

telling Internal Revenue Service this week it acted against public interest, reneged
on earlier promises, by trying to slap an excise tax on cooperative adv. allowances.

Public hearing on new IRS tax ruling (Vol. 14:13-14,16) brought aggrieved industry
representatives out in force to ask reversal of ruling that co-op funds are actually

part of factory selling price and, as such, subject to excise tax — 10% in the case

of TV-radio-phonos & components.

That it's contrary to Administration policy of encouraging increased sales

through lower prices and increased advertising & sales promotion, was one of many
charges against tax ruling brought by spokesman Maurice G. Paul , Philco asst, treas.

and pres, of Federal Excise Tax Council. Some others: (1) Ruling repudiates commit-

ment by Treasury Dept, to House Ways & Means Committee in 1956 to officially recog-

nize that retail advertising is not proper subject for excise taxes. (2) Co-op tax

would "foster price pyramiding & increase consumer prices." (3) Tax would result in

marked reduction in local TV-radio-newspaper advertising.

Suggestion that co-op funds are used as tax dodge by manufacturers was denied

by Paul who added they are largely controlled by retailers, not the manufacturers,

and that IRS proposal shows a "iSfoeful lack of understanding of the serious economic

consequences" of such a new tax burden.

Co-op advertising is mainstay of retail trade , said Edward Crimmins, research

director of Advertising Checking Bureau, which administers co-op plans for some 150

manufacturers. He backed up Paul by insisting retailers control co-op advertising

12
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and that expenditures cannot possibly be considered part of factory sales price.

Same opinions came from James J. Bliss, counsel for National Retail Merchants Assn.

;

Statements opposing co-op tax ruling were filed by many trade groups. Among

' them; National Assn, of Manufacturers, Newspaper Advertising Executives Assn., the

Advertising Federation of America, So. Cal. Broadcasters Assn., National Appliance

& Radio-TV Dealers Assn. , Electronic Industries Assn.

Sincere willingness to reconsider was impression gained by most observers

from officials' comments during hearing — though it may be wishful thinking. Formal

decision may be some time coming, thus leaving manufacturers in tenuous position due

1 to retroactive nature of proposed rule.

TV-Radio Production: TV set production was 73,468 in week ended May 23 vs.

I 67,949 preceding week & 80,436 in 1957. Year's 20th week brought TV production to

1
1,746,256 vs. 2,074,000 last year. Radio production was 161,882 (52,119 auto) vs.

I 104,077 (45,582 auto) preceding week and 243,270 (97,750 auto) last year. For 20

I
weeks, production totaled 3,684,134 (1,188,908 auto) vs. 5,847,000 (2,325,000).

I

, DuNont-Dayslrom Merger? There’s many a slip

—

and merger of Allen B. DuMont Laboratories Inc.

with Daystrom Inc. (p. 1) may founder on the

i
shoals of finance—but fact is that such a fusion

I

of interests would follow trend of big holding

I
companies, especially in electronics fields, toward

I
diversification.

Daystrom makes electrical, electronic & nu-

clear products, is not in TV-radio set manufactur-
' ing or very heavily in consumer electronic prod-

ucts fields. In 1955 it acquired Weston Electrical

,
Instruments Corp., now Daystrom-Weston Co.,

I

Newark & Puerto Rico, making electric indicating

equipment, with a systems div. that makes auto-

matic controls for processing and data handling.

Its Heath Co., Benton Harbor, Mich., makes do-it-

yourself radio kits, hi-fi equipment, analog com-

i; puters.
' Big furniture div. at Glean, N. Y., with plant in Alma,

1 N. C., makes tubular steel and wooden dinette tables and

j
chairs. Other divisions: Daystrom Electric Corp., Pough-

I keepsie, N. Y., sound recorders, precision machinery &
equipment; Daystrom Instruments, Archbold, Pa.; Day-

l Strom Pacific, Santa Monica, Cal., gyroscopes and sub-

I miniature electronic controls.

DuMont’s big name and know-how in TV and cathode

I' ray tubes, in which it pioneered, and its announced inten-

: tion of invading fast-developing stereo phono field, make it

a logical quarry for a company like Daystrom. Two years

ii ago, ex-Raytheon v.p. David T. Schultz was named Du-

1 Mont pres., following spinoff in 1955 (Vol. 11:34-35) of

1 its broadcasting subsidiary (name recently changed to

Metropolitan Broadcasting Co.) which is traded over-the-

counter and which lately has expanded its TV operations

i into radio broadcasting, and currently is showing a profit

(Vol. 14:15). Dr. DuMont is still chairman of Labs, but

no longer connected with the broadcasting company.

DuMont Labs in its 1953 heyday exceeded $72,000,000

sales, earned more than $1,500,000 net profit, but it fell into

deficit operations in 1955-57 and fii^st quarter 1958 (for

i financial history from 1950, see our Special Report on

•

j

May 10, 1958 on Financial Data on TV-Electronic Com-

'I
paniee). It has had considerable turnover and reduction

of key personnel, its board now dominated by Paramount

.1 Pictures executives and including Armand Erpf, the Carl

M. Loeb, Rhoades & Co. partner who engineered the broad-

cast spinoff and who is currently in the midst of the

merger talks. Latest Poor’s Register shows it employs
4000.

Daystrom Inc. pres, is Thomas Roy Jones, its payroll

about 7100. In fiscal year to March 31, 1958 its consoli-

dated sales are expected to be reported at some $80,000,000,

having exceeded $60,000,000 in first 9 months to Dec. 31,

1957 when its net profit was $1,754,000 ($1.94 per share).

In whole of fiscal 1957, sales were record $74,402,239, net

profit $2,458,811 ($2.77), also a record. [For capitalization-

sales-eamings-dividends-price range data for preceding

years from 1950, see same Special Report.]

Fair trade legislation continued at a slow boil in Con-
gress this week with introduction of 3 new bills by Sen.

Humphrey (D-Minn.) aimed at firming up retail prices.

Senate Commerce Committee postponed indefinitely action

on Humphrey’s Federal price maintenance bill (S-3850),

similar to Harris Bill (HR-10527) on which House Com-
merce Committee concluded hearings last month (Vol.

14:18). Other Humphrey bills were: S-3851 to prohibit

loss leader sales and S-3852 to ban sales at unreasonably

low prices to destroy competition. Both are before Senate

Small Business Committee and scheduled for hearing June
23-25. Fair trade lobbyists were busy lining up support

for House adoption of Harris Bill at this session of Con-

gress, discounted possibility of Senate action before ad-

journment.

New ElA statistics: Monthly factory sales of stereo

phonos will be reported by EIA’s marketing data dept,

as soon as machinery to collect figures can be set up. Only

total phono sales have been reported heretofore. Also,

special reports will be issued monthly on FM factory sales,

on retail sales of all phonos and on transistorized portable

radios.

DuPont and IT&T sign agreement whereby former

makes and sells new grade of ultra-high-purity silicon pro-

duced by processes developed by latter’s British affiliate

—

Standard Telecommunications Laboratories Ltd. DuPont

says purity of new silicon “is expected to surpass all types”

now available.

Fourteen phosphor samples, to provide industry with

uniform standards of comparison, are offei-ed at $3 each

by Standard Sample Section, National Bureau of Standards,

Washington. Phosphors include those used for TV, radar,

radioactivity counters, etc.

1
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Trade Personals: Sam Kaplan, veteran Zenith Radio
v.p.-treas., elected to board vacancy caused by death of

pres. E. F. McDonald (Vol. 14:20), with asst. v.p. J. E.

Brown promoted to engineering v.p. & chief engineer to

succeed the late Gilbert E. Gustafson; Kaplan joined Zenith

in 1923, was elected v.p. in 1948, treas. in 1952 . . . Wm. C.

Wichman promoted to gen. mgr., GE Hotpoint div., suc-

ceeding John C. Sharp, retired pi-es. & gen. mgr., title of

pres, being abolished; Reginald H. Jones succeeds Wichman
as gen. mgr., GE Supply Co. div., Bridgeport . . . Robert
Rosen, ex-pres. of Cosmopolitan Adv., named adv. & sales

mgr. of Zenith Radio Corp., N. Y., succeeding Herbert K.
Okrongly, now asst. gen. sales mgr. of Herold Radio . . .

Richard J. Stafford promoted to marketing administrator

of Sylvania home electronics div.; Charles L. Hubbard pro-

moted to product planning mgi’.; John E. Lau to sales mgr.
for radio & hi,-fi . . . Roland H. Martin, ex-Norge, named
Sylvania northwest district sales mgr. . . . George O.

Crossland promoted to centi’al region sales mgr. for GE
receiving tube div., succeeding Gordon E. Burns, now na-

tional distributor sales mgr. . . . Dr. Sidney J. Stein pro-

moted to engineering & research director of International

Resistance Co., Philadelphia; Leo J. Jacobson heads engi-

neering div.. Dr. John Bohrer, research div. . . . Wm. E.

Kress resigns as Philco midwest marketing mgr. . . . Royal

Weller promoted to engineering v.p., Stromberg-Carlson,

Rochester.

ELECTRONICS PERSONALS: Maj. Gen. Jerry V. Ma-
tejka, telecommunications chief of Office of Defense Mobil-
ization, resigns, hasn’t indicated plans; position remains
vacant pending action on President Eisenhower’s proposjJ
to merge ODM and Federal Civil Defense Administration
. . . John W. Guilfoyle promoted to operations v.p., IT&T's
Federal Electric Corp. . . . Eugene J. Vigneron promoted
to mgr., of Sylvania Electronic Systems, Needham, Mass.
. . . Neill A. Teets, ex-Clevite, named sales mgr. of Chesa-
peake Instrument Corp., Shadyside, Md. . . . Robert E.
Busher promoted to sales v.p. of Friden Inc., suceeding
Lawrence B. Taylor, resigned . . . Hugh C. Bream, ex-
Rheem Mfg. Co., named marketing v.p. for Hoover Elec-
tronics, Baltimore.

DISTRIBUTOR NOTES: Zenith appoints George H.
Lehleitner & Co., New Orleans, for TV, radios, phonos . . .

Webcor appoints East Coast Appliance Co., Columbia, S. C.,

for phonos, tape recorders . . . Sues, Young & Brown
(Zenith), Los Angeles, promotes Edward J. Dj-mek to
sales v.p. . . . Jensen Mfg. Co. appoints Sinai-Johnson
Co., San Francisco, for hi-fi . . . Philco plans to open fac-
tory branch in Boston, replacing J. H. Burke & Co., whose
pres., Joe Burke, retires after more than 25 years as in-

dependent distributor . . . Michael D. Kelly resigns as gen.
sales mgr. of Sylvania Sales Corp., Chicago . . . Pilot Radio
establishes N. Y. distributing branch, replacing Adolph L.
Gross Assoc.

TV & Radio Shipments: TV manufacturers shipped

more sets to dealers in March than in Feb., but totals for

March and the first 1958 quarter were below 1957, EIA
reported this week. Dealer shipments in March were
406,658 vs. 398,560 in Feb.; first quarter, 1,356,759 vs.

1,457,636 year earlier. Shipments of radios to dealers dur-

ing the first 13 weeks of 1958 totaled 1,338,862 vs. 1,612,044

in same 1957 period.

First quarter TV shipments by states:

state TV Radio
Ala 17,724 16,787
Arlz. 9,806 6,431
Ark. 11,436 8,640
Cal. 125,082 89,228
Colo. 12,123 10,408
Conn 21,736 18,653
Del . 3,540 2,824
D. C 13,340 15,583
Pla. . 54,135 40,261
Ga. 26,176 24,330
Ida. . 4,440 3,585
ni 84,940 99,319
Ind. 32,424 22,969
Iowa . - . 15,668 16,550
Kan 16,749 13,890
Ky. 22,998 19,941
La. 24,291 18,387
Me 6,519 6,554
Md. 19,801 25,614
Mass 43,942 49,942
Mich. 47.603 45,689
Minn. 21,564 25,759
Miss 11,079 9,059
Mo. 31,834 34,994
Mont 7,793 5,022
Neb. 11,737 6,906
Nev. 2,204 2,363
N. H. 3,691 4,225

State TV Radio
N. J. . 48.575 53,038
N. M. 5,696 4,472
N. y. . 154,020 205,557
N. C. . 25,838 23,965
N. D. 4,457 4,156
Ohio _ 73.504 76.833
Okla 16,470 14,035
Ore. 13,837 13,210
Pa. . 95,940 93,830
R. I. 7,189 6,617
S. C 10,904 11,186
S. D .... 4,971 3,003
Tenn 22,742 21,661
Tex. . 66,950 70,300
Utah - 7,447 5.678
Vt. . - 2,509 2,682
Va. _ 24,260 22,629
Wash. . 21,626 19,161
W. Va. 13,773 8,438
Wls. - 23,205 26,598
Wyo. 4,977 1,740

U. S. TOTAL .1,353,265 1,332,702
Alaska 803 1,110
Hawaii 2,691 5,050

GRAND
TOTAL .. .1,356,759 1,338,862

Tape recorder sales will top 600,000 this year, 850,000

in 1960, according to survey by Minnesota Mining & Mfg.

Co., leading tape maker. Dollar volume should exceed

$100,000,000 this year, $150,000,000 by 1960. *

TV in Japan: Unlike Japanese transistor radio pro-

duction—1,000,000 slated for export to U. S. this year (Vol.

14: 6, 12, 16)—all of TV set production this year will be
consumed on the islands, reports Commerce Dept’s May
12 Foreign Commerce Weekly. Indicative of surging TV
business in Japan is anticipated 1958 production of more
than 1,000,000 sets, up 67% from last j*ear, compared with
mere 18,000 sets in 1953. Price has dropped from $389 for

14-in. set in 1953 to $167 for similar set today. At least

90% of Japanese TV production will be 14-in. sets for

two reasons: (1) Larger screens are taxed 30% of factory

price, 14-in. 17%. (2) Small rooms in Japanese homes
favor smaller screens. TV ownership in Japan is about
one home out of 22. Although current production lags be-

hind capacity, Japanese manufacturers expect increased

sales with further upturn in nation’s economy, lower

prices.

Factory sales of transistors for the first 1958 quarter

were up 76% over the same three months last year. Total

of 9,038,798 units worth $20,306,372 were sold vs. 5,125,000

worth $14,612,000 a year ago. Factory transistor sales for

March were 2,976,843 worth $6,795,427, drop from Feb-

ruary’s 3,106,708 worth $6,806,562, but higher than March
1957 totals of 1,904,000 at $5,321,000.

“Adventures of the Mind” series in Saturday Evening
Post is authored in May 31 issue by Dr. Vladimir K. Zwory-
kin, RCA electronic research director. Titled “Magic Eyes
for Medicine,” article describes advances in medical elec-

tronics, deplores physicians’ reluctance to employ new
electronic devices.

Sylvania pres.-chairman Don G. Mitchell will receive

Novel book is Electronic Puzzles & Games, by Matthew
Mandl (Gernsback Library, N. Y., 120-pp., $1.95). It’s

designed to give children a start in electronics and amuse
experienced technicians.

honorary degree of Doctor of Science from U of Cincinnati

at June 6 commencement. He also holds honoraries from
Northeastern U, Rensselaer Polytech, Stevens Institute,

Parsons College, Middlebury College.

CBS-Hytron pres. Arthur L. Chapman predicts indus-

trial electronic sales will increase 50% by 1962, reach $2

billion by 1965.

Closed-circuit TV will enable sidewalk superintendents

to watch construction of new giant Niagara Falls power
plant from safe distance.
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Financial Reports;

/~^BS’s WILLIAM S. PALEY & Frank Stanton ranked

23rd & 25th, respectively, among top earners of 1957,

according to May 24 Business Week, which tabulates sal-

aries and other compensations for leading executives in

various categories of industry with comparisons with 1956

—to arrive at general conclusion that executive pay did

not trend up last year. Top earner of all was Bethlehem

Steel pres. Arthur B. Homer, $623,336 in salary & bonuses

before taxes. Among the others:

1957 Additional 1936 Additional
Salary Comp. Salary Comp.

AVCO MFC. CORP.
Victor Emanuel, chmn. , $150,000 $125,000
K. R. Wilson Jr., pres 77,517
James D. Shouse, Chmn.
Crosley Bcstg. Corp. 87,500 75,000

AMERICAN TEL. & TEL.
F. R. Kappel, pres $187,850 $ 51,783
E. J. McNeely, exec, v.p 130,370 —
C. W. Phalen, exec, v.p 107,750 67,606
C. F. Craig, chmn.* 113,283 257,200

* Chmn. to May 31, 1957.

COLUMBIA BROADCASTING SYSTEM A.

Wm. S. Palev, chmn. $299,807 $ 35,584 $300,000 $ 16,526
Prank Stanton, pres. 299,807 24,625 300,000 12,335
Henry C. Bonfig, v.p. 54,230

(A) Paid or set aside for pension plan.

GENERAL ELECTRIC CO.
R. J. Cordlner, pres.** $264,973 1,863s.* $259,988 1,741s.

P. D. Reed, Chmn.** 168,740 1,131s.* 165,032 1,044s.

R. Paxton, exec, v.p.** 170,603 976s.*

* Shares valued at 56?s a share. Payable in 15 to 20 annual in-
stallments after termination of employment.

** Reed retired as chmn., Cordiner became chmn., and Paxton
pres. April, ’58.

PHILCO CORP.
J. M. Skinner Jr., pres. $ 72,083 $ 57,689
Leslie J. Woods, exec. v.p. 45,000 40,000
John M. Otter, exec. v.p._ 50,000 50,000
W. Balderston, chmn.* _ 55,875 75,000

* Resigned Dec. 26, 1957.

RADIO CORP. OF AMERICA A B
David Sarnoff, chmn. $200,000 $200,000 .

Frank M. Folsom, pres . 165,000 $ 15,000 165,000 $ 19,993
John L. Bums, pres.* 125,000 20,000
E. W. Engstrom, sr. v.p. 110,000 10,980 110,000 13,993

* Became pres. March 1, 1957. (A) Bonus is payable in five an-
nual installments, if earned out, and amount shown was paid in
1957. (B) Amount paid in 1956.

WESTINGHOUSE ELECTRIC CORP.
G. A. Price, chmn. $138,779 A $117,833
M. W. Cresap Jr., pres 109,979 A 94,666
J. K. Hodnette, exec. v.p. 97,767 A —

(A) 1,018 shares, 1,018 shares and 707 shares, respectively,
awarded as portion of compensation for 1957. Payable in shares of
common stock in five annual installments after retirement.

General In.slrumcnt, leading components manufac-
turer, doubled earnings to $1,020,840 (74<* per share) on

record comsolidated sales of $39,195,749 in fiscal year ended

Feb. 28 vs. $505,407 (37^) on $33,254,735 year earlier.

Profit for latest period was figured after giving effect to

tax benefits from acquisition of Radio Receptor Co. (Vol.

14:12). Sales increase was attributed largely to 32%
boost in military-industrial electronic products volume, but

chairman Martin H. Benedek said General Instrument sold

more TV tuners than in 1956 despite lower industry pro-

duction, “maintained its i>osition” as supplier of deflection

components to TV set-makers, increased unit & dollar

volume of radio intermediate frequency transformers. He
said that operating profits from TV components—because

of “unsatisfactory pricing” and recession—“leave much to

be desired,” however, indicating that lower TV sales in

first fiscal quarter will help make its returns “unsatis-

factory.”

Oak Mfg. Co. earned $30,653 (5<‘ per share) on sales

of $3,459,157 in first 1958 quarter vs. $138,210 (21^f) on

$4,736,847 year earlier.

Stockholders of C&C Television Corp. (Matty Fox,

pres.), formerly C&C Super Corp., are being asked to ap-

prove 1-for-lO reverse stock split and change firm’s name
to Television Industries Inc. at special meeting June 17.

They’re also asked to approve reduction in authorized

shares from 10,000,000 to 3,000,000. C&C is the finu which

acquired RKO film backlog, holds substantial film-for-time

barter spots (Vol. 14:21) and proposes to acquire control

of cosmetics manufacturer Hazel Bishop Inc. (Vol. 14:19).

Its annual report shows 1957 net income fx'om operations

of $937,323 which, after allowing for net loss to July 31,

1957 on non-TV operations, left net loss of $205,257 for

year. Under reorganization agreement of July 31, 1957

it had transferred to National Phoenix Industries Inc. all

non-TV operations, shares in latter being distributed to

stockholders.

Major diversification into TV field was completed this

week with purchase of Hal Roach Studios, Culver City, by
Scranton Corp., Scranton, Pa., whose major stockholder

is F. L. Jacobs Co., Detroit auto parts manufacturer.

Jacobs recently acquired Symphonic Electronics Corp.

(Vol. 14 :20) , claiming to be largest exclusive manufacturer

of conventional & hi-fi phonos. Already deep in TV film

business {Gale Storm Show, Racket Squad, My Little

Margie, etc.) Hal Roach plans new TV film distributing

finn, production of commercial & industrial films, increase

in present schedules for TV & theatre films. Hal Roach
Jr. remains as pres, of new Scranton div.

Barnes Engineering Co., Stamford, Conn., spun off old

Olympic Radio in 1955 with R. Bowling Barnes going over

as pres., reports net loss of $36,393 on consolidated sales of

$579,574 for 6 months to Dec. 28, 1957, expects sales for

second 6 months of fiscal year ending June 30, 1958 will

approximate $900,000. Sales were adversely affected due
to Defense Dept.’s procurement stretchouts, along with

legal costs of suit filed by Servo Corp. of America. Back-
log on March 28 was $580,000. Sales estimate for year to

end June 30 includes $250,000 of wholly-owned subsidiary

Multra Corp., which did $105,000 in 6 months ended Dec. 31.

IT&T had best first quarter in history, consolidated

earnings rising to about $6,000,000 (Siif per share) vs.

$5,900,000 (82(‘) year earlier, pres. Edmond H. Leavey
told stockholders at annual meeting in N. Y. this week.

Orders at end of period were “slightly under” those on
hand at close of first 1957 quarter but “were still very
substantial,” he said, reporting that earnings of telephone

& radio operating companies, and American Cable & Radio
“continue to improve.”

Beckman Instruments first quarter sales were $9,699,-

892 vs. $9,844,533 same 1957 quarter, but had net loss of

$353,314 vs. profit of $62,740 last year. Sales for 9 mos.
ended March 31 were $29,327,875 (net loss $435,529) vs.

$27,488,706 (net profit $770,571) same period last year.

Technicolor earned $78,971 (4^ per share) in 16 weeks
ended April 23 vs. $69,000 (3(f) year earlier.

Dividends: Sylvania, 50(‘ payable July 1 to stock-

holders of record June 10; Hoffman, 254 June 30 to holders

June 13; Decca Records, 254 June 30 to holders June 16;

Meredith Publishing, 454 June 12 to holders May 29; Arvin
Industries, 25^ June 30 to holders June 9.

Reports & comments available: On Hoffman, in study
by H. Hentz & Co., 60 Beaver St., N. Y. On Westinghouse,
in review by Green, Ellis & Anderson, 61 Bi’oadway, N. Y.
On IT&T, in study by Fahnestock Co., 65 Broadway, N. Y.



Pay TV—More Talk: It didn’t take long for pay-
TV proponents to jump into vacancy produced
by “temporary” demise of Bartlesville cable-

theater experiment (Vol. 14:21), We thought it

would be Skiatron’s Matty Fox. We were wrong.
It was International Telemeter’s Lou Novins.

After paying tribute to work of Video Inde-

pendent Theatres in Bartlesville (“Everyone . . .

owes Henry Griffing a debt of gratitude”)
,
pres, of

the Paramount Pictures subsidiary stated that the

cable-theatre experience confirmed Telemeter’s

contention—that public wants to pay on per-

program, pay-as-you-see system. Telemeter pro-

poses coin-in-the-slot device.
Novins said Telemeter would start 3 cable-theatre

projects early next year—reportedly at locations near

New York, on West Coast and in Canada. “In a matter of

weeks,” he said, “Telemeter will make announcements sig-

nifying that pay TV is moving from conversation into

hardware, from planning into the market place.”

Zenith, whose late pres. Comdr. E. F. McDonald was
pay TV’s strongest force (Vol. 14:20), hasn’t commented
yet.

Former President Truman plumped for toll TV this

week. In letter to Arlington, Va. Northern Virginia Sun,

he said: “Pay TV has great possibilities,” ought to be

given a trial. “No one knows, of course, precisely how it

would work out,” he said, -“but it can reasonably be expected

to bring to millions of Americans high quality entertain-

ment and cultural programs they could never hope to get

any other way.” Everyone’s curious as to why Truman’s

views should be expressed in relatively obscure newspaper.

There’s common belief it was engineered by Frieda Hen-
nock, ex-FCC member, friend of Truman, now counsel to

Zenith.

Dr. Norman Vincent Peale, the noted clergyman, took

other view. In June 7 TV Guide, he’s quoted: “It’s simple.

Pay TV won’t pay. The people can’t afford it. . . Our

family could afford pay TV, but we’re all against it because

pay TV presents the great danger of filling the pockets of

the few and emptying the pockets of the many. This is a

case where the interests of the smallest citizen who is

lacking in influence must be protected. Pay-TV is a form

of tax; the scheme won’t take hold. But we must do all

we can to prevent it.” He said he has never found a re-

ligious leader in favor of subscription TV.

FCC Raps Knuckles: AVABT, Birmingham (Ch.

13) is first station to get chastised by FCC for editorial-

izing “unfairly” on pay TV (Vol. 14:16). More are ex-

pected. Commission noted that station’s news editor de-

livered anti-pay editorial Jan. 31, urged viewers to write

Congi-essmen. Then, station had program Feb. 3 featuring

panel of 3 of its employes, one of whom spoke in favor

of subscription TV—but viewers weren’t urged to write

Congressmen. Said FCC: “A standard of reasonable fair-

ness would call for the presentation by a proponent of

subscription TV during the same evening or at approxi-

mately the same time on a week day shortly thereafter.

This did not take place. It does not appear that your

choice of proponents of subscription TV fulfilled your

‘affirmative duty to seek out, aid and encourage the broad-

cast of opposing views’ on this controversial issue of

public importance.” However, Commission concluded, sta-

tion’s past record outweighs this instance of “unfairness.”

First telecast from U. S. Pavilion at Brussels Fair, to

the 11-nation Eurovision network, was May 26 Benny

Goodman jazz concert, whose week’s appearance at Fair

was underwritten by Westingliouse stations.

COMMON STOCK QUOTATIONS
Week Ending Thursday, May 29, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD & CO.

^
Member New York Slock Exchange

734 15th St. NW, Wahhin^ton 5. D, C.

NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div,
Wk.

Close Cbg
1958

High Low Stock and Div.
Wk.

Close Chg
io>4 7 Admiral 10 +% 357 300 IBM 2.60 ... 348% “1^

19^ AmUosch .30e 24% -1-1% 35% 29% 1T4T 1.80 35 -t-%
18 13 AmBcstg-Par 1 17% — 41% 36% I-T-ECirB .90e 37%
37% 32% AmMy&F 1.60 35 -(-% 7% 6% Listlndust ^e. 4-%
178% 167% ATiT9 . . 178% -t-% 47% .36% Litton Ind. -t-2%
27% 22% Amphenol 1.20 26% -)-% 17% 12% Loew*s 15% —%
29% 24 Arvin 2 - 24 -% 37 30% MagnavoxI%b 35% —%
7% 5% Avco .20c .. .

.

6% -% 28% 23% Mallory 1.40b. 26% 4-%
25% 18 Becklnst I%f 19% -% 89% 76 MpU.H-ll 1.60a 89% 4-2%
53 44% BendixAv. 2.40 51% -1-2% 42% 35 Motorola 1V4 37% 4-%
32% 27% Burroughs 1 32% -% 9 7% Nat‘1 Tbea %_ 8% —hi
18% 15% Clevite %e 17 -t-% 38% 30% Paramount 2 . 37% —hi
32 24% CBS “A” lb 30 —1% 17% 12% PhUco 15% 4-%
31% 24% CBS “B” lb 29"i -1% 35 30% RCA la _ ..._ 34% 4-%
18 12% Col I'ict %t 16% — 1 28-7i 2\\'» Raytheon l%t 28% 4-2%
35% 27% Cons F..lcc .‘40 31% —

%

7% 5 Republic Pic . 6% 4-1%
26% 19% Cons Electron. 24% % 34% 26% Sang Elec 1.80 27% -t-%
16% 12% Cor Dub .20e 16 -t-% 16% 13% Siegler .80 1.3% —

%

86% 74% CornCIoBS la .. 83% -% 4 2% Sparton 3% 4-%
3% 3 Davega 3% -f% 20% 17% SperrvRan .80. 18 —

%

35 30 Daystrom 1.20 33% -f% 8% 6 Standard Coil 8% 4-%
16% 13% Decca 1 14% -% 18 14% Stanley-War 1, 16 4-%
2iV. 1 4 Disney .40h 21% 4-^4 34% 29 Slew Warn 2b. 34 4-%
107% 97% EaslKod 1.55e 101% -t-% 25% 20 StorBesig 1.80 24%
37% 29 EincrEIcc 1.60 37% -t-1% 37»/, 31% Svlvania 2 35% -%
6% 4% EmersonUadio 6% -t-% 37% 26% Texas Inatni 35
8% 7 Gabriel .60 . . 8% -t-% 55% 41% ThomProd 1.40 45% —

%

65% 53 Gen Dynam 2 . 57% 26% 23% Tung-Sol 1.40b 25 4-%
64% 57 Gen Electric 2 .59% 31% 21% 20lhC-Fox 1.60 31% 4-1%
9% 4% Gen. Inst. .i.5g 9 -t-% 23 15% UnitedArt. 1.40 23 4-%
41 28% GnPrEquip.8r>c 29% —

%

22% 18^/. Univ. Picl. 20%
30 22% Gen Tire .70b 25 -t-i 19% 16vs WarnBroe 1.20 18%
18% 40% Gen. Tcleph. 2 48% “i"2 65% 57% We.tinghEI2. 58
27% 21 HoflmanElec 1 27% -t-% 79% 67% Zenith V*h 79% 4-3%

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists 4 — 37% 30% Hazeltinc 1.40b 36 —

%

4.5 3‘4% Allied Con la .38% -% 2*8 2 Herold Ra .20.. 2%
15% 12% AmElectro % 12% -t-i 4% 3% Int Resist .20 -3% —K
10% 8% AssncArlProd 9% -t-% 6% 4% Lear 6 —

%

12% 7% AudioDev 11% -% % % Muntz TV 11/16

10% 7% Belockinst %l 8% -% 4 2V* Muter Co. %l -t-%
1% % C & C TV 15/16 -fl/16 9% 5% Nafl Telefilm 8% —

%

1% 1% Cin*ma Inc. -
— 1% 1 Nat Union El _ PA —hi

3% 2% Claroslat .15g 3% -t-% 6% 2% Norden-Ketay —hi
4% 3 DuMont Lab 5% -fi% 3% 2% Oxford El .lOr. 3 —

%

4% 2% Dynam Am .. .. 3% -t-% 16 1 1 Philips El 11% 4-%
13% 10 EletcronicCom 12 — 9% 6% Servuinech 9% 4-%
7% 6% Liectronics Cp 6% -t-% 6 3% Skiatron 4 —hi
31% 19% FairchCan»%g 24% -f% 5% 3% Technicolor 5%
24% 17% General Trans 20% -% 4% 3% Trans-Lux .20g 4
17% 14% Globe Un .80 . 16% -t-% 4% 3% Victoreen Inst. 4
3% 2% Guild Filins 3% —
OVER THE COUNTER AND OTHER EXCHANGES

(Latest Available Data)

Bid Asked

Advance Ind 2 3/16 2*^
Aerovox 4Vfe

Airborne Insl 48% 50
Altec Co, .80 6 6%
AMP Inc .50 20%
Ampex 65% 67
Baird Atomic 8 9
Cinerama Prod. — - 2
Cohn Electronics “% 7^
Collins **A” .35 14 15
Collins “B” .35 14 15
Cook Elec. .40d 18% 19

Craig Systems 6% 7

DuMont Bestg. - 7% 8%
EitcI'McCullough (5% stk) 27 29

Elec Assoc (stk) 40% 42
Erie Resistor .40b 6 6%
Friden Ind. 1 51% 54
Giannini, G. M. 12% 13%
Cranco Products .05 1% 1%
Gross Telecasting 1.60 19% 21

Hewlett-Packard -- 25% 26
High Voltage .lOg 30% 32
Hyron 2% 2%
Indiana Steel Prod. 1.20a 18 18%
Jerrold 2 2%
Ling Industries 2 2%
Leeds Northrup .60b - 21% 2.3

Bid Asked

Machletl Labs .25g 16% 17%
Magna Theatre !•% 1%
Maxson (W. L.) .05 5% 6
Meredith Pub. 1.80a 30 32
National Co. (4% stk.) _ 11% 12%
Oak .MIg. 1.40 14 14%
Official Films .10 15/16 1%
OR Radio 18 19
Pacific Mercury TV 6% 6%
Packard- Bell .50 11% 12
Panellit 5% 5%
Perkin-Elmer 22% 23%
Philips Lamp (14% of par) 37% 39
Reeves Soundcraft (slk.)_ 3 3/16 3%
Sprague Electric 1.20 27 28
Taylor Instrument 1.20 29 30
Tele-Broadcasters 41 43
Telechrome .30 8% 9
Telecomputing 4% 4%
Teleprompter (stock) 5% 6%
Time Inc. 3.75 58% 60
Topp Industries (stock) 9 9%
Tracerlab 6% 6%
Trav.Ler 1% 1%
United Artists 4% 4%
Varian Associates 17% 18%
Webcor .15c 10% 10%
Wells-Gardner 8 8'-
WJR Goodwill Sta. .50d . 13% 13>[.

Kates of dividends in table are annual disbursements based on the last quarterly
or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b .Annual rate plus stock dividend, d De-
clared or paid in 1957. plus stock dividend, e Declared or paid so far this year,

f Payable in slock during 1937; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958. plus stock dividend, t Payable in stock
during 1958. estimated cash value on ex-dividend or ex-distributioo date, y Liqui-

dating dividend. * No trade
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SUMMAfty-/NDfX Of THE WEEK'S NEWS— June 7, 1958
COMMUNITY ANTENNA operators, gathering in Washing-

ton for NCTA convention, working hard to counteract

opposition's gains in Congress & FCC (pp. 1 & A).

FM ALLOCATIONS TABLE abandonment moy offer guide

for TV in future. Observers differ in views on probable

industry reaction, application flow (p. 2).

ALLOCATIONS SOLUTIONS sought by FCC, deintermix-

ture discussion set. Craven suggests 25-channel vhf

band. ABC proposes 3-vhf markets (pp. 2 & 8).

PRESSURES ON NETWORKS increase from Senate, House,

Justice Dept. FCC urges all wait until network hear-

ing is finished and evaluated (pp. 3 & 4).

HARRIS FCC PROBERS move to Boston for on-spot look at

WHDH-TV, are greeted with Herald-Traveler blast de-

nying any "influence" in award (p. 5).

BIG GAME HUNTERS in the industry who have enjoyed

thrill of on African safari include Larry Gubb, Ed
Meredith, Don Reynolds, Herb Hollister (p. 6).

Manufacturing-Distribution

DuMONT-DAYSTROM NEGOTIATIONS terminate, but

talks now going on with other electronics interests, no-

tably aircraft. DuMont stock falls, trading slight (p. 3).

FALL BUSINESS PICKUP seen by industry leaders as new
1959 lines of TV, hi-fi-stereo, radios move to market.

Distributor conventions lively (p. 10).

COLOR TV's FAILURE to lake hold attributed to public-be-

danmed attitude of networks by Admiral's Ross Sira-

gusa, who indicates manufacturers are ready (p. 12).

PHILCO SHIFTS TOP ECHELON, merges TV. radio, phonos

into Consumer Products div. (p. 12).

CATV OPERATORS CONVENE, GEARED TO FIGHT: Community antenna system operators have
been accustomed to putting out limited "brush fires" — but, as their National Com-
munity Television Assn, holds convention in Washington's Mayflower Hotel Tues.-Thu.

,

June 10-12, they know they have a real forest fire on their hands. Biggest turnout
yet is expected — about 400 vs. 300 at last year's convention in Pittsburgh.

CATV operators have won fights quite consistently with state regulatory
agencies which sought to control them. And FCC has consistently held that it has no
authority over them, is by no means sure they need to be controlled. Fact is, until
recently, just about everyone was delighted with the systems.

But a group of small-town telecasters is up in arms and doing bang-up job
of persuading Congress and FCC that they're being hurt; that public will suffer if

stations do; that CATV systems are the villains (Vol. 14: 18-19, 21-22).

CATV operators are up against a formidable foe — the telecasters, their
Washington attorneys and their skilled trade assn. NAB, all of whom have had dec-
ades of experience in persuading Congress and FCC. CATV operators, by and large,
are men of considerable substance and agility, know their way around home states
very well. They're now trying to catch up in Washington. They have money — and
now they have the determination.

Concept of "joining 'em if you can't lick 'em " hasn't had much attention
from telecasters, up to now. CATV business has been considerably more profitable
than small-market telecasting — and a lot easier way of making a living.

But telecasters are waking up , too. We have the word of Bill Daniels, for-
mer NCTA pres, who operates several systems and recently started CATV brokerage firm
in Denver (Vol. 14:17), that:

" We have more buyers than sellers . Prospective purchasers include a good
number of TV & radio stations and movie operators. We have a lot of deals working.
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More systems are being offered now ; one good reason is that many are plumb out of
depreciation, and taxes are eating them up; a purchaser can start the depreciation
over again." His most recent sale was Oil City, Pa. system (about 5000 subscribers)
to Nathan Levin firm in N.Y., whose CATV principal is W. Randolph Tucker, and which
handles investments for Rosenwald family.

Senate Commerce Committee hearings on the station-CATV battle resume week
of June 23, and CATV witnesses are busy sharpening up their testimony, since they
didn’t get to bat last week (Vol. 14:22). Recently, the political tide has been
running against them; they're going to have to work hard to stem it. A good summary
of telecasters' arguments and legal position was presented this week by Washington
attorney James A. McKenna in speech before Colo. Broadcasters & Telecasters Assn,
in Colorado Springs (for details, see p. 4).

TV IMPLICATIONS IN DROPPING FN ALLOCATIONS: If FCC finally abandons FM allocation
table . as it proposed last week (Vol. 14:22) — and it seems to be foregone conclu-
sion that it will — some lessons useful to TV may be learned. Reason given by the
Commission was that plan is no longer needed to keep too many channels from gravi-
tating to big cities, where immediate demand existed. Commission says that existing
stations & CPs have settled pattern so this can't happen.

FCC last year proposed to drop TV allocation plan but rescinded proposal to

wait for more accurate engineering data to come from TV Allocations Study Organiza-
tion (Vol. 13:37). Curiously, FM and TV situations are quite similar, in terms of

grants outstanding. FM has 668 licenses & CPs; TV, 719 (536 on the air).

. FCC hasn't reissued an up-to-date FM allocations table since 1947, and we

had been urged recently to publish a new table because of surge in FM applications
(Vol. 14:13). There seems no point in doing so now. However, we do have a master
up-to-date table and we'd be glad to prepare additional copies at nominal cost.

There's varying opinion among Washington attorneys & engineers as to impact

to come from abandoning FM table. Some believe it won't cause a ripple. Others
think prospective applicants may hasten to nail down CPs now rather than face pos-
sible competitive multiple-city hearings later. Currently, a channel may be used
only in city to which it's allocated. Without plan, applicants could file for any
channel anywhere, as long as it fits engineering-wise.

There will be somewhat greater expense in getting CPs without a plan. Engi-
neers will have to conduct "channel searches" as they do in AM — and hearings may
be lengthened by "307(b) issues" — to determine which city needs service most.

INTENSIFIED DRIVE FOR ALLOCATIONS SOLUTION: New FCC attack on allocations problems

continues to shape up, following Commission testimony last week before Senate Com-

merce Committee (Vol. 14:22). FCC doesn't know tack it will take, but it's really
working — has special meeting on deintermixture scheduled for June 9. Among latest

ideas it is considering are short-range and long-range suggestions of engineer

Comr. Craven and ABC's new petition to convert 14 two-vhf-station markets to 3-vhf.

There's impetus among commissioners to get ball rolling toward alleviation

of station shortage — even before TV Allocations Study Organization (TASO) pro-

duces its refined technical data. At the moment, there seems to be a majority in

favor of deintermixture — but this is counterbalanced by a concern lest drastic

reallocation deprive public of service in some areas.

Craven's proposal isn't intended as a finished plan , rather as a "starting

point" for Commission discussions. He's thinking in terms of immediate answer to

get 3 stations in major markets — through drop-ins, channel shifts, deintermixture,

etc. — and a long-range (7-10 year) shift of all TV into a 25-channel contiguous

band starting with present Ch. 7 (174-180 me), dropping Ch. 2-6 and uhf. As an

engineer and allocations specialist, his judgment commands attention from col-

leagues. Other engineering member, new Comr. Cross, hasn't said anything yet about

allocations, and it will be interesting to see how his views jibe with Craven's.

[For details of ABC's latest proposal, see p. 8.]
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DuNONT MERGER TALKS STILL UNDER WAY: Paystrom-PuMont negotiations (Vol. 14:22)
have fallen through — but conferences looking to one form of merger or another,
possibly with aircraft firm holding defense electronics contracts, were being
continued this week. Pifficulty now appears to be that aircraft interests, while
possibly desiring PuMont's staff and know-how, notably in tubes & communications
apparatus, aren't particularly interested in consumer products such as TV, radio,
hi-fi. But negotiators think they can find way, if needed, to separate operations.

Said a spokesman close to both PuMont and major stockholder Paramount Pic-
tures, shortly after PuMont Labs pres. Pavid T. Schultz told newsmen that "discus-

sions [with] Paystrom Inc. have been discontinued":
" I guess Jones [Thomas Roy Jones, pres, of Paystrom] has his problems, too.

But I would guess that some kind of deal will be worked out with somebody within the

next 60 days." He said Wall Street Journal quote of Paramount Pictures pres. Barney
Balaban, which indicated that 26% stockholder Paramount was considering taking over
itself, was incorrectly interpreted. Balaban didn't mean that at all, he said.

Only thing definite right now : All parties in interest — PuMont, Paramoimt,
prospective alliances, bankers — are maintaining discreet silence. Trading in

stock of PuMont Labs this week totaled only 3300 shares ys. 69,000 week before. It

closed at 4%, down from last week's 1958 high of 5%.

CREEPING GOVT. THREATS TO NETWORK PRACTICES: Washington gave the networks another
uncomfortable week. Pressure to restrict them increased from several quarters:

(1) Network witnesses were given brisk going over by Sen. Bricker (R-0.),

as he conducted hearings on his bill (S-376) to require FCC to exert direct control
over networks. Sole Senator present most of time, he made it clear to reporters
after hearing that he wasn't pressing for passage of bill this season — but he
also made it plain that he believes networks are too powerful , may be able to get
across their own "philosophies," have too much influence concentrated "in one sec-
tion of the country," may be able to deny advertisers vital "access" to TV, hold
life-&-death control over affiliates.

(2) Asst. Attorney General Victor Hansen gave opinion that certain network
practices — option time, must-buy, alleged program "tie-ins" — are illegal "per
se" (automatically wrong, like sin), and he received wide publicity. He gave us
exactly same view over month ago (Vol. 14:18) but several newspapers, notably June 1

N.Y. Times, gave it prominence on eve of Senate Commerce Committee hearings.

(3) Rep. Emanuel Celler (P-N.Y.

)

. chairman of House Judiciary Committee,
decided time was ripe for another jab at FCC, told Commission that Hansen is right
and it had better outlaw the practices or he'll do something — like hold hearings.

» * *

FCC Chairman Poerfer isn't panicked by these developments. In testimony
before Senate Commerce Committee this week, he emphasized that S-376 is "premature"
lintil Commission finishes network hearings and evaluates them; that Hansen's opinion
is "tentative" and "informal" ; that some of Hansen's information came from anonymous
witnesses who ought to be cross-examined in the open.

Poerfer said FCC would "have no choice ." on other hand, but to outlaw prac-
tices referred to by Justice Pept. if latter offers "formal opinion" that they're
illegal. "I've always felt," he said, "that FCC is not particularly expert on anti-
trust matters." But he's by no means ready to buy Justice's opinion yet, and Jus-
tice has agreed, he said, to wait until FCC finishes network hearing. No dissent
from Poerfer 's view was expressed by other Commissioners during Senate hearing.

Hansen sounds quite firm in his opinion, which he said has been cleared by
Attorney General Rogers, so it's thoug}it he'll stick by it "formally." This raises
the persistent question as to whether Hansen might go for a "compromise," such as
that proposed on option time by Station Representatives Assn. (Vol. 14:21-22). Some
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lawyers thiiik that he might — and call off his attack — though SRA plan for
"Station Reserved Time" is actually an extension of option time formula.

Basic fear of the 5 network v.p.’s , as they testified before Senate Commerce
Committee, was that Bricker bill would provide "wide open door" to FCC, now or in
future, to step into the dangerous area of network program control and interference
with business practices. [For details of testimony, see below.]

The Anti-CATV Position: Representing KLTV, Tyler,

Tex. (Ch. 7), one of stx’ongest opponents of community
antenna systems, Washington attorney James A. McKenna
summarized stations’ position in speech befoi’e Colo. Broad-
casters & Telecasters Assn, in Colorado Springs June 6.

“Whether we (as broadcasters) like it or not,” he

said, “CATV systems have become a significant insti’U-

mentality by which TV programs are being brought to a

substantial portion of our population. The impact of CATV
operations on our TV broadcasting is so immediate and

direct that in my opinion they should be subject to regu-

lation. And the character and impact of their operations

are such that they should be regulated by the Federal

Govt, rather than by the separate states . . .

“The Commission is not required to accept the theory

that a broadcaster can be a party to frustrating and per-

haps even nullifying the noi-mal expansion of TV in other

areas by permitting his signal to be used by CATV systems

in areas where local TV might otherwise develop and

prosper. The Commission can in all probability attach

limitations or conditions to his license, recognizing that the

TV broadcast station has a property right in the use of

its signal and program material, which would require the

licensee so to use that right to avoid frustrating the Com-
mission’s overall objectives . . .

“The Commission’s power to grant or refuse mici’o-

wave licenses to CATV systems in order to protect the

table of allocations seems clear. The Commission’s power

to regulate ‘rebroadcasts’ of a station’s signal in another

area cannot be seriously questioned. The Commission’s

authority to refuse licenses to a person who pirates or

unlawfully appropriates the property rights of others

seems plain . . .

“If experience shows that those power’s are inadequate

to insure local live free TV stations in small communities,

the Commission should at that point seek additional legis-

lation from Congress.”

Since CATV operators challenge virtually all these

points, it would seem that some pioneering litigation is in

the offing.

New Haven’s giant redevelopment program, cynosure

of city planners throughout the country and involving re-

construction of Oak St. area, will embrace new $1,400,000

office & studio building to be erected by WNHC-TV (Ch. 8)

and WNHC. Roger W. Clipp, Triangle group v.p. & gen.

mgr., announcing plans to integrate TV-radio expansion

with $40,000,000 civic project, said building will also house

Union-New Haven Ti’ust Co. and Metropolitan Life offices.

Jerrold Electronics Corp. moves headquarters to Jer-

rold Bldg., 15th St. & Lehigh Ave., Philadelphia 32, Pa.

(Tel. Baldwin 6-3456).

Ampex Videotape shipments: 2 to WGN-TV, Chicago;

one to KOTV, Tulsa; one to WTAR-TV, Norfolk; one to

WFAA-TV, Dallas.

Sen. Wayne Morse (D-Ore.), no punch-puller, speaks

at next luncheon meeting of Federal Communications Bar

Assn., Willard Hotel, Washington, June 19.

The Emballled Networks: FCC chairman John
Doerfer’s consistent philosophy came to fore again
this week, as he testified before Senate Commerce
Committee on Sen. Bricker’s bill to impose direct

FCC regulation on networks (see above).
As he did last week in hearing before same

committee on station-CATV fight (Vol. 14 :22), he
demonstrated belief FCC’s main job is to provide
facilities, minimize electrical interference. He
showed he doesn’t go along with those who feel

that Commission should keep close tabs on pro-

grams or arbitrate economics.

Doerfer was reluctant, therefore, to go along

with Bricker bill. Besides urging bill be held up
pending conclusion of Commission’s network hear-

ings, he expressed concern with broad nature of

measure. Bricker and Committee counsel Kenneth
Cox argued that bill would merely empower FCC
to do directly what it now does indirectly. But,

said Doerfer:
“S-376 in its present form is silent with respect to

the substantive purpose of the proposed measure. No-
where does it spell out the specific evils which the bill is

designed to correct or the standards to be used in making
regulations applicable to network organizations. Past

hearings and Committee documents dealing with this sub-

ject do not, in the opinion of the Commission, provide suf-

ficiently clear legislative history of the purposes of S-376.

Lacking such Congressional direction, the Commission
would have no basis for determining how the bill should be

administered.”

Bricker pooh-poohed this worry, said FCC has no

more explicit Congressional direction on how to regulate

stations, asserted that if Congress has to spell out details

it may as well abolish Commission. As for Doerfer’s fear

of “program control,” Bricker said: “The Constitution takes

care of censorship and freedom of speech. There’s no at-

tempt here to set that aside, I assure you.”

Doerfer was careful to emphasize that Asst. Attorney

General Victor Hansen’s opinion on option time, must-buy

and program tie-ins (p. 3) was tentative. He added, how-

ever: “Recent Supreme Court opinions certainly have

changed my opinion on anti-trust violations. It’s up to the

industry to change Congress’ mind if certain practices do

violate the law.”

Rest of commissioners said they agreed with Doerfer’s

foi’mal statement, but Comr. Craven said that he doesn’t

go along with Doerfer’s view that Commission has author-

ity to weigh stations’ “program balance”; that Congress

never intended FCC to touch programming at all.

* *

CBS T.p. Richard Salant said CBS would have no

objection to Bricker bill if it definitely limited FCC to do

only what it can now do indirectly. “What troubles us,”

he said, “is that it does not define the areas, scope or



- 5 -

extent of potential regulation.” On surface, bill looks in-

nocuous, he said, but it’s ominous when coupled with FCC’s

network study staff (Barrow) report. “A reading of that

Report as a whole,” he asserted, “confirms that its authors

contemplate deep Federal entry into areas hitherto left to

the free competition of the market place”—in relations

with advertisers, with affiliates and in programming. He
noted, for example. Report’s statement that Govt, ought

to “counteract” the dangers of “uniform social, economic

and political viewpoints.”

Bricker’s questions showed he thinks there are such

dangers. Salant insisted that public won’t let that happen

:

“Our job is to find everything significant, let the public

decide. You can’t force any ideas down anyone’s throat.”

Bricker said that he’d have little concern if there were

6 or 12 networks, plenty of “diversification,” but that 3

networks represent too much “concentration.” Salant’s

worries, he said, “are in the realm of fiction.”

* * *

NBC exec. v.p. David Adams expressed similar fears:

“This would extend govt, supervision to a whole new area

of private enterprise in the fields of entertainment, informa-

tion and advertising. The scope and content of this new
authority are not defined in the bill. As a result it could

be used by the FCC to regulate the services, economics

and business dealings of the networks in accordance with

whatever views that agency might have now or in the

future.”

FCC already can regulate what goes over air through

its station licensing function, he said. It makes no more
sense to regulate networks, too, he stated, than it would

to let FCC regulate other program suppliers—film syndi-

cators & distributors, program packagers, advertising agen-

cies, national spot reps.

“The fact that an entei'prise involves an important

service to the public,” he asserted, “certainly does not

mean that it requires govt, regulation. On such an argu-

ment, govt, regulation should be imposed on the newspapers

and magazines of this country, because they too provide a

valuable service to the public.”

Among other points made by Adams: (1) It would be

“suicidal” for networks to be “unfair” to advertisers. (2)

Affiliates have testifed they neither need or want any
“protection” from networks. (3) Network business already

has “built-in controls”—^from public, affiliates and adver-

tisers. (4) There are great dangers foreshadowed by
Barrow Report’s statement that “it is not possible to

predict the complete range of potential future regulation.”

^ 4: ^

ABC v.p.-gen. counsel Mortimer Weinbach’s main
point was that station scarcity is responsible for whatever
problems FCC and Congress find in networking, and he

strongly urged Committee to consider ABC’s new alloca-

tions proposal (see p. 2). But he also saw dangers in

Bricker bill.

“If you give FCC the power,” he said, “it will use it.

The bill would superimpose on the networks the whole

licensing principle without examination by Congress. This

is regulation of a business—instead of regulation of use

of the air waves. FCC doesn’t know what Congress might
have in mind.” FCC already has ample powers to deal

with networks, he said.

“If further legislation is necessary at all,” Weinbach
stated, “it should take the form, after full and adequate

hearing, of a comprehensive bill with proper safeguards

and standards dii’ected to the specific subject matter.”

He also argued that consideration of bill is “pi’ema-

ture,” should await conclusion of FCC network hearings:

“At most, the timeliness of S-376 appears to be reduced

in its simplest terms to whether the advantages of

eliminating this claimed procedural awkwardness outweigh
the disadvantages fiowing from the introduction of a sys-

tem of regulation which, however limited it might appear
to be on its face, might radically change the character of

American broadcasting. Such a grave undertaking at this

time hardly seems justified under the circumstances.”

Bricker wasn’t exclusively critical by any means, in

fact spoke up several times to congratulate networks on
their contributions—but he always coupled this with obser-

vation that there are dangers of “concentration of power.”

No Influence, Says Choate: Categorical denial —
“without reservation”—by Boston Herald-Trav-

eler publisher Robert B. Choate that he or any-

body else ever tried “outside influence” on FCC to

win hotly-disputed Ch. 5 award for WHDH-TV
enlivened hop-skip-&-jump proceedings of House
Commerce legislative oversight subcommittee this

week.

And anybody who has given contrary infor-

mation to subcommittee headed by Rep. Harris

(D-Ark.) is an “unmitigated liar,” added Choate
(who is WHDH Inc. pres.) in blistering statement

to press as House investigators shifted from
Washington to Boston for on-spot look at Ch. 5

case—and excursions into SEC & FTC cases.

Included in “influence” denial by Choate was “any

director, officer, counsel, or employe of the Boston Herald-
Travcler or any other person working with them.” Directly

challenging Rep. Williams (D-Miss.), acting subcommittee
chairman at Boston hearing, Choate said there were no
trips to Washington, no telephone calls there “or any other

place in the world in the furtherance of any such non-

existent plan.”

Immediate purpose of Boston trip by Williams and
ranking minority subcommitteeman Rep. Wolverton (R-

N. J.) was to explore reasons why Herald-Traveler refused

to comply fully with subpoena demanding all WHDH-TV
records (Vol. 14:22). Citing Fourth Amendment against

unreasonable search & seizure, newspaper protested sweep-
ing terms of subpoena, arguing they weren’t relevant to

subcommittee’s investigation of conduct of 6 Federal

regulatory agencies.

Williams said there’d be no objection if subpoena were
narrowed to exclude Herald-Traveler staff newsgathering
activities—“provided, however, that if any such activities

were directed at attempts to influence the decision of the

FCC in the award of Ch. 5, then such papers must be
produced.”

Subcommittee “has information” that such activities

were engaged in by Herald-Traveler officers, lawyers &
staffers, Williams asserted. He listed trips to Washington,
“telephone calls to persons in Washington, St. Louis and
Manchester, N. H. in furtherance of the same plan.” Ex-
FCC Chairman McConnaughey had testified in April that

he had lunch in Washington with Choate himself while

Ch. 5 case was pending, but that he had steered conversa-

tion away from it (Vol. 14:14).

Most of 2-day 2-man Boston hearing was devoted to

diversion from FCC matters into SEC & FTC decisions
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which Williams said were “predicated upon maladminis-

tration, inefficiency and possibly even corniption.” He
said they involved Boston millionaire Bernard Goldfine,

“ex-parte pi'essures by high govt, officials,” such firms as

East Boston Co., Boston Port Development Co., Noithfield

Mills Inc., Strathmore Woolen Mills Corp.

It was first time subcommittee had inteirupted its pur-

suit of FCC scandals long enough to dig publicly into other

Federal agencies. Among names brought into SEC-FTC
inquiry: Presidential Asst. Sherman Adams, who has been

mentioned in connection with FCC cases, too. Williams

said Adams and some Senators had occupied Boston hotel

rooms paid for by Goldfine.

Earlier in week Chairman Harris said in Washington
—following one day of potpourri testimony about behind-

scenes contacts in TV cases—that subcommittee aims at

winding up FCC phase of investigations in about a month,

then will begin drafting bill.

Harris wouldn’t indicate just what proposed corrective

legislation would cover, but staff reports have assailed such

alleged FCC practices as permitting “payoffs” and “traf-

ficking” in station sales & transfers. Subcommittee itself

has issued one interim report criticizing FCC (Vol. 14:14).

Nobody cited in this week’s Washington proceedings

was called to testify for himself. But subcommittee staffer

Stephen J. Angland spread many names into record, assert-

. . .

T>IG GAME HUNTERS in the industry who have enjoyed

the rare privilege of going on African safari are rela-

tively few—especially those who have had as their guide

the legendary Harry Selby, of famed Kerr & Downey Co.,

Nairobi, Kenya Colony. We know only 4 of them, one

being Larry Gubb, retired former Philco chairman, who
went in 1956 but did most of his shooting with color camera.

Some of his spectacular footage has been shown publicly

and, for our money, would make a splendid TV film show.

Most-publicized African safari, of course, was Arthur

Godfrey’s a few years ago. Most modest hunter we know
is Bill Balderston, also ex-Philco pres. & chairman, who
has a ranch at Moose, Wyo., where he hunts moose and

caribou and an occasional bear and where he says the rain-

bow trout fishing is incomparable.

Edward T. Meredith, the Des Moines magazine publish-

er (Better Homes & Gardens, Successful Famning)

,

whose

firm also has 4 TV & 4 AM stations, has hunted in Africa,

as has Donald W. Reynolds, the Arkansas-Nevada news-

paper publisher, also a group TV-radio station operator.

Their enthusiasm for the sport knows no bounds. In fact,

it was Ed Meredith who persuaded Don Reynolds to try

the same adventure.

Meredith took his young son with him to Kenya, East

Africa, about 6 years ago for a 30-day hunt with Harry

Selby. They shot lion, buffalo, leopard, elephant, rhinoc-

eros, eland, impala, oryx, gazelle, gerenuk, water buck,

dik-dik—-the whole gamut of cross-word puzzlers.

They also shot some zebra and wildebeest (gnu) for

lion and leopard bait. Ed’s fondest memories' of the hunt, as

he related them to us: “Besides our white hunter, we had

13 native boys. They had prodigious appetites and we
shot numerous plains animals for their food. We had no

harrowing experiences and were attacked by no vicious

animals, though we did have some exciting times . . . heard

lions roaring fairly nearby at night, and a few times hyenas

sniffed around our tents. The food was good, the weather

both good and bad, and I assure you one gets to know his

ing each either approached FCC members about pending
cases or was aware that others were doing so.

Among those named by Angland in professed effort

by him to buttress evidence of “pattern” of backstage

infiuehce on FCC: CBS Inc. chairman Wm. S. Paley, CBS
Inc. pres. Frank Stanton, ex-NBC pres. Niles A. Trammell
and Miami Herald publisher John S. Knight of Miami’s
WCKT, Sen. Bricker (R-0.), ex-GOP Chairman Leonard
W. Hall, TV-radio commentator Tex McCrary, ex-Senate

investigating (McCarthy) subcommittee counsel Roy M.
Cohn, Tampa lawyer Miles H. Draper.

In all, Angland’s testimony (accompanied by batches

of documents) touched on 9 TV cases. They ranged—in

who-said-what-to-whom fashion—from Miami to St. Louis

to Cheboygan, Mich.

Subcommittee was scheduled—always subject to

change—to be back at old stand in Washington week of

June 9, resuming hearings on case of Springfield (111.)

Ch. 2 and its deintermixture shift to St. Louis & KTVI
(Vol. 14:22), leading into complex station situations there.

Case had been listed for this week, but got sidetracked.

First witness called for June 9: KTVI pres. Harry Tenen-
baum. Angland told us at end of this week that he wasn’t

sure, but thought 2 days would clean up pending St. Louis

inquiry. Subcommittee had no firm plans for where it

goes next.

son real well after 30 days in the bush—and, perhaps un-

fortunately, the son gets to know his father too well.”

Don Reynolds devotes 7 chapters of his book From
Rhinos to Prime Ministers to his hunting experiences in

Kenya & Tanganyika, and you gather from it that the

adventure is all the movies crack it up to be. But it isn’t

all easy and deluxe, as he relates it: “You kill your own
dinner, wash in muddy river water, live in a tent and pay
just about double the cost of a deluxe suite at the Waldorf
for the privilege.

“You miss your first 2 chances [shooting at game] . . .

then all of a sudden you almost fall over a little Thompson
gazelle! The antlers look as big as an old-time Texas
longhorn. You bang away and, wonder of wonders, he

drops in his tracks. The native bearers run up, pat you
on the back, shake your hand and brag about the fresh

meat we will all have for dinner, thanks to the prowess of

the mighty bwana. Brother, you’re hooked . . . you are a

sportsman!”

Lot of small game, first, then a crack at rhino which

the guide said Reynolds shot with his double-barreled .470

rifle. Sticking out in mind is the after-dark scariness of

Africa, the jackals barking, the lions roaring their cough-

ing roars. Also, fresh in Reynolds’ lively “Scotch memory”
is the $140 license fee entitling one to 2 of each species of

certain specified animals, the $70 fee for a rhino or

leopard, $56 for a lion, $8.40 for a zebra, $210 for an

elephant. And the luxury of an iron cot after 10 hours on

the veldt in a jeep.

Phil Lasky, v.p. and onetime part owner of West-

inghouse’s KPIX, San Francisco, tells us he couldn’t get

time enough away from his African cruise ship recently to

do any shooting (he’s a crack marksman) but he’s now
so hipped on the idea of an African hunt that he proposes

to organize a group of congenial souls for a safari next

year. But old-time broadcaster Herb Hollister, who still

owns a small daytimer in Ft. Collins, Colo., along with a

Chrysler agency in Boulder, Colo, and lots of valuable real

estate, did get away for an African safari last year,

recently regaled his fellow BMI board members with movies

of his adventures.
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Personal Notes: Jack Reber, recently resigned director

of NBC-TV Spot Sales and ex-sales mgr. of WRCA-TV,
N. Y. on June 2 joined Cascade Broadcasting Co., Yakima,

Wash. (Thomas C. Bostic, gen. mgr.) as exec, coordinator of

its KIMA-TV, Yakima (Ch. 25), its 3 TV satellites and its 3

radio stations (see TV Factbook No. 26, p. 256) . . . Lester

Bernstein, associate editor of Time, joins NBC July 14 as

director of information, replacing Michael Horton, now
director of CBS news dept, information, handling speeches,

policy statements, etc.; Bernstein reports to exec. v.p. Ken
Bilby . . . Frank Stanton, pres, of CBS, returns from Euro-

pean trip June 15, having left at end of May when chairman

Wm. S. Paley returned from abroad; CBS-TV exec. v.p.

Hubbell Robinson has gone to London and Paris to plan

production of new film seines. The Invisible Man . . . P. A.

(Buddy) Sugg, NBC v.p., named a director of TvB . . .

Gene Accas resigns as v.p. of ABC-TV to take executive

post with Grey Adv., N. Y. . . . C. R. Watts promoted to

new post of asst. gen. mgr. of KROD-TV, El Paso . . .

Charles E. Denny, onetime mgr. of WSEE, Erie, named
gen. mgr. of radio WBNY, Buffalo . . . Francis H. Conway
promoted to sales mgr. of WDAU-TV, Scranton, succeed-

ing Tony Moe, now gen. mgr. of radio KSO, Des Moines

. . . John Cummins, ex-KFMB-TV, San Diego, named local

sales mgr. of WFGA-TV, Jacksonville . . . Robert M. Flani-

gan, ex-midwest radio national sales mgr. for Storer sta-

tions, joins John E. Pearson Co. Chicago office . . . Beryl D.

Hines, ex-CBS News, joins Television Digest as an asso-

ciate editor . . . Wm. O. Tilenius takes extended leave of

absence from rep John Blair & Co., succeeded by John
Doscher, ex-NBC network sales . . . Bernard Kobres, ex-

sales mgr. of WSUN-TV, St. Petersburg, foi-ms Kobres
Adv., Tampa . . . .Martin Manulis, ex-producer of CBS
Playhouse !)(), named production mgr. of 20th Century-Fox-

TV, Hollywood, succeeding Henry Asher, now sales mgr.
in N. Y. . . . Robert O. Hall, takes leave of absence as head
of cinema dept., U of So. Cal., to join program staff of

Educational TV & Radio Center, Ann Arbor, for a year
. . . Karl A. Smith has retired from Washington law firm

of Hogan & Hartson, whose TV-radio specialists also in-

clude Duke M. Patrick, Lester Cohen, Corwin Lockwood,
Parker Hancock, Stanley S. Harris.

FCC Comr. Robert T. Bartley was sworn in for sec-

ond term June 5, Chairman Doerfer administering oath.

As preface to ceremony, Doerfer noted jocularly that

swearing in, in cases of reappointment, usually comes at

end of tenn (June 30)—“but in this case we’re overruling

Bob, as we usually do, and giving him a little overlap.”

Reference was to Bartley’s policy of dissenting on grants
of applications to multiple owners when coverage of their

stations overlap.

Louis C. Stephens, from FCC rules & standards div.,

appointed legal as.st. to Comr. John S. Cross; Bruce S.

Longfellow, from technical & allocations branch, engineer-

ing asst.

ADVERTISING AGENCIES: Wm. D. Tyler, ex-Leo Bur-

nett, named v.p. of Benton & Bowles . . . Kirk L. Billings,

ex-Emerson Drug, named v.p. of Lennen & Newell . . .

Vincent F. Aiello, ex-Kudner, named senior v.p. of Mac-
Manus, John & Adams . . . Harry C. Graybill promoted to

v.p. of N. W. Ayer’s San Francisco office; Raymond W.
Heffron to v.p. of Boston office, succeeding E. Craig

Greiner, retired . . . Raymond J. Nason & Dudley R. Martin

promoted to v.p.’s of Meldrum & Fewsmith, Cleveland . . .

Tom McAvity became v.p. in charge of TV-radio program-
ming in home office of McCann-Erickson June 1; George
Haight named v.p. in charge of west coast TV-radio pro-

gramming services . . . Russell C. Doyle promoted to pres,

of Doyle, Kitchen & McCoinnick, succeeding H. B. Doyle

who continues as chairman . . . James J. Tennyson pro-

moted to v.p. of Sullivan, Stauffer, Colwell & Bayles . . .

E. M. Sinclair, from Chicago office, elected v.p., Leo Burnett

Co. of Canada Ltd., Toronto . . . Eugene I. Harrington, ex-

pres. of Fletcher D. Richards, N. Y., named chairman of

Honig-Cooper, Harrington & Miner, San Francisco . . .

Eugene Hulshizer promoted to v.p. of Doherty, Clifford,

Steers & Shenfield . . . Robert A. Mogge named v.p. of

Arthur R. Mogge, Chicago . . . Douglas C. Manson, ex-v.p.

Benton & Bowles, named director of public relations for

Joseph Katz Co., N. Y. and Baltimore.

Frank M. Russell, NBC Washington v.p., has signed

5-year contract with network to represent it with own con-

sulting firm after July 1. He opens offices then at 1737

DeSales St. NW, will also continue representing parent

RCA on special matters. No successor to his vice presi-

dency is planned. NBC pres. Robert Sarnoff stated that

contract was made “to assure ourselves of his seiwices

beyond his normal retirement date in 1960.” Russell joined

NBC in 1929 under its first pres., M. H. Aylesworth, having
served as aide to several Secretaries of Agriculture after

graduation from Iowa State and a period as a newsman.

Irl T. Newton Jr., ex-RCA mgr. of broadcast and TV
antenna & tower equipment, 1945-52 associate of consult-

ant Everett L. Dillard, has opened own TV-radio consult-

ing engineering offices at 422 Washington Bldg., Washing-
ton (Executive 3-7165) and at 17 Grove St., Haddonfield,

N. J. (Hazel 9-4986). He’s well known for planning woi’k

on multiple TV antenna installations, last year gave paper
on subject at NARTB convention.

Rev. Clayton T. Griswold, who founded and has headed
United Presbyterian Church’s TV-radio dept, since 1948,

was paid high tribute and presented with commemorative
plaque by dept, chairman Clair R. McCollough (WGAL-
TV, Lancastei’, Pa.) at Presbyterian union assembly in

Pittsburgh this week. He retired recently, has been suc-

ceeded as exec, director by Rev. Lawrence W. McMaster Jr.

Herman D. Kenin, Los Angeles & Portland violinist-

lawyer, personally chosen to be new pres, of American
Federation of Musicians by retiring pres. James Caesar
Petrillo, was formally elected at Philadelphia convention

this week.

American Women in Radio & TV will meet June 13-15

in Washington for “summer jubilee” week end as guests of

local chapter. Hotel Assn, of Washington.

Obituary

Thomas C. Rockwell, 56, chairman of General Artist

Corp., died of a heart attack in St. Vincent’s hospital,

N. Y., May 29.

William B. Henri, 71, retired pres, of Henri, Hurst &
McDonald, died in Chicago May 21.
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ABC's Najor-Narket TV Plan: Mileage cuts, direction-

al antennas and precision offset are keys to ABC’s new
allocation proposal, filed with FCC this week, to add third

vhf channel to 2-vhf-station markets (see p. 2).

Though petition says there are about 35 “problem

markets” among first 125, current petition reports that

ABC has completed study on only 14, submitting proposals

on 12, still looking for answers on other 2. ABC insists

that engineering techniques are sufficiently advanced to

insure that co-channel and adjacent-channel stations will

get proper protection despite mileage cuts—and it asserts

that Commission needn’t wait for TV Allocation Study

Organization’s findings. Some ABC proposals are new;
some are now pending before Commission. Here they are:

(1) Louisville—Add Ch. 7. (2) Syracuse—Add Ch. 9 &
11, deleting Ch. 8. Substitute Ch. 8 for Ch. 11 in Kingston,

Ont. (3) Rochester—Add Ch. 13. (4) Providence—Add
Ch. 8 & 13, shifting Ch. 12 to New Haven.

(5) Jacksonville—Add Ch. 10 or shift Ch. 2 from
Daytona Beach. (6) Knoxville—Add Ch. 2, shifting it from
Sneedville, Tenn., or add Ch. 8. (7) Mobile-Pensacola

—

Move Ch. 3 to site about half-way between the cities.

(8) Birmingham— (a) Add Ch. 4 by shifting it from
Columbus, Miss. Ch. 3 & 9 to be added to Columbus, Ch. 4

to be substituted for Ch. 9 in Dothan, Ala., or (b) Add
Ch. 3. (9) Grand Rapids-Kalamazoo— (a) Add Ch. 11, or

(b) Shift Ch. 13 from Cadillac, Mich.

(10) Oklahoma City—Shift Ch. 5 from Enid. (11)

Shreveport—(a) Add Ch. 2, or (b) Add Ch. 4, or (c) Shift

Ch. 10 from El Dorado, Ark., or (d) Shift Ch. 5 from
Alexandria. (12) Greensboro-Winston-Salem-High Point

—Add Ch. 8, substituting Ch. 13 for Ch. 8 at Florence,

Ch. 7 for Ch. 13 at Charleston.

ABC said it hasn’t come up with answers yet for

Wheeling-Steubenville and Toledo.

Markets with one vhf station are really tough, ABC
confessed, so it suggests “the Commission may desire to

give consideration either to (1) deintermixture to all-uhf

or (2) duplication on uhf of existing vhf services in order

to prepare the way for later transition to uhf.”

Weed Broadcasting Scholarship, first ever set up by
a rep and possible forerunner of more to come, was be-

stowed for 8th consecutive year Jime 6 on meritorious

student selected by the Iowa State U broadcast faculty

—

with Joseph J. Weed, SRA director and prominent TV-
radio rep, as speaker at annual TV-radio training program
dinner. Said Weed, a Fordham graduate, whose firm’s

list includes WOI-TV, Ames (Ch. 5), pioneer educationally-

owned outlet, which operates commercially: “I believe

our profession is being neglected. Most of the curricula

in most of the universities in this nation, intended to

train young folk for careers in TV broadcasting, are

insufficient. They are second rate . . . TV gives promise

of being the greatest medium of communications the

world has ever known. What we need now are people

—

young, alert, creative people—who can program this

medium constructively and sell it constructively. Our
young people who show talent for selling jnust be given

as much attention and as much encouragement as [those]

who show talent for producing and ci-eating.”

New reps: WUSN-TV, Charleston, S. C. June 1 to

Select Station Representatives (from Weed); WINK-TV,
Ft. Myers, Fla. to Walker-Rawalt (from defunct McGil-

Ivra); upcoming CKOS-TV, Yorkton, Sask. names Devney
Inc.

MBS Expansion Plans : Mutual’s pres. Dr. Armand
Hammer, accompanied by Washington v.p. Robert F. Hur-
leigh and new Washington counsel Jack P. Blume, of Fly,

Shuebnik, Blume & Gaguine, called on 5 FCC commis-
sioner’s June 6 to assure them MBS has no intention of

folding and to outline plans under new regime in which
George Vogel resigns as exec. v.p. and Larry Field, ex-

Petry, joins network June 16 as Hammer’s aide. The
millionaire art gallery co-owner and oil operator has taken

personal charge of the network, has acquired options on
stock of ousted co-purchasing group led by Paul Roberts

and Bertram Hauser (Vol. 14:9), thus presumably avoiding

stockholders suit (Vol. 14:16). Big radio network presently

is providing 5-min. news every half hour, with 15-min

commentaries at 8 & 9 a.m., 1 & 7 p.m., and plans new
nightly 25-min. news shows from June 9—The World
Today, 8:05-8:30 p.m., with Westbrook van Voorhies, ex-

March of Time, and Capital Assignment, 8:35-9 p.m., with

top Washington newsmen. Nucleus of staff now includes,

besides Hurleigh as chief newsman, Sydney Allen, sales

v.p.; Joseph Keating, program director; Phil Lampkin,
music director; Charles Godwin, station relations. Vogel

becomes managing director of Ethos, 141 E. 44th SL, N. Y.,

which continues to act for MBS as merchandising-promo-

tion consultant.

Rate increases: WNTA-TV, Newark-N. Y., May 7

added Class AA hour (7:30-11 p.m. Mon.-Fri.) at $2000,

min. at $300, Class A hour changing from $1500 to $1200.

WTTG, Washington, June 1 raised base hour from $1000
to $1300, min. remaining $120. WSM-TV, Nashville, May 1,

hour from $825 to $900, min. $165 to $180. KFEQ-TV, St.

Joseph, Mo. June 1, hour $400 to $500, min. $80 to $100.

KTSM-TV, El Paso, June 1, hour $325 to $375, min. $65

to $75. Spot increase: WCAU-TV, Philadelphia, adds Class

AAA 20 sec. rate (8-11 p.m. daily) at $800, Class AA rate

(7:30-8 p.m. Mon.-Fri., 7-8 p.m. Sat. & Sun.) going from
$750 to $600. Rate cut: WVUE, Wilmington-Philadelphia,

May 1, cut base hour from $1600 to $1200, min. $375 to $250.

TV & radio station revenue will be better this year

than last despite dovmturns in national economy, accord-

ing to NAB suiwey of 200 TV & 800 radio operators. Re-

plies to questionnaires from fourth of industry—excluding

networks—indicated most TV stations expect 1958 revenue

will rise about 3.5% above 1957, most radio stations antici-

pate 2% increase. Stations based estimates on first-

quarter 1958 trends. Of TV stations in suiwey, 66.8% ex-

pected increase, 19.4% decrease, 13.8% no change. Of
radio stations, 54.6% expected increase, 22.2% decrease,

23.2% no change.

Modern radio audience is “predominantly adult.” radio

rep Adam Young Inc. claims in new brochure, based on
Pulse data on 10 top markets, intended to refute trade

arguments audience is “actually non-adult, and therefore of

little import to the national advertiser.” Report is avail-

able from Adam Young offices.

Billings increase of 35% by AVABC-TV, N. Y., in 2nd

1958 quarter over 1957 period is reported by v.p.-gen. mgr.

Robert L. Stone of ABC 0-&-0 stations. He forecast “even

healthier summer record.”

TvB sales advisory committee to coordinate strategy

and check effectiveness of “research-oriented selling am-
munition” is being set up by pres. Norman E. Cash.

United Lutheran Church, at aimual convention of

Pittsburgh Synod, revealed it has approved budget of

$500,000 with which to enter religious TV field.
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Movie Shoe on TV's Foot? TV is running into same

troubles that have beset movie industry since advent of

rival entertainment medium—^mounting production costs,

shortage of sure-fire personalities, public’s increasing selec-

tivity of shows—Paramount Pictures pres. Barney Balaban

told stockholders this week at annual meeting in N. Y.

TV’s problems as “brash newcomer” in entertainment

industry have been “temporarily alleviated” by release of

5000-odd pre-1948 features to home screens, but they’ll be

played out in 2-3 years, said Balaban—and what then? He
said he knew of no major studio likely to sell out its post-

1948 feature products, so:

“With production costs of live programming rising

constantly, TV would seem to be facing some serious prob-

lems. What happens to TV is bound to affect the motion

picture industry—favorably or unfavorably—as it has in

the past.” Balaban intimated that any decline in TV’s

popularity would be reflected in boxoffice upturn.

Paramount will continue to stress theatrical film pro-

duction, Balaban said—but at same time it’s not neglecting

TV business. On top of big $50,000,000 deal with Music

Corp. of America for pre-1948 feature package (Vol.

14:6, 17), he repoi’ted company has cleaned out library of

shorts & cartoons—including post-1948 stock—in $1,700,-

000 sale to TV following earlier deals totaling $4,500,000.

Buyer is Harvey Publications, publisher of comic books.

And Balaban assured stockholders that Paramount’s

International Telemeter is moving quickly into pay-TV

operating void left by suspension of Bartlesville cable-

theatre experiment (Vol. 14:22). He said Telemeter has

right cable-theatre formula—meters giving living room

spectators their choice of movies, sports, other program-

ming. Present plans are to go into 3 of 6 markets now
being considered for closed-circuit pay system—“those

easiest to go into,” said spokesman, who declined to reveal

cities.

No “presiding oHicer” has been selected yet to conduct

FCC’s hearing on Miami Ch. 10 (Vol. 14:22), due to stai’t

June 23. Commission is still thinking of getting someone

outside FCC, possibly a judge or retired judge. FCC gen-

eral counsel Warren Baker is expected to handle burden of

Commission’s presentation, though FCC’s broadcast bureau

will also be represented. One party, L. B. Wilson Inc., has

shifted counsel from Leo Resnick to Paul Segal. Justice

Dept., announcing it will participate in hearing, said it

would strive to be fair, avoid overlap with its proceedings

before grand jury which has been hearing witnesses in

same case.

Experimental Ch. 6 grant, sought by WITV, Ft.

Lauderdale, Fla. (Ch. 17), was missed by just one vote this

week on station’s petition for reconsideration. Comrs.
Doerfer, Bartley & Craven would have given WITV go-

ahead on simultaneous use of Ch. 17 and Ch. 6. Majority

reiterated belief WITV’s program wouldn’t make “sub-

stantial contribution to the TV art,” would produce “merely
cumulative” data. WJMR-TV, New Orleans (Ch. 20) has

been conducting simultaneous telecasts on Ch. 12.

Final decision on 770-kc clear channel was fore-

shadowed this week when FCC announced it has instructed

staff to draft document affirming examiner’s recommenda-
tions: Change classification from 1-A to 1-B, authorize

both KOB, Albuquerque & WABC, N. Y. to operate with

50-kw, unlimited time, with directionals at night to protect

each other. KOB has been opeiating with 50-kw day,

25-kw night; WABC has been 50-kw day & night.

Gimbel’s radio WIP, Philadelphia (5-kw, 610-kc),

founded in 1922 by big dept, store family and managed by

Benedict Gimbel, is subject of current sale negotiations

—

but no deal has been made yet, according to Mr. Gimbel.

Asking price for pioneer independent with its FM is said

to be $2,500,000 and among prospective purchasers is Todd
Storz group. Rumors of sale apparently began with

Gimbel’s recent gall bladder operation, but he says he has

no intention of relinquishing management. Station once

held CP for TV Ch. 3, which it dropped, reapplying before

freeze for Ch. 12, losing out post-freeze when that channel

was assigned to Wilmington. Note: Following discussions

this week, Todd Storz left for Miami, planned to be in

Ciudad Trujillo, Dominican Republic, week of June 9.

Radio WFTL, Ft. Lauderdale, Fla. (1400 kc, 250-U),

formerly affiliated with off-air WFTL-TV (Ch. 23), has

been sold for $300,000 by Ft. Lauderdale News to company
in which 25% of stock is held by Joseph C. Amaturo, 20%
owner & gen. mgr. of radio WESO, Southbridge, Mass.;

25% by Walter B. Dunn, account executive with H-R Rep-

resentatives Inc., N. Y.; 50% by 19 other stockholders,

including Henry A. Loeb, Thomas L. Kempner & Armand
Erpf, of Carl M. Loeb, Rhoades & Co., investment bankers

identified with Metropolitan Broadcasting Co. (formerly

DuMont). [For other radio station transfer applications

and grants, see AM-FM Addenda W.}

Hugh Halff Jr. will control WOAI-TV, San Antonio

(Ch. 4) and WOAI, according to application filed with
FCC. Station asks permission to buy 360 shares (24%) of

stock from the National Jewish Hospital at Denver for

$1,145,000 and retire it to treasury, which will boost Mr.
Halff’s holdings (600 shares) fi'om 40% to 52.6%. Hold-

ings of Hugh A. L. Halff estate, Catherine H. Halff execu-

tor (180 shares), will go from 12% to 15.7%; those of

G. A. C. Halff Foundation (360 shares) from 24% to

31.57%. Pres. & gen. mgr. of Southland Industries Inc.,

licensee of the Halff stations, is James M. Gaines, ex-NBC
v.p.

CBS executives Frank W. Nesbitt and Howard W. Cann
have purchased WLAK, Lakeland, Fla. (5-kw, 1430-kc) for

$300,000. Nesbitt is director of CBS network sales develop-

ment, Cann an account executive, and they will retire from
CBS to operate station when sale is consummated. Seller

S. 0. Ward retains his interest in WHUB, Cookeville, Tenn.
Broker: Allen Kander & Co. [For week’s other radio station

sales and transfers, see AM-FM Addenda W.'\

Site-change CP of WTVD, Durham, N. C. (Ch. 11) was
reinstated this week after protest was dropped by WFLB-
TV, Fayetteville (Ch. 18) [Vol. 14:22]. WTVD is moving
from 9 mi. north of Durham and 20 mi. north of Raleigh to

32 mi. southwest of Durham and 10 mi. southeast of

Raleigh.

Salesmen Howard E. Kalmenson of WABC-TV, N. Y.
and Richard N. Jacobson, WABC radio, are buying 50%
of KMOP, Tucson, Ariz. (500 watts D, 1330 kc) for $60,-

000. Present owners Ray Odum & A. V. Bamford retain

50%. Broker: Allen Kander & Co.

Two applications for new TV stations filed this week
were for Ch. 10, Terre Haute, Ind. by owners of WLBH,
Mattoon, 111. and for Ch. 39, Bakersfield, Cal. by auto and
truck dealer D. S. Stricklen. This brings total pending to

119 (30 uhf). [For details, see TV Addenda 26-S.'\

One CP granted by FCC this week—Ch. 3, Sterling,

Colo., to Bi-States Co., owners of KHOTj-TV, Kearney, Neb.

(Ch. 13) and KHPL-TV, Hayes Center, Neb. (Ch. 6).
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MAKERS SHOW 'ANTI RECESSION' LINES: TV’s master merchandisers showed their new 1959
lines to distributors this week with customary fanfare — apparently convinced busi-
ness is headed for a pickup this fall. What some of the big-wigs had to say about
state of the industry, potential in TV, radio, more especially stereo, was in many
instances more important than the wares shown.

Admiral, Philco, RCA, Zenith exhibited new 1959 TV sets , radios, hi-fi phonos ®

equipped for stereo. Stromberg-Carlson anounced stereo conversion kit and console. I

There was plenty of optimism . And, convention speech-makers backed up their ij

words with new features, fancy styling, much gadgetry — all designed to titillate
j

the fancy of prospective customers. The thin, thin look was apparent everywhere —
|

portables shrinking so much they look like briefcases. As predicted, remote control
was generally featured. And, blond and walnut finishes were liberally sprinkled
among the customary mahogany models. Picture tubes are shallower, chassis smaller.

Longer discounts pleased distributors most . Said Henry Bowes, newly appointed
Philco marketing v.p. ; "We can't make money until our dealers do." It was apparent
that the plight of distributors and dealers was of much concern to all.

Color got the brush-off from all save RCA which backed up its lonesome color
drive with 6 models priced from $495 to $1200, extended factory warranty on color
parts and tubes from 90-day to one-year, showed a "wireless wizard" remote control
device which turns set on or off, changes channel, adjusts tint & color controls,
selects volume, locks in fine tuning from any point in the room. Philco advised its
distributors there would be fewer color sets sold in 1958 than 1957, but said it's
ready to go if life appears in color trade. Said Zenith sales v.p. L. C. Truesdell

:

"Color is still in the conversation stage at both consiimer and dealer level." And
Admiral pres. Ross Siragusa blasted networks for blocking color (see p. 12).

But Siragusa was most enthusiastic about stereo and he predicted that retail
hi-fi sales would reach $750,000,000 by 1963, said potential sales "in this already
booming industry are almost unlimited." Admiral's new stereo line includes TV-stereo
combination series on which prices start at $400. We told you about RCA's big stereo
package last week (Vol. 14:22) which was well received by distributors June 2.

Stromberg-Carlson announced a stereo conversion kit as well as a consolette
with the required second-channel amplifier-speaker system. Sylvania announces its

stereo line (along with TV's) in Buffalo, Mon., June 9; Westinghouse will be out in

mid-Aug. with stereo line and conversion kits.

Zenith, industry's top money maker and believed to rank now with GE-Hotpoint
right after RCA in unit sales, told distributors it has set sights on still bigger
share of both TV & radio markets. Truesdell boasted Zenith has upped TV sales 14%.

« * *

Philco piqued industry interest by revealing "semi-flat" tube . It's a stand-

ard 110-degree tube with 2 inches chopped off neck, gun shoved into glass envelope.

Depth is only 12% inches. Bowes told distributors development went on in subsidiary

Lansdale Tube plant so tube makers couldn't spill the beans. Another Philco first

is "floating tube" connected to chassis & controls by 25-ft. wired tape. Set is

designed as an end table. And, Philco has table & console in which picture tube is

perched starkly on top. It defies description, must be seen.

Also among week's developments was announcement that Hoffman has pocket-size,

solar-powered, 6-transistor radio which goes on market June 15.

[For further details on new 1959 lines, see p. 12.]
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Production: TV output was 64,957 week ended May 30, reflecting Memorial Day
holiday, compared with 73,468 preceding week & 72,770 in 1957. Year's 21st week
brought TV production to 1,798,357 compared with 2,118,361 last year. Radio produc-
tion was 147,506 (43,099 auto) vs. 161,882 (52,119 auto) preceding week and 167,781
(59,041 auto) in 1957. For 21 weeks, production totaled 3,874,852 (1,230,485 auto)

vs. 5,888,046 (2,418,618 auto) for same period last year.

Trade Personals: Douglas C. Lynch, ex-Bmsh Elec-

tronics, named managing director of RCA International,

succeeding v.p. P. B. (Pinky) Reed, who on Aug. 1 trans-

fers to Camden to set up new educational electronics equip-

ment div.; Wm. G. E. Vreeland, ex-GE, named director of

RCA export operations, succeeding M. F. Dowley, now div.

mgr. of distribution & consumer products . . . Frank W.
Walker promoted to new post of v.p. & govt, sales mgr..

Motorola communications and electronics div., with head-

quarters in Washington . . . Dr. Elmer W. Engstrom, RCA
senior exec, v.p., awarded Industrial Research Institute

Medal for 1958 . . . Charles K. Reiger, v.p. of GE’s TV &
appliance div., re-elected chairman of NEMA’s major ap-

pliance div. . . . A. B. McCloskey promoted to marketing

v.p. of Westinghouse International; R. L. Jeans to prod-

ucts v.p. . . . Herbert I. Ackerman, ex-Bendix, named dis-

trict sales mgr. of Motorola semiconductor div. for N. E. &
N. Y. ;

Roy O’Brien promoted to same post for N. J., Pa.,

W. Va. & southeastern states . . . Clarence F. Van Epps
promoted to mfg. director of Stromberg-Carlson electronics

div., Rochester . . . W. L. Garrett promoted to East Central

regional mgr. of RCA, with headquarters in Cleveland . . .

Ralph P. Parker promoted to new post of govt, sales mgr.

of International Resistance . . . Robert W. Bergen, ex-

Harshe-Rotman, named public relations director of Hoff-

man Electronics . . . Andrew Sakardy, Ex-Zenith mgi-. of

sales statistics, ex-Leo Burnett agency, Chicago, has joined

Westinghouse Metuchen staff as market researcher.

DISTRIBUTOR NOTES: John Hawkins, for several years

gen. mgr. of Philco Distributors, heads new Philco inde-

pendent distributorship in Phoenix . . . Motorola appoints

Tecca Distributing Co., Cleveland, for TV, radio . . . Du-
Mont appoints Flavin & Torrey Co., Omaha, for TV, phonos

. . . Joseph M. Zamoiski Co., Baltimore, promotes Harry

Schwartz to mgr. of Zenith div.
;
Martin Caldwell to opera-

tions mgr.; Irvin Gomprecht to mgr. of new Gibson dept.

. . . GE promotes I. P. Pruitt to district mgr. of new
Dallas TV-radio distributorship . . . Webcor appoints All-

State, N. Y., replacing Sanford Electronics Coi-p. . . .

Capitol Records, which recently entered phono business, ap-

points 8 distributors: Farman & Seemann, Los Angeles;

General Merchandise, Milwaukee; Ft. Orange Distributing

Co., Albany; Johnson Electric Supply, Cincinnati; Coffin &
Wimple, Bangor, Me.; Emmons-Hawkins Co., Huntington,

W. Va.; G & W Distributing Co., Youngstown, 0.; Pi'ovi-

dence Electric, Providence.

Obituary

Sir George Sterling, 79, bom in a N. Y. tenement, who
went to England 55 years ago to go into the gramophone
business, amassed a fortune in phono-radio fields, retiring

in 1939 as head of big British Electrical & Musical Indus-

tries Ltd., died in London June 2. He was noted for his

charities, his interest in the theatre, his close affiliation

with the Labor Party. He was knighted in 1937. Suiwiv-

ing is his wife.

Henry E. Hallborg, 74, retired RCA radio communica-
tions engineer, died in Mountainside, N. J., June 3.

O FFICERS-&-DIRECTORS stock transactions as re-
ported to SEC for May:

Allied Artists—George D. Burrows bought 1000, holds 34,686;
Sherrill C. Corwin bought 1000, holds 14,000.

C&C TV—Matthew Fox bought 1400, sold 1700 by pledgee,
holds 615,300 of which 605,300 are collateral against loans.

CBS Inc.—Henry C. Bonflg bought 200, holds 200; Louis G.
Cowan bought 100, holds 100.-

Corning Glass—Wm. C. Decker sold 6000, holds 12,237; Thomas
Waaland sold 700, holds 1800.

GE—Donald L. Mlllham sold 1000, holds 7209; Jack S. Parker
bought 244, holds 1181.

Guild Films—John J. Cole bought 30,000 in private transaction,
holds 30,000; Nicholas Reisini sold 4700 through Robin Interna-
tional Inc., holds 173,000 in Robin International, none personally.

Hoffman—Bruce L. Birchard exercised option to buy 200, holds
200 .

Loew’s—Charles C. Barry bought 100, holds 200; Louis A. Green
bought 1500 through Stryker & Brown, holds 144,035 in Stryker &
Brown, none personally; Jerome A. Newman bought 340 and 340
more through Graham-Newman & Co., holds 5670 personally, 6465
in Graham-Newman; Joseph Tomlinson sold 20,000 and 1600 more
through Corp. A, holds 160,000 personally, none in Corp. A.

Magnavox—Richard A. O’Connor bought 2755, holds 57,917.
P. R. Mallory—Leon Robbln sold 300, holds 643; Ray F. Sparrow

sold 200, holds 22,966.
National Telefilm Assoc.—B. Gerald Cantor bought 1000, holds

110,000; T. H. Sword sold 600, holds 200.
Raytheon—Wm. Gammell Jr. bought 752, sold 100, holds 15,702.
Storer—John E. McCoy sold 500, holds 5500.
Trans-Lux—Harry Brandt bought 1000 and 335 more through

H. Brandt Foimdatlon, holds 140,300 personally, 13,405 in H. Brandt
Foundation, 200 in Bllpam Corp., 1000 in Brapick Corp., 300 in
Marathon Pictures Corp., 12,350 in G. Brandt Foimdation, 17,700
in Holding Co. A, 200 for wife.

Warner Bros.—Robert W. Perkins sold 400, holds 100.
Webcor—John H. Ihrig bought 1000, holds 1577.
Westinghouse—Robinson S. Kersh bought 275, holds 935; W. O.

Llppmann sold 400, holds 1421.

IT&T pres. Edmond H. Leavey drew 1957 remimera-
tion of $112,881, v.p. Ellery W. Stone (also pres, of Ameri-
can Cable & Radio Corp.) drew $69,550, according to proxy
statement issued in advance of recent annual meeting in
Hotel Commodore, N. Y. Their IT&T common share-
holdings total 286 & 105, respectively. Exec. v.p. Charles
D. Hilles Jr. drew $78,520, held 580 shares with 7-year op-
tion on 2500 more at $35.25; exec. v.p. Fred Farwell, for-

mer exec. v.p. of S. C. Johnson & Sons Inc. and later pres,

of Underwood Corp., who quit latter post to join IT&T
last year, drew $40,350 from July 1, 1957, holds 1000
shares, has 7-year option on 7500 at $30.

RCA European executives will meet with headquarters
chiefs in Brussels June 18-19 for first management meeting
under new pres. John L. Burns. Among other N. Y. execu-
tives who will participate in meetings in Hotel Amigo:
Frank M. Folsom, chairman of exec, committee; Charles M.
Odorizzi, exec, v.p., sales & services; Douglas C. Lynch,
new managing director, RCA International; P. B. Reed,
v.p., international sales (see also Trade Personals) . Burns
and family left June 7 for vacation preliminary to meeting.
Chairman David Sarnoff plans European visit starting
later in month.

Armed Forces Communications & Electronics Assn.,

in 12th annual convention at Washington’s Sheraton-Park
hotel this week elected: pres.. Rear Adm. (USN-ret.)
Frederick R. Furth, v.p. of IT&T; first v.p., Maj. Gen.
James D. O’Connell; 2nd v.p.. Rear Adm. Frank Virden;
3rd v.p., Maj. Gen. Howard W. Grant, USAF; 4th v.p.,

John Inwood, district mgr. of Western Union, Los Angeles;
5th v.p., Ben H. Oliver Jr., v.p. of N.Y. Telephone Co.,

Albany; gen. counsel, Ralph L. Walker, Washington;
treas., T. B. .Jacocks, GE, Washington; exec, v.p., Wilfred
B. Goulett, Washington.
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PhilcO Top Echolon Shiftst PhUco distributors, in con-

vention at Philadelphia this week, learned of a complete

reorganization of the company’s Consumer Products div.,

de-centralization of the sales-advertising-promotion func-

tions, separation of product planning from manufacturing.

Tom Kennally, longtime Philco sales head, came back from
semi-retirement to tell the gathering new setup heralds

return of Philco’s merchandising heyday. Arthur D. Little

Inc., Boston management consulting firm, blue-printed new
organizational structure.

Larry Hardy, veteran of moi’e than 25 years in all

Philco operations, heads new Consumer Products div. as

v.p. & gen. mgr., with his protege, youthful Henry Bowes,

who headed TV div. until mid-March, as his No. 2 man in

the v.p.-marketing spot (Vol. 14:12). Formally announced
wei'e appointments of 4 regional sales mgrs.—James Mc-
Murphy, Philadelphia; John Ramsay, Atlanta; Reese

Llewellyn, Chicago; Paul Burks, Los Angeles—and Gibson

Kennedy as gen. sales mgr. (Vol. 14:18).

James J. Shallow was shifted from gen. mgr. of radio

div. to gen. mgr.-merchandising, assuming most of the

duties previously handled by Raymond B. George, now adv.

& sales promotion mgr. for home laundry equipment. Fred
Ogilby continues as a v.p. in sales but now reports to Bowes.

Henry T. Paiste, another 25-year Philco veteran, for-

merly v.p. for product performance, becomes director of

consumer relations & service. Max Enelow, formerly di-

rector of adv., becomes director of adv. & promotion on

Bowes staff. John Utz, shifts from mgr. of marketing,

Easteni region, to mgr. for special accounts with respon-

sibility for sales to associate distributors.

Other changes announced: Armin E. Allen from TV
product mgr. to v.p.-product development & planning, for

electronics; Harold W. Schaefer from v.p. & gen. mgr. of

appliance div. to v.p.-product development & planning for

appliances; E. S. Brotzman from mgr. of TV operations to

v.p. of electronics operations; William A. McCracken from
manufacturing mgr. of radio at Sandusky plant to v.p.

appliance operations, Philadelphia.

RCA’s 1959 TV sets will be known as the “10 Million

Line,” recognizing fact that RCA will make its 10,000,000th

TV set this fall. Line comprises 26 black-&-white models,

6 color. Highlight is “wireless wizard” remote control

which handles all functions of color set and is adaptable to

some black-&-white sets. It’s described as 3rd of 6 major
product developments which pres. John L. Bums told

stockholders May 6 RCA would announce this year, others

being stereo tape cartridge and line of stereo disc & tape

players (Vol. 14:19). TV line includes 7 new 17-in. port-

ables claimed to have been tested for satisfactory perform-

ance aboard a Boeing 707 jet at 35,000 ft. Black-&-white

sets range $200-$370; color, $495-$1200. RCA also intro-

duced 2 new all-transistor radios designed to play 5 years

on single rechargeable battery, priced at $40 & $50.

Philco showed new 1959 lines of TV, radio, stereo-

equipped hi-fi to 1000 distributor executives in convention

this week at Philadelphia. There are 17 basic models in

new “Predicta” and deluxe lines of table piodels & con-

soles priced from $190 to $425. All portables, incorporat-

ing new “briefcase” styling have 17-in. picture tube and

are priced at $180 and $190. Philco’s stereo line of 12

basic models ranges from $140 to $1200. Some models

incorporate new type electrostatic speaker. One tape re-

corder is included in 1959 line. Also shown were complete

lines of table & clock radios, portables and transistor sets,

2 AM-FM combinations.

Color: Public Be Damned? Admiral’s Ross Siragusa

blames the networks for failure of color TV to take hold,

saying they’re not giving it enough exposure and charging

them with an attitude of “public-be-damned.” He half-

excuses NBC, though he notes sarcastically: “NBC stands

almost alone, and its color programming shows up more in

publicity than it does in actuality. CBS has done nothing

worth mentioning, ABC nothing at all.”

“The American people,” he told his distributors con-

vention, “can thank the networks for the lack of imagina-

tion and guts that it will take to bring beautiful color

into their homes. The most important reason for the lack

of color TV sales is the selfish attitude—the public-be-

damned attitude—of the TV networks.

“The manufacturers . . . have been spending huge sums
to bring the wonder of color TV to the people [and] have

time and again made serious marketing efforts. [But] we
dare not bring out new color TV sets with our technological

advances while the networks filter out the rainbow.” He
said Admiral is pointing to June, 1959 for introduction of

a new color chassis and new merchandising techniques.

NBC’s reply to Siragusa: “If the other networks would

do what NBC is doing, we’d have color all over the dial.”

Spokesman noted that the networks are facing summer
with hugh gaps in sponsor schedules, and merely chuckled

at Siragusa’s characterization of networks as “money-
hungry, profit-hungry.” Summer color on NBC will in-

clude 2 daytime half hours daily, and a half hour to 2

hours nightly—its biggest summer schedule yet. CBS is

not now carrying color, during season did carry some
spectaculars, some Red Skelton shows and all Lowell

Thomas High Adventure films in color. CBS fall plans are

uncertain, but spokesman said they probably will be same
as last season.

Note: RCA color TV is one of features of American
Pavilion at current Brussels Fair. This week, RCA has staff

of 6, headed by James P. McCarvill, members of its special

exhibits dept., demonstrating also at Polish International

Trade Fair in Poznan, doing live programming with one

camera, 12 receivers—one of few times color TV has been

shown behind Iron Curtain.

New Ampex music systems are equipped to play tape

or records, include AM-FM tuner, according to announce-

ment by pres. Phillip L. Gundy in address before Magnetic

Recording Industry Assn, in Chicago. He said phonos will

play either 2 or 4-track stereo tape, provide up to 3 hours-

12 minutes of music on a single 1800-ft. tape. No sug-

gested list prices were announced. Also introduced was
$65 kit to convert existing models for new 2 or 4-track tape

cartridges.

Featured in Admiral 1959 line, introduced to distribu-

tors in Chicago this week, is combination TV-stereo-phono

only 14% -in. deep. Showings covered TV, radio, stereo-

hi-fi. Sales mgr. Alfred Medica reported that sales of hi-fi

phonos for first 4 months of 1958 were 25% ahead of year

ago; that “Son-R” remote control is improved and in-

corporated in more sets than ever before. Styling includes

finishes in walnut, mahogany, fruitwood.

Zenith’s 1959 lines of TV, radios, stereo phonos were

shown to distributors in Chicago this week. Included are

31 TV receivers pi'iced from $140 to $575 and 37 stereo

record players. All TV sets have short-neck 90-degree

tubes & hand-wired chassis. Also announced was an

improved version of the “Space Command” remote control

which sales v.p. L. C. Truesdell said had been standard

equipment on 30% of Zenith sets in last 3 years.
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Financial Reports;

"PARAMOUNT PICTURES pres. Barney Balaban, report-

ing to stockholders meeting this week, again promises

DuMont color receivers with “improved tube” by “end of

this year.” It owns Lawrence one-gun tube, which both

Paramount & DuMont executives insist is “more economical

and more practical” than the RCA shadow mask tube—and

DuMont pres. David Schultz added that forthcoming color

sets are nicer looking, have shorter-neck tubes, will be

priced lower. However, Schultz added, “I don’t know if

there will be many of them. We’ll practically have to

hand tool them.”

Paramount owns about 26% of DuMont Labs, present-

ly considering merger deals (p. 3), and largely dominates

DuMont board. Balaban pointed out that DuMont broad-

casting interests, spun off DuMont Labs several years ago,

have been expanded and are now profitable. He also noted

that Paramount is now also disposing of some 250 shorts

and cartoons for $1,700,000 (p. 9), will also soon sell its

N. Y. newsreel lab for $1,200,000 cash.

In 8 years since divestment of theatres under govt,

consent decree, he told stockholders. Paramount has bought

in 1,464,000 shares of its own common stock in open

market at cost of $35,300,000 plus $2,000,000 interest,

leaving about 1,839,000 shares outstanding on which $2

dividend has consistently been paid.

Besides windfall out of pre-1948 films it has sold (p.

9), Paramoimt may have struck it rich, as did Warner
Bros., on oil diggings on its Hollywood lot which Union
Oil Co. begins drilling June 16 under 20% royalty contract.

Paramount also has joined Union Oil on another project

involving 50-50 cost and profit-sharing on explorations on

890 acres elsewhere.

Guild Films acquires controlling interest (3,400,000 of

5,000,000 authorized shares) in Standard Sulphur Co.,

Houston, in deal by which latter—changing name to Inter-

World TV Films Inc.—obtains foreign residual property &
distribution rights to Guild Films’ library of 2500-odd pro-

grams. Guild Films also receives $5,000,000 in 10-year

7% debentures redeemable out of 50% of Inter-World TV’s
net income. Guild Films pres. John J. Cole becomes chair-

man of Inter-World, which will start distribution with 1100

RKO shorts. Minutes of Prayer series, 20 specially-pro-

duced TV series. Guild Films lost $463,227 in last fiscal

year (Vol. 14:21).

Reports & comments available: On RCA, Raytheon,
American Bosch Arma, Sperry Rand, in progress report on
military electronic markets by Goodbody & Co., 115 Broad-
way, N. Y. On Litton, in review by L. F. Rothschild & Co.,

120 Broadway, N. Y. On Philips Lamp, in report by Bum-
ham & Co., 15 Broad St., N. Y. On E. J. Korvette, in study
by Cady, Roberts & Co., 488 Madison Ave., N. Y.

Sparton Corp. upped first quarter sales to $6,377,638

vs. $5,693,026 in same 1957 quarter, but incurred net loss

of $144,441 vs. $117,957 last year. Sales for 9 mos. ended
March 31 were $20,805,347 (net loss $31,462) vs. $19,-

595,201 (net loss $18,184) same period last year.

Columbia Pictures lost $227,000 in first 1958 quai’ter vs.

net income of $175,000 last year; lost $1,047,000 for 9 mos.
ended March 31 vs. net income of $1,504,000 same period

year ago.

Microwave Associates Inc., in 6 mos. to March 29,

earned $37,300 (9<* per share) on sales of $1,917,000 vs.

$63,300 (19<;) on $1,282,000 last year.

Jerrold Electronics Corp., specializing in community
antenna and closed circuit systems, grossed $6,055,647 and
netted $105,281 (10^ per share) in fiscal year ended Feb.

28, 1958 vs. $5,142,702 & $166,133 (15^) in preceding year

—but despite decline in profit, pres., Milton J. Shapp re-

ports to stockholders that “our company’s position has

never been more promising.” Besides building community
antenna systems, Jerrold owns 9 of them with total of

24,000 subscribers, up 20% in year; they’re in Richland,

Walla Walla & Wenatchee, Wash.; Ukiah, Cal.; Key West,

Fla.; Dubuque, la.; Flagstaff, Ariz.; Pocatello, Ida.; Vent-

nor, N. J. Among its close-circuit installations: Ft. Mon-
mouth, N. J. & Ft. Huachuca, Ariz.; Case Tech, Cleveland;

Pocatello school system; Pennsylvania Eastern Psychiatric

Hospital; N. Y. Hudson Guild (settlement house-school-

apartment hookup) ; recently suspended Bartlesville

(Okla.) Cable Theatre. Stock outstanding totals 1,096,660

shares, traded over the counter (see p. 14), pres. Shapp
(1957 salary: $50,000) owning 347,726 and Mrs. Shapp
300,599 shares, or 59.12%.

OflBcer-director remunerations for 1957, as reported by
General Instrument Corp. in proxy statement with notice

of June 23 annual meeting in Robert Treat Hotel, Newark:
Martin H. Benedek, chairman, $57,000 (owns 94,186 shares

out of 1,373,273 outstanding)
; Abraham Blumenkrantz,

director & consultant, $54,000 (12,000 shares) ; Monte
Cohen, pres., $50,000 (3718) ; Moses Shapiro, exec, v.p.,

$45,000 (38,950); Alexander P. Hirsch, pres, of Micamold,
subsidiai-y, $57,200 (89,270), with Mrs. Hirsch owning
another (63,455); J. Gerald Mayer, v.p., $45,000 (38,850).

Siegler Corp. earned $964,814 (64d per share on 1,515,-

306 shares outstanding) on record high sales of $57,450,025

in 9 months ended March 31 vs. $747,427 ($1 on 746,200)

on $22,688,892 year earlier, prior to merger of Unitronics

(Olympic Radio & TV, David Bogen, Presto Recording)
and Hufford Corp. In 3rd fiscal quarter Siegler earned

$207,033 (14(1) on $18,170,219 vs. $207,474 (27d) on $9,101,-

043 in 1957 period. In report to shareholders, pres. John
G. Brooks said Olympic div. increased TV shipments 5% in

first 1958 quarter compared with same period last year,

termed hi-fi & radio sales “excellent.”

ORRadio Industries, magnetic recording tape manu-
facturer, earned $113,836 (24.62^ per share on 462,301

shares) on sales of $2,284,400 in fiscal year ended Feb. 28
vs. $103,118 (24.36d on 423,175) on $1,528,931 year earlier.

Pres. J. Herbex’t Orr said tape sales increased 35-60% each
of last 3 years.

Emerson Radio reports consolidated earnings of $165,-

090 (8(S per share) in 26 weeks ended May 3 vs. $66,900
(3(S) year earlier. For 13 weeks ended Feb. 1 net income
was $297,699 (15^) vs. $196,509 (10(f) in 1956-57 period.

Dividends: RCA, 25(f payable July 28 to stockholders of

record June 20; Telechrome, 7^^ Jime 18 to holders June
4; Clevite, 25(1 June 27 to holders June 16; Corning Glass,

25(1 June 30 to holders June 16; Canadian Westinghouse,
25(‘ July 2 to holders June 13; Avco, 10^ Aug. 20 to holders

Aug. 1.

Sale of stock in Selectivision Inc., Queens, was per-

manently enjoined by order of the N. Y. Supreme Court
this week (Vol. 14:11). Attorney General Lefkowitz said

corporation was found to have fraudulently distributed pro-

motional literature stating it had invested millions in pay
TV enterprise when such was not the case.

Andre Meyer, senior partner in Lazard Freres & Co.,

and Paul M. Mazur, partner in Lehman Bros., both N. Y.
investment bankers, elected NBC directors.
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NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div.

Wk.
Close Chg

1958
High Low Stock and Div. Close

Wk.
Cbg

10% 7 Admiral 97/a -% 357 300 IBM 2.60 352 -F3%
19% AmBosch .30e . 247/a -% 355/a 29% IT&T 1.80 . 355/a 4-3/«

18 13 AmBcstg-Par 1 173/a -b% 41% 36% I-T-ECirB .90e 38 4-%
37y« 32% AmMy&F 1.60- 34% -% 77/a 6% Listlndust ^^e- 7 —
178% 167% AT&T 9 177% -1% 50% 36% Litton Ind. 50% 4-2%
27% 22% Amphenol 1.20 253/a -)>4 17% 12% Loew*s 163/a 4-%
29% 235/g Arvin 2 — - 237/a % 37 30% Magnavoxl%b. 35% 4-%
7% 5% Avco .20e - 67/a +% 28% 23% Mallory 1.40b

.

25% -f 1

2534 18 Beckinst l%f- 19% -% , 917/a 76 Mpla.H’ll 1.60a 90% 4-%
531/2 44% BendixAv. 2.40 53% +2 42% 35 Motorola 1% — 38% 4-1%
34>4 27% Burroughs 1— 34% +2 9 73/a Nat’l Thea %._ 87/a 4-%
18% 15% Clevite %e 17 — 383/a 30% Paramount 2 37% -f%
32 24% CBS ‘,‘A” lb 31 4-7/a 17% 12% Philco 15% -%
31% 24yg CBS “B” lb.._ 30% +% 35 30% RCA la 34% -%
18 12% Col Piet 3/at I63/a •f3/a 28% 21% Raytheon l%t 28% -%
3514 27% Cons Elec .40 .. 30% -3/a 7% 5 Republic Pic .. 67/a 4-%
26% 19% Cons Electron. 24% 4-% 34% 26% Sang Elec 1.80 26% 4-%
161/2 12% Cor-Dub .20e .. 15% -% 16% 13% Siegler .80 13% 4-%
86% 74% CornGlass la— 8434 +1% 4 2% Sparton 3% 4-%
3% 3 Davega 3% — 203/a 17% SperryRan .80. 18% 4-%
35 30 Daystrora 1.20

.

33 -% 83/a 6 Standard Coil- 8 -%
16% 13% Decca 1 - 15% 4-% 18 14% Stanley-War 1- 16% 4-%
241/2 14 Disney .40b — 243/a -v» 34% 29 Stew Warn 2b. 337/a -%

1083/a 97% EastKod 1.55e. 108% +3% 25% 20 btorBcstg 1.80 23% -1%
3714 29 EmerElec 1.60 37% -3/« 37% 31% Sylvania 2 35% -%
6% 4% EmersonRadio 6% -% 373/a 26% Texas Instru 36 4-7/a

8I/2 7 Gabriel .60 73/a -% 55% 41% ThomProd 1.40 46% 4-1%

65% 55 Gen Dynam 2 . 59Va +13/« 267/a 23% Tung-Sol 1.40b 25% -i-%

64% 57 Gen Electric 2 603/a 4-3/« 31% 21% 20thC-Fox 1.60 307/a -%
9% 4% Gen. Inst. .15g 87/a -% 23 15% UniledArt. 1.40 22% -7/a
41 28% GnPrEquip.SSe 286/« -fl% 225/a 18% Univ. Piet. 20% -%
30 22% Gen Tire .70b - 25% 4-% 19% 16% WarnBros 1.20 19

49 40% Gen. Teleph. 2 48% -f% 65% 57% Westingh El 2_ 57% -%
283/s 21 HoffmanElec 1. 28 -f% 79% 67% Zenith %h 80% 4-7/«

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists.. 37/« -% 39% 30% Hazcltinc 1.40k 39% 4-2%

45 341/4 Allied Con la .. 27'a 2 Herold Ra .20.. 2% —
15% 12% AmElcctro 123/a -% 4% 3% Int Resist .20... 4 —
lOVa 8% AssocArtProd- 9% -% 6% 4% Lear 67/« 4-7/a

12% 7^4 AudioDev 10% —

%

% % Munla TV % -1/16

10% 7% Belockinst %t. 8% —

%

4 2% Muter Co. %l

.

37/a
—

1% % c & C TV...... 15/16 — 9% 5% Nal'l Telefilm.. 8 -%
17/a 1% Cin’ma Inc.

.

— 13/a -44 1% 1 Nat Union El — 1% 4-%
3-% 2% Clarostat .15g 35/a -% 67/a 2% Norden-Ketay- 27/«

47/g 3 DuMont Lab .... 4% -1% 3% 2% Oxford El .lOr. 3% 4-%
4% 2% Dynam Am 3% -% 16 11 Philips El 13% -1%
13% 10 ElectronicCom 12 — 9% 6% Servomecli 9 -%
77/a 6% Electronics Cp 77/a 4-1% 6 3% Skiatron 4

—

31% 19% FairchCam%g-. 24% -% 5% 3% Technicolor 4% -%
247/a 17% General Trans . 195/a -1% 4% 3% Trans-Lux .20g 4 —
17% 14% Globe Un .80 — 16 -% 47/a 3% Victorcen Inst. 3% -%
37/« 2% Guild Films 3% -%
OVER THE COUNTER AND OTHER EXCHANGES

(Latest Available Data)

Bid Asked Bid Asked

Causa Honoris: Honorary degrees awarded industry

folk at current commencements: to Dr. Robert R. Warnecke,

director of electronics & acoustics research, Compagnie
Generale de Telegraphic sans Fil (French Wireless Co.),

Paris, by Brooklyn Polytechnic Institute; to Robert W.
Sarnofif, pres, of NBC, by Boston U and Pennsylvania Mili-

tary Academy; to Don Mitchell, chairman-pres. of Sylvania,

by U of Cincinnati; to Edward R. Murrow, CBS, by Grin-

nell College, Grinnell, la.; to Howard K. Smith, CBS News
Washington correspondent, by St. Norbert College, West
de Pere, Wis. (delivered commencement address June 6);

to Eric Sevareid, CBS chief Washington correspondent, by

Wittenberg College, Springfield, 0.; and Robert Paxton,

pres, of GE, from Rensselaer Polytechnic Institute; Alfred

Friendly, managing editor, Washington Post (WTOP-TV
& WTOP), from Amherst, his alma mater (delivered com-

mencement address). Noteworthy, too: Singer Pat Boone,

24-year-old TV-movie star and father of 4 daughters, was

graduated this year magna cum laude from Columbia U,

having maintained “A” average. And Dick Woodies, New
England mgr. of Henry I. Christal Inc., radio reps, 1950

alumnus of Emerson College, Boston, was awarded plaque

as outstanding graduate of its broadcast dept.’s first class.

CBS Collegiate Donations: CBS Foundation Inc.,

formed by CBS to make educational & charitable grants to

alma maters of employes, this week granted $34,000 as

unrestricted gifts to 11 colleges & universities—its 5th an-

nual group of awards now totaling $194,000 to 37 institu-

tions in 20 states. Grants are limited to CBS employes

who have completed either graduate or undergraduate de-

grees at privately-supported institutions, and amount to

$2000 each. This year’s grants: Colgate—for W’m. P.

Monro, asst, to pres., CBS International. Columbia—Ralph
Colin, counsel and director, CBS Inc.; Irving J. Gitlin,

director of public affairs, CBS News; Richard F. Hess, asst,

to v.p. for radio station administration; Milton L. Maier,

director of real estate services. Cornell—Joseph Bambara,
v.p., CBS Labs; Jay Eliasberg, director of research, CBS-
TV. Dartmouth—Robert V. Evans, asst. gen. attorney,

CBS-TV. Harvard—Kenneth W. Hoehn, director of taxes,

finance & management services; Cornelius F. Keating, gen.

atty., Columbia Records. Iona College—Walter P. Rozett,

director of financial & administrative operations, CBS
Advance Ind 2 3/16 2^/^

Aerovox 4 4V^
Airborne Inat 49%, 52

AUec Co. .80 6% 7%
AMP Inc .50 20% 21

Aznpex 66% 69

Baird Atomic 8Vi. 9
Cinerama Prod. 1% 2
Cohu Electronics 6% 7%
Collins “A** .35 13% 14

Collins “B” .35 12% 13%
Cook Elec. .40d 17% I8V2

Craig Systems 6% 7

DuMont Bcstg. 6% 7%
EitebMcCullough (5% stk) 25% 27

Elec Assoc (stk) 40% 43

Erie Resistor .40b 6 6%
Friden Ind. 1 - — 54 57

Giannini, G. M. - — 13% I4V2
Granco Products .05 1% 1%
Gross Telecasting 1.60 19% 20%
Hewlett-Packard 25% 26%
High Voltage .lOg 30% 32
Hycon 2% 2%
Indiana Steel Prod. 1.20a— 18% 19%
Jerrold 2% 2%
Ling Industries 2% 2%
Leeds & Northrop .60b 21% 22%

Machletl Labs .25g 16% 17%
Magna Theatre 1% 2
Maxson (W. L.) .05 5% 6%
Meredith Pub. 1.80a 30 33
National Co. (4% stk.) 11% 12%
Oak Mfg. 1.40 13% 14
Official Films .10 15/16 1%
ORRadio 16% 19
PaciBc Mercury TV 6% 7
Packard-Bell .50 12% 13
Panellit 5% 5%
Perkin-Elmer 24% 26
Philips Lamp (14% of par) 37% 38%
Reeves Soundcraft (stk.) 3 1/16 3%
Sprague Electric 1.20 27% 29
'I aylor Instrument 1.20 29 30
Tele-Broadcasters 2 2%
Telechrome .30 8% 8%
Telecomputing 4% 4%
Teleprompter (stock) 53% 57
Time Inc. 3.75 57% 60
Topp Industries (stock) 9% 10

Tracerlab 6% 6V2
Trav-Ler 1% 1%
United Artists 4% 5%
Varian Associates 18% 19%
Webcor .15c ! 10% 10%
Wells-Gardner 8 8%
WJR Goodwill Sta. .50d __ 13% 14%

Rates of dividends in table arc annual disbursements based on the last quarterly

or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-

clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in slock during 1957; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend

meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock

during 1958, estimated cash value on ex-dividend or ex-distribution date, y Liqui-

dating dividend. * No trade

Radio. MIT—John M. Hollywood, aide to pres., CBS Labs.

New York U—Richard W. Golden, director of presentations,

CBS-TV. Ohio Wesleyan—Preston Pumphrey, asst, to v.p.,

business affairs dept., CBS Radio. Princeton—Richard A.

Forsling, asst. gen. atty., CBS-TV; Cornelius V. S. Knox
Jr., sales mgr., CBS Radio, Detroit. Wesleyan U—Arthur

C. Elliot, midwestern sales mgr., CBS-TV stations. Foun-

dation’s board comprises Dr. Frank Stanton, CBS pres.;

Dr. Leon Levy, director; Mrs. Rustin McIntosh, pres, of '

Barnard College; Sig Mickelson, v.p. & gen. mgr. of CBS
News.

Baseball Hits TV Bill: Celler anti-trust bill (HR-

10378) requiring pro baseball clubs to demonstrate “rea-

sonable necessity” for any miles limiting telecasts of games
|

(Vol. 14:20) came under concerted attack by major & f

minor leagues this week. Baseball Comr. Ford Frick and

heads of American & National Leagues and National Assn. >

of Professional Baseball Leagues circulated 20-pp. brief

assailing limited exemptions from anti-tnist regulations

provided in measure for pro sports, asked team owners,

officials, stockholders, others to sign it. They said clubs

should be permitted to regulate themselves without risking

Justice Dept, action.
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SUMMARY-INDEX OF THE WEEK'S NEWS— June 14, 1958
CATV OPERATORS match politics with politics during

NCTA convention. Business booms but they're "run-

ning scared," making impact on Congress (pp. 1 & 5).

NBC DROPPING UHF WBUF, Buffalo, seeing no chance

of improvement. Seeks better-situated uhf. No plans

to quit Hartford. CBS will retain its 2 uhfs (p. 2).

STAFF ALLOCATIONS ANALYSIS authorized by FCC, ex-

pected to take I-IV2 years, include technical findings

of TV Allocations Study Organization (p. 4).

PROGRAM RATING SERVICES to be explored by Senate

Commerce Committee hearing June 26. Sen. Monroney
prime antagonist of "automatons" (p. 4).

TV FILM BOYCOTT proposed by British exhibitors in box-

office fight; TOA counsel calls plan "laudable," con-

cedes it would be illegal here (p. 4).

WHITE HOUSE "INFLUENCE" CASE interrupts Harris sub-

committee's FCC probe; it drops TV cases to pursue

Sherman Adams angles (p. 4).

NEWEST STARTERS are KRTV. Great Falls, Mont. (Ch. 3)

and CKOS-TV, Yorkton, Sask. (Ch. 3). Reports on

upcoming stations (p. 7).

HONORARY DEGREES and other academic distinctions

odd lustre to officialdom of TV-radio and associated

industries (p. 9).

NETWORK BILLINGS CONTINUE RISE in April, as first 4

months score 14.1% gain over 1957. Other TvB reports

available, (p. 10).

PAY-TV POLICY of Congress sought by FCC, which seeks

to avoid indefinite "stay" of action if delaying reso-

lutions are enacted (p. 16).

Manufacturing-Distribution

MAJOR ROLE IN NUCLEAR ENERGY sought for electronics

as RCA & Allis-Chalmers work 50-50 on $25,000,000

Princeton "Stellerator" fusion project (pp. 3 & 13).

MORE BULLISH COMMENTS from set makers as they see

signs of upswing in second and third quarters. Inven-

tories "satisfactory" (p. 12).

EXCISE TAX DUE FOR RENEWAL as Congress nears final

action. Industry pleas for tax relief are rebuffed (p. 12).

PHILIPS OF EINDHOVEN, biggest entity in foreign TV-

radio fields, had another good year in 1957, according

to English translation of report (p. 15).

STATION-CATV BATTLE-OPEN POLITICAL WARFARE: " If they want to play politics , we'll
play politics. We didn't want to, but we have to." That statement, expressed to us
by a director of National Community TV Assn . . set tone of this week's convention of

NCTA in Washington. And they played politics — openly and apparently effectively.
The community antenna operators were so pleased with impression they made on Sena-
tors & Congressmen that they scheduled next year's convention in Washington, too.

I

The substantial political resources of CATV operators were quite manifest.
June 10 reception at Mayflower Hotel, frankly designed for contacts with members of
Congress and the FCC, brought out some very influential people. No less a political
luminary than Senator Fulbright (D-Ark.

)
as luncheon speaker, and we noticed, among

I others. Senate Majority Leader Lyndon Johnson (D-Tex. ) , Sen. McClellan (D-Ark.),
I Sen. Barrett (R-Wyo.), Sen. Martin (R-Pa.), all from states with substantial CATV

li installations; also quite a few top Congressional assistants. In addition, NCTA
ij members from some 40 states swarmed Capitol Hill during the week.

] Economic stature of industry is mighty impressive , too — truly a "sleeper"

f to many broadcasters accustomed to regarding CATV as piddling. CATV calls itself a

<

$100,000,000 business, in terms of investment — and the figure looks right. NCTA
has 565 members , had 410 registration for convention. Another index: NCTA fought
8% excise tax on their services, won it — and refunded subscribers $25,000,000!

I

There are at least 600 systems in U.S., 150 in Canada — and average U.S.
system has more than 1000 subscribers, charging each about $3.50 monthly. Our CATV
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directory in last Spring-Summer TV Factbook — most complete extant — listed 556
systems in U.S., 130 in Canada, as of Feb. 1.

CATV has big ideas . It's vitally interested in cable theatre, closed-circuit
local originations, addition of FM, Muzak or oth§r audio sources. By holding its
convention in Washington, it opened a lot of eyes.

^ ^ ^ O’

Cable operators were much heartened by short address of FCC Chairman John
Doerfer. Though careful not to commit himself in advance of FCC's reconsideration
of problem (Vol. 14:21), he left distinct impression he doesn't favor reversal of
previous Commission decisions, i.e., that it's doubtful CATV is common carrier,
doubtful FCC can regulate it, doubtful CATV can be deprived of microwave service.

Small-city telecasters had succeeded in getting favorable attention from
Sen. Magnuson (D-Wash.), whose Commerce Committee had received their side of story
in hearings (Vol. 14:22). CATV operators appear on witness stand June 24. Tele-
casters had succeeded in getting FCC to start inquiry reopening questions previously
decided in CATV's favor. Their most concrete success was to persuade Commission to
"freeze" microwave applications on which CATV is depending to establish new systems
and to increase number of channels given subscribers by existing systems. This
week, FCC confirmed freeze is genuine, may last several months.

CATV operators have no doubt that law is on their side — mitigating against
possible restrictive regulation from FCC — but their fear is that Congress might
be persuaded to pass new hampering legislation.

Conventioneers missed few bets . Several of them who also operate radio sta-
tions and are members of NAB met with NAB pres. Harold Fellows and govt, relations
mgr. Vincent Wasilewski, had amicable session. NAB takes position telecasters have
property rights in signals that are "pirated" by CATV. The two camps disagree —
and there it stands, presumably will be fought out in courts eventually.

That "join 'em if you can't lick 'em" idea (Vol. 14:23) seems to have seri-
ous basis. Imaginations of numerous operators are working on it, as are those of

telecasters and radio broadcasters. A joining of skills & facilities seems more

and more possible. It's ironic, but many hamlets are now getting greater choice of

signals than most metropolitan areas — and trend is definitely continuing. [For

further details of convention, see p. 5.]

NBC DROPPING WBUF-A BLOW TO UHF MORALE: NBC has given up on uhf in Buffalo —
taking its 5-year-old WBUF (Ch. 17) off Oct. 1 and reaffiliating with WGR-TV (Ch.

2). More bearish mumblings about future of uhf, despite good signals and economic

success elsewhere, are bound to be the aftermath, albeit unjustifiable.

What NBC's experience does prove , with utmost finality, is that \ahf cannot

compete with 2 or more vhfs. Two are now operating in Buffalo, and a third (Ch. 7)

will be built after final decision in 3-way contest.

It has been a truism that, a uhf can't survive against 2 or more vhfs, but

uhf operators had been hoping that somehow the NBC strength would provide the excep-

tion. NBC emphasized that it isn't giving up on uhf by any means; that it's looking

for another uhf "where the competitive handicaps are not so extreme" ; that it has no

thought of abandoning its other uhf — WNBC, Hartford (Ch. 30).

CBS was quick to assert , too, upon query, that it has no intention of drop-

ing its 2 uhfs — WXIX, Milwaukee (Ch. 19) and WHCT, Hartford (Ch. 18).
^

rp

ABC is quite upset about losing WGR-TV as affiliate, and Washington v.p.

Robert Hinckley called on FCC members this week to emphasize that NBC's action hurts
||

ABC's competitive position; that ABC's allocation plan is needed (Vol. 14:23). NBC

exec. v.p. David Adams had given commissioners advance word of plans — and reaction

we get from latter is that, though regrettable, NBC could do little else. )

i
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NBC bought WBUF for $512,000 in 1955 , did everything under the sun to put it

across — spending $2,000,000 in facilities, $1,000,000 in operating losses, hiking

height, magnifying power to 1 megawatt, throwing in full NBC-IV program schedule,

thrusting finest promotional skills into task.

But it .just didn't work despite increase of conversions to point where 80%
of area's sets could get WBUF. But audience ratings averaged half those of vhf

competitors. Moreover, a recently researched 5-year projection still disclosed no

daylight. Regarding Hartford , Adams tells us; "It's not ideal, but it's liveable."

CBS also has uhf there ; local vhf WIIC-TV (Ch. 3) is independent ; and ABC-TV service

comes from WNHC-TV, New Haven-Hartf ord (Ch. 8).

CBS's WXIX, Milwaukee , has been operating against 3-vhf competition for some

time — and CBS pres. Frank Stanton recently testified in network hearing that it

makes money one month, loses it another. CBS v.p. Richard Salant says; "We have no

intention of pulling out of uhf. We'll hang on as long as possible."

ABC-TV will have a problem arising from Oct. 1 affiliation shift of WGR-TV,

but latter has promised to give it 50% of prime evening time until Ch. 7 is finally

1 granted and built. There's no telling how long latter will take; initial decision

is out (Vol. 14:19) but final grant is yet to come. Holder of initial decision is
' Great Lakes TV — a combination of Buffalo Courier-Express; WRIT, Pittsburgh; Cata-

ract Theatres, Niagara Falls; WKTV, Utica.

;

Educators in Buffalo may take over the vacated channel , a possibility being

j

explored. If they do, NBC will donate WBUF standby transmitter.

;

Failure of WBUF does cause of uhf no good , obviously. But it shouldn't

1

obscure fact that properly placed uhfs are profitable — and NBC made point of that

this week by noting that it is very happy with job done by its 30 uhf affiliates and

that it's in the market for another uhf in area where it has fighting chance.

I

ELECTRONICS' FOOT IN-DOOR IN NUCLEAR ENERGY: Electronics industry has been outside

;

looking in . during the great nuclear energy developments of our era. Its work has

been important, but small in dollar volvune, out of the main stream — and industry

I

hasn't liked this secondary role one bit.

Looks as if there may be a break on the horizon, however — in development
of~electrical energy from "fusion" processes — a peaceful cousin of the H-bomb.

Under Atomic Energy Commission contracts , at least 5 major projects are mak-

I

ing different attacks on problem. One is "Matterhorn" project in Princeton, N. J.

,

and heavy work is being done by a 50-50 venture of RCA & Allis-Chalmers — building
huge device called " Stellerator , " splitting $20-25,000,000 contract. Their job is

to try out principles of "Matterhorn" director Prof. Lyman Spitzer Jr., head of

Princeton U astronomy dept. The name "Stellerator" comes from "Stella" (Latin for
star) and "generator." Stars develop their energy through fusion.

We traveled to Princeton recently, found group of top-notch men extremely
excited about their work. It's long range, many years before commercial reality
will be in sight — but it offers possibility that electronics could eventually dom-

inate the electric power industry . Whereas electronics comprises about 5% of the
"fission" (A-bomb-type) energy work — such as the Shippingport , Pa. plant dedi-
cated by President Eisenhower recently — it looks as if electronics will wind up
doing something like 50% of the fusion job.

" C Stellerator Associates" is name of Princeton venture. Project mgr. is

Leonard J. Linde, Allis-Chalmers director of electrical engineering; associate pro-
ject mgr. is Edward Herold, director of electronic research lab, RCA Labs; business
director, George M. K. Baker, administrator of govt, contracts, RCA Labs; technical
directors, Dane T. Scag, Allis-Chalmers and Philip T. Smith, RCA. For staff, the
two companies have contributed some of their ablest men, even to point of cutting
into work on more "commercial" projects. [For further details, see p. 13.]
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FCC PUTS STAFF TASK FORGE ON ALLOCATIONS: FCC's much-heralded TV allocations review
is iinder way. On June 9, Commission gave staff instructions to begin a full-scale
analysis of whole problem, come up with series of suggested courses of action.

It*s estimated ,1ob will take I-W2 years , and final staff recommendations must
await technical findings of TV Allocations Study Organization (TASO) — due near
year's end. FCC mode of attack is similar to that it employed in radio dear-
channel case, in which staff did come up with concrete proposals (Vol. 14:16).

Some commissioners have some doubts about new project — but there were no
dissenters, presumably because no one can object to a "real study."

Commission action intensifies focus on June 24 resumption of hearings by
Senate Commerce Committee. Dr. George Town, exec, director of TASO, is to testify,
followed next day by Commission which resumes where it left off (Vol. 14:22).

Ratings on Senate Grill: Nothing in telecasting appears

to escape the Congressional scalpel. This week, Senate

Commerce Committe set June 26 for its promised (last

year) inquiry into impact of rating seiwices on programs.

American Research Bureau, Trendex, Pulse and Nielsen

have been invited to testify—but others may ask to appear.

Sen. Monroney (D-Okla.) seems to be prime driving

force behind inquiry. He simply thinks ratings are cock-

eyed, and that networks and stations regard them as

“Sermon on the Mount.” Speaking about Smathers bill

to outlaw BMI (Vol. 14:21), he attacked NBC for dropping

Voice of Firestone on grounds its ratings had slipped, then

went on to label rating services as “fancy automatons”

relying on “200 guinea pigs in the New York area.”

Industry wonders where Committee hopes to get with

investigation of segment of business having nothing to do

with Govt.—isn’t even under attack for anti-trust viola-

tions or the like.

Counsel for hearing will be Kenneth Cox—who will

also handle June 24-25 CATV and allocations phases

—

due back in Washington from Seattle home, where he

went last week.

British TV Film Boycott? Movies-on-TV threat to

British theatre boxoffices is being met by Cinematograph

Exhibitors Assn, with drastic sanctions-&-boycott reprisal

plan against suppliers of features for home sci’eens. In

special bulletin to Theatre Owners of America members,

TOA gen. counsel Herman M. Levy says British plan

—

“laudable” under loose English monopoly law but probably

forbidden by U. S. anti-tnast rules—provides “united

front” against offending producers & distributors. The-

atres would refuse movies offered by suppliers who: (1)

Make features available to TV without offering them for

sale first to corporation set up by British exhilDitors. (2)

Refuse offei’s by CEA for purchase of rights. If any ex-

hibitor refuses to observe boycott, British distributors, in

turn, boycott him. Note: Foreign film industry roundup

by Fred Hift in June 11 Variety says “TV looms darkly on

the horizon” in Germany, Italy, Japan, Latin America as

well as England. There’s growing move by theatre inter-

ests on Continent, Hift says, to: (1) “Prevent the release

of old films to TV.” (2) “Seek to tie in the local film

business with any new commercial outfits diming to run

new TV channels.”

A third British TV service, devoted exclusively to

education, was proposed last week by Sir Robert Fraser,

director general of commercial Independent TV Authority.

He said he didn’t know whether such service should be

run by Govt, or private interests.

Harris Spotlight Shifts: Following 5 months of hot-
turning-to-cold headlines on FCC (Vol. 14:1 et

seq). Democrat-directed House investigators of
Federal regulatory agencies found a real live one
this week in SEC, FTC & Presidental Asst. Sher-
man Adams. Result: Quick—and eager—turn
from FCC into promising new political scandal.

When p. 1 probe stories began breaking around
White House, Commerce legislative oversight sub-
committee had been stumbling along—to little

apparent purpose and diminishing newspaper at-

tention—with inquiries projected into 20 suspect
TV licensing-&-transfer cases (Vol. 14:20).

Subcommittee had limped into TV outskirts of St.

Louis from Springfield, 111. after side trip to Boston
(Vol. 14:23). Still ahead lay Miami, Jacksonville, Tampa,
Sacramento, Hartford, Indianapolis, New' Orleans, Knox-
ville, Norfolk, Seattle, Madison, Denver, Wilmington,
Providence, Ft. Wayne, Minneapolis.

Then Harris fishing expedition into affairs of Boston
millionaire Bernard Goldfine, who had been in trouble

with SEC & FTC, began paying off in staff disclosures of

$37-$65-pei'-day hotel suites occupied by President Eisen-

hower’s austere aide Adams and paid for by Goldfine.

Investigation was back under banner head lines at week’s

end. FCC tour was off—at least for now.

Long a target of Democrats, Adams had been men-
tioned occasionally in testimony almost from start of sub-

committee’s hunt for political influences on FCC—but never

wdth much documentation.

Previously, dismissed subcommittee counsel Dr. Ber-

nard Schwartz had hinted darkly that President’s top

staffer led devious “White House clique” in intervening

for TV applicants (Vol. 14:7-8). Recently Adams was
linked with St. Louis & Flint TV contests by correspond-

ence with FCC Comr. Hyde (Vol. 14:22). Until SEC-FTC
case began developing, however, Adams had figured in

Harris proceedings mainly as White House spokesman who
brusquely demanded—and got—Comr. Mack’s resignation

for alleged misconduct in Miami Ch. 10 case (Vol. 14:10).

* * *

Now that Adams & White House seemed to be on

subcommittee’s investigative hook at last, there was no

telling w'hen subcommittee might return to incompleted

FCC phases, which had been scheduled for windup by

July. Chairman Harris, pushing everything else aside to

move with full speed into SEC & FTC week of June 16,

didn’t know himself at this week’s end.

And even before Adams stoi-y broke, Harris at hear-

4
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ings had betrayed irritation approaching exaspei’ation at

slow—and largely unproductive—progress of FCC cases.

“We’re ready to go on Miami [Ch. 7] and other cases

just as soon as we have time to assimilate the material,”

subcommittee counsel Robert Lishman told us after 3

days spent questioning pres. Harry Tenenbaum of KTVI,
St. Louis, about how he obtained his Ch. 2. But he added

that any future FCC hearings were up to Harris.

Soft-speaking Tenenbaum was on & off stand during

week—depending on whether subcommittee or its staff had
something fresh to add to developing SEC-FTC case. His

investment firm partner, KTVI exec. v. p. Paul E. Peltason,

waited 3 days in hearing room to be called, then was dis-

missed after 13 minutes which he spent identifying station

correspondence for subcommittee’s record.

Lishman and staff lawyer Stephen J. Angland tried to

develop something sinister about Tenenbaum’s long cam-
paign to drop his money-losing Belleville, 111. (Ch. 54)

and St. Louis (Ch. 36) uhf operations and get a chance with

vhf. He testified his Signal Hill TV Corp. [uhf] had net

loss of $1,178,000 by Sept. 1956, didn’t begin to recoup until

he won Ch. 2 in 1957 FCC deintermixture order which

removed it from Springfield, 111., gave Ch. 36 to Springfield.

4; 4: ^ *

Most damaging admissions by Tenenbaum: (1) He
bought lunch at one time or another for all FCC members
in Washington. (2) He sent holiday turkeys to all FCC
members in 1955-56. (3) He hired Robert F. Jones, who

was member of FCC in 1947-52, as special counsel for total

fee of $55,000 without making Jones an attorney of record

in FCC proceedings. (4) He made 37 trips to Washington
between 1954 & 1957 and “went from office to office at the

Commission” to plead his case personally. (5) He wrote
memo to FCC making new argument about prospective

St. Louis Ch. 2 service after his lawyers had finished their

pleadings—and without notice to other parties in case.

(5) He signed advance contract with GE for vhf equipment
in St. Louis before he had any formal FCC assurance he’d

get Ch. 2.

Letters introduced into recox’d by Lishman & Angland
appeared to conflict at some points with testimony by
Tenenbaum & Peltason on circumstances and terms in

their vhf equipment negotiations with GE. “They both

perjui’ed themselves,” Angland asserted after hearing was
adjourned subject to uncertain call by Chaiiman Hai’ris,

“that’s for sure.” Little other excitement was stii’red in

hearing room by case of St. Louis Ch. 2, however.

Note: When “fuss & fluri'y” of cui’rent Congressional

investigations die down, “the constructive things the Com-
mission has been ti-ying to do will stand in proper pei’-

spective,” FCC Chairman Doerfer told National Community
TV Assn, convention this week (see below). He said FCC
has suffered “bruises [but] that is no reason to i-etreat.”

He added: “I think vaidous committees on the Hill are a

form of pressure. Most of the time it’s a manifestation of

the democratic process. Nevertheless, they are pressui-es.”

CATV Counterattacks: Short ad lib talk by FCC
Chairman Doerfer gave community antenna opera-

tors substantial lift as he greeted members of

National Community TV Assn, during convention
in Washington this week (see p. 1).

In line with his “hands off economics” phi-

losophy (Vol. 14:22), Doerfer asserted : “Congress
should have determined policy on these matters
[questions of regulating CATV] 4 years ago. FCC
is not necessarily expert in such fields, particu-
larly when we felt we didn’t have authority.”

Doerfer said govt, agencies generally ought to

give industry a “firm line” in policy, so that “in-

vestments can be committed, and, I hope, recov-
ered.” He stated that Commission will retain
“open mind” during reconsideration of CATV’s
role (Vol. 14:19) but that “it won’t vacillate

merely to remain on the popular side.”

CATV operators are scheduled to present their
story before Senate Committee on Interstate Com-
merce June 24 in refutation of recent telecasters’
attacks (Vol. 14:22).

* *

Outgoing pres. George Barco, Meadville, Pa., while
urging members to fight Federal govt, encroachment by
cvei-y legitimate means, acknowledged that some opeiators
are running into ti'ouble at local levels. In Lewisburg, Pa.,

for example, town has established local commission to

control all aspects of CATV system thei-e.

Such a local setup is illegal, in Bai'co’s opinion, but
he exhorted members to so conduct themselves as not to
pi-ecipitate local or state clampdowns. He called attention,
too, to fact that local gross receipts tax of 7M:''v has been
imposed in 2 Pa. communities.

NCTA gen. counsel E. Stratford Smith didn’t hesitate

to name names—laid most of CATV’s regulatoiy troubles

to political activity of Wm. Grove, KFBC-TV, Cheyenne,
Wyo.; Ed Ci’aney, KXLF-TV, Butte, Mont.; Marshall Pen-

gi-a, KLTV, Tyler, Tex. While blasting theixx, he also said

that some station complaints desei’ved sei’ious attention.

These, he said, were allegations of shabby ti’eatment of

now-dark KGEZ-TV, Kalispell, Mont. (Ch. 9) by micro-

wave owner, and assertions that KLTV had had its rate

cut fi'om $225 to $50 by CBS because Tyler cable system
was giving viewers CBS-TV progi'ams piped in from dis-

tant stations.

Smith insisted that the law protects CATV—reasserted

his belief that systems aren’t common cari’iers but, if they

are, FCC has to protect them; that FCC has no authority to

deny systems service from microwave common carriers.

It’s flatly inconsistent, he stated, to argue that CATV
is common carrier, on one hand, violates property rights

on the other.

“I don’t think the Commission is going to come up with

any answers other than it did before,” he said, “but we’ve

got to run scared. You’re not going to be regulated out of

existence, but you’re going to have to fight.”

Paul McAdam, operator of CATV and radio KPRK,
Livingston, Mont., noting that Sen. Mansfield (D-Mont.)

had been impressed by “anti-pay TV” mail he’d received,

said 3000 Livingston cable subscribers responded by wi’it-

ing to Mansfield in favor of CATV.
Milton Shapp, pres, of Jerrold Electi’onics, said he’d

found that many small telecastei’s, though very happy be-

cause cable systems cai-ried their signals, were extremely

i-eluctant to speak up and antagonize fellow telecasters on

other side of fence. He urged operators to make certain

they carry small stations’ signals, give them fair shake.

Arthur Gladstone, attorney heading FCC section hand-

ling microwave applications, broke bad news to convention

that pending applications aimed at expanding seiwices of

CATV “weif certainly in a deep frost.” He guessed it

would stay that way several months. Microwave appli-
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cants aren’t sitting still, are fighting to get FCC to lift

freeze. Even AT&T is foreclosed; for example, Casper,

Wyo. cable system is seeking third channel from Denver,

can’t get it. Gladstone said he doubts FCC would unfx'eeze

even if local telecasters interpose no objection.

*

Cable operators are convinced that troubles of westei’n

telecasters are attributable to poor business judgment

—

seeking to telecast in too-small market. McAdam, for

example, says he begins to see where he might “put up a

stick” and start radiating—serving the public his cable

can’t reach—but supported solidly by foundation of CATV
income.

Shapp suggests that cable operators would do well

to help translator entrepreneurs—who also can serve people

beyond terminus of cables. He believes they can live side

by side, getting more signals to more people than weak
conventional telecasting station.

Operators have been leery about starting local closed-

circuit orginations, fearful of alienating stations whose
signals they pick up. Some say their fears were unjustified.

One now offers virtually unlimited time to local university.

Sen. Fulbright (D-Ark.), speaking at June 11 luncheon,

exhorted operators to add educational programs, by what-

ever means, said he’d seen closed-circuit educational series,

was much impressed.

We sat down and talked with every officer and board

member of NCTA and of course visited all the exhibits,

some of them very impressive. [For list and exhibitors,

see adjoining column.] We found everyone feeling Wash-
ington trip was very successful. Sample expressions:

George Barco—“Now, Congress knows what we’re

trying to do. Telecasters can’t continue to misrepresent

the case. I feel very encouraged.”

Homer Bergren, Aberdeen, Wash.—“We’re giving

more service than ever before [estimated average is 4

channels] yet we’re constantly reducing rates. I think

that’s unusual for any industry. I think Congressmen

were impressed with that.”

A. J. Malin, Laconia, N. H.—“We had the 8% excise

tax which customers paid. We fought and got it eliminated.

And we refunded it to our subscribers. I believe that fact

makes an impression.”

All enthusiastically seconded Doerfer’s opinion that

public should be able to choose source of its TV signals

without govt, intervention—though they’d be delighted

with govt, intervention to shut down illegal boosters.

How’s business ? Good and growing. Modernization of

equipment continues at quick pace—many systems now
feeding 5 channels, quite a few 7 or more. But the micro-

wave freeze is an immediate & tangible deteiTent to growth
in an industry serving some 1,500,000 people in 500,000

homes—at about $3.50 per receiver—a factor scarcely to

be blinked.'

Novel billing system, employed by community antenna
system in Sherbrooke, Ont. is tie-up with bank; subscribers

pay bill just as they do utilities, bank charging lO^* per

transaction. Pres, of system is Armand Rousseau, also

pres, of National Community Antenna TV Assn, of Can-

ada, who says cost of collecting via bank is less than it

would be any other way. He also arranged for financing of

.$100 installation charge through bank loans, guaranteeing

bank in event of default, says he has lost only $700 in 2

years.

NCTA Exhibitors: Manufacturers showing equip-
ment at National Community TV Assn, convention in

Washington this week numbered 17, didn’t include RCA,
giving^ stimulus to rumors RCA is abandoning business.
However, there’s no change in RCA’s activity, according
to Theodore A. Smith, exec, v.p., RCA Industrial Electronic
Products. “We’i-e still supplying equipment to some sys-
tems, quoting on others,” he said, “but it hasn’t been a
major factor with us.” The exhibitors: Alto Fonic Music
Systems, 935 Commercial St., Palo Alto, Cal.; Ameco, 2949
W. Osborn Rd., Phoenix; Amphenol, 1830 S. 54th Ave.,
Chicago; B & K Mfg. Co., 3726 N. Southport Ave., Chicago;
Collins Radio, 922 Dragon St., Dallas; Electronics Inter-
national, 20 N. Lee St., Oklahoma City; Entron, 4902 Law-
rence St., Bladensburg, Md.; Jen-old Electronics, 15th St.

& Lehigh Ave., Philadelphia; Motorola C & E Inc., 4501
Augusta Blvd., Chicago; Muzak, 229 Fourth Ave., N. Y.;
Phelps Dodge, 300 Park Ave., N. Y.; Philco, 4700 Wissa-
hickon Ave., Philadelphia; Raytheon, 100 River St.,

Waltham, Mass.; Spencer-Kennedy Labs, 1320 Soldiers
Field Rd., Boston; Times Wire & Cable, 358 Hall Ave.,
Wallingford, Conn.; Westbury Electronics, 40 Urban Ave.,
Westbury, N. Y. ^

National Community TV Assn, elects: pres., Lloyd A.
Calhoun, Hobbs, N. M.; v.p., A. J. Malin, Laconia, N. H.;
secy., W. Randolph Tucker, head of systems in W. Va. &
Pa. operated by Nathan Levin firm, N. Y. ; treas., Clive
Runnels, Houston, Tex., operator of Williamsport, Pa. sys-

tem. One new board member was added : Charles Clements,
Waterville, Wash. Other board members: Homer A. Ber-
gren, Aberdeen, Wash.; Lanry Boggs, Ardmore, Okla.;
Howard F. Bruggeman, Carmel, Cal.; Bill Daniels, Casper,
Wyo.; Wm. J. Calsam, Oneonta, N. Y.; Glenn H. Flinn,
Tyler, Tex.; Karl 0. Kinimmel, Sidney, Neb.; M. F. Ma-
larkey Jr., Pottsville, Pa.; Paul B. McAdam, Livingston,
Mont.; Bi-uce Merrill, Phoenix, Ariz.

; Sandford Randolph,
Clarksburg, W. Va.; J. Holland Rannells, Cumberland,
Md.; Joseph Saricks, Clearfield, Pa.; Ralph S. Shepler,
Elkins, W. Va.; John M. Spottswood, Key West, Fla.; Fred
J. Stevenson, Fayetteville, Ark.; Robert J. Tarlton, Lans-
ford. Pa.; Fi'ank P. Thompson, Brainerd, Minn.

Hagerstown, Md. closed-circuit educational TV experi-
ment wound up second year last week—pupils participat-

ing having increased during year from 6000 to 12,000,

schools from 8 to 23. Next year, program will cover 48
schools, 18,000 students. Supt. Wm. M. Brish and project
coordinator T. Wilson Cahall predicted that after 5-ycar
experiment concludes Hagerstoxvn wall take over support
of the operation, now financed by Ford Foundation and
electronics manufacturers.

Closed-circuit TV is another of many enterprises in

which interest is held by Bill Daniels, former pres, of Na-
tional Community TV Assn. His Industrial TV Inc., Den-
ver, is installing 3 cameras & 14 monitors for First Na-
tional Bank of Denver, to enable it to offer full service at

drive-in windows; similar project for Casper, Wjm. bank
will use 2 cameras, 4 monitors.

New community antenna systems in Canada: Kaslo,

B. C.—Kaslo TV, to start July 1, picking up KXLY-TV.
Spokane, Jerrold equipment, Bruce Tate mgr., potential of

140 connections. Prince Geoi-ge, B. C.—North Country
Assoc., began June 1, local originations only, Jerrold equip-

ment, G. Robinson mgr., potential 2000.

W.Va. Community TV Assn, elects: pres., Sandford
Randolph, Clarksburg; v.p., Lyle Coffey, War; secy.-treas..

Bertram Cousins, Fairmont.



Hew & Upcoming Slalions: Week’s starter is KRTV,
Great Falls, Mont. (Ch. 3), which was to begin June 15

as independent, second outlet in town where sale of

KFBB-TV (Ch. 5) fell through because of fear of CATV
(Vol. 14:19). U. S. on-air total now is 537 (92 uhf).

KRTV has Gates transmitter and 100-ft. tower, 2-mi. N of

city. Co-owners are Francis Laird, Cal. personnel & man-
agement consultant, and his engineer son Robert R. Laix’d.

Dan Snyder, ex-radio KUDI, Gi'eat Falls, is gen. mgr.

Base hour is $200. Rep is Forjoe.

Canadian on-air total rises to 52 when CKOS-TV, York-

ton, Sask. (Ch. 3) begins operation June 19. It has RCA
transmitter and 3-bay supertumstile antenna on 500-ft.

Utility tower. It’s 110-mi. NE of Regina, Sask., where
CKCK-TV (Ch. 2) has been operating since 1954. R. L.

Skinner is gen. mgr. of CKOS-TV; Harold Olson, sales

mgr.; Kidstin Olson, program diiector; George Skinner,

technical director. Base hour is $135. Rep is Stovin-Byles.

* ^ *

1

In our continuing survey of upcoming stations, these

are latest reports from principals:

WTAE, Pittsburgh, Pa. (Ch. 4) has 25-kw RCA trans-

mitter on hand, but hasn’t a more specific target for pro-

gramming with ABC-TV than next Sept., reports exec,

v.p. Leonard Kapner, also pres, of Hearst’s radio WCAE,
i co-owner with Television City Inc. Studios will be ready

for partial occupancy by July 1. Construction of lOGO-ft.

Blaw-Knox tower has just begun and antenna is to be

I installed early in July. Base hour not set as yet. Rep will

be Katz.

KAYS-TV, Hays, Kan. (Ch. 7) has Aug. 1 target, now
that 10-kw Standard Electronics transmitter is set for mid-

I June delivery, writes Robert E. Schmidt, mgr. & 49%%
1

owner. Studio-transmitter building is scheduled for com-

pletion about June 19. Anchors and bases have been

j

poured for 700-ft. Liberty tower and 4-bay Alford antenna

I

is scheduled for installation July 5. KAYS-TV plans to

pick up ABC-TV programs via private relay from KAKE-
TV, Wichita (Ch. 10). Base hour will be $150. Rep will

I be Katz on sales with KAKE-TV.

j

WMUB-TV, Oxford, 0. (Ch. 14, educational) has

6-section helical antenna installed on 320-ft. Truscon tower,

j

but doesn’t plan to start until next Sept., writes Stephen

! Hathaway, director of broadcasting for grantee Miami U.

RCA 1-kw transmitter is on hand, but construction of

I

studio-transmitter building is only % complete.

' Two TV experimental applications were filed this week,

first in many months. For Emporium, Pa., Sylvania seeks

3-watt Ch. 7 vhf translator to: “Provide actual field test

(lata applicable to Doc. 12116. (2) Compare the coverage

of a low-powered vhf translator with a low-powered uhf

(

satellite in very rugged terrain. (3) Determine the mini-

mum permissible power output required for acceptable

coverage of a typical small community. (4) Investigate

the extent of interference to other TV channels or serv-

ices.’’ For New Rochelle, N. Y., Adler Communications

Labs requests 10-watt 1850-2110-mc grant to investigate

1

' “commercial acceptibility of relay equipment in the

2000-mc band.”

CPs granted by FCC this week: Ch. 12, Mankato, Minn,

to KNUJ, New Ulm; Ch. 74 translator in Orangeville,

Utah; Ch. 72 & 81 translators in La Barge, Wyo.

Planned decision on 770-kc clear channel, proposed

last week (Vol. 14:23), was modified this week to retain

classification of channel as 1-A, not changing it to 1-B.

WUFT, Gainesville, Fla. (Ch. 5, educational) is clear-

ing transmitter site 5-mi. NW of U of Florida campus and
plans Sept, programming, reports Rae 0. Weimer, direc-

tor of the School of Journalism & Communications, U of

Florida. It has asked for bids on 5-kw transmitter and
3-bay antenna. It will use 425-ft. Stainless guyed tower.

Two studios, one fully equipped, in football stadium have
been used for closed-circuit teaching during last 2 years.

Two-camera image orthicon chain will be added to 2-camera

vidicon chain already on hand. WUFT staff members
coming from closed-circuit operation are: Lee Franks,

program director; Avery Chenoweth, art director; Gran-

ville Gilstrap & May E. Burton, producers-directors; Ralph

King & William Boehme, engineers.

WKBM-TV, Caguas, P.R. (Ch. 11) is still awaiting

completion of power line to transmitter-studio building

atop Cerro Marquessa Mt. (Vol. 14:14) and hasn’t set

target, reports owner Ralph Perez Perry, also operator of

WSUR-TV, Ponce (Ch. 9) and radio WKVM, San Juan.

DuMont transmitter is on hand and 6-bay RCA antenna is

being assembled for installation on 200-ft. Lehigh tower.

Rates not set. Rep not chosen.

KDPS-TV, Des Moines (Ch. 11, educational) is in

process of moving into studio-transmitter building, but

doesn’t expect to meet Aug. 12 target, reports C. F.

Schropp, director of audio-visual education for grantee

Des Moines School District. It has 5-kw RCA transmitter

donated by Cowles Bestg. Co., 60% owner of KRNT-TV,
Des Moines (Ch. 8). Antenna will be installed atop build-

ing, 300-f t. above ground ; bids on this equipment are to be

opened June 23 by Board of Education.

WFPK-TV, Louisville, Ky. (Ch. 15, educational) has

1-kw RCA transmitter ordered for June 16 delivery, but

doesn’t plan to start programming until next Sept., reports

Richard VanHoose, supt. of Jefferson County Public

Schools, also trustee of grantee Louisville Public Library.

Programs will originate from studios of WAVE-TV, Louis-

ville (Ch. 3). RCA antenna is to be installed on 384-ft.

Ideco tower of libi’ary’s FM radio WFPK week of June 16.

Richard Emmett Beeker will be chief engineer.

CJDC-TV, Dawson Creek, B.C. (Ch. 5) has ordered

GE transmitter for Aug. delivery and plans start next
Dec. 15, reports pres. W. P. Michaud. It has just begun
construction of studio-transmitter building, plans to use

70-ft. tower with Andrews antenna. Rates not set as yet.

Reps will be Donald Cooke and TV Representatives Ltd.

Facility changes: WSYR-TV, Syracuse (Ch. 3) began
telecasting over June 7 weekend from new TV-radio center

at 1030 James St.; KPAR-TV, Sweetwater-Abilene (Ch.

12) boosted power to 145-kw May 6; CBWT, Winnipeg,
Man., shifted to Ch. 3 (from Ch. 4); WOAI-TV, San An-
tonio (Ch. 4) plans start Oct. 1 from new site near Elmen-
dorf, Tex., using 1500-ft. tower.

Analysis of vhf & uhf propagation data collected by
TV Allocation Study Organization will be done by U of

Texas under direction of Dr. Alfred H. LaGrone, assoc,

professor of electrical engineering. To date, TASO has
raised $58,000 of the $75-$100,000 needed for project.

Progress report on TV Allocations Study Organization
will be presented by TASO exec, director Dr. George R.

Town before Washington IRE section meeting June 24,

8 p.m.. Perpetual Bldg.

Article on fall TV towers in June 2 Television Age
reports there are now 60 higher than 1000 ft., costing total

of more than $21,000,000.
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PorSOnsl NoIgs: Stephen B. Labunski, ex-ABC, recently

TV-radio director for Crowell-Collier, assigned to search

out possible new properties, has become gen. mgi". of radio

WMCA, N. Y. as Peter Straus goes to exec, v.p.; he’s suc-

ceeded at Crowell-Collier by Robert M. Purcell, pres. &
gen. mgr. of its KFWB, Hollywood, who continues in that

job also . . . Robert A. Cinader, ex-NBC Cal. National Pro-

ductions, named v.p. of Hal Roach Studios, recently ac-

quired by Scranton Coi'p. (Vol. 14:23) . . . Marvin W. Bai-

man promoted to research studies mgr. of NBC; Jack B.

Landis to research development mgr.; Wm. S. Rubens to

audience measurement mgr. . . . Rene Lapointe, CKBL-TV,
Matane, Que., named pres, of Assn. Canadienne des Radio-

diffuseurs et Telediffuseurs de Langue Francaise at Mont-
real annual meeting . . . John K. West, NBC Pacific div.

v.p., named exec. v.p. of TV-radio div. of Hollywood Char-

ities 1958-59 drive, headed by actor Ben Alexander . . .

J. Leonard Reinsch, exec, director of WSB-TV & WSB,
Atlanta, represents TV-radio industry on U. S. Chamber of

Commerce transportation & communications committee . . .

Charles L. Brooks, ex-radio KTBC, named gen. mgr. of

KRGV-TV, Weslaco, Tex. . . . Wm. Codding promoted to

chief engineer of WSUN-TV, St. Petersburg, succeeding

late Louis J. Link; Charles Ashley, ex-news director of

WEEI, Boston, named to same position with WSUN-TV
. . . Milton A. Gordon, pres, of TPA, sailed for Europe June
12 aboard the United States; in London, he’ll confer with

British TV officials on film production plans . . . Harry
Ackerman, v.p. of Screen Gems, is new pi'es. of National

Academy of Arts & Sciences . . . Leonard J. Grant, ex-Emil

Mogul, named film production supervisor of Lawrence-

Schnitzer Productions, Hollywood . . . Mrs. Reta Anderson

named asst, to Guild Films pres. John J. Cole . . . Henry
Sullivan, ex-WSGN, Birmingham, returns to No. Carolina

to become gen. mgr. of WSOC, Charlotte, as of July 1 . . .

John Alden Grimes, from Internal Revenue Service, joins

Allen Kander & Co. to specialize in property appi'aisals.

. . . Stephen J. McCormick named MBS Washington news
editor under v.p. Robert Hurleigh, Bill Costello taking over

McCormick’s White House beat.

David C. Adams, NBC-TV exec. v.p. for corporate rela-

tions, will represent network on NAB TV board, assuming
post vacated by Frank M. Russell, who is resigning as

NBC Washington v.p. to become consultant (Vol. 14:23);

P. A. (Buddy) Sugg, NBC v.p. for 0-&-0 stations and spot

sales, succeeds Adams on NAB radio board.

Capt. Pierre Boucheron, USNR, original adv. mgr. of

RCA, later gen. sales mgr. of Farnsworth, gen. mgr. WGL,
Ft. Wayne, has come out of retirement to become sales

mgr. of Crimson Color Inc., 381 Fourth Ave., N. Y. (Dr.

Seymour Rosin, pres.) and will promote its new “Scano-

scope” TV system recently unveiled at IRE show.

.\ctor Ralph Bellamy, staunch protagonist of pay-TV,

elected to third 3-year term as pres, of Actors Equity.

ADVERTISING AGENCIES: Paul Newman, ex-Kudner,
named v.p. of MacManus, John & Adams . . . Grant Wor-
rell & June Adams promoted to v.p.’s of Erwin Wasey,
Ruthrauff & Ryan . . . Lee Terrill promoted to exec. v.p.

of Campbell-Mithun, Chicago . . . Samuel E. Gill promoted
to v.p. of Fletcher D. Richards, N. Y. . . . Thomas W.
Skweres promoted to v.p. of Hanson & Stevens, Chicago
. . . Niles A. Nilson, Bruce F. Stauderman & William F.

Jordan promoted to v.p.’s of Meldrum & Fewsmith, Cleve-
land . . . Margot Sherman, v.p. of McCann-Erickson, named
Advertising Woman of the Year by AFA . . . Frank H.
Rath, ex-Wm. C. Rath & Sons, appointed a v.p. of Wortman,
Barton & Russell, N. Y. . . . John Rockwell, v.p., named
administrative asst, to pres, of Doherty, Clifford, Steers &
Shenfield, N. Y. . . . Addison Yeaman, ex-Ryan Aero-
nautical Co., San Diego, named media director of Grant
Adv., Los Angeles . . . Marie O’Meara, ex-Fitzgerald Adv.,

New Orleans, named head of TV-radio timebuying dept, of

Whitlock, Swigart & Evans Inc. there . . . Edward T.

Sullivan, ex-Al Paul Lefton Co., named radio-TV director,

James Thomas Chirurg Co., Boston . . . Samuel E. Gill,

ex-v.p. for media-research, Carl S. Brown Co., named v.p.

in charge of media, Fletcher D. Richard Inc., N. Y. . . .

Mark B. Bollman Jr., for last 2 years mgr. of McCann-
Erickson’s Atlanta office, named v.p. & gen. mgr. of new
Marschalk and Pratt office, 800 Peachtree St.

Lawrence R. Barnett was elected pres, of MCA in

major realignment of executives announced June 7 by
founder-chairman Jules C. Stein. Maurie B. Lipsey was
elected pres, of Management Corp. of America; Herbert I.

Rosenthal, pres, of MCA Artists Ltd.; Taft Schreiber,

pres, of Revue Productions Inc.; David A. Warblin, pres,

of MCA-TV Ltd.; Charles Miller, exec, committee; Karl
Kramer, honorary chairman. Revue. Senior v.p.’s elected:

Dave Baumgarten, MCA; George Chasin, MCA Artists;

Alan J. Miller, Revue; Michael J. Rockford, MCA-TV;
Morris M. Schrier, Management Corp.

American Assn, of Advertising Agencies 1958-59 com-
mittees include: Broadcast Media— chairman, Leonard
Matthews, Leo Burnett Co., Chicago; vice chairman, Ruth
Jones, J. Walter Thompson Co., N. Y. TV & Radio Admin-
istration—chairman, John F. Derine, J. Walter Thompson
Co., N. Y.; vice chairman, Hildred Sanders, Honig-Cooper

& Miner, L.A. (both reappointed). Research—chairman,

Edward Battey, Compton Adv., N. Y.; vice chairman, Peter

Langhoff, Young & Rubicam, N. Y. (reappointed).

Advertising Federation of America, in Dallas conven-

tion, elects: chainnan, Robert M. Feemster, Wall Street

Journal; vice-chairman, James S. Fish, General Mills;

pres. & gen. mgr., C. James Pioud; treas., Darid H. Kutner,

Motorola; secy., Ruth M. Volckman, Sawj'er-Fei'guson-

Walker adv.

Martin Malarkey. community antenna system operator

and ex-pres. of National Community TV Assn., last week
won first place in Duryea Hill Climb at Reading, Pa., driv-

ing Mercedes-Benz 300-SL; 1955 record he set in Climb

still stands.

Obituary

Charles E. Pearson, 34, Sun. mgr. of radio WHBI,
N. Y., i-esident of Summit, N. J., died in an auto crash

June 7.

Neil .\gnew, fi2, 20th Century-Fox distribution exec.,

onetime Paramount v.p., died in Boston June 11. His wife

survives.



More Academic Honors: Add these honorary degrees

and other marks of distinction bestowed upon industry

notables by academic institutions during current com-
mencements and convocations (see also Vol. 14:23):

Frank M. Folsom, chairman of RCA executive committee,

Notre Dame U’s 1958 Laetare Medal honoring American
Catholics who have exemplified the ideals of the church

in their professional and private lives; Henry Busignies,

pres, of Federal Communications Labs (IT&T), Doctor of

Science, by Newark College of Engineering; Robert C.

Sprague, chairman of Sprague Electric Co., citation for

distinguished citizenship, at Convocation on Education,

Bates College, Maine; George W. Bailey, exec. secy, of IRE,
Doctor of Science, by Lawrence College, Appleton, Wis.;

Pauline Frederick, NBC United Nations correspondent,

honorary degree from American U, Washington. Also

honored this week: Raymond M. Wilmotte, British-born

ex-Washington consulting engineer, now with Maxson Inc.,

degree of Doctor of Science from Cambridge, England;
Bob Hope, comedian, honorary Doctor of Letters from
Quincy College, Mass.; Nicholas Rahall, who with his 3

sons operates 5 radio stations and who received a medal
from his native Lebanon at testimonial dinner June 8 in

Beckley, W. Va., his home town, where Lebanese Ambassa-
dor Dimechkie presented the award in recognition of his

contributions of funds for a city hall, library & laboratory

to his native village.

The Alavrez Story : Maria Plelen Alvarez, beaute-

ous young TV career woman who recently settled her

$10,000,000 suit with partner Jack Wrather by selling her

part of their joint station holdings to Wrather and rep

Edward Retry (Vol. 14:20), sails June 16 on the S. S.

Lurline from Los Angeles for 7-week vacation in Honolulu,

Japan & Hong Kong, accompanied by her 14-year-old son

Joe. She disclosed to Television Digest, just before de-

parture, that the settlement involves payment to her of

$2,916,000 plus other remunerations in consideration of

relinquishment of her interests in KFMB & KFMB-TV,
San Diego (Ch. 8), KERO-TV, Bakersfield, Cal. (Ch. 10)

and CP for KYAT, Yuma, Ariz. (Ch. 13), plus her 50%
stockholdings in Disneyland Hotel. Currently, she’s 50-50

partner with Bing Crosby in a 10,000-acre realty develop-

ment at Borrego Springs, about 40 mi. south of Palm
Springs, Cal., and in several oil and ranch properties, and
she proposes to acquire several new radio properties upon
her return. Mrs. Alvarez founded the present KOTV,
Tulsa (Ch. 6) in 1949, when she was only 25, having

worked on local radio stations in various capacities;

project was financed by oilman George Cameron Jr. and
when station was sold in 1952 for $2,000,000—-one of

biggest TV station deals up to then—she realized sub-

stantial profit on her 15% ownership, later went into

partnership with buyer Wrather in KFMB-TV and the

other station properties, holding 38.89%.

TV/! ORE HONORARY DEGREES and academic distinc-

tions are currently adding lustre to careers of people

prominent in various facets of TV-radio-electronic and
associated arts & industries—and this spring’s crop of

honoris causa (Vol. 14:23 & above) reminds us that we
missed quite a few names in our recent roundup on the

subject (Vol. 14:18). To help update the earlier record:

Dr. W. R. G. Baker (the initials stand for Walter
Ransom Gail), past pres, of IRE, recent pres, of EIA,
whose illness has kept him confined in his Syracuse home
since his recent retirement as GE v.p. in charge of elec-

tronics, was honored by his alma mater. Union College,

with the degree of Doctor of Sciences in 1935. He also

holds title of v.p. of Syracuse U.
A 1916 classmate of Dr. Baker’s in the Union College

engineering school, Meade Brunet, veteran RCA v.p., is a
life trustee & vice chairman of the board of that Schenec-
tady institution, also a governor of the Albany Law &
Medical Schools and of Albany School of Pharmacy. And
RCA’s new pres. John Lawrence Burns got an honorary
degree last year from Northeastern U, Boston, from which
he was graduated in electrical engineering in 1930, earn-

ing an M.S. from Harvard the next year.

GE’s new v.p. & gen. mgr. for defense electronics.

Dr. George Louis Haller (Penn State ’27, E.E. ’34, M.S.
’35, Ph.D. ’42) went to that company last year at age 50

from the deanship of Penn State’s College of Chemistry
& Physics. RCA’s Dr. Vladimir Kosma Zworykin, 69 next
month, whose name will go down in the history books as

one of the great TV tube & circuit pioneers, was graduated
from Petrograd Polytechnic Institute in 1912, studied in

France, emigrated to America, got his Ph.D. from U of

Pittsburgh in 1926, received an honorary from Brooklyn
Polytech 1938.

Among the broadcasting fraternity, we omitted to

report on Col. James C. Hanrahan, head of Sciipps-Howard

stations and gen. mgr. of its WEWS, Cleveland, who won
an LL.D. from Western Reseiwe several years ago. Also,

Arthur Hull Hayes, pres, of the CBS Radio Network, holds

honoraries from the U of Detroit and Loyola U of New
Orleans, while James Fassett, CBS Radio supervisor of

music, in 1954 got a Doctor of Music degree from Cedar
Crest College, Allentown, Pa.

Robert H. Hinckley, ABC’s Washington v.p., 1916

graduate of Brigham Young U, received an LL.B. from
Elon U, in So. Carolina, while he was Asst. Secy, of Com-
merce in 1942. Incidentally, the present president of Brig-

ham Young U, founded by the pioneer Mormons in Salt

Lake City, is Dr. Glen A. Wilkinson, an alumnus, who still

retains his partnership in the Washington law firm of

Wilkinson, Cragun & Cai'gill, in which his brother Ernest

L. Wilkinson handles quite a few TV-radio cases.

[We’ll have a column later on top-rung educators or

cx-educators identified with TV-radio.]

We’ve reported previously on the academic attain-

ments of CBS pres. Frank Stanton and of Ed Murrow, and
recently on this year’s awards to CBS’s Eric Sevareid (by
Wittenberg College, Ohio, in addition to one bestowed in

1953 by Cornell College, Iowa) and to Howard K. Smith
(by St. Norbert College, West de Pere, Wis., in addition

to one bestowed in 1955 by Tulane U). CBS also boasts

4 honoraries held by its public affairs consultant Lyman
Bryson—from Columbia U, Jewish Theological Seminary
of America, Moravian College, Bethlehem, Pa. and Occi-

dental College, Los Angeles. Also 4 by Lowell Thomas

—

from Rider College, Trenton, N. J.; Olivet College, Mich.;

Ohio Wesleyan, and U of Tampa.
Telford Taylor, 1940-42 gen. counsel of the FCC, re-

ceived an honorary degree from his alma mater, Williams
College, in 1949 for his work on the Nuremburg war
crimes trials for which he also won the Distinguished

Service Medal, Order of the British Empire and French
Legion of Honor.

Among trustees of educational and cultural institu-

tions, CBS counsel & director Ralph F. Colin, Columbia



10

Law ’21, is trustee of the Museum of Modern Art where
he and CBS chairman Wm. S. Paley I’ecently exhibited

several Picassos they own; Colin also is v.p. & trustee of

the N. Y. Philharmonic and a director of various theatre

groups. Cincinnati Radio Inc.’s Hulbert Taft Jr., Yale ’30

with a postgraduate year at Cambridge, England, is a

trustee of famed Cincinnati Conservatory of Music and
of U of Cincinnati evening college. Paul W. (Fritz)

Morency, pres, of Traveler’s’ WTIC-TV, Hartford, is on

the boards of the Connecticut Oper’a Assn, and Greater

Hartford Symphony, and a trustee of Southbury Training

School for Boys.

Recently elected a CBS director and pres, of its TV
network, Louis G. Cowan, who incidentally is married to

a daughter of the Spiegel dept, store family, is a trustee

of Dalton Schools Inc., has been active in Choate School

Fathers Assn., Is trustee of International Council, Museum
of Modem Art. Les Biederman, operator of WPBN-TV,
Ti’averse City and a string of Michigan radio stations, is

trustee of Northwestern Michigan College there, an hon-

orary alumnus of the U of Michigan (for his work for

education) and winner of a “Wolverine Frontiersman”

award for community and educational work.

Note: Names and data on the academic achievements

of other industry notables will be welcomed for another

follow-up column.

Equal-Time Rule Sought : Clarification of Sec. 315

of Federal Communications Act governing equal access

to broadcasting facilities for political speeches was asked

by WDSU-TV & WDSU, New Orleans, in letter to FCC
this week. Pierson, Ball & Dowd, Washington counsel for

the Stern stations, noted that politicians “in the WDSU-
TV area in recent years have become increasingly ingeni-

ous” in getting around station rules limiting appearances

by minor candidates, requested FCC to make “declaratory

ruling resolving uncertainties.” Questions posed to FCC:

(1) May station require that all candidates make broad-

casting arrangements directly with station instead of

turning up to appear on time sold to other candidates?

(2) May station compute “equal opportunities” time on

day-to-day, pro-rated basis instead of cumulatively ?

Shift of CBS’s WXIX, Milwaukee, from Ch. 19 to 18

was proposed by FCC this week to protect the station from

harmonic interference problems. When receivers are tuned

to WISN-TV (Ch. 12), their oscillators fall on 251 me;

second harmonic of this is 502 me, falling in Ch. 19

(500-506 me). FCC said troubling interference travels

average of 180 ft. from offending receivers. Commission

also proposes to shift grantees WCAN-TV from Ch. 25 to

24, WFOX-TV from Ch. 31 to 30. Changes involve substi-

tution of Ch. 33 for 18 in Ludington, Mich.; Ch. 51 for

37 in Beaver Dam, Wis.; Ch. 31 for Ch. 24 in Chilton, Wis.

Another allocations change proposed by FCC was to add

Ch. 12 to Pembina, N. D. It denied 2 petitions to com-

mercialize educational Ch. 2, Denton, Tex., received peti-

tions to add Ch. 10 to Medford, Oi'e., Ch. 11 to Reno, Nev.

Addition of a vhf channel to Providence is no longer

in the cards, apparently, for FCC this week instructed

staff to draft decision withdrawing proposed rule-making

initiated last Sept. {Addenda 25-F). Commission had pro-

posed to substitute Ch. 8 & Ch. 13 for Ch. 12, shifting

WPRO-TV from Ch. 12 to Ch. 8 or 13; WNHC-TV, New
Haven, from Ch. 8 to 12; WGAN-TV, Portland, from Ch.

13 to 12.

Assn, of Maximum Service Telecasters holds board

meeting in Washington June 21.

Network Television Billings

April 1958 and January-April 1958

(Fon March report see Television Digest, Vol. 14:19)

Network billings were on the plus side again in

April, putting first 4 mos. of 1958 total 14.1% ahead
of corresponding 1957 period. ABC showed biggest per-

centage gain, with NBC well up—and CBS continuing its

No. 1 position. Preliminai-y indications are that, though
networks have big open spots in summer schedules, up-

trend will continue through summer and fall, perhaps with

narrowing percentage gains.

Television Bureau of Advertising, which announced
April figures, also has special reports on network expendi-

tures for the month by top 15 advertisers and top 15 brands,

network gross time billings broken down by daytime and
nighttime for April & Jan.-April, and estimated expendi-

tures by product classifications. Complete TvB report for

April

:

NETWORK TELEVISION
April April % Jan.-April Jan.-ApiH %
1958 1957 Change 1958 1957 Change

ABC _.$ 8,739,456 $ 6,682,786 -1-30.8 $ 35,752,460 $ 26,422,703 -f35.3
CBS _ 20,716,491 19,385,098 + 6.9 83,432,317 78,097,833 -|- 6.8
NBS _ 18,283,379 15,154,388 -f20.6 72,287,402 63,241,934 -i-14.3

Total $47,739,326 $41,222,272 -M5.8 $191,472,179 $167,762,470 ^-14

1

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8,441,988 19,410,741 16,785,315 44,638,044
March* 9,402,407 21,211.070 18,874,597 49,488,074*
April _ . 8,739,456 20,716,491 18,283,379 47,739,326

Figures revised as of June 5, 1958.

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

Time for hard sell is “when it is hard to sell”—as

it is now—Sylvania chaimian-pres. Don G. Mitchell told

54th annual convention of Advertising Federation of

America in Dallas this week. Said he: “Every dollar we
can spare at Sylvania, and every ounce of effort we can

muster, is being directed toward holding our sales volume,

and I would no more advocate taking arbitrary slices out

of our advertising budgets than I would tell a salesman

that he has to increase his sales 20%, and then take his

travel budget away from him.” Mitchell warned that “the

company that crawls into a corner these days may never

get out of it.”

Canada now has 3,074,000 TV homes, representing

75% saturation, reports Canadian Bureau of Broadcast

Measurement, Toronto, with breakdown by provinces as

follows: Ontario, 1,247,000 (85%); Quebec, 874,400 (84%);
British Columbia, 285,300 (67%) ; Alberta, 185,300 (60%)

;

Manitoba, 141,600 (63%); Nova Scotia, 119,900 (72%);
Saskatchewan, 111,900 (47%); New Brunswick, 74,700

(60%); Newfoundland, 22,700 (28%); Prince Edward Isle,

11,300 {49'/(). County & metropolitan area survey shows

Montreal with greatest concentration, 400,100 (94%);

Toronto, 331,100 (92%).

Rate increases: KNXT, Los Angeles, .\pi’il 1 raised

base hour from $3500 to $3750, 20 sec. Class AA time

remaining $800. KPIX, San Francisco, May 1 raised hour

$1750 to $2100, min. $500 to $550. KTIV, Sioux City, added

Class AA hour (7-10 p.m. daily) at $300, min. at $90,

Class A hour going from $350 to $325.
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"Please Siand By": Several criticisms of network poli-

cies by ex-NBC pres. Sylvester L. (Pat) Weaver were

deleted from interview on Mike Wallace-Fund for the

Republic Survival & Freedom show on ABC-TV June 8

—

and hassle over who was responsible followed.

Protesting excisions from program, tape-recorded 2

weeks earlier, Fund pres. Robert M. Hutchins chided

ABC-TV pres. Oliver Treyz: “Maximum freedom of ex-

pression is necessary for the survival of TV as a vital

instrument.” Treyz said ABC-TV didn’t order deletions,

that Wallace’s own Newsmaker Productions cut some

Weaver statements on grounds they might have libeled

or defamed another network (presumably NBC).
Wallace said he feared no libel, but ABC lawyers did,

so deletions were ordered by company jointly insuring

ABC & Newsmaker Productions against such actions.

Spokesman for Weaver, who said he wanted to tell viewers

—among other things—what is wi’ong with network prices,

commented: “I think the viewing public got the gist of

what he was saying.”

In any event, “Please Stand By” sign went up at one

point in show while voice & picture disappeared. In an-

other, Weaver was seen talking but couldn’t be heard.

In undeleted parts of interview. Weaver bitterly deplored

what he said was network trend away from diversified pro-

gramming toward more & more game shows, westerns,

mysteries. a

The “emergency financing” for N. Y. Metropolitan

Educational TV Assn. (Vol. 14:22) turns out to be $50,000

from Avalon Foundation and $42,000 from Educational

Radio & TV Center, Ann Arbor. META had said it would

close down unless funds came forth immediately. Avalon

Foundation was established by Ailsa Mellon Bruce, daugh-

ter of former Secy, of Treasury Andrew Mellon and wife

of David K. E. Bruce, former Ambassador to France.

META pres. Dr. Alan Willard Brown said contributions

would carry META through summer but that $200,000 is

still needed for season starting in fall.

Radio WALT, Tampa, Fla. (1110 kc, 10-kw D) is being

sold for $500,000 to a local group who are also applicants

for Ch. 32 in Clearwater (TV Addenda 26-0), according

to papers filed at FCC June 13. Realtor Bruce Taylor heads

buyers, with physician Alonzo Shadman, and business man
Charles G. Sterno, both retired, among 10 other stock-

holders. Selling firm is headed by E. J. Arnold. [For

week’s other radio station sales & transfers, see AM-FM
Addenda A.]

S.ile of KULA-TV. Honolulu (Ch. 4), for $685,000 to

Kaiser Hawaiian Village TV Inc. by Albert Zugsmith

group (Vol. 14:19) was approved by FCC this week.

Transfer of ABC-TV affiliate is contingent on Kaiser dis-

posing of his independent KHVH-TV (Ch. 13), plans for

which haven’t yet been announced. Transaction does not

involve Kaiser’s radio KHVH, Honolulu, or selling group’s

KULA.
KITE, San Antonio (1-kw D, 930 kc) has been sold to

country music impresario Connie B. Gay for $250,000; he

also operates WFTC, Kinston, N. C. & WTCR, Ashland,

Ky. and controls numerous country music groups. KITE-
FM and local Musak franchise are being retained by pres-

ent owner, Charles W. Balthrope.

Harry L. Gillam, station mgr., will become 5% owne,”

of KBTX-TV, Bryan, Tex. (Ch. 3), FCC recently having

approved deal whereby he acquires 25 shares for $2500.

Call letter change: WKXP-TV, Lexington, Ky. (Ch.

27), now owned by Radio Cincinnati, changed to WKYT.

Strike Threat Eases: Screen Directors Guild and
major Hollywood movie & TV film producers negotiated this

week toward apparent settlement of contract issues which
had threatened to bring walkout by union June 2 (Vol.

14:22). Guild agreed to producers’ proposals that question

of residual payments for post-1948 features released to TV
be deferred 2 years, that discussion of payments for pay-

TV releases be put on if-&-when basis, leaving issue of

minimum for 30-min. TV films still unresolved now. Mean-
while: (1) Screen Actors Guild won ruling from Cal.

Superior Court Judge Kurtz Kauffman in Los Angeles up-

holding validity of agreements with Telemount Pictures,

Mutual TV Productions and Telemount-Mutual for resi-

duals on TV reruns. (2) TV-radio members of Writers

Guild of America, West, discussed possible strike against

CBS by west coast news & continuity employes in impasse
over new contract. (3) AFTRA abandoned 9% -mo. strike

against radio WCKY, Cincinnati, conceding it no longer is

bargaining agent for station employes, strikers having been

replaced. (4) NLRB ordered WTVJ, Miami, to reinstate

5 employes, stop discouraging membership in IBEW &
other unions. (5) AFM signed agreement with MCA’s
Revue Productions governing use of live sound tracks for

TV films instead of canned music, extended Hollywood

strike against major movie studios (Vol. 14:18) to include

independent producers releasing through majors. (6)

RCA signed separate contracts with IBEW & lUE pro-

viding 7<* hourly wage increase for 35,000 employes. (7)

NLRB scheduled June 24 AFTRA-SAG conference on TV
tape jurisdictional dispute (Vol. 14:22).

Grantee WTMA-TV, Charleston, S. C. (Ch. 4) should

be given go-ahead to build, FCC examiner Thomas H.

Donahue recommended this week in initial decision follow-

ing hearing on protest of WUSN-TV, Charleston (Ch. 2).

Hearing was primarily on WTMA-TV’s financial qualifi-

cations. Looking at grantee’s $67,625 working capital, type

of operation proposed, expense-income projections, exam-
iner concluded station “would have little difficulty in meet-

ing both its obligation on the unestimated items of pre-

operational expense and also be able to usher the station

into an over-all profit position some time within its first

year of operation.”

CP for KWGB-TV, Goodland, Kan. (Ch. 10) is being

transferred from James E. Blair to Tri-State Television

Inc., in which he retains a 75% interest, according to appli-

cation filed with FCC. Other 25% will be held by Helen

S. Duhamel, owner of KOTA-TV, Rapid City, S. D. (Ch. 3)

and satellite KDUH-TV, Hay Springs, Neb. (Ch. 4), in

return for $25,000 she has advanced toward construction.

Blair, who retains 100% of radio KWGB, is turning over

real estate valued at nearly $200,000 for 20,040 shares and
gets additional 3200 shares as reimbursement for $32,000

out-of-pocket expenses. A local committee is undertaking

to finance the station by sale of $150,000 in debentures.

Control of KVII, Amarillo, Tex. (Ch. 7) is being ac-

quired by Television Properties Inc. of Dallas, which is

buying all stock, except that held by pres.-gen. mgr. Mui'ry

Woroner, for undisclosed sum. Buyer also holds option on

Woroner’s stock, which may not be exercised until after

formal transfer of control. Buying firm is controlled by
Jack C. Vaughn, oilman & realtor, who also owns 25% of

KOSA-TV, Odessa (Ch. 7) & KOSA, his brother Grady H.

Vaughn Jr. holding additional 25'"/. New owners jdan

interconnection for ABC-TV affiliation. Station has been

on air just under 6 months.
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BULLISH FORECASTS BY MAJOR SET MAKERS: The opti'Jiistic notes sounded in distributor
conventions and reported in our previous issue, carried over this week with even
stronger overtones of a sharp pickup in TV business this fall.

Most encouraging was Sylvania v.p. Marion E. Fettegrew who went way out on a
limb to predict retail sales of more than 6,000,000 sets this year, in a talk to his
conventioning distributors in Buffalo, June 9. Said he:

" The recent decline in consumer spending for durable goods has halted, and
there are clear indications that such spending, especially for TV sets, will be up
sharply during the second half of the year. Consumer spending, currently just below
record rate of last fall, probably will establish a new record in the third quarter
of 1958. Retail sales now are considerably in excess of production, indicating that
inventories are declining rapidly and production must be increased shortly to meet
the demand." He said 1958 will be Sylvania 's "biggest new product year" and that
production schedules will "equal or better" corresponding periods last year.

From Motorola spokesman came an echo to Fettegrew' s predictions: "Right now,

we are comparing a poor first half with a good 1957 first half. It looks bad. But,

this fall we will be comparing sales with a poor second half in 1957. Even a slight
pickup, which we expect, will make second half look good by comparison."

GE and Westinghouse saw signs of better times , too. Said new GE pres. Robert
Paxton: "Any thought that prices are going down is a dream." He said inflationary
pressures are too strong. Westinghouse pres. Mark W. Cresap had similar sentiments.
He said: "Appliance prices will not only remain firm, but will increase."

SCANT HOPE FOR EXCISE TAX CUT: As we type this, hope fades fast for excise tax cut
this year on TV-radio-phonos & parts (Vol. 14:18). Fearful of opening a Pandora's
Box of tax reduction proposals. Senate Finance Committee turned down all requests by
interested groups for public hearings — including EIA tax committee.

A very slim chance remains for some action on the floor of the Senate where
the House-approved measure, extending "as is" all corporate & excise taxes for one

year probably will come to vote this week. There, Sen. Douglas (D-Ill.) will offer
amendments reducing excise taxes. But, his efforts are practically foredoomed to
fail because he has coupled a general income tax reduction to excise tax cuts. Any
general income tax reduction is impalatable to members of Congress who are being
forced to approve Administration requests for constantly increasing defense funds.

TV-Radio Produciion: TV set production was 69,290 in week ended June 6 vs.

64,957 preceding week & 72,770 in corresponding 1957 week. Year's 22nd week brought
total TV production to 1,867,647 vs. 2,225,131 last year. Radio set production was

156,899 (48,892 auto) vs. 147,506 (43,099 auto) preceding week & 167,781 (59,041
auto) in corresponding week last year. Radio output for 22 weeks was 4,031,751
(1,279,377 auto) vs. 6,050,049 (2,477,659 auto) in the corresponding 1957 period.

Retail Sales: April tv set sales at retail were off 42% from March, slightly
more than customary seasonal decline. Total sales reported by EIA were 243,132 sets

vs. 416,756 in March & 337,956 in April 1957. TV retail sales for the Jan. -April
period totaled 1,690,101 vs. 2,020,867 in corresponding 1957 period. Radio set

sales at retail were 402,283 (excluding auto) vs. 538,963 in March & 543,092 last

year. Radio sales for Jan. -April period were 1,895,951 vs. 2,362,069 in 1957.

Inventories: A "satisfactory" TV set inventory position at the end of May
was reported by EIA which estimated 2,000,000 sets were in inventory at all levels,

down from 2,200,000 at the end of May last year. Shortened position was achieved in

spite of 20% drop in retail sales from corresponding 5 months of 1957.
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Elecironics' Role in Fusion: “C Stellerator” project
of RCA & Allis-Chalmers (see p. 3) is aimed at

satisfying world’s insatiable appetite for electric

power. Associate project director Edward W.
Herold, from RCA Labs, doesn’t hesitate to gaze
far into future. He says that if present rate of in-

crease in power consumption continues, U. S. in

100 years will need 20,000 times what it uses now.
Uranium, the base of fission power, is in limited

supply, also has dangerous by-products. On other

hand, heavy water (deuterium), the fusion base,

is so plentiful that cubic mile of sea water contains

enough to keep U. S. going for 15,000 years

!

Basic principle of fusion reaction is this: A very low

pressure gas, called “plasma,” using deuterium, must be

heated some 100,000,000 degrees. It then reacts, releasing

enormous amounts of energy which can be turned into

electricity. Main jobs of electronics are to provide the

huge high-vacuum chamber and the heat. Plasma must be

kept concentrated, away from walls of vacuum chamber,

or it will remain too cool; this is done with powerful mag-
netic field.

RCA’s Lancaster, Pa. tube plant is working on vacuum
chamber; its industrial electronics products organization,

Camden, N. J. will supply the twenty 500-kw superpower

More FCC Controls? Difficult job of controlling ex-

I

cessive radiation from low-power devices (receiver oscil-

lators, garage-door openers, etc.) was subject of editorial

in April Electronic Technician, which called on FCC &
Congress for more stringent regulation. Recently, FCC

I

Chairman Doerfer responded with letter to magazine, stat-

' ing that manufacturers are generally cooperative but:

“Additional corrective action on the subject area is one
I properly for the Congress to consider. At the present time,

I

the FCC has no authority under the Communications Act

I

to go to the source, in this case the manufacturer, in order

I
to secure compliance with the Commission’s Rules & Regu-

j

lations. At present, compliance ... is on a purely volun-

;

tary basis as far as manufacturers are concerned. Ad-

mittedly, it may seem unfair that the buying public should

j

bear the brunt of our enforcement procedures, but under

I

the Communications Act this Commission has no alterna-

' tive. Authority to go to the source which creates the de-

vice causing radiation would make the Commission’s re-

I

sponsibility for the most effective use of the spectrum much

j

simpler and more effective. Should Congressional activity

be initiated looking towai'd this objective, this Commission

j

would support such a proposal.”

I

j

New statistical service undertaken by EIA will be lists

t of frequency assignments for entire field of non-Govt.

i radio communications—covering 14 separate lists and total-

i ing estimated 4989 pages. Prices of volumes will run from

I
$2.48 to $.32.57—total $157.38. FCC compiles lists, dis-

I tributes limited number of copies to govt, agencies, hasn’t

t been able to supply commercial demand. Lists will show
I frequencies in numerical order, date of issue, call signs,

II geographical location, coordinates, emission, power.

^ Diversification into automation: RCA Service Co. in-

J

forms its TV clients it’s now ready to sell radio-controlled

1

garage door operator at $124.50 in kit form, or will install

it with own technicians.

I

New picture tube plant will be opened by GE in Au-

tubes which will do the heating, generating frequencies

“somewhere under 100 megacycles.” Allis-Chalmers will

provide the huge DC power generators (about 200 mega-
watts peak capacity) and associated electrical equipment.

Neither contractor expects to make money on initial

project but both see real future. Says business mgr. George
M. K. Baker, who comes from RCA Labs: “The next
Stellerator may cost $50,000,000, the next $100,000,000,

next $125,000,000. Then there are many possible by-

products. There will be a wide market for fusion experi-

mental apparatus. Then, the chemical industry just can’t

wait to work with these fantastic temperatures, to pro-

duce reactions and, eventually, products still unthought of.”

Herold looks for day when output of fusion power will

be so great and so cheap that it can be transmitted by
“broadcast” rather than distributed by wire. He can’t

envision it transmitted moi'e than 5-10 miles—but even that

would mean tremendous savings in distribution facilities in

meti’opolitan areas.

Project obviously is no job for small businessmen, but
it’s apparent that peripheral electronics business is bound
to develop. In addition to Princeton work, major fusion-

power experimentation is being conducted at AEC’s Oak
Ridge, Tenn. and Los Alamos, N. M. labs and at U of Cal.

Radiation Lab, Livermore, Cal. New York U is doing con-

siderable work on computation and theory.

Sylvania’s 1959 TV line, introduced to distributors in

convention in Buffalo this week, includes 5 Sylouette mod-
els, 7 Slimline, 9 convertibles for use either as table

models or portables. All have 21-in. picture screens. Prices

on Sylouettes range from $340 to $400; on Slimlines from
$190 to $340. Convertible prices start at $200 & $220,
with open list prices on the rest. All sets have 110-degree >

picture tubes and some cabinets are less than 10 inches

deep. Sylvania distributors also saw a new 1959 line of
^

hi-fi phonographs equipped to play either regular or stereo

discs, which gen. marketing mgr. Robert L. Shaw said is

the “forerunner” of a complete line of stereophonic in-

struments now in design stage. No prices were indicated

for the stereo models. Also revealed were new table,

clock and transistorized radios. Distributors learned of

a new sales incentive program providing cash rebates

from 3 to 5% to retailers who meet quarterly sales quotas.

New TV sets by GE include 9 basic models. In accord-

ance with company policy no suggested list prices were an-
nounced, distributors will formulate prices in each area.

Feature of the 1959 GE line is a new elliptical speaker,
claimed to be the largest ever designed for commercial TV
or radio set use, with power rating of 10 watts, frequency
response from 40 to 10,000 cycles. Remote conti'ol is stand-
ard equipment on all models.

Hotpoint’s 1959 TV line is the shortest in history,

comprising only 14 models, compared with 34 this year.
Marketing mgr. Don F. Johnson said Hotpoint has elimi-

nated 24-in. console models from its 1959 line, reduced
cabinet depth as much 45%, stressed furniture styling.

Two 14-&17-in. portables, previously announced, were car-

ried over.

Muntz’s line of 1959 TV sets includes 110-degree pic-

ture tube for firet time. It’s also first company to include

24-in. & 27-in. picture tubes in new line. Shown to dis-

tributors in Chicago this Aveek, Muntz line starts with
17-in. portable at $120 and ranges to 27-in. French Provin-
cial at $350. Two color models are included in the line

at $500 and $510.
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Trade Personals: Philip G. Caldwell, ex-GE broadcast

equipment sales chief, later ABC chief engineer for Pacific

Coast, is now with Ramo-Wooldridge Co., Los Angeles . . .

Harry G. Boyle, ex-RCA, named to new post of asst, sales

mgr., DuMont industrial & military equipment div. . , .

John T. Thompson, ex-GE, on June 1 became mgr. of

newly-formed Raytheon distributor products div.; we re-

gret erx’or in earlier report . . . Dr. Bernard Kopelman
promoted to marketing development director of Sylvania-

Corning Nuclear Corp. . . . George L. Mansour & Robert H.

Newton promoted to v.p.’s of RCA Victor Ltd., Montreal

. . . Herbert I. Miller promoted to v.p. of IT&T . . . H.

Leslie Hoffman, pres, of Hoffman Electronics, named chair-

man of EIA committee to select 1958 Medal of Honor win-

ner; he’s 1957 winner . . . Craig Howry, ex-gen. mgr. of

San Diego Employers’ Assn., named director of industrial

relations of Kin Tel . . . Joseph T. Houlihan promoted to

central dist. sales mgr., RCA electron tube div. . . . Dale

Kelly, ex-Sparton, named San Francisco regional mgr. of

Magnavox . . . Charles R. Ward joins Pacific Mercury as

special asst, to chairman-pres. Joe Benaron.

Obituary

Phillips Thomas, 75, pioneer Westinghouse inventor

credited with the ultra-audible and glow discharge micro-

phone, early uhf developments, electric eye traffic light,

died June 12 when his auto plunged down a 30-ft. embank-

ment near Uniontown, Pa. His 13-year-old grandson Wm.
McCullough escaped with slight injuries. With Paul Shan-

non, he started KDKA’s widely-syndicated Adventures in

Research. He made his home in Edgewood, Pa.

Dr. Frances Elliott Clark, 98, onetime head of RCA
Victor educational music dept., later its consultant, died

June 11 in Salt Lake City. As head of Milwaukee school

system music dept, she was first to use recoi’ds for educa-

tional purposes.

TV-Radio Production: TV-radio production de-

clined in April from March output and was below the

1957 level, according to EIA. TV production totaled 302,559

sets vs. 416,903 in March and 342,386 in April 1957. Sets

with* uhf tuners totaled 22,296 in April vs. 36,050 in

March and 42,374 in April 1957. TV production for Jan.-

April period was 1,523,858 sets vs. 1,835,975 for correspond-

ing 1957 period. Radio production in April totaled 697,307

(190,435 auto) vs. 931,341 (2.34,911 auto) in March and
1,115,813 (380,452 auto) in April 1957. Jan.-April radio

production totaled 3,532,066 (1,043,470 auto) vs. 5,075,180

(2,022,467 auto) in like 1957 period. Revised EIA TV-
radio production figures for first 4 months of 1958 follow:

TV Auto Radio

Total

Radio
Jan. .. . 433,983 349,679 1,026,527

Feb. - . 370,413 268,445 876,891

March 416,903 234,911 931,341

April 302,559 190,435 697,307

Total . .......1,523,858 1,043,470 3,352,066

TV shipments by manufacturers in 1957 were reported

by Commerce Dept, at 6,347,000 sets valued at $809,000,000,

vs. 7,574,000 worth $920,648,000 in 1956. Total includes:

3.810.000 table & portable models; 2,444,000 consoles;

93.000 TV-radio-phono combinations. Commerce Dept, fig-

ures, furnished by Census Bureau, show 8,604,000 home
radios valued at $164,408,000 shipped in 1957 vs. 8,974,000,

worth $163,679,000, year earlier; auto radios, 5,592,000

worth $145,049,000 in 1957 vs. 4,906,000 worth $125,758,000

in 1956. Also, phonographs, 3,947,000 ($187,605,000) in

1957 vs. 3,949,000 ($161,711,000) in 1956. Figures are at

slight variance with EIA statistics [see Television Fact-

book No. 26, pp. 447, 459] which are a projection of figures

received from members; Census Bureau figures are re-

quired by law from all manufacturers.

Discriminatory deals with retailers were charged this

week by FTC in 2-count Robinson-Patman complaint

against Westinghouse and subsidiary Westinghouse Elec-

tric Supply Co. One count alleges Westinghouse charged

competing dealers different prices for similar 1956 house-

hold appliances. Other count claims Westinghouse failed

to make “Co-operative Advertising Procedure” promotional

allowances available to all competing customers on pro-

portionately equal terms. FTC hearing on complaint was
scheduled for July 28 in Cleveland.

Emerson announced a “short, short line” for 1959 com-

prised of 5 TV models and a stereophonic hi-fi Phonoradio.

TV prices range from $148 for a 17-in. portable to $258

for a 21-in. console. All models have 110-degree picture

tubes. Phonoradio carries a $168 price tag.

Webcor showed distributors in Chicago this week a

full line of stereo phonos, AM-FM phono combinations,

portables and tape recorders. Also shown was a new type

record changer and tone arm specifically designed for

hi-fi and stereo sound reproduction.

Columbia Records Phono div. introdqced its 1959

phono line to distributors this week at meetings in N. Y.,

Chicago & Los Angeles, including instruments equipped

to play stereo as well as standard discs.

Decca announced a new line of hi-fi phonos equipped

for stereo including 3 consoles, 8 portables. Console prices

start at $200, portables at $90. Also introduced wex-e 3

speaker enclosures for stereo priced from $40 to $105.

Factory sales of picture tubes declined in April from
March figures but sales of receiving tubes increased, re-

ports EIA. Cumulative sales of both tj*pes for the Jan.-

April period were below the corx'esponding 1957 period.

Producers sold 590,357 picture tubes with a factox-y value

of $11,974,193 in April vs. 634,779 ($12,643,404) in March
and 629,838 ($11,394,043) in April 1957. In the Jan.-April

period, picture tube sales were 2,403,182 valued at $47,-

787,591 vs. 2,952,318 ($52,974,193) during like 1957 period.

Receiving tube sales in April totaled 32,582,000 worth

$28,788,000 vs. 28,548,000 ($25,716,000) in March & 27,-

970,000 ($25,384,000) in April 1957. Cumulative receiving

tube sales for Jan.-April wex’e 117,596,000 ($103,418,000)

vs. 153,011,000 ($130,192,000) in same 1957 period.

Litton Industries continues expansion (Vol. 14:10)

in deal for acquisition of Airtron Inc., Linden, N. J. manu-
facturer of radar & other micx'owave communication gear

by Aug. 1. Agxeement calls for exchange of undisclosed

amount of Littoix coixxmon & preferred stock for all of

Airtx'on comixxon shares. Airtron’s sales in fiscal year

ending June 30 ax*e expected to be at $10,000,000 rate vs.

$8,600,000 year ago.

Address on “Communications and Defense,” by C. C.

Duncan, asst, dix'cctor of operations, AT&T Loixg Lines

Dept., as delivered recently before Armed Forces Industrial

College, is now available in x-epriixt fox-m from his office.

Patrick J. Clifford, v.p. of Franklin National Bank,

N. Y., named a director of General Transistor Corp.
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Financial Reports;

Indiana Steel Products Co., now said to account for

one-third of domestic production of permanent magnets,

and in some respects a bellwether company, suffered 30%
sales decline first quarter but pres. Robert F. Smith re-

ports “incoming business has been showing a progressive

increase for the past 2 months which, though not of great

magnitude, may indicate a gradual return to a higher

level.” He added: “The great majority of our customers

[who include most TV-radio-electronics manufacturers]

are not pessimistic about future business prospects but are

buying only for immediate requirements, which makes fast

delivery important . . . The bright spot [is] that inven-

tories are low.” Interim report to stockholders shows profit

for first 4 months of 1958 fell to .$118,219 (40(i per share)

from $260,204 (89(‘) for same 1957 period.

Standard Coil Products, which lost $266,508 in first

1958 quarter (Vol. 14:20), expects to show profit in first

half as result of “considerably improved operations” in TV
tuner & other divs., pres. James 0. Burke told annual

meeting in Melrose Park, 111. this week. He said “ship-

ments of TV tuners since Jan. 1 are up more than 10%
over the same period last year, despite a decrease of about

15% in industry-wide production of sets by TV manu-

facturers.”

Cornell-Uubilier, which netted $754,928 on $32,494,378

sales in fiscal 1957—poorest profit year since 1949 (Vol.

14:2)—lost $51,948 in 6 months ended March 31 on sales

of $13,319,184 vs. earnings of $414,804 (76<‘ per share)

on $16,892,701 in same period year earlier. Statement by

company attributed decline to depressed conditions in TV-
radio, electric appliance & automotive industries.

Davega Stores lost $140,756 on sales of $20,501,000 in

fiscal year ended Feb. 28 vs. loss of $319,932 on $21,222,000

year earlier after special charges of nearly $400,000, rep-

resenting losses in sale of wholesale subsidiary Triangle

Industries Corp. in Jan. 1957. Profit before charges was

$78,333 in fiscal 1956-57. Inventory on Feb. 28 totaled

$3,120,837—down $618,000 in year.

Consolidated Electronics Industries Corp. reports con-

solidated net income of $895,450 ($1.14 per share) on sales

of $14,625,233 for 6 fiscal months ended March 31 vs.

$1,154,803 ($1.47) on $14,800,838 year earlier.

Electronic Specialty Co. earned $320,000 (84<‘ per

share) in fiscal year ended March 31 vs. $242,000 (67<‘)

year earlier. —
Reports & comment.s available: On Hoffman, in review

by Wm. R. Staats & Co., 640 S. Spring St., Los Angeles.

On Litton Industries, in brief by J. W. Sparks & Co., 50

Broadway, N. Y. On Sperry Band, in memo by E. A.

Grimm of Walston & Co., 265 Montgomei'y St., San Fran-

cisco. On Raytheon, in study by Reynolds & Co., 120

Broadway, N. Y. On GE, in review by James H. Oliphant

& Co., 61 Broadway, and in comment by A. M. Kidder &
Co., 1 Wall St., N. Y. On American Bosch Arma, in

sketch by Joseph Faroll & Co., 29 Broadway, N. Y. On
Indiana Steel Products, in report by engineers Kerr & Co.,

Kerr Bldg., Laguna Beach, Cal.

Dividends: IT&T, 45(‘ payable July 15 to stockholders

of record June 20; Cornell-Dubilier, 20c June 25 to holders

June 20; Ilerold Radio & Electronics, passed; Western
Union, 30(* July 15 to holders June 20; Motorola, S7V2(1’

July 15 to holders June 30.

Philips Had Good Year: Giant Philips of Holland, sur-

passed only by RCA in volume of diversified electronics

production, in the English translation of its 1957 annual

repox’t, just released, shows sales of 3.177 billion guilders

($845,082,000), up 18% from 2.686 billion guilders ($714,-

476,000) in 1956, which coincidently was up 18% from
1955. Profit for 1957 was 187,000,000 guilders ($49,742,-

000) vs. 158,000,000 guilders ($42,028,000) in 1956—in

both years running 5.9% of net sales. Firm again paid

14% dividend on common stock, 7.6% on preferred. At end

of year it employed 160,000, up from 152,000 at end of

1956, with 59,000 in Netherlands at end of each year.

Artistically illusti'ated report in color notes that 1957

exports from Netherlands rose by 11%, exports to Euro-

pean countries by 16%. Last year saw TV exceeding radio

production despite fact that, as report states, “in propor-

tion to radio, TV has so far made headway in only rela-

tively few countries.” TV-radio figures are not broken

down, but report claims firm has “succeeded in securing

a relatively strong position in countries where the market
for TV sets has expanded at a slower rate . . . due to the

fact that we have been able to reduce to a minimum the

nuisance to the user of interference and defects.” Repoi’t

adds:

“Television sets and associated products will continue

in the years ahead to constitute an important proportion of

our sales. In many of our market territories, the number
of TV sets in use is still so small compared with that in

countries whei-e TV is firmly established that we may
look forward to substantial sales outlets in these markets
for many years to come.

“For example, of the 45,000,000 households on the

continent of Europe which are within range of one or more
TV transmitters, less than 10% possess a TV set, whereas
in Great Britain the corresponding number is 55% In

Canada and the U. S. the percentages are 85 & 90, respec-

tively. As in the past, the countries of Western Europe
have made the most important contribution to the rise

in sales.”

Good business in portable, all-wave radio receivers for

long and medium waves and in hi-fi apparatus was also

reported. Former items “proved so successful that it was
impossible to meet the whole demand.” Complete line of

hi-fi, besides amplifier and loudspeakers based on Bi-Ampli

principle of direct energy transmission, has as a pi'incipal

item a magneto-dynamic pickup with diamond needle, now
in mass production.

Huge N. V. Philips’ Gloeilampenfabrieken, acknowl-

edged toughest competitor of U. S. firms seeking foreign

TV-radio markets (Vol. 12:22), is especially strong in

Latin America. Report shows assets of 1.341 billion

guilders in the Netherlands at end of 1957, with 1.617

billion in other European countries, 557,000,000 in the

western hemisphere, 239,000,000 in other countries.

North American Philips Co., N. Y., whose pres, is

Pieter van den Berg, has sole right to sell its output in this

country, its subsidiaries including Amperex Electronic

Corp., Hicksville, N. Y. (tubes) ;
Ferroxcube Corp. of

America, Saugerties, N. Y. (magnetic ceramics) ; Philips

Electronics Inc., Mt. Vernon, N. Y. (tubes, x-ray equipment,

etc.); Philips Laboratories, Irvington, N. J.; Elmet Prod-

ucts Co., Lewiston, Me.; Consolidated Electronics Indus-

tries Corp., Jackson, Mich.

John L. Porter Jr. elected v.p. and Fred A. Freeman
promoted to treas.. Television Shares Management Corp.,

which manages Television-Electronics Fund.
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24% CBS ‘’A” lb_
24% CBS “B” lb-_

12% Col Piet %t—
27% Cons Elec .40 ..

19% Cons Electron.

12% Cor-Dub .20e -
74% CornGlass la —

29%
7%
25%
54%
35%
18%
32

31%
18

35%
26%
16%
86%

9% -%
24% -%
17% -
34 -%
179% +1%
26% +1
24 +%
6% -
19% -%
54% +%
35% +1%
17 —
31% 4-%
30% +%
17% +%
29% -1%
23% -1%
15% +%
84% -

1958
High Low Stock and Dir.

Wk.
Close Chg

360% 300

37% 29%
41% 36%
77/a 6%

51% 367/a

17% 127/g

37 30%
28% 23%
917a 76

42% 35
9 7%
39% 30%
17% 12%
35% 30%
30 21%
7% 5

34% 26%
16% 13%

2%

IBM 2.60

IT&T 1.80

I-T-ECirB .90e

Listindust %e.
Litton Ind.—
Loew’a_
Magnavoxl%b-
Mallory 1.40b-
Mpls.H’ll 1.60a

Motorola 1%—
Nafl Thea %_
Paramount 2

Philco
RCA la

Raytheon l%t_
Republic Pic—
Sang Elec 1.80

Siegler .80

Sparton

360% +8%
37% +1%
37% -%
7% +%

51>/4 +1
17 4"%
371/4 4-iVsi

9X^g +1%
4OV4 -\-\Vz

8% “Va
39% +2
15% -l-Vs

35% +%
30 +1%
6%

27 -H4
13% -V4
sy4 4-%

3% 3 Davega 3% — 20% 17% SperryRan .80.. 18% -Vi
36 30 Daystrora 1.20.. 36 +3 8% 6 Standard CoiL 8
16% 13% Decca 1 15% — 18 14% Stanley-War I- 17% +y«
24% 14 Disney .40b 23% -1% 34% 29 Stew Warn 2b. 33% -%
109% 97% EaslKod 1.55e 109% +l-7s 25% 20 StorBcstg 1.80 23% —V.
37% 29 EmerElec 1.60 37% -|-% 37% 31% Sylvania 2 35% -%
6% 4% EmertonRtdio 6% +% 37% 26% Texas Instru — 37% +1%
8% 7 Gabriel .^>0 7% +Va 55% 41% ThoraProd 1.40 47% -t-%

65% 55 Gen Dyoani 2.. 58% -1% 267b 23% Tung.Sol 1.40b 25% +%
64% 57 Gen Electric 2 60% f*% 31% 21% 20thC-Fox 1.60 307s
9% 4% Gen. Inst. .15g 8% ^% 23% 15% UnitedArt. 1.40 22% —
41 28% GnFrEciuip.85e 34^. 22% 18% Univ, Piet. 20% +%
30 22% Gen Tire .70b._ 24% -% 20% 16% WarnBros 1.20 20% -1-1%

49 40% Gen. Telepb. 2 48% -% 65% 57% Westingh El 2- 567s -%
283/g 21 HoffmanElec 1. 28% +% 83% 67% Zenith %h 83% -f2T»

AMERICAN STOCK EXCHANGE
4% 2% Allied Artists- 4 +% 39% 30% Hazeltine 1.40L 38% —

1

45 34% Allied Con la._ 58% 2% 2 Herold Ra .20.. 2% +%
15% 12% AraEleclro % _ 11% -% 4% 3% lot Resist .2U._ 37s
10% 8% AssocArtProd-- 9 -% 6% 4% Lear 6% -%
12% 7% AudioDev 10% -% % % Muntz TV 11/16 -fl/16
10% 7% Belockinst %t 87g 4-% 4 2% Muter Co. %t.. 4 +%
1% % C & C TV % -1/16 9% 5% NatT Telefilm^ 77s —

%

17« 1% Cin’nia Inc. — 1% -% 1% 1 Nat Union El _ 1% -%
3% 2% Clarostat .15g - 3% -% 67s 2% Norden-Ketay_ 27s

3 DuMont Lab 4 -% 3% 2% Oxford El .lOr. 3% —
4% 2% Dynam Am 3% +Vs 16 11 Philips El 127r -%
13% 10 ElectronicCom. 12% +% 9% 6% Servomech 9% +%
77s 6% Electronics Cp 7% -% 6 3% Skiatron 4% +%
31% 19»/2 FairchCam%g . 25% +1% 5% 3% Technicolor 5% -l-%

247s 17% General Trans.. 19% — 4% 3% Trans-Lux .20g 4% -!%
17% 14% Globe Un ,80_ 15% -% 47a 3% Victoreen Inst. 4%
37« 2% Guild Films — 3% +%
OVER THE COUNTER AND OTHER EXCHANGES

(Latest Available Data)

Bid Asked

Advance Ind 2 7/16 2%
Aerovox 4% 5

Airborne Inst 48 50

Altec Co. .80 197/8 20%
AMP Inc .50 21% 22%
Ampex 67 70

Baird Atomic 8% 9
Cinerama Prod —^— 1% 2

Cohu Electronics 6% 7%
Collins “A** .35 13% 14
Collins “B** .35 13% 13%
Cook Elec. .40d 17% 18%

*

Craig Systems 6% 7%
DuMont Bestg. — 6% 7%
Eitel'McCullough (5% stk) 26 28

Elec Assoc (stk) 40% 43
Erie Resistor .40b 6 6%
Friden Ind. 1 13% 14%
Giannini. G. M. 13% 14%
Granco Product^ .03 1 1%
Gross Telecasting 1.60 19^4 21

Hewlett-Packard 26 27
High Voltage .lOg 30% 32
Hycon 2% 2%
Indiana Steel Prod. 1.20a 18 19

Jerrold 2 2%
Ling Industries 2% 2%
Leeds & Northrup .60b 21% 23

Bid Asked

Machlett Labs .25g 16V4 18
Magna Theatre 1% 2
Maxson (W. L.) .05 6% 7

Meredith Pub. 1.80a -
, 30% 32

National Co. (4% stk.) 11 12

Oak Mfg. 1.40 12% 13%
Official Films .10 15/16 1 1/16

17%
57a

18%
6%Paci&c Mercury TV

Packard-Bell .SO 12 13

57s
23%
37%

6%
25

Philips Lamp (14% of par) 39
Reeves Soundcraft (stk.) 3 3%
Sprague Electric 1.20 307+ 32

Taylor Instrument 1.20 28% 30

Tele-Broadcasters 3 3%
Telechrome .30 8% 8%
Telecomputing 4% 4V.

Teleprompter (stock) 5% 5%
Time Inc. 3.75 56 59

Topp Industries (stock) 9% 9%
Tracerlab 6% 67.
Trav-Ler 1% 2

United Artists 5% 5%
18%
10

19%
Webcor .15c .. 10%

7%
14

8%
14%WJR Goodwill Sts. .50d_

Kates of dividends in table are annual disbursements based on the last quarterly

or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in stock during 1937; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1938. plus stock dividend, t Payable in stock

during 1958, estimated cash value on ex-dividend or ex-distribution date. 7 Liqui-

dating dividend. ^ No trade

rCC & Pay-TV-Whal Next? FCC is puzzled about
subscription TV, wants to do its duty and satisfy Congress

at same time—yet isn’t quite sure it can do both.

Both Senate & House Commerce Committees have

passed resolutions asking Commission to hold off authoriz-

ing ijay-TV tests pending Congressional review (Vol.

14:6-8). Commission then decided it would hold off—but

only until 30 days after Congress adjourns.

Recently, Rep. Harris (D-Ark.), chairman of House
committee, asked Commission for status report. This

week, Commission responded with letter expressing its

uncertainty.

First, FCC indicated by implication it doesn’t believe

the committee resolutions have force of law. Second, it

said that if Congi-ess does pass resolutions asking delay

—

which would have such force—it would like to have a

“terminal date.” In short, it wants to avoid an “open-end”

resolution which would have effect of delaying pay-TV’^ to

death. It seeks to avoid repetition of what happened in

radio—when former Sen. 'WTieeler (D-Mont.) pushed
through resolution expressing the “sense of the Senate”

that FCC not permit power above 50 kw. Effects of that

still stand, though Commission is finally considering higher

power.

“It remains our respectful view,” FCC wrote, “that

if either House of Congress, or both, should contemplate

the adoption of such a resolution, it would be preferable

to designate a period of such length as Congress may con-

sider sufficient to afford ample opportunity for the enact-

ment of such legislation as may be deemed appropriate,

rather than to request an informal ‘stay’ of indefinite

duration.” ^

United Artists, whose main business is financing &
distributing theatrical movies made by independent pro-

ducers, eai'ned $636,000 per share) on world gross

revenues of $16,485,000 in first 1958 quarter vs. $569,000

(53(J) on $14,389,000 year earlier. Reflecting “strong pro-

duction program” started last July, gross in 10 weeks of

current second quarter rose to $12,190,000 from $11,159,-

000 in comparable 1957 weeks, and 1958 should be good

year, chairman Robert S. Benjamin told stockholders’ meet-

ing in N. Y. this week. UA released 52 features to TV last

year (Vol. 14:16), is negotiating thi-ough affiliate Gotham
TV Film Corp. for control of TV-supplier Associated

Artists Productions (Vol. 14:21).

Senate voted FCC $8,900,000 for next fiscal year,

same figure approved by House (Vol. 14:20), but Senate

Appropriations Committee report says Commission

shouldn’t be directed to spend specific sum on application

processing, should use 04\m discretion. House Committee
had told FCC it wants it to divert $196,000 for processing.

Faced with diverse “instructions,” Conmiission presum-

ably will juggle funds in attempt to keep both legislative

bodies happy.

Length of TV shows preferred by audience depends on

program type, Pulse reported recently in sur\ey of 1000

N. Y. viewers. Preferences: 90-min. movies, 57<> vs. 26^o

for 60-min.; 30-min. comedy shows, 459c vs. 359c for 60-

min.; 60-min. dramas, 489o vs. 259'c for 90-min.; 60-min.

variety programs, 53%; 30-min. westerns, 419; vs. 349c

for 60-min.; 30-min. quiz shows, 51% vs. 409c for no par-

ticular preference.

Consolidated Film Industries, Republic Pictures lab

div., disclosed it is buyer of Paramount Pictures' N. Y.

newsreel lab, reported being sold last week for $1,200,000.

< Errata: Clerical errors are responsible for misquota-

tions in last few weeks’ listings of TelePrompTer, traded

over the counter; we sincerely regret any inconveniences

that may have been caused.
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SUMMARY-INDEX OF THE WEEK'S NEWS --June 21, 1958
NEWSPAPER CAMPAIGNS AGAINST TV alleged by NBC's TEACHING PROFESSION has drawn upon or furnished

Robert Samoff, citing their derogation of medium on some of finest minds in broadcasting business. Some
news & business fronts (p. 1 & Special Supplement). outstanding campus industry examples (p. 7).

3 MORE UHFs GO UNDER because of multiple vhf com-

petition, a la WBUF, Buffalo: WITV, Miami; KSAN-TV,
San Francisco; WFLB-TV, Fayetteville (p. 2).

NETWORK PRACTICES—option time, must buy, program

tie-ins—reviewed by Justice Dept.'s Robert Bicks, top

asst, to anti-trust chief Hansen (pp 3 & 11).

CONGRESSIONAL REQUESTS to govt, agencies should

be public. Sen. Morse tells attorneys (p. 4).

'PATTERN OF INFLUENCE' in Washington—An Editorial.

Political protagonists in FCC cases should operate in

goldfish bowl, make requests part of record (p. 5).

NETWORK TV STAYS AHEAD, alone among major media,

according to Printers' Ink Index for April. Its Jan.-April

percentage increase IS/^, over 1957 months (p. G).

WESTINGHOUSE DROPPING REPS as of July 1, 1959 in

favor of own sales offices. Four firms affected, Peters

losing 3 top-market TVs, 5 AMs (p. 7).

"MAN IN WHITE COAT" ACTORS barred from commer-

cials by NAB's TV board in Code revision. New rules

for restricted NAB convention detailed (p. 10).

FCC PICKS JUDGE STERN, retired Pennsylvania Supreme
Court Chief Justice, to hear Miami Ch. 10 case. (p. 10).

CROSLEY'S WLWI, INDIANAPOLIS, goes back to FCC.
Court of Appeals vacating CP on grounds Comr.

Craven should have heard oral argument (p. 11).

STATION-CATV STRUGGLE due for court showdown, as

NAB decides to back suit charging "piracy" (p, IG).

Manufacturing-Distribution

FM SET PRODUCTION BOOMS as public interest in "good
music" increases. Most set makers re-introduce FM,
especially in hi-fi & stereo combinations (p. 12).

COLOR SET SALES UP in IG of 20 markets surveyed in

special "trends" report. RCA color now 257o of TV
dollar volume (p. 12).

ARE NEWSPAPERS GANGING UP AGAINST TV? They> re hurting quite badly these recession
days — and the eyidence seems to be mounting that newspaper adyertising people and
eyen some editorial room folk are ganging up, whether deliberately or coincidently,
to deprecate their toughest business and news competitor. That's the essence of NBC
pres. Robert W. Sarnoff's much-discussed speech deliyered, rather appropriately, at
this week's dedication of Newhouse newspaper chain's sumptuous new plant of WSYR &

WSYR-TV, Syracuse, headed by ex-newspaper reporter E. R. (Curley) Vadeboncoeur.

Thereby hangs a tale of suspicion , if not intrigue, that might rival one of

TV's own dramatics if the problem weren't so serious. Hitherto spoken only in whis-
pers, it's out in the open now — the growing conviction in TV-radio ranks that many
newspapers, hard hit by declining linage, are deliberately pecking away at every-
thing about TV that might tend to discredit it with advertisers and the public.

It's long been a bugaboo in broadcasting circles, quiescent while all media
rode a high tide of prosperity, and only discussed over the teacups. Now NBC's young
president, abetted by his public relations aide Ken Bilby, himself an ex-newspaper-
man of some distinction, airs it openly with a document which everyone engaged in
both business and news sides of the nation's 2 top media should read closely and
evaluate in the light of his own experience.

It's important enough , we feel, to warrant publishing as a Special Supplement
herewith, available to all subscribers.

The "line" being taken by the ANPA Bureau of Advertising and the Assn, of

Newspaper Advertising Executives, in their intra-industry advices and then reflected
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in selling and news policies, seems to be to crack hard at their foremost competitor
on all fronts. Motive is obvious, pointed up in latest statistics showing newspaper
linage fell 9% in April (p. 6) while network billings gained 16% in same month.
Last year, newspapers accounted for $3,325 billion in advertising, TV for $1,315
billion out of a national total for all media of just over $10.4 billion.

TV is now running into seasonal time-gaps in schedules, to be sure, and net-
works aren’t exactly prospering from effects of the recession, to say nothing of the
huge upsurge in spot. Yet it's hard to believe there's actually a deliberate "plot"
to talk down and play down TV involving all or most newspapers. For one thing, many
(the N. Y. Times, for example) cleave to high ethical standards, carefully separat-
ing advertising and news functions. For another, the fact is that some 150 of the
534 commercial TV stations in the U. S., about 30%, are owned in whole or part by
newspaper interests, according to our updated files of the list in TV Factbook No.

26, pp. 381-383 — and those don't include the magazine-owned stations.

One more pertinent fact ; TV-radio stations now outnumber daily newspapers by
better than 2-to-l (Vol. 13:52), and it's good guess they're now better-paying cus-
tomers of both Associated Press and United Press International than the newspapers.*****

It looks like some hard-pressed admen and publishers , and perhaps editorial
workers sensing business office thinking, are inclined to sell TV short or to deride
it in the> same futile way that car dealers are so vainly trying to scotch the small-
car demand. Maybe it's a natural phenomenon — let's hope an ephemeral one — of

any competitive quest for only so many available dollars.

The younger Sarnoff's speech drew bravos from many sources, including Variety
and the competitive networks who seem to agree it was high time to talk-out-loud on
the subject. That it will also draw refutations, if not bitter recriminations, goes
almost without saying. But none can dispute the validity of his main thesis — that
there's plenty for all media in a healthy economy, which all should join to upbuild.
And maybe it's indeed time for the TV medium to begin using its own channels, as
Sarnoff suggests, to tell its own story to the public.

'MULTIPLE V' AILMENT HITS 3 MORE UHFS: Further confirmation of uhf's difficulties
in face of multiple vhf competition — as if any were needed after NBC decided to

drop its WBUF, Buffalo (Ch. 17) last week (Vol. 14:24) — is fact that 3 more simi-
larly situated uhf's have bit the dust: WITV, Ft. Lauderdale-Miami (Ch. 17) ; KSAN-
TV, San Francisco (Ch. 32); WFLB-TV, Fayetteville, N.C. (Ch. 18).

All uhf operators are concerned , naturally, that these failures will be

interpreted as harbingers of trouble for all uhfs — which, of course, isn't true.

More or less isolated uhf's do all right. Multiple vhf competition is the killer.

What's surprising is that there are still several uhf's continuing in situa-

tions comparable with those of the recent uhf dropouts. Answer in most cases seems

to be that most such uhf operators hope to shift to vhf. In following markets, uhf

stations are up against 2 or more local vhf's; New Orleans, Albany, Hartford, Nor-

folk, Milwaukee, San Antonio, Tampa-St. Petersburg. But most of the uhf's are ap-

plicants for recently dropped-in vhf channels or are hoping that rule-making will

produce another vhf. In some cases, they pin hopes on expectation that FCC will

drop in vhf's by cutting vhf spacings below present minimum — along lines proposed

in petition recently filed by ABC (Vol. 14:23).

Better-situated lohf's will be jittery until FCC finally concludes its current

reappraisal of allocations (Vol. 14:24). They won't rest easily until Commission

(1) gives them all vhf, or (2) assures them they won't get more vhf competition.

It's the teetering uncertainty that troubles them.

FCC held another allocations discussion this week, arrived at no conclusions,

but most commissioners feel they're heading toward something reasonably certain —
though it may take many months to nail it down. Some significant deintermixture
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decisions are due shortly, will show current FCC lineup. Included will be determi-
nation whether Fresno & Sacramento go all-uhf or all-vhf. ,

After start of uhf Sept. 1952 . with inauguration of KPTV, Portland, Ore.

(Ch. 27), 172 began operating — but 80 have quit , one of them educational (see TV

Factbook No. 26 , p. 360, for list to Feb. 15). On other hand, of 454 vhf starters,
only 3 went dark for economic reasons and 4 were deleted in shared time mergers.

Set manufacturers report that sales of uhf-equipped receivers have shown
gradual decline over last 3 years. Percentage of all production is about 10%, hav-
ing drifted down from about 15% three years ago. Some researchers believe it will
settle down to about 10%, though one expert thinks it may be about 8% by year's end.

^ 'T' 't*

Ft. Lauderdale's WITV , on outskirts of Miami, actually quit the air May 11 —
but it wasn't generally known (not even at FCC) until this week. It was started in

Nov. 1953 by Comdr. Mortimer W. Loewi , first gen. mgr. of DuMont Network and finan-
cial advisor to Dr. Allen B. DuMont, who had gone to Florida to build the sumptuous
"Out of This World" resort at Hallandale, near Miami.

Recently, the station tried to get dropped-in Ch. 6 assigned directly to it,

was rejected by FCC, is appealing to courts. It then sought experimental operation
on Ch. 6, was turned down. Seeking reconsideration, it was again rebuffed. Now it's
one of 4 applicants for Ch. 6 in area served by 3 commercial vhf's, one educational.

WFLB-TV, Fayetteville , started in 1955, quit June 20 because of vhf signals
from out of town. Competition from WRAL-TV, Raleigh (Ch. 5) has been rough. And
WTVD, Durham (Ch. 11) has CP to move closer to Fayetteville. WFLB-TV protested the
move, got it set for hearing, then withdrew protest last week. It concluded only
solution is to get vhf itself — and it will file petition seeking vhf drop-in.
Controlling stockholders, headed by Harry Stein, recently sold 49% to local group.

KSAN-TV, San Francisco , which pulls switch June 21, has been a puzzler —
managing to operate since March 1, 1954 despite competition from 3, then 4, commer-
cial vhf's. Owner S. H. Patterson, ex-preacher and Kansas broadcaster, has at
times indicated he hoped pay TV would save station. He continues with radio KSAN.

NETWORKS, DEPT. OF JUSTICE-AND NR. BIGKS: Networks' Washington problems certainly
don't get any lighter. This week, we interviewed Robert A. Bicks . right-hand man to
Justice Dept, anti-trust chief Victor Hansen, found just how adamant Justice is in
its stand against option time, must buy and program tie-ins (Vol. 14:23).

NBC in particular has its hands full — what with; (1) U. S. Supreme Court
agreeing this week to review decision of U. S. District Judge Kirkpatrick in Phil-
adelphia, who held that since FCC had approved NBC-Westinghouse Cleveland-Phila-
delphia station swap (Vol. 14:2), Justice Dept, was foreclosed from prosecuting NBC
for anti-trust violations, and (2) Philco winning Court of Appeals ruling that it

has standing to protest to FCC the renewal of NBC's license for WRCV-TV, Philadel-
phia (Vol. 14:37). [For details on these 2 cases, see p. 11.]

4- ^ ^ ^

Bicks has no doubt that option time, must buy and tie-ins are illegal per
se ; that FCC "must face up to one of 2 decisions": (1) Forbid the practices, or

(2) Get Congress to legalize them. Regarding latter, he says: "I doubt that Con-
gress would do that, don't you?" He claims that "all knowledgeable people, includ-
ing those in the industry, will agree that the practices are illegal, in light of

the Supreme Court's Northern Pacific decision on tie-ins."

Justice Dept, will have no choice . Bicks believes, but to go to court if

FCC fails to act. We asked if this would be the case, even if it appeared that net-
works' fears seem justified — that they might go under or fade into insignificance
without the practices they so vigorously defended at network hearings.

"You can't conclude something is illegal , then do nothing about it," he
replied. "And there's pretty strong evidence that the networks won't suffer. Did
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you see Moore's chart?" He referred to testimony of Richard Moore, KTTV, Los
Angeles, designed to show that networks obtain good clearances in non-option time;
therefore, that they don't need option time. "If this were a declining industry,"
he said, "there would be a question whether to proceed. But that isn't so."

Option time is the important factor , according to Bicks ; "It forces sta-
tions to take poorer programs they don't want, along with the good. There's a lot
of creative talent in program producers outside the networks. Without option time,
programs would be free to rise or fall solely on their merits. If you get rid of

option time, the tie-in problem wouldn't be important — because all producers would
have direct access to prime time on stations."

Justice Dept, had been investigating network practices for some 2 years,
but suspended when FCC network hearings started. Reason, Bicks said, is that if

there were a grand jury proceeding pending during FCC hearings, witnesses would clam
up, be afraid to testify freely during the hearings.

Justice's investigation involved listening to complaints of some 60 indi-
viduals, who alleged, basically; "We couldn't get our programs on the networks until
we let them acquire a piece." Justice is now trying to get the complainants to step
forward, let their names be given to FCC — which would conduct hearings on charges.
"The results haven't been very heartening," Bicks said. "We have only a few. Many
people are afraid of losing their jobs if they come out in public."

Bicks doesn't see any compromise , either — like cutting amount of option
time somewhat. Nor is he at all impressed with "Station Reserved Time" proposal of

Station Representatives Assn. {Vol. 14:21), because it retains option time.

FCC ought to make up its mind by Sept. , in Bicks' opinion. He expects it

to conclude hearing in early July, with testimony of Dean Roscoe Barrow, who headed
FCC's network study staff.

How important are Bicks' views ? His title is "First Asst." to Hansen, and
he's said to be truly "first." One experienced anti-trust observer tells us that,

despite his youth, "Nobody but nobody overules Bicks in the Justice Dept."

Bicks is startlingly young — 31, graduate of Yale Law School, Phi Beta
Kappa. After graduation, he became law clerk to Judge Stanley Fuld, of N. Y. Court

of Appeals, then legislative asst, to Sen. Ives (R-N. Y. ) . In 1953, he was named
exec. secy, of Attorney General's Committee to Study the Anti-Trust Laws. In 1955,
he was appointed legal asst, to the then anti-trust chief Stanley Barnes.

He comes by law quite naturally — his father being Alexander Bicks, U. S.

Judge for Southern District of N. Y. , his mother being a former member of N. Y. law
firm of Campbell & Boland.

Norse Seeks Goldfish Bowl: ‘‘All communications from
Congress to agencies should be a matter of public record.

There is no substitute for public disclosure.”

That’s the primary cure for Congressional pressure

on bodies such as FCC, Sen. Wayne Moi’se (D-Ore.) told

Federal Communications Bar Assn, meeting June 19.

Asked about “pecuniary interest” of Congressmen in ac-

tions of agencies, he suggested that the legislators do as

Senators Fulbright (D-Ai'k.) and Byrd (D-Va.) did re-

cently, when newspaper postal rates were up for con-

sideration—simply ask and receive permission from their

colleagues to abstain fi’om voting.

As for Presidential influence: “The wishes of the

President and his appointment advisors can be a powerful

pressure upon appointees whose reappointment is subject

to their good-will. The factor of specialization means that

employment opportunities are limited largely to the indus-

try with which the agency deals. This makes it hard

to offend industry leaders or can lead to a tendency for

informal alliance with a major industry contender . . .

“In the past. Presidents have honored integrity and
independence on the part of board and commission officials.

Indeed, Presidents Roosevelt and Truman frequently re-

appointed men who disagreed with their policies. I can

attest to the fact that President Roosevelt appointed me
to the War Labor Board in full knowledge that I was of

different political persuasion and urged me to stay on

after I disagreed with Secretary Ickes and majority of

the Board.”

Another FCC “reform” bill hit House hopper this week.

Introduced by Rep. Derounian (R-N. Y.), HR-13035 w'ould

“prohibit the using of improper methods to influence the

acts or decisions of certain Federal regulatory agencies,”

is aimed particularly at rescinding Communications Act

section permitting honorariums to FCC members for “pub-

lications & papers.”

i



‘Pattern of Influence’ in Washington ... An Editorial

SO MUCH HEADLINE NEWS broke this week around

what has rightly been described as “the pattern of

influence” on the Washington scene, notably vis-a-vis the

independent regulatory agencies, that we can’t help crow-

ing a bit, “We told you so.” It took the Sherman Adams
disclosures, if not the bumblings of Prof. Schwartz and

the stupidities of ex-FCC Comr. Mack, to point up what
long has been teacup talk in Washington and grist for

these columns.

We refer, of course, to political influences exerted

directly and indirectly upon the FCC. What has developed

over the years, and to an aggravated degree in these days

of vastly more valuable TV stakes, is a sort of “system”

that may be part & parcel of the democratic process but

that ought to be ended. It’s the system of who-can-do-what-

to-and-for whom. And since actual bribery or venality is

seldom revealed, the real culprits are obvious—the big-

shots of politics, notably Senators and Congressmen, who
will pick up a telephone, call the chairman or some other

key man in a govt, agency, ask the status of a case, perhaps

interpose an opinion, often “introduce” a friend or constit-

uent seeking help—leaving the inevitable impression that

he favors this or that party in interest or point of view.

Quite often the merits of the particular case or issue

aren’t even known to the person making the call, though

a surprising number of legislators are themselves involved

in TV-radio licenses (Vol. 14:5-6). Those same Congress-

men or Senators or high govt, officials (like Adams)
wouldn’t think of thus approaching a judge of any court

about a pending case. Yet they must know that in abetting

the seeker-after-privileges, and affording him an oppor-

tunity to drop names or discuss pending cases with the

regulators, they’re doing something basically wrong.

* « * *

There’s a relatively simple remedy for this “system,”

oddly enough—quite aside from the obvious one of selecting

men of integrity and stature for the independent agencies.

It’s the method devised by the late FCC Chairman Wayne
Coy, about which we discoursed in one of our “Do You
Know That . . .” columns recently (Vol. 14:9). Whether
it’s a call from the White House secretariat, from a Senator

or Congressman or any other high politico, the regulator

need only reply: “Thanks for your interest. Will you

please put your request in writing?” And then make such

calls and requests part of the public record of the case in

point.

“That would cut down most of the demands upon us,”

a U. S. Senator told us. “We usually don’t want to take

sides in competitive cases before any agency, certainly no

more than we do before any court. We have the right and

duty, of course, to push for what we regard as the best

interests of our constituencies. But we don’t like taking

sides in individual cases, and we’d like to find a way to get

off the hook when a good friend or a campaign donor, who
happens to be a broadcaster, asks us for help.”

And we repeat what we wrote in the column on Coy’s

policy: “That the attorneys for the very people who seek

special influences dislike the system, is manifest from the

observation of one of the leaders of the FCC bar comment-

ing on the current [Harris] proceedings: ‘Maybe they’ll

clean things up so that we can really practice law again.’
”

««*>!>
Despite all the crowing of the Democrats that they’ve

finally pinned something on the holier-than-thou Republi-

cans, who played the mink coat-deep freeze scandals of the

Truman Administration to a fare-thee-well, it’s a fact that

White House and Congressional interventions aren’t

usually partisan matters. As testimony before the Harris

committee has revealed. Democrats did much more pres-

suring of the FCC in recent years than Republicans—prob-

ably simply because they’re the party in control of Con-

gress and because there are more of them.

The Republicans did it aplenty in their day, too; we
recall very vividly, in the early days of radio regulation,

when Hoover was in the driver’s seat, that the phone ring-

ing and “the White House calling” had members and staff

of the old Federal Radio Commission in a frequent dither.

And FDR wasn’t above putting his personal oar into radio

waters occasionally, as when he instructed both Chairmen
Sykes and Fly to “do something about newspaper owner-

ship of radio stations” but didn’t want them to ask Con-

gress for enabling legislation. Larry Fly certainly did

respond to The Boss’ bidding.

As for Sherman Adams, it can hardly be said he has

been a salutary influence on the FCC. Consider his last

appointment. Here was a board that had been given some
pretty black eyes by the machine-gunning tactics of the

headline-hunting Schwartz. Yet instead of picking someone
of stature to help build back the FCC’s prestige, Adams
threw a sop to the Arkansas delegation and filled an
agency already somewhat too heavily weighted with govt,

career men with a congenital officeholder simply seeking a

better job with more pay. It was Adams, too, who sum-
marily, coldly and without notice plucked his own party’s

FCC Chairman Hyde out of that office in 1954, when things

were rather well in hand, in favor of a purely political

appointee (George McConnaughey, of Ohio) whose regime
turned out to be the most “political” in the Commission’s

whole checkered history.

* * 5): 5|!

There’s talk of ripper legislation in the next Congress
—when the Administration is apparently destined to be

Democratic, topside too—so as to wipe out the FCC and set

up an entirely new board. That’s what FDR did to the

FRC, only he created 7 jobs instead of 5. It’s all just talk

at this stage, and some think it would merely be a foolish

attempt to unscramble the eggs.

What’s needed are top-grade selectees for the office,

in the first place; some changes in the law, which the best

minds in the legal profession would gladly pitch in to help

write; and, of course, a goldfish-bowl operation—with

politicos, high or low, keeping their hands off individual

cases unless they’re willing to stand up and be counted.

Letter From Home

Wherever You Go This Summer

TELEVISION DIGEST

Will Be Mailed To You Every Week

at no extra cost

NOTE TO SUBSCRIBERS; Figure 4 days from our Satur-

day mailing time for airmail delivery anywhere in Europe,

5 days to the Far East, 7 days anywhere in the world.

All foreign mailings are via air—at our expense.

Just send us your address.
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Advertising Volume Sags: Summer’s declining net-

work TV billings remain to be reported, so the medium
shows up extraordinarily well in comparison with others

reported in Printers’ Ink monthly National Advertising

Index for April and Jan.-April, 1958. Compared with
Jan.-April year ago, network TV was up 15%, network
radio up 2%, direct mail up 2%, as against newspaper
decline of 9%, magazine decline of 4%. Only thing prop-

ping up radio’s figure, report notes, is fact that it had
shown 21% gain in Jan., for in April it showed 7% loss

from April, 1957.

April was first time this year, says Printers’ Ink, that

national advertising volume, as a whole, still up cumula-
tively but only by 1%, failed to show a gain over same
month year ago. Pai’tial explanation may be in Advertis-

ing Age’s June 16 report that, besides being sore beset

by looming inci'eases in postal rates, magazine publishers

are showing big declines in both advertising and in news-

stand circulation. For Jan.-April, Life was off 321 pages,

Saturday Evening Post 176, Business Week 507, Ladies

Home Journal 108, McCall’s 102, Better Homes & Gardens

194, Look 73. Among the few ahead were New Yorker, up

11, and Coronet, up 7.

Consumer magazines, said Advertising Age, were con-

siderably down, by classifications: weeklies, bi-weeklies &
semi-monthlies, down from 9491 to 8523 pages; women’s
magazines, from 4000 to 3495; home books, from 3817 to

3239; fashion, from 2734 to 2395; movies-i'adio-roniance,

from 2165 to 1610; business, from 1596 to 1403. The
Printers’ Ink index and percentage figures for all media

for April and Jan.-Apidl: «
Index % change from Ciimu-

April April 1 month 1 year lative

Medium 1958 1957 ago ago change

General Index 204 206 —1 — 1 -f 1

Total Magazines ... 150 164 0 — 9 — 4
Weekly ... 168 184 +1 — 9 — 5

Women’s ... 112 127 —2 — 12 — 1

General Monthly ... 174 188 —2 — 7 — 1

Farm ... 88 117 —7 -25 -18
Newspapers ... 183 201 — 1 — 9 — 9

Network TV ... 431 370 + 2 -bl6 -1-15

Network Radio .. 28 30 0 — 7 + 2

Business Papers . 202 214 —7 - 6 — 3

Outdoor —

.

... 160 162 —2 — 1 0
Direct Mail * . 222 218 — 1 -b 2 -f 2

All indexes have been seasonally adjusted. The index shown for

each medium is based on estimated total advertising investments
in the medium, including talent, production and media costs. For
each medium, the base (100) is an average of totai investments in
the years 1947-'49 except for the TV base which covers the years
1950-’52. “Cumulative change” in the last column refers to the
change, from the same period last year, of the index average from
January through April, 1958. * Direct mail is not included in the
general Index, as data usually lag one month.

TV Block-Booking Okayed: Govt, anti trust action
against block-booking by 5 big distributors of
TV movies (Vol. 14:15) w'as dealt possible prece-
dential blow by N. Y. Supreme Court ruling this
week* that practice isn’t illegal per se.

Rejecting anti-trust arguments by Skyway
Bestg. Co. (WLOS-TV, Asheville, N. C.) in motion
to void contract with Matty Fox’s C&C Television
Corp. for purchase of library of 740 old RKO
films, Justice Edgar J. Nathan Jr. of state court
held that “films may be sold in block when there
is no requirement, express or implied, for the pur-
chase of more than one film.”

Action to enforce sales contract had been started by
C&C (see p. 15 for story about change of name to Tele-
vision Industries Inc.) after WLOS-TV defaulted on deal,
claiming it was unenforceable under Sec. 1 of Sherman Act.
Noting block-booking decision by U. S. Supreme Court in

Paramount case, which Govt, w'on. Justice Nathan said
licensing of all or large part of film library as condition
for obtaining one or more features “may very well” be
illegal, but:

“On this motion the court cannot make a judicial
determination that the holding in the Paramount case is

applicable to the fact disclosed in the moving papers. The
affidavits before the court are wholly inadequate for any
such purpose.

“Moreover, the affidavits fail to raise a substantial
issue as to petitioner’s claim that it was forced to take
all the films as a condition to exhibit any one. There is

no evidence in the agreement or otherwise that petitioner

negotiated for or was refused a license covering selected

films. In the absence of such a showing, no triable issue
is presented.”

Contract dispute between C&C TV and Skyway now
goes to arbitration as provided in original agreement,
which called for 10-year licensing arrangement, station to

pay C&C in spot time to be utilized by International Latex.

# * *

Note: In unrelated case, appellate div. of N. Y. Su-
preme Court this week affirmed temporaiy injunction

granted to National Telefilm Assoc, against sale of Associ-
ated Artists Productions to United Artists affiliate Gotham
TV Corp. (Vol. 14:21) pending ti'ial of $18,000,000 NTA
damage suit against AAP. At stake is huge Wanier Bros,

film library held by AAP for TV release, NTA claiming
it has contract to buy majority of stock in AAP.

Rate increases: KMSP-TV, Minneapolis-St. Paul, June
15 raised base bour from $1000 to $1200, min. $?00 to $240.

KCRA-TV, Sacramento, July 1 raised hour from $900 to

$1000, min. $225 to $250. WROC-TV, Rochester, N. Y.

May 15 raised hour $700 to $800, added Class AA min.

(7:30-10:30 p.m. daily) at $200, Class A min. remaining

$150. WFRC-TV, Green Bay, Wis. has added Class AA
hour (7-9:30 p.m. daily) at $500, min. at $100, Class A
hour remaining $400. KDUB-TV, Lubbock, June 1 raised

hour from $350 to $400, min. $70 to $100, with combination

hour with KPAR-TV, Abilene-Sweetwater, arid KEDY-TV,
Big Spring, going from $630 to $675, min. $108 to $130.

KCBD-TV, Lubbock, June 1 raised hour from $350 to $400,

min. $70 to $100. KCEN-TV, Temple, July 1, hour $350

to $400, min. $70 to $80. WITN, Washington, N. C., July 1,

hour $325 to $350, min. $65 to $70. WORA-TV, Mayaguez,
P. R., June 15 added Class AA hour (7-9 p.m. daily) at

$173, min. at $33, Class A hour remaining $150.

Telethons are tax-free if conducted for exempt chari-

table organizations and all money collected, “unreduced by
any expenses incurred by the broadcasting station,” is

turned over to beneficiary, according to Internal Revenue
Service ruling. Decision (Ruling 58-276) is published in

June 9 Internal Revenue Bulletin.

TV coverage of American Medical .\ssn. convention in

San Fi’ancisco June 23-27, to be provided by educational

KQED, is being underwritten by Merck, Sharpe & Dohme
div. of Merck & Co. pharmaceutical house. Five “bulletin”

type programs will be on TV, 5 on radio KROW, to keep

physicians informed of events in 8 scattered locations.

Color commercials run 13-20% moi-e than black-&-

white in cost, according to A1 Tennyson, head of Kenyon
& Eckhardt commercial dept., which handles RCA account,

produces all its commercials in color. He said that com-
monly quoted figure of “30% more” is reduced through

experience and volume.
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Weslinghouse Dropping Reps: Something like $20,-

000,000 in billings are believed to be involved in

Westinghouse Broadcasting Co.’s decision, re-

vealed this “week, to drop its sales representatives

as of July 1, 1959 in favor of sales offices of its

own which it will set up in N. Y., Chicago, Detroit,

Los Angeles, San Francisco. Since one-year

notices had to be given present reps, WBC isn’t

hastening plans—but it’s assumed new setup will

be under direction of A. W. (Bink) Dannenbaum
Jr., WBC v.p.-sales.

Four rep firms got notices: Peters, Griffin,

Woodward Inc., representing WBZ-TV & WBZ-
WBZA, Boston-Springfield ; KYW-TV & KYW,
Cleveland ;

KDKA-TV & KDKA, Pittsburgh ; radio

WOWO, Ft. Wayne; radio KEX, Portland, Ore.

Blair TV, representing WJZ-TV, Baltimore. Katz
Agency representing KPIX, San Francisco. AM
Radio Sales, representing WIND, Chicago.

Announcement was accompanied by expressions of

cordial relationships between WBC and the reps affected,

WBC pres. Don McGannon stating, “We think we’ve been

fortunate in having the best reps in the business, and

there’s no thought on our part of selling them down.’’

Most of WBC’s reps were “inherited” with stations when
purchased.

That the reps were deeply disappointed, was manifest

—but Peters firm issued formal statement that it had been

prepared for it, and that: “It is gratifying to us that our

national spot billings in both radio and TV for the

Westinghouse stations are at an all-time high now. We

'^HE NOBLE PROFESSION of teaching claims or once

claimed some of the best minds in the broadcasting

business—and in pursuit of data for our recent columns

on academic distinctions (Vol. 14:18, 23, 24) we encoun-

tered some other interesting facts about well-known in-

dustry figures. We also ran into the fact that, to borrow

some not-vei-y-academic terms, we goofed with a lulu of

a boo-boo last week in listing Glen Wilkinson, tbe Wash-
ington lawyer, as president of Brigham Young U. It’s

his brother, Dr. Ernest L. W’ilkinson, who left the firm

for the campus job but still retains his law partnership.

Best known of the campus pundits who came into the

industry was perhaps Justin Miller, who taught law courses

successively at Oregon, Minnesota, Stanford, Columbia &
California U’s before becoming law dean of U of So. Cali-

fornia, 1927-30, then of Duke, 1930-35. Appointed to the

U.S. Court of Appeals, he resigned to head NAB, 1945-51.

Though retired, he’s counsel with the Los Angeles law firm

of McClean, Salisbury, Greenwald & McClean, resides in

Pacific Palisades, Cal. He’s a U of Montana LL.B. ’13,

Stanford J.D. ’14, holds honoraries from Yale, Franklin &
Marshall, Boston U, Arizona U, Ithaca College.

Not generally known is fact that Neville Miller, the

onetime “Boy Mayor” of Louisville, also ex-pres. of NAB,
now a Washington attorney, was dean of U of Louisville

Law School, 1930-33, later asst, to President Dodd of

Princeton, his alma mater ’16. Or that Theodore F.

Sfreibert, recently director of USIA, onetime head of the

WOR stations and MBS under Macy’s, now on Nelson

Rockefeller’s staff, was asst, dean of Harvard Business

represent 27 other radio stations, including 6 which started

with us at the inauguration of our business in 1932 [and]

in TV we represent 29 other stations, most of which we
have sold continually since their air date ... No reduction

or changes in our staff are contemplated.”

Present practice and past trend has generally been

toward independent reps for group-owned stations

—

Storer, for example, sticking with Katz but having

own sales offices in addition (though recently it closed

down San Francisco office headed by Gayle V. Grubb).

On other hand, Crosley group of 5 TVs, besides its radio

WLW, continues to maintain own sales offices in New
York, Chicago & Cleveland, while retaining NBC Spot

Sales for Detroit, San Francisco & Hollywood and Bomar
Lawrence & Assoc, for Atlanta & Dallas.

Crosley management has stated it probably doesn’t

gain in revenues by having own offices—which are said

to account for nearly 90% of its spot business—but “we
like to eliminate as many variables as possible and we like

to call the shots, and that’s not said in derogation of the

reps who perform a great function.” WBC stated:

“It is well known that all advertisers are examining
their media purchasers with a deeper intensity. Even
though WBC station sales are currently at a peak, we be-

lieve that the extension of our own organization to en-

compass national sales will enable our salesmen to bring

a new dimension to presentation of all the elements of

broadcasting facilities and the values they represent to the

advertiser.”

WBC management group is conferring June 24-27 in

the Sheraton, French Lick, Ind., its agenda including

public service programming, sales promotion, new en-

gineering, editorializing, news, audience research.

School, 1929-33. Recently elected head of University Col-

lege of North Staffordshire, Sir George Barnes quit the TV
directorship of BBC to return to academic life.

C. M. Jansky Jr., the pioneer Washington consulting

engineer, is son of the great U of Wisconsin engineering

professor (now 87) who “wrote the book” on principles

of e.e. & radiotelegraphy. C. M. Jr. helped in the writing,

was himself associate prof, of e.e. at U of Minnesota,

where in 1920 he founded its pioneer radio WLB (now
KUOM), 2nd or 3rd oldest educational still extant. As a

student, Wisconsin ’17, he founded 9XM, now WHA,
Madison—and recalls using vacuum tubes made in his

own physics labs.

C. M. Jr. insists WHA is the oldest broadcasting sta-

tion in the U.S.—regardless of the claims of Pittsburgh’s

KDKA and Detroit’s WWJ.
Among Prof. Jansky’s students and workers at the

Minneapolis station were his present partner Stuart L.

Bailey, ex-pres. of IRE; Dr. Elmer E. Engstrom, the oft-

honored RCA senior exec, v.p.; Dr. Lloyd V. Berkner, noted

scientific administrator, ex-Bureau of Standards, ex-

Carnegie Institute, currently on exec, committee for the

International Geophysical Year; Dr. Merrill M. Tuve,

now head of the Carnegie Bureau of Terrestrial Magnetism;

and the late Millard M. Garrison, partner in the Esterly

Page engineering organization at time of his death a few
years ago.

^ ^ ^

Among others who have gone into teaching are Thomas
M. Cooley II, ex-Weaver & Glassie, Washington counsel

for Philco, et al, now dean of U of Pittsburgh Law School;

Dr. Dallas Smythe, ex-FCC economist, now prof, of com-
munications, U of Illinois; Walter Emery, ex-aide to re-



tired FCC Chairman Paul Walker, now prof, of radio &
communications, Michigan State U; Harrison B. Summers,
ex-NBC Blue (later ABC) director of public affairs, now
prof, of speech at Ohio State U in charge of TV. Prof.

Summers’ father, incidentally, is editor of U of So. Cali-

fornia’s Journal of Broadcasting.

Dr. Franklin Dunham, TV-radio chief, U.S. Office of

Education, was an early NBC educational director; he went
on leave to Govt, in 1941, chose to remain, holds honorary

degree from St. Bonaventure’s College. It’s also revealed

that the late Dr. James Rowland Angell, when he retired

from the presidency of Yale, became an NBC director and

its educational advisor; also on NBC’s educational council

was Dr. Everett Case, now pres, of Colgate, who happens to

be RCA-NBC founder Owen D. Young’s son-in-law.

NBC’s first gen. counsel, now retired, was A. L.

(Judge) Ashby, who quit to head his alma mater. Olivet

College, Michigan, now lives in retirement at 7 Cathy PI.,

Menlo Park, Cal. On the RCA-NBC boards is Mrs. Douglas

Horton, (Mildred McAfee), ex-pres. of Wellesley, and on

the CBS Inc. board is Mildred C. McIntosh, pres, of Barn-

ard College, Columbia.

Only Rhodes scholars we’ve been able to discover

among the TV-radio fraternity are CBS’s Howard K. Smith

and Charles Collingwood. Also a Rhodes scholar, though

a sort of “fringe” broadcaster, is Dr. Frederick L. Hovde,

who as pres, of Purdue supeiwises its radio WBAA.
Dr. Ray Olphin, pres, of TJ of Utah, we learned, did his

basic Ph.D research in early TV developments.

Dr. George L. Hall, second in command of Ford Foun-

dation-backed Educational TV & Radio Center, Ann Arbor,

Mich., next fall becomes pres, of Casper (Wyo.) College.

Program coordinator at the Ann Arbor Center is Robert O.

Hudson, ex-CBS educational director: secy.-treas. is

Kenneth L. Yourd, ex-NBC fiscal executive. And exec,

director of Joint Committee on Educational TV, also Ford-

financed, is Ralph L. Steetle, onetime journalism instructor

at U of Louisiana.

Various campuses were the first areas of expressions

8 -

for scores of others in the industry. Did you know that
Sylvester L. (Pat) Weaver, ex-NBC pres. & chairman,
Dartmouth cum laude ’30, once taught college mathe-
matics? So did William J. Dempsey, of Dempsey &
Koplovitz, FCC gen. counsel 1938-40, who was an asst,

prof, at Georgetown U while studying law there. Class of
'31—his proficiency at math being one reason he’s such
a whiz at bridge.

William L. Putnam, the ebullient pres.-gen. mgr. of

WWLP, Springfield, Mass. & satellite WRLP, Greenfield,

Mass., a prime uhf protagonist who is making it pay,

taught geology classes at Tufts for 2 years while majoring
in geology at Harvard, ’45. V.p.-gen. mgr. of KOLN-TV,
Lincoln, Neb., 1941 graduate of U of Illinois, A. James
Ebel, former exec. secy, of National Assn, of Educational

Broadcasters, was an asst. prof, of electrical engineering at

Urbana, 1945-46.

School teachers may not often be good business men,
but one who hasn’t done too badly is Dr. Elroy Schroeder,

founding pres. & substantial stockholder of KNOX &
KNOX-TV, Grand Forks, N. D. (Ch. 10) ; he’s also supt.

of Grand Forks schools.

Add Academic Distinctions: John E. Fetzer, pres, of

WKZO-TV & WKZO, Kalamazoo, owner of various other

TV-radio enterprises and one-third owner of Detroit Tigers

ball club, received honorary Doctor of Laws degree from
Western Michigan U., Kalamazoo; Red Barber, veteran

sportscaster, who incidentally got his first radio training

at U of Florida’s WRUF, Doctor of Humanities from
Hobart College, Geneva, N. Y. And one who was unre-

ported in our roundup of past recipients (Vol. 14:18, 24):

Robert R. Tincher, gen. mgr. of Cowles’ WHTN-TV, Hunt-
ington, W. Va., past chairman of board of trustees of

Yankton (N. D.) College and member of Advisory Com-
mission of U of So. Dakota when he managed stations

in Iowa, 1955 honorary Doctor of Laws from Momingside
College, Sioux City, and annual award for distinguished

service to business from U of So. Dakota.

Red Hunt Hits Again: House Un-American Activities

Committee returned this week to N. Y. entertainment field,

scene of frequent forays against Communist suspects—and

bagged 2 TV figures in 2 days of hearings for 18 recal-

citrant witnesses who included stage actors, musicians,

press agents.

Promptly fired from their TV jobs for refusing to

tell Congressional investigators whether they formerly

had been Communist Party members were director Charles

S. Dubin of NBC-TV’s Twenty-One, who was not employed

by network, and floor mgr. Joseph Papp of^ CBS-TV’s

I’ve Got a Secret.

Another witness—U. S. guest conductor Arthur Lief

of Moiseyev Russian ballet—was cancelled out of CBS-

TV’s Ed Sullivan Show June 29, after Lief refused to

testify whether he is a CP member now or whether any

members of ballet orchestra are Communists.

“I am not a member of the Communist Party,” Dubin

swore when he was called to stand, but said he’d invoke

Fifth Amendment to any questions about “past associa-

tions,” including question as to membership prior to May
8. A freelance director who had worked on The Investi-

gator and Omnibus in addition to Twenty-One, Dubin was

dismissed by Barry & Enright, producers of quiz show,

after NBC notified packager he is “unacceptable to NBC.”
Network issued press statement:

“The NBC does not knowingly employ Communists

nor permit their employment on programs bi-oadcast over

its facilities. Persons who refuse to testify as to their

present or past affiliation with the Communist Party render

themselves unacceptable as regular employes on NBC
programs.”

Papp (who also has been producer of N. Y. Shake-
speare Festival) testified he is not CP member now but

refused to tell Committee whether he had been at any
time before Feb. 1955. CBS put out terse statement after

he left stand: “The circumstances sun'ounding the case of

Mr. Papp are such that we have decided to dismiss him.”

NBC’s action against Dubin was criticized by exec,

director George E. Rundquist of N. Y. Civil Liberties

Union as “indefensible capitulation to the House Com-
mittee on Un-American Activities” which “can only help

preserve McCarthyism.”

Thad Holt, onetime pres, and 25% owner of WABT
(Ch. 13) & WAPI, Birmingham, Ala. (then WAPI-TV),
which he and 75% owner Edward L. Norton sold in July,

1953 to the Birmingham News for $2,400,000 (Vol. 9:15,

24) and which was later sold along with the newspaper to

Newhouse interests for $18,700,000 (Vol. 11:49 & 12:4),

returns to radio with purchase of WLBS, Birmingham
(1-kw D, 900 kc) from widow of Garnett G. Puett for

$50,000. Pai'tner in deal, E. C. Atkerson, owns 75% of

an electronics supply firm in Atlanta in which Holt has

25% interest. Holt also has extensive real estate invest-

ments in Birmingham and San Antonio.
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PsiSOnal Nolas: Aaron Beckwith promoted to ABC-TV
network program sales mgr. . . . Dr. Thomas E. Coffin, NBC
research director, named pres, of Radio & TV Research

Council . . . M. J. Minahan named budget officer of ABC-TV,
succeeded as radio network business mgr. by Clayton

Shields . . . Louis J. Riggio assumes new post of sales ad-

ministration director, CBS Radio, after year as consultant

. . . Frank M. (Scoop) Russell, retiring member of NAB
board (Vol. 14:24), was guest of honor of board at testi-

monial luncheon in Washington’s Mayflower Hotel, June

20 . . . Donald P. MacDonald, from FCC’s TV applications

branch, joins Washington law firm of Smith & Pepper . . .

Joseph H. McConnell’s daughter Elizabeth Howard was
married June 14 in Bronxville, N. Y. to Samuel Eells, of

Cleveland, graduate of Williams College and presently with

Basic Inc. there; Joe McConnell is ex-pres. of NBC, now
gen. counsel of Reynolds Metal Co. . . . Jack DeWitt, pres,

of WSM-TV, Nashville, is going to Moscow as U. S. dele-

gate to International Astronomical Union conclave, Aug.

12-20 . . . Robert A. Mortenson, gen. mgr. of WIIC, Pitts-

burgh, named exec. v.p. of WIIC Inc. . . . Vern Dallin,

CFQC-TV & CFQC, Saskatoon, Sask. resigns as pres, of

Canadian Assn, of Bcstrs. . . . Richard Helledy named St.

Louis district mgr. of Ampex . . . Ken Weldon, ex-Republic

Pictures, heads new Des Moines office of Flamingo Telefilm

Sales . . . Patrick Ahern, ex-Guild Films, named sales

mgr., Inter-World TV Films, N. Y.; Richard Guardian

heads Mexico City office, R. Gould Morrison, London . . .

Robert K. Richards, public relations for NAB, et al, moves

to 1737 DeSales St. NW, Washington (Sterling 3-4630).

NAB’s TV board elects v.p.-managing director C.

' Howard Lane of KOIN-TV, Portland, Ore. as chairman,

succeeding pres. John E. Fetzer of WKZO-TV, Kalamazoo,

and exec. v.p. G. Richard Shafto of WIS-TV, Columbia,
I S. C. as vice chairman, succeeding pres. W. D. (Dub)

Rogers Jr. of KDUB-TV, Lubbock, Tex. Lane also is a

director & 3.33% owner of KOMO-TV, Seattle. Shafto is

' a director of The Bcstg. Co. of the South and gen. mgr. of

its radio WIST, Charlotte, N. C. NAB radio board elects

‘ v.p. & gen. mgr. J. Frank Jarman of WDNC, Durham,
N. C. as chairman, succeeding exec. v.p. Merrill Lindsay of

j

WSOY, Decatur, 111., with pres. & gen. mgr. Robert T.

!
Mason of WMRN, Marion, 0. as vice chairman.

' Oliver Treyz, ABC-TV’s dynamic young (40) presi-

i| dent, is subject of “portrait” article in June 20 Printers’

\ Ink which refers to him as the “daring young man with a

I mission [and a] jet-like pace which sometimes leaves other

I men feeling left in the dust [and] an effervescence that

J

caused one writer to dub him the Bromo Seltzer Kid.”

. Ulysses Kay, BMI editorial advisor, is one of 6 U. S.

1

composers selected to visit Russia soon under U. S.-Soviet

cultural exchange agreement.

James .Michael Harmon, brother of TV station pioneer

Marie Helen Alvarez (Vol. 14: 24), has filed for FM station

in National City, Cal., suburb of San Diego.

ADVERTISING AGENCIES: Alfred J. Miranda promoted

to TV-radio mgr. of Campbell-Ewald, N. Y. ; James O.

Beaver transfers from Hollywood to TV-radio account

executive, Detroit office, succeeded by Jere B. Chamberlain

as TV producer . . . Wm. W. Shaul promoted to senior v.p.

of Ross Roy Inc., Detroit, succeeding Carroll F. Sullivan

who retires June 30 . . . Julia B. Brown, Henry Clochessy

and Joseph R. Cross named v.p.’s of Compton Adv. . . .

Wm. LaCava promoted to v.p. of Cunningham & Walsh
. . . Edward C. Mante, named v.p. of Kenyon & Eckhardt

. . . Robert T. Hayes promoted to v.p. of Ralph H. Jones Co.,

Cincinnati . . . Edwin F. Kirby, ex-NAB public relations,

recently with now-defunct People-to-People Foundation,

joins public relations staff of Grant Adv., N. Y., where
Rudy Behlmer is now TV-i’adio director, having been trans-

ferred from Hollywood office.

Catholic Broadcasters Assn, presented top award for

TV-radio religious programming to Storer’s WJBK-TV &
WJBK, Detroit, at annual convention in Chicago this week.

Other citations for time granted, suitability of hours, vari-

ety, initiative, technical assistance, cooperation: WNHC-
TV, New Haven-Hartford; WOOD-TV, Grand Rapids;

KTVI, St. Louis; radios KWNO, Winona, Minn.; WFMJ,
Yoimgstown; WDEL, Wilmington, Del.

Robert E. Sherwood TV awards, sponsored by Fund
for the Republic, go to: WRCA-TV, N. Y., for The Open
Mind & WBZ-TV, Boston, for Let Freedom Ring, splitting

top honor; CBS-TV See it Now, special award; NBC-TV,
Light in the Southern Sky; ABC & American Jewish Com-
mittee, The Trophy; WCBS-TV and Metropolitan Educa-
tional TV Assn., Concept: Freedom; NBC-TV, Migrants
in Chicago.

Excellent sketch of Lou Cowan, how the wealthy owner
of $6U,000 Question and other top program properties hap-

pened to join NBC, his rise to pres, of CBS-TV Network
within a year, his job of keeping CBS-TV on top in face

of upsurging NBC-TV & ABC-TV, is featured in June
Television Magazine, titled “Networks in Ferment” and
written by publisher Frederick Kugel.

Top TV DXer in world is Bedford Brown, 19-year-old

U of Texas junior studying meteorology, according to

American Ionospheric Propagation Assn., the DXers’
organization. Next is Robert Seybold, 25, pres, of AIPA,
a Dunkirk, N. Y. farmer who has received 315 stations,

up to 70 in one day.

Obituary

Larry W. Peay and Gilmore R. Harrison, respectively

pres. & gen. mgr. of Community TV Systems of Colo. Inc.,

operator of 6 community antenna systems, were killed

June 14 when their Beechcraft Bonanza plane crashed into

mountain about 25 mi. from Elkins, W. Va. as they were
flying it home from NCTA convention in Washington.
There were no other passengers. Firm controls CATV
systems in Alamosa, Salida, Antonito, La Jara, Monte
Vista, all Colo., and Bozeman, Mont. Peay is survived by
widow, 3 sons, one daughter; Harrison, by widow, 2 sons.

Harry Feigenbaum, 67, founder-pres. of Feigenbaum
& Wermen, Philadelphia adv. agency, died June 20. Sur-

viving are widow, 2 daughters, 2 grandchildren.

Marco Aurelio Andrada, 54, of Argentina, secy. gen.

of the International Telecommunications Union, died in

Geneva June 18.

Nate B. Spingold, 72, v.p. and director of Columbia
Pictures, died at his home in New York June 14. His widow
survives.
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NAB Convention Rules: Detailed policies for restricted

attendance at—and participation in—future annual NAB
conventions, which have grown unwieldy over the years

(Vol. 14: 18-19), were spelled out this week at board meet-

ing in Washington.

Principal rules adopted by board, effective for 1959

sessions

:

1. “Radio & TV management & ownership conferences

are open only to those accredited representatives from
active member stations & networks. Those eligible for

accreditation by management of such active members are

owners, partners, officers & other executive personnel.”

2. “Only associate members of NAB who manufacture
equipment which is used in the technical operation of a
broadcasting station or network will be permitted to ex-

hibit at the convention.”

3. “All ekhibits will be confined to exhibit areas in

the convention hotel as designated by the convention com-
mittee and in accordance with rules & regulations pre-

scribed by the committee.”

Board also simplified convention format into 4 types

of sessions: (1) General assembly. (2) Radio management
& ownership conference. (3) TV management & ownership

conference. (4) Engineering conference.

Any active or associate NAB member—“and anyone

not eligible for membership”—will be permitted to register

for convention, allowing attendance at open sessions, includ-

ing general assemblies, luncheons, banquet. Board also:

(1) Voted opposition—as expected—^to Celler bill

(HR-10378) exempting baseball clubs from anti-trust

laws so they can make “reasonably necessary” agreements

to restrict broadcasts of games (see p. 16). Resolution

said NAB doesn’t think “public’s interest” would be served

by “blanket authorization” to limit such broadcast events

“which have such great appeal to the American public.”

(2) Approved code of conduct for broadcast newsmen
covering court trials & other public proceedings. Set of 12

rules intended to emphasize “respect for the rights &
opinions of others and for the established procedures of

public agencies” will be incorporated in new NAB opera-

tional guide. Broadcasting the News. Copies will be dis-

tributed to 2100 NAB members. [For NAB TV board ac-

tions, see below.]

rCC S EminGnl Jurist: Long step toward improving its

battered “public relations” was taken by FCC this week
when it selected, as presiding officer for its Miami Ch. 10

hearing. Judge Horace Stem, recently retired Chief Justice

of Supreme Court of Pennsylvania.

Commission scarcely could have found a more qualified

man. He had been Chief Justice 4 years, member Justice

17 years before that, after serving on Philadelphia Common
Pleas Court since 1920. The venerable jurist will be 80
Aug. 7, but those who know him have no qualms about his

vigor. Comr. Ford acted as sort of “talent scout” after

many people had suggested Judge Stem might be avail-

able, and Ford says: “He’s very vigorous, very alert.

There’s no question about his ability to really handle the

hearing.”

He holds B.S., LL.B. summa cum laude, and LL.D.
degrees from U of Pennsylvania, was admitted to bar in

1902, served as major of ordnance in World W'ar I. An-
nouncing his appointment, FCC stated: “Judge Stem is

recognized as one of the nation’s outstanding trial jurists,

with a rich experience in judicial procedures which par-

ticularly qualifies him to hear and issue an initial decision

on the specific questions involved in this proceeding.”

He’s now classified as a hearing examiner under Cml
Service mles, gets paid at rate of $11,610. His secretary

will be Helen O’Dea, shared with examiner H. Gifford

Irion. His first public appearance as presiding officer will

be at pre-hearing conference June 23, after being sworn
in that morning.

Purpose of the whole proceeding is to determine pro-

priety of ex-Comr. Mack’s voting in the Ch. 10 case and
to weigh charges that contestants exerted improper in-

fluence on the decision. FCC scheduled current hearing

following disclosures made in hearings conducted by Rep.

Harris, House Legislative Oversight Subcommittee (Vol.

14:7 et seq). House hearings also precipitated grand jury

investigation, still under way in Washington.

Eastern Airlines, previously unsuccessful in attempt

to get into case before FCC, was allowed in this week,

with inteiwention limited to Issue 1: “To determine

whether any of the members of the Commission who
participated should have disqualified himself from voting

in the proceedings . .
.”

TV Code Tightened: Outright bans on use of actors in

“man in white coat” commercials and on any use of sub-

liminal perception techniques were written into TV Code
by NAB’s TV board at semi-annual meeting in Washington
this week—but it took no action on another nettlesome

problem, multiple-spot practices.

One section of Code was rewritten to state flatly:

“Dramatized advertising involving statements or pur-

ported statements by physicians, dentists, or nurses must
be presented by accredited members of such professions.”

Previously Code had countenanced portrayals by actors in

such commercials if label of “a dramatization” was flashed

on screen for at least 10 sec.

New subliminal perception section of Code, embracing
language proposed in March by review board (Vol. 14:13),

enjoins subscribers against transmitting “information of

any kind” by any form of below-threshhold communication.

Question of triple spotting, subject of demand month
ago by Assn, of National Advertisers for revision of Code
(Vol. 14:21), wasn’t even placed on agenda of TV board.

Without formal response to ANA one way or another,

members rested on report by review board chairman Roger

W. Clipp (Triangle Stations) that present Code language

“adequately & clearly” covers any multiple spot abuses:

“More than 2 back-to-back announcements plus the con-

ventional sponsored 10-sec. station ID are not acceptable

between programs or within the framework of a single

program. Announcements scheduled between programs
shall not interrupt a preceding or following program.”

Clipp added that Code staff is “constantly alert

through its monitoring activities to seek out & correct

any instances of chipping away at the opening or closing

of programs.” [For NAB board actions, see above.]

WWTV, Cadillac, Mich. (Ch. 13), founded in Dec. 1953

by old Sparks-Withington Co., Jackson, Mich, (now Sparton

Corp.), has been sold to John E. Fetzer for undisclosed

sum—transfer papers to be filed within few days. Fetzer

is founder-pres. of WKZO & WKZO-TV, Kalamazoo
(Ch. 3), about 130 mi. south of Cadillac, which in turn is

about 35 mi. south of WPBN-TV, Traverse City, Mich.

(Ch. 7). An NAB-TV director, one-third owier of Detroit

Tigers baseball club, Fetzer also owns radio WJEF, Grand
Rapids; KOLN-TV, Lincoln, Neb. (Ch. 10); one-tliird of

WMBD & WMBD-TV, Peoria, 111. (Ch. 31).
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Court Remands Indianapolis: Crosley’s CP for now
on-air WLWI, Indianapolis (Ch. 13) goes back to

FCC for another go-around, after Court of Appeals
this week remanded case on grounds that Comr.
Craven shouldn’t have voted on final decision with-

out hearing oral argument. Craven came to Com-
mission after argument had been held, read record,

then voted. Appeal had been brought by loser

WIBC, which argued that law requires commis-
sioners who vote must hear argument. Court
vacated CP, told FCC to set case for oral argument
again, said Commission could determine how to

keep station operating meanwhile—by Crosley or

“otherwise.”
WIBC now offers to operate station, pending further

decision, under joint trusteeship with Crosley. It also

offered to buy all of WLWI’s equipment and buildings

for “reasonable replacement cost.” Decision was z’endered

by Judges Edgerton, Miller & Washington.

« * * *

In another decision. Court of Appeals turned down,

with rather brusque language, appeal of WWLP, Spring-

field, Mass. (Ch. 22) which sought to delete WTIC-TV’s
Ch. 3 from Hartford. Judges Prettyman, Bazelon & Bas-

tian stated:

“The Commission emphasizes, rightly, that it is im-

possible to use rigid criteria as the basis for a decision

to deintermix or not to deintermix any particular com-

munity, because of the widely varying circumstances in

individual markets and the numerous factors which bear

on the choice in each area. This is a simple factual truth.

Courts Look at NBC: “Primary jurisdiction” on
broadcast anti-trust matters won’t be determined
by Supreme Court until some time next year, even

i though Court this week agreed to review NBC-
Westinghouse station exchange involving the ques-

tion (see p. 3). Case will be heard this fall.

After NBC & Westinghouse had exchanged
their Cleveland & Philadelphia TV & radio sta-

J

tions, NBC also giving Westinghouse $3,000,000,

Justice Dept, brought suit in Philadelphia, charg-

ing NBC had pressured the swap. But U. S. Dis-

I

trict Judge Wm. H. Kirkpatrick ruled that FCC’s
approval of exchange cleared NBC of anti-trust

I
charges and Justice Dept, couldn’t do anything
about it. Justice & FCC then appealed.

' In Philco case (p. 3), decided by Court of Appeals

1 this week. Court ruled that FCC shouldn’t have thrown

r out Philco’s protest against renewal of NBC’s Philadelphia

I

station licenses, should have listened to its protest—though

! Court was careful to state it wasn’t ruling on weight given

t to Philco’s charges. Philco, in appeal brought by its

(j
Washington counsel Weaver & Glassie, had charged that

RCA-NBC used its stations to promote its products in ways
Philco couldn’t—like calling NBC “a service of RCA.”

Stated Judges Fahy & Washington: “We think the

<1 actual use of the facilities in this manner by NBC has

!

created a situation which gives rise to standing in Philco

II to file its protest and, if the protest is found legally suffi-

I cient, to advance the alleged anti-trust and other practices

I
for consideration by the Commission in passing upon the

I
renewal applications.”

The problem is an evaluation of factors, differing in each

situation. Congress put that evaluation primarily in the

hands of its agent, the Commission. It did not authorize

the courts to reappraise the merits of such conclusions. . .

“We think the conclusions of the Commission were not

only rational but reasonable. The vhf station at Hartfoi’d

had benefits for the area, and the move to Providence

would have been fraught with many practical difficulties.

This latter seems tacitly admitted by petitioner-appellants

when they suggest that this channel might be deleted

entirely or reserved for educational purposes. We do not

find the orders of the Commission arbitary, unreasonable,

or without ample support.”

^ H: =ls

One CP was granted this week—Ch. 13, Alliance, Neb.,

to KCON, finalization of initial decision. Ch. 83 translator

was granted for Gallup, N. M. [For details, see TV Ad-
denda 26-U.1

Initial decision favoring grant of Ch. 3, Wilmington,

N. C. to WGNI was issued by examiner J. D. Bond. There
were 3 applicants originally, but Carolina Bestg. System
withdrew and United Bestg. Co. dismissed after merger
agreement with WGNI.

a

Three new industrial radio services have been estab-

lished by FCC, affecting use of 450-470 me, 27.23-27.28 me,
162-174 me. New services are designated “Business Radio
Service,” “Manufacturers Radio Service,” “Telephone

Maintenance Radio Service.” Complicated series of changes

are embodied in “First Report & Order” in Doc. 11991,

text of which will be printed in Federal Register, later in

separate documents by Govt. Printing Office—dates not

yet indicated.

Dissenting Judge Madden (who was borrowed from
Court of Claims), didn’t buy that view at all. “If Philco

has standing because of these practices,” he wrote, “so

does every enterprise which wants to advertise on TV, and
finds it expensive to do so, whether the enterprise sells

cigarettes, soap, airplane tickets or rides on a bus. The
court might, I think, have safely fenced out this infinite

number of enterprises which might claim standing. I am
not willing to accompany the Court into the new field

which it now enters, and must therefore respectfully dis-

sent.”

Mrs. Dalton LcMasurier, widow of the pioneer Minne-
sota TV-radio station opei’ator, who survived tragic crash

of private plane in which her husband lost his life year
ago (Vol. 13:22, 14:13), is part owner of Wapello County
Bestg. Co. Inc., which is buying i-adio KBIZ, Ottumwa, la.

(250-watts, 1240 kc) for $62,500 from KBIZ Inc., also

owner of KTVO, Kirksville, Mo. (Ch. 3), across border from
Ottumwa. Co-owners with Mrs. LeMasurier, who controls

KDAL-TV, Duluth, Minn. (Ch. 3) & KDAL, will be her
Duluth station executives, Odin S. Ramsland, Robei’t A.

Dettman & John Grandy, along with Harry Hyett, Minne-
apolis regional rep, and G. LaVerne Flambo, operator of

radios WQUA, Moline & WQUB, Galesburg, 111. James J.

Conroy, pres. & 66% owner of seller KBIZ Inc. states

radio operations, which represent but 6.6% of KBIZ Inc.

assets, have been burden on budget and sale will provide

“spring-board for refinancing KTVO. . .
.” During first

2 years of KTVO operation expenses have been cut from
$42,000 to $21,000 per month and station is now reported

operating in black. [For week’s other radio station sales

& transfers, see AM-FM Addenda Y.]



FN RIDES TIDE OF 'GOOD MUSIC' BOON: FM is riding the crest of upsurging interest
in hi-fi & stereo — and there are indications that growing interest in good music
in the home may be at the expense of TV. There's more than a hint of this in con-
versations we've had with set makers and distributors around the country — and in
the high interest shown in hi-fi and stereo at this week's Chicago Mart.

Hi-fi & stereo customers also buy FM , is the way we get it. High-end, high-
profit phono models have captured the leading position in the phono market — and
the dollars available for home entertainment are being poured into "good music" to

the tune of almost $800,000,000 this year. That includes better than $200,000,000
for hi-fi components, the balance for packaged hi-fi. And, a forecast of things to
come was RCA exec. v. p. Robert A. Seidel's prediction at the Mart that hi-fi sales
will Soon pass billion dollar mark.

Despite light traffic at Mart , and rumors that set makers may pull out of the
show, stereo lived up to its advance billing as major attraction. Good attendance
was noted at all special sound studios set up by manufacturers to demonstrate their
new lines of stereo and hi-fi equipment. Board action shifted the dates for 1959
summer market from June 22-July 2 to July 6-16. This year's fall Mart is slated
for Oct. 27-31; 1959 winter Mart, Jan. 5-16.

Most manufacturers who dropped FM sets from their lines while it was a "dead
dog" have re-introduced them in new 1959 lines. While a majority still have FM only
in high-end combinations, some have started production of FM sets in anticipation of

upswing in stereo broadcasting — already being featured in many cities.

We'd guess there are about 12,000,000 FM sets in use today — based on best
information we can get unofficially because nobody has kept track of production or

sales for several years. EIA is readying a monthly report on FM production & sales
but its first report won't be out until sometime in Aug. and there'll be no attempt
to catch up on past statistics on such units.

Fact that there are 545 FM stations on air now and 62 applications pending
at FCC, gives you some idea of the current upsurge in FM interest.

TV-Radio Production: tv set production was 76,029 in week ended June 13 vs.

69,290 preceding week & 90,655 in corresponding 1957 week. Year's 23rd week brought
total TV production to 1,943,676 vs. 2,341,786 last year. Radio set production was

162,575 (51,698 auto) vs. 156,899 (48,892 auto) preceding week & 237,106 (96,523

auto) in corresponding week last year. Radio output for 23 weeks was 4,194,326
(1,331,075 auto) vs. 6,277,189 (2,574,182 auto) in corresponding 1957 period.

COLOR SALES COUNTER RECESSION TREND: Color, still the enigma of the industry , got

favorable notice in an unexpected quarter this week. June 20 Printers' Ink , which
caters exclusively to the advertising fraternity, titles its special "trends" report

"The Happy Surprise of Color Television: Hit by Recession, Its Sales Are Up 30%.

"

Color set sales up 200% in Cleveland headed list of 20 cities where magazine
correspondents visited dealers to size up the situation. Only 4 cities reported

sales below corresponding period last year. The score: Baltimore , up 10-20%; N.Y .

.

up 30%; Cincinnati , "considerable increase"; Charleston, S.

C

. , up over 200%; Salt

Lake City , up 40%; Chicago , about the same as last year; Kansas City , up 50%; Miami ,

"good increase"; Milwaukee , up 35-50%; Minneapolis , up 50%; San Francisco , up 50%;
Washington , up 20-30%; Los Angeles , up 20%; Omaha , "slight increase"; Des Moines ,

down slightly; Detroit , down 20%; Indianapolis , down 20%; Richmond , about the same

as last year; Seattle , down slightly.

12 -
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Average increase was estimated at 50% ; total sales to date, 50,000; sets in
use now, approximately 550,000 . Sylvania's research director Frank Mansfield, whose
statistical reports are becoming industry guideposts, estimated 320,000 color sets
in use at end of 1957 (Vol. 14:9), of which 160,000 were sold that year.

RCA said rate is more nearly 20% ahead of last year; didn't quarrel with the

totals. It's producing practically all color tubes being used by the few other man-
ufacturers who continue to have color sets in their lines, but keeps secret figures
on sales and production of both tubes and sets.

" Color TV, with all its awesome advertising potential , has been sick since
birth with an unknown ailment," said Printers' Ink . "In today's economy it ought to

curl up and die. Instead, it's making the biggest gains in the business." Non-tech-
nical editor says color TV "now produces a perfect picture," gives a TV commercial
"astounding impact." Magazine infers one reason more sets haven't been sold is that
"although color is a technical triumph, 65% of U.S. population has never seen it."

Color now accounts for 25% of RCA TV dollar volume , v.p. James M. Toney told
newsmen at Home Furnishings Mart in Chicago this week. Some distributors, said he,

are doing 45-50% of billings in color. Martin F. Bennett, RCA v.p. -merchandising,
wasn't as specific but ventured RCA color operations would be in black this year.
He deplored reluctance of manufacturers to enter color market, said real color boom
requires competition, and "there'll be no price cuts lintil there's competition."

TV & Radio Shipments: TV shipments to dealers

dropped 47% in April from March—213,520 sets vs. 406,-

658—according to ElA. Shipments for the first 4 months

were 1,570,279 sets vs. 1,787,346 in corresponding 1957

period. Radio shipments to dealers for the first 17 weeks

of this year, ending May 2, declined to 1,751,347 sets vs.

2,167,016 in corresponding period last year.

First 4 months’ TV-radio shipments by states:

SUte TV Radio
Ala. 19,972 21,972
Arlz. 11,494 11,193
Ark 13,147 10,374
Cal. 148.798 128,254
Colo. 13,895 13,457
Conn 25,370 24,342
Del. 4,193 4,064
D. C 15,476 21,575
Fla 60,810 53,648
Ga 30,295 33,184
Ida 5,075 4,734
Ill 95.965 129,026
Ind. 36.948 30,478
Iowa 17.652 21,640
Kan 18.950 18,086
Ky. . 25.932 25,385
La. 27,780 22,876
Me. 7,996 9.457
Md. 23,111 33,866
Mass. 50.140 64,797
Mich. 54.031 58,518
Minn. 23,977 32,497
Miss 12,848 11,800
Mo. . 36.226 46,209
Mont. 8,645 6,562
Neb. . . 13,911 9,185
Nev. 2,667 3,169
N. H. 4,309 5,603

State TV Radio
N. J 55,802 70,379
N. M. 7,015 6,079
N. Y 186,075 257,152
N. C 30,420 30,529
N. D. . 4,965 5,211
Ohio . 82,639 99,158
Okla. 18,848 18,204
Ore. - 16,619 16,853
Pa. . 112,192 124,488
R. I 8,321 9,381
S. C. 12,547 14,206
S. D 5,579 4,050
Tenn 25,775 27,641
Tex. 77,076 89,786
Utah 8,621 7,125
Vt 2,954 4,152
Va 27,637 29,014
Wash. 25,283 25,051
W. Va 15,708 11,099
Wls. - 26,274 36.048
Wyo 5,556 2,367

U. S. TOTAL 1,565,519 1,743,924
Alaska 967 1,477
Hawaii 3,793 5,946

GRAND
TOTAL _.l,570,279 1,751,347

Admiral denies FTC charges that some of its market-

British Color TV: NTSC color is technically satis-

factory, BBC has concluded formally, but no decision has

been made to start color programming. BBC’s engineering

conclusions are reported in 40-pp. Monogi’aph 18, available

from BBC, 35 Marylebone High St., London, W. 1. BBC
has been experimenting with NTSC color since 1953, sum-
marizes: “The statistical analysis of the results of these

trials [shows] that the system as tested is technically

capable of providing a satisfactoi-y compatible coloui- TV
service in the band 41-68 me. The shortcomings which were
most noticeable are not inherent in the system and should

be materially reduced as certain items of equipment are

improved.” Marconi’s supplied much of the equipment
used in experiments. Recently, it supplied color mobile

unit, including 2 tons of equipment, to Smith, Kline &
French Laboratories Ltd. for closed-circuit medical use.

Big pharmaceutical house has been most active in similar

color work in U. S.

Improved uhf TV receivers are possibility through
use of new amplifier under development at Bell Labs.

Member of “varactor” family of amplifiers, it uses semi-

conductor diodes, is said to have extremely low noise factor.

One expei’iment produced 100-mc bandwidth at 400 me,

with gain of 10 db, noise figure of only 3% db. Spokesman
said device is still in experimental stage; that cost for TV
use couldn’t be estimated yet; that it had “exciting possi-

bilities” for radar, radio astronomy and scatter. It has

ing practices are illegal (Vol. 14:16), contending this week
that its challenged price differentials & promotional allow-

produced 8-mc bandwidth at 6000 me, with 5-6 db noise

figure.

ances to retailers are necessary to meet competition.

Accused by FTC of discrimination in TV, radio & appliance

sales. Admiral acknowledges it charged some customers
in Milwaukee & other areas higher prices than their

competitors, but argues that differentials: (1) Made only

due allowances for lower selling or delivery costs. (2)

Were granted in good faith to meet competition. (3) In-

volved discontinued goods. (4) Didn’t injuie public interest.

Admiral also says “complaint is moot” because it stopped
selling to retailers as of last Dec. 31.

British flat tube demonstrated recently in London by
inventor Dr. Dennis Gabor (Vol. 14:21) elicited this i-eport

in May 31 Wireless & Electrical Trader: “All contributors

to the discussion which followed the lecture agreed that

the invention of the tube was a scientific contidbution of

vei'y great importance, but they considered it much too

complicated a device to be manufactured as a commercial
article, and they could see no possibility of a practical ap-

plication of the tube to 405-line TV reception in its present

state.”
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Trade Personals: EIA’s newly established engineering
dept, policy committee (chairman to be named by mem-
bers) : Ben Adler, pres., Adler Communications; Robert S.

Bell, pres., Packard-Bell; Sidney R. Curtis, senior v.p.,

Stromberg-Carlson; D. W. Gunn, sales v.p., Sylvania; W. S.

Parsons, pres., Centralab div., Globe-Union . . . Wm. Hatton,
ex-v.p. of Federal Telecommunications Lab, lately with
Kellogg Switchboard & Supply Co., Chicago, named asst,

director of Communications Industries div.. Business &
Defense Services Administration, Dept, of Commerce . . .

Allen E. Reed promoted to new post of Raytheon v.p.-

finance, continues as tx’eas. . . . Cameron G. Pierce, ex-ABC
engineering chief in Los Angeles, is now pres, of big Ling
Electronics Inc., holding company of diversified apparatus
producers (see Financial Reports) . . . James M. Crawford,

GE v.p. & gen. mgr., motor and generator div., retires

July 1 . . . Jack Carlson promoted to sales-planning mgr.,

Hotpoint TV, Chicago . . . John C. Marshall heads new
Arvin consumer products div., consolidating radio-phono

mfg. & sales with housewares . . . Allen R. Dutcher and
Eric Pohle, ex-DuMont, form Federal Electronic Products,

Cedar Grove, N. J., to make components . . . Anthony
Dillon, ex-CBS-Columbia, named national sales mgr.,

Roland Radio Corp., N. Y. . . . Karl O. Bathke, Capitol

Engineering Institute field man, named asst, to pres. Eu-
gene H. Reitzke; Washington technical school and research

center also has appointed Edward H. Guilford as director

of adv. & promotion, Everett A. Corey director of public

relations . . , Charles L. Baxter, ex-Central Electronic,

named new products mgr. of IT&T tube dept. . . . Ian F.

McRae, chairman of GE Ltd., Toronto, named pres, of

Canadian Mfrs.’ Assn.

Obituary

Joseph Barry Brennan, 66, onetime lab associate of

Thomas A. Edison, later factory supt. of Magnavox, died

at his home in Cleveland June 13.

DISTRIBUTOR NOTES: Westinghouse realigns consumer
products field sales organization, names J. F. O’Donnell
eastern area mgr., Mansfield, 0.; M. E. Banning, southern
area mgr., Atlanta; Walter T. Baker, western mgr., San
Francisco; H. R. Bryant, central area mgr., Chicago . . .

Philco promotes Raymond C. Gordon to gen. mgr. of new
factory branch in Boston; John Dempsey to sales mgr. . . .

Sylvania Sales Corp., Chicago, names Austin J. White, ex-
Philco Distributors, as sales mgr. . . . Zenith Radio Corp.,
N. Y., names Robert A. Rosen, ex-pres. Cosmopolitan Adv.,
sales promotion & adv. mgr. . . . RCA appoints Sewell
Electronic Service, Louisville, for sound equipment . . .

Graybar promotes P. J. Zimmerman to operating mgr.,
Harrisburg; J. C. Finegan to same post, Washington, D. C.

. . . Motorola appoints B. K. Spinney Co., Syracuse, & Tecca
Distributing Co., Cleveland, for all consumer products . . .

Admiral appoints Southern States Distributors, Miami, for
appliances . . . GE promotes L. W. Williams to mgr. of
new Philadelphia-Allentown district; also promoted: C. G.
Johnson to district mgr., Birmingham . . . DuMont appoints
A. F. Epting, Charlotte, N. C., for TV & hi-fi . . . Symphonic
Radio & Electronic Corp. appoints Sanford Electronic,
N. Y., for all consumer products.

National Assn, of Electrical Distributors elects: pres.,
J. P. Hamblen, Southern Electric Supply, Houston; south-
ern region v.p., J. A. Meier, Florida Electric Supply, Jack-
son. Re-elected: eastern region v.p., George W. Provost
Jr., Doubleday-Hill Electric Co., Pittsburgh; central region
v.p., J. M. Vilett, Northland Electric Supply, Minneapolis;
western region v.p., Ralph Rohrbach, Pacific Wholesale
Electric, San Diego.

Lewis Winner, former editor-publisher of Service Mag-
azine, establishes Lewis Winner Technical Convention Co.,

152 W. 42nd St., N. Y., to manage conventions for elec-

tronic service industry.

Transistor’s 10th anniversary was celebrated this week
by Bell Labs, and newsmen gathered at the Murray Hill,

N. J. center were told, by Labs pres. Dr. Mervin J. Kelly,

that transistors have come as far in 10 years as tubes

did in 40. He said that semiconductors can now do about

70% of work done by tubes; that “almost one-half the

development effort of the nation in device electronics is

devoted to semiconductors”; that 1957 volume was esti-

mated at $100,000,000—and 1965 volume is expected to

run $500,000,000. Transistor was developed by Drs. Walter

H. Brattain, John Bardeen & Wm. Shockley, who in 1956

shared Nobel Prize for their achievement. June Proceed-

ings of the IRE is devoted to transistors.

GE has developed working model, abotit size of a

quarter, of a thermionic converter that produces electricity

from heat. Invention of Dr. James E. Beggs, in coopera-

tion with Dr. Harold F. Webster, it’s combination of metal

and ceramic discs surrounding a high vacuum, constructed

under techniques similar to those for high temperature

electronic tubes.

Olympic lines of TV, phonos and combinations for

1959 were introduced at Chicago Furniture Mart this week.

Included were 21-in. TV-radio-phono combinations with

prices ranging from $300 to $450; 24-in. consoles and

combinations, $230 to $520. Several hi-fi models are stereo

equipped.

Arvin enters standard phono and hi-fi market with

line of 8 portables, including one stereo model. Prices

range from $40 to $120.

RCA was struck at 3 Camden area plants by AFL-
CIO American Federation of Technical Engineers this
week, 1400 draftsmen, cost estimators, quality control tech-
nicians & process engineers walking out in contract-
reopening stalemate. Engineers said dispute involves job
security & seniority rights rather than wages in 2-year
agreement which runs until next June. RCA reported
“virtually all” of 16,000 employes except strikers at Cam-
den, Moorestown & Cherry Hill plants stayed on jobs.

Factory transistor sales declined in April—the first

month-to-month comparison in history to show a decline.

EIA reported April sales were 2,856,234 transistors valued
at $7,025,547 vs. 2,976,843 ($6,795,427) in March and
1,774,000 ($4,880,000) in April 1957. Foiu'-month totals,

however, were considerably above the corresponding 1957

period—11,895,032 worth $27,331,919 vs. 6,899,000 ($19,-

492,000).

Jerrold Electronics Corp. has $1,000,000 backlog of

orders for master TV antenna and closed circuit systems

—

most of them for military bases & housing, pres. Milton J.

Schapp told annual meeting this week. He said military

installations represent new market for company, which

earned $105,281 (10^ per share) in fiscal year ended Feb.

28 vs. $166,133 (15^*) year earlier (Vol. 14:23).

Japan’s bid for U. S. electronics market will be fur-

thered by opening of electronic display center in N. Y. this

summer. It’s to be jointly sponsored by Japanese Govt.

& 68 electronic equipment manufacturers.

i
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Financial Reports;

C & C Television Corp. was renamed Television Indus-

tries Inc. this week, stockholders of Matty Fox enterpidse

(formerly C & C Super Corp.) approving change—along

with reverse stock split (Vol. 14:22)—at annual meeting

in Wilmington. Split reduces authorized number of shares

from 10,000,000 (of which 8,178,715 are outstanding) to

3,000,000, leaving 817,872 outstanding and 118,516 reserved

for stock options, combining fractional shares & treasury

stock. Unissued shares may be issued without shareholders’

approval “for such corporate purposes as may be con-

sidered advisable by the board.”

Warner Bros, reports net loss of $2,894,000 on film

rentals & sales of $31,332,000 and other revenues ($1,204,-

000 dividends from unconsolidated foreign subsidiaries,

$769,000 from capital assets sales) in 6 fiscal months ended

March 1. Figure for period represents loss of $394,000

after Federal income tax carry-back credit of $800,000 and
special provision of $2,500,000 for estimated loss on ad-

vances to independent producers. In first half of preceding

year, company had net profit of $2,630,000 after providing

for $2,500,000 income taxes and $175,000 contingent lia-

bilities. Film rentals & sales then were $39,744,000, divi-

dends $49,000, capital assets sales $212,000.

Ling Electronics Inc., Los Angeles (Cameron G. Pierce,

pres.), which recently merged with Ling Industries Inc.

and last year acquired Electronic Wire & Cable Co., Grady-
Ling Electric Inc., American Microwave Corp., and which
has entered into agreements to acquire all common stock

of United Electronics Co., plans within the next year to

make United Electronics, Electron Corp. and Ling Systems
Inc. divisions rather than wholly-owned subsidiaries.

United, located in Newark, makes power vacuum tubes

and variable vacuum capacitors. Ling Systems, No. Holly-

wood & Burbank, makes microwave relay systems. Elec-

tron Corp., Dallas, makes closed-circuit TV camera systems.

Daystrom, which figured in recent merger negotiations

with DuMont Labs (Vol. 14:22-23), earned $2,333,493

($2.57 per share) on record sales of $81,713,986 in fiscal

year ended March 31 vs. $2,458,811 ($2.77) on $74,402,239

year earlier, results for 1957-58 including those from
Transicoil Corp., acquired in July, 1957. Slight decline

in earnings was attributed by pres. Thomas R. Jones to

recession, decrease in defense orders late last year, increase

in research & development expenditures from $4,600,000

to $6,100,000. Noting that general business conditions

have “temporarily retarded our rate of progress,” he said

it was difficult to predict Daystrom’s position for rest of

current fiscal year.

Stanley Warner Corp., whose interests run from movie

theati’es to baby garments and WTRI, Albany-Troy-Sche-

nectady, plans expansion in Cinerama—in which it already

is heaviest holder of Cinema Inc.—by taking over Cinerama
Productions Corp., producing end of big-screen film enter-

prise. Latter firm notified stockholders this week it has

given shareholders’ list to Stanley Warner in anticipation

of “proposal,” terms not disclosed. Stanley Warner al-

ready owns substantial interest in Cinerama Productions.

S. Whitney Landon, of W. Orange, N. J., secy. & asst,

to AT&T pres. Frederick R. Kappel, elected to Princeton

board of trustees.

Hutchins vs. ABC-TV (Coni.): Mike Wallace-Fund for

the Republic show on ABC-TV, which last week suffered

deletions from taped remarks by ex-NBC pres. Sylvester L.

(Pat) Weaver (Vol. 14:24), ran into censorship trouble

again this week. An interview with Ambassador to UN
' Henry Cabot Lodge was blacked out altogether June 15.

When Lodge insisted on editing poi-tions of taped

f presentation, ABC cancelled the program, showed movie

i instead. ABC v.p. John Daly explained one change wanted

t
by Lodge constituted “editorial censorship” in violation of

f network policy.

I

New hassle in Survival & Freedom series brought an-

t other heated protest from Fund pres. Robert M. Hutchins.

He called ABC’s action “arbitrary” and “experiment in

^ censorship,” argued: “In refusing to allow an official of

a TV network to determine what statements of his should

» be broadcast. Ambassador Lodge is perfectly within his
' rights.” Fund spokesman added: “We want to continue

the program if we can reach an adequate understanding

with the network.” Series has 5 shows to go.

Wallace’s Newsmaker Productions had guaranteed

Lodge right to edit interview. This was contrary to net-

I work rules, but ABC did agree that “content could be re-

viewed in the light of events as of the day of the telecast,”

• according to Daly. But he said “ex post facto editing”

'
I demanded by Lodge went beyond any considerations of

,1 “libel, slander, bad taste or the national security with

>
j

respect to public information programs.”

Reports & comments available: On CBS and IT&T,
brief by Amott, Baker & Co., 150 Broadway, N. Y. On
20th Century-Fox, comments by Reynolds & Co., 120 Broad-

way, N. Y. On Stanley Warner, analysis by Filor, Bullard

& Smyth, 39 Broadway, N. Y. On General Dynamics, re-

port by Thomson & McKinnon, 11 Wall St., N. Y. On Ray-
theon, study by Shearson, Hammill Co., 14 Wall St., N. Y.

Dividends: Packard-Bell, 12Vz4 payable July 25 to

stockholders of record July 10; Warner Bros., 30^ Aug. 6 to

holders July 18; Columbia Pictures, 2V^% stock July 31 to

holders July 1.

System for colorcasting from black-&-white film, long

under development at Iowa State College is now being

promoted there. New brochure available from College at

Ames, la. stresses economy, claims: “The system can pro-

vide immediate and economical production of spot com-
mercials and other recorded programs in high quality color

with minimum capital investment and nominal operating

costs for small and large stations.” System records color

values in teirnis of gray variations, retranslates values

into color signals for telecasting. College estimates station

color reproducing equipment will run $18,050. It doesn’t

manufacture, but offers system at “nominal royalty fee.”

Novel uses of videotape, reported by Ampex: On June 7,

WJBK-TV, Detroit, was telecasting Tigers-Senators game
live from Washington but wanted to carry Belmont Stakes

race at 3:30. One minute before race, announcer broke in

to tell viewers: “The ball game will continue at 4 o’clock.

You won’t miss a play.” Race was telecast while balance

of game was taped—then played back at 4. Another

application, scheduled for June 24 during American Medi-

cal Assn, convention in San Francisco, will be to conduct

closed-circuit live color diagnostic examination of patient,

color-record it, play it back to physicians next morning.

Closed-circuit TV system, specially built for educa-

tional purposes, is announced by DuMont. It includes two

cameras, minimum of electronic equipment, costs $7000.

Company says portable system can be used in classroom

and no separate control room is required.



CATV & Property Rights: Court suit to determine

who has what property rights in station signals is defi-

nitely in the works—NAB board this week voting to back

a station in such a suit as soon as most favorable situation

can be found. It will be first fullscale attempt to resolve

question in history of U. S. broadcasting. Basic position of

telecasters is that community antenna systems “pirate”

their signals (Vol. 14:22-24). In Canada, Ralph Snelgrove,

operator of CKVR-TV, Barrie, Ont., told CBC board of

governors he plans court test of pickup of his signals by
CATV system in Midland, Ont.

Board also authorized filing of formal comments with

FCC, objecting to grants of microwaves which would serve

CATV systems. Chairman of NAB’s CATV committee is

C. Howard Lane, KOIN-TV, Portland, Ore.

First comment filed in FCC’s inquiry into impact on

small-town TV by CATV, boosters, satellites & translators

came from KREX-TV, Gi’and Junction, Colo. (Ch. 5).

Station asserted that service should be supplied to public

by following means, in descending order of desirability:

regular stations, satellites, translators & boosters, CATV.
KREX-TV says it operates satellite KFXJ-TV, Mont-

rose, Colo. (Ch. 10) very effectively, but wouldn’t have

started it if town had been served by CATV. It also

called on Commission to take illegal boosters in hand, said

it would be glad to build boosters when they’re authorized

by FCC.

Now It Can Be Tolled? Jefferson Standard Life

Insurance Co.’s WBTV & WBT, Charlotte, N. C. & WBTW,
Florence, S. C., also got FCC frown this week for handling

of pay-TV issue. Despite avowals of Chairman Doerfer

favoring editorializing, despite extenuating circumstances.

Commission undertook to set itself up as arbiter of editorial

“fairness” in 4-p. letter holding that station had been

“unfair” in treatment of the controversy on the air, just

as it had said Birmingham’s WABT was (Vol. 14:22).

Letter was released as Public Notice 58-584, listed several

programs stations carried (one of them titled Now It Can

Be Tolled) which it held were generally anti-pay TV. But

it also noted that editor of Charlotte Observer, thought to

be pro-tollvision, had been invited to appear but declined;

that spokesmen for Skiatron also had declined. It opined

stations’ whole activity was “weighted unreasonably

against subscription TV”—but it held that their overall

performance records justified license renewals.

Four new witnesses have been added by community

antenna operators for testimony befoi’e Senate Commerce

Committee June 24. These will appear, in addition to those

previously scheduled (Vol. 14:22): Charlotte H. Brader,

Havre, Mont.; Paul McAdam, Livingston, Mont.; Glenn

Flinn, Tyler, Tex. ;
W. Randolph Tucker, Fairmont, W. Va.

George Town, exec, director of TV Allocations Study Or-

ganization, appears same day, testifying on allocations.

On June 25, FCC returns on allocations phase. June 26 &
27 are set aside for hearings on program rating services

(Vol. 14:24), with these 2 additional witnesses scheduled:

Albert Sindlinger, Sindlinger & Co.; Allan Jay, Videodex.

Previously scheduled were representatives of Pulse, Tren-

dex, ARB, Nielsen.

Hot floor fight on controversial Celler bill (HR-10378)

providing qualified anti-trust exemptions for pro sports so

that baseball clubs may limit telecasts of games (Vol.

14:23), was promised in House this week when Rules Com-

mittee cleared measure for action. In voting out bill,

Committee ruled amendments—such as substitute proposed

by Rep. Keating (R-N. Y.) to relieve clubs of need to

show that exempt practices are “reasonably necessary”

—

may be offered from fioor for open debate.

COMMON STOCK QUOTATIONS
Week Ending Friday, June 20, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

, RUDD & CO.
Member New York Stock Exchange

734 15th St. NW, Washington 5* D. C*

NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div. Close

Wk.
Ch(

1958

High Low
Wk.

Stock snd Div. Cloee Chg
10% 7 Admiral 9% -f-% 372% 300 IBM 2.60 372% -Hl%
25 19% AmBoscb .30e

.

23% -% 37% 29% IT&T 1.80 36% —

%

18 13 AmBcstg-Par 1 17% -% 41% 36% I-T-ECirB .90e 37%
37% 32% AmMy&F 1.60. 35% -H% 7% 6% Listlndust ^e. 7Vi
179% 167% AT&T 9 177% - 1% S3 36% Litton Ind.

27% 22% Amphenol 1.20 26 -% 17% 12% Loew’s 16% -%
29% 23% Arvin %e 24% f% 37% 30% M.BnaToxl%b_ 36 - 1%
7y, 5% Avco .30c 6% -% 28% 23% Mallory 1.40b- 26 -H4
25% 18% Beckinst 19% 92% 76 MpU.HTl 1.60a 89 —2%
55% 44% BendixAv 2.40 53% -% 42% 35 Motorola IV^ .. 39 — 1

36% 27% Burroughs 1 35 9% 7% •Nal’I Thea %. 8%
18% 15% Clevite %e — . 16% —

%

40% 30% Paramount 2 _ 38^^ -IVa
32 24% CBS “A" lb _ 31% +% 17% 12% Philco 15^' —

%

31% 24% CBS "B” lb _ 29% -% 36% 30% RCA la 34% - 1%
18 12% Col Piet %t 16% 32% 21% Raytheon l%t 31V^ +1%
35% 27% Cons Klee .40 . 30 -Hi '% 5 Republic Pic 6% —

%

26% 19% Cons Electron 23% -% 34% 25% Sang Elec 1.80 25% -
1%

16% 12% Cor-Dub .40c. 17% -fl% 16% 13% Siegler .80 13% -%
86% 74% CornGlass la 83% -1% 4% 2% Sparton 4% -Ha
3% 3 Davega ... . 3% — 20% 17% SperryRan .80 . 19V» + 1%
36% 30 Daystrom 1.20 . 34% - 1% 8% 6 Standard CoiL —

%

16% 13% Decca 1 15 -% 18 14% Stanley-War 1_ 17Vi -%
2T% 14 Disney .40b ... 22% —

%

34% 29 Stew Warn 2b. 33% —

%

113 97% EastKod 2.20c . in -t-1% 25% 20 StorBcstg 1.80 24 -i-%
37% 29 EmerElcc 1.60 38% +1 37% 31% Sylvania 2 35%
7% 4% EmersonRadio 6% 39% 26% Texas Instru _ 39% -i-2%
8% 7 Gabriel %e 7% -f% 55% 41% ThomProd 1.40 48 +V-
65% 55 Gen Dynam 2 . 58 -% 26% 23% Tung-Sol 1.40b 25% —

%

64% 57 Gen Electric 2 58% - 1% 31% 21% 20thC-Fox 1.60 29% —
1%

y% 4% Uen. inst. .15g 8% -% 23% 15% UniterlArt. 1.40 21% —

%

41 28V> GnPrEquip.SSe 32% -1% 22% 18% Unir. Piet. 21% +I
30 22% Gen Tire .70b 24% — 20% 16% WarnBroe 1.20 19% -l-I

49>/. 40% Gen Tclcpli. 2 49% +% 65% 56V* Weslingh El 2 .. 56% —

%

28% 21 lIoUmanElec 1 28% -% 86% 67V. Zenith %h 81 -2%
AMERICAN STOCK EXCHANGE

4% 2% Allied Artists. 4% -f-% 40% 30% Hazeltine 1. 40b 40 + P-'.
45 34% Allied Con la .. 38% -Hi 2% 2 Herold Ka .OSp 2%
15% 11% Am Electro 12% +% 4% 3% Int Resist .20 3%
10% 8% AssocArlProd, 8% -f-% 7% 4% Lear —%
14% 7% AudioDev 14 -f-3% % % Muntz TV. .

.

11/16
10% 7% Belocklnst %t. 8% -% 4 2% Muter Co. %t. 4
1% 1% Cin'ma Inc. 1% -f% 9% 5% Nat*l Telefilm-
3% 2% Claroslat .15g -f-% 6% 2% Norden-Ketay. ‘% +%5% 3 DuMont Lab _ 4^ -b% 3% 2% Oxford El .lOr. 3%
4% 2% Dynam Am 3^ -% 16 11 Philip. El_ 13% -f-%
13% 10 ElectronicCom. 16% -f3% 9% 6% Servomcch %t 9%
7% 6% Electronics Cp 7% -% 6 3% Skiatron 4%
31% 19% FairchCam%g_ 24% -% 5% 3% Technicolor 5%
24% 17% General Trans. 21% -H% 0% 7% Telcv Ind.
17% 14% Globe Un .80_ 15% 4% 3% Trans-Lux .20g 5

3% 2% Guild Films— 3% -f% 4% 3% Victoreen Inst. 3% -f-%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Atked

Advance Ind 2 3/16 %
Aerovox 4% %
Airborne Inst 48 49
Altec Co. .80. 8

AMP Inc .50 20% 2U4
Ampex 69 70

Baird Atomic 8% 9

Cinerama Prod. — 1% 1 13/16

Cohu Electronics 6% 7%
Collins *‘A** .35 14% 14%
Collins “B** .35 14V> 14%
Cook Elec. .40d 16% 17%
Craig Systems 6% 6V*
Metropolitan Bcslg. 7% V%
Eitel-McCuUough (5% stk) 251

A

26%
Elec Assoc (stk) 39% 40%
Erie Resistor .40b 6% 6%

55% 57
Giannini, G. M. 14 14%
Granco Products .05 1 1%
Gross Telecasting 1.60 19% 20%
Hewlett-Packard 27% 28%
High Voltage .lOg 30% 31%
Hycon 2 5/16 2%
Indiana Steel Prod. 1.20a

—

18 19

Jerrold 2 2%
Ling Electronics —

.

7 7%
Leeds & Northrup .60b— 23% 24

Bid .<Uked

Macblett Labs .25g 16»« 17%
Magna Theatre 1% 1%
Maxson (W. L.) .05 6% 6%
Meredith Pub. 1.80a 30U 3I»h
National Co. (4% stk.) 11 i'%
Oak Mfg. 1.40 12% 13''

Official Film* .10 1 1^
18 19

57^Pacific Mercurv TV 5%
Packard-Bcll 12U 12"s

5%
24

38%

5%
24%
39Philips Lamp (14% of par)

Reeves Sonndcraft (stk.) 3 3Vi
Sprague Electric 1.20 3114 32H
Taylor Instrument 1.20 28 29
Tele-Rrnadra*tcni 3 31 :.

Telechrome .30 8% 8%
Telecomputing . 4% 4%
Teleprompler (stock) 6 6U
Time Inc. 3.75 . 501- 57%
Topp Industries (stock) 9 9%
Tracerlab '•% 6%
Trav-Lcr 1% 1%
United Artists 5 5%
Varian Associate 18% 19%
Webcor .15c 10% 1014

TTft 8%
14%WJR Goodwill Sta. .50d 14

Rates of dividends in table are annual disbursements based on the last qnarterly

or semi-annual declaration. Unless otherwise noted, special or extra diTideods are

not included, a Also extra or extras, b Annual rate plus stock dividend, d De-
clared or paid in 1957, plus stock dividemi. e Declared or paid so far this year,

f Payable in stock during 1957; estimated cash value on ex-dividend or ex-diatri-

bution date, g paid last year, h Declared or paid after stock dividend or apb‘t-op.

k Declared or paid this year, an accumulative issue with dividends in arrean.

p Paid this year, dividend omitted, deferred or no action taken at last dividend
meeting, r Declared or paid in 1958. plus stock dividend, t Payable in stock

during 1958, estimated cash value on ex-dividend or ex-diatribation date, y Uqtai-

dating dividend. * No trade



Talking Down TV as Sales Tool

Are Newspapers Deliberately Derogating Television?

NBC President, Citing Examples, Indicates Broadcasters Should Use Own Facilities to Tell Their Story.

Sees TV and All Media Riding Out Recession and Going On to Bigger Things.

By ROBERT W. SARNOFF
President, National Broadcasting Co.

Address at Dedication of New Plant of Newhouse’s WSYR-TV & WSYR, Syracuse, June 17.

The plain and dominant fact of broadcasting today is

that the industry, and networks in pai’ticular, are under
more concerted attack from more sources than at any time
in their history. Some government officials want the net-

works to abandon those operations which make possible the

national service they now provide. The networks are be-

ing investigated, subpoenaed, interrogated, rebutted and
counter-rebutted by congressional committees, government
agencies, study groups and college deans. The networks
have spent heavily in money and man hours in the past
year to marshal files, prepare testimony, and shuttle legal

and executive battalions between Washington and New
York. The cost to NBC alone exceeded that of creating 26
film episodes of the television epic Victory at Sea.

And the contagion spreads. On the one hand, there is an
insistent government demand that we relinquish cei’tain

controls over programming; on the other, we face a rising

clamor among critics against network abdication of pro-
g;ram control to sponsors, advertising agencies and program
syndicators. If programming is to be fresh and creative,

they argue, the networks must have a decisive hand in it.

By such conflicting demands are we pulled and hauled.

Calculated Onslaught on TV as Sales Tool

But this is a visible conflict, the protagonists and the
differing points of view easily identified. There is another
area of latent conflict which has not been publicly venti-

lated. A question seems to be arising among the nation’s

broadcasters as to whether some American newspapers,
under the stress of intensified competition for the adver-
tising dollar, are not taking calculated aim on television in

terms of its effectiveness as a communications instrument
and as a sales tool. This question echoed through the
corridors last month in Los Angeles at the annual conven-
tion of the National Assn, of Broadcasters. In the weeks
since, in letters from stations, in reports from field repre-
sentatives, in informal comments by competing networks,
one hears the question in swelling chorus, plus the corollary

thought that broadcasters should perhaps use their own
facilities to carry their story to the people.

I find it unusual that a question of such interest and
such currency has not been aired publicly by broadcasters.
It is surcly'not unreasonable for a broadcaster to speak of
the press with the same candor that the press speaks of

broadcasting. This is particularly true when he is on
good neutral ground, as I am now, participating in the
dedication of a broadcasting station owned by a distin-

guished newspaper chain, and surrounded by newspaper
people.

So, stepping across the bodies of my public relations

staff, I will place myself in the role of a roving reporter of

the broadcasting scene and attempt to articulate publicly

the thoughts many broadcasters now voice privately

:

The broadcaster is questioning some newspaper coverage
of TV in terms of 3 sections of the paper. One is the main
news section which carries reports of alleged improper con-

duct in Washington. The broadcaster says he does not

object in the slightest to Washington investigations of any
aspect of broadcasting or government administration—for

such is the essence of the democratic processes by which he
lives. But he has begun to ask whether any leaked story

from Washington concerning TV is not a surer avenue to

page one for a reporter than a trunk murder.

To illustrate, on Sun., June 1, the New York Times
carried a fi’ont-page article abount the Justice Dept.’s in-

sistence that the FCC eliminate three basic elements of

networking for anti-trust reasons. Apart from the fact

that the Justice Dept, had expressed itself on these net-

work operations 2 years ago, the point the broadcaster
questioned was the play given the story. It was the lead

domestic news story. Only the agony of France over-

shadowed it. Not even the staggering fatalities of Memo-
rial Day could equal it.

The second newspaper section under question is TV
show criticism. The broadcaster says he understands the

panning of an individual Western or quiz show. The
movies and the theater get that too. But why, he asks,

must that panning be coupled with a characterization of

the entire TV service as degraded and with the incorrect

claim that we are losing millions of disenchanted viewers?
Why must the fact that the TV channels carried this past
season the gi’eatest number of informational, cultural and
educational special programs in TV’s history be submerged
in the backwash of things wrong?

And on the Advertising Fronts

The third newspaper section under the broadcaster’s
questioning gaze is the business section, and particularly
the advertising news columns. Here he reads that TV
costs are soaring, that advertisers are switching from TV
to the print media who contend they are more efficient,

more economical buys. Why should the annual meeting of

newspaper advertising executives be covered like a summit
conference? Why should one major paper, taken at ran-
dom, give more than 1500 agate lines to the last Newspaper
Advertising Executives Convention, yet not one agate line

to the annual TV Bureau of Advertising Convention?

Over the past 10 years, most broadcasters say they have
tended to ignore or shrug off print hostility. TV was
growing so enormously, the sponsor demand for time so



gi-eat, the growth of audience so rapid, that most execu-

tives did not allow their sense of well-being to be ruffled.

But this has changed as the economy has changed.

The impact of a recession has specific, and different,

realities for TV. Unlike the print media, who reduce their

number of pages when advertising dwindles, TV must con-

tinue to program its time periods whether programs are

sponsored or unsponsored. Consequently, the swing be-

tween profit and loss is far sharper and the risks far

higher. A handful of prime evening time periods left un-

sponsored can transform the figures on any network’s
ledger from black ink to red ink.

However, the broadcaster considers himself no different

from the magazine or newspaper in attempting to sell his

service this year. The hestitancy of advertisers to make
major commitments in view of uncertain economic condi-

tions is a common problem.

Last year I wrote a letter to radio-TV news editors sup-
porting a Ne,w York Times story about the new hard-sell

era facing TV. Many in the industry considered it an
unfair news article, but its prediction has been more than
borne out. Our selling problems now make those of last

season mild by comparison. By this date, 2 of the 3 TV
networks have normally sold out their full nighttime sched-

ule for the fall. But this June finds all of the networks
with substantial amounts of open time—sufficient time, if it

continues unsold, to have a profound effect upon their

annual balance sheets.

Selling the High-Dome Shows

The solution most often volunteered us is to introduce

fresh, bright and imaginative new shows which could cap-

ture greater audiences and thereby induce additional sales.

And indeed we have a backlog of programs, and new ones
on the drawing board, of the calibre that would bring
forth critical hosannas if they were aired in prime view-
ing time. Every network has tried hard to sell them—the

Project 20’s, the See It Nows, the Operas, the Outlooks. But
it is a fact of economic life that many sponsors and many
agencies, when faced with substantial advertising commit-
ments in unsettled times, prefer to place their money on
tested mass audience attractions rather than risk the un-
tried and the unpredictable.

Most broadcasters admit they do not cherish eveiy pro-

gram their sponsors or their audiences do, but this is not
unique. A New York publisher recently expressed em-
barrassment at the amount of headline space the paper de-

voted to Lana Turner’s misadventures. The publisher felt

the story was played out of proportion to other newsworthy
events but said that the paper had no choice if it were to

maintain its circulation. While there is no relationship

between the Turner story and a popular program, except

size of audience, the broadcaster says he too has some
obligation to give his audience what it wants. He op-

erates a mass medium. He has nothing to sell but circula-

tion. If the people find Westerns and quiz shows and
comedies enjoyable, and if sponsors find advertising mes-
sages in these shows effective, he believes he must con-

tinue to program them. He fervently hopes, in fact, that

he can continue to sell enough of them to support his non-

sponsored shows of specialized appeal.

Telling the Broadcasters’ Story

With these thoughts churning through his mind, how
would the broadcaster present TV’s case if he were to use

his own facilities to do so?

He would probably start off by explaining that TV, as

a commercial service, has just completed its first decade.

After its phenomenal early growth, it appears to be ap-

proaching a plateau. There are 45,500,000 sets in Ameri-
can homes. Sight signals reach more than 97% of the

population. Despite this near saturation, and despite the

novelty rub off, interest an,d support of the medium con-
tinue to an astonishing degree. In the broadcast season
just ended, more Americans spent more time watching TV
than ever before. The average set was turned on nearly 6

hours daily, an increase in set usage of 4% over the prior

season. There is not a scintilla of fact to support the
charge that the public is tiring of present programming.
TV continues with a popular mandate of awesome propor-
tions.

Concerning our Washington problems, he would prob-
ably introduce the subject by describing TV as a com-
pound of newness and bigness, of private enterprise
touched by government regulation—a vast and complex
mechanism motivated by simple aims: to entertain, to in-

struct, to inform a nation. He would admit a driving need
to get his story better understood by those in Washingrton.
He might express the hope that out of the government in-

vestigations will emerge this better understanding and
with it a reasonable pattern of procedure between those
who are regulated and those who regulate.

Facts About Cost-Per-Thousand

To the charge that TV is pricing itself out of the mar-
ket, the broadcaster will say bluntly and factually that its

cost in terms of advertising coverage is going down, not
up. True, the sponsor finds his total dollar outlay greater,

but in exchange for that dollar increase he receives a far
greater increase in viewers reached. His cost-per-thousand
—a trade term which expresses the cost to the advertiser

for reaching 1000 viewers—had declined in the past year.

It continues to be the most result-producing cost-per-

thousand of any advertising medium.
He would probably show you sponsor documentation on

how TV commercials for a new product have galvanized
national demand for that product almost overnight. This
is a nation which consumes its way to prosperity and he
would insist that TV can and does play a formidable role

in stimulating the process of consumption. There was evi-

dence of this during the economic dip of 1954—the year in

which the McGraw-Hill publications say, “Advertising
helped kill a business recession.” The broadcaster has a
hunch, though he can’t prove it, that the final blow was
struck by TV. While advertising in all media increased

5% that year, TV advertising was stepped up 33%.
And that represents my guess as to some of the things

our typical broadcaster would say if he went before the

cameras in his own defense. Now, I will move him off

camera and offer a few final thoughts.

The Newspapers’ Side of the Story

In any controversy, grievances, real or fancied, are not
exclusive. If moved to do so, newspapers could point out
that they give enormous coverage to TV programs through
log listings, through feature stories and interview's,

through pictures of stars. This helps their circulation but
it helps TV’s circulation too. Witness the tremendous
attention newspapers have given Miss Elfrida von Nardroff
on Twenty-One. It has stimulated millions of viewers to

tune in—so many, in fact, that Twenty-One is now' one of

the top-rated shows in all TV.
Newspapei-s can say justifiably that TV in all aspects is

big new's, and that includes its relationships with govern-
ment as well as its programs. They can assert with further

justification that many programs are routine and undis-

tinguished entertainment and that there is room for im-

provement in the quality of our sei*%ice. I agree, and I also

feel newspapers serve a valuable gadfiy role in constantly

reminding us of it.

Finally, newspapers can w'ell ask : why, since many of us

own TV stations, extremely profitable stations, would we
spite our corporate face by cutting off our broadcast nose?

The newspapers of America, I am sure, can—and if the

wish moves them, w'ill—build a good case for their ap-
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proach to TV. But if there are grounds, as so many broad-

casters now feel, for conflict between the nation’s 2 primary

instruments of communication, then it is my belief that the

sources of the conflict should be openly discussed and not

allowed to simmer underground.

TV’s ‘Bulldozer Power’ to Move Goods

In terms of TV’s future, I personally hope its bulldozer

power to move product mountains can play a significant

role in reversing the current decline. One hopeful sign is

that non-durable goods, which give the lion’s share of

their advertising to TV, have held a relatively strong

sales curve while durable goods, which have placed a

minority of their advertising with TV, have suffered most.

Regardless of the significance of this correlation, the

formula for conquering a recession must be to sell your

way out of it. If the current recession differs from others,

it is only that there seems less excuse for it. Inventories

of finished products are down substantially. Consumer-

savings now are at the highest in history. All advertising

media face the challenge of luring out those savings. This

is where our energies should be directed and there are two
ways we can all go at it.

First, we can attempt to create a proper psychological

climate by dramatizing the basic strength of our economy
and its vividly hopeful prospects for the future. Nothing
tightens a purse string like fear; nothing loosens it like

hope.

I think many newspapers and magazines are now doing

an effective job in emphasizing affirmative economic news.

and in contributing advertising space to the “buy now” an,d

“confidence” campaigns of the Advertising Council. On
the network level, we are attempting to match their effort

by giving air time to support the theme of a growing and
vibrant economy. At NBC we are donating more than
$1,000,000 in spot announcements to the campaign this

summer and we expect to register a billion different viewer
impressions.

Secondly, we should muster our total resources for sell-

ing—selling the advantages of our own media, yes; but,

more important, selling the value of advertising as the

essential lubricant of a healthy economic machine.

Future Looks Good for All Media

If TV weathers the present as resolutely as the men
who created Syracuse’s new broadcasting center, I think we
will see within the coming 5 years a TV business, an ad-

vertising business and a national economy that dwarf the

present. The NBC research dept, forecasts a gross na-
tional product by 1962 of $535 billion, a $100 billion in-

crease over the 1957 level. We expect national advertising

expenditures to total nearly $13 billion, up $2 billion over
the current outlay. We think TV will get about half that
increase, but we think newspapers and magazines will in-

crease their volume too.

It is because I believe all advertising media can grow
together that I see your imposing center as a symbol of

logic and reason. It is a fusion of broadcasting and news-
paper interests. It is a powerful testament to the vigor of

a free, advertising-supported communications system.

3
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SUMMARY- /NDEX OF THE WEEK'S NEWS— June 28, 1958

WHERE BIG AD BUDGETS GO: Top 100 National Adver-

tisers tabulated by major media, oiiering comparisons

of newspapers, TV, other media (pp. 1 <S 5).

TV RATINGS GET GOING OVER by Sen. Monroney in

Commerce Committee hearing. Nielsen, Trendex, ARB,

Pulse, Videodex defend them (pp. 2 & 4).

COMMUNITY ANTENNA OPERATORS defend service in

Senate testimony, insist they have little impact on sta-

tions, are willing to consider regulation (pp. 2 & 11).

ALLOCATIONS SITUATION teeters because of tight FCC
votes. Deintermixture forces in ascendancy—at the

moment. Roles of TASO, Craven, ABC (pp. 3 & 9).

NETWORK HEARING ENDS July 11 & 14 with testimony by
Dean Barrow and top aides. CBS legal memo rebuts

"per se" illegality of network practices (p. 6).

'PAY-OFFS' DUE FOR DEMISE as FCC starts rule-making

aimed at "abuses" of procedures (p. 6).

SECOND UHF EDUCATIONAL DARK, as WKAR-TV, E.

Lansing, leaves, bringing on-air totals to 533 (88 uhi),

31 educational. Reports on upcoming stations (p. 8).

PRESS CRITICS OF TV are answered in rebuttals by CBS'

Richard S. Salant & Hubbell Robinson (p. 9).

BASEBALL TV 'BLACKOUT' BILL passed by House is vic-

tory for pro sports interests (p. 16).

Manufacturing-DIttribution

SET MAKERS STILL 'BULLISH' on prospects for fall despite

statistics indicating TV production may fall to lowest

point since 1951 (p. 12).

TV-APPLIANCE PROFITS UP according to Cost-of-Doing-

Business survey conducted by NARDA. Dealers plan
big push on hi-fi this fall (p. 13).

24 TV-RADIO-ELECTRONICS FIRMS qualify for Fortune's

1957 list of 500 biggest U. S. industrial corporations.

GE holds 5th ranking position (p. 15).

WHERE BIGGEST ADVERTISING BUDGETS GO: s^eaking of intensifying and sometimes aggra-
vating competition between the newspapers and TV for the advertising dollar, as did
NBC pres. Robert Sarnoff so bluntly last week (Vol. 14:25), the measure of their
relative successes is available in a tabulation of the Top 100 National Advertisers
and their dollar expenditures in 7 major media. It was compiled by the advertising
fraternity's news bible. Advertising Age, and is reproduced with permission (p. 5).

Bearing in mind these are total expenditures before frequency discounts and
agency-rep commissions, the figures are important mainly for comparison and index
purposes — and it's too bad they didn't also include radio . Possibly radio was left
out because its local business is now so dominant, but it should be pointed out that
the McCann-Erickson figures for Printers' Ink for last year showed radio's total as
1648,000,000, of which $204,000,000 went into spot, $64,000,000 national network.

It's noteworthy that the ratio of dollars spent among media varies with the
various companies; there's no clear pattern or trend, for media buying obviously
depends to great extent on nature of product or service. For example. No. 1 national
advertiser. General Motors , spent some $52,000,000 of its budget of $104,000,000 on
newspapers, only $12,700,000 on network TV, only $1,700,000 on spot TV. On the other
hand, Procter & Gamble , No. 2, spent only about $8,000,000 of its $90, 000, 000-plus
on newspapers, $47,000,000 on network TV, $26,000,000 on spot TV.

Amounts going to other media — general magazines, farm magazines, business
publications, outdoor — are also shown in the tabulations compiled from data of the
ANPA, PIB, TvB and other trade sources. While newspapers and TV are actually No. 1 &

No. 2 claimants on national ad budgets , it's also noteworthy that direct mail , also
not included in the Advertising Age tabulation, actually runs No. 2 in total ad dol-
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lars. It bulked $1,500,000,000 last year vs. newspapers' $3,325,000,000 and TV's
$1,315,000,000 in nation's gross advertising economy of $10,432,000,000, as shown
with breakdowns for all media and separations for national-local in the McCann-
Erickson estimates — published in full in our JV Factbook No. 26, p. 27.

Among the Top 100 National Advertisers , of course, direct mail would not be
too big a factor, because so much of it is done by so many smaller companies.

Some significant facts pointed up in analysis of the Advertising Age tabu-
lation by TvB: All save distillers among Top 100 now use TV : 41 of the 100 spent
over 50% and 14 spent over 75% of their budgets on TV; over-all, TV accounted for
46.5% of their budgets, which was 79% ahead of newspapers, 135% ahead of magazines.

TV RATING SYSTEMS-BOON OR EVIL? One-man Capitol Hill crusade against rating systems
by Sen. ponroney (D-Okla.), who regards them as bad influences on the TV industry,
advertisers & public (Vol. 14:24-25), got one-day play by Senate Commerce Committee
this week — and made little Congressional history.

Net results of one-man hearing were that spokesmen for 5 competing rating
services managed to compile official records of sales talks hitherto directed at
networks, stations & sponsors — and that Monroney himself seemed more convinced
than ever that ratings do TV programming and the country no good.

Nobody at hearing — including Monroney — suggested that Congress should
or could do anything about polls which he protested break good shows (e.g., NBC's
Voice of Fireston'e), and make poor ones (e. g. , westerns), joining to reduce all
programming to low average of "mediocrity" and worse.

And nobody on stand — except for pres. Albert E. Sindlinger of Sindlinger
& Co., long a critic of systems — gave any support to Monroney's campaign. Wit-
nesses for Nielsen, Trendex, Pulse, American Research Bureau, Videodex all argued
earnestly that there's nothing wrong with ratings that improved polling techniques
can't fix, and that they perform essential services for industry & viewers.

One thing's for sure : We'll continue to have rating systems with us for a

long time to come. [For further details of Senate hearing, see p. 4.]

CATV ARGUES SERVICE' vs. 'MONOPOLY': Prospects of punitive or restrictive legisla-

t ion against community antenna systems petered out substantially this week — after
CATV system operators pleaded their case before Senate Commerce Committee.

They didn't have much S enatorial audienc e — only Sen. Lausche (D-0.) being
on hand most of time — but they did formidable job of presenting 2 major points:

(1) If small-town telecasters are in trouble, it's because their markets are too

small, not because of CATV competition. (2) If FCC's and Congress' studies show

that some regulation of CATV is needed for orderly development of TV, CATV operators

are willing to cooperate in drafting reasonable rules.

Lead-off man for CATV operators was E. Stratford Smith, general counsel of

National Community TV Assn. Cle'anup hitter was Milton J. Shapp, pres, of Jerrold

Electronics Corp. , major CATV equipment manufacturer. In between, there were 10

other witnesses, including western CATV operators and city officials of 3 Texas

towns (for list of witnesses, see p. 11).

Smith's points were those he's made many times before — that CATV is a le-

gitimate business bringing multiple TV signals to people who want to pay for them;

that stations' opposition is based on desire for monopoly in their towns; that FCC

has no authority to tell public it can't get CATV service; that CATV has actually

helped establish conventional stations, spurred them to supply better service.

Shapp 's testimony was designed to refute , city-by-city, charges that CATV

systems had forced stations off air — and he gave details for Atlantic City, N.J. ;

Elmira, N.Y. ;
Harrisburg, Pa. ;

Tyler, Tex. ; Sacramento, Cal. ; Fairmont, W.Va.

Sen. Lausche seemed most impressed with testimony from mayors of Wellington
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& Memphis, Tex., alderman from Childress, Tex. They stated that CATV systems in

their towns still can't get good signals, need microwave — and they urged FCC to

lift "freeze" on microwave grants (Vol. 14:23). Lausche was quite sympathetic, said
Committee can call this to FCC's attention "gracefully and properly."

The "join 'em if you can't lick 'em" story was told by several radio opera-
tors who went into CATV rather than into TV station operation — because their mar-
kets are too small. [For details of this week's testimony, see p. 11.]

Note ; Sole TV-radio operator in CATV is pioneer broadcaster J. Elroy McCaw ,

but we know of 9 radio broadcasters , all small-city, in the business; they're all
listed on p. 11. We're now in process of bringing up to date the CATV directory for
our next TV Factbook. Current Factbook lists 556 systems operating in U.S., 130 in

Canada, and it's regarded as the authoritative source of CATV data.

ALLOCATIONS PICTURE-STILL OUT OF SYNC: It's clear that the allocations picture is

foggy as ever . Basically, trouble seems to be an lanstable balance of power at FCC
' — and we can't see when it's going to get more stable, frankly. Votes on uhf-vhf

policy decisions run 4-3 at one time, 3-4 another — changing as replacements occur
on Commission and as even a single member changes his mind.

Situation was well pinpointed by Sen. Pastore (D-R.I.) this week as Commis-
sion again testified before Senate Commerce Committee. The bouncy and excitable
little Senator from Rhode Island squirmed with indignation because Commission has
neither made uhf a major factor nor killed it off with finality. And, though he
didn't say so, it was obvious he's mighty lanhappy about FCC's recent move to drop
plans to add a third vhf channel to biggest city in his state — Providence.

Commission is still pulling in several directions . One is particularly sig-
nificant, however. Right now, there's a clear 4-3 vote for "tough" deintermixture

' — the kind that would move an operating vhf station to lohf, something Commission
has never yet done. In fact, serious consideration is being given to moving the

j

following vhf's to uhf: KERO-TV, Bakersfield, Cal . (Ch. 10) ; KFRE-TV, Fresno (Ch.

1 12) ; WRBL-TV, Columbus, Ga . (Ch. 4) ; WBRZ, Baton Rouge (Ch. 2).

i There's some sentiment for vhf drop-ins via mileage cuts, on other hand, per *i

I ABC's recent proposal (Vol. 14:23). Comrs. Doerfer & Craven are definitely for it.

Then there's Craven's long-range (7-10 years) proposal that all TV be moved

I into 25-channel contiguous band starting at present Ch. 7 — swapping with Govt, all

I the uhf band in exchange for the necessary vhf spectrum. There are a lot of pros &

; cons on this within Commission and in industry (mostly con). We can tell you that,

despite publicity about proposal caused by published "leak," military hasn't given
: it serious thought yet — though idea is familiar to officals (see p. 9).

Then, all factions are caught in a "TASO dilemma ." Under highly respected
Dr. George Town, TASO is bound to come up with excellent data on comparative vhf &

uhf coverage and interference. Without these "sharper tools," which are due by end
of year , pro-deintermixture forces find it difficult to counter opposition's argu-

I ment that shifts of vhf stations to uhf will deprive people of service. And those

favoring vhf mileage cuts are uneasy in face of warnings that such cuts will reduce
, service by increasing interference levels.

Court of Appeals was once a factor in the picture, probably no longer is.

Clearly, it was pushing FCC toward de intermixture at one time, but its Hartford de-
cision last week (Vol. 14:25) shows Court has washed its hands of the problem — fi-
nally concluding that Congress had really given job to FCC, not to courts. Even
Judge Bazelon, who had been most critical of Commission, went along with decision.

I [ For details of Senate committee hearing and other developments, see p. 9.]

Committee isn't quite finished with Commission , has called it back for morn-

I
ing session July 1 — for more on allocations and community antenna systems. This

i week, it heard CATV operators' side of story (see p. 2) and testimony on program
i rating services (see p. 2). July 1 hearing cleans up current TV hearings.

i

'r_!L

t
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Ratings—TV's 'Supreme Court'? Dominating Senate
Commerce Committee hearing this week on com-
plaints by Sen. Monroney (D-Okla.) that TV rat-

ing systems are program wreckers (see p. 2) was
chairman Arthur C. Nielsen of A. C. Nielsen Co.,

a leader in this controversial research field. He
made no convert out of Monroney, but he did mar-
shal mass of facts & figures in defense of polls.

To Nielsen & other witnesses Monroney persis-

tently protested that: (1) Ratings have become
“Sermon on the Mount” to everybody in TV, no
matter how valid they may or may not be. (2)

Whole system is “self-imposed supreme court of

finality when it reaches Madison Ave.” (3) Poll-

sters never bother to “take a sample of the IQ of

audiences which determine our TV fare.” (4) Poll-

sters “never ask people if they like the programs
they view, but just whether sets are turned on.”

Nielsen summed up his defense—which represented

rebuttal by 4 competitors, too—thus

:

“It is not the TV ratings that are responsible for the

cancellation of a program but, rather, the logical policy

of seeking programs which deliver audiences of the desired

characteristics at a satisfactory cost-per-thousand . . .

Blaming TV I’atings for the elimination of a program is as

illogical & unjustified as it would be to blame the account-

ant for the closing of the unpopular Bi'oadway show.”

*

An affable but earnest witness, Nielsen held stand 3

hours June 26, leafing through 39-pp. bound presentation

which was replete with graphic inserts, lecturing Monroney
with help of pointer and charts on easel on virtues of his

company (N. Y., Chicago, Menlo Park, Oxford, Toronto,

Amsterdam, Wellington, Brussels, Frankfurt, Lucerne,

Dublin). Nielsen made these points:

“(1) Nielsen TV Audience Research is accurate &
reliable and conducted with absolute impartiality & in-

tegrity.

“(2) Responsibility for the demise of programs i-ests

on those whose policy it is to please the public—and not

on the TV ratings, which merely ‘count the votes’ cast by

tbe public.

“(3) Tbe policy of pleasing the public is not peculiar

to TV. It is customary to all forms of entertainment.

“(4) Alternatives to pleasing the public would tend

to create (a) inadequate advertiser support for TV, (b)

govt.-sponsored TV, (c) higher taxes, (d) less satisfactory

FTC consent order this week settled complaint that

TV & other advertising for “Lestoil” detergent by manu-
facturer Adell Chemical Co., Holyoke, Mass., failed to

identify product as flammable (Vol. 14:6). Without ad-

mitting it violated law, company agreed to warn consumers

detergent should not be used near open flame or extreme

heat. TV commercials had shown open bottles of product

close to flame, on top of radiators & kitchen stoves.

First TV film studio owned outright by an adv. agency

is Hollywood’s McGowan Studios {Death Valley Days, Sky
King, etc.), bought by McCann-Erickson, which will op-

erate facilities as subsidiary under programming-produc-

tion V. p. George Haight. Agency had owned 50% of

McGowan, acquired balance for reported $500,000.

Videotape recording services for advertisers & agencies

are being offered at CBS & NBC Hollywood studios, former
having already taped commercials for Ford, Remington,
Allstate Insui’ance, Pet Milk, Socony.

entertainment, (e) higher distribution costs, and a lower
standing of living.”

Nielsen drew somewhat hesitant admission from
Monroney that the acting Senate Committee chairman for

the one-man hearing wasn’t challenging general soundness
of various sampling methods used by various rating agen-
cies—although Monroney insisted “sociological implica-

tions” of ratings on programming should be deplored.

“The Nielsen organization recognizes that its function

is to measure audiences accurately & thoroughly and to

concern itself as little as possible with political or social

problems of the TV industry,” company’s chairman said.

He detailed operations of his system—including viewer
diaries, “Audimeter” devices installed in 1050 TV homes
across country.

^ * n If

Sen. Monroney also complained that different systems
often give different ratings for same programs, adding con-

fusion to already lamentable effects of rating on program-
ming. To this indictment, pres. Edward G. Hynes, of

Trendex Inc. (telephone polls of 20 top markets) re-

sponded: “There’s no reason why anybody should compare
2 national services, as far as I can see.”

Hynes said various ratings are understood for what
they are—within their varied limitations, as expressly

stated by services supplying them—by clients such as net-

works, stations, advertising agencies, sponsors. Daily news-

papers pick them up, distort them, he said.

Same point was made by pres. James W. Seiler, of

American Research Bureau Inc. (diaries, telephone polls)

:

“A great deal of misunderstanding about TV ratings by
people not fully acquainted with the field arises from lack

of knowledge of the limitations of sampling and the tend-

ency to compare 2 measurements made at different times

or in different areas by different techniques.”

Other defenses of ratings were entered by director

Sydney Roslow, of The Pulse Inc., which employes “cluster”

technique of house-to-house interviews, and Allan J. Jay
of Videodex Inc., primarily engaged in research for adver-

tisers in consumer preferences.

Alone on Monroney’s side among day’s witnesses was
pres. Albert E. Sindlinger, of Sindlinger & Co. He said

he didn’t take stand “to quarrel or find fault with any

of these methods or techniques”—but with “current use

& interpretation of the broadcast rating concept and its

consequences.” Ratings lead to emphasis on quantity in-

stead of quality of audience, resulting in “more of the

same” and mediocre programming, he testified. “We
don’t believe in ratings,” Sindlinger said firmly.

Broadcasters’ Promotion Assn., now boasting member-
ship among some 150 TV-radio stations or groups, is pre-

paring sei’ies of industry success stories for distribution

among members, concurrently wuth recruiting drive to in-

ci'ease roster, according to BPA pres. Elliott Henry. Next

convention is Nov. 16-19 in Chase Hotel, St. Louis. Be-

sides Henry, officers of expanding BPA are first v.p.

Charles A. Wilson, W’GN-TV & WGN, Chicago; 2nd v.p.

Montez Tjaden, KWTV, Oklahoma City; secy.-treas. Wm.
E. Pierson, WBKB, Chicago.

New reps: WTVIVI, Columbus, Ga. July 1 to Young
(from Headley-Reed) ;

WPTA, Ft. Wayne, July 1 to Young
(from Meeker)

;
KTAG-TV, Lake Charles, La. April 1 to

Pearson (from Raymer).

Seattle’s KOMO-TV sends own sports editor Keith

Jackson, with cameraman Howai’d Ramaley, to England

to cover Henley regatta in which U of Washington oarsmen

will row.



The Top 100 National Advertisers of 1957
Dollar Expenditures in Seven Major Media

Reprinted with permission from Advertising Age
Sources: Bureau of Advertising, ANPA; Publishers Information Bureau: Farm Publication Reports
Inc.; Associated Business Publications: Television Bureau of Advertising: Outdoor Advertising Inc.

Compony Total Newspopers General

Magazines

1 Generol Motors Corp S104,225,140 $52,390,306 $23,946,832

2 Procter & Gamble 90,428,276 7,939,655 8,917,358

3 Ford Motor Co 68,953401 31433,144 11,867/425

4 Chrysler Corp 59,128,399 26,144.287 10,362,273

5 lever Bros. Co. 42,781,748 14,288410 4,476,956

6 General Feeds Corp 41,759476 7.917.380 7.511,243

7 Colgote-Palmolive Co 40,556414 8.663,208 4,661,664

6 American Home Products 28474,083 1,919,172 3.352451

9 General Electric Co 27,949.717 6.799.213 9.991,165

10 R. J. Reynolds Tobacco Co 25,748.112 4.600,007 4,723.682

11 American Tobacco Co 24,887.649 5.265,110 5,986,844

12 Distillers Corp.*~Seegram ltd 23.536.924 11,781,350 7.280479

13 Brown & Wtlliomson Tobacco Corp 23,360,346 1,316,102 1,776,401

23,128.481 3,120,537 4,818,029

15 Gillette Co 22,329,411 3.212.481 1.272.883

16 Nalienol Dairy Products Corp 21.514,440 6.848451 3.037,775

20,919,489 4,444,880 7,455,621

18 Generol Mills 20.757465 2,910,816 7.434.703

19 Sterling Drug 18.788,622 2,423,601 2.619,148

18,254.943 5.464.195 2,991,066

21 Liggett & Myers Tebocco Co 17,362.145 2.763.668 2,415,264

22 Notional Distillers & Chemical Corp 17,219.497 8441769 5,639444

23 Schenley Industries 16,211,454 8,295,414 3,921,763

24 Compbell Soup Co 15,183.867 4,493,783 5,242451

25 Stondard Bronds 14,915,877 3,743,465 4,316.069

26 Worner-lombert Phermocculicet Co 14,604,431 2,101424 3.681.849

27 Kellogg Co 14.586.074 2,422,979 1,074453

14,200451 2,126,142 34,700

13.455.543 3,469,297 1.280,666

30 Nalionol Biscuit Co 12.656.761 3,362497 1,013,274

31 Miles loborotories 12.790,919 427418 476,075

32 E. 1. du Pont de Nemours & Co 12,765,690 2,224.897 4.866.634

12435.048 2,686,786 3.293,809

34 Quoker Ools Co 12458.941 3,839,399 2,297,571

35 P. Urillord Co 12437.302 4,205,610 118,910

36 Goodyear Tire & Rubber Co 11.450482 2.906489 5,065,902

37 Shell Oil Co. 11,385400 2740.129 2439.875

38 Phormoceulicels Inc ...» 11.219489 1,096,064 597,840

39 Corter Products 10.949.614 2.372455 319,334

40 Armour 6 Co 10405.242 3,188,021 1,926,181

41 Jos. Schliti Brewing Co 10,682,254 2711,244 1,445,264

42 Eostmon Kodoh Co. 9.770.869 845,991 3,939,718

43 Region Inc 9.734,734 1,138,708 1,409,144

44 Swift & Co 9415.258 1754.464 1,214,442

45 Nettle Co. 9453.629 1,689,158 993,800

46 Anheuser-BuKh 9.438.976 1,381,452 1,379.185

47 Pillsbury Mills - 9,254,059 3,114,078 1407492

48 Stondord OH Co. (tnd.) 9.236,602 2,763,047 38,876

49 Stondord Oil Co. (N.J.) 9.023427 2482.164 1.220,129

50 Borden Co 8,820,057 2.037419 2.572/495

51 Johnson & Johnson 8.612,416 802463 3,838,782

52 Pepsi-Colo Co. • 8.601413 3,067,613 1,636,120

S3 Corn Products Refining Co 8490.939 1472.919 1,459,890

54 Radio Corp. of Americo .
8,528,950 1472,306 2478,005

55 Helene Curtis Industries 8424.237 1.205.572 1,977453

56 Hiram Wolker—Gooderhom 6 Worts 8459436 4.076,145 3436.949

57 Gulf Oil Co 7,729,820 3,366,630 1,082,445

58 Wesson Oil & Snowdrift Co 74B9.754 2416,264 1.564,296

59 Sperry-Rond Corp 7.480.707 226,842 2469.605

60 Cornotion Co. 7450.319 2,409/464 1.603,430

61 U.S. Steel Corp 7.308425 904,231 1,438,299

62 Teeai Co. 6,792,095 919,242 1,438,994

63 Pireslene Tire & Rubber Co. 6,773,036 1,456412 3,023,001

64 Wm. Wrigley Jr. Co. 6.735429 2,030,673 466,352

65 Socony-Mobil Co. - • 6,490,281 2463,252 1,281407

66 Scott Poper Co. 6,475,565 686,028 1.614496

67 H. J. Heini Co 6.416.767

6479,466

6439451

1,633,303

35,299

4,604,199

1.711,621

69 Stsrdeboker>P<Kkord Corp. 442,820

70 Amerkon Cyonomid Co. 6,270.196 94,107 1.596,701

71 S. C. Johnson 6 Son 6,259,918 1.575,904 706,086

72 Stanley Werner Corp. 6,008,188 1,211,793 73.735

73 Aluminum Co. of Americo 6,005,088 972423 2,065,796

74 AAoi Factor 6 Co. 5,827,821 65,015 565,692

75 Chesebrougk'Pond't 5.694470 991,940 724,271

76 Whirlpool Corp. 5.666.252 1414438 2.365,987

77 Rolston-Purino Co. 5.653.701 640,974 271.908

78 Kimberly-Clark Corp. 5,634,604

5442,616

5,419.953

816,473 1,252,230

46,025

926,406BO Amerkon AAoters Corp 2.807.997

81 Predentiol insuronce Co. ................... 5.407.191

3,363.527

5.295423

5,278,112

2.066,847

335,202

70460

11,000

667,55884 test Foods Inc. — 830,879

85 Celffemio Pocking Corp

86 United Merchants 6 Mfg. Co.

5,276,382

5,197,663

1,310.805 2.395,738

193.733

87 Union Corbide Corp 5.131476 736,942 1.447.487

88 Time Inc 4,918,001 1430.860 365,130

89 Hewbtein lr*c 4,846.910 1.950,250 2.452.899

90 PHiko Corp. 4464,723 2,130,415 2,256,617

91 Uebmenn Breweries ». 4.753.115 2.644.463 306,937

92 General Tire & Rubber Co 4,707.450 689,007 l,6d0,708

93 Armstrong Cork Co 4,695,133 382,745 1465,584

94 B. F. Coodrkh Co 4411.770 1,306,867 484,720

93 U,5. lubber Co. . 4,498,740

4,487,614

4473466

507411
4,174,114

358,520

1416.397

97 Pobsl Brewing Co. 181,872

98 Syhranki Electrk Products Inc 4,433.043 104461 1,576,213

99 Stondord Oil Co. (Col.) 4,431,485 1,749.413 76,985

100 Brown-Formon Distillers Corp 4.397,476 1.672.502 1,920,663

*in some intlonces spot tv figures include both parent cempony and deale r or distributor eapendiluret.

Farm

Magazines

$1,823,911

213.508

1,892,669

466,705

215,471

118,949

176,672

360.442

335,209

189,795

159,535

199,719

14,000

7,063

462,624

581,962

150,432

187,221

186,007

116,995

56,447

91,104

45,185

255,249

156,912

230,900

602,243

193.302

314J27

54,975

230,784

10.450

154,656

35l>221

56.112

122,060

373,966

70,000

92,119

109,263

81,973

64,600

307,598

282,946

386,005

232,900

467,969

311,605

7,900

97,246

1,493,216

213,296

183.073

541.913

43,200

18,000

12,770

19.120

110,863

115.658

51,815

82,553

50,853

32,553

Business

Publications

$2,919,700

394,900

250,000

892,100

227,200

1,000,000

4,090,000

300.000

100,000

100,000

179.000

510,200

280,900

248.000

50,000

456.300

500.000

50.000

501.100

481.300

225.000

25.000

50.000

190.000

401.300

2,800,000

1740.000

361.100

786,600

300,000

924,600

1.300,000

75.000

100,000

75.000

355.900

192.600

100.000

777,500

75.000

257,300

827.900

90.000

75.000

310,200

100,000

517400
153.000

2,021,600

457.000

201.000

71,400

391,100

100,000

100.000

62.000

2.955.000

50.000

569.700

100,000

250,000

64,000

480,300

330400
50,000

175.000

75,000

1,599.100

770.000

75,000

100.000

193.000

400.000

1,231400

770.000

50.000

200,900

400400
100,000

Network

Television

$12,733,437

47,046,015

13,023,204

18,915.776

16,297.289

16,156.601

19,375,713

18435,808

4,714,855

13,201484

9,346,629
926,760

7,093,962

12,469,954

15,790,837

6,644,647

3.277,929

8405,872

4,711,351

3,942,904

8,181473

271,396

4,965.382

4412,346

2,532,393

7,977,785

677,549

1,041,290

2,247,934

5,048,301

1,738.960

4,501,985

4,706,501

5,194,122

2,060,788

8,585,635

1,262,465

3,853,642

3.005,514

3.194415

7,019,042

5,196.425

4,130,101

3,805,646

937,431

173,460

2,810,739

2426.955

211,554

2,930,851

2444,036

4467,982

1,100,304

1,604,997

4,257,142

2,054,120

2.514,090

233,140

1,549,074

375,750

3,342,357

1,350473

2,617,367

103,062

62,540

3,889,778

2,070,723

2,886,264

3,164,839

1,538,454

2,723.689

2.346.917

5,192,193

1,008.588

3.201,984

627,267

1,233,923

2,641,965

379,076

1,191,864

2.012,991

114,223

2,194,989

1,276,110

1,085,449

1421,153

2,501,769

Spot

Television*

$ 1,711,740

25,916,840

3,737,370

1,013,750

7,642,980

8.447,900

7,739,080

3,589,680

750,560

2,887,630

3,145,930

12,986,920

2,131,010

1,939,210

1,935,530

4,086,300

901,190

8,635,890

4,941,470

4,001,840

203,850

245,130

1,308,750

5,690,870

2,829410

10,190,060

4,207,890

5,622,320

6,392,640

635,950

136,920

1,123,470

3,018,660

28,260

2,993,100

940,150

6,995,260

470,030

1,990.510

435,470

167,840

512,760

2,530420

2,921,080

545,460

1,749,820

3,191,110

1,049,160

292,630

3,038,650

2,477,860

797,440

583,330

179,710

1,618,070

101,820

506,530

1,992,030

75,480

1,968,000

1,139,720

630,190

1,621,790

3,726,800

54,420

68,630

36,150

4,722,660

92,950

2,290,850

713,320

14,400

1,059,010

641,220

304,400

105,060

2,196,180

4,050.400

1,124,940

4,926,930

45,320

139.020

259.020

47,810

667,780

585,600

130,020

466,090

313,500

1,503,350

49,800

655,590

Outdoor

$8,699,214

6,649,669

1,333,508

76,013

1,283,781

243,482

‘953,341

3,248,235

25,426

269,232

2,862,074

679,935

42,122

865,308

2,582,384

3.222,881

346,140

1,146,900

3,406,400

129,532

244,000

118,636

3,119,194

28,241

1,529,722

731,363
^

3,657,259

51,627

3,040,307

1405,452

128,084

482,876

671,442

1408,558

121427

340,829

43,900

1,518,789

2,178,904

427,347

94,692

775,704

332,207

97,464

198,102

2,204,878

996,643

111,741

1,133,935

1,379,135

102,440

858471

1,516,944

704,311

5
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Network Hearing Windup; Final phase of FCC’s
massive network hearing comes July 11 & 14 with
testimony by architect of network study staff’s

huge anti-network report—Roscoe Barrow, dean
of Cincinnati U Law School, accompanied by his

lieutenants Louis H. Mayo and Jesse Markham.
No other sessions are scheduled. Charges that

networks have pressured program producers into

cutting them into programs (Vol. 14:25) may
come to hearing some day—but it won’t be in this

proceeding, because FCC plans separate inquiry

into programming.
After July 14, whole business is up to Commis-

sion. Justice Dept, says FCC should outlaw cer-

tain practices (Vol. 14:25) but it also says it will

wait to see what Commission does before consider-

ing action on its own.
* * *

Justice Dept.’s opinion that option time and must-buy
are illegal, must be forbidden, was countered by well-pre-

pared legal memorandum submitted to FCC last week by
CBS. Drafted by firm of Cravath, Swaine & Moore, memo-
randum makes 2 points:

(1) “The Rule of Reason, not illegality per se by false

analogy, is the test to apply to both practices [option time

and must-buy].”

(2) “The Commission has the primary responsibility

to consider the reasonableness of both practices in the

context of the public interest.”

'Pay-offs' On Way Out: FCC this week started shutting

door on practice of deals among competing applicants

whereby all except one withdrew upon payment to them of

“expenses” by surviving applicant—who then stood clear

for vmcontested CP. Practice also covered agreements

whereby withdrawing applicants acquired share of CP
after it was granted.

Commission action was in form of proposed rule-

making, on which comments may be filed until July 28.

There were no dissents to action, but Chairman Doei-fer

abstained from voting. It’s understood that Comr. Ford
initiated move. Here’s Commission’s reason for action:

“The Commission is concerned that these practices may
tend to defeat the purpose of hearings on applications for

broadcast facilities and encourage the filing of marginal

or ‘strike’ applications in the hope that payment may be

exacted in consideration of amendment or dismissal of

such applications. In many instances these practices may
also represent an abuse of the Commission'’s hearing

processes.”

FCC proposes to amend rules so as to kick out all

applicants who are parties to such deals. Interestingly,

Comr. Ford, when on staff as head of FCC’s hearing div.,

urged establishment of the payment of “expenses” so that

fewer hearings, quicker grants and faster service would
result. However, “expenses” have ballooned to something

quite different in some cases. Despite abuses, system

did expand TV service much faster than it would have

grown otherwise.

* * * *

Cancellation of CP for KYAT, Yuma, Ariz. (Ch. 13),

held by Wrather-Alvarez Bestg. Inc., was recommended by

examiners James D. Cunningham & Herbert Sharfman.

Grantee sought to move site to El Centro, Cal., also faced

“In the instant case,” memo argues, “the wisdom of
avoiding the sterilizing influence of presumptions, con-
clusive or otherwise, is especially compelling. The business
of networking is unique. The networks have provided the
business initiative and creative force which have developed
and are developing the TV medium. Moreover, within the
framework of private enterprise, there appears no alterna-

tive to the network as the means of insuring prompt na-
tional visual communication.

“The heart of networking is the affiliation relation-

ship between stations and the network organization. In
that relationship, option time is a natural, crucial pro-

vision—without it, the irreducible fact is that there is no
reason for affiliation. To force the network organizations

to retract to the position of intermittent, piecework pro-
gram suppliers would tend to force all national program-
ming to filmed entertainment. As even the [Barrow]
Report itself concedes, the ‘loss of the programming and
communication values associated with the network system
would be adverse to the public interest’ . . .

“Perhaps the most significant question concerning op-

tion time is whether networks are to be considered on a
competitive par with film syndicators, shorn of any natural
advantage accruing to them by virtue of their unique con-

tinuing contributions to broadcasting, and thus relegated

to the same role in the industry. The expert, informed
judgment of the Commission, framed according to its over-

all conception of the public interest, is required even to

attempt any answer to so basic an anti-trust question.

In that sense, at least, the ‘Rule of Reason’ is merged
into and is an integral part of the duty of this Com-
mission to determine the public interest.”

protest from KIVA, Yuma (Ch. 11)—but examiners held

that problems involved shouldn’t have prevented construc-

tion; CP has been held since Jan. 25, 1956.

Grant of Ch. 9, Ogden, Utah, to United Telecasting

& Radio Co., controlled by KVOG, was recommended by
examiner Thomas H. Donahue. It was surviving applicant

after dismissals of 2 competitors—Jack A. Burnett and
owners of KNAK, Salt Lake City.

One uhf CP was surrendered—KGMS-TV, Sacramento
(Ch. 46) citing economic conditions.

WCCO-TV, Minneapolis (Ch. 4) was authorized to

identify itself with St. Paul as well as Minneapolis.

“Influence” prober Rep. Harris (D-Ark.) got a little

mussed up himself this week, when newspapers discovered

he had queried FCC on behalf of radio KOTN, Pine Bluff,

Ark. Noting that Jefferson County Bestg. System is radio

applicant there, he wrote: “It would be of interest to me
to have such information as you can give as to Commission
policy on the number of radio stations the Commission
authorizes in a given area. As an example. Pine Bluff

has an estimated population of 60,000 at this time. I do

not know what the population is within the trade territory.

Since there are already 3 stations in the area, I thought you

might be able to use this as an example to advise the gen-

eral policy the commission follows in the number of sta-

tions authorized in a given trade area.” Doerfer responded

by telling him it has no such policy. Harris told reporters

he saw nothing wrong in his inquiry. However, he ob-

viously implied that Pine Bluff has enough stations already.

But was he telling Commission—or asking ?

RCA & NBC extend leases to 1982 on 13 acres of office

& studio space in New York’s Rockefeller Center at rentals

“in excess of $70,000,000.”
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PorSOnal NoIgs: Merle S. Jones, pres, of CBS-TV sta-

tions div., elected temporary chairman of organizing com-

I

mittee for proposed TV film export assn., working out of

!

N. Y. office of Motion Picture Export Assn., 25 W. 43rd St.

1 ... Frank Stanton, pres, of CBS, returned from Europe

June 21 . . . Howard Monderer, with NBC legal dept, last 6

years, on July 1 becomes network’s Washington legal repre-

sentative, headquartering at WRC-TV; he’s Harvard Law
’49, will have as secretaries Mrs. Pat Sullivan, ex-secy.,

and Mrs. Gladys Murphy Borras, ex-administrative aide to

Frank M. (Scoop) Russell, ex-NBC v.p., now its public re-

lations consultant . . . John A. Serrao promoted to Los An-
geles TV sales mgr., Joseph L. Scanlan to same post, San

Francisco, of rep firm Peters, Griffin, Woodward . . . Rudy
Marcoux promoted to gen. mgr. of WLBZ-TV, Bangor, Me.

1

(Ch. 2), changed from WTWO with this week’s transfer

j

of ownership to Wm. H. Rines interests; he reports to

E. B. (Buck) Lyford, ex-NBC, recently named asst, to

Rines, headquartering at WCSH-TV, Portland . . . James
C. Hanrahan, gen. mgr. of WEWS, Cleveland, plans to

spend month of Aug. touring Europe with his family, al-

ready there . . . Richard Lewine promoted to CBS-TV
I

special programs director; John F. Hall to special pro-

j

grams coordinator . . . Ben Ludy, pres. & gen. mgr. of

i
radio KWFT, Wichita Falls, Tex., founding ex-mgr. of

* WIBW-TV, Topeka, has returned to his Texas job after

1 convalescing in Kansas for several months from a heart

I attack . . . Hugh Barclay, ex-WEAR-TV, Pensacola, named

I'
station mgr. of WJDM, Panama City . . . Louis Wolfson

t
promoted to asst, to exec. v.p. Lee Ruwitch of WTVJ,

!
Miami . . . Ralph Rcnick, news v.p. of Miami’s WTVJ and

I
pioneer in editorializing via TV, honored recently with

<' testimonial “Ralph Renick Day” by South Beach Men’s
' Club, Miami Beach . . . Norman Jewison, top Canadian

Broadcasting Corp. TV producer, signs contract with CBS-
TV . . . Len Sirowitz, ex-CBS-TV, named NTA art director;

Fred Gordon, ex-Pharmaceutical Adv., named adv. produc-

tion mgr. . . . Donald G. Kraatz, ex-Campbell-Ewald,
named v.p. of Van Praag Productions, Hollywood . . . Mar-
shall Jamison resigns as exec, producer of Theatre Guild’s

U. S. Steel Hour (CBS), plans other TV and movie work
. . . Samuel F. Jackson, ex-Avery-Knodel, named national

sales mgr. of WMBD-TV, Peoria . . . Leslie A. Harris re-

signs as coordinator of ABC-TV 0-&-0 station sales, net-

work abolishing position . . . Donald H. McGannon, pres,

of Westinghouse Broadcasting Co. last 2^2 years, honored
this week with Silver W, highest award of parent company.

Gordon Gray, whose Winston-Salem Journal and Twin
City Sentinel own WSJS & WSJS-TV (Ch. 12) there and
who once was active in broadcasting industry affairs, this

week was appointed President Eisenhower’s special asst,

for national security affairs. Native No. Carolinian and
Democrat, Gray, now 57, went into the Army as a private

in World War II, emerged a captain, served as Asst. Secy,

of the Army under Truman in 1947-49, Secretary of the

Army 1949-50, then pres, of U of No. Carolina. He re-

turned to Washington to become Asst. Secy, of Defense for

National Security Affairs and in 1957 was named director

of Office of Defense Mobilization.

Howard Pyle, ex-Gov. of Arizona, onetime program
executive of Arizona Broadcasting Co. (KVAR & KTAR,
Phoenix; radios KYUM, Yuma & KYCA, Prescott), is

resigning his job as White House liaison for Federal-State

relations as of Aug. 1 or Sept. 1 to return to his business

interests in Arizona, may rejoin Louis-Lewis TV-radio

group in executive capacity.

Frank E. Schooley, U of Illinois director of broadcast-

ing (WILL & WILL-TV), named pres, of National Assn,

of Educational Broadcasters until next Jan. 1 at special

board meeting in Chicago this week; he was pres. 1944-45

& 1955-56, now fills unexpired term of Dr. Burton Paulu,

U of Minnesota, who recently resigned to spend year

abroad. Next pres, will be elected at NAEB convention

in Omaha next fall.

Marie W. Fish, chief of TV branch, FCC license div.,

and David Warren, attorney in FCC’s office of opinions &
review, were married in Chevy Chase, Md. June 20.

ADVERTISING AGENCIES: Walter Barber promoted to

v.p. of Compton Adv. . . . Tom Burch retii'es as v.p. of

Young & Rubicam; Burt ('ochran as Los Angeles v.p. of

McCann-Erickson . . . David N. Laux, ex-Foote, Cone &
Belding v.p., named senior v.p. of Lennen & Newell . . .

Jeremy C. Beman promoted to v.p. of Erwin Wasey, Ruth-

rauff & Ryan, Chicago . . . Wm. R. Seth, ex-MacManus,
John & Adams, joins TV-radio dept, of Lennen & Newell

. . . Martin J. Dwyer resigns as v.p. of Lennen & Newell to

join Whitehall Labs . . . Charle.s Boland, ex-Parkson Adv.,

heads new Creative TV Services, N. Y. . . . Nina Flinn,

ex-Fuller & Smith & Ross, named TV director, Webb
Assoc., N. Y. . . . J. Howard King elected v.p. of Creamer-

Trowbridge, Providence.

1 William Golden, creative genius behind CBS’s excep-

tional adv. & sales promotion art, has collection of his

graphic arts material on exhibit as part of annual Festival

of Contemporary Art at Cornell U’s White Museum of Art.

Network shift: WHTN-TV, Huntington, W. Va., to

CBS July 1 (from ABC).

i

Group of ex-INS staffmen, headed by Richard W.
Hubbell, has formed Woi'ld Wide Information Services, 730

Fifth Ave., N. Y. (phone, Judson 2-1370) to continue func-

tions of old INS Special Service Div., handling special as-

signments by text, photo & newsfilm and specialized mar-
ket, product & media research. Initial clients include such
adv. agencies as Young & Rubicam, Anderson & Cairns,

Wm. Esty, Bryan Houston, Lambert & Feasley, Reach,

McClinton & Co., St. Georges & Keyes; also Cinerama Inc.

and Rhodes Pharmacal Co.

Obituary

Ed M. Anderson, 52, part owner of No. Carolina radios

WIFM, Elkins; WBRM, Marion; WPNF, Brevard; WBBO,
Forest City, and publisher of 5 weekly newspapers, died at

Brevard June 24.

M rs. Raymond H. Rutherford, part owner of Cedar
Rapids Gazette and its stations KCRG & KCRG-TV (Ch.

9), died in Miami June 27.

John W. Scott, 65, news director of KRGV-TV, Wes-
laco, Tex., died there June 23.
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New & Upcoming Stations: Fifth uhf to go dark this

year is educational WKAR-TV, East Lansing, Mich. (Ch.

60), which quits air June 28 after 4l^ years of operation,

bringing on-air total to 533 (88 uhf), 31 non-commercial.

It’s second educational to go off air, first having been

KTHE, Los Angeles (Ch. 28), which quit in 1954 (Vol.

10:37). Station has been operated by State Board of

Agriculture, Michigan State U, also share-time applicant

for Ch. 10, Onondaga, Mich, with Television Corp. of Mich.

Inc. (headed by John C. Pomeroy of radio WILS, Lansing),

which were favored in initial decision issued March 7, 1957

by examiner Annie Neal Huntting.

Next new starters are expected to be KCIX-TV,
Nampa, Ida. (Ch. 6) with mid-July target (Vol. 14:21)

and educational WJCT, Jacksonville, Fla. (Ch. 7), which

has changed target from June (Vol. 14:21) to July 27.

/ * 5}S *

In our continuing survey of upcoming stations, these

are latest reports from principals:

KGLD, Garden City, Kan. (Ch. 11), planned as satel-

lite of parent KCKT, Great Bend, Kan. (Ch. 2), has or-

dered GE transmitter and expects to start programming
Sept. 20, writes E. L. Kuhlman, KCKT gen. mgr. Near SW
corner of state, KGLD will use microwave to pick up NBC-
TV from KCKT, 120 mi. away. Also planned as satellite by

KCKT is KOMC, McCook, Neb. (Ch. 8), 150 mi. NW of

Great Bend, for which Dec. tai’get has been set, but equip-

ment has yet to be ordered. KGLD began studio-trans-

mitter construction June 10, also is working on anchors and
base for 800-ft. Stainless tower, which will have 12-bay

GE antenna. Resident mgr. will be 0. D. Carmichael.

KGLD will be sold as bonus with KCKT, which has $300

base hour. Rep is Bolling.

WGTE-TV, Toledo, 0. (Ch. 30, educational) has set

Aug. 27 target, reports program & production director

Murray W. Stahl. It has 100-watt GE transmitter and
helical antenna on hand. Construction hasn’t begun, but

present studio facilities would permit limited operation

when transmitter is hooked up and antenna installed on

University Hall tower.

Note: For latest reports on other upcoming new sta-

tions, see Vol. 14:24.

Canadian coast-to-coast microwave facilities will be

opened officially July 1 with Dominion Day program includ-

ing pickups across country—from Sydney, N.S. to Victoria,

B.C. A few coast-to-coast telecasts have been achieved

previously, using some U.S. facilities. A network relay

center in Calgary also goes into operation July 1, will

use 4 videotape recorders to adjust programming to time-

zone differences. Extension of network to Newfoundland

is due in winter.

Two applications for new TV stations filed this week
were for Ch. 10, Presque Isle, Me. by new owners of

WLBZ-TV (formerly WTWO), Bangor (Ch. 2); for Ch. 17,

Bakersfield, Cal. by motel operators George King & Lloyd

G. Hobbs. This brings total pending to 117 (29 uhf).

[For details, see TV Addenda 26-V.']

Facility changes: KENS-TV, San Antonio (Ch. 5) due

to move about Oct. 1 to 1500-ft. tower near Elmendorf,

Tex., sharing it with WOAI-TV (Ch. 4). KPLO-TV, Re-

liance, S. D. (Ch. 6) satellite of KELO-TV, Sioux Falls

(Ch. 11) boosted power June 25 to 100-kw.

FCC staff additions: Engineers—Wilbert Mason &
Andi'ew J. Vaccarelli, to aural new & changed facilities

branch. Attorney—Francis J. Lai’kins, to office of general

counsel.

Sale terms for KVTI, Amarillo, Tex. (Ch. 7), which is

being taken over by Television Properties Inc. of Dallas
(Vol. 14:24), are revealed by transfer application filed

this week. Buyers are Jack C. & Grady H. Vaughan Jr.

(47.^% each) and Cecil L. Trigg (4.25%), who are princi-

pal owners of KOSA-TV, Odessa, Tex. (Ch. 7) & KOSA.
They are acquiring 77.7% (38,872 shares) of KVII stock
for $136,052 with option to buy remaining 22.25% held by
pres.-gen. mgr. Murry Woroner for $2.50 per share, plus

3-year employment agreement at $800 monthly. Operating
statement shows $13,749 net loss for 5 months through
May 31. Net income was $129,656, operating expenses
$143,405. Gross income is broken down as follows: $73,4.55

local, $12,344 national, $26,280 network. May 31 balance
sheet lists $39,057 current assets, $61,127 current liabil-

ities, $298,176 fixed & other assets, $239,854 note payable.

Back from Moscow intemational conference on TV
standards, conducted by CCIR Study Group 11 (Vol.

14:20), FCC chief engineer Edward W. Allen reports re-

sults were excellent. Basic job of group was to exchange
technical information, not make policy decisions, and Allen
said that was accomplished—wth no political interference

at all. Most of discussion was about color, and Allen said

there was considerable support for NTSC system. Allen
headed delegation including: James E. Barr, FCC asst,

chief of broadcast bureau; Florence T. Dowling, State

Dept.; Axel Jensen, Bell Labs; J. R. Popkin-Clurman, Tele-

chrome; C. G. Mayer, RCA London representative. Allen

and Mrs. Dowling returned on Kungsholm June 19; Barr
is inspecting TV-radio facilities in Western Europe.

Next 3 NAB conventions will be held in Chicago’s

Conrad Hilton, March 15-19, 1959; April 3-7, 1960; May
7-11, 1961. The 1962 conclave goes to Washington, next
2 back to Chicago. Next board meeting is Feb. 2-6, 1959
in Hollywood Beach Hotel, Holljwvood Beach, Fla. The
1958 fall conference schedule: Sept. 18-19, Buena Vista

Hotel, Biloxi, Miss.; Sept. 22-23, Oklahoma Biltmore, Okla-
homa City; Sept. 25-26, Challenger Inn, Sun Valley, Ida.;

Sept. 29-30, Mark Hopkins, San Francisco; Oct. 13-14,

Schroeder Hotel, Milwaukee; Oct. 16-17, Radisson Hotel,

Minneapolis; Oct. 20-21, Somerset Hotel, Boston; Oct. 23-

24, Shoreham, Washington.

WPIX rather than WOR-TV will get N. Y. state board
of regents’ educational TV curriculum for metropolitan

New York City next school year under deal whereby it

pays $296,000 to station for daytime periods. The Xew
York News-owned independent’s bid compared with WOR-
TV’s $365,000 and board’s TV committee headed by T.

Norbert Hurd, Ithaca, and State Education Dept, will pro-

ceed with program plans under recent $600,000 legislative

grant. Decision to use a commercial station for programs
followed regents’ original plan to seek channel of WATV
(Ch. 13), now WNTA-TV, Newark-N. Y. (Vol. 14:11-13).

Biggest stereo broadcast yet has been scheduled by
NBC for New York, Chicago & Washington, linking the

cities simultaneously for AM-FM broadcast of Bell Tele-

phone Hour 9-9:30 p.m. June 30 and Bert Parks Ba^tdstand

11 :05-noon July 1. NBC estimates 22% of U. S. population

will be in range of signals.

Translator starts: K72AP, K76AK & K80AM, Window
Rock, Ariz. began June 11 repeating KOB-TV, KOAT-TV
& KGGM-TV, Albuquerque; K72AS & K81AB, La Barge-

Big Piney, Wyo. began June 28 repeating KUTV & KTVT,
Salt Lake City.

Call letter change: WTWO, Bangor, Me. (Ch. 2), be-

comes WLBZ-TV, with June 25 transfer of ownership

from Murray Carpenter to Win. Rines interests.
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CBS Counterattacks, Too: Coincident with pungent
speech last week by NBC pres. Robert W. Sarnoff chal-

I

lenging newspaper attacks on TV (Vol. 14:25 and Special

Supplement), 2 CBS executives came out fighting this

week in defense of network policies & programming
against press criticism.

Addressing St. Louis Rotary Club, CBS Inc. v. p.

Richard S. Salant said TV critics on metropolitan news-

papers (“our hairshirts”), and in other print media, “have

a curious penchant for a double standard—one for them-

selves, another for us.”

In July Esquire, CBS-TV exec. v. p. Hubbell Robinson

Jr., in charge of network programming, said it would be

^

hard to find “more vociferous, articulate and fractious

j

passel of lambasters” than press derogators of TV. Con-
' ceding TV has “soft underbelly” inviting attack, Robinson

protested that critics ignore “genuine accomplishments

[which] touch more facets of living with greater impact
I than do those of any other medium.”

Naming no names, Salant referred to professional TV
critics as “good people, on the whole, [who] prod us, chas-

tise us, scold us, counsel us, check & double-check us

[but who] have also added a new dimension to criticism”:

“If a dramatic critic reviews a play or a literary

critic a book, the critic usually considers the work at hand
and how well or badly it is done. TV critics frequently go

beyond that. They tell us all about the programs that we
should be doing. They seem to prefer to talk about the

programs we don’t do—rather than the ones we do.”

In his Esquire article, Robinson cited “measured
opinion” of many TV critics that “TV programming is a

mess [and] seems likely to get messier.” He noted that

I

“more probing, perceptive critics” like N. Y. Times’ Jack

I Gould, N. Y. Herald Tribune’s John Crosby, N. Y. World-

Telegram & Srm’s Harriet Van Horne see “moments of

gold among the dross.”

But often overlooked, Robinson wrote, is that TV has

“hard core of programming able to compare favorably with

comparable efforts in any of the arts, and reaching success-

fully into areas the others never tap.”

Justice stern Presiding: Miami Ch. lo “influence”

proceeding at FCC got under way this week with
pre-hearing conference (Vol. 14:25), and presiding

officer Judge Horace Stern showed he has situation

well in hand, impressing attorneys by the way he

fielded questions and problems—though they were quite

routine. FCC general counsel Warren Baker said that he
would start by calling as witnesses ex-Comr. Mack and
his friend, Thurman Whiteside, but had no plans to call

members of Congress. Actual hearing begins Sept. 8 in

W'ashington, but additiqnal pre-hearing conferences are

scheduled for June 30 and Aug. 22 to determine proce-

dures and ground to be covered. Judge Stern, retired

Chief Justice of Pennsylvania Supreme Court, declined to

disqualify himself after attorneys for National Airlines

(WPST-TV) and WKAT noted they have had dealings

with certain Philadelphia law firms whose lawyers Stern

had counseled since his retirement. He said he has no

interest in the firms. It’s expected some sessions will be

held in Miami, as urged by National Airlines; intervenor

Eastern Airlines offered to fly Miami witnesses to Wash-
ington free. Counsel in case are: FCC general counsel’s

office, Warren Baker; FCC broadcast bureau, Harold

Cowgill & Robert Rawson; Justice Dept., Robert Bicks;

National Airlines, Norman Jorgensen, of Krieger & Jorgen-

sen; L. B. Wilson Inc., Paul Segal; North Dade Video, A.

Harry Becker; WKAT, Paul Porter, of Arnold, Fortas &
Porter; Eastern Airlines, Harold Russell, of Gambrell,

Harlan, Russell, Moye & Richardson.

H

August is vacation month as usual at FCC, but law
requires at least one meeting monthly—so Commission
will convene Aug. 1, resume Sept. 3. At least one com-
missioner will be available during month; chore is usually

rotated.

TV Allocations Study Organization moves about Sept.

1 to Iowa State College, Ames, where exec, director

Dr. George Town resumes teaching while finishing TASO
report, due at year’s end.

Allocations Tug-of-War: Though Sen. Pastore (D-
R. I.) raised unholy hob with FCC during Senate
Commerce Committee hearings on allocations this

week (see p. 3), there certainly isn’t the kind of

Senatorial interest there used to be. Pastore con-

ducted hearings alone, except when relieved by
Sen. Schoeppel (R-Kan.). Such hearings once
attracted half a dozen or more Senators. Pastore’s

main gripe:

“You never reach a decision. This has been
going on for 4 years. You march up the hill and
march down again. Don’t you ever agree on any-
thing? There are 96 Senators, and no one is more
individualistic than a Senator—but we compro-
mise and get things done.”

Then, dramatically, he asked : “Who’s for

deintermixture? Stand up.” Comrs. Hyde, Bart-
ley, Lee & Ford rose promptly. Then: “Who’s
against it?” Comr. Doerfer raised hand; Cross
ro.se slowly; Craven ro.se even more slowly, and
.stated : “Pd like to be heard on that later.”

Doerfer explained his philosophy: Even if FCC had
deintermixed 13 markets, as proposed, it wouldn’t be

enough to promote uhf effectively. Shift of stations from

vhf to uhf will cause “white areas.” “If you take out

a V,” he said, “you’ll have every Senator and Congressman
screaming. If you deintermix, you’ll get less service than

you have today.” He said that FCC should wait for TASO’s
technical data; that it’s “just as foolish to lose service by
moving to uhf as it is through changes in vhf standards.”

DoeiTer also had this to say about TV generally:

“In view of the cold war, maybe we’ve got more space for

broadcasting than we need. Maybe we’re indulging in a

luxury.”
« * * *

Doerfer said ABC’s proposal for major-market vhf-

drop-ins via mileage cuts (Vol. 14:23) “has real merit.”

Broadcast Bureau chief Harold Cowgill said: “We don’t

want to move piecemeal into short spacings.” Craven disa-

greed: “I believe immediate relief is possible with short-

spaced V’s. We should put them out for rule-making.”

Committee counsel Kenneth Cox called attention to

“Bowles Report”—the allocations analysis by Edward
Bowles’ committee, made at Senate Commerce Committee’s

behest (Vol. 14:12). Bowles recommended an “independent

audit” of problem by some organization outside FCC

—

but his committee didn’t give him much support.

Doerfer was against it. It would simply create another

body and “they won’t come up with a better solution.”

“I’m disappointed in the report,” he said. “There’s little
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new technical information in it. It’s just a criticism of

the FCC.”
Doerfer said he thought one agency, civilian, ought to

handle whole spectrum. “Two cooks are too many,” he

said, “One agency could give due weight to needs of the

military.” Craven added: “I don’t believe that the spectrum

should be put in the hands of the executive department.”

Earlier, Pasture asked whether a 3-man FCC could

produce faster action. Doerfer said he once did—but

doesn’t any more, because of big load of Commission work.

Lee spoke up for uhf several times. “It works,” he

said. “A substantial number of areas are well-served by

uhf.” He noted that Commission has assigned him job of

investigating ability of uhf to serve New York City. Sen.

Schoeppel also spoke up for uhf, said it’s satisfactory ex-

cept where it competes with vhf.

Cox asked whether manufacturers would speed uhf

equipment development if FCC said all TV would go to

uhf in 8-10 years. Said Craven: “If you make that an-

nouncement, all you’re telling the public is that they’re

going to have to pay twice as much for their sets. I’m not

ready to make that decision.” Said Doerfer: “Industry

may not believe it will ever come about—even if FCC says

so now. Research should be left to private industry.”

Cox wondered whether FCC is going to find out why
NBC couldn’t make uhf work in Buffalo. Doerfer said he

didn’t believe Commission would find out anything it

doesn’t know—but added that he’s willing to look into it.

^ ^

Craven’s proposal for creating 25-channel vhf band

for TV doesn’t spark much enthusiasm among his col-

leagues. Said one, cynically: “Yeah, we could study that

one for a couple years, too.” Another: “I have no idea

why he thinks it can be done.”

Even before he broached idea to Commission, Craven

sounded out manufacturers. Most manufacturers queried

don’t go for it. One big reason: Electronic Industries Assn,

has been trying, for many months, to get military to agree

to complete analysis of entire spectrum—with the goal

of taking care of all needs in logical fashion. Craven’s

idea is termed a “patchwork” within this larger concept.

As expected, RCA-NBC and CBS are opposed. What-

ever other reasons they might have, they certainly don’t

want their owned-&-operated stations to be shifted from

Ch. 2-6 to some unknown channel from Ch. 7 on up

—

perhaps to channels beyond Ch. 13, giving them conversion

problem comparable with uhf’s. GE spokesman likes the

idea, would go it one further—tacking on 11 more TV
channels at top of Craven’s band, for total of 36.

Many objectors complain that 25 channels ?ire too few.

Craven says that’s true only if goal is to pei'mit every

small-town stations same power & height accorded metro-

politan outlets—and he sees no need for that.

Craven claims that growing non-broadcast needs must

Bricker’s Good-Neighborism: Better relations

with Latin America, through improved communications, is

goal of S. Res. 317, introduced this week by. Sen. Bricker

(R-0.). “We hear repeatedly,” he said, “that the U. S.

has neglected Latin America. Some attribute the ill treat-

ment of our Vice President, on his recent trip, to this feel-

ing of being neglected. It is true that most of our atten-

tion has been directed toward Europe, the Near East and

the Orient. It is also true that further neglect of Latin

America will help the Communist cause there.” He asked

be taken care of by shift such as he recommends—though
he doesn’t claim his particular proposal is final answer,
by any means. He mentions “scatter” communications and
satellite operations as very important demanders of spec-

trum,
^ ^ Iff

EIA’s project of joint military-civilian spectrum analy-

sis has had slow going. One traditional reason is that mili-

tary always has been cavalier about civilian needs, satisfied

that it can simply take whatever spectrum it wants when
emergency strikes. Industry feels it would be far more
logical to give each service, military or civilian, a reason-

ably “permanent” home—satisfying all needs and freeing

civilian services from unnecessary threat of arbitrary

usurpation.

There hasn’t been a truly candid and complete evalua-

tion of all spectrum uses in history of radio. Civilian users

have done fair examination of their portion from time to

time—but military has maintained closed door.

Top allocations figure in military picture is Paul Golds-

borough, staff director for commimications. Office of Secre-

tary of Defense. He’s man of considerable experience,

once headed Aeronautical Radio Inc. Says he:

“I haven’t had a chance to study Craven’s memo,
haven’t given much thought to it. I’ve talked to him a

number of times about such proposals, and I guess if you
look at some of these things on a real long-range basis,

you might be able to do something. One thing you must
be aware of is that it would be tremendously costly in terms
of equipment.”

Craven acknowledges that it would cost “billions,” but
he states that much military equipment is obsolete or will

be before long—and may as well be replaced with equip-

ment in different portion of spectrum.

* * *

TASO exec, director Dr. George Town submitted state-

ment to Senate Commerce Committee, described what
TASO is, outlined projects completed or underway. He
didn’t give details of any findings which might affect alloca-

tions policy.

He said that reports of 5 of TASO’s 6 panels should be

in by Aug. 31, but Panel 5—on “analysis & theory”—can’t

sum up work of others until end of year. Job of this

important group is to “prepare and develop reliable propa-

gation cmwes and analyze all pertinent engineering and
technical factors having an influence on TV picture quality

in order to establish standards of acceptable service in the

vhf and uhf frequency bands.”

Chairman of Panel 5 is Robert M. Bowie, Sylvania

research director; vice chairman, Wm. B. Lodge, CBS v. p.

for engineering & station relations. Chairmen of its com-
mittees are: Ogden L. Prestholdt, CBS-TV; Donald W.
Peterson, RCA Labs; Howard T. Head, A. D. Ring &
Assoc, (a chaii-man up to last Dec. 12), who has been

succeeded by Wilson C. Wearn, WFBC-TV, Greenville,

S. C.; Jack W. Herbstreit, Bureau of Standards.

that special subcommittee be established, given $50,000

and asked to report by March 1, 1959 on feasibility of

building network through Mexico and Central America
to handle “telephone, telegraph, teletype, facsimile, radio

& television.” Bricker said we now rely solely on high

frequency radio for U. S.-Latin American communications,

“with their fadings and outages” and “some ancient ca-

bles.” Exchange of TV-radio programs, he said, “would be

of tremendous value.” Subcommittee would comprise 4

members each from Committees on Foreign Relations,

Commerce, Anned Services.
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CATV Defends Ilsell: Community antenna opera-

tors have always shied away from any talk of

govt, regulation, but in testimony before Senate

Commerce Committee this wek (see p. 2), they

came out and said they’re not bull-headed about

it—if FCC and Congress believe it’s necessary.

Incidentally, FCC has extended until July 7 the

deadline for filing comments in its “small-town

TV” inquiry (Vol. 14:21).

E. Stratford Smith, gen. counsel of National

Community TV Assn., put it this way: “At the

moment it is not clear that competition would not

be more effective than regulation to assure the ex-

tension of the maximum amount of TV service to

the largest number of people. Nevertheless, we are

actively studying the possibility of legislation in a

sincere effort to find the place in the national TV
picture where CATV can serve the greatest public

interest.”

He didn’t say, but it’s well known, that some munici-

palities have come up with wild ordinances and taxes

—

and that CATV operators would much prefer Federal

regulation to spread of such restrictions.

Among most interesting witnesses was Mrs. Charlotte

Brader, mgr. of radio KOJM, Havre, Mont, and operator

of CATV system there. She described how her organization

weighed economics of station operation, decided CATV
was only way to bring TV to town. She concluded:

“Frankly, I am amazed at the turn of events that has

taken place. We took every possible precaution to assure

ourselves that we were doing nothing to jeopardize our

position with the Commission. We had been assured by
the TV broadcasters (whose signals were being received

by us) that they were delighted with what we were doing.

They enjoyed the additional benefits brought to them
through the coverage we gave them. We cooperated in

every respect.” System gives public 3 signals.

Paul McAdam, operator of KPRK and CATV in Liv-

ingston, Mont., went step further: “Constructively, while

we are cable system operators in Livingston, we intend to

operate a small TV station and radiate local public ex-

pression and interest programs to everyone in Park County,

Rate increases: WSJV, Elkhart-South Bend, July 1

adds Class AA hour (7-10 p.m. daily) at $400, min. at $80,

Class A hour remaining $300. KRDO-TV, Colorado Springs,

July 1 raises hour $175 to $225, min. $35 to $45. Rate cut:

KTNT-TV, Tacoma, has cut base hour from $900 to $625,

min. $200 to $130. Canadian increases: CKCO-TV, Kitch-

ener, Ont. July 1 raises hour from $450 to $485, min. $90

to $110. CFRN-TV, Edmonton, Alta., July 1, hour $400 to

$450, min. $110 to $125. CHCT-TV, Calgary, Alta., July 1,

hour $350 to $380. CKVR-TV, Barrie, Ont., July 1, hour

$300 to $350. CFQC-TV, Saskatoon, Sask. July 1, hour

$260 to $280. CKRS-TV, Jonquiere, Que. April 1, hour

$250 to $265. Canadian rate cut: CBOFT, Ottawa, Ont.

has cut hour from $315 to $200.

TV tape jurisdictional dispute between Screen Actors

Guild & AFTRA, which wants national referendum of both

unions to decide issues (Vol. 14:24), was explored by

NLRB at N. Y. hearing this week, agency directing both

sides to submit written briefs by July 15.

Wm. Rosen.solm, TelePrompTer v. p., resigns to take

on promotion of Floyd Patterson-Roy Harris heavyweight

title bout in Los Angeles Aug. 18.

when economic conditions will permit. We already have

our camera chain of vidicon cameras, and local programs

are sent down the leased channel on the cable system.”

Glenn Flinn, system operator in Tyler, Tex., sought

to offset the claims of injury presented by KLTV there

(Vol. 14:22). He stated that 40% of KLTV was offered

to him for $200,000—and station showed him following

earnings before depreciation and taxes: 1955, $155,000;

1956, $172,000; 1957, $165,000. “The antenna company
had a ready made audience for the station when it came
on the air,” he said, “and the station was able to operate

in the black much earlier than many TV stations have.”

Jerrold Electronics pres. Milton J. Shapp argued that

uhf stations’ demise in CATV towns scarcely could be

blamed on CATV—because latter had too few subscribers

to mean anything. His figures: Atlantic City, 400 sub-

scribers; Elmira, N. Y., 500; Harrisburg, 1400; Tyler, Tex.,

3000 (when uhf KETX-TV quit); Sacramento, 300; Fair-

mont, W. Va., 1432. Said he: “Our industry deplores the

action of a small group of broadcasters who, before this

Committee, would make the CATV industry the scapegoat

of their economic difficulties.”

Other CATV witnesses: W. L. Reiher, Twin Falls, Ida.;

Archer S. Taylor, Kalispell, Mont.; Clifton W. Collins,

Soap Lake, Wash.; Charles M. Crowell, Casper, Wyo.
attorney; W. Randolph Tucker, Fairmont, W. Va. Brief

statements were presented by following, after introduction

by Sen. Yarborough (D-Tex.): O. L. Helm, mayor of

Memphis, Tex.; Hiram L. Cudd, mayor of Wellington,

Tex.; Dr. Jack Fox, alderman from Childress, Tex.

Interlocking ownership of CATV systems and TV-radio

stations is still relatively rare, but it’s expected to spurt.

We know of 10: Aberdeen, Wash, system, by J. Elroy Mc-
Caw, stockholder in KTVW, Tacoma-Seattle; KTVR, Den-
ver; KONA, Honolulu. Pottsville, Pa., by WRTA, Altoona,

Pa. Laconia, N. H., by WWNH, Rochester, N. H. Fayette-

ville, Ark., by KHOG. Livingston, Mont., by KPRK.
Havre, Mont., by KOJM. Rogers, Ark., by KAMO. Farm-
ington, N. M., by KVOC, Casper, Wyo. (also Ch. 12 TV
applicant for Farmington). Casper, Wyo., by Bill Daniels,

stockholder in foregoing TV application. Kalispell, Mont.,

by Archer Taylor and associates, stockholders in off-air

KGEZ-TV, Kalispell.

Equipment shipments: RCA superturnstile antenna
June 19 to WFBC-TV, Greenville, S. C. (Ch. 4), planning
move to new tower site. RCA antenna June 11 to upcom-
ing WFPK-TV, Louisville (Ch. 15, educational), planning
Sept, start. Ampex Videotape recorders shipped to KGUL-
TV, Galveston (Ch. 11) & WVUE, Wilmington-Philadel-

phia (Ch. 12) ;
one bought by WTIC-TV, Hartford (Ch. 3).

Desilu-AFM 5-year contract signed this week in Holly-

wood provides for use of live music in recording of scores

for TV films, at least 5 to be produced this year. Agree-
ment calls for fixed flat payments to AFM’s TV trust fund
of $125 for 1st reruns, $62.50 for 2nd & 3rd, $31.25 for

4th & 5th.

Closed-circuit TV in big N. Y. brokerage firm Bache &
Co., and Los Angeles headquarters of E. F. Hutton & Co.,

brings ticker tape quotations into brokers’ offices, cus-

tomers rooms. Bache system installed by Siegler’s Halla-

more Electronics div.
;
Hutton’s by Cohu.

Instantaneous audience-measuring system, termed “In-

stam,” has been developed by Britain’s TV Audience Mea-
surement Ltd., will be tested shortly, according to TAM
governing director Bedford Attwood.
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STATISTICS vs. PREDICTIONS-TAKE YOUR CHOICE: 1958 can be worst TV year since 1951
— if you believe first half statistics and their normal projection for balance of

the year. Or, it can be a pretty good year , all things considered — if you credit
the upbeat predictions of industry executives and their economists.

Statistical projection indicates 5,450,000 TV sets will be turned out this
year, assuming historical patterns of 3/5 of total production coming in second half.
That's lowest figure since 1951 *s 5,500,000 sets, compares with 6,400,000 in 1957.
And, if the recession should continue and TV production fail to rise from present
plateau, total production would sink to 4,350,000 sets — lowest since 1949.

At midyear, 2,200,000 sets , a few thousand one way or other, had been built.

Production must be at 6,900,000 annual rate during second half if industry is

to reach normal output. That's pretty high rate. Some closed facilities will have
to be activated. As we warned earlier (Vol. 14:17), the "hour of decision" to meet
that goal may have passed already.

* * * *

Industry leaders don't share this dim view , happily. We talked with several
this week, culled comment of others from talks with distributors. We believe you'll
be interested in what we heard — it makes interesting reading in these dull times.

Robert L. Shaw, gen, marketing mgr., Sylvania — "TV industry will have retail
sales at least 3,800,000 in second half for 1958 total in excess of 6,000,000. This

estimate, based on realistic appraisal of general economic outlook, is conservative.
We expect 4th quarter will be much stronger than anticipated. Sylvania's incoming
orders indicate our distributors & dealers share our confidence."

Robert A. Seidel, RCA exec, v.

p

. -consumer products — "Enthusiasm over the

prospect of business upturn this fall was evident throughout our recent distributor

meetings across the country. We believe recession has reached bottom and that TV

industry will enjoy a bigger than usual 2nd half. Color sets are selling well ahead

of last year and we anticipate further increase this fall."

James M. Skinner, Philco pres . — "Our distributor meeting in June was highly

successful. I have received reports from the distributors about their dealer open

houses and without exception they state that dealers all over America share their

enthusiasm for the new Philco line. We at Philco expect an excellent TV year."

Hugh Robertson, Zenith pres . — "June convention sales of TV, radio & hi-fi

were substantially ahead of last year. Total dollar volume was approximately 10%

above 1957 convention orders which in turn were ahead of 1956."

Paul V. Galvin, Motorola chairman — "The electronics industry is rounding

the recession corner and swinging wide on the curve to develop a momentum which will

lead the nation's industries in the 1960's. TV sales by retailers this year will be

about 6,000,000 units. Motorola's share is now running 15% ahead of last year."

Robert S. Bell, Packard-Bell pres . — "We are approaching a business boom.

Our profits already show a sizeable increase over comparable months last year."

* * *

National Assn, of Purchasing Agents , whose membership includes all the major

TV makers — June reports indicate continuing improvement in production & new order

position. "Of our agents, 39% report new order position better, 45% say no change,

15% show decrease. Also, 34% list higher production in June against 29% in May."

United Business Service, Boston — "Key to upturn [from May] was improvement

for first time this year in output of durable goods — steel, automobiles, and to a

12 -
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lesser degree furniture and TV sets." U.S. News & World Report — "Increases are
scheduled in the output of TV sets." These are in line with highly bullish reports
in semi-annual survey of economic conditions in all sections of the country by the
American Bankers Assn. , released this week.

Dealer ProKts Up: NARDA's Cost-of-Doing-Business Survey , covering all 1957
operations of dealer members, released this week and available from NARDA (Merchan-
dise Mart, Chicago), shows profits up 35% over 1956 , gross sales up 1.4%. Survey
revealed net operating profit was 1.6% on sales, attributed most of increase to a
sharp rise in servicing revenue . TV-radio-phonos continued as best selling category
representing about third of total business. TV dropped from 2nd to 3rd place among
products expected to be best sellers in 1958, trailing laundry, equipment and hi-fi
phonos in that order. Air conditioners were next. Dealers report they expect to

put most sales effort behind hi-fi, built-in kitchens, color TV — in that order.

Survey also showed 24% of dealers anticipate a rise in 1958 profits averaging 7.3%
despite poor first half; 43% expect no change, 33% a decline averaging 15.5%. TV

trade-ins declined in 1957 for the first time to 35% of sales compared with 43% in

1956. There was little trade-in business in air conditioners, freezers and dryers.

TV-Radio Produciion: TV set production was 81,999 in week ended June 20 vs.

76,029 preceding week & 116,302 in corresponding 1957 week. Year's 24th week
brought total TV production to 2,018,158 vs. 2,458,088 last year. Radio set pro-
duction was 160,531 (55,453 auto) vs. 162,575 (51,698 auto) preceding week &

229,967 (86,270 auto) in corresponding week last year. Radio output for 24 weeks
was 4,356,742 (1,385,129 auto) vs. 6,497,386 (2,660,452 auto) in the 1957 period.

Trade Personals: John Q. Adams, CBS-Hytron sales v.p.

since 1945, member of the historic Mass, family that gave

the U. S. 2 presidents, who got into radio in 1922 via old

Rauland Mfg. Co., then worked with Sears Roebuck and

Champion Lamp Works, retired this week after 36 years

in the industry; pres. A. L. Chapman will announce suc-

cessor shortly . . . Pierre Boucheron, ex-RCA adv. mgr., ex-

Farnsworth sales mgr., who was retired from Navy as

captain and who recently joined Crimson Color Inc., N. Y.

as sales mgr. (Vol. 14:24), is author of How to Enjoy

Living After Sixty, book on “happy old age” just published

by Archer House-The McBride Co., N. Y.; now 69, he has

lectured on subject, is currently promoting new Scanoscope

wide-screen closed-circuit TV system . . . Brig. Gen. David

SarnofT, RCA chairman, and Mrs. Sarnoff sail July 1 on

Italian liner Christofer Colombo for Naples, plan month
in Italy, go to Frankfurt Aug. 1, London Aug. 8, Brussels

Aug. 17, Paris Aug. 21, returning by boat Sept. 2 . . .

Peter J. Schenk, ex-GE, pres, of Air Force Assn., named
asst, to Raytheon pres. Charles F. Adams . . . Justin L.

Albers promoted to merchandise mgr., RCA Victor Radio

and Victrola div. . . . H. J. Horstman promoted to Westing-

house TV service training supervisor . . . Jack Blaylock

promoted to sales mgr., Westinghouse So. Cal. district,

succeeding Don Burton . . . Daniel E. Hr«Kkover promoted

to Westinghouse adv. media mgi\, succeeding S. G. Symons,

retired . . . Ray 15. Cox, ex-Horn & Cox, Los Angeles,

named gen. mgr. of Hoffman Sales Corp. of Cal., succeed-

ing John B. Chadwell, now asst, national sales mgr. for

radio & hi-fi . . . W. G. Pengelley promoted to district mgr.

of Canadian Westinghouse, Toronto, in changes in which
other district mgrs. named are: K. W. Fraser, Vancouver,

B.C.; G. R. Raisbeck, Calgai’y; J. G. Johnson, Winnipeg;
J. A. Tames, Montreal; C. F. MacNeil, Halifax . . . Jack Y.

Burgess promoted to RCA Victor commercial sales &
merchandising mgr.

DISTRIBUTOR NOTES: Motorola-Baltimore announces
resignation of sales mgr. Arthur E. Selnick to become
mfrs. rep . . . Gross Distributors, N. Y., which purchased
Capehart from IT&T in 1956 (Vol. 12:18), now imports'
British hi-fi & stereo, exits appliance distributing business
. . . Electrical Distributing Co., Portland, Ore., names Gus
P. Kikes, ex-Hamilton Mfg., as Zenith sales mgr. . . .

Zenith appoints Graybar, Little Rock, for all consumer
products . . . Sylvania appoints Radio Specialty Corp., New
Orleans, for all consumer products . . . Philco’s Landsdale
Tube div. appoints Milgray Electronics for transistors.

Merrill W. Applebee, of Burstein-Applebee, Kansas
City, newly elected pres, of National Electronic Distribu-

tors Assn., accompanied by NEDA’s new executive officer.

Col. Gail S. Carter, spent June 25 in Washington estab-

lishing liaison with Electronic Industries Assn, and con-
ferring with James D. Secrest, EIA exec. v.p. & secy, and
his aide Tyler Nour.se. Intermediai-y was J. A. (Shine)
Milling, pres, of Howard W. Sams & Co. and chairman of

EIA distributor relations committee as well as director of

EIA parts div., who set up the conference, interrupting
vacation in Beach Haven Terrace, N. J. for Washington
trip. Col. Carter, ex-v.p., Merritt Transformer Co., Holly-
wood, Fla., has succeeded Herbert V. Hedeen as NEDA
exec, officer in Chicago headquarters at 343 S. Dearborn
St. Other new officers: Mauro S. Schifino, Rochester Radio
Supply Co., Rochester, N. Y., chairman; V. N. Zachariah,
Zack Radio, San Francisco, 1st v.p.; Roy J. Schneider,
Walder Radio & Appliances, Miami, 2nd v.p.; Rubin
Green, Green Tele-Radio Distributors, Brooklyn, N. Y.,

secy.-treas.

Olnluary

William V. O’Brien, 58, GE v.p. & mgr. apparatus sales

div., committed suicide in Scarsdale, N. Y., June 21.

William R. Winfield, 60, district mgr. of Graybar Elec-

tric, died in Seattle June 18.
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Much Ado Over Fair Trade: Little new came out of

wordy hearings this week on pros & cons of fair

trade legislation before Senate Small Business
Committee. Staunch, perennial advocates of Fed-
eral price maintenance laws urged adoption of 3
bills by Sen. Humphrey (D-Minn.) to (1) legalize

manufacturers’ minimum prices (S-3850) ; (2)
prohibit loss leader sales (S-3851) ; (3) ban sales

at unreasonable low prices to destroy competition
(S-3852).

Expected Justice Dept, opposition to any price fixing

legislation was voiced by Robert A. Bicks, anti-trust div.’s

first asst, who vigorously defended discount houses, termed

their lowering of distribution costs “precisely that eco-

nomic result which effective competition, goal of the anti-

trust laws, envisions.” He said dept, survey showed 4 big

D. C. stores, cut profit margins 10-25% in 1955 because of

discount house competition, added consumer prices in 8

non-fair trade areas averaged 28% below prices in fair

trade regions.

Major breakthrough in Administration opposition to

any fair trade legislation came with admission by FTC
Chairman John W. Gwynn he would favor strengthening

Robinson-Patman Act to prohibit loss leader selling when
purpose is to destroy competition. However, he reiterated

agency’s opposition to price maintenance legislation.

D. L. MacQuaig, GE mgr. of distribution for house-

wares and radio div., testified in favor of Humphrey bills,

said GE sales this year “are appreciably below first 5

months of last year” when GE was still enforcing fair

trade on these products (Vol. 14:9-10,18). He said there

was a “slight increase” in his div.’s sales immediately

after GE abandoned fair trade but sales slumped as

dealers assumed “watchful waiting” attitude or dropped

lines entirely.

Another advocate was Joseph Fleischaker, head of

Will Sales Appliances, Louisville, and pres, of National

Appliances & Radio-TV Dealers Assn., who blamed dis-

count houses for plight of small dealers, said they fail to

provide satisfactory service, thus “devaluate brand names

in public eye.”

Stephen Masters, pres, of giant discounter Masters

Inc., told committee enforcing fair trade was like “telling

the waves to stop rolling in,” laws only serve to protect

“lazy and inefficient retailers.”

Note: Fair trade bill in House by Rep. Harris (D-Ark.)

was stymied in Commerce Committee which concluded

hearings in May (Vol. 14:19), reviewed measure this week,

took no action.

Tax relief for small business was urged on Congress

this week by Merrill W. Applebee, of Burstein-Applebee,

Kansas City, new pres, of National Electronic Distributors

Assn. He said adoption of pending bill (HR-11258) pro-

viding net income deduction equal to additional investment

in depreciable assets, inventory or receivables, but not to

exceed 20% of net income or $30,000, would be “a positive

stimulant for small business” and “a logical answer to

pressing problem of lack of working capital.”

Packard-Bell’s 1959 TV line includes 3 color models

—

one of few to back RCA’s bid for color competition

(Vol. 14:25). Prices were not announced as new sets were

shown distributors in Los Angeles this week. Also in new
line are 6 radio-phono combinations, one with tape recorder,

a new hi-fi phono, a TV-hi-fi stereo combination. Five of

14 new TV models are equipped for stereo. TV line fea-

tures both wired and remote control.

"pLANT SHUTDOWNS for vacations, traditional in in-
^ dustry to fulfill union contracts, give management
opportunity to check inventories in preparation for fall

lines, as reported to ElA:
.Set manufacturers: GE, July 7-20; Magnavox, June

30-July 20; Motorola, June 30-July 13; Olympic, June 30-

July 14; Packard-Bell, June 30-July 13; Philco, July 21-

Aug. 3; RCA, July 21-Aug. 3 (Bloomington, June 26-July

14); Sylvania, July 21-Aug. 3; Warwick, June 30-July 13;

Wells-Gardner, June 30-July 7; Westinghouse, July 7-20.

Tubes: CBS-Hytron, June 30-July 13; Eitel-McCul-

lough, July 28-Aug. 10; Federal, June 30-July 13; GE,
July 7-20; Raytheon, June 30-July 13; RCA, July 21-Aug.

3; Sylvania, July 21-Aug. 3; Tung-Sol, July 14-27; West-
inghouse, July 14-27.

Components and others: Adler, June 30-July 13;

Amphenol, July 7-20; Chicago Condenser, June 30-July

13; Erie Resistor, June 30-July 15; International Resis-

tance, July 7-20; Texas Instruments, June 30-July 11.

Add stereo lines: Week saw 4 phono makers announce
new 1959 lines of stereo & monaural instruments, radios

and tape recorders. Symphonic showed distributors in

N. Y. 27 models ranging from a 3-speed manual phono at

$20 to hi-fi stereo 2-piece ensemble including AM-FM at

$795. Tele-tone entered stereo market with 14 models
ranging from $25 to $100; also, radios & clock radios from
$13 to $40. Steelman showed distributors, also in N. Y.,

20 new monaural and stereo phonos ranging from $25 for

a 4-speed manual phono to a 6-speaker AM-FM combina-
tion priced at $500. Capitol Records, in Los Angeles,

showed distributors 11 hi-fi phonos, most of them equipped

for stereo, ranging from 4-speed manual portable at $40

to stereo console at $350.

Motorola joins Drexel Furniture Co., designing &
producing 3 furniture groupings which incorporate TV and
hi-fi. New Motorola lines were shown distributors this week
but details withheld until end of presentations. Trade re-

ports indicated TV line includes 10 table & console models,

6 portables, some stereo hi-fi models. TV prices range
from $200 to $370, feature wireless remote control.

Brief walkout by 1400 members of American Federa-
tion of Technical Engineers at RCA’s Camden, Moorestown
& Cherry Hill, N. J. plants (Vol. 14:25) ended this week
with contract-reopening agreement on 4% pay increase,

merit review plan improvements, liberalization of seni-

ority provisions.

Chicago Furniture Mart dates, changed last week to

July 6-16, 1959 (Vol. 14:25), have been reset for original

June 22-July 2 period due to conflict with previous hotel

commitments.

Letter From Home

Wherever You Go This Summer

TELEVISION DIGEST

Will Be Mailed To You Every Week
at no extra cost

NOTE TO SUBSCRIBERS; Figure 4 days from our Satur-

day mailing time for airmail delivery anywhere in Europe,

5 days to the Far East, 7 days anywhere in the world.

All foreign mailings are via air—at our expense.

Just send us your address.
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In Fortune's '500 Club': Among the nation’s top 500 in-

dustrial corporations in 1957, as ranked by July Fortune

in its 4th annual tabulation, are 24 Avhich may be cata-

logued as TV-radio-electronics manufacturers, bearing in

mind that most are also identified with other products.

For our purposes, we’ve culled only those firms di-

rectly or indirectly concerned with “entertainment elec-

tronics” (our basic field) for the listings herewith re-

printed with permission of Fortune. For that reason, some

companies in our Fortune reprint of 1956 companies last

year (Vol. 13:31)—aren’t included this time.

The 2 top TV-radio manufacturers’ parent companies

—RCA and GE—again rank high in Fortune’s roster of

bigness, GE holding 5th place both years, RCA rating 29th

place in 1957 vs. 25th in 1956. Other major brand names
on 1957 list: Philco (116), Sylvania (120), Motorola (192),

Admiral (256), Zenith (299), Magnavox (397). Notable
absentee from Fortune’s 1957 roster: Emerson Radio
(424th among 500 in 1956). Notable newcomer: Texas In-

strument (487th in 1957).

Note: Fortune’s annual list of 100 largest foreign in-

dustrial companies will be published in Aug. issue, along

with compilations of 50 biggest banks and merchandising,

transportation, life insurance & utility companies. Com-
bined reprints of all lists will be available Aug. 1 from
Fortune Directory, Room 1430, 9 Rockefeller Plaza, N. Y.,

one copy free to subsci’ib^rs, 25(* each for additional copies.

TV-Radio-Electronics Rankings Among 500 Largest U. S. industrial Corporations

INVESTED
RANK COMPANY SALES ’ ASSETS - NET PROFITS ' CAPITAL EMPLOYES

’57 ’56 ($000) ($000)

5 5 General Electric 4,335,664 2,361,319

11 9 Western Electric 2,480,1.36 1,328,922

14 17 Westinghouse Electric 2,009,044 1,400,683

20 28 General Dynamics 1,562,539 570,605

29 25 Radio Corp. of America 1,170,905 751,044

51 65 Bendix Aviation 707,000 370,089

58 73 Int’l Tel. & Tel. 638,669 799,873

97 99 Whirlpool 402,322 217,592

116 105" Philco .357,961 195,167

120 113 Sylvania Electric 342,957 247,311

1.33 121 Avco Manufacturing 314,883 159,7.53

14.3 109 ACF Industries 294,592 196,472

167 223 Raytheon 2.59,865 127,220

192 180 Motorola 226,361 121,879

2.30 254 General Precision 185,094 132,374

256 214" Admiral 161,128 102,116

261 243 Corning Glass 1.59,070 142,697

274 267”’ Zenith Radio 148,459 97,239

.301 285" Collins Radio 123,828 67,640

.397 438 Magnavox 87,468 48,492

4.30 4.50 Mallory (P. R.) 77,580 57,973

444 487 Daystrom 74,402 50,197

469 477 Arvin Industries 69,706 31,346

487 — Texas Instruments 67,339 37,716

' Net sales. Including service & rental revenues for companies,
that derive at least 50% of their revenue from manufacturing or
mining, for fiscal years ending not later than Jan. 1, 1958. Sales of
consolidated subsidiaries Included: excise taxes collected by the
manufacturer not Included. - Total assets employed In business
net of depreciation & depletion, but Including govt, securities offset
against tax liabilities. -’Including special charges or credits; non-
recurring Items of a non-operating nature are footnoted when

ELECTRONICS PERSONALS: Phillip Zonne, chair-

man of American Electronics, Los Angeles, adds duties

of pres., succeeding Arthur Lamel, resigned; George Otis

promoted to v. p. . . . Joseph Starr promoted to industrial

sales mgr.. Pyramid Electric, No. Bergen, N. J. . . . Boyce

Adams, ex-Robertshaw-Fulton Controls, named head of

Wayne Kerr Corp., Philadelphia, new subsidiary of British

Wayne Kerr Ltd. . . . Richard H. Chamberlain promoted

to product design mgr., Eitel-McCullough, San Bruno, Cal.

. . . George W. Fenimore promoted to asst. v. p., Ramo-
Wooldridge . . . Wm. L. Sparks promoted to mgr.. Westing-

house Pacific coast defense products div. . . . James H.

Schaefer promoted to mgr., Amphenol’s new western div.,

Chatsworth, Cal.

Ronald M. Robinson, v.p. & gen. mgr. of Canadian

GE’s electronic equipment and tube dept., elected pres, of

Electronic Industries A.ssn. of Canada which changed name
last week from RETMA of Canada.

’57 ’56 ($000) ’57 ’56 ($000) ’57 ’56 RANK

10 10 247,852 9 10 1,231,273 12 12 282,029 2

19 19 84,608 20 25 775,402 19 22 144,055 7

18 18 72,653 25 397 821,.350 18 17 128,572 9

58 73 44,279 49 78 225,278 91 116 91,700]; 14
38 35 38,549 63 61 288,382 71 71 78,000-|[ 18
90 96 27,499 90 95 205,125 99 103 50,221 .38

30 30 22,413 102 89 375,440 51 51 128,0001r 10
1.38 147 10,592 198 160 103,932 187 183 16,602 125
157 136 4,363 357 486 100,400 193 185 19,983 101
124 120 12,656 172 145 137,406 1.35 125 27,000 76
189 159 12,833^ 169 495 90,392 205 217 22,000 92
151 162 9,033 2.30 255 118,025 156 151 18,198 113
2.3.3 208 6,860' 277 472 49,051 .336 300 28,3471• 69
242 244 7,824 258 257 66,172 269 271 11,000 1.9,1

226 231 4,264 362 446 61,571 286 305 15,500 131
274 258 965 479 479 58,123 .30.3 288 8,000 270
215 210 16,533 125 119 102,043 189 186 13,600] 149
288 320 8,100 246 304 64,450 275 326 NA
.369 382 2,099 423 411 24,382 460 463 8,500 247
446 4.55 3,759 385 413 22,591 466 475 5,350 352
403 413 3,138 406 415 31,834 425 422 5,2741 .356

4.38 460 2,459 437 461 28,420 444 441 7,175f297
486 485 3,090 .387 389 24,308 461 464 4,212 403
480 — 3,765 .384 — 19,640 471 — 5,5001 350

they arc 10% of totall profit or loss. Figures in parentheses are
losses. ’ Capital & surplus (i.e.. net worth). -’Average employment
for year unless followed by dagger (f), in which case year end.
“ Without excise tax would have ranked 111 in sales in 1956. ’ In-
cludes special credit of $2,363,193. » Includes nonrecurring gain of
$2,032,000. ” Without excise taxes would have ranked 229 in sales in
1956. Without excise taxes would have ranked 292 in sales in
1956. n Without excise taxes would have ranked 286 in sales in 1956.

Avco earnings rose 19% in 6 fiscal months ended May
31 to $6,210,485 (67(‘ per share) from $5,232,621 (56<j-)

year earlier despite decline in sales to $140,219,487 from
$165,016,259. Backlog of defense orders (electronic & air-

frame equipment, aircraft engines) totaled $125,000,000

at end of half year. Consolidated figures aren’t broken
down by subsidiaries but include those for highly profitable

Crosley, which owns WLWT & WLW, Cincinnati; WLWC,
Columbus; WLWD, Dayton; WLWA, Atlanta; WLWI,
Indianapolis.

Guild Films, which recently made big foreign TV dis-

tribution deal with Standard Sulphur Co. to form Inter-

World TV Films Inc. (Vol. 14:23), increased gross film

rental income to $3,391,201 in first half of fiscal year
ended May 31 vs. $2,612,455 year earlier. Income before

Federal income taxes in 6 months was $261,621 vs.

$452,383 in 1956-57 period, loss of $318,011 in first 1957-58

quarter being wiped out by second-quarter earnings.



COMMON STOCK QUOTATIONS
Week Ending Friday, June 27, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUDD & CO.
Member New York Slock Exchange

734 15th St. NW, Washington 5, D. C.

NEW YORK STOCK EXCHANGE
1958

Hifth Low Stock and Div. Close
Wk.
Chg

1958
High Low Stock and Div. Close

Wk.
Chg

10% 7 Admiral 10% -t-% 374 300 IBM 2.60 368 -t%
26% 19% AmBosch .30c 25% +1% 37% 29% IT&T 1.80 38% -1-1%

18 13 AniBcstg-Par 1 18% +% 41% 36% I-T-ECitB .90e 37% -i-%
37% 32% AmM&F 1.60 37 + 1% 7% 6% Listloduat 7% +%
1791/2 167% AT&T 9 178% +1% 53 36% Litton Ind. 51% 4%
27% 22% Amphenol 1.20 26% 17% 12% Loew*s . . 17% -1-1

29% 23% Arvin %e — 24% +% 37% 30% Magnavoxl%b. 38% +2%
7% 5% Avco .30c 7% 28% 23% Mallory 1.40b

.

25% -%
25% 18% Becklnsl . .. 21 92% 76 MpU.H'Il 1.60a 90 41
55% 44% BendixAv 2.40 54% 42% 35 Motorola 1%._ 40 4-1

36% 27% Burroughs 1— 34% -% 9% 7% Nafl Thea %

.

8 —14
18% 15% Clevite %c — 16% -% 40% 30% Paramount 2 - 38% -i-%
32 24% CBS .“A” lb_ 31 -l-% 171/fe 12% I’hilco 16% -H
31% 24% CBS “B" lb._ 30% +% *16% .30% RCA la 34% 4%
18 12% Col I’ict %t 16% -% 35 21% Raytheon l%t 33% -1-1%

35% 27% Cons Elec .40 31 +1 '% 5 Republic Pic . 6% 4%
26% 19% Cons Electron. 24 +% 31% 2.>% Sang Elec 1.80 25% -%
17% 12% Cor-l)ub .40e 16% —

%

16% 12% Sicglcr .80 12% -%
86% 74% CornGlass la _ 83% -% 4% 2% Sparlon 4% 4%
3% 3 Davega ... 4% -t-% 20% 17% SperryKan .80.. 19% -%
36% 30 Daystrora 1.20 . 35% -H 6 Standard Coil . 8

16% 13% Decca 1 15 — 18 14% Stanley-War 1

.

17% -i-%
21% 14 Disney .40b .... 23% -f-% 34% 29 Stew Warn 2b- 35% -H%

113 97% EastKod 2.20e . 112% -1-1% 25% 20 btorlicstg 1.80 24% 4%
39% 29 EmcrElec 1.60 39% 37% 31% Sylvania 2 3.5% -%
7% 4% F.mersoiiRadio 7 +% 10% 26% Texas Instru .. 39% -%
81/. 7 Gabriel %e . _ 7% -% 55V* 41% ThoniProd 1.40 50 H“2
65% 55 Gen Dynam 2 . 57% -% 26% 23% Tung-Sol 1.40b 22% -2%
61% 57 Geo Electric 2 59 +% 31% 21% 20lhC-Foa 1.60 29% 4-%
9% 4% Gen. Inst. .15g 8% -i-% 23% 15% UnitedArt. 1.40 21%

41 28% GnPrEquip.85e 32% -% 22% 18% Univ. Piet. 21% —
30 22% Gen Tire .70b 25% -l-% 20% 16% WarnBros 1.20 20 4%
50% 40% Cen Tclcph. 2 50 -l-% 65% 55% Weslingli El 2 56% —

Vi
29% 21 HoffinanElec 1 28% +% 86% 67% Zenith %b 83 42

AMERICAN STOCK EXCHANGE
1% 2% Allied Artists- 4% -% 41 30% Hazeltinc l.lOh 40 —
45 34% Allied Con la 381/. 4*^1 2% 2 Hcrold Ka .OSp 2% -l-%
15% lOt/i Am Electro 10% -1% '% 3% lot Resist .20 _ 4 4-%
10% 8% AssorArlProd 9 -4-% 7% 4% Lear 6%
14% “Yi AudioDcv 1.3% -% % % Muiita TV 9/16 -2/16
10% 7% Belocklnst %t. 9 -f% 4% 2Vi Muter Co. %t 3% -%

1% CinTna Inc. 1% -% 9% 5% Nafl Telefilm- 8% -%
3% 2% Claroslat .15g 3% +% 6% 2% Norden-Ketay . 3 —
5Vr 3 DuMont Lab 4% “i"V2 3% 2% Oxford El .lOr. 3 -%
4% 2% Dynam Am 3% — 16 11 PhilipaEI 13% 4-%
15% 10 ElectronicCoin 15% -% 11% 6% Servouiech V>t 10% 41%
7% 6% Electronics Cp 7% — 6 3% Skiatron 4% 4-%
31% 19% FairchCani%g 24% -% 5% 3% Technicolor 5% -%
24% 17% General Trans . 20% -% 8% 7% Telev 1ml. 8 -%
17% 14% Globe Un .80 _ 15% — 6 3% Trans-Lux .20g 6 41
3% 2% Guild Films — 3% — 4% 3% Victoreen Inst. 4% -i-%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked

Advance Ind — 2 5/16 2 7/16

Aerovox 4% 4%
Altec Co. .80 7% 7%
AMP Inc .50 30 30%
Ampex — 70 71

Baird Atomic 7% 8
Cinerama Prod. 2 1/16 2%
Cohu Electronics 6% 6%
Collins “A'* .35 14% 14%
Collins *‘B’* .35 14% 1-1%

Cook Elec. .4Ud 17% 18%
Craig Systems 6% 6%
Metropolitan Bcslg. 7% 7%
Eitel-McCuIIough (5% stk) 25Vj 26%
Elec Assoc (stk) 38% 39%
Eric Resistor .40b 6% 6%
Friden Inc. 1 53 54
Giannini, G. M. 13% u
Granco Products ,05 1 1%
(iross Telecasting 1.60 19% 20%.
Hewlett-Packard — 27V. 28
High Voltage .lOg —

—

30% 31U
Hycon 2 3/16 2%
Indiana Steel Prod. 1.20a— 18% 19

Jerrold 2 2%
Ling Electronics - 6%
Leeds & Northrup .60b 22% 2.3%
Machlett Labs .26g 16% 17

Bid Asked

Magna Theatre
Maxson (W. L.) .05

Meredith Pub. 1.80a
National Co. (4% stk.)

Oak Mfg. 1.40

Official Filras .10

OKRadio
Pacific Mercury TV
Packard-Bcll .50

Panellit

Perkin-Klmer
Philips Lamp (14% of par)
Reeves Soundcraft (stk.)

Sprague Electric 1.20

Taylor Instrument 1.20

Tele- Broadcasters
Telechrome .30

Telecomputing
Teleprompter (stock)
Time Inc. 3.75
Topp Industries (stock)
Tracerlab
Trav-Ler
United Artists

Varian Associates
Webcor .15c

Wells-Gardner !!

WJR Goodwill Sta. .50d

1% 1%
6% 6%
30% 31%
11 11%
12% 12%

>/16 1 1/16
16 17

9 9%
12% 12%
5% 5^
24% 24%
38 38^
3% 3%

31V> 32%
27% 28
2 2%
8% 9
4 4%
6%
60% 61%
8% 9

6%
1% 1%
5% 5%
19% 19%.
10 10%
77i 8%
1374 11%

Kales of (liviiicmls in tabic arc annual disbursements based on the last quarterly
t»r semi-annual deelaratioti. Unless otherwise noletl, special or extra dividends are
not included, n Also extra or extras, h .Annual rate plus stork dividend, d Dc-
elared or paid in 1957, plus stork dividend, c Declared or paid so far tliis year,
f Payable in stork during 1957; estimate<l cash value on ex-dividend or cx-dislri-

butinn date, g paid last year, h Declared or paid after slock dividend or split-up.
k Declaretl or paid this year, an accumulative issue >%ith dividends in arrears,

p Pai<I tliis year, divitlem) omitted, deferred or nt> action taken at last dividend
meeting, r Declared or i>aid in 1958, plus stock dividend, t Payable in slock
during 19.58. estimated rash value on ex-dividend or cx-distribulion date, y Liqui-
dating dividend. * No trade

Baseball TV Blackout? Organized baseball had its way
—all the way—in House this week with passage by voice

vote of legislation to exempt pro sports from anti-trust

laws and permitting inter-club agreements to restrict tele-

casts of games (Vol. 14:25). Measure now goes to Senate,

whei;e Sen. Hennings (D-Mo.) introduced companion bill.

House rejected Celler bill (HR-10378), recommended
by Judiciary Committee, which authorized “reasonably

necessary” big league TV geographic mles to protect

minor clubs from home-area telecasts of major games.
Instead it voted for substitute—favored by all baseball

interests—giving blanket exemptions from monopoly
laws to baseball, football, basketball, hockey.

Only such pro sports business as stadium operations

& concessions apparently would be subject to anti-trust

regulation under terms of substitute sponsored by Reps.

Keating (R-N. Y.), Walter (R-Pa.), Miller (R-N. Y.) &
Harris (D-Ark.) In sometimes acrid floor debate. Rep.

Celler (D-N. Y.) termed substitute a “peanut” bill, warned:

“Virtually the entire United States can be blacked

out from telecasts of major league baseball games, whether
or not the blackout is needed to protect minor league

territories. Major leagues can black out all of the U. S.

free TV so they can charge for your viewing the games on
pay TV, or by way of closed circuit.”

Celler also prophesied that if bill is finally enacted:

“Commissioners could blacklist, boycott, and censor sports

announcers & commentators on TV and radio broadcasts.”

As principal floor spokesman for substitute, Keating
argued there was little opposition to fleeing pro sports

from constant threats of anti-trust action by Justice

Dept., that main difference between Celler bill & Keating-

Walter-Miller-Harris measure was “reasonably necessary”

qualification.

Still more honorary degrees and other academic dis-

tinctions (see also Vol. 14:18, 23-25): Fred D. Wilson,

IT&T v.p. for industrial relations, onetime RCA & Bendix
executive and later pres, of Capehart-Farnsworth, awarded
Doctor of Humanities degree by Philathea College, London,

Ont., theological school; same distinction also was bestowed

last week on J. Harry LeBrum, gen. counsel for Machlett

Labs and Grover Electronic Tube Corp. and ex-Signal

Corps general. Daniel E. Noble, Motorola ex-research

chief and now its v.p. in charge of communications &
industrial electronics and semiconductor & militai-y prod-

ucts divisions, engineering graduate of Hai^'ard & MIT and
onetime asst. prof, of electrical engineering at U of Conn.,

awarded special citation by Indiana Technical College, Ft.

Wayne. Other awards: To John S. Knight, publisher of

Miami Xews and other newspapers, with interests in

WCKT, Miami and WAKR-TV, Akron, Doctor of Laws,

Kent State U, Kent, 0.; Harry S. Ashmore, editor of Little

Rock Arkansas Gazette (KTVH), Doctor of Laws, Oberlin

College; Bany Bingham, publisher of Louisville Courier-

Journal and Times (WHAS-TV & WHAS), Doctor of

Laws, Kenyon College.

IMore diversification by CBS: CBS Inc. is partner with

Los Angeles Turf Club, operator of Santa Anita racetrack

and Lake Arrowhead projects, in newdy opened Pacific

Ocean Park, outdoor amusement center at Santa Monica,

on outskirts of Los Angeles, where its CBS-TV Enterprises

(Sydney Rubin, mgr.) has already lined up such firms as

Coca-Cola, Bank of America, Westinghou.se, Union Oil,

Foremost Dairies as exhibitors. Directed by Wm. Jaynes

& Ben O’Dorisio, Coney Island-like project charges admis-

sions up to 90o, looks like another profitable investment by

big network firm, a la its 40'"( in Mi/ Fair Lady and 10'^<

in Around the H'orZd in SO Days.
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SUMMARY-INDEX OF THE WEEK'S NEWS— July 5, 1958

RADIO STATIONS MULTIPLY until mid-year finds 3353

AMs authorized, 636 FMs. Still more seek licenses;

353 AM, 60 FM applications pending (p. 2).

SENATE ALLOCATIONS HEARING concentrates on possi-

bility of obtaining more vhf channels via swap with

military. Congress urged to step in (p. 2).

FCC 'SMALL-TOWN TV' INQUIRY elicits first comments.

Familiar arguments repeated. Stations, boosters, com-

mon carriers filed (pp. 3 & 4).

PRESS PREVIEWS OF TV SHOWS proposed by sponsor

DuPont to guide viewers to best live programming.

"Startling" effects seen by Jock Gould (p. 5).

NETWORK RULES VIOLATED, FCC tells CBS, NBC & ABC
and 2 stations. Demands strict adherence Irom here on

but inflicts no penalties (p. 6).

NAB GOES TO BAT against baseball TV "blackout" bill

as Senate schedules hearings on anti-trust exemptions

for pro sports voted by House (p. 8).

HOLLYWOOD LOSES CAMPAIGN to keep post-1948 features

from TV, reports Variety, citing 85 recent movies shown

on N. Y. TV screens in one month (p. 8).

NETWORK BILLINGS CONTINUE RISE in May, as first 5

months score 13.3% gain over 1957. CBS continues

in No. 1 position (p. 8).

STATE-BY-STATE & REGIONAL set distribution estimates

released by ARF & Nielsen, show TV in 84% of U. S.

households, vs. 72.8% two years ago (p. 9).

WOMEN ENGINEERS RARE in electronics. Only 4 in broad-

cast work in professional status but manufacturers have

quite a few scientists (p. 11).

Manufacturing-Distribution-Finance

DuMONT SELLS OUT TV, phono, hi-fi, stereo labels to

Emerson Radio for $6,000,000 continues all other

operations except consumer products (pp. 1 & 13).

PORTABLE TV INVENTORIES "no burden" on fall promo-

tions of high-end higher-profit consoles, set makers say.

Portables now 35% of production (p. 12).

CUSTOM BUILT HI-FI now big business for TV-radio service

technicians, survey by Institute shows (p. 12).

OLD FIGURES IN NEW FORMAT: Big brokerage house

compiles handy index tabulation of TV & radio pro-

duction and sales figures, 1949-57 (p. 15).

DuNONT SELLS CONSUMER DIV. TO EMERSON: Need for ready cash , tenuous state of con-
sumer goods market — and "a very good deal" — impelled Allen B. DuMont Laboratories
Inc. to make deal this week with Emerson Radio whereby DuMont TV, phonograph, hi-fi
& stereo instruments will henceforth be manufactured by Emerson under DuMont label.
Emerson pays $6,000,000 cash over next 3 months, between $1,500,000 & $2,000,000 to
be paid immediately on account of inventories and other assets.

Emerson has set up new subsidiary , DuMont Television & Radio Corp. , headed
by its pres. Benjamin Abrams, plans to market DuMont lines separate and apart from
Emerson. New firm acquires, besides current inventories, all tools, dies, molds,
etc., gets royalty-free patent license from DuMont — in fact, takes over DuMont's
consumer products div. in toto, including sales & service staff headed by Allen B.

DuMont Jr. and certain engineering personnel.

Manufacture will continue in DuMont plants in Clifton, N.J. until year's end
when it presumably will be moved into Emerson's big Jersey City plant.

Deal was worked out largely by Dr. DuMont and Abrams , old friends — latter
realizing longtime desire to expand in quality field with probability of eventually
marketing DuMont brands direct-to-dealer a la Magnavox. DuMont spokesmen said it

was "excellent deal" for their company and "Ben got a bargain and should do very
well." Formal statement said acquisition "will provide cash enabling DuMont to con-
centrate its resources on the remaining divisions, which, it is felt, will inure to

the benefit of the company's future operating results."



2

There’s no intention of going beyond this spinoff and selling out any of the
rest of the big DuMont operation, despite recent talks with Daystrom (Vol. 14:22),
which led to naught, and despite reports that DioMont has been talking merger with
Borg-Warner and/or one of the big aircraft companies holding electronic contracts
(Vol. 14:23). [For further details about Emerson deal and DuMont plans, see p. 13.]

^ ^ 'S' ^

TV manufacturing field has been forsaken by more than a dozen important com-
panies in last few years, though our last Television Factbook No. 26, published in
March, lists 42 U.S. manufacturers and/or assemblers; also 51 makers of radios. The
TV "casualty list " had none going out of business ; rather, they chose to concentrate
on other products. The list: Arvin , Bendix , Capehart-Farnsworth , CBS-Columbia .

Crosley , Hallicrafters . Kaye-Halbert , Raytheon , Sentinel , Sonora (revived), Sparton .

Stewart-Warner . Stromberg-Carlson . Trav-ler , Wilcox-Gay (Majestic).

NEARLY 4000 ANs & FNs AUTHORIZED: And still they come — the new radio stations, AM
and FM. Mid-year analysis of records we maintain to keep current our annual AM-FM
Directory discloses new radio outlets are being authorized by FCC at rate of 3 to 1

over new TV starters. Count at end of June is 3353 AMs authorized , of which 3253 are
on the air and 100 CPs; 636 FMs , with 548 on air and 88 CPs. Six months ago, at
the New Year, there were 42 fewer AMs, 8 fewer FMs. TVs on air now total 533 , only
17 having started in last 6 months when 4 uhf's went off air and 10 dropped CPs.

Most of the new AMs are small operations , many of them daytimers, capable of

a modest livelihood for their enterprisers because cost of installation isn't high,
cost of operation also low. Trend to more AM stations began with end of the wartime
freeze when many veterans wanted to go into business for themselves. Thus, from 1056
AMs at end of 1945 , the growth was continual: end of 1946—1579; 1947—1961; 1948—
2131 ; 1949—2246 ; 1950—2351 ; 1951—2410 ; 1952—2516 ; 1953—2644 ; 1954—2782 ; 1955
—2941; 1956—3140; 1957—3289. FM had its big surge after the war, rose to peak of

706, then dropped off as enthusiasm waned; it's back up again largely because of the

heightened interest in hi-fi and the expected boom in stereo & multiplexing.

Even more want to go into radio , for right now 353 applications for new AMs
pend vs. 328 at start of year; only two AM licenses and 6 CPs were turned in during
the half year. There are 60 FM applications pending vs. 46 at beginning of year, 13

licenses having been turned in and 4 CPs dropped.

Note : Last count showed 1751 daily newspapers in U.S ., English-language, plus

546 Sunday newspapers. But some are known to have folded and none to have started

since the Editor & Publisher Yearbook tabulation of last Jan. 1. And there were 9431

weeklies, according to the latest N.W. Ayer Directory of Newspapers & Periodicals.

WILL MILITARY HORSETRADE VHT & UHF? Concept of "getting more vhf from the mili -

tary " was a prime topic during this week's hearing on allocations, conducted by

Senate Committee on Interstate & Foreign Commerce, with FCC members testifying.

Chairman Magnuson (D-Wash. ) sounded excited about the idea , said "maybe we

ought to call the military in for testimony." And he declared that Committee would

take up, at its next meeting, resolution of Sen. Potter (R-Mich.) to create special

group to study whole spectrum. But S.J. Res. 106 has been languishing in pigeon-

hole for more than a year (Vol. 13:25) with nary a peep from Magnuson — so it would

surprise no one if his sudden enthusiasm quietly oozed out.

FCC's 7 members have approximately 7 ideas about "get more vhf." Chairman

Doerfer reiterated thought that "in light of the cold war, so much spectrum for TV

may be a luxury" (Vol. 14:26). Clearly, he's dubious about need for more stations.

He noted that the 4th station in some markets has economic problems, called some

outlets "glorified movie houses." He said he wouldn't hesitate to move 3-4 stations

out of New York & Los Angeles if necessary to provide "information service" to other

major cities which have fewer than 3 stations. He left the matter there.

Comr. Cross spoke up for first time , apropos discussions with the military:



- 3 -

"This time, I think we have something to trade. FCC didn't before. We have a bet-

ter chance now." Comr. Lee , who spearheaded last Commission attempt to get more

vhf, sounded less optimistic: "ODM Director Flemming gave strong support to the

idea, but months of study brought a flat 'no'. I don't know whether we'd be more

successful now. I think Congress ought to get into it."

Comr. Ford will be Commission's liaison with defense officials in the dis-

cussions but he said that FCC doesn't know how many channels it needs; that FCC

staff should conclude its study before Commission decides whether the 25 vhf chan-

nels proposed by Comr. Craven (Vol. 14:26) are enough.

Comr. Hyde noted that military says none of its spectrum is idle, but Sen.

Potter declared: "No one knows. I'll bet 10-to-l that they're wasting a lot of

valuable spectrum." Sen. Pastore (D-R.I.) stated cynically: "FCC is lucky not to

lose anything to the military. Congress ought to move in. Nothing ever gets done."

Sen. Magnuson was impatient with Commission because it hasn't sought more

money to conduct allocations study. FCC broadcast bureau chief Harold Cowgill esti-
mated $150,000 would be needed, unless bureau diverts manpower from other important
projects. Doerfer promised to consider requesting the funds.

* * * *

There was considerable discussion of vhf mileage cuts . Doerfer repeated
that he's willing to cut 2-3 miles for important drop-ins. Even Comr. Hyde , who has
generally stood for holding the line on mileages, asserted that new engineering
techniques (precision offset, directional antennas, etc.) might be coupled with mile-
age cuts to affect "limited relief in certain situations." He noted that scarcity
produces pressures for more govt, regulation — such as demands for elimination of

option time, to give non-network programmers more access to prime time.

Sen. Thurmond (D-S.C.) read series of questions , obviously planted, aimed at \

holding line on mileages pending receipt of technical data from TV Allocations Study
Organization (TASO). Theme of questions was that adequate station separation is

best assurance against reduction of service. Essence of Doerfer 's replies was that
present separations aren't necessarily sacrosanct.

Hyde is a deintermixture advocate, but he said : "I wouldn't recklessly
approve all deintermixture petitions. We must consider each case." Hyde also dis-
puted Craven's estimate that receiver price might double tinder all-uhf system. FCC
chief engineer Edward Allen backed him on that, said that if the uhf channels are
grouped properly price might be cheaper than vhf.

* *

The hearing is over . Special Committee counsel Kenneth Cox has gone back
to Seattle, after giving FCC some written questions on allocations, community anten-
nas, boosters, etc., which Commission will answer in due time. He goes to work on
his report, aims to finish it before Congress recesses.

It's noteworthy that this week's hearing brought fair turnout of Senators
(those mentioned above). It's noteworthy, too, that they gave at least lip service
to finding out what the military is doing with the public spectrum — just as other
Congressional committees learn how Defense Dept, spends money on visible weapons.
It took air collisions to dramatize need for a single agency to control plane traf-
fic. Perhaps there are tragedies caused by the current split management of the
spectrum, but if there are, they're indirect, can't be linked to spectrum problems.

THE COMPLEX IHNTERLAND TV' PROBLEM: You're going to hear more and more about the
conflict among TV entrepreneurs attempting to serve the small towns of the nation.
In one sense, it's a tempest in a teapot — involving less than 1,000,000 of the
42,400,000 TV households, some 500,000 of them served by community antenna systems.
But it has intense impact locally, and it has important industry-wide implications
from a legal standpoint, i.e., the "property rights" issue.

CATV is the most controversial aspect of problem. It reverses the conven-
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tional economics of broadcasting: The more isolated the community, the sparser the
population — the greater the price people are willing to pay to get TV.

The rub comes when regular TV stations attempt to operate at the thin edge
of traditional telecasting economics — and when TV-hungry people, aided at times
by their own state & local officials, take law into their own hands and establish
illegal boosters without engineering rhyme or reason.

A good sample of the conflict may be found in comments filed this week in
FCC's inquiry into small-town TV problems. Deadline was extended from June 27 to
July 7, but quite a few parties filed in advance. We've digested them below .

" Property rights" issue has bestirred big telecasters who might otherwise be
content to sit this one out. NAB has decided to finance a court test. Neither CATV
nor stations claim they can predict outcome with confidence. Plenty of able law-
yers express frank doubts — both ways. It will be fought out, probably take years.

The Small-Town TV Argument: Though FCC had

extended to July 7 the deadline for filing of com-
ments in its “inquiry” into small-market TV serv-

ice (Vol. 14:21), quite a few parties have filed

already—and the arguments are familiar. Only
2 community antenna operators responded; most
are waiting for the deadline.

Smalltown TV stations say CATV systems

threaten their existence. Big-town stations want
“property rights” in their signals to be recognized,

presumably paid for, by CATV systems. Illegal

boosters want FCC to clothe them with legality.

Common carriers don’t want FCC to regulate

CATV by telling the carriers they must discrimi-

nate among customers.
Group of Montana broadcasters states flatly that local

TV stations will go by the boards in face of CATV compe-

tition. Eight filed joint statement declaring that, for ex-

ample, KXU-TV, Helena, will go dark if CATV system

starts there—and that KMSO-TV, Missoula, might do like-

wise. They insist it’s not in public interest to give certain

portion of public multiple service via CATV while jeopard-

izing a single local station—because the station renders

services that CATV doesn’t. They claim FCC has adequate

authority to control CATV, doesn’t need new laws.

The Montana stations are: KXGN-TV, Glendive;

KFBB-TV, Great Falls; KOOK-TV, Billings; KXLF-TV,
Butte; KATL, Miles City. They were joined by translator

operator Hill County TV Club, Havre.

:f: :i: ^ 4:

Big-town TV stations, who filed jointly through firm

of Pierson, Ball & Dowd, said there’s “simple remedy”:

Get Congi’ess to amend Sec. 325(a) of Communications Act

“to put it beyond any doubt that it prohibits the retrans-

mission of a station’s programs by any person, or by any
means, including wire, except with the consent of the sta-

tion whose signals are thus transmitted or rebroadcast.”

Stations claim legislative history indicates Congi'ess

clearly meant that no one should be able to retransmit

stations’ signals, but urge any ambiguity be dissolved.

With solid authority, stations asserted, FCC could

then prevent CATV from degrading signals, distorting

programs, creating confusion and loss of good will by

switching channels, interference with local programs, dis-

criminating among stations picked up. They suggest orig-

inating stations might ask FCC for permission to let

CATV systems pick up their signals—and that complaints

could thereafter be handled in customary fashion.

Stations filing the foregoing: KLZ-TV, Denver; KTVT,
Salt Lake City; WKY-TV, Oklahoma City; WTVT, Tampa-
St. Petersburg; WSFA-TV, Montgomery; WDSU-TV, New
Orleans; WAFB-TV, Baton Rouge; WDAM-TV, Hatties-
burg, Miss.; WCAU-TV, Philadelphia.

WCAX-TV, Burlington, Vt., complained that local

CATV system switches to CBFT, Montreal, after 3:30 p.m.
It suggested that CATV systems “either be required to

provide access to the programs of the local station or

stations or to guarantee from interference at the receiver

of those householders who desire an alternative antenna
connection.”

KGMB-TV, Honolulu, plumped for virtues of conven-
tional satellites, 2 of which it operates—KMAU-TV, Wai-
luku & KHBC-TV, Hilo. It also suggested that island of

Kauai, with 8500 families, too small even for satellite,

might be served by translator or booster.

WBOY-TV, Clarksburg, W. Va., said it suffered from
invasion of big-city signals via local CATV: “It is no
exaggeration that stations in secondary markets cannot
grow or possibly exist where CATV can provide full pro-

gramming of 3 national networks as retransmitted from
distant stations and for which the public has already and
continues to pay dearly and for which the advertiser is not
charged.” CATV should be licensed and controlled with
that in mind, it stated.

KWRB-TV, Riverton, Wyo., claimed that CATV'^ “can
and will obliterate free TV for the masses.” It asserted

that one conventional signal “available to all” is better

than several signals “for a few.” It urged CATV licensing.

Colo. Assn, of Bcstrs. made similar point, said CATV
promotes “class distinction,” urged govt, control.

A couple of Montana CATV^ operators filed. Big Moun-
tain TV Inc., Whitefish, claimed that a TV station in area
could serve but 38,000 people, provide “submarginal” serv-

ice at best. If CATV were curbed in favor of a station, it

said, “public would be deprived of a choice.”

Missoula TV Cable Co., Missoula, which gives 4 chan-

nels to 2930 homes, asserted that it helped KMSO-TV get

started there by providing ready-built audience; that public

benefits from choice of 4 signals instead of the one it

would have if CATV were killed off.

* * * *

Illegal booster operators mined another vein. Wash-
ington State Reflectors Assn, urged Commission to approve
vhf boosters with little change from their present opera-

tions. “Common sense would dictate,” it said, “that once
people are able to obtain the necessary and proper TV
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service free of charge that the CATV systems would natu-

rally die a natural death.” In addition: “FCC should not

be in the business of keeping small marginal TV stations

in business.”

EAO-TV, serving 2000 sets with booster in Entiat,

Wash, area, claimed that boosters are far superior to

CATV, should be sanctioned. Prescott, (Ariz.) TV Booster

Club threw in pitch against uhf translators, said their cost

is “prohibitive.” People’s TV Assn., Soap Lake, Wash.,

serving 2750 sets, plumped for state regulation of CATV.
Apple Valley TV Assn., Wenatchee, Wash., suggested:

“The FCC should prohibit or limit CATV, repeaters,

translators or satellites only if, after a public hearing in

the area affected, the majority interest would be served

. . . The FCC should not be in the business of keeping

small, marginal TV stations in business.”

* * * *

AT&T, Western Union and U.S. Independent Tele-

phone Assn., in similar comments, shunned thought of

being required to refuse service to CATV systems. AT&T
said its facilities shouldn’t be used to achieve “indirect

regulation of activities which are extraneous to common
carrier regulation.”

USITA stated: “Any attempt by the Commission in-

directly to prohibit certain users from the use of common
carrier facilities, particularly where otherwise such serv-

ices would be beyond the Commission’s direct jurisdiction

and subject to state jurisdiction, for the purpose of giving

an economic advantage to one class of common carrier

subscriber, would be invalid and beyond the scope of any

authority under the Communications Act, and at the same
time an invasion of regulatory jurisdiction reserved to

the states.”

ABC allocation petition, recommending several mileage

cuts to add vhf channels to important markets (Vol. 14:23),

was endorsed this week by uhf telecasters’ Committee for

Competitive TV. In petition to FCC, CCT stated: “It is

strongly urged that the ABC proposal is a significant

step toward competitive TV allocations . . . This does not

mean that CCT regards the ABC proposal as, by any
means, a final answer in allocations. It is urged that the

Commission also act with a sense of urgency in deinter-

mixing, market by market, every area where uhf has estab-

lished operating entities. Moreover, it is strongly urged

that the Commission adopt, as a regular practice, the

amendment of existing uhf & vhf construction permits

in all deintermixture and drop-in cases to give reasonable

protection to the equities of telecasters who have operated

or are operating in affected markets on either vhf or uhf,

as the case may be.”

“Radio Allocations Study Organzation,” presumably
patterned on TV Allocations Study Organization (TASO)
is goal of group of radio broadcasters seeking to block FCC
proposal to increase power of 12 clear channel stations

from 50 to 750 kw (Vol. 14:16). F. C. Sowell, v. p.-gen.

mgr. of WLAC, Nashville, is temporary chairman of group

that met in Washington June 17 and resolved to form
RASO. He’s now soliciting support with aim of hiring legal

& engineering counsel to fight power increase. Deadline

for filing comments in case has been extended fiom July

15 to Aug. 15.

Satellite in Lebanon, N. H. is sought by WWLP,
Springfield, Mass. (Ch. 22) which this week petitioned

FCC to add Ch. 27 to Lebanon, Ch. 48 to Exeter, N. H.,

substituting Ch. 33 for Ch. 27 in Hanover, N. H., deleting

Ch. 48 from Manchester, N. H.

Press Critics of TV (Cont.): Trial balloon on intri-

guing new idea for newspaper criticism of TV
programming—press previews of live shows so

viewers will have advance guide on whether
they’re worth watching—was sent up by Jack
Gould in June 29 N. Y. Times, but it made little

apparent headway this week.
Idea originated in Wilmington offices of big

TV sponsor DuPont at time when spokesmen for

networks were beginning to hit back in public

at press attacks on TV (Vol. 14:25-26). After
talking it over with his staff, DuPont adv. director

Frederick A. C. Wardenburg wrote Gould, highly

esteemed as one of best of the TV critics: Why
not try it out next season?

Wardenburg told Gould his company would be
willing to provide special, formal performances
of TV shows for critics prior to broadcasts. If

stage plays and books are reviewed by critics

before customers pay out money for them, why
shouldn’t TV programs be reviewed before public

spends its time on them?
Gould responded by enthusing in Times that innova-

tion “could have both a startling & beneficial effect on the

future of TV.” He said it would “invoke a new influence

on the course of ratings & production standards and render

the viewer a new service . .
.”

Calling for “extensive discussion & earnest considera-

tion” by all telecasters, Gould argued: “Next fall many
programs are going to be done on tape and could be

readily shown in advance without the slightest difficulty.”

Wardenburg’s staff then sat back to see if idea would
catch fire. Report to us from Wilmington at our press

time: “All is calm.” DuPont spokesman said company still

stood by proposal, but that except for “minor, mild reper-

cussions from other TV critics,” there was little response.
* * *

TV critics heard from pointed out that even with TV
tape, plan wasn’t “practical”—that they’d have to be in

N. Y. or Hollywood to see show previews. Arrangement
would be fine for critics based there, they said, but what
about critics elsewhere ? They’d find their TV work super-

seded by syndicated reports from N. Y. & Hollywood.

Alternative to previews in 2 TV centers would be closed-

circuit showings for all critics—and DuPont says “that

would be out of this world financially.”

Meanwhile, producer David Susskind of DuPont Show
of the Month started press-TV project of his own, circu-

larizing newspaper critics to join his new TV Action Com-
mittee organized among TV directors & performers in

N. Y. to stimulate production there. Susskind’s gi’oup

wants to halt “increasing loss of quality programs,” sup-

port “development & presentation of better programs.”

But at same time press critics of TV came in for

another blast within industry. Writing in July 10 Reporter,

CBS’s Eric Sevareid suggested: “TV could do with a sharp

drop in the quality of criticism and a sharp rise in its

quality.” He complained of non-play-reading critics who
pose as arbiters of TV drama, “lady journalists” who have

no experience, “boy graduates” who presume to instruct

networks on how to behave.

Sevareid said he thinks “a shocking percentage of TV
fare is lousy,” but that situation is “partly due to the fan-

tastically irresponsible, inconsistent pulling & hauling

[TV] is getting from the printed press.”
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rCC Cracks Ihe Whip: The 3 TV networks and 2

stations—WMAL-TV, Washington & KBTV, Den-
ver—were rebuked by FCC this week, but not pen-

alized, for violations of chain broadcasting rules.

The violations were uncovered by FCC’s net-

work study staff, whereupon Commission asked
networks and stations for their explanations. This
week, FCC released letters to the “culprits,” con-

cluding the investigation. According to FCC, vio-

lations involved rules on “exclusive affiliation”

[Sec. 3.658 (a)], “territorial exclusivity” [Sec.

3.658(b)], “control by networks of station rates”

[Sec. 3.658 (h)].
Commission concluded that CBS violated Sec. 3.658(a)

by pressuring WGAL-TV, Lancaster, and applicant Hart-

ford Telecasting (Harry Butcher) into agreeing to

“clear primarily or exclusively” for CBS, as against NBC
& ABC. FCC said CBS violated Sec. 3.658(h) by pushing

certain affiliates to increase their national spot rates.

NBC Avas found guilty of violating 3.658(b) in its

dealings with Crosley stations, announced previously (Vol.

14:21). ABC was held culpable for inducing WMAL-TV
and KBTV to raise national spot rates, and the stations

were cited for participating in the arrangement.

The following conclusion of FCC’s letter to CBS was
repeated, roughly, to the others: “The Commission con-

CBS’s $20,000,000 purchase of WCAU-TV & WCAU,
Philadelphia (Vol. 13:51, 14:18) was passed over again

by FCC this week, is due to come up again in 2 weeks.

Reasons for delay are numerous. One was need for FCC
to clear up charges that CBS violated network rules which

was done this week (above). Another was need to clear

CBS of charge it was “unfair” in presentation of pay-TV
controversy, also accomplished this week (p. 16). Another

factor: Justice Dept, has informed FCC that CBS and

other networks are charged with pressuring independent

program producers to give them piece of their shows

before accepting them for networking. FCC has to do

something about that.

Single application for TV station filed this week was
for Ch. 12, Aguadilla, Puerto Rico by Western Bcstg. Corp.

of Puerto Rico whose principals are Hector Reichai'd

(licensee of radio WABA there) and Winston-Salem Bcstg.

Co. (owner of off-air uhf WTOB-TV, Winston-Salem; 80%
owner of WAPA-TV, San Juan; owner of WSGN, Birming-

ham, Ala. and 50% of Ch. 42 grantee WBMG there).

Principals have requested withdrawal of their individual

applications for the same facilities. This brings total pend-

ing to 118 (29 uhf). [For details, see TV Addenda £ff-W.]

Control of KFMB-TV, San Diego (Ch. 8), radio KFMB,
KERO-TV, Bakersfield, Cal. (Ch. 10) & CP for KYAT,
Yuma, Ariz. (Ch. 13) will be taken over by oilman Jack

Wrather, FCC this week having approved transfer from
Wrather-Alvarez Bcstg. Inc. to new Marietta Investment

Corp. Maria Helen Alvarez gets $2,916,750 and other

remunerations for her 38.89% plus her interests in various

other properties (Vol. 14:24). Wrather increases holdings

in stations from 38.89% to 63.63%, rep Edward Petry &
Co. from 22.22% to 36.36%.

Two appeals filed this week in Court of Appeals: (1)

By KSTF, Scottsbluff, Neb. (Ch. 10), seeking to block

CP for Ch. 13, Alliance, Neb., granted to KCON. (2) By
KBAK-TV, Bakersfield, Cal. (Ch. 29), challenging FCC
for failure to deintermix area.

siders that compliance with its Rules & Regulations is a
minimum requirement of its licensees. Accordingly, it re-

gards the conduct of the CBS network in contravening
the intent and purpose of Sec. 3.658(a) and (h) as a serious

matter, to be considered in connection with the overall

qualifications of CBS as a licensee to operate in the public

interest. No further action against CBS is contemplated
at this time, since the conduct in question occurred some
time ago, there is no evidence of present violation, and
CBS statements of current and future practices and policies

in these areas, if adhered to, should prevent future CBS
conduct contrary to the rules. The Commission advises you
that it expects CBS to adhere strictly to the provisions of

Sec. 3.658, and that, in this connection, the correspondence
concerning these matters is being associated with the Com-
mission’s files for the stations licensed to CBS, for such
further consideration as CBS’ future operations may war-
rant.”

Copies of the letters are available from Commission

—

Mimeo. 61152 covering networks, Mimeo. 61153 for the 2
stations.

In a proceeding separate from the foregoing, radio
WGH, Newport News, Va. was put on cai-pet too. Its

license renewal was held up pending answer to Com-
mission’s charges that it’s guilty of overcommercialization

(average 20 spots per hour) and carried neither educa-
tional nor discussion programs—contrary to its promises
to FCC.

Shift of WNHC-TV, New Haven (Ch. 8) to transmitter

site 13.9 mi. from present location should be allowed, FCC
examiner Basil P. Cooper recommended in initial decision

this week. His i-uling came after hearing on protest filed

by WWLP, Springfield, Mass. (Ch. 22) which warned of

danger to area uhf’s from vhf encroachment. Cooper based
conclusion on FCC policy, as stated in decision which
kept Ch. 3 in Hartford, that “it was not the policy of the

Commission to endeavor to protect particular uhf stations

from competition and that the ultimate test was whether
the allocation will be likely to provide the best TV service

to the public.” WNHC-TV plans to move from Gaylord
Mt., 8.8 mi. N by NW of New Haven, to Mt. Higby, 19.8 mi.

N by NE. In another site-move case, FCC made effective

immediately examiner Herbert Sharfman’s initial decision

approving move of KBET-TV, Sacramento (Ch. 10) from
Pine Hill to Logtown (Vol. 14:21).

Court of Appeals again ruled it wouldn’t interfere with

an FCC decision on deintermixture. As in Hartford Ch. 3

case last week (Vol. 14:26), court denied appeal of WTVO,
Rockford, 111. (Ch. 39) which challenged FCC’s refusal

to add Ch. 3 to Rockford or to reserve it for educational

use in Madison, Wis. In per curiam decision. Judges Miller,

Washington & Burger stated merely: “After consideration

of the record in light of petitioner’s contentions, we find

no basis for disturbing the Commission’s action.”

San Antonio’s WOAI-TV (Ch. 4) this week reached

700-ft. mark of its 1531-ft. Ideco tower, expects to have

it with new RCA antenna on air by Oct. 1. It’s reputed

third tallest structure in world, antenna of KSWS-TV,
Roswell, N. M. (Ch. 8), 1610 ft. above ground, being first,

Oklahoma City’s KWTV (Ch. 9), 1572 ft., second. Empii-e

State Bldg, with masts stands about 1450 ft., Eiffel Tower
984 ft.

Additional uhf channel for Los Angeles isn’t needed,

FCC ruled this week in decision denying petition of radio

KRKD to add Ch. 58 to Los Angeles-Pasadena. Los

Angeles has 7 vhf, 3 uhf assignments.
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PstSOnal NolaSt Charles Vanda, v.p. of WCAU-TV, Phil-

adelphia, awaiting FCC approval of transfer to CBS (Vol.

14:1), resigns to become J. Walter Thompson’s Hollywood

v.p. for TV programming . . . Howard H. Bell, TV-radio

joint affairs asst, to NAB pres. Harold E. Fellows, leaves

with wife July 14 on chartered TWA plane for 17-day

business-vacation tour of Rome, Geneva, Paris, Brussels,

London, sponsored by Washington Ad Club; others in

party of 70 include Lloyd W. Dennis, v.p. of radio WTOP;
Ross H. Beville, v.p. of radio WWDC . . . Andrew G. Haley,

veteran TV-radio attorney and pres, of International Astro-

nautical Federation, leaves July 28 for Spain, Portugal,

Switzerland, France & Holland on lecture tour and vaca-

tion, ending up at 9th Congress of lAF in Amsterdam; an

intense rocket and astronomy hobbyist (Vol. 14:20), Haley

has 2 books due off presses in Sept., titled Rocketry &
Space Flight (VanNostrand-Princeton) and Law of Outer

Space (Public Affairs Press, Washington) . . . Bob Noble

quits Aug. 1 as sales mgr. of radio WABC, N. Y., when
Blair rep firm takes over N. Y. representation of station

(it already is rep outside N. Y.), now managed by Ben

Hoberman . . . Don Norton, ex-national sales mgr., WABC-
TV, N. Y. joins Fred Niles Productions, Hollywood, as

sales mgr.; Lionel F. Grover promoted to Niles production

supervisor there . . . John Grace promoted to director of

sales service, ABC-TV, Chicago, succeeding James Knox,

resigned . . . Edgar Kobak, ex-NBC v.p. & ex-MBS pres.,

and Mrs. Kobak celebrated 42nd anniversary this week at

their farm at Pine Orchard, Conn. . . . Irving Gitlin, CBS
News director of public affairs in charge of CBS-TV science

series Conquest, to lecture at Brussels Exposition July 9

under UNESCO auspices; he’s doing survey of European

TV . . . Robert C. Weigand transfers to gen. mgi’. of

WKYT-TV, Lexington, Ky. (formerly WKXP-TV), newest

station in Radio Cincinnati group, from asst. gen. mgr. of

WTVN-TV, Columbus . . . Art Sprinkle, ex-commercial

mgr., KULA & KULA-TV, Honolulu, named station & sales

mgr., KONA there . . . Redd Gardner, ex-WBBM-TV, Chi-

cago, named gen. mgr. of KCRG-TV, Cedar Rapids, suc-

ceeding Frank T. Nye . . . Harry Edelman named gen. mgr.

of KELP-TV, El Paso, succeeding Herbert Golombeck, who
joins McLendon radio group . . . Frank P. Fogarty, v.p. &
gen. mgi’., Meredith’s WOW-TV & WOW, Omaha, named
to board of regents, U of Omaha . . . Howard Stalnaker

promoted to mgr., KPHO-TV, Phoenix, Gene Spry pro-

moted to mgr. of KPHO, both reporting to Richard B.

Rawls, gen. mgr. of the Meredith stations . . . Blair A.

Walliser, ex-John W. Shaw Adv., named MBS administra-

tive v.p. . . . Basil Thornton, ex-BBC, named exec, director

of Broadcasting Foundation of America, N. Y. . . . Leonard

Spinrad, ex-Warner Bros., past pres. Columbia U School

of Journalism alumni assn., joins CBS-TV information div.

. . . E. D. Leshin resigns as film production mgr., CBS-TV
Hollywood, to work with Gunsmoke producers . . . Jerome
Hyams promoted to v.p.-syndication Screen Gems; Burton

Hanft adds duties of treas., Dan Glass asst, treas. . . . Bill

James promoted to Guild Films promotion director . . .

Earl Gammons, TV-radio consultant, ex-CBS Washington
v.p., convalescing in Washington’s George Washington
Hospital, will be released in few days.

ADVERTISING AGENCIES: Harry Wayne McMahan, v.p.

in charge of TV commercials, Leo Burnett agency, Chicago,

named delegate of Theatre-Screen Adv. Bureau to film

festival at the Lido, Venice, Sept. 20-25 . . . Andrew Potter

resigns as TV director of Reach, McClinton Co., Hollywood

to open own TV-radio production firm . . . Marshall Clark,

ex-Scott Paper, elected v.p. of Ketchum, MacLeod & Grove,

N. Y. . . . Dr. W. C. Davis resigns as v.p. & research direc-

tor of Fuller & Smith & Ross, succeeded by Walter G.

Mitchell, ex-Royal McBee, onetime with GE marketing

services . . . Robert H. Eppler and Goodwin Alarik pro-

moted to v.p.’s of Foote, Cone & Belding, Chicago . . .

.Martin Kick named v.p. for Latin American services, Foote,

Cone & Belding . . . Robert Salter resigns as chief of TV-

radio production, Needham, Louis & Brorby . . . Norman

Frank, ex-NBC-TV, named TV-radio director, Lynn Baker

Adv., N. Y. . . . Franklin C. Wheeler retires as exec. v.p.

of Cunningham & Walsh, remains as consultant & director.

CBS’s Charles S. Steinberg, recently named TV press

information director, is author of The Mass Communica-
tors (Harper & Bros., N. Y. 470pp., $6) which is currently

winning highly laudatory reviews. Book is an historical

and analytical evaluation of mass media, including TV-
radio, and their impact on public opinion. Dr. Steinberg,

like his chief Dr. Frank Stanton, has an earned Ph.D. as

well as an M.A. from New York U, has been a high school

teacher, lecturer at New York U & City College of N. Y.,

and has written extensively.

Frank A. Arnold, original NBC director of develop-

ment (promotion) and originator of term “broadcast adver-

tising” when others wanted to call it “radio publicity,”

suffered stroke last week at age of 91, is now confined to a

nursing home at 128 Bickley Rd., Glenside, Pa. In excel-

lent health up to now, his eyesight perfect, he has been

living with his 6 children, one of whom Frank Jr. is an

e.x-NBC Chicago executive. On his 88th birthday, NAB
pres. Harold Fellows, at NAB convention, presented him
with a plaque in honor of his pioneering in radio broad-

casting. He lectured frequently on radio, wrote a book

titled Broadcast Advertising.

H. V. Kaltenborn, whose newscasting began in 1922,

celebrates his 80th birthday July 9; he and Mrs. Kalten-

born were host to picnic party July 5 at their home. Stony
Brook, Long Island,

Gerald Gross, asst, secy.-general of International Tele-

communications Union, Geneva, onetime FCC asst, chief

engineer, named acting secy.-general following death of

Marco Aurelio Andrada June 18.

D. Malcolm Neill, pres, of CFNB, Fredericton, N. B.,

elected pres, of Canadian Assn, of Broadcasters, succeed-

ing Vernon Dallin, CFQC-TV, Saskatoon, resigned.

Catholic Broadcasters Assn, elects as pres. The Very
Rev. Celestin J. Steiner, S.J., pres, of Detroit U, succeed-

ing Rev. Michael Montoya.

Edward R. Murrow vacationing until Sept. 8 in native

Pacific Northwest, Larry LeSueur handling his nightly CBS
news broadcasts.
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Baseball TV—New Inning: Taken aback by ovei’whelm-

ing House passage of baseball TV “blackout” bill (Vol.

14:26), NAB will make determined pitch against anti-

trust exemptions for pro sports when Senate Judiciary

Committee opens extensive—and perhaps indecisive—hear-

ings on legislation next week.

Powerful battery of Senate support for House-voted
exemptions, permitting major baseball clubs to restrict

game telecasts without running afoul of monopoly laws,

was lined up. But Chairman Kefauver (D-Tenn.) of anti-

monopoly subcommittee, scheduling go-slow sessions start-

ing July 9, promised full hearings for all sides of issue, in-

cluding NAB's.
And proponents of measure (chiefly spokesmen for or-

ganized baseball) will be working against mid-Aug. dead-

line for adjournment of Congress. This could leave meas-
ure on legisla,tive base where it can’t reach Senate floor in

time for vote this year.

NAB’s opposition to bill, formally voted at June board

meeting in Washington (Vol. 14:25), will be based on

“public’s interest” in continued free telecasting of games
on unrestricted basis. Also to be heard in hearings, fol-

lowing lead-off baseball witnesses: FCC, FTC, Justice

Dept. Govt, agencies haven’t been heard on sweeping pro-

visions of Keating-Walter-Miller-Harris bill.

Kefauver himself favors terms of bill (HR-10378)
sponsored by Rep. Celler (D-N. Y.) and recommended by
House Judiciary Committee, which was rejected by House.

It would authorize baseball clubs to make “reasonably nec-

essary” TV rules to protect minor game gates, but would
withhold blanket anti-trust exemptions from pro sports.

Celler version also is opposed by NAB.
Companion Keating-Walter-Miller-Harris Senate bill,

sponsored by Sen. Hennings (D-Mo.), has 25 bipartisan co-

signers—including Sens. Bricker (R-0.), Bridges (R-

N. H.), Capehart (R-Ind.), Douglas (D-Ill.), Humphrey
(D-Minn.), Goldwater (R-Ariz.), Ives (R-N.Y.), Ken-
nedy (D-Mass.), Saltonstall (R-Mass.), Symington
(D-Mo.), Potter (R-Mich.).

Network Television Billings

May 1958 and January-May 1958

( For April report see Television Digest, Vol. 14:24)

'^TETWORK BILLINGS continued to rise in May, but at

^ a slackening rate, putting first 5 months of 1958 total

13.3% ahead of corresponding 1957 period. ABC again

showed biggest percentage gain, with NBC well up. CBS
maintained its No. 1 position. Complete TvB report for

May:
NETWORK TELEVISION

May May % Jan.-May Jan.-May %
1958 1957 Change 1958 1957 Change

ABC ... $ 8,477,755 $ 7,258,807 -fl6,8 $ 44,230,215 $ 33,681.510 -f31.3
CBS .. . 20,970,022 20,307,762 3.3 104,314,359 98,405,595 -f 6.0
NBC _.. 18,470,368 15,811,033 -fl6.8 90,757,770 79,052,967 -fl4.8

ToUl $47,918,145 $43,377,602 -)-10.5 $239,302,344 $211,140,072 -fl3.3

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8,441,988 19,410,741 16,785,315' 44,638,044
March 9,402,407 21,211,070 18,874,597 49,488,074
April* 8,739,456 20,628,511 18,283,379 47.651,346*
May 8,477,755 20,970,022 18,470,368 47,918,145

•Figures revised as of July 1, 1958.

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

Post" 48 Filin Fight Lost? Battle by theatre owners and
most major movie studios to keep post-1948 features off

TV screens (Vol. 14:21) “has already been lost,” July 2

Variety concludes, counting 85 “new” films shown in May
by Ni Y. stations alone. “Certainly it can no longer be
argued that TV viewers get to see only ‘old’ films,” says
show-biz weekly, ticking off TV-released titles ranging
from “The Iroquois Trail” (1950) to “Black Rider” (1956).

May TV screenings included score of British-made movies,
“quite a few” from Republic, which has bucked “Hold the

Line at ’49” drive by Hollywood.

The editors also wrote off proposal by N.Y.-N.J. movie
circuit owner Walter Reade, leader in anti-TV campaign
(Vol. 14:6), for licensing by producers of post-1948 fea-

tures to non-profit organization which would control TV
sales. They summarized reaction to Reade plan within

industry: “It’s okay in theory, but we can’t see it working
out in practice.”

In other movie-TV developments: (1) United Artists

filed SEC registration for sale of 300,000 common stock

shares (valued at around $6,500,000 at present market
quotes), proceeds from 200,000 to be used for such UA
enterprises as TV film production. (2) Guild Films made
deal with Television Industries Inc., formerly C&C TV
Corp., to eliminate $6,525,000 debt of latter by exchange

of TV time spots; debt originally was contracted by pur-

chase of 1100 shorts, foreign rights to Minute of Prayer

from Guild. (3) ABC Film Syndication pres. George T.

Shupert reported sales for first 1958 half were up 57.3%

from year earlier, predicted 90-100% increase by end of

this year.

Mitchell Wolfson, chief owner of WTV.T, Miami, past

pres, of Theatre Owners of America, named honorary
chairman for second year of TOA’s next annual conven-

tion, to be held again in Miami Beach’s Americana Hotel,

Oct. 21-25. Co-chairmen are Sumner Redstone, Boston;

S. L. Gillette, Salt Lake City; J. B. Schuyler, Butler, Wis.

Add agency mergers: (1) Fletcher D. Richards Inc.,

N. Y., buys Brooks, Smith, French & Dorrance of the

Pacific Coast Inc., San Francisco, Richards to operate it as

Harris, Harlan, Wood div. with King Harris as pres..

Ridge Harlan v. p. & creative director, Parker Wood v. p.

& marketing director. Richards also maintains Harrington,

Richards & Morgan Los Angeles div., from which pres.

Eugene I. Harrington resigned to join Honig-Cooper &
Minor, San Francisco, as chairman. (2) Seklemian &
North, N. Y., merges with Calkins & Holden, N. Y. Walter
H. Lurie, v. p. & TV-radio director of Seklemian, becomes
a Calkins v. p. (3) Banning & Co., Los Angeles, merges
with Reach, McClinton & Co., N. Y. & Los Angeles. (4)

Lennen & Newell, N. Y., acquires Merchandising Factors

Inc., San Francisco, which also has San Carlos, Cal. &
Seattle offices.

Curbs on triple-spotting—local practice which has been

protested by Assn, of National Advertisers (Vol. 14:25)—
are being imposed on affiliated stations by CBS-TV in

new “full value” amendment written into contracts. More
than 100 affiliates already have agreed to attest that

CBS-TV programs are broadcast in “entirety” including

commercials, credits & network identification. NBC-TV
will consider action on multiple-spotting problem at .X.ug.

affiliates board meeting. ABC-TV is considering re-

wording one clause in its contracts, but plans no major

amendment.



TV Sel Distribution Updated: Insatiable demand of

TV industry for fresh circulation figures was met
again last week by Advertising Research Founda-
tion and Nielsen in form of county-by-county set

distribution estimates as of March 1958. Full

tables won’t be released to public until Sept. 15 or

shortly thereafter—but whole report has gone to

all members of ARF and Nielsen subscribers, plus

underwriters of the report—NAB, TvB and the 3

networks.

Current report shows 84% of nation’s house-
holds have TV—42,400,000 out of 50,540,000. This
compares with 72.8% two years ago—35,495,330

out of 48,784,600. Regionally, West showed great-

est increase, 17%; South, 13.5%. Northeast and
North Central sections maintain highest satura-

tion—90% and 88%, respectively,

i

Only portion released for publication now is a state-by-

I state and regional breakdown. It’s repi’oduced in next

column, with comparable breakdown of previous report,

which was as of March 1956. In Sept. 1956, we reprinted

entire county-by-county breakdown as a 10-pp. Special

Report—copies of which are still available (at $1 each).

Data is derived from Census Bureau’s broad estimates

—U. S. and regional only, which showed 83% of U. S.

households TV-equipped as of Jan. 1958 (Vol. 14:15).

ARF has taken Nielsen’s subsequent surveys and the

Census report, calculated estimates in the current report.

It covers most of nation’s 3073 counties individually, pre-

senting the remainder in “clusters.” It includes a “Table

of Standard Errors,” indicating probable deviation from
results obtainable by a complete census.

NBC’s Share-Cost Plan: “Rather good response” by
sponsors and station affiliates to new “3-for-l” fall pro-

gram promotion plan was reported this week by NBC-TV,
which proposes that all share cost of newspaper curtain-

raiser ads in 60-100 markets. Spokesman for network,

confirming trade rumors that plan was in works, told us

I
that commitments for 16-18 ads (% paid for each by
sponsor, station, NBC-TV) already have been signed, that

I
“almost every client” approached so far agreed to pai tici-

I

pate. NBC-TV assumes all program promotion costs for

0-&-0 stations.

Canada’s Bureau of Broadcast Measurement has
I elected George S. Bertram, adv. director of Swift Canadian
I Co. Ltd., as its 3rd president in 15 years; also named Ross

I

A. McCreath, All-Canada Radio & TV Ltd., v.p.; Frederick

L. Wood, General Foods Ltd., director. Reappointed as

chairman of research & development was T. Ralph Hart,

Spitzer & Mills Ltd. Charles L. Hoffman continues as

BBM exec. v.p.

TV staging & production costs are covered in Adver-
tising Dndget & Cost Control, published recently by Assn,

of National Advertisers, 155 E. 44th St., N. Y., as Vol. IV
I of 7-vol. AdveHising Management Guidebook series. First

I 5 books in series will be made available to non-ANA mem-
f bers following publication soon of Vol. V, Agency Relations.

“Spot TV Advertising Cost Summary No. 23,” for

quick estimating of spot costs in 1 to 242 markets, plus

formulas for estimated spot budgets, has been issued by
The Katz Agency.

NTA names foreign reps: David Yaffa, Yaffa Syndi-

cate, Sydney, Australia; Akim Shimizu, Pacific TV Corp.,

Tokyo; Felipe Ysmacl, Manila, Philippines.

TV Ownership by Regions and States

(1958 vs. 1956)

Third Nielsen Coverage Service Report
Released by Advertising Research Foundation

SPRING 1958

Total TV % Total TV %
Homes Homes TV Homes Homes TV

NORTHEAST . 12,863,800 11,599,870 90 12,859,800 10,548,160 82.0

New Eng-
land 2,917,900 2,634,880 90 2,949,800 2,374,400 80.5

Conn. 692,600 627,930 91 688,800 565.490 82.1
Me. 259,400 226,950 87 263,200 188,510 71.6
Mass 1,449,400 1,31£,920 91 1,474,200 1,212,460 82.2
N. H 165,900 147,470 89 164,200 124,510 75.8
R. I 245,300 224,190 91 249,800 213,390 85.4
Vt 105,300 89,420 85 109,600 70,040 63.9

Middle
Atlantic - 9,945,900 8,964,990 90 9,910,000 8,173,760 82.5

N. J 1,685,600 1,535,310 91 1,672,100 1,404,970 84.0

N. Y 5,012,600 4,526,020 90 5,011,400 4,139,470 82.6

Pa 3,247,700 2,903,660 89 3,226,500 2,629,320 81.5

NORTH
CENTRAL . 15,154,900 13,294,940 88 14,816,100 11,630,760 78.5

East North
Central .... 10.549,500 9,483,240 90 10,232,500 8,463,740 82.7

Ill 2,992,800 2,683,800 90 2,983,300 2,445,000 82.0
Ind. 1,376,000 1,223,380 89 1,348,000 1,073,630 79.6
Mich. 2,266,400 2,042,580 90 2,148,000 1,805,000 84.0
Ohio 2,802,000 2,561,850 91 2,670,500 2,328,000 87.2
Wis. 1,112,300 971,630 87 1,082,700 812,110 75.0

West North
Central 4,605,400 3,811,700 83 4,583,600 3,167,020 69.1

Iowa 834,000 734,600 88 830,600 635,180 76.5

Kan. 673,400 530,800 79 688,900 435,330 63.2

Minn. 956,600 805,170 84 929,200 661,450 71.2

Mo. 1,341,400 1,153,150 86 1.332,500 973,720 73.1

Nebr. . 432,800 349,200 81 433,100 290,390 67.0

N. D. 170,300 115,540 68 169,900 84,400 49.7

S. D 196,900 123,240 63 199,400 86,550 43.4

SOUTH 14,423,800 10,817,410 75 13,723,000 8,440,010 61.5

South
Atlantic .. 6,597,300 5,117,690 78 6,179,800 4,030,450 65.2

Del. 120,100 108,030 90 108,300 92,960 85.8
D. C. 246,800 221,500 90 253,000 209,990 83.0
Fla 1,226,700 946,380 77 1,089,900 687,440 63.1
Ga. . 998,100 743,320 74 948,900 584,880 61.6
Md 823,100 716,260 87 748,700 607,820 81.2
N. C. 1,097,600 811,440 74 1,041,200 620,290 59.6
S. C. 586,900 423.090 72 559,500 308,190 55.1
Va 983,200 765,170 78 927,900 614,850 66.3
W. Va 514,800 382,500 74 502,400 304,030 60.5

East South
Central 3,159,700 2,178,060 69 3,072,700 1,655,700 53.9

Ala. 829,500 589,250 71 803,200 444,070 55.3

Ky. 831,500 584,090 70 811,900 463,810 57.1

Miss. 557,600 315,240 57 558,600 211,820 37.9

Tenn. 941,100 689,480 73 899,000 536,000 59.6

West South
Central 4,666.800 3,521,660 75 4,470,500 2,753,860 61.6

Ark. 496,300 327,740 66 509,600 234,610 46.0

La 845,400 630,570 75 804,400 488,110 60.7

Okla. _.. . 674,500 525,170 78 668,500 444,930 66.6

Tex 2,650,600 2,038,180 77 2.438,000 1,586,210 63.8

WEST 8,097,500 6,687,830 83 7,385,700 4,876,400 66.0

Mountain 1,857,900 1,371,690 74 1,715,100 882,560 51.5

Ariz. . 322,400 254,950 79 292,200 168,460 57.7

Colo 508,100 398,340 78 465,900 271,050 58.2

Ida. 182,600 130,940 72 173,800 87,570 50.4

Mont. 208,200 120.750 58 200,400 63,260 31.6

Nev. 79,900 57,000 71 71,200 33,010 46.4

N. M. 226,100 156,150 69 210,100 89,830 42.8

Utah 233,500 201,290 86 209,400 145,630 69.5

Wyo. 97,100 52,270 54 92,100 23,750 25.8

Pacific 6,239,600 5,316,140 85 5.670,600 3,993,840 70.4

Cal. 4,760,000 4.150,730 87 4,312,300 3,177,350 73.7

Ore. 585,300 437,420 75 537,700 285,550 53.1

Wash. 894,300 727,990 81 820,600 530,940 64.7

TOTAL U. S. 50,540,000 42,400,000

B -
84 48,784,600 35,495,330 72,8

SPRING 1956

Filmsmitlis-TV', Witherspoon St., Princeton, N. J., is

new subsidiary of On Film Inc., to pi’oduce TV commercials.

CBS-TV Film Sales reports 56% increase in first quar-

ter sales—$3,900,000 vs. $2,500,000 for same 1957 period.



10

Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

1 4 C' IMPLY AND GRIMLY stated, it [the movie industry]
^ is facing a crisis. This we all know. What we do

not know is the solution. I believe that what we need

today is a ‘blueprint for tomorrow.’ A new concept. A
new plan for our business . . . Otherwise, the motion pic-

ture will cease to exist and its great influence in the cause

of the American way of life will perish . . .

“Films originally conceived and made for theatre

audiences should not be sold to TV ... I want to say quite

frankly that it was a tragic mistake to release films to TV
and that our business has suffered irrevocably . , . We
practically gave it away. We must not make the same
mistake again by selling post-1948 films to TV.”—Spyros

Skouras, pres, of 20th Century-Fox, addressing Screen

Producers Guild.
* * * *

“In 2 or 3 years, Hollywood will be making only 50

pictures a year but the good ones will make more money
than ever. Today it makes about 300. Years ago it used

to make. 600. What’s hurting the industry most? The
shortage of good stories and, of course, television. Why
should people go out to see a bad movie when they can

stay at home and see a bad movie on TV?”—Sam Goldwyn,

interviewed by AP’s Saul Pett.

“The movie industry’s future, as I see it, is assured.

The first step is continuing to make spectacular ‘block-

buster’ films for theatres, and, while this is going on, pre-

paring for pay TV. The next step is showing these films

both in theatres and on pay TV in order to reach a larger

audience than ever before.”—Paramount Pictures pres.

Barney Balaban, interview by Judith Crist, N. Y. Herald

Tribune.

“In the debate over toll TV the mathematics peculiar

to a mass media have tended to run away with common
sense. Dreams of millions & millions of homes dropping

quarters & dollars into the coffers of sports promoters

& film producers have excited impi'essionable beginners in

Wall St. and acted as a sedative for leaders of the Holly-

wood colony who refuse to accept the changes wrought by

free TV.”—Jack Gould, N. Y. Times.

“For the Church of the 20th Century not to make
extensive use of both TV and radio would be as unthink-
able as if St. Paul had refused to travel in ships or Luther
and Calvin had regarded the printing press as unworthy
of use. Yet there are still churchmen and educators who
look down their noses at radio and TV. They have reason
enough to be troubled about the intellectual and social con-
tent of much programming, but the fault lies with the
producers and the tastes of the audiences they are trying
to reach and not \vith the medium itself. Broadcasting is

the eighth wonder of the modern world. Protestants are
gradually discovering the usefulness to the Church of
broadcasting . . . leaders of the World Council of Churches
have been appearing occasionally on Eurovision, a TV net-
work linking a number of European countries. The World
Council is also considering the possibility of adding to its

staff a broadcasting executive . . . Greek Orthodox leaders
have discussed the possibility of establishing a religious

broadcasting station on Mars Hill in Athens. How appro-
priate it would be to have a Christian radio station on the
spot where St. Paul preached one of his famous sermons.”
—Rev. Clayton T. Griswold, retired exec, director, TV-radio
dept.. United Presbyterian Church in the USA.

“There may still be some people who . . . feel that the
broadcaster should allow expression of everybody’s opinion
but his own. Well, it seems to me that for a young in-

dustry, we have gone pretty far along the road of maturity.
Our record in the field of news & informational program-
ming is a pretty respectable one when you look at the
overall performance of a medium that must serve many
functions at once. By this time, we ought to be entitled

to have opinions too.”—W’estinghouse Bestg. Co., pres.,

Donald H. McGannon, guest-columning for John Crosby in

N. Y. Herald Tribune.

“Everybody who writes news, writes about Sherman
Adams . . . [But] how about all the Senators and members
of the House of Representatives who travel about the

country making speeches at from $300 to $1500 apiece and
who accept excellent hospitality under circumstances ?

How about those who travel on airplane junkets or go to

the openings of new hotels in all parts of the world?
The real truth of the matter is . . . that this is a campaign
year and if the Democrats can get anything on the Republi-

cans, or vice versa, it will be done. .
.”—George E. Sokolsky,

King Features Columnist.

Deficit of WWTV, Cadillac, Mich. (Ch. 13), founded in

Dec. 1953, totals $479,093, according to transfer applica-

tion filed with FCC this week under which multiple-station

owner John E. Fetzer seeks to take over station for $1,000,-

000 from Sparton Corp. (Vol. 14:25). WWTV April 30

balance sheet lists $55,980 current assets, $34,654 current

liabilities, $382,284 property & equipment, $888,500 due

Sparton Corp. Fetzer, one-third owner of Detroit Tigers

baseball club, also owns WKZO & WKZO-TV, Kalamazoo
(Ch. 3); radio WJEF, Grand Rapids; KOLN-TV, Lincoln,

Neb. (Ch. 10) ;
49% of WMBD & WMBD-TV, Peoria, 111.

(Ch. 31).

Equipment shipments: RCA shipped custom-built su-

perturnstile antenna June 21 to San Antonio’s WOAI-TV
(Ch. 4) & KENS-TV (Ch. 5), planning Oct. 1 move to

1500-ft. tower near Elmendorf, Tex. RCA 2-kw trans-

mitter June 27 to upcoming KCMT, Alexandria, Minn.

(Ch. 7), planning Sept, start. Ampex Videotape shipments:

Second recorder shipped to KTTV, Los Angeles (Ch. 11);

one to upcoming KLOR-TV, Provo, Utah (Ch. 11).

Soviet ban on CBS Moscow correspondent Daniel
Schorr, who’s been refused visa to retuni from U. S. to

post he’d filled since 1955, was protested this week as

“arbitrary exclusion” by CBS Inc. pres. Frank Stanton in

cablegram to Premier Khrushchev. Russians gave no rea-

sons for barring Schorr, just said CBS should nominate
someone else for job.

New husband-wife team takes over Washington
Variety bureau. Elizabeth & Leslie Carpenter, corre-

spondents for group of Tex.-Okla. papers, succeed Herman
Lowe, recently named public relations officer for Einstein

Medical Center, Philadelphia, and wife Florence. Former
Variety bureauman Jack Levj% now on leave, is expected
back on job in a month.

Sportscaster Harry Wismer is buying 50% of Martha
Rountree’s radio WKTF, Wari-enton, Va. (5-kw D, 1420 kc)

for $42,000 according to FCC application filed this week.

Miss Rountree retains 50%, 25% owned each by Rountree
Productions Inc. and Ruth Montgomery going to Mr.
Wismer. [For week’s other radio station sales & transfers,

see AM-FM Addenda AA.1
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WOMEN ENGINEERS are mighty scarce in this busi-

ness, and they’re mighty proud of their work—and
none seem to retire, whether for marriage, maternity or

what have you.

We know of only 4 women working on broadcast

engineering matters with profes’sional status—3 with

Washington consultants, one with FCC, none at stations.

There are, in addition, quite a few with manufacturers

who hold title of “engineer” though they’re usually physi-

cists, chemists or mathematicians.

Mrs. Elizabeth Dahlberg, with Lohnes & Culver in

Washington, holds A.B. in math from Hunter College,

achieved distinction of becoming first registered profes-

sional woman engineer in District of Columbia in 1952.

She started with Bureau of Standards during World War II,

worked for Raymond Wilmotte fii'm 1945-47, Frank McIn-

tosh 1947-56, before taking present position.

Mrs. Marianna W. Cobb is first woman to set up own
consulting practice (Vol. 14:8), leaving Vandivere & Cohen
in Washington to set up shop for herself at 3849 N. 30th

St., Arlington, Va. She also has math A.B. (from South-

western College), also is registered in D. C. Her employ-

ment includes service with Rear & Kennedy and with Page,

Creutz, Steel & Waldschmitt.

Mrs. Virginia I. Page was FCC’s first woman engineer,

coming there from top engineering jobs with radio stations

in Tenn. & Ga. She went to U of Tenn. engineering college

2*/^ years, got first-class phone operator’s license when 16.

FCC service was 1946-48, and she left to join Page, Creutz,

Steel & Waldschmitt. There, she “married the boss,”

Esterly C. Page, in 1953—but she’s still active, working
regularly except for 2 maternity leaves. She holds pro-

fessional engineering status in D. C.

Mrs. Irma B. Galane remains FCC’s sole lady slide-

ruler, coming from Navy in Sept. 1957. She obtained B.A.

in physics at Johns Hopkins at age of 18, has taken gradu-

ate work there and at George Washington U, plus special

training at MIT under Navy auspices, is registered engi-

neer in D. C.

Mrs. Galane is very active in engineering association

work, says she knows several other women electronics

engineers in Govt., but recalls only these: Miss Janet

Bigelow, Holloman Air Development Center, N. M.; Mrs.

Ethel Perry, Army Ballistic Missile Agency, Ala.; Elizabeth

Doyle, Navy Dept, in Washington.

Networks apparently have little luck in corraling the

ladies. Only NBC lists one—Louise Fogarty, who’s a re-

cording engineer, though she isn’t an engineering graduate.

Among manufacturers, Sylvania lists 16 with title of

“engineer”; they hold degrees running from B.A. to Ph.D.

Here they are, along with plants where employed: Buffalo

—Lucille Diamond; Mountain View—Betsy Ancker, Rosalie

Farrand, Julie Hemphill, Kathrinee Johnson; Waltham

—

Carolyn T. Cronin, Judith H. Stone, Barbara Sullivan,

Florence McNair; Salem—Martha Jane Thomas; Seneca

Falls—Margaret M. Hawxhurst; Bayside—San-Mei Ku,

Elaine P. Mariuo, Esther Conwell, Gertrude Rothschild,

Shirley W. Harrison.

RCA reports it has 23 lady engineers—11 of them
at electron tube div., Harrison, N. J.; 5 at Camden, N. J.;

5 at Lancaster, Pa.; 2 at Moorestown, N. J. RCA declines

to identify all, but gives these as representative cross-

section: Helen Dean, chemist at Harrison; Ann Hathaway,

who has B. A. in English, classified as associate engineer,

working with group designing computer-type tubes at

Harrison; Betty J. Bell, B.A. math, coordinator of quality

control at Lancaster.

Hannah C. Moody, physicist at RCA Lancaster, holds

title of a “leader, product development engineering” and
her job is to “direct and coordinate an advance color kine-

scope development engineering group.” Edith Mayaud,
chemist, is a junior engineer working on circuits, testing

equipment, etc. in Lancaster. At Moorestown, mathemati-

cian Anne Wardwell works on programming of digital com-
puters and systems.

That’s about it. A search among other major manu-
facturers proved fruitless. One of most expressive re-

sponses came from C. H. Atkin, Westinghouse mgr. of

industrial relations: “I regret to inform you that our

Elmira plant is not graced in this manner.”

Expansion of FM multiplexing uses is subject of new
FCC inquiry, initiated this week. Commission asks com-

ments by Sept. 2 on any ideas to enhance value of FM.
Commission noted: “Many of the proposed uses contem-

plate additional sources of revenue by furnishing special-

ized radio communications services such as price quotations,

facsimile, stock market reports, paging services and traffic

light control. Stereophonic broadcasting has been proposed

both as an improved aural broadcasting system and as a

type of subsidiary communications similar to that which

may now be offered on a subscription basis.”

Multiple-city stereo broadcasts are subject of experi-

ments by CBS as well as NBC (Vol. 14:26). CBS is caiTy-

ing “Rhode Island Newport Jazz Festival” on these

AM-FM stations July 3-6: W’CBS, N. Y.; WEEI, Boston;

WHYN, Springfield, Mass.; WTAG, Worcester, Mass.;

WPRO, Providence; WTOP, Washington; WRVA, Rich-

mond; WDNC, Durham, N. C. July 5-6 only WCAU,
Philadelphia, is carrying programs.

Sarkes Tarzian’s WTTV, Bloomington, Ind. (Ch. 4),

pioneer station that has gradually increased its coverage
of Indianapolis over the years, this week petitioned FCC
to move its channel to Indianapolis.

TV School Bell Awards by National School Public Rela-

tions Assn., representing 8 national organizations, pre-

sented this week at National Education Assn, convention

in Cleveland: NBC—"NBC News coverage of “The Contem-
porary Challenge to American Education,” Today’s “con-

tinuous feature coverage of education,” “Second Rate
Citizen” on Loretta Young Show. CBS—“Class of ’58” on
Twentieth Century, “Education for What?” on The Great
Challenge, “School Year ’57.” ABC—“Report Card, 1958.”

Westinghouse’s KPIX, San Francisco—“Education, Bay
Area.” CBS & NBC shared radio awards.

FCC Comr. T. A. M. Craven was only commissioner
absent from Senate Commerce Committee allocations hear-

ing this week (p. 2), and his legal asst. Robert Koteen
explained to Committee he was confined to home under
doctor’s orders. He didn’t describe Craven’s ailment,

which kept him from Commission’s meetings, too—poison

ivy.

New stereo recording & production firm. Sonic Arts
Inc., 333 N. Michigan Ave., Chicago, is formed by Elliott

M. Moore, currently on leave as TV-radio director of Erwin
Wasey, Ruthrauff & Ryan; Robert Oakes Jordan is exec,

v.p.; James C. Cunningham secy; Lewis F. Draper Jr.,

sales mgx’. & treas.



Trade Report
g

July 5, 1958 \

MID-YEAR ASSESSMENT OF TV PORTARLES: How portables will affect "sell-up" promotions
this fall is current concern of set makers, occasioning our mid-year assessment of

TV portable production and inventories.

Production of portables for first 6 months ran about 750,000 units , some 35%
of production. This compares with about 800,000 xmits for first 6 months of 1957,
which was 31% of total production, and 325,000 units in 1956 — 9%% of total.

Factory inventories of portables on June 30 were approximately 33% of total
inventories compared with 29% last year. However, all iinit volumes this year are

below 1957 because of the 20% drop in total TV production.

Portable inventories are not regarded as excessive . At distributor levels,

portable inventories are down from 31% of total in 1957 to 28%, while distributor

sales are up from 26% to 28%. Industry executives point out the factory inventories

are probably up now because of pre-introduction runs, will go down sharply in July.

Ratio of 17-in. to 14-in. portable production was almost 10-to-l during the

first 6 months, compared with about 5-to-l last year and almost a 2-to-l ratio in

1956. The 21-in. portables are few & far between — RCA has one in its new line.

Advertising schedules on portables have been moved ahead this year to clear

stocks before the fall push on high-end models. RCA and Philco already have broken

major promotions on portables in big consumer magazines.

Manufacturers* attitude on portable situation was summed up for us by James M.

Toney, RCA v.p. for TV: "Our normal experience has been that the high-end goods sell

better in 2nd half. We see no significant change ahead in that pattern."

TV-RADIO SERVICEMEN GRAD HI-FI RUSINESS: Some idea of hi-fi business — that part

of it in which the do-it-yourself audiophiles build their own systems or have them

installed by specialists — can be gained from study just completed by Institute of

High Fidelity Manufacturers among TV-radio service technicians in all sections of

the country. Over-all, Institute estimates this part of hi-fi business will go over

S200,000.000 in 1958 ; our best guess is " package" hi-fi , including in-coming stereo,

will approximate $500,000,000 this year (Vol. 14:25).

IHFM survey shows 85% of service technicians now in hi-fi . It accounts for

more than 50% of the business of about 3.5% of servicemen; less than 10% of business

of 70%. About 67% of servicemen report their hi-fi business grew in 1957. About 10%

say that they gross more than $10,000 annually in hi-fi; 14% do between $5-$10,000;

balance less than $5000. Institute sampled 5000 service technicians, and estimates

there are about 62,000 in the country, 52,500 in hi-fi business.

Retail Sales: May TV set sales at retail declined slightly from April and were

42% below May of last year. Total sales reported by EIA were 237,189 sets vs.

243,132 in April and 399,757 in May of 1957. TV retail sales for Jan. -May period

were 1,927,290 vs. 2,420,633 for corresponding 1957 period. Radio set sales at

retail increased slightly in May, 411,659 (excluding auto) vs. 402,283 in April and

547,480 in May 1957. Jan. -May radio sales were 2,307,610 vs. 2,909,584 in 1957.

TV-Radio Production: tv set production was 77,290 in week ended June 27 vs.

81,999 preceding week & 142,910 in corresponding 1957 week. The year's 25th week

brought total TV production to 2,095,448 vs. 2,600,998 last year. Radio set pro-

duction was 161,764 (57,928 auto) vs. 160,531 (55,453 auto) in the preceding week &

252,299 (98,616 auto) in corresponding week last year. Radio output for 25 weeks

was 4,518,506 (1,443,057 auto) vs. 6,739,780 (2,759,068 auto) in same 1957 period.

12 -
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The DuMont-Emerson Deal: That Allen B. DuMont
Laboratories Inc. has been hurting badly for the

last 3 years, is the best known secret in the trade—
its deficits starting in 1955 at $3,674,397 ($1.56

per share) and continuing into 1956, $3,886,734

($1.65) ; 1957, $534,616 (23^) ; first quarter 1958,

$943,000 (40^J).

The $6,000,000 cash being derived from Emer-
son Radio & Phonograph Co. (p. 1) , which is tak-

ing over DuMont’s consumer products div. and
brand name (TVs, phonographs, hi-fi, stereo, in-

struments) is therefore a godsend to the diversi-

fied electronics firm established by pioneer TV
tube inventor and telecaster Dr. Allen B. DuMont.
It provides ready cash to carry on the other divi-

sions, some quite profitable.

Emerson Radio’s founding pres. Benjamin Abrams has

big plans to exploit the DuMont quality-brand name, gets

no plant facilities in the deal but will continue its output

at the DuMont plants in Clifton, N. J. until end of year

when presumably everything will be moved into the big

Emerson plant in nearby Jersey City. Nearly all DuMont
consumer products div. personnel, including mgr. Allen B.

DuMont Jr., are already operating under Abrams.
Though Emerson has been finding the going rough

lately, along with most other TV manufacturers, it has

stayed well in the black in the face of declining grosses and
earnings—and at end of 1957 it had a net worth of

$21,364,277, including an earned surplus of $9,957,447. On
June 4 it revealed (Vol. 14:23) net profit for 26-week period

ending May 3, 1958 of $165,090 (8<> per share) vs. only

$66,900 (3(f) for comparable period year ago. For whole

1957 fiscal year ending Oct. 31, its net profit was $138,431

(7<f) on sales of $54,803,069 vs. $84,852 (4^) on $73,883,029

in 1956 and $2,468,063 ($1.28) on $87,383,028 in 1955.

[For financial history of both companies since 1950,

Trade Personals: R. V. Bontecou resigns as marketing

mgr. of GE’s electronic components div. to become CBS-
Hytron sales v.p., succeding John Q. Adams who retired

i last week (Vol. 14:26) . . . Wm. J. Anderson promoted to

\ CBS-Hytron west coast mgr. for equipment tube sales . . .

) Alfred K. Wright promoted to v.p.-operations and Paul

1 Scharninghausen to v.p. & mgr., Tung Sol radio and tube

1 div. . . . Ted Stouffer, v.p. in charge of manufacturing,
' Pennsylvania Transformer Co., Canonsburg, Pa., has re-

signed; he’s ex-plant mgr. of RCA radio & hi-fi plant at

Canonsburg . . . John B. Swan Jr., Philco, reappointed

chairman of EIA’s traffic committee; Kenneth W. Brown,
' Westinghouse, reappointed chairman of service committee

. . . C. J. Gentry promoted to Motorola car radio sales mgr.

. . . Wm. Hinton promoted to head of new Motorola con-

sumer acceptance group . . . J. B. Anger, ex-Motorola,

named Zenith merchandise mgr. . . . LeRoy A. Goodwin Jr.

promoted to northeast district sales mgr., RCA semi-

conductor & materials div., headquartering in Needham,
Mass. . . . Jay J. Newman promoted to defense planning

mgr., RCA semiconductor & materials div. . . . Carmen
Ramich promoted to Westinghouse industrial tube sales

mgr. . . . Joseph D. Portanova promoted to v.p.-styling of

L Hoffman’s consumer products div.

L. Hicknernell, engineering v.p. of Anaconda Wire
& Cable Co., elected pres, of American Institute of Elec-

trical Engineers.

see our Special Report, Financial Data on Television-

Electronics Companies, published May 10, 1958.]

Deal apparently is pleasing to all parties concerned,

including even Paramount Pictures which owns a consid-

erable portion of DuMont stock (about 26%) and the Carl

M. Loeb, Rhoades & Co., banking firm whose partner

Armand Erpf engineered the spinoff of DuMont’s broad-

casting stations in 1955 (Vol. 11:34-35) into what is now
the Metropolitan Broadcasting Co.; also obviously pleased

were Dr. DuMont, chairman, and David T. Schultz, pres.

Paramount Pictures and the bankers have never

wanted Dr. DuMont in the “entertainment electronics”

fields—and it’s plain that the consumer products div., ac-

counting for some 30% of DuMont’s business, was too

competitive, too difficult in today’s world for men without

basic merchandising experience. That’s Ben Abrams’ forte,

while Dr. DuMont in the lab and Schultz in electronics are

recognized leaders.

Both Dr. DuMont and Schultz stated all other divi-

sions will continue to function as before, with same man-
agement and personnel: industrial & military equipment
div., under v.p. Frederick H. Guterman, continuing to

sell defense products, 2-way mobile radio, scientific in-

struments, closed-circuit industrial TV, automatic testing

equipment; research & development div., under Robert
Cavanagh with Dr. Thomas T. Goldsmith as supervising

v.p., continuing in those fields; equipment manufacturing
div., under v.p. Maj. Gen. Raymond C. Maude, USAF
retired, marketing industrial & military products; tube

div., under v.p. Stanley J. Koch, currently working on

3-shift-a-day schedules, turning out TV and various other

types of CR tubes; international div., under Ernest Marx,
marketing DuMont products all over the world.

Firm quit TV transmitter field about year ago when
it became apparent number of new stations starting would

be on a declining scale unless and until there’s new
reallocation.

Gauge for TV Trade: TV manufacturers who see 1958

as worst year since 1951 or as fairly good year (Vol. 14:26)

can find general support for both views in govt, reports

released this week. Joint SEC-FTC survey of manufac-
turing corporations showed after-tax first-quarter profits

in relation to sales were lowest since 1947—3.4(1 per dollar

of sales vs. 5.1^ year earlier. At same time. Commerce
Dept, reported May sales of manufacturers rose from April

—up to $25.1 billion from $24.9 billion in first such rise

since decline started last Aug. New orders totaled $24.7

billion in May vs. $24.5 billion in April.

Zenith got p. 1 treatment in July 2 Wall St. Journal

article by staffer Wm. R. Clabby, titled “Unspectacular

Tactics Get Spectacular Results,” recounting success story

of TV-radio-hearing aid enterprise founded by late pres.

E. F. McDonald Jr. “Zenith’s technique: A heavy concen-

tration on a relatively narrow range of consumer products,

an intense emphasis on quality production, and a rigid

control of inventories—both its own and those of its

dealers & distributors.” Said Zenith treas. Sam Kaplan:

“Diversification for diversification’s sake can be a cancer.

Senate deleted section of bill to create a National

Aeronautics and Space Agency which would have given

Govt, full title to all inventions developed by new agency’s

contractors, following protest by EIA pres. David R. Hull

that proposal would “seriously weaken American patent

system and unnecessarily impede full cooperation between

industi-y and the agency.”

il



14

The Value Train for '58: That TV-radio-appliance
makers are offering customers greatest values in history,

is theme of major merchandising programs for fall market.

Best enunciation of this sales concept we’ve seen so far

comes from GE chairman Ralph J. Cordiner’s speech before

Edison Electric Institute in Boston, June 9. Said he;

"Why is it that sales of home appliances have not

grown at the rate they should? ... In the past 10 years,

the manufacturers have offered their customers a greater

flood of new, exciting products and features than in any
previous period. New appliance and entertainment prod-

ucts have been introduced, styling has become much more
attractive, and inducements to purchase a coordinated

group of appliances, rather than just one appliance have

increased . . . While the housewife has found higher and

higher price tags on nearly everything she buys in recent

years, the prices of electric appliances have actually de-

clined.

“For example, the 12-in. TV set of 1950 cost $230,

while today’s 17-in. set, a better product all-around, costs

only $180. The 8 cu. ft. combination refrigerator and

freezer, with many new features, sells for less than $300.

A study of the components of the Govt’s cost-of-living

index reveals that, while the general cost of living has

risen 26% since 1947, the prices of major appliances have

actually declined 14%. These declines in prices have taken

place in spite of a 63%. increase in the cost of labor in

electrical manufacturing, and a 50% increase in the cost

of key raw materials.

“The prices have declined in spite of the fact that

today’s appliances have many improvements which greatly

increase their real value to the customer. I am making
the understatement of the year when I say that no sales

force in industry has a better value to offer the consumer

than the people who sell electrical appliances.”

Color Developmeni: “Color tv Takes on a New Sparkle”

titles 7-pp. article in May Electrical Merchandising, which

called on its correspondents for nation-wide report. While

wrap-up contains little new, it’s an excellent summation

of color TV situation as it affects distributors & dealers

today. Here are some conclusions:

“Color seems to have taken on new gloss and new
dazzle among merchants across the land. RCA Victor now
has over 9500 color-TV dealers, and reports a 50% leap

in sales for early this year over the same period in 1957 . . .

“Exuberant predictions about color’s major break-

through have yielded to a saner merchandising view; that

is, that color is gaining momentum through an evolutionary

process. Best estimates place the number of sets produced

at 300,000, those in use at 200,000.” Among points noted:

(1) RCA is gradually getting company among other

manufacturers who are tooled up to take advantage of any
break.

(2) Servicing is no problem, for manufacturers have

done excellent job of training.

(3) Programming has improved in horn's and quality,

but more is needed.

(4) Present color tube is likely to remain “it” at least

through this year.

(6) Here and there, dealers are beginning to make
money out of color—and they’re excited.

Reliability handbook prepared by RCA in 1956 has been

released to public by Office of Technical Services, Dept, of

Commerce. It’s Reliability Stress Analysis for Electronic

Equipment (182-pp. $3).

TV-Radio Production: Continued decline m fac-

tory production of both TV & radio in May was reported

by EIA this week. Production was also down from 1957

levels. TV production totaled 266,982 sets vs. 302,559 in

April and 342,386 in May 1957. For Jan.-May period TV
production was 1,790,840 sets vs. 2,178,361 during the

corresponding 1957 period. TV sets with uhf tuners totaled

29,406 in May vs. 22,296 in April and 41,569 in May of

last year. Radio production in May totaled 654,803 sets

vs. 697,307 in April and 1,023,777 in May 1957. Jan.-May
radio production totaled 4,186,869 vs. 6,098,951 in corre-

sponding 1957 period. Revised EIA TV-radio production

figures for first 5 months of 1958 follow:

Total

TV Auto Radio Radio
Jan .. . 433,983 349,679 1,026,527

Feb .. 370,413 268,445 876,891

March 416,903 234,911 931,341

April 302,559 190,435 697,307

May 266,982 185,616 654,803

Total 1,790,840 1,229,086 4,186,869

DISTRIBUTOR NOTES: Motorola appoints Buiroughs
Radio, Canton, 0., for all consumer products . . . Graybar
promotes E. J. Hoff to district mgr.. Ft. Worth; C. M.
Newbill, San Francisco; C. C. Ross, Dallas . . . Decca Dis-

tributing promotes Mike Daniels to mgr.. Salt Lake City

. . . Westinghouse appoints V & H Radio and Electronics,

Los Angeles, for tubes . . . Merit Coil appoints Jules J.

Bressler Co., N. Y., for all products.

Muntz TV, Chicago, agreed with the Federal Trade
Commission this week to stop “exaggerating the size of

picture tubes in TV receivers” and advertising that sets

are “sold directly from factory.” Consent order approved

examiner’s findings that horizontal measurements of view-

able area of picture tubes in Muntz sets are substantially

less than sizes claimed in company’s advertisements. Also,

it was agreed that sets are not sold from “factory outlets”

but by retailers who buy them from Muntz.

Factory sales of picture tubes in May totaled 560,559

worth $11,237,147, EIA reports. This compared with 590,-

357 worth $11,591,733 in April and 758,328 worth $14,031,-

519 in May last year. Receiving tube sales for May totaled

36,540,000 worth $31,406,000 vs. 32,582,000 worth $28,788,-

000 in April and 32,836,000 worth $28,147,000 in May 1957.

For first 5 months of 1958, total picture tube sales were

2,963,741 worth $59,024,738 vs. 3,710,646 worth $67,005,712

during corresponding 1957 period.

Motorola’s 1959 TV-hi-fi lines, further details of which

were announced this week (Vol. 14:26), include 9 stereo

models ranging in price from $100 to $500 for Drexel-

fashioned, AM-FM combination plus $80 for separate

speaker enclosure. All hi-fi instruments are equipped for

stereo conversion. TV prices range from $175 for 17-in.

portable to $540 for 21-in. French Provincial console.

Westinghouse vacation: Production facilities at West-

inghouse Elmira tube plant will close down for vacation

during next 2 weeks, July 7-20 (not July 14-27 as reported

in these columns last week). Sales and shipping activities

will not be interrupted.

Aluminized flying-spot scanner for use with high

quality objective lenses is latest CR tube offered by Syl-

vania for commercial & military applications.

Symphonic Radio moves executive & sales depts. from

New Brunswick to 10 Columbus Circle, N. Y.
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HANDY TV & RADIO MANUFACTURING AND SALES INDEX, 1949-1957
(All Unit and Production Figures in Millions)

Radio
Industrial Unit
Production Produc-
Index 1 tion
(1947-9=100) (1949=100)

TV Set
Unit

Produc-
tion

(1949=100)

Radio Sets, Units - TV Sets, Units =
Components

Factory Sales Value “

Dealer
Sales Prod.

Mfg.
Value

Dealer
Sales Prod.

Mfg.
Value

Picture
Tubes 3

Receiv- Diodes &
ing Trans-

Tubes istors

1949 97 100 100 N.A. 11.4 $310 2.7E 3.0 $ 580 $102 N.A. N.A.
1950 112 127 250 N.A. 14.6 375 6.1E 7.5 1350 215 N.A. N.A.
1951 120 110 180 N.A. 12.6 316 5.9E 5.4 957 131 N.A. N.A.
1952 124 96 203 7.7 10.9 250 6.1 6.1 1049 179 $259 N.A.
1953 134 117 240 12.2 13.4 298 6.4 7.2 1170 245 191 N.A.
1954 125 91 243 10.6 10.4 229 7.3 7.3 1040 206 385 $ 15

1955 139 127 260 13.7 14.5 291 7.4 7.8 1080 221 358 33

1956 143 123 248 13.4 14.0 298 6.8 7.4 1000 212 374 74

1957 143 135 213 15.1 15.4 374 6.6 6.4 850 183 384 128

* Federal Reserve Board Bulletin. = Electronic Industries Assn., as reported monthly in Television Digest. “ Includes other cathode ray
tubes up to & including 1956. E—Estimate. N.A.—Not Available

T> ASED ON STATISTICS available piecemeal, generally^ published as released in Television Digest, which it

credits as source, the N. Y. Stock Exchange firm of Alex.

Brown & Sons, with offices also in Baltimore, Washington,

Winston-Salem and other cities, devotes its June Industry

Review Service to the TV industry and has tabulated

financial data on TV broadcasting and TV-radio manufac-
turing in unusually handy index-reference format.

The broadcasting figures for 1949-57 include Dept, of

Commerce tables. Printers’ Ink totals on all advertising

expenditures, TvB’s (formerly P. I. B.’s) on TV advertis-

ing expenditui’es, and respective CBS, NBC & ABC annual

billings—all of which have been so fully reported by us

that we’re not reproducing them here.

The manufacturing figures, however, are the most con-

venient we’ve yet seen put together in one table, and
we’re reproducing them herewith. Says the Brown re-

view, noting TV stocks in general have rallied after

lagging behind the market for 2% years: “TV broadcast-

ing has been much more resistant to the cufrent recession

than the manufacturing end of the industry . . . The TV
manufacturing industry, like other consumer durable in-

dustries, has been hard hit by the recession. .
.”

Report then goes on to analyze the business in general

and RCA, CBS, AB-PT, Sylvania, Philco, Magnavox, Mo-
torola, Zenith in detail. The text is available on request

from any Alex. Brown & Sons office. The table of manu-
facturing figures appears above.

General Instrument had profitable first fiscal quarter,

record backlog of $22,000,000 in period ended May 31, and

1958 should surpass last record fiscal year (Vol. 14:22),

pres. Martin H. Benedek of big components manufacturer

told annual meeting in Newark this week. He had no

figures for first quarter, but said they’d approximate eam-
ings of $77,454 (6^ per share) on $7,042,665 sales year

earlier. Benedek reported sales of TV components are

holding up despite 15% drop in set production by industry,

that semi-conductor sales are exceeding projections, that

subsidiary Radio Receptor has been “operating profitably”

last 2 months. Company’s diversification “has made it

possible to counter the effects of a temporarily depressed

radio-TV market,” Benedek said.

General Transistor Corp. plans public sale of 100,000

shares common stock, 26,112 to be issued in own behalf,

73,888 for account of chairman Arnold Malkan & family,

according to notice to SEC. Hayden, Stone & Co. would

be principal underwriter for sale, part of proceeds to be

used for elimination or reduction of $250,000 short-term

bank loans.

Ling Electronics, Los Angeles, completes acquisition of

United Electronics, Newark (Vol. 14:15), for $750,000 cash,

65,000 shares of Ling common stock. Charles A. Rice re-

mains as pres.. Dr. John R. Beers as research-&-engineer-

ing V. p. of United, which makes high-energy thermionic

tubes, fixed & variable ceramic vacuum capacitors.

Dividends: Amphenol, 30<f payable July 25 to stock-

holders of record July 11; General Dynamics, 50(f Aug. 9 to

holders July 11; IBM, 65^ Sept. 10 to holders Aug. 12;

Daystrom, 30^ Aug. 15 to holders July 28; Howard W.
Sams, 12(* July 25 to holders July 15.

Merger completed: Thompson Products Inc. and Ramo-
Wooldi’idge Corp., which formed subsidiary Thompson-
Ramo-Wooldridge Products Inc. last year to make elec-

tronic process control instruments (Vol. 13:52), combine
into Thompson Ramo Wooldridge Corp. Thompson had held

57*/^% of Ramo-Wooldridge stock, will exchange 271,455

common shares of consolidated company for balance, held

jirimarily by Ramo-Wooldridge officers. Thompson pres.

J. D. Wright becomes chairman; Dean E. Wooldridge, pres.;

Simon Ramo, exec. v. p.

Only 4 TV-radio-electronics firms—GE, RCA, West-
inghouse. Corning Glass—are listed by Hemphill, Noyes &
Co. in new roster of 150 “institutional favorites” for invest-

ment by colleges, foundations, insurance companies, etc.

Copies of statistical sui-vey of firms ai’e available from
investment house at 15 Broad St., N. Y.

Raytheon increases its govt.-guaranteed V-loan bank
revolving credit limit to $75,000,000 from $35,000,000 with

matui’ity extended to Dec. 31, 1960, to meet requirements

for rapid growth in military electronics & missiles. Eleven

banks will participate in credit agreement.

Reports & comments available: On CBS, report by
Courts & Co., 11 Marietta St., Atlanta. On CBS and
IT&T, comments by A. M. Kidder & Co., 1 Wall St., N. Y.

On RCA, analysis by Hornblower & Weeks, 40 Wall St.,

N. Y. On Magnavox, sketch by Dreyfus & Co., 50 Broadway,
and report by E. F. Hutton & Co., 61 Broadway, N. Y.

On GE, study by Laurence W. Fairfax of Dominick &
Dominick, 14 Wall St., N. Y. On Time Inc., study by G. S.

Colby of DuPont, Hornsey & Co., 31 Milk St., Boston. On
Litton, review by Sartorius & Co., 39 Broadway, N. Y.



Networks ‘Fair’ on Pay-TV : Networks got clean

bill of health from FCC this week, as Commission answered
charges of “bias” raised by pay-TV proponent Skiatron

Electronics & TV Corp. In letter to Skiatron counsel

James M. Landis, Commission stated: “The Commission
is of the opinion, in light of all the circumstances, that the

networks and their owned stations have not, in their radio

& TV programming relating to [subscription TV],
violated the policy of the Commission expressed in its

Report on Editorializing by Broadcasting Licensees. Pro-

grams broadcast by the networks have presented both

sides of the controversy and the news programs similarly

refer to both sides. With reference to the view which you

expressed in your lettei’s that ‘there is a concerted cam-
paign being conducted by the networks, their affiliates,

and their trade organization, the NAB, to destroy potential

competitors’ in violation of the anti-trust laws, and to

your charges with respect to alleged newspaper advertising

in aid of this supposed campaign, it appears that the

resolution of such questions is primarily within the juris-

diction of the Dept, of Justice, rather than this Commis-
sion.” Though networks are cleared. Commission has been

socking individual stations. So far, it has scolded WABT,
Birmingham (Vol. 14:22), WBTV & WBT, Charlotte, and

WBTW, Florence (Vol. 14:25), and it told Landis it will

keep him informed of any action taken in additional cases.

Closed-Circuit Fight: Second big venture into closed-

circuit sports TV by TelePrompTer, which claimed record

theatre-TV turnout for Sugar Ray Robinson-Carmen
Basilio bout in March (Vol. 14:14), will come with Floyd

Patterson-Roy Harris heavyweight title fight Aug. 18 in

Los Angeles. TelePrompTer signed this week with its

ex-v. p. Wm. P. Rosensohn, now promoting bout (Vol.

14:26), guaranteeing $210,000 minimum for closed-circuit

rights. Company plans to use drive-in theatres as well as

regular movie houses in U. S. & Canada, charging $3-$7.50

per ticket for fight, which won’t be seen on network TV.

Closed-circuit TV system in Miles City, Mont., cur-

rently programmed entirely locally, has been bought by

Televents Inc. (Bill Daniels, ex-NCTA pres.). System

has 800 subscribers, will be converted to conventional com-

munity antenna operation, getting 2 signals via micro-

wave.

Spokesman for tollvision, Pay-TV Newsletter & Digest,

which has not published since NAB convention but is “still

in operation although on a modified basis until pay TV
gets off the ground,” according to editor Ron Rico, has

moved headquarters from San Francisco to 1964 Hillcrest

Rd., Hollywood 28, Cal.

New industrial closed-circuit TV system, which auto-

matically maintains picture quality over light variations of

12,000-to-l, has been introduced by IT&T industrial prod-

ucts div., 15191 Bledsoe St., San Fernando, Cal.

Pay-for-it-as-you-see TV : In Italy, viewer can now buy
a set, which costs $160 to $320, by paying $8 down, putting

16^ in attached box for 45 min. of programming. System
is called “taxivision.”

Influence of American TV so wonies some Britishers

they’re willing to lose money to combat it, according to

report from London. G. R. Shrosbee, industrial i-elations

adviser to Independent TV Companies Assn., said group is

willing to sell British films to smaller colonial territoi'ies

even at a loss “for the sake of our own prestige and that

of Britain.” “It must be borne in mind,” he said, “that the

effect of TV on such small territories as Hong Kong will

be tremendous. We naturally want them to see the British

rather than the American way of life.”

COMMON STOCK QUOTATIONS
Week Ending Thursday, July 3, 1958

Electronics TV-Radio-Appliances Amusements
Compiled for Television Digest by

RUOD & CO.
• Member New York Stock Exchange

734 15th St. NW, Waehin^on 5, D. C.

NEW YORK STOCK EXCHANGE
1958

High Low Stock and Div. Close

Wk.
Cbg

1958
High Low Stock snd Div. Gloss

Wk.
Cbf

10% 7 Admiral 10^ — 374 300 IBM 2.60 369% -fl%
261/2 19% AmBosch .30c 25 -% 38% 29% IT&T 1.80 38% -t-%
18% 13 AniBcstg-Par 1 18 -% 42% 36% I-T-ECirB .90e 37% -t-%
37% 32% AmM&K 1.60.. 37 — 77g 6% Listlodust %e. 7% -f-’/M

179% 16778 AT&T 9 179 -f% 53 36% Litton lod. 51% -%
277* 22% Amphenol 1.20 25% -1% 17% 12% Loew’s 17

297* 23% Arvin %e 24% — 38% 30% Magnavoxl%b 38 -%
7% 5% Avco .30c 7 -% 28% 23% MsUory 1.40b . 25% -%
25% 18% Beckinst 20% -% 92% 76 MpU.H’U 1.60a 90% -t-%
55% 44% BendixAv 2.40 54% -% 42% 35 Motorola 1%. 39 — 1

367* 27% Burroughs 1 33*% — 1 9% 7% .Nafl The* %. 8%
18% 15% Clevilc %c 16% — 11 30% Paramount 2 .. 41 -t-2%
32 24% CBS “A" lb_ 30 —

1

17% 12% Philco ... 15% -%
31% 24% CBS ••B” lb _ 30 -% •35% 30% RCA la 35%
18 12% Col I’ict 7*1 . . 16% -t-% 35% 21% Raytheon l%t 32-%
35% 2778 tons tlec .40 31 7% 5 Republic Pic . 6% -%
26% 19% Cons Electron 2.3% -% 34% 25% Sang Elec 1.80 25% -t-%
17% 12% Cor-Uub .40c . 16% 15% 12% Siegler .80 13% *f%
86% 74% ComGlass la — 83% — 4% 2% Sparlon 4% —

%

4-<'* 3 Davega . . . 4% -t-% 20% 17% SperryRao .80. 18% -%
36% 30 Daystrum 1.20. 33% -1% 8% 6 Standard C^IL '7s -%
16% 13% Decc« 1 15% -t-% 18 14% Siaoler-War 1. 17% —

^

25% 14 Disney .'40b — 25% -|-2 35% 29 Stew ^ arn 2b 35% -b%
113% 97% EaslKod 2.20c H.3% -f-l 21% 20 StorBcslg 1.80. 24% -t-%
10% 29 tmertJee 1.60 39 —

%

37% 31% Svivania 2 35% -t-%
7% 4% EmcrsoiiRadio. 7% -t-% 42% 26% Texas Inslru 42% +2%
8% 7 Gabriel %e 7% -% 55% 41% ThomProd 1.40 52 -t-2

65% 55 Gen Dynam 2. 58 -f% 28 23% Tung-S<d 1.40b 27% %
61% 57 Gen Electric 2 59Th +% 31% 21% 20thC-Fox 1.60 30 -t-%
9% 4% Gen. Inst. .13g 8% 23% 15% UnitedArt. 1.40 22%

41 28% GnPrEquip.85c 32% -t-% 22% 18% Univ. Piet. 21%
30 22% Gen Tire .70b 25 -% 20% 10% V^’arnBros 1.20 20%
50% 40% Gen Tcicph. 2 50% +% 65% 55^ U eslingh El 2 567* 4^
29% 21 HuffmanElcc 1 28V4 -14 85% 67% Zenith %h . . 81%

AMERICAN STOCK EXCHANGE
4% 2% .Allied Artists . 4 -% 41-% 30% Hazcllinc I. ‘40b 40%
45 34% Allied Con la . 37 — 1% 2% 2 Herold Ra .05p -t-%
15% 10% Am Electro 10% -% 4% 3% Int Resist .20 _ 4% -t-%
10% 8% AssocArlProd . 8% -% 7% 4% Lear 6-%
14% 7% AudioDev 13% —

%

% % Muntz TV -- - - 9/16 —
10% 7% Belockinst %t. 8% -% 4% 2% Muter Co. %t 4%
2 1% Cin'ma Inc. 2 -f% 9% 5% Nafl Telefilm. 8%
3% 2% Clarostat .15g . 3% 6% 2% NordeO'Ketay 3%
5% 3 DuMont Lab 5 -f% 3% 2% Oxford El .lOr. 3%
5 2% Dynam Am .... 3% -% 16 11 Philip* El . . 13%
17% 10 ElectronicCom 16% -t-% 11% 6% Scrvomech V*t 10% 14

7% 6% Electronics Cp 7% —
6 3% Skiatron 4% —

%

31% 19% FaircbCam%g. 23% -% 5% 3% Technicolor 5% -f%
247s 17% General Trans- 20% -% 87k 6% Tclcv Ind. 6% -1%
17% 14% Globe Un .80 _ 15% — 6 3% Trans-Lux .20g 6% -t-%
4% 2% Guild Films 4% -f% 47* 3% Victorecn Inst. 4%

OVER THE COUNTER AND OTHER EXCHANGES
(Latest Available Data)

Bid Asked

Advance Ind 2% 2%
Aerovox 4% 4%
Altec Co. .80 7 7%
AXfp ino 20% 20%
Ampex —

—

74'’ 77'’

"U 8*4
Cinerama Prod. 2 2%
Cohu Electronics 6% 7

Collins “A** .35, 16 17

Collins **B*’ ,35 16 17

Cook Elec. .40d- 18 19

Craig Systems 6% 7%
Eitel-McCuUough (5% stk) 25 27
Elec Assoc (stk) 39 41

Erie Resistor .40b 6% 7

Friden Inc. 1 52% 53

Giannini. G. M. I3Vj 14%
Granco Products .05 1 1%
Gross Telecasting 1.60 20 21

Hewlett-Packard 30 32

High Voltage .lOg 31% 34

Hycon 2% 2-%

Indiana Steel Prod. 1.20a

—

18% 18'r
Jerrold 2% 2%
Ling Electronics ... - 6% 7%
Leeds & Northrup .60b 227. 24%
Machlett Labs .25g 16% 17

Magna Theatre 1% 2

Bid Asked

Maxson (W. L.) .05 6^
Meredith Pub. 1.80a 31
Metropolitan Bestg. 6^
National Co. (4% stk.) II

Oak Mfg. 1.40 12“^
Official Films .10 15/16
ORRadio
Pacific Mercury TV 5%
Packard-Bell .50 13^
Panellit 5^
Perkin-Elmcr 24^
Philips Lamp (14% of par) 39%
Reeves Souodcraft (stk.) 3 1/16
Sprague Electric 1.20 35%
Taylor Instrument 1.20 27%
Tele-Broadcasters 2
Telechrome .30 9“k
Telecomputing 4'x
Tclepromptcr (stock) 7%
Time Inc. 3.75 60%
Topp Industries (stock) 9%
Tracerlab 6%
Trav-Lcr 1%
United Artists 5%
Varian Associates 19%
Webcor .15c 10%
Wells-Gardner 7%
WJR Goodwill Sta. .50d It

Rates of dividends in table arc annual disbursements based on the last quarterly

or semi-annual declaration. Unless otherwise noted, special or extra dividends are

not included, a Also extra or extras, b .\nnual rale plus stock dividend, d De-

clared or paid in 1957, plus stock dividend, e Declared or paid so far this year,

f Payable in stock during 1957; estimated cash value on ex-dividend or ex-distri-

bution date, g paid last year, h Declared or paid after stock dividend or split-up.

k Declared or paid this year, an accumulative issue with dividends in arrears,

p Paid this year, dividend omitted, deferred or no action taken at last dividend

meeting, r Declared or paid in 1958, plus stock dividend, t Payable in stock

during 1958. estimated cash value on cx-dividend or ex-distribution date, y Liqui-

dating dividend. * No trade
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SUMMARY-INDEX OF THE WEEK'S NEWS— July 12, 1958

CRAVEN 25-CHANNEL VHF proposal has “insurmounfable"

problems, according to Defense Dept, communications

coordinator. Craven still hopeful (pp. 1 & 6).

BARROW & CO. seeks to deliver coup de grace to network

practices, concentrating on option-time and must-buy

in FCC testimony (pp. 2 & 6).

TV-RADlO TIME SALES up in all categories for 1958. Reps

reap nearly $50,000,009 in commissions on spot. Some
pertinent and handy tables (pp. 3 & 4).

OTHER MEDIA DOWN, TV-RADIO UP in forecasts for 1958

time sales by Printers' Ink; 1957 ad volume figures re-

vised (p. 5).

REPLY TO SARNOFF BLAST against press coverage of TV
is made by N. Y. Herald Tribune's John Crosby, who
lauds NBC chief's "common sense & courage" (p. 6).

SMALL-TOWN TV INQUIRY draws flood of comments, sta-

tions urging protection via regulation of CATV. NCTA
says public must be arbiter (p. 7).

ECOMOMIC INJURY' POLICY OF FCC reversed by Circuit

Court, which urges new licenses be denied if established

stations show public injury, too (p. 9).

WJR GETS FLINT'S CH. 12 in final FCC decision. Court

dismisses St. Louis appeal. Examiner being reversed in

Buffalo. WKBW due for Ch. 7 (p. 9).

KINTNER NEW NBC PRESIDENT as Bob Sarnoff moves to

chairman; they divide duties, Adams, Bilby completing

Big 4. Barry Wood quits, rejoins CBS (p. 10).

BASEBALL TV BLACKOUT legislation runs into Senate Ju-

diciary subcommittee opposition despite backing (p. 16).

Manufacturing-Distribution-Finanee

TOP TV BRANDS in 22 markets shown in 1958 Consolidated

Consumer Analysis based on member newspapers' sur-

veys. Second choices also noted (pp. 12 & 13).

ELECTRONIC INVESTMENT FUNDS' latest reports: Hold-

ings of Group Securities Inc., Television-Electronics

Fund, Electronics Investment Corp. (p. 15).

MORE VHF SPECTRUM FOR TV?-NANY A SLIP: There isn't tJ^e proverbial Chinaman's
chance of getting more vhf spectrum from the military to effectuate FCC Comr. T.A.M.

Craven's proposal for 25-channel TV band starting at present Ch. 7 (Vol. 14:23-27).

Authority for that is Paul Goldsborough , staff director for communications
in office of Defense Secy. McElroy. Craven proposal would mean that military would
have to move out of 225-324 me. "A move of the Defense Dept, out of this band,"
Goldsborough told us, "presents insurmountable technical, economic and logistic
problems. Even if this condition did not prevail, I'm not at all sure it's the best
solution for the requirements of TV."

He emphasized that opinion was his own , but you can be sure he wouldn't be

so emphatic unless he knew where the military stands.

We asked whether military might be willing to give up to TV some space
between Ch. 6 & 7 (88-174 me, which includes FM's 88-108 me). Goldsborough said he
has no opinion on that, would have to study it.

Craven is well aware of Goldsborough' s views , in fact discussed matter with
him this week. He doesn't seem fazed, says his proposal was "only a starting point"
and "you've got to start somewhere."

Some allocations experts believe military would be more amenable to giving
up space between Ch. 6 & 7 if it were given a chunk of TV's Ch. 2-6 (54-88 me).

Goldsborough said he hadn't considered whether Ch. 2-6 could take care of military
services now located in 225-324 me. Obviously aware of hornet's nest that would be

stirred up by any effort to take TV's Ch.2-6, he stated; " The Dept, of Defense has
no designs on the lower TV band ." He recalled that Rear Adm. J. N. Wenger, speaking



2

for Defense Dept, in response to our query last year (Vol. 13:15), had scotched the
rumors of such designs "very effectively." As for "scatter" communications, which
work well around 50 me, he noted that Defense Dept, has no plans to use it in U.S.

Goldsborough emphasized that all our allies , in addition to U.S. forces, use
225-324 me for air-ground-air tactical & non-tactical communications. And he made
it clear that if U.S. regards conversion problems "insurmountable," our allies con-
sider them several times more difficult than that. "The military has hundreds of
ijiillions of dollars invested in equipment in that portion of the spectrvim," he said.
"We’ve been shifting into it for 10-12 years, from the 100-156 me used during the
war. If we started to shift to a new portion of the spectrum, there would be tre-
mendous duplication until everything had been shifted."

Asked if uhf TV's 470-890 me could serve air-ground-air needs as well as
present 225-324 me, Goldsborough said; "For commtmi cat ions purposes, we're as high
as we can go technically," and he indicated there are numerous reasons.

" Something constructive" can be done , he said — and that's to implement
proposal of Office of Defense & Civilian Mobilization that top-echelon liaison with
FCC be established to guide long-range planning. FCC has already accepted ODCM's
offer and Comr. Ford is Commission's man. Craven assisting.

Goldsborough is in good position to speak for military, since his job is to

advise Defense Secy, on problems cutting across all services. He studied law at
U of Minn., served as a captain and pilot in Signal Corps during World War I. He
was pres, of Aeronautical Radio Inc., the non-profit clearing house for civilian
aviation, 1930-41-, was called to active duty in Navy in World War II, served under
director of naval communications and as air communications officer for Adm. Nimitz
in Pacific. He retired as Navy captain, served as gen. communications mgr. for
Trans-World Airlines 1946-56, retired, was called to present job in Jan. 1957. He's
a full member of Society of Automotive Engineers and just this week was named a
senior member of IRE. He's 67 years old, and vigorous.
{

I
Hi *

I

Craven is optimistic about prospects of getting more vhf for TV eventually,
doesn't believe FCC must necessarily strive for the 225-324 me he suggested. He's
pleased that FCC & ODCM (Defense Dept, works through latter) will consult at policy
level. "It's difficult to shift anyone," he says, "but you've got to try."

Another idea getting some consideration nowadays is that of snagging per-
haps only 2-3 more vhf channels between Ch. 6 & 7 . Argument is that this -would be

enough to make third TV network competitive. Arguments against it are that such
channels would require conversion of existing sets, always a real problem; that

extensive channel shifts of many stations might be involved; that 2-3 more channels
still aren't enough to create a truly "nationwide competitive system."

Alternatives to getting more vhf spectrum ; Extensive deintermixture; all-
uhf ; vhf mileage cuts and drop-ins. But there are lot of people in the industry,
and some in FCC, who see no need for all the hullabaloo. They assert that U.S. is

supporting virtually all the stations it can; that economics of TV preclude support
of TV stations in numbers anything like that in radio.

Another factor was thrown into picture this week when Senate Commerce Com-
mittee reported out Potter resolution (S.J. Res. 106) to create 5-man commission
charged with scrutinizing govt, use of spectrum (for details, see p. 6.)

BARROW'S FINAL LICKS IN NETWORK HEARING: Positions of several FCC members on network

rules changes , as recommended by its provocative Network Study Staff Report, seemed

to be fairly apparent this week — as chief architect of Report Roscoe L. Barrow

testified, flanked by economist Jesse W. Markham and attorney Louis H. Mayo.

Chairman Doerfer and Comr. Craven are clearly skeptical of conclusions in

Report, showed this several times in their questions. Comr. Bartley tends to side

with Barrow & Co. "Directivity" of other commissioners is less apparent — but of



course, these current "leanings" are frequently deceptive, don't necessarily predict
the final positions taken when chips are down and decision is to be written.

Barrow and aides are deeply steeped in their subject, having lived with it

for 2“3 years, know much more about it than most commissioners. They've had chance
to analyze all the anti-Report testimony — and their work is far from sloppy. They
are academicians, true, but they're sharp. Barrow is dean of the Cincinnati U Law
School. Mayo is asst, dean of George Washington U Law School. Markham is youngest
full professor of economics at Princeton, and the former chief economist of FTC.

Though these witnesses assert networks won't be hurt by changes they recom-
mend, networks make no bones about their worries concerning "the climate in Washing-
ton." With committees of both houses of Congress seemingly against them, with the

Dept, of Justice breathing down their necks, with Barrow Report closing in on them
— they look finally to FCC commissioners themselves to hold that current network
practices are in the public interest, shouldn't be changed.

Quite illustrative of Doerfer's and Barrow's attitudes was one colloquy
during hearing. Barrow stated that networks cried "wolf" before, said they'd be

destroyed when present network rules were adopted just before World War II, but that
they've prospered since — yet they now say that those once-feared rules are fine.

Doerfer; "We all talk about the story of the wolf — but the wolf finally
did come, didn't it?" Barrow ; "The wolf may come in the form of common carrier
regulation if competition is not preserved. This, for all of us, is the wolf."

Barrow returns July 14 for questioning on his general statement. Mayo goes

into anti-trust, rates, compensation, affiliation. Barrow then winds up with testi-
mony on network spot representation, multiple ownership, application of FCC rules to

networks. [For details of this week's testimony, see page 6.]

ALL CATEGORIES OF TV-RADIO UP THIS YEAR: It may be somewhat early to prognosticate

and some rough months may lie ahead — but even with the hills & valleys of the 1958

business recession it's apparent that both TV & radio broadcasting will do more

business this year than last. There are variations for various parts of the country,

of course, and there will be individual exceptions, but the telecasters and broad-
casters as a whole will show fair increases in all major categories of time sales —
network, spot, local — regardless of the downtrends in other media (Vol. 14:25).

Station Representatives Assn . (Lawrence Webb, managing director) is authority
for this conclusion. At our request, it has compiled tables for each category of the
business which are the handiest we've seen yet. Since they come from govt, reports,
trade sources and reasonable projections, and since SRA's membership derives a big
share of nearly S50.000,000 in rep commissions on national spot, the figures going
back to 1949 for TV and 1935 for radio (see tables, p. 4) offer a good index against
which any station operator may equate his own actual and prospective business.

How closely national non-network (spot) runs against national network for the
TV advertiser's dollar, is indicated in its predicted $310,000,000 volume for 1958 .

after all discounts but before agency & rep commissions and not including talent and
production costs. SRA predicts $400,000,000 for networks . $182,000,000 for local —
for a grand total of $892,000,000. Spot will be up 6%, local 5%, network 4%.

Good rule-of-thumb , we're told, is that the reps get average of 10% on TV's
national spot sales, so their "take" should be more than $30,000,000. (Better guess-
timate probably is $25,000,000, or thereabouts.)

Radio's best billings are local , which SRA predicts will rise $25,000,000 to
$325,000,000 for 1958 . with national spot going up only $9,000,000 to $192,000,000 ,

network up $5,000,000 to $55,000,000 , regional network holding own at $4,000,000 —
for a grand total of $576,000,000 as against $516,409,000 in 1957, continuing 4-year
upsurge. Since reps usually get their traditional 15% on radio spot , their share
ought to run $28,700,000, which we think can be safely rounded down to $20,000,000.

So the rep business is really Big , approaching $50,000,000 in commissions on
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reps' dealings with some 3000 advertising agencies handling (in TV alone) more than
4000 accounts. In TV . the reps were revealed in recent FCC hearings as placing very
close to 50% of major stations* income . How the reps divide the business, is known
only to themselves, individually, for they make* no reports even to SRA — but there
is scant doubt that the big ones like Blair, CBS Spot Sales, Katz, Peters, Petry,
NBC Spot handle most of the business, probably more than the 50-odd others combined.

Note ; Printers' Ink , whose estimates of total advertising volvime by media,
prepared in collaboration with McCann-Erickson, have become standard reference, has
revised its 1957 preliminary figures to show grand total of $10,510,600,000 spent by
advertisers (over-all) last year as against previously estimated $10,432,000,000. At
same time, it forecast drop to $10,125,000,000 for 1958 on basis of first-quarter
figures — with TV up 7% for year, radio up 2%, newspapers dov/n 10%, magazines down
6%, business papers down 5%. [For complete tables , see p. 5.]

TELEVISION TIME SALES—NETWORK, SPOT & LOCAL, 1949-1958
Compiled for Television Digest by Station Representatives Assn, from Govt. & Trade Sources

Year
National
Network

% Increase
From

Preceding
Year

National
non-

Nelwork

% Increase
From

Preceding
Year Local

% Increase
From

Preceding
Year Total

% Increase
From

Preceding
Year

1949 $10,796,000 $ 7,275,000 $ 9,460,000 $ 27,530,000
19.50 35,210,000 226.1 25,034,000 244.1 30,385,000 221.2 90,629,000 229.2
1951 97,558,000 177.1 59,733,000 138.6 51,304,000 68.8 208,595,000 1.30.2

1952 137,664,000 41.1 80,235,000 34.3 65.171,000 27.0 283,070,000 35.7
1953 171,900,000 24.9 124,318,000 .54.9 88,474,000 35.8 384,692,000 35.9
19.54 241,224,000 40.3 176,766,000 42.2 120,131,000 35.8 538,122,000 39.9
1955 308,900,000 28.1 222,400,000 25.8 149,800,000 24.7 681,100,000 26.6
1956 367,700,000 19.0 281,200,000 26.4 174,200,000 16.3 823,100,000 20.8
*1957 382,323,000 4.0 292,408,000 4.0 174,604,000 0.2 849,233,000 3.2

tl958 400,000,000 4.0 310,000,000 6.0 182,000,000 5.0 892,000,000 5.0

• Estimated. t Predicted by SRA on basis of TvB reports. Note: Foregoing are billings after all frequency and promotional discounts but before payment of com-
missions to agencies, sales representatives, etc. Talent and production costs not included. Figures are those officially reported by the FCC, except for 1957, which
are estimated, and 1958, which are predictions, by Station Representatives Association.

RADIO TIME SALES—NETWORK, SPOT & LOCAL, 1935-1958
Compiled foi’ Television Digest by Station Representatives Assn, from Govt. & Trade Sources

Year
National
Network

% Change
From

Preceding
Year

Regional
Network

% Change
From

Preceding
Year

National
non-

Network

% Change
From

Preceding
Year Local

% Change
From

Preceding
Year Total

% Change
From

Preceding
Y’car

1935*

1936-
$39,737,867 1 $13,805,200 $26,074,476 $79,617,543

1937 56,192,396 41.4 2,854,047 23,117,136 67.4 35,745,394 37.1 117,908,973 48.1

1938 56,612,925 0.7 2 28,109,185 21.6 32,657,349 -8.7 117,379,4.59 -0.6
1939 62,621,689 10.6 2 30,030,563 6.8 37,315,774 14.2 129,968,026 10.7

1940* 71,919,428 13.1 1,869,583 37,140,444 23.8 44,7.56,792 20.0 155,686,247 20.5

1941 79,621,534 10.7 2,752,073 47.2 45,681 ,959 23.0 51,697,651 15.5 179,753,217 15.4

1942 81,744,396 2.7 3,444,581 ,
25.2 51,059,159 11.8 53,898,916 4.2 190,147,052 5.8

1943 99,389,177 21.6 6,256,508 81.6 59,352,170 16.2 64,104,309 18.9 228,102,164 20.0

1944 121,757,135 22.5 7,612,366 21.7 73,312,899 23.5 84,960,347 29.3 287,642,747 26.1

1945 125,671,834 3.2 8,301,702 9.1 76,696,463 4.6 99,814,042 17.5 310,484,046 7.9

1946 126,737,727 0.8 8,043,381 -3.1 82,917,505 8.1 116,380,301 16.6 334,078,914 7.6

1947 127,713,942 0.8 7,012,689 -12.8 91,581,241 10.4 147,778,814 27.0 374,086,686 12.0

1948 133,723,098 4.5 7,329,255 4.3 104,759,761 14.4 170,908,165 15.6 416,720,279 11.4

1949 128,903,467 -3.6 5,994,858 -18.2 108,314,507 3.4 182,144,301 6.5 425,357,133 2.1

1950 124,633,089 -3.3 6,897,127 15.0 118,823,880 9.7 203,210,834 11.6 453,564,930 6.6

1951 113,984,000 -8.5 8,481,000 23.0 119,559.000 0.6 214,519,000 5.6 456,543,000 0.6

1952 102,528,000 -10.0 7,334,000‘ -13.5 123,658,000 3.4 239,631 ,000 11.7 473,151.000 3.6

19.53 92,865,000 -9.4 5,192,000 -29.2 129,605,000 4.8 249,544,000 4.1 477,206,000 0.9

19.54 78,917,000 -15.0 4,767,000 -8.2 120,168,000 -7.3 247,478,000 -0.8 451,330,000 — 5.4

1955 60,268,000 -23.6 3,809,000 -20.1 120,393,000 0.2 272,011,000 9.9 4.56,481,000 0.7

19.56 44,839,000 -25.6 3,585,000 -5.9 145.461,000 20.8 297,822,000 9.5 491,707,000 7.7

1957t 50,000,000 9.8 4,000,000 9.5 183,987,000 26.5 300,000,000 0.4 516,409,000 5.0

1958J 55,000,000 4,000,000 192,000,000 325,000,000 576,000,000

* Nation-wide and regional networks combined. ^ Data not available. * Figures prior to this dale not comparable in all categories. 1 1957 figures estimated by
station Representatives Assn. J 1958 figures predicted by SRA. All other figures from FCC reports.
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Ad Taxes Struck Down: Baltimore’s special mu-
nicipal taxes on TV-radio and other advertising are un-

constitutional, Md. Circuit Judge Joseph L. Carter ruled

this week. In first legal test of levies (4% on sales, 2%
on media receipts), judge said they “violate the funda-

mental guarantees of freedom of the press.” City Council

already had voted repeal of taxes effective next Jan. 1,

and Md. legislature passed law banning such local levies

(Vol. 14:10), but Baltimore officials wanted ordinance to

stay on books this year, had already collected $750,000.

Money must be refunded unless city wins expected appeal

to state Court of Appeals. Judge Cai’ter held taxes “in-

valid & void,” said he found only one parallel since “in-

famous stamp taxes imposed by England” before Revolu-

tion: Huey Long’s La. tax of 2% on certain newspapers,

which U. S. Supreme Court invalidated in 1936 as dis-

criminatory.

NAB Spot Policy Okayed: Station Representatives

Assn, agrees with NAB that multiple spotting restrictions

in latter’s TV Code are adequate as they stand and need no

tightening such as requested by Assn, of National Ad-
vertisers (Vol. 14:25,27). Following review of triple-spot

problem by its TV trade practices committee, SRA manag-
ing director Lawrence Webb issued statement concurring

with NAB’s interpretation of Code “that 2 back-to-back

announcements and an ID shared by an advertiser are

acceptable.” Meanwhile, July 5 Sponsor reported that

“triple spotting controversy is a real boon” to TV monitor-

ing services because more & more sponsors are checking

commercials. It estimated monitoring business at $3,000,-

000 annually, with Bass Films, Elliot, Unger & Elliot,

Video View, National TV Monitor, Broadcast Advertisers

Reports, TV Time among leaders in field.

Rate increases: WCHS-TV, Charleston, W. Va. July 1

raised base hour from $650 to $800, min. remaining $175.

WKRG-TV, Mobile, July 1, raised hour $450 to $500, min.

$90 to $120. WICS, Springfield, 111. plans adding Class AA
hour about Aug. 1 (7-10 p.m. daily) at $400, min. at $80,

I

Class A hour going from $250 to $350. KID-TV, Boise,

Ida. July 1 raised hour $225 to $250. Canadian increases:

CFCM-TV, Quebec City, July 1 raised hour $475 to $525,

,

min. $120 to $140. CJON-TV, St. John’s, Newfoundland,

I

July 1, hour $230 to $250. CKNX-TV, Wingham, Ont.,

July 1, hour $235 to $250.

.MCA-TV’s Paramount library of 700 pre-1948 films

I
has signed up WCAU-TV, Philadelphia, making 6 buyers

to date. Others: KETV, Omaha; WOOD-TV, Grand
Rapids; WBZ-TV, Boston; KNXT, Los Angeles; WCBS-

,
TV, N. Y.

KOA-TV, Denver (Ch. 4) & KOA start construction of

new studio-office quarters on 12 -acres on Lincoln St.,

between E. 10th & 11th Aves.—30,000-sq. ft. project

l| due for Spring 1959 completion.

1

! KTVU, San Francisco-Oakland (Ch. 2) is moving into

new quarters at Jack London Square, Oakland. The

^l| 25,000-sq. ft. structure includes 80x50-ft. & 50.x45-ft.

i' studios.

* Sign of FM revival: CBS plans full operation of its

•1, 0-&-0 WBBM-FM, Chicago, which since 1941 has dupli-

i

cated WBBM-AM feed. Programming will emphasize hi-fi,

stereo.

Kit of 26 case histories on successful use of TV by

banks and savings & loan associations has been issued by

TvE; it’s titled How to Build Interest and Dividends.

New reps: WNTA-TV, New York-Newark, July 15 to

Katz for sales outside N. Y. (from Forjoe).

Oiher Media Down, TV-Radio Up: National advertising

volume (all media) looks like it’s facing decline of 2% to

$10,125,000,000 in 1958, with newspapers, magazines &
business papers bearing brunt of drop while TV network &
spot go up 7% (to $1,090,000,000) and radio network & spot

up 2% (to $265,000,000). Preliminary projections for year

were released July 10 by Printers’ Ink on basis of first-

quarter calculations (Vol. 14:25), at the same time that

1957 preliminary estimates were finalized and graded down-
ward to an over-all grand total of $10,310,600,000 from
previously estimated $10,432,000,000. The new tables,

which represent total expenditures by advertisers, not

merely receipts by media:

ESTIMATED ADVERTISING VOLUME BY MEDIA, 1958 VS. 1957

Expected 1958 1957
total advertising final % change

revenue estimate 1958 vs.
Medium (millions) (miUions) 1957

Newspapers (national) $ 730.0 $ 809.7 -10%
Maga^^ine.s 765.0 814.3 — 6

Television (network & spot) 1,090.0 1,022.6 -1- 7

Radio (network & spot) 265.0 259.8 + 2
Business papers 540.0 567.6 — 5
Outdoor (national) 140.0 139.1 + 1

Other investments by national
adverti.ser.s 2,645.0 2,640.1 0

Estimated total investments
by national advertisers 6,175.0 6,253.2 — 1

Estimated total investments
by local advertisers - 3,950.0 4,057.4 — 3

GRAND TOTAL $10,125.0 $10,310.6 - 2%

FINAL ESTIMATES OF 1957 ADVERTISING VOLUME
WITH BREAKDOWNS BY MEDIA

1957 1956 % change

Millions
%of
Total Millions

% of
Total

1957 vs.
1956

Newspapers
total $ 3,283.3 31.9 $3,235.6 32.7 -t- 1.5
national 809.7 7.9 788.9 8.0 4- 2.6
local - 2,473.6 24.0 2,446.7 24.7 4- 1.1

Magazines
total 814.3 7.9 794.7 8.0 4- 2.5
weeklies 451.4 4.4 439.5 4.4 4- 2.7
women’s 164.4 1.6 165.6 1.7 — 0.7
general 160.9 1.5 152.5 1.5 -t- 5.5
farm, national 37.6 0.4 37.1 0.4 4- 1.3

Television
total 1,290.9 12.5 1,206.7 12.2 4- 7.0
network 660.7 6.4 625.1 6.3 4- 5.7
spot 361.9 3.5 329.0 3.3 4-10.0
local 268.3 2.6 252.6 2.6 4- 6.2

Radio
total 622.5 6.0 567.0 5.7 4- 9.8
network 66.6 0.6 60.5 0.6 4-10.1
spot 193.2 1.9 161.0 1.6 4-20.0
local 362.7 3.5 345.5 3.5 4- 5.0

Farm Publications
regional 33.7 0.3 36.0 0.4 — 6.4

Total Farm
publications * (71.3) (0.7) (73.1) (0.8) — 2.5

Direct mail 1,470.9 14.3 1,419.2 14.3 4- 3.6

Business papers 567.6 5.5 496.0 5.0 -f-14.4

Outdoor
total 206.1 2.0 201.3 2.0 4- 2.4
national - 139.1 1.3 135.9 1.3 4- 2.4
local 67.0 0.7 65.4 0.7 4- 2.4

Miscellaneous
total . 2,021.3 19.6 1,948.2 19.7 4- 3.8
national 1,169.2 11.3 1,115.3 11.3 4- 4.8
local 852.1 8.3 832.9 8.4 4- 2.3

Total national 6,253.2 60.6 5,925.6 59.8 4- 5.5

Total local 4,057.4 39.4 3,979.1 40.2 4- 2.0

GRAND TOTAL $10,310.6 100.0% $9,904.7 100.0% 4- 4.1

* Bracketed figures Identify advertising directed to farm markets
through national, regional and state farm publications. These
figures are already contained in the other media total and are not
to be added into national or local totals.

CBS-owned WCBS-TV, N. Y., sets up own sales staff

for N. Y. area as of Oct. 1, continues to use CBS Spot Sales

for rest of country and is hiring 8 more salesmen. Reason
for change, according to Craig Lawrence, v.p. for owned
stations and spot sales, is that “advertising dollar volume

in the N. Y. area is so large, and the competition for it

from all media is so intensive that we believe this is the

time to form a sales staff whose time can be devoted ex-

clusively to selling WCBS-TV.”
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Military Spectrum Hog? Sen. Potter (R-Mich.) has
profound suspicions that Defense Dept, is sitting on

frequencies it might well turn over to TV (see p. 1), and
he was happy that Senate Commerce Committee reported

out his “let’s find out” resolution. After Committee acted

this week, he said

:

“This is the only means of really knowing whether
this vital national resource, the radio-TV spectrum, is

being used efficiently. It will break the cloud of secrecy

the military have placed over their use of this precious

property.” Senate still has to approve the measure, and
House has yet to consider its companion (H.J. Res. 381),

offered last year by Rep. Bray (R-Ind.).

Resolution would establish a “Commission on the

Allocation of Radio & TV Frequencies”—2 members ap-

pointed by President, one by Vice President, one by
Speaker of -the House, one by FCC chairman. Its job

would be to study whether Govt, is using spectrum

efficiently, whether any govt.-used spectrum can be turned

over to civilian use and “what are the likely future re-

quirements of the various agencies and instrumentalities

of the Federal Govt, for radio & TV frequencies.”

Members would be non-Govt. allocations experts, would
have access to all govt, information, secret or otherwise,

and would have to report in 6 months.

Industry had endorsed Potter’s resolution warmly, but

Office of Defense Mobilization (now ODCM) saw no need

for it, said that if any studying were done it should

include evaluation of civilian-use efficiency (Vol. 13:33).

And military allocations specialists still assert they need

everything they have. FCC Comr. Craven isn’t excited

about the resolution, says that the liaison with ODCM
should be able to do the job.

Barrow Team at Bat: Roscoe L. Barrow is a soft-

spoken man who used hard words in this week’s
network hearing (p. 2). Though he appears mild-

mannered, he has some rigid attitudes. For ex-

ample, he never permitted an industry man to buy
him a lunch; he made his staff adhere to same
rule.

Industry testimony against his Report was
purely self-serving, he said. He noted that in-

dustry didn’t contest facts presented, and asked:

“Can it be possible that a staff can be so con-

sistently correct on its facts and so consistently

en’oneous in its evaluation and conclusions? To
me this is inconceivable.”

As opposed to industry testimony, he said. Sen-

ate Commerce Committee, House Judiciary Com-
mittee and Attorney General—“groups represent-

ing the public”— support Report’s recommenda-
tions, or go even further.

* * * *

Why did affiliate.s back networks? Said Barrow:
“Most of them are dependent upon the networks for their

economic life.” Why did station reps and film producers

also support option-time? “Almost every component in

this industry wants a shield against some form of compe-
tition. It must be remembered, also, that when the sta-

tions, through mutuality of interest with the networks, sup-

port the netwoi'k position, it would be difficult for their

agents, the national station reps, publicly to take a posi-

tion contrary to their clients.”

TV Critic Talks Back: “Robert W. Samoff’s bleat of
anguish at the newspapers [was] a step in the right
direction of common sense & courage on the part of the
broadcaster,” N. Y. Herald Tribune columnist John Crosby
wrote this week, commenting on NBC chief’s recent
speech blasting press coverage of TV (Vol. 14:25).

Nevertheless, Sarnoff “is on pretty delicate ground”
when he “starts impugning the motives of newspapers,”
Crosby said in column titled “Sarnoff Talks Back.” Syra-
cuse speech was “breath of fresh air,” but if there is a
deliberate campaign by press against TV because of ad-
vertising competition, “it must be underground because
I haven’t heard about it,” he wrote.

Meanwhile, N. Y. Times' Jack Gould reported that
“practical obstacles appeared to be growing” against
DuPont proposal for press previews of TV shows next
season to guide public to better programming (Vol.

14:27). Gould noted such difficulties as “fabulous expendi-
tures” needed to provide previews for critics outside N. Y..

quoted “executive of one network” who “was very cool to
the whole idea”: “It’s silly to give critics such power.”

DuPont continued to be willing to try out plan, how-
ever. Invitations went out to N. Y. critics to see perform-
ance of “Harvey” on DuPont Show of the Month day before
Sept. 22 telecast.

Swap of kinescopes with French & Belgian TV
systems was arranged during recent visit to Bnissels Fair
by staffers of We.stinghouse’s KPIX, San Francisco: Wm.
Dempsey, program mgr.; A1 Bai-raci, publicity mgr.; Peter
Abenheim, of Capf. Fortune children’s show. They shot
film, appeared on shows there, rendered video accounting
of their trip on station’s Whaf’s Your Opinion?

Barrow noted that program syndicators once opposed
networks, then changed position, whereupon they increased
their income from sales to networks from 6<7f in 1955-56
to 25% in 1956-57. “I draw no inference from this fact,”

he said, “but the coincidence ... is an interesting one.”
Minimum regulation of networks is proposed, Barrow

said. And, instead of heading toward common carrier reg-

ulation, he insisted Report’s recommendations would fore-

stall it by increasing competition.

He pooh-poohed networks’ testimony that TV time
sales are “soft”—therefore networks shouldn’t be re-

stricted now—by noting that network billings in first 5

months of 1958 were 13.3G higher than last year and
that CBS Inc. earnings in first quarter of 1958 exceeded

those of comparable 1957 period.

“Unquestionably, the greatest problem in broadcasting

is that of allocations,” Barrow stated. “Scarcity of out-

lets does affect many pi'oblems studied in the Report.

However, these problems would not be solved even if a

4th national network were possible.” Trouble, he said, is

that networks dominate the affiliation relationship.

* * * *

Option-time really isn't needed by networks, Barrow
asserted, noting that clearances in non-option-time are

quite good. Netwoi'ks claim they need option-time, he

said, because they offer unique service. “But,” he said,

“the anti-trust laws do not permit businessmen to decide

with whom they will or will not compete, and against

which groups they may seek ‘protection’ from competition.”

Barrow noted that networks claim option-time is mere

“thread” holding networks together, but: “Whether option-

time is regarded as a ‘thread’ or a rope, I submit, depends
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on whether the end is held in the hand, as in the case of

the network, or is draped around the neck, as in the case

of the station.”

Networks claim that option-time is necessary to preser-

vation of networks, thus in the public interest, despite

informal opinion of Attorney General that it’s per se

violation of anti-trust laws (Vol. 14:25). But, said Bar-

row, “if option-time is a per se violation . . . the issue

of the necessity or reasonableness of the practice is irrele-

vant.” At any rate, he added, option-time isn’t in the

public interest. He also said, sarcastically: “I am sur-

prised that the networks have so little confidence in their

organization as to depict it as resting on the foundation

of a restraint.”

What would happen if option-time were abolished?

Barrow’s answers: Stations would be free to select pro-

grams. Programs would rise or fall on merit alone.

Non-network producers would have crack at choice time.

Program variety and quality would improve. Local,

regional and national advertisers would have better access

to good time.
* # =H

Must-buy has got to go, Barrow said, because it forces

advertisers to take markets they don’t want and because

networks can use it to force better clearances from affili-

ates. Though network study staff found few advertising

agencies complaining about being forced to take stations

they don’t want, Barrow said there’s considerable addi-

tional evidence that pressure is exerted.

Minimum (dollar) buy, as operated by ABC, can

work perfectly well, Barrow said, and he recommended
CBS & NBC be permitted to employ it. Aside from
the “public interest” aspects of must-buy, Barrow stated,

the practice seems clearly prohibited by anti-trust laws.

Louis H. Mayo, of Barrow’s staff, is due to testify on

anti-trust aspects of option-time and must-buy July 14,

but his statement was released this week—and it com-

prises lengthy legal argument quoting numerous court

Hinterland TV Pros & Cons: Surprising volume of

comments was filed this week at deadline in FCC’s
inquiry into impact of CATV, boosters, etc. on
“orderly development of TV broadcasting.” In

addition to large number of stations, some of

which we reported on last week (Vol. 14:27), both
ABC and NBC filed (CBS didn’t), as did NAB and
Assn, of Maximum Service Telecasters—to men-
tion major organizations. For community an-

tenna industry, almost entire burden was carried

by National Community TV Assn, in document
some 200-pp. long.

Almost universally, theme of stations was this:

Best way to get service to public is through con-

ventional stations. If anything interferes with
this—be it CATV, boosters, translators, satellites

—it must be eliminated. It’s better to give many
people one signal than to give fewer people several

signals. And FCC should be the arbiter. Best
way to control is to require CATV, etc. to get

originating stations’ permission to use signals.

CATV’s position: Let public choose. FCC can’t and
shouldn’t be an arbiter. And, anyway, CATV doesn’t kill

off conventional stations. Other economic factors do.

One thing abundantly clear, from huge mass of legal

and “public interest” arguments, is that courts will even-

decisions, notably recent Northern Pacific Railway case

on “tie-ins.”

Testimony of economist Jesse W. Markham was de-

signed to show that national TV advertising is unique,

isn’t substitutable by other media—and that networks

dominate it to unhealthy degree. “The I’eal test,” he said,

“is whether one cigarette producer, one soap producer,

one auto producer, etc., would find itself seriously disad-

vantaged if denied the use of national TV while its rivals

were using it. If so, other media are not considered good

substitutes.”

FCC Chairman Doerfer isn’t too impressed with anti-

trust arguments. For example, he said, Eastman Kodak
was forced to permit other companies to process its film.

“I get poorer service now, and it costs more,” he said.

“All it does is subsidize some people who shouldn’t be in

the business. Justice Dept, says that option-time and
must-buy are per sc violations but the networks haven’t

had their day in court.”

TV networks are finding sponsors in a “torrid and
rather ungenerous mood,” reports July 11 Wall St. Jour-

nal, which surveys their fall season schedules, finds

NBC-TV with 5 hours a week of option time between
7:30-10:30 p.m. unsold, CBS-TV with about 3 hours on its

hands between 8-11 or 5% hours between 7:30-11, ABC-
TV with 8 hours unsold. This is more “empty time” than
the networks usually show by this time of year. Daytime
hours are well sold out, however, but will get more com-
petitive with ABC going on air this fall at 11 a.m. instead

of 3 p.m. as now. Stations are worried, too, it’s reported,

though “many affiliates say they’re doing fine in lining

up advertisers for time openings outside those available

to the network.” Journal concludes: “Network TV, in a
way, is just beginning to feel the intensified struggle for

the advertising dollar that’s come with the x’ecession.

Newspapers began to suffer as early as last fall . . .

Most magazines have also suffered linage losses.”

tually have to rule on many matters involved. Meanwhile,
FCC action or inaction will vitally affect profits, even the

existence, of a lot of entrepreneurs.

ABC’s parent American Pi’oadcasting-Paramount The-
atres, argued that CATV, etc. are okay if they don’t de-

prive towns of own conventional stations. It said that

CATV is last choice among ways to serve small towns

—

because they don’t reach rural areas. It asked that re-

layers of signals be required to get originators’ consent,

should not be allowed to “reap where they have not sown.”

In brief statement, NBC also urged the “originators’

consent” principle.

NAB insisted that: (1) Satellites & translators be

allowed only where there’s no local station and must quit

or “upgrade” service when local station starts. (2)

Boosters & repeaters be permitted only to fill gaps in I’egu-

lar stations’ coverage areas, and must get originating sta-

tions’ permission to retransmit. (3) Microwave appli-

cants seeking to serve CATV must show they have origi-

nators’ consent. (4) FCC regulate CATV as common
carriers—or get Congressional authority to do so.

AMST urged FCC to take elaborate precautions to

make certain no facility—illegal booster, translator,

CATV, or what have you—be permitted to increase inter-

ference to regular stations. It suggested variety of strin-

gent controls.

Some 30 stations, large and small, pressed argument
that FCC’s “First Priority” in its 1952 end-the-freeze
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Sixth Report & Order is proper guiding philosophy: “To
provide at least one TV service to all parts of the U. S.”

Generally speaking, the smaller the station the more it

insisted on this principle. For example, KHAD-TV,
Laredo, Tex. said that it has only 16,500 sets in its area;

that loss of only a few thousand to CATV planned in

Laredo by Vumore Co. (Video Independent Theatres)

might well result in KHAD-TV’s demise. KMSO-TV,
Missoula, Mont, reported CATV is really hurting it, stated

that it had operating loss of $54,534 in 1955, reduced it to

.$10,120 in 1956, but blamed CATV for increasing it to

$51,158 in 1957.

Quite a few stations filed similar comments, giving

this recommendation: FCC should control CATV indi-

rectly, as it does networks. Way to do this is to recognize

that stations have common law property rights in their

signals, make stations enforce these rights by demanding
that CATV get permission to use signals. If originating

station fails to enforce such rights to protect small-town

stations, penalize it.

Among those making the recommendation: KOA-TV,
Denver; KHAD-TV, Laredo; WSIL-TV, Harrisburg, 111.;

KLTV, Tyler, Tex.

Several stations addressed themselves to satellite

aspect of FCC inquiry. Those who operate satellites don’t

want flat prohibition against satellites in cities where
regular stations operate, prefer case-by-case consideration.

Such position was taken by KOTA-TV, Rapid City, S. D.

and WICS, Springfield, 111., among others.

Most stations insist that FCC already has adequate

power to deal with CATV
;
they shy from urging Commis-

sion to seek more authority from Congress.

Court of Appeals may have given station operators an

assist this week in their fight against CATV, in form of

decision ordering Commission to reexamine its philosophy

on “economic injury” (see p. 9). FCC majority, led by

Chairman Doerfer, has consistently argued that law for-

bids it from considering whether prospective competition

will produce “economic injury” to existing stations. Court

said Commission is bound to consider whether public will

be hurt through loss of service stemming from too much
competition.

NCTA relied on FCC’s past policy on “economic in-

jui'y” in its comments. Though NCTA’s comments were

written before Court of Appeals’ decision, it presented

some of problems FCC now faces:

“It has been determined, and wisely so, that broadcast

stations should not be subjected to rate regulation. How-
ever, the Commission could not make a determination con-

cerning the effect of CATV system on a local TV station

without studying the operation of the individual station

so as to determine that the operation is being conducted in

a prudent and efficient manner. The Commission would

also have to study the rate structure of the station in order

to make a determination that the inability of the local TV
station to obtain sufficient revenues is not attributable to

disproportionate rates.

“In this regard, the Commission would also have to

study all other advertising media which are ‘available in

the market and would have to make determinations on those

media. Thus, the Commission would be required to first

make the specific determination that a properly operated

TV broadcast station could survive financially in the given

market and that the same TV station would fail due to the

presence of a CATV system or translator or satellite

stations.

“The Commission, in making this determination, would
have to evaluate expenses including salaries, approving or

disallowing them as circumstances dictate, and in addition

determine what constitutes a proper return on investment

for the local TV station in the light of all pertinent cir-

cumstances. These determinations relate to an unregu-
lated phase of broadcasting.

“If a broadcast station in a given community would
request that the public be deprived of the TV services

brought to it by CATV systems or satellite and translator

stations, then it must be willing to submit the economics

of its operation to what would be tantamount to public

utility review by the Commission.”

* if if

NCTA devoted much of its comments to legal argu-

ment that CATV is not a common carrier and that micro-

waves cannot be foreclosed from serving CATV. It also

made an unusual analysis of used & unused allocations in

CATV cities, concluded that CATV isn’t a factor detri-

mental to establishment of local stations.

Discussing multiple service vs. local service, NCTA
said any attempt to regulate this would be “utterly im-

practical.” It insisted that “to be consistent, such a regu-

latory policy would apparently have to provide for discon-

tinuance of the multiple services, if a local station were
constructed, or at least if it began to falter after being

placed in operation. It would take a courageous citizen

indeed who would undertake to provide a local service if it

meant discontinuance of the multiple services to the com-
munity.”

Jerrold Electronics Corp. argued, with some bitterness,

that FCC has ruled on the important issues several times

before and that “there is no justification for toleiating this

continuous harassment of the CATV industry by a small

group of broadcasters.”

Nineteen microwave operators and applicants, serving

or planning to serve CATV systems, submitted similar

comments assei'ting that they are common carriers and that

FCC can’t legally block them from feeding CATV systems

or any other customer. They urged that Commission lift

its freeze on such microwave grants.

Hot community antenna problem has developed in

New York. Bell System, in hearing before Public Serv-

ice Commission, disclosed it is permitting no more CATV
systems in state to use its poles—refusing “attachment

rights.” Proposed CATV operator Antenna Systems

Corp., Massena, had protested refusal to PSC. N.Y. Bell

Telephone Co. witnesses asserted that CATV operators

don’t adhere to national safety code and Bell specifications;

that they interfere with phone service; that Bell doesn’t

get enough income to justify trouble. National Com-
munity TV Assn, is seeking to intervene. If Bell’s action

in N.Y. is bellwether, it would have enormous implication

for CATV industry—for most systems use phone com-

pany poles, most of them Bell’s.

Wherever You Go This Summer

TELEVISION DIGEST

Will Be Mailed To You Every Week

at no extra cost

NOTE TO SUBSCRIBERS: Figure 4 days from our Safur-

day mailing time for airmail delivery anywhere in Europe,

5 days to the Far East, 7 days anywhere in the world.
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Is Economic Injury Injurious? New legal area for

protection of broadcasters from new competition

was opened up this week by Court of Appeals for

D. C. It ruled FCC has power & duty to reject

license applications if established stations prove

grants would be “detrimental” to public as well as

to stations economically.

“This opinion is not to be construed or applied

as a mandate to the Commission to hear & decide

the economic effects of every new license grant,”

Judge Prettyman cautioned in decision, involving

2 small radio stations in Georgia.

But Court made it plain that FCC is expected

to reverse long-standing policy of ignoring eco-

nomic impacts of its grants on existing broad-

casters—and consider their effects on public serv-

ice if contestants in area raise issue.

FCC is expected to appeal decision to Supreme Court

quickly, holding it would create chaos in hearing proce-

dures. “We’d have to adopt all sorts of new standards and

regulatory tools characteristic of public utility commis-

sions if this ruling stands,” FCC spokesman told us. He
said “public interest” device could be employed for years

by established stations to delay entry of competition.

Ruling was on appeal of Carroll Bcstg. Co. (WLBB,
Carrollton, Ga.) from 1955 grant by FCC of CP to W. Ga.

Bcstg. Co. for WWCC at Bremen, 12-mi. away. FCC had

WJR Finally Gels Flint: One of most litigated cases

in recent FCC history ended this week with final award
of Flint Ch. 12 to WJRT (WJR, The Goodwill Station

Inc.)—4 years after Commission’s original grant. Case

had been in & out of FCC and Circuit Court, reached semi-

1
final stage last Sept, when examiner Herbert Sharfman

I reaffirmed first I’ecommendation (Vol. 13:27). Final vote

was 3-1, Comr. Lee dissenting, Comrs. Craven, Ford &
,

Cross not participating. Decision for WJRT once more
* rejected contestants Trebit Corp. and W. S. Butterfield

Theatres Inc.

In separate decision by same vote, FCC tossed out

I

protests against change in WJRT transmitter site from
Clarkston to Chesaning, Mich. Stations complaining that

' move would invade their territory; WKNX-TV, Saginaw
(Ch. 57) ; WTOM-TV, Lansing (Ch. 54) ; WWTV, Cadillac

(Ch. 13). Reviewing complex proceedings in case, 43-pp.

decision concluded: “Overall, the basis for our decision of

May 12, 1954, remains unchanged.”

Two other big-market situations were emerging from

legalities. Court of Appeals this week dismissed appeal

of St. Louis Amusement Co., one-time Ch. 11 applicant,

against decision awarding the channel to CBS. Decision

will allow 220 TV Inc. to build on Ch. 11, CBS having

turned it over when it bought KWK-TV (Ch. 4), now
KMOX-TV (Vol. 13:34 et seq). Text of decision hasn’t

yet been issued by Court.

Buffalo’s Ch. 7 should go to WKBW-TV Inc. instead

of Great Lake TV Inc., which had received examiner’s

favorable nod, FCC ruled tentatively this week. It in-

structed staff to draft final decision that way.

I * *

I Waiver of rules was granted WXYZ-TV, Detroit (Ch.

1

7) to move studio & transmitter to point 1% mi. outside

1 city limits, increase height to 1000 ft. KCEN-TV, Tem-
ple, Tex. (Ch. G) petitioned for waiver to identify itself

refused to take up issue raised by WLBB that grant
“would result in such an economic injury to the protestant

as would impair the protestant’s ability to [continue]

serving the public.” Commission held—as it has repeat-

edly—that “Congress had determined that free competi-

tion shall prevail in the broadcast industry.”

On FCC’s “free competition” point. Court commented:
“To license 2 stations where there is revenue for only 1

may result in no good service at all. So economic injury

to an existing station, while not in & of itself a matter
of moment, becomes important when on the facts it spells

diminution or destruction of service. At that point the

element of injury ceases to be matter of pux’ely private

concern.”

Case was remanded to FCC by Court “for findings on
this point.” Ruling said: “If the protestant fails to bear

the burden of proving his point (and it is certainly a heavy
burden ) ,

there may be an end to the matter. If his show-
ing is substantial, or if there is a genuine issue posed,

findings should be made.”

FCC Chairman Doerfer is due to leave Sept. 12 for

conference of telephone & telegraph div. of International

Telecommunications Union, opening in Geneva Sept. 29.

He’ll be gone 6-8 weeks, will head U. S. delegation, ex-

pected to include FCC’s common carrier bureau chief John
J. Nordberg and Marion H. Woodward, chief of bureau’s

international div. Comr. Hyde will be acting FCC chair-

man.

as Temple-Waco; WMT-TV, Cedar Rapids, la. (Ch. 2)

asked for Cedar Rapids-Waterloo identification.

Allocations change sought by Fla. Educational TV
Foundation: Shift educational reservation in Panama City

from Ch. 30 to Ch. 13. And, off our United Press Inter-

national wire this week: “English & Spain, a partnership,

asked FCC to allocate TV channel 9 to Williamsport, Pa.”

They’re John W. English, principal of WSEE, Erie (Ch.

35) and Frank K. Spain, partner in WTWV, Tupelo,

Miss. (Ch. 9).

WINR-TV, Binghamton, N.Y. (Ch. 40) filed applica-

tion for experimental 10-watt Ch. 40 co-channel booster

to use vei'tical polarization. Project is co-sponsored by
RCA. WINR-TV also filed for regular translators: Ch.

78 to serve Johnson City & Vestal, Ch. 81 for Hillcrest &
Chenango Bridge.

WVUE, Wilmington-Philadelphia (Ch. 12) asked FCC
to issue show cause orders to WIBG-FM (Ch. 231) and
WPEN-FM (Ch. 275) to swap channels—stating that
WPEN-FM causes serious second harmonic interference

to visual signal of WVUE “in substantial areas surx’ound-

ing the WPEN-FM transmitter site.”

One tx'anslator was authorized; Ch. 78, Myx’tle Point,

Ore.

Two applications for new TV stations filed this week
were for Ch. 8, Jonesboro, Ark. by Geox’ge T. Hex’ixx’eich,

ex-50'/, owner of KNAC-TV, Ft. Smith (Ch. 5) who has

first refusal rights on any futux'e resale of station, and
for Ch. 2, Poi’tland, Oi’e. by Tacoma News-Tribune, owner
of Tacoma’s KTNT-TV (Ch. 11) & KTNT. This brings

total pending to 117 (29 uhf). [For details, see TV
Addenda 26-X.1

Call letter change: KULA-TV, Honolulu (Ch. 4), now
owned by Kaiser intere.sts (Vol. 14:19, 24), changes to

KHVH-TV July 16 when old KHVH-TV (Ch. 13) goes off

aix\

i
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SarnoH, Kintner Move Up: Robert W. Sarnoff
moves up to chairman, Robert E. Kintner to pres,

of NBC in nevr streamlining of big network organ-

ization approved July 11 by NBC board, effective

immediately. This ends spate of rumors about

their corporate and personal plans, intensified

lately by departmental trimming for sake of econ-

omy that already has resulted in 100 or more staff

releases.

Onetime Washington newspaper columnist

Kintner, 49, is NBC’s sixth pres. He joined

NBC in Feb. 1957 after serving 7 years as ABC
pres., previously as that network’s exec. v.p. Bob
Sarnoff, 40, continues as chief exec, officer, with

Kintner and exec v.p.’s David C. Adams and Ken-

neth W. Bilby reporting to him.
Sarnoff, son of RCA chairman and NBC co-founder Gen.

David Sarnoff, has no intention of joining parent RCA or-

ganization, where pres. John L. Burns has 10-year con-

tract; he will be an active NBC officer, concerned largely

with policy matters. He had been elevated to NBC pres,

from exec. v.p. in Dec. 1955, succeeding Sylvester L. (Pat)

Weaver, who became chairman, later resigning; preceding

Weaver, NBC’s presidents had been J. H. McConnell,

Niles Trammell, Lenox Lohr and the late M. H. Aylesworth.

Oilman-showman Jack Wrather, who now controls

KFMB-TV, San Diego (Ch. 8) and KERO-TV, Bakersfield,

Cal. (Ch. 10) as result of buying out Helen Maria Alvarez’s

interests (Vol. 14:24), who holds uhf CP for Boston and

Ch. 13 CP for Yuma, Ariz., is expanding his widening

TV film operations into foreign syndication—this week

announcing appointment of ex-Ziv sales executive Walter

Kingsley to head new Independent TV Corp., capitalized

at $2,500,000. Reciprocal arrangements have been made

with Britain’s Associated Television Ltd., commercial pro-

gram contractor, and Incorporated Television Programme
Co. Ltd., headed by Prince Littlcr and Val Parnall,

managing director of London Palladium. On new ITC
board are John L. Loeb, Clifford Michel & Walter Walz,

of bankers Carl M. Loeb, Rhoades & Co., who are deeply

involved in DuMont, having spun off its TV station

operations and expanded them into radio as Metropolitan

Broadcasting Co. Millionaire Wrather, who owns such

features as Lone Ranger, Lassie, Sergeant Preston of

the Yukon, upcoming Adventures of Tom Swift, also re-

cently acquired control of Muzak Inc. and Disneyland

Hotel, has as fellow directors on new board showmen

Michael Nidorf & Jack Shay, and lawyer Monte Living-

ston.

New consulting engineering firm of Silliman, Moffet

& Rohi'er begins operating Aug. 1 in expanded quarters of

senior partner Robert M. Silliman, 1405 G St. NW, Wash-

ington (phone. Republic 7-6646). Mr. Silliman, ’36 U of

Minnesota engineering graduate, has been in Washington

practice since 1946, previously served with FCC except for

wartime duty with Harvard Radio Reseai'ch Lab. John

Moffet, Swarthmore ’37, associated with Silliman since

1952, is ex-v.p. of Wm. L. Foss Inc., served with Signal

Corps during war, holds reserve commission of Lt. Col. in

U. S. Air Force. Raymond E. Rohrer is presently in

charge of broadcast allocations, Jansky & Bailey, is Case

Tech graduate ’44, served 3 years in Signal Corps. Staff

includes Carl M. Kowalski, Wm. V. Goodell, Gretchen Huff,

Harry Seabrooke, Donald F. Ledford.

Complex nature of the bui'geoning TV-radio broadcast-

ing business was given as main reason for the changes

—

involving as it does intricate problems with Washington,
stations, advertisers, agencies, artists, etc. Moreover,

Kintner had earned his spurs, being given credit for up-

building NBC’s business, program structure and audience.

Major dept, heads reporting to him are exec. v.p. J. M.
Clifford, administration, and v.p.’s Matthew J. Culligan,

radio; Robert F. Lewine, TV programs; Walter D. Scott,

sales; P. L. Sugg, 0-&-0 stations and spot sales.

Reporting to Adams, concerned largely with Washing-
ton and other policy problems, are v.p.’s Harry Bannister,

station relations; Hugh M. Beville, research; soon also,

legal v.p. Thomas E. Ervin. Reporting to Bilby are v.p.

Sydney H. Eiges, press relations; John H. Porter, national

adv. & promotion; Stockton Helffrich, continuity accept-

ance; Alexander S. Rylander, exploitation; Lester Bern-

stein, information.

Note: This week, NBC lost producer Barry Wood, one-

time singing star of the old Lucky Strike Hour and recently

exec, producer of Wide Wide World, who resigned to re-

join CBS in an executive capacity. One of TV’s top pro-

ducers, who formerly headed NBC’s color TV and handled
major shows and stars. Wood is scheduled to handle a daily

daytime TV strip starring Jimmy Dean. His resignation

is linked with failure of General Motors to renew' the highly

popular and successful Sun. documentary show.

Publisher-broadcaster Donald W. Reynolds proposes to

take over KHAD-TV, Laredo, Tex. (Ch. 8) under 5-year

$190,000 lease from partners H. C. Avery Jr. & David H.
Cole, according to FCC transfer application. He also has
signed contract to purchase KNAC-TV, Ft. Smith, Ark.
(Ch. 5), his home base, where he publishes Southwest
American and Times Record, to replace his uhf KFSA-TV
(Ch. 22) there. KNAC-TV, which has involved sales his-

tory (see Television Faetbook No. 26, p. 308), is being ac-

quired from Harry Pollock interests for $350,000, plus lia-

bilities of approximately same amount—provided former

50% owner. Ft. Smith jeweler George T. Hemreich, doesn’t

exercise first refusal rights to take over station on same
terms. In addition to Ft. Smith TV & radio, Reynolds

presently operates KLRJ-TV, Henderson-Las Vegas (Ch.

2), with radio KORK; KOLO-TV, Reno (Ch. 8) & KOLO;
radios KHBG, Okmulgee, Okla. and KBRS, Springdale,

Ark.; holds CP for KNDA, Elko, Nev. (Ch. 10), and is

applicant for Ch. 9, Hot Springs, Ark.

Allen S. Clarke, w'ho was founder-owmer of WBTM,
Danville, Va., 1930-33 and Washington consulting radio

engineer, 1947-50, and w'ho now' heads highly successful

Nems-Clarke Co., Silver Spring, Md. electronics manu-
facturer, reports signing new business totaling $2,720,000,

giving film about $3,000,000 backlog. Among items made
for TV-radio are field intensity meters, phase meter, video

& audio jack panels and plugs.

Fight between KLTV, Tyler, Tex. and local commu-
nity antenna system, described by CATV operator Glenn

Flinn (Vol. 14:26), brought reaction from KLTV mgr.

Marshall Pengra. Latter makes it clear that principals of

KLTV weren’t seeking any tieup with Flinn; that 40% of

KLTV was offered to Flinn by attorneys for estate of late

Gerry Lansing; that KLTV principals never disclosed to

Flinn any record of station earnings.

Pay-TV study committee to formulate future contract

policy has been named by Writers Guild of America, West,

w'hich sees medium becoming “big factor” in show busi-

ness. Karl Tunberg is chairman.
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PorSOnal NoIgS: Walter J. Damm, founding-v.p. of Mil-

waukee Journal’s WTMJ & WTMJ-TV, gen. mgr. of those

j

stations, long prominent as an industry leader, having

j

been pres, of NAB and currently chairman of NBC-TV
I affiliates board, retires as of Sept. 27, age 65, plans to live

I

in Fla.; George Comte, TV-radio mgr., will succeed him,

asst. mgr. Robert Heiss moving up to Comte’s post . . .

' Robert M. McGredy promoted to v.n. in charge of TV for

WCAU-TV Inc., Philadelphia, where he’s been sales v.p.

since 1956, succeeding Charles Vanda, resigned (Vol.

, 14:27); Marvin L. Shapiro promoted to director of TV
I sales, E. Gordon Walls, to TV sales mgr.; Mel Levine, to

I

administrative mgr.; Jack Dolph continues as program
mgr. , . . Hal Hough, WCBS-TV program director since

1952, named director of program services for CBS 0-&-0

stations, succeeded by Dan Gallagher . . . I,ester Gottlieb

I
promoted to new CBS-TV post of program development

I

director, reporting to program v.]). Robert M. Weifman
. . . Larry B. Gumbinner promoted to CBS-TV transmission

facilities mgr. . . . William Self, TV producer {Frank

j

Sinatra Show,. e{,c.)

,

joins CBS-TV, Hollywood, as exec.

producer . . . Nick Zapple, communications counsel of
‘ Senate Committee on Interstate Commerce, and Mrs.

Zapple are parents of a son, Peter James, their 5th child,

born July 5 . . . Lester V^’. Lindow, exec, director of Assn.

of Maximum Service Telecasters (AMST), was promoted

last week to Colonel in the Army Reserve, having served

as wartime deputy director of PRO in Germany, as public

relations officer for Generals Eisenhower & Clay there, then

as chief of Radio-TV Branch, Defense Dept., Washington

. . . James A. Pike, WNAC-TV, Boston, film director, named
v.p. of Yankee div., Teleradio Pictures . . . Horace S. Fitz-

patrick promoted to mgr. of WSLS-TV and WSLS, Roa-

noke, Va. ; Gus Trevilian promoted to commercial mgr. . . .

Jack Heintz, ex-station mgr., recently TV-radio consultant

at Van Nuys, Cal., returns to Springfield, 111. as publisher

of Illinois State Journal and State Register . . . Harry E.

Travis, sales v.p. of WNEM-TV, Bay City-Saginaw, Mich.,

resigns to establish own adv. agency in Bay City; Russell

Gohring, v.p. of WNEM-TV & Gerity Bcstg. Co., assumes

sales responsibilities . . . James Bonfils resigns as mgr. of

DuMont’s WTTG, Washington, succeeded by John Mc-
Ardle from affiliated WABD, N. Y. . . . Roger Garrett, ex-

WSEE, Erie, Pa., named sales mgr. of WSTV-TV, Stuben-

ville, 0. . . . Kenneth N. McClure, ex-WMBR-TV, Jackson-

ville, now promotion director, KENS-TV, San Antonio . . .

Ted Himstreet named promotion mgr. of KTVT and radio

KDYL, Salt Lake City, succeeding Tim Monroe . . . Jack

Lubell promoted to v.p. of Sports Programs Inc. . . . James
E. Bailey, v.p.-managing director of Storer’s radio WSPD,
Toledo, for last 2% years, onetime mgr. of old WAGA-TV,
Atlanta, returns to Atlanta as managing director of radio

WAGA, Reggie Martin succeeding him at WSPD, pro-

moted from sales mgr. . . . David F. Milligan, onetime gen.

mgr. of WWTV, Cadillac, Mich., appointed gen. mgr. of

Gannett group’s WINR-TV & WINR, Binghamton, N.Y.;

Robert Trevitt named TV sales mgr., Kenneth Cable, radio

sales mgr.; Shirley Ricciardelli promoted to program
director . . . John L. McClay promoted to gen. mgr. of

KYW-TV, Cleveland, Westinghouse stations v.p. Rolland

V. Tooke now supervising separate TV-radio operations;

Gordon Davis continues as radio KYW gen. mgr.

ADVERTISING AGENCIES: Burt Cochran, recently re-

tired McCann-Erickson v.p., joins Barton A. Stebbins Adv.,

I

Los Angeles, which changes name to Stebbins & Cochran
I ... Cal J. McCarthy Jr., ex-Kelly, Nason Inc., named v.p. of

I Foote, Cone & Belding . . . Gerald M. Miller & Charles V.

i Hicks promoted to v.p.’s of Brooke, Smith, French & Dor-
I ranee . . . Joe .Moran retired July 3 as v.p. of Young &

Rubicam, N. Y. . . . Thoburn Wiant promoted to v.p.. Young

I
& Rubicam’s Detroit office . . . Robert L. Whitehead, ex-

I
Roy S. Durstine v.p., joins Guild, Bascom & Bonfigli, San
Francisco . . . Kenneth J. Worland, ex-Lybrand, Ross Bios.

& Montgomery, named v.p. & treas. of Erwin Wasey,
Ruthrauff & Ryan . . . Thomas P. Crolius & Henry S.

Jacobson promoted to v.p.’s of Reach, McClinton . . . John
S. Wiggin.s, ex-H. W. Kastor & Sons, named v.p. of Herbert

Baker Adv., Chicago . . . Richard E. Goebel promoted to

mgr., San Francisco office of Compton Adv. . . . Norman
Frank, ex-NBC-TV, named TV-radio director of Lynn

!

Baker, N. Y. . . . Lawrence H. John.son, ex-Bernard Relin

Assoc, v.p., named public relations director of D’Arcy
I .^dv., succeeding Orville .Anderson, resigned . . . Bernard

|i Kobres, sales mgr. of WSUN-TV, St. Petersburg, or-

ganizes Kobres Adv., 517 Bay Shore Blvd., Tampa . . .

David .Mdrich, ex-BBDO, TV writer for DuPont Cavalcade

series and adviser to Robt. Montgomery, joins Ketchum,
MacLeod & Grove.

Broadcasters Club of Washington, eating & drinking

meeting place for TV-radio executives, holds formal open-

ing 6-9 p.m., Fri., July 18. Address: 1737 DeSales St. NW.

Thomas H. Brown Jr., acting director since last Nov.
and an executive of Radio Free Europe since 1951, named
director under Lt. Gen. Willis D. Crittenberger, USA ret.,

pres, of Free Europe Committee. Newly named European
director is Erik Hazelhoff, onetime NBC-TV network sales

director, who was born in Java of Dutch parents and who
has been RFE’s deputy European director for last year.

AB-PT pres. Leonard H. Goldenson was given testi-

monial luncheon July 11 by 50 AB-PT executives at Hotel
Plaza, N. Y., in celebration of his 25 years in entertain-

ment business. He joined Paramount Pictures in 1933, just

out of Harvard Law School.

A. Davidson Dunton resigns as chairman of Canadian
Broadcasting Corp. to become president of Carleton U,
Ottawa, succeeded as acting chairman b.v J. Alfonse

Ouimet, formerly gen. mgr.

Obituary

Dr. Frank C. Goodman, 80, who retired in 1948 as

exec. secy, of radio dept.. Federal Council of Churches,

predecessor of National Council of Chui’ches of Christ in

the U.S.A., died July 11 at his home in Amityville, N. Y.

Pioneer in religious broadcasting, he founded the National

Radio Pulpit in 1927, also the program National Vespers,

now known as Pilgrimage. Son Wesley is associate director

of National Council’s broadcasting & film commission.

Joel F. Jacobs, 55, v.)). of Doherty, Clifford, Steers &
Shenfield, died in N. Y. June 29.



Trade Report

July 12. 1958

TOP TV BRANDS-IN-USE IN 22 MARKETS: So much interest was expressed by subscribers
in the survey of TV set preferences by major markets which we printed last October
(Vol. 13:40), that we have obtained permission from Consolidated Consumer Analysis
to bring you the 1958 figures just off the press (see p. 13).

Consumer surveys in 22 markets form the basis for the consolidated report on
brand preferences of about everything from air conditioners to wieners. Newspapers
in these markets distributed questionnaires to a cross-section of area households.
Then the results were consolidated in the national report.

Survey sample families for 1958 totaled 69,240 , out of 22-market total of

5,000,000 households. Most of the surveys were conducted in Jan. 1958, few earlier.

TV table is cumulative — that is, it gives percentage of all TV households
which owned each brand of set in each market, together with ranking of each brand.

1958 TV survey was expanded to include 2nd set homes . Thus, we are able to
bring you this year the first really informative study on 2nd set purchases, just
beginning to loom importantly in the TV market. It is particularly interesting to
note that 12.9% of the TV households in the 22 markets surveyed now have 2 sets, as
compared with our latest over-all estimate of about 9%. Also, of particular impor-
tance is the tabulation of families planning to buy a 2nd TV set in each market.

Consolidated TV table is limited to 14 most popular brands . Therefore, some
brands which rank relatively high in certain regions don't appear in the 22-market
consolidated report — such as Magnavox, Hotpoint, Muntz, Airline, etc.

RCA ranked first in all 22 markets , tied with Admiral for first in Chicago.
RCA was first choice for 2nd set in 12 markets, ^ & Admiral were first in 4 cities,
latter tying RCA for first in Wichita.

Median set saturation in 22 markets was 94.8% at time surveys were taken.
This was increase from 92.5% in 1957, 88.7% in 1956.

* * *

Newspapers conducting the mass survey on foods, drugs, toiletries, home fur-
nishings, appliances, automobiles, beverages, etc. : Chicago Daily News, Cincinnati
Times-Star, Columbus Dispatch-Ohio State Journal, Denver Post, Duluth Herald & News-
Tribune, Fresno Bee, Honolulu Star-Bulletin, Indianapolis Star & News, Long Beach
Independent & Press Telegram, Milwaukee Journal, Modesto Bee, Newark (N.J.) News,

Omaha World-Herald, Oregon Journal (Portland), Phoenix Republic & Gazette, Sacra-
mento Bee, Salt Lake Tribune & Deseret News, San Jose Mercury & News, Seattle Times,

St. Paul Dispatch & Pioneer Press, Washington Star, Wichita Eagle.

Trav-Ler Very Much Alive: Researcher's error was responsible for listing of

Trav-Ler among the companies whiqh in the last few years have forsaken the TV manu-
facturing field in connection with our report on the sale of DuMont's consumer pro-

ducts div. to Emerson (Vol. 14:27). Trav-Ler is very much in business in Chicago,

despite operating deficits of last few years; still makes TVs, in fact plans expan-

sion of TV capacity, also makes radios, hi-fi, other equipment. Also claiming to be

still making some TVs is Leonard Ashbach's Wilcox-Gay (Majestic), though he's been
identified primarily of late with import-export items.

TV-Radio Production: tv set- production was 55,884 in week ended July 4 which
included the holiday vs. 77,290 preceding week & 117,337 in corresponding 1957 week.

Year's 26th week brought total TV production to 2,151,332 vs. 2,722,139 last year.

Radio set production was 97,205 (19,741 auto) vs. 161,764 (57,928 auto) in preceding

week & 200,242 (80,129 auto) in corresponding week last year. Radio output for 26

weeks was 4,615,711 (1,462,798 auto) vs. 6,928,096 (2,834,676 auto) in 1957 period.
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TELEVISION SETS (First Set Owned

)

Per Cent Pack-
of Owners RCA Ad- Cros- Moto- Westing- Emer- Syl- Silver- Du- ard Hoff-

CITY 1958 1957 1956 Victor miral Philco ley GE rola Zenith house son vania tone Mont Bell man
Place % Place % Place % Place % Place % Place % Place % Place % Place % Place % Place % Place % Place % Place %

Chicago 1 95.1 1. 16.3 1. 16.3 5. 6.7 14. 1.5 6. 5.8 3. 10.3 4. 8.9 12. 1.9 11. 2.2 20. 1.0 7. 3.8 13. 1.8 __ — _ —
Cincinnati— 96.0 93.9 92.3 1. 21.2 3. 13.9 2. IS.S 4. 12.1 5. 8.7 6. 7.7 7. 5.9 8. 4.0 10. 2.9 11. 2.3 13. 2.0 — _ — _ — —
Columbus. 97.8 97.4 96.3 1. 22.7 2. 13.2 3. 12.6 9. 2.7 7. 4.0 4. 8.8 5. 4.6 0000 11. 2.0 15. 1.2 13. 1.4 — .... —
Denver 93.4 91.5 1. 11.7 2. 10.4 5. 5.9 14. 2.1 6. 5.6 3. 8.9 4. 6.1 12. 2.4 9. 4.2 21. 1.4 12. 2.4 10. 3.4 8. 4.4 10. 3.4

Duluth-Superior 94.8 92.1 88.5 1. 17.3 3. 7.3 9. 4.1 2. 11.3 8. 4.2 6. 6.1 5. 6.6 4. 7.0 — __ — — -- __ __ __

Fresno — 90.3 88.3 80.5 1. 10.8 10. 5.0 3. 8.7 17. 1.5 8. 5.2 2. 9.1 6. 6.9 12. 3.4 9. 5.1 15. 2.0 5. 7.7 13. 2.7 7. 5.9 4. 8.3

Honolulu 89.2 83.1 74.6 1. 15.0 7. 6.3 5. 7.3 12. 2.5 4. 8.7 6. 6.9 2. 11.1 11. 3.2 9. 5.4 8. 5.8 3. 9,4 14. 2.0 10. 4.5 13. 2.1

92.8 93.7 90.4 I. 15.6 2. 13.7 3. 9.3 9. 3.2 7. 5.9 5. 6.7 6. 6.1 8. 5.0 11. 2.6 4. 8.0 10. 2.9 .

Long' Beach 96.4 94.1 91.9 1, 16.6 5. 7.6 4. 7.8 9. 4.8 10. 3.9 6. 6.1 15. 1.5 12. 2.0 11. 1.6 7. 5.6 13. 2.5 2. 9.3 2. 9.3

Milwaukee 97.0 97.2 95.8 1. 23.2 2. 14.6 3. 8.2 17. 1.5 5. 4.8 4. 8.0 6. 4.4 9. 2.6 15. 1.8 10. 2.2 7. 3.3 11. 2.0 20. 1.2

Modesto 81.0 82.3 72.3 1. 12.6 7. 6.1 2. 11.1 14. 2.0 9. 3.8 7. 6.1 6. 6.9 16. 1.6 10. 3.6 11. 3.5 4. 7.1 __ .... 4. 7.1 3. 10.9

Newark 97.

i

97.2 96.0 1. 25.8 2. 9.7 4. 7.6 10. 2.9 6. 5.2 8. 3.4 9. 3.3 7. 3.6 5. 7.4 iS. 1.6 12. 2.3 3. 8.7 —
Omaha — 96.9 95.8 93.0 1. 19.2 4. 8.2 2. 15.5 10. 2.7 5. 7.5 3. 9.7 6. 5.4 8. 3.5 7. 4.4 __ .... 9. 2.9 19. 1.0

Phoenix 92.7 90.1 88.7 1. 11.1 2. 10.3 11. 4.6 13. 2.5 5. 6.2 7. 5.5 9. 5.1 10, 4.9 3. 7.1 14. 2.3 12. 4.5 15. 2.0 6. 5.7 4. 6.7

Portland, Ore 88.6 83.4 75.7 I. 11.9 3. 9.5 4. 7.6 11. 2.4 8. 5.2 5. 6.3 2. 10.0 10. 3.6 13. 2.2 16. 1.5 9. 3.7 16. 1.5 5. 6.3 7. 5.5

93.3 88.2 77.2 1. 15.5 8. 5.8 2. 9.2 18. 1.0 5. 6.3 5. 6.3 4. 7.2 11. 3.5 9. 5.1 15. 1.5 10. 4.6 16. 1.1 3. 8.5 5. 6.3

Salt Lake City 95.5 92.8 89.0 I. 14.6 2. 10.8 4. 7.8 12. 2.7 5. 7.7 3. 8.3 9. 4.0 8. 4.7 14. 2.4 13. 2.6 10. 3.5 IS. 2.3 7. 5.9 6. 6.2

San Jose 91.5 91.5 88.3 1. 12.1 3. 8.7 4. 7.7 13. 2.0 11. 3.7 5. 7.2 6. 7.1 12. 3.4 9. 4.7 20. 1.1 8. 5.2 16. 1.3 2. 9.6 7. 7.0

Seattle 90.7 88.1 83.9 1. 16.4 6. 6.2 3. 7.0 15. 1.9 8. 5.4 5. 6.4 7. 5.7 10. 4.6 13. 2.0 9. 4.8 4. 6.8 18. 1.3 2. 8.1 12. 2.4

St. Paul 97.5 96.0 93.9 1. 18.9 2. 11.

I

3. 8.1 9. 3.6 5. 7.5 4. 7.6 6. 6.1 10. 2.7 16. 1.5 _ 15. 2.1

Washington, D. C. .. 90.2 87.5 85.8 1. 2.5.6 2. 13.1 4. 8.7 15. 1.0 6. 6.0 5. 8.4 9. 3.8 11. 1.8 3. 8.9 — 8. 3.9 13. 1.5 _ .

Wichita 92.3 83.7 - I. 12.9 2. 12.1 4. 7.2 9. 4.2 6. 5.9 5. 6.1 3. 8.8 8. 4.3 16. 1.6 16. 1.6 12. 2.0 20. 1.4 - .... 7. 4.7

^ RCA Victor and Admiral tied for first place in Chicago.

TELEVISION SETS (Second Set Owned

)

Per Cent
of Owners Planning to Buy RCA Ad- Hoff- Moto- Emer- Silver- Westing Syl-

CITY 1958 1957 1956 1958 1957 1956 Victor GE miral man Philco rola Zenith son tone house vania

Place % Place % Place % Place % Place % Place % Place % Place % Place % Place % Place %
Chicago — 18.2 11. I 10.2 10.1 2. 11.8 3. 13.8 1. 17.5 _ _ _ — — — — — — —
Cincinnati N.C. N.C. N.C. 8.5 N.C. N.C. — — — 6. 5.7 4. 10.3 5. 8.5 8. 3.3 7. 4.4 12. 2.1

Columbus 26.1 N.C. N.C. 7.1 N.C. N.C. 1. 16.7 1. 9.6 3. 10.5 2. 10.8 5. 6.1 7. 4.0 8. 3.5 8. 3.5 16. 1.6

Denver — 12.3 N.C. 4,3 N.C. 1. 16.9 2. 14.0 3. 13.7 10. 2.7 6. 4.7 4. 6.9 9. 2.9 5. 5.4 14. 1.7 7. 3.9

Duluth-Superior 10.3 .N.C. N.C. 3.1 .\.C. N.C. 3. 11.3 1. 25.6 2. 13.7
'

5. 6.5 6. 5.4 8. 4.2 4. 7.7 12. 1.2 8. 4.2

Fresno . .. 6.1 3.5 N.C. 9.5 7.4 8.9 1. 9.7 1. 22.6 8. 3.2 5. 6.5 2. 10.8 6. 5.4 8. 3.2 2. 10.8 6. 5.4 13. 2.2

Honolulu 5.9 3.1 N.C. 6.4 8.3 8.6 I. 17.8 2. 13.9 5. 6.9 8. 1.9 9, 4.0 4. 7.9 3. 9.9 6. 5.9 6. 5.9 11. 3.0 9. •1.0

IndianapolLs N.C. N.C. N.C. 10.0 8.2 6.9 ... — — — _
Long Beach 19.1 N.C. N.C. 5.1 N.C. N.C. 1. 11.2 1. 9.1 2. 11.1 3. 10.5 5. 7.8 9. 4.4 7. 5.0 10. 4.2 7. 5.0 15. 1.1 15. I.l

Milwaukee 17.2 14.6 9.6 7.1 N.C. N.C. 2. 15.1 3. 10.5 1. 22.4 4. 8.3 5. 8.2 6. 4.8 7. 3.9 8. 2.8 9. 2.2 15. 1.2

Modesto 3.7 3.1 N.C. 7.4 9.7 9.3 7. 3.6 2. 14.3 2. 14.3 1. 21.9 7. 3.6 4. 10.7 5. 7.1 5. 7.1

Newark 21.7 N..\. N..\. 7.4 7.1 11.8 I. 25.2 3. 8.6 2. 11.3 5. 7.1 9. 3.4 7. 1.3 4. 8.0 13. 1.6 8. 3.7 14. 1.3

Omaha — — 10.7 N.C. N.C. 3.3 N.C. N.C. 1. 15.2 2. 12.8 4. 11.0 3. 12.4 5. 8.3 6. 6.9 13. 1.4 8. 4.5 7. 5.5

Phoenix 12.5 N.C. N.C. 4.3 N.C. N.C. 3. 9.9 1. 13.6 2. 12.0 7. 4.5 9. 3.2 6. 4.8 5. 5.6 4. 7.5 10. 2.9 10. 2.9 13. 2.1

Portland, Ore. - 8.3 N.C. N.C. 6.0 8.3 N.C. 1. 11.9 3. 1.3.2 2. 14.2 6. 5.7 4. 6.8 7. 4.4 5. 6.4 7. 4.4 9. 3.0 9. 3.0 16. 1.3

Sacramento 9.0 4.3 N.C. 8.9 9.0 10.6 3. 8.0 1. 21.6 4. 7.1 6. 5.8 5. 6.7 2. 9.4 7. 5.1 9. 3.6 10. 3.1 10. 3.1

Salt Lake City 12.1 N.C. N.C. 3.5 N.C. N.C. 1. 17.9 3. 11.3 2. 13.3 5. 6.6 4. 7.3 5. 6.6 15. 1.3 8. 4.0 9. 3.3 9. 3.3 7. 4.6

San Jose 12.0 N.C. N.C. 6.9 6.9 8.2 2. 9.9 6. 6.7 1. 13.1 10. 3.6 7. 6,0 3. 9.5 9. 4,4 8. 5.1 5. 8.3 11. 2.8 14. 1.6

Seattle 12.5 N.C. N.C. 7.3 5.8 7.3 1. 14.0 2. 10.6 4. 8.9 11. 2.9 6. 6.7 3. 9.1 7. 4.4 9. 3.1 5. 8.0 8. 3.3 9. 3.1

St. Paul .. 13.6 N.C. N.C. 5.3 5.2 3.6 1. 17.1 3. 12.7 2. 13.1 5. 6.1 4. 7.9 6. 5.0 7. 3.5 IS. 1.2

Washington, D. C. 1.5.2 N.C. N.C. 9.8 N.C. N.C. I. 18.1 5. 8.7 2. 14.5 3. 12.1 5. 8.7 9. 2.1 4. 9.6 8. 3.2

Wichita * . _ 9.0 5.2 N.C. N.A. N.A. N.A. 1. 12.1 3. 11.8 I. 12.4 - 5. 8.3 4. 9.5 7. 1.7 9. 3.6 10. 3.0 6. 6.5 - -

N.C.—Not covered. N..\.--Not available. ^ UCA Victor and Admiral tied for first place in Wichita.

I Bright spots in business: Sylvania reported June TV
1

sales highest for any June in company’s history and 55%

I

ahead of June 1957. Said marketing mgr. Robert L.

Shaw: “The decline in consumer durable sales has halted.”

I

Pres. Robert S. Bell reported Packard-Bell’s profit for first

I

fiscal 9 months ended June 30 “definitely exceeded” the

67(* per share earnings in corresponding period last year,

said “our company and industry as a whole have passed
I the bottom of the slump.”

Two new uhf converters, its first, are offeied by

Jerrold Electronics. “Ultracon” list is $22.95, the more
sensitive “Ultracon De Luxe” $39.95. Latter includes

built-in antenna for local reception.

Westinghouse fall line of phonos includes 5 stereo

models ranging in price from $90 to $130 and matching

I .speaker-amplifiers at $50 and $G0.

Latest convert to stereo tape cartridge is Motorola
which has quietly shovm distributors its version of player

to accommodate the automatic magazine loading tapes

first announced by RCA last month. Fred Williams,

Motorola chief engineer for radio & phonos, said the

player is not yet in production but could be ready as

soon as RCA Victor releases first pre-recorded stereo

magazines, probably in Sept. Meanwhile, it was learned

RCA will introduce three magazine-loading stereo tape

players coincident with release of the labels, prices to start

at about $300. Other major phono makers are expected

to follow RCA-Motorola lead since RCA has offered its

magazine-loading development to the industry royalty

free, volunteered engineering “know-how.”

Herold Radio & Electronics plans new Bronx, N. Y.

plant to make radio & hi-fi, employ about 1000.

1

13
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Trade Personals: Adm. .lumes E. Leeper (USN ret.)

named Philco v.p. & govt, liaison officer; John B. Hunt,

ex-McKinsey & Co., named asst. gen. mgr., govt. & indus-

trial div. . . . Fred D. Wilson, ex-RCA v.p., ex-pres. of

Capehart-Farnswoi'th, currently IT&T v.p. for industrial

relations, will retire early in the fall . . . Thomas P.

Collier, ex-Bruce Payne Assoc., appointed Motorola direc-

tor of international operations . . . A. J. Kenerleber named
mgr. of new GE picture tube plant, Augusta, Ga., trans-

ferring from similar post at Joliet plant . . . J. K. Van-

Gallow, ex-Redisco, elected v.p. & gen. mgr.. Admiral

Credit Corp. . . . Walter F. Hermann promoted to v.p.-

operations of Standai’d Coil Products . . . Dr. Morton R.

Shaw promoted to product engineering supervisor. Corning

Glass electronic components dept., succeeded by Charles J.

Lucy as applications engineering supervisor . . . Dr. Arthur

Bramley, ex-DuMont Labs, named technical specialist at

Stromberg-Carlson’s San Diego plant . . . Arthur J. Chris-

topher Jr. promoted to mid-Atlantic sales mgr. of Sprague

Electric, succeeding the late Wilmer S. Trinkle . . . Bob
Krueger promoted to sales & promotion mgr., RCA Victor

records, Los Angeles . . . Richard E. Stockwell, ex-GE,

named adv. & public relations director of Avco’s Crosley

div.

Edwin Cornfield resigns as exec. secy, of Institute of

High Fidelity Manufacturers in Aug., succeeded by Abe
Schwai’tzman, onetime editor-publisher of Brooklyn Stand-

ard.

J. L. Singleton, v.p. of Allis-Chalmers, elected pres,

of National Electrical Manufacturers Assn, to complete

term of late AV. V. O’Brien.

Obituary

Albert M. Elliott, 58, Bell Labs traffic studies engi-

neer who worked on early manufacturing tests for vacuum
tubes and seiwed in World War II as First Anny signal

officer, then as communications officer for Tenth Army in

Philippines, Okinawa & Korea, died July 11 at his home
in Brooklyn. Widow and 2 sons survive.

Robert J. Whittier, 46, engineering mgr. of Raytheon’s

industrial tube div., died at Watertown, Mass., July 1.

ELECTRONICS PERSONALS: Fred C. Alexander, former
deputy asst, for telecommunications. Office of Defense Mo-
bilization, named acting director of “Opal” (Operation
Alert) Communications Agency of new Office of Defense &
Civilian Mobilization; latter is combination of ODM and
Federal Civil Defense Administration, now under Leo A.
Hoegh, former FCDA administrator . . . Capt. Wm. C.

Eddy (USN ret.), TV pioneer (founded WENR-TV, Chi-

cago, now WBKB), wartime head of Navy radar school in

Chicago, returned July 7 from Middle East where his Tele-

vision Associates Inc., Michigan City, Ind., is planning a
communications network . . . Robert G. Petersen of I-T-E
Circuit Breaker, named adviser to director of electrical

equipment div.. Business & Defense Services Administra-
tion, Dept, of Commerce . . . Dr. William O. Baker, Bell

Labs v.p.-research, and Dr. Lee DuBridge, pres, of Cali-

fornia Institute of Technology, elected trustees of Mellon
Institute, Pittsburgh . . . David Packard, pres, of Hewlett-

Packard, elected a director of Stanford Research Institute

. . . James L. Anast resigns as technical director of Airways
Modernization Board to become asst, to pres, of Lear Inc.,

with headquarters in Washington . . . J. S. Anderson, pres,

of Aeronautical Radio, Washington, also heads new sub-

sidiary ARINC Research, with headquarters at 1700 K
St., NW. . . . Henry Arnhold elected chairman of General

Ceramics, Keasbey, N. J., succeeded as pres, by John
Bouwmeester . . . Maxwell C. Scott promoted to asst. mgr.
of Sylvania’s Buffalo operations . . . L. Rene Gaiennie pro-

moted to v.p. for industrial & public relations, ACF Indus-

tries . . . G. H. Rathe promoted to marketing mgr. of IBM’s
military products div. . . . H. Gill Manifold promoted to

treas.. Servomechanisms, Hawthorne, Cal. . . . Col. James
W. Anderson (USAF ret.) heads new Magnavox astro-

physics labs div., Rochester, N.Y. . . . Donald M. Culler

promoted to director of new IT&T astrionics lab, Hicks-

ville, N.Y.

Five new v.p.’s of Federal Telecommunication Labs,

new consolidated research facility of IT&T, Nutley, N. J.:

Louis A. de Rosa, electronic countenneasures ; Sven H.
Dodington, avionics; Armig G. Kandoian, communications
systems; Arnold M. Levine, missile systems; Charles D. W.
Thornton, physical sciences, components & instrumentation.

EIA’s Committee on Electronic Imports called on

newly appointed Defense & Civilian Nobilizer Leo A.

Hoegh Friday to acquaint him with “possible adverse

effects on the defense program” of mounting electronic

equipment and parts imports from Japan, West Germany
and other countries. Robert C. Sprague, chairman of

Sprague Electric, headed gTOup in absence of committee
chairman Paul V. Galvin, Motorola chairman. In general,

visitors told Hoegh thi’eat of mounting imports hampered
expansion of electronics industry in this country, needed

to keep pace with ever-growing military demands for elec-

tronic equipment.

Mergers of electronics firms accounted for 11% of all

industrial mergers an,d acquisitions in the country between

Sept. 1957 to May 1958, accoi’ding to a compilation in

July 11 Electronics. Of 853 publicly annourtced mergers,

94 involved electronics finns. Main buying reasons: to

strengthen management, diversify, take advantage of tax

loss, add new products, improve earnings. Main selling

reasons: management’s desire to retire, inheritance tax

considerations, inadequate expansion capital, limited prod-

uct lines and resulting high distribution costs.

IT&T will build plant at Roanoke, Va. to manufacture
special purpose vacuum tubes.

Radio receiving set kits “made up of substandard

components”—and sold as toys—aren’t subject to Federal

excise tax on “entertainment type” sets. Internal Revenue
Service has decided (Rev. Rul. 58-333). It described toys

this way: “AATien assembled, the sets are capable of only

a semblance of audio production and do not meet the per-

formance standards chai'acteristic of a commercial radio

receiving set with respect to tone & volume. From the

standpoint of selectivity, only one station is obtainable.”

Dormant fair trade: House Commerce subcommittee

reviewed proposed fair trade legislation (HR-10527) by
Rep. Harris (D-Ai'k.) this week but deferred action.

Meanwhile, Senate Commerce Committee scheduled 2-day

hearing on similar fair trade bill (S-3850) by Sen. Hum-
phrey (D-Minn.) July 21-22—a date proponents agree

may be too late to permit Congressional consideration this

year.

Factory sales of transistors in May reached highest

point this year and 5-mo. total was substantially ahead

or last year, according to EIA. May transistor sales were

2,999,198 units worth $7,250,824 vs. 2,856,234 worth $7,025,-

547 in April. Cumulative sales for 1958 totaled 14,894,230

worth $34,582,743 vs. 8,954,000 worth $25,128,000 in cor-

responding 1957 period.
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Big Fund Portfolios: Electronics & electrical equipment

shares group represented only $2,929,100 of the $111,905,929

total net assets of Group Securities Inc., big Jersey City

investment trust, as of May 31, 1958, and they had net

asset value of $6.40 per share on 457,669 shares outstand-

ing as of that date, according to 6-mo. report just re-

leased. Group’s realized net capital gain since inception

of the company v/as $378,899, and for the 6 months to

May 31 it was $49,584. These are the gi'oup’s holdings,

with market value as of May 31

:

8000 shares Allis Chalmers, $184,000; 3500 Bendix

Aviation, $180,250; 7000 CBS ‘A’, $210,875; 5000 Cornell-

Dubilier, $80,000; 1500 Cutler-Hammer, $74,625; 5400

GE, $322,650; 2000 Hazeltine, $73,750; 500 Hoffman Elec-

tronics, $13,875; 200 Int’l Bus. Machines, $69,750; 8000

Int’l Tel. & Tel., $280,000; 1500 McCraw-Edison, $52,125;

4000 Motorola, $150,500; 10,000 Norden-Ketay, $28,750;

5200 Philco, $79,300; 6000 RCA, $209,250; 2500 Raytheon,

$71,875; 8500 Sperry Rand, $154,062; 2500 Square D, $53,-

I

438; 6000 Sylvania, $215,250; 3000 Westinghouse, $174,-

j

000; 3000 Zenith, $238,125.

I

I

Latest report on biggest of the electronics funds,

I

Television-Electronics Fund, reports net assets of $155,-

400,000 and 14,857,031 shares outstanding in 6 fiscal

months ended April 30 vs. $135,100,000 and 13,038,227 as

of Oct. 31, 1957. During 2nd quarter these were changes

j

in its portfolio:

I
New stocks added: 15,000 shares American Electronics, market

value $204,375; 10,000 Foxboro, $287,500. Also added were $200,000
American Electronics 5 \'4% convertible subordinate debentures, due

( 1973; $170,000 Douglas Aircraft 4% convertible subordinate deben-

I

tures, due 1977; $250,000 Lockheed Aircraft convertible sub-
I

ordinate debentures, due 1980; $125,000 Northrop Aircraft 4% con-

I

vertlble subordinate debentures, due 1975; $500,000 Olln Mathleson
5',2% convertible subordinate debentures, due 1983; $100,000 OR-
Radlo Industlres 5% convertible notes, due 1973,

Holdings were increased In Allls-Chalmers, American Bosch
Arma, AT&T, Carborundum, Carrier, Douglas Aircraft, Dresser

1

Industries, Ex-Cello-O, General Dynamics, GE, General Precision
Equipment, Robertshaw-Pulton Controls, Sprague Electric, Union

I

Carbide, United Aircraft, Chance Vought Aircraft, National Cash
I

Register.

Part of holdings were sold In Beckman Instruments. General
I Tire & Rubber, Hammond Organ, Otis Elevator, Penn Controls,
I Ryan Aeronautical.

Stock eliminated: 4200 International Nickel.

Unchanged during quarter were holdings in ACP Industries,
Addressograph-Multigraph, Admiral, Aerojet-General, Allegheny
Ludlum Steel, AB-PT, American Chain & Cable, American Machine
& Foundry, AT&T, Ampex, Amphenol, Babcock & Wilcox, Barry
Controls, Bell & Gossett, Bendix Aviation, Boeing Airplane, Bullard,'
Bulova Watch, Burroughs, Cincinnati Milling Machine, Clark Con-
troller, Clevite, CBS Inc., Columbia Pictures, Conrac, Consolidated
Electrodynamics, Consolidated Electronics, Cornell-Dubilier, Corn-
ing Glass, Curtiss-Wright, Cutler-Hammer, Dictaphone, DuMont
Labs, du Pont. Eastern Industries, Eastman Kodak, Eaton Mfg.,
Eitel-McCullough, Electronic Assoc., Elox, Emerson Electric, Fan-
steel Metallurgical, Food Machinery & Chemical, Friden, Garrett.
General Bronze, General Mills, GM, General Railway Signal, Gen-
eral Telephone. G. M. Giannlni, Globe-Union, Goodyear Tire &
Rubber, Harris-Intertype, Hazeltine, Hewlett-Packard, Hoffman, In-
diana Steel Products, Industrial Electronics, IBM, Johnson Service,
Leeds & Northrup, Liquidometer, Litton Industries, Machlett Labs,
Magnavox, P. R. Mallory, Marchant Calculators, Martin, W. L.
Maxson, Mergenthaler Linotype, Minneapolis-Honeywell, Minn.
Mining & Mfg., Motorola, National Acme, Neptune Meter, North
.American Aviation, Oak Mfg., Paramount Pictures, Philco, Pullman,
RCA, Reliance Electric & Mfg., Royal McBee, Servomechanisms,
Sperry Rand, Square D, Statham Instruments, Stewart Warner.
Storer, Sylvania, Taylor Instrument, Technicolor, TelAutograph,
Telecomputing, Television Assoc., Texas Instruments, Thompson
Products, Tung-Sol, 20th Century-Fox. United-Carr Fastener,
United Utilities, Varian Assoc., Vitro, Walt Disney Productions,
Westinghouse Air Brake, Westinghouse Electric, Zenith.

[For status preceding quarter, see Vol. 14:10]

*

Electronics Investment Corp., mutual fund founded &
headed by ex-San Diego broadcaster Charles E. Salik, re-

ports net assets of $14,352,695 in fiscal year ended April 30.

Portfolio included $12,150,834 of common stock, $553,875

preferred, $1,218,537 bonds, $857,702 U. S. Govt, obliga-

tions. Portfolio changes during Jan. 31-April 30 quarter:

Purchases: 2100 shares of AB-PT (making total of 15,000); 1800
American Machine & Foundry (total 7000): 1300 Amphenol (total
8000); 4395 Beckman Instruments (total 8000); 1500 Bell & Gossett
(total 13,500); 2001 CBS Inc. "A” (total 5000); 900 Consolidated
Electrodynamics (total 7400); 6000 Cook Electric (total 6000); 724
Eastern Industries (total 724); 2000 Eitel-McCullough (total 4000);
700 High Voltage Engineering (total 3700); 400 Hoffman (total
7000): 1000 IT&T (total 10,000); 2500 Ling Electronics (total 17,500);
5000 Lockheed Aircraft (total 5000); 6000 Machlett Labs (total
6000); 1000 RCA (total 10,000); 2200 Raytheon (total 12,600): 4600
Sprague Electric (total 10,000); 9000 Varian Assoc, (total 10,000):
1500 Eastern Industries pfd. (total 9200); 2000 General Precision
Equipment 6% pfd. (total 3000); 7500 Ling Electronics pfd. (total
7500); $50,000 Emerson Electric 5',2% convertible debentures due
1977 (total $200,000): $50,000 Epseo 5',2% convertible debentures due
1963 (total $65,000); $100,000 ORRadlo Industries 5% debentures
due 1973 (total $100,000).

Sales; 1852 AMP; 4500 Daystrom (holds 5000); 4000 Epsco (holds
3500): 10,000 Ling Industries: 13,655 Philco; 5700 Square D; 1000
Thompson Products; $200,000 U. S. Treasury bills due March 27.

[For status in Oct. 31-Jan. 31 quarter, see Vol. 14:12]

RCA was struck again this week at Camden, Cherry
! Hill & Moorestown, N. J. plants, about 1500 design & de-

I velopment engineers in independent Assn, of Professional

1 Engineering Personnel walking out in contract dispute

centered on merit pay increases. Company said rest of

15,000 employes continued on jobs. Strike followed brief

walkout last month by AFL-CIO American Federation of

Technical Engineers at 3 facilities (Vol. 14:26).

,

Owens-Illinois, CR bulb supplier and manufacturer of

' other electronic glass forms, should have been included in

I
our list of TV-radio-electronic firms culled from Fortune’s

I annual roster of 500 largest U. S. industrial corporations

(Vol. 14:26). Owens-Illinois ranked 78th in 1957, 79th in

1956. Last year company had $510,487,000 sales, $417,-

' 456,000 assets, $35,810,000 net profits, $267,267,000 in-

vested capital, 32,275 employes.

Reports & comments available: On CBS, comment by
J. R. Williston & Co., 115 Broadway, N. Y. On Ampex,
brief by Bache & Co., 36 Wall St., N. Y. On Guild Films,

memo by Van Alstyne, Noel & Co., 52 Wall St., N. Y.

I

Dynavox 1959 line of portable phonos includes 2-piece

stereo instrument at $180. Also, 4-speed portable tran-

scription record player at $80 weighs 17 lbs.

Daystrom fonns Daystrom Ltd. of England, London,

to manufacture Heathkits, “do-it-yourself” hi-fi and ama-
teur radio assemblies.

Cohu Electronics, which last Dec. acquired Millivac

Instrument Corp. and Volkers & Schaffer Inc. (Vol. 13:49),

expands again with purchase of Massa Labs, Boston, for

$1,500,000 in stock & cash. Maker of TV cameras (Kin-
Tel div.), underwater sound equipment, sonar devices &
ultrasonic products will be operated as Cohu div., with
Frank Massa remaining as pres, and becoming a Cohu v.p.

Massa is expected to add 20% to Cohu’s 1958 sales, pres.

La Motte T. Cohu said. Cohu earned $190,177 (20(S per
share) on sales of $5,428,093 in 1957 vs. $252,700 (31«f) on
$3,392,247 in 1956.

Universal Pictures, 81.4% owned by Decca Records,
cut consolidated net loss to $92,349 in 13 weeks ended
May 3 from $426,000 in preceding quarter (Vol. 14:12).

For 26 weeks ended May 3 loss was $519,249 after $720,000
tax ci-edit vs. net income of $1,727,623 ($1.74 per share) in

same period year earlier.

Hi-fi shows scheduled by Institute of High Fidelity

Manufacturers: N. Y. Trade Show Bldg., Sept. 30-Oct. 4;

Philadelphia, Hotel Benjamin Franklin, Oct. 10-12; Mil-

waukee, Wisconsin Hotel, Oct. 23-26; Los Angeles, Bilt-

more Hotel, Feb. 16-21, 1959.

Langevin Mfg. is new name of Maxson Instruments,

subsidiary of W. M. Maxson Corp., Long Island City.

Company makes audio & electronic equipment, amplifiers,

transformers.

1
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Baseball Blackout Lightens: Threat of Senate pas-

sage of House-approved measure to exempt or-

ganized sports from anti-trust regulation, per-

mitting inter-club bans on game telecasts (Vol.

14:26-27), lifted this "week.

Drive by baseball owners to complete Con-
gressional action this session on exemption bills

(HR-10378 & S-4070) had lined up more than
half of Senate on their side. But increasingly

vocal opposition to legislation developed as Judi-

ciary anti-monopoly subcommittee started slow-

going hearings on the measure—and scheduled
adjournment of session was little more than month
away.

Subcommittee chairman Kefauver (D-Tenn.) said:

“Parts of the bill [sponsored by Sen. Hennings (D-Mo.),

co-signed by 50 colleagues] worry me considerably. To
give just a blanket waiver to anti-trust laws is a big

request.”

Sen. O’Mahoney (D-Wyo.) pointed out: “If this bill

becomes law, nobody in Govt., nobody in Congress, could

question the actions of those managing baseball.” Sen.

Mundt (R-S. D.) announced he would seek to tack on

modifying amendments if legislation reaches floor. Sen.

Langer (R-N. D.) said he had some searching questions.

First telecaster heard at Senate hearings was pres.-

gen. mgr. Stuart T. Martin, WCAX-TV, Burlington, Vt.

Sen. Aiken (R-Vt.) introduced letter from him protesting

House ETV Hearings Set: Move toward House
action on Senate-passed Federal aid to educational TV bill

(Vol. 14:22) was made this week, Chairman Harris (D-

Ark.) of Commerce Committee taking time out from his

frenzied legislative oversight subcommittee proceedings to

schedule hearings starting July 15. Senate supporters of

$51,000,000 measure (S-2119), sponsored by Sen. Magnu-
son (D-Wash.), count on strong backing if bill reaches

House floor before adjournment of Congress. Chances of

House Commerce Committee voting on measure in time to

meet deadline next month aren’t regarded as good, however,

and White House is opposing it. Hearings will be con-

ducted by transportation & communications subcommittee

—

also headed by Harris—but at our press time this week no

witness list had been drawn up, no schedule beyond July

15 set.

Another TV investigation—this one probing use of

foreign-made music recordings—is demanded by Sen.

Morse (D-Ore.) and Rep. Thompson (D-N. J.). They
introduced resolutions (S. Res. 320 & H. Res. 620) author-

izing committees to look into effects of impbrted sound

tracks and picture film on employment of U. S. musicians,

Morse assailing TV-movie “cut-rate” practice as un-

American, Thompson calling it “pervasive threat to the

future of American music.” Both acted in response to

protests by AFM pres. Herman D. Kenin, who said less

than 12 of 125 filmed TV shows are scoring plots to union-

made music, that half of AFM’s 264,000 members are

unemployed.

AFM’s 30-year monopoly on music in the Hollywood

film capital ended this week wth NLRB announcement

that Musicians Guild of America won bargaining repre-

sentation election by 580-484 vote.

TV boom in West Germany sent production skyrocket-

ing to 349,000 sets in first 4 months of 1958—a 55% in-

crease over 1957.

his station was in danger of losing CBS-TV’s Game of the

Week as result of agitation by minor leagues against tele-

casts of major games in their home territories. It was
cited as example of what would happen to stations if legis-

laticm is passed. Martin said Montreal’s minor club ob-

jected to Game of the Week although Canadian city is

100-mi. from Burlington—outside 50 mi. radius “which
heretofore has been the accepted distance to protect minor
league ball clubs.”

Kefauver recessed hearings until July 15 after first

day spent questioning N. Y. Yankees’ Casey Stengel, lead-

off witness for organized baseball. FCC, FTC & Justice

Dept.—all reported opposed to bills—are scheduled to

appear July 15. Also on tap in opposition next week will

be NAB.
Stengel’s answers to questions frequently left sub-

committee baffled. Langer wanted to know if telecasting

of games would lead ultimately to pay-TV. “Well, now,”
said Stengel, “if I was starting out I’d like to be in that

end of the business. All the big movie theatres went broke
—you know that.” O’Mahoney asked if minor clubs were
suffering badly from big-game telecasts into small towns.

“I should say so,” Stengel said. “Now, if Bob Hope &
Greta Garbo came to town—well, you’re not going to

watch baseball.”

Kefauver pressed Stengel to explain why baseball

interests wanted legislation. “Well,” Stengel said, “I

don’t know for sure. I guess they want it to keep baseball

the same game and baseball is run cleaner than any other
business in 100 years.”

Jacksonville’s radio WMBR (1460 kc, 5-kw U, CBS),
acquired by Washington Post in 1953 in $2,470,000 pur-
chase with WMBR-TV (Ch. 4), was sold this week for J
slightly more than $400,000 to Ben Strouse, pres, of I
Washington’s phenomenally successful WWDC (1260 kc, i
5-kw, U) and member of NAB board. Reason for sale,

handled by broker Howard Stark, was simplification of

TV management at Jacksonville, where Glenn Marshall
continues as pres. Station is now embarked on new TV
studio-office building project. Strouse takes over radio

staff intact, including mgr. Sidney Beighley, remains in

WMBR building as tenant for 6 months until he builds

or rents new quarters. Sale does not mean, according to

John S. Hayes, pres, of Washington Post broadcast div.,

that his company intends also to sell its higher-billing radio

WTOP (operated under same roof as WTOP-TV) or f
that it is letting up in quest for more TV or TV-radio

^
properties, preferably in the South. Strouse will retain it

WMBR call letters, but TV call is due for change soon. b

[For news about other radio station sales and transfers,
]|

see AM-FM Addeyida BB.I 1

1

Referendum on 5th Amendment issue raised by 2

members who refused to answer questions at House Un-
American Activities hearing—and were promptly fired t

‘

from TV network jobs (Vol. 14:25)—is being conducted *•

by Radio & TV Directors Guild. Question posed to rank ^
& file is whether “invocation of his constitutional privi-

leges” by witness constitutes grounds for dismissal under *

“good & sufficient cause” or “gross misconduct” prorisions W
of network contracts. Ballots returnable July 15 will ,i

determine whether Guild pursues arbitration of cases of

2 balky witnesses, both fired—director Charles S. Dubin *J

of NBC TV’s Twenty-One, floor mgr. Joseph Papp of W
CBS-TV’s Pve Got a Secret. ^

Swedish TV by 1962 plans 14 stations, 500,000 sets

reaching one-fifth of population.

A
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SUMMARY-INDEX OF THE WEEK'S NEWS— July 19, 1958
MULTIPLE INDUSTRY HEADACHES concern Washington WOMEN ATTORNEYS more numerous than lady engineers

despite summer heat. Review ol the main "crises" in TV and related fields, hold substantial jobs in net-

being talked about by the experts (p. 1). works, private practice, FCC (p. 8).

TV-NEWSPAPER WARFARE for ad dollars deplored by top

media man, who urges publishers adopt TV techniques.

Jack Knight replies to Sarnoff (p. 3 & 16).

BELL SYSTEM RESTRICTING use of poles by new commu-
nity antenna systems, according to CATV operators.

NCTA fights Massena, N. Y. turndown (p. 3).

NO ALLOCATIONS CHANGES in sight yet. Potter willing

to amend resolution to cover civilian spectrum as well

as military. FM channels to TV? (p. 4).

QUIZZICAL FCC CONFRONTS BARROW as Chairman

Doerler and others question him and Mayo on anti-trust

analysis. More Barrow-Mayo arguments (p. 5).

34 '/z UNSOLD OPTION-TIME half hours next season worry

networks, force cuts in prize shows and staff, threaten

heavy sustainer burden (p. 6).

ALL MEDIA EXCEPT TV-RADlO down in May from year

ago, down also for first 5 months (p. 7).

EVEN TV WHISKY AD BAN isn't safe from Congressional

criticism of broadcasters (p. 71.

PUBLIC WON'T BE INJURED, FCC holds in denying pro-

tests against grant of WJRT, Flint. Pittsburgh gets 2nd

educational channel (p. 10).

BMI DEATH SENTENCE BILL dying in Senate subcommittee,

"music monopoly" unproven (p. 10).

FCC, FTC, JUSTICE DENOUNCE TV blackout terms of base-

ball anti-trust exemption bills, which probably won't

get past Senate subcommittee (p. 11).

FOREIGN TV STATIONS total 560 June 30, sets-in-use

20,184,300, USIA reports; 161 more stations, 5,000,000

sets, seen by year's end (p. 16).

Manufacturing-Distribulion-Finance

NEW PRODUCTS ON THE WAY present challenge for

"creative retailing," Motorola pres. Robert W. Galvin

tells NARDA Management Institute (p. 13).

TV INVENTORIES DROP SHARPLY particularly at retail

level; retail soles decline "bottoming out" (p. 13).

BIG APPLIANCE OPPORTUNITY in next 10 years, prospect

of 294,000,000 unit sales, envisioned by advertising

executive at NARDA session (p. 14).

MAIN PROBLEMS & PROSPECTS OF TV-RADIO: What tliey're talking about on the Washington
TV-radio scene these hot & humid summer dog days;

(1) The explosive international situation ^ of course — with the alerting of
all TV-radio facilities involved, and their increasingly important job of covering
the news. Consensus is that they've acquitted themselves splendidly thus far. For
example, the 3 networJts cancelled 9 shows night of July 17 to carry the UN Security
Council debates, and are continuing to overturn schedules regardless of cost, as are
many stations. Headline over TV-radio editor Larry Laurent's July 19 column in Wash-
ington Post epitomizes popular reaction; "NetworJes May Lose Dough But Not Respect."

(2) How's business ? From very good to fair in telecasting, good 'to bad in
radio, with a few very bad spots like those dependent on the motor car economy. At
least, that's gist of what we've heard tell by visitors to town and in several dozen
widely scattered long-distance calls over the last few weeks.

There's no specific pattern or even trend , except that TV and radio are doing
better than other media in that they're not falling behind last year and generally
are a bit ahead (see p. 7). SRA projections for whole of 1958, which we published
last week (Vol. 14:28), forecasting TV spot up 6% . local up 5% , network up 4% ought

to hold up pretty well, according to consensus — with some top-dog stations doing
even better. All categories of radio will be up, too, but on a smaller scale.
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(3) TV-radio set production and sales crawl along , disturbingly low even for
summer and quite profitless — and no one seems to have the answer to the problem of

better movement of goods. Some equate the set market with the recession economy, now
"bottoming out" according to the fiscal pundits*. Some insist the good old days can
come back only with "something new " — what with 84% of all homes now TV-equipped
(Vol. 14:27) and an estimated 8% having more than one set. The "something new" could
be color TV, but no one really has yet licked its prodigious merchandising problems.

(4) Harris subcommittee is off FCC's neck at the moment, happily, but its
investigators have been nosing over several comparative TV cases and station sales
(Vol. 14:20) and can be expected to bust loose again. Then there's that Washington
grand jury combing through the rubble bulldozed up by Harris — and a lot of folk
are quite apprehensive about possible indictments.

Attorneys and consulting engineers tell us they're busier than ever, mostly
with radio clients seeking new & improved facilities. FCC is working at as great
speed as may be expected of a govt, agency so short-staffed and with its heads lander

constant blandishments of Congressional committees, to say nothing of Congressmen
& Senators now a bit more circumspect about seeking favors in pending cases.

(5) Network rules : Will FCC be persuaded by the Barrow arguments (p. 5) or,

what's more likely in an agency so politically oriented, yield to Justice Dept.'s
young but strong-minded Mr. Bicks (Vol. 14:25), who appears to have backing of his
anti-trust div. chief Victor Hansen and of Attorney General Rogers himself?

Bicks more than hints that if FCC doesn't exercise "original jurisdiction"
and ban the practices. Justice Dept, will go to court — this despite the parlous
condition of network business right now (p. 6) and despite fact that overwhelming
industry opinion goes along with present system which, like Topsy, "just growed."

It's possible that the FCC , knowing realities of telecasting life and being
a policy board, will not approve the Barrow recommendations; that Justice will then
take networks to court on anti-trust grounds; that litigation will take years; and
that there may be new faces and philosophies in the Justice Dept., Congress and FCC

before this thing is finally threshed out.

(6) Will there be a serious reallocation , a shakeup of the whole TV spectrum
such as the Craven proposal would necessarily bring about? Comr. Craven's original

proposal — creating 25 contiguous channels starting at Ch. 7, dropping Ch. 2-6 —
just isn't in the cards , according to Defense Dept. (Vol. 14:28). There may be some

sort of shuffle someday, but no one really knows what it might be. Right now, pros-

pects are greater that FCC will make changes that don't require military cooperation

such as more deintermixture to make greater use of uhf.

Then too there's always been a school of thought that FCC is bound to start

chopping away at engineering standards to squeeze more stations into the existing 12

channels, sooner or later. (For further developments on allocations, see p. 4.)

(7) Will FCC step into station-CATV controversy ? It certainly hasn't wanted

to, up to now, but there are some powerful Congressional pressures at work — though

against stiff potential opposition — to force the Commission into regulating CATV.

We guess FCC will shy away from trying to change status quo, whereupon anti-CATV

legislation will be introduced, precipitating quite a battle. Prolonged court fracas

seems inevitable, too, with large number of telecasters eager to attain the comforts

and potential financial benefits which would accrue if stations knew they retained

"property rights" in the signals they emit.

^ '
Hf * *

There are multifarious other problems , ranging from individual contests for

prize TV channels (not many left) to disposal of the bewhiskered radio dear-channel
issue, from multiplexing to tall towers, from FCC scoldings for "unfair" editorial-

izing to the headaches of political broadcasts. But the foregoing are the ones

that cut across most industry "party lines" and, we find, are the ones most talked

about over the Washington teacups and in the Federal corridors.
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WHY NOT BENEFICIAL CO EXISTENCE? Refreshing new peace-with-prof it plan to end news-
papers' sniping at TV in drives to recapture lost advertising (Vol. 14:25, et seq),
is advocated by Cunningham & Walsh senior v.p. & media director Newman F. McEvoy .

At recent convention of New England Newspaper Adv. Executives Assn., he observed;

"I am convinced that [TV] is here to stay ; it has proved itself a very pro-
ductive service to advertisers...” Therefore, he suggested that, since they can't
lick TV, they should join it in collaborating, co-existing, integrating techniques.

Instead of frontal attack on the rival TV medium — tactic which waS' exposed
by NBC's Robert Sarnoff in his much-discussed Syracuse speech last month (see our
June 21 Special Supplement captioned "Are Newspapers Deliberately Derogating TV?")
— McEvoy urges 3 ways dailies might become "better contestants";

(1) "There are merits to fcollaboration] when you are losing a battle... If I

were a newspaper publisher, I would study TV in my city very carefully and [horn] in

on every promotion device running on TV so that every deal (10?J off, 2-for-l, money
back offers, etc.) would hopefully be made available to my readers."

(2) On co-existence with TV ; Newspapers should "adopt some of TV's selling
tools and build a complementary story" to match cost-per-1000 and "I would concen-
trate on reach and frequency of 1000-line ads."

(3) On integration of newspaper and TV advertising ; "I feel that ROP news-
paper advertising as well as TV [can] benefit in a properly developed tandem opera-
ation. I am suggesting that 1-&-1 make 3 — that the sum of the parts is greater
than the whole — that instead of dog-eat-dog. . . we should all run as a team."

The ANPA Bureau of Advertising should set up a task force to promote mader-
standing that "TV advertising is good and so is newspaper advertising; used together
they add strength to each other." Dailies thus would do better job for themselves.

Note ; Newly released bulletin of Bureau of Advertising (No. 40) this week
roused ire of TvB pres. Norman Cash, who charged its claim that newspapers are doing
40% better for advertisers than night TV spots, on cost basis, is based on false and
undisclosed premises. Titled "Valuable Data About Newspapers," it's the sort of ma-
terial newspaper salesmen use as ammunition in the nov; open warfare for ad dollars.

Because newspapers haven't done good job selling themselves to advertisers,
ANPA Bureau's pres. Charles T. Lipscomb Jr. told combined Carolina press groups this
week, big research program into media costs, media buying practices, consumer inter-
est, etc. has been undertaken, to be implemented in 1959 by " a national promotional
selling phase which the industry has never before attempted" — involving "new and
intensified activity in the field of advertiser and agency solicitation" and "new
selling themes and new presentations to carry the newspaper story individually to

all the important accounts in every national advertising classification."

:je

Another sort of response to Sarnoff 's speech, not quite so conciliatory,
came this week from group newspaper publisher John S. Knight , who also has some TV
interests. It's worth reading and is excerpted on p. 16 . Noteworthy in both McEvoy
and Knight arguments is absence of one compelling point; Nev/spapers have benefited
and are benefiting to the tune millions of lines in the advertising of TV sets as

well as so-called "spotlight" advertising of TV shows . Like radio, TV created a

vast new source of linage and dollars for all publishers and will continue to do so.

BELL SYSTEM & CATV FIGHT OVER POLE USE: As if community antenna operators didn't

have enough troubles with FCC and Congress (Vol. 14:28), they're running into real

difficulties with Bell System — which seems to have adopted policy, here and there,

of declining to permit use of its poles for cable of new CATV systems.

Conflict has been brewing for months, broke into open last week when Na-

tional Community TV Assn, found out proposed CATV system in Massena, N.Y. had gone
to hearing before state public utilities commission, and N.Y. Bell had disclosed new
policy of refusing "attachment rights" (Vol. 14:28). NCTA has filed petition to
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reopen record, wants to rebut Bell testimony to effect that it loses money on CATV;
that CATV doesn't comply with national safety code; that its phone service is hurt.

NCTA gen, counsel E. Stratford Smith asserts that several Bell System com-
panies have been refusing attachment rights. These include; Pacific Telephone &

Telegraph Co., Mountain States Telephone & Telegraph Co., Southwestern Bell Tele-
phone Co., Bell Telephone Co. of Pennsylvania. Says he; "It's now impossible to
get attachment rights in several substantial areas."

Bell System spokesman makes this response ; "There has been no change in
basic policy of the system companies with respect to attachment rights. They are
continuing to negotiate each case on its own merits."

Matter is quite serious , for many proposed systems must get such rights from
Bell before they can build. In some cases. Bell uses local power company poles, but
it generally controls "communications" uses of those poles, including CATV. There
hasn't been any problem, apparently, with independent phone companies.

CATV operators pay $1.50-$5 per pole per year for attachment rights, but
Bell is currently talking of higher rates, up to $6.

Bell is very happy to build & lease cable systems to CATV operators. In
Bartlesville, Okla., cable-theatre system operator Video Independent Theatres built
system, sold it to Southwestern Bell, leased it back.

Cable-theatre prospects may be very important element in Bell's planning.
Pacific T. & T. wouldn't permit Skiatron or International Telemeter to wire up Los
Angeles or San Francisco when the pay-TV outfits were generating a lot of publicity
about it last year (Vol. 13;24) ; PT&T would have facilities at a price. So far,
CATV has been only piddling business for Bell. Cable theatre, if it has a future,
may have a huge one — involving major markets.

via 2 broad inquiries—25-890 me and 890-&-up—and its

findings would be readily available to new commission.

Near East situation throws a big imponderable into

the pot. Naturally, if it gets hotter, any idea of military

spectrum shift is bound to diminish.

* *

FCC suffers from absence of firm majority favoring
any major move. It flip-flops 4-3 and 3-4, thus essentially

maintains status quo, particularly on deintermixture. As
for vhf mileage cuts and drop-ins. Commission is loath

to move until TV Allocations Study Organization (TASO)
finishes sharpening its coverage & interference “tools.”

But all the discussions and investigations are provok-
ing more thought in Govt. & industry. For example, one
pioneer telecaster again broaches idea of carving TV chan-
nels out of FM (he operates an FM) and shifting FM to

other frequencies. In letter to us, he says that “FM is still

in its infancy,” can be shifted far more easily than TV.
The idea has always been mighty explosive, probably

is touchier than ever—^what with some FM operators be-

ginning to make money.

FCC’s big 25-890-mc inquiry, started last year (Vol.

13:48) and covering all allocations involved in that portion

of spectrum, will go to oral hearing some time after Oct. 1,

FCC announced this week. Seeking to keep proceeding

from getting unwieldy. Commission asked each party plan-

ning to testify to submit name of witness and outline of

testimony by Oct. 1—after which Commission will deter-

mine whom to invite. FCC also requests each group or

industry association to select spokesman or spokesmen; if

individual members of such groups want to testify in addi-

tion, they must give Commission detailed reasons explain-

ing need.

Whither TV Allocations? The well-stirred TV al-

locations cauldron hasn't congealed anything new.

Defense Dept, has knocked out idea of giving TV
chunk of spectrum just above Ch. 13 (Vol. 14:28).

However, it’s willing to engage in top-level long-

range discussions with FCC. It’s impossible to

guess what latter may lead to, eventually

—

whether something major, minor, or nothing.

Sen. Potter’s resolution to create 5-man com-
mission to study govt, spectrum use (Vol. 14:28)

is given no better than fair chance of passage

this session. However, Potter tells us he’s willing

to amend concept to include study of civilian uses—“though that’s not the crying need.” This ought

to sweeten up the idea in several important
quarters. For one, Oflice of Defense & Civilian Mobiliza-

tion should be more willing to go along. Last year, it saw
no need for study but urged that evaluation inclyde civilian

uses if Congi'ess decides to go ahead anyway (Vol. 13:33).

ODCM chief Leo Hoegh is the man to make the decision

now, having succeeded ODM chief Gordon Gray, and

Hoegh is still learning ropes.

Electronic Industries Assn, has long sought complete

spectrum analysis and it, too, would be more willing to go

along with Potter resolution. Potter says he’d like to see

industry well represented on proposed commission—which
would please EIA, of course. Some industry ‘experts feel

Potter may have antagonized military unnecessarily by

charging that it’s sitting on unused spectrum. They’d hate

to see study devolve into “witch hunt” against the mili-

tary. They really want an honest-to-goodness scientific

evaluation.

FCC is expected to have no objection to the study. It

is already reexamining virtually entire civilian spectrum



FCC Quizzical—But Barrow Firm for Reform
pCC BEGAN WARMING UP this week to job of query-

ing- Roscoe L. Barrow and assistant Louis H. Mayo, as

latter defended their recommendations for changes in net-

work operations (Vol. 14:28). They’re not through yet,

will continue July 21.

One of most conspicuous features of this week’s ses-

sion, July 14, was the way Chairman Doerfer kept pound-

ing at Mayo’s legal arguments that option-time and must-

buy are illegal per se. Doerfer is obviously well briefed

on subject, went into considerable detail. He noted, for

example, that recent Northern Pacific “tie-in” decision

made exceptions for “industrial leases” and said that per-

haps option-time might therefore be okay. Mayo said

decision wasn’t clear on the point. Doerfer observed that

“conspiracy” was involved in Paramount case but that

none is charged against networks. Mayo insisted that

court struck down movie distributors’ “block-booking”

practices as illegal, totally aside from “conspiracy” angle.

Doerfer noted that Sherman Act provides for criminal

penalties for infractions, said that Commission should be

careful about declaring networks guilty. Mayo said FCC
doesn’t have to make such declaration but that it should

be aware of probability of illegality. However, he said,

option-time and must-buy are against the public interest,

illegal or not. He opined that option-time would be illegal

even if it were limited to an hour a day; that it’s illegal

even if administered leniently; that courts don’t give a

hoot whether practices help or hinder competition.

* * * *

Barrow argued that option-time is a “shield” which

permits networks to shove inferior programs down affil-

iates’ throats. For example, he said: “The highest budget
programs usually straddle option-time or are outside of

it. Networks need something, blockbusters, to take place

of the shield.”

If FCC believes option-time is mandatory, Barrow &
Mayo argued, it must ask Congress to legitimatize it. “If

you insist you need option-time,” Barrow asserted, “you’ll

probably have to go into time rationing and have to look

at rates. That gets you toward common carrier regula-

tion. We’ve tried to avoid that.”

Mayo said he guessed Justice Dept, might take action

if FCC doesn’t, might go even further—attack “first call”

(which Barrow Report endorses), seek to divest networks

of 0-&-0 stations (Report would limit ownership to 3 vhf’s

in top 25 markets). Barrow also suggested netwoi'ks’ long-

term contracts with talent need anti-trust scrutiny.

An important feature of Mayo’s legal argument is that

each network program is distinct and that option-time

“ties” them together illegally. Several commissioners are

skeptical about that. Comr. Ford wondered whether

network service might be regarded as “crate of eggs” as

distinct from several dozen. Mayo insisted each program is

separate “product”—a “monopoly” or “limited monopoly.”

* * *

Barrow and Mayo released statements covering addi-

tional facets of their recommendations, but their testimony

on them was delayed until next week. Barrow has 34-pp.

treatment of multiple ownership, station sales, network

spot representation, application of FCC rules directly to

networks. Mayo covers affiliation, rates & compensation.

“With the decline in the number of independent news-

papers in many of the largest centers of the country,”

Barrow states, “it becomes more important than ever for

the Commission to promote diversification of ownership and
viewpoints in this new, vital medium of communication.

“There are those who tend to minimize the significance

of TV as a force in the shaping of attitudes and values

and in the forming of opinions. They tend to look upon
TV primarily as an advertising billboard and as a source

of entertainment. I do not stand in this camp. I have
profound respect for this medium, for what it has accom-
plished in its moments of greatness and for its potential-

ities.”

* * * *

One-to-a-customer ownership should be FCC’s ulti-

mate goal, Barrow says, along with diversification, local

ownership, and similar oft-stated FCC objectives.

Good start in that direction, according to Barrow,
would be to limit ownership to 3 vhf’s in top 25 markets.
He rejects arguments presented by multiple owners in

hearing, though he’s sorry Westinghouse would get hurt
in the process, since it has “an excellent record.” “How-
ever,” he goes on, “the Report recognized that many single-

station owners also have an excellent record of perform-
ance. To ‘grandfather’ a multiple owner . . . seems unfair
to potential station owners who deserve an opportunity

to serve the public.”

There are no advantages to multiple ownership, he
claims. In big markets, “where multiple owners congre-
gate,” singly-owned stations make plenty of money and
can afford to plow it back into programming. They can
call on all kinds of specialists for help, don’t need multiple-

owners’ staffs.

An absentee owner just can’t be as interested in com-
munity as local owner, according to Barrow—and it’s the
owner who counts, not staff. “Some multiple owners have
been known to sell stations in smaller markets,” he says,

“in order to acquire stations in larger markets as oppor-
tunities arise. This suggests that profit may sometimes be
a stronger motive than interest in the particular com-
munity.”

Noting that ABC testified it would have to stop net-

work operations if it could own only 3 vhf’s, Barrow says
that “CBS developed into the top network while owning
only 3 vhf stations ... A strong case can be made for

proposition that CBS & NBC can continue networking
without any station ownership whatever.”

Barrow also states that ABC network operations pro-

duce profit, albeit small, and the 3 o-&-o’s it would retain

in N. Y., Chicago & Los Angeles produce 63% of its 0-&-0

income, which is “substantial.”

* * * *

If radio networks were jeopardized because of i-educ-

tion of networks’ profits from loss of 0-&-0 stations, Barrow
states, FCC should then consider “(a) how many networks,
and in what form, would be necessary for national defense

;

and (b) what alternative means of financial assistance, and
in what amounts, are necessary to insure the forms of net-

working necessary for national defense.”

Barrow doesn’t like networks’ control over o-&-o’s:

“As an arm of the network, the owned station is used to

serve as an example to affiliated stations, when the network
is striving to sell a policy which is not popular with
affiliates.”

However, Barrow concludes that if FCC doesn’t want
to divest anyone, it should “grandfather” them but prevent
anyone else from acquiring 5 vhf’s in top 25 markets.

Barrow also wants to tip scales in favor of local and

5



6

non-broadcast applicants—but he’d ^ive them “rebuttable

presumptions” so that “performance record of the [ab-

sentee and station-owning applicants], if it has been im-

pressive, could still win the race.”

V ^

Station-sale procedure, according to Barrow, “is a

frustration of the most vital function” of the FCC because

selection of licenses has “largely passed from the hands of

the Commission to the hands of individual broadcasters.”

Hence, Report recommends cash sales, publicly announced,

not to be consummated until other bidders offer to meet
price and comparative hearing is conducted among bidders.

This, he claims, will give smaller operator better crack at

stations. He says situation is “extremely serious,” with 58

of the 81 vhf stations (72%) multiply-owned in top 25

markets.

Report recommends monetary forfeiture sanctions be

imposed. Says Barrow: “One would reasonably expect

that station owners would prefer to have the sanction for

violation of a rule reduced from I’evocation of a license to

a reasonable forfeiture. Why do they oppose this? The
only reasonable answer is that they know that the Commis-
sion is unlikely to enforce a sanction so drastic as revoca-

tion of license but that it probably would be more disposed

to enforce a more reasonable sanction. This is precisely

why the monetary forfeiture sanction should be adopted.”

* :? *

Networks ought to be forced out of spot rep business,

Barrow asserts, because: “I think it is obvious on its face

that the public interest is ill served when networks, which

have such a dominant position in TV networking, also

participate in the only telecasting area which competes

with networking ... It is quite obvious that the national

spot sales division of CBS and NBC could expand greatly,

and it seems likely that they have refrained from doing so

only because of public attention focused on this problem.”

Barrow dismisses as “rationalizations” the arguments

of networks and their repped stations that networks have

kept lists small in order to give superior service, stating

that other reps have big lists yet satisfy some pretty

finicky stations. “If [networks] pursued their business in-

terest, as competitors would be expected to do, and ex-
panded to the extent that the dominant position of the net-

work in its relations with affiliates enabled them to do, it

would be demonstrated that they can also readily domi-
nate 'the national spot field.”

* * *

Control of networks through rules applying to stations

was called “ridiculous” by Barrow. “The only penalty

within the Commission’s power to impose is denial or revo-

cation of license, a drastic sanction which is never invoked.

Thus, the regulatory approach follows along lines which
Gilbert & Sullivan might have appreciated. The victim of

the crime is brought to trial and the only punishment which
can be inflicted is capital punishment. But the Judge is

unwilling to decapitate the victim, so both the victim and
offender go free.”

Network witnesses, says Barrow, “conjure up all man-
ner of horrors which future Commissions might somehow
decide to impose on them . . . Has the Commission tyran-

nized and oppressed stations?”

^ ^ 4: «

Public disclosure of affiliation, rate and compensation
details, recommended in Bariow Report, is discussed by
Mayo. Terming Report’s proposals “modest,” he says

there’s nothing smacking of “common carrier” involved.

He calls attention to disclosures required by Lobbying Act,

new Automobile Information Disclosure Act, the filing of

ownership information with Post Office by newspapers.

“The purpose of such disclosure,” he asserts, “is not

to promote greater governmental intervention. Quite the

contrary, the purpose is to minimize governmental super-

vision through self-i'egulation induced by public knowledge
of the activities affected.”

Mayo notes, a bit acidly: “In this respect, I should like

to point out that a number of changes in affiliation, rate,

and compensation policies have been announced by the

networks subsequent to the publication of our Report and
the investigations of Congressional committees. While it

has been denied that these new policies were influenced by
the Report and investigations, it seems more than a coinci-

dence to me that these newly announced policies closely

follow the recommendations of the governmental bodies.”

Unsold Network Time: Hard facts about open network
time ai’e rather cogently pointed up in this observation

by Variety’s crack observer George Rosen: “If the amount
of total unsold half hours in prime evening time on the 3

TV networks were stacked back-to-back, it would almost

add up to a full week’s programming 7:30-10:30 p.m.”

What happens in a sales way in next 60 days. Variety

states, will be of major consequence “to the fbture of a

3-web economy based on present-day sales concepts.”

Altogether, 34% unsold half hours (9 on CBS, 11%
on NBC, 14 on ABC) are giving the network executives

plenty of pause these days; it takes 42 half-hour option-

time periods to program a network for 7 nights. If each

30-min. segment averages about $4,000,000 per season

for time & talent, the presently unsold time for next season

represents some $138,000,000—to say nothing. of costs for

sustainer replacements.

“All of which has contributed,” says Rosen, “toward

the virtual decimating of the more lofty out-of-pocket pro-

gramming.” Also, sharp staff cuts are still going on.

And that’s why there won’t be any NBC Opera next season,

no Project 20, no See It Now, among others. Among the

hardest-to-take casualties of the sponsor season: General

Motors’ Wide Wide World.

Bright spots: More day time sold by all, CBS Sun.

schedule after 5 p.m. and its daily 7:30-8 p.m. & 10:30-11

p.m. well sold out. But those unsold 34% half hours (as

of July 18) still bulk large against the 22 unsold at this

same time last year.

CBS Shifts Option-Time: As of Sept. 15, CBS
changes option-time primarily to meet advertisers’ requests

that evening time start and end half hour later, to take

advantage of flexibility offered by video tape and to ex-

press Central time stations’ option-time in terms of local

time, conforming with practice in other 3 zones. New
schedule will be:

Time Zone Mon.-Fri. Sat. & Sun.

Eastern 10 a.m.-l p.m.
2-5 p.m.
8-11 p.m.

Central 9 a.m.-12 noon
1-4 p.m.
7-10 pjn.

Mountain 10 a.m.-l p.m.
1-4 p.m.
6-9 p.m.

Pacific 9 a.m.-12 noon
1-4 p.m.
7-10 p.m.

10 a.m.-l p.m.
2-5 p.m.
7:30-10:30 p.m.

9 a.m.-12 noon
1-4 p.m.
6:30-9:30 p.m.

10 a.m.-l p.m.
1-3:30 p.m.
5:30-9 p.m.

10 a.m.-l p.m.
2-5 p.m.
6:30-9:30 p.m. Sat.
7:30-10:30 p.m. Sun.

U. S. population went up 2,907,000 in year to total 173,-

888,000 on June 1, reports Census Bureau.
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Downtrend in Ad Volume: Increasingly noticeable ef-

fects of current recession on advertising volume are re-

flected in Printers’ Ink monthly National Advertising

Index for May, which emphasizes downtrend manifested in

April (Vol. 14:25). Total ad volume is down 5% from

May, 1957, so that cumulative Jan.-April gain has been

wiped out and cumulative index now shows no change

from last year.

Network TV and radio are only media reporting

gains in May—former up 10%, latter 11%, their cumula-

tives for 5 months now running 14% & 3% up. News-
papers are down 13% for May, all magazines down 15%,
so their year through May runs minus 10% and minus

6%.
Coincident with release of these index figures, TvB

released May roundup of network TV expenditures by

top 15 advertisers, top 15 brands, by day parts, by prod-

uct classifications—available from its headquarters office

on request (444 Madison Ave., N. Y.). The Printers’

Ink index and percentage figures for all media for May
and Jan.-May

:

%
Index % change from Cumu-

May May 1 month 1 year lative
Medium 1958 1957 ago ago change

General Index 202 213 — 1 — 5 0
Total Magazines .... 150 177 0 — 15 — 6
Weekly . 172 207 + 2 — 17 — 8
Women's Ill 121 — 1 — 8 — 3
General Monthly 169 191 — 3 — 12 — 3
Farm 94 110 -1- 7 — 15 -18

Newspapers ... 181 207 — 1 — 13 — 10
Network Television 417 380 — 3 + 10 + 14
Network Radio 31 28 + 11 + 11 + 3
Business Papers . 208 214 + 3 — 3 — 3
Outdoor . . - 155 162 - 3 — 4 — 1

Direct Mail* . .... — — — —
All Indexes have been seasonally adjusted. The Index shown for

each medl\im Is based on estimated total advertising Investments
In the medium, including talent, production and media costs.
For each medium, the base (100) Is an average of total Investments
In the years 1947-’49 except for the TV base which covers the
years 1950-’52. "Cumulative change” In the last column refers
to the change, from the same period last year, of the Index aver-
age from January through May, 1958.

•Direct mall Is not Included In the general Index, as data usually
lag one month. The data for May are not yet available.

CBC’s Big Operating Deficit: Canadian Broad-

casting Corp. had gross operating deficit of $4,968,478 on

gross income of $70,567,216 in fiscal year ended March 31

vs. loss of $1,561,211 on $61,803,188 year earlier. Unlike

other years (Vol. 13:39), CBC report this week to Parlia-

ment didn’t give net figures, board of governors explaining

“gross basis more properly reflects the manner in which

income is derived and expenses are incuri'ed.” Govt.-owned

system, supported by commercial sponsorships, took in $16,-

831,850 from 15% TV-radio set excise taxes vs. $18,923,029

in 1956-57 fiscal year, $28,410,514 from TV-radio sponsors

($26,380,672 TV, up 19.9%; $2,029,842 radio, down 17%).
It paid out $4,790,221 in commissions to agencies & net-

works vs. $3,846,158 year earlier, $42,491,864 on programs

vs. $36,860,090, $11,410,983 on engineering vs. $9,451,903.

Gross operating cost of TV service was $58,070,145 vs.

$46,581,000. Gross radio expenditures rose to $15,188,827

from $14,814,000. CBC’s working capital dropped to

$5,320,000 from $15,238,000. Report said system “con-

tinued to face rising costs common to all industries in

Canada as well as additional costs attendant upon the

continuing development of national TV across the coun-

try.” It predicted further increase in costs in current

fiscal year.

TV advertising in Great Britain totaled $89,572,000 in

1957 vs. $36,372,000 year earlier, reports Statistical Re-

view of Press Advertising, predicting continued increase

to $126,000,000 in 1958.

No-Liquor TV Rule Hit: Spirited correspondence
between NAB pres. Harold E. Fellows and Rep.
Celler (D-N. Y.) on broadcasters’ voluntary ban
on hard liquor commercials came to light this

week, peppery chairman of House Judiciary Com-
mittee protesting that TV Code rule is “timid &
pusillanimous.”

For once, Capitol Hill complaint against TV-
radio didn’t lead to prompt demand for still an-

other Congressional investigation of industry pol-

icies & practices. But Celler’s criticism of no-

whisky rule was good example of damned-if-you-
do-damned-if-you-don’t spot on which broad-

casters repeatedly find themselves. Just 3 months
ago they were defending themselves on Hill

against bill (S-582) by Sen. Danger (R-N. D.) to

make beer & wine commercials illegal (Vol.

14:18).
Introduced in appendix to July 15 Congressional

Record by Celler as blow-by-blow account of his argument
with Fellows, exchange of letters started innocently when
NAB pres, mailed copy of 4th edition of Code to Judiciary

chairman, suggesting he might like to have one for files,

Always-unpredictable Celler reacted sharply: “Pro-
hibiting whisky to be advertised, to my mind, is timid &
pusillanimous. How can TV deny the advertising of a
legal product which is carried in the newspapers & maga-
zines? ... You demand good taste & discretion in beer &
wine advertising . . . Would that the canons of good taste

were followed in all TV advertising & progi’amming.”

Fellows replied mildly that broadcasting & distilling

industries agreed on proscription 20 years ago, suggested

that for long time American public had made distinction

between beer & wine and hard liquor, conceded that “dis-

tinction is not based entirely on logic.”

Celler was not mollified. “Why should your industry

be so myopic?” he demanded in follow-up letter to Fellows,

pointing out that hard liquor is part of “our everyday ex-

istence,” arguing that “mores change and broadcasting &
telecasting must change” too. “Otherwise, your industry

puts the dead hand on progress”—and distillers “have been

most ill advised” to go along with broadcasters.

Issue rested there—for this week, anyway.

Daytime ABC-TV Push : Ambitious new ABC-TV day-
time program plan was launched July 18 at affiliates meet-
ing in N. Y., where details of special contiguous rate sched-

ule were explained. Hitherto on air only from 3:30 p.m.,

network is moving heavily into 11 a.m.-3:30 p.m. field with
such shows as Man in Your Life, Divorce Court, Touch &
Go, Peter Lind Hayes, Liberace. Maximum discounts based

on 4 quarter-hours daily are offered sponsors. Already
signed, through Young & Rubicam: Beech Nut, American
Home Foods, Drackett, Johnson & Johnson, General Foods,

Bristol-Myers.

Eight one-hour color shows will be sponsored on
NBC-TV by Bell System next season—4 on science, 4 on
music & dance. Warner Bros, will film 2 new science

shows; other 2 will be repeats. Henry Jaffe Enterprises

will produce the live music-dance series from N. Y.

“Plans Board for Spot TV” is new slide-rule-type of

cost estimator being distributed by Blair-TV. It supplies

cost & rating data for variety of schedules—10, 20 & 60-

sec. for various times of day, differing length of campaigns,
in combinations of markets ranging from top 21 to top 100.
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T^OMEN ATTORNEYS aren’t too plentiful in the TV-
’ * radio-electronics industry, but there are some mighty

competent people among them—and they add a gracious

note to industry gatherings. They’i-e more plentiful than

lady engineers, about whom we reported recently (Vol.

14:27), and we’re informed that current college enroll-

ments indicate both categories are bound to show sub-

stantial increases in near future.

Possibly dean of the group is Geraldine Bone Zorbaugh,

CBS Radio v. p. & gen. attorney. She’s ’32 graduate of

Washington Square College, N. Y., received law degree

from NYU in ’41. Before joining CBS in 1957, she served

with ABC 1943-56, rising to v. p. & special asst, to pres.

Her husband is Prof. Harvey W. Zorbaugh, exec, officer

of NYU’s communication arts group.

NBC has no women lawyers but ABC has 3: Edith

Schaeffer, asst, secy, of AB-PT, graduate of St. John’s

pre-law and law schools; Joan Tighe, on staff of v.p. &
gen. attorney Mortimer Weinbach, went to Rosary Col-

lege and St. John’s law school, took graduate work at

Loyola U and NYU; Susan Bittel, a clearance editor in

continuity acceptance, graduate of Radcliffe and Harvard
Law Schools. At Metropolitan Bcstg. Corp. (formerly

DuMont) Muriel Henle Reis is asst. gen. counsel. She’s

graduate of Vassar and 'Columbia law school, started at

ABC in 1952, joined Metropolitan this year. Her husband
is Arthur Reis Jr., pres, of Robert Reis & Co., big clothing

manufacturer.

Sole lady practitioner we found among advertising

agencies is Sigrid H. Pedersen, who obtained A.B. at

Duke U, LL.M. at NYU, LL.B. at Fordham U ;
she’s with

J. Walter Thompson. Her husband is Howard S. Foley,

v.p. of Doherty, Clifford, Steers & Shenfield adv. agency.

BMI has 3 “Portias”: Mrs. Theodora Zavin, former
staff attorney is now asst. v.p. in charge of publisher re-

lations. She’s product of Hunter College and Columbia
Law School; her husband is a plajrwi'ight. Evelyn Buck-

stein is a BMI staff attorney and Eva Marie Wiederer is

staff attorney of BMI subsidiary Associated Music Pub-
lishers. At ASCAP, there are: Gloria Messinger Mandel-

stam (Smith A.B., Yale LL.B.), whose husband is an
attorney; Anne Gross Feldman (Antioch A.B., Yale LL.B.),

also married to an attorney.

Here’s a related group: Ann Rosenthal Stein, at Wm.
Morris Agency (talent) Los Angeles office: Isabelle Marks
Friedman, at Decca Records, married to a dentist; Vivienne

W. Nearing (of Twenty-One fame), Warner Bros., whose
husband is also a lawyer. Among firms with substantial

entertainment business practice in N. Y., there aVe : Freida

Tannenbaum, who works with husband in firm of Johnson

& Tannenbaum; Floria Lasky, with Fitelson & Mayers;
Bella Gralnick, of Schulman, Klein & Stern; Harriet Pilpel,

with Greenbaum, Wolf & Ernst.

Hi

In Washington, there are several private practitioners.

Lenore G. Ehrig, an associate of Harry J. Daly since 1955,

worked previously with Haley & Doty and Pike & Fischer.

She’s V. p. of Women’s Bar Assn, for the District of

Columbia. Her undergraduate work was at George Wash-
ington U, her law school National U. Sylvia D. Kessler,

former FCC attorney who rose to chief of Office of Opin-

ions & Review, opened own office after stint with Cohn &
Mai’ks. She went to George Washington U, obtained law
degree from Southeastern law school. Frieda Hennock, the

former FCC commissioner, left FCC in 1955, joining firm

of Davies, Richberg, Tydings, Beebe & Landa, now has
practice of her own. She obtained LL.B. from Brooklyn
Law School. Fanny N. Litvin, after career with FCC, in-

cludfng service as a hearing examiner 1947-55, retired in

1955, maintains a small practice. Her undergraduate work
was at Montana State College; law degree came from
George Washington U.

* *

FCC has a substantial lineup, headed by Commission
secy. Mary Jane Morris, who obtained both B.A. & J.D.

degrees from U of Mich. There are 2 examiners: Annie N.
Huntting, with B.A. from Sweet Briar College, LL.B. from
Wake Forest; Elizabeth C. Smith, who holds A.B. from
Okmulgee Law School, LL.B. from National U. Legal asst,

to Chairman Doerfer is Evelyn F. Eppley; her schools are

U of Pa. for B.S. & M.S., Temple U for LL.B. Sarah Ann
Mobley, in Office of Opinions & Review, obtained B.A. &
LL.B. from U of Cal.

In general counsel’s office, thei-e are Anne A. Mooney,
with B. A. from Columbia U and LL.B. from NYU, and
Ruth V. Reel, who took undergraduate work at Boston U,
received A.B. from Mt. Holyoke College, LL.B. from Yale.

Broadcast Bureau has Natalie R. Yeager, holder of A.B.
from Immaculata (Pa.), LL.B. from Catholic U, and Lynne
A. Kaufman, with B.A. from Neb. Wesleyan U and LL.B.
from George Washington U. There are 2 in Safety &
Special Radio Service Bureau: Violet Haley, who has an
A.A. (Arts Associate) degree from George Washington U,
an LL.B. from National U; Alva J. Richey, with both B.A.

& LL.B. from Southern Methodist U.

Manufacturers seem to have no place for the lady

lawyers. We’ve queried several of the larger companies.
So far, the following report they have none: RCA, Motor-
ola, Westinghouse, Admiral. If others have any, they want
to keep them to themselves—apparently.

Grounded TV Pilots: Many TV pilot films never have a
chance of being sold because producers don’t know TV
business—and private investors in sample shows have
spent $19,500,000 in last 3 years to find this out. Ap-
praisal of market for pilots comes from pres. George F.

Foley of Gothic Corp., which has set up new pre-test sales

service offices in N. Y. (730 Fifth Ave.) & Los Angeles
(5907 W. Pico Blvd.) for program developers.

Ex-v.p. of Cecil & Presbrey agency, later a TV pack-

ager himself, Foley announced plans this week for his

company to handle maximum of 10 programs per year.

Gothic will give advice & counsel to TV packagers (at 10%
of pilot production costs) , act as liaison with potential

program buyers to promote “worthwhile” offerings. Foley

said need for pre-test service was shown by results of 3-

month survey by Gothic among network executives, ad-

vertising managers & agencies:

(1) More than half of all pilots produced at average

$47,000 cost and sho\\m to agencies in 3 years have been

poorly executed. (2) Agencies spend more than $1,000,000

per year to screen new programs, more than half of which

w'ere never discussed beforehand with agency, network or

sponsor. (3) More than third of pilots w’ere financed by'

persons with no previous TV industry experience.

“This, at a time when ad agencies are looking harder

than ever before for good new properties,” said Foley'.

CBS 0-&-0 station promotion & publicity mgrs. meet

Aug. 14-15 at Berkshire Hotel, N. Y., for informal ex-

change of ideas—first such meeting.
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Personal Notes: Joseph M. Bryan, pres, of Jefferson

Standard Life Insurance Co. and its broadcasting sub-

sidiary (WBTV & WBT, Charlotte; WBTW, Florence,

S. C.) given honorary LL.D. degree by Belmont Abbey

College, Belmont, N. C. . . . Don McGannon, pres, of West-

inghouse stations, and Mrs. McGannon are parents of a

daughter, Martha, their 10th child, born July 7 ;
they have

5 boys, 5 girls, ranging up to 14 years of age . . . Rodney

Erickson, for 10 years Young & Rubicam v.p. for TV,

formerly producer-director at both NBC & CBS, named

Warner Bros. v.p. in charge of TV sales . . . Harold Mel-

nikcr resigns as asst, business affairs director, CBS-TV,

to produce own TV series on Army Intelligence . . . Robert

J. Sullivan, ex-CBS Radio Spot Sales, ABC, DuMont, WOR-
TV & WOR, Aug. 1 joins Corinthian (Whitney) stations

headquarters staff as director of promotion & adv. . . .

Ira Dilworth promoted to CBC program director, suc-

ceeded as Ontario & English networks director by H. G.

Walker . . . Ned Cramer promoted to asst, program direc-

tor, WCBS-TV, succeeding Dan Gallagher, now program

director (Vol. 14:28) . . . Nicholas J. Zehr, ex-KWK-TV,
St. Louis, named gen. mgr. of KDRO-TV, Sedalia, Mo.;

J. E. Henderson, ex-KTVI, St. Louis, named commercial

mgr. . . . Charles Keys promoted to gen. mgr. of KOCO-
TV, Enid-Oklahoma City, succeeding Ashley L. Robison

. . . J. L. Spring promoted to station mgr. of WIMA-TV,
Lima, 0. . . . I’aiil Mills, ex-gen. mgr. of Westinghouse

radios WBZ, Boston & WBZA, Springfield, named WBC
midwest TV sales mgr., Chicago, succeeded by Paul G.

Friel . . . Junius R. Fishburn, ex-Simmons Assoc., named

midwestern sales mgr. of WABD, N. Y. and WTTG,
Washington . . . George Gingell promoted to public affairs

mgr., WRBL-TV & WRBL, Columbus, Ga. . . . Ned L. Jay

named sales development mgr., WTVT, Tampa; Robert E.

Edrington now promotion mgi\ . . . George Chernault pro-

moted to asst, operations mgr., WSLS-TV, Roanoke, in

staff reorganization; J. P. Briggs, to asst, engineering

mgr.; Eunice McGeorge, to business mgr.; Fred Cor-

staphney, to public relations director; Charles R. Garrison,

to sales service director . . . Bob Day, ex-KGO-TV, San

Francisco, named Ampex asst. mgr. for video products

adv. . . . Chet Behrman to program mgr. of WFIE-TV,
Evansville, succeeding James R. Keen, now asst. gen. sales

mgr. . . . Edmund Scott, ex-See It Now, named press rela-

lations mgr., WNTA-TV, N. Y.-Newark . . . John Horn,

ex-Person to Person staff, joins CBS-TV press information

dept, as feature editor . . . Leslie Biebl promoted to opera-

tions mgr., of Metropolitan’s recently acquired WHK, Cleve-

land, S. G. Ruderman, ex-WNEW, becoming program mgr.

. . . Truman Hendrix, ex-Paramount & 20th Century-Fox,

named NTA SW sales mgr., Dallas . . . Len Firestone pro-

moted to syndication sales mgr., Ziv TV
;
Edward J.

Broman to national sales mgr. of new Cincinnati div.

;

Ray McGuire to syndication sales mgr., north central div.,

also Cincinnati; Donald S. Brogon to syndication sales

mgr., Dallas . . . John Mahler, ex-Sarkes Tarzian, ap-

pointed asst, sales mgr., Foto-Video broadcast equipment

div. . . . Dan Norton, ex-WABC-TV, named Hollywood

sales mgr. of Fred A. Niles Productions . . . Robert A.

Lazar, ex-WBEE, Chicago, named midwest sales mgr..

Forjoe & Co. . . . Harold J. Pennepacker, ex-WRCV-TV
sales, promoted to mgr. of radio WRCV, Philadelphia . . .

Ray Diaz, ex-ABC, appointed MBS director of station serv-

ices dept., which consolidates Mutual’s old station rela-

tions and sales service depts.

James E. Greeley, for last 10 years in charge of Wash-
ington office of Cahill, Gordon, Reindel & Ohl, handling

RCA-NBC legal work, among others, resigns as of Aug. 1

to open own law office in Bowen Bldg, (telephone. Metro-

politan 8-1100)
;

Richard N. Beaty continues to handle

RCA-NBC Washington work for Cahill firm, with Eugene
Sikorovsky, of N. Y. office, due to be transferred to Wash-
ington Sept. 1.

Hugh B. Hutchison, FCC hearing examiner since 1940,

a Commission employe since 1935, retires from Govt. Sept.

1 after 30 years of service. He’s 57, a bachelor, plans to

leave in mid-Aug. for year in Europe. His govt, service

includes positions with Judge Advocate General, Justice

Dept., Indian Affairs, Census, House Judiciary Committee.

Henry G. Fischer, of Fischer, Willis & Panzer law firm

in Washington, leaves for Europe with family July 29 on

Cristoforo Colombo, planning to spend up to 11 months on

“sabbatical” away from job. Children Beth Anne, 15, and
Peter, 11, will be placed in European schools. Plans are

“open end,” Fischer says. “We’ll see how it goes.”

ADVERTISING AGENCIES: L. C. MacGlashan & Wright
Nodine elected v.p.’s of Geyer Adv. . . . Dan Seymour, J.

Walter Thompson v.p., elected a director . . . James A.

Stanton heads new Young & Rubicam Mexico City office

. . . John R. West retires as pres, of West-Marquis, Los

Angeles . . . James P. Anderson, ex-Crook Adv., named v.p.

of Fitzgerald Adv.’s new Dallas office . . . Aldcn Grimes

promoted to v.p. of Campbell-Mithun’s Chicago office . . .

Kenneth V. Moore, ex-Johnson & Lewis, named western

states v.p. of Ross Roy’s Hollywood office . . . Charles B. H.

Parker, ex-v.p. of Wilson, Haight, Welch & Gi’over, joins

Charles W. Hoyt Co., N. Y., as asst, to chairman Winthrop

Hoyt . . . Charles Boland, ex-Parkson Adv. TV-radio direc-

tor, forms Creative TV Services, 480 Lexington Ave., N. Y.

. . . 'Ihomas A. McAvily, c.'{-NB(\ now McCann-Erickson

v.p., named chairman of adv. & pul)lisliing divs. of USO
Fund of N. Y. . . . Tliomas .M. Morton i)iomoted to v.j).,

Wm. Esty Co.

Obituary

Frank A. Arnold, 91, who left agency field to become
NBC director of development when network was founded

in 1927, died July 16 in Roslyn, Pa. Author of several

books on radio, he was credited with originating the term
“broadcast advertising” (Vol. 14:27). Surviving are 3

sons, 2 daughters, 10 grandchildren, 14 great-grandchil-

dren.

James E. McCarthy, 61, v.p. for education & public

affairs of Gerity stations of Mich. (WNEM-TV, Bay City,

and WABJ, Adrian) ex-dean of Notre Dame School of

Business, died in Chicago July 11 after undergoing heart

sui-gery.

Ralpli D. Jones, 69, chief services & facilities branch,

telegi'aphic div. of FCC common cari'ier bureau, died July

17 in Chicago Ib’esbylerian Hospital while on inspection

trip. He’s survived by wife, 2 sons, daughter.
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'Economic Injury' Weighed: Court of Appeals’ de-

cision of last week in Carroll Bcstg. Co. case (Vol.

14:28) was acknowledged hurriedly by FCC this

week as it revised and released text of decision

turning down protests against grant of WJRT,
Flint, Mich. (Ch. 12). Court had reaffirmed old

Sanders decision which held that Commission must
determine, in considering applications for new
stations, impact on public if existing service is

alleged to be jeopardized.

In Flint case, WKNX-TV, Saginaw (Ch. 57)
had said it would close down if WJRT were
granted CP to build at Chesaning; WWTV, Cadil-

lac (Ch. 13) said it might go under, too. Here’s
Commission’s view of applicability of Sanders and
Carroll decisions:

“At its assumed worst (an assumption not supported

by the evidence), it is a situation where an admittedly

vigorous station will substitute its service for that of others

unable to meet its competition. That Saginaw and Cadil-

lac might be deprived of their TV stations would be an
obvious loss, but no more obvious than that Flint, a city of

greater population than Saginaw and Cadillac combined,

would be benefited by the inauguration of its first TV
service . . . Assuming the worst possible consequences, in

overall service the public would gain and there is no show-
ing that any substantial area would be deprived of its only

grade A or B signal.”

* * * *

Pittsburgh will have 2 educational stations, if all goes

according to plan, now that FCC has reserved Ch. 22 for

educational use there—at behest of Metropolitan Pitts-

burgh Educational Station, which now operates WQED
(Ch. 13) and said it needs more facilities for its ambitious

program. City becomes first in nation with 2 educational

TV channels. Commission also proposes to swap Ch. 22 for

off-air WENS’ Ch. 16, to which WENS assents. Comr.
Ford dissented from action but issued no statement.

Move is accomplished by shifting Ch. 22 from Clarks-

burg, W. Va., substituting Ch. 33 for Ch. 73 in Youngs-
town, Ch. 73 for Ch. 47 in Pittsburgh. Grantee WXTV,
Youngstown, is to be modified from Ch. 73 to Ch. 33.

Commission this week also granted these CPs: Ch. 13,

Fajardo, P. R., to WHOA, San Juan; educational Ch. 6,

Tucson, to U of Ariz.
;
Ch. 73 translator in Littleton, N. H.

and Ch. 77 translator in The Dalles, Ore. [For details,

see TV Addenda 26-Y herewith.]

WNEP-TV, Scranton, Pa. (Ch. 16) requested waiver

to identify itself as Scranton-Wilkes-Barre.

Latest mileage-cut proposal opposed by Assn, of Maxi-
mum Service Telecasters is petition of New Orleans Ch. 12

applicants Oklahoma TV Corp. and Coastal TV Co., which

seek site near WDSU-TV’s. AMST argues that both co-

channel and adjacent-channel rules would be violated.

Anli-BNI Bill Buried: Except for formalities of
legislative funeral, it was all over this week for
ASCAP-inspired bill (S-2834) by Sen. Smathers
(D-Fla.) to kill off radio-created BMI by forbid-
ding broadcasters from engaging in music pub-
lishing or recording business (Vol. 14:21).

Anti-BMI ASCAP members, banded together
in American Guild of Authors & Composers
(formerly Songwriters Protective Assn.), this
week had their last chance in rebuttal testimony
before Senate Commerce communications sub-
committee to prove “music monopoly” charges
against BMI. They got nowhere.

Subcommittee Chairman Pastore (D-R.I.)
flatly told ASCAP group’s counsel John Schul-
man, who presented 24-pp. statement supported
by 110-pp. brief (“Broadcaster-BMI Domination
of the Music Industry”), that case against BMI
hadn’t been made—and that lot of time had
been wasted on bill since intermittent hearings
started in March (Vol. 14:11 et seq).

“I question myself sometimes whether there aren’t

other problems which deserve as much time,” Pastore
said plaintively at one point in all-day testimony by
Schulman July 15.

Squirming with impatience, Pastore sat at end of

long conference table in hearing room. At one side were
Schulman and group of AGAC-SPA aides who helped
him with exhibits intended to show that BMI conspires

to control music public hears. At other side of table,

with little to do but listen, were BMI’s chairman Sydney
Kaye, senior v.p. Robert Burton, counsel Judge Samuel
I. Rosenman.

“I’m all by myself in this subcommittee,” said Pastore,

who had conducted one-man hearings from outset. “All

I have is lawyers on the one side and lawyers on the

other side. Where is your big public interest?”

Schulman said that public would have to judge broad-
cast music issues ultimately, but that if Pastore would
study record of hearings carefully he’d “come to the

conclusion that we’re right—that there is thought con-

trol in music,” and that the villain is BMI.
But Pastore wasn’t moved. Said he: “The tangible,

physical evidence that has been produced is the evidence

on the part of the broadcasters themselves—and that is

that they are free agents, that they play the music they

want to play, whether it’s ASCAP or BMI.”
Subcommittee hearings will be closed formally July

23 after brief sur-rebuttal testimony for BMI by Judge
Rosenman. Then Pastore will shut up shop on S-2834,

sending bulky transcript of hearings to Justice Dept. &
FCC for any comment. Bill thus dies in this Congressional

session. It’s unlikely Sen. Smathers will try to revive it

next session.

Anti-TV rating crusade by Sen. Monroney (D-Okla.),

who held one-day Senate Commerce Committee hearing

for 5 competing research services last month ‘(Vol. 14:26),

will be resumed if he has his way on Capitol Hill. Dis-

satisfied with inconclusive results of initial investigation

of what he regards as evils of rating systems, Monroney

wants to reopen probe before Congress adjourns, sum-
mon heads of 3 networks to tell how they use figures.

Monroney also wants to question ex-NBC pres. Sylvester

L. (Pat) Weaver, whose criticism of network program

policies was aired on recent ABC-TV Survival (C- Frecdoyn

show (Vol. 14:24). Other Committee members have dis-

played little interest in subject, however, and Monroney
was unable this week to get additional heai'ings scheduled.

New $300,000 building for KOCO-TV, Enid-Oklahoma
City, housing 2 studios, film processing lab, is scheduled for

completion in Oct. Transmitter remains at Crescent.

New reps: WTEN, Albany, N. Y. Aug. 1 to Blair-TV

(from Harrington, Righter & Parsons) ; KOOK-TV,
Billings, Mont. July 22 to Gill-Perna (from Headley-Reed).
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Baseball Blackout Blasted: Solid govt, phalanx of

opposition to blackouts of baseball telecasts, which
would be authorized in proposed anti-trust exemp-
tion bills (HR-10378 & S-4070), appears to doom
the Walter-Hennings measures to death in Sen.

Kefauver’s Judiciary anti-monopoly subcommittee.

This week FCC, FTC & Justice Dept, joined in

denouncing the proposed legislation. TV-radio are

yet to be heard from, though hearing goes into

third week (Vol. 14:28) with pro football prob-

lems due for airing starting July 21, to be fol-

lowed week thereafter by witnesses from basket-

ball & hockey. Congress hopes to adjourn in Aug.
NAB has had bid in with subcommittee to testify

against bills since House passed and sent legislation to

Senate. But no TV-radio spokesman had been added to

witness list this week—and subcommittee sources tell us

NAB appearance may not be needed, hearing record already

being loaded with objections to blackout provisions.

FCC Chairman Doerfer testified that anti-trust exemp-

tions permitting baseball club owners to decide when &
where—and if—games could be telecast would be “con-

trary to the public interest.” He pointed out FCC has no

direct jurisdiction over programming, but; “In our judg-

ment the public interest is best seiwed by having available

to the public the widest choice of programs.” Effect of

proposed legislation, Doerfer said, would be to “deny a very

popular sort of programming.”

FTC gen. counsel Earl W. Kintner said his agency

frowns on any exemptions from anti-trust laws, protested

terms of blackout legislation which he said would give

Delay Pay-TV—Harris: Consideration of pay-TV tests

should be delayed by FCC until mid-lSSU—until Congress

can study subject—Rep. Harris (D-Ark.), chairman of

House Commerce Committee, has suggested to Commis-
mission. Commission’s last previous word to Harris was
that it wouldn’t consider applications for tests until 30

days after current Congressional session ends (Vol. 14:9).

Commission is considering reply, is expected to imply

something like this: “We’ve got to consider applications,

conduct hearings if necessary, but we recognize that you’ve

been very busy with other important matters—so we’ll

continue to check with you. In short, we aren’t so foolish

as to thumb our noses at you. On other hand, we can’t set

jirecedent of letting you dictate to us—except through

amendment of the laws or passage of Congressional resolu-

tion, which amounts to same thing.”

Main reason FCC didn’t act this week was that Comrs.

Lee & Bartley were absent, participating in annual Fed-

eral “Operation Alert.” Noting Harris’ letter, pay-TV pro-

ponent Teleglobe Pay-TV System Inc. urged FCC not to

close door to “educational” pay-TV—special service to

physicians, college students, etc. It said such service could

be inaugurated without prejudging “final future decisions

on free-'TV versus pay-TV in entertainment.”

* * * *

FCC’s series of rebukes to stations for “unfair” edito-

rializing on pay-TV was lengthened this week with addi-

tion of WSOC-TV, Charlotte, N. C. Commission said its

])resentations were “essentially, entirely one-sided”—that

station didn’t make “timely effort” to present pi'o-subscrip-

tion side; that station’s otherwise good record protects it

from punishment. WSOC-TV had joined WBTV in anti-pay

skit Now It Can Be Tolled (Vol. 14:25), carried telecast

blank-check immunity to owners of baseball franchises.

Even more vehement objections to bills came from
Asst. Attorney General Robert A. Bicks, who testified that

monopoly exemptions proposed for baseball are “un-

paralleled,” warned: “The pending [bills] could conceiv-

ably result in a virtually complete blackout of sports

broadcasts & telecasts.”

Bicks produced chart showing % of country could be

affected by blackouts, said bills’ provisions “would permit

the games to be seen & heard by the public to be determined

by the small group of people who control broadcasting &
telecasting rights to sports contests.”

Principal defender of blackout authorization was Base-

ball Comr. Ford Frick, represented by ex-FCC chairman
Paul Porter. He argued that owners must have control

over telecasts in minor league territory if smaller clubs are

to be spared from competition of big games available free

on home TV sci’eens.

“Minor league towns are being wrecked,” Frick as-

serted. “We have got to be able to handle this problem,

or within 10 years there will be no problem because there

will be no baseball.”

One of subcommittee’s critics of the legislation—Sen.

O’Mahoney (D-Wyo.)—suggested that maybe everybody

would be satisfied if it were amended to prohibit TV black-

outs of baseball and pay-TV sports as well. But Frick and

other baseball witnesses insisted they needed legislation as

proposed.

Another subcommittee critic—Sen. Carroll (D.-Colo.)

—obsei-ved that “being for baseball is like being for mother
love and against sin.” But he said baseball “ought to clean

its own linen” without looking to Congress for immunity
from monopoly laws.

of Congressman opposing toll TV, presented 43 spots

against subscription TV. WSOC-TV had argued that news-

papers, magazines, etc. had given pay-TV plenty of sup-

port; that its pi’esentations balanced the picture. But
Commission asserted that “requirement of fairness” forces

stations to give all sides of controversies “irrespective of

the position which may be taken by other media.” Stations

previously chastised: WABT, Birmingham; WBTV, Char-

lotte; WBTW, Florence (Vol. 14:22, 25) . FCC held that

networks were “fair” (Vol. 14:27).

Crews are now in London, Ont., preparatory to start

of cable theatre system “in first part of 1959,” according

to International Telemeter Corp. (Paramount Pictures)

sales mgr. Howard Minsky. In U. S., ITC systems ai’e due

about same time in 2 unidentified cities—one on east coast,

one on west; Minsky says the local “franchisees” will

disclose locations and plans “in the near futm-e.” Canadian
operator is under Famous Players Canadian Corp. (J. J.

Fitzgibbons, pres.), 51% owned by Paramount, which
recently retained Paramount sales executive Clay V. Hake
to assist in project. London has some 30,000 homes, now
has a conventional community antenna system picking

up 3 Cleveland stations. Minsky says that no tieup with

the CATV system is planned; that cable theatre system,

will not feed station signals to subscribers—thus differing

from the discontinued Bartlesville, Okla. experiment which
fed Tulsa station signals in addition to first-run movies

(Vol. 14:21).

Single TV application filed this week was for educa-

tional Ch. 13 in Dallas, Tex. by Area Educational TV
Foundation there. This brings total pending to 116 (29

uhf). [For details, see TV Addenda 26-Y.']
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ETV Aid Bill Unopposed: Senate-approved legis-

lation authorizing $51,000,000 Federal aid to edu-

cational TV systems (Vol. 14:28) was rushed
through IV^-day hearing by House Commerce
transportation & communications subcommittee
this week, meeting no opposition—but outlook for

final approval this year remained dim.

Subcommittee, chaired by Rep. Roberts (D-
Ala.), voiced few doubts as to need for unprece-

dented govt, financing of school TV equipment
purchases by state & local bodies, asked few ques-

tions, as succession of ETV professionals took

stand in support. Despite anticipated speedy con-

sideration of ETV proposals by subcommittee at

executive session next week, it was doubtful that

legislation could be cleared for floor action before

scheduled Aug. adjournment.
Administration opposition to ETV bill (S-2119) by

Chairman Magnuson (D-Wash.) of Senate Commerce
Committee and to companion House measures (HR-12177

& HR-13297) by Reps. Udall (D.-Ariz.) & Boggs (D-La.),

disclosed at earlier Senate hearings (Vol. 14:22), was not

repeated—and subcommittee didn’t ask for its testimony.

Only govt, agency spokesman appearing this week
was FCC Comr. Craven. He merely expressed FCC’s
“favorable attitude toward educational TV,” reiterated

Commission’s position that it “does not have any special

competence as to whether or not Federal appropriations

should be used” to promote ETV.
House testimony was largely repetitious of Senate

hearing arguments in favor of aid to ETV. Witnesses

included pres. Frank Schooley, National Assn, of Educa-
tional Broadcasters; gen. mgr. Raymond D. Hurlbert,

Ala. Educational TV Commission; supt. Wm. M. Brish,

Washington County, Md. (Hagerstown) schools; exec,

secy. Franklin Bouwsma, Detroit Educational TV Founda-

tion; secy. Mrs. Paul W. Mcllhenny, Greater New Orleans

Educational TV Foundation; exec. secy. Robert W. Pharr,

Tenn. Educational TV Commission; director Dr. Wm.
Tudoi’, So. 111. U area services div.; Washington TV-radio

lawyer Leonard H. Marks of Cohn & Marks.

Harte-Hanks Affiliated Newspapers Inc., onetime sub-

stantial radio operator, is acquiring KBST, Big Spring,

Tex. (1490 kc, 250-w U) for $100,000. Texas chain pub-

lishes Big Spring Herald, San Angelo Standard-Times,

Corpus Christi Caller and Times, Greenville Herald-Ban-

ner, Marshall News-Messenger, Denison Herald, Paris

News. Sellers also own KEDY-TV, Big Spx’ihg (Ch. 4),

operated under 5-year lease by owners of KDUB-TV, Lub-

bock (Ch. 13) who have option to buy 50% of stock after

lease expires. Lewis 0. Seibert, one of sellers, also owns

KGKL, San Angelo and 50% of KCTV (Ch. 8) there.

[For news about radio station sales and transfers, see

AM-FM Addenda CC.}

Another newspaper sold: David Stern’s New Orleans

Item has been sold to Times-Picayune Co. for $3,400,000,

subject to proviso it be re-sold before Sept. 15; if it isn’t,

it will be combined with New Orleans States, afternoon

paper published by Times-Picayune. Latter is licensee

of radio WTPS, held pre-freeze CP for Ch. 7 which it

dropped in 1949, then in 1956 was unsucessful applicant

for Ch. 4 which went to Loyola U’s WWL. Dept, of

Justice’s anti-trust div. approved sale of Item.

General Tire & Rubber Co., reporting 6-mo. sales down
about 2% and earnings off 46%, states this week that its

RKO Teleradio subsidiary is getting out of theatrical film

business, recently entered into agreement for foreign dis-

tribution by Rank International. “The decision to trans-

fer responsibility for the disposition of RKO’s film product

to others,” said pres. William O’Neil, father of RKO Tele-

radio chairman Tom O’Neil, will involve the recognition

this year of substantial costs and expense, the amount of

which is not presently ascertainable, that would otherwise

be spread over future years. It will, however, result in

substantial savings and, henceforth, the income from the

highly profitable radio and TV properties [in N. Y., L. A.,

Boston, Washington, Memphis, Detroit-Wind.sor—see TV
Factbook No. 26'] will be unhampered by offsetting film

losses. We are, therefore, looking forward to the usual

good profits in RKO Teleradio in 1959 and the years

ahead.”

‘Ethics’ Study Demanded: Quickie passage by Senate

of “sense-of-Congress” code of ethics for FCC, other govt,

agencies and members of Congress was protested on floor

this week. Sen. Bush (R-Conn.), supported by Sen.

Javits (R-N. Y.), said code—approved by House year

ago—is “excellent statement of general principles” as far

as it goes, but “fails to come to grips with the difficult

problems” of agency-Congressional-White House rela-

tions. Bush pointed out Senate voted last week on 10-

point do-good code (H. Cone. Res. 175) without advance
notice or debate. He asked action by Judiciary Committee
on his proposal (S. Cone. Res. 98) for “thorough study of

this whole problem.”

Control of WLOS-TV, Asheville, N. C. (Ch. 13), along

with radios WLOS & WLOS-FM, passes to Mitchell Wolf-
son’s WTVJ Inc., FCC this week approving transaction

whereby WTVJ increases holdings from 36.9% to 72.1%
by purchase of 4276 shares of stock for $277,950 from
Charles B. Britt group (Vol. 14:13). After this transaction

is consummated, WTVJ Inc. plans to exercise option for

additional 4276 shares of unissued stock under option

acquired from Asheville Citizen and Times (Vol. 14:10).

In addition to WTVJ, Miami (Ch. 4), Wolfson group also

owns 20% of WFGA-TV, Jacksonville (Ch. 12).

Sale of KVII, Amarillo, Tex. (Ch. 7) to Television

Properties Inc. of Dallas, headed by oilman & realtor

Jack C. Vaughn (Vol. 14:26), was approved this week.

New owners acquire 77.7% stock control for $136,052,

along with option to buy remaining 22.25% held by pres.-

gen. mgr. Murray Woroner for $2.50 per share, plus 3-

year employment agreement at $800 monthly. Television

Properties is owned by Jack E. & Grady H. Vaughn Jr.

(47.8% each) and Cecil L. Trigg (4.25%), who are also

principal owners of KOSA-TV, Odessa, Tex. (Ch. 7) &
KOSA.

Transfer of KRBB, El Dorado, Ark. (Ch. 10) to new
Arkansas-Louisiana Television Co. Inc. and change of call

to KTVE will take place about Oct. 1, writes gen. mgr. &
% owner Wm. M. Bigley. Corporate change will come after

station completes move to new 1000-ft. tower and boost to

316-kw at site near Bolding, Ark., approximately 20-mi. E
of El Dorado and 40-mi. N. of Monroe, La. Other ovTiers,

W. C. Blewster Jr. & Dr. Joe F. Rushton, as w'ell as Bigley,

will own stock in new firm, but exact holdings and addi-

tional stockholders haven’t been determined yet.

Equipment for triplexing FM into Ch. 6 antenna, newly

offered by RCA, is available only for Ch. 6 because of

channel’s adjacency to FM band. This minimizes problems

of maintaining circular FM pattern, etc.



GALVIN 'SELLS UP' INDUSTRY FUTURE: What this industry needs is "something new" —
and it looks like it's going to get quite a few such things in the near future. One

of TV-radio's youngest and most vigorous top executives, 36-year-old Motorola pres.

Robert W. Galvin, ticked off a number of them in talk before 100-plus distributors &

dealers attending annual Management Institute sponsored by National Appliance and
Radio-TV Dealers Assn, at American U in Washington this week. Crystal-balling the

new items which he said call for a new era of "creative selling" and which show
the "amazing vitality" of the industry, he forecast;

(1) A truly portable, battery-operated TV in 2 years . Lab models now are

moving swiftly through engineering to production.

(2) Stereo sound will bring back $100 to S200 radios . Multiplex broadcasting
will make listening public "good-music conscious," create demand for fine radios,
revive radio drama because of "sense of presence" that comes with stereo.

(3) "Service-free" TV in 5 years , made possible by perfection of the printed
circuit technique, improved transistorization.

(4) Color TV . "You can bank on color TV prices coming down so that color
i

will become the great, new business we all have been looking for."

(5) Stereo tape magazines — as easy to handle as records — for new hi-fi
' phonos should be ready for big market in 6-9 months. "Discs & tape will ride along

together, creating 2 new markets for the dealers."

(6) Total revolution in radio . "All of today's radios will be obsolete five
years from now. The cordless radio, fully transistorized, service-free, is coming."

These technological opportunities challenge manufacturers, distributors and*-’"'

dealers to start "thinking creatively," said Galvin. "For many years, our industry
has been sucked along by the vacuum of demand for our products. Those days are now

I
gone. There's a premium on creativity. I look forward to a good, solid economy

;

for the next 2 or 3 years — but no boom as we have known it."

sjc >(:>}!* *

!

Advertising dollars are being wasted in mediocrity. Zenith advertising v.p.
Erik Isgrig told Institute at its July 14 seminar. He urged closer attention to

j

advertising programs all the way from manufacturer to dealer.

Keeping abreast of new product development is key to good merchandising, said
John T. Barnett, Washington mgr. for Sears Roebuck. Successful retailing requires a

' full knowledge of what's new — as well as what the old & new are doing saleswise.

[ For more Management Institute news , see p. 14.]

TV Inveniories: Stocks on hand at midyear were 2,106,000 sets, a healthy cut
of 231,000 sets from the 2,337,000 on hand a year ago. And, of particular sig-
nificance, was fact that almost the full cut was at retail level. Factory stocks
were 629,000 sets vs. 692,000 a year ago; distributor inventories totaled 848,000
sets vs. 834,000. Heartening reduction in inventories was regarded by top industry
spokesman as another indication of improved business conditions this fall.

* Meanwhile, Federal Reserve Board reported this week that one of the signs of

i recovery from the recession is " increased production of TV sets . " We checked this

j|
optimistic report against our weekly production figures which showed a sharp decline

l| in TV production from high of 417,000 sets in March to 275,000 in May, as well as
i the fact that June production returned barely to the May level of 302,000. FRB told
I us TV index actually rose from 293 in April to 320 in May (1947-49=100) when all

I
the figures were adjusted for "seasonal factors."

13
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Retail Sales: Despite low retail sales in June — only 240,000 sets, down 40%
from June 1957 — steady month-by-month drop in sales since first of year came to a
halt. This led Wm. Long, head of EIA's market data dept, and collector of industry
statistics, to predict retail sales decline has ' "bottomed out". Adding that retail
sales curve is an historic indication of future production and, on the basis of rel-
atively better May & June sales, he expects production upswing in about 2 months.

Note: TV-radio production figures were not available this week. We'll report
on them next week, bringing your tabulations up to date.

Trade Trends Studied: The Management Institute for

appliance-TV dealers, sponsored by NARDA (see p. 13),

came to weekend close at American U with consensus of

both first and second year “students” that problems ana-

lyzed were basic and discussions constructive. Manufac-
turing officials attending—including Westinghouse distribu-

tion v.p. Richard Sargeant, Motorola merchandising-

director David Kutner, GE manager of dealer development

Charles Wood, Philco asst, sales mgr. Bruce Lambert, et al.

—had opportunity to examine dealer problems and listen

to pet peeves.

Institute joint chairmen were H. B. Price of Norfolk

and Mort Fai-r of Darby, Pa. Industry speakers included

Motorola pres. Robert W. Galvin, Zenith adv. v.p. Erik

Isgrig, Geyer Adv. v.p. Dan Packard, Frigidaire southern

sales mgr. Wm. Anderson, Whirlpool exec. v.p. J. Hurley.

Packard, an ex-Norge v.p., told dealers there is an

opportunity to sell 294,000,000 appliance units in the next

10 years—133,000,000 to replace appliances now more than

10 years old, 111,000,000 to increase saturation of all ap-

pliances to 50% of homes, 50,000,000 to equip new homes.

He deplored decline in annual rate of appliance sales from

14,000,000 in 1948 to a rate of about 11,000,000 this year.

Said he:

“It is time the appliance business got back on a founda-

tion of sound business practices. We have seen our gi-eat

industry sacrificed on the cross of price. Instead of work-

ing together to build a strong business, a few selfish leaders

have thought only of price. They have granted excessive

advertising allowances which have been passed along to

consumers. They have made discount operations possible.

Dealers have diverted 95 %> of their advertising money to

price displays and have forgotten the necessity of creative

selling.

“Industry must realize that there is something to

doing business besides cutting prices; that value sells

merchandise. The money that is being diverted by manu-
facturers to lower prices should be put back into research,

engineering and better quality.”

Packard said the solution to the “builder mai-ket”

problem was for appliance makers to “get out of it” and

start selling these appliances again through distributors.

He said manufacturers are not making money on builders

sales, which only help keep “excess production” capacity

in operation. He I'ecommended that NARDA, which he

said now is a strong, responsible organization, take its

problems to the manufacturers and work them out so that

everyone in the business can make money once again.

Ten percent excise tax on tape recorders now seems

assured in absence of any industry opposition to proposed

tax included in Excise Tax Technical Changes Bill by

Rep. Forand (D-R. I.) at Senate Finance Committee hear-

ing this week. Measure passed House in June 1957,

appears slated for final passage before adjournment of

Congress.

TV & Radio Shipments: TV shipments to dealers in

May nearly equaled April shipments, ending the month-
by-month decline since the first of the year, EIA reported
this week. However, May total of 210,197 sets was 37%
below May last year. TV shipments for the first 5 months
were 1,780,476 vs. 2,121,267 in corresponding 1957 period.

Radio shipments to dealers for the first 21 weeks of 1958
were 2,198,909 vs. 2,167,016 d'uring the corresponding 1957
period. First 5 months’ TV-radio shipments by states:

state TV Radio
Ala. 22,483 27.943
Arlz. 12,978 13,269
Ark. 14,576 12,248
Cal 174,374 170,522
Colo. 16,110 17,726
Conn. 28,731 29,756
Del. 4,774 4.934
D. C. 18,565 24.716
Fla. 68,309 65.467
Ga. - 34,256 43,666
Ida. 5,726 6,119
111 108.935 164,794
Ind. 41,192 38,758
Iowa 19,218 27,762
Kan. 20,433 23,731
Ky. 28,486 30.603
La. 31,026 28,424
Me. 9.462 12,438
Md. 26.403 43,292
Mass 58,026 81.492
Mich. .

.

60,284 75,783
Minn . 26.644 41.456
Miss. 14,343 14,706
Mo. 40,444 60.124
Mont. 9,116 7.701
Neb. 15,391 12,401
Nev. .... .. . 2,978 3,965
N. H. 5,096 7.273

State TV Radio
N. J. 63,173 84.853
N. M. 7,804 7,380
N. Y 214,487 311,884
N. C. 34.236 37,982
N. D. 5,432 6.835
Ohio . 91,296 123,988
Okla. 21,027 22.328
Ore. 18.250 21,750
Pa. 127,394 158.285
R. I. 9,879 11.430
S. C. _ 14,499 17.537
S. D. 6,222 5,422
Tenn. 28.398 33.049
Tex. ... 88,965 111.986
Utah 9,486 8.742
Vt. .. 3,574 5.132
Va. . 31,266 35.274
Wash. 28.649 31.826
W. Va 17,390 13.727
Wis. 28.988 45.620
Wyo 5,849 2,976

U. S. TOTAL 1,774,623 2.189.075

Alaska . ._ 1,079 1,942
Hawaii 4,774 7.892

GRAND
TOTAL _ 1,780,476 2,198,909

Westinghouse TV-phono combinations were introduced
this week at Chicago Music Show, described by gen. sales

mgr. T. B. Kalbfus as “especially designed for budget-
conscious young families.” Prices range from $200 to $235.

Also shown were 4 new 17-in. portables, 6 stereo hi-fi

phonos with companion amplifier-speaker units. Portable
prices range from $160 to $180; phono prices were not an-

nounced. Kalbfus said rest of Westinghouse TV line will

be introduced next month.

Packard-Bell’s 1959 TV, radio & hi-fi line, shown dis-

tributors in Los Angeles this -week, is longest in company’s
history, includes TV-radio-phono combination, equipped
for stereo, at $480 & $500. Line is one of few to have color

TV, with 3 models priced at $800 & $825. Black-&-white
TV models range from $180 for 17-in. table model to $420
for 24-in. console. Also introduced was remote “Control
Master” for both black-&-white and color TV. Stereo

phonos range from $180 to $725.

Hoffman’s 1959 TV line, shown distributors in Las
Vegas this week, includes 12 basic models, ranging from
17-in. portable at $180 to 21-in. console at $420 with

automatic push-button tuning, wireless remote control, 4

speakers. New line includes 6 basic hi-fi phonos, all

equipped for stereo or readily converted, ranging from
$190 to $625. Sales v.p. Paul E. Bryant said stereo models

will play all records in current use.

New 8-in. monitor picture tube for industrial TV re-

ceivers, Type 8FP4, is offered by Sylvania.
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Trade Personals: Westinghouse names 5 tv & hi-fi

sales managers in major realignment of factory sales

organization, TV-radio div. gen. sales mgr. T. B. Kalbfus

announcing these new zone managers and their headquar-

ters: L. S. McCloud, central-eastern zone, Cleveland; J. G.

Adams, southeastern, Atlanta; C. R. Beatty, southwestern,

St. Louis; J. P. Adams, Pacific, San Francisco; Gordon
MacDonald, northwestern, Chicago . . . Frank M. Folsom,

chairman of RCA exec, committee, returned from European
plant inspection trip July 11, plans to go to Japan on simi-

lar mission next winter . . . Chester E. Johansen & Wm. T.

Rapp promoted to v.p.’s of IT&T Labs, Nutley, N. J. . . .

Harold J. Schulman, ex-Trav-Ler, named assistant to Allied

Radio v.p. Alex Brodsky . . . R. E. Wilson promoted to RCA
mgr., communications mfg.; A. John Platt to mgr. audio-

visual & sound sales . . . Alfred S. Ross promoted to sales

mgr., Sylvania Sales Corp., Newark; Roland H. Martin to

northwest electronics sales mgr., Seattle . . . Frank M.
Girard, ex-GE, named Philadelphia dist. sales mgr., DuMont
mobile communications div. . . . David A. Sokolov pro-

moted to field engineering mgr., govt. & industrial products,

CBS-Hytron tube and semi-conductor div. . . . Frank A.

Flower promoted to mgr., new Washington office of Thomp-
son Products, currently merging with Ramo-Wooldridge
. . . Bennett Cook, ex-Fotolines, named adv. mgr., Chicago

Transformer Corp. . . . Edward M. Lisowski, ex-Philco,

named General Precision Lab’s sales rep. at Dayton Air

Force procurement headquarters ... A. A. Sroka promoted

to Ampex national sales mgr. for instrumentation, suc-

ceeded as central Atlantic district mgr. by Eldmund J.

Keane . . . Robert F. Doran named exec. v.p. of CFI
(Ceramics for Industry) Corp., formerly unit of Sylvania,

now operating independently with plant at Mineola, L. I.

. . . John E. Gingrich promoted to special programs direc-

tor, IT&T, succeeded as pres, of subsidiary Federal Tele-

phone & Radio by Delbert L. Mills . . . W. Raymond Bur-

rows promoted to director of new Raytheon govt, relations

office, Rome, N. Y.

DISTRIBUTOR NOTES: Motorola appoints Tecca Distrib-

uting, Cleveland, for consumer products . . . Hoffman ap-

points Crandall Wholesale, Detroit, for radio . . . Hotpoint

promotes Carl A. Pfitzer to dist. mgr. of new Nashville

distribution center . . . Graybar promotes L. A. Peterson

to district mgr., Seattle; A. N. Saxon to branch mgr.,

Jackson, Miss.; E. P. Kempen, Corpus Christi, Tex.; M. J.

Sullivan, Youngstown, 0. . . . Southern States Distributors

(Admiral), Miami, adds 29 Fla. counties formerly handled

by Jacksonville branch . . . Paramount Enterprises appoints

Pan-Mar Corn., N. Y., to export Hallmark line of stereo

sound systems & records . . . Erie Resistor appoints: James
Eckersley, Portland, Ore.; Branum Sales, Dallas; Harold

Moyer, Haddonfield, N. J.; Martin & Dial, Highland

Springs, Va.

Ira Hirschmann, pres, of TV Systems of America and

Ira Hirschmann Co. Inc., installers of master antenna and

closed-circuit TV systems for hotels & office buildings,

elected chairman of board of Pennsylvania Exchange
Bank, N. Y.

Admiral appoints Henri, Hurst & McDonald Adv.,

Chicago, for all divisions.

Obituary

John H. Cashman, 58, founder & former pres, of Radio

Craftsmen, Chicago, past chairman of Assn, of Electronic

Pints & Equipment Mfrs., dieil in Chicago July 10. Widow,
son survive.

Financial Reports;

GE earnings declined to $54,197,000 (67^ per share)

on sales of $1,014,000,000 in second quarter ended June
30 from $63,817,000 (74^) on $1,072,000,000 year earlier.

Attributing decreased earnings to such factors drop in

consumer goods sales, high volume of low-profit defense

business, chairman Ralph J. Cordiner pointed out that

15% decline in profits and 5% in sales in June quarter

nevertheless represented progress from declines of 23%
& 8% in first quarter (Vol. 14:16). In first 1958 half,

net profit was $103,381,000 ($1.18 per share) on sales of

$1,978,000,000 vs. $127,823,000 ($1.47) on record $2,121,-

000,000 year earlier.

General Instrument earned $87,916 (6^ per share) on
sales of $8,679,027 in first fiscal quarter ended May 31 vs.

$77,454 (6^) on $7,042,565 year earlier, when results for

period did not include Radio Receptor subsidiary, acquired

in April, 1957. Leading TV-radio component manufac-
turer was able to “hold the line” on earnings in first

quarter largely because of profitable operations of Radio
Receptor and increase in semi-conductor sales, chairman
Martin H. Benedek reported. Profit showing also in-

cluded tax benefits. General Instrument “enlarged its

share of the TV components market” in face of depressed
prices and lower set production, looks to record sales

and improved operating profits in current year, Benedek
said.

Collins Radio eaniings in fiscal year ending July 31
will drop to about $1,000,000 on sales of approximately
$100,000,000 from $2,699,179 ($1.63 per share) on $123,-

912,221 year earlier, exec. v.p. R. S. Gates told Wall St.

Journal this week. New contracts & orders (chiefly in

commercial aircraft communications market) are increas-

ing, however, and backlog as of July 31 will be about

$115,000,000 vs. $100,000,000 Jan. 31 (Vol. 14:11), Gates
said.

WJR, The Goodwill Station Inc., big Detroit broad-
caster just awarded Ch. 12 in Flint (p. 10) suffered drop
in both gross and net for first 6 months of 1958; sales

were $1,860,868, profit $196,340 (34(i per share), down
from $1,771,065 & $238,765 (41^) in same 1957 period.

Ampex Corp., big video tape developer, reports earn-

ings of $1,540,000 ($2.10 per share) in fiscal year ended
April 30 vs. $1,087,000 ($1.51) year earlier, confirming
earlier estimates by pres. George L. Long Jr. (Vol. 14:19).

Gross Telecasting Inc. (WJIM-TV & WJIM, Lansing)
reports 6-mo. revenues up 4% to $1,372,000 vs. $1,325,000
in 1957 period, net increasing to 89^ per share vs. 86^.

Reports & comments available: On Amphenol, analysis

in Weekly Review of Fahnestock & Co., 65 Broadway N,. Y.
On CBS, analysis by Harris, Upham & Co., 14 Wall St.,

N. Y. On Sprague Electric, report by Merxill, Lynch,
Pierce, Fenner & Smith, 70 Pine St., N. Y. On Daystrom,
item by Green, Ellis & Anderson, 61 Broadway, N. Y. On
Victoreen, study by Greenwald & Co., 1441 Broadway, N. Y.

Dividends: Magnavox, 371^c payable Sept. 15 to stock-

holders of record Aug. 25; Hazeltine, 35(‘ Sept. 15 to

holders Aug. 29; National Theatres, 12 July 31 to

holders July 17; International Resistance, 5(^ Sept. 2 to

holders Aug. 15; Gross Telecasting, 40c Aug. 8 to holders

July 25; Class “B,” 7c Aug. 8 to holdeis July 25.

GE Credit Corp., wliich linauces GE & Hotpoint time

.sales, launches first adv. campaign through BBDO with

schedules in Aug. distributox’-dealer trade ixxagazines.
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Publisher Knight Replies: John S. Knight, a lead-

ing figure in American journalism, publisher of

5 major newspapers {Chicago Daily Nexus, Detroit

Free Press, Miami Herald, Akron Beacon-Journal,
Chaxiotte Observer)

,

part owner of several TV-
radio stations (WKAR-TV & WEAR, Akron;
WCKT, Miami), past pres, of American Society

of Newspaper Editors, replies rather trench-

antly to NBC chairman Robert W. Sarnoff’s re-

cent charges that the newspapers, hurting badly

as an advertising medium while TV continues to

do quite well, are deliberately derogating TV
(Vol. 14:25).

Whether you agree with what he writes, like

it or not. Jack Knight’s July 13 signed editorial,

out of the scores published since young Sarnoff’s

provocative address at Syracuse (for text, see

our Special Supplement of June 21) ,
merits atten-

tion in our opinion because it’s the most cogent

and least emotional exposition yet of the other

side’s viewpoint. He writes:
“Speaking as one editor, I can assure Mr. Sarnoff

that there is no conspiracy on our staff either to overplay

the investigative difficulties which must inevitably plague

a government-licensed njedium, or to give TV the muddy
end of the stick in our program reviews.

“Investigations are news whether they concern TV
networks, Sherman Adams or the Government’s anti-trust

actions against the Kansas City Star.

“The TV editor, who watches more shows than I

would care to, is a man of his own mind. He praises or

criticizes according to what he sees. No one tells him
what to write.

“Sometimes, when wearing the publisher’s hat, I am
appalled at the amount of space we give to TV in pro-

gram listings and general comment. And all of it for

free [sic!] even though the TV stations seldom mention
our newspaper unless we get sued for libel.

“Now when Mr. Sarnoff mentions that newspapers
are taking a calculated aim at TV in terms of its effective-

ness as a sales tool, he is dead right.

“Newspapers, as the basic medium, certainly are

fighting for the major portion of the advertiser’s dollar.

“To do this, they not only sell the worth of newspapers
but also present facts and figures debunking the more
fantastic coverage claims of TV’s statistics jugglers.

“But that’s competition. Bob, not a conspiracy.

“TV should be eternally grateful that it merits so

much attention from the newspapers.”

“John Crosby, recalling the days when radio wasn’t

considered worthy of criticism, says that if TV gets any
blander, Mr. Sarnoff won’t have to complain about rough
treatment, but about no treatment at all.

“Sylvester (Pat) Weaver, who was chairman of the

NBC before Sarnoff’s elevation to that post, predicts: ‘The

television set will become like a jukebox in the corner of

the room, to keep the kids quiet.’

“In exaggerated form, Pat Weaver is saying that TV’

is failing to fulfill its role in a democratic society.

“Most Americans don’t take TV that seriously and
I’m one of them. I like TV and I like Bob Sarnoff.

“But if he really thinks that newspapers are de-

liberately ‘derogating TV’ he should listen to what his

own boys tell the advertisers about newspapers.”

USIA Foreign TV Report: Quarterly analysis of

foreign TV developments, released by U. S. In-

formation Agency, concludes that growth has ex-

ceeded expectations—with total sets-in-use reach-

ing 20,184,300 as of June 30, expected to hit 25,-

000,000 by year’s end. Report covers all nations

except U. S., Canada and U. S. Armed Forces sta-

tions abroad.

USIA reports 560 foreign TV stations operat-

ing (vs. 503 as of April 1, 1958) , 161 more planned
by year’s end, broken down as follows: Western
Europe, 350 operating, 36 planned; Latin Amer-
ica, 66 & 44 ; Near East, So. Asia & Africa, 7 & 10

;

Far East, 35 & 31; Communist bloc, 102 & 40.

The 25-pp. report, available from USIA at 177(>

Pennsylvania Ave. NW, Washington, gives ' country-by-

country breakdown of TV activity during 1958 second

quarter, is based on official & unofficial sources and esti-

mates. It cautions, properly, that sources vary greatly in

reliability—particularly in Communist bloc.

Our oWn new Foreign TV Directory, carried regularly

in our semi-annual TV Factbook, is in process of revision

in preparation for publication in our Fall-Winter issue.

Because of some difference in sources and in. evaluation of

reliability, our information varies from USIA’s in some
cases—but there’s fairly close correlation on basic figures.

We go into considerable more detail—covering location of

each station, name of licensee, technical standards, chan-

nel, power, date station started, commercial or non-com-

mercial operation, etc. (see pp. 285-293, Spring-Stimwcr
TV Factbook)

.

Following is USIA’s compilation of num-
ber of stations on air and sets-in-use as of June 30, 1958:

Country Stations Sets

Western
Austria

Europe
10 40,000

Belgium 5 300.000
Denmark 6 150.000
Finland 5 8.000
France 24 800.000
West Germany 81 1.666,400
Italy 167 881,000
Luxembourg 1 1,600
Monaco 1 10.000
Netherlands 5 338,100
Norway 1 300
Portugal 5 12,000
Snain 1 20.000
Sweden 4 150.000
Switzerland 7 39.700
United K’dom 25 9,000,000
Yugoslavia 2 4.500

Latin .America

Argentina 1 150.000
Brazil 7 700.000
Colombia 9 140,000
Cuba 20 315.000
Dominican Rep. 3 7.500
El Salvador 1 7,000
Guatemala 2 11.000
Mexico 11 375.000
Nicaragua 1 2,000

Country Stations Sets

Uruguay 1 4.500
Venezuela 10 200.000

Near Blast, South Asia & Africa
Algeria 1 15.000
Cyprus 1 1.000
Iraq 1 3.000
Morocco 2* 5.000
Saudi Arabia 1 700
Turkey 1 500

Far East
Australia 6 320,000
Hong Kong 1»» 2,500
Japan 25 1,452.200
Korea (So.) 1 2.700
Philippines 1 18.000
Thailand 2 20.000

Communist Bloc
Bulgaria 1 500
Czechoslovakia 4 250.000
E. Germany 9 200.000
Hungary 1 • 8,000
Poland - 6 31.000
Rumania 1 12.000
USSR 79 2,500.000

TOTAL 560 20,184,300

*Off air.

total.
‘Closed-circuit cable system; not included in station

Veteran broadcaster Benedict Gimbel Jr., gen. mgr. of

Gimbel Bros, pioneer radio WIP, Philadelphia (5-kw, 610-

kc) heads local group of business men, including other

staff executives, purchasing WIP with WIP-FM, will con-

tinue as mgr. His family’s dept, store gets around

$2,500,000 in deal, which sets at rest reports station was
being sold to Todd Storz, ct al (V'^ol. 11:23).

TV’-radio techniques are taught in 85 colleges and uni-

versities according to new Directory of College Courses in

Radio & TV, 1957-58, available free from author Gertrude

G. Broderick, TV-radio specialist. Office of Education,

Dept, of Health, Education & Welfare, Washington.
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SUMMARY-INDEX OF THE WEEK'S NEWS— July 26, 1958
FCC AND/OR JUSTICE DEPT, have next move in network REVIVAL OF UHF in Worcester, Mass, planned this fall, as

inquiry as hearing ends with testimony on multiple WWLP, Springfield, acquires WWOR-TV in merger,

ownershp and station sales (pp. 1 & 5). Other upcoming stations (p. 7).

PAY-TV TESTS BLOCKED for at least another year; FCC
tells Rep. Harris it will delay approval but will accept

and process applications (p. 2).

STUDY OF ‘SPECTRUM WASTE' among govt, users ap-

proved by Senate; House yet to act. ABC mileage-

cut drop-in plan strongly opposed by AMST (p. 2).

NEWSPAPERS FEELING PINCH of recession, hence sole of

Tafts' Cincinnati Times-Stai to Scripps-Howord. Pub-

lishers in TV-radio fare well (p. 3).

'PUBLIC-BE-DAMNED' BILLS authorizing blackouts of sports

telecasts denounced by Celler; football starts propo-

nents' retreat from measures (p. 4).

LEGAL DEFENSE OF NETWORKS gets strong assist in brief

filed by NBC attorneys who attack "gross distortion of

the per se concept" (p. 6).

BIG FCC AGENDA before vacation produces final grants

for Toledo and Cheboygan, Mich. Buffalo Ch. 7 and

Porma-Onondaga, Mich. Ch. 10 up next week (p. 7).

LAST LEGISLATIVE RITES for onti-BMI bill held by Senate

subcommittee; ASCAP supporters stay away (p. 9).

CBS PURCHASE OF WCAU-TV & WCAU, Philadelphia, ap-

proved by FCC, showing policy unchanged despite

arguments of Barrow on multiple ownership (p. 9).

Manufacturing-Dittribution-Finance

HI-FI STEREO WINS ACCLAIM at NAMM's Music Show in

Chicago where 10,000 visitors, 4500 buyers, swamp 52

stereo demonstrations (p. 10).

TOP INDUSTRY YACHTSMEN Allen B. DuMont and Clayton

Ewing win national racing classics. Reports on others

yachting enthusiasts (p. 11).

FAIR TRADE BILL gets another hearing—probably its last

—before Senate Commerce subcommittee. Prospect for

adoption nil (p. 12).

SYLVANIA SALES-PROFITS UP in 2nd quarter, continued

improvement predicted. Packard-Bell also reports "defi-

nite profit trend" (p. 13).

NETWORK CASE CLOSES; FOCUS ON JUSTICE DEPT : FCC wrapped up its vital and mammoth
network hearing July 21, and next move is up to Commission — or Dept, of Justice.

Commission staff will now digest testimony , place it before commissioners
some time this fall or winter. If it weren't for Justice Dept., it would be fairly
safe prediction that majority of Commission wouldn't buy major changes recommended
by network study chief Roscoe L. Barrow and his staff — most important of which are
elimination of option-time and iSlicing networks' ownership of vhf stations.

But Justice's intervention threw a big imponderable into the picture when
it insisted flatly that option-time and must-buy are illegal and must be thrown out
regardless what anyone says (Vol. 14:25). Initially, Commission was very much taken
aback by Justice's attitude. But there are signs lately that FCC Is no longer quite
so disposed to rubber-stamp Justice lawyers ; that it might conclude network prac-
tices are both legal and necessary — letting Justice anti-trust division's young
Mr. Bicks take networks to court if he believes otherwise.

Vigor of FCC Chairman Doerfer's skeptical questioning on legal points is
regarded as an augury of that (Vol. 14:29). CBS's legal memorandum (Vol. 14:26)
also is serving to shake foundations of Justice's arguments; and NBC's , filed this
week (see p. 6), further strengthens networks' case with the Commission. [For

details of this week's concluding testimony, see p. 5.]
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PAY-TV DEEP FREEZE GETS EVEN DEEPER: Subscription TV has been knocked in the head
and tromped into the ground by Congress (Vol. 14:8). This week, it was given a
strong kick to make sure it's still dead. Action came in form of letter from FCC to
Rep. Harris (D-Ark. ) , chairman of House Commerce Committee. Harris had recently
asked the FCC to hold off any consideration of subscription- TV tests until end of
next session of Congress — mid-1959 — because Congress couldn't study it now.

Commission has agreed to do that — though it told Harris it would receive
and study applications for tests. To date. Commission has received but one applica-
tion — from uhf grantee WSES, Philadelphia (Ch. 29), which is quite lacking in the
details FCC needs before it can consider it (Vol. 13:52). None has been filed by
the "Big 3" among pay-TV proponents — Zenith, Skiatron, International Telemeter.

1 FCC noted "Congress' active interest" in pay TV , said it would wait until
adjournment of first session of 86th Congress, concluded with this statement about
accepting and processing applications;

" It may be noted, however , that should applications conforming with the
requirements set out in the First Report of Oct. 17, 1957 be received, the detailed
information they would have to provide may furnish a much sounder basis for evalu-
ating the effects and desirability of authorizing trial operations than can be found
in the broader and less detailed proposals put forward by the parties at earlier
stages of the proceeding." No commissioner dissented.

SENATE APPROVES SPECTRUM STUDY; ARC PLAN HIT: Senator Potter's "spectrum analysis"
resolution (S.J. 'Res. 106), which would create a five-man commission to determine
whether Govt, is wasting frequencies that could be used for TV (Vol. 14:29), was

passed by Senate so quickly July 21 that Potter didn't even get to amend it. It's

understood he planned to get it changed to include evaluation of civilian uses.

Measure hasn't been considered yet by House Commerce Committee, though Rep.

Bray (R-Ind.) has been trying to get Chairman Harris (D-Ark.) to move it. Resolu-
tion isn't very palatable to military , which is main govt, user of spectrum, but it

would be considerably less onerous to Defense Dept, if civilian angle were included.

Military hasn't made any bones about it . Dudley C. Sharp, Asst. Secy, of the

Air Force, who was Defense Dept, spokesman, last year told Senate Commerce Committee

that study of 50-300 me concluded no vhf channels could be turned over to TV — and

FCC concurred in that opinion. He doesn't see any need for looking again at military
use of 50-300 me; but he doesn't oppose study of all uses of spectriim, civilian and

military, outside the 50-300 me band. He stated:
" Since there is evidence that the most efficient use is not being made of the

FM broadcasting and uhf TV bands, the Dept, of Defense would not oppose a study of

frequency usage of non-Govt. users between 50 to 300 me; similarly the Dept, of

Defense would not oppose a study of the frequency usage made by all users, both
Govt, and non-Govt., of the frequency spectrum exclusive of 50-300 me."

Report on the Senate resolution , released this week, shows rest of govt,

agencies joined Defense Dept, in opposition. They didn't get anywhere with Senate,

and it's dubious whether they'll persuade House.

Govt, users work together through Interdepartment Radio Advisory Committee.

FCC is not a member, but has liaison with IRAC. [For membership, see p. 6.]

5f! * *

ABC's proposal for adding 3rd vhf station to some 25 major markets, mostly

through co-channel mileage cuts (Vol. 14:23), drew strong protes t from Assn, of Max-

imum Service Telecasters. Three educators also objected, while two broadcasters

endorsed proposals affecting their markets, in comments filed with FCC.

AMST protested strenuously on grounds that no one knows much about inter-

ference that would be caused by cutting spacings as much as 59-mi., as proposed by

ABC. AMST insisted that TV Allocations Study Organization (TASO) will provide the
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data by year's end . Meanwhile, it said, there's no reliable data showing that direc-

tional antennas and precision offset would give the protection ABC says they would.

AMST throws ABC's own words back at it . In 1955, ABC told FCC that DA's are

"speculative techniques" — and AMST claims ABC offers no new data to contradict its

earlier position. AMST also asserts that 8-9 of the 12 drop-ins proposed by ABC

can be made without mileage cuts.

WTVK, Knoxville (Ch. 26) favored idea of adding Ch. 2 and Ch. 8 to city, mak-
ing Ch. 2 educational (as it now is in Sneedville, Tenn.). Radio WSAY, Rochester,

N.Y. endorsed Ch. 13 drop-in, asked that it be used at Pinnacle Hill antenna farm.

Joint Council on Educational TV opposed any change in vhf educational chan-
nels, including short-spaced vhf drop-ins which would affect them. Similar comments
came from U of Tenn. and Knoxville City Schools.

TY-RAOlO STATIONS AS NEWSPAPER RUFFERS: Same day that latest economic casualty
of the newspaper business was announced — sale of Cincinnati Times-Star to Scripps-
Howard and its merger with the Post into one afternoon daily, now called Cincinnati
Post & Times-Star — Dean Roscoe Barrow of U of Cincinnati Law School was testifying
before FCC in support of his embattled network TV reform Report (see p. 5).

Noting what had happened in his home town . Dean Barrow remarked that increas-
ing concentration of newspaper ownership and the decreasing number of newspapers are
further reasons why the Commission should try to promote diverse ownership in a mass
medium such as TV. "FCC should be concerned," said he, "about what's happening to

newspapers, for there's probably some relationship between the development of TV and
what has happened to newspapers."

Whereupon Comr. Craven asked whether newspapers should be precluded from TV

ownership. Barrow avoided direct reply by saying his staff had not studied news-
papers ; that his Report doesn't recommend they be barred from TV ownership.

Thereby hangs a tale of economic revolution in the business of journalism,
wrought to considerable extent first by the incursions of radio as an advertising
and news medium, aggravated in recent years by the more enormous impact of TV.

We try to spell out some significant recent facts and figures (below), for
it's a subject that has long intrigued us. Indeed, a disagreement with the powerful
anti-radio newspaper forces around 1930, when we were urging our then news syndicate
customers to get into radio instead of fighting it in favor of the futile alterna-
tive of govt, ownership, led to the founding of radio's first trade newsmagazine.

Whither the Newspapers? If it weren’t so tragic to

so many people, it might seem a bit ironical that

the major newspaper demises of the last year or

so—since Editor & Publisher’s 1958 Yearbook
count of 1755 U. S. English-language daily news-
papers as of Sept. 30, 1957—involve publisher-

broadcasters prospering very nicely in their TV
and or radio operations but suffering severe losses

in the newspaper business.

It goes without saying that if radio and TV
had never emerged, there would be more dailies

(perhaps even more than the nearly 9500 weeklies)

in this country; some newspapermen tried un-

availingly to stem the onrush, some are still

fighting TV-radio as competitors (Vol. 14:25, 29)

—but the smart ones are those who joined the

forces they couldn’t lick.

The legend even persists, though it can be proved only

when figures come out in the sad sale of a newspaper

property, that some of the 1.50-odd TV stations on the air

that are identified with newsi)aper ownershi]) (even more
radio stations) actually support newspaper parents aching

from burdens of towering costs. Some day, Govt, may
step in to prohibit TV-radio-newspaper combinations—but
happily for most enterprisers in these fields, many of them
early risk-venture pioneers, there seems to be no disposi-

tion at the moment to separate them (see above).

* « « *

Scripps-Howard’s purchase this week of the Taft-

Ingalls families’ afternoon Cincinnati Times-Star, now
published as afternoon Times-Star & Post by the big news-
paper-radio-TV chain which also bought up Cincinnati
Enquirer a few years ago, was avowedly the result of news-
paper losses which publisher David S. Ingalls said have
persisted since 1952 and reached as high as $1,000,000 for

fiscal year ended last March 31.

Hulbert Taft Jr., son of the former editor-chairman of

the newspaper, turned to TV-radio when he came out of

war service and has built up his famed family’s holdings

to large and prosperous proportions. The TV-radio sta-

tions were not involved in this Aveek’s Cincinnati deal,

Scripps-Howard already owning WCPO & WCPO-TV
there as well as a TV in Cleveland, a radio in Knoxville

and both TV-radio in Memphis.
The Taft holdings have been built uj) gradually by

the younger Mr. Taft with apparently plenty of family
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money poured in—and all but one of them are quite profit-

able. Taft stations are WKRC-TV & WKRC, Cincinnati;

WTVN-TV & WTVN, Columbus; WBRC-TV & WBRC,
Birmingham (for which Taft family paid Storer close to

$6,500,000 last year) ; WKYT, Lexington, Ky., uhf re-

cently purchased for its $150,000 indebtedness plus $65,-

000; 30% of WBIR-TV & WBIR, Knoxville.

“Casualty of the TV Times” was the way we captioned

recent sale of David Smiley’s morning Tampa Times to

afternoon Tampa Tribune (Vol. 14:22), which continues

to publish Times from own plant. Mr. Smiley had failed

in 1954 competition for Ch. 13, but he retains his pros-

perous radio WDAE. On other hand, early last year Ed-
ward Lamb sold his Erie Dispatch (evening) to competitor

evening Times and morning News for reported $2,000,000

(Vol. 13:1); they scrapped Dispatch, but Lamb retained

pre-freeze WICU-TV (Ch. 13) which he founded and which

has been a consistent money-maker.
Recent sale of David Steim’s New Orleans Item to

Times-Picayune Co., which will merge it with its afternoon

New Orleans States if it isn’t re-sold before Sept. 15 (Vol.

14:29), has no TV-radio connotations—but it’s recalled

that the elder Stern some 10 years ago sold his Philadelphia

Record, Camden Courier-Post and radio WCAU with CP
for TV to Philadelphia Bulletin for something over $3,000,-

000; Bulletin closed down Record, sold Courier-Post, only

this week concluded deal with CBS whereby it gets $20,000,-

000 for WCAU-TV, WCAU and their real estate (p. x).

Walter Annenberg’s Triangle Publications Inc., which
publishes Philadelphia Inquirer, TV Guide and various

others, recently bought out tottering noonday tabloid News,
is still publishing it separately; but its best earners on

basis of investment are its local WFIL-TV & WEIL and
various other TV-radio properties.

It may be worth noting, too, that Ambassador to

Britain John Hay Whitney, who happens to be a brother-

in-law of CBS’s Bill Paley, recently invested a reported

$l-$2,500,000 in ailing N. F. Herald-Tribune (Vol. 13:40) ;

Whitney’s Corinthian Broadcasting Co. has purchased and
operates 4 TV, 2 AM stations, all highly successful.

Checking with ANPA this week, we find it leans

heavily on Editor & Publisher’s compilations, but it had
records of 11 new dailies started in U. S. & Canada in 1957

as against 9 going out of business, 2 eliminated in mergers,

3 going to weeklies. Most are small-town.

The 1957 starters were Muscle Shoals (Ala.) Sun;
Williams (Ariz.) News, Banning (Cal.) Record, Sonora
(Cal.) Union-Democrat, Grand Junction (Colo.) Sun
[founded by ITU]; Lima (0.) Citizen, Haverhill (Mass.)

Journal—and in Canada the Kelowna (B.C.) Courier;

Penticton (B.C.) Herald; Prince George (B.C.) Citizen;

Pembrooke (Ont.) Observer.

Quitting last year were W. Memphis (Ark.) Sun;
Letviston (111.) News; Vicksburg (Miss.) Herald; Suffern

(N. Y.) Rockland Independent; Portsmouth (Va.) Times;

Altoona (Pa.) Tribune; Vancouver (B.C.) Herald; Mont-
real Herald; Montreal LaPatric (French). Eliminated

in mergers were Portales (N. M.) Tribune & News; Lara-
mie (Wyo.) Republican-Boomerang. Going from daily

to weekly: Albertville (Ala.) Sand Mountain Reporter;

Burlingame (Cal.) Advance-Star; Hicksvillc (N. Y.) Mid-
Island Times.

Casualties among dailies so far this year, other than

the aforementioned, were all small-town: Muscle Shoals

Sun, suspended; Paragould (Ark.) Big Picture, now
weekly; Sonora (Cal.) Daily, merged into Union-Demo-
crat; Walsenburg (Colo.) World-Independent, now weekly

;

Staunton (Va.) Nejcs-Leader, now Sun. only.

* * *

There may be balm for surviving publishers in fact

that audited circulation of 309 morning editions showed
year’s gain of 679,052, or 3.01 *;o, to reach 23,170,552 as of

Sept. 30, 1957 ;
for 1453 evening editions, circulation ag-

gregated 34,634,893, up only 24,883, or .07%. Circulation

of 544 Sunday papers was 47,044,349, do\\m 117,897, or

.24%. Figures are Editor & Publisher’s which explains

that “all-day” papers have been included in both morning
& evening categories, therefoi’e they total more than the

actual 1755 daily newspapers.

With no new stai*ters, and recent demises, it will be

interesting to note at next count whether aggregate circu-

lation continues up
;
if it has, it means simply that the sur-

vivors are getting bigger, which is to be expected apace

with population. But meanwhile, the fact remains that

radio stations continue to increase, rising to 3353 AMs as

of last June 30 and 636 FMs (Vol. 14:27). And TV out-

lets, while increasing more slowly, now number 533, which

compares with 521 at start of year.

TV has had its casualties, too, also economic—most of

the 100-odd stations which have quit the air since TV’s
post-war emergence having been uhf’s.

Retreat from Blackout: Never very bright, outlook for

Senate action this year on House-approved TV blackout

legislation exempting organized sports from anti-trust

regulation (Vol. 14:29) grew dimmer this week, most
ardent supporters beginning to concede that blanket bills

(S-4070 & HR-10378) go too far.

Retreat by pro clubs themselves from earlier position

in favor of legislation, permitting club owners to control

telecasting of games, was signalled by National Football

League Comr. Bert Bell. He told Senate Judiciai-y anti-

monopoly subcommittee, whose members have been in-

creasingly critical of bills, that compromise would suit

him. “Whatever you gentlemen do is all right with us,”

said Bell.

His change of attitude came as Chairman Celler (D-

N.Y.) of House Judiciary Committee denounced “public-

be-damned” legislation, scored baseball & football lobbyists

who’ve “descended on Washington like locusts” to press for

passage.

“Perhaps there ought to be a separate investigation of

the baseball & football lobby—the like of which I’ve never

seen, and I’ve seen some lobbies,” said Celler.

Hitherto-solid sports front also was broken this week
by spokesmen for National Football League Players Assn.

They told subcommittee headed by Sen. Kefauver (D-

Tenn.) that lifting of all anti-trust restrictions could lead

not only to TV blackouts at will of club ownei’s but to

blacklisting of players.

And Sen. Langer (R-N.D.) joined growing Senate

opposition to blanket exemptions. He said any legislation

should ban pay-TV baseball, such as has been planned by

Los Angeles Dodgers & San Francisco Giants (Vol. 14:14).

NAB pres. Harold E. Fellows is scheduled to testify

against bills July 29 as subcommittee goes into 4th week

of take-it-slow hearings. Other witnesses yet to be heard

are spokesmen for pro basketball & hockey. And legislative

time is running out for 85th Congress, which hopes to

adjourn in Aug.
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Network Hearing Finale: Multiple-ownership and
station-sales recommendations were subjects of

last day’s testimony by network study chief Roscoe
L. Barrow and his lieutenant Louis H. Mayo (see

p. 1 )—and they went through a brisk cross-exam-

ination. Chairman Doerfer and Comr. Craven
were particularly insistent in trying to find out

what Barrow believes is wrong with multiple

ownership. They asked for examples of “abuse,”

for “documentation of the evils.” Barrow’s re-

sponse :

“There’s a safer atmosphere for politics, etc.

in a diversity of opinion. I can’t say to you that

great harm has resulted. But you do have the

diversity principle in your multiple-ownership

rules. It’s up to you to implement it. I think

you’ve gotten too far from it. But if you feel it’s

unimportant, it’s up to you. It’s your responsi-

bility.”

“Wouldn’t 15-20 multiple owners in the top 25 mai'kets

be enough?” Doerfer asked. “We have absentee ownership

in food stores, hardware, etc.—and the public is happy
with it.” Barrow: “You’re not dealing with food & nails.

You’re dealing with ideas.” Doerfer mused: “I wonder
where some critics, not you, were in the days when the

going in TV was tough.” Barrow: “You must consider

the public interest.”

Answering Craven’s request for examples of “abuse,”

Barrow stated: “We haven’t found abuse. It’s a mass
medium, affecting our opinion and culture. We won’t

knpw for a
,

generation or two the depth of its impact. We
need diverse opinions in mass media.” He insisted single-

station owners can program as well as multiple owners.

He expressed concern about dwindling number of news-
papers and their concentration in fewer hands (see p. .3).

* * *

“Ca.sh sale recommendation” of Barrow Report, re-

ferring to station transfers (Vol. 14:29) took up much of

questioning. Commissioners, by and large, didn’t seem
enthusiastic about his suggestion for revival of Avco rule

BBC vs. Commercial TV: Gains of commercial TV in

Britain were acknowledged by BBC this week when it

reported that during April-June 64% of viewers preferred

commercial programs when they had choice between the

2 services. This is 2% gain for commercial TV over first

quarter. July 28 Time Magazine summarizes: “Today a

host of ecstatic advertisers attest that commercial TV
has come to the Isles to stay . . . Sponsorship is forbidden.

Result is that, more than any other televiewers in the

world, Britons have spots before their eyes. Sandwiched
between programs and at ‘natural breaks,’ the commercials

sometimes run 5 or 6 in a row. But they have demon-

strated their power as Britain’s most effective advertising

force. This year advertisers will plunk down some

[$140,000,000] to fire their TV messages into almost

6,000,000 British homes. Already British admen are

agitating for a third channel—commercial, of course.”

.Manual for TV producer.s—giving pertinent informa-

tion on 24 production centers in U.S., 4 in Canada, one

each in Cuba, Mexico & Puerto Rico—will be issued about

Sept. 1 by International Screen Production Handbook Inc.,

.507 Fifth Ave. N.Y. (John E. Allen, gen. mgr.). It will

give data on theatres, arenas, convention halls, wage scales

& rules, photographic permits, iwlice assistance, etc.

but on a cash-&-carry basis (Vol. 14:29). Several mem-
bers wondered whether purchasers might have trouble

financing cash purchases, since station sellers frequently

grant terms much more lenient than those of lending insti-

tutions. Barrow thought that they may have a little more
trouble; that buyers have to be “financially substantial”

anyhow; that the question isn’t important when weighed

against policy of having FCC, not seller, pick purchaser.

Barrow said tax situation for seller is about same
under present and recommended procedures, though he

conceded seller can get break when he’s retained on “con-

sultant” basis. However, he said: “I don’t know that the

FCC should be concerned about a tax gimmick for some-

one going out of the business. Some of these little things

have to give way to the public interest. You’re not taking

a lot away from him ; it’s a public property.”

Hyde wondered where Communications Act requires

FCC to search out the best applicant in uncontested situa-

tions. Barrow replied that Commission doesn’t have to

conduct a search but that “opportunity should be there”

for prospective purchasers. Hyde questioned whether there

would be any “takers” under new procedure, noted that

there aren’t any applicants contesting station renewals.

Barrow claimed that there would be plenty of takers

for profitable stations
;
that new procedure would bring into

picture new and better purchasers because FCC would pick

them ; that renewal situation isn’t apropos, because every-

one knows renewals are virtually automatic. He inter-

jected: “If FCC did examine marginal operators and deny
renewals, new applicants would come forward at renewal

time.”

Doerfer wondered whether enthusiasm for station

purchases would wane because of prospective drawn-out

competitive hearings. Barrow said hearing time could be

reduced. This irked Doerfer who said: “We’ve cut that

about to the bone.” In any event, Bari-ow said, length of

hearings is minor matter compared with policy of pur-

chaser selection.

Hearing ended with a flock of amicable expressions

such as: Barrow—“Great privilege to assist you.” Doer-

fer—“Appreciative of your tremendous amount of work.”

Ford—“Compliment the staff for fine work.”

Hong Kong closed-circuit TV system, starting little

more than year ago with 1500 sets (Vol. 13:22), now has
2500 in operation at $9-per-mo. rental fee to subscribers,

according to report by Rediffusion Ltd. programs con-

ti’oller Roy G. Dunlop. Film & live commercial program-
ming mns about 40 hours per week. Rediffusion also

operates Hong Kong’s commercial wired radio service

which has 67,000 subscribers at $1.25 per month.

An Editorial Note

The editorial by Charles Crutchfield on p. 14 may
seem somewhat offbeat for a publication like ours

—

but we were so struck by its cogency, its timeliness,

its public service aspects that we decided to make
it available to the rest of the industry as a contribu-

tion to the industry and to public service. To an
extent, the editorial deals with a controversial issue,

involving as it does governmental funds—but we
doubt whether even the FCC will cite the Jefferson

Standard or any other stations for being one-sided

on this one! Reprints of p. 14 are available on

request.
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Attack on 'Per Se' Charges: FCC received high-

powered legal ammunition rebutting arguments
of Justice Dept, and of KTTV, Los Angeles, that

option-time and must-buy are illegal pe?* se (see

p, 1)—in form of memorandum of law submitted

this week by NBC attorneys. As did CBS lawyers

(Vol. 14:26), NBC’s legal battery dissects cases

cited by opposition and stresses reasonability and
necessity of the practices. Basic theme of memo

:

“Decisions declaring certain practices illegal

per se in the context of a given industry cannot

be converted by analogy into formulas and auto-

matically applied to different practices in a dif-

ferent industry. Any attempt to do so is a gross

distortion of the per se concept.”
Brief notes that Supreme Court approved option-time

in its 1943 chain broadcasting decision when it accepted

contention of Justice Dept, and FCC that option-time “is

a plainly reasonable solution of the networks’ business

demands on the one hand, and the demands of free compe-

tition, station responsibility, service of local interests, and
maximum use of facilities on the other.”

Memo also distinguishes option-time from the outlawed

movie “block-booking” practices by pointing out that net-

works don’t sell anything to stations; that they obtain

periods of time, hedged with considerable limitations, and

pay stations for use of the time; that networks don’t “tie”

one “copyrighted” article with another.

AMA, ADA Laud TV Code: Endorsement by
American Medical Assn. & American Dental Assn, of

NAB’s tightened TV Code rules on “man in white coat”

commercials (Vol. 14:25) was reported this week by review

board chairman Roger W. Clipp, v.p.-gen. mgr. of Triangle

Stations. AMA exec. v.p. Dr. F. J. L. Blasingame said

new ban on actors portraying doctors in commericals was
“realistic approach.” ADA secy. Dr. Harold Hillenbrand

said revision of Code limiting such presentations to ac-

credited physicians & dentists is “definitely in the public

interest.” Clipp said ban precludes use of “man in white

coat” actors “even though such portrayals are visual

only,” and forbids “use of any props or settings which

might give the impression that the individual speaking

could be a member of the medical, dental or nursing pro-

fessions.” But he said filmed commercials produced prior

to June 18, in which professional roles are acted, may be

used under old Code until next Jan. 1—and references by

announcers in commercials to “comprehensive scientific re-

search, studies or surveys, fully supported” aren’t affected

by ban.

Membership of IRAC (Interdepartment Radio Ad-
visory Committee), which handles non-civilian spectrum

allocations (see p. 2) : chairman, Wm. E. Plummer, Office

of Defense & Civilian Mobilization; exec, secy., Paul D.

Miles, ODCM; Agriculture Dept., E. C. Wagner; Air

Force, Col. James D. Flashman; Army, Lt. Col. Earl J.

Holliman; Commerce, Allen Barnabei; Interior, S. L.

Windes; Justice, Lyman G. Hailey; Navy, Comdr. L. R.

Raish; State, Dr. Arthur L. Lebel; Treasury, J. L. Stew-

art; USIA, George Jacobs; E. R. Quesada, special asst, to

President (on air safety). FCC’s liaison is A. L. McIntosh.

Community antenna system near Lancaster, Cal., about

40 mi. north of Los Angeles, is planned by Home Vision

Inc., details handled by L. A. attorney Neil D. McCarthy.

To be illegal per se, the NBC lawyers assert, a prac-

tice must have a “pernicious effect on competition and [a]

lack of any redeeming virtue.” But, they say, practice

allows “both the networks and local stations to compete
effectively with other advertising media.”

Memo also quotes, very effectively, 1948 decision of

Appeals Court Judge Augustus N. Hand in decision favor-

ing ABC in suit brought by WSAY, Rochester:

“Plaintiff misconceives the function of a network
[which] sells to the advertisers its facilities and the serv-

ices of those [affiliated] stations as an aggregate . . .

Such control by a network, operating as a single co-

ordinating agency, would seem to be at least desirable in

order that it might compete with other networks and ad-

vertising media.” Memo notes, incidentally, that it was
the same Judge Hand who had only 2 years before written

the Paramount decision so heavily relied on by Barrow
Report.

There’s nothing illegal about must-buy, brief asserts,

because: (1) There are no “tied” products; rather, net-

work sells “a national service for national advertisers.”

(2) Practice doesn’t foreclose competition; it enhances it

by enabling networks to compete with other national

media. (3) Must-buy has no “pernicious” effect, for

Barrow Report itself states that few advertisers say they

are forced to take stations thej' don’t want and that there’s

“no significant restraint on the independent station.”

Memo was prepared by firm of Cahill, Gordon, Reindel

& Ohl, with NBC v.p. & general attorney Thomas E.

Ervin listed “of counsel.”

No Action on ETV Aid : Chance of House vote this

session on Senate-approved $51,000,000 Federal aid to

education bill (S-2119) dimmed this week as Congress

approached adjournment deadline. Commerce transporta-

tion & communications subcommittee, following quick hear-

ing on proposal for $1,000,000 grants to states, Hawaii,

Alaska, D. C. (Vol. 14:29), failed to make any recom-

mendations to full Committee. Subcommittee headed by
Rep. Roberts (D-Ala.) had planned executive session to

draft favorable report, but members said they were unable

to get together—and at week’s end no date for meeting had
been set. In other ETV developments: (1) Broadcasting

Foundation of America chairman Robert Redfield re-

ported it had received $41,000 grant from Creole Petro-

leum Corp.’s Creole Foundation for training program to

help Venezuela establish ETV system. (2) NYU an-

nounced its successful Sunrise Semester series on WCBS-
TV, N. Y. (Vol. 14:15) will be expanded in fall term to 4

college credit courses. (3) Boston’s educational WGBH-
TV is going in for higher mathematics with Calculus

Through Television college credit series starting July 28.

New AFTRA contract demands for industry agree-

ments expiring Nov. 15 were drafted at 26-hour session of

155 delegates to union’s annual convention last week end

in N. Y., actors, singers & dancers taking turns to tell

what they want. Precise proposals weren’t disclosed, but

AFTRA spokesman said working conditions rather than

wages top list—that “only modest increases” in TV pay
and “about the same rates as are paid now” in radio will

be sought. Clayton (Bud) Collyer was reelected pres.;

Ken Carpenter, 1st v.p.

NAB re-schedules fall conference in Washington (Vol.

14:26) from Oct. 23-24 to Oct. 27-28, from Shoreham Hotel

to Statler Hotel, to avoid conflict with another industry

meeting.
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rCC Pre-Vacation Rush: FCC tackled massive
agenda this week, has another huge one on tap for

next week, as it tries to clean up backlog of pend-

ing matters before starting vacation Aug. 2—to

reconvene Sept. 3. In addition to approving CBS
purchase of WCAU-TV & WCAU (see p. 9) and

a score of radio station sales (see AM-FM Ad-
denda DD, herewith), it punched out 2 vhf final

decisions

:

For Toledo’s Ch. 11, FCC picked WTOL, headed

by Frazier Reams, ex-GOP Congressman, revers-

ing examiner J. D. Bond who had favored non-

broadcaster Great Lakes Bcstg. Co.—whose pres,

is adman Arthur W. Reichert. In 6-0 vote. Cross

not participating, Commission denied other 6 ap-

plicants; Great Lakes; Toledo Blade, owned by Block fam-

ily which operates WWSW, Pittsburgh, and shares owner-

ship in WIIC (Ch. 11) there; Edward Lamb’s Unity

Corp., whose interests include WICU, Erie (Ch. 12) and

radio WTOD, Toledo; Citizens Bcstg. Co. (UAW Local

12) ;
Anthony Wayne TV Corp., whose Harold Gross

controls WJIM-TV, Lansing (Ch. 6) ; Maumee Valley

Bcstg., whose numerous stockholders include Hulbert &
David Taft, with interests in WKRC-TV, Cincinnati (Ch.

12): WTVN-TV, Columbus (Ch. 6), etc.

For Cheboygan, Mich. Ch. 4, Commission agreed with

examiner Basil P. Cooper, selected Midwestern Bcstg. Co.

(Les Biederman, pres.) which operates group of radio

stations and WPBN-TV, Traverse City, Mich. (Ch. 7).

Loser was Richard E. Hunt, who operates radio WCBY,
Cheboygan. Comrs. Bartley & Ford dissented ;

Cross didn’t

participate.

FCC didn’t release te.xts of decisions this week (be-

cause of overloaded mimeograph facilities) so reasons for

its selections aren’t available. [For technical details, etc.,

see TV Addenda 26-Z herewith.]

Commission is striving to get out 2 more decisions next

week—for Buffalo’s Ch. 7 and Parma-Onondaga, Mich.

Ch. 10.

Three-way Norfolk Ch. 13 contest is likely to be dis-

solved through merger. Principals may reach agreement

over week end. They are: WVEC-TV (Ch. 15) ; WTOV-
TV (Ch. 27) ;

Virginia TV Corp. (interlocking ownership

with WBOF, Virginia Beach, and WRNB, New Bern).

4: *

FCC put 2 radio stations on hook in several rare

actions: (1) It told Howard W. Davis that hearings are

necessary on renewal of his KMAC, San Antonio, and his

proposed purchase of KANN, Sinton, Tex. because of

financial misrepresentations he’d made during a TV hear-

ing. (2) KHCD, Clifton,' Ariz. was ordered to show cause

why its license should not be revoked for technical viola-

tions and failure to respond to notices of violations.

Two translators were granted to WHIZ-TV, Zanes-

ville, 0. (Ch. 18)—Ch. 71 for Coshocton, Ch. 80 for Cam-
bridge.

Allocations changes granted: (1) Added Ch. 74 to

Springfield, Vt., substituting Ch. 76 for Ch. 75 in Con-

cord, N. H., Ch. 69 for Ch. 74 in Bennington, Vt.—at

request of WWLP, Springfield, Mass. (Ch. 22) which

plans translator in Springfield. (2) Shifted Ch. 7 from

Pine Bluff to Little Rock at request of Ch. 7 operator

KATV.
Request of grantee KCMT, Alexandria, Minn. (Ch. 7)

to move Ch. 12 from Brainerd to Walker, Minn, was re-

jected.

WFLB-TV, Fayetteville, N. C. (Ch. 18), which re-

cently quit operating (Vol. 14:25), petitioned for shift of

Ch. 8 to Fayetteville from Florence, substituting Ch. 13

in latter city; it also seeks shift of educational reservation

in Charleston, S. C. from Ch. 13 to Ch. 7.

Two uhf grantees turned in CPs: WFTV, Duluth

(Ch. 38), which had operated May 31, 1953-July 11, 1954;

WKAR-TV, E. Lansing (Ch. 60), which had been on air

Jan. 13, 1954-June 28, 1958. [For details of foregoing, see

TV Addenda 26-Z herewith.]

New & Upcoming Stations: Unusual resuscitation of

uhf station is proposed by vigorous uhf proponent Wm.
Putnam, head of WWLP, Springfield, Mass. (Ch. 22)—
who plans to reactivate WWOR-TV, Worcester, Mass.

(Ch. 14) as soon as FCC approves agreement wherein

his Springfield TV Bcstg. Corp. acquires station by giv-

ing WWOR-TV stockholders 20% of the Springfield cor-

poration. He hopes to have it back on air sometime this

Sept, after hiatus since Sept. 5, 1955 (Vol. 11:37).

Initially, station will operate as satellite of Putnam’s

WWLP and its semi-satellite WRLP, Greenfield, Mass.

(Ch. 32) ;
latter now does considerable local programming.

“There are some 600,000 people in Worcester County,”

Putnam says, “and that’s one of the largest groups in

the country without a local station.” WWOR-TV began

Nov. 16, 1953, operated with 16.2 kw from 200-ft. Stainless

tower 810 ft. above average terrain. Putnam, says it has

excellent plant but needs repairs, which will be supervised

by chief engineer James McMahon, now at WWLP.
Distribution of WWLP stock among WWOR-TV prin-

cipals is to be determined by 3 trustees—pres. John Z.

Buckley and treas. Kenneth P. Higgins of WWOR-TV and

director George Vadnais of WWLP.

In our continuing survey of upcoming stations, these

are latest reports from principals:

WTAE, Pittsburgh, Pa. (Ch. 4) is getting 25-kw RCA

transmitter ready for tests, but won’t begin programming
with ABC-TV until Sept., writes exec. v.p. Leonard Kap-
ner, also pres, of Hearst’s radio WCAE, co-owner of TV
with Television City Inc. RCA antenna has been installed

on 1060-ft. Blaw-Knox tower; transmission lines are to be

installed in two weeks. One studio is to be ready in early

Sept., with other 2 due to be ready in Oct. Base hour will

be $1800. Rep will be Katz.

WJRT, Flint, Mich. (Ch. 12), held up by litigation

since it got CP in May, 1954 (Vol. 14:28-29), now hopes

to be on air in early fall, reports pres. John F. Patt. It

has 50-kw RCA transmitter in storage, as well as 12-bay

antenna, will use 990-ft. Emsco tower. It also plans to add

to studio facilities it has leased from off-air WTAC-TV
(Ch. 16). A. Donovan Faust will be gen. mgr. Network
affiliation hasn’t been signed as yet. Base hour hasn’t been

set
—“but it will be competitive with other stations in the

area.” Rep will be Harrington, Righter & Parsons.

Dogged losers in Flint case—WFDI’, Flint, and W. S.

Butterfield Theatres—sought to block construction in peti-

tions filed with FCC this week. They asked Commission

to stay effectiveness of CP and reconsider its final deci-

sion on grounds that: (1) WJRT was granted after it

“unlawfully” amended application. (2) Losers were de-

prived of “mandatory” comparative consideration. (3)

WJRT isn’t going to get CBS-TV affiliation, so it can’t

carry out program promises.

1
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Personal Notes: Giraud Chester, ex-Ted Bates, named
ABC-TV v.p. for daytime programming; Armand Grant

promoted to daytime programming director; Sid Mesibov,

exploitation director, named also co-ordinator of marketing

activities between network and AB-PT . . . J. G. (Gil)

Paltridge resigns as gen. mgr. of ABC’s 0-&-0 radio KGO,
San Francisco; John H. Mitchell, ABC v.p. & gem mgr.

of KGO-TV, also assumes KGO responsibilities . . . Alfred

H. Morton, ex-NBC v.p., ex-20th Century-Fox, named TV
research & sales v.p.. Gothic Corp. . . . Steere Mathew re-

tires Aug. 1 as NBC traffic coordinator after 30 years with

network . . . Paul E. Taft, pres., gen. mgr. & 10% owner
of KGUL-TV, Galveston-Houston, resigns to devote him-
self to personal business affairs; assigned as acting gen.

mgr. by majority-owner Corinthian (Whitney) group is

James C. Richdale Jr., one time with Petry, Yankee Net-

work & WNAC-TV, Boston, presently v.p. & gen. mgr. of

Corinthian’s KOTV, Tulsa, which he will also continue to

manage, with Corinthian pres. C. Wrede Petersmeyer be-

coming pres, of licensee Gulf TV Corp. . . . Jack DeWitt,

pres, of WSM & WSM-TV, Nashville, and Mrs. DeWitt flew

July 24 to Paris; he plans motor tour before going to

Moscow as delegate to International Astronomical Union,

Aug. 10-12, returns in about month . . . Robert T. Quinlan,

ex-WCBS-TV, N. Y. joins KTLA, Los Angeles, as program
mgr. . . . George Cranston, mgr. of WBAP-TV, Ft. Worth,
is home recuperating after 2 weeks in hospital . . . Tom
Parrington promoted to national sales mgr., WKY-TV,
Oklahoma City, succeeding Jim Terrell, now asst, station

mgr. . . . Robert C. Burris promoted to sales v.p. of KEYT,

Santa Barbara . . . Robert D. M illis promoted to promotion
and pubUcity mgr., WHTN-TV & WHTN, Huntington,
W. Va.

; David H. Marcum to merchandising mgr. . . .

John H. Battison, ex-gen. mgr. of KAVE-TV, Carlsbad,
N. M’., wiiich he and wife recently sold (Vol. 14:8), sailed
for London July 26 where he joins Associated Rediffusion,
commercial program contractor, as an asst, program con-
troller under 2-year contract . . . Howard A. Chinn, CBS-
TV, named chairman new SMPTE video tape recording
engineering committee . . . A1 Pryor promoted to sales de-
velopment mgr., KTTV, Los Angeles . . . Joseph K. Keat-
ing, MBS exec, producer, promoted to network program
director; James F. Simons, ex-John Blair, named midwest
operations director, Chicago . . . Henry W. Simmen, ex-
WNEW, N. Y., named gen. mgr. of radio WHK, Cleveland,
recently purchased by Metropolitan group (ex-DuMont)
from Cleveland Plain Dealer as K. K. Hackathom moves
over to newspaper . . . Robert Green promoted to adminis-
trative asst, to gen. mgr. John Barton, KUAM-TV &
KUAM, Guam . . . Manny Reiner, TPA’s v.p. for foreign
operations, on business trip to Russia, Poland, Czechoslo-
vakia, Scandinavia and England, calling on officials of
govt.-owned TV systems . . . Samuel Gang, NTA’s foreign
rep, now on extensive South & Central American business
tour . . . Ben Strouse, pres. & gen. mgr., M’WDC, Wash-
ington, named chairman of NAB FM radio committee . . .

Richard Hildreth, ex-Fisher, Wayland, Duvall & South-
mayd, joins Washington law firm of Spearman & Roberson
July 28 . . . Fred Hamilton promoted to NBC-T\' film pro-
grams director. Pacific div., Hollywood.

ADVERTISING AGENCIES: Thomas F. McAndrews pro-

moted to head Ted Bates Hollywood office, succeeding H.
Austin Peterson, resigned . . . Perry L. Brand, ex-Campbell-
Mithun, named v.p. of Clinton E. Frank Inc^ Chicago . . .

Morris Kinnan promoted to TV'-radio supervisor, Need-
ham, Louis & Brorby, N. Y. . . . Alfred R. Tennyson, TV’-

radio v.p. of Kenyon & Eckhardt, N. Y., shifts to same post

in L. A., succeeded by John W. Murphy . . . Norman F. Best,

ex-Erwin Wasey, Ruthrauff & Ryan, Los Angeles, joins

Campbell-Mithun, Minneapolis.

Kansas City’s WDAF-TV' & WDAF, now under Na-
tional Theatres Inc. ownership, having been purchased
from Katisas City Star (Vol. 14:17), this week realigned

staff under gen. mgr. Wm. A. Bates, who succeeded now-
retired H. Dean Fitzer. Most of changes are promotions,

most important being Jay Barrington, TV program direc-

tor, to asst, to gen. mgr., E. Manne Russo to national sales

mgr. Other changes: Jud VV'oods, ex-Bruce B. Brewer Adv.,

director of promotion & reseai-ch; Lyndell Mayberry, from
Fox-Midwest Theatres, controller; Bob Wormington, upped
to TV program director; George Moore, ex-KTHS & WKY,
radio program director; Walter Bodine, news director;

James Schmidt, chief engineer; James Necessary, ex-K.C.

mgr. for MCA-TV & ex-Brewer, local TV sales mgr.; Cliff

Atkinson, local radio sales mgr.; Wm. Wormington, identi-

cal-twin brother to Bob, TV production mgr.

Gordon Gray, owner of WSJS & WSJS-TV, Winston-
Salem, publisher of local dailies, ex-Secy. of Amiy, ex-

pires. of U of No. Carolina, swoim in July 23 as asst, to

President Eisenhower on national security affairs.

New FCC hearing examiners: Forest L. McClenning,
from office of opinions & review, has been with FCC since

1948; Isadore A. Honig, from broadcast bureau, had been

temporary examiner Nov. 1953-March 1955.

FCC vacation plans: Taking a breather in one of most
hectic years in FCC’s history, commissioners have these

plans: Doerfer—Stay in Washington, go to office on irregu-

lar basis, perhaps take long week ends out of town. Hyde

—

Back home to Dovmey, Ida. Bartley—Two weeks in Wash-
ington, 2 “in the mountains.” Lee—On the job, with
afternoon off now & then. Craven—At New Hampshire
cottage. Ford—Back home to Beckley, W. V'a., perhaps
also some time at shore. Cross—Back to Eureka Springs,

Ark., helping wife run motel.

Late RCA-NBC v.p. Manie Sacks, beloved of American
show people, may be memorialized in an NBC-TV 90-min.

spectacular for benefit of his personal charity, Philadel-

phia’s Albert Einstein Memorial Center, reports Variety.

Biggest names in show business, many of whose TV-radio
contracts he negotiated, would participate.

Frank Stanton, pres, of CBS, named by Secy, of Com-
merce Weeks to new high-level study group of 9 industrial

leaders & economists undertaking special study of “current

and world economic practices” for Dept, of Commerce’s
Business Advisory Council.

James F. Macandrew heads N. Y. Metropolitan Educa-
tional TV project on WPIX (Ch. 13) this fall (Vol. 14:26),

taking leave of absence from N.Y.C. board of education.



ASCAP Bill's Funeral: Lonely last rites for anti-BMI

bill (S-2834) sponored by Sen. Smathers (D-Fla.), which

in its brief life had no supporters on Capitol Hill except

die-hard group of ASCAP members (Vol. 14:29), were

conducted this week by Chairman Pasture (D-R.I.) of

Senate Commerce communications subcommittee.

Funeral oration over ill-fated legislative attempt by

Songwriters Protective Assn, (now American Guild of

Authors & Composers) to bar broadcasters from music

publishing or recording business—thereby leaving field

to ASCAP—was delivered by BMI counsel Judge Samuel

I. Rosenman. Said he:

(1) ASCAP members “are seeking to persecute BMI
and the entire broadcasting industry” through Congres-

sional action which would aid their private $150,000,000

suit (Vol. 14:11) against BMI in N. Y. Federal court.

(2) Many ASCAP members, yearning for pre-BMI days

when ASCAP had no competition, just want to see BMI
killed off. “I doubt whether there are any other incidents

of such unabashed craving for monopoly.” (3) Frustrated

ASCAP members who once wrote song hits—but haven’t

been able lately to repeat successes—need scapegoat for

their failures, and pick on BMI.

Pasture formally closed subcommittee proceedings

with brief statement that transcript will be sent along

to FCC & Justice Dept, for any comments “before I

discuss it with the full Committee”—but he indicated

he had little further interest in the bill. S-2834 rested

there, dead if not forgotten by broadcasters.

TV Film Tax Problem: Open invitation through trade

,
press to TV film producers to tell Internal Revenue Service

how their income should be taxed was issued this week,

director Harold T. Swartz of tax ruling div. asking for

advice by Sept. 15 to help him prepare first formal regula-

tions. IRS now has no uniform policy for relatively new

1

TV film industry. Should producers write off costs of

productions in one year, or spread them over period of

years on progressive scale ? What about re-runs, residual

rights, foreign revenues? IRS field agents have made

decisions on questions in individual cases, but Swartz said

overall ruling is needed to end uncertainties in industry.

He requested written statements of facts & views from

I, producers be addressed: “Commissioner of Internal Reve-

j

nue, Washington 25, D. C. Attention: T:R:C-TV.”

Videotape presentation of fall programming plans,

! claimed to be first such, will be offered to N. Y. ad agency

I
representatives by KTTV, Los Angeles, in Grill Room of

Waldorf-Astoria July 28-30. Tape will be run off at WOR-
TV, fed to meeting via closed-circuit. Last week, station

> showed off tape to agencies and newsmen in Los Angeles,

included its own 60-min. Divorce Court which goes into

national syndication Aug. 1, independently packaged pilot

Time & Place, 22 commercials taped at Barker Bros. Los

Angeles dept, store at estimated cost of $100 each.

Community antenna system in Florence-Sheffield-

Tuscumbia, Ala. has been bought for undisclosed price

by Jerrold Electronics Corp. from Nathan W. Levin, N. Y.

investment firm. System has 4000 subscribers, carries

Nashville’s WSIX-TV, Birmingham’s WBRC-TV & WABT.
Purchase gives Jerrold 10 systems. Others: Dubuque, la.;

Flagstaff, Ariz.; Pocatello, Ida.; Ukiah, Cal.; Key West,

Fla.; Ventnor, N. .T.; Richland, Walla W'alla & Wenatchee,

Wash.

Station Broker Paul If. Cltapmaii Co. moves N. Y.

1

office Aug. 1 to 1270 Avenue of Americas (Circle 7-293(5).

CBS Gels WCAU-TV & WCAU: Multiple-ownership
policy of FCC remains unchanged, despite recommenda-
tions of Barrow Report. That’s evident from speed with
which it approved CBS’s $20,000,000 purchase of WCAU-
TV (Ch. 10) and WCAU, Philadelphia (Vol. 13:51; 14:1,

18, 27) after conclusion of Dean Barrow’s testimony on

subject July 21 (see p. 5).

Vote was 6-1, Bartley dissenting as he usually does on
multiple-ownership purchases. Commission was careful

to point out there are “conditions” to its approval, but it’s

extremely unlikely it would have approved the sale if major
policy shift had occurred. Said FCC

:

“The grant is without prejudice to such action as the

Commission may deem warranted as the result of its final

determinations (1) with respect to the conclusions and
recommendations set forth in the Report of the Network
Study Staff; (2) with respect to related studies and in-

quiries now being considered or conducted by the Commis-
sion; (3) with respect to pending anti-trust matters.”

Purchase gives CBS full complement of TV—5 vhf, 2

uhf—others being: WCBS-TV, N. Y. (Ch. 2) ; WBBM-TV,
Chicago (Ch. 2) ;

KNXT, Los Angeles (Ch. 2) ;
KMOX-TV,

St. Louis (Ch. 4); WXIX, Milwaukee (Ch. 19); WHCT,
Hartford (Ch. 18).

CBS hopes to take over from Philadelphia Bulletin late

next month, says it has nothing to report yet on organiza-

tional or staff changes. It reiterates that WCAU Inc. pres.

& gen. mgr. Donald W. Thornburgh, onetime CBS Pacific

div. v.p., will remain in charge—though he’s due for retire-

ment in about a year.

First international broadcast CP in 20 years was
granted this week by FCC to Radio Station KGEI, headed
by Marvin R. Steffins of Detroit. Grantee is taking over
GE’s old KGEI facilities near Belmont, Cal., will use 50-kw
transmitter beaming about 600 kw toward Central &
South America; frequency requested is 17.8 me. Station
will operate 47% hours weekly, with % of programs in

Spanish. Income is to be derived from commercials and
hoped-for contracts with Voice of America and Organiza-
tion of American States. Only other international station

in U. S., except those operated by VOA, is WRUL, Scituate,

Mass., which has 5 transmitters broadcasting about 30
hours daily in English, Spanish, Norwegian & Swedish.
About % of its time is devoted to VOA-contracted pro-

grams for Armed Forces Radio Service.

Morgan Murphy interests are selling WMFG, Hibbing,

Minn. (1240 kc, 250-U) and WHLB, Virginia, Minn. (1400
kc, 250-U) for $84,500 each to stations’ present gen. mgr.
Harold J. Parise and wholesaler Frank P. Befera. Pub-
lisher Murphy (Superior [Wis.] Telegram, Virginia Mesahi
News, Lafayette [La.] Advertiser, etc.) also controls

WEAU-TV & WEAU, Eau Claire, Wis. (Ch. 13) ; WMBV-
TV & WMBV, Marinette, Wis. (Ch. 11) ; 50% of WISC-
TV & Wise, Madison, Wis. (Ch. 3) ; and radio stations

WEBC, Duluth, and KVOL, Lafayette, La. (TV applicant

for Ch. 3). [For news about other radio station sales and

transfers, see AM-FM Addenda DD.]

AFM’s Hollywood jurisdiction was challenged again

this week by new Musicians Guild of America, which al-

ready has won bargaining representation for musicians at

major movie studios (Vol. 14:28). Guild now seeks NLRB
poll of musicians employed by independent producers &
studios, AFM having refused to participate in consent

election.



Trade Report

July 26, 1958

STEREO STEALS THE SHOW IN CHICAGO: If you don't think stereo looms big in industry
planning this fall, you weren't at NAMM's Music Show in Chicago this week. It was
a real wing-ding with more than 10,000 visitors, about 4500 of them buyers, jamming
the Palmer House. Out of the 235 exhibitors, 52 had hi-fi stereo systems in parade.
Many of the "biggies" in the industry were on hand for the first time and a rundown
of the names is another clue to importance being attached to stereophonic soiind in
fall merchandising programs; Admiral, Capehart, Columbia, DuMont, Dynavox, Electro-
Voice, Magnavox, Motorola, Olympic, Philco, RCA, Stromberg-Carlson, Symphonic, V-M,

Webcor, Westinghouse , Zenith.

Cacophony of stereo was equaled only by the babble of enthusiastic comment
from visitors who came to listen, left to cheer. Typical comment; "Stereo is just
what doctor ordered to end recession in our industry. At last we're learning from
the auto makers — we're creating obsolescence — coming out with something new." Or
another; "Americans are becoming 'good music' conscious. They'll buy stereo." And,
"1958 can beat 1957 record phono sales if it proves as popular with consumers as I

believe it will." Down the line, stereo was hailed as a bonanza.

Several companies premiered new lines at Music Show this year — a departure
from past procedure and an indication of the new significance being attached to this
annual conclave of music merchants. Among them were Magnavox, Stromberg-Carlson and
Westinghouse. Others introduced "drop-ins" to previously announced lines.

Industry leaders addressed a hi-fi stereo clinic . Ampex Audio marketing mgr.
J. W. Farrow predicted 4-channel, tape magazines will ultimately be competitively
priced with records, forecast time when tape will bring pictures as well as sound
into the home. Columbia Records sales director Wm. P. Gallagher predicted phono-
record business will triple in 10 years. Zenith marketing services mgr. Philip
Wood said radio offers tremendous potential for profit this fall, urged dealers to

"sell-up". Magnavox mechandising mgr. George Fezell warned of need for good stereo
demonstrations if public is to be educated to stereo sound.

Schism among hi-fi phono makers at the Show developed between advocates of
1-piece stereo and those favoring — and making — 2-piece systems . Each plugged his
own concept. Single package makers contended extra speaker units merely clutter up
the living room, aren't necessary. The 2-piece makers said you can't get true stereo
unless separate outlets are properly spaced. It's a feud that promises to go on

until public preference finally decides the issue.

Manufacturers also showed TV & radio lines , but it was interesting to note
that, in comparison with the 52 hi-fi stereo exhibitors, there were 35 on hand w'ith

radios & radio phonos, only 10 with TV. Interest was obviously on stereo.

TV-Radio Production: TV set production in the week ended July 11 (which was

not available in time for our issue last week) was 54,343 sets vs. 55,884 preceding
week & 53,785 in corresponding 1957 week. Year's 27th week brought total TV produc-
tion to 2,205,675 vs. 2,785,924 last year. Radio production week ended July 11 was

103,490 (43,167 auto) vs. 97,205 (19,741 auto) in preceding week & 76,832 (35,714
auto) in corresponding week last year. Radio output for 27 weeks was 4,719,201
(1,505,965 auto) vs. 7,002,342 (2,870,390 auto) in same 1957 period.

TV set production in week ended July 18 was 56,130 vs. 54,343 preceding week
& 65,338 in corresponding 1957 week. Year's 28th week brought total TV production
for year to date to 2,261,805 vs. 2,851,262 last year. Radio production was 161,756
(49,771 auto) vs. 103,490 (43,167 auto) preceding week & 110,092 (50,197 auto) same

week last year. Radio output for 28 weeks totaled 4,880,957 (1,555,736 auto) vs.

7,108,739 (2,920,587 auto) for corresponding period last year.
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. . .

A LLEN B. DuMONT and his 54-ft. power cruiser Hurri-
ca7ie III once again, on July 19, won the predicted-

log contest for the Martin Memorial Trophy, taking top

honors in the Greenwich Power Squadron’s 45.4-nautical-

mile run from Captain’s Harbor to Stratford Shoals in

Long Island Sound against a field of 17, only 10 of which
finished. Despite miserable sailing conditions, his percent-

age of error was only 1.5897 against nearest rival’s 2.4119.

So he’s by all odds the East Coast champion, pos-

sibly the country’s best, among power boatmen, having-

won the trophy 5 times since 1953. His yachting colleagues

say he would have won in 1956 too, except that he was on
a business trip abroad and didn’t compete.

Predicted-log contests, as described by Popular Boat-
iug, which designated Dr. DuMont as “Boatman of the

Month’’ in its Nov. 1956 edition, require each boatman
to calculate, before starting out, the exact time he will

pass a series of prescribed govt, marks along a course.

He surrenders his watch, and the only one aboard his

boat who has reference to a timepiece is the designated

observer. Not only a vessel’s capacities, but such variables

as current, tide, wind, etc. must be taken into account.

“Doc” DuMont, one of TV’s great pioneers, is an
authentic expert, having pursued powerboating as a hobby
even before he founded Allen B. DuMont Laboratories

Inc.; his boats, in fact, are floating TV laboratories, and
he was probably the first ever to have one TV-equipped
and to have studied and written on over-water signal

propagation. Hurricane III is his third cruiser, custom-

built by famed Trumpy shipyards of Annapolis, Avith

twin 275hp engines, double cabin, flying bridge.

* * * *

Another great yachtsman in the news these last few
weeks is Clayton Ewing, chief owner of WFRV-TV, Green
Bay, Wis.—but his forte is sailing and his yawl Di/na,

out of Sturgeon Bay, Wis. on Lake Superior, rates tops.

Trsds PGrSOnals: Paul V. Galvin, Motorola chairman,

heads EIA 1958-59 organization committee . . . Harold K.

McCormick resigns as Motorola adv. & sales promotion

director to join Dancer-Fitzgerald-Sample . . . D. K. Uoark

named RCA eastern district TV sales mgr.. Cherry Hill,

N. J.; C. J. Walker named for central district, Chicago,

and D. J. Gentile, for western district, Los Angeles—sales

districts having been cut from 8 to 3 . . . Dr. James F.

Koehler, ex-Philco, named technical consultant to com-
manding officer, U. S. Army Signal Corps Research & De-

velopment Lab, Ft. Monmouth, N. J. . . . Thomas J.

Nicholson, ex-GE hi-fi sales mgr., named western mgr.,

Ampex Audio, succeeded by E. W. Heurong as acting sales

mgr. . . . Fred H. Garcelon, cx-CBS-Hytron, named exec,

v.p. of El-Tronics Inc. . . . Thomas P. Carmody promoted
to mgr.. Standard Coil Product’s new Jersey City sales

office . . . Jay L. Fisher, ex-Curtiss-Wright, ex-DuMont
Labs, named production mgr., IT&T industrial products div.

Howard W. Sams’ Photofact Service for TV-radio tech-

nicians has added General Cement, Walsco Electronics,

Rogers Electronics as new listings; in addition, it’s now in-

cluding phono cartridges as well as needles, expanding
listings for Jensen and J. W. Miller.

Clay Sherman, pres, of Sherman, Clay & Co., west coast

music chain, is new pres, of National Assn, of Music

Merchants.

was subject of main article in July, 1957 Sports Klastratcd.

Built in Manitowoc in 1957, Dyna is 48.7-ft. long, has 13.5-

beam, draws 6.2-ft., displaces 23 gross tons, has auxiliary

87hp motor.

This week, Dyna beat field of 78 sailing yachts in the

great 51-year-old Chicago Yacht Club’s Chicago-to-

Mackinac classic, sailing a poor wind that dogged the 333-

mi. race from its start July 19 to finish July 22. Its time of

60:54:46 gave it the Class A championship. Week earlier,

Dyna Avon another Great Lakes classic, the Detroit Bay-
vieAv Yacht Club’s Port Huron-Mackinac race. In June,

ex-paper mill tycoon EAving took his vessel to the Atlantic,

competing in Cruising Club of America’s famed NeAvport-

to-Bermuda race, comingJn 8th; Dyna also participated in

Block Island race of the Storm Tri-Sail Club.

Ip *

Also preferring to sail with the Avind, but motorized
just in case, are the Anzo, 70-ft., owned by Bill Cherry,

of the Providence dept, store family, who runs its WPRO
& WPRO-TV and owns 86% of WDBO & WDBO-TV,
Orlando; and the 39-ft. Eleo Kia Ora, with 2 auxiliary

200hp Gray motors, Avhich is the light of the leisure life

of veteran Washington consulting engineer C. M. Jansky
Jr., Avho sails it mostly on the Chesapeake.

In smaller boat classes, there are Darrold Cannan Jr.,

v.p. of KFDX-TV, Wichita Falls, Tex., who competes reg-

ularly Avith that station’s exec. v.p. Howard H. Fry in

sailing E boats. Snipes, Comets, Lightnings; together and
separately, they’ve Avon many tropies with Cynthia Ann,
a Lightning. Fry also sails regularly in the unique Grand
Lake (Colo.) Yacht Club’s annual regatta—club founded

in the ’90s by sailing enthusiasts who broug-ht their first

boats across Berthoud Pass on flat-bed, horse-drawn

Avagons from 105-mi. distant Denver, nearest railhead.

Editor’s Note: Who else in the industry are yachts-

men? Who has the biggest? We’ve been gathering data

on others, most of them turning out to be pOAver sailors,

and should have another interesting column in a week or so.

ELECTRONICS PERSONALS: Esterly C. Page, pres, of

Page Communications Engineers Inc., Washington com-
munications systems contractors, leaves by air with Mrs.

Page July 29 for Milan to complete organization of Edison-

Page, designed to function as unit of world-wide Italian

Societe Edison utilities group, Avhich Avill be headed by
Edison’s Dr. Giorgio Valerio; Page will be v.p., may pro-

ceed on this trip to Middle East where his firm has big

radio installation jobs . . . Wni. B. HaAvthorne, ex-branch

chief in FCC’s aviation div. of safety & special radio serv-

ices bureau, joins Aii'Avays Modernization Board as asst,

to George B. Chafee, head of plans office . . . Dr. Ralph P.

Johnson promoted to v.p. of Ramo-Wooldridge general elec-

tronics divs.. Dr. Burton F. Miller to v.p. for advanced sys-

tems planning, Milton E. Mohr to v.p.-engineering, IrAvin

A. Binder to v.p.-manufacturing . . . James S. Locke pro-

moted to v.p. & gen. mgr. of Minneapolis-HoneyAvell’s micro

SAvitch div., succeeding late W. W. Gilmore . . . Warren F.

Morgan promoted to marketing v.p.. Federal Electric Corp.,

Paramus, N. J.; Robert A. Marshall to gen. sales mgr.

Bell Labs pres. Dr. Mervin J. Kelly will receive John
Fritz Medal for 1959 for achievements in electronics,

leadership in industrial lab research, contribution to de-

fense; award by 4 major engineering societies will be pre-

sented at meeting of American Institute of Electrical

Engineers.
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More Ado Over Fair Trade: Fair trade legislation got

got courtesy hearing this week before Senate Commerce
subcommittee, though possibility of Congressional action

this year is practically nil. Pro and con arguments were

similar to those developed recently before House Commerce
subcommittee (Vol. 14:19) and Senate Small Business

Committee (Vol. 14:26).

Adoption of S-3850, jointly sponsored by Senators

Humphrey (D-Minn.) and Proxmire (D-Wis.) was urged

by Proxmire to avert “jungle warfare” among American
retailers. Maurice Mermey, director of Bureau of Educa-

tion on Fair Trade, echoed his views, said current flaws in

price maintenance laws threaten chaos in the market place.

Justice Dept., in letter from Deputy Attorney General

Lawrence E. Walsh, presented its customary objections to

all fair trade legislation. It said bill would “do away with

price competition in large portion of country’s commerce”
and go long way toward repealing Sherman anti-trust law.

Big N. Y. discounter Wm. Masters testified manufac-
turer’s like GE, Sunbeam and others did not abandon fair

trade because of court decisions but because of “declining

sales, overstocked warehouses, clogged channels of distri-

bution and unhappy distributors.”

Newly organized National Anti-Price Fixing Assn.,

through exec. secy. Alex Akerman Jr., recently resigned

FTC lawyer, said proposed legislation would increase prices

to consumers on many products 30 to 40%.

Phonographs are phonos whether they’re equipped

with tubes or transistors—and are subject to 10% excise

tax. Internal Revenue Service has decided (Rev. Rul.

58-345). Asked for ruling by unnamed manufacturer of

transistorized portable phonos “contained in leatherette

covered cabinets which resemble small suitcases,” IRS
said they’re taxable so long as they’re “of the entertain-

ment type”—and play records. “The determination of

taxability is not dependent upon size, type of power used,

or the type of components used.”

Stromberg-Carlson’s new hi-fi line, several models

equipped for stereo, was introduced this week at Music

Show in Chicago. Stereo models start at $170 for Mardi
Gras low-boy console; Eldorado V model is priced at $350.

Second-channel amplifier-speaker consolette lists at $130

and $135. Radio-phono combinations range fi’om $310 to

$585. Line includes remote speaker enclosure for stereo

at $60.

Magnavox unveiled new 1959 lines of TV, radio, hi-fi

and stereo at Chicago Music Show this week. TV feature

is wireless remote control for on-off, station selection,

volume and brightness adjustments. TV prices range
from 21-in. table model at $240 to 24-in. phonp combina-

tion at $675. Also introduced were several hi-fi models

equipped for stereo, including one AM-FM combination at

$800.

Strike of 1500 RCA engineers at Camden, Cherry Hill

& Moorestown, N. J. plants (Vol. 14:28) ended this week,

unaffiliated Assn, of Professional Engineering Personnel

agreeing to contract settlement including graduated 6%
wage increase. Another issue in walkout w.hich started

July 8—merit review plan—will be worked out by RCA &
union in additional negotiations.

New “ceramic-in-glass” tube announced by Sylvania

features ceramic sandwich-type “mount”—the structure

which produces electrons—enclosed in glass envelope. It’s

said to be capable of withstanding extreme conditions of

vibration, shock, fatigue.

Pittsburgh’s Safety Glass: Coming Glass now
has competition for its picture tube safety-glass substitute

(Vol. 14:20) in form of related development by Pittsburgh

Plate Glass. Both are designed to reduce reflections and
dust-gathering surfaces, but their approaches are differ-

ent. Corning has curved glass plate with flange; flange

is cemented to tube face, and space between the 2 is filled

with mineral oil. PPG offers curved safety plate to be
cemented directly to tube face, by tube or set manufacturer,
with “Selectron” polyester resin—no space between. PPG
also etches safety glass to minimize reflections. It claims

8-9% increase in brightness, “important reduction in

glare,” possibility of designing sets with 3-4-in. less cabi-

net depth. PPG reports: “Several major manufacturers
are studying the feasibility of producing the new unit tube

and are engineering for pilot plant production; the tube
may reach the public in TV receivers coming on the market
in mid-1959.”

Patent provisions of new legislation creating National
Aeronautics and Space Agency (Vol. 14:27) are “un-
satisfactory” to electronics industry, although formal re-

action awaits closer scrutiny by EIA Patents & Copyrights
Committee. Despite Senate deletion of section which gave
Govt, full title to all inventions developed by agency’s

contractors, House-Senate conference committee reached
compromise under which Govt, gets full title to inventions

developed under projects fully paid for by Govt., provides

for reimbursement for proprietary patents which become
part of NASA-sponsored projects. Said EIA spokesman:
“Initial study by patent experts indicates the patent pro-

visions of the NASA Act are unsatisfactory and additional

legislative consideration may be necessary in the next

Congress to insure protection of the patent rights of in-

dividuals and private industry.”

Add stereo lines: Week saw 6 more hi-fi phono makers
introduce instruments equipped for stereo or readily con-

verted. Fanon Electric Co. entered stereo market with 3

automatic portable phonos ranging from $90 to $120, plus a

line of stereo accessories. Cavalier div. of Hinners-Galanek,

in N. Y., showed 5 new portable phonos, 3 stereo equipped,

ranging from $50 to $120. Hallmark introduced 5 stereo

hi-fi models at the Music Show. Also in Chicago, Tandberg

showed a new one-piece stereo disc and tape console, to-

gether with a new multiband table radio. Capehart un-

veiled new line of amplifier-speaker enclosures and stei'eo

adapter kit to convei’t monaural units to stereo. Pilot

Radio entered fall stereo market with 10 models, ranging

from $200 to $1000, and 5 speaker sj’stems.

Some $14,000,000 in royalties for phonograph stjdus

invention may be collected by British woman engineer

Marsia Killick, according to reports from London. Decision

by 2 judges concluded that Pye Ltd. had infringed inven-

tion of sapphire stylus patented by the 40-year-old mother

of 4 in 1945. Reuters news agency quotes her: “At last

I’m a millionaire. Every country in the world owes me
money and I’m going to collect it. I’ve spent all my money
in 10 years of legal battles. Now I’m planning a world

tour to collect royalties.”

Latest converts to magazine tape players are Ampex
Audio and Penton. They’ve joined Motorola (Vol. 14:28)

in announcing 4-channel tape playback units using RCA-
developed tape magazine.

Tape recorder tax killed: In a sharp about face. Senate

Finance Committee this week eliminated House-approved

10"( excise tax on tape & wire recorders from Excise Tax

Technical Changes Bill now under consideration.
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Financial Reports;

SYLVANIA UPTURN in 2nd 1958 quarter raised earnings

21% and sales 5% above initial 3 months, chairman-

pres. Don G. Mitchell hailing results as demonstrating that

“upward trend” has definitely started, that “more normal

levels” for company’s markets can be anticipated for 3rd

& 4th quarters.

Net income for 2nd quarter ending June 30 was $1,-

415,052 (37^ per share) on sales of $75,443,673 vs. $1,-

167,818 ( 30(f) on $72,132,543 in preceding period this

year. In second 1957 quarter Sylvania earned $1,415,052

(46^) on $74,970,858. For 6 months of 1958 earnings

were $2,582,870 (67^) on $147,576,216, down from $4,-

788,669 ($1.30) on $162,520,532.

Upbeat report for April-June period this year is

“especially significant in view of the fact that 2nd quarter

sales have traditionally been lower than 1st quarter vol-

ume because of seasonal factors,” Mitchell pointed out.

He said replacement market receiving tube sales started

to increase in April, May was 2nd biggest month in Syl-

vania’s history, June was ahead of June, 1957.

RCA first-half gross and net fell once again, despite

subsidiary NBC’s higher network billings during first 5

months (Vol. 14:27) and despite profitability of NBC-
owned stations—reflecting general business conditions.

Net income for first 6 months slid to $13,544,000 (86^

per share) on sales of $542,554,000 from $20,311,000

($1.35) on $564,990,000 in same 1957 period. Second quar-

ter earnings were $4,540,000 (27^) on sales of $264,215,000

vs. $7,501,000 (48^) on record $269,217,000. For all 1957,

RCA’s profit was $38,549,000 ($2.55) on revenues of

$1,176,277,000 vs. 1956’s profit of $40,043,000 ($2.88) on

$1,127,774,000 (Vol. 13:9).

International Resistance Co. reports net loss of $71,-

248 on sales of $5,846,958 in 25 weeks ended June 22 vs.

earnings of $255,980 (19^ per share) on $7,667,065 year

earlier. Rate of incoming orders “is slightly better” now
than in early part of year, according to pres. Charles

Weyl, and “company is operating profitably at the cur-

rent low level of sales.”

Muter Co. earned $88,698 (12(1 per share) on sales of

$5,336,508 in first 1958 half vs. $152,353 (20(1 adjusted

for stock dividend in Jan. 1958) on $6,641,854 year earlier.

O FFICERS-&-DIRECTORS stock transactions as re-

ported to SEC for June:
Allied Artists—Samuel Broldy bought 5000, holds 75,118; George

D. Burrows bought 100, holds 34,786: Sherrill C. Corwin bought 4000,

holds 18,000; Maurice Goldstein bought 1000, holds 14,100; Roger
W. Hurlock bought 200, holds 14.900; Edward Morey bought 2000,

holds 12,350; Sam Wolf bought 2000, holds 22,050.

C&C TV Corp. (now Television-Industries)— Wm. Zeckendorf
sold 43,100, holds 19,100 personally, 248,350 In Webb & Knapp.

Cinerama—Hazard E. Reeves sold 5000, holds 117,923.

CBS Inc.—Goddard Lleberson bought 200, holds 200.

Coming Glass—Charles D. LaFallotte sold 4390, holds 10,242;

Eugene C. Sullivan sold 200, holds 31,695.

Daystrom—Frank H. Van Duzer Jr. sold 175, holds 300.

DuMont Labs—George G. McConeghy sold 200, holds none.

General Instrument—Louis Scadron bought 100, holds 3028.

Guild Films—David Van Alstyne Jr. bought 6400 for trusts,

holds 6400 In trusts, 6333 In Van Alstyne Noel & Co., 7207 personally.

IT&T—Robert McKinney bought 14,000, holds 15,000.

Litton Industries—Norman M. Moore sold 1000, holds 14,500:

Carl A. Spaatz sold 100, holds 4300; Charles R. Thornton acquired
84 through partnership by failure of performance under contracts
of sale to employes, sold 126 through partnership, holds 31,899 in
partnership. 123,249 personally.

Loew’s—Louis A. Green bought 200 through Stryker & Brown,
holds 144,235 In Stryker & Brown, none personally; Francis Whiting
Hatch bought 200, holds 300; Joseph Tomlinson sold 26,900, holds
133,100.

Storer Bestg. Co. earned $1,729,620 (70^ per share

on 2,474,750 shares of common and “B” stock) in 6 months

ended June 30 vs. $4,429,484 ($1.79) year earlier, when
net profit included $1,966,477 non-recurring capital gain

from sale of WBRC-TV & WBRC, Birmingham (Vol.

13:19). Excluding capital gain, 6-month 1957 earnings

were $1 per share. In 2nd 1958 quarter earnings were

$978,416 (40^) vs. $751,204 (30^) in Jan.-March period

this year, Storer reporting improved profit figure reflected

“substantial reduction” in operating losses of its inde-

pendent WVUE, Wilmington-Philadelphia, acquired in

May, 1957 (Vol. 13:13).

Packard-Bell boosted sales by 12%, net profits by

37% in 9 fiscal months ended June 30 from year-earlier

levels, pres. Robert S. Bell foreseeing “profitable fiscal

year, with all 4 of our divisions [TV, radio, hi-fi, electronic

door openers] showing healthy increases.” Earnings in

9 months were $633,948 (924 per share) on sales of $26,-

401,343 vs. $463,120 (67^) on $23,503,948 in 1956-57 period.

Bell said “definite profit trend” became apparent in 2nd &
3rd quarters of current fiscal year—2nd quarter showing

35% increase, 3rd quarter 274% increase over same periods

year earlier.

Trav-Ler increased sales 11.6%, showed small profit

in fiscal year ended April 30, reversing deficit trend of

recent years. Consolidated net income was $10,616 on sales

of $15,126,697 vs. net loss of $370,736 on $13,045,459 year

earlier, pres. Joe Friedman of Chicago company (TVs,

radios, hi-fi) pointing out results were accomplished “not-

withstanding the business recession.” All Trav-Ler fac-

tory operations will be centered at Orleans, Ind. plant on

completion of new addition.

Daystrom, which had record sales but lower earnings

in fiscal year ended March 31 (Vol. 14:25), reports both

dropped in first new quarter ended June 30. Net income
for period was $159,000 (18(i per share on 907,358 shares

outstanding) on sales of $18,811,000 vs. $546,000 (61<^ on

893,893) on $19,841,000 year earlier.

P. R. Mallory reports decline in both earnings & sales

in 1st 1958 half, net income falling to $923,645 (58(S per

share) on $32,093,920 vs. $1,880,525 ($1.24) on $41,342,023

year earlier.

Dividends: WJR, The Goodwill Station, 10^' payable

Aug. 28 to stockholders of record Aug. 14; P. R. Mallory,

354 Sept. 10 to holders Aug. 8; Whirlpool, 254 Sept. 10 to

holders Aug. 29; Siegler, 10<^ Sept. 1 to holders Aug. 15.

Magnavox—Frank Freimann sold 3000, holds 29,499 in trust,
53,601 personally.

P. R. Mallory—Harold C. Buell sold 200, holds 1325: Florence
E. Head sold 635, holds 900; Leon Robbln sold 418, holds 229;
Ray F. Sparrow sold 300, holds 22,666.

National Telefilm Assoc.—Burt Kleiner bought 400, holds 7000.

National Theatres—Peter Colefax sold 1400, holds 1100.

Philco—Harold W. Butler bought or acquired 2355, sold 1000,
holds 9211.

Philips Electronics—Pieter van den Berg bought 200, holds 200.

Raytheon—Wm. Gammell Jr. sold 1400, holds 13,802.

Stanley Warner—David Fogelson bought 2938 through Schwartz
& Forhllch, sold 2267 through Schwartz & Porhlich, holds 672 in
Schwartz & Forhllch, none personally.

Trans Lux—Harry Brandt bought 2100 personally, 200 through
Marathon Pictures, 700 through H. Brandt Foundation, holds 142,-
400 personally, 500 in Marathon Pictures, 14,105 In H. Brandt
Foundation, 200 In Bllpam Corp., 1000 in Brapick Corp., 12,350 in
G. Brandt Foundation, 17,900 through associates.

Trav-Ler—D. F. Shea bought 300, holds 300.

Tung-Sol—H. Merle Darling bought 100, holds 3705; George
W. Keown bought 100, holds 1432; Anthony Scala bought 100, holds
30 In partnership, 2130 personally; Jean E. Witbeck bought 103,
holds 4161.

Westinghouse—Bruce D. Henderson sold 100, holds 800; Leslie
E. Lynde bought 300, holds 2428; Gwilym A. Price sold 2000, holds
4116: A. W. Roberston sold 500, holds 500; John M. Schifl sold
500, holds 12,000.



YOUR FUTURE AND M1NE...A Broadcast Editorial
Broadcast over WBT & WBTV, Charlotte, N. C. by Charles H. Crutchfield, executive v.p. & general manager

P'OR SEVERAL MONTHS NOW we Americans

have maintained a strange skyward vigil. Our tradi-

tional certainty and self-confidence have seemed sus-

pended in the orbit of a whirling Soviet satellite. It is

reassuring to know at last that we too are catching up in

the conquest of space, that we finally have launched our

own satellites. America cannot overlook the urgency

now and in the future for new and more effective rockets

to the stars.

But perhaps now is the time to re-appraise our re-

sponsibilities here on earth, for we cannot possibly sepa-

rate survival in a national sense today from the struggle

for survival in a human, personal sense. There is clearcut

evidence all around us that, in looking skyward we may
have turned our backs unwittingly on a dangerous situa-

tion right in our own homes.

Whether we realize it or not, a war is raging right here

on earth. It is a war which is taking more American

casualties than any previous conflict in our country’s

history. Yet it remains a war that Americans are fighting

with sadly inadequate forces. Consider these casualties:

More than half of all deaths—900,000 last year—in this

country were caused by heart disease. One out of every

six deaths was caused by cancer. And this is not the

whole tragic picture. A dismaying array of mysterious

mental and nerve diseases and other maladies cripple,

handicap and cut short the lives of many hundreds of

thousands of Americans.

I should like to mention just a few of these diseases,

of which the cause and cure are still to be discovered:

shaking palsy, brain strokes, multiple sclerosis, muscular

dystrophy, and cerebral palsy.

4: Id * *

In a war, when an army’s precious ranks are deci-

mated by enemy weapons, the commanders mobilize all

their striking power to destroy these antagonists. There

can be no other course for a beleaguered country than

all-out development of the strategies and weapons neces-

sary to defeat the enemy. As Americans have demon-

strated in every war, no price is too high to pay for the

saving of a single soldier’s life in battle. But this axiom

for military combat is unfortunately not yet a practice

for peace-time sickness. A nation which values individ-

ual life as highly as we, should face the fact that only a

tiny portion of our great wealth is devoted to research

into the cause and cure of killing and crippling diseases.

Yet, the overall economic loss to the natipn from dis-

ability due to disease is staggering. Heart disease, to

cite one example, annually deprives industry of the serv-

ices of more than half a million workers—persons who,

if they were well, could earn 3 billion dollars a year. The
veteran’s hospitals alone spend 42 million dollars a year

on the care of heart patients, while the Veterans Admin-

istration pays out more than 250 million dollars a year in

compensation and pensions to heart disease sufferers.

The battle with human disease extends adross the whole

world front. The safety and security of America is de-

pendent on the friendship and allegiance of millions of

sickly and under-developed peoples in Asia, Africa,

Europe and the Americas. By their own testimony, these

peoples will be more indebted to us for a cure for cancer

than for bigger and better satellites.

They will esteem us more for the conquest of heart

disease than for a victory in the race to the moon. All

peoples of the world will be more grateful for relief from
the pain and suffering of these diseases than for instruc-

tion in the launching of intercontinental ballistic missiles.

The “cold war” is going to be decided, whether we like it

or not, by those activities which save lives and extend the

individual educational and economic opportunity for all

mankind.

One thing is clear: American medical research has

already repaid its initial investment over and over again.

Medical research has in this century conquered many
of the infectious diseases which formerly blighted child-

hood and curtailed lives in the middle years. It has ex-

tended our life expectancy by more than five years in the

last decade alone.

Somehow, despite this brilliant pattern of achievement,

we have been content to spend a mere trickle on research

compared with the amount we are spending in certain

other fields. During the fiscal year 1957, our government
spent only 100 million dollars for research in fighting all

major and crippling diseases. Contrast this with the 4
billion dollars a year the government plans to lay out for

the important federal highway system. Or the 33 billion

dollars for essential defense against death from military

attack.

Conceding the need for stepping up our expenditures in

these vital areas, what about the voluntary health

agencies? It is true that these groups raise approximately

150 million dollars annually for community service, and
allocate about one-fourth of it for research. Without be-

ing critical in any way, but for comparative purposes

only, did you know that we Americans spend 272 million

dollars a year for chewing gum—117 million for

shampoos?
^ ^ if

Do we dare fail our heritage as a democratic nation,

concerned first and joremost with the health and welfare

of its people and its neighbors? Can we afford to quibble

about the amount of money we are prepared to spend for

answers to diseases which rob mankind of its birthright?

In America 62 million of us are at work turning out a

gross national product at the rate of 430 billion dollars

a year. Let us bear this figure in mind this year when
Congress makes appropriations for the National Institutes

of Health of the U. S. Public Health Service.

Our annual expenditure for research into the cause,

prevention and cure of disease must be increased appre-

ciably. There can be no question about our giving

America's scientist-soldiers the necessary funds, materials

and facilities with which to do their jobs.

The whole world is awaiting the outcome of this battle

against disease. Let us assert the leadership required for

an historic offensive against the forces of death which

rack the human organism without mercy and can only be

driven out and destroyed by the knowledge which comes
from medical research. Let us invest in our own health.

Let us invest in mankind's health. The w'orld expects

America to show the way.

Reprinted as an industry and public service by Television Digest. Permission to rebroadcast freely given.



SUMMARY'INDEX OF THE WEEK'S NEWS— August 2, 1958
PARALLEL GROWTH OF TV-RADIO: TV sets-in-use from ANOTHER CANADIAN SATELLITE gets under way, second

10,000 in 1946 to 48,300,000 by mid-1958 as radios in for CFCL-TV, Timmins, Ont. Only 2 other CPs outstond-

use nearly triple to 161,000,00 (p. 1). ing. Reports on upcoming stations (p. 7).

COMPLETE SPECTRUM STUDY likely, as Administration

urges broadening of Potter Resolution to cover military

& civilian uses. Sponsors don't object (pp. 2 & 5).

LIBERALIZED MICROWAVE POLICY means substantial sav-

ings for smaller TV operators, but interconnection with

common carriers still prohibited (p. 3).

ECONOMIC INJURY objections to new stations may jeopar-

dize license renewals of protestants, FCC rules in

Auburn, N. Y. radio case (p. 3).

BOSTON Ch. 5 CASE sent back to FCC by Court of Appeals

for hearing on "ex parte" discussions between McCon-

naughey and applicants (p. 4).

FCC 'ETHICS' BILL approved by Harris subcommittee, but

full Commerce Committee delays action as Congress

adjournment nears (p. 5).

REVENUE, COST & PROFIT survey by NAB shows trends

at typical TV-radio stations, forecasting 3.5“/o more TV
time sales, 2% more radio this year (p. 6).

FINAL DECISIONS GRANT Ch. 7, Buffalo; Ch. 3, Wilming-

ton, N. C.; Ch. 9, Ogden, Utah. Ford & Bartley dissent

on Cheboygan "concentration" (p. 8).

FCC REBUKES 4 STATIONS for carrying Kohler strike kines

without naming National Assn, of Manufacturers as

donor. "Lack of diligence" cited (p. 10).

BLACKOUT BILLS KILLED by Senate subcommittee, NAB's

Fellows helping with windup attack (p. 11).

Manufaeturing-Distribution-Finanee

ANNUAL 'GUESSTIMATE' sees 5,500,000 to 5,700,000 TV sets

this year. Greenebaum & Assoc, also ventures output

predictions lor top 11 producers (p. 13).

CHANGE AT WESTINGHOUSE: Younger new officers

bringing it back to heyday in lively competition with

better-merchandiser GE, says Fortune article (p. 14).

ABC-PARAMOUNT BUSINESS UP in both broadcasting and
theatre divisions first quarter and first half of 1958.

Reports on other theatrical firms (p. 16).

NEARLY 3V2 RADIOS NOW TO EVERY TV: Some vital statistics telling an eloquent story
of growth, both TV & radio, became available as we updated several reference depts.
for the upcoming fall-winter edition of our Television Factbook — and we thought
you might find them interesting even before that compendium comes out in Sept.

From a mere 8000 at the start of 1946 in the nation's then 37,825,000 homes,
plus another 2000 in public places, TV by mid-1958 counted 48,500,000 sets-in-use ;

42,650,000 TV homes out of 50,800,000 (84% saturation) plus 4,200,000 secondary sets
in homes plus 1,450,000 sets in public places . Note that only about 10% of today's
TV homes have secondary sets — indicating big market still remaining.

Far from retarding radio , TV's 13% years of growth were accompanied by nearly
threefold increase in radio sets-in-use — among basic reasons being price, porta-
bility, clocks. Whereas in 1946 there were 34,000,000 radio homes (90.4% satura-
tion) and 57,800,000 radio sets (including 11,300,000 secondary sets in homes,

7.000. 000 automobile radios, 5,000,000 sets in public places), the figures had
leaped to these stupendous totals by the beginning of 1958 ;

Radio homes , 48,500,000; secondary sets in homes , 65,000,000; auto radios.

40.000. 000; sets in public places . 10,000,000; total radios , 161,000,000; peircentage

of saturation, 96.5% . Thus just about all American homes have radios, more homes
have multiple than have single sets, most automobiles are radio equipped.

Checking with AAA and American Trucking Assn . . we find there were 57,000,000



2

private cars in U.S. on Jan. 1, 1958, and 11,000,000 trucks, including govt. & mili-
tary. It is estimated that 38,000,000 of the 40,000,000 auto radios are in those

57,000,000 private cars (67%) with 2,000,000 radios in the 11,000,000 trucks (18%).

The updated tables for both TV & radios for the last 12 years are published
below. We’re indebted to NBC Research for the fV figures, which as of July 1, 1958

jibe with those recently released by Advertising Research Foundation as broken down

by regions and states (see Vol. 14:27, p. 9). The radio figures are from industry

sources, which latterly have been disputing question of whether all are in "working

order"; 1960 U.S. Census will update both TV & radio figures, asking first whether

a household has a TV or radio, then whether it has 2 or more of each — but it will

leave to industry calculators to estimate number or percentage not in working order.

From IndusfO' Sources NIK’ Research Estimates

Radio Homes, Sets-in-Use, % Saturation TV Homes, Sets & % Saturation
(1946-1958) (1946-1958)

Sec- Sec-

ondary ,\uto- Sets in ToUl % ondary Public Total

Radio Sets in mobile Public Radio Radio TV Sets in Place TV Total % TV
Jan.l Homes Homes Sets Places Sets Satura- Jan. 1 Homes Homes Sets Sets Homes Satura-

(000) (000) (000) (000) (000) tion (000) (000) (000) (000) (000) tion

1946 8 2 10 37,825 .02
t!)46 34,000 11,300 7,500 5,000 57,800 90.4 1947 14 2 16 38.575 .04
1947 35,900 17,600 8,500 5,000 67,000 93.0 1948 .. 172 1 17 190 39.950 .4

1948 37,600 20,377 10,000 5,000 74,000 94.2 1949 _ 940 10 50 1.000 41,475 2J
1949 . 39,300 23,600 12,100 5,000 80,000 94.2 1950 3,875 50 75 4,000 43.000 9.0

1950 40,700 24,700 14,800 5,000 85,200 95.0 1951 10,320 165 115 10,600 43,888 23.5

1951 . ... 41,900 28,000 •19,100 7,000 96,000 95.0 1952 15,300 315 185 15.800 44.760 34.2

1952 42,800 31,000 23,500 8,000 105.300 95.0
1953 . ...

1954
20,400
26,000

505

800
295
500

21.200

27,300

45.640

46.660

44.7

55.7
1953 44,800 34,000 26,200 9,000 110,000 95.0 1955 .. 30,700 1,000 800 32,500 47.621 64.5
1954 45,100 41,700 27,100 10,000 123,900 96.3 1956 34.900 1.620 1.080 37.600 48.600 71.8

1955 . 45,900 45,300 31,200 10,000 132,400 96.3 1957 . _ 38,900 2,500 1.300 42.700 49.500 78.5

1956 46,800 50,200 35,000 10,000 142,000 96.3 1958 . 41.924 3.668 1,408 47,000 50,370 83.2

1957 * 47,600 55,400 37,000 10,000 150,000 96.3 1958* . . 42,650 4,200 1,450 48,300 50,800 84.0

1958-—' 48,500- 62,5()b 40,000 10,000 161,000 96.3 * Preliminary, as ol July 1.

HIGH-LEVEL SPECTRUM STUDY NOW PROBABLE: First real dissection of military spectrum
use in history of radio is quite close to authorization. Senate has passed Potter
Resolution (S.J.Res. 106) to establish 5-aian commission for job — but limited to
evaluation of military uses only (Vol. 14:30). Administration, apparently resigned
to fact Congress is hell-bent on subject, has told House that bill should be amended
to include study of civilian frequency uses, too.

It's impossible to predict whether upshot of study, if authorized, will be

acquisition by TV of more vhf channels, or wholesale long-range reshuffle of entire
spectrum, or whatever — but feeling in Congress and industry is that, at long last,

someone will know the complete score and be able to make intelligent judgments.

Administration made position known this week when President Eisenhower and

Leo A. Hoegh, director of Office of Defense & Civilian Mobilization, wrote to House
Speaker Rayburn urging amendment of bill to include study of civilian uses. Sen.

Potter (R-Mich. ) and Rep. Bray (R-Ind. ) , sponsors of Resolution, say that they have

no objection to such broadening of scope and they're sanguine about House approval.

[For text of key amendment proposed by Administration, see p. 5]

That Govt, is taking matter seriously is indicated by fact it has set up a

"Directorate for Telecommunications Policy" in Defense Dept., whose job it will be

to work closely with ODCM and projected new commission. This upgrades position of

Paul Goldsborough, top Defense Dept, communications coordinator (Vol. 14:28), who

will report directly to Asst. Secy, of Defense E. Perkins McGuire.

Where does work of TV Allocations Study Organization (TASO) fit into fore-

going picture? Presiamably, its technical data, due to go to FCC by year's end, will

be offered to new commission — as will record being compiled by Commission in its

own 2 big spectrum studies, covering 25-890-mc and 890-mc-up.



rcc EASES RULES FOR TV NICROWAVE LINKS: Good break for smaller-station TV operators

came from FCC this week in form of new policy liberalizing use of private microwave
’ links by stations. Up to now, stations were granted own links only when phone com-

pany v/asn't ready to supply service. Furthermore, stations were required to give up

their own facilities when common carriers were prepared to move in — though in

practice there has been very little "eviction" to date.

New policy grants stations the security of knowing they can riin own links

indefinitely — at cost usually several thousand dollars less per month than phone
company charges. Commission still won't let private operators interconnect with
common carrier facilities. However, stations may interconnect with each other to

form self-contained regional networks.

FCC's move is bound to encourage stations to build own links. And in some

cases, stations getting common carrier service will drop it, put in a do-it-yourself
microwave — but FCC won't permit substitution for major phone company links.

FCC announced that purpose of change is "to meet the economic problems of

small market or marginal TV station operation without jeopardizing the orderly
expansion of the national TV program relay system operated by communications common
carriers." Exact wording of new policy, announced in Doc. 11164, is as follows:

" Television broadcast station licensees will have the option of operating
their own private television intercity relay facilities or obtaining intercity tele-
vision transmission service from communications common carriers in all cases except
those in which a direct interconnection is desired with common carrier facilities.
Such relay stations are not to be used as intermediate links in common carrier in-

tercity television transmission facilities."

Note ; The 50-odd private links in operation, in addition to all the phone
company facilities, are shown on 35x23-in. Map of TV Stations & Network Routes: 1958
— now being brought up to date for distribution with the forthcoming Fall-Winter
edition of our semi-annual Television Factbook.

FCC AIMS TO MAKE INJURY' PROTESTS COSTLY: That Carroll economic injury decision
by Court of Appeals (Vol. 14:28), in which FCC is told to determine whether public
will be hurt by too many stations in a community, is being implemented by Commission
— but in a unique way. This week, in decision involving radio stations in Auburn,
N.Y. ,

it went so far overboard in following Court's mandate that it's clear the Com-

j

mission is now trying to discourage protests against new stations by existing opera-
!' tors — so as to relieve burden imposed by the Carroll decision.

New CP for WAUB, Auburn , was objected to by WMBO on grounds that it and the
public would be hurt because community can't support both stations. Okay, Commis-
sion said, we'll give you a hearing — but here's the price you pay: "Submit appli-
cations for renewal of licenses [for WMBO & V/MBO-FM] in order that they may be con-
solidated, if necessary, in a comparative proceeding with WAUB." What FCC said, in

' effect, was that if town can support only one station. Commission has duty of deter-
mining whether existing operator or newcomer is more qualified to run it.

FCC's action serves as warning that any operator who objects to advent of a
new station must be prepared to put his license on the line in comparative hearing.
This certainly holds potential of discouraging such objections.

* #

Vote was close . Comrs. Hyde, Lee & Cross dissenting. Chairman Doerfer led
majority which feels that Court is forcing the FCC toward utility-like regulation,

j Said Hyde: "If Congress wanted to put conditions on a station's right to protest,
I such as calling up his license for renewal, it would have put it in the statute."

']
Carroll decision had ordered Commission to weigh economic factors, presented

in hearing, to determine whether public would be hurt if "excessive" competition
forced stations out of business or impaired service severely.



Boston Case Back to FCC: Boston Ch. 5 case was
cracked open by Court of Appeals this week in

another of the seemingly endless repercussions
stemming from testimony in Harris “impropriety”
hearings (Vol. 14:2, et seq).

Court sent case back to FCC to determine
whether foimier Chairman McConnaughey should
have disqualified himself from voting because con-

testants in the case had talked to him. Decision
was won by Boston Herald-Traveler’s WHDH-TV
in 4-2 vote—McConnaughey with majority, Hyde
& Bartley dissenting. Craven abstaining. Losers
were Greater Boston TV Corp. (headed by in-

surance man Arthur D. Cronin and including

principals of WORL), Mass. Bay Telecasters

(pres., Alan Steinert, RCA-Whirlpool distributor)

and Allen B. DuMont Labs. First 2 appealed.

Action is very similar to that taken by Court
when it ordered Commission to conduct hearing
on charges that ex-Comr. Richard A. Mack had
been “influenced” in Miami Ch. 10 case (Vol.

14:16, et seq).
Washington attorneys are now speculating whether a

Pandora’s Box has been opened by Miami & Boston de-

cisions—whether moi’e TV decisions will be kicked back

to Commission eventually because of allegations of “ex

parte discussions” which can be found sprinkled liberally

through Harris hearing transcript, though frequently

with little real evidence to back them up.

Boston case differs from Miami Ch. 10 situation in

several respects. For one thing, Court hadn’t yet ruled

on FCC’s judgment in picking WPST-TV from among
Miami contestants before it sent case back for Mack-
influence hearing. In this week’s Boston decision, Court

upheld Commission’s choice of WHDH-TV by saying:

“We cannot say that abuse has been demonstrated or that

TV Movies Test Case: In legal challenge which could

have damaging effect on big movies-to-TV business. Music
Publishers Protective Assn, and 3 music firms have con-

tested right of film distributors to sell theatrical features

to TV without re-licensing music in them for TV use.

Suit filed in N. Y. Federal district court against Matty
Fox’s C&C Film Inc. (RKO library) and Hollywood TV
Service Inc. (Republic Pictures) contends songs & back-

ground music in old movies were licensed by publishers

to producers for theatre use only. Plaintiffs maintain that

TV distributors who reprocessed them for TV should be

compelled to obtain separate licenses for re-recordings.

Joining MPPA in action, which asks for declaratory judg-

ment against 2 distributors, are Shapiro, Bernstein & Co.

Inc., Southern Music Publishing Co., Broadway Music Corp.

In wake of demise of Cincinnati Times-Star and its

merger with Scripps-Howard’s Cincinnati Post (Vol. 14:

30), Time Magazine notes: “Twenty years ago only 8

of the U. S.’s 50 largest cities were one-owner newspaper
towns. With the demise of the Times-Star and the pros-

pective death of the Netv Orleans Item, the total will now
be 24.”

If TV can show movies on Sundays, why not his

theatre? asks Robt. Grochowiak, operator of an Antrim
Township (Pa.) drive-in, who is carrying suit to U. S.

Supreme Court. He was an’ested in 1946 for violating

state laws against Sun. movies, unless approved by local

voters, and is challenging law’s constitutionality.

4 -

the Commission has not acted in the public interest. We
are satisfied that the Commisison’s findings and conclu-
sions are not lacking in substantial support on the whole
record.”

Another difference in the 2 cases is that Harris de-
veloped mass of facts about Mack and Miami Ch. 10
contestants but produced very little about Boston Ch. 5.

Evidently, some one is going to have to dig further into

latter before FCC can go ahead with a hearing. It’s up
to FCC, Congress and/or Justice Dept.

What happened in Boston case. Court said in its

decision, is that it was looking through transcript of
Harris’ Miami hearing and found McConnaughey’s testi-

mony about Boston. Court stated that McConnaughey
had been visited before final decision by “one Forrester
Clark of Mass. Bay Telecasters, one Robert Choate of

WHDH [publisher of Herald-Traveler~\ and certain rep-
resentatives of the Boston Globe.”

Court said FCC should find out what happened, stat-

ing carefully: “Whether or not others to us unknown may
have acted similarly, or whether or not any such indi-

vidual named or unnamed, approached any other Com-
missioner and, if so, with what result, if any, we cannot
know from the present record. Nor does it appear that

any such persons actually represented or purported to

speak for any of the parties here, or whether such parties

had knowledge of such action as may have been taken.”
In Boston this week, WHDH-TV pres. Choate asserted that
he had never discussed case with any commissioner

—

reiterating position he took before Harris subcommittee.
As in Miami case, all original applicants are allowed

to participate in FCC hearing; Commission is to report

progress to Court within 60 days; Attorney General is

invited to participate as “amicus curiae.” Decision was
rendered by Judges Edgerton, Danaher & Burger.

“Ethics bill,” designed to tighten laws on “ex parte”

representations to commissioners, was approved by Harris
subcommittee this week (see p. 5).

John Hay (Jock) Whitney, Ambassador to Great
Britain, whose J. H. Whitney & Co. subsidiary Corinthian

Broadcasting Co. operates 4 TV and 2 radio stations (TV
Factbook No. 26, p. 377), has purchased Parade Magazine,
which is circulated as a Sun. supplement by 59 newspapers
with weekly circulation of 8,359,901 and which carried

$19,500,000 in advertising last year. Seller is Marshall
Field Jr., publisher of Chicago Sun-Times. It competes
with This Week (38 newspapers, circ. 12,253,600) and
Hearst’s American Weekly (34 newspapers, circ. 9,915,-

133). New ownership is Whitney’s Plymouth Rock Publi-

cations Inc., which is expected to acquire more publishing

properties. Whitney last year loaned more than $1,000,000

to N. Y. Herald Tribune, is said to be pi'ospective buyer.

Grand jury hearing Miami Ch. 10 case, involving al-

leged improprieties of ex-FCC Comr. Mack and appli-

cants (Vol. 14:14), is now in recess after hearing evidence

intermittently since mid-March. VTiether sessions will

resume depends on Justice Dept, analysis of material

presented to date. There’s no telling when grand jury

Avill act.

Political candidates can’t force stations to sell them
time, FCC told Schenectady Mayor Stratton this week,

after he complained that GE’s WRGB refused to sell

him 15 min. so he could make pitch as candidate for Con-

gress. Station said it’s limiting political telecasts to

spots because there are too many candidates. Commission
said it had no obligation to depart from policy.



Action on FCC 'Reform'? First legislative product

of lengthy FCC probe by House ( Vol. 14 :2 et seq)

began to emerge slowly—and tardily—this week,

Commerce legislative oversight subcommittee fi-

nally getting around to some mild law-making
recommendations to correct some abuses by (and

of) Commission.
Following months of sometimes-sensational

hearings and much talk about need for new laws,

long-delayed subcommittee action on Communica-
tions Act amendments probably came too late in

this expiring session of Congress to do any good.

Commerce Committee itself hadn’t acted on sub-

committee’s report by week’s end, putting off

consideration of it until week of Aug. 4, at least.

But subcommittee—at long last—did come to grips

with one glaring abuse of Commission—ex parte political

contacts, including those by members of Congress. [See

our editorial,
“ ‘Pattern of Influence’ in Washington”,

Vol. 14:25.]

Approving bill (HR-11886) introduced by Chairman
Harris (D-Ark.) in April (Vol. 14:14,16), investigating

group said Communications Act should be revised so that

(1) “No person” may communicate “directly or indirectly”

with FCC or staff in competitive cases without notice to

all parties. (2) If any ex parte communications—written

or oral—are received anyway, they must be made part of

public record, and all parties must be given copies.

Bill also would: (1) Require FCC—within 6 months
of enactment—to draw up own code of ethics “designed

to promote adherence to high moral & ethical standards

[and] strengthen the faith & confidence of the public”

in Commission and its employes. (2) Strike out existing

amendment to law which permits Commissioners to draw
“honorariums” for “delivery of publications or papers.”

(3) Permit President to fire any FCC member “for neglect

of duty or malfeasance in office, but for no other cause.”

Subcommittee made no changes in bill as drafted by
Harris at time subcommittee filed interim report on FCC
practices following early hearings on Miami Ch. 10 case,

which forced resignation of Comr. Richard A. Mack. Some
subcommittee members wanted to broaden measure to in-

clude all Federal agencies. But Harris said majority

concluded it should be confined to FCC since probes of

SEC, FTC (involved now in sensational Bernard Goldfine

case) and other agencies haven’t been developed sufficiently.

Codes of ethics as contemplated by Harris bill already

have been put into effect by ICC, SEC and Federal Power
Commission. Latter announced this week that new rules

enjoin FPC and all employes from “any action in their

work or in their personal affairs which could serve as a

possible basis for suspicion of unethical practice.”

FCC has made no move toward adopting formal code,

however. Spokesman told us that Commissioners “want

to take that slowly & cautiously, waiting for guidance

from Congress,” although several drafts of suggested rules

of conduct have been “kicking around” FCC offices.

“Telecopier” coverage of Los Angeles area was started

this week by Paramount’s KTLA, using specially-designed

$82,200 Helicopter Service Co. plane developed with GE
help. Capable of feeding signals from air within 60-mi.

radius, helicopter’s TV equipment weighs less than 400-lb.,

includes vidicon camera with Zoomar lens, power genera-

l| tor, transmitters, helical antenna.

Civilian uses of spectrum should be studied along with

military uses, the Administration stated this week in letter

to House Speaker Rayburn (see p. 2), and here’s amend-
ment it suggests to Senator Potter’s S.J. Res. 106, passed

by Senate and now before House: “Sec. 2 (a) It shall be

the duty of the Commission to conduct a thorough and
comprehensive study and investigation of the allocation,

management, and control of bands of radio & television

frequencies under the provisions of the Communications
Act of 1934, as amended, with a view to determining (1)

how such frequencies may be utilized to the maximum de-

gree possible, (2) how planning should be undertaken to

take advantage of technological change in achieving maxi-
mum use of the frequency spectrum, (3) whether (and if

so how much) such frequencies may, in the public inter-

est, be reallocated to other uses, (4) the likely future re-

quirements of the various non-govt, users and agencies and
instrumentalities of the Federal Govt, for radio & tele-

vision frequencies, and (5) the changes, if any, that should

be made in the existing administrative organization and
procedures for discharging the Federal Govt.’s responsi-

bilities in the field.”

Fund for the Republic will spend $4,000,000 in next 3

years on continuing studies of half-dozen “basic issues,”

including TV’s mass-media role in “exercising unofficial or

semi-official power,” reports pres. Robert M. Hutchins.

Under way now are Fund studies of pay-TV controversy,

by ex-information director Robert W. Horton of National

Defense Advisory Commission; censorship, by director

Charles Winick of MIT’s leisure time project; audience

rating systems, by Business Week staffer J. E. Patterson.

Fund already has published Freedom to See, a report on
TV journalism by Herbert Mitgang of N. Y. Times (Vol.

14:16), and has sponsored Mike Wallace Survival & Free-

dom on ABC-TV (Vol. 14:29).

Imaginative engineering staff of KSTP-TV, St. Paul,

under chief engineer Wm. Sadler, scored a beat July 26

by rebroadcasting signals from Navy balloon 82,000 ft. up.

A 2Vz-lb. camera, developed by Dage research director

George H. Fathauer, was used with 30-watt uhf Ch. 14

transmitter. Live shots of balloonists Comdr. Malcolm Ross
and M. Lee Lewis, of Winzen Research Inc., were telecast

by KSTP-TV at 9 a.m. & 1 p.m., kinescoped and used in

evening newscasts. Balloon was launched from iron ore

mine at Crosby, Minn., and signals were received as it

drifted over north centi’al Minn.

A “60-sow swine farm” is being operated by WNCT,
Greenville, N. C. (Ch. 9) in area adjacent to station, which
telecasts from farm daily. WNCT is building big poultry

farm, will also feature it in daily programs. Station’s

objective, according to mgr. A. Hartwell Campbell, is to

stimulate diversification among area’s farmers who have
long concentrated on tobacco.

Syndicated videotaped Ding Dong School, produced by
WGN-TV, Chicago, has achieved first sale—to upcoming
KLOR-TV, Provo, Utah, due to begin this fall. WGN-TV
claims it’s first sale of taped program syndicated by an
independent station.

“Property rights” suit against CATV systems planned

by NAB (Vol. 14:25) probably won’t be instituted until

fall, after NAB regional meetings. NAB chief attorney

Douglas Anello says that legal staff is in process of seeking

best test case.

Cueing microphone-transmitters, reaching less than
100 ft., are authorized under new Part 4.437 of FCC rules,

added this week in finalization of rule-making.



Network Television Billings

June 1958 and January-June 1958

(Foi’ May report see Television Digest, Vol. 14:27)

N etwork billings in June, showing improvement
over year ago, “denote a record of continued growth

in a period when other major media showed definite in-

creases,” said TvB pres. Norman E. Cash this week, as

TvB released monthly compilations. The 3 networks, all

showing increases, had gross billings of $43,769,105 in June

vs. $39,517,137 year ago—and first half total was $283,-

071,449 vs. $250,657,209. Complete TvB report for June:

NETWORK TELEVISION
June June % Jan.-June Jan.-June '/,

1958 1957 Change 1958 1957 Change
ABC $ 7,387.586 $ 6,413,708 -|-15.2 $ 51,617,801 $ 40,095,218 -f28.7
CBS 19,733,057 18,356,892 -|- 7.5 124,047,416 116,762,487 + 6.2
NBC 16,648,462 14,746,537 -|-12.9 107,406,232 93,799,504 4-14.5

Totel $43,769,105 $39,517,137 -flO.8 $283,071,449 $250,657,209 -t-12.9

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8,441,988 19,410,741 16,785,315 44,638,044
March 9,402,407 21,211,070 18,874,597 49,488,074
April . 8,739,456 20,628,511 18,283,379 47,651,346
May 8,477,755 20,970,022 18,470,368 47,918,145
June 7,387,586 19,733,057 16,648,462 43,769,105

Note: These figures do not represent actual revenues to the net-
works, which do not divulge their actual net dollar incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

ABC-TV signed WJRT, Flint (Ch. 12) as primary
affiliate this week, effective about Oct. 1, when much-
litigated station (Vol. 14:30) expects to go on air. Addi-

tion of WJRT brings total of ABC primary affiliates to

84 vs. 71 at start of 1957 season, ABC-TV pres. Oliver

Treyz claiming 85% TV coverage of country vs. 75%.
Note: Stay of CP for WJRT was denied by FCC this week
after consideration of petition filed by WFDF and W. S.

Butterfield Theatres (Vol. 14:30). Commission said it

wasn’t ready to rule yet on petition for I’econsideration of

the grant.

TV giveway show producers who aren’t sure of value
of merchandise won by contestants should use manufac-
turer’s suggested retail selling price when they report
prizes for income tax information purposes, IRS has
ruled^ (Rev. Rul. 58-347). ^Vhat if contestant then wants
to argue with IRS that “fair market value of the mer-
chandise he received as a prize was less than the retail

value reported by the producer”? IRS says he’ll get chance
with tax collector to “substantiate any claim.”

Rate increases: WCIA, Champaign, 111. Aug. 15 raises

base hour from $900 to $1000, 20 sec. $190 to $215. WAVY-
TV, Portsmouth-Norfolk, July 1 raised hour $700 to $875,
min. $140 to $200. WRAL-TV, Raleigh, Aug. 1, hour $600
to $650, min. $120 to $130. WIS-TV, Columbia, S. C. Sept.

1 raises hour $450 to $500, min. $110 to $125. Spot in-

ceases: WKRC-TV, Cincinnati, July 1 raised base min. from
$300 to $330. WFAA-TV, Dallas, July 1, min. $250 to $300.

Giant postcard treatment, with a vengeance, was
employed this week by WTVD, Raleigh-Dui-ham (Ch. 11)

to promote inauguration of new 1500-ft. tower, tallest

man-made structure east of the Mississippi. Delivered

by Western Union to 500 timebuyers was 44x28-in., 3%-lb.

card featuring coverage map on front, this handwritten
message on back: Have Wonderful Time—You Should
Buy Here.”

TV is preferred medium for selling automobiles, ac-

cording to new survey of dealers & shoppers by Advertest

Research Inc. for NBC. Findings in report—“Television’s

43,000,000 Showrooms”—showed 51% of dealers want
more TV advertising, 64% of shoppers are impressed most
by TV commercials for cars.

Boxscore on unsold time: Open network time in up-

coming season’s prime evening hours totaled 28 half-hours

this week, 6Vz half-hours having been sold since our report

2 weeks ago on worrisome lags in sales (Vol. 14:29). CBS
had 8% half-hours unsold (down from 9), NBC 9%
(down from 11%), ABC 10 (do5vn from 14).

New reps: KMSP-TV, Minneapolis-St. Paul, July 1 to

H-R Television (from Branham); KWTV, Oklahoma City,

to Retry July 28 (from Avery-Knodel).

Revenues, Costs & Profits: TV stations enjoyed
average revenues of $925,000 each in 1958, rang-
ing from $3,051,700 in markets of 1,000,000 popu-
lation upward to $321,800 in markets under 25,-

000. Their expenses went up average of $10,000
to over-all average $780,000, resulting in drop of

pre-tax profit margin to about 15^ on every sales

dollar from 1956’s varying from 28(^ in the

larger markets to no-profit in the smallest. An
increasing percentage of time sales came from
local, a decreasing amount from network, with
national & regional spot remaining about same in

1958 as in 1957. Payrolls represented 40% of all

costs.

These are median figures, subject to many variations

—and they’re digested from Financial Report: TV, just

published for its membership by NAB as derived from
confidential survey in June under direction of its chief

economist Charles H. Tower. Out of 404 commercial sta-

tions operating full year, 204 replied, and median figures

are based on these. Network-owned stations, among big-

gest in revenues & profits, did not submit their figures,

thus downgrading the averages somewhat.

The 28-pp. TV report notes that median revenue in-

crease for year was only $5000 per station over 1956

as against increase of $200,000 in 1956 over 1955. Station

operators predict average increase for this year will run
over-all 3.5'^, above 1957, with 66.8% of those replying

stating they expected increased business, 19.4% decrease,

13.8% no change.

Similarly, Financial Report: Radio (19-pp.), based on
724 radio stations out of country’s 2900, shows that typical

station in 1957 took in $99,700, varying from $62,200 in

under-10,000 markets to $185,100 by the smaller stations

in markets of 2,500,000 or more and $1,821,000 for larger

stations in markets of 2,500,000 or more. Median expenses

were $90,600, up about $1000 from 1956 despite typical

increase in wage & salary outlay of $3000, or about $52,700

per station. Payroll represented 53% of total expenses,

and profit margins averaged Op per sales dollar as against

10c in 1956 and ll^^ in 1955.

Radio network affiliates, survey found, nearly doubled

their sales of time to networks in 1957—but it’s recalled

radio networks were then at lowest ebb. In the larger

markets, national-regional advertising accounted for about

40Vfi of station time sales. In the smaller markets, local

represented some 90%.
Prospects for 1958? Radio operators responding expect

avei'age of 2% better business, over-all; 54.6% expect in-

creases, 22.2% decreases, 23.2% no change.
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New & Upcoming Stations: Looks like Canada, which

now has 53 stations, will add only one more this year

—

Ch. 9 in Matane, Que. at mouth of St. LaAvrence River.

Only other permits outstanding are for Ch. 4 in Moose
Jaw, Sask. and Ch. 5 in Dawson Creek, B. C. Former
hasn’t yet received Dept, of Transport authorization; latter

has given Dec. target.

This week, second unmanned automatic repeater for

CFCL-TV, Timmins, Ont. (Ch. 6) began operating as

CFCL-TV-2, Elk Lake, Ont. (Ch. 2), with 1.5-kw GE
transmitter, 400-ft. Wind Turbine Tower, Sinclair antenna;

it’s second such, other Timmins satellite being CFCL-TV-1,
Kapuskasing, Ont. (Ch. 3).

% ^ ^

In our continuing survey of upcoming stations, these

are latest reports from CP holders in U. S. & Canada:

KAYS-TV, Hays, Kan. (Ch. 7) has changed target to

Aug. 15 for programming, reports mgr. & 49%% owner
Robert E. Schmidt. Standard Electronics 10-kw transmit-

ter arrived July 1 and is being wired. Alford antenna is

being installed on 667-ft. Liberty tower. Microwave system

connecting KAYS-TV with KAKE-TV, Wichita (Ch. 10),

for ABC-TV programs, has been completed. Base hour

will be $150. Rep will be Katz on sales with KAKE-TV;
Hal Holman on others.

KHTV, Portland, Oi’e. (Ch. 27) has purchased 1-kw

RCA transmitter and GE antenna formerly used by KPTV
there and hopes to begin programming Sept. 15, reports

pres. & 55% owner Wally Matson, also owner of CATV
system there. It plans to apply for new site on Signal

Hill, near present KPTV (Ch. 12), and to use 200-ft.

Fisher self-supporting tower. Mr. Matson will be gen.

mgr. & chief engineer, with J. Benton (Benny) Heald, ex-

electronics sales, as asst. Rep not chosen.

KLOR-TV, Provo, Utah (Ch. 11) has ordered Stand-

ard Electronics transmitter for Aug. delivery and plans

Oct. 1 programming as independent, writes pres.-gen. mgr.

& 42<fc owner S. B. Nissley. Provo is about 35 mi. S of

Salt Lake City. KLOR-TV will use 84-ft. Stainless tower

on Lake Mt., 15-mi. WNW of Provo. Base hour will be

$350. Rep will be Raymer.

KVKM-TV, Monahans, Tex. (Ch. 9) has ordered 10-

kw GE transmitter for Sept, delivery and hopes to begin

Nov. 15 with ABC-TV, writes % owner J. Russ Rucker, also

pres, of radio KVKM, Monahans. It plans to use 780-ft.

Stainless tower and 12-bay batwing antenna. Base hour

will be $225. Reps will be Everett-McKinney and Clyde

Melville.
* * * *

CKBL-TV, Matane, Que. (Ch. 9) is installing 10-kw

RCA transmitter, plans Aug. 15 programming, reports

Rene Lapointe, managing director of La Compagmie de

Radiodiffusion de Matane Ltd., which also operates radio

,

CKBL and publishes weekly La Voix Gaspesienne. RCA
18-slot wavestack antenna has been installed on 175-ft.

Wind Turbine tower at site in Petit Matane. Base hour

will be $160. Rep will be Jos. Hardy & Co. Ltd.

Note: For further details about foregoing stations,

see CPs Outstanding and Applications Pending section

(blue pages 341-359) of Television Factbook No. 26.

Station identification rules were waived in 4 instances

this week: WNEP-TV, Scranton (Ch. 16) can now identify

itself also with Wilkes-Barre; WTCN-TV, Minneapolis

(Ch. 11), also St. Paul; KCEN-TV, Temple, Tex. (Ch. 6),

also Waco; KOVR, Stockton (Ch. 13), also Sacramento.

Translator power increase from 10 to 100 watts maxi-
mum is proposed by FCC in rule-making initiated this

week. Action was on Commission’s own motion, though
it has from time to time been urged to hike power. Origi-

nal 10-watt limitation was selected as “safe” figure pend-

ing experience with interference—and not a single com-
plaint has been heard so far. Power increase can be

achieved by adding amplifier to existing transmitter.

Adler Communications Labs, which has built virtually all

translator transmitters, will offer amplifiers. Some 750,-

000 people live within coverage areas of 122 translators

now operating, according to FCC engineer Mclvor Parker

—and most of these aren’t reached by regular stations.

FM allocation table was abandoned by FCC this week,

effective Aug. 30, concluding rule-making started May
28 (Vol. 14:22). Reason for dropping city-by-city assign-

ments, Commission said, was that table had outlived use-

fulness (which was to keep channels from concentrating

too heavily in metropolitan areas, to detriment of smaller

cities). Pattern is now set by existing stations and CPs.
Henceforth, FM stations may be sought wherever chan-

nels can be fitted on engineering basis. Sections 1.356(f)

& 1.309(a) are amended to make FM rules conform with

comparable AM rules. [For location of FM stations &
CPs by channels, see Part III of our annual AM-FM Radio
Station Directory, copies still available at $7.50.]

Merger for Norfolk’s Ch. 13, agreed upon by 3 con-

testants this week, would leave Tom Chisman’s WVEC-TV
(Ch. 15) as surviving applicant. Agreement provides that

Virginian TV Corp. (R. R. Richardson Jr. pres.) gets 10%
of stock in WVEC-TV (radio is excluded) plus note for

$45,430 expenses; that Temus R. Bright, 50% owner of

WTOV-TV (Ch. 27) gets $150,000 consulting fees oven Sr

year period; that Louis H. Peterson, other 50% owner of

WTOV-TV, gets 10% of WVEC-TV plus notes for $68,067

—$8000 of it from Virginian TV. Bright & Peterson are

to dispose of WTOV-TV. WAVY-TV, Portsmouth-Norfolk

(Ch. 10) will intervene in attempt to block FCC approval.

FCC has continued hearing to Sept.

Two vhf educational CPs were authorized by FCC this

week: Ch. 6, Sacramento, to Central Cal. Educational TV;
Ch. 13, Dallas, to Area Educational TV Foundation. Latter

was granted in less than 30 days. Commission waiving
rules. Oklahoma City, like Pittsburgh (Vol. 14:29), will

have 2 educational stations—Commission approving ac-

quisition of off-air KTVQ, (Ch. 25) by Independent School

District No. 89 from Republic TV & Radio Co., no mone-
tary consideration involved. City now has KETA (Ch. 13),

operated by Okla. Educational TV Authority.

“Compatible” multiple FM system for stereo broad-

casting was authorized on experimental basis to WBAI-
FM, N. Y. this week. Station will use system developed

by Crosby Labs, Syosset, N. Y. It’s designed to give

OAvners of FM sets a conventional signal, while listeners

with special adapters and 2 speakers get stereo effect.

Station will use call KE2XXT under authorization expir-

ing Oct. 31, 1958.

Hearing on call-letter conflict, seldom ordered by FCC,
Avas set this Aveek as Commission granted petition of radio

KOBY, San Francisco, which protested assignment of

KOFY in San Mateo on grounds similarity is confusing.

Comrs. Doerfer, Craven & Cross dissented.

Pay-TV editorializing drew another reprimand from
FCC this week, when KOTV, Tulsa, was told it had been

unfair in handling of controversy. Like previous “offend-

ers,” it was let off with a warning (Vol. 14:22, 26, 27).
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rCC Whips Through Agenda: With tremendous
speed, FCC plowed through more than 250 items
and 1500 pages of documents this week to conclude

its work before Aug. vacation. Among its actions

were final decision choosing WKBW-TV Inc, for

Buffalo’s Ch. 7, denying 2 competitors, and final-

ization of uncontested initial decisions granting
Ch. 3, Wilmington, N. C. to WGNI and Ch. 9,

Ogden, Utah, to KVOG. Commission also released

texts of last week’s decisions granting Ch. 11,

Toledo, to WTOL and Ch. 4, Cheboygan, Mich, to

Midwestern Bcstg. Co.
With Comrs. Doerfer & Lee dissenting. Commission

found WKBW equal or superior in virtually all respects to

competitors WWOL and Great Lakes TV Inc. {Courier-

Express, Kallet Theatres, Laux stations)—in local resi-

dence, broadcast record, civic participation, diversification

of business interests, diversification of mass media.

The 133-pp. Toledo decision exhaustively analyzes and
compares the 7 applicants, concludes: “The overall strength

of showing [by WTOL, controlled by Frazier Reams, ex-

GOP Congressman], including the local factors, the pro-

gram proposals, and the assurance of effectuation which is

gathered from its superior broadcasting record over a

period of years in the community concerned and the ex-

perience qualifications which its principals demonstrate,

persuade the Commission that this applicant is the most
qualified to provide programming service on a continuing

basis in the interests of the people of the coverage area.”

Cheboygan decision was significant for the dissenting

opinion of Comr. Ford (joined by Bartley) who was com-
cerned about concentration of control. Majority of Com-
mission said main reason for choosing Midwestern (Les

Biederman, pres.) over local radio WCBY was that former
proposes power-height combination that would cover about

twice the population and 5 times the area of latter. Said

Ford:

“In addition to the preference granted Midwestern on

the basis of its proposed higher tower & power, the Com-
mission grants a preference to it on its past performance
and broadcast experience. These 2 items appear to me to

be parts of the same criteria. In any case the effect of the

decision is to give credit twice for concentration of control

and because of such concentration to increase it by the

grant of an additional construction permit for a TV sta-

tion. Carried to its logical conclusion, this policy will re-

sult in TV licensees pyramiding the experience gained in

one station into the maximum number of stations allowed

to the exclusion of a local broadcaster who is a newcomer
to TV.

“At the present time [Midwestern] owns 5 pf the 7

standard broadcast stations in this section of Michigan, 3

of which will be within the Grade B contour of the proposed

TV station. The only other TV station in this section of

the state is also owned by Midwestern. This decision in-

creases the concentration of control of the mass media of

communications by Midwestern in a large section of the

state of Michigan and in my view is contrary to the public

interest.”

Baltimore ad tax case will be argued before Md. Court

of Appeals Sept. 19, city solicitor’s office obtaining priority

hearing for appeal from state Circuit Court decision that

special 6% levies on TV-radio and other advertising are

unconstitutional (Vol. 14:28). City has repealed tax

ordinances effective next Jan. 1, but seeks to keep revenues

from them this year.

Ch. 8 was assigned to Winston-Salem-High Point-

Greensboro this week, as FCC finalized rule-making which
requires WBTW, Florence, S. C. to shift from Ch. 8 to Ch.
13 and changes educational reservation in Charleston,

S. C. /rom Ch. 13 to Ch. 7. Commission provided that
WBTW may continue on Ch. 8 until 30 days after a CP
is granted for the dropped-in Ch. 8. Request of WTOB-
TV, Winston-Salem (Ch. 26) to operate temporarily on
Ch. 8 was rejected, as was petition of WFLB-TV, Fayette-
ville, N. C. (Ch. 18) that Ch. 8 be assigned to its city.

Milwaukee uhf channels were reshuffled in final decision re-

quiring CBS’s WXIX to move from Ch. 19 to 18, grantees
WCAN-TV from Ch. 25 to 24, WFOX-TV from Ch. 31 to

30. Purpose of shift was to eliminate harmonic inter-

ference to WXIX (Vol. 14:24). CBS hasn’t decided

whether to do anything about its call letters; “XIX” was
chosen because it’s roman numeral for 19. Commission
denied petition of KTVH, Hutchinson, Kan. (Ch. 12) to

shift its channel to Wichita.

Rules on “interlocutory appeals” would be tightened
by FCC under rule-making initiated this week. Commis-
sion proposes that rulings of motions commissioner and
examiners “may not be appealed to the Commission prior

to its consideration of the entire record of the proceeding,

except in extraordinary circumstances and with the con-

sent of the officer by whom the ruling is made.” Commis-
sion explained: “Under the present rule, any interested

party may obtain Commission review of an adverse ruling

by a motions commissioner, chief hearing examiner or

hearing examiner. This has resulted in an excessive num-
ber of such appeals which, in addition to imposing an extra

burden on the Commission, often delay the completion of

hearings and, indirectly, the furnishing of new or expanded
services to the public.”

Transfer of Jacksonville’s radio WMBR from Wash-
ington Post to owners of Washington’s WWDC (Ben
Strouse, pres.) was approved by FCC this week; deal in-

volves about |400,000 (Vol. 14:28). Washington Post re-

tains WMBR-TV (Ch. 4), plans to change its call letters

to WJXT while radio retains WMBR call. Another big
radio station deal reported this week was purchase for

about $500,000 of WSRS, Cleveland Heights, 0. (1490 kc,

250-w., U) by John W. Kluge, Washington food broker and
owner of WGAY, Silver Spring, Md.; WEEP, Pittsburgh;

KNOK, Ft. Worth; WDKA, Nashville; WINE, Buffalo;

30% of WLOF & WLOF-TV, Orlando, Fla. (Ch. 9). Black-

burn handled WSRS deal. [For news about other radio

station sales & transfers, see AM-FM Addenda EE.']

Experimental 10-watt booster, to fill holes in coverage
2-4 mi. from “mother” station, has been granted to VTNR-
TV, Binghamton (Ch. 14) , will operate wdth vertical polar-

ization. Station was also granted 2 nearby N. Y. state

translators—Ch. 78 for Johnson City, Ch. 81 for Hillcrest

,& Chenango Bridge. California-Oregon TV Inc., operator

of KOTV, Klamath Falls, Ore. (Ch. 2) and KBES-TV,
Medford, Ore. (Ch. 5), was granted CPs for Ch. 71 & 73

translators to cover Cow Creek, Ore. Other translator

grants this week: Ch. 81, Grangeville, Ida.; Ch. 78, Frost-

burg, Md.; Ch. 71, 75 & 81, Wasco, Ore.

CP for KWGB-TV, Goodland, Kan. (Ch. 10) will be

held by Tri-State Television Inc., now that FCC has ap-

proved transfer to corporation in which original owner

Janies E. Blair retains 15^,o interest, other 25% being held

by Helen S. Duhamel, who has advanced $25,000 toward

construction (Vol. 14:24). Mrs. Duhamel owns KOTA-
TV, Rapid City, S. D. (Ch. 3) and satellite KDUH-TV,
Hay Springs, Neb. (Ch. 4).
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Personal Notes: Dr. Elmer W. Engstrom, senior exec,

v.p. & director of RCA, elected to NBC board, filling va-

vancy created by Joseph V. Heffernan, long-time NBC
v.p., brother-in-law of RCA-NBC counsel John Cahill, who
has resigned to join N. Y. law firm of Hecht, Hadfield,

Farbach & McAlpin . . . Robert M. Weitman, CBS-TV v.p.-

program development, off for Europe this week on month’s

vacation & scouting trip; he was coordinator of all TV-
radio activities in U. S. for recent 10th anniversary of

Govt, of Israel, plans visit there on invitation of Premier

Ben Gurion . . . Roger Gimbel promoted to new post of

exec, producer, NBC daytime programs; John C. Greene to

mgr., NBC daytime operations . . . Rodney Erickson, ex-

NBC & CBS producer-director, ex-WOR, named Warner
Bros. v.p. for world-wide TV sales . . . Romney Wheeler,

managing director of NBC Great Britain Ltd. and Euro-

pean representative for NBC International, flew back to

his London post July 30 after 10 days of conferences in

N. Y. & Washington . . . John Meagher, NAB v.p. for radio,

returned to Washington July 29 after 3-week visit to

Ireland . . . Walter J. Damm, WTMJ & WTMJ-TV, Mil-

waukee, whose retirement at age 65 is scheduled for Sept.

27 (Vol. 14:28), is building new home in Naples, Fla., until

then will be staying at 2470 Treasure Lane there . . .

Henry Flynn, resigned asst. gen. mgr. of KTLA, Los

Angeles and ex-CBS Spot Sales, joins KCOP there as asst,

to sales mgr. Amos T. Baron . . . Joe Windsor, ex-WTVM,
Columbus, Ga., named national sales mgr., WTVC, Chatta-

nooga . . . Robert D. J. Leahy, FCC investigator & account-

ant, retires at end of month after 38 years in Govt., 23 of

them with Commission . . . Eugene P. Corrigan Jr., ex-

WTAL, Tallahassee, named commercial mgr., WSAV-TV,
Savannah . . . Richard E. Bates promoted to national sales

director, WGAN-TV, Portland, Me. . . . George Lord upped

to promotion mgr., WTCN-TV & WTCN, Minneapolis . . .

Stan Smith promoted to v.p. of Official Films Inc., N. Y.

. . . Jeremiah E. Hastings promoted to asst, sales mgr.,

Jerrold Electronics . . . Bernard B. Smyth, ex-Atomic En-

ergy Commission, joins Washington firm of Dow, Lohnes &
Albertson as counsel on atomic energy . . . Marc Frederic,

ex-gen. mgr.. Tee Vee Co., named Hollywood v.p.. Gothic

Corp., management consultants.

Seattle TV newsreeler Howard Ramaley (KOMO-TV),
sent to Moscow to cover U of Washington crew races,

landed in Moscow jail recently, along with Seattle Times
sports editor George Meyers, for taking allegedly “for-

bidden photographs”—but after 45 minutes in the Russian

hoosegow they were released, cameras and film returned.

Soviet police had satisfied themselves they weren’t spies!

Back in U. S. last week, Ramaley and KOMO-TV sports

director Keith Jackson were feted by 150 civic & business

leaders for coverage job—which included live radio pickup

of races for KOMO, claimed to be first live remote out of

Moscow to single independent station.

ADVERTISING AGENCIES: Wm. King Jr., Kenyon &
Eckhardt v.p., named head of agency’s west coast opera-

tions, succeeding John Bricker, now exec. v.p. of Outdoor
Adv. . . . Robert L. Foreman, BBDO exec, v.p., has written

novel, titled The Hot Half Hour, with TV theme, due for

publication this fall by Criterion . . . Alfred Eichler pro-

moted to v.p., Parkson Adv. . . . Spencer Hill, ex-Maxon,
named v.p. of Charles A. Gross Adv., Miami . . . Donald
Anderson, ex-Sullivan, Stauffer, Colwell & Bayles, named
marketing v.p. of Fletcher D. Richards; John E. Shepherd
promoted to administrative v.p. . . . Nathan A. Tufts, ex-

BBDO, named mgr. of Los Angeles office, Johnson & Lewis
. . . Wm. A. Hart resigns as pres, of Adv. Research Founda-
tion.

New Fellows of SMPTE recently selected: Herbert W.
Pangborn, CBS; Theodore B. Grenier, ABC; Douglas
Shearer, MGM; Charles P. Ginsburg, Ampex; Waldon S.

Ball, Independent Film Lab, San Francisco; S. E. Howse,
Technicolor; Charles S. Stodter, SMPTE exec, secy.; Lin-

wood G. Dunn, Filmeffects of Hollywood; David L. Mac-
Adam, Eastman Kodak; Raymond B. Dull, National Car-

bon Co.; Carl W. Haugue, Consolidated Film Industries,

Hollywood; Burton F. Perry, Westrex; Philip M. Cowett,

U. S. Navy; Louis Hagemeyer, U. S. Air Force; Keith B.

Lewis, Eastman Kodak.

Charles S. Rhyne, pres, of American Bar Assn, and
member of Washington law firm Rhyne, Mullin, Connor &
Rhyne, heads group of 6 lawyers leaving soon for Russia

to observe legal system there. Among group are these

others with some TV-radio practice: Ross Malone, Roswell,

N. M., who will be next ABA pres.; Smythe Gambrell, of

Gambrell, Harlan, Russell, Moye & Richardson, Atlanta.

Warren Baum, economist and chief of FC.C’s.oflfiQe^pf.

network study, is author of The French Economy and the

State (Princeton U Press, 375-pp., $7.50) published July

14 (Bastille Day). It’s a study of govt, role in business,

was finished 2 years ago after Baum had spent 18 months
in France as economist with Rand Corp., non-profit re-

search organization with Air Force as main client.

John F. Patt, pres, of WJR, Detroit, WJAR, Cleveland

and upcoming WJRT, Flint, Mich. (Ch. 12), past pres, of

Broadcast Pioneers, is slated to head NAB committee on
proposed broadcasting industry Hall of Fame and Museum
(Vol. 14:20) to be appointed within next few weeks by
NAB pres. Harold Fellows.

Telford Taylor, 1940-42 gen. counsel of FCC, who as

a brig. gen. was chief of counsel prosecuting Nazi war
criminals, is author of The March of Conquest: The Ger-
man Victories in Western Europe, IQJrO, currently winning
laudatory reviews (Simon & Schuster, 460-pp., $7.50).

Obituary

Donald M. Kelly Jr., 48, v.p.-gen. mgr. of J. B. Fuqua’s
WJBF (TV), Augusta, Ga., died July 25 after a heart
attack. He joined Augusta’s radio WGAC in 1943 as sales

mgr., became mgr. of WJBF radio in 1949, gen. mgr. for

TV in 1954. Surviving are widow, 3 children.

Sam Hayes, 53, veteran Pacific Coast newscaster best

known as the Richfield Reporter, died July 28 while pre-

paring his morning show on KSDO, San Diego.

Charles T. Stuart, 74, publisher-treas. of Editor &
Publisher, newspaper trade journal, died of cancer July 29
in Huntington, N. Y.

D. A. Greenwell, 61, exec.-v.p. of Dallas Times-Herald
(KRLD-TV), collapsed at his office Aug. 1 and was dead
on arrival at hospital.
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Moro Knuckles Rapped: Sharp rebukes were delivered

by FCC this week, as it concluded that the law and its

rules were clearly violated by 4 TV stations—^which had

carried kines of Senate “Kohler strike” hearings without

identifying National Assn, of Manufacturers as donor of

kines (Vol. 14:16). The stations: KSTP-TV, St. Paul;

WDAY-TV, Fargo, N. D.; KFYR-TV, Bismarck, N. D.;

KMOT, Minot, N. D.

Commission has written 28 stations about the films.

Foregoing are the first on which action has been taken.

Inquiry was initiated by complaint from AFL-CIO pres.

George Meany.

In letter to KSTP-TV, Commission noted that kines

were first offered to station at $475 an hour by WTTG,
Washington, which had telecast the hearings; that KSTP-
TV refused to buy them; that NAM representative later

told station it could get kines free.

FCC said station didn’t “exercise even ordinary pru-

dence ahd diligence” to find out who was paying for kines.

“The Commission wishes to emphasize,” it said, “that in

connection with material constituting a ‘discussion of pub-

lic controversial issues’ or a political discussion, the highest

degree of diligence is called for in ascertaining, before the

presentation thereof, the actual source responsible for fur-

nishing the material.”

Station’s conduct was “a serious matter,” FCC said,

but there would be no stronger punishment because vio-

lation wasn’t willful and station’s record is good otherwise.

Letter to WDAY-TV was almost identical. It noted

that NAM representative had called station to ask whether

it was carrying the programs. Commission said this should

have alerted station to identity of donor—though station

saidijt thought call was ‘‘for statistical purposes.” Pro-

grams had been relayed from KSTP-TV.
KFYR-TV & KMOT got off somewhat easier. They

picked up programs from WDAY-TV, hadn’t been con-

tacted by NAM. Commission said: “You had no reason

to associate the NAM with these programs [but] your

violation is not excused by your lack of knowledge and

your conduct fell short of that required of a broadcast

licensee in operating his station in the public interest.”

Commission said that stations violated Sec. 317 of

Communications Act and Sec. 3.654 of its rules.

Relief from Libel : Broadcasters got another break

this week, in an election year, when U. S. District Court

Judge Wm. E. Miller in Nashville, Tenn. ruled that sta-

tions aren’t liable for defamatory statements made by

political candidates. A jury found that broadcaster

Edward Lamb (WICU, Erie, Pa.) had been libeled by

broadcast over WSM & WLAC, Nashville, by former Rep.

Pat Sutton (D-Tenn.), who had been campaigning against

Lamb’s friend Sen. Kefauver (D-Tenn.). Sutton said

Lamb was a “known communist.” Jury awarded Lamb
$15,000 from WSM & Sutton, $10,000 from WLAC &
Sutton. This week. Judge Miller ruled that stations are

exempt because Communications Act “completely occupied

and pre-empted the field of interstate communications in

radio & TV, and that from the censorship provision in

Sec. 315 and other regulatory provisions of the Act there

results by necessary implication an immunity of a broad-

caster from liability for defamatory material broadcast by

a legally qualified candidate.” Decision cited case of

WDAY, Fargo, N. D., in which N. D. Supreme Court made
similar ruling (Vol. 14:14). NAB assisted stations in

both cases.

*
7̂ ^ -

ly^ILLIONAIRES or working stiffs— everyone gets

intrigued and excited about yachting, but few can

go in for it in as big way as do the big-time powerboat-
ing and sailboating champs who were subject of our last

column (Vol. 14:30). There are many other yachtsmen in

the industry, however; without purporting to report on
all of them, here’s some dope on some more.

Perhaps the best known of all the yachts owned in

the industry was the 185-ft. Mizpah, on which Zenith’s late

pres. E. F. McDonald, Jr. sailed the seas as well as the

Great Lakes and conducted some notable explorations.

It was turned over to the Govt, during the war, is now
working on the “banana run” between New Orleans &
Honduras. Comdr. McDonald, ex-Navy officer and an
ardent yachtsmen, owned some 30 different craft over

the years.
* * * *

Biggest yacht now owned by any TV-radlo tycoon,

so far as we can learn, is CBS Chicago v.p. H. Leslie Atlass’

Sis, 104-ft., 20-ft. beam, a converted govt, air-sea rescue

vessel displacing 129 gross tons; yachting has been “Les”
Atlass’ hobby ever since he struck it rich in radio’s early

days. His brother Ralph Atlass also is a Great Lakes
yachtsman, o-wns the 48-ft., 19-ton Wind III (call letters

of his former radio station were WIND).
Next to Leslie Atlass’, the largest is Five Bells, owned

by Packard-Bell’s pioneer chairman Herbert A. Bell, uncle

of pres. Bob Bell; it’s 92-ft., 114 tons, has 4 diesels driving

twin screws. The sumptuous Elbaroda (“Adorable” spelled

backward) is pride and joy of Hoyt B. Wooten, founder-

owner of WREC-TV & WREC, Memphis; it’s 91-ft. 18%-
ft. beam, is powered by two 300-hp. Speedway engines,

sleeps 18, requires crew of 5. Elborada was a govt, boat

but rebuilt from keel up; it plies the Mississippi, but

Wooten says it’s perfectly seagoing—although he still

has to find time to take it all the way up to New York.

Almost as big, also the last word in luxury, also a

rebuilt Navy air-sea rescue vessel is G. B. (Jerry) Hender-

son’s Roosterfish. He’s chairman of Alarm Corp., Carmel,

Cal., where he operates a highly successful community
antenna system. Jerry brought his boat, 85-ft. long, 21%-ft.

beam, 4% -ft. draft, all the way to Washington for the

recent Community Antenna Assn, convention. It has twin

GM diesels, sleeps 14, has 6 showers, 6 heads; its state-

rooms and saloon have wall-to-wall carpeting, and it car-

ries a color TV set and even a Steinway piano.

* * * *

George Storer personally owns the famed 85-ft.

Bonnie, on which many an account executive and fellow

broadcaster has lolled, while his company owns 49-ft.

Jeanie Belle II, 14 tons. Pioneer rep John Blair has the

75-ft. Admiral Blake, built for him by the famed Camden
(Me.) Shipyard. CBS seems content with its little-pub-

licized Columbia, 39-ft., 11 tons. RCA naturally has a

sizeable one—the Electron, really a floating laboratory

(with plenty of color sets aboard, of course)
;

it’s 83-ft.,

109 gross tons.

Here’s the yachting cult at RCA-NBC: Bachelor

RCA v.p. & ex-NBC chief engineer O. B. Hanson lives on

his 42-ft. Owens, Phantom III, w’hich he usually moors at

Westport, Conn. NBC v.p. Charles H. Colledge owns a

40-ft. Richardson, the Tnsitala. RCA Labs’ DeWitt R.

Goddard keeps his 55-ft. Eleanor at Riverhead, L. I. RCA
asst. secy. George Morris has a 34-ft., 6-ton Hinckley aux-
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iliary cruising sloop named Impulse with a dinghy he calls

Afterthought, and RCA asst, treas. C. J. Finch has a

custom-built sailer, the Elf, 30-ft., 7-ton. RCAC pres.

Col. Tom Mitchell has a 50-ft. Chris Craft, Lone Star II,

and his Manila v.p. Charles H. Clark has a 65-ft. custom-

built, all-mahogany vessel.

Ex-Philco pres. James H. Carmine, former commodore
of famed Key Largo Club, recently sold his 45-ft. Huckins

Miljapa II.

4: * ^ 4:

Among other broadcasters owning yachts: Stanley E.

Hubbard, KSTP-TV, St. Paul, Standick, 63-ft., 42 gross

tons; Mortimer C. Watters, WCPO-TV, Cincinnati, Con-

stellation, 38-ft. Chris Craft; James Leake, Griffin stations

(KTUL-TV, Tulsa, etc.), 42-ft. Owens; Jack DeWitt,

WSM-TV, Nashville, Cary C, 30-ft. cruiser, also sails a

19-ft. Lightning class sloop on nearby Old Hickory Lake;

Morgan Murphy (WEBC, Duluth; WISC-TV, Madison;

WEAU-TV, Eau Claire, Wis., etc.). Noname IV, 35-ft.

Chris-Craft. Paul M. Segal, the Washington attorney,

owns a 45-ft. Matthews called Stultitia, which is supposed

to mean “boredom” in Greek.

Down on Mobile Bay, Bill Pape, founder-owner of

WALA-TV, Mobile, Ala., had a very big yacht, reputed

to be one of the most sumptuous of all, but it burned to

water’s edge last year. And this week we learned that

J. S. (Dody) Sinclair, mgr. of WJAR-TV & WJAR, Provi-

dence, owner of a 21-ft. twin-engine outboard cruiser, has

ordered spring delivery on a 33-ft. Pacemaker; he’s also

seeking to sell his mother’s 76-ft. yacht, Damfino III,

would like nothing better than to make deal with some
other broadcaster.

Two-part symposium on TV’-radio occupies Autumn
1957 and Winter 1958 issues of Duke U School of Law
quarterly Law and Contemporary Problems, copies of

which are available at $2 each from school at Durham,
N. C. Subjects in Autumn issue: Programming Content &
Quality, by Roger Kennedy; Antitrust Problems in the TV
Broading Industry, Emanuel Celler; Broadcasting and the

Antitrust Laws, Victor R. Hansen; Functions and Prac-

tices of a TV Network, Richard S. Salant, Thomas K.

Fisher & Leon R. Brooks; Network Broadcasting—The Re-
port of the FCC Network Study Staff, Roscoe L. Barrow;
Development of Mobile Radio Communications—The
“Workhorse” Radio Services, Jeremiah Courtney & Arthur
Blooston; Character & Candor Requirements for FCC
Licenses, Ralph S. Brown Jr.; Policy by Rule or Ad Hoc
Approach—Which Should It Be? Warren E. Baker; Com-
munications Act Amendments, 1952—An Attempt to Leg-
islate Administrative Fahmess, Ben C. Fisher. Winter
1958 issue: The Advertising Agency Lawyer in Radio &
TV, David Miller; “Residual Rights’’ Established by Col-

lective Bargaining in Radio & TV, Robert W. Gilbert;

Dreams for Sale—Some Observations on the Law of Idea
Submissions & Problems Arising Therefrom, Harry R.

Olsson
; Labor Relatums in the Broadcasting Industry,

Charles H. Tower; Authors’ & Performers’ Rights in Radio
& TV, Herbei’t T. Silverberg; Midtistate Publication in

Radio & TV, Harry P. Warner; Some Comments on the

British TV Act, 195i, Dennis Lloyd.

Women hold 22% of TV & radio jobs at stations,

according to survey by American Women in Radio & TV.
Questionnaires sent' to more than 3000 outlets, excluding

networks, showed 9200 women in broadcasting—263 or

4.2% of them employed at “highest executive” levels. Other
jobs: continuity, 725; on-air broadcasters. 539; traffic, 663.

Blackout Bills Dead: Anti-trust exemption bills

permitting pro sports clubs to impose TV-radio
blackouts of games (Vol. 14:30) were effectively

killed this week, Senate Judiciary anti-monopoly
subcommittee voting 6-2 to table them. Action
followed protracted hearings which wound up
with broadcasting industry spokesman denounc-
ing measures as against public’s interest.

NAB pres. Harold E. Fellows warned that

House-approved legislation would enable “organ-
ized professional team sports to make any collusive

determination they see fit in regard to broadcast-
ing arrangements [and would] virtually preclude
a large segment of the American public from all

chance to hear on radio or see on TV the bulk of

professional games—especially baseball games.”
He got no argument from subcommittee headed by

Sen. Kefauver (D-Tenn.), which in month-long hearings

already had piled up so many objections to sweeping terms
of bills (S-4070 & HR-10378) that they were doomed

—

at least for this Congressional session.

Fellows said NAB has “no disagreement” now with
TV-radio terms of original sports anti-trust exemption bill

which would have permitted “reasonably necessary” agree-

ments between team owners to protect minor clubs from
broadcasts of major games in their home territories. “We
believe that such agreements should stand the scrutiny of

reasonableness to be in the overall public interest,” he said.

“During the past few years, with the major leagues

acceding to Justice Dept, demands concerning broadcasting

arrangements, we believe the public interest & competition

have been served. The broadcasting & telecasting agree-

ments of all professional sports contests are subject to the

anti-trust laws at present, and we see no reason for modi-
fying this situation.”

Last-ditch plea for subcommittee approval of blanket

bills was made by co-sponsor Rep. Walter (D-Pa.). He
argued that full freedom from monopoly regulation was
needed by sports—that there’s no “middle ground” on
issues.

NAB’s excellent publication for distribution to gen-

eral public, its Television Quarterly, includes these articles

in Spring issue: “Better Than Any Seat in the Stadium,”
by Tom S. Gallery, NBC director of sports; “Menace of

Pay-TV,” by Dallas W. & Jennie N. Sm3d;he, reprinted

from The Nation; “The Facts About TV Commercials,”
from Television Age; “How TV Helps to Train Deaf
Childi’en,” by Paul Molloy, Chicago Sun-Times; “TV

—

Globe-Girdling Good Will Ambassador,” from Senior
Scholastic; “Wonderful TV Knob,” by artist Fern-Rae
Abraham, from Christian Science Monitor. Copies are
available from NAB, 1771 N St., NW, Washington, at

10(^ each for 100 or less, 8^ each for more than 100.

Primer on TV manners for politicians and other

amateur performers

—

A Guide to Your Television Ap-
pcarance, by asst, studio director Robert C. Diefenbach
of NBC’s WRC-TV, Washington—is being distributed by
Republican & Democratic National Committees. Bearing

endorsements of GOP Chairman Meade Alcorn and Demo-
cratic Chairman Paul M. Butler, 19-pp. illustrated booklet

($1, Ransdoll Inc., 810 Rhode Island Ave., NE, Washing-
ton) will be sent to party leaders, candidates for office.

It gives professional advice on everything from what to

wear to how to gesture before TV cameras.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

“Commercial TV [in Britain] is now 2% years old

and it’s a smash hit. The BBC’s lordly monopoly has been

so thoroughly shattered that it has a great difficulty com-

peting at all with the commercial channels here . . . The
one thing that forcibly strikes an American about British

TV is its outspokeness. In the week I have been here there

have been programs devoted to suicide and abortion, two

very touchy subjects. Both were tackled very earnestly and

with great candor . . . British TV is still full of what we
used to call actuality TV—that is, public events as they

take place, not filmed for later consumption . . . British

news in general is very direct and incisive on TV, matching

its great reputation for honesty and respectability on

radio.”—John Crosby, N. Y. Herald Tribune Syndicate,

writing from London.

“At this moment, in our country’s well over 3000 radio

stations and more than 500 TV stations, a belt-line of the

latest news is being prepared or broadcast—which is, as

someone has put it, a glut of occurrences. It’s a flow of

news which certainly tells us what’s happening—fast and

generally accurately. It mentions the ideas of our times,

without really going into them. It’s a flow of news on the

air which makes us seem the most informed people of the

world. But, except for the contribution of the careful

workmen in our craft, it’s a flow of news censored by well-

meaning ignorance, the inexperience of those who deliver

it, and it suffers from time limitations and conformity to

indus);ry policy practices.”—Gunnar Back, director, news

& special events, WFIL-TV, Philadelphia, in Saturday

Review.

“The lack of vitality in the picture business, and the

inability to develop new talent, seems to parallel the same
10-11 years that TV has surged forward . . . The result

has been, it seems to me, an almost complete surrender to

the enemy. Nor is there any reason why TV should be

conceded a 100% ‘enemy.’ The picture business was able

to combat vaudeville and later utilize some of its values

as ‘presentation’ enhancements . . . [It] thought it met a

mortal foe in radio and we all now know how it was
successful in enlisting that medium as an ally, and in fact

culled from radio such top stars as Bob Hope and Bing
Crosby, and frequently utilized top radio names of the

moment for special marquee values, from Rudy Vallee

to Eddie Cantor, from A1 Jolson to Burns & Allen and
the like. But somehow it has not been so with TV.”

—

Leonard Goldenson, pres, of AB-PT, interviewed by Abel
Green in Variety.

“The networks won’t go out of business if you take

away option time but, believe me, they will lose business

and they won’t be in a position to give the kind of service

that is necessary—such as now during the crisis in the

Middle East. There are many things wrong with this

business which the industry has not yet faced, but I do

not believe that the Barrow Report and other so-called ex-

perts are putting their finger on the main problems.”

—

Edgar Kobak, ex-Mutual pres., ex-NBC v.p., now a man-
agement consultant.

“American advertisers and American free enterprise

will increase respect for them with American public if

they will modify sensational hard-sell commercials about

trivialities on news broadcasts at this time of world crisis.

They will also increase respect for America from foreigners

who listen to such broadcasts, and they might even sell

more goods.”—Raymond Rubicam, retired founder of

Young & Rubicam, in telegram to Advertising Age.

Grant of $200,000 has been made by Ford Foundation

to non-profit Broadcasting Foundation of America to ex-

pand exchange of taped music, drama, etc. programs with

foreign countries. To date, 29 counti’ies are cooperating,

and 77 U. S. radio stations will broadcast the programs.

BFA chairman is Robert Redfield, U of Chicago professor

of anthropology. Judith Waller, ex-NBC, program con-

sultant; Mrs. Chloe Fox, acting exec, director. Large

board includes, from broadcasting industry: Mrs. A. Scott

Bullitt, KING-TV, Seattle, etc.; Henry Morgenthau III,

educational WGBH-TV, Boston; Richard Pack, Westing-

house stations; Seymour N. Siegel, WNYC, N. Y. Tribute

to BFA & Ford Foundation has been paid by Sen. Wiley

(R-Wis.) in Congressional Record.

TV code for parents & teachers, outlining rules for

viewing by children, has been published in English by

International Catholic Assn, for Radio & TV, Fribourg,

Switzerland. It urges ban on all “horror” programs, says

minimum age for “intelligent” viewing is higher than

for radio listening, suggests children shouldn’t be left alone

at sets or get idea all TV programs necessarily are suitable

for all members of family.

To point up value of public service announcements,

NBC’s WRCV-TV & WRCV, Philadelphia, have adopted

practices of sending invoice marked “paid in full” to charity

group involved at close of each campaign. Lloyd E. Yoder,

v.p. & gen. mgr. of stations, said stations have contributed

$320,600 in such spot announcements during first 5 months
of 1958 and that in addition WRCV-TV averaged 10 hours

weekly in public service programs, WRCV 17 houi’s.

TV scriptwriters’ symposium on How to Write Tele-

vision Comedy, edited by assoc. TV prof. Irving Settel of

Pace College, N. Y., is published by The Writer Inc., 8

Arlington St., Boston (210 pp., $4). Contributors include

Sydney Reznick, Art Henley, Eric Heath, Bob Howard,
Leonard Hole, George Tibbies, Anne Howard Bailey, Frank
Orser, Bob Richter.

ETV station campaigns to raise funds will be aided in

counseling program announced by Educational TV &
Radio Center, Ann Arbor, under $98,000 Ford Foundation

grant. Directed by Douglas M. Smith, ex-Stephens College,

project includes community surveys in Chicago, Pittsburgh,

Denver, Cincinnati, San Francisco, St. Louis.

TV relay station 22,500 mi. out in space, rebroadcast-

ing Moscow programs to most of world’s population, can

be established with present Russian know-how, asserts

article in magazine Znanie Sila, says UPI report from
Moscow.

Local interference-reduction committees, formed under

aegis of FCC’s Field Engineering & Monitoring Bureau,

are described in recent Commission general information

bulletin (Mimeo 58233) which notes there are more than

500 TVI (TV interference) committees in 475 cities.

“Television News Reporting,” compiled by CBS News
staff, foreword by John Daly, humorous illustrations by

Robert Osborn, is published by McGraw-Hill (182-pp.,

$5.75).

CBS Radio Affiliates Assn, (chairman, Chaides C.

Caley, WMBD, Peoria) sets 1958 convention for Oct. 29-30

in New York’s Waldorf-Astoria.



ONCE AGAIN-TV PRODUCTION GUESSTIMATES': Prediction of 5,500,000 to 5,700,000 TV

set output this year was made for us this week by TV-electronics financial consultant
Edgar N. Greenebaum Jr., of Greenebaum & Assoc., Chicago, who couples his now annual
"guesstimates" with comment, "If there ever was tough year to forecast, 1958 is it."

Manufacturers* optimism for fall business colored his predictions, Greenebaum
agreed, because "based on industry output of mere 2,205,000 sets for first 27 weeks
of the year, there will have to be more than seasonal pickup in demand to warrant
manufacturers going into high gear this fall."

New 1959 lines have been well received , he found, although maximum forecast
given him by any manufacturer was 6,000,000 units. Lowest was 5,000,000.

Lowest output since 1951 is in prospect, therefore . In fact, industry will
have to produce well over 3,000,000 in last half to beat 1951 — when production
was 5,384,000. First year TV went into 7 figures was 1949 — with 3,000,000.

Greenebaum* s estimate jibes well with what we*ve heard. Two major executives
in industry — Motorola chairman Paul V. Galvin and Sylvania gen. marketing mgr.
Robert L. Shaw — have predicted the top 6,000,000 figure (Vol. 14:26). Others who
are naturally reluctant to be identified doubt total can go above 5,500,000. So

there *s a wide difference of opinion within the industry.

^ ^ ^

Estimates of TV set output by individual manufacturers , always controversial,
always vigorously challenged, are made once again by Greenebaum. He has included
DuMont labels in Emerson total since they are now being made and sold by Emerson
(Vol. 14:27). Figures for ^ include sets made for Hotpoint . He noted that Magna-'

vox has dropped Sparton & Sentinel labels, thus affecting its total for this year.
Without endorsing his figures, which are never officially verifiable, we pass along
these estimates for 1958, compared with estimates he made for 1957 (Vol. 13:28):

1958 1957 1958 1957
RCA 1,000,000 Silvertone 350,000
GE-Hotpoint .

.

700,000 850,000 Emerson 225 , 000
Zenith 600,000 Magnavox 285,000
Admiral 700,000 Sylvania 225,000
Philco 500,000 600,000 Westinghouse .... 225,000
Motorola 500,000 TOTAL 5,560,000

These 11 manufacturers do 90% of TV business, it thus appears, as compared
with just over 80% last year.

Hi-fi sales this fall may be at expense of TV , although, Greenebaum says, the
industry will be glad to see a sizeable demand for phonos — especially stereo. On
the other hand, war scare may have a psychological effect on sales of all consumer
durables, boosting sales across the board, although it is too early to judge at
this time. Looking ahead to 1959, Greenebaum says it should be much better for TV.

Tube Imports Deplored: Depressed U.S. tube industry is being hurt by imports
of surplus tubes sold at American military installations abroad, EIA gen. counsel
Wm. L. Reynolds wrote House Govt. Operations subcommittee this week. Of 20 types
listed for import, 17 were either in active manufacture here or in inventory. Wrote
Reynolds: "It would appear that permission was granted to import these tubes under
circumstances detrimental to American tube industry."

Note: TV-radio production figures for 29th week ended July 25 were not avail-
able at weekend. We*ll report them next week, bringing your tabulations up to date.
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Weslinghouse vs. GE: How the “new Westing-
house” is shaping up under its present youthful

hierarchy headed by 48-year-old ex-banker-law-

yer pres, Mark A. Cresap Jr., is extremely well de-

scribed in article titled “The Changes at Westing-
house” in Aug. Fortune. Describing its recent

“healthy recovery” after the 156-day strike ended
just 21/2 years ago, author Carl Rieser sees as

“perhaps the most important byproduct of the

strike the approach to decentralization” and the

modernization and cost-reducing programs put-

ting it in better line with “the competition,”

namely “GE . . . the better merchandiser.”
He calls Westinghouse “an engineer’s com-

pany, rich in human resources, with an outstand-

ing record for innovation and technological de-

velopment since it pioneered the use of alternating

current in the 1880’s.”
At the top still sits chairman Gwilym Price, 63, and

at pres. Cresap’s right hand are v.p. Edwin Huggins,

50, also a lawyer, in charge of legal dept, as well as

defense, broadcasting and international operations, and

exec. v.p. John Hodnette, 56, in charge of most manufac-

turing. Donald C. Burnham, 43, ex-G.M., is staff v.p.

for manufacturing; Christian J. Witting, 43, v.p. for

consumer products; Maj. Gen. Albert Boyd, 50, ex-Air

Force, v.p. for defense services.

Ex-Asst. Secy, of Air Force Huggins, chairman of

Westinghouse’s broadcasting subsidiary, is credited with

getting it on its way to the huge success it has achieved

under pres. Don McGannon—but this is all that’s said

about that sizeable operation

:

“Huggins got a reputation as a trouble shooter [after

leaving N. Y. law firm of Cravath, Swaine & Moore in

1943 to become Westinghouse house attorney]. The broad-

casting operation then comprised only radio stations; it

was on dead center in a fading industry . . . handled as

Trade Personals: C. Frederick Parsons, ex-RCA, ex-

Zenith, named Motorola merchandising mgr. for consumer
products; David H. Kutner promoted to new position of

distribution mgr. . . . George P. Lyon promoted to Sylvania

TV product mgr.; Alfred L. Huff to radio & hi-fi product

mgr.; Frank M. Thomas promoted to mgr. of new Sylvania

electronic systems plant, Needham, Mass.; Fred B. Atwood
to mgr., Williamsport, Pa., receiving tube plant; Robert T.

McKay to mgr. of new picture tube plant, Sao Paulo, Bra-

zil .. . Alfred S. Ross promoted to sales mgr., Sylvania

Sales Corp., Newark . . . Pat Cocchiaraley promoted to

mgr., new Philco divisional office, Detroit . . . Frank A.

Sullivan, ex-Magnavox, named CBS-Hytron gen. sales mgr.

for semiconductors . . . Morton Rosenthal, ex-DuMont,

named sales mgr., new DuMont div. of Emerson Radio of

Philadelphia . . . Felix N. Millecan promoted to Stromberg-

Carlson upstate N. Y. sales rep for hi-fi . . . Harry W.
Green, ex-J. N. Ceazan Co., Los Angeles, named gen. mgr.

new Olympic Radio & TV factory branch there . . . Sid

Pastner promoted to AB-PT album sales director, succeed-

ing Dewey Bergman Jr., now forming own distribution

firm . . . Edgar N. Greenebaum Jr., the Chicago TV-radio-

electronics financial consultant, enters St. Lukes Hospital

there Aug. 7 for sui’gery.

“Calculus for Electronics” is new specialized book by

A. E. Richmond, Tektronix Inc. training supervisor (Mc-
Graw-Hill, 407-pp., $6).

a stepchild . . . Huggins brought new people in, launched

a $35,000,000 expansion into TV. Between 1954 and 1957,

WBC assets doubled, its billing rose 200%, its profits

quadrupled.”

Oddly enough, ex-DuMont gen. mgr. Chris Witting

has not dealt with broadcasting and telecasting opera-

tions, except in an advisory capacity though Don Mc-
Gannon was one of his ex-aides at DuMont. Price ad-

mitted he muffed the ball in consumer products after the

war, so that “GE, with its considerably larger produc-

tion of appliances, was able to capitalize more effectively

on the immense unsatisfied demand for appliances in the

early postwar years.” Rieser writes that when Chris

Witting was assigned to head consumer products;

“Despite the company’s heavy push into appliances

after 1952, the consumer side of the business was slow

to get going. There were many problems. The appliance

line needed new and fresher styling and more aggressive

selling. There was a heavy turnover of executives in the

appliance divisions. Consumer goods did not reach the

target Price set (30% of total sales).

“The consumer divisions, which have been through sev-

eral postwar shake-ups have been given another shaking

by [Witting] who was made v.p. of the consumer prod-

ucts group 3 years ago. He has set up a new sales organi-

zation (Westinghouse Appliance Sales Co.) to distribute

major appliances. He is establishing service centers

throughout the country. Last year he introduced the first

fully redesigned line of . . . appliances since the strike.”

Note: Westinghouse’s gains in sales and profits were

pointed up this week in reported second-quarter earnings

of $17,070,000 (97(» a share), up from $12,903,000 (73^)

in first quarter, $16,417,000 (95(*) in first-quarter 1957.

Sales in second quarter were $474,632,000, up from $449,-

329,000 in first quarter hut down 6.4% from record

$507,253,000 year ago. First half thus runs $29,973,000

net income ($1.70) on sales of $923,961,000 vs. $30,615,000^

($1.77) on $982,939,000 in 1957 period and deficit of

$11,713,000 on sales of $606,097,000 in 1956 period.

ELECTRONICS PERSONALS: Maj. Gen. Harold W.
Grant, from Air Defense Command, succeeds Maj. Gen.

A. L. Pachynski as chief of Air Force communications-

electronics . . . George F. Metcalf promoted to GE regional

v.p. for Washington defense activities, transferring from

gen. mgr., missiles & ordnance dept., Philadelphia . . .

Harold A. Jones promoted to v.p. & eastern mgr.. Motorola

communications & electronics div.; Robert N. Swift pro-

moted to succeed him as v.p. & w'estern mgr. . . . Capt.

M. B. Gurney (USN ret.) promoted to mgr., new Raytheon

govt, relations branch, Santa Barbara, Cal. . . . George M.

Muschamp promoted to Minneapolis-Honeywell v.p. for

industrial products engineering; O. B. Wilson promoted to

marketing v.p. for industrial products . . . Charles Theodore

promoted to sales v.p.. Ling Electronics Inc., Culver City,

Cal.

Obituary

Judge John W. Van Allen, 81, EIA general counsel-

emeritus since 1952, having served as one of founders of

RMA and having been prime mover in enactment of Radio

Act of 1927 which set up first Federal controls, died July

28 at his home in Buffalo, where he was an outstanding

civic leader’ and where he continuously maintained the law

firm of Wilcox & Van Allen since 1904.

Elwood K. Morse, 54, asst, director of newly estab-

lished ARINC Re.search Corp., died July 24 in Washing-

ton, D. C.
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Oil On DuNont Waters: Rumor-scotching letter to

DuMont Labs employes this week from pres.

David T. Schultz follows sale of TV & hi-fi busi-

ness to Emerson Radio (Vol. 14.27), assures them
“DuMont is certainly in business—in a lot of

businesses.” Though it doesn’t say so specifically,

letter aims to spike recurrent reports DuMont
plans more spinoffs in deals with big electronics

and/or aircraft makers.
Letter says sale of consumer products div.

was decided upon in order to provide working
capital to expand other lines

—
“a decision which

has now placed us in a substantially stronger posi-

tion to building a large and profitable place for

DuMont in the industrial and military equipment
and tube areas.”

Said Schultz: “We have 4 major industrial product

lines and a tremendous future with the military customer.

Opportunities for future growth are unlimited if we can

all operate with every thought and effort devoted to pro-

ducing the best possible products at lowest cost. We are

receiving new military research and development contracts

at a rate which exceeds our last year’s volume by a factor

Davega Stores Corp., faced with suspension on N. Y.

Stock Exchange because of falloff in earnings, moved to

American Stock Exchange July 28. In first 6 months of

fiscal 1958, net loss was $178,.309 and for full year ended
Feb. 28 loss was $140,756. Pres. H. M. Stein reports first

4 months of current fiscal year show slight improvement
but wouldn’t forecast for rest of year; he reported N. Y.-

N. J. chain (28 stores) plans to open self-service stores of

about 70,000-sq. ft. carrying broader lines of merchandise.

Four-star rating—“very good outlook”—is given TV
business for 4th 1958 quarter by Sales Management’s 307-

man Future Sales Ratings Board which predicts relative

sales positions of 114 industries. Trade magazine’s July 4

issue boldly headlines compendium “The Recession is

Over,” says: “The general strong finances of consumers
and business represent a most powerful base for future

sales expansion.” Radio got 3-star rating—just average.

New directory of the 264 members of West Coast

Electronic Mfrs. Assn, (headquarters, 1435 S. LaCienega
Blvd., Los Angeles) is 70-pp. booklet listing personnel,

plant locations and product lines. It also includes statisti-

cal summary reporting that 664 electronics firms in 11

western states employ 123,200, accounted for 24Yo of in-

dustry’s volume in 1957.

New “matchbox-shaped” tubes being produced by
Westinghouse, Elmira, are claimed to save space, have
greater reliability and shock-resistance than conventional

units. Tubes were designed initially for military use but

are intended for eventual use in TV sets, computers, etc.

Sonotone will move phono pickup and vacuum tube

operations within year from Westchester County, N. Y.

to “lower wage area,” presumably in South, according to

v.p. J. J. Christophel. More than 1000 workers will be

affected.

Some 1000 amateurs are expected to meet at annual
convention of American Radio Relay League in Washing-
ton’s Sheraton-Park Hotel Aug. 15-17. Speakers include

veteran “ham” former Under Secy, of State, Herbert
Hoover Jr. (K6EV).

Aerovox earnings dropped to $48,000 (6«) per share) in

6 months ended June 30 vs. $332,000 (38<:‘) year earlier.

of close to 4 to 1, and we are active bidders on many
more projects.

“Our company is also making proposals on some very

large multi-million dollar programs of long term duration

as associate contractor on a ‘team’ basis with many of our

nation’s largest industrial corporations. Our tube opera-

tions are expanding, particularly in the industrial tube

div. which pi’oduces radar tubes, tubes for oscilloscopes,

multiplier photo tubes and a number of industi’ial and
display devices. DuMont has been and continues to be the

leader in this field.

“The outlook for our old established scientific instru-

ment business is much brighter, and we are already pro-

jecting considerable increased volume for the coming 12

months. In automotive test equipment, DuMont is now
substantially ahead of 1957, and it looks as though our

volume of sales for 1958 will be more than 40% ahead

of last year. Similiarly, our mobile radio dept, sales are

presently 15% ahead of 1957, with every indication of

ending the present year near 50% increase over last yeai’.

“In industrial TV, our many distributors ai’ound the

country are beginning to make a number of substantial

installations, and in this particular business our real sales

effort is just beginning.”

Control of mobile radio field is concentrated too heavily

in hands of AT&T and other phone companies, it was
charged last week in joint petition filed with FCC by
Motorola, 2 public mobile seivice operators and 3 mobile

radio maintenance organizations. They asked Commission
to start inquii-y with goal of restricting phone companies’

activities in field and of giving other operators right to

interconnect with phone companies’ exchanges. Petitioners

claim that small operators’ existence is threatenecl “by Bell"

System expansion. Motorola, a major manufacturer of

mobile equipment, was joined in petition by system opera-

tors in Chicago and Tucson, maintenance companies in

Milwaukee, Janesville & Milltown, Wis.

GE will take a strike by lUE rather than yield to

guaranteed annual wage demands (Vol. 14:9) in contract

negotiations starting Sept. 2, GE union relations mgr.
Virgil B. Day warned last week in N. Y. This was com-
pany’s reply to lUE proposal, formulated at Atlantic City

meeting of union’s GE conference board, for annual pay
equal to 80% of take-home wages or 65% of gi’oss wages

—

whichever is higher. Demand is part of 8-point lUE bar-

gaining program which also includes shorter work-week.

Time Inc., whose TLF Broadcasters Inc. controls .5

TV & 5 radio stations, earned $5,340,000 ($2.75) per share

on net revenues of $124,410,000 (including those from
broadcasting) in 6 months ended June .30 vs. $7,351,000

($3.76) on $125,862,700 year earlier. Mid-year report by
pres. Roy E. Larsen contained no breakdown on station

properties.

Trav-ler’s stereo hi-fi line, announced in Chicago last

week, includes 5 models ranging from $80 to $180, speaker
enclosures from $20 to $80. Also announced were 4 new
TV models including a 14-in. portable, 17- & 21-in. table

models, one 21-in. console, ranging from $120 to $230.

Skiatron Electronics & TV Corp. promoter of Sub-
scriber-Vision system of pay TV and licensor of Matty
Fox’s Skiatron TV, has elected ex-film star Marion
Davies, major stockholder, to its board.

GE Appliance Dark plant, Louisville, was idled this

week by strike of 10,000 workers, lUE stating strike was
protest against 26 unsettled grievances.
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Financial Reports;

A MERICAN Broadcasting-Paramount Theatres Inc. pres.

Leonard H. Goldenson quite justifiably does a bit of

boasting in semi-annual report to stockholders July 30,

showing both second-quarter and 6-month earnings well

ahead of 1957, with improvements in both ABC broad-

casting and theatre divisions. Estimated consolidated net

earnings, including capital gains, for quarter were
$1,307,000 (30<f per share) vs. $1,014,000 (22«; in 1957
period; for first half, they were $3,265,000 (754) vs.

$2,793,000 (634).

Gross figures aren’t given until annual report, nor is

there any breakdown as between services—but Goldenson
notes ABC-TV’s expanded daytime programming starting

in Oct. with 6 new Mon.-thru-Fri. half-hour periods, and
states: “ABC-TV becomes a more fully competitive net-

work and more attractive to all network advertisers, ap-

proximately 62% of whom sponsor daytime programs.”
He also points with pride to signing of exclusive contracts

with Peter Lind Hayes for daytime, and with Bing Crosby
for 2 upcoming spectaculars for Oldsmobile.

Seasonally, summer has become best theatre period,

Goldenson also states, enumerating top shows now playing

“the fine motion picture houses.” Though AB-PT policy

of liquidating unprofitable theatres presumably continues,

no figures are given on these; however, report shows 3^

per share of first-quarter profits came from capital gains,

54 of 6-month profits, presumably from sales of theatres.

* « * *

Movie industry reports available this week show some
improvement in situation, most of them with undertones

of TV influences. Walt Disney Productions, for example,

reports, for 9 months ended June 28, net income of $2,900,-

094 ($1.89 per share) on gross of $34,332,133 (including

operations of Disneyland Inc.) vs. $2,347,745 ($1.57) on

Raytheon, heavily engaged in military electi’onics &
missiles work, increased sales in quarter ended June 29

to $98,708,000 from $59,680,000 year earlier, net income

to $2,156,000 (71^ per share on 3,020,449 shares) from
$1,153,000 (41^ on 2,830,880). For 1st 1958 half, earnings

were $3,890,000 ($1.29) on $179,101,000 vs. $2,296,000

(S14) on $141,950,000 year earlier. Income figures for

1957 excluded non-recurring $2,672,000 item (94^) from
sale of 40% interest in Datamatic Corp. to Minneapolis-

Honeywell (Vol. 13:25). New govt, orders in June 1958

quarter maintained current backlog in excess of $325,000,-

000, according to Raytheon pres. Charles F. Adams. Note:

Aug. 1 Forbes Magazine reports that Raytheon’s working

capital is financed mostly by V-Loans, and that “Wall St.

was all ears” recently when pres. Adams announced lifting

of Raytheon’s V-Loan ceiling from $40,000,000 to $70-

000,000—barometer of larger volume of sales. Firm has

never paid cash dividend, Adams stating it’s “retaining

earnings so that when cash dividends do become feasible

they can be established and maintained at a level that is

substantial and not token in amount . . . The way things

are going these days we don’t feel crowded about it.”

Tung-Sol reports net income slipped to $97,9,750 {954

per share on 894,126 shares outstanding) on sales of

$27,962,992 in 26 weeks ended June 28 vs. $1,602,697

($1.75 on 866,554) on $30,962,132 year earlier.

Arvin Industries, which recently entered standard

phono and hi-fi market (Vol. 14:25), earned $253,261 (2S4

per share) on sales of $11,585,850 in 2nd quarter ended

June 30 vs. $1,033,359 ($1.15) on $17,483,437 year earlier.

$23,449,821 in comparable 1957 fiscal period. Disneyland,
in which it has increased holdings to 65.2%, accounted
for $7,243,181 of 1958 period’s gross, $32,965 of its profits;

TV income went up $1,716,020, film rentals up $1,575,625.

Loew’s Inc., after period of reduced income which
led to passing of dividends, reports gross of $39,816,000
in 12 weeks ended June 5, net of $290,000 (5^) vs. $33,-

952,000 & $34,017 (1^) in corresponding 1957 period; for
40 weeks to June 5 sales were $118,440,000 vs. $121,200,000,
earnings $799,000 (15(() vs. $2,763,265 (52^). Comparisons
are not exact due to fact new accounting methods were ap-
plied at end of 1957 fiscal year. Loew’s owns radio WMGM,
N. Y. and 25% of KTTV, Los Angeles (Ch. 11).

National Theatres Inc., which recently acquired
Kansas City Star’s WDAF-TV (Ch. 4) & WDAF for

$7,600,000, reports gross income for 39 weeks ended June
24 as $39,230,655 vs. $43,391,043 for corresponding 1957
period; net fell to $904,198 from $1,365,820. Pres. Elmer
C. Rhoden’s July 31 report to stockholders notes: “I am
pleased to advise you that in June, the first full month of

our operation [of Kansas City stations] , the gross revenues
. . . showed an 8% increase over June of 1957.” Big
theatre chain’s policy of diversification led it to acquire
“minor” interest in Pacific Ocean Park, Santa Monica,
Cal., in which CBS also has interest (Vol. 14:26).

* * * *

Movie theatre boxoffice fell off from $1,594,000,000

in 1947 to $1,116,000,000 in 1957, reports Dept, of Com-
merce, decline having been steady until 1954 when it went
up to $1,210,000,000 from $1,172,000,000 in 1953; it went
up once again in 1955 to $1,217,000,000 and in 1956 to

$1,255,000,000, only to drop by $109,000,000 in 1957.

As against these admissions, spectator sports in 1957
totaled $246,000,000, legitimate theatre, opera, etc. $296,-

000,000—and in same year public spent $2,988,000,000 on
TVs, I’adios, records, musical instruments.

Motorola earnings dropped to $800,515 (414 per share)

on sales of $43,650,070 in 2nd 1958 quarter vs. $1,272,191

(66^) on $53,384,964 year earlier, but pres. Robert W.
Galvin said “improved operations & earnings are antici-

pated for balance of year.” He said communications &
industrial electronics div. “just experienced the highest

June in volume of earnings in history.” For 6 months
Motorola’s earnings were $1,478,297 (764) on sales of

$84,544,562 vs. $3,409,778 ($1.76) on $105,666,759 in same
1957 period.

Hoffman Electronics reported earnings increased

slightly in 2nd 1958 quarter to $369,028 (50<* per share)

on sales of $8,523,541 vs. $351,497 (484) on $9,632,439 in

same 1957 period. Six months’ earnings were $804,246

($1.09) on $18,843,605 vs. $864,299 ($1.18) on $21,126,038

($1.18) year earlier. Pres. H. L. Hoffman predicted sales

& profits in second half “will be equal to or greater than

for first 6 months.”

Philco reported loss in first 6 months of $1,442,000

on sales of $149,895,000 vs. earnings of $1,407,000 (304 per

share) on $184,956,000 year earlier. Second quarter opera-

tions resulted in loss of $415,000 on sales of $75,879,000

vs. earnings of $502,000 (10?^) on $84,582,000 in same 1957

period.

Oak Mfg. Co. earnings fell to $138,290 (214 per share)

on sales of $7,077,897 in first 1958 half from $498,200

(754) on $10,794,911 year earliei'.

Dividends: Wcstinghouse, 500 payable Sept. 2 to stock-

holdei's of record Aug. 11; Tung-Sol, 350 Sept. 2 to holders

Aug. 12; Stanley Warner, 25c Aug. 25 to holders Aug. 11.



SUMMARY-INDEX OF THE WEEK'S NEWS— August 9, 1958
NETWORK UPSURGE IMPELS predictions of sellouts of

night periods. Good fall-winter season seen for all

ad media. Results of AAAA survey (pp. 1 & 6).

EDUCATIONAL CLOSED-CIRCUIT SYSTEMS pinpointed by

JCET in compilation showing location, equipment, uses,

TV courses, list of articles, etc; (p. 2).

SPECTRUM STUDY BLOCKED in Congress, as telecasters

go into action, spurred by fear military might grab Ch.

2-6 via "stacked" commission (p. 3).

UHF VIEWING MORE INTENSE though total uhf-user homes
down, Nielsen finds in survey comparing 1958 & 1956.

State-by-state totals (pp. 4 & 5).

STORER BUYS MILWAUKEE area WITI-TV (Ch. 6) for

$4,462,000, conditional on disposing of money-losing

WVUE, Wilminglon-Philadelphia (p. 5).

FCC 'ETHICS' BILL given little chance this session, as other

legislation takes precedence. House committee gets

$60,000 more for probe (p. 5).

RKO TELEVISION SHUTS SHOP as RKO Teleradio Pictures

gets out of film business to concentrate on stations.

Other TV film developments (p. 6).

ABC BLASTS AMST in allocations argument, claims latter

seeks protection from competition (p. 8).

Manufaeturing-Distribution-Finanee

TV REPLACEMENT MARKET LOOMS as Sylvania research

director Frank W. Mansfield estimates 6-mo. scrappage

equal to 40% of total sales; other figures (p. 9).

TV-RADIO PRODUCTION UPSWING noted in June, but

6-month figures still well below year ago. Tube pro-

duction parallels trend (p. 11).

STEREO WINS MORE KUDOS in Aug. Fortune magazine

preview of booming market, also forecasting home
sight & sound tapes soon (p. 11).

ZENITH CONTINUES SUCCESSFUL ride-out of recession,

reporting higher soles & profits. Leitzell rides again

for pay TV. Other reports (p. 12).

SIGNS OF UPSURGING BUSINESS MULTIPLY: Things are now looking up so nicely for the
networks for the upcoming fall-winter season that the national sales mgr. of one of
them, NBC v.p. Don Durgin , actually made this statement to the Wall Street Journal
of Aug. 7: "We'll be fully sold out on prime evening fall hours by the time the
season opens." On checkup, he verified that happy forecast and even added; "By
Labor Day, we expect to be in the traditional sold-out position."

A welcome antidote to the apprehensions , recession-prompted and much-publi-
cized in recent months, that statement led us to ask the other networks whether they
cared to second the motion. They didn't go quite so far out on the proverbial limb
but they were quite agreeable to add their voices to the sound of upbeat notes in
the wake of the plethora of downbeat speculation of recent memory.

The pace of timebuying is quickening perceptibly, advertisers are shaking off
the summer doldrums, agencies are finding prime time less easy to come by than they
had been led to believe, networks may have lost some juicy institutional accounts
but new business is turning up, spot isn't stealing the networks' thunder — and the
season, starting in mid-Sept. and fully under way by Oct., looks better than ever.

That's what they say , for the record. And if that's true of the networks, it

would appear spot too is in for a boom . As a matter of fact, except for here-&-there
situations and spring-summer demands for short-term contracts, spot has never really
suffered any real recession — and preliminary returns from our survey of reps and
key stations would seem to indicate it's not only going great guns now but should do

extremely well rest of this year. (We'll have more to report on spot shortly.)

Boxscore of unsold network prime night time at week's end stood at 9 CBS half
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hours , 9 NBC, 10 ABC . Daytime sponsorships were at a higher level than usual, too —
ABC reporting 90% of its available "space" sold out, CBS 74.2%, NBC 72%. In case of
NBC, the 72% sellout compares with 60% at this time last year, and includes the sale
of all 9 NCAA Sat. football games plus new %-hour of year-roimd sports package.

Networks are bellwether because they put on most of the shows that keep folks
at their sets, are really basis for the cream spot business that now accounts for
about 50% of most major stations' revenues (vs. 25% from network time). And if net-
works really are sellouts this fall, it's a sure indication the summer recession.
which really hasn't been as tough in TV as in most other business, has bottomed out.

Fact is year will end better for the networks than 1957 — in gross sales if
not in profit — for first 6 months certainly haven't been downward despite all the
recession talk. Combined, networks actually were up 12.7% over 1957 period, accord-
ing to TvB, each network running well ahead (for breakdowns, see Vol. 14:31, p. 6).

^ ^ ^

In checking with the networks , we elicited several interesting statements
from topkicks pertaining to the business outlook. Said Tom Dawson . CBS-TV national
sales v.p. ; "We're pleased with the amount of business activity we have going right
now. I've never seen as much business activity during July and August as we are cur-
rently experiencing. All signs point to a very healthy 1958-59 TV sales picture."

The ever-ebullient Oliver Treyz . ABC-TV's dynamic young president, literally
gloated over his network's remarkable upsurge. "We confidently believe," he told us,
"that we will be bought out when the new season starts." He pointed to ABC-TV's new
Operation Daybreak', as he called it — meaning its expansion of schedule from Oct. 6

to embrace 11-3 p.m . With its recent spectacular accretions of daytime sponsorships,
ABC-TV's day schedule is 90% sold, he said — and "we expect to expand it."

Treyz also seized occasion to ballyhoo 3rd network prospects. "Before 1957,"
said he, "we had an essentially 2-major network economy. But in 1958, as last sum-^

mer, advertisers have been slower making up schedules because now they have 3 net-
works from which to choose. General economic conditions have also slowed the 1958

rate of sales. However, in recent weeks many advertisers — in our own case includ-

ing American Chicle, American Pharmacal, Carter Products, Shulton, Manhattan Shirts

(first time in network TV), Johnson & Johnson, P. Lorillard — have made decisions

and once again the outlook is good. This is particularly so in the case of ABC-TV,

which has registered gains in all aspects. We look to the best year in our history."

Also upbeat now are reports on other media , including radio, and the best

digest of the over-all business outlook that comes to hand seems to be this one

from United Business Service: "Although currently reflecting the usual summer dol-

drums, business activity is expected to show a moderate, but basic, recovery trend

after Labor Day." ( For more news about business prospects, see p. 6.]

HOW THE EDUCATORS USE CLOSED-CIRCUIT TV: Closed-circuit educational TV systems, the

fast-growing component of the burgeoning industrial-TV field, were pinpointed this

week in an excellent and exhaustive compilation by Joint Council on Educational TV.

By dint of dogged questionnairing, JCET engineer Cyril M. Braum has nailed down vir-

tually all the educational setups in a 39-pp. brochure available from the JCET, 1785

Massachusetts Ave. NW, Washington 6, D.C.

Compilation is exceptionally valuable service for both educators and the TV

industry — for it shows what kind of equipment is used for exactly what purposes.

It indicates name of institution, type of origination & reception points, type of

cameras and/or film-slide equipment (manufacturer not indicated), subjects taught,

number of students, nature of TV courses, titles of articles describing systems.

Brochure lists 133 systems in 119 institutions — about double the number

found in similar JCET survey 2 years ago — and JCET reports a continuous stream of

inquiries from potential users. Variety of uses seems bounded only by imagination
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of the educators — ranging from medical & dental instruction to "Big Brother" scan-

ning of study halls to technical training for prospective TV station personnel.

JCET doesn't attempt to estimat e dollar volume involved, but you may be sure

it's a handsome chunk of the whole closed-circuit field — which produced estimated

$5,500,000 last year, is expected to run about $10,000,000 in 1958 (Vol. 14:1).

If each state and territory gets $1,000,000 for educational TV equipment, as

provided for in Magnuson Bill which has passed Senate but is still before House Com-

merce Committee (see p. 8), a real spurt will come — for the money would then be

available for closed-circuit as well as for educational stations.

Educators no longer regard closed-circuit TV as a novelty, according to JCET
exec, director Ralph Steetle. "It's a normal part of the educational process now,"
he says. "These people don't necessarily consider themselves as pioneers any more."

That manufacturers are scrambling for educational business is manifest not
only by fact that they're ordering copies of brochure in bulk (at 30?J each) but that
such a major entity as RCA has established new educational electronics equipment
div. under P.B. (Pinky) Reed, transferred back to equipment sales from RCA Interna-
tional (Vol. 14:23). JCET doesn't list manufacturers, but complete directory may be
found on p. 420 of the Spring-Summer edition of our Television Factbook .

SUDDEN DEATH FOR RADIO SPECTRUM STUDY: Potter resolution to study the whole radio
spectrum is dead for this session of Congress, apparently — killed by a group of

influential telecasters who mobilized with remarkable speed, driven by fear that
upshot of whole business might be loss of low-band vhf channels to the military.

Though most telecasters still believe thorough analysis of entire spectrum
by an impartial agency would be fine, it was suddenly decided last week end that
the amendments to Potter Bill (S.J.Res. 106), as proposed by Administration and
agreed to by House Commerce Committee (Vol. 14:31), had thrown dynamite into the
picture. Amendments would authorize proposed 5-man commission to study civilian
uses of spectrum, in addition to military, and to examine present allocations ma-
chinery. Previously, Senate passed bill without the civilian-use amendment.

A most unusual lineup developed on the bill. Military, through Office of

Defense & Civilian Mobilization, had been against original Potter version, didn't
want amended version, either. FCC Chairman Doerfer went to White House last week,
talked to Presidential Asst. Sherman Adams who got ODCM to go along with amendments.

FCC was unanimous in approval of amendments , had no fear that these would
undercut Commission's powers. Members are chagrined at telecaster opposition, but
they're making no effort to work for bill in Congress.

^ *

Electronic Industries Assn , had labored for years to get military to agree
to a study, was pleased with bill — original or amended. It didn't share tele-
casters' fear of low-band channel loss. In fact, one EIA spokesman claims that sta-
tion operators are being short-sighted; that unless scientific study of spectrum use
is made, military could make demands on broadcast spectrum during emergency — and
get it through Presidential fiat, while TV-radio industry stands by, powerless.

If a "real study" is made , the manufacturers' representative asserts, both
military & civilian users will be certain they have a fair share of spectrum — and
danger of military usurpation will be over. He says that scientists among manufac-
turers had a hard job of persuading their managements to go for study; that man-
agement was loathe to go along for fear of giving public the impression that TV

channels might be shifted, thus dampening current TV set sales.

Sponsors of bills are themselves confused . Sen. Potter (R-Mich.
) and Rep.

Bray (R-Ind. )
thought they were doing industry a favor, don't think the amendments

crippled their concept — though both assert that there isn't any need for study of

civilian uses and that FCC has it well in hand.

Telecasters were worried lest new study commission be stacked against them



4

— even though 4 of the 5 members would be appointed by a GOP Administration (2 by
President, one each by Vice President, Doerfer, House Speaker Rayburn). Their
fear was that military would control Administration appointments. The Democratic
Congressional leadership was impressed by the "Administration-control" argument, and
steam behind the bill oozed out. It was due to go through House almost automatic-
ally Aug. 4 under "suspension of the rules" procedure until opposition developed.
If it had passed House, it would have had to go to Senate-House conference, because
Senate had passed original Potter Bill. It's not even on next week's House agenda.

Here is probably best simmary of telecasters' views , given by a leader in
fight to block bill: "I believe a study should be made. The original Potter Bill
was probably all right, but the amendments changed the whole complexion. I think
the commission might have been stacked by the military. There has been talk for
years that they want low-band TV channels; maybe there's something to that.

" There have been no hearings on it . no discussion of it. Nobody knows what
the possibilities are. It would be better for everyone to take time until Congress
resumes next year to find out what the industry position should be. Personally, I

think that a study by a joint committee of Congress, rather than by a commission,
might be a better way to go about it."

Another observer's analysi s: "The military is tough. You're never going to

get anything from them. You're lucky to keep what you've got. The industi^ had
everything to lose and nothing to gain."

UHF HONES FEWER, BUT VIEWING MORE LOYAL: New documentation of that old uhf truism
— that size of uhf audience is very respectable where uhf is the only or primary
signal available — is presented by Nielsen, as byproduct of its county-by-county
survey of sets-in-use (Nielsen Coverage Service No. 3) [Vol. 14:27].

Uhf "strongholds" are stronger , new figures show, even though number of uhf
stations and uhf homes has decreased in the 2 years since last Nielsen uhf survey
(Vol. 12:51). The reason, of course, is that weaker uhf stations have dropped out.

Here are key figures from survey , which was conducted in March: (1) "Uhf

user homes" totaled 3,563,960 vs. 3,865,560 in 1956. (2) Of the 5,238,000 TV homes
in uhf service areas, 68% watch uhf , vs. 60% in 1956. Here's how Nielsen determines
where uhf is viewed: "Wherever a uhf station was found to serve 10% or more of the

total homes, at least once a month, in a county, these homes have been classified

as 'uhf user homes'." There were 77 "reportable" uhf stations (i.e., those qualify-
ing under the 10% formula) serving 306 counties, among the 94 operating in March.

In 64 of the counties, uhf viewing was 90% or better. There were 89 "reportable"

uhf stations in 1956 serving 389 comities.

TV homes that get uhf via community antenna systems are included in figures.

Survey isn't a measure of sets capable of receiving uhf; rather, figures exclude

those homes that can receive uhf but don't watch it. [For region-by-region and

state-by-state tabulation of uhf viewer homes in 1958 & 1956, see p. 5. ]

There’ll be no radio blow-by-blow of Floyd Patterson-

Roy Harris championship fight Aug. 18 in Los Angeles.

Pres. Ii-ving B. Kahn of TelePrompTer, which has theatre-

TV fight rights to bout (Vol. 14:27), reported this week

that he’s “so sure our closed-circuit telecast will be a

success, with a chance to break all boxoffice records, that

we have turned down offers of more than $75,000 for the

radio rights.” TelePrompTer spokesman said 151 theatres

& arenas in 125 cities are lined up for piped-in fight. With
seating capacity of 516,000, they could gross $2,000,000 on

event, but TelePrompTer is aiming at $1,500,000.

Shift-all-to-uhf plan was proposed this week by Wm.
L. Putnam, pres, of WWLP, Springfield, Mass. (Ch. 22).

It envisages stopping all vhf grants now, denying re-

newal of vhf licenses unless vhf operators also inaugurate

uhf stations, granting translators to fill in shadow areas.

FCC’s latest pay-TV action, delaying possible authori-

zation of tests for at least a jmar (Vol. 14:30), prompted
Radio-TV Daily to check into wired-pay situation in San
Francisco. It found: (1) City still waiting, since Jan.,

for more information from Skiatron, “especially concern-

ing its financial stability.” (2) Baseball Giants pres.

Horace Stoneham stating that subscription-TV plans are

up to Skiatron. (3) Giants barred from telecast games
because of contract with Skiatron, including “healthy

payment.” (4) Viewers furious with blackout. In Hous-

ton, city council has set Sept. 4 for hearing on the 7

prospective cable-theatre operators (see p. 336, TV Fact-

book A’o. J6, for list) . Theatre Owners of America, mean-

while, has urged members to work for legislation that will

block telecast pay-TV finally and effectively. Subject is

on agenda of TOA board meeting in Miami Beach Oct. 20.
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Size of The Uhf Audience: Nielsen’s uhf-homes sur-

vey (see p. 4) shows large percentage changes in some

states—but these are usually attributable to advent or

demise of a single station. For example, Missouri was
credited with 137,070 uhf-user homes in 1956, none in

1958. Obviously, this is due to shift of KTVI, St. Louis,

from Ch. 36 to Ch. 2.

Pennsylvania is still the big uhf state, with 477,370

uhf-user homes; Illinois is next with 400,620, then Wis-

consin with 347,690. But they don’t know what uhf is in

the Mountain States—nary a station or set, unless some
amateur is experimenting or DXing. Herewith is the

Nielsen compilation of uhf-user homes in 1958 (NCS-3)

& 1956 (NCS-2), with percentage change:

137,070

1,020,620

- 614,920
7,630

NCS 2 NCS 3 % NCS 2 NCS 3 %
1956 1958 Change 1956 1958 Change

D. C — —
964,850 1,108,160 -f-15 Fla. 339,880 162,940 —52

Ga 31,560 38,530 +22
267,270 344,010 -1-29 Md 14,200 18,540 +31
150,350 197,510 -(-31 N. C. _ 65,070 11,380 —83

S. C. 62,060 37,630 —39
116,920 144,080 -1-23 Va 86,920 101,850 + 17

2,420 W. Va. .. 7,600 10,720 +41
— —

E. So.— — Central 163,610 212,410 +30
Ala. 59,740 86,690 + 45

697,580 764,150 -1-10 Ky. ..

—

40,640 68,860 + 69
2,430 — Miss. — —

200,100 286,780 -1-43 Tenn. 63,230 56,860 -10
495,050 477,370 — 4 W. So.

Central 242,090 97,140 -60
,412,940 1,465,480 -(- 4 Ark. 18,430 18,930 + 3

La. 161,650 75,190 -53
,257,220 1,440,520 -fl5 Okla 2,040 3,020 +48
373,730 400,620 -1- 7 Tex. 59,970 —
307,210 355,850 -1-16 WEST 466,150 289,300 —38
94,800 95,030 0
192,980 241,330 -f-25 Mountain — —
288,500 347,690 -1-21 Arlz. — —

Colo. . .
— —

155,720 24,960 -84 Ida. — —
18,680 24,960 +34 Nev. — —

N. M. .

Utah ,

Wyo. .

Pacific 466,150 289,300 -38— Cal. 231,560 215,270 — 7

701,020 —31 Ore. 174,540 7,480 -96
Wash. _ 60,050 66,550 + 11

391,470 -36 TOTAL
9.880 +29 U.S. 3,864,560 3,563,960 — 8

No Action on ‘Ethics’: Outlook for Congres-

sional action this session on FCC “reform” bill (HR-

11886) sponsored by Chairman Harris (D-Ark.) of House

Commerce Committee (Vol. 14:31) reached vanishing point

this week. With adjournment deadline just ahead. Com-
mittee again failed to take up recommendation by its

legislative oversight subcommittee (also headed by

Harris) that measure be cleared for House vote. Bill pro-

viding for 4 Communications Act amendments tightening

FCC ex parte rules, instructing Commission to adopt code

of conduct, is on Committee’s agenda. But other legisla-

tion got priority this week. Committee has scheduled

next executive session for Aug. 12. Meanwhile, House

gave subcommittee $60,000 more to carry on investigation

of Federal agencies following adjournment, bringing total

to $310,000. Harris said extra money was needed by sub-

committee “to bring its hearings to an orderly conclusion.”

No schedule for future hearings—including FCC probe

which was interrupted by sensational Bernard Goldfine-

White House case (Vol. 14:24)—was set, however.

Cigarette spots are banned in or adjacent to children’s

programs under decision reached by Britain’s Independent

TV Authority, acting on recommendation of its Children’s

Advisory Committee.

Table of allocations above 25 me has been brought ap

to <lule by FCC, jn’inted in Aug. 1 Federal Register, copies

available from Supt. of Documents, Govt. Printing Office.

Storer Buys in Milwaukee: Conditional upon dis-

position of its independent WVUE, Wilmington-
Philadelphia (Ch. 12), Storer Broadcasting Co.

has entered deal to purchase WITI-TV, Whitefish
Bay-Milwaukee (Ch. 6) for $4,462,500—buying
out all shareholders under agreement signed Aug.
8 by George B. Storer with WITI-TV pres. Sol J.

Kahn. Only current liabilities are assumed, not
large, transfer papers to be filed with FCC by
Sept. 3 and 6-mo. extension to be available to

Storer if transfer isn’t approved by FCC within
6 months.

Storer frankly stated that he “reluctantly” proposes

pulling out of Philadelphia area in favor of Milwaukee,

14th retail market, because continuance of WVUE “entails

substantial losses that are not justified.” Several prospec-

tive buyers, undisclosed, are available and he expects

little difficulty in disposing of WVUE in light of its record

of its “tripled ratings, doubled advertising volume and
enlarged coverage.” As first move on acquiring WVUE
early last year, Storer built new transmitter with 1000-ft.

antenna at Pitman, N. J., nearer Philadelphia.

Storer bought WVUE, then WPFH, Wilmington,
Del., along with radio WIBG and subsidiary National

Wired Music Corp., from Paul Hari’on for $5,626,312 and
assumption of about $1,000,000 liabilities in Dec. 1956

(Vol. 12:51), at same time arranging to sell his highly

profitable WBRC-TV, Birmingham (Ch. 6) with its AM
& FM adjuncts, to Taft group for $6,350,000 (Vol. 13:13,

14, 19). He had studied independent operations of Chi-

cago’s WGN-TV and Los Angeles’ KTTV, he later told

stockholders (Vol. 13:47), and felt Wilmington-Phila-
delphia area, being somewhat akin, could readily support

an independent. It became only Storer station not on a
network. Having 5 TVs, 7 AMs, limit allowed under FCC
rules, he must now dispose of one TV.

WITI-TV group founded station in May, 1956; it’s

also an independent, but Storer presumably will go after

CBS affiliation if that network should decide, as rumored
but denied (Vol. 14:24), to abandon its uhf WXIX, Mil-

waukee (Ch. 19)—^just as NBC is doing with its uhf
WBUF, Buffalo (Ch. 17) in Oct. (Vol. 14:24). Chief

WITI-TV stockholders are pres. Kahn, 7.31%; Arthur
Fleischman, v.p., 12.23%; Robert K. Straus, v.p., 5.22%;
Lawrence Fleischman, treas., 12.23%; Jack Kahn, 36.43%;
Max Osnos, 15.21%; Emanuel Dannett, 5.22%. They and
several minor stockholders hold 10,500 shares, all of which
have been optioned to Storer at $425 per share.

Opposition to FM channel-shift was filed with FCC
this week by WPEN-FM, Philadelphia, owned by Wm. &
Harry Sylk’s Sun Ray Drug Co., protesting petition of

Storer Bestg. Co.’s WVUE, Wilmington-Philadelphia (Ch.

12). Latter had asked Commission to order WPEN-FM
(Ch. 275) and WIBG-FM (Ch. 231) to swap channels

to minimize “serious second harmonic interference to vis-

ual signal of WVUE” (Vol. 14:28). WPEN-FM asserted

that WVUE petition “is but another maneuver in its

efforts to move WVUE into Philadelphia.” It stated that

shift would cost it $70,000 in equipment and promotion;
that its good-music and background-music services would
be disrupted; that it would give “serious consideration”

to quitting if forced to shift; that Commission in similar

cases had asserted problem is one of receiver design and
had declined to force shifts.
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Ad Upturn in The Wind: American Assn, of Ad-
vertising Agencies, whose 335 members place more
than 75% of all national advertising, got 188

responses from them to poll in late July asking

how their billings as a whole will stand up in

second half of 1958, Nearly half (84) said they

will be up, in amounts ranging from 1% to 125% ;

50 said down, from 1% to 50%; 51 said “the

same” ; 3 didn’t answer.

As for first 6 months of this year, 96 reported

their billings ran ahead, up variously from .5%
to 131%; 64 were down, 1% to 60%; 27% said

“the same”; one didn’t answer. Most optimistic

about future were agencies in AAAA’s Western
Region, predicting 3-to-l that their billings will

rise in secopd half.

All size groups followed same pattern in first 6 months,

while for second half of this year predictions were alike

for all save the groups doing $5-20,000,000 in billings and

$20-40,000,000—both expecting a standoff of “ups” and

“downs”. Geographically, all regions show more ups than

downs for both 6-mo. periods except for the East Central

(embracing Detroit, Cleveland, Cincinnati, Dayton, Pitts-

burgh, other Michigan & Ohio cities) where downs ex-

ceeded ups ll-to-8 for first 6 months and where estimates

for second half are standoff at 9-to-9 with 5 saying “the

same.”
* * *

The AAAA report is upbeat, by and large, and may
be indicative of the upsurge already shown by the networks

(p. 1) and by what other media report. In TV, for example,

individual station reports, mainly in the big cities, are

generally very good; e.g., that of New York’s WRCA-TV
sales chief Max E. Buck, who stated station’s first half

has achieved all-time high in billings. NBC Spot Sales

also has indicated all its stations are running well ahead

of last year (more on spot later).

The Wall Street Journal, reporting Aug. 7 under head-

line “Ad Rebound: Publishers, Radio, TV Report Ad Out-

lays Rise as Economy Speeds Up,” stated that though place-

ment of many key schedules is still awaited, “ad agency

people on Madison Avenue . . . almost unanimously agree
businessmen once again are loosening corporate purse

strings for advertising.”

Even the TV networks no longer see outlook as bleak,

says the big financial journal. As for other media, case

examples cited are Readers’ Digest, looking to 6% more
linage in 4th quarter; Life, indicating all its business office

branches have repoi-ted “a definite advertising upturn in

the wind”; Saturday Evening Post, expecting 4th quarter

to be year’s best; Philadelphia Bulletin, showing 20% gain

in 4 weeks ended July 28 over like 1957 period; Chicago
Tribune, reporting “gains out of our N. Y. office [which

are] always a barometer.”

* ie * *

As for radio, only station owner quoted is J. Elroy

McCaw, WINS, N. Y.
;
he cites 35% revenue gain over

1957, with advei'tisers “definitely more bullish for the

fall.” NBC & ABC radio networks are said to “report

fresh advertising gains, though both reportedly still are

operating in the red.” ABC radio network sales director

John H. White, incidentally, released statement this week
that July sales were best for that month in 5 years, in-

cluding 8 new advertisers.

It may take until early next year before full recovery

is attained. Foote, Cone & Belding’s Fairfax M. Cone is

quoted as stating: “While I look for a gradual improvement
in advertising if business continues to improve, it will be

6 months before you’ll see any sizeable upturn.” Major
reason, he says, is that many companies don’t make up

their ad budgets until late fall.

More Live TV Ahead : Signs of reversal of TV netw’ork

trends toward filmed shows and Hollywood originations

are detected by Bob Chandler in Aug. 6 Variety. He notes

that 3 networks will use film in 61.7% of programming in

upcoming season vs. 63.8% last season—and that 67% of

total 115-show schedule will originate in Hollywood vs.

71.4%. “Decline of the Coast fortunes is accompanied by

a sharp upbeat in live programming from N. Y.,” Chandler

says, pointing out that 31 live shows (27% of total sched-

ule) will originate in N. Y. in fall vs. 24 (22.9% of total

schedule) last season.

RKO TV Film Switch: RKO Television is going out

of business, top executives of TV film div. of RKO Tele-

radio Pictures shifting to new, independent Show Corp.

of America to handle sales of balance of once-big library

from same address, 1270 Sixth Ave., N. Y.

Jointly announced this week by RKO Teleradio pres.

Thomas F. O’Neil and RKO TV v.p. Charles R. Manby,

who heads Show Corp., move is another step hy parent

organization (itself a General Tire & Rubber div.) in

plan to divest itself of film-making & owning. RKO Tele-

radio will concentrate on TV & radio station properties

(WNAC-TV & WNAC, Boston; KHJ-TV & KHJ, Los

Angeles; WOR-TV & WOR, N. Y.; WHBQ-TV & WHBQ,
Memphis; CKLW-TV & CKLW, Windsor-Detroit; radios

KFRC, San Francisco & WGMS, Washington).

RKO TV already had sold 750 features & 1000 shorts

to Matty Fox’s C&C TV (now TV Industries Inc.) in

reported $15,200,000 deal (Vol. 14:20, 21). Remaining

inventory includes El Coyote, Heidi, No-Gun Nolan, The

Abbey Players. Moving with Manby in change-over to

Show Corp. are RKO TV sales mgr. Peter M. Robeck,

syndication sales mgr. Wm. Finkelday, programming chief

Nathan Keats, account exec. Max Bradbard. In other

current TV film developments:

(1) CBS TV Film Sales reported 50% sales increase

in first 6 months of year over same 1957 period, gen. sales

mgr. John F. Howell listing 28 series—not counting CBS
Public Affairs shows—in biggest-ever catalog, including

several first-run series for Jan. starts for which produc-

tion commitments total more than $3,000,000.

(2) NTA Film Network chairman Ely A. Landau
reported it has signed enough sponsors to start new
season Oct. 6 on 115 stations, sales for initial 13 weeks ap-

proximating $4,500,000, probable sales for 52-week period

estimated at $14-18,000,000. Network’s 1957-58 Premiere

Performance features were on 134 stations (Vol. 14:6).

(3) Time’s WTCN-TV, Minneapolis-St. Paul (ABC)
launched Movie Spectacular series of United Artists,

M-G-M & Warner Bros, features at 9:45 p.m.. Sun. thru-

Sat. Variety said result is that area’s movie houses “are

suffering their biggest TV feature picture headache since

video’s entry.”

NBC Chicago newsman Jim Hurlbut appointed to

Abraham Lincoln .Ses(juioentennial Commission hy Illinois

Gov. Stratton.
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Personal Notes: Jules Herbuveaux, v.p.-gen. mgr. of

NBC’s 0-&-0 WNBQ & WMAQ, Chicago, promoted to new

post of v.p., NBC central div., in charge of activities on

corporate level; Lloyd E. Yoder, v.p.-gen. mgr. of WRCV-
TV & WRCV, Philadelphia, succeeds Herbuveaux at Chi-

cago stations Sept. 8; Raymond W. Welpott, gen. exec,

of NBC owned stations & spot sales div., replaces Yoder

as gen. mgr. of Philadelphia stations . . . William B.

Lodge, CBS station relations v.p. & engineering chief,

due back from European vacation Aug. 11 . . . Joseph E.

Lake, ex-WFMY-TV, Greensboro, N. C., ex-asst. sales

mgr. of WDAF-TV, Kansas City, named commercial mgr.

of Corinthian’s WISH-TV, Indianapolis, succeeding Robert

F. Ohleyer, named mgr. of radio WISH; Ray Reisinger,

ex-WCKA, Miami, onetime WBNS-TV, Columbus, named

director of promotion & merchandising of WISH & WISH-
TV . . . Harold S. Cranton, ex-NBC, named sales develop-

ment & research director, ABC Radio, succeeding Hank
Levinson, now with ABC-TV sales development dept. . . .

Eugene S. Thomas, v.p.-gen. mgr. of KETV, Omaha, one-

time sales v.p. of New York’s WOR & WOR-TV, back at

work after several weeks at Mayo Clinic where he under-

went successful surgery on right hand . . . George E.

Pamental, ex-WOR-TV, named sales mgr., WABC-TV,
succeeding Jim Szabo, now with ABC-TV sales . . . Robert

I). Gordon, ex-KWTV, Okla. City, named operations dir.,

KTUL-TV, Tulsa, succeeding Hank Davis, now with

WAGA-TV, Atlanta . . . Harry Huey, mgr. of Don Reynolds’

KOLO & KOLO-TV, Reno, assigned to supervise newly

leased KHAD-TV, Laredo, Tex. (Ch. 8) on temporary

basis pending new gen. mgT. to be appointed by Reynolds,

now vacationing at his cabin on Lake Tahoe . . . Alexander

C. Field Jr. promoted to program mgr., WGN-TV, Chicago

. . . Earl Moore, with WXYZ under old King-Trendle

ownership, returns to WXYZ & WXYZ-TV, Detroit, as

business mgr. . . . Robert M. Lambe, sales v.p. of WTAR-
TV, Norfolk, completes 6-week Columbia U Graduate

School course in business administration; John C. Peffer,

operations v.p., starts same course Aug. 10; they’re said

to be first independent station executives to take course

. . . Hank Warner joins CBS-TV Aug. 18 as asst. gen.

mgr. of press information under Charles Steinberg, quitting

as ABC-TV director of press information under Mike
Foster, who has promoted asst. Stephen Strassberg to

post; at CBS, Larry Lowenstein moves to new post of

special services director; Leonard Spinrad to exec, editor,

press information . . . George C. Collie, ex-WOAI-TV,
San Antonio, ex-KDUB-TV, Lubbock, named national sales

mgr., KOSA-TV, Odessa, Tex. . . . Bill McReynolds,

WOAI-TV (San Antonio) farm editor, arranging South
America’s “farm & ranch tour” for local business men,
leaving Nov. 8 . . . Les Harris, ex-ABC-TV, named super-

visor of NTA syndicated program sales . , . Richard

Maibaum, ex-Paramount, named exec, producer of MGM-
TV, succeeding Sam Marx, now forming own firm . . .

Gordon Kohler promoted to asst, to Henry Rahmel, exec,

v.p. & mgr. of A. C. Nielsen Co. broadcast div.

ADVERTISING AGENCIES: Robert G. Urban, ex-market-

ing v.p., J. Walter Thompson Co., recent pres, of Family
Products Div., Warner-Lambert, elected pres, of Hazel
Bishop, Inc., succeeding adman Raymond Spector; firm

recently was sold to Matty Fox’s TV Industries (Vol.

14:20) . . . E. Dean Landis, ex-Keyes, Madden & Jones,

named v.p. Compton Adv., Chicago office . . . Richard C.

Ambruster transfers from N. Y. to head new Doherty,
Clifford, Steers & Shenfield Los Angeles office . . . Jerome
K. Westerfield, ex-Grant Adv., named v.p. of Henri, Hurst
& McDonald, Chicago . • . Alin Blatchley promoted to v.p.

of Kenyon & Eckhardt Inc., Chicago . . . W. R. Fowler,
ex-Needham, Louis & Brorby Inc., Chicago, named market-
ing v.p., Leo Burnett Co. there.

Politicos from TV-Radio: Owner Wm. J. Johnson

of radio WJMS, Ironwood, Mich., was swamped by Gov. G.

Mennen (Soapy) Williams, scion of the soap family, in

this week’s Democratic primai-y—and Williams, presi-

dential possibility, will run for 6th term. Prof. Paul D.

Bagwell of Michigan State U, formerly active in its TV-

radio stations, won GOP nomination but size of his vote

doesn’t make prospects look very good. Up in Maine,

ex-Gov. Horace A. Hildreth (1945-49), station owner, re-

cently Ambassador to Pakistan, 1949 pres, of Bucknell

U, has been nominated for Governor again, runs against ex-

Democratic Collector of Internal Revenue Clinton Clauson,

next Sept. 9. Only 56, Gov. Hildreth is generally conceded

a sure winner. He owns WABI & WABI-TV, Bangor (Ch.

5), WAGM & WAGM-'TV, Presque Isle, Me. (Ch. 8), with

family 30.8' r of WMTW, Poland Spring, Me. (Ch. 8),

radios WPOR, Portland & WABM, Houlton. Note: Okla-

homa gubernatorial nominee, 32-year-old J. Howard Ed-

monson, had as his finance chairman in recent primary

campaign Harold C. Stuart, pres, of KVOO-TV, Tulsa,

who bought time on all Okla. stations and some nearby

in Tex. & Ark. as mainstay of campaign; youthful Demo-
crat, in state which has never had a Republican governor,

is regarded as a shoo-in next Nov.

KHAD-TV, Laredo, Tex. (Ch. 8) will be fourth TV
station operated by publisher-broadcaster Donald W. Rey-
nolds, now that FCC has approved $190,000 5-year lease

to him by founding partners H. C. Avery Jr. and David
H. Cole (Vol. 14:28). He plans to name new gen. mgr.
for station, but Amelia Samuels, who has been in charge,

will remain as asst, to mgr.; also remaining is W. Irven
Simpson, chief engineer. Reynolds also operates KFSA-
TV, Ft. Smith, Ark. (Ch. 22) & KFSA; KLRJ-TV, Hender-
son-Las Vegas (Ch. 2) & KORK; KOLO-TV, Reno (Ch. 8)

& KOLO; radios KHBG, Okmulgee, Okla. & KBRS, Spring-
dale, Ark.; holds CP for KNDA, Elko, Nev. (Ch. 10), and
is applicant for Ch. 9, Hot Springs, Ark.

Publisher Sam Newhouse’s avowed objective, pur-
chase of Baltimore Simpapers with their pioneer WMAR-
TV (Ch. 2), got big play in Aug. 11 Time Magazine, but
evoked this curt response from editor Philip Wagner:
“The Sunpapers were not for sale and are not for sale.”

Under caption “The Empire Builder,” Time reports up to

$20,000,000 offer to buy control of Baltimore propei’ties,

outlines his expanding major newspaper-radio-TV hold-

ings (see TV Facihool: No. 20, pp. 379 & 383), quotes
him as saying: “I don’t think I’ll catch Hearst or Scripps-

Howard in my lifetime, but I think my boys Don and Si

will give it a good try.”
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ABC vs. AMST on Allocations: Scathing response

was filed with FCC this week by ABC, as it count-

ered the opposition to its allocations proposals

expressed by Assn, of Maximum Service Tele-

casters (Vol. 14:30). ABC’s theme: Expert engi-

neers agree that 3rd station can be added to major
2-station markets by directional antennas, pre-

cision offset, height-power limitations—without

increasing interference to other stations— and
AMST is simply seeking to protect its members
from competition, not from interference. States

ABC:
“The AMST opposition is founded upon a miscon-

ception of major proportions—that the mileage separation

requirements are the only safeguard against interference.

It is inconceivable that an organization of experienced TV
broadcasters and with able engineering counsel could un-

wittingly fall into so glaring an error. AMST’s reliance

upon, and its unremitting efforts to give currency to, this

absurdity is but the technique of the ‘big lie’! That AMST
should resort to it demonstrates that its primary purpose

is to thwart the development of the third network and to

protect its member stations’ service areas not so much from
increased inteifference as from increased competition . . .

“AMST has never explained just what it means by
‘maximum service’ but the record of its activities has made
plain that it means maximum service areas for existing

stations and nothing more. It does not mean maximum
number of stations or maximum number of network and

other program services.”

Document quotes engineers Kear & Kennedy to the

effect that vhf DAs are used with great precision in aircraft

navigation devices, radar—and in vertical beams of TV
itself; that precision offset is at least as far along tech-

nically as regular offset was when FCC adopted it; that

power-height limitations obviously can keep interference

down.

ABC notes that following engineering firms and engi-

neers recently have expressed support for DAs: Jansky &
Bailey, A. Earl Cullum Jr., George C. Davis, James C.

McNary, Jules Cohen, Everett L. Dillard.

Los Angeles’ Ch. 34 should go to Sherrill C. Corwin,

examiner Basil P. Cooper recommended in brief initial

decision this week which showed that its competitor

K-UHF(TV), name of partnership of Frederick J. Bassett

& William E. Sullivan, was extraordinarily deficient. For
example, Bassett said he has cash & securities worth $6150,

and Sullivan has bank account running “just under $1000.”

Corwin owns 15 Cal. theatres, holds 15% of KAKE-TV,
Wichita (Ch. 10), is grantee of KBAY-TV, San >Francisco

& KEZY, San Diego (Ch. 27).

Translator starts: K78AJ, Broadbent-Myitle Point,

Ore. began July 25 repeating KPIC, Roseburg, Ore.;

K74AM, Paradise Valley-Golconda, Nev. began July 8

with KBOI-TV, Boise, Ida.; K76AJ, Twentynine Palms &
Marine Corps Base, Cal. began June 30 with KNXT, Los

Angeles.

Single TV application filed this week was Tor Fresno,

Cal., Ch. 53, by motel owners Ronald 0. & Kai'l Reichert

and radio KARM announcer-sportscaster Harold Gann.

This brings total pending to 98 (30 uhf). (For details, see

TV Addenda 26-BB.)

Radio Advertising Bureau’s 4th annual radio ad

clinic has been scheduled by pres. Kevin Sweeney for

Nov. 18-19 in Waldorf-Astoria, N. Y.

ETV Bill Languishes: Senate-approved $51,000,000

Federal aid-to-educational-TV bill (S-2119), unopposed

at quickie House hearing last month (Vol. 14:29), is get-

ting lost in Congressional adjournment rush. After 3-week
delay,. Senate measure sponsored by Sen. Magnuson ID-
Wash.) was referred to House Commerce Committee by
transportation & communications subcommittee for action

this week. Also passed along to Committee were com-
panion House measures (HR-12177 & HR-13297) by Reps.

Udall (D-Ariz.) & Boggs (D-La.). Program for govt, fi-

nancing of school TV equipment in states & territories

was still pending on Committee’s agenda at week’s end,

however. No active opposition to bills was reported, but

other end-of-session business took precedence. On other

ETV fronts: (1) Statewide ETV experiment in N. C. junior

& senior high schools last term, when 7000 students par-

ticipated in 4 courses, was pronounced successful by di-

rector Charles W. Phillips. (2) National Assn, of Educa-
tional Broadcasters scheduled 2nd annual ETV manage-
ment seminar in Madison, Wis. Aug. 24-27. (3) NBC’s
WRCA-TV, N. Y., announced new basic English course for

city’s 900,000 Spanish-speaking population starting Aug.

11, 6:30-7 a.m. Mon.-thru-Fri.

Spot Rnte Slowdown: TV spot rates are still

going up—but not at former pace—with weekly daytime

package charges actually showing some decreases. Night

spot rates on radio still are trending downward, on daytime

radio upward—but also at decelerated pace. These are

some conclusions drawn by Katz Agency v.p. Dan Denen-

holz from index maintained by big rep firm. For example,

based on sampling of 50 network-affiliated stations in basic

mai'kets as of July 1, night TV charges this year went
up 5% over 1957 vs. 9.8% in 1957 over 1956. Average
day TV base rate increased 2.7% in 1958 over 1957 vs.

9.7% in 1957 over 1956. But charges for 6-per-week spots

for 13 weeks went down .7% this year vs. 6.7% boost last

year—and 8.7% rate reduction was shown for 25 daytime

announcements for 52 weeks, using all applicable plans

& discounts. Based on schedule of 12 one-min. announce-

ments for 13 weeks on Katz-represented stations as of

Jan. 1, night radio charges decreased .5% in 1958 from

1957, when they dropped 5.2% from 1956. Day radio

charges went up 3.2% in 1958 over 1957 vs. 1.8% increase

in 1957 over 1956.

“The WQXR Network,” comprising 11 N. Y. state

FM stations fed by N. Y. Tmres station, starts Aug. 18

—

with sponsors offered WQXR and network in combination

or separately (James Sondheim, sales mgr.). WQXR
music programs and hourly news bulletins wall be trans-

mitted, via off-air pickup, to following: WFLY-FM, Al-

bany; WRRC-FM, Cherry Valley; WRUN-FM, Utica-

Rome; WRRD-FM, Syracuse; WKOP-FM, Binghamton;

WRRA-FM, Ithaca; WRRE-FM, Rochester; WHDL-FM,
Glean; WJTN-FM, Jamestown; WRRL-FM, Buffalo;

WHLD-FM, Niagara Falls.

Rate increases: WLAC-TV, Nashville, Aug. 1 raised

base hour from $825 to $900, min. $175 to $180. KLZ-TV,
Denver, Sept. 1 raises hour from $750 to $800, min. $200

to $235. WTVD, Durham-Raleigh, Aug. 1 added Class AA
hour (8-10:30 p.m. daily) at $650, min. at $130, Class A
hour remaining $550. KIMA-T\% Yakima, raised hour from

$500 to $600, min. $110 to $150. Combination increase:

KAKE-TV, Wichita, raises combined rate Aug. 15 from

$675 to $787.50, min. $151.50 to $176.25, when KAYS-TV,
Hays, Kan. joins KTVC, Ensign, Kan. as K.\KE-TV

affiliate.
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HOW BIG THE REPLACEMENT MARKET? One of toughest TV calculations to come by , size

of replacement market , is tackled again for us by Frank W. Mansfield, Sylvania
director of market research, in his annual comprehensive production-distribution
tabulation prepared for our Fall-Winter Television Factbook , due off presses in Sept.

That his annual figures are necessarily "guesstimates " is evidenced by fact
Mansfield has had to revise his previous year's judgments. Since he's only industry
executive willing to stick his neck out publicly to estimate the constantly growing,
more-and-more important replacement market, here are his latest figures:

955,000 sets scrapped in first 6 months of 1958 , compared with 1,546,000 in

last 6 months of 1957 and 1,359,000 in first 6 months of 1957. Thus, scrappage rate

is more than 44% of estimated 2,170,000 sets sold to public during the period.

Mansfield estimates 47,229,000 black-&-white sets in use as of June 30, an
increase of 1,259,000 from total at end of 1957. He places cumulative sales to con-
sumers since 1946 at 58,508,000 — indicating total scrappage has been 11,279,000 .

Color set production was 160,000 in 1957 , he estimates; 40,000 in the first

half of 1958. Color sales totaled 125,000 in 1957; 45,000 in first half of 1958.

He figures 320,000 color sets have been sold, all still "in-use."

Inventory in dealers hands June 30 was estimated at 669,000 sets, including
40,000 color sets, down from 853,000 at end of 1957 and 1,107,000 at end of 1956.

Breakdown of set sales according to picture-tube size , during first 6 months
was given by Mansfield: portables — 566,000 (no breakdown between 14- & 17-in.);
regular sets — 19-21-in., 1,454,000; 22-in. & over, 110,000; 16-18-in., 39,000.

Taking all "sets-in-use" today , here's his size breakdown in percentages:
portables, 16.5%; regular sets 15-in. & less, 4.4%; 16-18-in., 22.3%; 19-21-in.,
59.2%; 22-in. & over, 5%; color, .7%.

To show pattern of factory production in recent years, we've excerpted fol-
lowing table of percentages indicating fluctuations in sizes & types:

1958
Size & Type 1953 1954 1955 1956 1957 1st qtr. 2nd qtr,

Portables - - 3.6% 25.5% 28.0% 31.9% 36 . 4%
Regular under 15-in. - .6% - - - - -

" 16-18-in. 26.5% 14.8 10.0 5.8 2.6 1.0 2.1
" 19-21-in. 69.1 80.3 75.4 58.6 61.3 60.7 56.0
" 22-in. & over 4.4 4.1 10.2 8.6 5.7 5.2 2.9

Total Black-&-White 100.0 99.8 99.2 98.5 97.6 98.8 97.4
Color - .2 .8 1.5 2.4 1.2 2.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

TV-Radio Production: TV set production in week ended July 25 (which was not
available in time for our issue last week) was 60,165 sets vs. 56,130 preceding week
& 107,569 in corresponding 1957 week. Year's 29th week brought total TV production
for year to date to 2,321,970 vs. 2,955,000 last year. Radio production for week
ended July 25 was 173,079 (54,653 auto) vs. 161,756 (49,771 auto) preceding week &

188,773 (91,866 auto) in corresponding week last year. Radio output for 29 weeks
was 5,054,036 (1,610,389 auto) vs. 7,562,000 (3,017,000) last year.

TV set production in week ended Aug 1. was 99,929 vs. 60,165 preceding week &

123,522 in corresponding 1957 week. Year's 30th week brought total production to
date to 2,421,899 vs. 3,082,000 for corresponding period last year. Radio production
was 153,552 (38,994 auto) vs. 173,079 (54,653 auto) preceding week & 234,034 (84,394

9
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auto) same 1957 week. Radio output for 30 weeks was 5,207,588 (1,649,383 auto) vs.

7,297,000 (3,097,000 auto) in corresponding 1957 period.

Retail Sales: Consumers bought more TV sets and radios in June than in May,
EIA says, but sales continued well below 1957 figures. Low point in 1958 TV sales
was reached in May, radio in April. At mid-year, cumulative TV sales were down 23%
from last year; radios, not including auto radios, were down 18%. TV retail sales
in June totaled 250,362 vs. 237,189 in May. Six-month sales totaled 2,177,652 vs.

2,810,403. Radios sold at retail in June were 626,728 vs. 411,659 in May. In Jan.-
June period radio sales totaled 2,964,338 vs. 3.638.969 last year.

Trsdc Personals: Alien B. DuMont Jr. resigns as v.p.

of DuMont TV & Radio div. of Emerson Radio, formed

when latter acquired DuMont Labs TV-phono business

July 1 (Vol. 14:27). He’s succeeded by Irving G. Rosen-

berg, who returns to Emerson after 10 months absence,

was once v.p. technical products div., director of Govt,

and TV receiver operations, with company 16 years. Fred-

erick C. Zorn promoted to acting sales director, succeeding

Robert C. Furlong, sales mgr., who went over to Emerson
div. from DuMont Labs, resigns to join Philco as factory

sales rep from N. Y.-Newark district. John J. Frawley re-

signs as v.p. & gen. mgr. of DuMont Illinois, Chicago dis-

tributor . . . H. A. Poole promoted to adv. & sales mgr., RCA
Service Co.; Paul M. Lufkin to resident engineer, new RCA
semiconductor & materials div. office, Detroit; A. K. Mal-

lard to distributor sales mgr., west central district, electron

tube div., Kansas City . . . Francis P. Rice promoted to

operations director. International Resistance Co.; Edgar
M. Corson Jr. to new products sales mgr. . . . Daniel J.

Webster, ex-Raytheon, named gen. sales mgr. of Tung-
Sol . . . E. T. Epperson, ex-Noige, named Sylvania sales

mgr., San Francisco . . . Phil H. Weil, ex-Hotpoint, named
Norge national key accounts mgr. . . . Wm. K. Scott

promoted to Magnavox regional sales mgr., Phoenix . . .

David Sarnolf, RCA chairman, appointed chairman of Na-
tional Patrons Society, Jewish Theological Seminary of

America, campaigning to increase membership.

DISTRIBUTOR NOTES: Frank H. Sweeney Jr., ex-

Philco, joins John Hawkins, ex-Philco branch mgr., in

Phoenix independent distributorship (Vol. 14:23), name
becoming Hawkins & Sweeney Co. . . . Motorola appoints

C. R. Rogers Corp., Youngstown, 0., for all consumer
products, replacing Northern Ohio Appliance Corp. . . .

Hoffman appoints Toledo Merchandise Co., Toledo, 0., for

TV, radio, phonos . . . Sylvania appoints Woodson & Boze-

man, Memphis; TV & Radio Supply, Portland, Ore., for

all consumer products . . . Graybar promotes J. L. Hoag-
land to mgr. in Milwaukee; J. K. Wyatt to mgr. in Colum-
bus, Ga. . . . Kierluflf & Co., Los Angeles promotes C. R.

McCarty to exec, v.p.; Sam Grasinger to vp. Motorola

div.; W. R. Brittle to v.p. Webcor div. . . . B. H. Spinney

Co., Syracuse (Motorola), names John G. Wolfe, ex-Philco

sales mgr.

Bulova Watch Co., pioneer radio & TV advertiser,

whose late head was also a radio station owner, reported

recently it’s working on an electronic watch which shows
encouraging prospects. Bulova is world’s largest seller of

jewelled-lever watches, latterly has also gone in heavily

for small radios, plans new transistor portables soon,

including pocket-size. Pres. John H. Ballard reported de-

fense business has been cut sharply, civilian business off

only slightly, accounting for March 31 fiscal year profit of

$2,232,738 ($1.15 per share) on sales of $63,806,094 vs.

$3,401,068 ($1.74) on $76,235,129 preceding year.

ELECTRONICS PERSONALS: David Ingalls, pres, of

Airtron Inc., becomes a v.p. of Litton Industries with
latter’s acquisition of the Linden, N. J. manufacturer of

radar & microwave equipment (Vol. 14:24) . . . Brig. Gen.
Wm. L. Bayer (USA ret.) named plans director, Stromberg-
Carlson electronics div. . . . Dr. Lloyd V. Berkner, radio

veteran, now pres, of Associated Universities Inc., pres,

of International Council of Scientific Unions, member of

National Academy of Sciences, named chairman of 16-

member Space-Science Board of Academy’s National Re-
search Council, private, non-profit organization of scien-

tists in all branches of natural science . . . Orville L. Dewey
promoted to mgr., new Raytheon govt, services div.;

Richard H. Griebel, ex-Farnsworth Electronics, named mgr.
govt, equipment div.. New Brighton plant . . . Dr. Howard
T. Engstrom, deputy director of the National Security

Agency, returns to Remington Rand as v.p., Univac div.

. . . Jack G. Anderson promoted to military marketing
director, Hoffman Labs, succeeding Tom C. Clark, now
electromechanical dept, marketing mgr. . . . Walter Serniuk
promoted to mgr., Sylvania Amherst engineering lab.

R. W. Dickenson, ex-managing director of TV .\dv.

Ltd., joins Britain’s ABC-TV (Associated Broadcasting
Co.), commercial program contractor and subsidiary of

Associated British Picture Corp., as administrative con-

troller. Big chain theatre firm (more than 350 houses,

12 closed during year) attributes $9,774,783 operating

profit for fiscal year ending March 31 (net after taxes,

about $3,100,000) largely to TV operations.

Dr. Neil H. Jacoby, 1953-55 member of President

Eisenhower’s Council of Economic Advisers, ex-v.p. of

U of Chicago and presently dean of U of Cal. (L.A.)

graduate school of business, named to board of directors

of Charles E. Salik’s Electronics Investment Corp., San
Diego (Vol. 14:28).

Wm. G. Thompson, retired AT&T long lines dept,

asst, v.p., named consultant to Asst. Secy, of Defense E.

Perkins McGuire and Defense Dept.’s Directorate for Tele-

communications Policy.

Dr. Harald T. Friis, Bell Labs, who set up radio-

telephone receivers in England linking U. S. and Europe
in 1923, receives Franklin Institute Stuart Ballantine Medal

Oct. 15.

Dr. Bruce P. Bogert, Bell Labs mathematician, also an

accomplished musician, wins “Biennial Award” of Acousti-

cal Society of America for work in physical acoustics and

sneech transmission.

French electronics engineer Alfred Haas is author of

Oscilloscope Techniques, released July 21 (Gernsback Li-

brary, 224 pp., paper cover $2.90, cloth bound $4.60).

Canadian IRE holds 1958 convention in Toronto Oct.

8-10, at Automotive Bldg, on grounds of Canadian Na-
tional Exhibition.
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TV-Radio Production: June brought an upturn in both

TV and radio production, but 6-nionth figures were well

below corresponding 1957 period, EIA reports. Cunriulative

TV production at mid-year was 2,167,930 sets vs. 2,722,139

last year, a drop of about 20%. Radio production, includ-

ing auto, was 4,961,293 vs. 7,187,294. Six-month produc-

tion of TV with uhf tuners, was 209,726 vs. 254,894 for

corresponding 1957 period.

Picture tube production for first six months of 1958

paralleled TV production, declining about 23% from 4,814,-

659 to 3,689,587. Receiving tube sales also dropped in 6

months period but rose slightly in June. Revised EIA
Jan.-June monthly production figures follow;

TV
Picture Tubes Receiving Tubes

TV
Auto
Radio

Total
Radio

$ Value
(Add

Units 000)

Units
(Add
000)

$ Value
(Add
000)

Jan. ... 433,983 349.6':9 1,026,527 621,910 $12,342 26,805 $ 23,264

Feb. . . 370,413 268,445 876,891 556,136 11,211 29,661 25,650

March .. 416,903 234,911 931,341 634,779 12,643 28,548 25,716

April 302,559 190,435 697,307 590,357 11,592 32,582 28,788

May 266,932 185,616 654,803 560,559 11,237 36,540 31,406

June 377,090 235,433 774,424 725,846 14,203 36,270 31,445

Total 2,167,930 1,464,519 4,961,293
-
3,689,587 $73,228 190,406 $166,269

GE tube reliability standards are being raised by

building 9 “extra values” into 70-type line, using improve-

ments originally developed for military receiving tubes,

gen. mgr. Irvine D. Daniels of Owensboro, Ky. receiving

tube dept, told press conference there. He said improve-

ments should overcome “sit-down strike” by buyers, meet

anticipated foreign competition in tubes & semi-conductors.

Case for tubes vs. transistors was argued by engineering

mgr. R. E. Moe, who said tubes are “10 years ahead”

of transistors in design, production & control.

Capehart reentry into TV-radio field “within next few

months” is anticipated by pres. Robert A. Gross. Since

sold by IT&T in 1956 (Vol. 12:18), Capehart has been

exclusively in hi-fi phono field, and recently announced

a new line of stereo instruments. Only a year ago. Gross

disavowed TV-radio intentions, stating “TV today is in a

chaotic and non-profitable state” (Vol. 13:28). Gross says

he’s not yet ready to announce details of proposed new
lines.

Factory sales of transistors in first 6 months of 1958

were 64% ahead of corresponding period last year—18,-

452,324 units worth $42,845,056 vs. 11,199,300 units worth

$31,249,000—EIA reported this week. Transistor sales in

June were 3,558,094 worth $8,232,343 vs. 2,999,198 worth

$7,250,824 in May and 2,245,000 worth $6,121,000 in June

1957.

Reports & comments available; On electronics indus-

try, reviews in Analysts Journal of National Federation of

Financial Analysts Societies, 444 Madison Ave., and in

Perspective of Calvin Bullock Ltd., 120 Broadway, N. Y.

On Litton, comment by Robert Timpson & Co., 63 Wall St.,

N. Y. On I’ackard-Bell and 20th Century-Fox, reports by
Shearson, Hammill & Co., 14 Wall St., N. Y. On IT&T,
study by Harris, Upham & Co., 14 Wall St., N. Y. On Lab
for Electronics and IT&T, studies by H. Hentz & Co., 60

Beaver St., N. Y. On GE, report by Thomson & McKinnon,
11 Wall St., N. Y. On Magnavox, report in Investor’s

Header of Merrill Lynch, Pierce, Fenner & Smith, 70 Pine

St., N. Y. On RCA, review by Reynolds & Co., 120 Broad-

way, N. Y. On Victoreen, report by Cruttenden, Podesta

& Co., 209 S. LaSalle St., Chicago. On Capital Cities TV
Corp. (WTEN, Albany, N. Y. ;

WTVD, Durham-Raleigh,

N. C.), analysis in Studies in Securities of James H. Oli-

phant & Co., 61 Bxoadway, N. Y.

More Stereo Kudos: Exciting preview of infant stereo

business is article titled “Stereo Goes to Market” in Aug.
Fortune, author George A. W. Boehm characterizing new
stereo discs as “most important refinement in music re-

production since advent of long-playing records 10 years

ago.” He states

:

“Retailers of high-fidelity components are looking

forward to best year they have ever had [and] by the

end of year more than 1,000,000 phonographs in the U. S.

will be able to play stereo.

“The coming of stereo discs is a particularly good

example of commercial innovation and enforced obso-

lescence. The record companies are opening up a big

new market and yet they are doing it without ruining

the old one and antagoirizing their customers.”

Article notes that stereo discs may “ruin one small

but important part of [recording industry] business: pre-

recorded tape,” which now amounts to about $5,000,000

annually. However, it takes note of RCA tape magazine
development, adds many people who have avoided tape

due to cost and difficulty of handling may be encouraged
to buy new tape units.

Possibility of adding sight to sound on stereo tape
is envisioned by dozen or more labs now working on prob-

lem. “It may not be too many years before home tape

machines will faithfully reproduce not only sound of the

music but a moving picture of the orchestra that is

playing it.”

RCA’s market development team for color TV, orga-

nized last year to handle such special promotions as “Mil-

waukee Carnival of Color” (Vol. 13:14), has been dis-

banded, mgr. Roger S. Drew going to other sales duties

not yet specified, his staff of 6 now reporting to 3 newly
appointed district mgrs. (Vol. 14:30). Said company
spokesman: “Development of color TV has reached stage
where we believe it can be handled best by our regular
field marketing organization along with black-&-white.”

First stereo tape magazines will be shipped by RCA
Victor Records to distributors on Sept. 19—at least 30
days before instruments to play the new tapes are avail-

able. Sixteen releases in Sept, will be followed by ap-
proximately same number each month for rest of year.

Top price will be $10 compared to $19 for reel-type stereo

tapes. Inquiry to RCA Victor manufacturing div. brought
word new magazine tape players will not be available

before late Oct.

Speaker cabinets designed to house speakers alone

aren’t subject to 10% manufacturers’ excise tax on TV
& radio receiving sets and phonos. Internal Revenue
Service ruled this week (Rev. Rul. 58-387). Ruling states

tax definition of “cabinets” means “cabinets for radio &
TV receiving sets, phonographs, or combinations [and]
does not include cabinets for radio or TV components as

such.”

Pacific Mercury TV Mfg., private-label source of part-

owner Sears, Roebuck (Silvertone), plans entry into stereo

field with combination home electronic organ and stereo

tape player, to be manufactured by subsidiary Thomas
Organ Co., priced at about $900.

Five RCA engineering developments in stereophonic

sound have been released to other manufacturers on a

royalty basis. They are: diamond & sapphire pick-up
heads, tone arm and 2 types of tape heads.

Ling Electronics, Los Angeles & Dallas, acquires Cali-

dyne Co., Winchester, Mass., maker of electronic test

equipment.
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Finonciai Reports;

^ENITH, tied for second place with GE-Hotpoint in 1958^ TV production “guestimates” of financial consultant

Edgar Greenebaum (Vol. 14:31), continues its phenomenal

upsurge in the face of the industry recession—though

whether its excellent first-half results are due more to TV
than to other products (radios, hi-fi, hearing aids) isnT

indicated in Aug. 7 report by pres. Hugh Robertson.

Greenebaum estimated Zenith’s TV production this year

will be 700,000 units as against 600,000 (tied for 4th

place) in 1957.

Consolidated sales for 2nd quarter were $32,296,774,

up 8% from 1957 period’s $29,827,712; consolidated net

profit for quarter was $952,925 (97^^ per share, or $1.94 on

old stock recently split 2-for-l), up 27% from $747,547

(76^' or $1.52) in same 1957 period. That brought 6-mo.

sales to $74,470,506, up 12% from $66,486,222 in 1957

period; profit to $2,989,684 ($3.04 per share, $6.07 on old

stock), up 24% from $2,398,137 ($2.43 or $4.87) for first

half 1957.

Deliveries of TV-radio receivers and hi-fi stereo from
distributors to dealers have kept pace with factory ship-

ments, says repoi't, resulting in minimum inventories. “TV
shipments from distributors to dealers during the first 6

months were at an all-time high for any corresponding

6-mo. period in the company’s history [and dealer orders

were] in almost all instances substantially higher than the

orders placed a year ago. The company continues in a

back order position on many models . .
.”

Just before his death in May (Vol. 14:20), pres.-

founder E. F. McDonald Jr. was able to report 1957 as

second highest year for gross and net in Zenith’s history

(Vol. 14:9). Sales totaled $160,018,978, net earnings

$8,165,677 ($16.58 per share).

Note: That new managerial regime at Zenith probably

is not giving up Comdr. McDonald’s pay-TV crusade was
indicated in Aug. 2 address by firm’s public relations chief

Ted Leitzell to Texas Electronics Assn. Pitching this

time to independent TV servicemen for support of Zenith’s

Phonevision, he argued tollvision would bring them more
business because local firms would install Phonevision

decoders, public would buy more sets, more sets mean
more servicing, etc.

Metropolitan Bcstg. Corp., new name of DuMont Bcstg.

Corp. (Vol. 14:15, 20) ,
boosted earnings to $306,194 (20c

per share) in 6 months ended June 30 vs. $65,254 (4c)

year earlier, pies. Bernard Goodwin told stockholders in

interim report this week. He noted that results were sub-

ject to annual audit adjustments, final determination of

income taxes, special non-recurring writeoffs (estimated

at $600,000 for full year) caused by talent contract cancel-

lations at radio WNEW, N. Y. Before depreciation &
amortization, cash earnings for initial 26 weeks of 1958
were $1,070,049 (69(1) vs. $342,680 (22c) in 1957 period.

In addition to WNEW, Metropolitan owns TVs WABD,
N. Y. & WTTG, Washington; radio WHK & WHK-FM,
Cleveland, latter having been bought in April from Cleve-

land Plain Dealer for $700,000 (Vol. 14:18).

Stanley Warner Corp., whose holdings include theatre

chain. Cinerama, & radio WTRI, Albany, earned $1,024,046

(50^ per share) in 39 weeks ended May 31 vs. $2,699,591

($1.25) year earlier. Net income for 1958 period was after

non-recurring charge of $662,464 (33<*). Earnings for

1957 period included special gain of $33,654 (1(J) on dis-

posal of properties.

Decca Records consolidated earnings dropped to $76,-

370 (5(‘ per share on 1,527,401 shares outstanding) in 6

months ended June 30 v.s. $1,742,600 ($1.08 on 1,602,501)

year earlier, slump reflecting losses of 81.4%-owned Uni-

versal Pictures.

Standard Coil Products reports 2nd quarter upturn,

confirming prediction by pres. James 0. Burke that first

quarter loss of $266,508 would be followed by “considerably

improved operations” in TV tuner & other divs. (Vol.

14:24). Net income was $291,352 (20<i per share) on
sales of $16,347,671 in period ended June 30 vs. net loss

of $38,556 on $13,427,473 year earlier. For 6 months,

earnings were $24,844 (2<‘) on $29,049,520 vs. $777 on

$27,194,278 in same 1957 period.

Dividends: Television-Electronics Fund. 8C payable

Aug. 30 to stockholders of record Aug. 4; Electronics In-

vestment Corp., 3(* Aug. 31 to holders July 31; Oak, 25r

Sept 12 to holders Aug. 29; United Artists, 40c Sept. 26

to holders Sept. 12; Wells-Gardner, no action.

Eastern Canada Appliance-Radio-Hi-Fi & TV Show
is scheduled for Show Mart Bldg., Montreal, Sept. 15-20.

FFICERS-&-DIRECTORS stock transactions as re-

ported to SEC for July:

Admiral—Wallace C. Johnson exercised option to buy 1880,
holds 4080.

Allied Artists—Samuel Broidy bought 10,088, holds 85,206;
George D. Burrows bought 10,000, holds 44,786; Sherrill C. Corwin
bought 10,000, holds 28,000; Maurice Goldstein bought 2000, holds
16,100; Edward Morey bought 2000, holds 14,350; Sam Wolf bought
3500, holds 25,500.

C&C TV (now Television Industries)—Erwin H. Ezzes sold 1500,
holds none; Matthew Fox acquired 20,000 in exchange for National
Phoenix Industries stock, holds 636,400, of which 572,700 are
pledged as collateral against loans.

Corning Glass—Wm. H. Armistead exercised option to buy 500,
holds 500; John F. G. Hicks exercised option to buy 1500, holds
4250; Amory Houghton sold 1000 In trusts, holds 1,579,980 In trusts,
52,750 personally.

Daystrom—Roy Sandqulst bought 100. holds 100.

DuMont Labs—Armand G. Erpf sold 7000. holds 1000; Donovan
H. Tyson sold 800, holds 200.

GE—Wm. Rogers Herod sold 938, holds 9076; H. A. MacKinnon
exercised option to buy 900, holds 7327; Harold F. Smiddy exer-
cised option to buy 1875, holds 9375.

Herold Radio & Eiectronics—Shepherd Freedland bought 500,
holds 500.

IT&T—Herbert I. Miller bought 800, holds 800.

Litton Industries—Charles R. Abrams Jr. sold 100, holds 3416;
Roy L. Ash acquired 15 for partnership through failure of per-
formance under contracts of sales to employes, sold 252 In part-
nership through exercise of options by employes, holds 14,219 In
partnership, 51,425 personally; Carl A. Spaatz sold 200, holds 4100;
Charles B. Thornton acquired 30 for patnership through failure of
performance under contacts of sales to employes, sold 551 In part-

?ierrhip through exercise cf options by employes, holds 31,274 in
partnership, 123,249 personally.

Loew’s—Charles Braunstein bought 1000, holds 2000.
Magnavox—Frank Freimann sold 2000. holds 51.101 personally,

29,499 in trust.

P. R. Mallory—Ray F. Sparrow sold 100. holds 22,566.

National Telefilm Assoc.—^E. Jonny Graff exercised option to
buy 1000, sold 600, holds 1900.

National Theatres—Arthur G. Wakeman bought 200, holds 700.

Oak Mfg.—Hsirry J. Veitch sold 150, holds 38.

Paramount Pictures—Randolph C. Wood sold 16,200, holds
15,100.

Raytheon—C. F. Adams exercised option to buy 16,879. holds
31,090; Carlo L. Calosi exercised option to buy 1000, holds 1000;
Ray C. Ellis exercised option to buy 1000. sold 400. holds 1035:
Wm. Gammell Jr. sold 1000, holds 12.752; Harold S. Geneen exer-
cised option to buy 7500, holds 15,710; Paul F. Hannah exercised
option to buy 1300, holds 1431.

Sieglcr—Wm. J. Keegan bought 200, holds 1000.

Skiatron Electronics & TV—Arthur Levey sold 18,000 privately,
holds 313,331.

Sylvania—Matthew D. Burns sold 125. holds 1230.

Texas Instruments—J. S. Dufford bought 900, holds 18,927 per-
sonally, 200 in trust; Cecil H. Green sold 10,(X)0 privately, holds
340.610; J. E. Jonsson sold 13,100 privately, holds 453.294; Eugene
McDei-mott sold 9900 privately, holds 350.443: Bryan F. Smith sold
200, holds 13,618 personally, T06 in trust; H. J. Wissemann sold
1000, holds 6000.

Trans-Lux—Harn.- Brandt bought 2000 and 875 more through
H. Brandt Foundation, holds 144.500 personally. 14,980 in H. Brandt
Foundation, 200 in Bllpam Corp., 1000 in Brapick Corp., 500 In
Marathon Pictures, 12,350 in G. Brandt Foundation, 17,900 with
associates.

Trav-Ler—D. F. Shea bought 600, holds 900.

Westinghouse—Bruce D. Henderson sold 300, holds 500.
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SUMMARY-INDEX OF THE WEEK'S NEWS— August 16, 1958

FM OPERATORS catching excitement from manufacturers,

increasing experiments with stereo & multiplexing. De-

mand for facilities grows (p. 1).

REPS SEE GOOD SEASON and year for TV spot, their re-

ports all bullish; radio looks to record year (pp. 2 & 3).

National ad index (p. 4).

FTC ANTI-FRAUD ORDERS for TV, other media as well as

advertisers are suggested by House Committee in re-

port on "alleged" weight-reducers (p. 4).

FEDERAL AID TO ETV okayed by House Commerce Com-
mittee, but floor action on $51,000,000 Magnuson Bill

unlikely at this expiring session (p. 5).

LADY GRADUATE OF RADIO and advertising, Mrs. Robt.

Gunderson, wins high govt. post. Many women impor-

tant in TV-radio ownership & management (p. 5).

CRITIQUE OF CRITICS of TV-radio may come out of Fund

for Republic. Leo Burnett hits derogators of ads (p. 6).

LOOK INSIDE RUSSIA finds TV on upswing, claims to new
inventions exaggerated. John Gunther sums up situa-

tion—TV age there "just beginning" (p. 8).

Manufaeturing-Distribution-Finanee

CO-OP AD TAX TAKEN TO CONGRESS by industry which

sees IRS ruling allowances subject to 10% excise levy.

AFA lends support (p. 10).

RECIPROCAL TRADE EXTENSION promises no easing of

threat to U. S. electronics industry from imports of radios

and transistors (p. 10).

CBS EXCEEDS $200,000,000 gross, net going over $12,500,000,

in first 6 months despite 2nd quarter under first. Year's

prospects good (p. 12).

FN's HOPES HIGH FOR STEREO, MULTIPLEXING: Stirrings in stereo, hi-fi, multiplexing
and the like — sparked primarily by set manufacturers & merchandisers (Vol. 14:30)
— continue to spread through ranks of FM operators, who hope that at long last the
medium will really come into its own. Of one thing you may be quite certain, the
nation's FM operators will not remain supine while military or anyone else talks
about "inefficient" use of FM, about cutting its spectrum (Vol. 14:30).

Excitement among manufacturers is catchy . Phono & record makers have most
to gain out of stereo — immediately, in consumer-products sales. FM broadcasters
have to wait longer, building audience.

Indicative of FM's hunger for revenues are figures we've obtained from FCC.
They're for 1956, latest available, but picture hasn't changed radically:

(1) Of 431 combination AM-FM operators , 302 reported no FM revenues at all,
119 reported total of $1,000,000. (2) The 51 FM-only stations showed total revenues
of $1,400,000 but suffered collective loss of $400,000.

Of the FM-only group , only 4 had revenues over $100,000 — one showing loss,
other 3 averaging $22,000 profit. Three had revenues in the $50-100,000 range —
one with loss, other 2 with $17,500 average profit. Five took in $25-50,000 —
4 with loss averaging $6750, one with $2000 profit. Rest of the 51 grossed less
than $25,000. No prof it-&-loss breakdown is available for joint AM-FM operations.

Stereo has captured imagination of FM operators , and many have experimented
with it, while a few broadcast it regularly. Easiest way to do stereo is to use
your own AM-FM, TV-AM or TV-FM — but there has been quite a bit of cooperative work
among separately owned stations in producing AM-AM or FM-FM combinations.

Recent survey by Institute of High Fidelity Mfrs . , 125 E. 23rd St., N.Y.
(Abraham Schwartzman, exec, secy.) queried FM operators, got 319 replies. Of re-
spondents, 213 operate both AM & FM, and 54 report they're broadcasting stereo.

Quic kest way to get stereo exposure to public is TV-AM . obviously, because
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most people own both kinds of sets, don't need to buy FM or adapters. Obviously,
too, manufacturers can't get as excited about TV-AM because new-set purchase isn't
mandatory. However, there's growing opinion that TV-AM exposure can whet public's
appetite for stereo generally, particularly for gtereo phonos. Right now, hard-
driving RCA Victor Records is considering a one-shot TV-AM promotion over NBC, using
George Gobel show in Oct. It isn't definite yet, would be expensive.

There are purists , too, who insist that stereo must be "perfect "
; that

neither TV nor AM has adequate fidelity; that FM-FM, through single-station multi-
plexing, is the ideal. At any rate, multiplexing is growing apace in FM, not only
for stereo but for variety of auxiliary services such as background music, store-
casting, etc. And FCC has shown its eagerness to listen to proposals for expanding
such services, inviting industry to submit ideas by Sept. 2 (Vol. 14:29).

Foregoing kinds of activity have stimulated demand for FM channels to the
point that there are actually 13 competitive hearings for channels going on — even
one between rival educational applicants in Los Angeles area! There are 3 hearings
in N.Y., 3 in Los Angeles, one each in San Bernardino, Stockton, Chicago, Philadel-
phia, Baltimore, Alameda, Cal., Vernon-Sierra Madre, Cal.

BUSINESS OUTLOOK AS SEEN BY THE REPS: Representative reps , leaders among the sales-
men of national spot time, are also confident of a good season ahead for telecasting
— though perhaps not quite so sure of sellouts as the network chiefs (Vol. 14:32).
Once again, we asked the heads of a baker's dozen top rep firms to comment on the
present and prospective state of spot TV business — a logical follow-up of last
week's very bullish reports on network prospects.

Replies were uniformly upbeat . Only 2 declined comment, though one did
state: "Certainly new competition in any given market, as well as new network
practices — such as the ABC daytime plan — will have some effect on national spot.
[Yet] in the reverse direction is the Kellogg schedule away from network and back to spot.

" Certainly new competition in any given market , as well as new network prac-

tices such as the ABC daytime plan , will have some effect on spot. [Yet] indi-

cation in the reverse direction is the Kellogg schedule from network back to spot."

Causing headaches in both TV and radio , according to rep John E. Pearson, is

the so-called "bonus" system which some agencies are still foisting upon stations.

"The idea," states Pearson, "is that, instead of so-called merchandising-&-promo-
tion at the local level, the station gives the client a certain number of 'bonus'

spots. For example, they offer a certain number of ' paid' spots if the station will

throw in a number of ' bonus' spots as 'merchandising .' It's take-it-or-else — and
many ethical and deserving stations have lost out on certain campaigns to lesser
competition because of refusing to do business on such a basis. This is rapidly be-
coming a trade evil even with top-notch stations in major markets. The smaller the

market and the more the competition — need I paint you another Hadacol picture!"

Our survey (see page 3 ) may lack the fullness of response of some previous

ones we've carried — several didh't answer because the boss spokesmen w'ere away on

vacation — but you will note that the quotable statements are generally devoid of

promotional pap and full of positive confidence. These men know whereof they speak.

Note : And what about radio ? Station Representatives Assn, looks to another
record spot year, but rep and station reports are much more spotty. First 6 months

of 1958 radio spot ran $93,574,000, up 7.8% over same 1957 half , according to Sta-

tion Representatives Assn. Estimate is based on reports by members to Price Water-

house, historically comes within' fractional percentage of actual figure later re-

leased by FCC. Said SRA managing director Lawrence Webb:
" There are strong indications that the last 6 months of 1958 will exceed the

first 6 months to bring the total increase over record 1957 to more than 10%. " Last

year's national spot radio reached all-time high of $183,987,000. First quarter of

1958 ran $46,171,000, up 4% over 1957 quarter; 2nd quarter was $47,407,000, up 11%.
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Representative Reps on the Business Outlook
(See also story, page 2)

BLAIR-TV (Edward P. Shurick, exec, v.p.) : “Our tightened

economy has resulted in national advertisers examining

carefully where and how their media dollars are being

spent. With increasing need to get maximum sales returns

from advertising dollars spent, the greater impact of TV
means more than ever before. The spot use of TV is

taking on added significance and dimensions, affording

greater flexibility and diversification. Costs-per-thousand

have never been more attractive. It’s no wonder that the

spot buying season this year has moved forward. Adver-

tisers recognize the need to position themselves earlier for

what should be a much stronger quarter, business-wise.

The summer was sui*prisingly good, and Blair-TV looks

forward with real enthusiasm to the fall-winter season.”

CBS SPOT SALES (Jack Schneider, gen. mgr.): “The
tempo of our business all through the summer has been

definitely upbeat. In considering our summer volume as

the foundation for fall, I would definitely forecast the best

fall in the history of spot TV. Most of our old spot

customers are returning, which is a demonstration that

spot TV has been successful for them. But the margin of

difference will be the new advertisers, many of whom are

already committed to spot TV for the fall, and the large

number who have allocated budgets but have not yet placed

precise schedules.”

HARRINGTON, RIGHTER & PARSONS INC. (John E.

Harrington Jr.): “Again there is no recession in the na-

tional spot medium this year. This is one of the busiest

summers on record. Schedules are being placed and start-

ing earlier. There is, however, a prepondei’ant emphasis

on minutes and participations. The situation could change.

The networks—all of them—are far more flexible in their

acceptance of orders and their rate calculations. National

spot is still firm for only 2 weeks. Thus, although business

is wonderful, it has never been more competitive within

the industry. Also, the demand for availabilities by ad-

vertisers this fall should allay the claims of other media

that TV is too expensive. If anything, TV—spot or net-

work—has never been more economic.”

H-R TELEVISION INC. (Frank M. Headley, pres.):

“From all indications in national spot TV, the recession’s

back is broken—a recession which never quite left its im-

print on this field, anyway. True, overall sales volume

in the first half of the year didn’t make its customary

annual rise, but in the last 3 or 4 weeks spot sales have

been especially brisk—even for fall buying—as if adver-

tisers are making up for lost time. Although network sales

aren’t up to par, it’s possible that increased spot volume

will make up the difference. We are looking forward to

an above par second half of 1958 and a great 1959.”

GEORGE P. HOLLINGBERY CO. (George P. Hollingbery,

pres.) : “For the first half of this year, TV business has

been good in the major markets and spotty in the second-

ary markets. Fall business looks brisk in the major

markets and is picking up in the secondary markets, and

I believe the second 6 months of 1958 will be the best

we have had. Kellogg going back to spot can’t help but

influence other advertisei’s to do the same. In the past

30 days, the agencies tell me their clients are more opti-

mistic about the future and are expanding their appro-

priations.”

NBC SPOT SALES (Thomas B. McFadden, v.p.): “TV
spot business is great—and getting better. Total spot

business on the stations represented by NBC Spot Sales

for the first 7 months of 1958 showed an increase of 14%
over the same period last year. Increasing acceptance of

spot by major national advertisers is only part of the

stoiy. More aggressive selling by all reps has carried the

story of spot to practically everyone capable of using the

medium. More & more national advertisers look to TV
spot as a basic medium and major TV network advertisers

have been exposed to the advantages of supplementing

their network purchases with spot. Placement of fall and
winter schedules has begun in many agencies and it is

safe to estimate that TV stations will enjoy a favorable

last quarter.”

JOHN E. PEARSON TV INC. (John E. Pearson, pres.):

“TV business was somewhat sick the first 6 months of

this year. However, there has been a decided upturn in

the last few weeks. Some of this is normal fall business,

the balance is business such as Spic & Span, Gulf Oil and
Crest, where advertisers have just released budgets. Also,

spot buying for the coming fall and winter season is some-
what later than previous years because agencies and clients

have been slow in making up their minds as to what they

wanted to sponsor in the way of network shows or par-

ticipations. And, some clients still have not released their

budget plans for the fall and winter—e.g., look at the

slow buying Leo Burnett is doing for the Kellogg spot

programs. This naturally is holding up spot advertisers

who want to buy adjacencies to such programs and also is

putting station program departments and reps in a tizzy

as to finalizing the program log and adjacencies. One
encouraging word for the TV stations not in the first

50, 75 or 100 markets is that more advertisers seem to be

making regional buys or doing some ‘testing’ that may
easily result in regional stations seeing an upturn in the

coming months in their national spot business.”

PETERS, GRIFFIN, WOODWARD INC. (H. Preston

Peters, pres.) : “We are experiencing healthy billings in

TV this summer and we expect that more advertisers will

use more spot TV in the next 4 months than ever before.

In the last few months, our story of the spot TV medium,
‘A Local Affair,’ has been presented to literally hundreds

of advertising planners. Their gratifying response to

the advantages of our medium contx’ibute to this optimistic

forecast.”

VENARD, RINTOUL & McCONNELL INC. (Lloyd George
Venard, pres.): “Television spot business for fall should

parallel business recovery and if the prognosticators in

Wall Street are correct, the recovery should be in full

swing late in the fall. The fact that the networks have so

much unsold TV time at the present leads us to believe

that much of this money eventually will be released either

for TV network or TV spot. Certainly the last few weeks
have shown an increased activity, but in many cases we
find the larger agencies are assembling facts for a final

decision. The fall season, in our estimation, will be a

little later starting than usual but the last few months of

the year should show considerable improvement because of

this.”
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TV-Radio Up Ad Volume Index: Thanks largely to

gains in network TV, national advertising volume as whole

during first half of this year stayed at nearly same levels

as year ago, according to Printers’ Ink monthly National

Advertising Index for June and for Jan.-June. Month
showed about 2% improvement over May (Vol. 14:29), but

for 6 months only network TV (up 14%) and network

radio (up 2%) were on plus side, magazines running 6%
behind, newspapers 9%, business papers 4%, outdoor 1%.

The Printers’ Ink Index does not take into account

either spot TV or spot radio, despite their huge volume

(p. 2). Breakdowns on network TV figuz’es for June and

first 6 months, as reported by TvB, were reported in our

Vol. 14:31.

Coincident with release of these index figures, TvB
this week released June roundup of estimated expenditures

of top 15 TV network advertisers by names and by brands,

also grand totals by day parts and by product classifica-

tions (available from its N. Y. headquarters, 444 Madison

Ave.). The Printers’ Ink Index and percentage figures for

June and Jan.-June:
%

Index % change from cumu-
June June 1 month 1 year latlve

Medium 1958 1957 ago ago change

General Index 207 210 -1- 2 — 1 0

Total Magazines . 159 169 + 6 — 6 — 6

Weekly ... 183 188 -1- 6 — 3 — 7

Women’s 118 137 + 6 — 14 — 5

General Monthly._ 179 - 193 + 6 — 7 — 4

Farm 87 112 — 7 —22 -18
Newspapers .. 193 204 -f- 7 — 5 — 9

Network Television .. 416 370 0 -t-12 + 14

Network Radio .. 26 28 —16 — 7 + 2

Business Papers - 198 224 — 5 —12 — 4

Outdoor 160 168 + 3 — 5 — 1

Direct Mail* -- 208 223 — 4 — 7 0

All Indexes have been seasonally adjusted. The Index shown for
each medium is based on estimated total advertising Investments
in the medium, including talent, production and media costs. For
each medum, the base (100) is an average of total investments in
the years 1947-49 except for the TV base which covers the years
1950-52. “Cumulative change” in the last column refers to the
change, from the same period last year, of the index average from
January through June, 1958.

Direct mail is not Included in the general index, as data usually
lag one month.

Theatre-TV-Radio Infighting: Radio blow-by-blow

blackout of Floyd Patterson-Roy Harris heavyweight fight

Aug. 18 in Los Angeles, for which TelePrompTer has ex-

clusive theatre-TV rights (Vol. 14:32), was defied this week

by RKO Teleradio Pictures’ radio WOR, N. Y. Station

announced it would broadcast simulated blow-by-blow of

bout, using press service reports, in lack of ringside radio

—

and TelePrompTer promptly sought N. Y. County Supreme

Court injunction to prevent it. Arguments on court action,

scheduled for Aug. 15, were postponed by agreement until

morning of championship bout pending week end efforts

to reach settlement. In similar 1953 theatre-TV case in-

volving radio WOV, N. Y. and International Boxing Club

(Vol. 9:38), N. Y. court ruled station could broadcast

resume of bout after each round, but couldn’t simulate

actual ringside description.

Rate increases: KYW-TV, Cleveland, has I’aised base

hour from $1950 to $2000, 20 sec. $475 to $525. WDAF-TV,
Kansas City, Aug. 1 raised hour from $1060 to ,$1300, min.

$212 to $300. WUSN-TV, Charleston, S. C. Nov. 1 raises

hour $300 to $400, min. $75 to $100. WLBZ-TV, Bangor,

Aug. 1 added Class AA hour (7:30-10:30 p.m. daily) at

$325, min. at $65, Class A hour going from $300 to $250.

KIVA, Yuma, Oct. 1, hour $200 to $250, min. $40 to $50.

Rate decrease: WKYT, Lexington, Ky. Aug. 1 cut base hour

from $251.30 to $175, min. $41 to $35.

Le! the Media Beware: TV, radio & press—as well
as advertisers themselves—would be accountable
to Federal law for fraudulent product claims under
proposal submitted this week by House Govt.
Operations Committee “for consideration by ap-
propriate legislative committees.” Outgrowth of
legal & monetary subcommittee hearings year ago
on misleading ads (mostly in print media) for
weight-reducing preparations, report by Commit-
tee “makes no recommendations” for making
media legally responsible for advertisers’ frauds.

But it cites this among “suggestions of legislative

changes: It may be in the public interest to make [Post
Office Dept.] mail-fraud orders and [FTC] cease-&-desist
orders . . . binding on other advertisers [and] advertising
media, including press, radio and television utilizing the
same illicit advertising for the same product, after notice

of the provisions ... is made known to such advertisers

& advertising media.”

Sharply critical of FTC procedure, report said: “In
the field of false & misleading advertising in general, the
Commission’s record has been one of incredible delay &
procrastination.”

Other “suggestions” stemming from hearings by sub-
committee headed by Rep. Blatnik (D-Minn.): (1) “In
cases where the public health is involved,” burden of proof
that questioned advertising is truthful would be placed on
advertiser, relieving FTC of present necessity of showing
that ads are untruthful before cease-&-desist orders are

issued. (2) “For purposes of prosecution,” findings of fraud
by Post Office Dept, would be applicable to FTC cases and
vice versa. (3) Jurisdiction over “medical frauds” would
be shifted from FTC to Food & Drug Administration be-

cause of latter’s “unquestioned technical competency.”

New reps: WKYT, Lexington, Ky. (Ch. 27) to Young
(from Pearson) ; KHAD-TV, Laredo, Tex. (Ch. 8) to Ven-
ard, Rintoul & McConnell (from Pearson).

Seymour Smith Assoc., 205 E. 42nd St., N. Y., research

firm newly formed by Seymour Smith, who was exec, direc-

tor of recently dissolved Advertest Research, appoints:

Marvin J. Rothenberg, ex-NBC Research, as assoc, direc-

tor; Milton Gerard, project director; Laura Shifman, field

director; Floyd H. White, coding & tabulating supervisor

—

last 3 from Advertest Research. Pres, of Advertest, Richard

Bruskin, forms R. H. Bruskin Assoc., 96 Bayard St., New
Brunswick, N. J., joined by Advertest senior project direc-

tors Howard Grossman & Jerome Medford.

“TV-Q” program rating service, to measure “qualita-

tively,” has been established by Henry Brenner, ex-market-

ing research director of Standard Brands, as an affiliate

of his Home Testing Institute, 200 W. 57th St., N. Y. Sur-

veys are conducted via mailed questionnaires to about 750

families, who are asked to rate programs as “one of my
favorites,” “very good,” “good,” “fair,” “poor,” “have
never seen.”

Liquor ad ban bill—^hardy Congressional perennial

(Vol. 14:29)—was stored away again this week until next

session. Senate Interstate Commerce Committee agreed

to shelve measure (S-582) by Sen. Langer (R-N. D.) which

as usual got nowhere despite campaign by dry forces in

hearings (Vol. 14:18).

Assn, of National Advertisers, 155 E. 44th St., N. Y.

has published charts of ad budget cost factors avrailable

at $1 each.
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ETV Bill Resuscitated: In 11th-hour action, House
Commerce Committee this week approved
amended version of Senate-passed $51,000,000

Federal-aid-to-educational-TV bill (S-2119). But
with Congressional adjournment imminent. Com-
mittee’s delay in getting around to measure (Vol.

13:42) may have doomed it at this session.

House supporters of bill by Sen. Magnuson
(D-Wash.) to authorize govt, grants for purchase
of ETV equipment were confident that they could

muster enough votes to pass it if it reaches floor.

At week’s end, no legislative priority tag had been
placed on measure, however.

Voting 13-7 to report bill favorably, House Committee
amended it to (1) Make local school districts and other

govt, subdivisions—-as well as states, Alaska, Hawaii &
D. C.—eligible to receive Federal ETV money, but limit

grants for colleges & universities to govt.-supported insti-

tutions. (2) Eliminate Magnuson provision that non-profit

private ETV organizations also could qualify for funds

from grants of up to $1,000,000 to each state & tei’ritory.

As voiced in closed session of Committee, objections to

unprecedented ETV measure were same as those raised

by some members of transportation & communications sub-

committee which held public hearing last month (Vol.

14:29); (1) States’ rights may be impaired by further

Federal incursions into educational fields. (2) Where is the

money coming from ?

In another ETV-related action this week. Senate ap-

proved National Defense Education Act of 1958 (HR-
13247) which includes provision for .$2,000,000 per year for

4 years to Comr. of Education for studies of educational

uses of TV, radio, movies & other teaching aids.

Other ETV developments: (1) Educational TV & Radio

Center, Ann Arbor, reported 27 non-commercial stations

programmed 89 hours of scientific studies in recent sample

week vs. 47 year earlier—“reflecting increased concern

over scientific education” in Sputnik era. (2) Lilly En-
dowment Inc., Lincoln, Neb., gave $8250 to ETRC to

develop pilot religious drama program. (3) Greater Wash-
ington Educational TV Assn, announced its firet science

series will start Sept. 22 on WTTG (Ch. 5), National

Academy of Science cooperating in lessons. (4) WBRC-TV,
Bii-mingham, donated technical production equipment

worth $2000 to Ala. Educational TV Commission.

lATSE Skips Tape Issues: Wait-&-see policy on

TV tape jurisdiction-&-jobs problems has been adopted

nationally by lATSE, which struck N. Y. Film Producers

Assn, in May in local dispute over issue (Vol. 14:22). Dele-

gates to union’s St. Louis convention last week had been

expected to spell out jurisdictional demands on networks,

other tape users. But in quiet convention they avoided

formal stand on specifics, passing general resolution re-

affirming lATSE’s rights to jobs also claimed by IBEW &
NABET. Meanwhile, Variety reported that FPA is cook-

ing up plan—involving lATSE help

—

to seek Congressional

inquiry into alleged threat of “monopoly” by networks in

taped commercial field. On other TV labor fronts: (1)

Screen Extras Guild joined Screen Actors Guild in op-

posing AFTRA’s proposal for NLRB election to determine

union representation of players in taped commercials (Vol.

14:26). (2) Representatives of AFM and musicians’

unions in 15 foreign countries met this week end in Zurich

under auspices of International Federation of Musicians

to draft plan to control international shipment of recorded

music for U. S. TV shows & movies. AFM pres. Herman
D. Kenin says increasing use of foreign tapes in U. S.

threatens livelihood of AFM members. (3) SAG worked
up contract proposal for extra payments to actors em-
ployed by film firms to dub English in foreign theatrical

movies which later are sold to TV.

MST vs. ABC (Cont’d): ABC’s attack on alloca-

tions philosophy of Assn, of Maximum Service Telecasters

(Vol. 14:32) stirred MST into complaining bitterly to FCC
that “ABC’s reply contains an extensive and wholly base-

less ad hominem attack upon MST and MST’s motives in

opposing ABC’s Petition. MST is surprised and shocked
that ABC would file a pleaditig of this' typd.”" [Editor’s

Note: Webster’s defines ad hominem: “To the man;—said

of an argument directed at or appealing to one’s passions

or prejudices rather than one’s intellect.”] To ABC’s
charge that MST’s approach is “negative,” latter replies:

“The facts, well known to the industry and to the Coni-

mission, are that MST has, from the very beginning, taken
the lead in collecting reliable technical data vital to the

review of present TV allocations and the determination of

the best approach to future TV allocations . . . The facts

make clear that MST is concerned with assuring high

technical quality of service to the public and not with
protecting its members against competition.”

"Da ^acc ,

T TOUSEWIFE with a go-getter record was how the

New York Times described 41-year-old Mrs. Robert

W. Gunderson, nee Barbara Bates, Republican national

committeewoman from So. Dakota and alumna of the

hard schools of audible journalism and advertising, upon
her appointment by President Eisenhower this week to the

Civil Service Commission, a $20,000 job.

The blonde, blight & bi’eezy Mrs. Gunderson, one of

6 children of a country editor, ran the whole gamut of

country journalism, even made it help pay her way through

Congregational College, Yankton, S. D., from which she

was graduated in 1938. Then she went to work for radio

WNAX until her fiance, a law student at So. Dakota U,

was drafted and sent to Ft. Leonard Wood, Kansas. There-

upon she went to the big city to be near young Gunderson,

took a job writing ads for R. .1. Potts Adv. Agency, Kansas
City, married her young man just before he was shipped

overseas in 1941. Soon thereafter she became chief con-

tinuity writer and women’s director of WOW, Omaha.
When her husband was mustered out, they lived in

Omaha until 1947 when he decided to put out his law
shingle in Rapid City, S. D. There Mrs. Gunderson became
a featured broadcaster for KOTA, still counterpart of

KOTA-TV, established in 1955 and still owned & managed
by another career woman, Mrs. Helen S. Duhamel, along
with Ch. 4 KDUH-TV, Hay Springs, Neb.

Active in civic and state affairs, a campaigner for

Eisenhower, Mrs. Gunderson’s appointment was a political

reward. Whether the Administration uses her radio know-
how, whether she will influence other appointments in TV-
radio regulation, remains to be seen. Incidentally, the

Republican national committeewoman from No. Dakota is

Mrs. Ethel H. Cooley, whose husband John B. Cooley died

a few weeks ago, leaving her his ownership interest in radio

KLPM, Minot.

The ladies of TV-radio, God bless ’em, ai’e Invariably

elusive when it come to information about their careers—
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even if you promise to omit birthdates! But we hope to

tell you more about more of them later. Meanwhile, on

the political scene, aside from ex-Comr. Frieda Hennock,

the most prominent in Washington probably is Mary Jane

Morris, ’43 U of Michigan law graduate, who is secy, of

the FCC and one of the dozen or so women lawyers in

TV-radio regulatory fields (Vol. 14:29). The peppery,

popular “Mary Jane” first worked in Wendell Willkie’s

law firm in N. Y., then became asst, to the chairman of the

speakers’ bureau. Republican National Committee.

Besides Mrs. Duhamel, there are quite a few others

who have achieved real distinction in TV-radio ownership-

management: e.g., Mrs. Scott Bullitt, owner-operator of

stations in Seattle, Spokane & Portland; Mrs. Hugh
(Mickey) McClung, widow of a newspaper publisher-broad-

caster and now owner of KHSL-TV, Chico & radio KVCV,
Redding, Cal.; Mrs. Georgia M. Davidson, pres.-gen. mgr.

of KIDO & KIDO-TV, Boise, widow of the late great

Oregon broadcaster C. G. Phillips; Mrs. Lucille Ross

Buford, who controls KLTV, Tyler, Tex.; Helen Patterson,

v.p.-program mgr. of WRGP-TV, Chattanooga, Tenn.,

whose pres. & 10V< owner is her husband, Ramon G. Pat-

terson.

Then there are Mrs. Maria Helen Alvarez, who at 25

founded pre-freeze KOTV, Tulsa, in 1949, later acquired

interest in other stations, now has realty and other hold-

ings that put her in the millionaire class (Vol. 14:24);

Mrs. Betty Goshorn Weldon, wife of former Blair chief

executive William Weldon and chief owner & exec. v.p.

of KRCG, Jefferson City, Mo. (Ch. 13) w'hich she founded

while her family retained majority interest in its local

newspapers and radio; Elizabeth Sammons, v.p.-secy, of

KSCJ, Sioux City, la. and part owner of KTIV(TV); Mrs.

Mi Et Megargee, who with her family inherited radio

WGBI from her veteran broadcaster-husband, the late

Frank Megargee, also now owning 50% of WDAU-TV,

Critique of The Critics: From carping critic like Satur-

day Revieiv’s Robert Lewis Shayon to kidding critic like

Herald Tribune Syndicate’s John Crosby; from sometimes

violent analysts of the show-biz stripe like Variety’s

George Rosen to soberly studious reviewers like N. I’.

Times’ Jack Gould; from hard-hitting TV-radio editors

like N. Y. Journal-American’s Jack O’Brien to tolerant

veterans like W. Y. News’ Ben Gross and Chicago Tribune’s

Larry Wolters—perhaps we’ll soon get a truly objective

study from Fund for the Republic of what makes TV
critics click.

Maybe it will also explore the journalistically jealous

elements against whom NBC’s Robert W. Sarnoff took off

two months ago (see our Special Supplement of June

21, 1958: “Are Newspapers Deliberately Derogating Tele-

vision?”). Perhaps, too, there will be some well-chosen

words about industry-can-do-no-wrong trade pressmen.

Fund for the Republic, set up by Ford Foundation,

now has ex-AP, UP & Chicago Sun-Times newsman Patrick

McGrady, recently exec, editor of NBC’s Briefing Session,

making the rounds, interviewing critics, et al, in cities like

Chicago, Seattle, San Francisco. Los Angeles, New Orleans,

Houston, St. Louis. He’s probing role of the professional

TV critic for Fund’s newest TV study as part of its

$4,000,000 mass media exploration (Vol. 14:31). Other

studies under way:
Pay-TV controversy, by Robert W. Horton, ex-infor-

mation director of National Defense Advisory Commission;

censorship, by Charles Winick, of MIT’s leisure time proj-

ect; audience rating systems, by J. E. Patterson, of Busi-

7iess Week. Fund early this year published excellent study

Scranton, with daughter Mrs. Marcella Hulcolm, secy, of
the company and quite active in it.

There is also, of course, Mrs. Oveta Culp Hobby, ex-
Secy. of Health, Education & Welfare. With her husband,
ex-Texas Gov. William P. Hobby, she owns and works
at the Houston Post and its highly successful KPRC &
KPRC-TV. And Miss Eleanor .McClatchy, who actively

directs her family’s California newspaper-radio chain, in-

cluding its pioneer uhf KMJ-TV, Freno.

That these ladies are first citizens of their communi-
ties goes almost without saying. In the case of Mrs.
Bullitt, she was on the original NAB Code Review Board.
Mrs. McClung is still on that board. And Mildred V. Ernst,

with title of program mgr. of KWRB-TV, Riverton, Wyo.,
which she founded last winter with husband Joseph P.

Ernst, is also co-owner of radios in Riverton, Thermopolis
& Worland, Wyo.; she performed yeoman service for the
industry recently, appearing for NAB on fair labor legis-

lation.

There are many other women in top positions, of
course—particularly in radio—and we’ll report on more
of them later. They even have their own national organiza-
tion, American Women in Radio & Television Inc., 501
Madison Ave., N. Y.; it’s headed by Nena Badenoch,
alumna of various stations, now TV-radio director of the
National Society for Crippled Children & Adults, Chicago,
who succeeded pioneer radio producer Edythe Fern Melrose,

a star on ABC’s WXYZ-TV, Detroit (House o’ Charm)
who is now Mrs. Forrest Webster.

Note: Our recent column on women engineers in the
industry (Vol. 14:27) failed to mention Gretchen Huff, of

the Washington consulting engineering firm of Silliman,

Moffet & Rohrer. Miss Huff started by taking an Army
technicians’ course at Wright Field in 1942, worked as

civilian technician until 1946 when she joined the late

consultant William Foss.

of TV journalism by Herbert Mitgang, of N. Y. Times
(Vol. 14:16), sponsored Mike Wallace’s Survival & Free-
dom on ABC-TN (Vol. 14:29).

Note: So much criticism has been leveled lately against
advertising, “hidden persuaders” and such, that big ad
agency Leo Burnett Co. took full-page ads this week in

metropolitan newspapers to lash back while at same time
doing some self-promotion. Under caption “The Un-hidden
Persuaders,” ads read:

“If you draw your conclusions from the self-styled

experts in the field these days, advertising and selling are

pretty sneaky stuff. To hear these boys talk, you’d think

advertising was one part psychiatry to 2 parts brainwash-
ing, with a couple dashes of henbane and dragonwort
thrown in.

“We happen to think that most people buy things

because they need, want, and can use them. And that these

people, regardless of their libidos or ids, like the kind of

advertising that shows an-esting pictures of these products

and delivers fresh, truthful, interesting words about them.
Thank heavens, that’s the kind of advertising our clients

seem to like, too.” Then comes its imposing list of clients,

most of them TV and/or radio advertisers.

Called by Variety “Chicago’s hottest ad agency,” Leo
Burnett is currently surveying triple-spotting with avowed
purpose of bypassing stations using it. Agency is

circulating questionnaire asking stations to set forth

their multiple-spotting policies, whether they cai*ry net-

work program promotions or use them otherwise, whether
they guarantee all but station-break time for spot half-

hour programs.
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Personal Notes: John a. Schneider, 31-year-old mgr. of

CBS-TV’’ Spot Sales, is slated to become gen. mgi’. of

WCAU-TV, Philadelphia when CBS completes takeover

Aug. 29, Joseph T. Connolly continuing as gen. mgr. of

radio WCAU—both reporting to Don Thornburgh, now

pres., until he retires to Philadelphia Bulletin post in Feb.;

Robert M. McGredy, who succeeded Charles Vanda, now

J. Walter Thompson, L.A., as acting TV mgr., is resigning

. . . Bruce Bryant, eastern mgr. of CBS-TV Spot Sales, is

due to succeed Jack Schneider as gen. mgr. of that dept.;

,\rt Elliot, Chicago mgr., will be promoted to Bryant post;

Jack White. San Francisco mgr., succeeds Elliot; Dick Lof-

tus, Detroit mgr., succeeds White; Howard Marsh, Chicago

salesman, promoted to Loftus’ post in Detroit . . . Frederick

W. Clayton, asst, chief, FCC common carrier bureau, joins

State Dept.’s International Cooperation Administration

(foreign aid) Aug. 18, will be transportation industry of-

ficer at Kabul, Afghanistan; a civil engineer, he joined FCC
in June, 1957 after serving 4 years on Nevada Public

Utilities Commission . . . James F. O’Grady transfers from

Chicago to become sales v.p. rep. of Young Television Corp.,

N. Y., succeeded as midwestern mgr. by Richard J. Kelliher,

from San Francisco office, who is replaced by Frank A.

Waters from N. Y. office; on Aug. 18, firm opens Detroit

offices in Book Bldg., under R. John Stella, from Chicago

staff . . . Robert W. Sarnolf, NBC chairman, receives VFW
gold medal award in N. Y. Aug. 18 . . . Earl J. Glade, origi-

nal gen. mgr. of KSL, Salt Lake City, later mayor of that

city, recently its airport mgr., is currently campaigning for

the State Senate on Democratic ticket; he’s father of Earl

Jr., station & commercial mgr. of KBOI & KBOI-TV, Boise

. . . George Vogel, ex-Mutual exec-v.p., now managing direc-

tor, Spotlight Promotions, 1150 Sixth Ave., N.Y., succeed-

ing Sidney DuBrofif . . . Ted Eiland, cuiTently local sales

mgr., WTVJ, Miami, will be named gen. mgr. of WLOS-TV,
Asheville, N. C., replacing Charles B. Britt, who has sold

his interest to WTVJ Inc. (Vol. 14:13, 29) . . . Roy Bow-
man, gen. mgr. of Donald Reynolds’ radio KBRS, Spring-

dale, Ark. named gen. mgr. of KHAD-TV, Laredo, now op-

erated by Reynolds under lease . . . Lee Polk, ex-WCBS-TV
& Edward King, Columbia U lecturer, named producer-

directors of N. Y. state board of regents Metropolitan

Education TV program starting Sept. 15 on WPIX, N. Y.

(Vol. 14:26) . . . C. R. Watts, ex-KROD-TV, El Paso,

named gen. mgr. of KVII, Amarillo . . . William McGraw
promoted to asst, program mgr. of KDKA-TV, Pittsburgh;

Roger Wolfe to operations supei-visor . . . Philip M. Bern-

stein promoted to ABC asst, director of press information,

succeeding Stephen Strassberg, now director (Vol. 14:32)

. . . A. W. Harding, ex-General Mills marketing research

director, named v.p. & research director of C. E. Hooper
Inc. . . . Jack Haskell promoted to Los Angeles TV sales

mgr. Peters, Griffin, Woodward, succeeding John Serrao,

resigned . . . James W. Beach, ABC-TV central div. v.p.,

elected pres, of Chicago’s Broadcast Advertising Club, suc-

ceeding Ward L. Quaal, v.p.-gen. mgr. of WGN Inc. . . .

Harry W. Loud heads new TV Commercials Inc., Los

Angeles, a Paramount Sunset Corp. subsidiary.

ADVERTISING AGENCIES: Harry Graybill promoted to

mrg., N. W. Ayer San Francisco office, succeeding Carl

Zachrisson . . . Thoburn Wiant promoted to v.p.. Young
& Rubicam Detroit office . . . Clyde E. Rapp promoted to

mgi’., new Dancer-Fitzgerald-Sample Dayton office . . .

Frederick C. Adams promoted to mgr. new Einvin Wasey,
Ruthrauff & Ryan Pittsburgh office . . . William C. Pank
named plans board chairman of Reach, McClinton, N. Y.,

Douglas Coady promoted to mgr., new Boston office . . .

Eugene Peterson promoted to asst, to the pres., Camp-
bell-Mithun . . . Herbert W. Warden, ex-senior v.p., Ogilvy,

Benson & Mather, forms H. W. Warden Assoc., N. Y. . . .

Wm. D. Fisher, ex-Gai'dner Adv., named v.p. for TV-radio,

Doherty, Clifford, Steers & Shenfield . . . Walter M. Hey-
mann Jr., & Lester A. Delano promoted to v.p.’s. North
Adv. . . . John A. Thomas, v.p. of Benton & Bowles, retires

Aug. 31.

Voynow-Hubbard Filly: “Winningest” 2-year-old

filly in the land is Dark Vintage, daughter of Wine List,

bred by Ed Voynow, Chicago v.p. of rep Edward Petry

& Co., which has won 6 of her last 7 starts and earned

$121,750 to date. It now develops that Voynow sold half

interest some time ago to Stanley E. Hubbard, owner of

KSTP-TV, St. Paul, KOB-TV, Albuquerque & other sta-

tions, who incidentally never bets on a race. Their stable

races under the name North Star Ranch, which also owns
Outrank, Creswood Susie, Superwoman & Asiro, latter an
Argentine importation which thus far has won 3 races in

the U. S. and earned $7435. Dark Vintage, racing as an

odds-on favorite in Chicago’s Arlington Park Aug. 13,

lost its first race—to Battle Heart, a 45-1 longhsot—but

nevertheless collected $20,000 for second place.

TV Olympic committee to supeiwise telecasts of I960

winter games at Squaw Valley, Cal., will have as chairman
Dan Seymour, J. Walter Thompson v.p. in charge of TV.
Members: Lowell Thomas, commentator; Dave Werblin,

pres, of MCA-TV Ltd., N. Y.; Wally Jordan, TV-radio

director, William Morris Agency; Bill Henry, TV commen-
tator and Los Angeles Times columnist.

New law firm name: Kirkland, Ellis, Hudson, Chaffetz

& Masters—formerly Kirkland, Fleming, Green, Martin

& Ellis. Firm has large Washington office and heavy TV-
radio practice, but name includes only Chicago partners.

Change reflects death of Mellon C. Martin and retirement

to “of counsel’’ status by Messrs. Fleming & Green. Firm
was founded in 1908 as Shepherd & McCormick by Robert
McCormick, late publisher of Chicago Tribune; its Wash-
ington office opened by late Louis G. Caldwell. Senior

member is Weymouth Kirkland, 81.

U. S. Information Agency appoints Frank H. Oram Jr.,

ex-asst. director in charge of Latin American activities,

as its representative at State Dept.’s Senior Officers’

Course; Albert Harkness Jr., ex-deputy director of Far
East operations, to succeed Oram; George M. Hellyer, ex-

asst. director of Far East operations, to public affairs offi-

cer in Tokyo; Wm. W. Copeland, ex-public affairs officer in

Manila, to succeed Hellyer.

Rep. Joe M. Kilgore (D-Tex.) replaces Rep. Martin
Dies (D-Tex.) on House Interstate & Foreign Commerce
Committee. Dies resigned from Committee, isn’t running
for reelection because of ill health.
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Inside Soviet TV: Soviet scientists have invented

everything under the sun, if you believe Russian
propaganda—and that includes TV. But the only

Russian we know who played any big part in

TV’s development, RCA’s Dr. Vladimir K. Zwory-
kin, was an immigrant (1919) who did his great

work in these United States. Though Russians
are supposed to be working on color TV, recent

claim that their 18th century scholar Mikhail
Romanosov contributed to its basic principles, as

reported by NBC’s Moscow correspondent Irving

R. Levine, certainly doesn’t help the rather meagre
Soviet TV industry of today.

Our last Television Facthook, as well as

USIA’s latest compilation (Vol. 14:29), shows
only 2,500,000 TVs in use in the USSR, which is

an overestimate if we’re to believe the chapter on
TV in Russia in John Gunther’s latest book In-

side Russia Today. But he understates the number
of Russia’s stations, for our new Facthook listing,

from official sources, shows more than 50.

Just the same, Gunther’s observations on TV in Rus-
sia (really Moscow) are interesting:

n.i ilx

“The age of TV, like that of the automobile, is just

beginning in the Soviet Union. There are only 13 or 14

regularly functioning TV stations, and probably not more
than 1,500,000 sets. On the other hand, more antennae are

sprouting on the roofs of buildings in Moscow and the

other big cities day by day; very large expansion of the

industry is hoped for.

“The Moscow station transmits programs for 4 hours

a day as a general rule; fron. 7 p.m. till 11 on weekdays,
8 to 12 Satux'days, and 2 till about 6 on Sundays. This
may not seem like much, but is average for continental

Europe. Telecast times are not always adhered to strictly,

and pi'ograms can go on or off at almost any time. The
Moscow station has two channels, but one is still experi-

mental.

“The largest screen now being manufactured for

home users is 14 inches. One Soviet pi'actice, which the

Western world might well imitate, is to release new fea-

ture movies to TV 10 days after the first perfoi’mance in

a theater. In the United States, one may wait for 10 years.

“Thei’e ai’e no commercials, unless govt, announce-
ments can be considered to be commercials, no cheese-

cake, no disc jockey, no soap opei'as, no adventure stoines,

no news shows like See It Now. Sixty per cent of all pro-

grams are live, and between 40 and 50<7< originate in the

studio. Programming is carefully worked out on a yearly

basis. Ten per cent of annual telecast time goes to sport,

12^/r to theater, 20% to music (whole operas are often

presented), and 40% to films. Children’s programs get

10%, news 4%, and industry and science (including edu-

cation) 2% each.

Excellent color TV demonstration has been conducted

by Russians in Leningrad, according to report in Aug. 11

Electronic News by J. W. Cohn. Adapted NTSC system

was employed, and Russians claim that “quantity produc-

tion” of sets is due in late 1959, at cost about 80% higher

than black-&-white. RCA color tube was used, but Rus-

sians say they plan to make their own. Meanwhile, officials

complain that U. S. tube makers refuse to sell them tubes

in quantity, one stating: “We do not understand your

businessmen.”

Competition for AT&T? Video Independent Thea-

tei’s, 11 N. Lee St., Oklahoma City (Heni-y Griffing, pres.),

is offering to supply TV microwave systems for stations

and community antenna systems anywhere in U. S.—con-

centrating initially in Southwest. VIT subsidiary Mesa
Microwave is ali’eady a common carrier, seiwing CATV
systems run by VIT subsidiary Vumore Corp. in Ardmoi'e

& Altus, Okla., has applications pending for mici’owaves

to serve systems in Laredo, Memphis & Wellington, Tex.

—

and will seiwe CATV systems it is building in Tallahassee,

Naples & Ft. Myers, Fla. VIT is among more energetic

pioneers in movie-TV field—having experimented with now-
suspended cable-theatre operation in Bartlesville, Okla.

(Vol. 14:21), in addition to operating 140 theatres and

sevei’al CATV systems, and holds CP for KVIT, Santa Fe
(Ch. 2), 121/2 % of KWTV, Oklahoma City (Ch. 9).

An off-air uhf merits no special break in competition

for a vhf channel, in opinion of FCC examiner Charles J.

Frederick, who this week recommended gi’ant of Beau-

mont’s Ch. 12 to Bi'own Telecasters Inc., turndown of

KBMT (Ch. 31), which quit Aug. 1, 1956, and local radio

KJET. Examiner favored Brown because of more civic

activity, wider diversity of business interests among prin-

cipals, program plans, preparation for TV. Principal is

E. W. Brown Jr. (60/^), who has variety of- interests

—

ranching, airpoi't, etc. W. E. Beathax’d Ji‘. is TV man of

the company—having worked for KBMT, KSLA, Shreve-

port (Ch. 12) & KFDM-TV, Beaumont (Ch. 6) as produc-

tion mgr., etc. KBMT proposed to use its old studio site,

about 5 mi. fi-om Beaumont, which it had employed under

waiver of FCC rules. Examiner held that KBMT failed to

show why it should be permitted to get waiver again.

Symposium on broadcast transmission systems will

be conducted by IRE Sept. 26-27 at Willard Hotel, Wash-
ington. FCC Comr. T.A.M. Craven will be banquet
speaker, discuss TV allocations. A major feature of con-

ference will be videotape forum moderated by Ralph N.
Harmon, Westinghouse stations’ engineering v.p., and in-

cluding: Robei't Byloff & LawTence Weiland, NBC; K. V.

Benson & Price E. Fish, CBS; Robert M. Morris, ABC;
James L. Middlebi'ooks, KING-TV, Seattle. Papers will

cover precise offset carrier, vidicon performance, stereo-

casting, weather radar and telecasting, FM & multiplexing,

broadcast switching facilities.

Payment of $2,000,000 to National Telefilm Assoc, by
United Artists this week ended NTA’s $18,000,000 suit

to enforce conti'act for purchase of 820,000 Associated

Ai'tists Pi'oductions shares—and control of big Waimer
Bros, feature libraiw (Vol. 14:25). Pending settlement,

UA was prevented by N. Y. State Supreme Court injunc-

tion from taking over AAP assets for UA affiliate Gotham
TV Film Coi’p. Also named defendants in now-discontinued

suit were ex-AAP executives Louis Chesler & Maxwell

Goldhar who made stock deal with NTA.

Facility Changes: WFBC-TV, Greenville, S. C. (Ch. 4),

moves to new site atop Caesars Head Mt. Aug. 31; KIVA,
Yuma, Ariz. (Ch. 11) boosts to 316-kw Sept. 28; WPSD-
TV, Paducah, Ky. (Ch. 6) boosts to 100-kw “by end of

Sept.”; KFDA-TV, Amarillo, Tex. (Ch. 10) boosted power

to 316-kw Aug. 6.

New $800,000 station-transmitter building is planned

by WKRC-TV, Cincinnati (Ch. 12) & WKRC at 9-acre

site now occupied by its TV ti’ansmitter.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

“After 5 years of operation, Japan now has 1,400,000

[TV] sets in operation. No bar, restaurant or coffeehouse

can afford to be without one. There are quiz programs,

broadcasts of baseball games and many imported U. S.

film series (Emperor Hirohito’s favorite program is Super-

man). Viewers who want no part of commercials can tune

in on the 19 govt.-run stations, which operate on the lines

of Britain’s BBC. But the 7 commercial stations have

more business than they can handle and their number is

increasing by the month; by year’s end commerical sta-

tions will outnumber the govt.’s, will reach a total of 39

in 1959.”—Time Magazine.

“A lot of comedy material is just plain out of date.

Mother-in-law jokes, political jokes, even Western jokes

are getting to be dull, dull, dull. A lot of funny things

can’t be used any more because of the [TV] taboos, which
are getting stricter by the minute. Bob Hope can get

away with political jokes—but who else can? And, any-

way, politics isn’t as funny as it was in Will Rogers’

day.”—Comic writer Jack Douglas, interview by John
Crosby, N. Y. Herald Tribune Syndicate.

“The TV medium, in some respects, is like the beauti-

ful girl who constantly got wolf calls & admiring whistles

from taxicab drivers, college students and the like. When
asked if she minded the whistling, the dazzling dame re-

plied: ‘The day they stop whistling. I’ll start worr5ring.’

Well, the day they stop whistling at TV, I’ll start worry-
ing.”—Robert F. Lewine, NBC-TV network programs v.p.,

quoted in Variety.

Lunar probe—missile to the moon, tentatively sched-

uled for attempt Aug. 17—^will give only roughest sort of

“picture” of moon even if the shot is successful. Though

news reports have said that satellite will cany “TV-type

scanning device,” it will actually have a photo-cell unit that

can give only the grossest sort of indication of tenain.

Cell is designed to scan surface of moon, transmit informa-

tion to earth via 108.09-mc 100-watt peak power trans-

mitter. Signal is to be picked up on oscilloscope, then

“interpreted.” Defense Dept, spokesman says oscilloscope

will show “a sort of zig-zag line—not a TV picture at

all.” Sooner or later, more sophisticated device, a real

camera, will be sent up—presumably a high-definition sys-

tem such as CBS-Hytron’s, which can give 12,000 lines of

resolution (Vol. 14:12).

RCA shipped superturnstile antenna July 15 to up-

coming KCIX-TV, Nampa, Ida. (Ch. 6), due on air shortly;

superturnstile antenna July 16 to KNOP, North Platte,

Neb. (Ch. 2), which hasn’t reported target; 6-kw trans-

mitter July 18 to WFBC-TV, Greenville, S. C. (Ch. 4)

planning move to new site; 25-kw transmitter July 10

to KRBB, El Dorado, Ark. (Ch. 10), planning boost to

316-kw using 1000-ft. tower at new site; 25-kw transmitter

Aug. 7 to WOAI-TV, San Antonio (Ch. 4) planning move
to new site and 1500-ft. tower; traveling wave antenna

Aug. 12 to WLWA, Atlanta (Ch. 11), planning move to

1000-ft. tower at new site.

Novel community antenna setup in Chapleau, Ont. has

this unique twist: Chapleau TV News Ltd. is starting

CATV system, feeding closed-circuit originations in addi-

tion to 2 stations (CFCL-TV, Timmins, Ont. & WDMJ-TV,
Marquette, Mich.), will then start newspaper, Chapleau
TV News, after building up identification. Town has popu-

lation of 4000, and pres. Basil Scully aims for 1000 CATV
subscribers.

Storer’s WSPD-TV, Toledo (Ch. 13), now a primary
CBS-TV affiliate with secondary ABC-TV affiliation, be-

comes primary ABC-TV affiliate Oct. 26 in one-station

city. In joint announcement of shift this week, Storer exec,

v.p. Lee B. Wailes noted ABC-TV’s “rapid emergence to

major stature,” and ABC-TV station relations v.p. Alfred

R. Beckman said move is “landmark” in network’s history.

FCC “ethics” bill sponsored by Chairman Harris (D-
Ark.) of House Commerce Committee and approved by his

legislative oversight subcommittee (Vol. 14:32) again got
nowhere in Congressional adjournment rush this week.
Committee kept measure (HR-11886) on last-minute list of

pending bills for executive session action, however. Next
scheduled meeting: Aug. 19.

Protest by microwave operator Montana Microwave
against modification of microwave operated by KMSO-TV,
Missoula (Ch. 13) was denied by FCC this week—through
a “board” comprising Comrs. Doerfer & Lee. Protestant

is a common carrier feeding the 3 Spokane station signals

to Missoula community antenna system. KMSO-TV has
been feeding itself signals of KXLY-TV, Spokane, had
received modification for new site so that it could also get

KREM-TV & KHQ-TV. Montana Microwave, operated by
James G. Edmiston, protested that it might lose its CATV
customer because latter might lose its subscribers if

KMSO-TV were able to give viewers the 3 Spokane sta-

tions free. Commission turned down all its arguments, one
of which was that Commission policy is to require stations

to use common carrier facilities, where available, instead

of their own private microwaves. Commission noted that

this policy has been changed (Vol. 14:31).

Ampex Videotape shipments: one each to KLZ-TV,
Denver; WTIC-TV, Hartford; Guild Films, N. Y.; Termini
Video Tape Services, N. Y. National Telefilm Assoc, has
ordered 4—for its WNTA-TV, N. Y.-Newark; KMSP-TV,
Minneapolis-St. Paul, 2 for headquarters. WJAR-TV,
Providence, plans to have recoi’der operating in Oct. Other
Videotape developments: (1) WOR-TV, N. Y. offers record-

ing facilities on custom service basis to advertising agencies

& film producers. (2) WFIL-TV, Philadelphia, began use
of recorder Aug. 11 with half-hour program. (3) KTVU,
San Francisco-Oakland, buys unit for mid-Sept. delivery.

“Dollars & Sense” is theme announced this week by
NAB for its 8 regional fall conferences, with emphasis
on “how to produce profits through more efficient station

management, aggressive salesmanship and better pro-

gramming.” Schedule: Sept. 18-19, Biloxi, Miss.; Sept.

22-23, Oklahoma City; Sept. 25-26, Sun Valley, Ida.; Sept.

29-30, San Francisco; Oct. 13-14, Milwaukee; Oct. 16-17,

Minneapolis; Oct. 20-21, Boston; Oct. 27-28, Washington.

Multiple-owner Walter Nelskog (radios KQTY, Ever-
ett, Wash.; KUDI, Great Falls, Mont.; KQDY, Minot, N. D.;

KUDE, Oceanside, Cal.) is buying KLAN, Renton, Wash.
(910 kc, 1-kw D) in suburban Seattle from Interlake

Bcstg. Corp. for $200,000. Broker is Allen Kander & Co.

[For news about other radio station sales and transfers,

see AM-FM Addenda GG.]

National Assn, of Educational Broadcasters schedules

annual convention at Hotel Sheraton-Fontenelle, Omaha,
Oct. 14-17.

Two new community antenna systems being installed

by Jerrold: Sayre-Athens, Pa., Valley TV Cable Co.; Em-
porium, Pa., Bucktail Bcstg. Co.



Trade Report

August 16, 1958 ^

CO-OP AD TAXES-CONGRESS HELP SOUGHT: In move to stymie an almost sure rule by the

Internal Revenue Service slapping a 10% excise tax on manufacturers' allowances for
co-operative advertising (Vol. 14:12, 13, 16), Federal Excise Tax Council has asked
House Ways & Means Committee to review proposed rule, take legislative action if

necessary to keep long-established industry practice inviolate. Industry is frankly
worried by cool reception accorded its objections, voiced at private conference with.

Deputy Secy, of the Treasury Dan Smith. Millions are at stake, particularly in view
of the retroactive feature of the proposed rule.

Here's how we sum up the situation after 4 months of backing & filling during
which IRS ordered the tax on co-op funds, then postponed its effective date, held
a public hearing, now keeps industry in suspense:

Formal rule specifically exempting co-op funds from tax was recommended by
Forand subcommittee (House Ways & Means Committee) in 1956 (Vol. 12:11). IRS agreed
to comply but never did. However, it reached individual agreements with some com-
panies excluding co-op ad funds and some other promotion allowances from excise tax
base. Now, industry representatives are asking Congress to keep IRS from reneging.

* * *

Advertising Federation of America came to industry's aid this week, calling
on all segments of advertising fraternity to protest any tax on co-op advertising
allowances. It said the new tax would be mortal blow to long-established, success-
ful merchandising policy by disallowing certain costs of the manufacturer's co-op
ad program as "price adjustments."

ELECTRONICS IMPORTS THREATS-UNCHANGED: manufacturers of electronic products
such as radios & transistors who have been worried about buildup of foreign import
potential (see Vol. 14:6,12,16) can take little comfort from the 4-year extension
of Reciprocal Trade Agreement Act just voted by Congress.

No increase in duties seems likely in foreseeable future , on one hand, as re-
sult of new lease on trade pact's life. On other hand, any changes in reciprocal
terms might be to lower duties on electronic products. Actual imports still repre-
sent relatively small proportion of domestic sales — so it's hard for manufacturers
here to make out hardship cases for raising tariffs on competitive goods.

* *

U.S. industry has a chance to make its views known well in advance of new
negotiations in Geneva in Oct., however. State Dept, this week invited written com-

ments from manufacturers setting forth "trade problems" involving United Kingdom
and several other countries which will be covered at Geneva.

Since U.K. is important exporter of electronic products to U.S., these ne-
gotiations assume considerable importance to industry here. Under "most favored na-
tion" clause of Act, any concessions accorded imports from U.K. are extended to all
other nations. Statements should be filed by Sept. 25 with Committee on Reciprocity
Information, Tariff Commission Bldg. , Washington 25.

TV-Radio Production: TV set production in week ended Aug. 8 was 114,556 vs.

99,929 preceding week & 117,438 in corresponding week last year. Year's 31st week
brought total production year to date to 2,536,454 vs. 3,200,237 last year. Radio
production for week ended Aug. 8 was 168,196 (42,693 auto) vs. 153,552 (38,994)
preceding week & 180,608 (61,537 auto) same week last year. Radio production for
31 weeks was 5,379,236 (1,693,797 auto) vs. 7,685,211 (3,152,492) last year.

10
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ElGCtronicS Porsonals: B. V. Dale promoted to mgr., TV ShipmGntS: tv shipments to dealers exceeded the

modules engineering, RCA semiconductor & materials div.; same 1957 month for the first time in June but were 42%
Dr. F. E. Vinal promoted to mgr., materials engineering;

D. H. Wamsley to mgr., semiconductor engineering . . .

W. Walter Watts, RCA exec, v.p.-electronic components,

due back from Europe Aug. 17 . . . Robert Erickson, ex-

Heath Co., named exec, v.p., Beckman Instruments . . .

E. J. Girard promoted to mgr., new Washington office of

IT&T subsidiary International Standard Electric Corp. . . .

Robert A. Bailey, ex-Norden-Ketay, named marketing di-

rector, IT&T industrial products div., San Fernando, Cal.

. . . Edwin Cornfield, ex-Institute of Hi-Fi Manufacturers

exec, secy., named sales mgr. of British Industries Corp.,

importers . . . A1 Bernsohn, exec-v.p. of NARDA, recuper-

ating from surgery at Weiss Memorial Hospital, Chicago

. . . Goddard Lieberson, pres, of Columbia Records, off to

Norway this week to meet wife and 2 young sons, then

plans month’s tour of Europe . . . Robert F. Schulz pro-

moted to mgr., Sylvania reconnaissance systems lab. Moun-
tain View, Cal. . . . Dr. John J. Brennan Jr., promoted to

v.p.. Electronics Corp. of America . . . Harold P. Field, mgr.

of Stromberg-Carlson, San Diego, adds duties of marketing

director for electronics . . . Alden P. Bowser promoted to

gen. mgr., Lenkurt Electric international div.; Burnie L.

Arnold to gen. sales mgr., commercial products div. . . .

William H. Hermann promoted to adv. & public relations

director, Hoffman Electronics lab div. . . . Brig. Gen. Monro
MacCloskey (USAF ret.) named consultant to Capitol

Radio Engineering Institute, Washington, D. C. . . . Gerald

T. Halpin promoted to v.p., Atlantic Research Corp., Alex-

andria, Va.

Dr. W. R. G. Baker, ex-GE v.p., ex-pres. of EIA,

now research v.p. of Sjracuse U, elected to board of

Gulton Industries, Metuchen, N. J.

below shipments in June 1957. EIA reported June ship-

ments were 220 537 sets vs. 210,197 in May, and 382,699

in June 1957. For first 6 months of 1958, shipments to

dealers totaled 2,000,938 sets compared with production of

2,151,332, and shipments of 2,503,966 in the first half of

1957. Shipments by states for June and 6-months:

Jan.-
state June June
Ala. 2,541 24,997
Ariz. 1,633 14,611
Ark 1,917 16,493
Cal 25,325 199,699
Colo. 1,644 17,754
Conn. 3,279 32,010
Del. 712 5,486
D. C. 3,211 21,776
Fla. 6,653 74,962
Ga. _ 4,221 38,477
Ida. _ 580 6,306
111. _ 15,513 124,448
Ind. 5,337 46,529
Iowa 2,295 21,513
Kan. 2,145 22,578
Ky. 2,603 31,089
La 3,985 35,011
Me. 1,350 10,812
Md 3,609 30,012
Mass 9,407 67,433
Mich 9,430 69,714
Minn 3,038 29,682
Miss 1,664 16,007
Mo. 5,047 45,491
Mont. 505 9,621
N£br. 1,505 16,896

Nev. 264 3,242

N. H 1,136 6,232

State June
N. J. 8,576
N. M. 923
N. Y. 21,917
N. C 3,764
N. D 411
Ohio 11,863
Okla. 3,403
Ore 2,007
Pa 14,983
R. I. 1,292
S. C. 1,434
S. D. 651
Tenn. 2,599
Tex 12,725
Utah 1,111
Vt. 355
Va 2,543
Wash. 3,708
W. Va. 1,644
Wls. 2,787
Wyo 319

U. S. TOTAL..219,537
Alaska 119
Hawaii 856

GRAND
TOTAL 220,512

Jan.-
June
71,749
8,727

236,404
38,000
5,843

103,159
24,430
20,257
142,377
11,171
15,933
6,873

30,997
101,690
10,597
3,929

33,809
32,357
19,034
31,775
6,168

1,933,622

1,198
5,630

2,000,988

New P. R. Mallory semiconductor dept, will make sili-

con rectifiers for TV & radio, according to v.p. Edward L.

Nung who predicts annual production rate of 10,000,000

units, $3,000,000 yearly gross income by end of 1959.

1959 Chicago Furniture Mart dates have been switched

back again to June 15-25.

No Tax Relief : Congress concluded its 1958 tax

program without affording TV-radio any relief from war-

time 10% manufacturers excise tax, turning deaf ear to

pleas by that depressed conditions within the industry,

threats of foreign imports, justify elimination or reduction

of the tax. Only sop to industry was final rejection of

House-approved 10% tax on tape recorders and players.

Senate Finance Committee ruling that tape recorders are

an “infant industry” and should not be burdened with ex-

cise taxes at this time, even though sold in competition

ivith already-taxed phonographs (Vol. 14:29-30). Final

version of excise tax revision measure (HR-7125) extended

10%) excise tax to record players sold as components.

Factory sales of phonographs in first 6 months of 1958

totaled 1,353,000 units vs. 1,597,000 in same 1957 period,

reports EIA. Sales of straight phonos & record player

attachments were 1,029,000 vs. 1,318,000, drop of approxi-

mately 22%. Sales of phonos in combination with TV
and/or radio increased about 16%—324,000 units vs. 278,-

000 last year. Factory phono inventories on July 1 totaled

726,000 units.

Magnavox dealer franchises are cancelled as of Aug.

31 and new franchising program will be initiated, accord-

ing to pres. Frank Freimann. Letter to dealers says em-

phasis will be on adherence to “basic Magnavox principle

of integrity in merchandising.”

I’hilco’s new hearing aid will be marketed through

Montgomery Ward. It’s claimed to have “world’s smallest

transistors,” weigh one oz., operates on dime-size mercury

battery.

Transistorized portable color TV system has been

developed by RCA, according to honorary v.p. Dr. V. K.

Zworykin. Still in lab stage, not ready for commercial

production, system can be operated by auto-type storage

batteries, is designed for closed-circuit industrial, defense,

education, research applications. Camera and monitor

weigh 65 lbs., use 300 transistors, some still under develop-

ment.

Trav-Ler stereo equipment sales will be 25-30%> of total

volume, pres. Joe Friedman told shareowners annual meet-

ing in Chicago this week. He predicted it will be “difficult

to sell any hi-fi over $250 unless equipped for stereo sound.”

Trav-Ler TV sales this year will set record, he said, and
backlog of orders for all products is bigger than ever at

this time of year.

Strike at GE Appliance Park plant, Louisville, Ky.,

(Vol. 14:31) ended this week with lUE local exec, board

vote to return to work. Although union had said strike

involved “24 unsettled grievances,” terms of agreement

were not announced.

Pocket-size, 2-way radio with 10-oz. transistorized

transmitter, 28-oz. receiver, is being demonstrated by RCA
to police, fire, other public agencies. It operates on 150

me, has range of 2 miles or better, can be clipped to belt

and costs less than $500.

“Exact-Match” TV or FM couplers, offered by Blonder-

Tongue: Model A-102, to feed 2 TVs or FMs from one

antenna or to mix 2 antennas; Model A-104, for 4 sets.

First stereo discs from Warner Bros. Recoi’ds Inc.,

6-mo. old Warner Bros. Pictures subsidiary, will be issued

Sept. 4, include 12 albums priced at $5 & $6.
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^ BS INC. AGAIN SCORED new highs in first half of

1958, Chairman Paley reporting Aug. 13 that net

income for 26 weeks ended June 28 rose 22.8% to

$12,521,556 ($1.59 per share) from $10,199,193 ($1.33) in

corresponding 1957 period. Consolidated revenues rose

7.8% to $201,433,378 from $186,798,814.

Second quarter also exceeded 1957 quarter, though it

slipped slightly from first quarter. For second quarter,

indicated earnings were $6,003,517 (76<‘) on revenues of

$98,136,521 vs. $4,291,870 (56<J) on $90,851,882 in 1957

quarter. With outlook for fall-winter TV season brighter

(Vol. 14:32), it’s altogether likely CBS will exceed its 1957

record of $22,193,367 ($2.90) net profit on $385,409,018

sales.

This is CBS Inc. financial record since 1950, present

capitalization consisting of $47,332,000 notes, $3,707 190

mortgage, with 4,342,598 shares of A common and 3,538,-

802 shares of B stock outstanding, both par $2.50:

Net
Pre-tax Net Per Divi- ToUl

Sales Earnings Profit Share dends Assets

1950._ $124,105,408 $ 9,555,329 $ 4,105,329 $ .80 $ .53 $ 53,833,265
1951.... 192,384,608 13,618,942 6,360,097 .91 .53 101,481,809
1952 ... 251,594,490 15,938,724 6,445,506 .92 .53 111,720,900
1953„ 313,908,771 22,687,288 8,894,642 1.27 .62 136,040,997
1954 ._ 373,380,139 23,214,645 11,414,645 1.62 .63 169,298,915
1955 ... 316,572,766 29,897,427 13,397,427 1.83 .77* 180,089,502
1956 _ 354,779,843 35,083,462 16,283,462 2.17 .90» 196,097,774
1957... 385,409,018 48,593,367 22,193,367 2.90 i.oot 222,870,272
1958(6
mo.) 201,433,378 27,287,556 12,521,556 1.59 .50

Plus 2% stock, t Plus 3% stock.

Intensity of CBS-NBC competition is part of industry

legend—but fact that CBS, with less than half RCA’s
gross, has nearly overtaken the NBC parent company in

net profits is pointed up in semi-annual reports. RCA
gross for first 6 months was $542,554,000, earnings after

taxes $13,544,000, or 86(* per share (Vol. 14:30).

A DMIRAL CORP. has ended unprofitable operation of

its molded products div., pres. Ross D. Siragusa in-

forming stockholders in letter Aug. 12 that “demand for

plastic products has proved quite sporadic” and that, like

other TV manufacturers, it has “returned to metal and
fine wood cabinets.” Coincidently, Admiral reported sec-

ond-quarter sales had gone up to $38,619,849 from
$37,638,878 in same 1957 period—but, after setting up
reserve of $400,000 for molded products liquidation,

Admiral had second-quarter net loss, after taxes and
reserve of $315,203 vs. net loss of $343,744 in 1957 period.

For first 6 months, consolidated net sales amounted
to $77,038,648 vs. $80,966,350 in 1957 period. Six-month
net loss after taxes and after the non-recurring $400,000

reserve for liquidation of molded products div. was $407,180

(17^ per share) vs. $221,336 (9^*) in first half of 1957.

For all 1957, Admiral reported profit of $965,067 (41<*) on
sales of $172,663,167 vs. 1956’s $1,504,024 (64f) on
$185,880,606 (Vol. 14:13).

Molded products, for which considerable sideline pros-

pects had been seen (Vol. 13:51), actually represented loss

of $1,000,000 in 1958, $940,000 in 1957, $302,000 in 1956,

Siragusa reported. “The Govt.,” he stated, “which inspired

us to build a new plant in West Chicago with a sizeable

order for fiberglass fuel tanks, which were to be a dis-

posable item dropped after use from jet airplanes, did not

re-order, and we were thus left wnth idle capacity.”

Siragusa stated “outlook for business as a whole has

improved” and noted that Admiral’s new TV-radio-stereo-

appliance models introduced in June were “exceptionally

well received”—its percentage share of the home elec-

tronics market reaching “an all-time high in June.” De-
mand for appliances, especially freezers, has grown so

rapidly, he stated, that “our extensive refrigerator-freezer

production facilities are being operated at capacity.”

Paramount Pictures boosted consolidated earnings to

$1,920,000 ($1.04 per share) in June quarter from $1,060,-

000 (53^) in 2nd 1957 quarter, net income for 1958 period

including $760,000 (41(f) from sale of land & buildings. For

6 months ended June 28 net profits rose to $10,272,000

($5.58) from $2,359,000 ($1.18) in 1st 1957 half, 1958 earn-

ings including special income of $7,707,000 ($4.19) from

instalment sales of films (principally to TV) and sales of

land & buildings. Net operating profit for 6 months this

year was $2,565,000 ($1.39).

Reports & comments available: On Westinghouse, com-

ment by Lucien 0. Hooper of W. E. Hutton & Co., 14 Wall

St., N. Y. On Walt Disney Productions, report by T. L.

Watson & Co., 50 Broadway, N. Y. On Philips Lamp Works,

discussion by Reynolds & Co., 120 Broadway, N. Y. On
Capital Cities TV Corp. (WTEN, Albany, N. Y.; WTVD,
Durham-Raleigh, N. C.), circular by Casper Rogers Co.,

40 Exchange Place, N. Y. Note: In Vol. 14:32, we errone-

ously attributed report on Capital Cities TV Corp. to James
H. Oliphant & Co.

Warner Bros, lost $2,684,202 on total revenues of $53,-

912,843 (including $48,038,349 from film sales, rentals,

etc.) in 9 fiscal months ended May 31 vs. earnings of

$3,174,020 ($1.78) on $61,410,256 in same period year

earlier. Deficit included special charge of $2,500,000 for

estimated loss in first 6 months on advances to independent

producers (Vol. 14:25).

Western Union and Gray Mfg. Co. have entered agree-

ment whereby former acquires 16%% interest in Hartford
firm, maker of TV projectors, hi-fi equipment, turntables,

etc. in exchange of stock deal.

Ampex Corp., big TV tape developer, earned $1,540,-

000 ($2.10 per share on 734,265 shares outstanding) on
sales of $30,115,000 in fiscal year ended April 30 vs. $1,-

087,000 ($1.51 on 721,754) on $18,737,000 year earlier. Re-

sults confirmed prediction in May by pres. George L. Long
Jr., who also anticipated $2.85 per-share profit in current

fiscal year (Vol. 14:19).

Siegler Corp. earned $1,215,930 (80<‘ per share on

1,514,968 shares outstanding) on record high sales of $72,-

955,499 in fiscal year ended June 30 vs. $1,036,681 ($1.36

on 761,082) on $32,719,078 year earlier. Results reflected

acquisition in Sept., 1957 of Unitronics Corp. (Oljnnpic

Radio & TV, David Bogen, Presto Recording) and Huf-
ford Corp. (Vol. 13:37-39).

Amphenol Electronics earnings slipped to $328,501

(47^ per share) on sales of $7,875,838 in 2nd 1958 quarter

from $519,061 ($1.04) on $8,140,078 in 1957 period. For
6 months ended June 30, net income was $630,619 (90c)

on $15,036,840 vs. $944,255 ($1.89) on $15,806,399 in 1st

1957 half.

Dividends: CBS, 25(‘ on “A” & “B,” payable Sept. 12

to stockholders of record Aug. 29; AB-PT, 25c Sept. 15 to

holders Aug. 22; Storer, 45<‘ plus 6c on “B,” both Sept. 15

to holders Aug. 29; Indiana Steel Products. 30c‘ Sept. 10 to

holders Aug. 25; Meredith Publishing, 45c Sept. 10 to

holders Aug. 29; Paramount Pictures, 50(i Sept. 12 to hold-

ers Sept. 2; Walt Disney Productions, 10c Oct. 1 to holders

Sept. 15; Famous Players Canadian, 37%(* Sept. 11 to hold-

ers Aug. 21; General Precision Equipment, omitted; .\meri-

can Elecironics, omitted; Zenith, 50<- Sept. 29 to holders

Sept. 12.
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SUMMARY-INDEX OF THE WEEK'S NEWS— August 23, 1958

2 MORE UHF's GO DARK, making 6 so far this year, 85 alto- FRAZIER REAMS' WTOL-W, Toledo (Ch. 11) aims for Dec.

gether. York, Pa. & Ft. Smith, Ark. stations couldn't 1 start, signs CBS affiliation as Storer's WSPD-TV goes

moke a go of it (p. 1). ABC basic. Other upcoming stations (p. 6).

TELECASTING'S COST outstripped rise in gross, probably

reversing recent years' profit trend for stations and net-

works (p. 2).

TV BUSINESS UPTURN may reflect end of recession (p. 2),

even receiver sales going up (p. 9). More observations

by national sales reps (p. 6).

NO TV-RADIO LAWS PASSED as Congress ends session

enlivened by probes of FCC & industry, filing of many
bills affecting industry (p. 3 & 5).

STORER ASKING $2,000,000 for WVUE, unprofitable Phila-

delphia investment in non-network operation—but may
turn in Ch. 12 for tax losses (p. 4).

NATIONAL THEATRES BUYING NTA in plan to expand sta-

tion and TV film operations as hedge against declining

boxoffice. Seek govt, consent (p. 5).

WHERE SIGNALS COME FROM is basis of latest Nielsen

coverage survey (NCS 3), which finds average home

using 3.61 stations. Stote-by-state count (p. 8).

JACK VAN VOLKENBURG'S NEW JOB is pres, of Pacific

Ocean Park, Santa Monica, co-owned by CBS. Others

in industry who run amusement parks (p. 12).

Manufaeturing-Distribution-Finance

UPWARD TREND W TV RETAIL SALES augurs well for fall

pickup. Factory production up, too, and set makers

exude confidence (p. 9).

JAPANESE IMPORTS REAL THREAT to U.S. transistor radio

market. Year's influx may top 1,400,000 units (p. 9).

STEREOPHONY—A PRIMER; Magazine explains its intri-

cacies, reports successful promotions. Warning of pos-

sible distribution snarl (p. 11).

2 MORE UHF's BITE THE DUST, 86 SURVIVE: Sad to relate , the score now stands nearly
as many uhf mortalities as surviving stations — 85 off the air since TV began , 86
still operating. This week, the passing of 2 more can be recorded — so quietly and
unobtrusively that neither was even hinted by FCC nor reported by the trade press.
They're WNOW-TV, York, Pa . (Ch. 49) and KFSA-TV, Ft. Smith, Ark . (Ch. 22). As might
be expected, demise of the 5-year-old Ft. Smith outlet, which went dark Aug. 16, was
partly due to a local vhf (intermixture). On the other hand, the nearly 5-year-old
York station's local competition was another uhf; it actually quit last May 31.

Minority interest in Ft. Smith's vhf , 21-month-old KNAC-TV (Ch. 5), has just
been acquired for undisclosed sum by publisher-broadcaster Donald Reynolds — he
preferring that to continuing his uhf. Fact that he owns both local newspapers in
town, his home base, wasn't enough to put over his Ch. 22. Also fact is that he's
an experienced operator of TV-radio stations in Reno & Las Vegas (vhf), leases Ch. 8

KHAD-TV, Laredo, Tex. (Vol. 14:32), is applicant for Ch. 9 in Hot Springs, Ark. eind

Ch. 10 in Elko, Nev. — besides publisher of newspapers in Ark., Nev. , Okla. , Miss.

York's surviving WSBA-TV (Ch. 43) , in heart of wealthy Pennsylvania Dutch
area, has been run since Dec. 1952 by capable, shrewd Louis J. Appell Jr. It's in

so-called "uhf country " and with AM is reputed to be successful. It's ABC-affiliated
and, like nearby Scranton-Wilkes-Barre , has been cited as classic example of how uhf
can do all right if there's no local intermixture with vhf.

Closing of the 2 stations means 6 uhf's have left air so far this year, the
others having been: Comdr. Mortimer Loewi's WITV, Ft. Lauderdale-Miami (Ch. 17) ; the
Harry B. Stein group's WFLB-TV, Fayetteville. N.C . (Ch. 18); Rev. S.H. Patterson's
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KSAN-TV, San Francisco (Ch. 32) ; Michigan State U's educational WKAR-TV, E. Lansing
(Ch. 60) — all in May & June (Vol. 14:25-26). And giving up ghost as of Oct. 1 is
NBC's Ch. 17 WBUF, Buffalo (Vol. 14:24). It's also noteworthy that 2 uhf's not long
ago switched to vhf — WTEN, Albany (now Ch. 10) ; KTVI, St. Louis (now Ch. 2).

Thus only 86 out of 550 U.S. stations (including satellites & educationals)
are now uhf. Complete list of all that have quit , many of v/hich still retain CPs
against the possibility of later revival via deintermixture, etc., with information
on their status, will be carried in our Television Factbook No. 27 . due in 3 weeks.

TELECASTING ALSO CAUGHT IN COST SQUEEZE: Lots of talk about telecasting's gross
revenues , which were well up last year and are looking up for 1958 (Vol. 14:32) —
but how about net? NAB's recent survey was first to document what many perceptive
telecasters have told us — that costs have outstripped rise in gross (Vol. 14:31).

We're now willing to stick our necks out and predict that v/hen official 1957
figures ai:e released by FCC later this year, both networks & stations will show they
suffered an actual profit drop . And 1958 is shaping up same kind of picture — rise
in gross , drop in net — which is really the same kind of showing that is currently
being made by U.S. industry generally.

There is certainly no repetition of 1956 in the works, as far as profit rise
from previous year is concerned. In 1956, network-station revenues increased 20.4%
over 1955, to $896, 900, 000, and profits jumped 26.2% to |189,600,000 (Vol. 13:34).

The NAB survey looks like a reasonably accurate augury . It showed typical
TV station's revenues in 1957 were $925,000, expense $780,000, profit $145,000 —
vs. 1956' s $920,700, $774,300 & $146,400 (Vol. 13:30). This is a minor drop, to be
sure, but it's mighty sharp change in trend — for NAB last year reported that the
typical station in 1955 had $700,000 revenues, $650,000 expenses, $50,000 profit.

Another obvious indicator is networks' recent staff cuts, which may now be
tapbring off. Networks know very well how the profit picture looks.

Note : It's interesting to recall that ex-NAB economist, management consultant
Richard P. Doherty predicted in April ("No More Riding The Gravy Train," Vol. 14:17)
that while TV's gross would go up 4-6% this year, radio's 2-3%, profit would decline
5-15% from last year. Figures jibe fairly well with recent NAB survey (Vol. 14:31),
showing revenues up but profit margins trending downward due to higher costs.

THE BRIGHTENING BUSINESS PICTURE: Now, they're singing hosannas along Madison Ave .

about the business upturn, which may or may not symptomize improved business in the
country generally but would tend to reflect a definite emergence from the recession.
Radio is sharing the improvement in TV, though perhaps not to the same extent — and
even TV-radio-phono sales seem to be trending upward , at long last (p. 9).

One rep who moaned the blues only a month or so ago is now actually talking
about "the best business in our history" — though he was quick to say, too, that
our optimistic quotes from network executives and "representative reps" of the last

few weeks (Vol. 14:32-33) were apt to be misleading in that they give an impression
that all stations, even those not 'too well-positioned, market-wise, are sharing the

already discernible boom. He says they aren't — not yet, anyhow — and attributes
this to an initial "creaming" of the markets.

Granting that the network-owned and basics are getting the cream of the fall-

winter sponsorships already signed, fact is that some of the "secondaries" also re-

port conditions improving. Practically nobody now says things are worse than last

year at this time, a boom period. And of course it's well known that the TV enter-

prisers have been spoiled by extraordinarily high income gains in the past — so

that even the slight summer diminution had inclined them to cry havoc.

So it looks like another boom season ahead for TV , thanks especially to new

faces among network & spot sponsors who are already beginning to strut their stuff

on the air. Whether that betokens improved programming from the rather dismal
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summer fare, rendered palatable occasionally by kine repeats of old shows, must yet
be demonstrated — but fact remains that a healthy economic base is a prime requi-
site for a good program structure under the American scheme of operation.

To last week’s symposium of rep opinion on the new season's spot business,
we add several more voices on p. 6 — heard a bit belatedly because of absences on

vacation when first queried. We're reminded, too, that this is an election year and
some stations are already benefiting from time sales to candidates. As for the box-
score on unsold network prime time , it's very little changed yet from what we re-
ported 2 weeks ago (Vol. 14:32). By the time Labor Day rolls around, we should know
whether the network sales depts. have really achieved the sellouts they promised.

TV-RADIO & CONGRESS-LOUD TALK ONLY: For broadcasters and FCC , Congressional
session winding up this v/eek was full of sound & fury — especially sound — but
signifying nothing in the way of legislative enactment. For recession-hit manufac -

turers in TV-radio and other entertainment electronic products fields, session was
marked chiefly by failure to win much-needed cut in 10% excise tax.

From beer commercials to ratings to FCC practices , few aspects of the broad-
casting business escaped investigation, denunciation, and outcries in Senate & House
that there ought to be a law. But not a single bill affecting TV-radio was passed.

It was what Congress didn't do legislatively that made session noteworthy —
in end — to the industry. Among proposals killed, shelved or ignored by lawmakers:

(1) Spectrum probe (S. J. Res. 106) which broadcasters feared as opening way to loss
of low-band vhf channels to military (Vol. 14:32). (2) Direct control of networks
by FCC (S-376), anathema to them (Vol. 14:23). (3) Removal of BMI (S-2834) as ASCAP
competitor (Vol. 14:30). (4) TV-radio blackouts of baseball-football games at will
of pro club owners (HR-10378 & S-4070) , fought by NAB (Vol. 14:31). (5) Ban on all
alcoholic beverage ads (S-582) from air (Vol. 14:33). (6) Relief from 10% excise
tax on TV-radio sets , levy being retained in omnibus revenue bill (HR-7125) despite

^

pleas by manufacturers that it was past time to drop wartime measure (Voi. 14:33).
# S|! *

Biggest bust of all at session , however, was legislative outcome — nil —
of furious investigation of FCC by House Commerce legislative oversight subcommittee
(Vol. 14:2 et seq). Probe did force resignation of Comr. Mack, and focused public's
attention on outside influences — including intervention by members of Congress —
in FCC cases. But FCC "reform" bill (HR-11886) by Chairman Harris (D-Ark.) got hung
up in full Committee (see p. 5) after subcommittee approved it (Vol. 14:33).

Also left hanging in near-&-yet-so-far status on legislative vine was Senate-
passed 551,000,000 Federal aid-to-educational TV bill (S-2119). Approved in amended
form by House Commerce Committee (Vol. 14:33), it stayed there as Congress raced for
adjournment, requiring last-minute — and unexpected — legerdemain by backers to

get it to House floor for vote and then to Senate for concurrence on amendments.

Most positive accomplishment by Congress in telecasting field — postponement
of scheduled pay-TV tests by FCC until mid-1959 (Vol. 14:30) — was done via non-
binding sense-of-Congress resolutions, not by legislation. Plenty of bills forbid-
ding broadcast subscription TV were put in hopper, but got no action. It was enough
for FCC that Senate & House committees expressed displeasure at idea.

Never formalized in bills were 2 more proposals involving broadcasting. Sen.
Monroney (D-Okla.

)
wanted to do something (just what, he didn't know) about program

ratings , which he denounced as evil (Vol. 14:29). Ex-Sen. Dill (D-Wash. ) , co-author
of 1934 Communications Act, suggested to his old colleagues that they abolish FCC,
replace it with single Federal communications administrator (Vol. 14:12).

Safe bet in the next Congress in Jan . : More of same sort of investigation,
denunciation, outcries for new laws. And in all likelihood 86th Congress will pass
some legislation on such subjects as FCC practices, exemption of sports from anti-
trust laws, study of spectrum. Federal grants to ETV systems.
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$2,000,000 Asked lor WVUE: Asking price for

WVUE, Wilmington-Philadelphia (Ch. 12), which

Storer Broadcasting Co. proposes to sell (Vol.

14 :32) in order to clear way for proposed $4,462,-

500 purchase of WITI-TV, Whitefish Bay-Mil-

waukee (Ch. 6), is divulged as $2,000,000 cash

—

but there’s a chance the Ch. 12 license may be

turned in, despite fact Storer exec. v.p. Lee B.

Wailes is currently being interviewed on behalf

of prospective purchasers.

“Many of them” are said to be looking into

properties, but only one definitely disclosed is Sun
Ray drug chain owners, headed by William Sylk,

who own radio WPEN, Philadelphia and recently

bought radio WCKR, Miami for $800,000 cash

(Vol. 14:21).
Capital losses involved in complete abandonment of

Storer’s first independent TV operation, it’s indicated, may
actually make it more advisable for tax purposes to re-

linquish the station’s license and sell off the equipment.

Founded as WDEL-TV, Wilmington, by the Steinman

brothers (WGAL-TV, Lancaster, Pa.), WVUE was pur-

chased from the Paul Harron group in latter 1956 for

some $6,626,000 (Vol. 12:51) along with profitable radio

WIBG, which Storer proposes to retain; WIBG’s daytime

power recently was upped from 10 to 50 kw.

Not only tax advantages but a determination not to

be opened to charges of “trafficking in licenses” may impel

Storer to relinquish the license—and he has stated he will

do just that if he doesn’t find a buyer “suitable and worthy

who can do a job.” He thinks station can be “made to go”

if kept in Philadelphia area, but he’s dubious about its

prospects if moved elsewhere. Its ostensible base is still

Wilmington, which it covers and where it has good studio

building, but its modern new transmitter plant was moved

last year to Pittman, N. J., nearer Philadelphia.

Big question facing any buyer is whether station can

be made to pay without network affiliation, whether cover-

ing populous Wilmington-Philadelphia area or moved to

Big Deal for Radio WIP: Benedict Gimbel Jr.,

veteran gen. mgr. of pioneer Philadelphia radio WIP
(5-kw, 610 kc), being sold by founding Gimbel dept, store

for $2,500,000 (Vol. 14:23,29), is disclosed as 62(4%
owner of B stock proposed to be issued, v.p. Ralph A.

Bilderback 25(4, various staff members small percentages

in company proposing to take over station. Buying the A
stock are diverse group of investors, largely local, includ-

ing John P. Crisconi, Oldsmobile dealer, realtor & insur-

ance man, 24.3%; Armand Hammer, pres, of Mutual

Broadcasting System, 9.75% ;
Edward Petry & Co., 9.75%

;

Wm. L. Butler, transportation & utilities, 9.75% ;
John G.

Pew Jr., Sun Shipbuilding Co., 9.75%; Robt. M. Brown,

Krupp Iron Works, 9.75%- ;
Ralph Huberman, jeweler,

9.75% ; L. Parker Naudain, manufacturers’ rep, 9.75%-;

Max E. Falik, chief owner of Chas. Peabody & Son, knitted

wear, 4.87%; Bob Hope, actor, 2.43%-. Plan is to issue

100,000 shares of B at $1 par, 280,000 shares of A at $1

par, capitalization to include 15-year 6% subordinated

debentures on each, bank loan not exceeding $1,200,000 on

each class, with 100,000 A shares reserved for conversion

of B. Assets of WIP now total $2,265,000, liabilities $2,-

320,000, according to balance sheet filed with FCC. Gimbel

stays on as managing director, station as Mutual affiliate.

Faith in future of radio seems predicated in part on pros-

some lesser population center in station-less N. J. (like

Trenton or Atlantic City). Storer decided to pull out not

only because station is losing heavily and Milwaukee pros-

pect opened up but because CBS now has its own Phila-

delphia outlet, WCAU-TV, being taken over Aug. 29 from
Philadelphia Bulletin in $20,000,000 deal (Vol. 14:30).

That precluded any possibility of an affiliation, also put

Storer in position of competing with “our best customer,”

meaning CBS as buyer of time on other Storer stations.

Other factors impelling Storer to pull out are lack

of feature film availabilities, even for a station signing

on at 4 p.m., and the admittedly “smart competition” from
rival local stations. WVUE actually has been obliged to

buy secondary-run films from heavily-loaded WFIL-TV,
the ABC affiliate which Storer candidly admits he regards

as one of the best run stations in the business.

Proposed Milwaukee area acquisition is also an in-

dependent—but it’s apparent Storer is banking there on

an ultimate decision by CBS to drop its Milwaukee uhf
WXIX (Ch. 19), as NBC is doing in Buffalo (Vol. 14:24),

which might put him in position of getting either CBS or

ABC. CBS denies any present intention of abandoning
WXIX, said to be in the black but only slightly, and both

CBS and Storer deny any agreement or even tacit under-

standing about an affiliation for WITI-TV.
Meanwhile, Storer has yet to sell WVUE, FCC must

yet ponder WITI-TV deal. But eagerness in past of Wil-

mington, Trenton, New Brunswick, Asbury Park & At-

lantic City applicants to get into TV (latter 2 cities having

had uhf’s that failed) would seem to indicate no lack of

potential buyers.

Note: Second quarter earnings (Vol. 14:30) reported by
Storer Broadcasting Co., traded on N. Y. Stock Exchange,
show net profit after taxes down to $78,416 (39.6(^ per

share) from $3,143,039 ($1.27) same quarter year ago

—

1957 figure including non-recurring capital gain of $1,966,-

477 (79<‘). Second quarter, however, ran ahead of first

quarter’s $751,204 (30.4(‘), reflecting “reduction in

WVUE’s operating losses.” For first 6 months, net profit

was $1,729,619 (70^) vs. $4,429,484 in same 1957 half.

Gross figures ai'en’t disclosed until annual report.

pects of stereo, on shortcomings of TV, Gimbel being

quoted as saying: “Live drama has gone from TV. It

costs a minimum of $30,000 today for a lousy drama on

TV. A good radio drama can be put on for $3-4000.”

Note: Husband of ex-FCC Comr. Frieda B. Hennock,

Washington realtor Wm. H. Simons, is disclosed in an-

other FCC application as % stockholder in group buying

WUST, Bethesda, Md. (1120 kc, 250-w D) in suburban

Washington for $190,000, other % being Diener family,

owning chain of carpet stores. It was Miss Hennock who
negotiated deal whereby Armand Hammer acquired con-

trol of MBS, her group since pulling out. [For news about

other radio station sales & transfers, see AM-FM Ad-
denda HH.I

Youngstown's WKBN-TV (Ch. 27) and WKBN, in

which Cleveland Plain Dealer held 40.63% interest by

reason of helping finance advent into TV in 1953, is now
solely owned by founder Warren P. Williamson Jr. News-

paper firm, which recently sold its radio WHK to Metro-

politan (formerly DuMont), not only has dropped uhf

application for Cleveland but has sold its Youngstown TV-

radio interests for undisclosed sum. Williamson revealed

appointments of David V. Stewart and son Warren P.

Williamson III as directors.
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NTA-Nalional Theatres Deal: Intent upon going

deeper into TV as a hedge against shrinking the-

atre business, National Theatres Inc., which re-

cently acquired WDAF-TV & WDAF from Kansas
City Star for $7,600,000 (Vol. 14:17) and which
is being master-minded in TV-radio fields by ex-

CBS & Don Lee v.p. Charles L. Glett, has entered

into deal to buy up National Telefilm Associates

Inc. All outstanding stock of NTA, presently

traded on American Stock Exchange, would be

acquired, deal being contingent on at least con-

trolling interest—with NTA to be continued as

separate corporate entity.

Merger plan was announced jointly this week by Na-
tional Theatres pres. Elmer C. Rhoden and NTA chairman-

founder Ely A. Landau. It will be submitted late this

year or early next to NTA stockholders with NTA board

recommending acceptance. It was stated deal “cannot be

made until certain governmental requirements have been

complied with and certain consents obtained”—presumably

from Dept, of Justice anti-trust div. National Theatres

is nation’s second biggest theatre chain, NTA has ties with

20th Century-Fox.

Big theatre firm, which owns some 300 houses in

Midwest, Rocky Mountain and Pacific Coast areas, made
no bones about intention to expand in TV-radio fields when
it negotiated for Kansas City station, would acquire NTA’s
recently purchased WNTA-TV, Newark-N. Y. (Ch. 13)

and KMSP, Minneapolis-St. Paul (Ch. 9). It’s also a

$1,000,000 investor in Santa Monica’s Pacific Ocean Park,

controlled by CBS Inc. and Los Angeles Turf Club (see

p. 12), is developer of Cinemiracle movie process, earned

$904,198 in 39 weeks ended June 24 vs. $1,365,820 in same
1957 period (Vol. 14:31).

Fast-expanding NTA also opei’ates NTA Film Net-

work (jointly with 20th Century-Fox) feeding feature

films to 114 stations; is distributor of feature backlogs of

20th Century, Paramount, J. Arthur Rank, Korda; co-

produces TV films with 20th Century, Desilu, BBC. It

earned $422,006 in first half of current fiscal year vs.

$508,631 year earlier (Vol. 14:16), and in fiscal 1957 its

exhibition contracts totaled $17,720,134 which it estimates

“will run approximately the same” this year.

Terms of deal call for exchange offer to all holders of

NTA common (slightly over 1,000,000 shares) whereby,
for each NTA share. National Theatres will give (1) $11
principal amount of 15-year subordinated sinking

fund debentures, and (2) a 15-year warrant to purchase
*/4 -share of National Theatre common stock at an initial

price equal to $1 below its market price on N. Y. Stock
Exchange at time offer is made. However, if market price

is less than $9.50 per share, initial warrant price will be
$8.50 or such market price, whichever is lower, with
warrant price to increase $1 per year during each of first

10 years.

Both principals issued enthusiastic statements, Rhoden
saying plan is “most important step forward” in imple-

menting diversification. Said NTA’s Landau: “The new
association will enable us to emerge as one of the most
progressive forces in the entertainment world.”

Multiple-owner Todd Storz is buying KOMA, Okla-

homa City (1520 kc, 5-kw) from investor Myer Feldman
and associates for $600,000. Other Storz stations are

WDGY, Minneapolis; WHB, Kansas City; WTIX, New
Orleans; WQAM, Miami. Blackburn handled transaction.

IRS Pursues CATV Taxes: Collection instruc-

tions were sent out to Internal Revenue Service field offices

this week following turndown by Supreme Court of appeal

by National Community TV Assn, from ruling that initial

connection payments by community antenna subscribers

are ordinary taxable income to systems—not investments

in them (Vol. 14:13). Supreme Court refused in June to

consider case of Teleservice Co. of Wyoming Valley

(Wilkes-Barre & Kingston, Pa.), which argued unsuccess-

fully through Tax Cotxrt and Court of Appeals that initial

charges to its subscribers are “contributions to capital,”

therefore not subject to income tax. In IRS instructions

(TIR-86), IRS Comr. Russell C. Harrington told field

offices such payments to CATV systems should be re-

garded as “advance payments made for service and not

payments for investment in facilities to be operated for

an indefinite period for the benefit of the contributor.”

Harrington said earlier court decisions exempting utility

companies from taxes on contributions by prospective cus-

tomers for extensions of service don’t apply to CATV
cases. Teleservice “is not a regulated public utility subject

to a continuing duty to provide service,” he pointed out.

End of CBC Monopoly? Creation of TV-radio

networks to compete with govt.-owned CBC, which had

$4,968,478 gross deficit in its last fiscal year (Vol. 14:29),

would be authorized under new legislation introduced by
Conservatives in Canadian House of Commons at Ottawa
this week. Details of long-awaited proposals revamping
monopolistic CBC system, recommended more than year

ago by Royal Commission (Vol. 13:13), weren’t disclosed

by Revenue Minister George Nowlan in advance of House
debate. But he said govt, bill would strip CBC Board of

Governors of its dual powers to regulate Canadian broad-

casting and run CBC. New official bodies would be estab-

lished—Board of Broadcasting Governors to license pri-

vate networks, CBC board to operate govt, system, but

under general control of licensing board. Top board would
have 3 fulltime, 12 parttime members instead of 5 full-

time members as proposed earlier by Conservative govt.

(Vol. 14:18).

‘Ethics’ Bill Shelved: FCC “reform bill” (HR-
11886) approved by House Commerce legislative oversight

subcommittee (Vol. 14:33) died in full Committee this

week. Chairman Harris (D-Ark.) blaming its demise on
“lack of time” in last days of 85th Congress. Thus ended
legislative history of this session’s sensation-studded in-

vestigation of Commission by subcommittee (Vol. 14:2,

et seq). Harris bill—probably broadened—almost cer-

tainly will be revived at next session. Meanwhile, sub-

committee will hold interim hearings starting Sept. 16,

plans to spend 2 weeks on SEC, then return to FCC cases

it dropped in June. Harris said no firm schedule on re-

sumption of FCC hearings had been set, but that among
first cases on tap will be those involving Boston Ch. 5,

which has been remanded to FCC by Court of Appeals
(Vol. 14:31), and Pittsburgh Ch. 4.

Supreme Court appeal from Court of Appeals ruling

upholding FCC deintermixture of Peoria (Vol. 14:13) has
been filed by WIRL-TV, which won Ch. 8 there in compara-
tive hearing but lost it in move of vhf to Davenport-Rock
Island-Moline, being reassigned Ch. 25. WIRL-TV pro-

tested that deintermixture by FCC was “ai’bitrary, capri-

cious & discriminatory,” complained that Sen. Kerr (D-
Okla.), 50.61% owner of WEEK-TV, Peoria (Ch. 43) used
his influence to have Ch. 8 deleted to make Peoria all-uhf

market.



6

New & Upcoming Stations: Ex-Congressman Frazier
Reams (D-Ohio), owner of WTOL, Toledo, who won
competitive fight for Ch. 11 against 6 other applicants,

this week signed basic CBS-TV contract for WTOL-TV
which he states will definitely be on air before year’s end,

possibly by Dec. 1. CBS-TV affiliation follows reported

arrangement for shift of Storer’s WSPD-TV (Ch. 13) to

ABC-TV basic as of Oct. 26 (Vol. 14:33) due to overlap

from his CBS-affiliated WJBK-TV, Detroit (Ch, 2). Rep
will be H-R Television, gen. mgr. will be radio mgr. Tom
Bretherton. RCA equipment with 12-bay antenna on
1000-ft. tower is on order.

Only 20 new TV stations are due to start during re-

mainder of this year, according to new U. S. log we’re

readying for publication—but it’s not entirely certain all

of them will make it, especially the projected uhf’s. With
2 uhf’s going off air (p. 1), U. S. total now stands at

530. Canada added another this week, making 54.

CKBL-TV, Matane, Que. (Ch. 9) began programming
Aug. 19 with 10-kw RCA transmitter and 18-slot wave-
stack antenna on 175-ft. Wind Turbine tower in Petit

Matane. Owners also operate radio CKBL and publish

weekly La Voix Gaspesienne. Rene Lapointe is pres. &
gen. mgr.

; Octave Lapointe, v.p. & commercial mgr. ; Yvan
Fortier, technical director. Base hour is $160. Reps are

Young Canadian Ltd., Jos. A. Hardy, John H. Hunt.

* * * *

In our continuing survey of upcoming stations, these

are latest reports from CP holders:

KTES, Nacogdoches, Tex. (Ch. 19) plans start Sept.

1, picking up ABC-TV via intercity relay from KTRK-
TV, Houston (Ch. 13), reports owner Lee Scarborough,

also owner of FM radio KELS there. It has GE trans-

mitter and 260-ft. Liberty tower at site on State Hwy. 21,

2-mi. from town. Base hour will be $75. Rep not chosen.

KOED-TV, Tulsa, Okla. (Ch. 11, educational) has

ordered 2-kw RCA transmitter and plans Sept. 15 start,

reports director John W. Dunn for grantee Oklahoma
Educational TV Authority, which also operates KETA,
Oklahoma City (Ch. 13, educational). RCA supergain

antenna has been installed on tower of KOTV (Ch. 6),

whose studios will be used by KOED-TV.
KCIX-TV, Nampa, Ida. (Ch. 6) has changed target

to Sept. 16, reports owner-mgr. Roger L. Hagadone. GE
5-kw transmitter is on hand and 310-ft. Blaw-Knox tower

with 2-bay RCA antenna is ready. Studio-transmitter

plant is 3.5-mi. S of Meridian, Ida. Dave Jolly, ex-KVAL-
TV, Eugene, Ore., is sales mgr.; Bert Godfrey, ex-radio

KBRV, Soda Spring, Ida., program mgr.; Gilbert Rose,

ex-KFXD, Nampa, chief engineer. Network affiliation

hasn’t been signed as yet. Base hour will be $150. Rep
will be McGavren-Quinn.

KCMT, Alexandria, Minn. (Ch. 7) has changed target

for programming with NBC-TV & ABC-TV to Sept. 25,

reports gen. mgr. Glenn Flint. RCA 2-kw transmitter has

been installed and traveling wave antenna is scheduled

for installation Sept. 15 atop 1000-ft. Stainless tower.

Owners include E. C. Reineke, Thomas K. Barnes & Julius

Hetland, of WDAY-TV, Fargo, N. D. (Ch. 6), who hold

41% of stock. Base hour will be $200. Rep not chosen.

WUFT, Gainesville, Fla. (Ch. 5, educational) is in-

stalling 5-kw GE transmitter, plans Sept. 29 program-
ming, reports Rae O. Weimer, director of School of

Journalism & Communications of grantee U of Florida.

GE 3-bay antenna is scheduled for installation on 425-ft.

Stainless guyed tower by Aug. 30.

Spot BnsinOSS Looks Good: Two more reps of sub-
stantial lists of TV-radio stations, large & small, have
added their views to our symposium on the outlook for
spot business as seen by “representative reps”, published
last week (Vol. 14:33). They, too, are optimistic. Their
comments

:

BOLLING COMPANY (George W. Bolling, pres.) : “Most
of the faithful will be back—and with increased weight.
Particularly encouraging is the fact that accounts which
have used little or no spot in the past are showing sur-
prising strength. Spot budgets through the end of the year
appear to be firmer and earlier than in the past. It will

be a record fourth quarter without doubt.”

YOUNG TELEVISION CORP. (Adam Young, pres.):

“I believe that fall prospects are good, though we have
outgrown the era when everything about the medium
could only be called ‘fabulous.’ Billings should edge up-
wards, though not precipitously, with an average gain of

about 10% over last year’s level. Judging from the large
amount of network time still unsold, advertisers are

warier than usual and unwilling to make major commit-
ments for extended periods of time. Under these circum-
stances, spot TV is the logical alternative. We are hopeful
that more major accounts will follow Kellogg’s lead in

this direction. If so, of course, total spot volume could

rise well above the 10% figure mentioned. This trend

would also mean spot allocations for a lengthier market
list to cover areas which advertisers now reach only

through network buys.”

* « * *

Note: Television Bureau of Advertising this week re-

leased “highest quarterly figure in spot TV history”

—

$130,353,000 for April-June period, up 9.7% from the

same period last year. It’s based on N. C. Rorabaugh
reports from 329 stations, represents gross rates before

agency & rep commissions and frequency discounts. TvB
also released estimated expenditures of top 100 national

& regional spot advertisers, again led by Procter & Gamble,

$8,454,700; Lever Bros., $4,636,800; Colgate-Palmolive,

$4,180,000. Quarter saw 18 advertisers spend more than

$1,000,000 on spot.

Hobby Into Business: c. Richard Evans, ex-

gen. mgr. of KSL-TV, Salt Lake City, who quit last year

as gen. mgr. of Honolulu’s KGMB-TV to pursue his re-

searches into musical acoustics, has perfected and patented

an electronic guitar (incidentally, learning to play the

instrument during his researches) and plans to manufac-

ture it, along with other advanced musical devices, in new
plant at Thayne, Wyo. He’s pres, of newly formed Star

Valley Electronics, v.p. being his sister Mrs. Elbert D.

Thomas, widow of the ex-U. S. Senator from Utah. Solidly-

backed new enterprise in western part of state, equidistant

from Los Angeles, San Francisco & Seattle, is helping

diversify agncultui-al area and is outgrowth of hobby

pursued by Evans ever since he was an engineer with Salt

Lake’s old KDYL (under then chief engineer Philip J.

Lasky, now head of Westinghouse’s KPIX, San Francisco)

and later as engineer for KSL handling pickups of famed
Salt Lake Tabei’nacle’s organ, still carried on CBS.

TV movie audience is bigger than theatre audience,

says Aug. 11 Television Age—special poll by Pulse, cover-

ing 1000 N. Y. area homes in May, showing 85.5% watched

movies at home within month; only 58.4% had gone out

to theatre, and only 3.8% went more than once a week.
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Personal Notes: Robert M. McGredy, resigned acting

TV mgr. of WCAU-TV, Philadelphia (Vol. 14:33), on

Aug. 25 becomes national TV sales mgr., Westinghouse

stations, succeeding Tom Judge, resigned; Irvin Ruby,

from WBC headquarters, assigned to KYW-TV, Cleveland

as business mgr.-auditor . . . John H. Norton Jr., ex-ABC

v.p. in charge of central div., Chicago, recently resigned

v.p.-gen. mgr. of WMTW, Portland, Me. (Ch. 8) ,
the Mt.

Washington station, named asst, to Dr. Clinton H.

Churchill, pres, of newly authorized (Vol. 14:31) WKBW-
TV, Buffalo (Ch. 2) . . . Robert J. Leder, v.p. of RKO Tele-

radio, adds duties of gen. mgr., WOR div., succeeding v.p.

Gordon Gray, now handling general executive assignments;

Burt Lambert promoted to WOR-TV sales mgr.; Robert

Smith to TV-radio program director . . . Curtis B. Peck,

technical operations supervisor of WRCV & of WRCV-TV,

Philadelphia, on Oct. 1 becomes engineer in charge of

NBC’s radio KNBC, San Francisco, succeeding J. W. Baker,

retiring; he also will supervise NBC’s shortwave contract

operations for Voice of America at Dixon, Cal., will be

succeeded in Philadelphia by George Lenfest, ex-WBUF,

Buffalo . . . Walter Annenberg, pres, of Triangle stations,

publisher of Philadelphia Inquirer, due back from Biarritz

Sept. 1 . . . Sidney Piermont, ex-NBC program talent

mgr., joins CBS-TV as program coordinator, assigned to

bookings for Garry Moore, Jimmy Dean, Lucky Strike

shows . . . John E. McCoy, v.p.-secy. of Storer Bcstg. Co.,

was married Aug. 17 to Elizebeth Hari’ington Chastain,

in Bronxville, N. Y.; onetime FCC attorney McCoy was

widowed last year, has 2 young sons . . . Hugh O. Kerwin,

head of Petry TV in St. Louis since 1955, transfened as of

Aug. 15 to head TV in new Dallas branch, Adolphus Tower

Bldg., where David C. Milam, ex-Aveiy-Knodel, takes

charge of radio; Fred W. Johnson, ex-KTVI, ex-Branham,

promoted from salesman to mgr. of St. Louis TV . . .

Barney Ogle, ex-Hamilton, Stubblefield, Twining & Assoc.,

ex-NAB, named asst. gen. mgi’., KENS-TV & KENS,

San Antonio . . . Melvin B. Wright, mgr. of KGMB-TV &
KGMB, Honolulu, in N. Y. this week and San Francisco

(St. Francis Hotel) until Aug. 29, will be back at stations

Sept. 2 . . . David A. Harris, ex-H-R Reps, formerly Ruth-

rauff & Ryan timebuyer, joins WABC-TV . . . Roger Wolfe

promoted to traffic mgr., KDKA-TV, Pittsburgh, replacing

Wm. Jewett, resigned to teach TV-radio at Duquesne U

;

exec, producer Wm. McGraw replaces Wolfe as asst, to

B. Calvin Jones, program director . . . Rosemary Caputo

quits as traffic & continuity mgr., educational WQED,
Pittsburgh, to join upcoming WTAE (Ch. 4) in same ca-

pacity; Ted Nielson, also ex-WQED, joins educational

WTTW, Chicago . . . Henry Cauthen quits WIS-TV, Colum-

bia, S. C., to become technical director of state experiment

in closed-circuit educational TV at Dreher High School,

Columbia . . . James P. White appointed sales mgr. of up-

coming WJRT, Flint (Ch. 12) due on air in eai'ly fall

under mgr. A. Donovan Faust . . . Gregory G. Harney Jr.,

ex-CBS-TV, named production mgr. of WGBH-TV, Boston

. . . Wm. B. Colvin, ex-TvB, named adv. & sales promotion

mgr., WBZ-TV, Boston . . . Norman S. Livingston promoted

to program sales director, NBC Radio . . . George W. Arm-

strong promoted to exec. v.p. of Storz Bcstg., continues as

gen. mgr. of radio WHB, Kansas City . . . Sid White, ex-

Warner Bros., ex-Radio-TV Daily columnist, joins ABC
press information dept. . . . Joseph Kotler promoted to Ziv

N. Y. sales mgr., succeeding Len Firestone, now general

sales mgr. of syndication; Richard Hamburger promoted

to asst. N. Y. sales mgr., James Parker to spot sales mgr.,

eastern div. . . . Gene Deitch, ex-CBS Terrytoons, has

formed Gene Deitch Associates, 43 W. 61st St., N. Y. to

produce animated film for TV. . . Gilbert Williams, ex-Van

Praag Productions, ex-WRGB, Schenectady, ex-WOR-TV,

N. Y. and winner of Detroit Ad Club’s 1957 gold medal

award for Chevrolet commercial, joins Robert Lawrence

Productions, Inc., N. Y.

ADVERTISING AGENCIES: Jerome J. Cowen promoted

to exec. v.p. for west coast offices, Cunningham & Walsh,

succeeding Franklin C. Wheeler, retired . . . Herbert Gunter,

Ted Bates v.p., adds duties of TV-radio production; Rich-

ard B. Jackson, ex-NBC, named TV-radio operations di-

rector . . . James C. McDonough, ex-Erwin Wasey,

Ruthrauff & Ryan, named v.p. of W. B. Doner & Co.,

Chicago . . . Wayne Jervis Jr., ex-McCann-Erickson, Chi-

cago, named marketing v.p., Leo Burnett Co. there . . .

D. M. Marshman Jr., pi’omoted to v.p., C. J. LaRoche &
Co., N. Y. . . . John F. Adlinger promoted to v.p.. Young
& Rubicam . . . Gene Martel, from N. Y. office, heads Young
& Rubicam TV commercial film production, San Francisco

. . . Dean Pennington, Gardner Adv. v.p., named TV-radio

commercial dept, director; John Gunter named program

director-business mgr., St. Louis . . . Grant A. Tinker, ex-

McCann-Erickson, named TV programming directoi*, War-
wick & Legler, N. Y.

Educational TV advisory committee to N. Y. Board of

Regents includes: Jacob L. Holtzmann, N. Y. attorney,

chaiiTnan; John Daly, ABC news v.p.; the Very Rev. Tim-
othy J. Flynn, TV-radio director, N. Y. Archdiocese;

Leavitt Pope, WPIX v.p.; P. B. Reed, RCA v.p.; Clarence

Worden, WCBS-TV director of public affairs; Kenneth G.

Bartlett, Syi'acuse U v.p.; John J. Theobald, supt.-elect,

N.Y.C. schools; Thomas C. Fetherston, N. Y. School Boards

Assn.; Mrs. May M. Henry, pres. N. Y. State Teachers

Assn.; Stanley G. Jones, N. Y. Telephone Co.; Harry C.

Lautensack, Mfrs. Trust, Buffalo; Brother Augustine
Philip, Manhattan College pres.; Howard C. Seymour, supt.,

Rochester schools; Mark Starr, ILGWU education director.

Eleven-man CBS-TV Affiliate Advisory Board (C. How-
ai’d Lane, KOIN-TV, Portland, Ore., chairman) meets in

Bermuda’s Mid-Ocean Hotel Aug. 28-30 for briefings by
top CBS-TV executives, including TV pres. Louis G.

Cowan, CBS Inc v.p. Dick Salant, sales v.p. Wm. H. Hylan,

engineering-affiliate I'elations v.p. Wm. B. Lodge, affiliate

relations v.p.-director Edmund C. Bunker.

F. C. Sowell, v.p. & gen. mgr. of radio WLAC, Nash-
ville, named chairman of NAB AM Radio Committee.

Obituary

Walter Tenbroeck Gassenheimer, 52, engineer of N. Y.

Times’ WQXR, died Aug. 17 in Perth Amboy. Surviving

are wife and daughter.

Watson M. Gordon, 75, retired McCann-Erickson v.p.,

died Aug. 11 at Pocasset, Mass.
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TV Service by States: Final report of Nielsen Cov-

erage Service (NCS 3), sponsored by the TV networks, 40

major agencies and some 125 stations and designed to

appraise daily, weekly or monthly tune-ins during day

and night on basis of county-by-county samplings, was

released this week by John K. Churchill, v.p. of A. C.

Nielsen Co. Preliminary report had counted uhf homes

(Vol. 14:32) and new data is based on increase in TV
stations from 441 in 1956 to 505 in 1958 [present total:

530, including educationals & satellites] and notes that

45 states now report new TV services since 1956 besides

service to U. S. listeners from 16 stations in Canada &
Mexico.

Effects on listenership of advent of new stations are

analyzed, with particular emphasis on technical adjust-

ments that need to be made in home sets. Combined cir-

culation of the 505 reportable stations is set at 152,800,000

million homes, counting overlaps—the average TV home

in the U. S. using 3.61 stations. Reportable stations are

those serving at least 10% of the total homes in one or

more counties, which accounts for the disparity between

Neilsen’s 505 and the actual on-air count of 530. Says

Nielsen:

“Once past the larger cities, the backbone of U. S.

television service is the smaller station serving local mar-

kets. The range of audience, from larger to smaller sta-

tions, is not as great as the range in U. S. population

concentration since smaller markets are generally served

by stations as part of a larger area complex.”

Station circulation patterns by states in 1958 (note

that only state without any originating station is N. J.,

where uhf’s failed in Atlantic City & Asbury Park; that

Del., N. H. & Vt. have only one station each, R. I. 2;

the biggest concentrations of stations are in Tex., Cal.,

N. Y., Pa., 111.) :

No. of Stations Serving State

By State
By Reportable

Coverage
of Origin In State

Ala. ... 9 25
Ariz. ... . 8 9
Ark. ... 6 23
Calif. . 29 33
Colo. . 9 18
Conn. 5 21
Del. ..... . 1 9
D. C. . 4 4
Fla. ... 16 22
Ga. . .. 12 24
Ida. .......... 5 12
Ill 20 44
Ind. _ ...._. 16 31
la 12 29
Kan. . 7 25
Ky. ... 5 27
La . 12 18
Me. _. 6 11

Md. ... 4 19
Mass. . 8 17
Mich. .... 12 30
Minn. 9 23
Miss. . 6 23
Mo. .. 15 32
Mont. 6 14
Neb. .. 9 22

By Reportable
By State Coverage
of Origin In State

Nev. ... 4 11
N. H. . 1 14
N. J. .. 11

N. M. 6 20
N. Y. . 24 34
N. C. . .... 12 31
N. D. 9 12
Ohio ....... 19 36
Okla. . 9 27
Ore. . 8 20
Pa 21 51
R. I. 2 8
S. C. . 8 16
S. D. 5 11

Tenn. 14 22
Tex. ..... ..41 52
Utah 4 6
Vt 1 14
Va 12 31
Wash. ..... 13 19
W. Va. __ 8 26
Wis. .. 13 33
Wyo. 4 ' 15
Canadian &
Mexican .. 16 30

Total 505 1,115

“Monopoly” threat by networks in field of TV tape

commercials was alleged this week by N. Y. Film Producers

Assn. (Vol. 14:33) in Washington conference with Justice

Dept, anti-trust expert Robert Bicks. FPA pres. Nathan

Zukor and counsel Herbert Burstein told Bicks they feared

networks—particularly CBS & NBC—would squeeze in-

dependent commercial producers out of tape operations.

They said they sought “prophylaxis” for problem, not

anti-trust litigation. Justice Dept, made no commitments,

suggested FPA & networks might get together for talk

with Bicks.

FTC Is Hit Again: “Deception” in TV commer-
cials for dentifrices was cited this week by House
Govt. Operations Committee in blistering criticism

of FTC—its second blast at agency in 2 weeks

—

for “failure to take action against false & mis-
leading advertising.” Few nationally-advertised

toothpastes which are plugged on TV escaped
scornful comments in new findings by Commit-
tee (H. Kept. 2667), which last week scored FTC
for countenancing “illicit” claim.s for weight re-

ducers (H. Kept. 2553), suggested making media
as well as advertisers responsible for ads (Vol.

14:33).

Quoting dental authorities who testified at hearings

conducted by legal & monetary affairs subcommittee
headed by Rep. Blatnik (D-Minn.), Committee noted 3

“general themes” are common in promotion of dentifrices:

“(1) Stopping dental decay. (2) Elimination of ‘bad

breath.’ (3) Adequacy of using a dentifrice ‘only once a

day’.”

All 3 claims were wrapped up in one TV commercial
which was protested at hearing by Dr. Harry Lyons of

Medical College of Va., representing American Dental

Association. He testified that “to say this is an exaggera-

tion of fact [is] an understatement if there ever was one

made.”

Committee brushed aside FTC’s arguments that it

lacks funds for exhaustive investigation of claims for

toothpastes, pointed out agency had issued no cease-&-

desist orders in field since 1951, that most recent stipu-

lations to discontinue objectionable ads was dated 1947.

Committee concluded that: (1) FTC isn’t “discharg-

ing its statutory responsibilities to halt or prevent decep-

tion.” (2) Manufacturers should submit “scientific proof

of advertised claims.” (3) FTC should get together with

toothpaste manufacturers “without delay” to w'ork out

“codes of fair advertising practices.” (4) Other Con-

gressional committees should see whether new laws aren’t

needed for “effective enforcement” to stop fraudulent ads.

Anti-Canon 35 Plan: Summit meeting of lawyers,

broadcasters, newspapers and other media to work out

agreement to end American Bar Assn.’s Canon 35 ban

on camera-microphone court coverage was urged this week
by NAB pres. Harold E. Fellows. He told 59th annual

convention of VFW in N. Y. that “public’s right to know
generally has been hobbled” by Canon 35, which will be

reviewed again by ABA’s House of Delegates (Vol. 14:9)

in Los Angeles Aug. 25-29. “Top-level meeting” of all

professional groups is needed to resolve long-standing

issue. Fellows said. Meanwhile, chairman Robert D.

Swezey (WDSU-TV & WDSU, New Orleans) of NAB’s
freedom of information committee reported broadcasters

in 23 states are ready to demonstrate to law'j’ers that TV
& radio can cover trials without disrupting them.

Arbitron instant rating service, after 6-mo. “develop-

ment period” (Vol. 13:51), goes commercial in New York

City Aug. 25. American Research Bureau pres. James W.
Seiler says he expects to distribute reports recorded from

217 N. Y. homes every 90 seconds round-the-clock to 6

stations—possibly 7. He says service will go national

(Detroit, Chicago, Cleveland, Philadelphia, Baltimore,

Washington as well as N. Y.) by Labor Day with Arbitron

devices in about 600 homes. Local service will be avail-

able in Chicago by late Sept., in Los Angeles before Jan. 1.
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SALES UPTURN BODES BETTER TV TIMES: One more harbinger of hoped-for upturn in TV

made its appearance this week in EIA's preliminary estimate of about 287,000 July

sales — second straight month retail sales have exceeded preceding month. It was

highest figure since last March when sales totaled 416,000 units.

Weekly production figures, too, gave fillip to industry as EIA reported set

makers turned out 124,527 units in week ended Aug. 15 — making it best week this

year. (See below for TV-radio production details.)

Figures were well below corresponding 1957 periods in,both categories, but

still served to support hope recession is bottoming out. Sales at retail in July

compared with 250,362 in June, 237,189 in May — 425,000 in July 1957. Some prior

July retail sales; 1956 , 414,500; 1955, 387,500; 1954 , 368,600; 1953 , 430,400;

1952 , 235,000. July sales brought 7-mo. total to almost 2,500,000, down about

700,000 sets from 3,253,000 in corresponding 1957 period.

July is no great shakes as retail sales month , normally, but this year's

slight upturn gave industry leaders heart that their predictions of much improved

business this fall will be realized. They report, too, that distributor open-houses

still going on in many parts of the country are highly successful and that new

1959 lines are being well received.

Top merchandising executives among set makers still predict production this

year between 5,300,000 and 6,000,000 sets — down from 6,400,000 in 1957. With total

production standing at 2,242,000 Aug. 1, industry must turn out a little better than

3,000,000 sets in last 5 months to reach lowest prediction figure.

TV'Radio Production: TV output hit weekly peak for year with 124,"527'' s'ets" in'''

week ended Aug. 15 (see above) compared with 114,556 preceding week & 169,148 in the

corresponding week last year. Year's 32nd week brought total for year to 2,661,981
vs. 3,369,000 last year. Radio production for week ended Aug. 15 was 227,114 sets

(45,565 auto) vs. 168,196 (42,692 auto) preceding week and 192,877 (61,299 auto)

same week last year. Radio production for 32 weeks was 5,606,350 (1,739,362 auto)

vs. 8,171,000 (3,200,000 auto) for corresponding period last year.

RADIOS ROLLING IN FROM JAPAN: Japanese-made portable radios are flowing into the

U.S. at greater rate than we anticipated when we estimated 1958 imports at 1,000,000
receivers last Feb. (Vol. 14:7). Though official figures are virtually impossible
to come by, we've culled Commerce Dept, communiques from Tokyo, checked with trade
sources, and now conclude total may exceed 1,400,000 this year. Apparently, imports
were more than 675,000 during first 6 months and rate is accelerating. Fact is, the
first half imports exceeded whole of 1957 when 641,000 Japanese radios came in.

Almost all Japanese imports are transistorized portables , the one segment of

the industry which promises an increase this year over last — and where the profits
are most likely to be made. That's why heavy imports really are hurting. Domestic
production of portables totaled 1,543,000 units in first 6 months of which 1,076,000
were transistorized — about 70%. So, imports represent a better than 50% threat to

a highly important section of U.S. radio industry.

Imports closely parallel buildup of Japanese radio industry , from 1,000,000
receivers in 1952 to 3,000,000 in 1956, about 3,800,000 in 1957, and an estimated
5,000,000 this year. Trade papers use the rule-of-thumb that 30% of Japanese radio
production is exported; better than 70% to the U.S.

Japanese radios are being heavily promoted here . They've taken over shelves
in some major markets at prices as low as $25 for high-quality, 6-transistor set.

9
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Workmanship is good; tone is good. American manufacturers are hard put to compete.
And, it's interesting to note that recently organized Japan External Trade Recovery
Organization, which handles promotion of imports in this country now has bought two
15-min. sports Segments on a Chicago TV station to plug Hitachi transistor radios.

TV Inventories Unchanged: Trade sources attached considerable significance
to fact that inventories Aug. 1 were virtually linchanged from month earlier despite
build-up of new lines for fall market. Inventories at all levels were approximately
2,100,000 sets, down a healthy 200,000 from 1957 date. Factory inventories were
about 564,000 sets, down from 629,000 at end of July; stocks in distributor hands
were 836,000 sets, down from 848,000; dealer stocks were up about 85,000.

Electronics Personals: James W. McCrae, v.p. of West-

ern Electric & pres, of subsidiary Sandria Corp., elected

v.p. of AT&T, succeeded in both posts by P. P. Molnar,

Bell Labs v.p.; Edward B. Crossland also promoted to v.p.

from asst, to pres. . . . Brig. Gen. K. E. Fields (USA ret.),

ex-Atomic Energy Commission gen. counsel, named exec,

v.p. of ITT subsidiary International Standard Electric

Corp. . . . David Sarnoff, RCA chairman, due back from

European tour on Labor Day . . . Dr. W'm. J. Pietenpol,

ex-Bell Labs, named v.p. & gen. mgr., Sylvania semi-

conductor div., Woburn, Mass. . . . Norman L. Harvey, ex-

Sylvania tube operations mgr., named CBS-Hytron v.p.-

engineering . . . Roy L. Ash promoted to Litton Industries

exec, v.p.; Henry Singleton & David Ingalls to v.p.’s. . . .

Nathan W. Aram promoted to Zenith asst. v.p. & chief

engineer . . . C. J. Urban promoted to new post of market-

ing mgr., Westinghouse TV-radio div., succeeded as radio-

phono sales mgr. by E. D. Smithers; J. J. Eagan promoted

to TV & hi-fi general sales mgr., succeeding Tom B. Kalb-

fus, now with the div. as consultant; Stephen J. Welsh

promoted to marketing mgr. for hi-fi components . . .

Kenneth W. Connor promoted to Sylvania resident sales

mgr., Syracuse. . . Brig. Gen. Terence J. Tully, (USA ret.)

named mgr. of communication engineering, RCA Service

Co. missile test project, Patrick Air Force Base, Fla.

Dr. Lee DeForest, the noted inventor who recently cele-

brated 84th birthday, has closed his lab in Los Angeles,

which for last 7 years has been researching conversion of

heat into electricity for United Mfg. Co., Chicago, is I'e-

taining office at 1027 No. Hollywood Ave., L. A.

Wm. S. Parsons, pres, of Centralab, Milwaukee, elected

pres, of Electronic Industry Show Corp. to plan 1959 Elec-

tronic Parts Distributors Show in Chicago next May, suc-

ceeding Charles Golenpaul, v.p. of Aerovox.

a

EIA fall conference in San Francisco’s St. Francis

Hotel Sept. 16-18 will consider recommendation that its

Consumer Products Div. conduct a year-round 'promotion

to step up TV set sales, according to exec. v.p. James D.

Secrest. Also on agenda; (1) Plans to renew fight in next

Congress to eliminate excise taxes on TV, radio & phono-

graphs. (2) Proposed code of ethics aimed at preventing

sale of counterfeit receiving tubes. (3) Report of Elec-

tronic Import Committee on threat of component imports

on domestic industry. (4) Report on pending Labor Dept,

proposals to establish minimum wages under Walsh-Healey
Act for tubes, semiconductors, parts.

Five stereo kits to convert present hi-fi phonos to

stereophonic sound were introduced this week by RCA.
Prices range from $20 to $80.

Now it’s ITT. International Telephone and Telegraph
Corp. drops ampersand (&) from name abbreviation.

DISTRIBUTOR NOTES: Olympic Radio & TV div. of

Siegler Corp. appoints 9 for TV, radio, phonos: Burghardt
Radio Supply, Watertown, S. D.; B. K. Sweeney, Denver;

Ott Distributors, Lemoyne, Pa.; W-W Electric Co., Spring-

field, 0.; Johnson Distributors, Wichita; Radio Trade Sup-

ply Co., Minneapolis; City Electric Co., Syracuse; Radio &
TV Distributing, So. Bend, Ind.; Hennitage Electric Supply,

Nashville . . . Sylvania appoints Washington Wholesalers

(D. C.) for TV, radio & hi-fi, replacing factory branch;

Roth Appliance, Milwaukee, replacing Radio Parts Co.;

Orgill Brothers Hardware, Jackson, Miss., for consumer
products . . . Stromberg-Carlson appoints Felix N. Mille-

can, Rochester, for hi-fi . . . Webcor appoints Shuler Dis-

tributing, Cleveland, for hi-fi, tape recorders . . . Raytheon

appoints J. Malcolm Flora Inc., Detroit, for commercial

products marketed through parts distributors . . . DuMont
appoints Snelling-Bogossian, Hamburg, N. Y., for sci-

entific instruments . . . Columbia Records appoints Craig

Corp., Seattle, for phonos & records . . . Majestic Interna-

tional Sales appoints Wm. G. Brennan eastern sales mgr.,

N. Y. . . . Telefunken appoints Mitropa International, Chi-

cago, for hi-fi & recordings . . . Granco appoints Goodbinder

Assoc., Washington, D. C., for radio & hi-fi.

Dr. Wm. J. Pietenpol, for last 8 years with Bell Labs,

2 of them as director of semiconductor development, who
took over this week as v.p. & gen. mgr. of Sylvania’s

semiconductor div., paints a glowing picture of future

transistor business, estimates transistor sales will increase

fivefold in next 5 years to about 225,000,000 units worth
$202,000,000. He says great potential for transistors is

in commercial and industrial applications such as auto-

mobile ignition & fuel injection systems; automatic avia-

tion pilots, fuel measuring systems, cabin pressure con-

trols; TV & hi-fi; commercial computers—and electronic

toys. Transistors will not displace electron tubes, he says;

rather, “much of the great potential of the transistor lies

in devices to which electronics could not previously be

applied.”

Commerce Dept, is too liberal with import permits for

surplus .American goods abroad— including electronic

tubes (Vol. 14:31)—House Committee on Govt. Operations

reported this week. Commerce Dept. Secretary Sinclair

Weeks promised to study need for “a thorough revision

of procedures & statutes governing this area of our opera-

tions.” EIA protest against tube imports was one of

many presented Committee, which elicited comment that

“permits for importation of foreign excess property have

been issued in a number of cases where no domestic

shortage existed and where such permits were not bene-

ficial but were actually detrimental to the domestic econ-

omy because of the already depressed state of the indus-

tries atfected.”
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A Primer of Stereo: “Stereophonic sound in one

easy lesson” aptly describes 2-part feature in Aug.

Electrical Merchandising, McGraw-Hill trade

publication for TV-radio-appliance dealers. First

part titled “Here’s All You Need to Know About
Stereo,” by James J. Cassidy, is one of first de-

scriptions for lajonen how stereo sound is pro-

duced and reproduced, and includes glossary of

terms peculiar to stereo lingo. Second part, “He’s

Already Making Money on Stereo,” by Bill Mc-
Guire, tells how Birmingham dealer introduced

stereo with a 4-prong sales promotion campaign,

including a stereo concert, stereo broadcast, big

store demonstration & an advertising trailer in

the local movie house—all at a cost of $621 ;
sold

20 stereo units for $6847 ;
netted $1,598 after

delivery & other charges.
Stereo is described in first article as “most demon-

strable product dealers have had to sell since TV” but

warns that outcome of stereo promotion this fall depends

on “public education” and “how the music lovers take to

stereo discs.” It quotes Columbia pres. Goddard Lieberson

as saying: “Stereophony is the most obfuscated subject

since the War Between the States.”

In side-bar to stereo article, big independent Upper
Darby (Pa.) dealer Mort Farr, ex-pres. of NARDA who
appears on his own weekly TV show on WFIL-TV, Phila-

delphia, says dealers can get a chunk of the millions being

spent on “leisure time products” by vigorously promoting

hi-fi and stereo equipment for the home, plus the sale of

tapes and records to go with them. Says Farr: “Customers

seldom say how cheaply they bought hi-fi. It is more of a

status symbol and they are more likely to exaggerate its

cost as would a woman a mink coat.” But, he warns

dealer to “buy cautiously in breadth and not in depth”

so as not to be caught with out-dated inventories.
If * m it

Possibility of a distribution snafu in the introduction

of stereo is foreseen in Aug. 15 Printers’ Ink. “There are

enough of the new records to meet the mounting demand
but not enough stereo phonographs to play them on,” it

says. “Dealers say phonograph makers have created a

marketing snarl by premature advertising.” RCA spokes-

man is quoted as saying, “It’s just a case of the left leg

getting too far ahead of the right one.” RCA recently

announced Sept, release of its first stereo tape magazines

(Vol. 14:32) but RCA’s new players for these tapes won’t

be ready for market until Oct.

Brightness standard.s for color TV tubes, to calibrate

instruments for measuring color and brightness of phos-

phors, now available from Photometry & Colorimetry

Section, National Bureau of Standards, Washington 25,

at $250 per set. EIA mailed 5 new standards for elec-

tronics industry to members, available to non-members

from EIA engineering dept., 11 W. 42nd St., N. Y. The
standards: ceramic dialectric capacitors (RS-165-A), 80(‘

each; TV tuner performance presentation and measure-

ment (RS-207), 251*; terminating & signaling equipment

for microwave communications systems—Part 1 (RS-210),

$1.10; dimensional characteristics of phonograph records

for home use (RS-211), OOt^; numbering of electrodes and

designation of units in electron tubes (RS-212), 25r.

Rf'.\ en(ers .silicon rectifier field with 2 types for TV,

radio & phonos. Quantity production planned at Somer-

ville, N. J., plant in 60 days.

Radio Shipments: Radio shipments to dealers during

first half of 1958 were 14% below shipments for the cor-

responding 1957 period. EIA reported 26-week total was
2,905,327 sets vs. 3,436,428 same period last year. Ship-

ments by states

:

state Total
Ala. . . 34,938
Ariz 16,607
Ark. 15,196
Calif. .. _ 230,666

State Total
Mass. 110,389
Mich. 104,801
Minn. 54,121
Mi.>?s. 18,783

State Total
S. C. .._ 22,502
S. D. 7,126
Tenn. 41,407
Tex. ... 142,260

Colo. 23,215
Conn. 39,201
Del. 6,397

Mo. 82,281
Mont, 10,010
Neb 16,801

Utah 11,060
Vt .. . 6,997
Va.. 47,0.11

D. C. 32,326 Nev 5,192 4P. 5fif5

Fla 82,124
Ga. 55,538
Ida. 8,088
111. 225,959
Ind. 50,677
Iowa 35,477
Kan. 32,820
Ky 39,351
La. - 36,912

N. H 10,377
N. J 109,062
N. M. - ... 9,011
N. Y. 412,564
N. C 48,295
N. D; 8,953
Ohio 164,159
Okla - 27,838
Ore 29,302

W. Va 17,665
Wis 59,756
Wyo. . 3,766

U. S.

TOTAL „.2,893,393

Alaska 2,478
Hawaii 9,456

Me 17,803
Md 59,005

Pa 210,779
R. I. 16,219

GRAND
1

TOTAL _.2,905,327

Transistorized TV receiver developed by Texas Instru-

ments semiconductor-components div. was demonstrated

at Western Electronics Show & Convention in Los Angeles

this week, one of few TV exhibits in show dominated by
military electronics & missiles. Described as a “develop-

ment project,” set has 24 commercial transistors, self-

contained rechargeable batteries.

Texas Instruments reported scoring record earnings of

$2,142,861 (66^ per share) on sales of $42,189,584 in first

half of 1958 vs. $1,719,406 (52«*) on $30,830,131 in 1957

period. In 3 months ended June 30, Dallas manufacturer
of electronic components, transistors, missile & radar sys-

tems, etc., earned $1,035,117 (32^) on $21,710,250 sales

(highest for any quarter in company’s history) ys. $930,010

(28<f) on $15,577,923 in same 1957 period, but non-recur-

ring cost of moving into new electronics plant during 2nd

1958 quarter kept net under first quarter’s $1,109,000

(Vol. 14:16). In letter to stockholders, chairman J. E.

Jonsson & pres. P. E. Haggerty predicted 1958 earnings

of $1.40-$1.45 vs. $1.11 in 1957.

Midwestern Instruments, Tulsa manufacturer of mag-
netic tape & recording equipment, missile components, etc.,

earned $44,913 on sales of $2,438,766 in 6 months ended

June 30 vs. $474,377 on $3,474,000 year earlier (Vol.

13:36). In report to shareholders, pres. G. R. Morrow
said Magnecord div. has introduced low-cost stereo tape

system for home use, plans new commercial & professional

tape recorder for fall. New orders totaled $2,085,184 in

2nd 1958 quarter vs. $1,284,922 in preceding quarter (Vol.

14:19), $751,311 in 4th 1957 quarter*.

Litton Industries earned about $3,700,000 ($2.12 per

share on 1,692,000 shares outstanding) on sales of around

$83,000,000 in fiscal year ended July 31 vs. $1,806,492

($1.51 on 1,193,986) on $28,130,603 year earlier, said

chairman-pres. Charles B. Thornton in preliminary report

this week. Rapidly expanding Beverly Hills electronics

firm, which recently acquired Airtron Inc., Linden, N. J.

(Vol. 14:24), increased working capital during year to

more than $20,000,000 from $6,700,000.

Capitol Records had highest gross sales in 16-year

history, $43,694,818, in fiscal year ended June 30, but

earnings slipped to $2,777,755 from $3,239,362 on $35,-

108,401 sales year earlier.

Dividend.s: AT&T. $2.25 payable Oct. 10 to stock-

holders of record Sept. 10; Cornell-Dubilier, 20(‘ Sept. 23

to holders Sept. 12; Time Inc., 75<‘ Sept. 10 to holders

Aug. 29.
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^HE MIDAS TOUCH of CBS management [see its 1950-

58 P&L statements, Vol. 14:33, p. 12] may be incubat-

ing another conquest—the Disneyland-type amusement
project at Santa Monica, Cal., called Pacific Ocean Park,

which was opened last month and which CBS owns jointly

with the Los Angeles Turf Club, operator of the Santa

Anita race track and the Lake Arrowhead concession.

This week, CBS disclosed that it had induced its

highly capable and very popular ex-TV network pres..

Jack Van Volkenburg, to forsake the joys of retirement

in Englewood, Fla.—at the ripe old age of 55 come next

Dec. 6—to go West and take over the presidency and gen-

eral management of Pacific Ocean Park. He’s already on

the job, residing temporarily in nearby Beverly Hills Hotel.

The personal reasons that impelled John Lamont Van
Volkenburg to quit his top CBS post and resign from the

CBS Inc. board of directors (Vol. 12:44), to which he had
risen by degrees from sales mgr. in 1932 of KMOX, St.

Louis, no longer preclude his active participation in busi-

ness. His wife Katherine’s health has been vastly im-

proved since they moved to Florida in latter 1956.

It remains to be determined whether he will now
pull out of the competitive Ch. 10 application for Largo,

Fla., in the Tampa-St. Petersburg area (Vol. 12:51 & TV
Factbook No, 26), in which he holds about 10% interest

in company with such notables as bandleader Fred Waring,

admen Hal James (Doherty, Clifford, Steers & Shenfield)

and Harry W. Bennett Jr. (Joseph Katz Agency), St.

Louis Cardinals mgr. Fred Hutchinson, et al. Also, he

will have to decide whether to transport to the Pacific

the yacht which CBS-TV affiliates, in token of their great

affection, pitched in to give him on his retirement.

^ ^ iin ^

There’s fabulous Disneyland, of course, in which ABC-
Paramount holds 35% interest, in partnership with Walt
Disney Productions—but less generally know is fact that

several lesser lights of the industry also have amusement
park sidelines and are doing quite nicely. For example.

Jack Poppele, recently chief of Voice of America, erst-

while engineering v.p. of New York’s WOR & WOR-TV,
heads Santa’s Land at Putney, Vt. And Les Lindvig, local

sales mgr. of Meredith’s KPHO-TV, Phoenix, operates the

Jungle Park Zoo there—a unique story.

Pacific Ocean Park is a multi-million dollar project,

with TV-radio commercial overtones. On the outskirts of

Los Angeles, it has concession sponsorships, big national

and regional advertiser displays by such as Coca-Cola,

Westinghouse, Union Oil, Foremost Dairies, Bank of

America, et al (Vol. 14:26). Admissions are Up to 90(f,

and they say it looks like CBS has another winner, of a

piece with My Fair Lady (it owns 40%) and Around the

World in 80 Days (10%).
On the board of Pacific Ocean Park, besides Van

Volkenburg, are Wm. S. Paley & Frank Stanton, CBS;
Leigh M. Battson, Reese H. Taylor & Gwynne Wilson,

L. A. Turf Club; Robt. F. Strub, secy.-treas. ; Edward C.

Freutal Jr., asst, secy.; Ivan Betts, controller.

5k

Santa’s Land is a children’s heaven, as the name im-

plies, attracting many thousands of New England sum-
mer tourists every week. It’s a substantial money maker,
too, says Poppele, who is an engineering-management
consultant betimes.

Appreciative Reader

Epitomizing the notes of commendation we’re

getting from readers who have their Digests for-

warded via air mail—we do it for subscribers who are

traveling or vacationing, without charge—is this

note received this week from a major multiple sta-

tion operator now in France: “There are many
good trade publications, but I must admit I look

forward with great anticipation to reading Tele-

vision Digest which [is being sent] me each week.

Let me wish you continued success in your meri-

torius endeavors.” Note: Tell us where you will be
4 days after our Saturday mailings, if you want us
to send your copy via air mail to any capital in

Europe; allow 5-7 days to other continents.

But even more unusual is Jungle Zoo Park, which also

charges admissions and which “zooperintendent” Mrs.
Les Lindvig really operates. It’s a hobby that actually

grew out of so prosaic a household experience as a gas
furnace that sprang a leak, leading the Lindvigs to buy
a canary to detect any further leaks.

That started them on birds, and they acquired more
and bigger ones. Then they took in small prairie dogs, a

mountain lion and a bear cub. Other animals were added,

the main requisite being beauty. Only reptiles are excluded

except for a desert tortoise and a large iguana which are

pleasant denizens of “Story Book Corner.” Each animal

has a name.
There are also kiddie rides, souvenirs, a candy & pop-

corn counter, etc. But the animals are the Lindvigs’ great

love, and the collection is the only one of its kind in Ari-

zona and has been widely written up. They’ve had some
exciting experiences, too, as when they acquired a deodor-

ized skunk but found “the vet had goofed”; and when the

sheriff came storming out to shoot the python that re-

portedly had escaped, only to end up hunting a harmless

8-in. opposum that had escaped its cage and was sleeping

somewhere in the warehouse.

“All in all,” Les Lindvig ruminates, “our hobby-busi-

ness, now quite profitable, acts as a good release from the

tensions of the TV business, and we expect to continue

our study and acquisition of strange and wonderful crea-

tures that roam the woodlands of the earth.”

TelePrompTer grossed $750,000 from theatre-TV

hookup for Floyd Patterson-Roy Harris fight in Los

Angeles this week—little more than half the $1,400,000

gross it reported after its debut in closed-circuit sports

with Sugar Ray Robinson-Carmen Basilio N. Y. bout in

March (Vol. 14:14). Spokesman told us TelePrompTer

made profit on 2nd theater-TV venture, however, despite

audience of only 180,000 (paying $2.50-$10 per seat) in

133 cities, 146 locations vs. more than 360,000 in 174

theatres & arenas for first fight. Kines of Patterson-Harris

bout wei'e flown to London & Australia for commercial

TV showings, London reporting it had fight on TV before

N. Y. movie houses had newsfilm. Court flurry over an-

nounced intention by radio WOR to simulate blow-by-blow

of Los Angeles fight, despite exclusive broadcast rights

held by TelePrompTer (Vol. 14:33), was resolved by

Judge Tilzer of N. Y. County Supreme Court. He said

radio could give resume of rounds—which was done

—

but was “enjoined from simulating a live broadcast in the

present tense.”
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SUMMARY-INDEX OF THE WEEK'S NEWS— August 30, 1958

500 STOCKHOLDERS CLAIMED by Capital City TV (Lowell

Thomas-Frank Smith), which may soon seek American

Stock Exchange listing (pp. 1 & 8).

WVUE GOES DARK SEPT. 13 unless Storer finds buyer for

Ch. 12 Wilmington-Philadelphia outlet, a heavy loser;

$1,800,000 price now indicated (p. 9).

ROTATION COVERAGE of continuing spot news proposed

by NBC's Sornoii to stop network duplication, save in-

come lost by public service preemptions (p. 2).

UHFs DOWN TO 85 as WBLN, Bloomington, goes dark, hop-

ing to resume in Oct. (p. 9).

Manufacturing-Distribution-Finanee

FOREIGN TV STATIONS rise to 600, sets-in-use to 23,814,000

from 527 & 21,119,850 in Jon. World total: 1164 stations,

72,314,000 sets (p. 3).

REPLACEMENT MARKET GROWTH reflected in 6-mo. report

on picture tube soles. Output of portables hits peak

(p. 10).

TELECASTING REVENUES, expenses, gross profits for 1957

disclosed in FCC report on networks, their 16 owned

stations, 485 other stations (p. 4).

INDUSTRY-WIDE TV PROMOTION, year-round drive to

boost set sales, on agenda of EIA San Francisco meet-

ing, but outlook doubtful, (p. 10).

MIAMI Ch. 10 RE-HEARING set for Sept. 8, starring most of

those who got headline billing in House investigation of

"influence" on FCC (p. 4).

HEAVY INVESTMENTS IN WEST GERMANY by U. S. TV-

radio-electronics firms noted in Commerce Dept. list.

Tariff situation complicated (p. 11).

NEW STUDY OF CANON 35 ordered by American Bor Assn.,

renewing broadcasters' hopes that rule barring TV &

radio from courtrooms will be repealed (p. 8).

FIRST STERO-COLOR SIMULCAST to be George Gobel

Show, Oct. 21, on NBC-TV & radio networks. Important

trade magazine features stereo (p. 12).

LOG OF STATIONS BY STATES & CITIES: Because we*ve found it so handy ourselves, we

publish as the center spread of this edition (pp. 6-7) a Log of Television Stations
in Operation, or due to be operating before end of this year — by States & Cities,
giving Call Letters with Channels. This is really the Log, somewhat rearranged,
that appears on our 34x22- in. Map of Television Stations and Network Routes, newly
revised for inclusion with the fall-winter TV Factbook, due off the presses in mid-
Sept. But this listing is in larger print and easier to read. It includes all sta-
tions in the U.S. & Possessions, in Canada, along Mexican border. Authorized holders
of CPs who definitely indicate that they intend to be on air this fall or winter are
also included, indicated by asterisk. Extra copies of this Log, reprinted on white
stock and suitable for mounting, are available at 2 for |1, or 10 for $3.50.

PUBLIC TRADING IN TV-RADIO SHARES: Stockbroker trading in TV-radio station owner-
ships may become more commonplace as owner-managements undertake to expand and as

investors turn their eyes more and more to the profit potentials of the broadcasting
business. Operating stations is becoming such big business, demanding so much capi-
tal, that the days of individual or small-group licensees may well be numbered.

There are the big corporations , of course — like RCA, CBS, American Broad-
cast ing-ParamoLint , Westinghouse , GE, Meredith, Time Inc., Avco (Crosley) and General

Tire (RKO Teleradio) which are multiple owners of TV & radio stations and which have

long been listed on the big boards as parent companies whose station subsidiaries

usually are substantial contributors to their over-all balance sheets.

There are lesser group holders like National Theatres and National Telefilm,

proposing to merge (Vol. 14:34), and of course Paramount Pictures with its one sta-
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tion owned outright but with substantial holdings in the DuMont enterprises — also
publicly traded. Then there are the broadcasting-only operators like Storer (N.Y.
Stock Exchange), Gross eind Tele-Broadcasters (over-the-counter), WJR The Goodwill
Station Inc. (Detroit Stock Exchange).

Last of the "independents" to be listed for public trading was Metropolitan
Broadcasting, relict of DuMont Network, embracing its 2 TV stations and acquiring 2
radios besides — spun off Dullont Labs and now traded over-the-counter.

Latest station-only grouping to be entered for trading , soon expected to
apply for American Stock Exchange listing, is Capital Cities Television Corp . . for-
merly Hudson Valley Broadcasting Co., better known as the Lowell Thomas group. It's
parent company for TV stations WTEN, Albany, with satellite in Adams, Mass. ; WTVD,
Durham, N.C. ; and radio WROW, Albany. It already has some 500 stockholders , accord-
ing to veteran radio executive Frank M. Smith, onetime gen. mgr. of WLW, Cincinnati
under Powell Crosley, who put the group together.

[ For further data on Capital Cities Television Corp., see p. 8.]

WHY NOT ROTATE BIG NEWS? ASKS SARNOFF: Damned-if-you-do-damned-if-you-don' t dilemna
faced by TV — how to handle top, continuing news stories as public service without
losing sponsor money and alienating viewers who demand entertainment — could be
solved if networks took turns at coverage, NBC's Robert W. Sarnoff argued this week.

While ABC & CBS didn't jump at once at idea of rotation schedules, it's

clear Sarnoff has started something that may be workable and that Dept, of Justice
anti-trust div. can't cavil at. Said ABC-Paramount pres. Leonard Goldenson ; "There
may be areas where we can expeditiously pool efforts, like presidential speeches
and United Nations — but where things are competitive and demand different inter-
pretations I can't see how it can be done. But it certainly should be studied."
ABC's news v.p. John Daly said he thought the idea merits serious consideration,
but also observed, "I think that we shouldn't do anything which would have the

effect of limiting competition in covering big events."

CBS's Frank Stanton had not studied the plan yet, said it was in news v.p.

Sig Mickelson's province — and Mickelson said; "I think we ought to talk it over."

In one of his provocative pronouncements on programming problems, the NBC
chairman said in newsletter ("Regards, Bob Sarnoff") to TV-radio editors that lie's

"glad" his network had preempted 29 regular programs — 17 sponsored — to carry 19

hours of recent UN sessions. Simultaneous TV blanket coverage was provided by CBS

& ABC (Vol. 14:29) — and frequently-critical newspapers praised enterprise.

* * * *

But what about "lady in Brooklyn " who didn't like it? Sarnoff asked. "In

the name of God," she protested to NBC, "whose idea is it to cut in on Dragnet with

a UN session? Of all the ridiculous things, that boob wins the extra-large portion

of fried cockroaches." Sarnoff thinks she warrants "genuine concern" of networks,

says she's entitled to pick & chqose what she wants to see on the air.
"You can argue that every citizen of America should be interested in follow-

ing developments that could affect their lives and those of their children," he said

in letter to editors — another in informal series started last year (Vol. 13;19,42).

"But can you argue that it is wise to eliminate all freedom of program choice?"

Successful TV rotation plan worked out in May, 1957 by Baltimore's WBAL-TV,

WMAR-TV & WJZ-TV to cover House Un-American Activities Committee hearings there

(Vol. 13:19) was cited by NBC chairman as "textbook example" of how his plan could

be used by networks for UN meetings, hearings, political conventions, etc.

:

(1) "Live coverage would be available to all without depriving the viewer of

freedom to choose a program more to his liking." (2)
"By lessening the financial

strain of prolonged periods of commercial cancellations, the networks would be in a

stronger position to provide sustained live coverage of newsworthy events."
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WORLD-WIDE TV PICTURE—HEALTHY EXPANSION: Spurt of tv in foreign coimtries con-

tinues without letup, it's apparent from study of a newly completed directory of

foreign stations & sets for our Fall-Winter Factbook, due off presses in Sept.

Most authoritative foreign TV directory extant , it's based on every avail-
able source — including official responses from coimmanications ministries of the
major countries. Totaling all figures as of Aug. 1, we find:

(1) Exactly 600 stations serving 25,814,000 sets — compared with 527 sta-
tions and 21,119,850 sets as of Jan. 1 [Vol. 14:7]. (2) U.S. station total in same
period advanced from 529 to 532, sets from 47,000,000 to 48,500,000. (3) Counting
the 52 U.S. military stations overseas, grand total of 1164 stations serve world's
72,314,000 sets — up from 1087 and 68,204,850 as of Jan. 1.

Areas of greatest growth remain the same : Japan, W. Germany, Italy. Latter
has most stations (169) but most are tiny satellites. Russia remains a substantial
enigma — nobody eliciting any reliable figures; it's believed to have 70 stations
and between 2,000,000 and 3,000,000 sets.

South America is the area to watch . Such huge countries as Argentina and
Brazil are bound to cut loose one of these years. As of now, Argentina has only one

station, 195,000 sets; Brazil, 7 stations and 700,000 sets.

Impact of commercialization is worth noting, too. Simple fact is that best
showing is generally made in countries where advertiser helps foot bill — United
Kingdom, Japan, West Germany, Italy, Australia, etc. Russia is something else,

of course; it can juggle prices and set distribution to suit its propaganda aims.

Our station and set totals differ in some instances from those recently com-
piled by U.S. Information Agency (Vol. 14:29) — because of variations in sources.
[For our current figures, see table below.]

Changing Newspaper Picture: Oft-discussed ac-

quisition of N. Y. Herald Tribune by John Hay (Jock)

Whitney, Ambassador to Britain (Vol. 13:40) whose wife
Betsey is sister of CBS chairman Wm. S. Paley’s wife
Barbara, was confirmed this week. Having loaned Ogden
Reid family’s newspaper $1,200,000 last Oct., he has now
acquired controlling interest, Reid to continue as editor &
pres. Whitney also heads J. H. Whitney & Co., founded in

1946 to invest in growth enterprises, now owning or con-

trolling 4 TV & 2 radio stations, which also recently pur-
chased Sun. newspaper syndicated supplement Parade
for reported $7,000,000 (Vol. 14:31). Note: To the recent

rash of speculation about newspaper deals, including

flatly denied rumors that Washington Star (WMAL &
WMAL-TV) and Baltimore Sun (WMAR-TV) were be-

ing sold, was added one this week that Chicago American,
owned by Chicago Tribune (WGN-TV & WGN), was
also being sold—also strongly denied by publisher Stuart
List. His statement followed LaSalle St. conjecture as to

reason for jump in value of stock of Jack Knight’s Chicago
Daily News from $18.25 last Jan. to $31.50 bid this week.
Knight, part owner of WAKR-TV & WAKR, Akron &
WCKT (TV), Miami, said he knew no reason for stock’s

recent activity, is still interested in buying Chicago Ameri-
can, has made no recent offer, has tried without success to

find out who is buying News stock—and emphasized that

he and his family and associates own 70% of it.

Long-standing “TV-Radio” section of Time Magazine
has been dropped, by order of editor Henry Luce himself,

in favor of new section captioned “Show Business,” inaug-
urated several weeks ago with cover story on NBC’s Jack
Paar. Entertainment aspects of TV will be covered in

new dept., news in “Press” section, educational TV under
“Education,” etc.

Global TV Roundup: We’ve drawn on all presumably
reliable sources to come up with figures on foreign TV
stations and sets-in-use (see above). In table below, we
believe we have gleaned most accurate figures available.

We won’t vouch for Iron Cui'tain countries, however

—

don’t know anyone who can. Surprisingly, however, we did

get an official report from Poland in answer to our query.

Most reliable figures are those from countries where
sets are licensed and taxed, because Govt, keeps track.

But even in these, there’s sometime a brisk trade in un-

reported “bootlegged” sets; in such cases, estimates have

been made. Herewith is our compilation of foreign TV
stations and sets-in-use as of Aug. 1:

Country Stations Sets Country Stations Sets

Algeria _ 1 15,000 Mevlro 12 400,000
Argentina 1 195,000 Monaco . 1 lOiOOO
Australia 6 320,000 Netherlands _ 4 350,000
Austria .. 10 50,000 Nicaragua 1 2,000
Belgium 5 200,000 Norway 1 1,000
Bermuda 1 5,200 Panania* 8,000
Brazil 7 700,000 Peru* 1

Bulgaria 1 500 Philippines 1 18,000
Canada . _ 53 3,075,000 Poland — . 5 60,000
China* ... 1 Portugal 5 15,000
Colombia 6 140,000 Rumania 1 12;000
Cuba 23 315,000 Saudi Arabia. 1 700
Cyprus 1 1,000 Spain . 1 21,000
Czechoslovakia 4 250,000 Sweden 5 150,000
Denmark 6 150,000 Switzerland _ 8 42,000
Dominican Rep. 3 7,500 Thailand 1 20,000
Eire’ - -- 30,000 Turkey 1 500
El Salvador 1 7,000 United K’dom 26 9,313,800
Finland .. . 5 8,000 USSR .. 70 2,500,000
France . 24 800,000 Uruguay 1 4,500
E. Germany 10 200,000 Venezuela 10 200,000
W. Germany _ 74 1,700,000 Yugoslavia 2 4,500
Guatemala ... 2 11,000
Hong Kong».._ — 2,500 FOREIGN
Hungary
Iran* . .

1

1

8,000 TOTAL _ 600 23,814,000

1 fi^nnn U. S 532 48,500,000

Italy — 169 88o!oOO U. S. Military* 32 —
23 1,600 000

Korea 1 2,700 GRAND
Luxembourg 1 1,600 TOTAL 1164 72,314,000

' Sets-ln-use figures unavailable. = Viewers tune to British stations.
’ Closed-circuit cable system. ‘ Viewers tune to Armed Forces stations.
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Final 1957 TV Financial Data: Revenues up, costs

higher, profit down—same pattern holds for the
business of telecasting as for most businesses,

according to FCC’s final consolidated audit of TV
revenues, expenses & income before taxes during
1957. Always later than industry “guesstimates”
but based on reports required of 3 networks, their

16 owned stations, 485 other stations (95 of them
pre-freeze, 88 of them uhf ) ,

the 1957 figures were
released Aug. 27. They show, among other things

:

(1) That telecasting is indeed a “billion dollar

industry”—actually did $943,200,000 last year, up
5.2% from 1956. Time sales alone ran $868,700,000
before agency & rep commissions. Costs mounted
by 10.7% during 1957, leaving gross profit of

$160,000,000, down 15.6%. Best revenue-bearers

and earners by far were the 95 commercial pre-

freeze stations, doing more business than the
other 406 stations combined and earning much
more profit. Worst picture is presented by the 88
reporting uhf stations, showing $26,700,000 gross

income but aggregate net loss of $3,500,000.
(2) As in the golden days of radio, the networks and

their 16 owned TV stations accounted for more than half

the revenues of the whole telecasting industry (or $467,-

900.000) and very nearly half of their gross profit ($70,-

700.000) . Of the network revenues, $144,500,000 came from
talent, $29,700,000 from sundries other than sale of time.

(3) Five stations grossed more than $8,000,000 each;

8 had revenues of $6-8,000,000; 12, $4-6,000,000 (one show-
ing loss); 49, $2-4,000,000 (2 showing loss); 26, $1-2,000,000

(3 showing loss); 3, $800,000-$l,000,000—all of them pre-

freeze outlets. Identity of stations is not divulged, of

course; however, there’s usual table headed Individual TV
Market Data, naming 70 markets, indicating number of

stations in each, their combined time sales (national,

regional & local, separately), their broadcast revenues, ex-

penses, gross income—cumulative local totals which per-

mit any station operator, knowing his own figures, to

adduce his own relative standing if not to guess that of

his competitors.

(4) Networks and their owned stations accounted for

$397,218,000 expense total (spending $274,577,000 on pro-

grams alone) whereas all other stations’ expenses totaled

FCC Financial Report on

REVENUES, EXPENSES & INCOME
of 3 TV Nehvorks and 501 TV Stations

1957 - 1956 - 1955

($ Millions)

1957 1956* 19551

Broadcast Revenues
3 Networks (Including 16 owned stations* )_

95 Pre-Freeze stations
$467.9
261.3

$442.3
260.7

$374.0
230.0

Subtotal 729.2 703.0 604.0

Post-Freeze TV stations:

302 VHF 187J 161.4 1125
88 UHP 26.7 325 285

Industry total $943.2 $896.9 $744.7

Broadcast Expenses
3 Networks (Including 16 owned stations*)- $397.2 $356.9 $306.0

95 Pre-Freeze TV stations 179.3 171.0 148.1

Subtotal 576.5 527.9 454.1
Post-Freeze TV stations

:

302 VHF 1765 145.0 107.4
88 UHF 30.2 34.4 33.0

Industry total $783.2 $7075 $594.5

Broadcast Income
(Before Federal
Income Tax)

3 Networks (Including 16 owned stations*)- $ 70.7 $ 85.4 $ 68.0
95 Pre-Freeze TV stations 82.0 89.7 815

Subtotal 152.7 175.1 149.9
Post-Freeze TV stations :

302 VHP 10.8 16.4 4.8
88 UHP (35) (1.9) (45)

Industry total $160.0 $189.6 $150.2

( ) Denotes loss.
1 1955 data cover 4 networks and 16 owned-&-operated stations; 93
pre-freeze and 328 post-freeze stations (225 VHP and 103 UHP).
Three networks after Sept. 15, 1955 when DuMont ceased network
operations.

* 1956 data cover 3 networks and 15 owned-&-operated stations ; 95
pre-freeze and 364 post-freeze stations (269 VHP and 95 UHP).

* Includes 3 post-freeze UHP stations.

$386,022,000 ($151,463,000 on programs). Average number
of employes in pre-freeze stations doing more than $2,500,-

000 volume was 43; of stations doing more than $2,500,000

average is 52. Networks and owned stations have 11,922

pa3Toll, pre-freeze stations 9815, post-freeze vhf stations

13,624, 88 post-freeze uhf’s 2436—for grand total of 37,797

(5519 of them part-time).

In the column above are basic figures for 1957 with

comparisons with 1956 & 1955. For complete report, com-
prising 9 tables, write FCC—or we’ll get it for you.

Miami Show Renin: Celebrated FCC “influence” case of

Miami Ch. 10—big headline winner for House Commerce
legislative oversight subcommittee (Vol. 14; 6, et seq)—
gets back on road Sept. 8 when Commission opens court-

ordered rehearing on decision which gave National Air-

lines WPST-TV.
Much the same cast of characters who starred in sub-

committee’s show will appear again as FCC—Judge Horace
Stern presiding as special hearing officer (Vol. 14;25, 26)

—

delves into questions of; (1) Whether ex-Comr. Mack,
whose resignation was forced by subcommittee, should

have disqualified himself from voting on Ch. 10. (2)

Whether contestants exerted improper influences.

At pre-hearing conference Aug. 25, all principals (in-

cuding losers WKAT Inc., L. B. Wilson Inc., North Dade
Video Inc.) agreed with FCC gen. counsel Warren E.

Baker that Mack’s testimony before House subcommittee
should be introduced to save time. Mack himself also was
listed for probable personal appearance by Baker, who said

FCC would need about 3 weeks to complete its case.

For first week of hearing WKAT’s Col. Frank Katzen-

tine will be lead-off witness, followed by Miami lawyers

Ben H. Fuqua & Joseph M. Fitzgerald, ex-Miami Mayor
Perrine Palmer, Fla. Public Utilities Comr. Jerry W.
Carter. Second week will see Miami Judge Robert H.

Anderson, National Airlines pres. Ted Baker & director

Paul Scott, Miami insurance executive Charles Sheldon.

Third week will star Miami attorney Thurman Whiteside

—

whose “loans” to Mack led to latter’s downfall and who
was billed by subcommittee as “fixer” in Ch. 10 case—and

possibly Mack, along with other witnesses who may be

called by Baker.

All parties in rehearing will be free to summon their

own witnesses when their turns come. None indicated at

pre-hearing conference just whom they might call.

Multimillionaire Dallas oilman Clint Murchison in $40,-

000,000 deal has acquired working control (24%) of Life

and Casualty Insurance Co., which owns 50 ''r of WLAC-
TV, Nashville (Ch. 5), 100% of radio WLAC.
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PsrSOnsl Nolss: Roger B. Read, asst, to Radio Cincin-

nati exec. v.p. David G. Taft, promoted to gen. mgr. of

WKRC-TV, Cincinnati, latter now devoting more time to

over-all direction of WTVN-TV, Columbus; WBRC-TV,
Birmingham; newly acquired WKYT, Lexington, Ky. . . .

Kenneth L. Yourd, secy.-treas. & legal officer of Educa-

tional TV & Radio Center, Ann Arbor, which is due to

move to N. Y. early next year, is currently executive au-

thority of the Center pending selection of successor to Dr.

H. K. Newburn, resigned pres.; Yourd is a onetime NBC
attorney . . . Robert Lemon, program director of WRCV-
TV, Philadelphia, going with v.p.-gen. mgr. Lloyd E.

Yoder to WNBQ & WMAQ, Chicago when latter on Sept. 8

succeeds Jules Herbuveaux, now NBC Chicago network

v.p., and Ray Welpott takes over in Philadelphia (Vol.

14:32) . . . Saul Rosenzweig, ex-Katz, N. Y., named na-

tional sales mgr. of WLOS-TV, Asheville under newly

named v.p. Louis Wolfson and mgr. Ted Eiland; Ashe
Dawes, ex-WTVJ, program-production mgr.; Dewey Long
is mgr. of radio WLOS . . . Glenn B. Lau, ex-WVUE sales

mgr., joins WRCV-TV, Philadelphia . . . Ray A. Hubbard
returns to Westinghouse KPIX, San Francisco, as pro-

gram director after 2 years with WBZ-TV, Boston . . .

Joseph K. Mikita has resigned as treas. of Capital Cities

TV (WTEN, Albany; WTVD, Durham, N. C.) to become
controller of Westinghouse stations as of Sept. 2 . . . Law-
rence M. Carino resigns as gen. mgr. of KTNT-TV,
Tacoma, succeeded by Robert I. Guy; Edward D. Podo-

linsky named sales mgr. . . . F. Paxson Shaffer named

commercial mgr. of WOC-TV, Davenport ... Win. B. Mac-
Rae promoted to station relations director of TvB, suc-

ceeding Wm. Colvin, now adv. & sales promotion mgr.,

WBZ-TV, Boston (Vol. 14:34) , . . Walter W. Tison, who
purchased daytime radio WWTB, Tampa after having sold

his radio WALT and then his interest in WTVT, Tampa
(Ch. 13), latter to Oklahoman in 1956 (Vol. 12:26,29),

has resumed management of WWTB, Charles G. Basker-

ville having resigned . . . Claude Barrere, exec, director of

the Radio & TV Executives Society, ex-BMI & NBC, and
Ruth Dinneen Brown, also with RTES, were married Aug.

28 at Bronxville, N. Y. . . . Hillman Taylor promoted from
program director to commercial mgr. of KELP-TV, El

Paso, succeeding Irving Prell . . . Wm. Minshall, who re-

signed as WHAS TV-radio news editor to take similar

post at WIS-TV, Columbia, S. C., succeeded at Louisville

station by Hugh L. Smith . . . Bruno Comeau, ex-Ottawa

LeDroit, appointed head of TV-radio news services, CBC
French network, Ottawa; John Twomey, ex-J. Walter

Thompson Co., Chicago, appointed to CBC research . . .

James A. Pike, recently named v.p. of RKO Teleradio’s

Yankee Div., for 10-yrs. WNAC-TV film director, forms

Pike Productions, Boston, to produce spots, industrial,

educational & public affairs films . . . Julian Bercovici, ex-

NBC, named ABC-TV exec, producer . . . Ben Akerman, ex-

gen. mgr. of WGST, Atlanta, now at WCRE, Cheraw,

S. C. . . . Wm. M. Koblenzer promoted to new post of

NTA program sales director . . . Norman Cissna, NTA
midwest sales mgr., ex-asst. gen. 7ugr. of WTTV, Indian-

apolis-Bloomington, later with Meeker reps, has resigned

and has announced no plans; Sylvia Seymour named direc-

tor of NTA’s Hollywood film production, Irving Lichten-

stein assigned to head NTA div. handling merchandising &
licensing, A1 Stern representing div. in L. A. offices . . .

Wm. P. DuBois, ex-Ziv, named gen. sales mgr. of Jack
Wrather’s new Independent TV Corp. (Vol. 14:24), re-

porting to pres. Walter Kingsley, also ex-Ziv; John W.
Kiermaier, ex-NBC, named business mgr.; Wm. Andrews,
also ex-Ziv, named western div. mgr., Beverly Hills . . .

Herbert R. Pearson named sales v.p. of Reub Kaufman’s
Jayark Films Corp.

ADVERTISING AGENCIES: Alfred T. Prange, ex-Cun-

ningham & Walsh, ex-Dancer-Fitzgerald-Sample, more re-

cently with International Latex, named TV-radio director

of Hazel Bishop (cosmetics) whose stock is now being ac-

quired for resale to Television Industries (formerly C&C
TV) in merger deal (Vol. 14:20) . . . Robert F. Foreman,
BBDO exec, v.p., adds supervision of all creative depts.

including TV-radio, succeeding Charles H. Bower, named
pres, last Dec. . . . Wm. F. James promoted to exec. v.p.

of Paris & Peart . . . Jesse (). Bickmore, Layng Martine,

Frank A. Yahner, Charles T. Young 3rd all made v.p.’s of

Young & Rubicam . . . Wm. P. Reilly named v.p. of Young
& Rubicam San Francisco office . . . John S. Gratezer Jr.

promoted to v.p. of C. J. LaRoche . . . Tim Morrow, ex-

Henri, Hurst & McDonald, named v.p. of MacFarland,
Aveyard & Co., Chicago . . . Dr. Harold Mendelsohn re-

signs as McCann-Erickson TV-radio research director to

join Psychological Corp. . . . Wilfred Sanders, v.p., suc-

ceeds Mark Napier as mgi\ of J. Walter Thompson, To-
ronto.

New reps: KHVH-TV, Honolulu (Ch. 4), to Young
Sept. 4 (from Roy V. Smith); WECT, Wilmington, N. C.

(Ch. 6), to Weed (from Roy V. Smith); KZTV, Corpus
Christi (Ch. 10), to Branham (from H-R Television);

WJMR-TV, New Orleans, to H-R Television (from Weed).

Romney Wheeler, managing director of NBC Great
Britain Ltd., European representative of NBC Inter-

national and veteran foreign newsman, has resigned—and
is expected to be named TV-radio chief of U. S. Informa-
tion Agency in Washington, operating Voice of America,
the post vacated last year by Jack Poppele. USIA says no
decision on appointment has been formalized, but it’s

known e.x-NBC public affairs v.p. Davidson Taylor has
taken name off list under consideration. Present chief of

USIA broadcasting service is Henry Loomis, with Robert
Bauer acting chief of TV and Allen Moore asst, in TV,
all govt, career men. NBC has not yet decided on replace-

ment for Wheeler.

Sterling C. (Red) Quinlan, ABC-TV v.p. in charge of

WBKB, Chicago, is author of a novel of the broadcasting

industry titled The Merger, being published Oct. 16 by
Doubleday & Co. It’s his 8th novel, writing having been
his ambition ever since he began as a 14-year-old amateur
talent m.c. in 1930 on WJKS, Gary, Ind. Later, as con-

tinuity chief of Cleveland’s WTAM, he scripted such radio

hits as Curtain Time, Rudy Vallee Show, First Nighter,

Silver Screen. New novel is built around what happens in

a business office during the stresses and strains of merger
time, and publishers plan the sort of buildup they gave
best-seller business novels Executive Suite and The Huck-
sters.



TELEVISION STATIONS IN OPERATION
Or Due to Be Operating by Fall & Winter of 1958

(Channel Numbers in Parentheses)

* Asterisk Indicates CP Status as of Sept. 1, 1958, Station Having Reported Plans to Start This Year.

ALABAMA
Andalusia . ... WAIQ (2)

Birmingham WABT (13)
WBRC-TV (6)

WBIQ (10)

Decatur WMSL-TV (23)

Dothan WTVY (9)

Florence WOWL-TV (15)

Mobile WALA-TV (10)
WKRG-TV (5)

Montgomery WCOV-TV (20)
WSFA-TV (12)

Munford .WTIQ (7)

ALASKA
Anchorage KENI-TV (2)

KTVA (11)
Fairbanks KFAR-TV (2)

KTVF (11)
Juneau KINY-TV (8)

ARIZONA
Phoenix KOOL-TV (10)

KPHO-TV (5)
KTVK (3)
KVAR (12)

Tucson KGUN-TV (9)

KOLD-TV (13)
KVOA-TV (4)

Yuma KIVA (11)

ARKANSAS
El Dorado KRBB (10)
Ft, Smith KNAC-TV (5)
Little Rock KARK-TV (4)

KATV (7)
KTHV (11)

CALIFORNIA
Bakersfield .. KBAK-TV (29)

KERO-TV (10)
Chico KHSL-TV (12)

Eureka .KIEM-TV (3)
KVIQ-TV (6)

Fresno KFRE-TV (12)
KJEO (47)
KMJ-TV (24)

Los Angeles KABC-TV (7)

KCOP (13)
KHJ-TV (9)
KNXT (2)

KRCA (4)

KTLA (5)

Oakland-San
Knv (11)

Francisco KTVU (2)
Redding KVIP-TV (7)

Sacramento KBET-TV (10)

Salinas-

KCRA-TV (3)

Monterey .. KSBW-TV (8)

San Diego KFMB-TV (8)

San Diego-
KFSD-TV (10)

Tijuana XETV (6)

San Francisco KGO-TV (7)

KPIX (5)

KRON-TV (4)

KQED (9)

San Jose

San Luis

KNTV (11)

Obispo . KSBY-TV (6)

Santa Barbara
Stockton-

KEYT (3)

Sacramento KOVR (13)

COLORADO
Colo. Springs KKTV (11)

KRDO-TV (13)
Denver KBTV (9)

KLZ-TV (7)

KOA-TV (4)
KTVR (2)

KRMA-TV (6)
Grand Junction KREX-TV (5)

Montrose KREY-TV (101

Pueblo KCSJ-TV (5)

CONNECTICUT
Bridgeport WICC-TV (43)
Hartford WHCT (18)

WTIC-TV (3)
New Britain-

Hertford WNBC (30)
New Haven WNHC-TV (8)

Waterbury WATR-TV (53)

DELAWARE
Wilmington WVUE (12)

DISTRICT OF COLUMBIA

Washington . . WMAL-TV (7)

WRC-TV (4)
WTOP-TV (9)

WTTG (5)

FLORIDA

Daytona Beach1 WESH-TV (2)
Ft. Myers WINK-TV (11)
Gainesville *WUFT (5)
Jacksonville WFGA-TV (12)

tWJXT (4)
•WJCT (7)

Miami . WCKT (7)

WPST-TV (10)
WTVJ (4)

WTHS-TV (2)

Orlando WDBO-TV (6)

WLOF-TV (9)

Palm Beach . WPTV (5)

Panama City... WJDM (7)

Pensacola WEAR-TV (3)

St. Petersburg WSUN-TV (38)

Tampa . WFLA-TV (8)

WTVT (13)

•WEDU (3)

W. Palm Beach1 WEAT-TV (12)

GEORGIA

Albany ,. WALB-TV (10)
Atlanta WAGA-TV (5)

WLWA (11)

WSB-TV (2)

WETV (30)

Augusta . WJBF (6)

WRDW-TV (12)

Columbus WRBL-TV (4)

WTVM (28)

Macon WMAZ-TV (13)

Savannah ..WSAV-TV (3)

WTOC-TV (11)

Thomasville ... WCTV (6)

IDAHO

Boise . KBOI-TV (2)

KIDO-TV (7)

Idaho Falls KID-TV (3)

Lewiston . KLEW-TV (3)

Nampo ‘KCIX-TV (6)

Twin Falls . KLIX-TV (11)

ILLINOIS

Champaign WCIA (3)

WILL-TV (12)

Chicago ...WBBM-TV (2)

WBKB (7)

WGN-TV (9)

WNBQ (5)

wnw (11)

Danville WDAN-TV (24)

Decatur WTVP (17)

Harrisburg WSIL-TV (22)

La Salle . WEEQ-TV (35)

Peoria . WEEK-TV (43)
WMBD-TV (31)
WTVH (19)

Quincy ..WGEM-TV (10)
Rockford WREX-TV (13)

WTVO (39)
Rock Island WHBF-TV (4)

Springfield WICS (20)

tChanging from WMBR-TV

INDIANA
Bloomington . WTTV (4)

Evansville WEHT (50)
WFIE-TV (14)
WTVW (7)

Ff. Wayne WANE-TV (15)
WKJG-TV (33)
WPTA (21)

Indianapolis .. WFBM-TV (5)

WISH-TV (8)

WLWI (13)
Lafayette WFAM-TV (59)
Muncie WLBC-TV (49)
South Bend . . WNDU-TV (16)

South Bend-
WSBT-TV (22)

Elkhart WSJV (28)
Terre Haute .. WTHI-TV (10)

IOWA
Ames WOl-TV (5)

Cedar Rapids KCRG-TV (9)

WMT-TV (2)

Davenport ... WOC-TV (6)

Des Moines . . KRNT-TV (8)

WHO-TV (13)
Ft. Dodge KQTV (21)
Mason City ... ..KGLO-TV (3)

Sioux City KTIV (4)

KVTV (9)
Waterloo-Cedar

Rapids KWWL-TV (7)

KANSAS

Ensign KTVC (6)
Garden City •KGLD (11)
Great Bend . KCKT (2)
Hays KAYS-TV (7)
Hutchinson ... KTVH (12)
Pittsburg . KOAM-TV (7)
Topeka ..WIBW-TV (13)
Wichita KAKE-TV (10)

KARD-TV (3)

KENTUCKY

Lexington WKYT (27)
WLEX-TV (18)

Louisville WAVE-TV (3)

WHAS-TV (11)

•WFPK-TV (15)
Paducah ...WPSD-TV (6)

LOUISIANA

Alexandria .. . KALB-TV (5)
Baton Rouge WAFB-TV (28)

WBRZ (2)
Lafayette . KLFY-TV (10)
Lake Charles KPLC-TV (7)

KTAG-TV (25)
Monroe KLSE (13)

KNOE-TV (8)
New Orleans WDSU-TV (6)

WJMR-TV (20)

WWl-TV T4)
WYES-TV (8)

Shreveport KSIA-TV (12)
KTBS-TV (3)

MAINE

Bangor WABI-TV (5)

WIBZ-TV (2)
Poland Spring

(Mt. Washington)
WMTW-TV (3)

Portland . WeSH-TV (6)

WGAN-TV (13)

Presque Isle WAGM-TV (8)

MARYLAND

Baltimore WBAL-TV (11)

WJZ-TV (13)

WMAR-TV (2)

Salisbury WBOC-TV (16)

MASSACHUSEHS
WCDC (19)

Boston WBZ-TV (4)

WHDH-TV (5)
WNAC-TV (71

WGBH-TV (2)
Greenfield WRLP (32)
Springfield-
Holyoke . WHYN-TV (40)

WWLP (22)

MICHIGAN

Bey City-
Soginow. WNEM-TV (5)

Codillac WWTV (13)
Detroit WJBK-TV (2)

WWJ-TV (4)
WXYZ-TV (7)

WTVS (56)
Detroit-

Windsor CKLW-TV (9)
Flint »WJRT (12)
Grand Ropids WOOD-TV (8)

Kalamazoo WKZO-TV (3)

Lansing WJIM-TV (6)

WTOM-TV (54)
Marquette ..WDMJ-TV (6)
Saginaw WKNX-TV (57)
Traverse City WPBN-TV (7)

MINNESOTA

Alexandria . ...»KCMT (7)
Austin . KMMT (6)
Duluth-

Superior KDAL-TV (3)

WDSM-TV (6)
Minneapolis-

St. Paul KMSP-TV (9)

WCCO-TV (4)
WTCN-TV (11)

Rochester KROC-TV (10)
St. Paul-

Minneopolis KSTP-TV (5)

KTCA-TV (2)

MISSISSIPPI

Columbus WCBI-TV (4)

Hattiesburg WDAM-TV (9)

Jackson ... WJTV (12)
WLBT (3)

Meridian WTOK-TV (11)
Tupelo .. WTWV (9)

MISSOURI

Cape Girardeau KFVS-TV (12)
Columbia KOMU-TV (8)
Hannibal-
Quincy KHQA-TV (7)

Jefferson City KRCG (13)
Joplin . KODE-TV (12)
Kansas City KCMO-TV (5)

KMBC-TV (9)

WDAF-TV (4)
Kirksviile KTVO (3)
St. Joseph KFEO-TV (2)
St. Louis .. KMOX-TV (4)

KSD-TV (5)

KTVI (2)

KETC (9)

KDRO-TV (6)
Springfield KTTS-TV (10)

KYTV (3)

MONTANA
Billings KGHL-TV (81

KOOK-TV (2)

Butte KXIF-TV (4)

Glendive KXGN-TV (5)

Great Falls .. KFBB-TV (5)

KRTV (3)

Helena KXU-TV (12)
Missoula . . KMSO-TV (13)

NEBRASKA

Hastings . KHAS-TV (5)

Hayes Center KHPL-TV (6)

Hoy Springs KDUH-TV (4)



Keorney KHOl-TV (13)

Lincoln KOLN-TV (10)
KUON-TV (12)

No. Plotfe *KNOP (2)

Omaha KETV (7)

KMTV (3)

WOW-TV (6)

ScoltsbIufF KSTF (10)

NEVADA
Henderson KIRJ-TV (2)

Los Vegas KLAS-TV (8)

KSHO-TV (13)

Reno KOLO-TV (8)

NEW HAMPSHIRE
Manchester WMUR-TV (9)

NEW JERSEY

Neworlc-N.Y WNTA-TV (13)

NEW MEXICO
Albuquerque KGGM-TV (13)

KOAT-TV (7)

KOB-TV (4)

KNME-TV (5)

Carlsbad KAVE-TV (6)

Clovis KICA-TV (12)

Roswell KSWS-TV (8)

NEW YORK
Albony WTEN (10)

WTRI (35)

Binghamton WINR-TV (40)

WNBF-TV (12)

Buffalo WBEN-TV (4)

+WBUF (17)

WGR-TV (2)

Carthage-
Watertown WCNY-TV (7)

Elmira WSYE-TV (18)

New York WABC-TV (7)

:(WABD (5)

WCBS-TV (2)

WOR-TV (9)

WPIX (11)
WRCA-TV (4)

WNTA-TV (13)

Plattsburgh WPTZ (5)

Rochester WHEC-TV (10)
WROC-TV (5)

WVET-TV (10)

Schenectady WRGB (6)

Syracuse WHEN-TV (8)

WSYR-TV (3)

Utica WKTV (13)

NORTH CAROLINA
Asheville WISE-TV (62)

WLOS-TV (13)

Chapel Hill WUNC-TV (4)

Charlotte WBTV (3)

WSOC-TV (9)

Durham-
Raleigh WTVD (11)

Greensboro WFMY-TV (2)

Greenville WNCT (9)

Raleigh WRAL-TV (5)
Washington WITN (7)
Wilmington .. WECT (6)
Winston-Salem WSJS-TV (12)

NORTH DAKOTA
Bismarck KBMB-TV (12)

KFYR-TV (5)
Dickinson KDIX-TV (2)
Fargo WDAY-TV (6)

1

Grand Forks ..KNOX-TV (10)
;

Minot <XMC-TV (13)
1

Vottey City-
KMOT (10) 1

Forgo KXJB-TV (4)
Wiliiston KUMV-TV (8)

OHIO
I

Akron WAKR-TV (49)
Cincinnati WCPO-TV (9) 1

WKRC-TV (12)
WLWT (5)
WCET (48)

Cleveland KYW-TV (3)
iWEWS (5)

WJW-TV (8)

Columbus WBNS-TV (10)
WIWC (4)
WTVN-TV (6)
WOSU-TV (34) 1

Dayton . WHIO-TV (7)
1WLWD (2) 1

Lima WIMA-TV (35)

Oxford •WMUB-TV (14)
Steubenville WSTV-TV (9)

Toledo WSPD-TV (13)
•WTOL-TV (11)
•WGTE-TV (30)

Youngstown ... . WFMJ-TV (21)
WKBN-TV (27)

Zanesville ..WHIZ-TV (18)

OKLAHOMA
Ada . KTEN (10)
Ardmore KVSO-TV (12)
Enid-Oklahoma
City . KOCO-TV (5)

Lawton ..KSWO-TV (7)

Oklahoma City. KWTV (9)

WKY-TV (4)

KETA (13)
.. KOTV (8)

KTUL-TV (8)

KVOO-TV (2)

‘KOED-TV (11)

OREGON
Corvallis ..KOAC-TV (7)
Eugene ..KVAL-TV (13)
Klamath Falls . KOTI (2)
Medford ..KBES-TV (5)

Portland ..KGW-TV (8)

KOIN-TV (6)

KPTV (12)
*KHTV (27)

Roseburg KPIC (4)

PENNSYLVANIA
Altoona WFBG-TV (10)

Erie ..WICU-TV (12)
WSEE (35)

Harrisburg . WHP-TV (55)

WTPA (27)
Johnstown WARD-TV (56)

WJAC-TV (6)

Lancaster WGAL-TV (8)

Lebanon WLBR-TV (15)

Lock Haven . .. WBPZ-TV (32)

New Castle-
Youngstown WKST-TV (45)

Philadelphia ... WCAU-TV (10)
WFIL-TV (6)

WRCV-TV (3)

WHYY-TV (35)

Pittsburgh KDKA-TV (2)

WIIC (11)
*WTAE (4)

WQED (13)
Scranton WDAU-TV (22)
Scranton-
t/\/ilkes-Barre tWNEP-TV (16)
Wilkes-Barre WBRE-TV (28)
York WSBATV (43)

RHODE: ISLAND
Providence WJAR-TV (10)

WPRO-TV (12)

SOUTH 1CAROLINA
Anderson WAIM-TV (40)
Charleston WCSC-TV (5)

WUSN-TV (2)
Columbia WIS-TV (10)

WNOK-TV (67)
Florence WBTW (8)
Greenville ... WFBC-TV (4)
Spartanburg WSPA-TV (7)

SOUTH DAKOTA
Aberdeen •KXAB-TV (9)
Florence . KDLO-TV (3)

Rapid City KOTATV (3)
KRSD-TV (7)

Reliance ..KPLO-TV (6)
Sioux Foils KELO-TV (11)

TENNESSEE

Chattanooga . WDEF-TV (12)
WRGP-TV (3)

WTVC (9)
Jackson WDXI-TV (7)
Johnson City .. WJHL-TV (11)
Knoxville WATE-TV (6)

WBIR-TV (10)
WTVK (26)

Memphis WHBO-TV (13)
WMCT (5)
WREC-TV (3)
WKNO-TV (10)

Nashville WLAC-TV (5)
WSIX-TV (8)

WSM-TV (4)

TEXAS

Abilene KRBC-TV (9)
Amarillo KFDA-TV (10)

KGNC-TV (4)
KVIl (7)

Austin KTBC-TV (7)
Beoumont KFDM-TV (6)
Big Spring KEDY-TV (4)
Bryan ..KBTX-TV (3)
Corpus Christi KRIS-TV (6)

KZTV (10)

t Goe.s off air Oct. 1. 1958.
i; Changing to WNEW-TV.

t WILK-TV (Ch. 34) merges
Into WNEP-TV In Sept.

Dallas . KRLD-TV (4)

WFAA-TV (8)

El Paso . KELP-TV (13)
KROD-TV (4)

KTSM-TV (9)

Ft. Worth . KFJZ-TV (11)
WBAP-TV (5)

Harlingen KGBT-TV (4)

Houston ...KGUL-TV (II)
KPRC-TV (2)

KTRK-TV (13)
KUHT (8)

Laredo KHAD-TV (8)

Lubbock .. KCBD-TV (11)
KDUB-TV (13)

Lufkin KTRE-TV (9)

Midland KMID-TV (2)

Monahans ......*KVKM-TV (9)

Nacogdoches .*KTES (19)
Odessa . KOSA-TV (7)

Port Arthur . KPAC-TV (4)

Son Angelo ..KCTV (8)

San Antonio... . KCOR-TV (41)

KENS-TV (5)

KONO-TV 02)
WOAI-TV (4)

Sweetwater ...KPAR-TV (12)
Temple-Waco KCEN-TV (6)

Texarkana KCMC-TV (6)

Tyler KLTV (7)

Waco KWTX-TV (10)
Weslaco KRGV-TV (5)

Wichita Falls . KFDX-TV (3)

KSYD-TV (6)

UTAH
Provo .*KLOR-TV (11)
Salt Lake City . KSL-TV (5)

KTVT (4)

KUTV (2)

KUED (7)

VERMONT
Burlington .. WCAX-TV (3)

VIRGINIA
Bristol . WCYB-TV (5)
Hampton-

Norfolk . WVEC-TV (15)

Harrisonburg WSVA-TV (3)

Lynchburg WLVA-TV (13)
Norfolk . WTAR-TV (3)

WTOV-TV (27)

Petersburg . WXEX-TV (8)

Portsmouth-
Norfolk WAVY-TV (10)

Richmond WRVA-TV (12)
WTVR (6)

Roanoke WDBJ-TV (7)

WSLS-TV (10)

WASHINGTON
Bellingham .... KVOS-TV (12)

Ephrata KBAS-TV (16)

Kennewick ... KTRX (31)

Posco KEPR-TV (19)

Seattle KING-TV (5)

KIRO-TV (7)

KOMO-TV (4)

KCTS (9)

Spokane . KHQ-TV (6)

KREM-TV (2)

KXLY-TV (4)

Tacoma KTNT-TV (11)
KTVW (13)

Yakima KIMA-TV (29)

WEST VIRGINIA

Bluefield WHIS-TV (6)

Charleston WCHS-TV (8)

Clarksburg . .. WBOY-TV (12)
Huntington . WHTN-TV (13)

WSAZ-TV (3)

Oak Hill WOAY-TV (4)

Parkersburg WTAP (15)

wheeling WTRF-TV (7)

WISCONSIN

Eau Claire WEAU-TV (13)

Green Bay ... WBAY-TV (2)

WFRV-TV (5)

LaCrosse WKBT (8)

Madison . WISC-TV (3)

WKOW-TV (27)
WMTV (33)
WHA-TV (21)

Marinette WMBV-TV (11)

Milwaukee WISN-TV (12)
WITI-TV (6)

WTMJ-TV (4)

WXIX (18)
WMVS-TV (10)

Wausau . WSAU-TV (7)

WYOMING
Casper .. KSPR-TV (6)

KTWO-TV (2)

Cheyenne . KFBC-TV (5)

Riverton KWRB-TV (10)

TERRITORIES

Agana
GUAM

KUAM-TV (8)

Hilo

HAWAII
KHBC-TV (9)

Honolulu . KGMB-TV (9)

KHVH-TV (4)

KONA (2)
Waiiuku... KMAU-TV (3)

KMVI-TV (12)

PUERTO RICO
Mayaguez WORA-TV (5)
Ponce WRIK-TV (7)

WSUR-TV (9)
San Juan .. WAPA-TV (4)

WKAQ-TV (2)

WIPR-TV (6)

CANADA

Argentic, Nfid. CJOX-TV (10)
Barrie, Ont CKVR-TV (3)
Brandon, Man. CKX-TV (5)
Colgory, Alta. CHCT-TV (2)
Charlottetown, P.E.I.

CFCY-TV (13)
Edmonton, Alta.CFRN-TV (3)
Elk Lake, Ont. CFCL-TV-2 (2)
Elliot Lake,

Ont. CKSO-TV-1 (3)
Halifax, N.S CBHT (3)
Hamilton, Ont. CHCH-TV (1 1

)

Jonquiere,
Quo CKRS-TV (12)

Kamloops, B.C. CFCR-TV (4)
Kopuskasing,

Ont CFCL-TV-1 (3)

Kelowna, B.C. CHBC-TV (2)
Kingston, Ont. CKWS-TV (1 1

)

Kitchener, Ont. CKCO-TV (13)
Lethbridge,
Alto CJLH-TV (7)

London, Ont CFPL-TV (10)
Motone, Quo. CKBL-TV (9)

Medicine Hat,
Alto. CHAT-TV (6)

Moncton, N.B. CKCW-TV (2)

Montreal, Que. CBFT (2)

CBMT (6)
Moose Jaw,
Sosk CHAB-TV (4)

North Bay, Ont.CKGN-TV (10)
Ottawa, Ont. ... CBOT (4)

CBOFT (9)

Penticton, B.C. CHBC-TV-1 (13)
Peterborough,

Ont CHEX-TV (12)
Port Arthur, Ont.

CFCJ-TV (2)
Prince Albert,

Sosk. CKBI-TV (5)

Quebec City,

Que CFCM-TV (4)

CKMI-TV (5)

Red Deer, Alta. CHCA-TV (6)

Regina, Sosk. CKCK-TV (2)

Rimouski, Que. CJBR-TV (3)

Rouyn, Que CKRN-TV (4)

St. John, N.B. CHSJ-TV (4)

St. John's,
NfId CJON-TV (6)

Saskatoon, Sosk.
CFQC-TV (8)

SoultSte. Marie,
Ont CJIC-TV (2)

Sherbrooke, Que.
CHLT-TV (7)

Sudbury, Ont. ...CKSO-TV (5)

Swift Current,
Sosk CJFB-TV (5)

Sydney, N.S CJCB-TV (4)

Timmins, Ont. CFCL-TV (6)

Toronto, Ont. .. CBLT (6)

Trois-Rivieres,

Que. CKTM-TV (13)

Vancouver, B.C.CBUT (2)

Vernon, B.C CHBC-TV-2 (7)

Victoria, B.C. CHEK-TV (6)

Windsor, Ont, . CKLW-TV (9)

Wingham,
Ont CKNX-TV (8)

Winnipeg, Man. CBWT (31

Yorkton, Sask. CKOS-TV (3)

MEXICAN BORDER

Juarez
(El Paso, Tex.)XEJ-TV (5)

Mexicali
(El Centro,
Col.) XEM-TV (3)

Tijuana (San
Diego, Col.) XETV (6)

Extra Copies of This Log Available at 2 for $1, or 10 for $3.50 from Television Digest, Wyatt Bldg., Washington 5, D. C.
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Capital Cities TV Setup: When it issued prospectus for

public sale of 52,000 shares of $1 par stock at $5.75 per

share last Dec., net proceeds to be used to retire a Bankers

Trust Co. loan of $220,000, Capital Cities Television Corp.

(p. 1) had 2,000,000 shares authorized, 1,049,988 issued,

latter not including 18,000 shares reserved to satisfy as

many warrants entitling holders to buy common at $6 a

share between Jan. 1, 1958 & Dec. 31, 1961. Latest quota-

tion on issued stock is 6% bid, 7 asked.

Stock offering was made by Harold C. Shore & Co.,

N. Y., and First Securities Corp., Durham, N. C. Properties

listed were WTEN, Albany (Ch. 10); satellite WCDB,
Hagaman, N. Y. (Ch. 29), taken off air last Dec. (Vol.

13:49) but CP still held; satellite WCDC, Adams, Mass.

(Ch. 19), acquired by purchase (Vol. 12:49, 13:6, 8);

WTVD, Durham, N. C. (Ch. 11), acquired by purchase last

year (Vol. 13;21); radio WROW, Albany.

Their operations as a group were unprofitable during

organization and acquisition periods, but recent circular

by broker Casper Rogers Co., N. Y. states that earnings

for 1958 are expected to run 50-70^ per share with a

$940,000 tax loss carryover, and that earnings for 1959 are

expected to be $1 per share. Firm also has made no secret

of fact it’s seeking to purchase other TV-radio properties.

Largest stockholders are reported as Lowell J.

Thomas, Pawling, N. Y., 194,265 shares; Frank M. Smith,

Pawling, N. Y., 145,953; Wm. J. Casey, Roslyn Harbor,

N. Y., 51,097; Alger B. 'Chapman, 50,909; John P. Mc-

Grath, 62,782. Latest listing of officer-director stockhold-

ings, as submitted for the forthcoming Television Faetbook,

shows percentage holdings as follows:

Pres. Frank Smith, 12.11%; v.p. Wm. J. Casey, 4.4 Vr

;

v.p. Hannon L. Duncan, co-mgr. of WTVD, 5.4% (with

Mrs. Duncan) ;
v.p. Thomas S. Murphy, mgr. of WTEN,

1.1%; v.p. J. Floyd Fletcher, co-mgr. of WTVD, 5.4% (with

Mrs. Fletcher); secy. Gerald Dickler, 1.66%; treas. Joseph

K. Mikita, .26%; asst, secy-treas. Robert I. Lipton, .19%.

Also directors Lowell J. Thomas, 16.23%; N. Y. attorneys

Alger B. Chapman, 3.28% and John P. McGrath, 5.11%;

ex-Anahist pres., now Warner-Lambert Pharmacal execu-

tive Wm. S. Lasdon, 1.63% ;
Carl C. Council, .04% (pres, of

WDNC, Durham, N. C., which owns 1.44%).

Among other stockholders listed: Congressman Dean

Canon 35 Repeal? American Bar Assn, gave new
hope to broadcasters this week that courtroom

ban on microphones & cameras will be lifted (Vol.

14:34). Its policymaking House of Delegates de-

cided in Los Angeles to postpone vote on continu-

ing Canon 35 pending study & recommendations
by a new special committee.

Although ABA convention had been expected to

act—affirmatively—on proposal to keep slightly-

rephrased Canon 35 in lawyers’ rule book, it

voted 3-2 to accept the Board of Governors’ recom-

mendation to defer a final decision until “reliable

factual data’’ on TV-radio courtroom techniques

can be obtained.
Move was hailed by chairman Robert' D. Swezey

(WDSU-TV & WDSU, New Orleans) of NAB’s freedom

of information committee, who attended ABA meeting.

“Speaking on behalf of radio & TV broadcasters, I con-

gz’atulate the Board of Governors and the House of Dele-

gates of the ABA on its action,” he said. “The immediate

effect is to clear the air.”

P. Taylor (R-N.Y.), 2.61%; Congressman Leo W. O’Brien
(D-N.Y.), .88%; John P. Sawyer, 2.53%; Janet H. Pistell,

3.76% including trusts; estate of Louis H. Gross, 2.71%;
no other stockholders more than 2%, though estate of late

industrialist Roger W. Straus formerly held 2.16%.

Messrs. Smith, Duncan & Fletcher each draws $12,000

salary, Murphy $18,000, Mikita $15,500. Smith also has
employment contract whereby he receives 5% of consoli-

dated net income before taxes, but not to exceed $40,000

a year. Duncan and Fletcher have deal whereby, if the

Durham station’s gross billings equal $75,000 per month,
they shall receive $2500 per month each as compensation.

Consolidated balance sheet filed with FCC as of Feb.

28, 1958 shows $761,918 current assets, including $179,639

cash on hand, $254,902 accounts receivable, $57,420 re-

fundable Federal taxes* $240,754 film contract rights,

$27,263 tube inventories. Property, plant and equipment
are placed at $1,512,191 after $888,961 depreciation, the TV
equipment alone valued at $1,678,632. Current liabilities

were placed at $934,082, largest items being $277,827 film

rental contracts, $140,000 promissory notes of stockholders,

$151,252 real estate & chattel mortgage notes. Long-term
indebtedness was $1,146,485. Capital stock w’as down as

$1,139,050 for that many shares of common then issued,

$1800 for warrants for 18,000 shares, capital surplus

$1,567,596 minus $983,636—total liabilities of $3,797,790.
* * * *

Dozen or more N. Y. banking houses are now involved

in TV-radio operations, not only as underwriters (notably

of TV film ventures) but via direct stockholdings in sta-

tions by officers & directors. Bankers Trust Co. was first

to set up dept, to study and advise on TV investment poten-

tials; Carl M. Loeb, Rhoades & Co. was prime mover in

reorganizing DuMont, notably in engineering spinoff of its

TV stations into what’s now TV-radio operating Metro-

politan Broadcasting Co.; others are variously involved,

including ABC, CBS & NBC banker directorships. Last

week, N. Y. investment banking firm of Roosevelt & Gourd
was disclosed as handling purchase of Waterbui-y (Conn.)

American-Republican’

s

radio WBRY (5-kw, 1590 kc, CBS)
for undisclosed amount, with Danbury hat manufacturer

Janies B. Lee, chief owner of Danbury daytimer WLAD,
as pres, of new operating firm.

Incoming ABA pres. Ross L. Malone, of Roswell,

N. M., will name 9-man committee under instructions to

“conduct further studies of the [TV-radio-press camera
coverage] probem, including the obtaining of a body of

reliable factual data on the experience of judges & lawyers

in those courts w'here either photography, televising or

broadcasting, or all of them, are permitted.”

Swezey pointed out: “Now there is an opportunity

—

with lawyers, broadcasters & press working together in

a spirit of good will & cooperation—to find answers to

the questions involved in the coverage of court trials by

radio & TV & still photographs. We broadcasters stand

ready to help the special committee in every possible way.”

No deadline for committee’s report was set. It will

report back to House when it reaches what it regards as

conclusive findings on whether Canon 35 still is valid as

a safeguard for fair conduct of trials. After much talk

at earlier ABA meetings, canon revision committee had

recommended continuing ban, with language altered to

base rule on “detrimental psychological effect” of media in

courtrooms.

On eve of Los Angeles convention, American Civil

Liberties Union reaffirmed Canon 35 support.



Gh. 12 WVUE Going Dark Sopt. 13: On-the-biock wii-

mington-Philadelphia WVUE (Ch. 12), offered for sale

at $2,000,000 by Storer Broadcasting Co. (Vol. 14:34) to

enable company to purchase WITI-TV, Whitefish Bay-

Milwaukee (Ch. 6), had no buyers on tap at week’s end

—

and Storer exec. v.p. Lee Wailes announced Aug. 29 that

the station, a non-network operation and heavy loser, may
go dark on Sept. 13. Staff has all been given notice,

plans to shut down are definite unless a firm buyer ap-

pears before then.

Storer executives say tax loss would make it expedient

to ask for suspension of license rather than continue

operating and rather than accept much less than $2,000,000

for the property, which with prospering radio WIBG was
purchased less than 2 years ago for about $6,626,000 (Vol.

12:51). WVUE has studio building in Wilmington and

new transmitting plant at Pittman, N. J., latter repre-

senting investment of $750,000.

If license is eventually turned in, quite a few appli-

cants are expected to ask FCC for its channel for either

Wilmington-Philadelphia area, or Trenton or Atlantic City

inasmuch as N. J. has no station of own except WNTA-
TV, licensed as Newark outlet but actually transmitting

from Empire State Bldg, along with all 6 other N. Y. sta-

tions. But competitive hearings would entail long delays,

whereas present operation can be taken over lock, stock &
barrel by purchase. Wailes has intimated that $1,800,000

cash might buy the station, though none of the “20 or so”

inquirers to date has indicated willingness as yet to sign on

dotted line.

If WVUE goes dark, it will be third vhf to quit this

year—others having been old KHVH-TV, Honolulu

(Ch. 13), dropped by Kaiser interests when they acquired

KULA-TV (Ch. 4) and changed call to KHVH-TV (Vol.

14:19,24); KGEZ-TV, Kalispell, Mont. (Ch. 9), which
went off air April 7 reputedly because of community an-

tenna competition (Vol. 14:16). In all TV history, only 8

other vhf’s have quit air, mostly due to mergers, not to

forget XELD-TV, Matamoros, Mexico (Ch. 7), opposite

Brownsville, Tex., which enjoyed about 2Vz years of freeze-

time prosperity before quitting in April, 1954 (Vol. 10:18).

[For complete list of vhf & uhf stations that have left air

since inception of TV, see our latest TV Factbook.']

St. Louis Deal Hit: “Serious gap” in Communica-
tions Act which may permit “trafficking in licenses” was
pointed out this week by D. C. Court of Appeals in de-

cision dismissing appeal by St. Louis Amusement Corp. in

complex CBS St. Louis station parlay (Vol. 14:1,2,9).

Court held appellant had no standing to protest FCC ap-

proval of 3-way deal by which CBS bought KWK-TV
(Ch. 4), gave Ch. 11 CP to 220 Television Inc., which
agreed to pay $400,000 to Ch. 11 losers St. Louis Telecast

Inc. and Broadcast House Inc. But Court’s unanimous
opinion went on: “It is difficult to rationalize sound justi-

fication for payment of $400,000 ... to the 2 unsuccessful

applicants for abandoning their appeals in this court.

The Commission should have (if it does not under the ex-

isting statutes) power to inquire into the possible impact
of these payments on the public interest.” Judge Warren
E. Burger wrote that “Congressional attention should be

directed” to FCC interpretation of law allowing “a pri-

vate entity to decide who shall receive the permit [for

Ch. 11] without regard to which one of these applicants

the Commission has selected on a comparative basis.”

Interpretation may indicate “serious gap in the statutory

scheme,” said Burger.

Kew & Upcoming Stations: still another uhf station

has left the air—WBLN, Bloomington, 111. (Ch. 15), about

40 mi. SE of Peoria in central Illinois’ otherwise successful

“uhf country.” It started operation in Dec. 1953, was sold

by founder Cecil Eoberts, quit in Feb. 1957 for financial

reorganization, resumed in Dec. 1957 under pres.-gen. mgr.

Worth S. Rough (12% owner) with local viewers subscrib-

ing to stock, none more than 2%. CP is being retained

with hope it may resume in Oct.

With latest starter KAYS-TV, Hays, Kan. (Ch. 2),

on-air total remains 530, vhf increasing to 445, uhf drop-

ping to 85—counting the 2 others that went dark, as re-

ported last week (Vol. 14:34).

New KAYS-TV sfarts Sept. 2 with microwave pickups

of ABC-TV from KAKE-TV, Wichita (Ch. 10), 137-mi.

distant. It has 10-kw Standard Electronics transmitter,

4-bay Alford antenna on 667-ft. Liberty tower. Owners,

also operators of radio KAYS, are gas producer Ross

Beach, 50%% & gen. mgr. Robert E. Schmidt, 49%%.
Gene Canfield is station & sales mgr.; Richard A. Mc-
Daniel, from KAYS, production mgr.; James E. Kane, ex-

KAKE-TV, chief engineer. Base hour is $150. Rep is

Katz on sales with KAKE-TV, Hal Holman on others.

Scheduled for Sept. 14 start is WTAE, Pittsburgh

(Ch. 4), city’s third, now on test patterns, due to become
ABC-TV outlet, headed by veteran radio WCAE gen. mgr.

Leonard Kapner as exec. v.p. Others planning Sept, starts,

which got program authorizations from FCC this week,

are educationals WJCT, Jacksonville (Ch. 7) and WFPK-
TV, Louisville, Ky. (Ch. 15).

Contest for Toledo Ch. 11, awarded by FCC to ex-

Congressman Frazier Reams’ WTOL (Vol. 14:30, 31, 34),

has been carried into D. C. Court of Appeals, loser Great

Lakes Bcstg. Co. contending in 6-point protest that it was
entitled to grant. One of 7 applicants, non-broadcaster

Great Lakes—favored in initial decision by FCC examiner
J. D. Bond last year (Vol. 13:12)—said in appeal that

FCC’s reversal of examiner was: (1) “Arbitrary & erro-

neous” in finding that WTOL & Great Lakes “were equal

on the integration factor.” (2) “Not supported by the

record” in giving WTOL broadcast experience preference.

(3) “Contrary to established Commission policy” in giv-

ing only “small preference” to Great Lakes on mass com-
munication diversification factor. (4) “Contrary to the

evidence” of past performance. (5) “Violent departure”

from policy on program proposals. (6) “Arbitrary &
capricious” generally. Appeal was filed by Cohn & Marks.

Single TV application filed this week was for Greens-

boro, N. C. by Jefferson Standard Bcstg. Co., seeking

recently dropped-in Ch. 8 assigned to Winston-Salem-
High Point-Greensboro (Vol. 14:31), effective Sept. 5.

Applicant would dispose of 17% interest in WFMY-TV,
Greensboro (Ch. 2), also owns WBT & WBTV, Charlotte

(Ch. 3) and WBTW, Florence, S. C. (Ch. 8)—latter be-

ing required to shift from Ch. 8 to 13 under same rule-

making but may continue on Ch. 8 for 30 days after CP
is granted to the new area. This brings total applications

pending to 97 (29 uhf). [For details, see TV Addenda
26-EE.]

Call letter changes: KCJB-TV, Minot, N. D., (Ch. 13),

owned by John W. Boler, changes to KXMC-TV Sept. 1,

new owner of radio KCJB, James M. Pryor, retaining old

call letters. WMTW, Poland Spring, Me. (Ch. 8), changes

to WMTW-TV Sept. 1. And New York’s WABD (Ch. 5)

has asked for change to WNEW-TV.
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PICTURE TURE SALES-INDEX OF TRENDS: Picture tube sales mirror the narrowing spread
between original equipment and those going into replacement market. EIA reports that
while tube sales for new sets dropped 800,000 in the first 6 months of 1958 compared
with same period last year, sales for replacement declined a mere 200,000. Likewise,
picture tube sales reflected rising percentage of portable production — currently
running about 37% of total TV set output (Vol. 14:32).

Picture tube sales ran 3,690,000 in Jan. -June period, of which 2,200,000 were
for new equipment, 1,200,000 for replacement, 290,000 for export. Last year's com-
parable figures were: 3,008,000 for new sets, 1,408,000 for replacement and 400,000
for export. EIA reported tube sales by sizes were: 17-in. & under (practically all
for portalDles and replacement), 1,235,000 compared with 1,448,000 in first 6 months
of 1957; 18-21-in . , 2,375,000 vs. 3,122,000; 22-in. & over . 180,000 vs. 244,000.

Bulb makers , whose orders reflect set makers advance planning, told us this
week that July sales were well ahead of June, but not up to 1957. Inventories are
normal. Most significant comment we got from one big bulb maker: "We set our pro-
duction schedule way last Nov. for a 5,300,000 TV set year and we see nothing right
now to change our calculation."

'KITTY' FOR YEAR-ROUND TV PROMOTION: It's touch-&-go whether TV industry will ante

up for year-round promotion campaign to boost set sales. Long-debated question will

come before executive committee of EIA's Consumer Products div. at fall meeting in

San Francisco's St. Francis Hotel, Sept. 17 (Vol. 14:34). Here's how we see picture:

There was considerable dissatisfaction last fall with result of National TV

Week promotion which was handled by Daniel J. Edelman & Assoc., Chicago public rela- (

tions company, though some in the industry liked project, blamed slow sales on then-

incubating recession. Edelman was given opportunity, nevertheless, to present plan.

Executive Committee tossed out plan for this year at spring EIA meeting in

Washington, set up special committee under RCA Victor adv. & sales promotion
mgr. Jack Williams to study varying proposals for a continuing promotion and come

up with recommendations. Committee report is on agenda for Sept. 17 meeting.

Cost estimates range up to $250,000 for year's promotion, it's vinderstood,

and industry executives to whom we've talked aren't sanguine about possibility of

raising fund, large or small, at this time. But they agreed year-round promotion has
been successful in other appliance industry branches.

FTC Alter Price Chiselers: Manufacturers are warned to take a close look at

pricing practices and to make sure they don't run afoul the law, as Federal Trade
Commission, goaded by sharp Congressional criticism (Vol. 14:33,34), begins drive
to curb deceptive pricing practices. TV-appliance industry has been specifically
mentioned by FTC lawyers for investigation.

"Guide" to what FTC regards a s "offensive price policies " will be available
soon, will include: (1) Fictitious list prices to give customer idea he's getting
a bargain. (2) False pre-ticketing — an inflated price so retailer can mark it down
without losing money. (3) False "direct from factory " or "direct from wholesaler"
advertising. (4) Misleading "regular" prices to establish a phony "reduced price."

TV-Radio Production: TV output in week ended Aug. 22 again hit peak for year
with total of 130,556 sets compared with 124,527 preceding week and 179,615 in same
week last year. Year's 33rd week brought total to 2,792,537 compared with 3,548,000

|

last year. Radio production was 286,656 (80,971 auto) vs. 227,114 (45,565 auto) in
preceding week and 294,091 (96,206 auto) same week last year. Radio output for 33
weeks was 5,893,006 (1,820,333 auto) vs. 8,456,000 (3,316,000 auto) last year.
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Electronic Personals: w. Waiter Watts, rca exec.

v.p.-components, who joined Army Signal Corps in 1942

as a major, emerging as full colonel, and who during

Korean War was deputy administrator for procurement &
production. Defense Production Administration, was con-

firmed hy Senate this week as a brig. gen. of reserves;

also confirmed for same post was Col. Joseph E. Heinrich,

supervisor, AT&T long lines dept., who has been active &
reserve Signal Corps officer for 30 years, including duty

in CBI theatre during World War II and head of Chinese

training command . . . Allen G. Williams resigns as

Motorola gen. sales mgr., future plans to be announced

later . . . Esterly C. Page, pres, of Page Communications

Inc., due back in Washington after Labor Day from super-

vision work on radio communications contracts in Middle

East; Mrs. Page, also an engineer, accompanied him . . .

Herbert Nettleton, ex-GE, appointed to handle govt, con-

tracts for TelePrompter Corp. under engineering v.p.

Hubert J. Schlafly Jr. . . . Murray Krieger promoted to

v.p. & gen. mgr. of Olympic of Chicago, succeeded as mgr.

of Olympic of Missouri, St. Louis, by Tom Cutler . . .

John A. Rhoads, ex-Collins Radio, named engineering direc-

tor, Packard-Bell technical products div. . . . George R.

Cero promoted to Hotpoint adv. & sales promotion super-

visor, Chicago branch . . . Michael J. Ranalli, ex-Westing-

house, ex-DuMont, named Wurlitzer asst, export sales

mgr. . . . Gerald M. Feld, ex-Riviera Mfg. Co., named adv.

& sales promotion mgr., Thomas Organ div. of Pacific

Mercury TV . . . Albert E. Jeffcoat, ex-Ford, named public

relations director. General Precision Equipment Corp. . . .

M. T. (Bill) Putman resigns as pres, of Universal Record-

ing, succeeded by A. B. Clapper; Mason B. Coppinger pro-

moted to v.p.

DISTRIBUTOR NOTES: Admiral expands N. Y.-Newark
branch to include all of N. J. & eastern Pa. under eastern

metropolitan div. mgr. Samuel Schwartzstein . . . Steelman

names 3 for phonos in Cal.: Associated Radio Distribu-

tors, San Mateo, Palo Alto, Vallejo, Cal.; Record Supply
Distributors, Sacramento; Pacific Teletronic & Radio Sup-

ply, Modesto . . . Graybar promotes W. T. Bronson to mgr.

at Syracuse; G. J. Kennedy to district sales mgr.. Queens
Plaza, N. Y. . . . Olympic Radio & TV appoints Hermitage
Electric Supply Corp., N. Y., for TV, radio, hi-fi . . . Gen-
eral Instrument appoints Martin Mann Assoc., Los An-
geles, for TV components . . . Gray appoints Gramercy
Sound Assoc., N. Y., for hi-fi.

First a magazine, then printed as newsletter. Elec-

tronic Week bowed out Aug. 25—but Hayden Publications

Corp. continues publication of its highly successful Elec-

tronic Design.

Obituary

Dr. Ernest O. Lawrence, 67, Nobel Prize winner in

1939 for his development of the Cyclotron, best known in

TV for the Lawrence color tube which DuMont-Paramount
interests have been working on for a promised simplified

and cheaper color TV receiver, died in Palo Alto (Cal.)

Hospital Aug. 27 after surgery for an ulcerative colitis

from which he had suffered several weeks. His condition

had not been regarded serious. At time of death, he was
director of the U of Cal. radiation lab. Surviving are

widow and 6 children, ages 8 to 23.

Julian M. Sammett, 68, customer relations mgr. of GE
radio and housewares div., died Aug. 26 in N. Y. Surviv-

ing are widow, son, daughter.

Investments In Germnny: Some idea of the penetration

by U. S. TV-radio-electronics firms in West Germany may
be obtained from just-issued Dept, of Commerce list of

“American Firms, Subsidaries & Affiliates in Federal Re-

public of Germany and West Berlin” (available from Com-
merce Dept., Office of Technical Information, Washington,

104 pp., $2). It’s sprinkled with names of such electronics

factors as Beckman, Clevite, DuMont, Eitel-McCullough,

Hazeltine, ITT, Lear, Raytheon, RCA, Sperry Rand,

Sprague Electric, et al.

Similar list is available for Japan, though it’s not as

complete or detailed because trend there is to licensees

rather than subsidiaries. The West German list doesn’t

include the many firm's with licensing agreements in that

country either, a list we know has been growing by leaps

and bounds for several years.

German electronic imports are regarded as threat to

domestic industry, particularly hi-fi phonos & components

;

and situation of heavy U.S. investments makes role of

those pleading for tariff protection more difficult. EIA
spokesman, whose Committee on Electronic Imports has

been busily engaged acquainting high govt, officials with

adverse effects of imports on home industry (Vol. 14:33),

tells us: “We have to look at the situation hard-headedly.

Some manufacturers without foreign investments want
higher protective duties, another important group is luke-

warm, while still others want to keep status quo. It’s

a case of trying to satisfy all interests. You can’t blame

U.S. companies for making license agreements abroad.

If they didn’t, someone—like Philips—^will.”

More 1958 'Guessiimates': Defense spending for elec-

tronics in 1958 will more than counterbalance depressed

entertainment market to boost total sales of electronic

equipment about 6.4% above 1957, according to mid-year

industry forecast in Aug. 22 business edition of McGraw-
Hill’s Electronics Magazine. Author Edward DeJongh
says electronics industry is fast recovering from effects

of recession and last fall’s military spending cutback.

Total outlay for electronic equipment this year will be

$8.4 billion, up $428,000,000 from last year, he says, but

factory sales of TV-radio-phonos and components will

slump from $1.53 billion to $1.40 billion.

Black-&-white TV sales, suffering from recession and
saturation, are estimated at 5,300,000 sets this year, worth
$647,000,000 at the factory, down from 6,400,000 worth
$833,000,000 last year. Home radio sales for year are

estimated at 4,894,000 units worth $103,000,000; portables,

3,463,000 worth $86,000,000.

On color TV, article forecasts production of 200,000

sets worth $80,000,000—but “this figure is still subject

to revision.” Hi-fi and stereo phonos are called “bright

spot in this year’s entertainment picture” with dollar sales

topping $400,000,000.

Master antenna distribution system for the home, with

TV & FM outlets in as many rooms as desired, is available

from Jerrold Electronics, Philadelphia. Kit includes am-
plifier to prevent “antenna fatigue,” antenna lead and
plug-in outlets, lists for $67.75. It’s said to be first system
for hooking up any number of sets to one roof-top antenna.

Eitel-McCuIIough executive & business offices moved
from San Bruno to 301 Industrial Rd., San Carlos, Cal.

(Telephone Lytell 1-1461).

Mallory Battery div. of P. R. Mallory & Co. halts pro-

duction of batteries at Dubuque, la., plant due to decline

in demand for radio batteries.
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Stereo Spectacular: Foretaste of upcoming heavy stereo

promotion by instrument & record makers is planned si-

mulcast of George Gobel Show over combined NBC-TV
and radio networks Oct. 21 in stereo and color. Any home
with a TV and radio receiver can find out what the new
stereo is like by tuning in local NBC-TV channel and

radio station, placing the 2 instruments about 8 feet apart.

According to announcement this week by RCA adv. v.p.

R. H. Coffin, sound from one side of studio will be fed

through TV audio system, microphones on other side

picking up sound for radio network.

Heretofore, stereo demonstrations have been conducted

on a local or regional basis by broadcasting simultaneously

over AM & FM outlets (Vol. 14:33). The Gobel Show,
which RCA will sponsor to plug both color TV and its

new line of stereo hi-fi phonos, will be first national

stereo broadcast using network TV and radio.

Coincident with the simulcast, TV Guide will carry a

4-page full-color RCA ad showing one scene of the Gobel

show. At one point in the show, action will be stopped for

about a minute at exactly the scene shown in TV Guide ad.

Viewers will be asked to place color photo over half of

their black-&-white TV screens. Says Coffin: “They will

then see the tremendous difference color makes in a TV
picture.” Publisher James T. Quirk said RCA ad is “most

complicated advertising insertion ever made in a weekly

magazine.”

Note: Illustrative of growingly intense interest in

stereo is fact that Sept. Electronic Technician, carrying

record volume of advertising (152 pages), contains a

special 60-page section captioned “Stereo 1959” and in-

cluding a manufacturer-product directory, an illustrated

stereo product catalog, and informative articles on major
facets of stereo. Publisher Howard Read and editor A1

Forman plan to distribute 45,000 extra copies, in addition

to normal 55,000 circulation, at Institute of High Fidelity

Manufacturers’ Hi-Fi Music Show in New York’s Trade

Show Bldg., Sept. 29-Oct. 4, and through service dealers

& jobbers. “Stereo 1959” is being nationally advertised at

50 a copy, but we’ve arranged for a free copy to be sent

to any reader of Television Digest who writes to Electronic

Technician, 480 Lexington Ave., N. Y.

Saturday Evening Post, obviously impelled by declin-

ing linage, announced this week it will henceforth accept

liquor & beer advertising, which reportedly represents

some 10% of ad volume of Life, 13% of Look. Last ANPA
count in 1956 showed 697 newspapers still not accepting

liquor ads while 1063 do. Meanwhile, recent suggestion

by trade journal Broadcasting that time has come when
TV should accept liquor ads, traditionally rejected by radio

and barred by TV Code, has met with virtually no sub-

stantial industry support—not even during summer busi-

ness lull when idea was put forward.

Spectrum study peace parley between manufacturers

who supported Potter resolution (S.J. Res. 106) for sur-

vey and telecasters who helped block it (Vol. 14:32) is

sought by EIA. Latter have been invited to send spokes-

men to fall conference of EIA in San Francisco Sept. 17

“in an effort to effect an agreement on objectives” of

study, which telecasters feared might result in military

taking over low-band vhf channels. EIA doesn’t share

fear, wants entire radio spectrum looked into to assure

fair share by both military & civilian users.

New Voice of America transmitters to pierce Iron

Curtain are authorized under $10,000,000 appropriation

by Congress for USIA.

Dither Over Dotto: Newspapers enjoyed a head-
line spree this week, covering wild-flying charges that TV
quiz shows are “fixed.” It started with Colgate’s Dotto,
which was cancelled in tight-lipped embarrassment by
CBS-TV & NBC-TV after a standby contestant reported
one winner on show had been fed answers by somebody.
By week’s end, N. Y. District Attorney Frank Hogan was
holding press conferences on developments, including in-

vestigation of accusations involving NBC-TV’s Twenty

-

One and yet-unnamed other shows. As N. Y. Herald
Tribune Syndicate’s John Crosby put it: “The nation
hasn’t been so shaken to its foundations since Arthur God-
frey fired all those little Godfreys, another tempest that
seemed terribly out of proportion to the facts involved.”
N. Y. prosecutor reported he wanted to question dozen or
more witnesses about “rigging” reports, but had found
no evidence of any crime yet. There’s no law against
“fixing” quiz shows unless sponsor has been defrauded,
Hogan said—but if he finds any truth in allegations, then
“it might be proper to recommend legislation or to send
the matter to the FCC.” Dotto protestant already had
sent affidavit to FCC, where Broadcast Bureau Chief Har-
old G. Cowgill said unspecified number of complaints about
quiz shows have been filed, but would not be made public.

Of all complaints received by FCC, he said, “something like

99 out of 100 have no genuine basis.”

Madison Sq. Garden Edict : Evidently wedded to

pay-TV and/or closed-circuit TV idea—although not re-

ferring to them in statement—exec. v.p. Ned Irish of

Madison Square Garden announced this week that big

N. Y. arena henceforth won’t telecast anything but box-
ing, pro hockey & baseball games of week. “We just

can’t compete with old movies,” he said. “W’e can no
longer give away what we are charging for at the gate.

It has reached the point where TV costs us money in gate
receipts.” Meanwhile: (1) International Telemeter’s pro-

jected 3-city cable-theatre operation, scheduled for early

next year (Vol. 14:29), was postponed for 6-12 months,
v.p. Paul Raibourn of parent Paramount Pictures attribut-

ing delay to difficulties in completing arrangements for

programming and participation by movie houses. (2)

VFW wound up N. Y. convention (Vol. 14:34) by voting

opposition to pay-TV in any form.

Anti-pay-TV majority of 81.2% among 11,000 5th

Minn, district constituents is reported by Rep. Judd (R-

Minn.). In home-district questionnaire he asked: “Do you
favor a system of pay TV?” Only 7.5% of respondents

favored, 10.4% had no opinion.

Reports & comments available: On Motorola, review

by Paine, Webber, Jackson & Curtis, 25 Broad St., N. Y.

On Westinghouse and ITT, comments by Hirsch & Co., 25

Broad St., N. Y. On CBS Inc., comment by Lucien 0.

Hopper of W. E. Hutton & Co., 14 Wall St., N. Y. On
Hoffman Electronics, appraisal by Courts & Co., 11

Marietta St., Atlanta. On Walt Disney Productions, dis-

cussion in Investor’s Reader of Merrill Lynch, Pierce,

Fenner & Smith, 70 Pine St., N. Y. On GE, comment by
Lawrence Lewis of Pershing & Co., 120 Broadway, N. Y.

Dividends: Sylvania, 50<f payable Oct. 1 to stock-

holders of record Sept. 10; Hoffman Electronics, 25<f Sept.

30 to holders Sept. 12; Sprague Electric, 30(‘ Sept. 10 to

holders Aug. 20; Arvin Industries, 25<t Sept. 30 to holders

Sept. 8; 20th Century-Fox, 40<* Sept. 27 to holders Sept.

12; Capitol Records, 25<‘ plus 15c^ extra, both Sept. 30 to

holders Sept. 15; Telechrome, 7%(‘ Sept. 23 to holders

Sept. 8; Canadian GE, $2 Oct. 1 to holders Sept. 15.
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FUTURE OF TV QUIZ SHOWS in doubt as newspapers go

to town on "exposes" of Dotlo and Twenty-One; "fix''

and "blackmoir charges hurled (pp. 2 & 6).

TELECASTING IN CUBA has many curious aspects, yet

American enterpriser enters competitive fray with old

Storer station (pp. 3 & 4).

'ARBITRON' COMMERCIAL START greeted in N. Y. ARB
instantaneous rating service in Chicago next. Nielsen

readies pilot service (pp. 3 & 5).

NETWORK BILLINGS CONTINUE RISE in July, first 7 months

score 12% gain over 1957. CBS, though still leader,

shows first decline since Aug. 1957 (p. 5).

NEXT MAJOR MARKET STARTERS are Pittsburgh's WTAE
(Ch. 4) and Flint's WJRT (Ch. 12). Two new educa-

tionals on air. Other upcoming stations (p. 9).

Senate leader

Lyndon Johnson's Lady Bird (KTBC-TV, Austin, etc.)

and how she operates (p. 14).

Manutacturing-Dlstrlbutlen-Finance

NEW TACK IN COLOR TV SALES undertaken by RCA,

bringing 175 grass-roots dealers East to brief them on

technical & commercial aspects (pp. 1 & 12).

RUMORS OF SKIATRON wired pay-TV plans for N. Y. area

produce heavy stock trading, but pres. Matty Fox soys

"there's nothing conclusive." (p. 8).

DISTRIBUTORS SEE UPTURN in all lines this fall. Replies

to questionnaire indicate TV up 54%, radio 47%. Stereo

hi-fi seen boosting phono sales 82% (pp. 10 & 11).

TV FACTORY SALES HIT PEAK in Aug. but 556,000 total

still for below some 1957 month (p. 10).

SUMMARY-INDEX OF THE WEEK'S NEWS— September 6, 1958
INFLUENCE OF THE LADIES on TV-radio:

NEW GRASS ROOTS EFFORT TO SELL COLOR: Unswervingly deterjiined to put over color TV ,

with "color coordinators" spotted through its vast set, tube, merchandising, servic-
ing, transmitter & broadcasting operations and headed up at N.Y. headquarters level

("the 53rd floor") by one of brightest of its younger executiyes, William E. Boss,
RCA this week undertook a new tack in effort to stimulate sales of color receiyers.

It brought 175 selected dealers and a few distributors from Southern and
Southeastern states on a 3-day visit to its tube plant in Lancaster, Pa., its labs
at Princeton, its NBC colorcasting operations in N.Y. It unburdened to them what it

knows about the technical, artistic and commercial facts of color TV; and some of

its top executives swapped views with them on the economics of color .

This was no ordinary junket , and these were representative dealers handling
other lines as well as RCA's who had committed themselves to certain quotas of the

new color receivers. Their reactions , over and above> the inevitable oh's-&-ah*s
expressed at what they were shown, were those of hard-headed, grass-roots business
men. As we sensed things, attending some of the sessions and talking with them:

They're completely "sold" on the splendor, the appeal and the desirability of

color. They marvel at the engineering and production accomplished. They agree it's

the biggest potential factor for revivifying the now none-too-prof itable TV trade.

They incline to the view that a color set is a "Cadillac" item and think it can be

sold in at least Cadillac proportions.

But they wish it could be priced lower , apparently impossible until mass pro-
duction is achieved. Meanwhile, it offers enough profit to impel them to put their
push behind it, with the expectation that there will be more color programs in their
areas this autumn and winter, as promised (p. 12).

Concerned about price, which begins at $495 , one dealer during the give-&-
take even suggested that perhaps a 17-in. set might be offered to "sell up" to the

21-in. standard — but Lancaster kinescope plant mgr. H.R. Seelen said the TV makers
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face samei problem as auto manufacturers: Costs don't go down in ratio to size.
Since the intricate shadow-mask tube is heart of set , representing about 30%

of cost and pricing, great attention was focused on it. Seelen said some are being
sold to other set makers — "but not enough." Lancaster can fill any and all orders
and would like nothing better than to see more manufacturers make the tube and more
turn out color receivers. He was certain the engraved shadow-mask, with its nearly
1,000,000 apertures facing on the phosphored faceplate sealed to all-glass container
tube with pyro-ceramic material, will prevail over the long-promised Lawrence tube
and the now seemingly quiescent "Apple." Yet he admitted it may not be the ulti-
mate. "But," said he, "when better tubes are made, we'll make them."

Biggest factor in bringing down price is volume production , as was case with
first TVs which started at |425, then $375, then lower for 10-in. , speedily worked
down to today's prices which are even less for 17 & 21-in. Even making tube necks
shorter and cabinets smaller isn't answer to price; shorter tube would mean changed
deflection angle and pose "some pretty nasty problems" on how to control the beams.

With some 300 stations equipped for network color (nearly all on NBC & CBS),
with nearly half of them able to originate color via slides & film, and with some 3
dozen capable of staging local live color (see TV Factbook for complete list) ; with
advertisers, agencies & film people ready and willing to go to color when audience
justifies (the commercials are fantastically appealing) ; with networks promising new
& expanded colorcast schedules afternoons as well as evenings

; with nearly everyone
in the business wedded to the idea of color as the ultimate in TV —

RCA's zeal -in pushing color , continuing to spend millions on its furtherance,
has aroused the respect & admiration of all save perhaps some of the financial com-
munity iinsatisf ied with its enormous expenditures on such a long-range prospect.

Whether its latest tack will succeed — arousing the men who sell at cus-
tomer levels to new zeal & effort — remains to be seen. Heretofore, dealers have
shied from color because it puzzled them, sets were hard to time & service, pro-
grams were few & far between, demonstration times inadequate, markups too small by
comparison with other sets that sold more easily and more quickly.

Certain it is that today's sets , if not priced much lower except for recent
discount dumping, are vastly improved , easier to handle , cost less to service , offer
new profit prospects . And we can attest that dealers on this week's indoctrination
trip showed genuine interest and mounting enthusiasm. Nor are signs lacking that

things may be starting to move when a live-wire merchandiser like New York's Liberty
Shops, with 5 stores and a record of 1000 color sets already sold, reports that

it's now going all-out for color.
* * * *

How many color tubes and sets are now being produced? RCA was asked by the

dealers, too, as it has been by trade newsmen. But it won't say, except to put in a

plug that it can "double capacity overnight." However, RCA executives indicate real

respect for Frank Mansfield's figures (he's Sylvania marketing chief and chairman of

EIA's statistical dept.) showing '275,000 sets-in-use at end of 1957; 40,000 produced
and 45,000 sold in first half of 1958; 320,000 in use as of last July 1.

HOT TV SHOW-THE CASE OF THE 'QUIZLINGS': From headlines splashed over front pages

ofi many newspapers, you might not know that there was big trouble for the U. S. at

Quemoy this week. The big story was sinister doings — and/or rumors of such — on

packaged TV network quiz prize shows (Vol. 14:35).

Even the sober N. Y. Times gave top-head , column-length play ("6 Are Ques-

tioned in TV-Quiz Inquiry," "Quiz Scheme Laid to Stempel by '21'") to charges of
" fix " and countercharges of "blackmail" (see p. 6) revolving around packagers of

quizzes and disgruntled contestants — whom Variety promptly dubbed "Quizlings."
" Quizzes on the Queer?" asked the Washington Post editorially, pontificating

that "it's a pretty sordid story any way you look at it." Editorial did have sympa-
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thetic word for the networks, however, pointing out that quiz shows "are conceived
and developed not by the broadcasting concerns but by the weisenheimers , or idea-
men, of Madison Ave. [who] purchase the time from the networks."

Despite field days being enjoyed by the press against its advertising compet-
itor, we think TV — along with public's confidence in medium — will manage to sur-
vive this crisis. But there's little question that (1) Survival of some quizzes as

staple of TV fare is at stake, public's trust in them having been shsiken seriously.

(2) Story couldn't have broken at worse time for harassed network executives, still

sore beset by problems of filling sales gaps in upcoming season (below).

CUBAN TV-CONPETITION WITH A VENGEANCE: Have a look at TV in Havana , if you want to

see really tough competition. The 6-station capital of Cuba .off ers some curious sim-

ilarities to, and at same time contrasts with, American methods. While duopoly is

permitted, and a handful of interests control all the island's stations, the basic
pattern of competition is same, Cuba's advertising being perhaps' more "hard sell."

Another American has just ventured into the Cuban field, treading where no

less well-heeled an angel than George Storer did in 1952-53 when hei acquired, then
gave up after less than a year, his Television de Caribe (Ch. 11) after unprofitable
and unhappy experiences with Latin business and political methoda (Vol. 10:18,22).
Now, the selfsame CMTV , presently assigned Ch. 10, licensed to publisher-broadcaster
& auto dealer Amadeo Barletta, has been revived by U.S. film man Reuben Moulds —
and the story given out that he has taken away the 15-year NBC affiliation from the

brothers Mestre, operating CMQ-TV (Ch. 6) and its provincial network of 5 stations.

That simply isn't so, says Goar Mestre , Yale graduate well known in inter-
American broadcasting circles, and he's echoed by an unequivocal statement from NBC
saying it has "no intention of altering its long and happy relationship with CMQ."

Story arose apparently when CMTV lessee Moulds, putting on big shindig for ad folk
at Havana Hilton, where CMTV transmitter is located, used as motif "Filial NBC."

The denials led us to do a bit of exploring of Cuban TV and to develop an
interesting story of what might be termed ultra-American types of commercial opera-
tion, promotion and what-have-you (see p. 4).

'ARBITRON' START EYED KEENLY BY ALL: New instantaneous automatic TV program rating
service called "Arbitron" and developed by American Research Bureau (Vol. 14:34),
seems to have made an auspicious start as it went commercial in New York this week
—

' and it will be watched very closely as it progresses this fall. Payoff seems to
be customers, and ARB is getting them. Pres. James Seiler reports that network keys
WCBS-TV & WRCA-TV, along with WOR-TV & WABD (changing Sept. 7 to WNEW-TV) , are buy-
ing it at $850 to $2700 monthly, depending on station's rates.

"It's too early to evaluate it ," we're told by industry people concerned,
but they seem favorably impressed already. Speed of service, most particularly, has
impressed such competent analysts of ratings as Jay Eliasberg, CBS-TV research di-
rector, and Bud Sherak, Kenyon & Eckhardt v.p. & research director (see p. 5).

Aribtron's "multi-city" network report, based on "sub-sample" of 7 cities,
is due to go commercial next week. It will cover minute-by-minute viewing in N.Y.

,

Chicago, Philadelphia, Detroit, Cleveland, Baltimore & Washington. A local service
for Chicago, like that in N.Y. , is due by end of month. Target date isn't definite
yet for start of local Los Angeles service (for more details, see p. 5).

Boxscore on Unsold Time: Open TV network
time in season’s prime evening hours totaled 26 half-

hours at end of this week vs. 28 half-hours 4 weeks ago
(Vol. 14:32). CBS had half-hours unsold (down from

9), NBC 8'/^ (down from 9), ABC 10. Daytime option time

sold: CB.S IZ'/r (up from 74.2''/), NBC about 70% (un-

change<l), ABC ^T>' (uj) from 907< )• Now, NBC v.p. Don
Durgiii, national sales mgr., who progno.sticated complete

sellout of night option time by Labor Day, states: “We do

expect the night time schedule to be sold out for the 1968-59

season which gets underway in Oct.” CBS-TV national

sales v.p. Tom Dawson asserts: “My statement of last

month (Vol. 14:32, p. 2) certainly holds true; the happen-
ings of recent weeks make me even more emphatic in re-

gard to the 1958-59 picture. All signs point to a very
healthy season.” ABC sales development v.p. Don Coyle
said: “The ABC-TV network has more time sold than ever
before in history, and a larger percentage of our commer-
cial offerings currently are sold than either NBC’s or

CBS’s.”
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The Cuban TV Story (Coni.): Six-station Havana
(pop. 1,236,000, according to latest Rand-McNally
Atlas) can offer aces & spades to 7-station New
York and Los Angeles when it comes to unusual

commercial methods and rugged competition, now
intensified by the reactivation and takeover of

Havana’s CMTV (Ch. 11) by U. S. entrepreneur

Reuben Moulds. He is pitting his newly acquired

Television Habanera against 3 country-wide net-

works with their keys in Havana, plus one all-color

independent and another 6-hour-a-day station pro-

grammed primarily with live panel shows and sec-

ond-run films.

Moulds’ station, formerly Ch. 10 acquired from
George Storer as a distress property in 1953 by
Amadeo Bayletta, had been kept silent for some
time by Barletta, operator of Telemundo, a net-

work comprising CMAB-TV, Havana (Ch. 2) with

6 satellites around the island linked by station-to-

station pickups. Telemundo’s other outlets are

Ch. 9, Camaguey; Ch. 12, Jatibonico; Ch. 11, Mat-

anzas; Ch. 8, Santa Clara; Ch. 13, Victoria de las

Tunas
;
Ch. 7, Santiago de Cuba. Barletta is pub-

lisher of the daily Havana El Mundo and Cuban
distributor for Cadillac, Oldsmobile, Chevrolet.

V ^ ^

Perhaps best known and biggest network in Cuba

(total pop. 5,832,000 in 195G, says govt.) belongs to Goar

& Abel Mestre and has the NBC affiliation, meaning first

call on network’s kinescoped shows, as well as radio pick-

ups. The Mestres’ CMQ-TV, Havana (Ch. 6) links satellites

in Matanzas, Ch. 9; Santa Clara, Ch. 5; Camaguey, Ch. 6;

Holguin, Ch. 3; Santiago, Ch. 2—with Ch. 7 due to be

added this month in Ciego de Avila and Ch. 5 early next

year in Pinar del Rio. They’re linked by 16 microwave

stations, owned by Micronadas Nacionales, S..4., 60% con-

trolled by CMQ. The Mestre operations are headquartered

in Radiocentro, recently added 2 big studios to make total

of 7, in Cuba’s newest and tallest apai'tment building,

Fosca, built by company headed by Goar Mestre. CMQ-
TV operates 10 hours a day, with 90% of its programs

live. With its radio network, Circuito CMQ employs staff

of 630.

Third network is keyed by CMBF-TV, Havana (Ch. 4),

and licensee Cadena Nacional, S.A. is 40% owner of the

Mestres’ microwave system, feeding to Matanzas, Ch. 13;

Santa Clara, Ch. 3; Camaguey, Ch. 4; Holguin, Ch. 8;

Santiago, Ch. 5—with added transmitters also being built

at Ciego de Avila (Ch. 2) and at Pinar del Rib (Ch. 8).

This network is owned by RCA distributors Julian Lastra
& Miguel Humara; the publisher of Informacion, Jose I.

Montaner; contractor Alberto Vadia—with the brothers

Mestre as minority stockholders. Cadena Nacional em-
ploys 140, carries largely U. S. telefilm dubbed into Spanish
(24 hours a week vs. CMQ’s 5 half hours), has a hot-shot

daily 9-10 a.m. live show, claims percentage of audience

second only to Circuito CMQ.
All 3 network keys operate from nearby antenna farm

at Televilla, using one transmitter building, each with 10-

kw RCA transmitter radiating from 660-ft. Blaw-Knox
tower. Televilla was put into operation 2 years ago at

cost of $835,000.

* *

The other 2 Havana independents present unique set-

ups. There’s CMBA-TV (Ch. 7), owned jointly by CMBF
Cadena Nacional and the Mestres, which started only last

month as a sort of foil against the new CMTV. It’s on the

air only 6 hours a day, with simple live programs of the

panel type and films supplied by CMQ-TV & CMBF-TV.
It also operates fx-om the Mestres’ Telecentro.

Most unusual station is Caspar Pumarejo’s CMBJ-TV
(Ch. 12, started a month ago and broadcasting all-color 16

hours a day, albeit Havana has only a few hundred color

receivers. It’s located atop the Habana Hilton. It carries

a one-hour color kine of news, interviews, commentators,
etc. which is repeated over and over. Efforts to obtain

infoimation from Pumarejo had proved consistently un-

availing—but his competitors say this station is in the

nature of an “insurance policy” for his amazing Escucla
de Television which he telecasts on time bought on the

Telemundo network (Ch. 2).

The enterpi’ising Senor Pumarejo originally bought
2 hours a day of Telemundo’s time as a block, sells his

own sponsors, programs from his own studios; currently,

he xepoi'tedly uses as much as 8 hours a day of Telemundo’s

14-hour schedule, financing his operations from sponsor-

ships and from his famed Hogar Club (meaning Home
Club). Cuban housewives pay $1 a month membership in

return for the pi-ivilege of participating in giveaway shows
that have as prizes coopei’ative apartments, autos, refriger-

ators and many lesser items.

Rivals claim his shows are lotteries and illegal, but the

Govt, apparently doesn’t. He is said to have 180,000 mem-
bers in Hogar Club and to net about $130,000 a month. He
also operates a stamp system enabling a purchaser to buy
merchandise at discount, to receive stamps, and to turn in

stamp books at Christmas time for cash. It’s rumored he

netted close to $1,000,000 last Christmas.

Duopoly, newspaper ownership, giveaways, gimmicks
—the little island of Cuba has all of these aplenty, and
moie. There’s never a dull moment, though there may be

some profitless ones for sonxe, in Cuban telecasting.

CBS’s Tape Plans: Substantial expansion of video

tape use in 1959, to take cai-e of mai’kets in standard time

ai-eas, is planned by CBS-TV—which will absorb more than

$1,000,000 in extra costs of providing the service. Wm.
B. Lodge, v.p. for affiliate x’elations & engineering, said it

is network’s I'esponsibility to get programs to affiliates “at

the most appi’opriate times and in the best .possible se-

quence for public and advertiser attractiveness.” CBS
plans $500,000 expansion of videotape facilities in Los
Angeles and payment for extra AT&T circuits to provide:

(1) Initial live I’elease in eastern & centi'al daylight sav-

ing time markets. (2) One-hour delay to most standard
time markets. (3) Two-hour delay to Pacific daylight sav-

ing time areas. (4) Three-hour delay to Ore. & Wash.,
which remain on Pacific standard time.

Automatic Videotape splicer is now in regular pro-

duction, and shipments began this week, according to Neal

K. McNaughten, Ampex professioixal pi’oducts div. mgr. In

N. Y. this week, exhibit of Ampex equipment, including

Videotape recorder, was opened in Grand Centi’al Terminal

under auspices of investment fiiin Merrill Lynch, Pierce,

Fenner & Smith. Display is in lecognition of Ampex’s
spectacular financial showing—sales rising to $30,115,000

in year ended April 30 fi’om $18,737,000 preceding year,

earnings to $1,540,000 from $1,087,000 (Vol. 14:19, 29).

Identification changes: WABD, New Yoi’k (Ch. 5) be-

comes WNEW-TV after Sept. 7. KMSP-TV, Minneapolis

(Ch. 9) gianted waiver of I'ules to identify itself also with

St. Paul; KHOL-TV, Kearney, Neb. (Ch. 13), to add

Holdrege.
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Network Television Billings

July 1958 and January-July 1958

(For June report see Television Digest, Vol. 14:31)

Network billings in July, continuing upward
trend though at slackening rate, marked first month

in almost a year CBS had decline from corresponding

month year earlier. TvB’s compilation shows 3 networks

had gross billings 5.9% ahead of July 1957. CBS, still

leading but by narrow margin, was down 1.4% from year

ago—its first month-to-month decline since Aug. 1957. NBC
billings were up 13.2%, ABC up 11.6%. Complete TvB
report for July:

NETWORK TELEVISION
July July % Jan.-July Jan.-July %
1958 1957 Change 1958 1957 Change

ABC $ 7.083.555 $ 6.348.496 -|-11.6 $ 58.701.356 $ 46.443.714 +26.4
CBS 18.273.690 18.537.069 — 1.4 142.321.106 135.299.556 + 5.2

NBC 15.702.029 13.874.872 +13.2 123.108.261 107.674.376 +14.3

Total $41,059,274 $38,760,437 + 5.9 $324,130,723 $289,417,646 +12.0

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8.441.988 19.410.741 16.785.315 44.638.044
March 9.402.407 21.211.070 18.874.597 49.488,074
April - 8.739.456 20.628.511 18.283.379 47.651,346
May 8.477.755 20.970.022 18.470,368 47,918.145
June 7.387.586 19.733.057 16,648,462 43.769,105
July 7.083.555 18.273.690 15.702.029 41,059,274

Note: These figures do not represent actual revenues to the net-
works which do not divulge their actual net dollar Incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers tLNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

ADVERTISING AGENCIES: Walter Tibbals, ex-BBDO
Hollywood TV radio v.p., named to same post at Norman,
Craig & Kummel, N. Y. . . . Carroll C. Grinnell promoted to

v.p. of Benton & Bowles . . . Walter B. Grosvenor promoted

to v.p. of Grey Adv. . . . Harry W. Betteridge, ex-sales

mgr., WWJ-TV & WWJ, Detroit, named v.p. of Clark &
Bobertz Inc., Fox Bldg., Detroit . . . George R. Gibson pro-

moted to v.p. of Paris & Peart . . . John N. Jackson, ex-

Ogrilvy-Benson & Mather, named exec. v.p. of Wesley
Assoc., N. Y. . . . John Waite, ex-C. J. LaRoche, named
v.p. of Lambert & Feasley, N. Y. . . . Lester Wunderman
resigns as exec. v.p. of Maxwell Sackheim Co., to form
Wunderman, Ricotta & Klines, 345 Madison Ave., N. Y. . . .

Harold J. .McCormick, ex-Motorola adv. & sales promotion
mgr., joins Dancer-Fitzgerald-Sample.

Rate increases: KSD-TV, St. Louis, Sept. 1 adds Class

AA hour (6:30-9:30 p.m. daily) at $1750, min. at $330,

Class A hour going from $1200 to $1300. WBAY-TV,
Green Bay, Wis. Oct. 1 raises base hour from $500 to

$600, min. $100 to $120. KERO-TV, Bakersfield, Sept. 1,

hour from $500 to $550, min. $125 to $140. WTWV, Tupelo,

Miss., Sept. 1, hour $150 to $200, min. $30 to $50. KHAD-
TV, Laredo, Aug. 1, hour $187.50 to $200. KREX-TV,
Grand Junction, Colo., Aug. 1, hour $150 to $175. Spot
increases: KPRC-TV, Houston, has raised base min. from
$250 to $275; KTRK-TV, Houston, min. $220 to $250;
WSTV-TV, Steubenville, 0., min. $112.50 to $120.

New reps: KJEO, Fresno, to H-R Television Oct. 1

(from Branham); KOLO-TV, Reno, to Headley-Reed Sept.

1 (from Pearson); KLFY-TV, Lafayette, La. to Richard
O’Connell Sept. 1 (from Young).

Broadcast Advertisers Reports, 750 Third Ave., N. Y.,

has extended its monitoring activities to addtiional 230
TV stations in 100 cities for total of 312 stations.

Debut of 'Arbiiron': First commercial week of new
automatic TV program rating service called “Arbitron”

(see p. 3) drew reactions “beyond our fondest expecta-

tions,” reports ARB director James Seiler. Agency, station

& network research people seem quite impressed by initial

results, but say they need more time before they can draw
definite conclusions.

Speed is big feature, particularly for new programs

—

everyone eager to “see how we’re doing.” Important factor

is that service’s continuous nature eliminates abnormal
ratings produced when stations “loaded” schedules with

strong programs during “rating week.”

Says Jay Eliasberg, CBS-TV research director: “It’s

better than anything we are getting now. We used inade-

quate ratings because they were the only thing available.”

Says Bud Sherak, v.p. & research director of Kenyon &
Eckhardt: “The speed-principle is excellent. Of course, we
can’t be Wall St. speculators, changing our minds minute-

by-minute.”

To show how speed impresses those who live by rat-

ings, Seiler notes that 50 organizations have asked for

small duplicates of ARB’s big “light board”—which shows
relative positions of stations graphically—to be installed

in their own offices. Small boards are run by servo system
from main board, will rent at about $25 monthly plus cost

of teletype lines.

Multi-city service will give true measure of competi-

tive pulling power of networks, Seiler claims. The 7 cities

were chosen because they are representative of the 23 in

which all 3 networks have full-time live vhf affiliates. New
feature due to be added in next few months is report on
cumulative audience.

Arbitron was announced prematurely last Dec. (Vol.

13:50), ran into trouble because phone company had dif-

ficulty balancing lines from receivers to ARB headquarters.

Many organizations had experimented with such systems
for years, but Seiler claims breakthrough came when en-

gineers learned to put as many as 30 TV sets on one line.

Previous efforts involved a line for each set. Seiler says
this would cost $40,000 monthly for lines in N. Y., com-
pared with Arbitron line cost of $3800.

A. C. Nielsen is prepared to offer similar service as
the demand develops, according to Henry A. Rahmel, exec,

v.p. broadcast div. By mid-Oct., 100-receiver pilot service

will be offered in Chicago & N. Y., will be expanded to as
many as 15-20 cities if economic support appears.

Instantaneous radio rating system was demonstrated
by Nielsen in 1946 but few takers were found, according
to Rahmel. Pilot TV setup has been operated in Chicago
for a year. Trendex, which operates next-morning tele-

phone survey system, is reported considering automatic
system, too.

TvB’s 16-city selling clinics—with theme “Television
Sells Best, But It Also Requires Better Selling”—open
Sept. 10 in Barringer Hotel, Charlotte, N. C. Other work-
shops, for TvB members only: Atlanta, Sept. 12 (Dinkler-
Plaza) ; Memphis, Sept. 15 (Peabody)

; Baton Rouge, Sept.

17 (Capitol House); Detroit, Sept. 19 (Statler-Hilton)

;

Chicago, Sept. 22 (Sheraton); Oklahoma City, Sept. 24
(Oklahoma Biltmore); Los Angeles, Sept. 24 (Sheraton
Town House); Kansas City, Sept. 25 (Muehlebach)

;

Seattle, Sept. 26 (Olympic Western); San Francisco, Oct.

1 (Mark Hopkins); Denver, Oct. 3 (Cosmopolitan); Mil-

waukee, Oct. 15 (Schroeder); N. Y., Oct. 17 (Sheraton-
East); Boston, Oct. 22 (Kenmore); Washington, Oct. 29
(Mayflower).
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Whither the Quizzes? All told, 23 quiz prize shows
(14 NBC, 8 CBS, 1 ABC) are current on TV net-

works or scheduled for upcoming season. Big
questions this week, as newspaper-exploited “fix”

scandal (see p. 2) involving now-defunct Dotto

(Vol. 14:35) spread to Twenty-One: How many
can last? Is the big-money TV show era ending?

Partly reflecting headlines, answers will come
from ratings as weeks go by—and some answers

already were coming in before hanky-panky on

Dotto was exposed. In last 3 Nielsen audience

counts—for first time in several years—no quiz

show was among top 10 in ratings.

Meanwhile, networks (excepting virtually quiz-less

ABC), packagers & sponsors were playing it close, watch-

ing to see how the public turns in response to the heavily-

headlined quiz exposes. And if quizzes are on their way
out as big programs, what then? Variety suggests this

uncertain answer: “Obviously the industry’s waiting for

that ‘something new’ which will spark the latest trend in

programming, but as yet nobody’s come up with it.”

As for this week’s episodes in mushrooming quiz story,

they centered around N. Y. District Attorney Frank Ho-

gan’s office and: (1) Charge by $48,000 Twenty-One winner

Herbert M. Stempel that he had been coached in answers

on NBC-TV show, that producers Barry & Enright ad-

vanced $18,500 to him while he was still a contestant in

1956. (2) Countercharge by Barry & Enright, supported

by tape-recording containing purported admission by Stem-

pel, that he tried to “blackmail” producers out of $50,000;

rebuttal by producers, insisting Stempel got his advance

because he threatened to quit show. (3) Summoning of

partner Sy Fischer of Dotto producers Frank Cooper

Assoc, to Hogan’s office for questioning about “fix” charges

by standby contestant Edward Hilgemeier Jr. on CBS-TV
& NBC-TV show, Fischer refusing to disclose just what

was discussed. (4) Claim by housewife Mrs. Regan Ley-

denfrost that she got help in answering Dotto questions

to win $900 in May.
Other developments: (1) Barry & Enright said they

are suing N. Y. World-Telegram & Sun and N. Y. Journal-

American for libel for publishing statements attributed to

Stempel. (2) Hogan went on Between the Lines show on

WABD to report he still had unearthed no crimes in his

quiz-show probe. (3) Brooklyn court justice ordered radio

WMGM to open its records to Mr. & Mrs. Donald Reid,

who claimed they mailed correct answers to Name It &
Claim It quiz, but prize went to somebody else. (4) Holly-

wood movie producer Harold Mirisch said he’s negotiating

for film rights to The Hot Half Hour, new novel about rise

& fall of quiz program written by Robert L.' Foreman,

BBDO creative services chief.

Public service spots worth $65,000,000 and totaling

nearly 900,000 are contributed annually by subscribers to

NAB’s TV Code, reports Review Board chairman Roger W.
Clipp of Triangle Stations. Estimate is based on survey

of 101 of 301 TV Code Stations in 43 cities in Feb., March

& April, showing they donated announcements in behalf

of more than 100 national service and charitable organi-

zations (National Safety Council, American Red Cross,

etc.), dozens of local agencies.

First broadcaster to publish logo of UN, which airlines

are all adopting, is WJAR & WJAR-TV, Providence. It’s

half-inch in diameter, with “UN” and “We Believe” printed

above and below world globe surrounded by peace wreath.

First ol NAB Regionals: Agenda of initial NAB fall

conference, at Buena Vista Hotel, Biloxi, Miss., Sept. 18-19,

which indicates pattern of the conferences, starts oflF with
“general assembly” featuring: “Profit or Loss,” by Charles

H. Tower, mgr., dept, of broadcast personnel & economics;

“Public Relations Pays,” Donald N. Martin, asst, to pres.;

“Where We Stand in Washington,” Vincent T. Wasilewski,

mgr. of govt, relations who will also moderate discussion

of editorializing.

TV sessions: “Management Problems in Technological

Change” and “Case Study in Human & Labor Relations,”

discussions led by Tower; “Keeping Track of Costs in TV,”
Dwight W. Martin, WAFB, Baton Rouge & George B.

Storer Jr.; “Getting the Most for Your Sales Dollar,” Wm.
MacRae, TvB director of station relations; “Economics of

the TV Code,” Edward H. Bronson, TV Code Affairs direc-

tor; “Profitable TV Station Programming,” Kenneth I.

Tredwell Jr., WBTV, Charlotte, George Harvey, WFLA-
TV, Tampa, and James Woodruff Jr., WRBL-TV, Columbus,
Ga.

Radio sessions: “Sales Dept. Administration,” J. W.
Hicks, WRDW, Augusta, Ga., L. M. Sepaugh, WSLI, Jack-

son, Miss., Joseph Sierer, Edward Petry & Co. & Hugh
M. Smith, WCOV, Montgomery, Ala.; preview of film

“Hear & Now”; “Broadcasting the News,” Daniel W. Kops,

WAVZ, New Haven, Conn.; “Management Looks at Cur-

rent Trends in Music Programming,” John F. Box, WIL,
St. Louis; report of All-Industry Radio Music License

Committee, Robert T. Mason, WMRN, Marion, 0.; “Staff

Organization & Integration,” Howard L. Brooks, WJBO,
Baton Rouge, Ray Butterfield, WLOX, Biloxi & Wilton E.

Cobb, WMAZ, Macon; “Executive Selection,” discussion led

by Tower; “Toward Greater Internal Efficiency,” Charles

Okel, Charles Bruning Co.

Luncheon speakers: Sept. 18, Harold E. Fellows, NAB
pres.; Sept. 19, Wm H. Thomas, TV-radio director, Fitz-

gerald Adv., New Orleans.

For other regional conferences, these luncheon speak-

ers have been named: Oklahoma City, Sept. 23, Dr. Melvin

S. Hattwick, adv. director. Continental Oil Co., Houston;

Sun Valley, Ida., Sept. 26, Wm. Niscannon, gen. mgr..

Pacific Trailways Co., Bend, Ore.; San Francisco, Sept. 20,

Charles Stuart Jr., adv. mgr.. Bank of America, San Fran-

cisco; Minneapolis, Oct. 17, J. Cameron Thomson, chair-

man, Northwest Bancorporation, Minneapolis; Washing-
ton, Oct. 28, Felix W. Coste, v.p. & marketing director,

Coca-Cola Co., N. Y.

Personnel patterns in broadcasting industry, and ways
to stimulate job satisfaction, will be studied by special

NAB committee named by Pres. Harold E. Fellows. Co-

operating with Assn, for Professional Broadcast Educa-
tion, group will be headed by Charles H. Tower, mgr.

of NAB broadcast personnel & economic dept. Other mem-
bers: Dr. Glenn Starlin, chairman, U of Ore. speech dept.;

Dr. Kenneth Harwood, chairman, U of So. Cal. telecom-

munications dept.; Robert J. McAndrews, v.p., KBIG,
Hollywood; R. M. Brown, v.p. & gen. mgr., KPOJ, Port-

land
; F. H. Garrigus, NAB mgr. of organizational services.

Joseph L. Floyd, pres, of KELO-TV, Sioux Falls, S. D.,

named chairman of NAB TV Film Committee. Other

members: A. J. Fletcher, v.p. & gen. mgr., WRAL-TV,
Raleigh; Frederick S. Houwink, gen. mgr., WMAL-TV,
Washington; Paul W. Morency, pres., WTIC-TV, Hart-

ford; Lee Ruwitch, exec, v.p., WTVJ, Miami; Eugene S.

Thomas, v.p. & gen. mgr., KETV, Omaha; Miss Lynn
Trammell, film program mgr., WBAP-TV, Fort Worth;
Kenneth I. Tredwell Jr., v.p., WBTV, Charlotte, N. C.
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Personal Notes: John A. Schneider, ex-mgr. of CBS-TV
Spot Sales, who last week took over as gen. mgr. of CBS’

newly acquired WCAU-TV, Philadelphia, announces these

major staff appointments: James E. Conley, named gen.

sales mgr., transferring from CBS-TV Spot Sales, N. Y.;

Robert N. Pryor, public relations v.p., named director of

promotion & information services; John M. Dolph Jr., pro-

moted to program director; Mel Levine, promoted to ad-

ministrative asst, to Mr. Schneider; also, John G. Leitch,

for 29 years with WCAU, engineering v.p. since 1949,

named engineering director for both WCAU-TV & WCAU;
Charles V. Lynch, asst, auditor of Philadelphia Bulletin,

which sold stations to CBS, named comptroller of combined

stations . . . P. A. (Buddy) Sugg, NBC v.p. for owned

stations & spot sales div. & Matthew J. Culligan, v.p. for

radio network, elected NBC exec, v.p.’s; Wm. N. Davidson,

gen. mgr. of WRCA-TV & WRCA, N. Y., and Raymond
W. Welpott, newly named gen. mgr. of WRCV-TV &
WRCV, Philadelphia, elected NBC v.p.’s . . . James L.

Caddigan, ex-DuMont Network program & production

mgr., recently v.p. of Lowell Thomas’ Odyssey Productions

and consultant for Ch. 6 applicant WNBH, New Bedford,

Mass., named v.p. & gen. mgr. of St. Louis’ upcoming

Ch. 11 independent KCPP, which is scheduled to be

launched early in 1959 by 220 Television Corp., headed by

7 -

Harold Kolpar, owner of Chase and Park Plaza hotels . . .

Wm. J. Flynn, ex-WWL-TV, New Orleans, named national

sales mgr., WAGA-TV, Atlanta; Kenneth C. Willson, ex-

Tobacco Radio network, named local sales mgr. . . . Ed-

ward F. Lethen Jr., CBS-TV sales development mgr., is

recovering from surgery at Doctors Hospital, N. Y. . . .

Joseph J. Weed, pres, of rep Weed & Co., is convalescing

from hip injury in N. Y. Hospital . . . Jerome Harrison,

ex-Ziv, named NBC-TV sales development mgr. . . . Roger
Gimbel promoted to exec, producer, John C. Greene to mgr.,

NBC-TV daytime programs . . . Willard M. Ballard, ex-

v.p. of John W. Shaw Adv., named MBS market planning

director . . . Pax Shaffer, ex-Peters, GrifRn, Woodward,
named sales mgr. of' WOC-TV & WOC, Davenport, la.,

succeeding Mark Woodlinger, who has joined Community
Telecasting Corp., Ch. 8 applicant, same city . . . Alvin J.

Slep promoted to mgr. of new publicity & exploitation

dept., WRCA-TV & WRCA; John O’Keefe continues as

publicity mgr. . . . Betty Forsling, onetime radio editor of

Newsweek, succeeds resigned John Derr, onetime CBS
sports director, as special asst, to Arthur Godfrey for pub-

lic relations . . . Wallace M. Bradley, exec, director of Com-
mittee for Competitive TV, named to Syracuse U Radio &
TV Center faculty; will supervise WAER-FM as well as

teach . . . Malcolm MacGregor named exec, producer of

NBC-TV educational project, succeeding Brice Howard,
now with Michigan State U College of Communication
Arts . . . Alvin E. Unger resigns as Ziv’s Chicago v.p., his

future plans to be announced . . . Raymond Junkin resigns

as sales v.p. of Official Films, plans not yet disclosed

. . . Jac Hein, ex-NBC-TV, forms Jac Hein & Co., pro-

duction-packaging firm, 55 W. 54th St., N. Y. . . . Tom
Loeb, NBC-TV special events director, ex-Foote, Cone &
Belding, has resigned to head Perry Como’s Roncom Pro-

ductions ... A. W. (Sen) Kaney, NBC station relations,

Chicago, veteran of Westinghouse’s old KYW there, retired

as of Sept. 1.

John L. FitzGerald is new FCC general counsel, ap-

pointed this week to succeed Warren E. Baker, resigned to

enter private practice. FitzGerald has been chief of Office

of Opinions & Review since 1954, after having served in

various govt, housing agencies since 1934. He’s 49, a na-

tive of Seattle. Donald J. Berkemeyer is promoted to suc-

ceed him. Baker left Sept. 5 to open Washington office

(640 Shoreham Bldg., Republic 7-8050) for Wall St. firm

of Chadbourne, Parke, Whiteside & Wolff. He had been

general counsel 5 years, previously served with Civil Aero-

nautics Board and Maritime Commission.

FCC Chairman Doerfer sails Sept. 12 for Europe on

America, stopping in London & Paris before going to

Geneva where he will head U. S. delegation to telephone &
telegraph conference of International Telecommunications

Union. Accompanied by Mrs. Doerfer, he returns in mid-

Nov. Rosel Hyde will be acting chairman during Doerfer’s

absence. FCC staff members in delegation: John J. Nord-

berg, John R. Lambert, Marion H. Woodward, Asher H.

Ende, Terrence L. Slater, Frank T. McGann, Vivian F.

Fishman, Mary L. Moose.

Herbert Mayer, founder of the old KPTV, Portland,

Ore. (Ch. 27) and of WXEL, Cleveland (Ch. 8), now
WJW-TV, which he sold to George Storer along with his

Empire Coil Co., New Rochelle, N. Y. in $10,000,000 deal

(Vol. 10:2,44), has acquired Viking Wire Co., Danbury,

Conn., maker of drawn coat copper wire for electronic

applications, for which he’s currently constructing new
40,000-sq. ft. factory at cost of $500,000.

Charles L. Glett, pres, of National Theatres Inc. sub-

sidiary National Television Investments Inc., who handled

acquisition of Kansas City Star’s WDAF & WDAF-TV
and is currently working on proposed merger with Na-
tional Telefilms Inc. (Vol. 14:35), elected Sept. 5 to board
of directors of parent firm—pres. Elmer C. Rhoden hailing

choice as “recognizing the increasing importance of [our

expansion] into the broadcasting field.” He fills vacancy
created by resignation of Peter Colfax, pres, of American
Potash & Chemical Co. Glett is ex-CBS v.p. in charge of

West Coast TV-radio and ex-Don Lee v.p. for TV. He
headquarters at 340 N. Camden Dr., Beverly Hills, Cal.

Howard Pyle, ex-Gov. of Arizona, onetime program
executive of KTAR, Phoenix, for last 3 years deputy asst,

to President Eisenhower in charge of state relations, has
agreed to postpone his resignation (planned Aug. 1) to

handle White House end of 1958 election campaign. He
proposes to return to broadcasting in Arizona.

Clifford L. Lord, director of Wisconsin State Historical

Society and prime mover in its Mass Communications His-

tory Center, whose TV-radio collection is a pet project of

H. V. Kaltenborn, this month becomes dean of College of

General Studies, Columbia U—his successor soon to be
appointed.

Andrew G. Haley, Washington TV-radio attorney

whose avocation is rockets and problems of outer space

(Vol. 14:20), reelected pres, of International Astronautic

Federation at Amsterdam convention Aug. 29, will preside

over London convention next year.



Skiatron & Pay-TV Rumors : Flurry of trading this

week in stock of Skiatron Electronics & TV Corp., during

which it rose a point and led in volume on American Ex-

change, was unexplained at week’s end. However, Matty

Fox, pres, of Skiatron TV Inc., which has rights to pro-

m.ote Skiatron pay-TV system, tells us he’ll have “some

sort of announcement” next week. “There’s nothing con-

clusive,” he said. Asked about rum.ors of contract with

N. Y. Telephone Co. to wire up N. Y, area for cable-

theatre type of system, he said: “We’ve been talking with

them for a couple years.” Phone company officials merely

acknowledged they’ve been making engineering studies. It’s

understood Fox has asked for cost of facilities to serve

homes in Westchester & Suffolk counties, with a control

point at White Plains. Elsewhere in pay-TV arena, Houston

City Council postponed scheduled Sept. 4 hearing on bids

of 7 applicants for franchises to wire up city for cable-

theatre—pending study by city attorney to determine

whether city has authority to grant franchises. In Chi-

cago, former heavyweight champion Jack Dempsey, on

WGN-TV sports program, opined that pay-TV would be

salvation of boxing. “Those million-dollar pay-TV gates,”

he said, “will stir up interest among the young fellows and

bring out some new faces.” In Los Angeles, County Board

of Supervisors postponed to Sept. 16 hearing on cable-

theatre application of Homevision Inc. for Antelope Valley.

Senate Report Delayed: Due before adjournment

of Congress, report by special counsel Kenneth Cox to

Senate Commerce Committee on May-June-July allocations

hearings (Vol. 14:21, 22, 26, 27) has been delayed, target

date now set for “some time” during recess. Chairman

Magnuson (D-Wash.) was back home this week, confer-

ring in Seattle with Cox on scope of report covering com-

munity antennas, boosters, etc., as well as allocations. Cox

also had 35-pp. response by FCC to series of written ques-

tions he submitted to Commission at end of hearings, ask-

ing clarification & expansion of points in FCC testimony.

Submitted Aug. 14, FCC’s replies recounted chronology of

CATV cases, explored advantages & disadvantages of all-

uhf and mixed vhf-uhf systems, discussed booster prob-

lems. Meanwhile, Senate Committee was preparing publi-

cation of little-heard-of allocations report by ad hoc ad-

visory committee headed by consulting engineer Edward L.

Bowles (Vol. 14:12), appointed by Magnuson in 1955.

Bowles report’s recommendations for “independent audit”

of allocations system, etc., haven’t been adopted by Mag-
nuson Committee, and printed copies won’t carry any offi-

cial endorsement.

New regional Skyline Advertisers group has been

formed by 5 Ida-Mont. stations with Gill-Perna national

sales rep. C. N. (Rosy) Lane, gen. mgr. of KID-TV, Idaho

Falls, is in charge of local & regional sales office, 1275

E. 17th St., Idaho Falls (Jackson 3-4567). In addition to

KID-TV, group includes KLIX-TV, Twin Falls, Ida.;

KOOK-TV, Billings; KXLF-TV, Butte; KFBB-TV, Great

Falls, Mont.

Two TV applications were filed this week: For educa-

tional Ch. 11, Durham, N. H. by U of New Hampshire
there. For Ch. 13, Anchorage, Alaska, by ‘ owners of

KBYR there. They bring total applications pending to 94.

(30 uhf). [For details, see TV Addenda 27-A.']

Grantee WSLA, Selma, Ala. (Ch. 8) this week lost long

fight for modification of CP when FCC announced final

decision turning down its request to use site 50 mi. from
Selma, 25 mi. from Montgomery for proposed 1993-ft. an-

tenna.

ETV Experiment Starts; First “permanent”
closed-circuit educational TV operation in N. Y. state, link-

ing 8 schools in Cortland, Virgil & Truxton, was dedicated

this week by Deputy State Education Comr. Dr. Ewald B.

Nyquist. About 800 of 4300 enrolled students in 3 school

districts will participate at outset in Spanish, English, mu-
sic, geography, art, chemistry lessons carried to 32 re-

ceivers in classrooms equipped with 2-way audio hookup.

Pilot system will be extended eventually to other school

districts, Nyquist said. In other ETV developments: (1)

Maine’s education dept, announced start of experimental

ETV music courses some time in upcoming academic year,

lessons to be carried by commercial stations to towns lack-

ing regular music teachers. (2) WVEC-TV, Hampton-
Norfolk, Va., offered station’s “complete facilities” to Nor-
folk officials in event integration closes public schools there,

pres. Thomas P. Chisman reporting he’s “perfectly willing

to drop all commercial commitments to give the school

board whatever time it needs.” (3) Northwestern U prof.

Paul Witty told American Psychological Assn, convention

in Washington that survey of children in Chicago area

shows they spend average of 20 hours per week watching
regular TV programs vs. 22 hours last year, that half of

children polled thought TV helped them in schoolwork.

(4) Mennonite parents in Washington County, Md., mem-
bers of sect which opposes TV & radio, withdrew children

from schools where successful Hagerstown closed-circuit

ETV system operates. School board approved move, leased

empty building to sect to conduct own classes.

Unusual turnabout whereby TV-radio station owners
acquire state’s, and one of country’s, biggest movie houses

has occurred in Minneapolis, where Paramount’s downtown
4200-seat Radio City Theatre will close down Oct. 15

—

sold to Midwest Radio & Television Inc., licensee of WCCO-
TV (Ch. 4) and WCCO. The TV station, occupying 38,000

sq. ft., is only other tenant, radio WCCO having 20,000 ft.

elsewhere; whether radio will be moved to TV location re-

mains to be decided, according to exec, v.p.-gen. mgr. F.

Van Konynenburg. Both are CBS basics. It’s definite,

though, that the extremely valuable real estate, purchase

price undisclosed, will no longer house any theatre. Mid-

west is owned by combination of Bidder and Cowles news-

paper-radio-TV interests. Bidders publishing St. Paul Dis-

patch and Pioneer Press, Cowles Minneapolis Star and
Tribune (see TV Factbook for other holdings). Note:

Currently Philadelphia’s 4400-seat Mastbaum Theatre is

being dismantled, and ABC-Paramount is reported selling

its 3400-seat first-run Paramount Downtown, Los Angeles.

And in Miami, ex-Theatre Owners of America pres.

Mitchell Wolfson, deciding to expand quarters of his WTVM
(Ch. 4) a few years ago, completely remodeled his Wometco
chain’s biggest downtown movie house into modern TV-
only studio & office building.

TV courtroom coverage was upheld this week by Okla.

Court of Criminal Appeals, which denied appeal by con-

victed burglar who contended his constitutional rights

were violated by films taken by WKY-TV, Oklahoma City.

Camera crew from Daily Oklahoman station took pictures

in courtroom during trial recess before jury was selected

but while some members of panel were present. Defendant

argued TV cameras prevented him from having fair trial

—

and that trial court violated American Bar Assn.’s Canon

35 (Vol. 14:35) in permitting them. President Justice

John A. Brett of appeals court ruled Canon 35 is only set

of principles subject to modification to meet conditions of

changing times—and that it has no force of law. NAB’s
Okla. TV Assn, participated in case.
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New & Upcoming Stations: With wtae, Pittsburgh

(Ch. 4) currently on test patterns and still planning Sept.

14 debut with ABC-TV (Vol. 14:35), next major market

starter will be WJRT, Flint, Mich. (Ch. 12), which is set

for Oct. 12 ABC-TV programming, according to John F.

Patt, pres, of grantee Detroit radio WJR. It plans to install

12-bay RCA antenna Sept. 8 or 9 on 990-ft. Emsco tower;

transmitter house is due to be ready in 2 weeks for 50-kw

RCA unit. Third studio being added to facilities leased

from off-air WTAC-TV (Ch. 16) is 60% ready. Base hour

will be $700. Rep. will be Harrington, Righter & Parsons.

Starters this week are educationals WFPK-TV, Louis-

ville (Ch. 15) and WJCT, Jacksonville (Ch. 7), making on-

air total 532 (86 uhf). WFPK-TV starts Aug. 8 using

1-kw RCA transmitter, with antenna on 384-ft. Ideco tower

of FM radio WFPK, also operated by grantee Louisville

Free Public Library. C. R. Graham, library director, is

station mgr.; Richard VanHoose, supt. of schools, program
mgr.; Mrs. Mildred Cobb, production mgr.; Emmet R.

Beeker Jr., chief engineer. Programs will originate from
studios of WAVE-TV, Louisville (Ch. 3).

WJCT begins Sept. 10 using 5-kw GE transmitter

donated by Washington Post’s WJXT, Jacksonville (Ch. 4),

but installed in WFGA-TV transmitter house. It has Al-

ford antenna on WFGA-TV tower at 843-ft. level. It will

use WJXT studios, but film equipment is located at WFGA-
TV transmitter plant. Heywood Dowling is pres, of grantee

Educational Television Inc.; Dr. William K. Gumming, ex-

Stephens College, Columbia, Mo., gen. mgr.

* * * ^

In our continuing survey of upcoming stations, these

are latest reports from CP holders:

KNOP, North Platte, Neb. (Ch. 2) has ordered 5-kw
used GE transmitter and hopes to begin programming
Oct. 15, writes gen. mgr. Bob Riedy, ex-radio KODY,
North Platte. Attorney Rush C. Clarke heads owners,

group of local businessmen. Tri-level plant will include

2 studios. Foundation and anchors for 500-ft. Ideco tower

are ready. Bill Wood, ex-KODY, will be program mgr.;

John Seide, ex-KHOL-TV, Kearney, chief engineer. Net-

work affiliation hasn’t been signed as yet. Rates not set,

rep not chosen.

KXAB-TV, Aberdeen, S. D. (Ch. 9), affiliated with

KXJB-TV, Valley City-Fargo, N. D. (Ch. 4), has changed

target to Oct., reports pres.-gen. mgr. John W. Boler. It

has 10-kw RCA transmitter scheduled for Sept. 15 delivery

and work has started on 400-ft. Stainless tower, which is

scheduled to get 6-bay antenna Sept. 25. Base hour will be

$150. Rep will be Weed.
WGTE-TV, Toledo (Ch. 30, educational) has changed

target to “late Sept, or Oct.,” writes Murray W. Stahl,

program & production director. Helical antenna is being

installed on University Hall towex’, but 100-watt GE trans-

mitter won’t be wired for 3-6 weeks. Dorothy Kellog,

from WTDS, Toledo public school’s FM outlet, will be

production director; William Ryan, ex-radio WTOD,
Toledo, acting chief engineer.

WEDU, Tampa-St. Petersburg (Ch. 3, educational)

has 5-kw RCA transmitter on hand and expects to meet
fall target, reports gen. mgr. C. W. Mason, ex-program
mgr. of WSUN-TV, St. Petersburg. Foundations for

studio-transmitter building have been completed and work
has started on 475-ft. Stainless tower, which will have
3-bay antenna.

KHTV, Portland, Ore. (Ch. 27), filing application to

change site to Signal Hill, near present KPTV (Ch. 12),

has changed target to Nov. 1, writes pres. & 55% owner
Wally Matson, also owner of CATV system there. RCA
1-kw transmitter and GE antenna formerly used by KPTV
are on hand in Portland. It plans to operate as independ-

ent with syndicated shows and feature films. Base hour
will be $300. Rep not chosen.

KVIE, Sacramento, Cal. (Ch. 6, educational) has or-

dered 10-kw Standard Electronics transmitter, hopes to

begin in mid-Dec., reports gen. mgr. John C. Crabbe, ex-

director of TV-radio for College of the Pacific, Stockton.

It will install transmitter in Ch. 10 KBET-TV building

and antenna will be on KBET-TV’s 450-ft. Ideco tower.

It will share space provided by KBET-TV, KCRA-TV &
KOVR.

WMUB-TV, Oxford, 0. (Ch. 14, educational) has been

delayed from Sept, start by wet weather which held up
construction of studio-transmitter building, reports Wil-

liam L. Utter for grantee Miami U. It has 1-kw RCA
transmitter on hand and 6-section helical antenna has

been installed on 320-ft. Truscon tower.

KVOG-TV, Ogden, Utah (Ch. 9) plans to order RCA
transmitter, has plans ready for new studio-office building,

hopes to begin in approximately 8 months, reports David

B. Affleck, asst. mgr. of radio KVOG, 53% stockholder of

grantee United Telecasting & Radio Co. It will use Gates

400-ft. tower. Rep will be Grant Webb.

Share-Time CP for VHP : In final 4-2 decision

(Comrs. Craven & Ford dissenting, Comr. Cross not partici-

pating) Ch. 10, Parma-Onondaga, Mich., in Jackson area,

this week was awarded TV Corp. of Mich. Inc. & State

Board of Agriculture on share-time basis. Latter has sur-

rendered CP for educational WKAR-TV, E. Lansing (Ch.

60). Sustaining initial recommendations by examiner
Annie Neal Huntting—and matching her 224-pp. report

(Vol. 13:10) with 225-pp. findings of its own—majority

preferred TV Corp. (headed by John C. Pomeroy of off-

air WILS-TV, Lansing) and State Board largely on pro-

gramming grounds. Comr. Ford protested action permitting

TV Corp. “to ride piggy-back into a license on the strength

of the qualifications” of non-commercial WKAR-TV, Comr.

Craven concurring. They favored Triad TV Corp. (C.

Wayne Wright, WBCK, Battle Creek.) Other losers:

WIBM, Jackson; WKHM, Jackson.

Ampex Videotapes: One each shipped to KCOP, Los
Angeles; WAGA-TV, Atlanta; W.IW-TV, Cleveland; one

ordered by WCCO-TV, Minneapolis.

Long hassle over shift of WKTV, Utica, from Ch. 13 to

Ch. 2, involving antenna site, dissolved this week after

aeronautical interests informed FCC that ways had been

found of eliminating air hazard of WKTV’s proposed 1081-

ft. tower at site it desired. With everyone satisfied. Com-
mission called off hearing on matter, and WKTV is free to

build. Action also permits grantee W’TRI, Albany (Ch. 35)

to build Ch. 13 plant, effectuating FCC’s decision to make
area all-vhf.

Translator application for Roseburg, Ore. was opposed

this week by KPIC, Roseburg (Ch. 4) which fears loss of

audience to the translator. In petition to FCC, it requests

hearing on the application, notes that translator applicant

also controls community antenna system in Roseburg, says

this “raises a question as to whether a possible pincer

movement is involved.”

Translator starts: K77AK, The Dalles, Ore. began
Aug. 25 with KPTV, Portland; K74AQ, Castle Dale, Utah,

Aug. 11, with KUTV, Salt Lake City; K76AL, Canby,

Cal., June 23, with KVIP-TV, Redding, Cal.
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BUSINESS AS SEEN BY THE DISTRIBUTORS: Repre sentative distributors in TV-radio-phono
field, the men right behind the front lines in the fall sales push, are confident of

better business this fall. That's the conclusion we reach after studying replies we
have received thus far to our "How's Business" questionnaire, sent to selected key
distributors in all sections of the country. Response v/as uniformly upbeat.

Percentagewise , average of the 3 dozen or so responding distributors say they
expect TV sales to be up 54% over first half of year; radio, up 47%; phonos up a
whopping 82% — largely because of tremendous interest in stereo hi-fi. It's highly
significant that all predicted increases are well above normal fall increase.

Some estimates sound like "boom" times ; most were conservative. Range in TV
was all the way from 15% to 250%; in radio, from zero to 150%; in phonos, from 5% to

500%. In the main, distributor comment echoed enthusiastic comments of the set
manufacturers (see below & Vol. 14:23,24,26).

High interest in stereo among distributors was apparent from both the number
and enthusiasm of comments received. Typical was comment of W. P. Frost, West-
inghouse Appliance Sales, Maspeth, N.Y. : "Stereo will be wonderful shot in the arm
for those who sell new ideas and quality rather than price. Basically, business is

good today and should remain so throughout the year." Wrote pres. C.C. Walther, of
Walther Bros., New Orleans: "Stereo obsoletes prior hi-fi merchandise. Because of

availability of stereo records, it should greatly increase business."

Few saw color TV as factor in fall market . Those who did were enthusiastic.
"With the return of regular color programs in Sept, and Oct., color sales will
increase," said one distributor. "Only real future for making money in TV lies in (

color which must break through in very near future," said another.

(For more distributor comments , see "Business Getting Better," p. 11]

Factory TV Sales—Talk Up, Figures Down: Aug, factory sales of TV sets hit a

peak for 1958 — but failed to bear out the bullish headline in Sept. 3 Wall Street
Journal which erred in stating: "Factory TV Set Sales in Aug. Exceeded '57." Encour-
aged by press report, we tried to substantiate the good news by checking with EIA,

official custodian of industry figures. Late word there Friday was that Aug. factory
sales totaled 556,000 sets, best monthly total of the year — but still far below
th’e 658,000 total for Aug. 1957. Next best 1958 month was Jan. with 424,000.

Bullish comments by set makers , quoted in Journal, indicate continued confi-
dence in fall business upswing. Emerson pres. Benjamin Abrams is quoted; "Aug. was

our best month this year & first to exceed comparable month in 1957." Said Zenith
pres. Hugh Robertson ; "Aug. has been banner month in shipment of TV sets. We're run-
ning just about at capacity." An RCA spokesman ; "Our sales are up in Aug. from Aug.

last year and it's first month thus year sales were ahead of comparable^ 1957 month."

Excise Tax Relief: As finally approved, the 1958 Excise Tax Law (Public Law
No. 85-859) contains a provision restating, in the manufacturers' interest, the

base on which the 10% excise tax must be computed. Just how much of a tax saving

the new section means for TV-radio-phono makers was not computed. Henceforth, manu-

facturers who sell to both wholesale (distributor) and retail outlets may compute

the excise tax on the wholesale price, even though price to retail outlets is higher.

TV-Radio Produclion: tv output in week ended Aug. 29 again hiti peak for year
with total of 134,921 sets compared with 130,556 preceding week and 205,881 in same

|

week last year. Year's 34th week brought total to 2,947,489 compared with 3,756,533
last year. Radio production was: 293,771 (68,928 auto) vs. 286,656 (80,971 auto) in

preceding week and 292,626 (79,962 auto) same week last year. Radio output for 34
weeks was 6,187,873 (1,889,055 auto) vs. 8,407,299 (3,392,962 auto) last year.
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BusineSS Gsiling Belter: Response to our “How’s Busi-

ness?” questionnaire to TV-radio-phono distributors showed

a general air of confidence that business is finally on the

up-grade (p. 10). Many of the comments volunteered by

members of our panel, we feel, are of interest to manu-

facturers, distributors & dealers alike. So, we’ve excerpted

the more pertinent replies, pass them along herewith:

Billings, Mont.—Heald Supply Co. (H. B. Heald,

pres.): “Our sales [of TV-radio-phonos] are 26.4% ahead

of first half of 1958. We anticipate big increase this fall.

Nationally, stereo hi-fi is great and volume will increase.

However, in this territory (Mont. & Wyo.) it will be an-

other year before sales are comparable with eastern

market, percentagewise.”

Pittsburgh—J. E. Miller Co. (J. A. Slihm): [Stereo

hi-fi has] great potential if properly merchandised with

quality products. However, it will be bad if it is mer-

chandised with borax and inferior equipment. We look for

better than seasonal upturn [in TV-radio] because of

highly improved Philco lines and greater consumer in-

terest.”

Philadelphia—John M. Otter Co. (Jack Otter, pres.):

“Stereo has created enough consumer interest to consid-

erably improve high fidelity sales. [As for TV,] apparently

the public is willing to buy something that is new, dif-

ferent and outstanding, as our sales are excellent.”

Rochester, N. Y.—M. E. Silver Co. (M. E. Silver,

pres.): “While I look for a good pickup in hi-fi this fall,

I don’t think stereo will reach its peak until fall of 1959

when stereo recordings are in ample supply. With busi-

ness in general on the uptrend, I look for better business

in TV-radio because inventories are in good shape and

dealers have more dollars to spend than they have since

1957.”

Milwaukee—Taylor Electric Co. (J. A. Taylor, pres.):

"Stereo hi-fi will be outstanding. Should bring us a 200', i

increase in business.”

Jackson, Miss.—Ryan Supply Co. (E. B. Henson):

“[Stereo] should give a shot in the arm to a business that

is already doing well.”

Philadelphia—Raymond Rosen & Co. (T. F. Joyce,

pres.): “[Stereo] is going to take over phono business. It

presents a great opportunity for all segments of the in-

dustry. In all home entertainment lines, we expect a 10

to 20% increase this year over normal second half pickup.”

Oakland, Cal.—N. C. Teakle Co. (N. C. Teakle, pres.)

:

“Hi-fi business depends on how well the industry promotes

stereo. It has great possibilities.”

Atlanta — Brown Distributing (H. L. Murphy):

“[Stereo] will be good if record people promote and sell

public. [TV needs] something to make public want to trade

old set.”

El Paso—Midland Specialty Co. (J. M. Regottaz):

“Stereo will sustain boom which hi-fi has experienced dur-

ing last 2 years.”

St. Louis — Philco Distributors (K. A. Cooper):

[Stereo] should greatly stimulate sales of hi-fi.”

ift ^ ^

Some other comments by distributors who prefer to

remain anonymous:
“Stereo will create confusion for some time until

dealer knows what he is talking about. However, the fu-

ture of the record & instrument business will be in stereo.

Tape will be much slower.”

“[Stereo is] big but not as big as some publicity leads

us to believe.”

“Stereo is terrific. It will make more people hi-fi

buying conscious.”

“Stereo is taking hold with the public quickly. Excel-

lent prospects for tremendous increase in hi-fi equipment

sales.”

“Units retailing over $250 will be 85% stereo in Los

Angeles Market.”

“[Stereo] is over-rated & confusing to public dealers.”

“[Stereo] is much over-rated and exaggerated—will

hurt hi-fi phono business.”

“If handled correctly, stereo will be terrific. If a few
get too ambitious we could have another ‘food plan’ fiasco.

Color is the only opportunity for real profit in TV.”
“[Stereo is] a business with a tremendous future

which requires extensive consumer education.”

“New lines of Admiral TV-radio-phono products have

been in greatest demand in 5 years. We cannot get enough

to take care of our dealers.”

Another stereo simulcast: Jumping the gun on RCA’s
TV-radio stereo simulcast of the George Gobel Show Oct. 21

(Vol. 14:35), ABC-TV announced this week it will link

5 cities in a stereo broadcast of the Lawrevcc Welk Ply-

mouth Show Sept. 10. Cities included are: N. Y., Chicago,

Detroit, Los Angeles, San Francisco. Mechanics are the

same as planned by RCA over NBC-TV network—TV
speakers will bring in regular aural signal accompanying
the video; radio will pick up separate signal on normal

AM frequency. All the listener needs to get stereophonic

sound is TV set and an AM receiver. ABC said technical

problems make it impossible to link up its entire network

for stereo at this time.

F'ederal e.xcise tax collections on TV, radio, phonos &
components were only slighty less in fiscal 1958 than in

1957, Internal Revenue Service reported. Manufacturers’

tax on these items totaled $146,422,00 in year ended July

1 compared with $149,192,000 last year; $29,046,000 in final

quarter vs. $34,475,000 in corresponding 1957 quarter.

Westinghouse offers 90-day warranty on both labor

and parts for TV and hi-fi instruments, to be handled on

distributor level and similar to long standing radio war-
ranty.

Electronics will lead U. S. economy into new boom,

pres. Robert C. Tait of General Dynamics’ Stromberg-

Carlson div. told Cal. group of Investment Bankers Assn,

in Santa Barbara. He said industry’s growth from $500,-

000,000 pre-war annual sales to $7.6 billion in 1957 was
merely forerunner of greater expansion to come.

That 45rpm and LP records are going well in Britain,

too, is indicated in London reports showing sales of former
in first half of this year up 89% from same 1957 period,

sales of latter up 15%, while 78s have dropped 30%.
Board of Trade reports 35,754,000 units sold at factory

cost of $18,000,000.

Tape recorder sales should top $120,000,000 this year

—

up $20,000,000 over 1957—according to Irving Rossman,
pres, of Magnetic Recording Industry Assn. He predicted

5 out of 6 sales would be stereo units.

Onetime major sponsor on TV-radio, Philco, thru

BBDO, reappears this season as sponsor of Mutual Net-
work’s schedule of 11 football radiocasts, its local distrib-

utors to co-op stations’ share.

Two new RCA TV “specials” for hotels and motels
are Hayward with 262 sq.-in. viewing area and Freemont
with 156 sq.-in.
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Trade Personals: Dr. Allen B. DuMont, chairman of

DuMont Labs, assumes active direction of industrial &
military equipment div. as Frederick H. Guterman, who
left American Bosch Arma last Oct. to become DuMont
v.p., resigns; David T. Schultz continues as pres. & chief

executive officer, S. J. Koch as v.p. tube operations . . .

Charles D. Manhart, ex-Bendix Aviation govt, sales direc-

tor, named Raytheon v.p. for govt, relations . . . John F.

McDaniel promoted to gen. mgr. of new Hotpoint sales

dept, handling Graybar & independent distributor ac-

counts: Robert C. Hawley promoted to gen. mgr. of new
distribution dept, for branch operations . . . John L.

Esterhai, Philco asst, secy., named also v.p., Philco Fi-

nance Corp. . . . Walter F. Greenwood promoted to mar-
keting mgr., GE receiving tube div. . . . Joseph A. Haimes
promoted to merchandising mgr., entertainment tubes,

RCA electronic tube div. . . . John E. Cunningham pro-

moted to CBS-Hytron New England regional mgr., equip-

ment tube sales . . . John M. Leslie Jr., ex-Ampex,
named gen. mgr. of ORRadio . . . Leonard Smith, ex-

managing director of Britain’s Pye-Nixa Records, returns

to EMI as commercial mgr. after 2 years . . . Howard S.

Gleason, asst. gen. mgr. of Stromberg-Carlson electronic

div., assumes additional duties of mgr., electronic control

systems plant, Los Angeles . . . Alan H. Bodge, Audio
Devices v.p., named also mgr. of silicon div., Santa Ana,
Cal. . . . Jack Wescott promoted to radio & hi-fi product

mgr. of Victor H. Meyer Distributing (Sylvania factory

branch), N. Y.

Frank M. Folsom, RCA executive committee chairman,

who was designated by the Vatican as its ambassador to

Atoms-for-Peace Conference, flies Sept. 14 to Geneva;
will also visit RCA installations on the Continent.

Dr. Albert Rose, RCA Labs senior technician, awarded
SMPTE 1958 David Sarnoff gold medal for “basic contri-

bution to development of orthicon, image orthicon and
vidicon TV pick-up tubes.”

Obituary

S. D. Wooten, 53, co-owner of W&W Distributing

Corp., Memphis, brother of Hoyt B. Wooten, founder-owner

of WREC-TV & WREC, died of heart attack Aug. 25. He
was once chief engineer of WREC, later went into radio-

communications parts distribution.

NBC's Bigtime Colorcasts: rca subsidiary nbc, as
part & parcel of big color TV merchandising plans via

dealers for fall & winter (p. 1), will carry an expanded
colorcasting schedule—with at least one hour each week-
day afternoon, not less than one hour nightly Mon. thru.

Sat., 2% hours Sun. nights. Complete schedule hasn’t

been given out yet, probably will be during all-star closed-

circuit “sneak preview” of NBC’s fall shows to be carried

in color 5-6 p.m. Thurs., Sept. 11.

Dealers attending RCA’s inspection trips and seminars
on color in Lancaster, Pa., Princeton & New York this

week were told that both NBC and CBS will have big

color schedules this season—though inquiry at CBS indi-

cates nothing definite for rest of year except Red Skelton

show and specials, as heretofore. CBS-TV apparently will

have nothing on air in afternoons for dealer demonstra-
tions. ABC-TV has no color plans.

NBC’s weekday schedule includes Truth or Conse-
quences and Haggis Baggis, 2-2:30 & 2:30-3 p.m., respec-

tively Mon. thru Fri., dealers were told. Four Sat. after-

noon football games will be colorcast. Nightly, the big color

time is Sun., with Northwest Passage 7:30-8 p.m., Steve
Allen Show 8-9 p.m., Dinah Shore 9-10 p.m. On other nights

of week, schedules will stagger, Mon. undisclosed; Tue.,

George Gobel and Eddie Fisher shows; Wed., Milton Berle

Show and Price Is Right; Thu., Tennessee Ernie Ford;
Fri., Ellery Queen. On top of these will be all spectac-

ulars and specials, including World Series, 2 Mary Martin
shows. Hallmark series, 8 Bell Telephone shows.

National Electronics Conference at Hotel Sherman,
Chicago, Oct. 13-15, will have as major speakers: Gen.
John B. Medaris, commander of Redstone Arsenal, Ala.;

Donald B. Quarles, Deputy Secy, of Defense; Dr. Simon
Ramo, v.p. of Ramo-Wooldridge Corp. TV papers: TASO
field measurement program, by Howard T. Head, A. D.

Ring & Assoc., and Harry Fine, FCC; “Design Considera-

tions in the Second Detector Circuit of Monochrome TV
Receivers,” by Lawrence J. Mattingly, Motorola; “Opti-

mum Source Impedance & Noise Figures of TV Input

Tubes with Various Circuits,” by Lloyd Matthews, Zenith;

“Automatic Hue & Amplitude Control in Color TV,” by
Zbigniew Wiencek, Warwick. Conference is sponsored

by AIEE, IRE, 111. Institute of Technology, U of HI.,

Northwestern U.

OFFICERS-&-DIRECT0RS stock transactions as re-

ported to SEC for Aug.:

Allied Artists—Roger W. Hurlock bought 2500, holds 17,400.

Avco—Arthur E. Rasmussen bought 500, holds 1000.

DuMont Labs—Allen B. DuMont sold 4600, holds 28,301.

GE—Ralph J. Cordlner sold 6000, holds 11,630; Wm. S. Ginn
exercised option to buy 450, holds 3617; James H. Goss bought 480,
holds 3024; Robert Paxton bought 1000, holds 21,502; Philip Reed
sold 700, holds 9000; Willard H. Sahloff exercised option to buy
1545, holds 6174.

Guild Films—Harry A. McDonald bought 500, holds 1000.

ITT—Charles Edison sold 500, holds 105.

Litton Industries—Roy L. Ash acquired 4 though performance
failure of purchaser under sale contract, sold 500 and 133 more
through partnership, holds 50,925 personally, 14,082 in partnership;
Lewis W. Howard sold 200, holds 3725; Charles B. Thornton acquired
7 through performance failure of purchaser under sale contract,
sold 294 through partnership, holds 123,249 personally, 30,973 in
partnership.

Loew’s—Charles Braunstein bought 500, holds 2500.

Magnavox—Richard A. O’Connor sold lOOO, holds 50,917.

P. R. Mallory—Harold C. Buell sold 100, holds 1221; Bay P.
Sparrow sold 600, holds 21,966.

National Theatres—Peter Colfax sold 1000, holds none; Jack
M. Ostrow bought 1000 through corporation, holds 5000 personally,
81,000 in corporation; T. H. Sword sold 200, holds none.

Philco—Charles S. Cheston bought 624, holds 2500.

Television Industries (formerly C&C TV)—E. H. Ezzes bought
100, holds 100; Arnold C. Stream bought 300, holds 400.

Texas Instruments—Cecil H. Green sold 3400 privately, holds
337,210; J. E. Jonsson sold 3400 privately, holds 449,894; Eugene
McDermott sold 3300 privately, holds 346,743.

United Artists—Robert S. Benjamin sold 23,687, holds 130,282;
Robert F. Blumofe sold 2250, holds 12,375; Wm. J. Heineman sold
11,844, holds 65,140; Arthur B. Krim sold 23,687, holds 130,282;
Seymour M. Peyser sold 3000, holds 16.500; Arnold M. Picker sold
11,844, holds 65,140; Charles Smadja sold 11,844, holds 65,140; Max
E. Youngstein sold 11,844, holds 65,140; all ownerships beneficial
through Arthur B. Krim & Robert S. Benjamin as joint tenants;
Robert W. Dowling bought 200 through holding company, holds
none personally, 200 in holding company.

Westinghouse—John M. Schiff bought 500, holds 12,500; Tom
Turner exercised option to buy 200, holds 2125.

Reports & comments available: On Philco, study by

Harris, Upham & Co., 120 Broadway, N. Y. On Raytheon,

briefs by Bache & Co., 36 Wall St., and Paine, Webber,

Jackson & Curtis, 25 Broad St., N. Y. On Westinghouse,

memo by Thomson & McKinnon, 11 Wall St., N. Y. On
ITT & Paramount Pictures, weekly ti’ading letter of Rudd
& Co., 734 15th St., N.W., Washington. On ITT, report by

Eastman Dillon, Union Securities & Co., 15 Broad St., N. Y.

Ampex Corp. (Videotape), traded over-the-counter,

has been authorized to split stock 2%-for-l and increase

capitalization from 1,000,000 to 5,000,000 shares.
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Fund Portfolio Changos: Television-Electronics Fund
reports net assets of $178,531,343 and 15,444,896 shares

outstanding at end of 3rd fiscal quarter July 31 vs.

$155,400,000 and 14,857,031 at end of first half. During

3rd quarter these were changes in its portfolio:

New stock added: 15,000 shares Air Reduction, market value
$937,500. Also added were $410,000 Boeing Airplane 4i,i% convertible
subordinate debentures, due 1980; $132,400 ITT 4%% convertible
subordinate debentures, due 1983.

Holdings were increased in Aerojet-General, Allis-Chalmers,
CBS "A,” Foxboro, GE, GM, Martin, National Cash Register, Otis
Elevator, Paramount Pictures.

Part of holdings were sold in Admiral, Ampex, General Tire &
Rubber, Varian Assoc., Walt Disney Productions.

Stocks eliminated: 6200 Hammond Organ, 5500 Johnson Service.

Unchanged during quarter were holdings in ACP Industries,
Addressograph-Multigraph, Allegheny Ludlum Steel, American
Bosch Arms, AB-PT, American Chain & Cable, American Elec-
tronics, American Machine & Foundry, AT&T, Amphenol, Babcock
& Wilcox, Barry Controls “B,” Beckman Instruments, Bell &
Gossett, Bendix Aviation, Boeing Airplane, Bullard, Bulova, Bur-
roughs,, Carborundum, Carrier, Cincinnati Milling Machine, Clark
ControUer, Clevlte, Columbia Pictures, Conrac, Consolidated Elec-
trodynamics, Consolidated Electronics, Comell-Dubiller, Coming
Glass, Curtlss-Wright, Cutler-Hammer, Dictaphone, Douglas Air-
craft, Dresser Industries, DuMont Labs “A,” Du Pont, Eastern
Industries, Eastman Kodak, Eaton Manufacturing, Eltel-McCul-
lough. Electronic Assoc., Elox of Mich., Emerson Electric, Bhc-Cell-O,
Fansteel Metallurgical, Food Machinery & Chemical, Friden, Gar-
rett, General Bronze, General Dynamics, General Mills, General
Precision Equipment, General Railway Signal, General Telephone,
G. M. Glannlnl, Globe-Union, Goodyear Tire & Rubber, Harris-
Intertype, Hazeltlne, Hewlett-Packard, Hofifman Electronics, Indi-
ana Steel Products, Industrial Electronics, IBM, ITT, Leeds &
Northrup, Llquldometer, Litton Industries, Lockheed Aircraft,
Machlett Labs, Magnavox, P. R. Mallory, W. L. Maxson, Mergan-
thaler Linotype, Minneapolis Honeywell, Motorola, National Acme,
Neptune Meter, North American Aviation, Northrop Aircraft, Oak
Manufacturing, Penn Controls, Phllco, Pullman, RCA, Reliance
Electric & Engineering, Robertshaw-Fulton, Royal McBee, Ryan

Aeronautical, Servomechanisms, Smith-Corona, Marchant, Sperry-
Rand, Sprague Electric, Square D, Statham Instruments, Stewart-
Wamer, Storer, Sylvania, Taylor Instrument, Technicolor, Tel-
Autograph, Telecomputing, TV Assoc., Texas Instruments, Thomp-
son Products, Timg-Sol, 20th Century-Fox, Union Carbide, United
Aircraft, United-Carr Fastener, United Utilities, Vitro, Westing-
house Air Brake, Westinghouse Electric, Zenith.

4: %

Electronics Investment Corp., mutual fund founded &
headed by ex-San Diego broadcaster Charles E. Salik,

reports nets assets of $17,142,515 in quarter ended July 31.

Portfolio included $13,910,299 of common stock, $550,615

preferred, $1,336,000 bonds, $800,750 U. S. Govt, obliga-

tions. Portfolio changes during April 30-July 31 quarter:

Purchases: 1000 shares of AT&T (making total of 1000); 1719
Eastern Industries (total 2443); 10,000 Electronics Specialty (total
10,000); 6100 General Transistor (total 6100); 2000 Machlett Labs
(total 8000); 500 Marquardt Aircraft (total 500); 2100 Packard-
Bell (total 2100); 50 Philips Gloeilampenfabrieken (total 450); 5000
H. I. Thompson Fibre Glass (total 500); $40,000 ITT 4%% deben-
tmes due 1963 (total $40,000).

Sales: 5948 Babcock & Wilcox; 2700 Burroughs (holds 6300);
8000 Combustion Engineering; 3500 Epsco; 2000 Motorola (holds
3000); 1900 Eastern Industries convertible 1956 debentures called
& converted to common shares (holds 7300).

Other changes: 420 Garrett received as 5% stock dividends
(holds 8820); 4000 Airborne Instrument Labs exchanged into 4000
Cutler-Hammer.

Dividends: Corning Glass, 25^ payable Sept. 30 to

stockholders of record Sept. 15; Decca Records, 25^ Sept.

30 to holders Sept. 16; Canadian Westinghouse, 25^ Oct.

1 to holders Sept. 15; RCA, 25^ Oct. 21 to holders Sept. 19;

GE, 50^ Oct. 25 to holders Sept. 19.

TelePrompTer made “small profit” of $25-50,000 on
theatre-TV gross and movie rights for Floyd Patterson-

Roy Harris heavyweight fight (Vol. 14:34), pres. Irving

B. Kahn reported this week. In upward revisions of earlier

estimates, he said closed-circuit receipts from bout totaled

$736,437, representing 196,762 paid admissions. Motion
picture revenue, not yet fully counted, wasn’t included in

total. TelePrompTer had expected theatre-TV gross of

about $1,000,000 from 200,000 seat sales, but Kahn said

attendance turned out to be “spotty,” particularly in N. Y.,

Boston, Chicago—and Harris’ home county seat of Conroe,

Tex., where drive-in theatre offered 10,000 tickets, sold

only 1800. Kahn expressed continued confidence in theatre-

TV for sports events, however. Meanwhile, TelePrompTer’s
competitor Theatre Network TV (Nathan L. Halpern,

pres.) set up 80-city sales demonstration Sept. 2 for IBM’s
“7070” computer in hookup described by IBM as “largest

closed-circuit TV network ever used by a business.”

Community antenna system in Helena, Mont, should be
restrained from “rebroadcasting” signals of KXLF-TV,
Butte, station requests in petition filed with U. S. District

Court in Mont., and Judge W. D. Murray has set Sept. 17

for hearing. Move by KXLF-TV, owned by strong CATV
opponent Ed Craney, has no connection with NAB’s pro-

posed court attack on CATV on ground systems appropri-
ate station “property rights” illegally (Vol. 14:25). KXLF-
TV asserts it has suffered loss of $15,000, due to CATVs
operations. FCC has held several times that CATVs aren’t

stations, don’t “rebroadcast.” Judge Murray, incidentally,

is son of Sen. Murray (D-Mont.), who has been under pres-

sure from stations and CATV operators, particularly dur-
ing hearings before Senate Commerce Committee (Vol.

14 :22 et seq)

.

Class 1 status for radios KOB, Albuquerque, and
WABC, N. Y., was granted by FCC this week in final de-

cision authorizing both to opeiate on 770 kc, 50-kw, DA.
Treviou;; initial decision recommended giving stations

Class 1-B status. Commission also amended rules to per-

mit operation of 2 Class 1 stations on 770 kc.

Control of KNAC-TV, Ft. Smith, Ark. (Ch. 5) is being
acquired by publisher-broadcaster Donald W. Reynolds, it’s

revealed in transfer application filed this week—contrary

to earlier report that he was acquii'ing minority interest

after having taken his local uhf off air (Vol. 14:34). Seller

is Harry Pollock, who now owns 83.33%, his family-owned
Harry Newton Co. other 16.66%. Reynolds is getting 51%
stock interest for $565,000, including $215,000 to cover long-

term notes owed by station. Reynolds also operates KLRJ-
TV, Las Vegas (Ch. 2) & KORK; KOLO-TV, Reno (Ch. 8)

& KOLO; KHAD-TV, Laredo, Tex. (Ch. 8); radio stations

KBRS, Springdale, Ark. & KHBG, Okmulgee, Okla. also

is Ch. 9 applicant in Hot Springs, Ark. and publishes news-
papers in Ark., Nev., Okla. & Miss. KNAC-TV June 30
balance sheet shows $26,140 loss this year, total losses for

previous months (since Dec. 1956) being $114,754. It lists

$25,283 current assets, $17,104 current liabilities.

Private microwaves granted: Ft. Wayne-Lima, 0., to

WIMA-TV, Lima (Ch. 35); Butte-Helena, to KXLJ-TV,
Helena (Ch. 12). In latter case, FCC turned down objec-

tions of common carrier Montana Microwave, informing it

of new policy giving stations option of operating own
facilities (Vol. 14:31).

Competition from community antenna system would
jeopardize its existence, KHAD-TV, Laredo, Tex. (Ch. 8)
has told FCC, requesting Commission to withhold grant
of microwave to Mesa Microwave Co., which proposes to

serve Laredo system.

Correction: Reporting John Hay Whitney’s acquisition

of control of N. Y. Herald-Tribune (Vol. 14:35), we in-

advertantly stated his J. H. Whitney & Co. had also re-

cently purchased the Sun. supplement Parade. Fact is that
both Herald-Tribune and Parade interests are held by
Plymouth Rock Publications Inc., of which Whitney is sole

stockholder. There is no connection between J. H. Whitney
& Co. and these publications except that Mr. Whitney is

senior partner of former.
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'HE LADIES, as we all know, exert vastly more influ-

ence on the TV-radio business—on all enterprise,

really—than they’re generally given credit for. Far more
than their relatively small numbers in the ov/nership-

managements of stations would betoken.

Their influence on business and the arts isn’t merely

a matter of being married to the right guy or happening

to inherit; its a matter of instinct, too, as for example
when one of the great ladies of Washington TV-radio

journalism, during production of Wide Wide World’s recent

big-hit Headline City, suggested that choice bit about petti-

coat influence on capital news-making and news-gathering

—resulting in those significant shots in the Mayflower
dining room.

We could discourse endlessly on Women of Achieve-

ment in TV-radio—some of them ladies of truly great

accomplishments. Like Pauline Frederick, NBC’s fine UN
correspondent, one of the very few women “think” report-

ers in audible journalism. Or Judith Waller, who retired

last year as NBC public affairs director in Chicago after

35 years in broadcasting and still works at educational

TV-radio from her home in Evanston, 111. Or Bernice Judis,

who built New York’s WNEW to independent eminence in

the heydey of radio networking, retiring to Miami with

her husband, its ex-commercial mgr. Ira Herbert, after

the station was sold.

On the distaff side of TV ownership-management, sub-

ject of a recent column (Vol. 14:33), we left one of the

most important and outstanding personalities for later

discussion. Who else would that be but Mrs. Lyndon B.

(Lady Bird) Johnson, wife of the Senate majority leader

often mentioned as potential Democratic candidate for

President. She’s actual owner of 2 important Texas TV
and 2 radio stations, part owner of 2 other Texas TVs.

Senator Johnson is often mistakenly credited with

their ownership. But he doesn’t hold any stock in them,

has assiduously stayed clear of Congressional committees

in charge of TV-radio legislation. Not that he doesn’t

know the industry score; he does, better than most of his

colleagues on Capitol Hill.

But the real business brain is Lady Bird, who heads

and owns virtually all stock of LBJ Co. Inc., licensee of

KTBC & KTBC-TV, Austin (Ch. 7), having purchased the

radio station when it was a white elephant and having

founded the TV, now served by all 3 networks; and who
owns KRGV & KRGV-TV, Weslaco (Ch. 5), both acquired

by purchase. In addition, LBJ Co. owns 29% of KWTX-
TV, Waco (Ch. 10), which in turn owns 50% of satellite

KTBX-TV, Bryan (Ch. 3).

All are flourishing properties—indeed, they’re the

basis of the luxurious style of living to which the Johnsons

are accustomed. As Washington correspondent William S.

White stated in Harper’s last March, Lyndon has been in

politics nearly all his adult life but “he has enjoyed com-

parative wealth from his wife’s side of the family.”

* * * S:

The former Claudia Taylor, whose folks were landed

gentry of her birthplace, Karnack, Tex., and of nearby

Marshall, Tex., Lady Bird was so called by her childhood

nurse and the name stuck. She met Lyndon when he was
secy, to Congressman Dick Kleberg, of King Ranch note.

New TV Faetbook—Pre-Print Orders

TELEVISION FACTBOOK No. 27, Fall-Winter
edition of the TV-radio & other electronic en-

tertainment industries’ first, most widely used and
most frequently quoted data book, will be off the
prfesses in about a week. Completely indexed, this

496 pp. semi-annual “almanac” provides ready ac-

cess to a wealth of basic data on all U. S., Canadian
and World TV stations and networks (including

complete rate cards of the U. S. & Canadian net-

works and digests of all station rate cards)
; new

census of TV sets by states & counties; data on all

CPs outstanding and applications pending; updated
allocations tables. All other depts. have been up-
dated, too, including directories of the FCC, TV sales

reps, program producers & distributors, manufac-
turers of TV-radio sets, tubes & transistors, TV-
radio attorneys, consulting engineers, specialized con-
sultants, electronic labs, etc., etc. Included with each
Faetbook is a revised copy of our 34x22-in. Map of
TV Cities and Network Interconnections, in color,

suitable for framing. One copy of the Faetbook
goes to each of our full-service subscribers. Extra
copies, if pre-print orders for 20 or more are placed
by Sept. 13, cost $2 each; single copies, $5.

and she was a journalism student at the U of Texas. He
had been graduated from Southwestern State Teachers
College in 1930, taught school 2 years. They were married
in 1934, he took his law degree at Georgetown in 1935, was
first elected to Congress in 1937. One of their daughters
is named Lynda Bird, the other Lucy Raines.

Very slender, a flashing brunette, brown-eyed. Lady
Bird is unusually mild-mannered by contrast with her
easily excitable husband. Raised in the Southern tradition,

a gracious hostess, her unusually sweet and gentle mien,
those who know her say, can be very misleading. She’s

shrewd, can be very firm in business—and she has a re-

markable penchant for making money. As one of her col-

leagues put it, “She reads a balance sheet like a navigator
reads a chart.”

When she took over the tottering radio KTBC, she as-

sumed charge immediately. And, we’re told, when Lady
Bird went to see what she had bought, “she was appalled,

went straight home, put on a pair of slacks and returned
to personally sweep the place out.”

* * * *

She still supervises her stations—from Washington
and from LBJ Ranch, the Johnsons’ 300-acre showplace in

Johnson City, Tex., to^vn founded by the Senator’s grand-

father, where they raise Herefords and sheep. Lady Bird’s

main job, however, is to keep up with her famous husband’s

erratic schedule. She even sees to it that his fountain

pens are filled before he leaves in the morning.

“She never knows what time he will be home for

dinner,” a Texas newsman who knows the family well told

us, “or whether he will bring a half dozen unexpected

guests with him. But Lady Bird is up to any emergency.”

William S. White describes her as “poised, basically intel-

lectual, and infinitely more philosophic than her husband

. . . his balance wheel. With humor and grace she fights

a hopeless battle . . . trying to slow Lyndon down a little!”
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SUMMARY-INDEX OF THE WEEK'S NEWS— September 13, 1958
MUTUAL'S NEWEST OWNERS, industrialists interested in QUIZ SHOWS SUFFER as P. Lorillord drops $64,000 Chal-

financial diversification, hint next step is merger with lenge, claiming it wonts "more varied audience." Other

multiple owner of TV-radio stations (pp. 1 & 5). quiz-fixing developments (p. 9).

COUNTY-BY-COUNTY TV CENSUS features newly published

TV Factbook, the industry's "bible." More TVs in use

than home phones, refrigerators, bathtubs (p. 2).

ALLOCATIONS PLANNING gets top billing at FCC. Beefed-

up staff directed to come up with detailed alternatives.

Deintermixture decisions delayed (p. 3).

MIAMI Ch. 10 HEARING puts focus on examiner Judge

Stem. "Conflict-of-interest" point magnified. House

hearings evidence combed over again (p. 5).

NO BUYER YET FOR WVUE, Philadelphia (Ch. 12) and

Storer closes down station Sept. 13. Channel sought by

Rollins brothers and by educators (p. 6).

ANN ARBOR ETV CENTER'S new pres, is John F. White,

gen. mgr. of successful educational WQED, Pittsburgh;

Yourd promoted. Headquarters to be in N. Y. (p. 9).

NEW VHF STARTERS IN PITTSBURGH and Goodlond, Kan.,

as Wilkes-Borre-Scronton uhf merger results in new
WNEP-TV (Ch. 16). On-cdr total still 532 (p. 10).

Manufaeturing-Dlstrlbutlon’Hnanem

DuMONT QUITS TV TUBE FIELD it pioneered to concentrate

on specialized equipment. Dr. DuMont, back in charge

and facing deficits, foresees upturn (pp. 2 & 12).

TV RETAIL SALES UP for 4th straight month. Slump from

1957 narrows. Sets flow promptly thru pipelines (p. 11).

TV LEADERS NOTE BUSINESS UPTURN in statements to

press, stockholders. Purchasing agents more optimistic

than anytime since summer of 1955 (p. 11).

COLOR WILL BE THE THING' 5-10 years hence, say Variety

editors, lauding RCA-NBC in special section reviewing

10 years of TV and forecasting future (p. 13).

CAN 4lh RADIO NETWORK BE MADE TO PAY? Another new-capital contender in the complex
that is now the electronics entertainment industry rose to the fore of attention
this week when Mutual Broadcasting System, which hooked up as many as 560 radio
stations 5 years ago and now links 446, was sold for around $2,000,000 in cash and
stock to Scranton Corp. , recent purchaser of Hal Roach Studios Inc. Scranton Corp.
is controlled by F. L. Jacobs Co., Detroit auto parts maker.

New ownership gives shaky MBS a new lease on life — whether continuing as
at present with news, commentary & special events only (to its coterie of commen-
tators, it signed up Walter Winchell this week to start Oct. 12 or 19) or revamped
into a full-blown competitor of ABC, CBS & NBC radio networks. Allegedly its prin-
cipals want to acquire allowable limit of 7 stations as well as TVs eventually.

Back of financing group minds , as best we can discern, is thought of merging
later with a group-station operation inasmuch as TV-radio stations are increasingly
more difficult to acquire, and priced exceedingly high where available — so high
that the new MBS owners do not seem to have that kind of money.

A Scranton Corp. spokesman stated "it would be safe to say plans are being
laid for acquiring TV & radio properties on the same pattern as NTA " — referring to
newly projected merger of film syndicator and 2 TV station owner National Telefilms
Associates into National Theatres Inc., owning stations in Kansas City (Vol. 14:34).

Whether a 4th radio network can survive in today's tightened TV-radio economy
— and with no stations of its own — is an open question. It was only 13 months ago
that so astute an operator as General Tire subsidiary RKO Teleradio sold MBS, and
it's an open secret that CBS & NBC radio networks are making little if any money, if

you don't count their owned-stations , despite their long experience andi great know-



how. Also that ABC has cut down hours and even hinted at quitting radio networking.

New setup has Hal Roa ch as pres., Blair Walliser as exec, v.p.i & gen. mgr.

MBS operates 17 hours daily, selling news to national sponsors on half hour, giving
stations every other half hour to sell locally — a sort of "swap deal." Its adver-
tisers include Bell Telephone, General Motors, Bristol-Myers, Philco. Closed circuit
to affiliates this week had new owners assuring them that staff is being retained,
expansion contemplated. New buyers apparently are thinking not only of diversifica-
tion of investment but of using network to promote own products. [More on p. 5. 1

DuNONT QUITS TUBE FIELD IT PIONEERED: One of the great gentlemen of TV and one of

its most respected inventive geniuses. Dr. Allen B. DuMont, who led way toward all
larger-size tube developments and whose plants once turned out 10%( or more of all
picture tubes made in this country, announced this week his firm has "temporarily"
halted all TV tube production against the day when the market for them turns better.

Dr-. DuMont dispels any idea that Emerson's recent $6,000,000 purchase of the
DuMont brand name and TV-radio-hi fi-stereo facilities (Vol. 14:27) precipitated the
decision. It's true Emerson, reported doing very well with the quality line being
turned out by its new DuMont div. , buys most of its tubes from RCA — but Dr. DuMont
told us real reason for quitting field which he pioneered and in which he made basic
patent contributions, was this; "We can sell all we want to, but there's no profit
in tubes for anybody at $17 for a 21-in. Let the others take the losses. We'll go

back into production if conditions improve; meanwhile we're continuing to make a
few hundred a day as replacements only."

DuMont Labs' plants at Clifton, N.J . , except for space being used by Emerson,
now concentrates on reportedly " excellent" business in power tubes , oscillographs .

industrial TV . mobile radio , military equipment . Some 75 CR plant employes were let
out, making 400 in all dropped during last 3 weeks. Dr. DuMont, firm's chairman who
is still on this side of 58, is himself back in charge of industrial and military
production. He's confident that, just as Admiral improved its position as soon as
it got rid of costly plastics operations (Vol. 14:33), DuMont will turn upward,
can become profitable by end of year in the improving economy. [More on p. 12. ]

WHERE THE TVs ARE-COUNTY-BY COUNTY: If you need to know where the TV sets are —
and aren' t — a new county-by-county census of TV homes is available, just released
by Advertising Research Foundation for publication in the new fall-winter edition of

our TV Factbook (No. 27) due off the presses Sept. 15. It shows total households,
number of them with TVs , percentage of TV saturation for each of the 3073 counties
of the U.S. as of last March. Alaska and U.S. Possessions are not included.

Accompanied by 35x23-in. Map of TV Cities & Network Routes , the TV Factbook
contains updated data on all U.S., Canadian & World television stations, with latest
information on their facilities, staffs, ownership, networks, commercial rates, etc.

The station logs and census data are among the more important of 70-odd tabulations
and directories in the 496-page volume, the TV & electronic amusement industries'
most authoritative and widely used almanac, often called the "bible" of the business.

Derived from U.S. Census Bureau data and the latest Nielsen Coverage Service
Report, underwritten by NAB, TvB & the 3 TV networks, the new ARF Report updates
that of Sept. 1956 (which we also published), and for the country as a whole shows
42,400,000 homes with TVs out of 50,540,000 households , or 84% . Two years ago, the

figures were 35,495,330 TV homes out of 48,784,600, or 72.8%.

There actually were 47,549,000 sets-in-use as of last July 1, according to

later industry figures also detailed in the Factbook — but these include 2nd & 3rd
sets in homes and those in public places . ARF's county-by-county figures purport
to show only TV-equipped homes, not numbers of sets in those homes.

Saturation ranges from peak of 96% in 16 counties to low of 34% in 500-

home Jackson County, S.D. and 35% in Hamilton, Stanton, Stevens & Morton counties in
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southwest Kansas. Fewest TV homes are found in wide-open spaces and in states

without many big cities; viz., Wyoming 54%; Mississippi 57%, Montana 58%. But all

states show well over 50%, as do all but a handful of counties.

Highest percentages are in the most populous areas , notably in counties that

embrace big cities or are parts of or contiguous to big metropolitan areas. Thus we

find peak saturation of 96% in Missouri's St. Louis & Jackson counties ; Minnesota * s

Anoka, Ramsey & Hennepin counties ; Nebraska's Douglas & Saunders counties ; Iowa '

s

Cedar, Clinton, Harrison, Linn, Monona, Muscatine, Scott, Webster & Woodbury coun-

ties. New England and Middle Atlantic states average highest for areas, 90% each,

with New York's Nassau County and New Jersey's Monmouth county running 93% each. And
Illinois ' Lake County has 94%, Cook & Henry counties 92% each.

Another updated TV Factbook table , incidentally, shows that, cumulatively
since 1947 TV sets sold by American manufacturers totaled 58,508,000, meaning that

about 11,000,000 were scrapped over last dozen years. Of the 47,549,000 sets-in-use
at last count, the 19-in. & over size totaled 30,526,000; 16-18-in . , 12,467,000;
15-in. or less . 4,236,000.

These data and numerous other tabulations and directories provide prime

industry reference material in a book that includes, among other depts., such items

as listings of TV-radio-phono tube manufacturers , nev/ station applications , reps ,

TV program producers , community antenna systems, network rates & data, TV channel
allocations , attorneys & engineers specializing in TV-radio, research firms, unions ,

FCC personnel directories , TV-radio billings , publications , trade associations , etc.

Copies of TV Factbook No. 27 go to all of our full service subscribers with-
out extra charge; additional copies are $5 each, or $3.50 each for 5 or more.

* * * *

Note ; Just for a conversation piece , we checked up on other household "must "

items to compare with the not-yet-12-year-old TV industry's 47,549,000 sets-in-use.
From reliable govt. & trade sources, we found more TVs in use than home telephones

(39,000,000), electric refrigerators (47,300,000), electric washers (43,000,000) and
bathtubs (41,150,000). But there aren't nearly as many TVs as radios (48,500,000
radio homes, 62,500,000 secondary sets, 40,000,000 auto radios, 10,000,000 in public
places — total 161,000,000 sets). And private autos also outnumber TVs (57,000,000).

Just to spice up the conversation , we also came up with these perhaps useless
census figures; Equines (horses & mules) number 3,962,000 at last count; dogs about
25,000,000 (according to Gaines dog food people) ; dairy cattle . 23,318,000, beef
cattle 74,147,000; hogs , 56,088,000; sheep . 27,009,000; cats (no figures available!)

FCC PUSHES STAFF FOR ALLOCATIONS ANALYSIS: Hunt for real TV allocations solution
was given highest priority in unanimous action of FCC in meeting Sept. 8, and staff
was directed to report back on its personnel needs — which undoubtedly will result
in shifts, particularly of engineers. One immediate effect is to delay action on
several pending deintermixture proposals, such as the conflicting requests to make
Fresno, Cal. & Columbus, Ga. all-vhf or all-uhf. What Commission expects to do is

act only on those changes which wouldn't prejudice ultimate nationwide plans.

FCC had ordered an overall allocations review by staff in June (Vol. 14:24)
— but only one engineer was put on task part-time. Now, Commission is thinking in
terms of several full-time engineers, plus lawyers & economists.

What the staff is being told to do is show how many channels it takes to

provide 4 competitive services in top 50-60 markets — all-vhf, all-uhf or vhf-uhf.
Then, it's to show what areas & populations would gain or lose service linder various
possibilities. For example, what would happen if it were attempted to provide 4
services with present 12 vhf channels by way of mileage-power-height cuts, direc-
tional antennas, precision offset, etc.?

Current thinking about deintermixtur e by some at Commission is that half
U.S. population would have to get its service via uhf before success would be reas-
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onably expected. They base this on opinions of some manufacturers, who state that
only with a 50-50 market will demand for uhf sets be great enough to make possible
mass production of good, inexpensive vihf receivers & converters.

FCC expects staff's work to be completed by first of year . By then, it will
have data gathered by TV Allocations Study Organization (TASO), to give better esti-
mates of coverage & interference under various allocations plans.

Staff is exploring all angles . On Sept. 12, three top members traveled to
Syracuse to discuss uhf receiver status with GE officials, including TV receiver
dept. gen. mgr. Herbert Riegelman. Taking trip were; Harold Cowgill, chief of

broadcast bureau; Hart Cowperthwait , chief of rules & standards div. ; H. H. Goldin,
chief of economics div. Conferences with other manufacturers may be scheduled.

Commission certainly is being prodded to "do something " by Senate Commerce
Committee. During hearings this summer (Vol. 14:27), Senators expressed exaspera-
tion with delays. Report on hearings, being drafted by Committee counsel Kenneth
Cox and expected before end of year, is likely to be quite critical of FCC. Same
goes for " Bowles Report ," the allocations study prepared for Committee by special
group under consulting engineer Edward L. Bowles, to be released soon (see below).
Some commissioners feel the criticism is justified, others don't.

What Commission is aiming for now is a unanimous or near-unanimous agreement
on an allocation plan that will lift the ceiling on TV's growth. At times recently,
there has been 4-man majority for deintermixture (Bartley, Ford, Hyde, Lee), but it

isn't always there when voting starts. And even these agree that creation of a few
scattered all-uhf -"islands" doesn't produce a "truly competitive nationwide TV sys-

tem" — to use a phrase often employed by commissioners in TV's early days.

* * * *

If FCC concludes it needs more vhf channels to do the trick, it will have to

get them from the military. Though Defense Dept, states there are "insurmoiantable"

obstacles to proposal of shifting vhf spectrum to TV — as proposed by FCC Comr.

Craven in his plan for 25-channel contiguous vhf TV band (Vol. 14:28) — Commission

believes that thorough staff study will at least tell exactly what TV's needs are.

It's felt that Commission was too vague when it requested more vhf from military 2

years ago and got turned down (Vol. 12:15).

With defeat of Potter Resolution (S.J.Res. 106), which was designed to find

out whether military was hogging vhf that TV could use (Vol. 14:32), there's consid-

erable talk that Administration may take ball away from Congress and set up its own

commission to make an all-spectrum military-civilian study. Like other Presidential

commissions, presumably, it would be made up of non-govt, experts. Some such groups

have made considerable impact in other fields.

The Bowles Report : Recommendations on TV al-

locations, economics, sociology, etc., prepared by consult-

ing engineer Edward L. Bowles who teaches at MIT, will

be released within week or two by Senate Committee on

Interstate Commerce. Bowles headed group appointed by

the committee, delivered report to it last spring (Vol.

14:12). The 12pp. mimeographed document, backed by

287pp. “Supporting Brief,” was characterized by split

among committee members. It recommended: “(1) An in-

dependent audit of the uhf-vhf allocations problem. (2)

An objective review of the Commission’s mandate, man-
agement, operation & budget. (3) Establishment of a

Communications Ofiice or Authority as part of the Execu-

tive structure. (4) An authoritative classified review of

the radio spectrum requirements of the nation as a whole,

conducted at Executive level.” Last recommendation was
genesis of Potter Resolution (S.J. Res. 106), almost passed

by Congress but defeated by action of telecasters who
feared loss of low-band channels to military (Vol. 14:32).

Bowles did most of work on report which was endorsed by

these committeemen: Dr. Allen B. DuMont and alternate

Robert P. Wakeman; Donald G. Fink, Philco; Haraden
Pratt, consultant; A. Earl Cullum, consultant. It was
partially endorsed by consultant C. M. Jansky and alter-

nate Stuart L. Bailey. Opposed: Wm. S. Duttera, NBC;
Wm. B. Lodge, CBS. FCC Comr. Craven was on committee

but left after joining Commission, didn’t participate, nor

did FCC staff representative Curtis B. Plummer & Edward
F. Kenehan. Westinghouse stations’ Ralph Harmon de-

clined to comment. ABC’s Frank Marx resigned before

committee concluded work.

Chunk of uhf TV spectrum, 840-890 me, is sought for

common carrier use by Lenkurt Electric Co., San Carlos,

Cal. microwave manufacturer, which petitioned FCC to

reallocate the band. It argues that no uhf station is oper-

ating within 840-890 me; that the 25 translators involved

could move to lower uhf channels without trouble; that

“uhf channels have been allocated far beyond the demands
therefor at present or in the foreseeable future.”
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Nulual's New Ownership: The magic shibboleth

“diversification” is the stated m.otivation of new
owners, who this week made deal with oilman-art

dealer Armand Hammer to buy Mutual Broadcast-

ing System for “more than $2,000,000,” said to be

mostly cash but partly stock in purchaser Scranton

Corp., the company which last May purchased Hal

Roach Studios Inc., Culver City, Cal. (Vol. 14:22).

Scranton Corp. was formerly Scranton Lace

Corp., Scranton (Pa.) manufacturer of cotton &
rayon window curtains, dinner cloths, scarves. Ac-

tually, it’s a holding company which, besides now
owning Hal Roach Studios, operates Craftspun

Yards Inc., Kings Mountain, N. C. (yarns & fab-

rics) ; Lamiplex div. (plastic & cloth laminations) ;

Eicor div., acquired last April, which makes inver-

ters, dynamotors, transistorized motors, etc. in

plant at Ogelsby, 111.

Traded over-the-counter, Scranton is controlled

by F. L. Jacobs Co., Detroit manufacturer of auto

parts, listed on N. Y. Stock Exchange. Also diver-

sifying, Jacobs not only sold Eicor to Scranton but
recently bought Symphonic Electronics Corp., New Bruns-

wick, N. J. (Max Zimmer, pres.), private-label phono

manufacturer for Columbia, Westinghouse, Decca, et al,

and producer of own-brand hi-fi (Vol. 14:20). .Jacobs last

April reported to SEC it had acquired all stock of Storm

Vulcan Inc., and its other subsidiaries include Continental

Die Casting Corp., Detroit: Wills Industries, Detroit; Dyno
Coip., formerly Selmix Dispensers Corp.

* * * *

Movie-maker Hal Roach .Ir., whose studios are hum-

ming with TV productions and identified with such filmed

shows as Gale Storm Show, Oh Susanna, BloncHe, Tele-

phone Time, Trouble With Father, Public Defender, Screen

Directors Playhouse, Charles Farrell Show, becomes chair-

man of the new MBS board; A. L. Guterma, chairman-

pres. of Jacobs and chairman of Scranton, becomes pres.;

Blair A. Walliser, ex-WGN, Chicago, recently N. Y. mgr. of

John W. Shaw Adv. Agency, exec. v.p. & gen. mgr. Ex-

chairman Hammer is retained on 5-year consultancy basis

and stays on board along with Washington v.p. Robert

Hurleigh. Remainder of board have been as little identi-

fied with TV-radio as Guterma.

They’re all from the Scranton and Jacobs operations

Miami Ch. 10—New Chapler: Seldom has an FCC
hearing examiner held the power now in hands of

Judge Horace Stern as he presides over Miami Ch.

10 “influence” hearing, which began this week and

which so far has produced little more than an ab-

breviated reha.sh of the stormy hearings of House
Legislative Oversight Subcommittee under Rep.

Oren Harris (D-Ark.) [Vol. 14:6, et ,seq].

FCC’s hearing is for purpose of determining

whether grant of Ch. 10 to National Airlines

(WPST-TV) should be vacated ;
whether ex-Comr.

Richard Mack should have disqualified himself

from voting because he’d been “approached” by
parties; whether any parties had attempted to

“influence” Mack. Mack resigned during the Hou.se

hearings, and Court of Appeals ordered FCC to

and/or boards, namely, Hon. Murray D. Van Wagoner, ex-

Gov. of Michigan; Joseph S. Gordon, Garland L. Culpepper

Jr., Robert J. Eveleigh, Jack Rappaport.

Scranton Corp. pres. Harold J. Megargel stated that

“this transaction will provide radio time to publicize con-

tinuously the products of our company in every city of the

U. S.” He and Guterma conducted the negotiations with

Hammer; there was no broker involved.

Tom O’Neil and his RKO Teleradio acquired control

of Mutual in 1952 after deal with Macy’s for WOR-TV &
WOR. He found stations paid off well but not the network,

sold network without stations in Aug. 1957 to Armand
Hammer group brought together by ex-FCC Comr. Frieda

Hennock. Price paid w^s variously reported up to $800,000,

with Hammer group assuming sizeable obligations and
Hammer pumping new working capital into it.

Story was repeatedly given out that network was in

the operating black, though it was admitted that in first

7 months of new ownership it lost $680,000. Paul Roberts

was first pres., Bertram Hauser exec. v.p. Though they

and others in so-called “Hennock group” held stock, there

was falling out with Hammer—presumably over costly op-

erations—which led him to exert his control to oust them
and make himself pres., George Vogel exec. v.p. last March.
By June, Vogel was out and Hammer, now also chairman,

brought in Larry Field, ex-Petry, as his right-hand man.
In July, he brought in Blair Walliser.

Besides Walliser, Hurleigh and Field, latter now
national sales mgr., top staff, all being retained, include

Sidney P. Allen, ex-NBC, sales v.p.; James Z. Gladstone,

comptroller; Joseph F. Keating, program mgr.; Charles

Godwin, station relations; Ray Diaz, station services.

All sorts of rumors were floating around, intensified by
threatened stockholders suit, but in April Hammer ac-

quired options on stock of dissidents Roberts, Hauser, et al.

[For various steps in Mutual’s checkered career since it

was acquired from O’Neil, see Vols. 13:29, 30, 32 & 14:5,

9, 15, 18, 23.]

Note: Sale of Mutual to Scranton Corp. requires no
FCC approval, inasmuch as no station licenses are involved.

Interest in deal is high, however, in view of FCC policy

of encouraging competition (it has increased number of

AM stations since war fi-om about 1000 to more than 3200).
Financial ramifications of this deal and others that do in-

volve station transfers may impel FCC to add more fiscal

experts, or else collaborate with SEC, on cases involving

increasing complex chains of ownership and control as
well as public stock trading.

conduct the hearing, which resumes Sept. 16 and
is expected to last 2-3 more weeks.

Examiner’s lecommendations have been merely inci-

dental in recent years, frequently brushed aside and re-

versed by majority of commissioners.

This case is different. There’s every indication that

FCC picked Judge Stern—retired chief justice of Penn-
sylvania Supreme Court—so that it could pass the ball to

him in a very touchy situation and virtually rubber-stamp
his recommendations. This would insulate Commission from
any possible charges of “influence”—of the type frequently

thrown around during House hearings.

Importance of Judge Stem’s role puts more-than-oi'di-

nary emphasis on point brought up during hearing by
Norman Jorgensen, counsel for National: The judge’s son-

in-law, Henry J. Friendly, is v.p.-gen. counsel for Pan
American Woidd Airways which this week announced that
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it is exchanging 400,000 shares of stock with National and

that the 2 would lease jet aircraft to each other. Jorgensen

didn’t suggest that the judge withdraw from case but said

he was bringing it up merely to “keep the record clear”

and had no question about judge’s qualifications to preside.

Judge Stern evidently doesn’t consider connection sig-

nificant, and observed: “If I were among my friends of the

Pennsylvania bar, I don’t think there would be any question

about it.” However, he said he has consulted some FCC
commissioners about it, will talk to others, then give his

opinion when hearing resumes next week.

The 80-year-old jurist—small, rotund, bald, dignified

—

runs hearing quietly, interjects calm questions occasionally,

gives impression he’s a bit shocked at charges of back-door

maneuvering. He has the hearing well under control;

counsel have indulged in no barroom brawling.

Hf * *

This week was devoted to testimony of A. Frank Katz-

entine (WKAT) and those involved with efforts on his be-

half. He had held favorable initial decision, rendered by
examiner Herbert Sharfman, testified that all he and his

friends tried to do was persuade Comr. Mack to “vote on

the merits”—after he’d heard that Mack was “pledged” to

vote for National. All witnesses who had approached Mack
testified that he listened, was noncommittal, didn’t try to

stop them from mentioning the case. The -witnesses, in ad-

dition to Katzentine:

(1) Ben H. Fuqua, v.p. of Fla. Power & Light Co. A
friend of Mack’s, he said he’d come to Washington to ask

Mack to give Katzentine “a fair shake” after his boss,

power company’s chainnan McGregor Smith, had been

approached by Sen. Kefauver (D-Tenn.) on behalf of

Katzentine.

(2) Joseph M. Fitzgerald, Miami attorney involved in

a “Foster Trust case.” He said that Katzentine was an

attorney in the case, as was Thurman Whiteside, the friend

who had loaned Mack large sums. Katzentine had testified

he believed Whiteside had Mack pledged for National. Fitz-

Two Seeking WVUE's Ch. 12: Storer had no buy-
ers on tap at week’s end for WVUE, Wilmington-
Philadelphia (Ch. 12), which was all set to go dark
Sept. 13—but FCC had already received one appli-

cation and one petition for the channel. Applicant

is multiple radio station owner Rollins Broadcast-

ing Inc., owned 50% each by the brothers 0.

Wayne & John Rollins, latter ex-Lt. Gov. of Dela.,

seeking channel for Wilmington and filed by Cohn
& Marks. Petition was authorized by Joint Council

on Educational TV (Ralph Steetle, exec, director)

;

it asks that Ch. 12 be made into an educational

outlet for the Delaware-Philadelphia-N. J. area,

was filed by Krieger & Jorgensen.
Storer exec. v.p. Lee B. Wailes stated that at least

25 different inquiries have been made by prospective pur-

chasers since station went on block 3 weeks ago (Vol. 14:35-

36) but that none of offers was acceptable. Storer is ask-

ing $1,800,000 for the station, including plant valued at

$750,000 at Pittman, N.J., but meanwhile has sold off its

film contracts, let out staff and definitely set closedown for

end of week. If right price isn’t obtained, Storer has stated,

channel will be turned back to FCC and tax loss taken.

WVUE license expires next Feb.

One of rejected bidders was revealed as Richard Eaton,

highly successful operator of 7 radio stations, who holds

gerald told of a Katzentine-Whiteside meeting in which
Whiteside offered to “release” Mack from any pledge which
Mack “thought he might have made.” But Fitzgerald

also testified that Whiteside denied to him that Mack had
made any such pledge.

(3) Jerry Carter, member of Fla. Railroad & Public

Utilities Commission, of which Mack had once been a mem-
ber. He said he had suggested Mack disqualify himself

from voting in case because of possibility of scandal, later

urged him to vote for Katzentine.

(4) Perrine Palmer, former Miami mayor. He said he’d

told Mack that an airline shouldn’t be in TV business; that

he should “vote on the merits”; that perhaps he should dis-

qualify himself from voting because he (Mack), as chair-

man of the utilities commission before appointment to FCC,
had written to FCC endorsing Katzentine’s application.

Other 2 participants in hearing, eagerly hoping that

Katzentine and National will knock each other out and free

Ch. 10 for one of them (or both in a merger) are L. B.

Wilson Inc., comprising estate of L. B. Wilson, who had
owned radio WCKY, Cincinnati; North Dade Video Inc.,

made up of local businessmen headed by Frank Bryson
(steel fabricating).

Also sitting in, keeping close watch personally, is

Robert Bicks, first asst, to Justice dept, anti-trust chief

Victor Hansen. For FCC, associate gen. counsel Edgar
Holtz heads team including asst. gen. counsel Richard Solo-

mon and James Brennan. Robert Rawson, chief of FCC
hearing div., represents Broadcast Bureau. Chief counsel

for participants are: National, Norman Jorgensen; Katzen-

tine, Paul Porter; L. B. Wilson, Paul Segal; North Dade,

A. Harry Becker.

Witnesses due next week: Miami Circuit Judge Robert

A. Anderson, attorney for National before becoming judge;

Paul Scott, law partner of Anderson’s; Charles Shelden,

head of insurance company in which Mack held 1/6 interest

given him by Whiteside; G. T. Baker, pres, of National.

Whiteside is due the following week.

moribund CPs for uhf WOOK-TV, Washington (Ch. 14),

WTLF, Baltimore (Ch. 18) and off-air WACH-TV, New-
port News-Norfolk (Ch. 33), and who in merger agreement
will be 50% owner of licensee of Ch. 3, Wilmington, N.C.

(FCC Doc. 12148). If channel is turned in, the brothers

Rollins, pleading Delaware service, are seen as strong

contenders in what undoubtedly will turn into dog-fight.

They propose to return station to Wilmington, where they

own radio WAMS; their other stations are WJWL, George-

town, Dela.; WRAP, Norfolk; WNJR, Newark; WBEE,
Harvey, 111.; WGEE, Indianapolis; KATZ, St. Louis. Their

only TV interest is WPTZ, Plattsburgh, N.Y. (Ch. 5),

getting ABC & NBC service.

Rollins firm’s balance sheet filed with FCC shows
current assets of $221,630 as of last June 30 and $482,817

total assets; current liabilities $94,884, total liabilities

$102,926, capital stock $100,000, capital surplus $279,890,

net worth $379,890.

The JCET petition points out that no vhf educational

is available between Pittsburgh & Boston, though WHYV-
TV, Philadelphia (Ch. 35) would px'esumably continue

local uhf service. The Storer vhf would pro-vide regional

service, though petition doesn’t indicate what educational

interests would back it and with how much.

Storer’s quite successful Philadelphia radio WIBG is

being retained, with Lionel Baxter as v.p.-gen. mgr. Wailes

said practically all WVUE staff has found jobs, that man-
aging director Terry Lee and gen. sales mgr. Joe Evans
are staying with Storer organization.
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PorSOnal Notes: Frederic W. Wile, ex-NBC Hollywood

v.p., recently associated with Pat Weaver program enter-

prises, has joined MGM-TV studios, Hollywood, as direc-

tor of business affairs . . . William Snyder, ex-Chicago

office, has opened new Detroit branch for Harrington,

Righter & Parsons, which takes over national representa-

tion of upcoming WJRT, Flint, Mich. (Ch. 12) ;
office is in

Penobscot Bldg., telephone Woodward 3-0910 . . . Floyd A.

(Tim) Timberlake, ex-WIND, Gary, Ind., later with CBS
& ABC, since 1953 an RCA field sales rep for TV, named
chief engineer of upcoming WKBW-TV, Buffalo (Ch. 7),

with which John H. Norton Jr., ex-ABC central div. v.p.,

ex-v.p. & gen. mgr. of WMTW, Poland Spring, is now asso-

ciated as asst, to pres. Dr. Clinton H. Churchill . . . George

W. Cyr promoted to program director of NBC’s WRCV-
TV, Philadelphia, succeeded as production mgr. by Dell W.
Hostetler; George C. Lenfest transfers from NBC’s WBUF,
Buffalo, which goes off air Oct. 1, to WRCV-TV operations

director; Robert A. Fillmore, also ex-W’BUF, named pro-

motion mgr. of radio WRCV . . . Kenneth T. Downs, ex-

INS foreign correspondent, who as former head of Time
Inc. business office in Washington handled that firm’s entry

into TV-radio with ex-FCC chairman Wayne Coy, in 1951,

has been sworn in as asst, director of Office of Defense &
Civilian Mobilization headed by ex-Gov. Leo Hoegh of

Iowa—a Presidential appointment . . . Malcolm Mac-
Gregor, ex-business mgr., NBC facilities, named exec,

producer of network’s educational TV . . . Robert J.

Leder, v.p. & gen. mgr. of Teleradios WOR div., named
pres, of N. Y. State Assn, of Bcstrs.

;
Paul Adanti, v.p. &

gen. mgr. of WHEN-TV, Syracuse, named first v.p. . . .

Howard J. Finch, exec. v.p. and member of board of WJIM
& WJIM-TV, Lansing, Mich. (Ch. 6), who started with
Harold Gross stations as announcer in 1934, has resigned

as of Oct. 1 . . . Edward R. McKenna, from Washington law
firm McKenna & Wilkinson, headed by brother James, joins

station brokers Allen Kander & Co. . . . Guy Corley, ex-

WBRZ, Baton Rouge, named sales mgr. of KLFY-TV,
Lafayette, La. . . . George Brown promoted to news &
special events dir. of Teleradio’s WOR-TV & WOR, N. Y.;

Marvin Camp promoted to press & public relations mgr.,

Stan Lomax to sports director . . . Constance Blackstead

promoted to program mgr. of Boler stations KXJB-TV,
Valley City-Fargo and KXAB-TV, Aberdeen, S. D. . . .

Anthony Torregrossa, ex-Ziv, named sales service mgr. of

Independent TV Corp. . . . Wm. Decker, ex-WBUF, Buffalo,

named TV sales director of NBC’s WNBQ, Chicago, re-

placing Ru.ssell Stebbins, now sales mgr.; Stanley Bright-

well, ex-WRCV-TV, named WNBQ film coordinator . . .

.lerry Kirby promoted to sales mgr. of Ziv’s Chicago div.;

Jack Gregory returns to Los Angeles as western sales

mgr., succeeded as eastern sales mgr. (N. Y.) by Alan
Martini . . . Ernest C. Ball, ex-supt. of Memphis schools,

is new managing director of educational WKNO-TV,
Memphis (Ch, 10), succeeding Admiral Harold M. Martin.

The Elections—and TV-Radio: Now that he
knows the ins-&-outs of the highly complex TV structure

and its delicate economic mechanisms by reasons of his

40% ownership and presidency of KTVK, Phoenix (Ch.

3), which he helped establish early last year, the possible

return of Gov. Ernest McFarland to the Senate won’t give

the industry many qualms. Actually, the protest rule and
several other amendments to the Communications Act
which he fathered as chairman of Senate Committee on

Interstate Commerce, were sought by industry lawyers

who now would like to get rid of them—as McFarland
himself probably would. He won nomination to the Senate

again this week, faces GOP Sen. Goldwater in Nov. If

elected, and in view of* his closeness to Sen. Lyndon John-

son, who holds present majority leadership once graced

by McFarland, it’s likely he could get assigned again to

that committee—though, like Johnson, he may prefer to

stay off in view of his identification with TV ownership.

Note: Two Maine Republicans who lost out in this week’s

Democratic sweep in traditionally Republican Maine are

ex-Gov. Horace Hildreth, who with family has interests in

3 TV & 2 radio stations in his state (Vol. 14:32), lost out

for reelection to governorship though he had been regarded

a shoo-in. Rep. Hale (R-Me.), 8-term Congressman, lost

his seat to a Democrat; he was on House Interstate Com-
merce Committee and its communications subcommittee.

Quayle B. Smith has resigned as senior associate of

Smith & Hennessey, Washington law firm specializing in

TV-radio, to open own law offices in Colorado Bldg. (Metro-

politan 8-3838) as of Sept. 15. Graduate of George Wash-
ington U ’47, he served with FCC short time after war,

in which he sexwed as an OSS paratrooper, then joined

veteran attorney Paul M. Segal, leaving last year when
Segal partners George Smith & Philip Hennessey formed
own firm (soon changing to Smith, Hennessey & McDonald,
with ex-NBC v.p. Joseph McDonald shortly becoming
partner). Quayle Smith was a radio amateur as a youth,

worked as transmitter operator at KMA, Shenandoah, la.,

then at U of Iowa’s WSUI while attending law school.

George Lewin, chief of pictorial engineering office,

Army Pictorial Center, Long Island City, N. Y., is second

man in history of Society of Motion Picture & TV Engi-
neers to win 2 awards in year—latest being Samuel L.

Warner Memorial Award for outstanding contributions to

sound for movies, other the Journal Award for outstanding

paper in SMPTE Journal during 1957.

CBS casting director Mark Merson has joined forces

with Playwrights’ Company to produce Like Wonderful
on Broadway—farce expanded from a Studio One show
seen in July under title “Love Me to Pieces.”

Federal Communications Bar Assn., Washington, holds

annual outing Mon., Oct. 13 at Manor Country Club in

nearby Montgomery County, Md.

Obituary

Sylvester Laflin Weaver, 80, onetime pres, of Los
Angeles Chamber of Commerce and of All Year Club of

So. Cal., died Sept. 12 in Pasadena. He’s father of Syl-

vester L. (Pat) Weaver, ex-pres. & chairman of NBC,
now TV-radio consultant for Henry Kaiser interests and
producer of programs, headquartered at 430 Park Ave.,

N. Y., and of Winstead (Doodles) Weaver, the TV-radio-
movie comedian. Formerly in the roofing business. Weaver
Sr. sold it to Johns-Manville in 1929.

Ed Engles, 34, newsman for WHAS-TV & WHAS,
Louisville, died of a heart attack Sept. 11.
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More Toll TV Talk: Cable pay-TV by next April

in New York, California & New Jersey was forecast this

week by Skiatron TV Corp. pres. Matthew Fox in state-

ment released following last week’s heavy trading in Skia-

tron Electronic & TV Corp. stock (Vol. 14:36). He pre-

dicted Skiatron cable pay system would be established “na-

tionally” in major urban areas within 3 years. He also

stated that IBM has developed for Skiatron an automatic

“central billing” or metering system for determining sub-

scribers’ program usage. N.Y. Telephone Co. and Pacific

Telephone & Telegraph Co. have acknowledged that they’re

making engineering studies of feasibility and costs of wir-

ing up homes. Other toll TV developments: (1) After sev-

eral months of complete silence on the subject, San Fran-

cisco Giants pres. Horace Stoneham told stockholders meet-

ing in Jersey City this week that wired pay-TV of games in

San Francisco will start next April, bring in $30,000,000 in

next 15 years.' However, he didn’t give details, including

status of application to wire city which is still pending

before city fathers. Pacific Telephone & Telegraph Co.

spokesman said it hasn’t acted yet on request by Skiatron

that it start engineering studies. (2) In Los Angeles,

Julius Tuchler, chairman of group called Los Angeles

Citizens Committee Against^ay TV, vowed he’d use every

legal means to block toll TV start.

Videotape Ram-ifications: Possibilities of video-

tape use seem endless, as- shown by Los Angeles Rams
football team’s plans to use Ampex system to diagnose

plays during exhibition game with San Francisco 49ers

in Los Angeles Sept. 12. Ampex supplies recorder, KNXT
the personnel. Rams’ coaching staff will watch plays on

monitors, call for playbacks, analyze action for top coach

Sid Gilman. At half-time, coaches & team will study first-

half plays and plan second-half strategy. Recorder will be

housed in van at Coliseum. In New York, Guild Films

forms Synditape Inc. to produce & distribute videotape

programs. Guild pres. John J. Cole said it will start with

13 shows, has long-term production arrangements with key

independent stations. Tape programs can be produced for

60% less than film, he said. Guild is also reported planning

to buy Ampex recorders to be rented to stations in return

for spots to be bartered to sponsors.

WKBW-TV, Buffalo (Ch. 7), due on air Dec. 1, signs

as ABC-TV primaiy affiliate.

WDSU-TV & WDSU Go Editorial: Latest ma-
jor stations to editorialize are WDSU & WDSU-TV, New
Orleans (Ch. 6), controlled by Edgar Stern family, whose
exec, v.p.-gen mgr. Robert D. Swezey, 20% stockholder and
onetinje NBC attorney and ABC v.p., announced Sept. 11

that TV editorials will be carried weekdays at 11:10 p.m.,

radio editorials 8-8:30 a.m. & 11-11:30 p.m. Decision was
impelled by Sept. 15 demise of New Orleans Item, re-

cently sold (Vol. 14:29) to Times Picayune by David Stern
group (no kin) and by fact stations’ 12-man news staff

under Bill Monroe is now ready for new policy. “We will

endeavor,” Swezey told audiences Sept. 11, “at all times to

be objective and fair [and] will try to be sure that oppos-
ing points of view will be adequately presented. We cannot
expect all of you to agree with all, or perhaps even a

substantial part, of what we say. We hope, however, that

you will listen to our comment and let us know when you
disagree [and] that the new service will be successful in

making a valuable contribution to the thought and activity

of our community.”

Field study of TV-radio editorials will be undertaken
by NAB’s committee on editorialization to develop facts

on pros and cons of practice for presentation to NAB
board. Committee is headed by WBC v.p. Joseph E.

Baudino and Alex Keese of WFAA, Dallas. Study by
Radio Adv. Bureau, released this week by v.p.-gen. mgr.
John F. Hardesty, discloses that 26.2% of radio stations

now editorialize, most having started this year or last,

while 37% have been taking sides in one form or other
since 1956. Regular opinionating is done by 25% of sta-

tions in largest cities, 23% in medium-sized markets, 29%
by small-market stations.

“Equal time” provision of FCC’s political broadcast
rules should be reconsidered, NAB pres. Harold E. Fellows
urged Commission in letter this week. He noted Commis-
sion’s July 3 letter to D. L. Grace, Ft. Smith, Ark., in

which FCC said that a candidate who is offered equal time
to reply to an opponent “may use the facilities in any
manner he sees fit,” including sending a spokesman to

appear for him. Fellows asserted this policy is major de-

parture from previous FCC rulings and the law; that

ruling “is so fraught with endless problems, not susceptible

of equitable solutions, that sheer chaos in the field of

political broadcasting must inevitably ensue.”

The $15,000,000 treble damages anti-trust suit, filed

by KTNT-TV, Tacoma (Ch. 11) against CBS and KIRO-
TV, Seattle (Ch. 7), after CBS transferred TV affiliation

to KIRO-TV (Vol. 14:22), advanced a step this week when
Judge George Boldt, of Federal district court for Tacoma-
Seattle, denied various motions of defendants' without

prejudice to resubmission later. Suit alleges illegal tie-in

requiring CBS to give KIRO-TV the TV affiliation because

of its long-standing AM affiliation with CBS. Defendants

had moved for dismissal, summary judgment, etc. on

grounds there’s no evidence of illegal tie-in; that FCC
has “primary jurisdiction,” etc. In addition to damages,

KTNT-TV seeks revocation of licenses of KIRO-TV &
KIRO, controlled by Saul Haas, in which 4%. is held by
Sen. Magnuson (D-Wash.), chairman of Senate Commerce
Committee.

Allocations actions by FCC: (1) Finalized change of

educational channel reservation in Pittsburgh from Ch.

22 to Ch. 16, modifying off-air WENS’s authorization from
Ch. 16 to Ch. 22. (2) Initiated rule-making to add Ch.

10 to Medford, Ore.

ADVERTISING AGENCIES: Harold Cabot becomes chair-

man of Harold Cabot & Co., Boston
; Edward F. Chase suc-

ceeds him as pres. . . . Hadley P. Atlas promoted to mer-
chandising v.p. of Young & Rubicam . . . Louis E. Dean,
ex-Kudner, named v.p. of D. P. Brother & Co., Detroit . . .

Robert D. Hawkins, ex-Kenyon & Eckhardt, named v.p. of

Western Adv., Chicago . . . Ralph Yambert promoted to

west coast mgr., MacManus, John & Adams, succeeding

Robert Guggenheim, resigned . . . Maxwell Sapan, ex-

Seklemian & North, named v.p. of Bryan Houston . . .

Robert H. Schaffer promoted to v.p. of Lawrence Kane &
Artley . . . Paul C. Richardson, ex-Young & Rubicam v.p.,

joins Boyden Assoc., management consultants . . . Wm. H.
Fine, ex-editor of Good Housekeeping, named v.p. of

Reach, McClinton & Co. . . . Donald Miller, senior v.p. of

Kenyon & Eckhardt, resigns Oct. 1.

Triple-spotting evil (Vol. 14:21,27) was attacked this

week by NBC, which sent to affiliates contract amendment
which requires stations to certify they haven’t clipped any
network material and to identify precise timings of any-

thing deleted.
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Plans for Ann Arbor Center: Educational TV’s
prideful showcase, 4V2-year-old community-fi-

nanced WQED, Pittsburgh (Ch. 13), has provided

the Ford Foundation-backed Educational Tele-

vision & Radio Center, Ann Arbor, Mich., with

its new president—John F. White, who takes over

the $30,000-a-year post Oct. 1 as successor to re-

signed Dr. H. K. Newburn, onetime pres, of U
of Oregon. Elevated to v.p.-treas. is Kenneth L.

Yourd, onetime CBS executive, who has been

secy.-treas. since 1954, with ex-CBS educational

director Robert H. Hudson continuing as program
coordinator.

Succeeding White as acting gen. mgr. of

WQED and of the projected uhf counterpart (Ch.

16) it proposes to operate in Pittsburgh in order

to handle in-school telecasts, is Edward C. Morst-

man, ex-ABC Chicago, who is presently WQED
director of engineering & business mgr.

It’s planned to move the Ann Arbor Center, which

is in no way connected with the U of Michigan, to New
York City, where White probably will make his head-

quarters, the Center to maintain Ann Arbor operating

under Yourd, a U of Michigan graduate who returned

there following a heart attack during his service as di-

rector of CBS business affairs. The Center has operated

under Ford grants of about $2,000,000 a year for the last

5 years.

With a staff of 25, it originates and syndicates ETV
programs and acts as clearing house for successful shows
interchanged among educational stations.

Dedicated largely to expansion of ETV stations (there

are now 33, of which 7 are uhf) and their programming,
the Ann Arbor Center was result of 1950 proposal of

National Assn, of Educational Broadcasters and Joint

Committee on Educational TV, which persuaded Ford

Fund for Adult Education to back it despite strong com-

mercial opposition, mostly interests desiring the vhf chan-

nels reserved in certain metropolitan areas under the

FCC’s 6th Report & Order. While relatively few stations

have been built, some have achieved considerable success

in their communities and most have enjoyed cooperation

and sometimes substantial backing from local commercial

station operators. WQED has won Peabody, Sylvania and
numerous other awards.

The Center’s board has always had substantial stand-

ing, comprising Ralph Lowell, pres., Boston Safe De-
posit & Trust Co.; Robert D. Calkins, pres., Brookings
Institution; Everett N. Case, pres., Colgate U; Norman
Cousins, editor, Saturday Review; Leland Hazard, v.p.

& counsel, Pittsburgh Plate Glass Co. and prime mover in

the development of WQED; Richard B. Hull, director of

TV-radio, Ohio State U & founder of Iowa State’s WOI-
TV, Ames (Ch. 5) ; Harold D. Laswell, Yale law profes-

sor; Kenneth E. Oberholtzer, supt. of schools, Denver;
Mark Starr, educational director, ILGWU

; George D.
Stoddard, dean. School of Education, New York U

;

Herman B. Wells, pres., Indiana U; Raymond H. Witt-
coff, v.p., Cari’adine Hat Co., St. Louis & chairman of

Ch. 9 educational KETC there; Lloyd S. Michael, supt.,

Evanston (111.) Township High School.

At board meeting last week, it voted 2 new co-equal
vice chairmen, Wittcoff and Michael. The John White
appointment was result of recommendation of committee
comprising Cousins, Hazard & Wittcoff after numerous
other names were considered, including CBS pres. Frank
Stanton, ex-MBS pres. Theodore Streibert and ex-NBC &
CBS director of public affairs Davidson Taylor, none of
whom was available. White has headed WQED since 1955,
coming from v.p. of Western Reserve U (1950-55). He
was director of admissions, then dean and director of
development, Illinois Institute of Technology (1944-48).
He’s a graduate of Lawrence College, holds M.A. from
U of Chicago.

Another Quiz Casualty: Quiz-fixing charges weren’t

mentioned by sponsor P. Lorillard Co. as it cancelled

$GU,000 Challenge, due to start on NBC-TV Thu., Sept. 18,

but its reasons for switching to still-to-be-selected show
for the 10:30-11 p.m. spot (after special one-shot news
program Sept. 18) weren’t too convincing.

Lorillard said that it was dropping $6i,000 Challenge

to “bring its commercial messages to as varied an audience

as possible”; that it is already co-sponsor of $6i,000 Ques-

tion, returning to CBS-TV Sept. 21, which has “similar

audience appeal” to that of $6U,000 Challenge.

Meanwhile, N.Y. district attorney Frank S. Hogan
announced he would ask for impanelling of a grand jury

to consider “whether the crime of conspiracy or other

crimes have been committed.” But, he added, “it is not a

fair assumption that we have concluded that there has been
wrongdoing. A number of charges and countercharges
have been made against the integrity of certain individuals

and commercial enterprises and have received much pub-
licity. I think they are entitled to as speedy a resolution

of those charges as possible.”

Hogan has been looking into complaints against
$f>i,000 Challenge, To Tell the Truth (CBS) and some
unidentified shows, while continuing to work on Ttventy-

One (NBC) and defunct Dotto. Highlights of the investi-

gative week:

(1 ) Assertion by the Rev. Charles E. Jackson, former
$CJ,,000 Challenge contestant, that he won $4000 through
answer given him by show’s associate producer Shirley

Bernstein—who denied it. (2) Reiteration by Barry & En-
right, Twenty-One producers, that their show is clean.

(3) Claim by several Dotto contestants that several on-air
questions had appeared on pre-show questionnaires or that
they’d been coached.

* * * *

Showmanship problems of quiz shows were dissected
in Sept. 6 N.Y. Times by columnist Jack Gould, who noted
that repeated appearances of contestants are necessary to
impart “a sense of continuing identity to a show which
otherwise only has a master of ceremonies as a familiar
weekly feature.” He pointed out carry-over guests are
“immensely attractive because a program could talk about
huge sums interminably but only pay them out infrequent-
ly,” and they lend themselves to exhaustive publicity while
one-shot contestants don’t.

Quiz-doubting spread to Europe, meanwhile, when
Austrian woman doctor who had won a quiz grand prize
was alleged to be “well acquainted” with program’s pro-
ducer. The Austrian program’s name: Twenty-One.

Tightening Their Belts: CBS has informed all TV-
radio stalf that customary one-week Christmas bonus
won’t be handed out this year. NBC has released newsmen
Henry Cassidy & W. W. Chaplin, of N. Y. staff, Jim
Hurlbut & Dick Applegate, Chicago; Chaplin & Hurlbut
are completing 13-week contracts, then will freelance.

Waiver of FCC rules as granted to WSJV, Elkhart,
Ind. (Ch. 28)—to identify itself also with South Bend.
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Two Start and 2 Quit: ABC-TV gets long-needed Pitts-

burgh outlet with scheduled Sept. 14 start of group-owned

(Heai-st 50%) new WTAE (Ch. 4) under exec. v.p. Leonard

Kapner, veteran gen. mgr. of radio WCAE and with Frank-

lin C. Snyder as gen. mgr. (for details, see Vol. 14:35).

This week also saw a “sleeper” get under way—KWGB-TV,
Goodland, Kan. (Ch. 10) hitherto unreported; it picks up

programs of CBS-TV affiliate KLZ-TV, Denver (Ch. 7),

about 150 mi. away, via 3-hop microwave system, is owned

75% by James E. Blair, 25% by Helen S. Duhamel, owner

of KOTA-TV, Rapid City, S.D. (Ch. 3) with satellite

KDUH-TV, Hay Springs, Neb. (Ch. 4).

That still makes 532 stations on air (85 uhf) with

closing down Sept. 13 of Storer’s Ch. 12 WVUE, Phila-

delphia (see p. 6) and shutdown Sept. 10 of WILK-TV,

Wilkes-Barre (Ch. 34) as result of mei-ger. New WNEP-
TV, Scranton-Wilkes-Barre (Ch. 16) began operating Sept.

12 with megatvatt power from new 446-ft. tower at site of

ex-satellite WILK-TV. WNEP-TV is result of merger of

Scranton’s WARM-TV (Ch. 16) and WILK-TV (Ch. 34)

under 60% control of Transcontinent TV Corp. and mana-

gership of Tom Shelburne. Transcontinent also owns

WROC-TV, Rochester (Ch. 5); WGR-TV, Buffalo (Ch. 2),

50% of WSVA-TV, Hari'isonburg, Va. (Ch. 3).

Telecaster Sarkes Tarzian was favored for Ch. 13,

Bowling Green, Ky., over George A. Brown, Jr., who heads

Kentucky sales of General Shoe Corp.’s Fortune div., in

initial decision issued this week by FCC examiner Millard

F. French. What tipped scales in favor of Tarzian was

long broadcast experience and “mai’ked superiority” in

programming plans—in face of Brown’s advantages of

local residence, plans to devote considerable time person-

ally to station, local civic participation, diversification of

ownership of mass media. Tarzian, Bloomington TV tuner

& components manufacturer, owns WTTV, Bloomington-

Indianapolis (Ch. 4) & radio WTTS; WPTA, Ft. Wayne
(Ch. 21).

Assets of WWOR-TV, Worcester, Mass. (Ch. 14) must

be at least $185,000, obligations not over $22,000 (exclusive

of nearly $100,000 owed on RCA equipment) ,
under trans-

fer agreement filed this week by WWLP, Springfield, Mass.

(Ch. 22), which plans to revive off-air outlet as satellite

(Vol. 14:30). WWOR-TV owners are exchanging station

for 20% stock interest in WWLP; Fox, Wells & Rogers

investment firm, with 6.4%, will be only WWOR-TV stock-

holder with more than 3% of WWLP stock, owned largely

by Roger Putman and son William, who runs station and

has been leader in uhf development.

First community antenna system sold through new

CATV brokers Daniels & Assoc., 1115 Mile High Center,

Denver, price undisclosed: Bozeman Commu'nity TV
Inc., Bozeman, Mont., from estate of Larry Peay, to

Robert Magness, Plainview, Tex., who had sold Memphis,

Tex. system to Vumore Co. (subsidiary of Video Independ-

ent Theatres). Peay, who died in plane crash this summer,

had bought Bozeman system in May. TV Factbook No.

27 lists it with 1100 subscribers.

Two applications for new TV stations were filed this

week: For Ch. 12, Wilmington, Del., which is going dark

this week (see p. 6), by Rollins Bcstg. Inc.; for Ch. 12,

Aguadilla, Puerto Rico, by owners of WKJB, Mayaguez &
WPAB, Ponce. They bring total applications pending to

96 (30 uhf). [For details, see TV Addenda 27-B.'\

Only CP granted this week was for Ch. 70 translator

in Butte Falls, Ore., to KOTI, Klamath Falls (Ch. 2).

FCC Weighs Workload: Pile of major tasks and pau-

city of skilled manpower took FCC aback this week as

it contemplated its internal wox-kings in special meeting,

and it embarked on work-flow study to see what can be

done. .Particularly overwhelmed is its Rules & Standards

Div., which has been handling TV allocations, clear chan-

nel problem, daytime skywave, extended hours of daytime

AM stations, community antenna-booster inquiry—plus.

Also snowed under is Office of Opinions & Review, which

writes hearing decisions.

“We’re trying to regulate a huge industry with a tiny

staff,” said one commissioner. “Rules & Standards Div.

has 10 people; it ought to have 25. We ought to be

current on decisions—getting them out 3-4 weeks after

oral argument instead of 6-8 months. These delays are

the things that hurt our relationships with Congress ft

the public.”

Field Engineering & Monitoring Bureau is another

horrible example. It has about same number of people

it had when there were about 800 AM stations, no TV,
no FM, and only fraction of today’s hundreds of thousands
of industrial radio licenses. At present rate, some facilities

won’t get a routine inspection in 10 years.

When a careful study is completed. Commission hoi>es

to deploy its personnel more efficiently and be able to go
to Budget Bureau and Congress with well justified request

for more funds.

Network Study Status: Climax in FCC’s examin-
ation of network practices isn’t expected to come to head

for several months, until staff has digested material gath-

ered in hearings which ended July 21 (Vol. 14:30), but

there’s expectation Commission will shortly issue as pro-

posed rule-making some of the changes suggested by staff.

Among these, it’s said, may be the recommendation that

CBS & NBC be required to get out of station spot repre-

sentation business. Start of rule-making doesn’t necessar-

ily mean Commission is convinced it should adopt changes

—but it’s a step toward adoption. FCC has yet to submit

to Justice Dept, its findings on option-time & must-buy.

This is expected to come in couple months, upon which

Justice will render formal opinion on legality of the prac-

tices. Its informal view, expressed by anti-trust chief

Victor Hansen and his top aide Robert Bicks, is that they

are illegal (Vol. 14:25). During network hearings, however,

FCC members demonstrated that they don’t consider them-

selves necessanly bound to agree with Justice.

Border UHF Pact : Details of U.S.-Mexican agree-

ment on allocation of uhf channels within 200 mi. of border

were released by FCC this week. It requires numerous

changes in U. S. assignments but doesn’t affect any operat-

ing stations or grantees. Commission is expected to issue

special order adopting the U. S. changes. Following are

cities with changes, shown with their final ulif assignments

under the agreement: Arizona—Ajo, 19; Bisbee, 54; Coo-

lidge, 36; Douglas, 35; Nogales, 16, 32, 44; Yuma, 22, 60.

California—Brawley, 16; El Centro, 26, 48; Palm Springs,

19; San Diego, 15, 27, 39, 51. New Mexico—Columbus, 16.

Texas—Brownsville, 26, 44; Crystal City, 44; Del Rio 16,

52; Eagle Pass, 22, 64; Edinburg, 60; El Paso, 26, 38, 50,

62; Laredo, 15, 27, 39; Mercedes, 66; Mission, 70: Presidio,

21; Raymondville, 64; Zapata, 49. Agreement also permits

both countries to put Ch. 70-83 stations with 100-watt ERP
(such as our ti'anslatorsl, more than 25 mi. from border

without notification. Copies of full text of agreement,

issued as Mimeo. 63195. may be obtained from Commission:

it includes assignments to 60 Mexican cities.



Trade Report

September 13, 1958M——
TV RETAIL SALES CURVE STILL GOING UP: As TV fioes into best selling season, — the

4 months when it ordinarily does about 42% of year's business — retail sales are

perking up nicely though still well behind last year. EIA released to us prelim-
inary August retail sales figure of 395,000 sets — 108,000 more than were sold in

July — indicating upward, trend of consumer buying extended through 4th month,

Month-to-month percentage drop from 1957 also narrowed in Aug. when 23%| lag

behind same month last year was a big improvement over earlier months. July was 33%
behind same month last year, June 34%, and May, poorest 1958 month with retail sales

of 237,000, was 40% behind May of 1957.

Rate of TV production actually increased to new peak in week ended Sept, 5,

although total output for week was down to 112,992 sets from 134,921 preceding week
because of the Labor Day holiday (see below). Higher production rate indicated that

retail pickup has been felt all the way back to the source and that pipelines are

open to permit easy flow of sets from production lines to retail shelves.

Distributor sales for Aug, were 515,000 sets — a better Aug. than usual —
boosting dealer stocks 17% from 690,000 sets at end of July to 800,000. This fact

was taken by set makers to indicate strong dealer demand for new 1959 lines since

dealer inventories customarily drop in Aug.

TV sales may hit 5,300,000 this year — vindicating earlier predictions —
if present upward curve in sales is maintained through the fall selling season. On

the other hand, if historic pattern holds — 42% of business in Sept. -Dec. period —
total TV sales will barely top 5,000,000 for the year.

Factory Comment Reflects Retail Pickup: Scanning this week's public statements
on the business situation by industry topkicks, we came up with some interesting
quotes, all quite bullish. Here's v/hat they had to say:

Zenith pres. Hugh Robertson , in N.Y. Herald Tribune: "Shipments of Zenith
products in Aug. were highest in company's history and 20% above Aug. 1957. The

record volume is a continuation of expanding consumer demand that put first half
sales and profits 12% and 24% respectively ahead of same 1957 period."

Emerson pres. Benjamin Abrams , in Wall Street Journal; "Sales of radio sets
have improved over last year. TV sales are going as well as — and in some cases
better than — last year. Acquisition of DuMont TV & hi-fi business will add to our
last fiscal quarter earnings and increase gross annual sales $25-30,000,000."

Philco pres. James M. Skinner reported company will show profit in the third
quarter, said it has operated in the black since June, first profitable 1958 month.

Gen, sales mgr. Gilbert Freeman , W.J. Lancaster Co., San Francisco Motorola
distributor: "If nobody busts the bubble, stereo will be fastest growing industry
that we have seen since TV."

National Assn, of Purchasing Agents (whose members include most TV-appliance
makers) ; "Not since the summer of 1955 have so many [purchasing executives] told of

improvements in production and new order figures. This month [Aug.], 45% say that
production is up, 40% the same and only 15% worse. Higher new order bookings are
reported by 48%, while 41% say there is no change and only 11% have had reductions."

Inventory Levels tlood: Factory-distributor TV inventories Sept. 1 were about
1,400,000 sets, retail inventories about 800,000 — both regarded by industry execu-
tives as highly satisfactory. Although 2,200,000 total was about 100,000 sets over
Aug. 1 figure, it still was 200,000 sets below a year ago. Biggest inventory drop
was in distributor stocks.

11



12 -

TV-Radio Production: TV output in week ended Sept. 5 declined to 112,992 sets
reflecting the Labor Day holiday, from 134,921 preceding week. Output in same week
last year was 199,954. Year's 35th week brought total production to 3,060,481 vs.

3,956,487 last year. Radio production was 274,604 (91,738 auto) vs. 293,771 (68,928
auto) in preceding week and 287,190 (83,448 auto) same week last year. Radio output
for 35 weeks was 6,462,476 (1,980,793 auto) vs. 8,668,951 (3,476,374 auto) in 1957.

DuMont Out of TV Tubes: Victim of the price-&-

profit recession in the TV set and tube business,

Allen B. DuMont Laboratories Inc., once one of the

leaders in cathode ray tube production, making
nearly 1,000,000 a year, has slowed down CR lines

at its Clifton, N. J. plant to a few hundred a day
for the replacement market (see p. 2). It was
latest in a series of economy moves, following up
recent sale of TV receiver & phono hi-fi business

and brand name to Emerson Radio (Vol. 14:27),

earlier cessation of TV transmitter manufactur-
ing, and 1955 discontinuance of network telecast-

ing operations and spinoff of stations into separate

corporation (Vol. 13:33-34) now called Metro-
politan Broadcasting Corp.

DuMont executives are confident they now can see

profits ahead in concentrating their resources on indus-

trial & military products, cutting overhead, rearranging

plant facilities. Dr. Allen B. DuMont, chairman, is back

in active charge of the industrial & military divisions

—

but there must be times when he looks back with a certain

nostalgia on the early TV days when, bucking organized

industi’y standards, he refused to be bound by the 10 &
12-in. tube size limitations, built tubes of 16, 19, 21, 24 &
even 30-in. and put them in sets of his own making that

were regarded as the Cadillacs of the trade.

During the last 4 years, DuMont’s receiver business

slipped badly, as did pictm’e tubes, but never their quality.

Having led in developing CR tubes, holding key patents

invented by Dr. DuMont himself, DuMont Labs suffered

gradual slippage of that business until output recently

ran only 400-500 a day—and that quite profitless. Trade
reports have it that not even the Big 3 of CR tubes

—

Sylvania, RCA, GE—are turning much of a profit, if any,

out of their TV picture tube operations.

Sylvania now leads the picture tube field, RCA a good

second, GE third—and they account for at least half of

the industry’s output of initial equipment. There are 45

CR tube manufacturers in our latest TV Factbook listing,

many making receiving and power tubes also—and EIA
figures show that in 1957 they produced 6,174',979 tubes

for initial equipment (new sets), 2,779,111 for replace-

ment, 766,676 for export, 242 for Govt.—total of nearly

10,000,000 valued at $183,231,337 at factory. First 6

months of this year, total was 2,203,188 new, 1,196,125 re-

newal, 290,054 export, 220 Govt.—total of nearly 3,700,-

000 valued at $73,228,119.

It’s estimated at least 3,000,000 moi’e tubes are “re-

builds”, i.e., old bulbs used for new guns, son\etimes with

new phosphor faces, sometimes with old. It’s noteworthy
that metal-cone tube has entirely disappeared, being re-

placed by glass entirely; all glass bulbs come from either

Corning or Kimble.

Since DuMont represented only a small fraction of

the market in recent years, its defection from CR tube

won’t make much difference to market as whole. Besides

Big 3, who supply own set needs as well as those of other

set makers, the majors are Rauland, owned by Zenith and
supplying most of its needs; Lansdale, owned by Philco,

supplying its needs but with Zenith as a customer; Thomas
Electronics and National Video, prime suppliers of Ad-
miral & Motorola. CR tubes for TV are minor items now
with Raytheon and CBS-Hytron, concentrating on semi-

conductors and military orders.

Note: DuMont Labs’ operating losses for first half of

1958 reached record of $2,224,000 on sales of $18,493,000

vs. loss of $997,900 on sales of $19,850,000 in same period

last year. With such a poor start, it looks like 1958 will be

4th straight year of operating losses. The operating deficit

ran $534,616 on sales of $42,691,148 in all 1957; $3,886,734

on sales of $46,646,878 in 1956; $3,674,397 on sales of

$57,826,809 in 1955. Last year of profit was 1954, w’hen

net was $870,273 (35d per share) on sales of $71,457,950.

Preceding 3 years were even better [see our Special Re-
port on Financial Data on Television-Electronic Com-
panies, May 10, 1958].

TV-Radio Production: Factory vacations cut sharply

into TV & radio production in July, both showing declines

from June, EIA reported this week. TV production totaled

274,999 sets compared with 377,090 in June and 360,660 in

July 1957. Radio production dropped to 621,541, including

186,379 auto radios, from 774,424 (253,433 auto) in June.

However, July radio production was higher than the

612,588 (256,279 auto) produced in July 1957.

Cumulative TV output for the first 7 months of 195S
was 2,442,929 vs. 3,082,799 in the same period last year.

Cumulative production of TVs capable of receiving uhf
signals declined to 232,931 in the Jan.-July period from
410,250 such sets made during same period last year.

Initiating a new reporting service, EIA said 11,816

FM radios were produced in July. There are no compar-
able figures for June or for the Jan.-June period. How-
ever, EIA marketing data dept, is collecting FM produc-
tion data retroactively to the first of the year and antic-

ipates a repoi’t on total production within 30 days.

A decline in production of both picture and recei\ing

tubes in July, paralleling the drop in set output, w’as

reported by EIA, and cumulative sales of both types of

tubes in Jan.-July period were well below 1957 levels. Re-
vised EIA Jan.-July monthly production figures follow’:

TV
Picture Tubes Receiving Tubes

$ Value Units $ Value
Auto Total (Add (Add (Add

TV Radio Radio Units 000) 000) 000)
Jan. ... 433,983 349,679 1,026,527 621,910 $12,342 26,805 $ 23,264
Feb. 370,413 268,445 876,891 556,136 11,211 29.661 25,650
March _ 416.903 234,911 931,341 634,779 12,643 28,548 25,716
April .... 302.559 190,435 697,307 590,357 11,592 32,582 28,788
May 266,982 185,616 654803 560,559 11,237 36,540 31,406
June __ 377,090 235,433 774.424 725.846 14,203 36,270 31,445
July 274,999 186,379 621.541 549.817 11.109 30,795 26.927

Total 2,442.929 1,650,898 5,582,834 4,239,404 S84.337 221.201 $193,196

CBS Labs’ expansion into militarj’ electronics, in-

cluding satellite research & development, was pointed up
in recent ads seeking engineers & physicists for new
plant being opened this autumn in Stamford, Conn.



Trads Patsonals: Maj. Gen. George F. Smith (USAF
ret.) appointed v.p. & gen. mgr. of Magnavox govt. & in-

dustrial div. . . . Roger S. Drew, ex-RCA mgr. of color TV
development, named asst, to Philco gen. merchandise mgr.

James J. Shallow . . . Wm. N. Brown, ex-v.p. of Zenith

hearing aid div., named marketing v.p. of Dictograph

Products . . . Henry B. Nelson promoted to mgr. of trade

I'elations & distributor development, GE receiving tube

dept. . . . Erwin B. May promoted to promotion mgr., RCA
semiconductor & materials div. . . . John W. Merritt, dis-

tributor sales mgr., assigned by Howard W. Sams Co. to

handle adv., sales promotion & merchandising, gen. mgr.

Joe H. Morin assuming responsibility for sale of all Sams
products & sei'vices; John J. Lieland appointed mgr. of

publication div. . . . H. Joseph Carlin promoted to Emerson
eastern regional sales mgr. . . . Wm. J. Jiles promoted to

Philco gen. credit mgr., succeeding Wm. H. Bradbury, now
field operations mgr. . . . Martin P. Salkin promoted to v.p.

of Decca Records . . . George R. Marek, RCA Victor Record
Div. v.p. & gen. mgr., goes to Japan early in Oct. on busi-

ness . . . Kenneth G. Herring promoted to N. Y. district

sales mgr., Lewis L. Parson to Dallas sales mgr., Ampex
professional products div. . . . George R. Simkowski pro-

moted to Webcor sales promotion mgr. . . . Howard A.

Reed, gen. sales mgr., has been promoted to publisher of

Electronic Technician . . . John T. Hickey, gen. mgr. of

Motorola semiconductor products div., promoted to asst, to

pres. Robert W. Galvin . . . George E. Tirone promoted to

technical product sales mgr. of DuMont international div.

Selchell Carlson’s 1959 line of TV combinations, an-

nounced by the St. Paul firm this week, ranges from 17-in.

portable priced at $189 to 27-in. custom lowboy console

at $512. Sets are “unitized” to permit plug-in for AM-FM,
record players & hi-fi monaural or stereo equipment.

Past Is Prologue—lo Color: Some 90 of the 150 pages
that make up Sept. 10 Variety, bible of show business, are
devoted to textual and advertising accolades to NBC

—

some of the copy designed to gladden the hearts of RCA-
NBC executives and their affiliates and customers. Oc-
casion is TV’s “10-Year milestone”, with leaders written
by editor Abel Green (“When TV ‘Invaded’ Show Biz

—

In ’48”) and TV-radio editor George Rosen (“Television
on Threshold of New Areas of Conquest As It Moves Into
Second Decade”)—and with articles by NBC’s Robt. Kint-
ner, Harry Bannister, John Royal, Wm. McAndrew, Stock-
ton Helffrich, Tom Gallery and such other authorities as
McCann-Erickson’s C. Terence Clyne, Grey Adv.’s Alfred
L. Hollender, Milton Berle, George Burns, Hal Kanter,
Art Woodstone, Jo Ransom, Joe Cohen, Richard Rodgers.

Special section contains wealth of data for student of

the history of TV—but, looking forward, the most signi-

ficant observations in our view were those on color TV by
Rosen, who followed his chief Abel Green to the Brussels
Exposition last summer. He writes:

“There’s more than casual significance that attaches
to the color TV hoopla this summer at the Brussels Fair
under RCA-NBC auspices. The Europeans . . . are
literally eating it up, jamming the 400-seat theatre at the

U. S. Pavilion. It’s estimated that by Fair’s end approxi-
mately 2,500,000 Expo attendants will bave witnessed the

NBC-RCA brand of compatible tint. That’s a figure that

would even do credit to U. S. recognition of color.

“Which is precisely what boss man Gen. David Sarnoff

has in mind. Whatever the deterring factors holding back
tint TV’s advance, it’s inevitable that 5-10 years hence

DISTRIBUTOR NOTES: Philco realigns N. J. distribution,

N. Y. factory branch taking over northern counties while

John M. Otter Co., Philadelphia, serves Trenton area as

wel las So. Jersey, both replacing Fineburg’s of Trenton &
Elizabeth . . . Sylvania appoints Litteral Distributing,

Indianapolis, for TV, radio, phonos . . . Westinghouse Ap-
pliance Sales names Wm. E. Skinner, ex-v.p. of Zenith,

N. Y., eastern regional mgr.; J. Robert St. Clair, ex-

Edgar Morris Sales Co., named Washington (D. C.) sales

mgr. . . . Admiral Distributing Corp., Houston, takes over

75 Texas counties formerly served by Lone Star Whole-
salers, San Antonio . . . ITT appoints Anderson Sales Co.,

Boston, for components.

TV-stereo simulcast of Plymouth’s Lawrence Welk
Show (Vol. 14:36) on 5-city ABC-TV hookup Wed., Sept.

10, drew accolades from Plymouth dealers, brought sponsor

request to add Philadelphia & Washington to this week’s

show. ABC spokesman said more cities would be added

as soon as radio long-line carriers matched to TV lines are

available. This week’s simulcast debut went to N. Y.,

Chicago, Detroit, Los Angeles, San Francisco “without a

hitch,” spokesman said.

Uhf oscillator radiation limit shouldn’t be changed

Jan. 1 from present 1000 uv/m at 100 ft. to 500 uv/m &
100 ft.—as scheduled by FCC—EIA told Commission in

petition filed this week. It stated that present limit hasn’t

caused trouble; that there’s no economical way of reducing

radiation now; that current limit “ti’uly represents the

edge of the ‘state of the art.’
”

Westinghouse adds 3 TV consoles to 1959 line, all 21-

in. vertical consoles priced from $230 to $290. Two models
feature multiple speakers.

Dr. Mervin J. Kelly, since 1951 pres, of Bell Labs,

slated to retire next Feb.

color will be ‘the thing.’ It’s as natural an electronics

progression as TV itself was vs. radio. And the potentials

of global tint are obviously as enormous. General S, who
has a habit of anticipating the future and translating

vision into reality, is making sure the RCA label and per-

formance get in there first . .
.”

* * * *

NBC-TV showcased its new-season lineups of com-
mercial shows via lV2 -hour closed circuit to affiliate sta-

tions Sept. 11, viewed also in N. Y., Washington & else-

where by advertisers, agency people & newsmen—with
colorcasts in profusion at most pickup points. It was
excellent entertainment per se, with chairman Robt.

Sarnoff & pres. Robt. Kintner pridefully discussing

season’s prospects. Array of stars—live, on film and on
tape recordings—included Dinah Shore, Steve Allen, Bob
Hope, Ernie Ford, Jack Paar, Peri’y Como, George Gobel,

Milton Berle, Ed Wynn, George Burns, Fred Astaire.

Sarnoff stressed 1958-59 season’s total of 600 hours of

scheduled color, averaging about 2 hours weekdays, 214
hours each Sun. night (Vol. 14:36). Gripes were still

heard that there weren’t enough “color exposures”, NBC
referring gripes to recalcitrance of other networks—and
it’s probable distributoi's-dealers won’t find more hours in

color each afternoon, plus Sat. football games and World
Series, enough for customer demonstrations. Comment of
those who watched Sept. 11 preview: Westerns more abun-
dant than ever; drama and quiz shows fewer. Milton
Berle looks like a smash hit in his Kraft-sponsored come-
back, Wed. 9-9:30 p.m. fin color); old-timers like Hope,
Como, Dinah Shore, Ernie Ford look like they’ll bo at
their best—and they will be in color regularly.
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Financial Reports;

Plough Inc., Memphis, which now owns 4 radio stations

(WMPS, Memphis; WJJD, Chicago; WCAO, Baltimore;

WCOP, Boston) has acquired capital stock of Creolin Co.

from co-owners Merck & Co. and William Pearson Ltd.,

London, giving it U. S. manufacturing & sales rights for

Creolin, Hycol, V-C-P. Major TV-radio sponsor—it got

into radio by reason of success with broadcast advertising

—Plough Inc. is best known for St. Joseph Aspirin, dur-

ing last 2 years has also acquired Musterole, Zemo, Dr.

Edwards’ Olive Tablets, Coppertone Sun-Tan, Solarcaine

burn remedy, in addition to WCAO & WCOP. Pres. Abe
Plough owns 169,765 out of 1,218,438 outstanding shares,

traded on New York Stock Exchange.

Meredith Publishing Co., whose subsidiaries operate

Meredith group of TV-radio stations, earned $3,850,307

($2.97 per share) on total revenues of $49,720,636 in fiscal

year ended June 30 vs. $4,644,417 ($3.59) on $53,071,711

year earlier and $4,047,146 ($3.14) on $48,459,633 in fiscal

1956. Change in accounting treatment of Meredith’s mag-
azine circulation expenses had effect of increasing earn-

ings by $516,000 in last fiscal year. On comparable basis,

prior year’s earnings would have been $20,000 less. Break-

downs for Meredith stations (WHEN-TV & WHEN, Syra-

cuse; WOW-TV & WOW, Omaha; KPHO-TV & KPHO,
Phoenix; KCMO-TV & KCMO, Kansas City; radio KRMG,
Tulsa) weren’t available.

20th Century-Fox reports consolidated earnings rose

to $5,233,009 ($2.29 per share on 2,280,386 shares outstand-

ing) on gross revenues of $66,078,014 in 26 weeks ended

June 28 compared with $4,069,865 ($1.54 on 2,644,486) on

$64,276,712 year earlier. Film rentals—including TV

—

accounted for $61,546,005 in 1958 half vs. $59,535,202 in

1957 period. Increase in earnings was attributed largely

to “strong pictures”

—

Peyton Place, A Farewell to Arms,
The Young Lions, Long Hot Summer. For 2nd 1958 quar-

ter, earnings were $3,085,297 ($1.35) vs. $1,898,185 (72(()

year earlier, film rentals for 13 weeks totaling $28,450,000

vs. $27,054,000 in 1957 quarter.

United Artists, whose latest venture in TV is stock

deal to control Warner Bros, movie library held by Asso-

ciated Artists Productions (Vol. 14:33), earned record

$1,319,000 ($1.23 per share) on world-wide gross revenue

of $37,453,000 in first 1958 half vs. $1,196,000 ($1.11) on

$32,498,000 year earlier. Engaged primarily in financing

& distributing theatrical features, UA has released 52 of

own movies to TV (Vol. 14:24) in addition to making deal

with AAP, is showing continuing profit progress in 3rd

quarter this year, said chairman Robert S. Benjamin.

Highly successful WCIA, Champaign, 111. (Ch. 3), with

both CBS & NBC affiliations, in filing May 31, 1958 balance

sheet with FCC as required in connection with license re-

newal, lists net worth item of $850,000 reserved for build-

ing new studio and developing color TV ;
earned surplus of

$457,296; capital stock, $100,000 (51% control held by

August & Clara C. Meyer, 20% by owners of Champaign
News-Gazette). Current assets were $1,687,047, including

$1,446,307 cash; current liabilities, $717,090.

Reports & comments available: On Disney Productions,

I’eport by Sutro & Co., 42 Wall St., N. Y. On Raytheon,

brief by Amott, Baker & Co., 150 Broadway, N. Y. On
Philco, analysis by Harris, Upham & Co., 120 Broadway,
N. Y. On Westinghouse, report by Thomson & McKinnon,
11 Wall St., N. Y.

Top 100 Defense Firms: GE kept its No. 1 position

among companies heavily engaged in electronics in new
list of 100 top prime defense contractors issued by Defense
Dept, this week. As in earlier ranking reported in Feb.

(Vol. 14:8), GE was fourth among all defense firms in

post-Korea July, 1950-Dec. 1957 tabulation in which Boeing
replaced GM as biggest contractor of all. Top 10 contrac-

tors were: Boeing, GM, United Aircraft, GE, General Dy-
namics, North American Aviation, Douglas, Lockheed,

AT&T, Curtiss-Wright. For 1957, General Dynamics
ranked first among all defense contractors, GE was second.

We’ve consolidated 2 new “top 100” lists in table be-

low to show standings of electronics firms (all dollar fig-

ures in millions, dashes indicating company was not among
first 100 prime contractors for period) :

July 1950- Jan. 1957
Dec. 1957 Dec. 1957

(VR
Contracts

$5,940.5
5,621.3

Rank
4

Contracts

$ 916.4

Rank
2

General Dynamics 5 1,127.4 1
AT&T 3,244.0 9 471.0 5
f»pprry-T?An <1 1,830.6

1,742.4
15 246.0 14

Bendix Aviation 16 223.5 15
Westinghouse . 1,555.6 19 179.9 21
Hughes Aircraft - - 1,290.0 21 369.2 7
BCA 1,149.2 22 89.1 31
IBM . - 1,092.6 23 255.4 13
AVnO 857.0 26 118.8 25
Raytheon . 815.7 27 128i3 23

793.1
704.3

28
ITT 34 80.3 34
Phlleo 611.3 38 49iJ 49
Collins Radio 498.7 47 61.9 39
American Bosch Arma 404.0 52 112.4 27
General Precision Equlp’t 396.5 54 41.0 58
Mlnneapolls-Honeywell 340.7 61 46.9 51
Mass Inst, of Technology 273.4 67 57.3 45
Glimian 250.0 74 23.0 91
Lear — — 25.4 84
Hazeltlne 249.5 76 24.4 88

238.6 79
Motorola 226.9 84 21.6 97
Cal. Inst, of Technology — — 32.0 76
Riirrrmgh.>! 191.4 92 38.7 60
Dynamics Corp. of America.— 184.1 93
Admiral 169.8 97 —

(a) Awards to Hughes Tool Co. Include awards to Hughes Air-
craft dlv. prior to Dec. 31, 1953.

Howard W. Sams & Co., Indianapolis electronics en-

gineering, research & publishing firm, reports record

profit before taxes of $443,059 on sales of $4,455,716 for

fiscal year ended June 30 vs. $394,835 on $3,984,324 for pre-

ceding year—Chairman Sams also reporting current sales

& profits running ahead of year ago. Associated printing

firm, Waldmar Press Inc., hiked sales to $1,023,505 in first

6 months of 1958 from $836,639 in 1957 period, profits to

$104,038 from $93,946.

Emerson Radio, though still far behind lush TV-radio

years, reported best earnings since 1955 for 39-week period

ended Aug. 2. Consolidated net profit for period was
$397,888 or 20<* per share vs. $54,753 or 3<i per share for

same period last year. Pres. Benjamin Abrams said report

did not include results from its DuMont div., acquired for

$6,000,000 July 1 from DuMont Labs (Vol. 14:27).

ITT reported earnings of $12,346,828 ($1.72 per share)

for the first 6 months of 1958 on sales of $330,457,985 vs.

$12,989,254 ($1.81) on $326,189,958 for corresponding 1957

period. Pres. Edmond H. Leavey attributed drop in earn-

ings to reduced profit margin of certain manufacturing
operations abroad, said ITT’s U. S. manufacturing group

had 6 months profits ahead of 1957.

Webcor earnings dropped sharply in 6 months ended

June 30 to $7917 (Id per share) on sales of $12,630,731

from $504,043 (77c) on $15,638,467 in 1957 period.

Dividends: Motorola, 37%d payable Oct. 10 to stock-

holders of record Sept. 30; Webcor, 15C payable Sept. 30

to holders Sept. 15; ITT, 45d Oct, 15 to holders Sept. 19.
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SUMMARY-INDEX OF THE WEEK'S NEWS— September 20, 1958
FILM FOLK JOCKEYING FOR TV positions via mergers, UHF GOES ON AIR in Nacogdoches, linking with ABC's

purchases, etc. NTA buys Telestudios, National Theatres Houston basic. KGEZ-TV, Kalispell, Mont, starting

hierarchy changes, Wrather buys TPA (pp. 1 & 5). again. Reports on other new & upcoming stations (p. 10).

COMMUNITY ANTENNA total rises to 610 in U. S., 140 in

Canada. Study of Factbook directory shows l'/2-2,000,-

000 U. S. viewers get TV via CATV (p. 2).

PITTSBURGH'S Ch. 4 DECISION due for examination again

by Harris "influence" subcommittee. Some heat develops

in Miami hearings, but no "sensations" (pp. 2 & 9).

24-HOUR TV STATIONS in Binghamton (7 days a week),

Philadelphia (5 days). Las Vegas (2 days) doing

all right. How they do it (pp. 3 & 11).

PRESIDENTIAL SPECTRUM COMMISSION in works, sup-

ported by EIA & FCC. NBC also in favor, disagrees

with CBS. Harris urges unified control (pp. 3 & 4).

EUROPEAN TV STANDARDS, Russian TV & tape progress,

covered by report on Moscow CCIR meetings by FCC's

Edward Allen, head of U. S. delegation (p. 8).

FCC WINS ONE, LOSES ONE, in Court of Appeals. WAVY-
TV upheld as Norfolk Ch. 10 victor; identity of "princi-

pal" sends Biloxi Ch. 13 case back (p. 9).

NEWSPAPERS' TV REPORTING challenged by CBS's Cowan,

but he doesn't question motives. ABC's Treyz is happy

with critics, pays tribute to their "counsel" (p. 10).

ANNAPOLIS & WEST POINT men abound in TV-radio fields.

Some broadcasting and advertising folk in "electronic

entertainment" enterprises (p. 16).

Manufaeturing-Distrlbutlon~Hnanc»

EIA MAPS NEW ANTI-TAX DRIVE, moves to curb counter-

feiters. San Francisco conference postpones industry-

wide TV set promotion (p. 12).

HOW TO PICK A TV MARKET, insight into highly success-

ful Magnavox policy of semi-exclusive distribution, re-

vealed at N. Y. marketing conference (p. 12).

RCA's LATEST MOVE IN COLOR promotion campaign is

to knock off $300 from list prices of "last year's models,"

making low-end available at $395 (p. 13).

DEALERS POINT TO PROFITS in "mature" TV market as

survey finds replacements best market for fall (p. 13).

FILMS FOR TV-NEW CORPORATE LINEUPS: Mergers, fusions, changing financial control
are everyday news in the burgeoning telecasting business — so frequent as they per-
tain to stations that we're inclined to pass over lightly the churning changes among
the elements making and syndicating films for TV. This week, several major moves
happened all at once, corporate developments which may or may not make the TV alpha-
betical soup more stocky and more palatable to investors and bankersi — and viewers.

What they do bespeak is the tendency toward fewer and bigger TV program and
distributing firms, v/ith old-line movie makers by no means in the ascendant, albeit
such firms as MGM and 20th Century-Fox have subsidiary operations to compete with
such TV-born big names as NTA, TPA, Ziv, et al. Digest of week's developments :

(1) National Telefilm Associates Inc. (NTA) , while still working on plans to

merge with National Theatres Inc. providing the Dept, of Justice and stockholders of

both companies agree (Vol. 14:34), has acquired control of Telestudios Inc ., located
on Broadway and a major producer of TV commercials and pilot films for agencies, for
announced purpose of expanding into videotape recording. [ See p. 5 .]

(2) National Theatres Inc , has revamped its corporate personnel topside,
even pres. Elmer Rhoden stepping down, primarily to make way for younger blood with
more TV know-how. Firm owns second largest chain of theatres in the country (only
ABC-Paramount ' s 500-odd exceed its 300), is embarked on policy of diversification,
has already acquired former Kansas City Star TV-radio stations, will add stations in
N.Y. & Minneapolis with NTA merger, avowedly seeks more outlets. [ See p. 5 .]
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(3) Television Prop;raiiis of America (TPA) . one of earliest TV program pro-
ducers, was sold for reported 513»500,000 to Jack Wrather's recently organized Inde-
pendent Television Corp. (ITC), which now becomes a major factor in domestic and
foreign production and distribution of films made for TV. Millionaire-oilman-showman
Wrather also owns stations in San Diego and Bakersfield, Calif. [ See p. 5 .1

(4) CBS Europe Ltd, and CBS Ltd . , with offices planned in Sv/itzerland and in
London, were formed this week to license and distribute TV films and properties, TV
stations pres. Merle S. Jones designated as top officer of both. This is in recog-
nition of the vast importance of foreign markets as outlets for American TV films,
which may spell margin of profit or loss as in the movie industry. [ See p. 5 .1

(5) United Artists Associated Inc , has made definite offer to buy shares of
Associated Artists Production Corp. (A.A.P. Inc.) for $11 cash per share plus 6%
interest from July 1 and $7 for each outstanding stock warrant — object being to
add the VVarner Bros. TV films to its own releases for TV (Vol. 14:24,33).

These deals and developments point up trend to integrated sources of supply
of films for TV, more production for TV only, perhaps stronger banking power for the
eventual release of the still-withheld post-1948 films. That movie people want to
become broadcasters, as they became theatre owners, and that broadcasters don't con-
trol film program sources by any means, is also manifest.

VITAL STATISTICS OF COMMUNITY ANTENNAS: Between 1,500,000 & 2,000,000 U.S. viewers
get their TV via community antenna systems. That's the major statistic derivable
from study of new. CATV Directory contained in our just-published TV Factbook No. 27,
now being distributed. Though the figure is substantial, it's still but a minor
fraction of the 130-140,000,000 TV viewers in 42,400,000 TV homes, estimated by the
Advertising Research Foundation (Vol. 14:37).

Comparing current CATV figures with those of 6 months ago (Vol. 14:11), we
find some curious coincidences. For example, the average U.S. system has 1056 sub-
scribers vs. 1057 then; average operator estimates he has potential of 2068 sub-
scribers vs. 2069 six months ago. Heretofore, there has been substantial rise in

the 2 figures each 6 months. Reason for the seemingly static condition: We've dis-
covered quite a few smaller systems previously unreported, included them in current
directory, and they hold averages down.

Total number of U.S. systems has risen to 610 from 556. In Canada, figure has
gone to 140 from 130. Quite a few operators fail to indicate number of homes they
serve — but those giving figures reach a total of 492,345 homes vs. 448,325 six
months ago. Combining potentials estimated by each operator, we find 934,864 homes
in prospect vs. 863,183 last time.

The 140 Canadian systems , most still fairly young, reach 58,988 homes, for
average of 479 each — vs. 51,045 and 464. Total potential they list is 152,713
(average 1161) vs. 129,723 (average 1081) six months ago.

Directory is most complete extant , occupies 24pp. of the Factbook. For each

system, it includes location, name, address, phone, subscriber total, potential,
starting date, make of equipment, officers, manager, stations received.

HARRIS REVIVES PITTSRURGH INFLUENCE' CASE: TV grants and charges of back-door she-

nanigans at FCC crop up again Sept. 23, though probably briefly, when House legisla-
tive (Harris) subcommittee hears its staff report on details of merger-dropout grant

to WTAE, Pittsburgh (Ch. 4). No witnesses are being called, and TV isn't expected
to come up again until after subcommittee resumes hearings after the Nov. elections.

Pittsburgh situation revolves around ex-FCC chairman George McConnaughey.
He left FCC last year to form new law firm with attorney George 0. Sutton, who rep-
resented KQV, which merged with WCAE to get the CP — 3 other applicants dropping
out after getting $50,000 each for expenses (Vol. 13:30). In April, McConnaughey
testified before subcommittee, said he had lunched with KQV principal Earl F. Reed
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but steered conversation away from case. He has since dropped association with
Sutton, set up own practice with his son in Washington and Columbus.

New legislation may be needed , Harris said in announcing plans for staff
report on Pittsburgh case, to govern hiring of former members of Federal regulatory
agencies by elements of the industry they regulate.

Miami Ch. 10 case developed some heat during this week's FCC hearing, mean-
while, when National Airlines pres. George T. Baker (Ch. 10 winner) said that Sen.

Smathers (D-Fla.) had "lied" and "put out a big story" about Baker's activity.

One teapot tempest calmed down when hearing examiner Judge Horace Stern

agreed to continue presiding — after all counsel involved "earnestly entreated" him
to remain, expressing "most complete confidence in you and your integrity." Last
week, question was raised by National Airlines counsel in calling attention to fact
that Stern's son-in-law is v.p.-gen. counsel of Pan American World Airways, which is

exchanging stock and aircraft with National (Vol. 14:37). [For details of this
week's testimony in Miami case, see p. 9.]

BOUND-THE-CLOCK TV-IS IT WORTHWHILE? Nielsen figures show that after-midnight TV

viewers are numerous — and it's well established that the just-before & just-after
midnight shows, usually consisting of feature films, pay off well for sponsors and
stations alike. But most stations sign off at 1 a.m. or thereabouts, though there
are a few majors like New York's WCBS-TV, with its Late Late Show, and Pittsburgh's
KDKA-TV, with its Swing Shift Theatre, that run well beyond 2 a.m.

Only all-night stations we know about , however, are WNBF-TV, Binghamton, N.Y .

which hasn't turned off its power in last 7 months, and WFIL-TV, Philadelphia , oper-
ating on a 24-hour basis 5 days a week — both owned by Triangle Publications Inc.

There's also KSHO-TV, Las Vegas, Nev . , with an all-night schedule each Fri.i & Sat.

Not that it hasn't been done before — it's commonplace in radio, of course
— but those who tried it didn't stick it out. First one we recall was KDKA-TV,
Pittsburgh, then owned by DuMont and called WDTV. Harold C. Lund, who still manages
the station for present owners, Westinghouse , says reason overnight schedule was
dropped after 2 years was it ran out of film — not much being then available.

There were enough late-shift workers and all-night spots to make the opera-
tion quite profitable while it lasted, he says. "We were able to sell enough spots
[but] bear in mind we were then [1949-50] the only TV station in Pittsburgh."

Triangle's astute Roger W. Clipp , one of the industry's shrewdest operators,
apparently has met the film problem by acquiring plenty of feature films — even his
recently-darkened competitor, Storer's non-network WVUE (Vol. 14:37), had to buy
secondary rights from him — but he has also added other features and built up many
local-interest attractions. How do his stations do it? Read our report on p. 11 .

PRESIDENTIAL SPECTRUM STUDY FIRMING UP: That Eisenhower-appointed spectrum-study
commission , which would certainly steal Congress' thunder because latter declined to
get its own group to do the job (Vol. 14:37), is in the works and expected to be
created soon. Calibre of men who will comprise the commission, likely to be a 5-man
group, means everything, regardless of its directive. So far, there is no reliable
information as to names being considered.

With Electronic Industries Assn, taking strong stand in favor of such a com-
mission, in resolution passed at meeting in San Francisco this week, there's much
greater chance of commission formation than before. It's known, too, that FCC
Chairman Doerfer was bitterly disappointed over Potter Resolution's failure to pass
Congress after he'd worked so hard for it at White House.

EIA had invited apprehensive telecasters to confer with them in San Fran-
cisco, attempted to allay fears that military would dominate commission and seek to
wrest vhf chnmiels from industry; telecasting representatives will now return to
respective groups to report on ElA's altitude.

NAB was represented by engineer A. Prose Walker & attorney Thad Brown, ABC



4 -

by engineer Harry Jacobs. Engineer Wm. B. Lodge was there for CBS, as both a tele-
caster and as EIA member; same applied to engineer Philip F. Siling for NBC & RCA.

EIA's resolution reaffirmed its position in favor of long-range high-level
examination of entire spectriam "in the best interests of the' country." It offered
its assistance to projected commission, stood ready to recommend men of "highest
competence" for its membership.

Little is known of Administration’s thinking — but informed speculation is

this; It would report within 6 months, study more than spectrum alone, viz., the

whole U.S. spectrum-allocating machinery, civilian & military. It's thought that it

might not attempt a frequency-by-frequency examination itself but would suggest the

framework for doing it through special technical staff.

NBC is definitely in favor of spectrum study , we learned this week, did not

work to defeat Potter Resolution. It believes that skilled, impartial examination

of spectbum uses is bound to be beneficial to everyone; that telecasters may turn

out to be in greater jeopardy in absence of such a study — because of Administra-

tion's lack of information. CBS seems; to be most concerned. ABC hasn't been active

on this front, choosing to concentrate on its proposals before FCC, which have goal

of 3 competitive vhf services in all major markets (Vol. 14:23, 26-27).

"Unified" control of spectrum was vigorously supported this week by Rep.

Harris (D-Ark. ) , chairman of House Commerce Committee, in Sept. 15 speech before

Arkansas Telephone Assn, meeting at Hot Springs (for details, see below).

Unified Spectnim Gonirol': a single govt, body to

parcel out radio frequencies to both civilian and govt,

users could alleviate many problems, according to Rep.

Harris (D-Ark.), chairman of House Commerce Com-

mittee, who made spectrum his prime topic during speech

to Arkansas Telephone Assn, in Hot Springs Sept. 15.

“A number of spectacular mid-air collisions between

civilian and military aircraft resulting in a regrettable

loss of life,” he said, “brought home to Congress the need

for unified control over the airspace for flight purposes.

Now in the case of the radio spectrum, fortunately, we do

not have collisions which have resulted, at least up to

now, in serious loss of life. However, as demand for

spectrum space grows, the need for unified control over

this valuable resource for civilian & military purposes

has become more and more apparent . . .

“It is my considered judgment on the basis of the

proceedings of the legislative oversight subcommittee that

there is a close relationship between the use of the radio

spectrum and the pressures that have been brought on the

FCC in several cases involving the licensing of TV sta-

tions in some of the large population centers of this

Nation.

“It appears that the scarcity of available TV chan-

nels has resulted in making the few channels that are

available in the larger cities tremendously valuable. The

high value of these channels, in turn, has resulted in

highly reprehensible practices in proceedings before the

FCC.
“It is my hope that the establishment of unified con-

trol over spectrum allocations may result in more fre-

quencies becoming available for civilian uses, including

telephone communications & broadcasting. The avail-

ability of an increased number of frequencies, in turn,

would make the task of the FCC in distributing these fre-

quencies among competing civilian applicants a less

arduous one, and some of the pressures that have been

brought on the FCC, particularly in TV, might be reduced

if not eliminated.”

“Pay-Off” Remedies Sought: Spurious applica-

tions, phoney “mergers” based on pay-offs, etc., certainly

should be discouraged, but FCC’s proposed method of doing

it won’t turn the trick; new law is needed. That’s opinion

of Federal Communications Bar Assn., expressed in com-
ments filed this week on Commission’s proposed rule-

making (Vol. 14:26). Commission proposed to attack prob-

lem by throwing out all applicants who are parties to deals

that are not genuine. FCBA says proposal doesn’t strike

“directly at the evil,” wouldn’t get at all cases, would
foreclose possibility of legitimate settlements benefiting

public, is of doubtful legality. FCBA urged FCC to request

new legislation that would make it a felony “for any per-

son to prosecute or cause to be prosecuted an application

for broadcast facilities without having a bona fide intention

of constructing and operating such facilities, if the appli-

cation is granted.”

Videotaped coverage of 1960 Presidential conventions

was envisioned last week by CBS News gen. mgr. Sig

Mickelson in interview with AP’s Charles Mercer. Said

Mickelson : “I’d prefer to edit the convention and use video

tape for the less vital parts of the proceedings in 1960.

We would, of course, go live for balloting and other high-

lights. You never can overlook the importance, the sense

of actuality, in live coverage of events as they happen . . .

We’ll break into the network schedule readily to present

really important news as it is happening. But we will not

waste the viewer’s time with hour after hour of delibera-

tions in which the significant developments are only a small

part of the proceedings ... In such cases we exercise our

function as editors.”

“Reminder” on editorializing, another of the long

series of “warning letters” sent out by FCC periodically

since last spring (Vol. 14:15-16, 22, 25, 27), was directed

this week to WCIA, Champaign, 111. (Ch. 3). Commission

found it, too, had given an unbalanced presentation on

pay TV, but again it invoked no further sanctions because

of station’s “otherwise good record.”
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More Wrather Millions Into TV: Texas oilman-

showman Jack Wrather, who first got into TV
by buying into Tulsa’s pioneer KOTV with its

founder Helen Alvarez, both later selling out at

a handsome profit, set up Independent Television

Corp. in July (Vol. 14:28) with the avowed pur-

pose of syndicating the shows he already owned

—

Lone Ranger, Lassie, Sergeant Preston of the

Yukon, upcoming Tom Sivift—to foreign as well

as domestic outlets. He made reciprocal arrange-

ments with Britain’s Associated Television Ltd.

and various other foreign firms, appointing ex-

Ziv sales executive Walter Kingsley to head ITC.
In buying up TPA for an announced $13,500,000

(p. 2) in deal closed in Hollywood this week with TPA
pres. Milton Gordon, Wrather’s firm was reported now
to represent an investment of $25,000,000. The films-for-

TV acquired with TPA are Fury, Ramar of the Jungle,

Private Secretary, Last of the Mohicans, Charlie Chan,

Tugboat Annie, Count of Monte Cristo, Ellery Queen,

Halls of Ivy, Stage Seven and the forthcoming Cannonball

and New York Confidential. He also controls San Diego’s

KFMB & KFMB-TV (Ch. 8) and Bakersfield’s KERO-TV
(Ch. 10), this week lost CP for Ch. 13 in Yuma, Ariz.

(p. 11) and holds CP for uhf Ch. 44 in Boston.

Note; Jack Wrather made pitch recently to acquire

James W. Seiler’s fast-rising American Research Bureau,

TV program rating service operating the much-discussed

“Arbitron” system of automatic rating (Vol. 14:34, 36)—
but proposal was rejected for reason that he owns so many
programs that might come under ARB scrutiny. Spokes-

man for company, which now has 350 fulltime employes in

new Washington plant and employs field force of 4000,

said: “It would be like an umpire owning one of the ball

teams.’’ But mere fact of approach indicates Wrather’s

intention of further expanding and diversifying his hold-

ings in electronic entertainment fields.

* « * «

National Theatres Inc., which only recently elevated

its subsidary National Television Investments Inc. pres.

International Expansions: For its projected new
overseas subsidiaries—CBS Europe Ltd., to be located in

Baden, Switzerland, just outside Geneva, and CBS Ltd.

in London (see p. 2)—CBS-TV stations div. pres. Merle S.

Jones will shortly select 2 executives from within his

organization to establish the new offices as soon as re-

quisite licenses to do business are obtained from the respec-

tive govts. New companies were formed to license and dis-

tribute TV films and other CBS properties, following pat-

tern of movie industry which has long budgeted pictures

based as much on their foreign income potential as on

domestic. Jones will hold title of director-pres. of CBS
Europe Ltd. and chairman of board of CBS Ltd. CBS
Inc. pres. Frank Stanton also announced newly formed
subsidiary, CBS Films Inc., on Oct. 1 will replace CBS-
TV Film Sales Inc.; headed by same v.p.-gen. mgr., Leslie

Harris, newly named firm will continue to finance, produce
and syndicate TV films. Note: Probably bent on similar

mission relating to foreign TV film outlets, NBC’s inter-

national operations director Alfred Stern flew to Europe
this week to be gone about month. It’s noteworthy that

many of the films made in this country for TV find their

outlets in movie theatres in some foreign countries.

Charles L. Glett to its board of directors (Vol. 14:36) in

the wake of its announced plans to merge NTA (Vol.

14:35), this week elected John B. Bertero, 54, as pres, and
chief executive, succeeding Elmer C. Rhoden when he re-

tires Oct. 1. At same time Glett was elected v.p. of parent

company. Bertero is pres, of Fox West Coast Theatres,

has been with 300-theatre movie chain since 1930 as gen-

eral counsel & v.p. Ex-CBS & Don Lee v.p. Glett will work
closely with him, as he did with Rhoden in engineering

firm’s acquisition of WDAF & WDAF-TV, Kansas City

(Ch. 4).

In the new setup, also, Frank H. Ricketson Jr., v.p.

in charge of theatre operations and onetime part owner
of KLZ-TV, Denver, retires from the board, succeeded by
Spencer Leve, So. California theatre mgr. New chairman
of board is B. Gerald Cantor, head of banking firm of

Cantor, Fitzgerald & Co. Rhoden stays on board, which
also includes, besides foregoing officers: Samuel Firks,

pres., Consolidated Builders Inc.; Willard W. Keith, pres..

Marsh & McLennan & Cosgrove Co. (insurance)
;
Richard

W. Millar^ Staats & Co.; Graham L. Sterling Jr., O’Melveny
& Myers (attorneys); Alan May, v.p. & treas.

; Jack M.
Ostrow, CPA-attorney.

Statement by company reiterated intention of new
management to “diversify further into allied entertain-

ment fields.”

In buying up Telestudios Inc., the 13,000-sq. ft. Broad-
way studio founded 2 years ago and largely owned by pres.

George K. Gould (p. 1), NTA chairman Ely A. Landau
stated Sept. 16 that move is “in line with the company’s
interest in videotape operations”—it having already or-

dered Ampex tape recorders for its own stations WNTA-
TV, N. Y. & KMSP-TV, Minneapolis. He said Telestudios

“is the only independent studio producing videotape com-
mercials and programs for the TV industry.” It specializes

in serving agencies, advertisers & packagers. Traded on
American Stock Exchange, NTA has acquired all 425,000

shares of preferred and some % of common stock from
Gould and associates, has offered to buy remaining 102,000

shares of common at $1.75 per share. Onetime CBS
producer-director Gould remains as operating head.

British TV film boycott devised by movie producers,

distributors & exhibitors to keep features for theatres

(Vol. 14:24) is running into legal challenges. Film Indus-
try Defense Organization (FIDO) set up by 5 major
British movie trade associations has established Farthing
Fund to carry on boycott plan, members contributing farth-

ing for every movie-house seat to raise $1,400,000 per year
to buy features that might otherwise be sold to TV. But
British commercial TV firms are preparing to fight FIDO
in court, arguing scheme involves illegal “restrictive prac-
tice.” Spokesman for Associated Television, biggest inde-

pendent contractor, also said plan wouldn’t work anyway

—

that FIDO can’t afford to bid competitively against TV
for films.

Judy Dupuy’s authoritative TV Film Source Book,
summer-fall 1958 edition, 580pp., listing all feature films

available to TV by title, with year, stars, digest of story
line, running time (b&w or color), producer, TV distribu-

tor, is off the presses—available from her Broadcast In-

formation Bureau, 535 Fifth Ave., N. Y.

Call letter changes: KHAD-TV, Laredo, Tex. (Ch. 8)
to KGNS-TV; KVSO-TV, Ardmore, Okla. (Ch. 12) to

KXII (Oct. 1); KWGB-TV, Goodland, Kan. (Ch. 10) to

KBLR-TV.



TV Bolsters Ad Index: Network TV alone among ad-

vertising media showed gain for first 7 months of this

year over similar period of 1957, its 12% increase bolster-

ing an otherwise sagging record for advertising as a

whole, according to Printers’ Ink monthly National Adver-

tising Index for July and Jan.-July. July Index for all

media showed 1% decline from June (Vol. 14:33) and 4%
from July, 1957. Network radio, consistently ahead in

previous months, remained unchanged in July but was 19%
under July, 1957. For 7 months, only network TV (up

12%) was on plus side, magazines running 6% behind,

newspapers 8%, business papers 6%, outdoor 1%.
Printers’ Ink Index does not take into account either

spot TV or spot radio despite their huge volume. Break-

down on network TV figures for July and first 7 months,

as compiled by TvB, were reported in our Vol. 14:36.

Coincident with release of these index figures, TvB this

week releaseil July roundup of estimated expenditures of

top 15 network advertisers by name and brand, plus grand

totals by day parts and by product classifications (avail-

able from its N.Y. headquarters, 444 Madison Ave.).

The Printers’ Ink Index and percentage figures for July

and Jan.-July:

%
Index % change from cumu-

July July 1 month” 1 year lative
Medium 1958 1957 ago ago change

General Index 205 214 — 1 — 4 — 1

Total Magazines 160 167 -1-

1

— 4 — 6
Weekly
Women’s

183 186 0 — 2 — 6
120 ' 135 -b 2 —11 — 6

General Monthly _ 178 184 — 1 — 3 — 4
Farm . . 100 120 -fl5 —17 —18

Newspapers - 191 201 — 1 — 5 — 8
Network Television 404 391 — 3 -b 3 -bl2
Network Radio 26 32 0 —19 — 1

Business Papers 193 225 — 3 —14 — 6
Outdoor 176 178 -bio — 1 — 1

All Indexes have been seasonally adjusted. The Index shown for
each meditun is based on estimated total advertising Investments
in the medium. Including talent, production and media costs. For
each medium, the base (100) is an average of total Investments in
the years 1947-49 except for the TV base which covers the years
1950-52. “Cumulative change” in the last column refers to the
change, from the same period last year, of the index average from
January through July 1958. Direct mall index for July is not
available.

Earthworms & Ratings : Quixotic view of ratings

is Sept. Harper’s Magazine article titled “TV Ratings:

What They Really Mean” by Bernard Asbell. He says

first rating was taken by Chicago water dept, engineer,

who noted water pressure rose while TV audience con-

centrated on Milton Berle, dropped during commercials

when toilets were being flushed and faucets turned on.

The $5,000,000 spent annually on ratings, he says, is a

“paltry sum, not much more than Americans spend on

live earthworms for fishing bait.” Sample quote: “When
a rating service sets out to ask 1000 families what 41,200,-

000 families are supposed to have watched [on TV], 95

times out of 100 the rating should be within one rating

point of being true. But in the remaining 5 cases, they’re

apt to run mildly berserk. That’s a mathematical fact,

worked out long ago by astronomers and gamblers.”

Station Representatives Assn, has designated Robert

Eastman to head committee to set up code of standard

practices and ethics in what is one of the most bitterly

competitive segments of the industry. Group is also seeking

improved public, station & govt, relations, with publicist

Milton Fenster in N. Y. and Robert K. Richards in Wash-
ington engaged to handle publicity. At recent closed meet-

ing of SRA, pres. Frank Headley had his ex-FBI colleague

FCC Comr. Robert E. Lee as guest speaker; in off-cuff

talk, Comr. Lee asserted network-spot competition is “a
healthy thing” and that “no artificial barriers should be

placed in the way of such competition.”

Federals Would Quiz Quizzes: Quiz probing was
bound to spread to Washington, and probe-happy Rep.
Harris (D-Ark.) this week stated his Commerce Commit-
tee may well investigate quizzes to determine whether
legislation is needed to keep them honest. He said he’s

keeping eye on probe of N. Y. district attorney Frank
Hogan, who will present evidence to special grand jury
empaneled this week before general sessions Judge Schweit-
zer. Another potential quiz quizzer is Sen. Monroney
(D-Okla.), who plans to resume hearings on program rat-

ings after Nov. 4 elections (Vol. 14:26). He said that he
believes quizzes and ratings are related; that he has some
“new” (undisclosed) information on quizzes.

Quiz program ratings have suffered little or none at

all, according to some studies. NBC insists “there is no
evidence that publicity about quiz shows being fixed has
adversely affected audience ratings.” And Trendex made
special query asking people impact of quiz stories on them.
Results : Like shows and will continue to watch, 43.4%

;

never liked them, never watched, 24.9%; always thought
they were fixed, 14.3%; disappointed, now suspicious,

7.4%; didn’t pay attention to stories, 6.3%; miscellaneous,

3.7%. P. Lorillard Co., which dropped $6^,000 Challenge
last week, still hasn’t filled the Thu. 10:30-11 p.m. spot

on NBC, but it has signed for Arthur Murray Party,
Mon. 10-10:30 p.m. (NBC).

NAB’s TV Code Review Board meets with Alliance of

TV Film Producers in San Francisco Oct. 1-2 for re-evalu-

ation of TV Code. Session is expected to thrash out prob-

lem of objectionable personal product advertising, consider

need for amendments to Code. Roger W. Clipp, gen. mgr.
WFIL-TV, Philadelphia, is Board chairman. Currently
in circulation is 16-min. film, prepared by NAB in con-

junction with WBNS-TV, Columbus, illustrating Code
violations ranging from multiple-spotting and free plugs

to suggestions of illicit sex and indecent costuming.

Privately tagged “Code Vadis,” film serv’es as warning to

broadcasters to preview films before air time.

“One-week/four-week” rating service, tested by Amer-
ican Research Bureau in 20 cities, expands to regular

service covering 100 markets next month. It provides com-
bination of single-program rating plus monthly average
rating for each time period—to minimize possibility of sta-

tions’ “loading” schedules during main survey week. Also
in Oct., ARB will offer its “Arbitron” instantaneous rating

service locally for N. Y., Chicago & Los Angeles—along
with 7-city “network program popularity report” covering

N. Y., Chicago, Cleveland, Detroit, Philadelphia, Baltimore,

Washington (Vol. 14:36).

Rate increases: KRON-TV, San Francisco, Sept. 15

raised base hour from $1700 to $2100, 20 sec. from $500
to $600. WBTV, Charlotte, Sept. 1 added Class AA hour
(8-10 p.m. daily) at $1250, min. at $250, Class A hour re-

maining $1000. WHTN-TV, Huntington, Sept. 1 raised hour
from $800 to $1000. KOA-TV, Denver, Sept. 1, hour from
$750 to $800. KXLY-TV, Spokane, Aug. 1, hour $600 to

$625, min. $130 to $150. WFRV-TV, Green Bay, Sept. 1,

hours $500 to $600, min. $100 to $120. KXLF-TV, Butte,

Sept. 1, hour $200 to $250.

Possible curtailment of news service by many small

radio stations was cited by NAB this week as it petitioned

FCC to suspend 25% teletype rate increases due to be

imposed by Western Union and AT&T Oct. 1. Increases

have also been opposed by United Press International and
American Newspaper Publishers Assn.

H-R Television moves Oct. 6 to 375 Park Ave., New
York 22 (Plaza 9-6800).
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Personal Notes: Nick Zapple, communications counsel

of Senate Commerce Committee, attends NAB regional

conference in Sun Valley, Ida. Sept. 25-26, goes on to

Seattle to confer with special counsel Kenneth Cox, returns

to Washington Oct. 1 . . . Ward L. Quaat, v.p. & gen. mgr.

of WGN & WGN-TV, Chicago, named chairman of NAB’s

labor relations advisory committee . . . Hal James, ex-TV-

radio v.p. of Doherty, Clifford, Steers & Shenfield and part

owner of WVET-TV, Rochester, N. Y., named national sales

director of Jack Wrather’s Independent TV Corp. . . . Ken-

neth I. Tredwell Jr., v.p. of WBTV, Charlotte, has been

named to newly-created Presbyterian Church Committee on

TV, Radio & Audio-Visuals . . . Herb Sussan, producer

(Wide Wide World), named NBC-TV special programs di-

rector ... Charles S. Cady, ex-NAB asst, director of TV code

affairs, named national sales mgr., WCSC-TV, Charleston,

S. C. . . . Ned Smith, ex-gen. mgr. of KOVR, Stockton,

named TV mgr. of rep Blair San Francisco office, suc-

ceeding Lindsey Spight . . . Gale Block! Jr., ex-Simmons

Assoc., named sales mgr. of rep Bolling’s Chicago office . . .

Tom Bennett, ex-NBC producer, named managing direc-

tor of projected uhf (Ch. 16) supplementary outlet of

WQED, Pittsburgh (Ch. 13) . . . Byron Openshaw, for last

8 years with KSL-TV, named production mgr. of U of

Utah’s KUED . . . Howard Morgan, ex-KOAT-TV, Albu-

querque, named sales & operations director of upcoming

KNOP, North Platte, Neb. (Ch. 2), due in Oct. . . . Charles

M. Kinsolving Jr., ex-McCann-Erickson, named NBC plans

development mgr., Barry T. Rumple promoted to rates &

affiliations mgr. . . . Stan Smith, Official Films v.p., adds

duties of sales dept, head, succeeding Raymond Junkin,

resigned . . . Lee Cooley, ex-CBS producer (The Big Rec-

ord), named exec, program director of Paramount TV and
its KTLA, Los Angeles . . . Ed Kirby, onetime NAB public

relations director, recently with People-to-People Founda-
tion, named USO public relations director . . . George
Gabriel promoted to head of BMI’s non-radio dept., suc-

ceeding Harry P. Somerville, retiring after 14 years . . .

Colin M. Selph, ex-pres. KEYT, Santa Barbara, named
mgr. of broker James Blackburn’s new west coast office,

California Bank Bldg., Beverly Hills (Crestview 4-2770) . .

.

Herb Saltzman promoted to merchandising mgr. of WOR-
TV & WOR, N. Y Pat Higgins, ex-WBUF-TV, Buffalo,

named news director of KFSD-TV, San Diego . . . William

G. Goodnow, ex-sales mgr. of CBS’s WXIX, Milwaukee,
named mgr. of WISN-TV there as of Sept. 22, succeeding

John B. Soell, resigned; James T. Butler, ex-WIRL, Peoria,

since last March asst. mgr. of TV-radio in Milwaukee
under Hearst gen. mgr. D. L. (Tony) Provost, becomes
mgr. of radio station . . . Dan Norton named West Coast

sales mgr., Lionel Grover production mgr. of Fred A. Niles

Productions Inc., which has moved all syndicated TV spot

business to Chicago headquarters . . . Mrs. Vivian Reed
named secy, in charge of new Adv. Federation of America
branch office at 1320 G St. NW, Washington.

Irl Newton has closed down his consulting engineering

practice in Washington and Haddonfield, N. J., where he

resides. The onetime RCA and Commercial Radio Equip-

ment Co. engineer will make known his plans later.

Obituary

Philip D. Cook, 65, who as comedian Phil Cook was
one of radio’s earliest popular entertainers, known for his

Quaker Oats Man, Radio Chef, Cook’s Kitchen and other

shows, died Sept. 18 in Morristown (N. J.) Memorial Hos-
pital after long illness.

Sir Stephen Tallents, 73, BBC controller of public

relations 1935-40, later controller of its overseas services,

died in London Sept. 13.

ADVERTISING AGENCIES: David C. Stewart promoted

to exec. v.p. of Kenyon & Eckhardt; v.p. G. T. C. Fry

moves from N. Y. to head Detroit branch . . . Roy Passman,

ex-mgr. of NBC-TV network program administration, one-

time operations mgr. of DuMont Network and program

exec, of WOL & WTOP, Washington, has been named mgr.

of TV-radio dept., Bryan Houston Inc., N. Y. agency, under

Wm. B. Templeton, v.p. & TV-radio director . . . Alice Lynne
Mooney named TV-radio media director of Richard A.

Foley Adv. . . . Leonard V. Colson, ex-Mennen Co., named
v.p. of Warwick & Legler . . . Morton L. Salan promoted to

v.p., Baltimore office, W. B. Doner.

The Unusual in Minneapolis: Bentson-Floyd owned
radio WLOL, Minneapolis, according to Variety, has novel

swap deal with Paramount’s 1000-seat Lyric Theatre

whereby station runs special recordings plugging reissue

of film The Naked & The Dead, in return for which it gets

lO'/r of gross. Note: Minneapolis’ WCCO-TV was disclosed

recently as purchaser of huge Paramount’s downtown
Radio City Theatre (Vol. 14:36).

TV daytime audience increased 14'/c, night audience

9Vr in first 7 months of 1958, compared with corresponding

1957 period, according to Nielsen suiwey reported by TvB.
Average daytime program reached 3,465,000 homes—up
428,000; average night program, 8,978,000 homes—up
716,000.

School Bells Ring on ETV: Private money earmarked
for educational TV appeared in profusion this week with
Ford Foundation doling out almost $1,000,000 to 450 schools

in 13 states and NBC scheduling Oct. 6 debut of unique
network college credit course. Continental Classroom, par-

tially financed by Ford Foundation and big industry

donors.

NBC’s early-morn (6:30-7 a.m.) course on atomic age
physics, beamed primarily at 15,000 secondary school

teachers, was hailed by President Eisenhower’s chief sci-

entific adviser Dr. James R. Killian as “a bold educational

experiment in the nation’s interest.” It’s designed to im-
prove science education in high schools; reputedly will cost

$1,500,000 for fall & spring semesters. Initial contributions

include $612,000 from Ford Foundation, $100,000 each from
AT&T, IBM, U. S. Steel, $50,000 from Pittsburgh Plate

Glass.

Ford Foundation pres. Henry T. Heald chose occasion

of educational conclave in Pittsburgh, anticipating start

of city’s 2nd ETV outlet, WQEX (Ch. 16), to announce
latest grants for ETV: Atlanta Board of Education, $69,-

880; Detroit Board of Education, $77,938; SW Indiana

ETV Council (Evansville), $75,000; Kansas City, (Mo.)

School District, .$30,325; Jefferson County, Ky. (Louisville)

Board of Education, $97,499; Dade County, Fla. (Miami)

School Board, $89,051; Milwaukee Public Schools, $60,800;
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U of Nebi'., $112,000; Norfolk (Va.) School Board, $48-

000; U of No. Carolina, $95,000; Oklahoma City Public

Schools (& state program), $150,874; Philadelphia Board

of Education, $60,240; Wichita (Kan.) Board of Education,

$22,248.
^ He 4:

Integration imbroglio in Little Rock, Ark. resulted in

unexpected ETV development there. School Board supt.

Virgil Blossom announced that starting Sept. 22 city’s

3 commercial stations (KTHV, KARK-TV, KATV) will

broadcast 6 hours daily of English, math, science & history

to 3500 white and Negro students now locked out of class-

rooms in 4 city high schools. Under consideration is long-

range proposal to convert KARK-TV’s standby transmitter

for fulltime ETV.
Other ETV developments, mainly on commercial sta-

tions: (1) WTVW, Evansville (Ch. 7) reports launching

of area ETV program, with 6 courses televised for 11,000

grammar & high school students in SW Indiana. (2) TV
bible course. The Life and Teaching of Jesus, sponsored

jointly by American U and Council of Churches, National

Capital Area, offering college credit, premiered Sept. 20

on WMAL-TV, Washington (Ch. 7). (3) KPIX, San Fran-

cisco (Ch. 5) donated $4000 to Bay Area Educational TV
Assn, toward purchase of equipment for KQED (Ch. 9).

(4) Estimated 32,000 5th & 6th graders in 14 Wash-

ington area public and parochial schools will be tuned to

WTTG (Ch. 5) Sept. 22 for first lesson of Time for Science,

daily 30-min. program produced by Greater Washington

Educational TV Assn. (5) Educational TV & Radio Cen-

ter, Ann Arbor, and NBC offer ETV stations Ten for Sur-

vival, “live” 10-wk. series on survival in nuclear age, start-

ing Oct. 28. (6) N. Y. Metropolitan Educational TV Assn,

offers daily French lessons prepared by Harvard Language

Research Center, aired by WPIX starting Sept. 22.

Big Outlet Co.’s WJAR-TV, Providence (Body Sinclair,

gen. mgr.) is planning accredited Providence College course

on history and philosophy of communism on a.m. program

The World Around Us produced by its education director

Betty Adams, now touring Russia and Eui'ope gathering

material, and conducted by Rev. John P. Reid, College’s

asst. prof, of philosophy. Filmed interviews with authori-

ties in this country are also being gathered, including one

with FCC chairman John Doerfer, and NBC film clips will

be interspersed. Viewers will pay $15 for syllabus and

list of required reading, will be given opportunity to

take college-level examination at end of course. State edu-

cators are recommending course for high school seniors.

TelePrompTer Corp’s semi-annual report to stock-

holders this week noted net income of $143,682 (40^ per

share) for 6 months ended June 30 compared'with loss

of $119,485 for 1957 period. Gross income rose 71.85%

to $2,024,197 from $1,177,845. Chairman-pres. Irving B.

Kahn said group communications division had expended

activities in closed-circuit TV presentations of sporting

events and sale of equipment to the govt., looks for further

improvement this year.

Single application for new TV station filed this week
was for educational Ch. 9, Savannah, Ga. by the State

Board of Education which is also an applicant for com-

mercial Ch. 8 in Waycross, seeking its use for educational

purposes. This brings total applications pending to 95

(30 uhf). [For details, see TV Addenda 27-C.']

“Broadcast Application Procedure” is subject of new
4pp. bulletin released by FCC, describing Commission re-

quirements in layman’s language. It’s available fi'om FCC.

CCIR Standards Report: Babel-like jumble of TV stand-

ards in Europe improved somewhat during this summer’s
international meeting in Moscow (Vol. 14:20, 26), accord-

ing to FCC chief engineer Edward W. Allen, chief of U. S.

delegation, whose formal report to Secy, of State was
released this week.

“It was not expected,” he states, “that an agreement
would be reached on monochrome & color standards for

Bands IV & V [uhf] in the European Region. However,
the development of an assignment procedure to make more
effective use of the available bands in the absence of stand-

ardization, is considered to be a substantial improvement
in the oulook for eventual solution of the European allo-

cations problem.

“The meeting also resulted in advances in other phases
of its work in preparation for the 1959 CCIR Plenary
Assembly [in Los Angeles], such as those related [to]

permissible ratios of wanted to unwanted signal under
various transmission conditions and [to] standards of TV
systems in use in various countries.”

Allen reported that “probably the most important doc-

ument of the Conference” was a subcommittee report which
“established for countries using 625-line standards the idea

of a common channel spacing of 8 me with the color sub-

carrier located within the luminance band. This paves the

way for frequency planning for TV services in Bands IV
& V, as it would bring countries in Western Europe using
the 625-line TV standards in line with the Soviet and OIR
[communist bloc] countries. It does not mean common TV
standards as the systems operate on 7 me and 8 me channel

bandwidth, respectively, with correspondingly different

spacings between the vision & sound carriers. However,
the Western countries who have studied the problem claim

that the adoption of coincident vision carriers and a com-
mon color subcarrier will make for more effective planning

and better spectrum utilization, even though no use is

made by the 7 me countries of the one me bandwidth dif-

ferences between 7 & 8 me.”

Report also includes observations of Russian TV, and
Allen states: “The USSR is not as far advanced as the

USA either in research & development or in application.”

But “intensive research” in TV is going on in Moscow &
Leningrad, with 400 people at lattex-, 49% women.

On the fuzzy question of TV’s growth in Russia, Allen

reports there are 41 transmitters operating, to reach 60

by end of 1958, 100 by 1960; that there are 1,500,000

sets-in-use, 1,000,000 of them in Moscow—most of them
with 12-in round tubes. Moscow has 2 stations—one 48-56

& 78-86 me, with 1-kw' transmitters and 500-ft. towers

surmounted by superturnstile antennas.

Color was demonstrated in Moscow & Leningrad. Two
consoles using Russian-made 19-in. shadow-mask tubes

were shown, alongside set with RCA tube. “The RCA
receiver produced better pictures,” Allen states, “but the

USSR pictures were acceptable and were considered by

members of the U. S. delegation to represent quite an

achievement.” Also shown was a DuMont-type flying-spot

studio scanner, but without the stroboscopic lights em-

ployed by DuMont during blanking period.

There was an informal U. S.-Russian meeting on

video tape, during which Russians complained of inability

to acquire an American machine. They expect to have their

own black-&-white recorder ready in about a year, and

expressed desire for uniform U. S. & USSR standards.

The 12pp. document, available from State Dept, tele-

communications div., is identified as “TD Serial No. 883,

CCIR Document No. 14, Study Group XI.”
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Court's Sharp Eye on FCC; Court of Appeals won’t

substitute its judgment for FCC’s in comparative

TV cases, but it apparently wishes it could. In

unusual language this week, Court conceded it

doesn’t have power to overrule Commission in

weighing applicants’ qualifications generally—but

it questioned whether Congress has given too

much power to Commission.
Court is certainly a bear, on other hand, when

it catches Commission sluffing over any element

in a contest. Its attitude was shown again this

week in 2 decisions—Norfolk-Portsmouth’s Ch.

10 and Biloxi’s Ch. 13. Norfolk case, which had
been won by WAVY-TV over Beachview Bcstg.

Corp., was covered in brief “per curiam” decision

by Judges Edgerton, Prettyman & Danaher affirm-

ing FCC’s decision—^though Chief Judge Edger-

ton made no bones about his belief Commission’s
judgment was wrong. Said Court:

“We find nothing arbitrary, capricious, irrational or

unreasonable [in FCC’s consideration]. This situation is

clearly one in which the Congress has confided the func-

tion of decision in the Commission. The limited authority

of the court in reviewing the matter does not touch any

of the choices made by the Commission and alleged by

appellant to have been erroneous. It may be that the Con-

gress has confided too great power in the agency. But the

power is in the Congress to dispense, and it is not within

Miami Hearing in Mid-Course: Brisk-moving fcc hear-

ing on Miami Ch. 10 “influence” case (see p. 3) advanced
big step toward conclusion this week, enlivened somewhat
by hot witness-counsel exchange, but still producing no
unusual departures from testimony previously gathered

by House legislative oversight subcommittee under Rep.

Harris (D-Ark.).

Meanwhile, reports circulated that Justice Dept,

would soon offer true bill to grand jury which has been

sitting on Miami case for months, after which jury would
vote on indictments.

FCC hearing will end next week or early part of fol-

lowing week, with key witness Thurman Whiteside and
2 witnesses whose names FCC counsel declined to dis-

close. This week’s testimony:

(1) Robert A. Anderson, Miami Circuit Court judge.

Before becoming a judge, he was counsel for National

Airlines, winner of Ch. 10 decision. He said he sought
to retain Whiteside as counsel for National because of his

long friendship with ex-Comr. Richard Mack. However,
he added, Whiteside refused to take the job—indicating

that if Whiteside discussed Ch. 10 case with Mack he did

it on his own.

(2) Charles Shelden, secy.-treas. of Stembler-Shelden

insurance agency, in which Mack held an interest given

to him by Whiteside. Firm held some of National’s busi-

ness, he said, but Mack didn’t get any money from it.

Instead, he stated. Mack’s $10,250 share since 1954 came
from other accounts brought in by Whiteside.

(3) George T. Baker, National Airlines pres. Like

Anderson, he conceded attempt was made to retain White-
side but that latter “was too busy, and that ended it.”

If Whiteside did National’s case any good, he said, he

was grateful for it—but it wasn’t done at National’s di-

rection. The hot-tempered Baker got worked up after

Paul Porter, counsel of defeated applicant A. Frank

the judicial function to superimpose a court’s judgment on

regulatory measures such as those here involved.”

Judge Edgerton concurred but said: “I think the hear-

ing examiner and the minority of the Commission, who
preferred Beachview, were clearly right, but I cannot say

there was no rational basis for preferring [WAVY-TV].”
Financial problems were key to Biloxi decision, and

Court remanded case to Commission for reexamination.

FCC had given decision to WVMI-TV (Radio Associates)

over WLOX, on grounds of superior owner-management in-

tegration and experience of principals. However, Court

held, real WVMI-TV principal is Florida banker-industri-

alist Edward Ball, not pres. Odes E. Robinson, 62.8%
stockholder. Reason for this, it said, was that Ball agreed

to lend WVMI-TV $300,000 for 2 years, receiving 55%
of stock as security. This makes Ball (whose net worth is

stated as $3,500,000, $750,000 of it ready cash) a “prin-

cipal”—living out-of-town and without TV experience.

“We construe,” Court said, “the proof as showing not

only that Ball is to be a principal, but also that, although

he is a small minority stockholder, he will be in a position

to dictate the manner of operating the proposed station,

and that he can and probably will gain control of Radio
Associates.” Court went so far as to add in footnote:

“Had [Ball] been so treated, at least one of the two
grounds of comparison in which the Commission found
Radio Associates decisively superior— integration of

ownership with management and experience of principals

—probably would have gone the other way.” Decision was
handed down by Judges Whitaker, Miller & Bazelon.

Katzentine, referred to letter written last spring to Harris
subcommittee by Sen. Smathers (D-Fla.). In letter,

Smathers had described his position in case, denied Baker’s'

charge he tried to intercede on behalf of Katzentine. This

week. Baker asserted that Smathers “lied” to subcom-
mittee because he was afraid to appear before it.

(4) Paul R. Scott, counsel for National and former
partner of Anderson’s. He sought to retain Whiteside,

he said, because he stood “top notch” with Mack and he
just wanted to get his name on the briefs filed with Com-
mission. However, he said, Whiteside declined to join

case though he offered to “be as helpful as possible.” Scott

said he never asked Whiteside if he ever finally did any-
thing to help National.

NAB Opens Fall Sessions: First of 8 NAB fall

conferences, Sept. 18-19 at Biloxi, heard pres. Harold E.

Fellows characterize Congressional inclination to legis-

late TV-radio programming as “the greatest peril to our

industry and ... to the public interest.” He urged
broadcasters to keep their Congressmen informed on in-

dustry problems so they can ‘intelligently and fairly”

consider legislation, pointing out that 291 measures ef-

fecting industry had been introduced in Congress in last

8 years. Second conference with similar agenda opens

Sept. 22 at Oklahoma City. Other Biloxi highlights:

(1) Daniel W. Kops, v.p. & gen. mgr. of WAVZ, New
Haven, told broadcasters they could editorialize on-the-air

“without getting into hot water with FCC” provided

ground I’ules were observed. (2) Code director Edward
H. Bronson reported nearly three-fourths of all Code
violations revealed by monitoring program were made
by 15% of stations. (3) Previewed by 136 southern broad-

casters were film showing “don’ts” of TV (violations of

Code), and a handbook, Broadciuttiinj the News, produced

by NAB Freedom of Information Committee.
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New & Upcoming Stations: Rare uhf starter is ktes,
Nacogdoches, Tex. (Ch. 19), which was set to begin pro-

gramming Sept. 20 weekend, picking up ABC-TV via

intercity relay from KTRK-TV, Houston (Ch. 13), 134

mi. away and quoting $75 base hour rate. In nearby

Lufkin^ about 20 mi. away, KTRE-TV (Ch. 9) operates in

affiliation with NBC basic KPRC-Houston (Ch. 2), like-

wise separately owned [see TV Factbook No. 27}.

New KTES has 1-kw GE transmitter, 250-ft. Liberty

tower, is owned and managed by Lee Scarborough, who
also operates FM station KELS. Frank Murry is chief

engineer.

An unusual “resumer” is KGEZ-TV, Kalispell,

Mont. (Ch. 9), planning to return Oct. 7—earlier if pos-

sible, to pick up World Series. Its blackout April 7 punc-

tuated stormy struggle between small station operators

and community antenna systems which culminated in hear-

ings before Senate Commerce Committee (Vol. 14:16). It

laid responsibility for demise to local CATV system, as-

serted that latter ate into audience with out-of-town sig-

nals so badly that it had to quit. CATV operators (Archer

Taylor, et al), 30% owners of KGEZ-TV themselves, of-

fered to put station back on air, attributing dropout to

mismanagement. Things are now sufficiently patched up,

according to KGEZ-TV pres. Frank Reardon, to put sta-

tion back on air.

^ • 5j«

In our continuing survey of upcoming stations, these

are latest reports from CP holders:

WKBW-TV, Buffalo (Ch. 7) has ordered RCA trans-

Newspapers vs. TV (Cont'd): Now, all 3 TV net-

work presidents are of record in the TV vs. news-

papers controversy brought boldly into the open

by then NBC pres., now chairman Robert W.
Sarnoff last June (Vol. 14:21 & Special Report)—
for both CBS-TV pres. Louis G. (3owan and ABC-
TV pres. Oliver Treyz spoke up this week.

Sarnoff was rough on newspaper publishers &
their program critics—questioned whether they

were deliberately derogating TV. Cowan uses

milder tone, a chiding treatment. Treyz is quite

happy with the newspapers.

Cowan was plenty critical of the critics, in

speech before Pittsburgh Ad Club, but he was
loath to question their motives. Critics who claim

that TV is all quizzes & westerns “don’t know what
they’re reporting,” he said, noting that CBS-TV
would have but 2 half-hour quiz shows and 7 half-hour

westerns out of 27 nighttime hours per week this fall.

“I choose to believe,” he asserted, “that misreporting of

this fact by some is a lack of research and lack of com-

plete knowledge of the field—not deliberate deception.”

He warned, however:

“There are occasions when critics or reporters of the

TV scene unthinkingly can destroy the people on whom
they sit in judgment. And there are those who enjoy

watching these executions just as much as the knitting-

needle crowds who gathered to watch the guillotines at

the time of the French Revolution. Fortunately, not many
writers pander to this aspect of our society.”

* * * *

Treyz took direct crack at Sarnoff, disagreeing with

him vigorously during this week’s closed-circuit preview

of ABC-TV fall programming for newspaper TV critics

mitter for Oct. delivery, aiming for Dec. 1 start when
ABC-TV affiliation becomes effective, reports gen. mgr.
John Norton, ex-WMTW-TV, Poland Spring, Me. It has
begun construction of 1000-ft. Stainless tower. Base hour
not set. Rep will be Avery-Knodel.

KGLD, Garden City, Kan. (Ch. 11), planned as satel-

lite of parent KCKT, Great Bend, Kan. (Ch. 2), with 50-

kw GE transmitter scheduled for installation Sept. 28,

expects to start programming Oct. 15, reports E. L. Kuhl-
man, KCKT gen. mgr. Stainless 800-ft. tower is nearly

ready for 12-bay antenna. KGLD, near SW corner of

state, will use microwave to pick up NBC-TV from KCKT,
120-mi. away. KGLD will be sold as bonus with KCKT,
which has $300 base hour. Rep is Bolling.

WKAR-TV, Onondaga, Mich. (Ch. 10), only educa-

tional outlet to share time w’ith commercial station, hopes

to be on air around “first of year,” reports Armand L.

Hunter, director of bcstg. of Michigan State U. It has

applied for WKAR-TV call letters formerly used by de-

funct uhf educational in E. Lansing, also will use same
staff. Commercial station on channel will be operated by
TV Corp. of Mich. Inc., owned by Lansing radio WILS
(40%) and auto-truck dealer Edward E. Wilson (60%),
with WILS pres. John C. Pomeroy, also heading TV opera-

tion. Non-commercial operation will be from 9:30 a.m.-

2 p.m. and 6-7:30 p.m., Mon.-Fri.; 10 a.m.-2 p.m.. Sat.;

noon-4 p.m.. Sun. Equipment hasn’t been ordered, but

WKAR-TV plans to use 1000-ft tower. The 2 licensees

will use same transmitter, unusual for share-time oper-

ators who generally prefer separate plants. TV Corp. of

Mich, has picked rep—Venard, Rintoul & McConnell.

and ABC affiliates. Said he: “Hard words, pertaining to

the relationship between TV & newspapers, suggesting

slanted newspaper coverage and treatment of TV enter-

tainment and the medium, were spoken by the head of

one network right in the middle of the long, hard sum-
mer . . . Those hard words did not speak for ABC.

“The emergence of ABC-TV to competitive equality

with the other networks has not been the result of lashing

back at criticism. The opposite is true. Our respect for

the opinions of the press, and our willingness to heed its

counsel, has been a substantial factor in [ABC’s] maturing.

“We may and often do differ \vith your views, but

never by questioning your motives, or those of your

publishers.

“We intend to continue that policy, not in the spirit

of ‘buttering you up,’ but because we are con%unced that

your opinions are honestly motivated, constructively meant
and directly rendered.”

* * * *

“This may well be the year of open warfare between

the newspapers and mags on one hand and TV on the

other,” opines Sept. 17 Variety. “How Anti-TV Can You
Get?” titles article which takes particular note of Time
Magazine's apparent “crusade” against quiz shows:

“What particularly irks broadcasters in regard to

Time is the ‘biting-the-hand-that-feeds you’ implications,

as witness [fact that] the Henry Luce Time-Life-Fortune

mag dynasty has a multi-million-dollar stake in its mul-

tiple owmership of TV stations (Denver, Salt Lake City,

etc.). These are bigtime netw’ork affiliates that in the

night-to-night pickup of coaxial netw'ork show^s, depend

on the revenue and audience of the quiz entries, among
others. Yet there’s no instance on record of any of the

Time-Life stations bumping any of the commercial quiz

shows in protest against what Time considers sordid schem-

ings.”
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On Operating 24 Hours a Day: “Red ink successes” is

the way Roger W. Clipp, v.p.-gen. mgr. of TV-radio div.

of Walter Annenberg’s Triangle Publications Inc. (Phila-

delphia Inquirer and Daily News, TV Guide, et al), de-

scribes the round-the-clock operation of of 2 of its 5 TV
stations. Since last Feb. 10, Triangle’s WNBF-TV Bing-

hamton, N. Y. (Ch. 12) has been operating 7 days a

week on a 24-hour basis. Since Feb. 13, WFIL-TV, Phila-

delphia (Ch. 6) has been doing likewise—^but only the 5

weekdays. [See also p. 3.]

Appeal is to off-shift workers, numerous in those areas,

and basic programming is of course film, though there’s

plenty of other material. Clipp says the public service

aspects and goodwill engendered have “more than justi-

fied our financial investment.” Both stations have received

thousands of letters from industrial workers, to say noth-

ing of hospital staffs, firemen, farmers and others whose

duties may keep them awake during the overnight hours.

In Philadelphia, it was noted that newspapermen have

been among the all-night shows’ most ardent adherents.

* * *

When the all-night shows started, both stations solic-

ited viewers for announcements of coming events of in-

terest, plant safety campaigns, public service projects,

social activities. Within the framework of a film schedule

of 5 features nightly, such announcements are interjected

at breaks as well as periodic 5-min. news summaries cover-

ing local and general news at the conclusion of each fea-

ture film. The interspersions are carried under title Home-
town Headlines, averaging 15 announcements per program
for church carnivals, fraternal meetings or outings, com-

munity fund drives, civic safety campaigns and the plen-

teous spots from Red Cross, CARE, Heart Assn., Junior

Chamber of Commerce, Army, Air Force, etc.

The personal touch isn’t forgotten, with birthday

greetings, wedding announcements, graduations, get-well

wishes. Public service films are carried, like Army’s 15-

min. weekly Country Style, U.S.A., Air Force films, various

“how-to” films turned out by the govt, departments.

Then there’s the weekly Chemistry of Living kine with

Pennsylvania Military College’s Dr. Russell Erb, a college-

level course that was part of the University of The Air
series that won WFIL-TV a DuPont Award.

Example of local industry interest was “hard hat”

campaign by Lukens Steel, in the WFIL-TV area, designed

to persuade workers to wear their helmets at work to

prevent head injuries from fiying scraps. A WFIL-TV
newsreel unit visited other plants, filmed workers in right-

&-wrong safety postures, won hosts of friends among exec-

utives of such big firnks as GE, Atlantic Refining, Philco,

Sun Shipbuilding, Budd. The main postoffice and Yellow

Cab were latest on agenda of this crew.

* *

Sponsorships? Among those who have paid for spots

on WFIL-TV’s all-night shows thus far are Alcoa, Max
Factor cosmetics, Mayonette & Frenchette salad dressings,

local theatres, new and used-car dealers. At WNBF-TV,
Procter & Gamble has been biggest advertiser, but spots

have also been sold to a storm window concern and to

builders and suppliers for local home improvement.

Only other all-night station within our ken that’s

presently operating is KSHO-TV, Las Vegas, Nev. (Ch.

13), transmitting 24 hours Fri. & Sat. only. It has sold

time to health studios, beauty salons, apparel shops, ac-

cording to gen. mgr. George Clavin. Besides KDKA-TV,
Pittsburgh (Ch. 2), which was the first to try all-night

operation but is content to sign off at about 2:30 a.m.

now, we’re heard of only one other attempt, abandoned

—

by Tom Tinsley’s WXEX-TV, Petersburg-Richmond (Ch.

8). And KTLA, Los Angeles (Ch. 5) informs us it has

telecast overnight occasionally for telethons and special

events, as have other stations no doubt.

Suit against community antenna system in Helena,

Mont., brought by KXLF-TV, Butte, Mont. (Vol. 14:36),

was argued before Judge W. P. Mun-ay Sept. 17—and

judge gave both parties 2 more weeks to file additional

briefs. KXLF-TV alleges that CATV system picks up and

distributes its signal in violation of Communication Act

provision prohibiting “rebroadcasting” without orginating

station’s permission. Judge Murray said he was “im-

pressed” with argument of E. Stratford Smith, National

Community TV Assn. gen. counsel who handled CATV
case—that his court doesn’t have original jurisdiction;

that FCC must consider case first.

Translator power increase from 10 to 100 watts, pro-

posed by the FCC (Vol. 14:31), has been endorsed by
Adler Electronics Inc., major manufacturer of translator

equipment. Increase would not only expand translator cov-

erage, said pres. Ben Adler, but would inhibit growth of

illegal vhf boosters. He said he’s prepared to offer 100-

watt amplifier at $5200 within a few weeks after FCC
type-approval.

Community antenna system in Big Bear Lake, Cal.

was bought this week by Antennavision Inc., owned by
Bruce Merrill, operator of 10 other CATV systems in Ariz.

& N. M. (see TV Factbook No. 27)—through broker

Daniels & Assoc., Denver.

Private microwave between Charlotte, N. C. & Floi’-

ence, S. C. was granted this week to WBTV, Charlotte

(Ch. 3) & WBTW, Florence (Ch. 8). System will employ 3

intermediate repeaters, cost $140,000.

Longer hours of operation for certain radio stations,

sought in petition filed by Daytime Bcstrs. Assn. Dec. 9,

1955, were flatly rejected by FCC in final decision this

week. DBA asked for permission to operate from 5 a.m.

or local sunrise (whichever is earlier) to 7 p.m. or local

sunset (whichever is later). In Public Notice 58-891, Doc.

12274, Commission concluded that slight gain in service

would be vastly outweighed by increased interference

resulting in loss of service to millions—and would add
interference to foreign stations—“inconsistent with inter-

national understanding.”

CP was cancelled for KYAT, Yuma, Ariz. (Ch. 13) as

of Aug. 15, after grantee Wrather-Alvarez Bcstg. Inc.

(now Marietta Investment Corp.) failed to contest initial

decision of FCC examiners James D. Cunningham & Her-

bert Sharfman. They had recommended cancellation after

hearing on CP holder’s application for more time to build,

concluding good reason hadn’t been shown for extending

the 2% -year-old grant any further (Vol. 14:26).

Tape reproducers, offering up to 16 hours of music for

stations, community antenna systems, etc., are available

from Alto Fonic Music Systems Inc., 935 Commercial St.,

Palo Alto, Cal., at $2275 for basic unit. Tape leasing serv-

ice is also provided.

Translator starts: W73AB, Littleton, N. H. began
Sept. 15 repeating WCSH-TV, Portland, Me.; K71AJ,
K75AK & K81AD, Wasco, Ore. plan to start Sept. 24 with

KPTV, KGW-TV & KOIN-TV, Portland, Ore. One trans-

lator CP was granted this week—Ch. 70, Douglas, Ariz.



TAXES, COUNTERFEITERS HIGHLIGHT EIA MEET: Frank & sober assessment of TV industry,
coupled with restrained optimism for fall selling season, highlighted well-attended
Electronic Industries Assn, fall conference in San Francisco this week. Mounting
influence of industry's military segment was once more made apparent. Convention's
principal address — by North American Aviation pres. J. L. Atwood — was devoted to
the complexities of "weapon system management." Nonetheless, EIA consumer products
div. moved on several issues with broad implications for set makers.

There'll be no industry-wide promotion to sell TV sets, such as we described
in Vol. 14:35, until someone comes up with "red hot" idea. This was conclusion of

consumer products div. after listening to several proposals and hearing mgr. Bert
Reynolds of No. California Electrical Bureau tell of local success of "second set"

promotion under theme, "TV's More Fun When There's More Than One." Reynolds warned,
however, against "ill prepared promotions," urged that local interests get plenty of

time to tie in with any national program. Whole matter was tossed into lap of EIA
board for further review at its Dec. meeting.

Fight against excise taxes gets a "new look" as div.'s tax committee stepped
out of perennial and so far unsuccessful campaign. EIA board agreed to name a high-
level executive group to present industry plea to next Congress for elimination or

reduction of still-effective wartime excise taxes.

Tube counterfeiting became industry-wide concern as' tube div. adopted a "code
of ethics," pledged all members to aggressive campaign. Code provides: (1) Industry
cooperation with law enforcement authorities. (2) Education of distributors, dealers,
servicemen on ways & means to combat counterfeiting. (3) Support for suggestions by
grand juries, judges, etc., on means of combatting practice. (4) Steps to dry up the

sources of counterfeiters by destroying used and defective tubes. (5) Administration
of warranty policies so as to keep tubes out of counterfeit channels.

How to Pick a TV Market: Ways to counter the profit squeeze , locate best TV
dealers, were outlined this week by Magnavox v.p. Leonard F. Cramer who iincovered

some .secrets of highly successful program to upgrade TV dealer franchise before the

6th annual marketing conference of Industrial Conference Board in N.Y. All Magnavox
dealer franchises were cancelled Aug. 30, new program initiated which pres. Freimann
at time said rested on "adherence to basic principle of integrity in merchandising."

Minimum market potential of 1500 sets per year was established for economic
penetration by semi-exclusive distribution, Cramer said, estimating such area will
have about 30,000 to 35,000 population. On this basis, 575 or 18.7% of the counties
in U.S. were selected, representing 72% of total population, 79% of retail sales,

86% of the total sets sold since TV got underway in 1946.

Five-year "growth plan " to achieve desired market coverage was established
with a goal of 35 sales regions, >full complement of sales representatives. Criteria
for dealer selection include previous* volume, extent of area available for display,

dealer service qualifications and discount policies. Dealers without an adequate
display and service policy, or "who advertised as a discount house" were eliminated.

Cramer said success of program is evidenced by "the gradual but steady increase in

Magnavox share of the existing TV market."

TV-Radio Production: TV production for week ended Sept. 12 was 145,289 sets, a
new peak for the year, compared with 112,992 preceding week and 146,288 same week in

1957. Year's 36th week brought total TV production to 3,205,770 vs. 4,101,000 last

year. Radio production was 295,249 (89,210 auto) vs. 274,604 (91,738 auto) in the i

preceding week and 256,292 (58,451 auto) in same week last year. Radio output for
36 weeks was 6,757,725 (2,070,000 auto) vs. 9,303,000 (3,531,000 auto) last year.

12



13

On Selling Color Sels: Latest tack in RCA’s deter-

mined effort to move color TVs was promotion
begun this week in Philadelphia & New York, and
going into Sept. 22 week there and elsewhere,

offering present inventories of “700” series at

substantially reduced prices. The 15 models of

this series, original lists ranging $495 to $895,

have of course been superseded by the 10 models

of the “800” series at $495 up to the $1200 deluxe

with remote control. In effect, it’s like auto dealers

getting rid of 1958 models to make way for 1959

—unloading—but RCA states that similar cam-
paign last spring actually led to sale of more of

current models at original lists.

As in case of last year’s car, there’s nothing wrong
with last year’s color TVs. The “700” series also had

improved and virtually foolproof tuning as against earlier

models that caused some people to say you had to be an

engineer to tune a color set. Certainly that’s not the case

any more. How many sets are involved in the new sales

campaign, RCA won’t say, but the lower end models of the

“700” series, at $495 originally, are noteworthy by their

absence. Factor of price may well be key to problem of

unlocking color TV, which everybody in the trade believes

has to come but which nobody does anything much about

except RCA.
# # :(c

Philadelphia area distributor Raymond Rosen & Co.

and its dealers, in Sept. 16 page in Bulletin, offered list

prices varying from $369 to $379 to $399 on its “700”

models, these representing around $300 off original lists.

Bruno-N. Y. broke in Sept. 19 N. Y. Times with another

tack, captioning its big ad thus: “We Will Give You $300

for Your TV—Any Size, Any Make, Any Model—when you

buy any one of these new RCA Victor Color TV sets!”

Ad then pictures Westeott model, original list $695, now
available for $395; Arliss (Chinese Chippendale) and

Strathmore consoles with doors, originally $795, now $495;

Chandler deluxe Contemporary console, $895, now $595.

Copy tells much of the story that other distributors around

the country will be preaching henceforth as the basic

“company line” in its color sales appeal:

“Why do we make this offer? Frankly, our records prove that
enthusiastic Color TV owners have sold more Color TV sets to
their friends and neighbors than any ad we have ever run. If

this extraordinary offer results in many more people seeing Color
TV in actual home operation, we shall have made a worthwhile
investment.

"How does this trade-in plan work? It’s simple—here’s an
example. Model 21CT7855 Illustrated

—

‘The Westeott’—is regularly
$695. Your old TV—any make, any model, any size—is worth $300.
Thus, you pay just $395 for this 21" Color TV receiver.

"Is now the time to buy? Yes! RCA has been manufacturing
Color TV sets for 5 years and hundreds of thousands are in use.
21" Color TV is the best buy on the market. It’s actually 2 sets
in 1 . . . receives black & white and color. Prudent buyers can
purchase Color TV knowing that it will bring everything ’TV has
to offer throughout the years.

"Service—is it expensive? Installation and 1 year’s service, as
required, is only $89.50 from the RCA Service Company. Service
for shorter periods is as low as $44.50. There is a 1 Year War-
ranty on the color picture tube and all parts absolutely freel And
a color set attaches to your present antenna—indoor or out. By
actual service records. Color TV is as reliable as any TV.

"Is tuning easy? Tuning color can be mastered in 10 minutes.
Two simple knobs control the color. Just set them and forget
them for the evening.

"What kind of programs will I see? All the big shows are in
color. NBC alone has more than 600 horns of color programs this
Pall. You’ll see Perry Como, Dinah Shore, Jerry Lewis, George
Gobel plus big spectaculars like An Evening With Fred Astaire,
Johnny Belinda. Sporting events like the World Series, College
Football, The Tournament of Roses—color pictures every bit as
good as color movies!”

Note: RCA pres. John L. Burns sees color taking hold

gradually, its upward sales curve by no means as precipi-

tous as black-&-white’s has been over the last 10 years or

so—and is gearing accordingly. But, like Chairman Sarnoff

and ex-pres. Frank Folsom, he’s convinced TV’s future

inevitably will be dominantly color, both at transmitting &
receiving ends, and he cites company’s promotions and
expenditures on color to prove RCA has no intention of

slowing its efforts to put it over. Number of color sets

sold thus far and in use, best known to RCA as practically

the only sizable producer, is still a deep-dyed secret—but

its executives usually refer inquiries to Sylvania marketing
chief Frank Mansfield’s figures, which add up to 320,000

as of July 1, 1958 (see TV Faetbook No. 27, p. 28).

Shrewd Dealers Assess TV: Seven dealers said “yes”

when asked if they can make money on TV in today’s

market. Their “case histories,” subject of “special report”

in McGraw-Hill’s Sept. Electrical Merchandising, provide

a good antidote for those suffering from “saturation blues.”

Dealers interviewed range from a neighborhood appliance

dealer to metropolitan merchandiser. Article notes “each

has a unique merchandising philosophy” but “one thing

in common—they’re all making money in today’s TV
market.”

“The opportunists and amateurs who tried to cash in

on TV’s booming growth are gone. What remains is a

group of dealers who have grown with the industry and

adjusted their operations to the changes which have been

inevitable as the industry reached maturity. Today’s final

adjustment finds them learning to operate—and operate

profitably—in a replacement market.”

You’ll recognize all, or most, of those interviewed

as well-known, successful merchandisers in TV-appliance

trade: Tom Carmichael, Burns & Carmichael, Seattle;

Matty Roth, gen. sales mgr., Davega, Springfield (N. J.)

;

W. J. Lee, merchandise mgr., Sherman Clay & Co., San
Francisco; Jim Godwin, head of Godwin Radio Co., Birm-

ingham; Harry Gomberg, State St. TV mgr., Goldblatt’s,

Chicago; Jack Gilbert, TV-appliance buyer, Morris Kirsch-

man & Co., New Orleans; Steve Benzik, S. Benzik & Co.,

Chicago.

Also recommended reading in Sept. Electrical Mer-
chandising is article titled, “TV Today: Even a Mature
Market Has its Problems,” by James J. Cassidy, who says
toughest of these problems is “to convince the man who
already owns a set that he should replace it with another.”

He goes on to list examples of manufacturers’ effort to

create obsolesence. Article suggests 1958 TV sales will be

5.400.000 units of which 2,900,000 will be replacements,

700.000 second sets in home.

Average retail price of TV set, it’s stated, rose from
$190 in 1957 to $200 this year, first upturn in TV’s his-

tory, said to be due to “dominance of 17-in. portable

—

at a high $169—and constant push on the high-end console.”

Elaborate color-TV installation at headquarters of

Strategic Air Command, Omaha, is described in Aug. RCA
Broadcast News, which includes features on: videotape

recorders at NBC Tape Central, Burbank, Cal.; magnetic
disc recorder; precision offset; AM transmitters & an-

tennas, etc.

Emerson Radio appoints Friend-Reiss Adv., N. Y., to

handle its account, including new DuMont subsidiary.
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Trade Personals: Lloyd B. Kiely, 1957 pres, of Canadian
EIA, ex-gen. mgr. of Philco’s Toronto operations, promoted
to v.p. of Zenith of Canada . . . W. E. Laswell promoted to

Motorola sales mgr. for radio & phonos, succeeded as

northwestern sales mgr. by T. J. Morley . . . Richard A.

O’Connor, chairman of Magnavox, and Mrs. O’Connor on

Sept. 14 announced engagement of their daughter, Eleanor

Mary, to Charles F. Clarke Jr., of Lake Forest, 111., grad-

uate of Brown U and ex-Army engineer in Korea, who is

in real estate business in Chicago; they will be married

later this fall . . . Fred S. DeWitt promoted to N. Y. district

sales mgr. for GE tubes & components, succeeding S. J.

Welsh, now marketing mgr. for components . . . Paul B.

Hunter promoted to v.p. & gen. mgr. of Olympic’s Buffalo

(N. Y.) branch . . . Joseph P. Lynch promoted to adv. &
sales promotion mgr. of Westinghouse tube div., succeeding

Louis Martin, now gen. marketing mgr. . . . Jack Gilpin, ex-

Booz, Allen & Hamilton, named asst, to pres, for manage-
ment planning of Eitel-McCullough, Donald H. Priest pro-

moted to associate research director . . . Bert Bartholomew
named radio & hi-fi product mgr. of Canadian Admiral . . .

Joseph Lawrence, ex-C. L. Miller, named adv. mgr. of

Columbia Records; Joan Tietjen promoted to sales promo-
tion mgr.

New EIA directors elected: B. K. Wickstrum, Sylvania

marketing v.p., succeeding Max F. Balcom, Sylvania direc-

tor & ex-pres.; J. B. Dow; Hazeltine exec, v.p., succeeding

W. A. McDonald, Hazeltine chairman; John G. Brooks,

Siegler Corp. pres.

Axel G. Jensen, Bell Labs director of visual & acoustics

research, noted TV scientist, named Knight of the Order

of Dannebrog by King Frederick IX of Denmark; award is

country’s highest civilian decoration.

Robert E. Svoboda, Amphenol distributor sale mgr.

named first v.p. of Assn, of Electronic Parts & Equipment
Mfrs., succeeding Col. Gail S. Carter now NEDA executive

officer.

DISTRIBUTOR NOTES: Admiral merges Baltimore &
Washington branches at 2046 W. Va. Ave. NE, Washing-
ton, under gen. mgr. Wm. Oppenheim; appoints American
Parts & Service, Baltimore, for parts . . . Zenith of Canada
appoyits for all consumer products: Bruce Robinson Elec-

tric, Edmonton & Calgary; J. H. Ashdown Hardware Co.,

Winnipeg; Major Appliance & Refrigeration, Vancouver
. . . Olympic appoints Rew Distributing, N. Y., for TV,
radio, hi-fi . . . Hoffman appoints 6 for electro-mechanical

devices: OEM Sales Co., Indianapolis; W. N. Rider Co.,

Dallas; Darbury Co., West Newton, Mass.; Fred Peterson

Co., Minneapolis; W. R. Schultz Co., Seattle; Hytronic
Measurements Inc., Denver . . . Webcor appoints Harold
N. Lieberman Co., Minneapolis, for stereo phonos and tape

recorders.

ELECTRONICS PERSONALS: Rear Adm. Jack S. Dorsey
named deputy director for communications-electronics.

Joint Chiefs of Staff . . . Wm. C. Bolenius, AT&T v.p.-

finance, promoted to exec. v.p. . . . Corbin A. McNeill pro-

moted to ITT industrial relations director, succeeding Fred
D. Wilson, retired . . . Joseph J. Merry, Western Electric

asst, personnel director, elected secy., succeeding Norman
R. Frame . . . Dr. Myles L. Mace returns to professorship

at Harvard Business School after 3 years as v.p. of Litton

Industries, continues as consultant . . . George E. Tubb, ex-

GE, named marketing director of Laboratory for Electron-

ics, Boston . . . Hoyle U. Scott promoted to v.p. of Webcor
electronics div.

Obituary

Edward R. Carney, 66, ex-Philco div. mgr. for Cincin-

nati-Louisville area, later Philco distributor in Louisville,

died Sept. 14 as result of automobile accident.

Charles Ward Mortimer, 78, mgi'. of DuMont’s patent

dept, at time of his retirement in 1948, died Sept. 12 at

Upper Montclair, N. J.

Wesley Fuller, 46, Bell Labs asst, director of publica-

tions, died Sept. 13 of heart attack at Virginia Beach, Va.

Stereo Crimping Phono Sales: Customer uncer-

tainty over stereo is blamed for lag in phonograph sales

—

currently about 15% behind last year—by Wall St. Journal

reporters Stanley Penn and Jerrold Schecter in front-paged

article Sept. 15 titled “Record, Set Makers Find Demand
for New Sound a Mixed Blessing.” They stated industry

is “fretful” that its “storm of promotion” on stereo may
succeed too well, and “as confusion over stereo grows,

volume sags, so that sales [of phonos] for the year to

date are trailing a year ago by about 250,000 sets. Pre-

dictions by industry officials indicate a decline for full

year to no more than 4,500,000 units from last year’s

5,000,000, with dollar volume indicated at around $400,000,-

000 this year compared with 1957’s record $453,000,000.”

Attesting to stereo boom, however: “All the hoopla about

the new system [stereo] is beginning to have an effect.

More and more customers are coming in [to dealer stores]

to buy stereo discs. Somewhat sox’rowfully, dealers have

to warn them that unless they have special stereo players,

their home sets will ruin the new records in about 5 plays.”

Charles L. Simmons, pres, of Society of Record Dealers

is quoted as saying: “People have read just enough about

stereo so that they refuse to buy anything else.”

Eitel-McCullough reports loss of $13,959 for 6 months
ended June 30 vs. earnings of $533,515 (OSi;* per share)

for corresponding 1957 period.

Last Word on Closed Circuit: Most exhaustive

treatment to date on burgeoning field of closed-circuit TV
for industry, education & military, is big (348pp., $4.50)

new book published by Govt. Service Dept., RCA Service

Co., Camden, N. J.

—

Closed-Circuit TV Systems, Color &
Monochrome. Prepared originally for Air Force, volume
covers both technical & non-technical aspects of entire field,

contains hundreds of illustrations & diagrams. Potential

uses for closed-circuit are so numerous that authors state

frankly that they can give only “cross-section of various

tasks,” grouping them “tentatively” into: training & in-

struction, security, general surveillance, traffic control,

weather service, hazardous monitoring.

Major IRE awards, to be presented at IRE convention

in N. Y. next March: (1) Medal of Honor, to E. Leon
Chaffee, ex-director. Harvard’s Cruft Lab “for his out-

standing research contributions and his dedication to train-

ing for leadership in radio engineering.” (2) Morris Lieb-

mann Memorial Prize, jointly to Charles H. Townes, Co-

lumbia U & Nicolaas Bloembergen, Harvard, “for funda-

mental and original contributions to the maser.” (3)

Harry Diamond Memorial Award, to Jack W. Herbstreit,

Bureau of Standards, “for original research and leader-

ship in radio-wave propagation.” (4) Vladimir K. Zwory-

kin TV Prize, to Paul Weimer, RC.\ Labs, “for contribu-

tions to pliotoconductive-type pickup tubes.”
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Financial Reports;

Very few electronics-communications firms are among
first-half 1958 top earners, as listed in Sept. 6 Business

Week. AT&T ranks first among 51 tabulated, up 4% from
first half of 1957 and displacing General Motors, down

30.2%, and Standard Oil of N. J., down 37.1%, for top

ranking. GE went up to 9th from 10th place, but earnings

were down 19.1%. Westinghouse went up to 23rd from
32nd place, though earnings were down 2.1%. General

Dynamics rose to 51st from 74th place, though earnings

were down 1.4%.

P. R. Mallory should earn about $1 per share in sec-

ond half to bring 1958 earnings to $1.58 vs. $2.06 last

year, chairman J. Taylor Foster of big components manu-
facturer told Wall St. Journal this week. He said sales

are expected to decline from $77,579,000 in 1957 to about

$65,000,000. Company has “high expectations” for new
plastic covered silicon rectifier, developed for TV-radio

sets, on which initial production begins this week.

Indiana Steel Products Co., said to be largest domestic

producer of permanent magnets, reports net income of

$174,303 (59^ per share on 293,298 shares outstanding)

for 6 months ended June 30. Pres. Robert F. Smith told

stockholders sales for first half, undisclosed, were 27%
below same 1957 period but “there has been a modest im-

provement which started last month [Aug.] and which now
looks as though it might be sustained and amplified.”

Hoffman Electronics will have 1958 sales “around

$40,000,000” and earnings “about the same as last year’s

$2.25 [per share] or possibly a little higher,” according

to pres. H. Leslie Hoffman. Sales in first 6 months were
off 15%, profits declined from $1.18 to $1.09. Consumer
products account for about 30% of total sales. “The
merger door is open, too, providing we can remain the

surviving entity,” said Hoffman.

Erie Resistor earned $207,237 (23(J per share) on

sales of $9,384,450 in 24 weeks ended June 15 vs. $443,753

(63<f) on $12,180,707 year earlier, but pres. G. Richard

Fryling pointed out results for 1958 period reflected up-

turn from 28 weeks ended last Dec. 29, when net income
was $99,058 (8^). He said company “is encouraged by
the immediate outlook,” particularly for new electronic

components for missiles.

Siegler Corp.’s Olympic div. increased TV shipments

17% in year ended June 30 over last year, pres. John G.

Brooks told stockholders in annual report this week noting

record sales and earnings (Vol. 14:33). Olympic increased

its share of the TV market 37% “largely in higher priced,

more profitable units,” Brooks said.

Reports & comments available: On Packard-Bell, an-

alysis by Hayden, Stone & Co., 25 Broad St., N. Y. On
Walt Disney Productions, appraisal by Dclafield & Dela-
field, 14 Wall St., N. Y. On Daysfrom, report by Paine,

Webber, Jackson & Curtis, 745 Fifth Ave., N. Y. On
Litton Industries, review by Buimham & Co., 15 Broad St.,

N. Y. On Raytheon, recommendations by Amott, Baker &
Co., 150 Broadway, N. Y.

General Tramsistor Corp., which recently offered 100,-

000 shares of common for public sale through Hayden,
Stone & Co. (Vol. 14:27) at $20.50 per share, reports net
income of $205,270 (65^ per share on 315,150 shares out-

standing) on sales of $2,387,841 in first 1958 half vs.

$129,364 (43c‘ on .301,960) on $1,228,859 year earlier. G.T.
is merging Barnes Engineering, 1 share for 3%.

TV & Radio Shipments: TV shipments to dealers in

July exceeded June shipments, paralleling previously re-

ported increases in production and retail sales (Vol. 14:34,

37). ElA reports, however, that July total of 334,200 was
28% below July of last year. TV shipments for first 7

months of 1958 totaled 2,335,188 vs. 2,969,251 for 1957

period. Radio shipments to dealers for 7-month period

totaled 3.441.388 vs. 4.018.236. First 7 months’ TV-radio

shipments by states:

state TV Radio
Ala. - 30,597 41,017
Ariz 16,934 21,413
Ark. 19,240 17,553
Cal. 236,751 282,532
Colo 20,438 27,325
Conn. - —

-

36,934 46,427
Del. . 6,482 7,624
D. C 25,919 36,977
Fla. 85,937 94,106
G&. 44,716 63,935
Ida. ... 7,254 13,200
111 143,221 268,025
Ind. 56,123 61,703
Iowa 26,892 40,936
Kan 26,427 41,267
Ky 35,492 46,840
La 40,771 43,788
Me. 12,421 22,374
Md. 35,124 69,552
Mass 78,470 128,802
Mich. 80,184 124,026
Minn. - 35,110 62,519
Miss. 18,971 21,833
Mo .

.

54,500 100,135
Mont 10.553 11,570
Neb 20,191 20,971
Nev 3,758 6,171
N. H. 7,589 12,653

State TV Radio
N. J - , 84,177 127,138
N. M . 10,079 10,396
N. Y . 265,829 482,580
N. C. - 45,116 57,299
N. D. 6,716 10,857
Ohio . 121,965 194,402
Okla 30,070 33,413
Ore. - 24,059 34,479
Pa _ 167,364 247,757
R. I. . 13,580 20,304
S. C . 18,250 25,806
S. D 7,652 8,525
Tenn. 36,026 48,056
Tex. . 118,310 167,754
Utah . 11,728 12,836
Vt 4,690 8,249
Va. . 38,494 54,153
Wash . 37,948 52,226
W. Va . 22,011 21,154
Wis. 39,547 70,418
Wyo. .. 6,598 4,487

U. S. TOTAL 2,327,208 3,427,563
Alaska 1,375 3,138
Hawaii 6,605 10,687

GRAND
TOTAL .. .2,335,188 3,441,388

Is TV Slump Over? “Long slump in the TV re-

ceiver industry has ended.” That’s conclusion by N. Y.
Times' Alfred Zipser, reporting Sept. 16 on 4-month up-
swing in retail, distributor & factory sales which we’ve
been detailing week-by-week (Vol. 14:29, 34, 36-37),... Ho.
hedges on future, stating upturn “is not carrying industry
into boom sales of former years.” Writer notes that Wall
Streeters, scenting better TV times, have pushed TV
stocks up 26.5% from their lows for the year, compared
with only 20.1% rise for all common stocks, and “All

elements in the industry are confident that this month’s
sales [Sept.] will narrow the gap with 1957 further still,

and some industry leaders feel that September may show
the first industry-wide gain of this year over last.”

Automatic record changers purchased by a mamrfac-
turer for incorporation into phonographs of his own
manufacture are exempt from 10% excise tax, according
to Internal Revenue Service ruling (Rev. Rul. 58-445).

Howevei-, such exemption does not apply where manu-
facturer sells record changer to dealers for resale to

consumers.

Factory sales of transistors declined sharply in July
from June, but total for first 7 months of 1958 was 63%
ahead of same 1957 period—21,084,200 units worth $49,-

443,800 vs. 12,902,300 worth $35,465,000. EIA also reports
July transistor sales were 2,631,900 units worth $6,598,700
vs. 3,558,000 worth $8,232,300 in June.

New X-ray image amplifier, developed by Zenith sub-
sidiary Rauland Corp. and demonstrated in Cleveland this

week by Picker X-Ray Corp., is said to produce images
350 times brighter than those available through fluoro-

scopy, with much reduced radiation exposure, on 41-sq. in.

screen.

Audio Engineering Society plans special stereo sym-
posium—to explain the intricacies of stereophonic sound
to the layman—in connection with annual AES convention,
7:30 p.m., Tue., Sept. 30, New Yorker Hotel, N.Y. Ad-
mission $1 to non-members.
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ANNAPOLIS & WEST POINT graduates literally

^ honeycomb the electronics fields—and a goodly share,

most of them with fine war records, will be found in the

business of broadcasting. Our still-uncompleted researches

have uncovered scores in non-broadcast electronics, about

whom we’ll report later; meanwhile, let’s see who are in

“electronic entertainment” fields.

Annapolis men are dominant, curiously enough.

There’s FCC Comr, T. A. M. Craven, of course (his initials

stand for the venerable Navy names Tunis Augustus Mac-
donough)

;
he was class of ’13, resigning as full Commander

in 1930 because he was so prone to seasickness that he

couldn’t fulfill required sea duties. A trained wireless man,
he has been jn communications ever since, starting on loan

as a Navy engineer to the old Federal Radio Commission.

Then there was James Lawrence Fly, U. S. Naval

Academy Class of ’20, onetime hard-hitting FCC chairman,

now retired in Daytona Beach, Fla.; he resigned his en-

sign’s commission upon graduation to attend Harvard Law
School, from which he was graduated in 1926.

Among others who became lawyers, perhaps best

known was John W. (Duke) Guider, ’22, who was partner

in Hogan & Hartson, a leading Washington law firm with

specialists in TV-radio; he married the late great attorney

Frank Hogan’s daughter; later retired to live in N. H., now
owns s^eral small radio stations in New England, recently

assumed management of WMTW-TV, Poland Spring, Me.

(Ch. 8), famed Mt. Washington station in which he has a

financial interest. In the Paul M. Segal law firm in

Washington is Robert A. Marmet, Annapolis ’47, who
studied law at night at Georgetown U while stationed in

Washington as a communications specialist, 1948-55, got

degree in 1951, resigned as a lieut. in 1955.

* * HS

Also class of ’22 was P. K. Leberman, who founded

pre-freeze KRSC-TV, Seattle, which he sold in May, 1949

to present owner Mrs. Dorothy Bullitt for $375,000 when
he found he couldn’t stand its $1000-a-month losses (Vol.

5:22) ;
it’s now KING-TV (Ch. 5), Leberman going on as

publisher of Family Circle, highly prosperous magazine

distributed through chain stores. In same class was H.

Lawrence Holcomb, who retired last June 15 as TV-radio

production v.p. for Tatham-Laird Inc., before that was
asst. TV-radio chief at old Lennen & Mitchell. Onetime

NBC continuity editor in Chicago (1935-37), Larry Hol-

comb was noted for his authorship of oft-revived Sky-

scraper, one of first stream-of-consciousness radio dramas.

Remembered well in the agency field, too, was Charles

Schenck, ’24, who died in Arizona about 1% years ago; he

produced Love of Life for Biow after having served with

old Judson talent bureau which dominated radio produc-

tion in the late ’20’s; he was at one time radio director for

Blackett-Sample-Hummert in Chicago and first producer

of Ma Perkins.
:{; 4; ^ 4c

Among the TV-radio stations, we find Joseph S. (Dody)

Sinclair, ’45, who manages his family’s WJAR & WJAR-
TV, Providence

;
Paul E. Taft, ’38, recently resigned pres,

and still 10% owner of Corinthian (Whitney) group’s

KGUL-TV, Galveston-Houston
;

Herbert Green, ’48, on

sales staff of WNTA-TV, N. Y.; John Knight, ’27, engi-

neer-in-charge of NBC’s KRCA, Los Angeles.

NBC staff also includes John B. Rogers, ’45, mgr. of

studio & theatre operations; Perry Smith, ’45, sports pro-

A TV Factbook on Every Desk
'T^ELEVISION FACTBOOK No. 27, Fall-Winter

edition of the TV-radio & other electronic en-

tertainment industries’ first, most widely used and
most frequently quoted data book, should reach all

full-service subscribers by mid-week. Completely

indexed, this 496pp. semi-annual “almanac” provides

ready access to a wealth of basic data on all U. S.,

Canadian and World TV stations and networks (in-

cluding complete rate cards of the U. S. & Canadian
networks and digests of all station rate cards) ; new
census of TV sets by states & counties; data on all

CPs outstanding and applications pending; updated
allocations tables. All other depts. have been up-

dated, too, including directories of the FCC, TV sales

reps, program producers & distributors, manufac-
turers of TV-radio sets, tubes & transistors, TV-
radio attorneys, consulting engineers, specialized con-

sultants, electronic labs, etc., etc. Included with each

Factbook is a revised copy of our 34x22-in. Map of

TV Cities and Network Interconnections, in color,

suitable for framing. Extra copies of the Factbook
cost $5 for single copy; $3.50 each for 5 or more.

ducer; and, from same class, producer Douglas Rodgers
now a TV actor, married to actress Lynn Dollar.

George W. Bolling, head of rep firm bearing his name,
was Annapolis ’23, won considerable distinction there as

an Olympic Games swimmer and a track athlete. Among
the reps, too, there’s Ernest Lee Jahncke Jr., ’33, ex-ABC
v.p., now administrative asst, to Edward Petry.

it ^ *

West Pointers in TV-radio broadcasting can be counted

on one hand, so far as we can learn. Top ranker, of course,

was Brig. Gen. Luther Hill, Class of ’19, now publisher of

the Des Moines Register & Tribune, long active in super-

vision of the Cowles TV-radio stations. He served in

World War I, resigned in 1923, reentered Army in 1942.

He’s a brother of U. S. Senator Lister Hill.

Everett Kidder Meade, from an old Virginia family,

now CBS v.p. in charge of public relations, went directly

from the U. S. Military Academy with Class of ’43 into

active service, won all kinds of medals in combat, lost a

leg in the Battle of the Bulge.

A top agency man w'ho was graduated from the U. S.

Military Academy, Class of ’20, is Joseph R. (Bill) Stauffer,

in charge of TV-radio for N. W. Ayer & Son. Among
other agency folk, we recall only Army’s great All-America
football center Ed Garbisch, ’25, who super\fised Gen-

eral Foods’ sponsorships in early radio, then handled

radio for Ruthrauff & Ryan; he married a daughter of

the late W'alter P. Chrysler, is now chairman of Grocery

Store Products Co. Inc.

Note: We’ve probably missed some others; if you know
about them, tell us so that we can complete the record.

Pay-TV will be “interstate commerce” in California,

even if confined to closed-circuit baseball, hence doesn’t

come under jurisdiction of state’s public utilities commis-
sion, according to Los Angeles Citizens Committee Against

Pay-TV. In formal filing with commission, group urged

that no action be taken on wired pay-TV pending consider-

ation by Congress. Skiatron Corp. has asked Pacific Tel.

& Tel. to make engineering study of project’s feasibility,

but PT&T hasn’t agreed to undertake it (Vol. 14:37).



Wyatt Building • Washington 5, D. C. • Telephone Sterling 3-1755 • Vol. 14: No. 39

SUMMARY-INDEX OF THE WEEK'S NEWS— September 27, 1958
INDICTMENT IN MIAMI CASE tops blows to FCC prestige. THE NEGRO AUDIENCE sizable enough for many radio

Week brings "bribery" rumors from House probers, stations to offer specialized programs. More Negro radio

Bowles Report—and more (p. 1). listening than TV viewing (p. 7).

EDUCATIONAL TV 'TEST' in Little Rock not very conclusive.

GE's Paul Chamberlain foresees more ETV stations than

commercial within 10 years (p. 2).

WHO'S WHO IN AMERICA LISTS relatively few from TV-

radio broadcasting and electronic fields. Plans for on

industry Who's Who (pp. 3, 12 & 14).

MIAMI 'INFLUENCE' HEARING before Judge Stem, ap-

proaching end, questions maneuvers of North Dade
Video; 3 of 4 Ch. 10 applicants involved (p. 3).

BOWLES REPORT released by Senate committee, gets atten-

tion for attack on calibre of FCC members, etc. Long-

range impact speculative (p. 4).

HOUSE FCC SHOW GETS ON ROAD again -with new "no-

names" and "rumor" act; subcommittee tactics excori-

ated at Federal Bor Assn, meeting (p. 5).

COMMUNITY ANTENNAS WIN Wyo. court decision that

they're not public utilities, can't be regulated by state

because they're "interstate" (p. 7).

VHF INDEPENDENTS IN IDAHO and Utah prospective start-

ers. Reports on other new & upcoming stations. Buffalo's

WBUF goes dark (p. 8).

Manufacturing-Distribution-Finance

DIVERSIFICATION PLANS of Studebaker-Packord may in-

clude acquiring Imperial Records, currently dickering

for 6 radio stations. Other merger notes (p. 10).

TRANSISTOR RADIO IMPORTS from Japan not up to pre-

dictions, but show uptrend each 1958 month. Tokyo

communiques reveal plans (pp. 11 & 13).

ZENITH REJECTS RUMORS of stock split and new acquisi-

tions in woke of stock flurry (p. 13).

CRIMINAL INDICTMENTS-AND FCC's WOES; Chillingly real — even though no surprise
— were the criminal indictments handed down by a grand jury in Federal court in Wash-
ington this week, charging ex-FCC Comr. Richard Mack and his friend Miami attorney
Thurman Whiteside with conspiracy to give Miami's Ch. 10 to National Airlines Inc.,
now operating the 13-month-old WPST-TV as a 100% subsidiary.

The two must go to trial , and if convicted by a jury, face possible maximum
penalties of 10 years imprisonment and $15,000 fines.

The chill is intensified when one considers fact that same grand jury, whose
life doesn't expire until next July, has been looking into charges of "bribery" in

Pittsburgh's Ch. 4 decision, involving former FCC chairman George McConnaughey and
principals of winner WTAE (see p. 5) — though there were published reports this
week, unverif iable , that it may not move on any more FCC cases. On the other hand.
Rep. Harris (D-Ark.

) has indicated there are other cases which might come before
the grand jury on the basis of testimony presented to hisi investigatory committee.

Fact is that a skilled and persistent phalanx of Dept, of Justice attorneys
doesn't have much trouble persuading a grand jury to return an indictment. It may
be something else, of course, tc convince a jury in open trial.

You can't help wondering what effect this week's turn of events may have on

Judge Horace Stern, presiding over FCC's own hearing on Ch. 10 case, who just this
week heard Whiteside's explanation of his actions (see p. 3).

Mack & Whiteside reacted quickly . Said Mack, who is staying at his father's
motel in Ft. Lauderdale: "It's i-idiculous. I haven't seen the papers yet and I feel
I shouldn't provide any more comment. I'm not worried about it. The whole thing
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just makes me feel a little sad." Said Whiteside: "I am not responsible for results
of Washington politics. At> any trial my complete innocence will be proven."

j

The 13pp. indictment is based on 3 counts of alleged violations of Title 18,
"

Sections 371 & 1505 of the U.S. Code. In legal* language
, it states they conspired

"corruptly to influence, obstruct and impede and corruptly to endeavor to influence,
obstruct and impede the due and proper administration of the law under which the FCC
was conducting a proceeding to determine to which application it should award [the

channel]." Strong language also was used to state that the 2 sought to defraud FCC
of its right to make decisions "free from self-interest, bias & improper influence"
and of its right "to the impartial, unbiased, conscientious and faithful actions and
judgments of the defendant Richard A. Mack..."

i The indictment lists 52 "overt acts ", notably the Whiteside-to-Mack giving
.and cashing of checks and Mack's votes in the. Ch. 10 case. It concludes; "The de-
^fendant Richard A. Mack, in consideration of suns of money and other things of value
given to him, directly and indirectly, by Thurman A. Whiteside, did corruptly take
official action and vote in favor of Public Service TV Inc. [National Airlines]..."

From the hapless Mack's point of view , irony is that he mighti easily have
abstained from voting in a case involving so many bitterly conflicting interests in
his home state, even had he wanted National to win; the vote was 4-2, Mack as junior
member of the Commission having been called on to vote first.

FBI began investigation of case Feb. 13 while House Committee was making big
headlines with its exposures. Presentation toi grand jury was handled by Robert J.

Rosthal, assisted' by James J. Sullivan and William P. Clancy. Indictment was signed
‘by Oliver Gasch, U..S. attorney for District of Columbia, where trial will be held.

- nC ?r

It was a bad week for FCC, altogether . Unfortunate aspect is that some very
fine incumbent public servants are getting smeared by the splashing tar. It would^-- I

be surprising indeed if politicians don't attempt to snag votes on an "FCC scandal"
theme. Consider what broke around the Commission's head this week, in addition to

the Mack-Whit eside indictments;

(1) McConnaughey-Reed "bribery" charges presented to Harris subcommittee by
its own staff (see p. 5). This incredibly inept investigation may be based on fact

that people are guilty, and they'll be nailed if they are, but subcommittee's sloppy
circulation of rumors scarcely enhances its stature as a public interest guardian.

(2) Bowles Report, which characterizes FCC as weak — or worse — in its

handling of uhf-vhf allocations (see p. 4). It recommends that the whole matter be

taken out of Commission's hands and given to more capable: organization.

(3) FCC's own "know thyself" hearing on Miami Ch. 10 (see p. 3). Designed
to determine who attempted to influence it, it keeps bringing up more evidence of

pressures and counter-pressures. It doesn't look good to man-in-the-street.

(4) Court of Appeals' remand of Indianapolis: Ch. 13 decision (see p. 6).

Court seems to get more brusque,' almost personal, as it rams cases back to Commis-

sion for reconsideration — virtually saying it wishes it could choose TV grantees,
questioning whether Congress gave FCC too much power.

MORE ETV STATIONS THAN COMMERCIAL? "More than a camera on the teacher" is needed
to make educational TV effective, in the words of U.S. Office of Education's TV-

radio chief Dr. Franklin Dunham — and this week's valianti effort by Little Rock's
embattled school board is clinical proof, if any is needed. Its telecasts to the

3500 white & colored students locked out of city's high schools, carried on city's

3 commercial stations (Vol. 14;38), are concededly a mere stop-gap at best.

Famed editor of Arkansas Gazette Harry Ashmore told us: "It was hastily
done, and nobody here is taking it seriously." He did say, however, the TV instruc-
tion is useful in keeping students occupied and should make it easier for them to

make up their work. Reporters covering "TV school" opening observed, variously, that
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"more than half the students had looked in [on the TV courses]"; that "it takes

more than earnest teachers, serious pupils 'and a TV set to make a school"; that,

quoting a 15-year-old student, "It stinks — we'll just have to do this over again
when school starts." Dr. Dunham further noted that no extensive preparation had
been possible for Little Rock's crash program, but he saw "some value in keeping
students thinking about the subjects they should be studying."

Ideally, ETV is a supplement to classroom teaching , according to Dr, Dunham,

not a substitute for it — best example being Hagerstown (Md.) experiment with
teacher-to-TV instruction ratio held to 2-to-l. An exception is U of Detroit's full

TV college program for freshmen & sophomores. Yet even these students are expected

to, call on their instructors twice a week. And New York's experienced META, with a

prospective audience of 2,000,000 children, wound up first TV school week on WPIX
(Ch. 11), comprising 28 hours & 20 min., to the tune of great kudos for what Jack
Gould called "production aplomb," and plans to go to 35 hours weekly.

Though only 33 ETV stations are on the air and they've been very slow in get-
ting under way, nobody now gainsays that ETV is here to stay in one form or another
and it now enjoys substantial commercial support, even aside from Ford Foundation's
many bequests. Index to ETV's increasing importance is current study of equip-

ment potential by GE's Paul Chamberlain , who is now convinced that "within 10 years
there will be more ETV than commercial stations on air, not just closed circuit."

Economics will dictate limit on number of supportable commercial sbationSi,

in Chamberlain's opinion, but the increasing number of students and the shortage of

teachers will make ETV an integral part of school systems all over the country. RCA
apparently foresees similar prospect, for it recently designated a top experienced
sales executive, P. B. (Pinky) Reed , to head up new ETV equipment sales dept.

WHO'S WHO IN TV-RADIOELECTRONICS: it's really astonishing how few TV-radio broad-
casting executives are listed in the latest Who's Who in America, which has released
a Vocational Index of the 50,594 biographies embraced in its nearly 3400 pages (only
130 of them advertising). Marquis-Who ' s Who Inc.'s own figures show only 211 names
catalogued as TV-Radio Executives , a mere .4% of the total, and not all of these are
really in broadcasting as a business, (see p. 14) ; only 58 as Electronic Executives ,

and 179 as Electric Equipment Executives . Combining the latter 2 categories, which
overlap considerably, we give you that Who's Who listing on p. 12 — adding a few
other top names found under other classifications, such as Industrial Executives.

That's not very many names from the 30-year-old radio and 12-year-old TV arts
and industries, and the showing isn't much better even if one culls more names from
other Index classifications like Advertising Agency Executives, 423 names in all;
Communications Executives, 211; Entertainers, 424; Federal Officials, 2371; News-
paper Executives, 1176. There's considerable overlap with TV-radio, of course, but
fact remains that many top names are noteworthy by their absence.

Because TV-radio and associated electronic entertainment arts and industries
need a biographical reference volume of their own, we hope soon to revive a project
first planned early last year — a Who's Who in American Broadcasting and Associated
Fields. Our plans had to be shelved due to prolonged illness, but we're now laying
them anew. It's an enormous job, as you can guess, requiring special staff and from
12 to 18 months to produce. We'll let you knov/ more about it later.

FCC's Miami Probe: It’s 3-out-of-4 now—that is, 3 of

the 4 original Miami Ch. 10 applicants have been ques-

tioned about charges that they attempted to influence

FCC’s final decision which was won by National Airlines.

•
North Dade Video Inc. was added this week to National

and WKAT (A. Frank Katzentine) as “suspects”—in

Commission’s hearing being conducted by Judge Horace

Stern. Only L. B. Wilson Inc. is free of charges at the

moment.
FCC counsel have found nothing in the way of influ-

ence attempts by L. B. Wilson principals. There’s no indi-

1^

cation whether Wilson’s 3 opponents will seek to prove
something adverse when they present their cases as hear-

ing resumes Oct. 1 with presentation by WKAT—Commis-
sion counsel having concluded their case this week.

North Dade involvement was brought up by Commis-
sion counsel, who called as witnesses former FCC Comr.
Robert Jones (an ex-GOP Ohio Congressman), now a

Washington attorney, and North Dade v.p.-gen. mgr. &
10'/. stockholder Waltei' Comj)ton, now an MBS news com-

nientator in Washington.

Jones testified that Compton hired him (unbeknownst
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to North Dade’s regular counsel A. Harry Becker) to offset

political pressures reportedly being brought by his oppo-

nents on Capitol Hill. Jones said he had heard that Sen.

Smathers (D-Fla.), as executor of Wilson’s estate, had been

trying to help L. B. Wilson Inc.—but that he never found

Smathers was actually involved. Then, he said, he went
to Rep. Hinshaw (R-Cal.), now deceased, in attempt to

interest House Commerce Committee; he said he had no

luck there. After unsuccessful attempt to get help from
Bert Wissman, Republican clerk of Senate Commerce Com-
mittee, he succeeded in interesting Rep. Celler (D-N.Y.),

chairman of House Judiciary Committee. Celler subse-

quently conducted hearings in attempt to persuade FCC
that an airline which gets govt, subsidies shouldn’t hold

2 govt, franchises. Sen. Monroney (D-Okla.) also sought

to block National CP. After FCC decision favoring Na-
tional, Celler stated:

“It is deplorable that the application of a certificated

air carrier has been awarded a franchise to operate a

TV station. I don’t think any organization that operates

under one commission should be permitted a franchise

concerning operation under another” (Vol. 13:6).

After the final decision, Jones testified, he approached

FCC Comr. Craven, gave him document titled “The Ex-

aminer Should Have Preferred North Dade Video.” Jones

emphasized that this occurred after decision was rendered

;

that it was done “to prove an academic point”; that it was
prepared in anticipation that record would be reopened.

Compton testified purpose of hiring Jones was to

“neutralize rumors” on the Hill, not to approach FCC
members before decision was rendered. He said Jones was
retained for “more or less a quasi-legal service” inasmuch

as he “happens to know his way ai’ound Washington.”
Earlier in week, Miami attorney Thurman Whiteside

The Bowles Report: Wholesale attack on FCC’s
“abdication of responsibility,” contained in huge
“Bowles Report” released by Senate Commerce
Committee this week, probably had greater im-

pact than it might otherwise—coming as it did

same day ex-Comr. Richard Mack and his friend

Thurman Whiteside were indicted by grand jury

in Miami Ch, 10 case (p. 1). Newspapers imme-
diately quoted attack on Commission appoint-

ments, expressed by chairman Edward L. Bowles,

who lashed at “the insidious practice of meting out

appointments as political favors.”

Bowles’ criticism of “political favors” was con-

tained in separate section devoted solely to his

personal views, termed “private comments.”
Among other things, he urges life tenure for FCC
members, license fees to support Commission re-

search, a tryout for pay TV.
Bowles had rather unorthodox way of running com-

mittee. He called very few meetings, preferred to consult

members individually by letter and in person. The 266pp.

document is very largely personal work of Bowles, MIT
professor and engineering consultant. Of 12 members on

his committee, 8 participated in final report.' Of these, 5

wholly endorsed Bowles’ views; 3 concurred somewhat, dis-

sented substantially.

^ *

Recommendations of report itself, prepai'ed by ad hoc

committee appointed by Commerce Committee chairman
Sen. Magnuson (D-Wash.), as reported in these columns
before (Vol. 14:12,37):

testified that his contacts with ex-Comr. Richard Mack
were done entirely on his own; that he wasn’t retained

by National; that he told Mack of “high character” and
“integrity” of National principals; that “if all things were
equal he would appreciate his giving National considera-

tion.” He said sole reason for talking to Mack was to

perform act of friendship for Robert Anderson, then coun-
sel for National, now a Miami judge.

* * *

WKAT counsel Paul Porter (a former FCC chair-

man) says he plans to call as witness John FitzGerald, who
was chief of Commission’s Office of Opinions & Review
which wrote the Miami decision on instructions from
Commission. If FitzGerald gets on stand, it will be over
vigorous objections of FCC counsel Edgar Holtz, who heads
Commission’s team in the hearing and, as Commission’s
associate general counsel, reports directly to FitzGerald
who is now FCC general counsel.

North Dade counsel Becker says he may call as wit-

nesses National v.p. Alexander Hardy and former National
public relations man Milt Dean Hill. Neither L. B. Wilson
counsel Paul Segal nor National counsel Norman Jorgen-

sen indicated plans to call witnesses as hearing goes into

third week Oct. 1—with expectation it will conclude that

week.

Well worth noting in hearing is atmosphere of judi-

ciousness and speed under guidance of Judge Stem. For
FCC, Holtz and colleagues Richard Solomon and James
Brennan go briskly about their business, demonstrate no
evidence of restraints from “above.” In fact, impression

is that they’d show little hesitation in calling their bosses,

incumbent commissioners, if there were any indication

their testimony were needed.

“(1) An independent audit of the uhf-vhf allocations

problem. (2) An objective review of the Commission’s

mandate, management, operation, and budget. (3) The
establishment of a communications office or authority as

part of the executive structure. (4) An authoritative

classified review of the radio spectrum requirements of

the Nation as a whole, conducted at Executive level.”

Committee was originally established to study techni-

cal aspects of uhf-vhf allocations problems, but Bowles

asked for and received permission to “broaden” scope.

Here’s where he ran into trouble with some committee

members, because he goes way beyond engineering—into

economics. Congressional philosophy, his interpretation of

courts’ interpretations of law and FCC decisions.

* * »

Burden of report is that FCC isn’t willing or able to

solve the allocations problem; that an institution (pre-

sumably like MIT) can do it; that FCC needs a watchdog
of public-spirited citizens

;
that President needs a powerful

communications office right under his wing; that split

management of spectrum by FCC and by go\d;. users

should get complete investigation. Report suggests that

$500,000 be appropriated immediately for a one to 3-year

allocations study by outside outfit.

Report attempts to cover everything FCC has ever

done on allocations, networks, color, educational TV, eco-

nomics. It tries to analyze Commission responsibilities,

court decisions. Congressional intent. It castigates FCC
for specific deintermixture and non-deintermixture actions

—and for reversing itself.

Big question is what impact it will have. Senate Com-
merce Committee printed it without comment. Most FCC
1 cople who have seen it aren’t very impressed—one veteran
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stafFman characterizing it this way : “It really isn’t helpful.

It gives us nothing new to work with.” One recommenda-

tion is likely to bear fruition—study of whole spectrum by

Presidential commission (Vol. 14:38).

What’s interesting is how Bowles committee colleagues

react. Many observers are frankly surprised at some of

those who endorsed entire report. Here’s membership:

T.A.M. Craven, a former consulting engineer, now FCC
member; A. Earl Cullum Jr., consulting engineer; Allen B.

DuMont, chairman of electronics firm bearing his name;
Wm. S. Duttera, NBC mgr. of allocations engineering;

Donald G. Fink, Philco research v.p.; Ralph N. Harmon,
Westinghouse stations engineering v.p.; Wm. B. Lodge,

CBS v.p. of affiliate relations & engineering; C. M. Jansky,

consulting engineer; Edward Kenehan, ex-chief of FCC
broadcast bureau, now in private law practice; Frank
Marx, ABC engineering v.p.; Haraden Pratt, ex-ITT,

ex-telecommunications advisor to President Truman, now
a consulting engineer.

Those endorsing entire report were DuMont (and

alternate Robert P. Wakeman), Fink, Pratt, Cullum.

Jansky (and alternate Stuart L. Bailey), in general, ap-

proved covering letter to Magnuson, which contained the

4 recommendations—but they said that concept of a Presi-

dential communications office “should be reevaluated in

the light of our present knowledge”; that the long brief

should be considered Bowles’ opinion.

Duttera also declined to go along with the brief, said

that it is “such an intermingling of fact and opinion that

as a practical matter, the various elements cannot be sepa-

rCC Probe Hits New Low: How not to run a Con-
gressional investigation was demonstrated anew
this week by House Commerce “influence” sub-

committee as it resumed FCC probe it dropped in

June to pursue Presidential asst. Sherman Adams
through SEC & FTC cases—and hotter headlines

(Vol. 14:24).
Complex case of Pittsburgh Ch. 4, under sub-

committee scrutiny for many months (Vol. 14 :20)

,

w'as picked up again by investigators as their first

order of public business following their biggest

accomplishment to date—resignation of Adams.
And subcommittee seemed bent on confirming his

charge on TV & radio Sept. 22 that it traffics

in “rumor, innuendo and even unsubstantiated
gossip.”

Subcommittee had been stung before by criticism

(voiced on House floor as well as by victims of its hear-

ing tactics) that it permitted irresponsible name-dropping
by witnesses. So this time pious new—and outrageous

—

tack in hearing procedure was taken “to avoid disclosures

which would unfairly reflect upon the I’eputations of any
individual or firm involved” in Pittsburgh case.

* * * *

All names were ostentatiously dropped from 30pp.
staff indictment (admittedly based largely on untraced
rumors) alleging “bribery” and other hanky-panky in

award of Ch. 4 to WTAE (TV City Inc., 50% owned by
Hearst Publishing Co.). Memo presented by asst, chief

subcommittee investigator Oliver Eastland, son of Chair-

man Eastland (D-Miss.) of Senate Judiciary Committee,
was full of unidentified references to “a principal of one
of the applicants,” “a Federal Communications Commis-
sion official,” “local attorney and Washington representa-
tive,” etc.

rated for individual comment and analysis.” As for the 4

recommendations, he said that an “independent audit”

would be all right only if it’s advisory to FCC and sticks

to technical matters; that Congress is adequate watchdog

of FCC; that there’s need for a “Presidential Communica-
tion Policy Board” and a study of civilian-Govt. relation-

ships—but that Bowles committee directive didn’t tell it to

look into such matters.

Lodge was strongest dissenter : “As things turned out,

our committee has been unable to make specific engineering

recommendations which would correct the now-evident, but

frozen-by-use, shortcomings of the FCC’s plan. After ex-

penditure of, say $l,b00,000 or $2,000,000 of Federal

funds, the ‘independent audit’ might not have the answer
either. On the other hand, I must confess to some un-

easiness that a too-theoretical approach by such a study

could jeopardize public sei’vice, public investment in re-

ceivers, program quality, and private investments. Further,

a review of the FCC machinery would not appear to guar-

antee against futui'e errors in judgment, which we must
accept on occasion in both Govt, and business.”

Craven & Kenehan didn’t participate, because of asso-

ciations with FCC. Harmon simply stated he “prefers to

make no comments.” Marx resigned from committee early

in game, dissatisfied with departure from technical matters.

Title of report, available from Commerce Committee:
Allocation of TV Channels—Report of the Ad Hoc Ad-
visory Committee on Allocations. It carries date of March
14, 1958.

Result: 24-hour newspaper sensation in which vir-

tually everybody involved in Ch. 4 case—TV City (KQV),
Hearst (WCAE), 3 losing applicants (who got $50,000

“pay-offs”) , FCC members, FCC staffers, batteries of law-

yers on all sides—was blanketed under suspicion of im-

proprieties, misdemeanors, and worse.

Pittsburgh story petered out next day into a couple

of inside-page sticks of type. Subsequent questioning of

subcommittee staffer Eastland by such subcommittee mem-
bers as Rep. Moss (D-Cal.) had put some names (includ-

ing ex-FCC Chairman McConnaughey’s) into record—and
revealed just how thin substance of gossip-filled staff

indictment was.

By this time, subcommittee Chairman Harris (D-Ark.)

had lost immediate interest in Ch. 4 and its principals,

none of whom was asked by subcommittee to appear for

sworn testimony. Harris said he was ready to let Pitts-

burgh case ride with Federal grand jury which has been

looking into it as well as Miami Ch. 10 case—in which
indictment was returned this week (see p. 1). He said

he wanted to give grand jury “reasonable time” to com-
plete its Ch. 4 study—and “we have gone as far as we
can at the present time.”

On this inconclusive & low note subcommittee’s FCC
probe again was dropped—except for scheduled Sept. 30

session to hear recommendations by American Bar Assn.
& Federal Bar Assn, for proposed codes of ethics for

Federal agencies, which ABA thinks should be “comparable
to canons of judicial ethics.”

* * * *

Score of other partly touched and untouched TV licens-

ing & sales cases have long been on Harris unit’s investi-

gative agenda (Vol. 14:20). But it’s unlikely subcom-
mittee will get around to any until at least after Nov.
Congressional elections. As for this week’s exhibition of

investigative skill, Washingtou Post observed tartly in edi-

torial : “The shabby technique [of subcommittee] would
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be laughable if it did not involve the reputations of hu-

man beings.”

Most serious of Ch. 4 case charges contained in sub-

committee staffer Eastland’s report & testimony involved

McConnaughey, who left FCC June 30, 1957 prior to July

grant of Ch. 4 (Vol. 13:30), formed law partnership with

TV City lawyer George 0. Sutton which was dissolved in

May this year (Vol. 14:22).

Acknowledging that charges stemmed mostly from

“rumors” which subcommittee staff had been unable to

track down, Eastland said Pittsburgh stories he had heard

indicated that “one of the principals offered a bribe” for

McConnaughey’s Ch. 4 vote, and that McConnaughey
“solicited a bribe for his vote.” If stories are true. East-

land said—and he avoided vouching for them—it appeared

to him that McConnaughey also “committed perjury” in

earlier hearing (Vol. 14:14, 16) when he made appear-

ance to testify about Pittsburgh and other cases, but didn’t

mention anything about bribery. “Rumors” were that Mc-

Connaughey tried to get $50,000 from one Ch. 4 applicant

and $20,000 per year for 10 years from another, Eastland

related.

Eastland testified—more explicitly—that he had been

told by TV City pres. Earl F. Reed that McConnaughey
had “solicited any business that Reed could send him after

he left the Commission.”

In Columbus, 0., where he now practices law with

son, McConnaughey said-: “I told the investigator that a

lawyer for one of the principals in the case told me he

had clients with business in Ohio and that he would be

in a position to send me some business. I told him [the

lawyer] I was not interested in this kind of business. I

have never solicited money or law business or anything

else from anyone else in the Pittsburgh case or any other.”

Other names brought into this week’s hearing record

by Eastland included those of Mayor David Lawrence of

Pittsburgh, Democratic candidate for Pa. governor, and

Sen. Smathers (D-Fla.). Both, said Eastland, had been

guilty of “improper” activity in Ch. 4 case—Lawrence

Craven on Spectrum: Run-down on spectrum
needs of all radio services, including TV, was given to

IRE broadcast transmission systems group meeting in

Washington Sept. 26 by FCC Comr. T. A. M. Craven—who
again mentioned advantages of a TV service using 25 or 30

contiguous vhf channels starting at present Ch. 7 (Vol.

14:23-28). He stated: “While my suggestion has some of

the disadvantages of going to all-uhf, it appears to me
to possess advantages of significant importance not only

to TV broadcasting, but also to other radio services. For

example, propagation characteristics would be .substantial-

ly better for TV in the vicinity of 200 me than in the

vicinity of 700 me. Likewise, it appears possible that the

design of an efficient all-channel receiver would be less

difficult in the lower portion of the spectrum than in the

higher uhf portion thereof, particularly if the 25 or 30

channels were in a continuous band. Moreover, since 7 of

the present 12 vhf channels would be continued in service,

existing vhf receivers would not become entirely useless.

From the standpoint of services other than 'broadcasting,

it appears that there would be opened up desirable por-

tions of the radio spectrum which would be best suited

technically to the special conditions encountered in prac-

tice by these services. While 25 or 30 TV channels would

not provide for idealistic competition, there would be at

least a sufficient number of channels to offset the present

monopolistic trends in TV broadcasting.”

for writing letters to FCC favoring TV City, Smathers
for arranging for Hearst executive Richard E. Berlin to

see now-indicted ex-Comr. Mack. But after both pro-

tested they had done nothing questionable (Lawrence call-

ing Eastland’s testimony “inexcusable carelessness”), Har-
ris “corrected the record” to show that no “improper” con-

duct by either was involved.

On Sept. 26 Harris addressed Federal Bar Assn, con-

vention in Washington on subject of “Outside Control &
Interference with Executive Dept, and Independent Regu-
latory Agencies.” He ranged over field, concluded that

“it is difficult if not impossible to distinguish at certain

stages between permissible status inquiries and improper
ex parte contacts,” and that no law can “be a substitute

for the character & integrity of the men who serve on
these agencies.”

Following Harris in panel speech was FTC Chairman
John W. Gwynne, whose agency had been under fire by
Harris subcommittee in Sherman Adams-Bernard Goldfine

hearings. He lit into subcommittee—without naming it

—

for “lurid & unfounded statements more useful for head-

lines than for establishing truth.” He said: “Committee
staffs are beginning to take on the appearance of courts

of appeal. They are approaching the point sometimes said

to be the quintessence of bureaucracy—power without

responsibility.”

In panel discussion following speeches, Harris had
no retort for Gwynne, who served 14 years in House as

GOP member from la. But Harris told newsmen after

session: “The Committee has not sought to take unfair

advantage of anyone. The Committee has not sought head-

lines.” Asked by reporters if he was talking about Harris’

subcommittee, Gwynne said: “If the shoe fits, put it on.”

At another FBA session, subcommittee counsel Robert

W. Lishman said ethical standards of Federal agencies

could be raised by Congressional requirement that they

observe strict codes of conduct. And he said every par-

ticipant in cases before agencies should be required to file

sworn statement “on pain of perjury, that he has not

used and will not use any undisclosed ex parte pressure.”

Indianapolis’ Remand : Grant of Crosley’s WLWI,
Indianapolis (Ch. 13) was again tossed to FCC for recon-

sideration as Court of Appeals rejected Crosley’s second

round of argument before Court. On June 16 (Vol. 14:25),

3-judge court had vacated CP on grounds that Comr. Crav-

en shouldn’t have voted because he hadn’t heard oral argu-

ment. Craven had voted to break 3-3 tie after Commis-
sion’s general counsel advised him he could—though Craven
had planned to abstain because he hadn’t heard argument
and because he had been engineering consultant to con-

testant WIRE before joining Commission (Vol. 13:10). In

requesting rehearing before Court en banc (all 9 judges),

Crosley asserted that Craven’s vote wasn’t decisive; that

3 votes for it were sufficient. “The truth is,” Judge Miller

stated for Court this week, “that when 6 voted, it took 4

to control
;
that is why the Commission insisted that Craven

vote. When he did, there were 7 participants and it still

took 4 to control; hence his vote was decisive.” Court

didn’t rule on Craven’s pre-FCC association with WIRE.
FCC now must conduct new comparative hearing or hold

oral argument and render new* final decision. Losers in

original decision were WIBC, WIRE, Midwest TV Corp.

Two of the 4-man majority w-ho voted for Crosley—Mc-

Connaughey & Mack—are gone. The 3 dissenters—Hyde,

Bartley & Lee

—

ai'e still there. Thus, there’s possibility

of new winner.
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Radio, TV & Negro Markets: No tv station, to our

knowledge, specializes wholly or to any great extent on the

Negro audience as such—but quite a few radio stations do.

Sept. 20 Sponsor Magazine’s 44pp. second section, devoted

to “Negro Audience Basics,” relates that the non-white

population of the U. S. (19,000,000, about 95% Negro) is

increasing half again as fast as the white; that the Negro

is moving away from the land to the cities; that he spends

some $16 billion annually; that he responds to radio adver-

tising, and that some very substantial sponsors are buying

time on the air with the Negro audience specifically in

mind.

There aren’t a lot of Negro-owned radio stations (com-

ing to mind are WERD, Atlanta; KPRS, Kansas City;

WCHB, Inkster, Mich., Detroit suburb—all daytimers)

and there are no Negro-owned TV outlets. But Sponsor

lists 35 radio stations in 19 states. North & South, devoted

to 100% Negro-appeal programming, 20 in 14 states with

50-99%, and 112 in 27 states pitching for Negro audiences

but with less than 50% of such programming. Programs

usually revolve around disc jockeys.

Reps Pearson and Forjoe handle some Negro-market

stations, former the group known as Ebony Radio. New
York’s WOV, once owned by Bulova, now controlled by

veteran Ralph Weil, Harlem’s WLIB, Newark’s WNJR,
Baltimore’s WEBB & WSID, Philadelphia’s WDAS &
WHAT, are regarded as prime examples of northern city

stations with specialized appeals to the Negro population.

The Sponsor compendium, listing all such stations, giv-

ing listening data, market-by-market station “profiles”

(ownership, reps, market statistics, etc.), product pref-

erences, national advertisers, is a valuable handbook for

marketeers. It has no particular significance to TV-only

interests, except that it points up the segmentation of

audiences in certain areas and perhaps reveals that not

enough TV sets have been sold to Negro homes. One
table is devoted to TV, showing that its saturation, in the

South at least, is much less than among whites and con-

cluding that twice as many Negroes tune radio as TV dur-

ing average day. Table is based on a 1955-56 Sindlinger

study, soon to be updated:

PERCENT AND NUMBER OF TV HOUSEHOLDS IN 12 STATES
NEGRO WHITE TOTAL

No. No. No.
STATE % (000) % (000) % (000)

Alabama 44.9 315 58.9 817 54.2 1,132
Arkansas 35.5 107 45.9 433 43.4 540
Florida 52.0 225 64.7 1,391 62.6 1,616
Georgia 51.7 393 69.0 1,213 63.8 1,606
Louisiana 51.2 322 66.0 930 61.4 1,252
Mississippi 28.4 199 38.8 282 33.7 481
North Carolina 51.5 385 64.7 1,432 61.4 1,817
Oklahoma 58.5 57 71.9 1,057 71.0 1,114
South Carolina 47.1 275 64.4 607 57.8 882
Tennessee 53.9 205 65.6 1,351 63.8 1,556
Texas 56.8 394 68.9 3,765 67.5 4,159
Virginia 54.2 284 69.3 1,411 66.2 1,695

TOTAL 48.3 3,161 65.1 14,689 61.3 17,850

Note: It will be observed that the Total columns are at consider-
able variance from the ARP State-by-State figures (see 1958 State
& County-by-County TV Census In Television Factbook No. 27,
pp. 31-45)—but they are here reprinted exactly as carried In
Sponsor and primarily to Indicate what Sindlinger In 1955-56 found
to be the ratio between Negro and White TV homes In these par-
ticular states.

Richard I*. Doherty, Washington TV-radio manage-
ment consultant (1816 Jefferson PI. NW), ex-NAB em-
ployer-employe relations v.p., has added program syndi-

cation as a sideline—is offering both TV & radio stations

his high-rated copyrighted Dialing for Dollars local show,

carried daytime since 1956 on Baltimore’s WMAR-TV and
since 1939 on WCBM (Food Fair chain sponsoring).

Syracuse U’s Radio & TV Center this week began 11-

month course looking to M.S. degree in TV, with 30 grad-
uate students enrolled, 2 of them women.

CATV Wins Major Point: Big break for com-
munity antenna operators came Sept. 26 in Cheyenne,

when Judge Allen Pearson of Laramie County district

court ruled that systems aren’t public utilities, aren’t sub-

ject to state laws because they’re in interstate commerce;
that state public utilities commission has no control over

them. Judge ruled directly from bench, big surprise to all

parties. CATV systems in Wyo. had been testing lawful-

ness of PUC regulation—^which state has been enforcing

for some months, the only state to do so. State Attorney

General Thomas Miller immediately announced he’d appeal

to Wyo. Supreme Court. CATV case was argued by Charles

Crowell, of Crowell & Chapin, Casper, and E. Stratford

Smith, gen. counsel of National Community TV Assn.

Ruling adds to body of decisions which tend to force ques-

tions of CATV regulation, more and more, into lap of FCC.

Closed-Circuit ‘Stadium’: Sold-out U of Mich.-

Mich. State U grid classic at Lansing Oct. 4 will be fed via

closed-circuit to theatres in 6 cities by GiantView Closed-

Circuit TV Network, Ferndale, Mich., div. of Meilink Steel

Safe Co., Toledo (Stanley R. Akers, pres.). In business 2

years, GiantView has handled big-screen showing of Yale-

Princeton games, claims Lansing game will be “first large

scale commercial closed-circuit showing of either college

or pro football,” says it will “add 50,000 seats” in Detroit,

Flint, Grand Rapids, Lansing, Saginaw, Toledo. Promotion

is being handled by C. W. Smith Enterprises, Detroit

sports promoters. GiantView says TV is “an apparently

incongruous subsidiary for the 60-year-old safe manufac-
turer”—but that Meilink engineers developed big-screen

receivers “as a diversification move.”

Appeal to Supreme Court has been filed by NBC, chal-

lenging Court of Appeals’ ruling that FCC must consider

Philco’s protest against renewal of NBC’s Philadelphia

stations (Vol. 14:25). Commission had held that non-
broadcaster Philco had no “standing” to protest; Court

of Appeals disagreed. In petition to Supreme Court, NBC
presents question: “Must the Commission and the courts

entertain protests and appeals by persons whose only claim

to standing is that a Commission order may or will injure

them economically in a business not related to broadcast-

ing?” Philco had claimed that NBC used its stations so

as to give RCA unfair advantage over Philco as a set

manufacturer and TV advertiser.

FCC reprimanded Storer and Westinghouse this week
for using kines of Senate hearings on Kohler strike with-

out identifying National Assn, of Manufacturers as donor.

In rebukes similar to those given 4 other TV stations last

month (Vol. 14:31), FCC said Storer’s WJBK-TV, Detroit,

and now-dark WVUE, Wilmington-Philadelphia (Vol.

14:37) and Westinghouse’s KWY-TV, Cleveland, committed
“violation of [Communications] Act” and FCC rules by
showing kines without announcing NAM connection with
them. Commission said it was “serious matter.” At same
time FCC renewed licenses of WJBK-TV & KWY-TV and
Storer’s WJW-TV, Cleveland, and WSPD-TV, Toledo.

Solution to TV allocation problems, as offered to FCC
by Robert J. Myers, former western mgr. of DuMont
transmitter div., now owner of Industrial TV, 7940 Fare-
holm Drive, Los Angeles, installer of uhf translators and
microwaves: Move all TV to uhf; give plenty of time for

vhf’s to shift; make all channels 8 me, with 2 audio chan-
nels, so that stereo may be offered when picture is off;

shift FM to position near beginning of uhf TV band, so

that continuous TV-FM tuners may be employed.
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New & Upcoming Stations: Next starter apparently

will be KCIX-TV, Nampa, Ida. (Ch. 6), near 2-station

Boise, owned by ex-Boise radio station owner Roger L.

Hagadone, who reports that 5-kw GE transmitter will be

wired and ready by Oct. 1, with 2-bay RCA antenna in-

stalled on 310-ft. Blaw-Knox tower. After frequent de-

lays in target date, he now states station will start Oct. 10,

no network affiliation, $150 base, McGavren-Quinn rep.

KLOR-TV, Provo, Utah (Ch. 11), near 4-station Salt

Lake City, has now moved its starting date forward to

Nov. 1, also planning to operate as independent. It has

Standard Electronics transmitter and 84-ft. Stainless

tower on Lake Mt., 15 mi. NW of Provo, 32 mi. S of Salt

Lake. Pres.-gen. mgr. & 55% owner is Samuel B. Nissley,

ex-supervisor at Geneva (Utah) Works of U. S. Steel

Corp., with Donna Gosar as sales mgr. ; Gaylon B. Rowan,
program mgr.; Phillip Hurlbut, chief engineer. Base

hour will be $350, rep Raymer.
With Sept. 30 closedown of 5-year-old WBUF, Buffalo

(Ch. 17) by owner NBC (Vol. 14:24), its affiliation shift-

ing to WGR-TV (Ch. 2) ,
on-air total drops to 532, of which

33 are non-commercial, 86 uhf. [More on WBUF below.]
* * * *

In our continuing survey of upcoming stations, these

are latest reports from CP holders:

WTOL-TV, Toledo (Ch. 11) expects delivery of RCA
50-kw transmitter between Oct. 1-10, now aims for Dec. 1

start as CBS-TV affiliate, reports owner Frazier Reams,

ex-Congressman and longtime operator of radio WTOL.
Plans are in charge of gen. mgr. Tom Bretherton. Base

hour rate will be $950, H-R Television rep. Note: WTOL-
TV got go-ahead on construction from FCC this week,

when it denied Anthony Wayne TV Corp. petition for stay.

Petition was based on newspaper stories to effect that

WTOL had engaged in “premature construction.” Com-
mission said stories were of “undetermined accuracy” and

Buffalo’s WBUF Goes Dark : NBC’s effort at in-

termixture in the Buffalo market ends Sept. 30 when its

Ch. 17 WBUF, acquired by purchase just 3 years ago,

shuts down in favor of an affiliation with WGR-TV (Ch.

2). Meanwhile, CBS reiterates its firm intention of re-

taining WXIX, Milwaukee (Ch. 19), network TV pres.

Louis G. Cowan and stations pres. Merle Jones scotching

persistent rumors while in Milwaukee last week. They

reiterated intention of keeping WXIX, underscored big

programming plans. Both networks also operate uhf’s in

Hartford area, which they’ve shown no indications of

dropping despite fact region is intermixed. At WBUF,
gen. mgr. Charles C. Bevis stays on for a while to supervise

liquidation, including sale of equipment, has network job

waiting for him if he wants it. Staff of 52 has dispersed.

Of top executives, Wm. Decker, sales mgr., is now sales

director, WNBQ, Chicago; Neil J. Murphy, business mgr.,

now with network facilities service in N. Y.
;
George Len-

fest, engineering chief, now director of operations, WRCV-
TV, Philadelphia; Robt. Fillmore, adv. mgr., now with

radio WRCV; Robt. McAuliffe, sales, now with KCRA-TV,
Sacramento; Joseph (Pat) Higgins, news chief, now with

KFSD-TV, San Diego; Frank Harms, program mgr., plans

undetermined.

Boycott of TV sponsors who employ non-union musi-

cians for shows was urged on all AFL-CIO members this

week by AFM pres. Herman D. Kenin. He told meeting

of N. Y. Conference of Musicians at Newburgh that “we

shall hit back with every lawful means we have” against

“unfair” policies on TV and in movie & record industries.

“considerable ambiguity.” WTOL won final decision July
23 against competition of 6 other applicants (Vol. 14:30).

KNOP, North Platte, Neb. (Ch. 2) expects to have
5-kw GE transmitter wired and ready in about 3 weeks,
hopes to begin programming by Oct. 15, reports gen. mgr.
Bob Riedy for owners, local businessmen headed by attor-

ney Rush C. Clarke. RCA 6-bay superturnstile antenna
was installed Sept. 24 on 500-ft. Ideco tower. Howard
Morgan Jr., ex-KOAT-TV, Albuquerque, will be sales mgr.
It’s negotiating for network affiliation. Base hour will be
$150. Rep not chosen.

KUAT, Tuscon, Ariz. (Ch. 6, educational), planning to

order RCA equipment, expects to start programming in

Dec., writes Wesley T. Johnson, Radio-TV Bureau engi-

neer of grantee U of Ariz. It already has studios, which
have been used for closed-circuit for two years. It will

use 250-ft. self-supporting Ideco tower. Dr. Ben C. Mark-
land will be mgr.; Frank Barreca, production mgr.

WUFT, Gainesville, Fla. (Ch. 5, educational) expects

to have 5-kw GE transmitter installed by Oct. 1, plans Oct.

13 programming, writes Rae 0. Weimer, director of School

of Journalism & Communications of grantee U of Florida.

GE 3-bay antenna has been installed on 425-ft. Stainless

guyed tower.

Precision offset carrier seems to have impressed FCC
engineers as useful device for reducing co-channel interfer-

ence—and many “have nots” are urging use of the device to

cut mileage spacings to drop in more vhf assignments.

This week at IRE broadcast transmission systems meeting
in Washington, FCC Labs engineer L. C. Middlekamp re-

ported on Commission’s experience in 8pp. paper conclud-

ing that “a considerable reduction in visible co-channel in-

terference” may be obtained with precision offset. IRE will

reprint paper later, but copies may be obtained from Mid-
dlekamp at the Labs, Laurel, Md.

ADVERTISING AGENCIES: Charles F. Adams promoted
to exec. v.p. of MacManus, John & Adams, N. Y. . . . David

R. Collins, ex-Ted Bates, appointed business mgr. of N. Y.

Metropolitan Educational TV Assn. . . . John Goodwillie

promoted to v.p. of C. J. LaRoche & Co., N. Y. . . . Tristram

Dunn, ex-N. W. Ayer, named v.p. of Compton Adv. . . .

James L. Stanford, ex-Fuller & Smith & Ross, named v.p.

of Duffy, McClure & Wilder, N. Y. . . . Robert Raidt, ex-

McCann-Erickson, named v.p. of Monroe F. Dreher, N. Y.

. . . Thomas F. Cosgrove, ex-Van Lear Woodw'ard Assoc.,

named TV-radio v.p. of Platt & O’Donnell, N. Y. . . . Dale

N. Harris promoted to v.p. of Morey, Humm & Warwick,
N. Y. . . . Robert H. Schaffer elected chairman of Lawrence
Kane & Artley Inc., N. Y. . . . Harry A. Johnson promoted
to v.p. of Wherry, Baker & Tilden Inc., Chicago.

Charles Sweeny, veteran of Federal Trade Commis-
sion deceptive practice probes, named temporary head of

TV-radio adv. monitoring unit, succeeding T. Harold Scott

who organized unit 2 years ago and now moves back to

anti-trust work in FTC’s small business div.

Addition of Ch. 12, Pembina, N. D. was finalized by

FCC in conclusion of rule-making this week.

Obituary

John Gaunt, 46, Grant Adv. v.p. in charge of TV-radio,

onetime director-producer (Red Skelton Show, Johnny

Carson Shotv) died Sept. 23 in Mt. Sinai Hospital, Los

Angeles.

Elmer W. Froelich, 59, v.p. of MacManus, John &
Adams, died Sept. 21 in Detroit.
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Personal Notes: Donald W. Coyle, ABC-TV v.p.-director

of sales development & research, adds duties of gen. sales

mgr., reporting to sales v.p. Wm. P. Mullen ; Slocum Chapin,

client relations v.p., becomes western div. sales v.p.;

Michael Minahan, budget officer, named administrative of-

ficer and asst, to ABC-TV pres. Oliver Treyz . . . Reid G.

Chapman, radio mgr., promoted to v.p. & gen. mgr. of Cor-

inthian’s WANE & WANE-TV, Ft. Wayne (Ch. 15), suc-

ceeding R. Morris Pierce, resigned to handle big new Navy
installation project (see story below) . . . James C. Richdale

Jr., promoted to v.p. & gen. mgr. of Corinthian group’s

KGUL-TV, Houston, where he has been acting mgr. since

resignation of Paul E. Taft (Vol. 14:30); George Stevens,

now commercial mgr., succeeds him as v.p. & gen. mgr.

of KOTV, Tulsa . . . Harry H. Ward, ex-NBC-Chicago,

named NAB asst, director of TV code affairs, succeeding

Charles S. Cad'y, now national sales mgr. of WCSC-TV,
Charleston, S. C. . . . Ken Carter, ex-gen. mgr. of old

WAAM, Baltimore (Ch. 13), now Westinghouse’s WJZ-TV,
recently partner of Carter, Lee & Assoc., Baltimore station

relations firm, on Sept. 29 becomes mgr. of radio WMAL,
Washington, succeeding Robert Jonscher, resigned, Rupe
Werling, ex-WIBG, Philadelphia, becoming progi'am-

promotion mgrr.; Fred Houwink continues as gen. mgr. of

Washington Star stations, including WMAL-TV (Ch. 7),

reporting to newspaper’s pres. John W. Thompson Jr. . . .

Roy Bacus, commercial mgr., succeeds retiring George

Cranston as mgr. of WBAP-TV, Ft. Worth, under founder-

director Harold Hough, Jack Rogers taking Bacus’ old

post; Rupert Bogan promoted to TV-radio chief engineer,

succeeding R. C. Stinson, who like Cranston continues as

a consultant . . . George G. Gallantz, Paramount Pictures

counsel in N. Y. handling affairs of its KTLA, Los Angeles

& International Telemeter, has resigned to join Edward
Colton & John Fernbach in forming new law firm of Colton,

Gallantz & Fernbach; Colton represents Dramatists Guild

. . . Harry Smart promoted to Chicago v.p. of rep Blair . . .

George C. Stevens, gen. sales mgr. of Transcontinent sta-

tions at N. Y. headquarters, formerly with NBC, promoted
to Transcontinent sales v.p. . . . James Lawrence Fly Jr.,

son of the former FCC chairman who is now retired as

senior partner of law firm of Fly, Shuebruk, Blume &
Gaugine, has joined sales staff of NTA in N. Y., represent-

ing its stations WNTA-TV, Newark-N. Y. & KMSP-TV,
Minneapolis; young Fly recently was with CBS Radio . . .

John Harkrader promoted to mgr. of WDBJ-TV, Roanoke,
Frank E. Koehler to mgr. of radio WDBJ, both reporting to

v.p. Ray P. Jordan, in sepai'ation of Times-World’s TV &
radio depts. . . . Karl Nelson promoted to national sales

mgr. of WTAR-TV, Norfolk . . . Richard E. Shireman re-

signs as sales mgr. of WISN-TV, Milwaukee . . . Edward
B. Smith, production mgr. of ABC’s KGO-TV, San Fran-
cisco, adds duties of operations director, radio KGO, as-

sisted by Calvin Thomas, KGO-TV art director . . . Arthur
J. Schissel, attorney in FCC’s aural existing facilities

branch, resigns to set up practice in Denver . . . Hartwell
Conklin, ex-WFMY-TV, Greensboro, N. C., named produc-

tion mgr. of WLOF-TV, Orlando, Fla. . . . Howard W.
Maschmeier promoted to asst, to gen. mgr. Edward D.

Taddei of WNHC-TV, New Haven . . . Joseph P. Dowling,

ex-WHCT, Hartford, named asst, promotion director of

CBS-TV Spot Sales . . . E. A. Hassett, ex-KDUB-TV, Lub-
bock, returns to WFMY-TV, Greensboro, as sales mgr. . . .

John R. Sheehan promoted to TvB national sales director,

succeeding Halsey V. Barrett, resigned . . . Jack Rosenberg
promoted to sports editor of WGN-TV & WGN, Chicago,
succeeding late Frank Kerch . . . Russell A. Gohring pro-

moted to gen. mgr. of WNEM-TV, Bay City-Flint . . .

Charles Mason, ex-gen. mgr., WEDU, Tampa, joins

Screen Gems southern div., reporting to Frank Stone, area

mgr. . . . Ernie Tannen, ex-gen. mgr. of radio WEEP, Pitts-

burgh, named managing director of John W. Kluge group of

6 stations (including 20 Vr interest in Ch. 9 WLOF-TV, Or-
lando) at new headquarters at 2637 Connecticut Ave., Wash-
ington, D. C. . . . Harold F. AValker, ex-sales v.p. of WDlA,
Memphis, named national sales v.p. of Rounsaville group of

radio stations, headquartering at WQXI, Atlanta.

R. Morris (Morrie) Pierce, 25-year veteran of broad-

cast engineering & management, who founded Ft. Wayne’s
WANE-TV in 1953 and later sold his interest to Whitney’s

Corinthian group, on Oct. 6 becomes project mgr. in charge

of Navy’s new 2000-kw low frequency station at Cutler,

Me., designed to reach ships anywhere and described as

“largest radio station in the world.” Headquartering in

Boston, he will work for prime contractor Continental

Electronics Mfg. Co., Dallas (James Weldon, pres.) on

$40,000,000 project involving antenna .system covering 2

sq. mi. and comprising 26 towers averaging 850-ft. height.

Pierce started as chief engineer of WGAR, Cleveland, later

taking technical charge of Richards’ stations in Detroit

(WJR) and Los Angeles (KMPC) and then becoming pres.

& gen. mgr. of WDOK, Cleveland. During the war, he won
high distinction for his work as chief engineer of SHAEF
psychological warfare services in Africa & Europe, in-

cluding Presidential citation. Bronze Star, Marconi Medal.

Consulting engineering firm of Page, Creutz, Steel &
Waldschmitt has moved to 1413 K St. NW, Washington
(phone. Executive 3-5670).

Obituary

Mrs. Katherine Fox Shouse, 46, wife of James D.

Shouse, Avco v.p. & chairman of its Crosley Broadcasting

Corp., died in Cincinnati’s Christ Hospital Sept. 26 several

days afer undergoing brain surgery. Retiring in 1955

after her marriage to Mr. Shouse, she had been with Cros-

ley stations for 19 years, 15 of them as director of special

broadcast services. She was named by McCall’s in 1952 as

outstanding w’oman executive of the year, also by Cincin-

nati Ad Club as advertising w'oman of the year. Surviving,

besides her husband, are her mother, brother, sister.

Carl Bonfig, 92, retired St. Louis artist whose murals

adorn St. Louis Union Station, father of Henry C. Bonfig,

ex-Zenith, now CBS Inc. v.p., died Sept. 23 in Highland

Park, 111. Surviving are his son, 3 grandchildren, 6 great-

grandchildren.

Charles D. Christian, 42, CBS-TV technical operations

engineer, died in Jersey Central train disaster last week

at Bayonne. Surviving at Rumson, N. J. home are widow,

3 children.
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Diverse Diversifications: Even more unique than
the move of Scranton Corp. (cotton-rayon manu-
facturer) and its parent F. L. Jacobs Co. (auto

parts) into TV by way of acquisition of Hal Roach
Studios, and into radio by buying up Mutual Broad-
casting System (Vol. 14:37), is this week’s report

that ailing Studebaker-Packard Corp. proposes to

diversify by acquiring several record manufactur-
ing companies and that one of the record makers is

currently looking into acquisition of a string of

radio stations.

Studebaker-Packard stockholders are being asked to

approve refinancing plan at Oct. 15 meeting designed to

raise new money, reduce banking debts, introduce smaller

car, acquire new properties whose earnings might be offset

by company’s tax loss carry-forward credit now exceeding

$100,000,000. Heading acquisitions committee is A. M.
Sonnabend, much-publicized as a “diversifier,” who besides

being chairman-pres. of Botany Mills Inc. and pres, of

Hotel Corp. of America, is also chairman-treas. of Con-

solidated Retail Stores Inc. and a director of Ward Baking
Co., Columbia Pictures, Pilgrim Trust Co.

This week it was disclosed that Sonnabend has been

negotiating to buy Imperial Records, Hollywood & Cadence
Records, N. Y., reputedly representing annual sales of

about $10,000,000 & $3,000,000, respectively. Also dis-

closed this week was offer by Imperial Records pres. Lewis
R. Chudd to Cy Blumenthal, pres, of Continental Broad-

casters Inc., to buy up its 6 radio stations for $2,000,000.

Whether stock or cash would be involved, whether the

Imperial offer has anything to do with the Studebaker-

Packard deal, wasn’t indicated.

That a record company would want to diversify into

station ownership, is logical particularly in view of im-

portance of plugging records on radio stations. Blumen-
thal left his Washington headquarters Sept. 25 for Los

TV Preview Pays Off : Biggest Trendex rating ever

for DuPont Show of the Month on CBS-TV was won by
“Harvey” this week following first trial of DuPont’s plan

for press previews of shows by N. Y. critics (Vol.

14:27-28). Harvey got average rating of 28.9 and share-of-

audience count of 54.2%, producer David Susskind ac-

knowledging that high marks for 9:30-11 p.m. show Sept.

22 “can be attributed only to the critics’ preview”—which

brought virtually unanimous rave notices. “It also paid

off in generating new excitement because of the novelty of

a preview,” said Susskind. “I think the preview for critics

deserves repetition and should become an integral part of

TV operations.” Closed-circuit preview of performance
starring Art Carney was held day before for 15 critics in

CBS Madison Ave. offices. DuPont had issued open press

invitation to experiment, but only one out-of-town reviewer

—Bob Williams of Philadelphia Bulletin—turned up. Com-
pany was undecided at week’s end whether to continue pre-

view plan for “Count of Monte Cristo” 7:30-9 p.m. Oct. 28.

Critics in cities outside N. Y. are being polled by DuPont
for opinions on feasibility of further advance showings.

WSIL-TV, Harrisburg, 111. (Ch. 22), planning to begin

temporary operation on dropped-in Ch. 3 in Nov. under

FCC “show cause” order, this week filed regular applica-

tion for the vhf channel. It was only application filed this

week, brings total pending to 96 (30 uhf). [For details,

see TV Addenda 27-D.1

Clear-channel case comments, due to be filed Sept. 29,

may be submitted until end of Oct., FCC ruled this week
in response to requests from parties.

Angeles for discussions with Chudd. Stations in which he
has interests are WARL, Arlington, Va. (Washington);
KCKN, Kansas City; WHHN, Memphis; WABB, Mobile;
WCMS, Norfolk; WROV, Roanoke. At week’s end, how-
ever, WROV majority stockholder Burton Levine issued
statement denying it’s involved in any such sale deal,

noting Blumenthal’s company owns only 10% of its stock.

Note: In wake of last week’s disclosures of various
mergers and expansions in films-for-TV fields (Vol.

14:38), N. Y. reports indicated talks were under way
looking toward possible merger of Official Films (Harold
Hackett, pres.) and Guild Films (John C. Cole, pres.),

former traded over-the-counter, latter on American Stock
Exchange.

Jack Wrather, who figured prominently in last week’s
merger news by reason of acquisition of Television Pro-
grams of America by his recently formed Independent
Television Corp. (Vol. 14:38), this week disclosed that his

Muzak Corp. is forming subsidiary Programatic Broad-
casting Service Inc. to provide an “automated radio pro-
gram service” to radio stations. To be available early
next year is a playback device and supply of 8-hour tapes
of programs to be delivered to subscribing stations, op-
erated by push-button so that locally recorded spot an-
nouncements, programs, etc. can be inserted. Service will

be offered by Muzak Corp., 229 Fourth Ave., N. Y. (Charles
Cowley, pres.), presumably through its Associated Pro-
gram Service div. (Edward Hochhauser Jr., gen. mgr.).
Tape reproducers providing up to 16 hours of music for
stations, community antenna systems, etc. are also being
offered for lease (at $2275 for basic unit) by Alto Fonic
Music Systems Inc., 935 Commercial St., Palo Alto, Cal.

(Vol. 14:38). Note: Wrather’s ITC is set up entirely

separately from Muzak, is headed by ex-Ziv sales chief

Walter Kingsley; it moves offices this week from Roose-

velt Hotel into TPA quarters, 488 Madison Ave., N. Y.

More Radio Station Sales: Walter Annenberg’s Tri-

angle Group (Roger Clipp, v.p.-gen. mgr.) has sold its half

interest in radio WHGB, Harrisburg, Pa. (1400 kc, 250-U)
to gen. mgr. Herbert Kendrick, ovmer of other half, for re-

ported $75,000. This week, too, Wm. E. Walker, former
half owner of WMBV-TV, Marinette-Green Bay, Wis. (Ch.

11), which he and associates sold to Morgan Murphy group
earlier this year (Vol. 14:12), is disclosed as one of group
buying radio WSJM, St. Joseph, Mich. (1400 kc, 250-U) for

$175,000 thru broker Allen Kander. Walker and associates

also have interests in radios WBEV, Beaver Dam, Wis.;

WSHE, Sheboygan, Wis.; KCLN, Clinton, la.; recently

sold WRRR, Rockford, 111. [For news about other radio sta-

tion sales & transfers, see AM-FM Addenda MM.]
ABC’s policy on color TV, as enunciated at affiliates ex-

ecutive meeting in San Francisco last week by AB-PT
pres. Leonard Goldenson: “ABC [will] make an invest-

ment in color when we see a trend on the part of the

public to buy sets—a trend to warrant conversion to color.

But we’re broadcasters, not sellers of sets.” An ABC
spokesman amplified: “We’re technically and financially

qualified to convert to color at any moment. When we dis-

cern a ground swell showing the American public is going
for it, you may be sure we’ll be in it.”

ABC-TV extends stereo simulcast of Plymouth’s Latv-

rence Welk Show to 75 cities Oct. 1 following favorable

response to TV-radio broadcast started in 5 cities Sept. 10

(Vol. 14:36). “Remarkable results achieved by the broad-

casts open new possibilities for the ABC Radio Network,”

said v.p. Edward J. DeGray.



Trade Report

September 27, 1958

TRANSISTOR RADIO IMPOBTS-FAGTS & COMMENT: skepticlsm about our report on upsurge
of radio imports from Japan (Vol. 14:34), voiced by some of most astute merchandis-
ers in the business, led us to delve as deeply as we could into official and lanofficial

sources to ,get true, complete picture. Picking wheat from chaff of chamber of com-

merce-like statements by Tokyo trade assn, spokesmen, selecting meaningful comments
from communiques to Commerce Dept, by commercial attaches, presented many problems.
Complete up-to-date figures are hard to coma by.

Showing steady uptrend of Japanese radio imports , all types including tran-
sistorized, are quarterly figures for 1957 and monthly figures for Jan. -March 1958
obtained from Commerce Dept., plus April 1958 and 2nd quarter figures from Japanese
Trade Ministry (transistorized in parentheses)

:

During first 1957 quarter , Japanese radio imports were mere 86,100 sets, with
transistor sets not segregated; 2nd quarter rose to 122,900 (2616 transistorized);
3rd quarter, 190,000 (30,257) ; 4th quarter, 243,000 (69,367) — 642,000 total for
the year of which only 102,240 were transistor sets.

Figures for 1958 by months thus far available: Jan., 34,000 (26,309) ; Feb.,

62,000 (27,583) ; March, 102,000 (71,525) — total for first quarter, 198,000 , of

which 125,417 were transistor sets. Second 1958 quarter figures are less complete,
April's total being 147,000 units, transistor figure unavailable. No figures are
available for May & June. But 2nd quarter total is 472,000 , as given out by Japanese
Trade Ministry — 6-mo. grand total to 670,000 (transistor figure imavailable)

.

Japanese propaganda has given impression that "practically all" 1957 radio
exports to U.S. were of transistor variety. Actually, only 102,240 of the 642,000
radios imported from Japan that year were transistorized.

Trend since has been sharply upward . In first 1958 quarter, transistor radios
accounted for 63% of total imports from Japan — 125,417 out of 198,000. And it's
generally conceded that percentage of transistor sets to total imports continues to

rise monthly. If Japanese Trade Ministry report of 2nd quarter total exports to the
U.S. — 472,000 units — is correct (Commerce Dept, says its figures in past have
been), as many as 300,000 transistor radios may have come in during that period.

We don't know where they all are, frankly; can't find a major market in which
Japanese transistor radios have shown up in large quantities. We've talked with the
best merchandisers in the industry and they're equally puzzled. Frank skepticism
is expressed that some of published figures are correct ; one labeled them "Jap prop-
aganda intended to persuade distributors and dealers to get on Japanese bandwagon."

" Nobody has bought more than 2500 Japanese transistor radios," we were told
by a top executive. "We've checked from coast to coast, are sure industry is being
victimized by propaganda. There isn't capacity there to make 1,000,000 sets."

It's estimated that about 1,600,000 fully transistorized sets have been made
in the U.S. this year to date, or some 32% ofi total. We can't compare the number
of Japanese and domestic transistorized radios currently on market because of the
controversy over accuracy of Tokyo figures — and Commerce can't vouch for figures
after March 30. However, figures clearly indicate steady increase in the rate of
imports — and show that total transistor imports in first 1958 quarter was greater
than in the whole of 1957. [For more about Japan's import plans, see p. 13.]

TV-Radio Production: TV output was 118,811 sets in week ended Sept. 19 vs.

145,289 preceding week and 161,749 same week in 1957. Year's 37th week brought total
TV production to 3,324,581 sets vs. 4,263,000 last year. Radio production for week
was 309,962 (109,901 auto) vs. 295,249 (89,210 auto) in preceding week and 327,829
(91,068 auto) same week last year. Radio output for 37 weeks was 7,067,687 units
(2,179,904 auto) vs. 9,008,221 (2,920,177 auto) in same 1957 period.
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Trade Personals: Dunald H. Kunsman, operations v.p.,

promoted to pres, of RCA Service Co., succeeding Edward
C. Cahill who continues as consultant . . . G. Barron Mal-

lory, son of founder of P. R. Mallory, Indianapolis, named
company’s administrative v.p., resigning his partnership

in N. Y. law firm of Brown, Wood, Fuller, Caldwell &
Ivey . . . Joseph J. Grabiec, ex-Philco Landsdale tube div.,

named marketing mgr. of Raytheon receiving tube div.;

George Loomis, ex-Sylvania, named manufacturing mgr.

. . . Dr. Kurt Schlesinger, ex-Motorola, named consultant

to GE cathode ray tube dept. . . . Willis L. Wood promoted
to mgr. of Admiral’s consolidated accessories, service &
parts div. . . . Wm. H. Chaffee, ex-Philco radio div. v.p.,

named procurement director of American-Standard &
Standard Sanitary Corp. . . . Charles A. Kohr, RCA elec-

tronic tube div., Lancaster, elected district v.p. of Instru-

ment Society of America . . . Donald H. Hangen promoted
to Cincinnati district sales mgr. for GE tubes & compo-
nents . . . Edward J. Carney promoted to adv. & sales

promotion mgr., semiconductors & components, RCA elec-

tron tube div. . . . Robert A. Foster, ex-Hughes Aircraft,

named contracts administration chief of Siegler’s Halla-

more Electronics div. . . . Clarence K. Yutkowitz, ex-Fair-

child Camera & Instrument Co., named mgr. of Adler

Electronics transistor dept. . . . David Petrig promoted to

chief engineer of ORRadio manufacturing div. . . . Charles

L. McAbe promoted to manufacturers sales mgr. of Shure
Bros. . . . Edward Wallerstein, retired pres, of Columbia

Who's Who in Electronics: Combining the separate

Electronics Executives and Electrical Equipment Execu-

tives categories in the new Vocational Index to the 1958-

59 Who’s Who in America (see also pp. 3 & 14), we come
up with very nearly 250 names—but, curiously enough,

some of the biggest names in electronics do not appear in

either listing.

That’s not because they’re not in Who’s Who, mind
you, but because they’re listed under Industrial Executives

and various other categories. For example, Who’s Who
does include such important industry names as Benja-

min Abrams, Charles Francis Adams, Wm. Balderston,

Max Balcom, John L. Burns, James H. Carmine, Lee De-

Forest, Allen DuMont, David R. Hull, Paul Galvin, Robert

Galvin, A. N. Goldsmith, Frank Folsom, Frank Freimann,

E. F. McDonald (deceased), Don Mitchell, Richard A.

O’Connor, Hugh Robertson, David Sarnoff, James D. Se-

crest, Robert A. Seidel, Ross Siragusa, James M. Skinner,

Robert C. Sprague, W. W. Watts—and probably many
others not in the listings below.

We combined the Electronics Executives listing, which

had only 58 names in the Who’s Who Index, with the

Electric Equipment Manufacturers category {l79 names)

for the reason that there was so much overlap. Here are

the names in the 2 Index categories, by states & cities.

ALABAMA: Opelika—J. H. On.
ARIZONA: Phoenix—J. C. Lincoln.

CALIFORNIA: Beverly Hills—C. B. Thornton. Culver City—L. A.
Hyland. Los Angeles—H. L. Hoffman, Edmund Langmead, E. E.
Olson, Joseph Pengilly, Simon Ramo, D. E. Wooldridge. Pasa-
dena—P. S. Fogg. Pleasanton—R. D. Bennett. San Diego—G. T.
Lorance. San Francisco—R. W. Kimberlin, R. W. Turnbull, C. C.
Walker. Santa Barbara—H. O. Paxson.

CONNECTICUT: Bridgeport—H. C. Landsiedel, C. R. Pritchard.
Hartford—J. R. Cook, D. H. Murphy. Plainville—Robert Blythin,
W. C. Wichman. Stamford—L. R. Groves, Harry Landsiedel.
Willimantic—J A. Flanzer.

DISTRICT OF COLUMBIA: A. L. Milk, W. B. Stringhain.

FLORIDA: Miami—H. Y. Kinard.

GEORGI.4: Atlanta—O. O. Rae, C. L. Redd.
ILLINOIS: Chicago—W. E. Cornelius, B. A. Braham, G. E. Gustaf-

son (deceased), R. P. Gwinn, K. E. Hassel, W. C. Hasselhorn,
Samuel Kaplan, Donald MacGregor, E. P. Mulhorn, L. F. Muter,
John Reine, O. L. Thoades, C. V. Rosenberry, H. T. Van Mell.
Evanston—R. E. Beam. Melrose Park—J. O. Burke.

Records, onetime head of RCA Victor Record Div., now
heads planning & operations board, Kapp Records . . .

Monty Kay, talent mgr. & concert promoter, named v.p.-

gen. mgr. of United Artists Records and United Artists

Music, succeeding Alfred H. Tamarin, resuming former
post in publicity dept. . . . Vin Zeluff, ex-managing editor

of Electronics, named managing editor of Electronic

Equipment Engineering, Sutton publication; Ray Crom-
ley, Washington editor . . . Harry Schecter, ex-Warren-
Connolly, N.Y. Motorola distributor, since May gen. mgr.
of Zenith’s N.Y. branch, elected v.p.

ELECTRONIC PERSONALS: Dr. Henry W. Bode and Jack
A. Morton promoted to v.p.’s of Bell Labs . . . Edmund F.

Baxter promoted to treas. of Western Electric, succeeding

H. Hastings Redall, retiring . . . Donald F. Wentzler pro-

moted to ITT planning & organization director; Edward
J. Felesina promoted to public relations & adv. director . . .

John E. Garner promoted to asst, chief engineer of Strom-
berg-Carlson telecommunication engineering dept., suc-

ceeded by Sherman B. Weiner as military electronic en-

gineering mgr.; Robert M. Seibert promoted to engineer-

ing administration mgr. . . . Ralph B. Reade, ex-RCA,
named mgr. of Hughes Aircraft airborne communications

div. . . . Eugene D. VanDuyne promoted to defense elec-

tronics service dept, mgr., RCA Service Co. . . . Guy K.

Patterson named project engineer of Philco’s Sierra Elec-

tronics div., Menlo Park, Cal.

INDIANA: Evansville—H. B. Walker. Fort Wayne—L. F. Cramer,
H. A. MacKinnon. Kokomo—B. W. Cooper. Lafayette—J. E.
Bixler.

IOWA: Cedar Rapids

—

h. A. Collins. Newton—Fred Maytag.
MAINE: Bangor—R. N. Haskell. Portland—H. M. Harris.

.MARYLAND: Frederick—L. V/Roughan.
MASSACHUSETTS: Boston—N. M. Duchemln, E. E. Martin. Fox-

boro—B. H. Bristol. Lynn—H. E. Strang. Malden—H. C. Guter-
man. North Adams—E. L. Ward Jr. Pittsfield—R. L. Gibson.

MICHIGAN: Ann Arbor—J. G. Tarbou. Detroit—C. A. Harlan.
Sturgis—J. N. Kirsch.

MINNESOTA: Minneapolis—R. H. Olson.

MISSOURI: St. Louis—J. H. Devoe, L. W. McLeod, W. B. McMillan,
J. J. Mullen Jr., F. H. Pillsbury, A. H. Schettler, William Snead,
John Woodbrldge.

NEW JERSEY: Camden—J. S. Carter, V. D. Goubeau, A. L. Mal-
carney, D. F. Schmit, T. A. Smith, J. M. Toney. Clifton—D. T.
Schultz. Elizabeth—G. C. Thomas Jr. Maplewood—Alan Hazel-
tine. Newark—D. V. Edwards, H. W. Harper, E. R. Mellen, D. R.
Morse, Ross Nichols, F. M. Sloan. Princeton—^H. F. Olson, C. J.
Young, Vladimir Zworykin.

NEW' YORK: Bayside—W. E. Kinston. Bronxville—Leonard Kebler.
Brooklyn—N. G. Anton. W. P. Smith. Buffalo—Tom Turner.
Garden City—Marvin Hobbs. Great Neck—J. K. Gowen Jr.

Little Neck—J. B. Dow. W. A. MacDonald, S. M. Thomas. New
Y'ork City—Jens Bache-Wiig, I. F. Baker, J. W. Belanger, F. J.

Borch, L. R. Boulware, Meade Brunet. H. T. Brunn, J. W. Bunt-
ing, R. J. Cordiner, R. A. Correa. Philip Cortney, C. B. Delafield,
W. R. Dietz, E. W. Engstrom, E. R. F'ryer, F. E. Gibson, L. C.
Guest Jr., N. B. Biall, L. A. Hammarlund, W. B. Harrison Jr.,

A. B. Kinzel, W. E. Knox, E. H. Leavey, C. H. Linder, J. D.
Lockton, G. F. Maedel, D. G. Mitchell, T. H. Mitchell, W. V. O.
O’Brien, C. M. Odorizzi, H. A. Olson, G. L. Philllppe, H. H. Red-
dall, P. D. Reed, A. L. B. Richardson, H. L. Richardson. F’rank
Sleeter, Gerard Swope Jr., A. F. Vinson, B. K. 'Wickstrum.
Niagara Falls—F. W. Dennis. Oswego—W. A. Kitts n. Schenec-
tady—J. M. Crawford, T. S. Fuller. W. S. Ginn, C. G. Suits, B. L.

Vosburgh. Syosset—Richard Hodgson. Syracuse—W. R. G.
Baker, T. E. Munson, J. B. Russell Jr. Thornwood—Robert
Paxton. Utica—W. A. Mathewson.

OHIO: Cincinnati—J. S. Parker, R. E. Stockwell, L. A. Wine.
Cleveland—R. M. Besse, W. C. Brown, A. F. Davis, P. V. Dopier,
G. W. Heise, E. E. Helm, Sam Littlejohn, D. W. MUlham. Dayton
—R. S. Laing. Mansfield—J. H. Ashbaugh, J. W. Craig. Toledo

—

I. O. Goodnight. Youngstown—J. A. Coakley Jr.

PENNSYLV.ANLA: East Pittsburgh—J. A. Hutcheson. L. B. McCully,
C. F. Wagner. Lancaster—K, C. Gifford. Philadelphia—C. R.
Carj'. J. H. Gillies, L. F. Hardy, K. C. Meinken, C. F. Norberg,
C. S. Redding, W. C. Rowland, David N. Smith, N. L. White-
cotton, L. J. Woods. Pittsburgh—C. H. Bartlett. R. D. Blaster,

G. H. Bucher, M. W. Cresap Jr., J. K. Hodnette. L. E. Lynde,
G. G. Main, D. S. McFeatters, A. C. Monteith, E. T. Morris Jr.,

H. M. MiUler Jr., C. P. Mvers. A. L. Nadai. L. E. Osborne, J. E.

Payne, A. H. Peterson. G. -Y. Price, A. L. Robinson, W. C. Rob-
inson Jr.

TEXAS: Dallas—C. F. Born. V. A. Elmblad.

VIRGINI.Y: Norfolk—R C. Osborne.

WASHINGTON: Seattle—J. P. Lawton.

WISCONSIN: .Milwaukee—G. S. Crane, C. O. Wanvig, R. G. Wheaton.
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The Zenith Stock Flurry: Reason Zenith pres. Hugh
Robertson was constrained to issue a cautionary statement

to the press Sept. 22 on Zenith’s present and prospective

business is simply that Zenith management saw no special

reason for last week’s extraordinary stock flurry, which

saw its quotations jump from week’s low of 111 to Fri.

closing of 132—latter figure representing rise of 9% points

in just one day. This week, Zenith went up to high of

134% but had receded to 119% at Fri. closing.

It’s likely that Zenith is now a good second, if not

tied for second with GE-Hotpoint (Vol. 14:31), in TV set

volume which is improving fairly well—and Robertson

stated that third quarter sales will be better than year

ago. Earnings, however, may not be as good as some may
expect, he said, referring to labor readjustments and higher

costs and mentioning probability of raising prices. He
said no stock split is planned for Nov. board meeting as

rumored, and no major acquisitions are under considera-

tion, though these are always being looked into.

Unit production of TV sets for first 8 months of this

year are nearly 13% ahead of same 1957 period, with

radio and hi-fi also up. In the 1957 third quarter. Zenith

earned $2,487,164 ($5.05 per share) on sales of $44,648,062

(Vol. 13:44). In first 6 months of this year, sales were

$74,470,506, up 32% from 1957 period; profit was $2,989,-

684 ($3.04 per share, after adjusting for 2-for-l stock

split), up 24% from first half 1957. Last year as whole

was second best in company’s history: Net earnings $8,-

165,677 ($16.58 per share) on total sales of $160,018,978,

profit up 32% and sales up 13% from 1956 (Vol. 14:9, 12).

Note: Zenith currently is doing little or nothing in

campaign for pay TV in general and its Phonevision sys-

tem in particular. This fall, promoting its new consumer

lines, it’s buying more TV-radio time, notably sponsoring

some of the half-hour segment’s on NBC-TV’s Steve Allen

Shoiv, Sun. 8-9 p.m., thru Foote, Cone & Belding, Chicago.

Reports & comments available: On Sylvania, review

by Thomson & McKinnon, 11 Wall St., and analysis by

A. J. Cortese of Van Alstyne, Noel & Co., 52 Wall St.,

N. Y. On Hoffman, report by Fred F. Milligan of W. E.

Burnet & Co., 11 Wall St., N. Y. On Litton, evaluation by
Burnham & Co., 15 Broad St., N. Y. On Beckman Instru-

ments, review by Ira Haupt & Co., Ill Broadway, N. Y.

On ITT, appraisal by J. R. Williston & Co., 115 Broadway.

Dividends: Packard-Bell, 12% d payable Oct. 25 to

stockholders of record Oct. 10; Daystrom, 30^ Nov. 14 to

holders Oct. 27; Amphenol, 30<f Oct. 31 to holders Oct. 17;

Warner Bros., 30<* Nov. 5 to holders Oct. 10; Howard W.
Sams, 12<f (year’s 5th dividend, for total of 60^ vs. 50^ in

1957) Oct. 25 to holders Oct. 15; Avco, 10^ Oct. 31 to

holders Oct. 20.

Beckman Instruments had loss of about $1,000,000 in

year ended June 30 vs. profit of $209,432 year earlier

despite slight increase in sales, says preliminary report.

Pres. Arnold Beckman attributed loss to “writeoffs for in-

ventory adjustments, unprofitable contracts now fulfilled,”

said 4 of 6 divs. are now in the black.

British electronics exports totaled $121,500,000 in

1957, Radio Industry Council estimates.

Louis Martin is gen. marketing mgr. of Westinghouse
tube (liv., Elmira, now assisted by Joseph C. Lane Jr., who
is succeeded as adv. & sales promotion mgr. by Joseph P.

Lynch. We eired in reporting last week that Mr. Martin

was adv. & sales promotion mgr.

Japanese Export Plans: Its prices low, quality high,

Japan now claims to be the world’s largest exporter of

transistor radios—and its manufacturers, already shipping

increasing numbers to U. S. market (p. 11), are mapping
long-range plans to improve sales and service here, are

even reported readying a radio service center in N. Y. to

carry out market surveys and public relations activities.

That’s gist of official communiques from U. S. commercial

attaches in Tokyo to Commerce Dept.

Japan’s exports of transistor radios to the world were
running at an annual rate of 1,000,000 units of which
more than 60% were destined for U. S., a communique
reported in early Aug. “No export goal has been set for

U. S. but industry sources indicate they hope to sell

100,000 sets monthly before too long. Transistor radio

capacity of 40 firms in Japan is about 2,000,000 sets a

year.”

A later communique states that “Japan Machinery Ex-
porters Assn, estimates March-May 1958 export of tran-

sistor radios was about 50,000 to 70,000 units monthly, 3

times annual exports of 227,657 in Japanese Fiscal Year
1957 (ended March 31).” Another says: “Technological

agreements with foreign firms have provided much of the

know-how for Japanese producers of radio & TV sets and
their electronic components, especially in the manufac-
turer of transistorized radios . . .

“Only about 50% of Japan’s transistor sales in the

U. S. have been made thi'ough distributor channels; the

other 50% have been made through brokers. The use of

brokers has led to some confusion in the marketing of

transistor radios.”

EIA elects 13 new members: Aeronutronic Systems,

Glendale, Cal.; Amco Engineering, Chicago; Continental

Illinois National Bank & Trust Co., Chicago; Martin Co.,

Baltimore; Master Mobile Mounts Inc., Los Angeles; Resi-

tron Labs, Santa Monica; Siegler Corp., Los Angeles;

SNC Mfg. Co., Oshkosh, Wis.
;
Syncro Corp. electronic div.,

Hicksville, 0.; U. S. Semiconductor Products, Phoenix;

United Transformer Corp., N. Y.; Wyco Metal Products,

N. Hollywood, Cal.

Siegler’s Olympic div. adds TV-radio-hi-fi combination
equipped for stereo to 1959 line, plans 10% increase in fall

consumer products ad budget, according to sales v.p. Mor-
ton M. Schwartz. He says that “with the recession scare

waning, consumer purchasing will show a marked in-

crease, although such purchases will continue to be selec-

tive.” Also added to line is 17-in., metal cabinet portable

with built-in 40-in. telescopic antenna.

Defense electronics procurement in 1958 fiscal year
totaled $4,050,000,000, highest amount spent by the military

for electronics in any one year, according to EIA. Largest
portion, $1,446,000,000, went for aircraft electronics; next
largest, $1,268,000,000, for missiles. Cumulative spending
by Defense Dept, for electronics since Korean War was
estimated at nearly $23 billion.

EIA Standards Lab has started operations at 23 Green
St., Newark, N. J., under director of G. F. Hohn. Tube &
semiconductor div. reports new standards agency is ready
to perform measurements for tube & semiconductor manu-
facturers in accordance with recommendations of Joint

Electron Device Engineering Council.

Belock Instrument’s new recording div. will issue 10

stereo disc and tape releases monthly beginning in Oct.,

according to pres. Harry Belock, who said div. anticipates

$10,000,000 gross sales in 1959.
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WHO’S WHO IN AMERICA, 1958-59 edition, is out

with a Vocational Index which, under the category

Radio-TV Executives, lists those of the TV-radio broad-

casting industry whom it has selected for inclusion. Only

about 200 names are indexed—and a close perusal indicates

some of these were indexed in the wrong category, so that

the list by no means embraces all the electronic entertain-

ment industry bigwigs whose biographies appear in the

giant 3388pp. volume.

For example, although there’s another 424-name cate-

gory headed Entertainment, mostly names of showfolk, we
find such names as these under the Radio-TV Executives

category: Ozzie Nelson, Art Linkletter, G. V. Denny Jr.,

Irma Phillips, Douglas Edwards, Pauline Frederick, Robert

Q. Lewis, Merrill Mueller, Martha Rountree, Robert Trout,

Harry Wis'mer.

Yet, under Entertainers, are such more or less kindred

names as Martin Agronsky, Griffing Bancroft, Morgan
Beatty, David Brinkley, Ned Brooks, Cecil Brown, Ned
Calmer, H. C. Cassidy, W. W. Chaplin, Ray Henle, Hazel

Markel. Not categorized, but definitely in Who’s Who, are

Charles C. Collingwood and Edward R. Murrow.

^ H:

Also on the Radio-TV Executives list, as indexed by

Who’s Who, we find such names as Dr. J. H. Dellinger, re-

tired radio chief. Bureau of Standards; Dan E. Noble,

Motorola v.p.; George W. Bailey, exec. secy, of IRE; Mar-
tin Benedek, General Instrument Co.; H. H. Beverage,

RCA; J. K. Smith, National Radio Institute—although you

would expect to find them in the Electronics Executives

category (see p. 12). Also, admen C. T. (Terry) Clyne,

McCann-Erickson; Roger Pryor, Foote, Cone & Belding;

Dick Pinkham, Ted Bates & Co.—although there’s an Ad-

vertising Agencies category with 423 names. Still listed

as TV-Radio executives are Theodore C. Streibert, now
with the Rockefeller interests and no longer connected

with TV-radio, and Chris J. Witting, now Westinghouse

consumer products v.p.

The Newspaper Executives category has 1176 names,

many of them as much identified with their TV & radio

operations as with printed journalism. Then there’s the

Producers-Directors category, 105 names, in which we find

the names of Louis G. Cowan, now pres, of CBS-TV; J. D.

Wrather Jr., Desi Arnaz, John Guedel, Mark Goodson,

Larry Spivak & W. S. Todman, all of whom won their

greatest fame in TV-radio.

Among Writers & Editors but identified largely with

TV-radio, Who’s Who includes Charles C. Butterfield, ex-

radio editor of AP; O. H. Caldwell, retired, founder of

Electronics and editor for many years of various trade

journals; Orrin E. Dunlap, ex-New York Times, now an
RCA publicist & v.p.; Martin Codel, Television Digest;

Donald G. Fink, ex-editor of Electronics and IRE Journal,

ex-pres. of IRE, now with Philco; Abel Green, Variety;

Sol Taishofif, Broadcasting.

* sj:

These are the remaining Who’s W/io‘ listings under
Radio-TV Executives; there may be some others else-

where in the huge volume, but they’re not indexed as Radio-

TV Executives by Who’s Who itself—nor are we making
any effort here to include any of the other Who’s Who
categories except Electronics and Electrical Equipment,

which will be found on p. 12:

A TV Factbook on Every Desk
ELEVISION FACTBOOK No. 27, Fall-Winter
edition of the TV-radio & other electronic enter-

tainment industries’ first, most widely used and most
frequently quoted data book, has now been mailed to

all full-service subscribers of Television Digest and
to about 2500 extra-copy buyers. Completely indexed,

this 496pp. semi-annual “almanac” provides ready
access to a wealth of basic data on all U. S., Cana-
dian and World TV stations and networks (including
complete rate cards of the U. S. & Canadian net-

works and digests of all station rate cards)
;
new

census of TV sets by states & counties; data on all

CPs outstanding and applications pending; updated
allocations tables. All other depts. have been updated,
too, including directories of the FCC, TV sales reps,

program producers & distributors, manufacturers of

TV-radio sets, tubes & transistors, TV-radio attor-

neys, consulting engineers, specialized consultants,

electronic labs, etc., etc. Included with each Factbook
is a revised copy of our 34x22-in. Map of TV Cities

and Network Interconnections, in color, suitable for
framing. Television Factbook No. 27 costs $5 for a

single copy; $3.50 each for 5 or more.

ALABAMA: Birmingham—H. P. Johnston.
CALIFORNIA: Hollywood-Los Angeles—H. S. Ackerman W H

Brown, Guy della Cioppa, W. D. lagrlm. H. S. Me:ghan. Frank
Mullen, T. N. SarnoS, A. J. Scalpone, J. Van Volkenburg, F. w.
Wile Jr. Oakland—S. F. Sackttt. Santa Barbara—H. C. Butcher!

CONNECTICUT: Hartford—P. W. Morency, L. J. Patrtcelli New-
town—W. G. H. Finch. Stamford—L. W. Lowman. Westport^
J. K. Smith.

DISTRICT OF COLUMBIA: T. A. M. Craven, J. S. Hayes, R F
Hurleigh, F. M. Russell, J. W. Thompson (WMAL

—

Washington
Star): Ralph Hardy, ex-CBS (Ueceaeed).

FLORIDA: Miami—A. J. McCosker, George B. Storer, NUes Tram-
mell, Lee B. Walles. Tallahassee—J. H. Phipps. W. Palm Beach

—

John H. Perry Jr.

HAWAII: Honolulu—J. H. Worrall.

ILLINOIS: Chicago—H. L. Atlass, Jules Herbuveaux. Bernard Ja-
cobs. C. H. Marts. W. L. Quaal, S. C. Quinlan. Springfield
O. J. Keller.

INDIANA: Bloomington—Sarkes Tarzian.
IOWA: Sioux City—W. R. Perkins.

LOUISIANA: Baton Rouge—Douglas Manshlp. Monroe—J. A. Noe
New Orleans—R. D. Swezey.

MARYXAND: Baltimore—E. K. Jett, J. P. Wright.
MASSACHUSETTS: Boston—Norman Knight, H. L. Travers.
MICHIGAN: Ann .Yrbor—J. C. Crabbe. Dearborn—F. A Knorr

Detroit—J. L. Booth, J. F. Patt, G. W. Trendle. Kalamazoo—
J. E. Fetzer.

MISSOURI: St. Louis—Elzey Roberts.

NEBRASKA: Lincoln—J. W. Seacrest. Omaha—Todd Storz.
NEW JERSEY : Princeton—H. M. Bitner.

NEW YORK: Buffalo—G. F. Goodyear. John H. Norton Jr. New
York City—E. A. Accas, H. V. Akerberg, Sidney P. Allen, C T
Ayres. H. R. Bannister, Claude Barrere, C. C. Barry, I. S. Becker,
A. R. Beckman, T. H. Belvlso, H. M. Beville Jr., K. W. Bilby,
H. C. Bonfig, J. F. Brauner, W. B. Campbell, Slocum Chapin!
L. B. Cherry, J. M. Clifford, Fred Coe. C. H. CoUedge, Ted Cott,
D. W. Coyle, M. J. Culligan, M. H. Dann. J. A. Danzig, J. F. Dav,
E. J. De Gray, J. E. Denning. C. R. Denny, William Dozier, O. P.
Elder Jr., W. H. Fineshriber Jr.. J. M. Gaines, Wm. Gooaheart,
Bernard Goodwin, Lewis Gordon, Lester Gottlieb, R. F. Guy,
A. L. Hammerschmidt, O. B. Hanson, W. S. Harrison, Louis
Hausman, A. H. Hayes, W. S. Hedges. J. V. Heffeman. W. H.
Hylan, E. L. Jahncke Jr., Merle Jones, J. J. Karol, R. E. Kintner,
H. L. Letts, T. H. A. Lewis, William Lodge, Frank Marx. J. A.
McDonald, T. B. McFadden, D. H. McGannon, J. W. McPherrin.
Sig Mickelson, W. C. Miner, R. A. Monroe, H. L. Morgan Jr..
R. H. O’Brien, T. F. O’Neil, W. S. Paley, c. W. Petersmeycr,
J. B. Poor, R. J. Puff, H. E. Rettlg, Paul Roberts, Hubbell Rcb-
inson Jr., G. R. Ruppel, Emanuel Sacks (deceased). R. S. Salant.
R. W. Sarnoff, Robert Saudek, E. L. Saxe, R. A. Schmid. W. A
Schudt Jr., W. D. Scott, J. M. Seward, Dean Shaffner. E. L.
Shalnmark, S. N. Siegel. J. L. Sinn, J. A. Stabile. C. M. Stanton.
Frank Stanton, Alex Stronach. J. C. Swayze Sr.. K. B. Sweeney,
Davidson Taylor, Harry Trenner, Oliver Treyz, S. L. Weaver Jr.,

R. M. Weitman, Mort Werner, Merle S. Wick. G. B. Zorbaugh.
White Plains—Helen S. Straus.

OHIO: Cincinnati—J. D. Shouse, F. W. Zlv.

OREGON: Ontario—Mrs. O. B. Cornett.

PENNSYLVAN1.4: Philadelphia—Don Thornburgh, L. E. Yoder.
Pittsburgh—John F. White.

TENNESSEE: Memphis—H. H. Bunchman, J. H. Cleghorn.
WASHINGTON: Seattle—Dorothy S. Bullitt.

WISCONSIN: Milwaukee—W. J. Damm, Don Durgin.



SUMMARY-INDEX OF THE WEEK'S NEWS— October 4, 1958
CLOSED-CIRCUIT TV for business meetings, sports, military, CRITIC OF HOUSE PROBE of Federal agencies to be called

etc. broadens outlook; $50,000,000 annual potential en- on subcommittee's carpet; Harris irked by public blast

visioned (pp. 2 & 4). Irom FTC's Gwynne (p. 7).

•INFLUENCE' IN ORLANDO Ch. 9 case studied by FCC,

presaging other actions. Judge Stem aims for Miami

decision by year's end (pp. 2 & 7).

NEW CAPITAL, DIVERSIFICATION in TV-radio: $8,000,000

deal involves Hawaiian stations, new MBS-Roach
owners buy Flamingo; other deals (pp. 3 & 5).

AMPEX CORP. SOARS on strength of Videotape recorder,

grossing $11,250,000 on it by Christmas. Huge non-

broadcast field being explored (p. 4).

TV QUIZ "FIX" FURORE brings NBC takeover of Twenty-One

and 4 other Barry & Enright shows. Packagers want

time to prove "integrity" (p. 5).

FLINT'S WJRT READY TO START on Ch. 12 with ABC
affiliation. Montana vhf resuming. Reports on other

new & upcoming stations (p. 6).

NETWORK TV BILUNGS GAIN 6.8% in Aug. over same

1957 month, first 8 months this year showing 11.4yo

advance. CBS in upward swing again (p. 8).

EIDOPHOR BIG-SCREEN PROJECTION system—refined,

streamlined, in color—to be reintroduced in U.S. by

CIBA Pharmaceutical at science meeting (p. 14).

Manufacturing-Dlstributlon-flnan€»

STEREO WINNING HIGH FAVOR as N. Y. hi-fi show draws

record crowds, network simulcasts get kudos, radio sta-

tions extend stereo shows (p. 1 & 11).

LONGER WARRANTY TREND draws dealers' fire. NARDA
launches "action program" (p. 11).

MAGNAVOX REAFFIRMS STRENGTH in report on second

best sales year; profit drop portly due to liquidation

of Sentinel & Spartan brands (p. 13).

STEREO IS BUSTIN' OUT ALL OVER: Infant stereo, darling of the big audiophile public
and growing by leaps & bounds, looks like it's sure to capture a man-sized chunk of

the fall-winter home entertainment market — pleasantly surprising even to those in-
dustry folk who tub-thumped for it last spring, howbeit with tongue in cheek. This
week's industry news was just about all stereo, overshadowing the slowly-reviving TV
and still-recumbent radio set businesses. Advertising featuring stereo has begun to
crowd the pages of many metropolitan dailies, gradually is moving into spot radio
time, too, and presumably will move soon into TV.

Stereo is everybody's proud baby now , attracted a record 50,000 from public
and trade to Institute of High Fidelity Manufacturers' 3rd annual Hi-Fi Show in N.Y.
this week. Theme of 5-day show quite properly was "The Age of Stereo" — and audio-
philes, teen-agers and just plain people who like good music reveled in a cacophony
of true-to-life sound created by the 116 exhibitors crowding 5 floors of city's big
Trade Show Bldg. Even members of the high-dome Audio Engineering Society, holding
convention in the New Yorker Hotel just across the street, devoted 80% of week-long
program to technical developments in an area virtually unknown a few yearsi ago.

Stereo spilled over into the broadcast field with a stereo simulcast of the
Lawrence Welk Show, carried on 75-city ABC combined TV-radio networks the night of

Oct. 1 with highly effective results that drew widespread kudos. NBC has scheduled
similar stereo simulcast of George Gobel Show Oct. 21, sponsored by RCA to plug its
stereo phonos along with color TV.

That interest of the broadcasters is spreading is also evident from fact that
uncountable radio stations all over the country are currently combining AM-FM facil-
ities for local stereo broadcasts. Six FM stations have been authorized by FCC to
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experiment with multiplexing under temporary license, and their experience will have
important influence on eventual formulation of FCC regulations covering such stereo
broadcasting. The 6 FMs are: WBAI, WFUV & WRCA-FM, N.Y. ; WGHF, Brookfield, Conn.;
WJBR, Wilmington; WASH, Washington. WBAI set up demonstration studios for stereo
broadcasts direct from Hi-Fi Show. [For more on stereo , see p. 11.]

'MEETING TV'-A $50,000,000 POTENTIAL? The closed-circuit "audience" TV business
,

which has boiled down largely to multi-city business meetings, boxing and some foot-
ball, has also narrowed principally^ to 2 organizations — Theatre Network TV and
TelePrompTer. Seven other companies make sporadic efforts — latest being Giant-
View Closed-Circuit TV Network (see p. 4 & Vol. 14:39) — but only TNT & TelePromp-
Ter cut any real ice yet. [For list of companies, see TV Factbook No. 27, p. 397.]

Though championship fights and football games are most' spectacular aspect of
the industry, business meeting sessions are the bread-&-butter. TNT pres. Nathan L.

Halpern States that his 1957 gross from latter source was $2,610,000, "about 81% of
the entire industry." He has 2 major auto shows due this month; these, with the
80-city IBM sales meeting last month (Vol. 14:36), produced $500,000 gross, he says.

Pressed for a "potential" figure , Halpern calculates that closed-circuit
should eventually capture 10% of the estimated $500,000,000 that industry spends
annually on centralized business meetings.

TelePrompTer pres. Irving Kahn reports that his firm is coming up nicely —
next big session scheduled Oct. 13 for W. Va. Pulp & Paper Co., major food processor
later in month, big oil meeting in couple months. He has successfxilly corralled
several major fights recently, piped to theatres, grossing $1,400,000 & $750,000
from Robinson-Basilio & Patterson-Harris bouts, respectively (Vol. 14:14, 34).

Unique TelePrompTer venture is new 50-man project for Army Ordnance Guided
Missile School at Redstone Arsenal, Ala. — headed up by key men from NBC's discon-
tinued "Wide Wide World" program. [For more on closed-circuit industry, see p. 4.]

Note : New source of big-screen monochrome & color projectors (and new com-
petition to RCA, GPL, etc.) looms in form of "Eidophor" — the old Swiss-developed
system, once pushed by 20th Century-Fox, now refined under auspices of CIBA Pharma-
ceutical Products Inc. and due to be reintroduced in Dec. Also new in closed cir-

cuit production field, particularly for scientific presentations, is recently-formed
organization handling CIBA's demonstrations — Teletalent, 274 Madison Ave.

,
N.Y.

(Murray Hill 3-2541), formed by ex-ABC technical director Louis L. Tyrrell and TV
writer Jay E. Raeben. [For Eidophor details, see p. 14.]

THE PANDORA'S BOX PRIED OPEN BY HARRIS: Runr^ng. scared of Congress and the courts
,

FCC this week launched formal inquiry into alleged "influence" in the Orlando Ch. 9

decision — and it's now expected Commission will take same approach to many of the

other TV cases which were subject of similar allegations by staff of House legisla-
tive oversight subcommittee (see p. 7) under Rep. Harris (D-Ark.).

Ever since Court of Appeals ran across Boston Ch. 5 allegations while it

was studying House hearing record in Miami Ch. 10 case, it has been predicted the

Commission would take the "abundance of caution" approach and announce that it was

looking into everything dredged up by Harris — no matter how flimsy — to forestall
any possible charges or innuendo that it was trying to cover up for itself or for

its former colleagues, including the pitiful Richard A. Mack (Vol. 14:31).

Commission has just about concluded its hearing on Miami Ch. 10 (see p. 7).

As for Boston Ch. 5, it told Court this week that information it has "is too frag-
mentary for the Commission to proceed immediately to hearing without some prelimin-
ary investigation." Harris group's presentation of Boston case was very sketchy.

Co’mmission' s Orlando action stemmed from testimony by House subcommittee
staff member Stephen J. Angland, who produced a mish-mash of alleged off-record in-

fluence attempts in these additional cases: Miami Ch. 7, Jacksonville Ch. 12, St .



Louis Ch. 2 & 11, Buffalo Ch. 7, Parma , Mich. Ch. 10, Denver Ch. 7, Cheboygan , Mich.

Ch. 5 (Vol. 14:23-24). FCC is studying these, presumably will "do an Orlando" when-

ever it decides the charges warrant.

Such action regarding Miami Ch. 7 case (won by WCKT) may have been forecast
this week, when Commission stated it couldn't approve $800,000 sale of associated
radio WCKR & WCKR-FM until it examined Ch. 7 "influence" charges. The radio sta-
tions, controlled by Miami Herald-Miami News-Niles Trammell, are being purchased by
Sun-Ray Drug Co. owners Wm. & Harry Sylk (Vol. 14:21). [ For more on Orlando case,

conclusion of FCC's Miami Ch. 10, Mack-Whiteside arraignment, see p. 7.]

NEW CAPITAL AND MORE DIVERSIFICATION: Illustrative of the continuing flow of new
capital into TV-radio , the increasing involvement of stations with complex corporate
entities, the changing theatrical structures being wrought by the impact of TV on

the film industry, are several more actual & prospective financial moves this week:

(1) An $8,000,000 cash deal has been agreed upon for purchase — by a group
of wealthy Oklahoma-Kansas investors, who for the most part are largely oilmen new
to TV-radio — of Hawaii's Consolidated Amusement Co . with its 18 theatres, big
realty holdings and 75.45% control of KGMB & KGMB-TV, Honolulu (Ch. 9) with satel-
lites KHBC-TV, Hilo (Ch. 9) & KMAU-TV, Wailuku (Ch. 3) — all CBS affiliates.

Included in the deal is Honolulu Star-Bulletin's 24.55% interest in the sta-
tions — third instance in recent months of newspapers selling out their TV-radio
holdings for big sums. Others were Kansas City Star's $7,600,000 sale of WDAF-TV &

WDAF to expanding National Theatres Inc. (Vol. 14:17,30,38); Philadelphia Bulletin's
$20,000,000 sale of WCAU-TV & WCAU to CBS Inc. (Vol. 13:51; 14:1,27,30), which also
involved bik realty increments. [For details of Hawaiian deal, see p. 5.]

* * * *

(2) Scranton Corp. , the textile firm which bought Hal Roach Studios in May
(Vol. 14:22), which recently acquired Mutual Broadcasting System (Vol. 14:37) and
which is itself controlled by F. L. Jacobs Co., Detroit auto parts maker whose stock
is traded on the N.Y. Stock Exchange, verified purchase offer made to Flamingo Tele -

film Sales Inc ., distributor of TV films. Jacobs-Scranton chairman, who is also new
MBS pres., Alexander L. Guterma, says offer has been accepted, subject to audit.

Also about to be acquired by Scranton is old-line Waterman Pen Co., in line
with stated policy of diversification, which Guterma told us he proposes to extend
soon to the acquisition of TV-radio stations as adjiuicts of non-station-owning MBS.

* * * *

(3) Flamingo Telefilm Sales Inc ., controlled by pres. Herman Rush and exec,
v.p. Ira Gottlieb, part owned by financier Joseph Harris, thus presumably will not
get new financing, as reported, from Buckeye Corp., Springfield, 0., maker of incu-
bators, brooders, poultry supplies, tobacco curers — though conceivably Buckeye,
which admittedly v/ould be an odd entry in the TV sweepstakes, may be next quarry of

the Jacobs-Scranton people in their eager quest for diversification.

Old-time film man Joe Harris , whose original Flamingo Films' is dormant and
who heads film firm Essex-Universal, is engaged with partner Norman E. Alexander in
many diverse enterprises. They're avowedly out to purchase more TV-radio stations
to add to those they already ov.'n—KXLY & KXLY-TV, Spokane (Ch. 4) & KELP & KELP- TV,
El Paso (Ch. 12) whose general management and part ownership has just been relin-
quished by ex-DuMont & Storer executive Dick Jones (see Personal Notes).

* * *

(4) Bankers Carl M. Loeb, Rhoades & Co . ,
which handled the DuMont Network

liquidation and station spinoff into what's now the TV-radio-operating Metropolitan
Broadcasting Co., is reported about to arrange purchase of unnamed major Hollywood
movie studio for multimillionaire oilman-station owner Jack Wrather to implement
the purchase of Television Programs of America by his recently organized Independent
Television Corp. and the expansion of his Muzak Inc. (Vol. 14:38-39). Partner John
Loeb is handling deal, and announcement should be forthcoming soon.
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Closed-Circuit Progress: Fall season brings annual
upsurge of activity in closed-circuit “meeting”
field (see p. 2)—what with introduction of new
cars, football hookups, and the usual post-vacation

pickup in the business pulse.

Most gratifying to the closed-circuit operators

is “repeat” business ; for example, GE has done 9

multi-city sales meetings. General Motors 4,

through Theatre Network TV, TNT reports it has
presented 156 events since inception 10 years ago,

22 of them last year—running gamut from bank
conferences, fund-raising drives, demonstration of

medical techniques, to conventional sales meetings.

Multi-city football presentations for sold-out

college games have been offered intermittently by
several organizations, including TNT & Tele-

PrompTer. Most recent entry, which may become
a power in fields other than football, is GiantView
Closed Circuit TV Network, handling Oct. 4 U of Mich.-

Mich. State U game, piped to 6 cities (Vol. 14:39). It’s

a division of Meilink Steel Safe Co., Toledo, and weight of

that 60-year-old parent behind it could make it a factor

to reckon with—for Meilink pres. Stanley R. Akers is

spending 3 days a week on TV. This week, incidentally,

Detroit Circuit Judge Theodore J. Bohn lifted temporary

injunction against GiantView’s project, which had stemmed
from suit brought by Mich. State Rep. John J. Fitzpatrick

of Detroit, who contends closed-circuit showing for a fee

violates state law.

Rivalry between the 2 majors in field—TelePrompTer
& TNT—is intense, gets out of bounds occasionally as they

vie for championship fights (Vol. 14:14, 34), but both

appear to be doing well. TNT is privately owned, doesn’t

disclose balance sheet. TelePrompTer has public share-

holders (over-the-counter), recently reported net income

for 6 months ended June 30 was $143,682 (40«‘ per share)

vs. loss of $119,485 for 1957 period. Gross income rose to

$2,024,197 from $1,177,845 (Vol. 14:38). However, Tele-

PrompTer doesn’t break down income by source, so its

closed-circuit growth isn’t precisely ascertainable.

The TV networks aren’t in the field, though some con-

sideration was given to entry several years ago. They
now limit their closed-circuit activities to intra-mural busi-

ness affairs, program previews, etc.

Ramifications of the business are very promising. For

example, TelePrompTer’s second-largest office is now at

Redstone Arsenal, Ala., the missile center. When NBC’s
Wide Wide World was discontinued, TelePrompTer seized

key men, moved them to Huntsville to start project which

on Oct. 8 begins series of closed-circuit “preventive

maintenance” courses for senior officers, covering 6 types

of missiles. Among Wide Wide World men involved: Cliff

Paul, chief technical director; Maurey Penn, producer;

Bob Corcoran, Avriter.

Military estimates courses will save $11,000,000 an-

nually, plans to extend program to Ft. Knox and Air

Training U at Montgomery, Ala. Sessions are presented

on 6x8-ft. screens, and everything is put on video tape.

Videotape recorder shipments: one each to WNHC-
TV, New Haven; WSYR-TV, Syracuse; WHDH-TV, Bos-

ton; WJRT-TV, Flint; KTVU, Oakland-San Francisco;

WJAR-TV, Providence; 2 to NBC-TV, N. Y. U of Tex.,

Austin, installs videotape for closed-circuit system.

Ampex Status Report: One of the phenomenal successes
of the broadcast equipment business, Ampex’s Videotape
recorder was shown off in Washington this week by team
of Ampex executives headed by div. mgr. Neal Mc-
Naughten, ex-FCC, NAB & RCA—to FCC members &
staff, military, TV-radio engineers & attorneys, et al—and
Ampex’s apogee can’t yet be calculated.

Here are a couple figures to contemplate: (1) By
Christmas, 250 units will have been delivered since first

one was shown at NAB convention in April 1956 (Vol.

12:16); at $45,000 each, that’s $11,250,000. (2) Since

Videotape project started in 1951, number of Ampex em-
ployes has increased from 150 to about 2500.

Almost all sales have been to networks & stations so

far. The big unknown, and Ampex believes it’s very big,

is non-broadcast field. Surprisingly, the military is only

a small customer to date—having bought only 8 recorders.

It has become a cliche, but true, that uses of recorder

are limited only by the imagination. For example, Yonkers,

N. Y. race track has been using one for quick examina-
tion of “foul” charges. Ampex sales promotion mgr. Jack
Hauser says track management informs him recorder is

worth gross of $30,000 a day to them because it has in-

creased betting. Los Angeles football Rams’ coaches, he

asserts, were delighted with use of unit during recent

game with San Francisco ’49ers (Vol. 14:37), claim it

enabled them to nullify ’49ers pass defense. For uses such

as football, Ampex is encouraging stations to supply facili-

ties on rental basis—rather than seeking to sell units

directly to users.

Ampex is satisfied that TV unit is well in hand, except

for refinements, so it has permitted Charles P. Ginsburg,

the 38-year-old engineer Avho led development, to concen-

trate on non-broadcast angles.

Ampex “road show” schedule: Cincinnati, at WLWT
transmitter, Oct. 13-14; Milwaukee, WTMJ-TV, Oct. 17-18;

St. Louis, Chase Hotel, Oct. 20-21
;
Kansas City, WDAF-

TV, Oct. 23-24; Toronto, at CBC facilities, Nov. 3-4; Hot
Springs, Va., at Homestead during Assn, of National Ad-
vertisers convention, Nov. 10.

In TV, new wrinkles develop almost daily. For ex-

ample: (1) Big adv. agency BBDO has switched almost

entirely from live to tape commercials, terming tape “a

tremendously useful new method of extending the uses of

live TV.” (2) During half-time of Sept. 28 N. Y. Giants-

Chicago Cardinals game, CBS for first time recapitulated

key plays of first half, Avith explanatory narration by

announcer Bob Delaney. (3) On Sept. 28 colorcast Steve

Allen Show, guest performer Ann Sheridan saw herself

via tape, minutes after she had rendered song—and view-

ers Avere treated to sight of Avatching her live & taped,

through split-screen, in color. (4) U.S. Steel Hour drama

for Oct. 8, originally scheduled live, Avas taped to enable

actress Barbara Bel Geddes to accept Holljwi’ood movie

assignment which came after she had committed herself

to the TV program.

Financially, here’s what it has meant to Ampex:
Predicted profit of $2,100,000 (about $2.85 a share on 734,-

000 outstanding before recent 2V^-for-l split) on $40,000,-

000 sales in year ending next April 30. Earnings were

$1,540,000 ($2.10) last fiscal year, $1,087,000 ($1.51) year

before. As for price of its stock (over-the-counter), it rose

from $17 to $43 in 1956, Avhen recorder AA^as inti'oduced, was

40 Vi bid, 42% asked Oct. 3—after the split and with

1,695,663 shares outstanding. A lot of alert investors

among broadcasters bought stock heavily in 1956.
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New Money Into TV-Radio: Big money continues

to talk big in the burgeoning TV-radio and related

electronic amusement businesses, this week’s news
of new & prospective corporate lineups and ex-

pansions (p. 3) rivaling the verified reports of 2

weeks ago involving mostly film-for-TV interests

(VoL 14:38).

Week’s biggest deal was $8,000,000 cash pur-

chase of Hawaii’s Consolidated Amusement Co. by
a group of mainlanders organized as Hialand De-
velopment Corp. and headed by Arthur L. Wood,
Oklahoma City CPA, as pres.; Felix Simmons,
chairman of Exchange National Bank, Ardmore,
Okla., v.p.-treas. ;

Kenneth E. McAfee, Oklahoma
City oil lawyer, secy.

Value being placed on the TV-radio stations

being acquired from %-owner Consolidated and
i/4-owner Honolulu Star-Bulletin hasn’t been in-

dicated yet, but they’re said by McAfee to be good
earners and plan is to retain their gen. mgr. J.

Howard Worrall, operations-sales mgr. Melvin R. Wright
and rest of staff. Biggest valuation will be on 18 theatres

and real estate, including famed Waikiki Theatre whose

realty alone is figured at $1,000,000. Some theatres may be

shut down because they’re in path of local expansions.

That’s where Honolulu realtor .John Eagle figured in

the deal that brought together the group which, except for

himself, includes only people from the States. The others,

representing varying personal and family investments, as

yet undisclosed: Eugene Jordan & R. L. Bowers, owners of

Oklahoma Transportation Co., holding city & state bus

franchises; A. C. Martin, pres, of Sayre Oil Co.; John W.
Nichols, pres, of Mid-American Minerals Co.—all of Okla-

homa City; Thomas Walsh, investment counselor, Shawnee,

Okla.; Lloyd Miller and 2 brothers, McPherson, Kan., en-

gaged in construction, oil & grain storage enterprises.

None has been identified with TV or radio before.

They’re buying out holdings of some of Hawaii’s famed
first families. Consolidated has 1500 stockholders, headed

by pres. Fred Williams, currently being offered $38 to $39

per share for their stock (book value, $22.67). There must
be 75% stockholder acceptance, believed assured. Agree-

ing to sell their interests in the stations are Mrs. Joseph R.

Farrington, pres, of the Star-Bulletin, widow of the former

delegate to Congress from Hawaii, who succeeded to his

seat for awhile, and Riley H. Allen, editor.

(Incidentally, Lorrin Thurston’s rival morning Hono-

lulu Advertiser owns pioneer radio KGU, also 50% of

KONA (Ch. 2) with satellite KMVI-TV, Wailuku (Ch. 10)

—the NBC affiliates.)

The Quiz Story (ConL): NBC takes over direct control

of Tiventy-One and 4 other Barry & Enright shows Oct. 6

as result of press furore over charges by contestants that

some TV quiz programs are “fixed” (Vol. 14:35-38). As-

suming full “production responsibilities,” NBC-TV net-

work program dept, will assign its o^vn executives to run

Twenty-One, Tic Tac Dough (daytime & nighttime). Con-

centration and Dough Re Mi.

Statement by Barry & Enright, released Oct. 3 by

NBC, said packagers were “grateful” to network for move,

explained partners wanted to “devote more time to dis-

proving the unfounded charges against the integrity of

our programs”—that while they’ve been “unable to un-

cover any evidence whatsoever of wrongdoing on the pro-

grams, we realize that the charges and attendant pub-

The Scranton-Jacobs deal to add Flamingo Telefilm

Sales to their MBS & Hal Roach Studios acquisitions (p. 3)

was revealed several days after new MBS chairman Hal
Roach Jr. announced that David W. Hearst and MBS exec,

v.p. Blair A. Walliser had been named to Mutual board,

now numbering 11, mostly out of the Scranton-Jacobs

enterprises and with Alexander L. Guterma as new pres,

succeeding Dr. Armand Hammer. Hearst is one of the 5

sons of the late Wm. Randolph Hearst and is publisher of

the Los Angeles Herald & Express—but it was made clear

this did not mean the Hearst interests are investing in

MBS or its pai’ent companies.

Nevertheless, with Detroit banker and Michigan ex-

Gov. Murray D. Van Wagoner also on the new Mutual
board, with Roach & Walliser providing the TV-radio

know-how along with director Robert F. Hurleigh, Wash-
ington v.p., the new operators make no bones about their

intention of acquiring stations of their own. Just what
negotiations are under way, pres. Guterma would not say.

Nor would he reveal details of the Waterman Pen Co. pur-

chase, beyond stating that it’s from a syndicate, or about

the projected Flamingo purchase, except to say it had been

agreed upon.

^ ^ 4: %

Flamingo Telefilm Sales Inc. is an outgrowth of the

original Flamingo Films backed by Joseph Harris, founder

of Motion Pictures for TV Inc. in early days of TV, and
his partner in various enterprises Noi’man E. Alexander,

pres, of Sun Chemical Co., N. Y. They’re veterans of the

movie business, having been with old Realart Pictures

Corp. They’re now owners of Essex-Universal, a holding

company, have some interest in Flamingo, which distrib-

utes feature films and shorts to TV for Distributors Corp.

of America, has own syndicated Citizen Soldier. But con-

trol is in hands of pres. Herman Rush and exec. v.p. Ira

Gottlieb, since Si Weintraub quit firm last year.

Besides the TV-radio stations they own in Spokane &
El Paso, Harris and Alexander have a finance company
called Escom Corp., which underwrites new films, and own
the Electro-Cord Co., maker of missile parts, among other

ventures. Harris says many approaches have been made
to buy the stations, but they “absolutely” are not for sale

;

actually, he and Alexander are seeking to acquire more.

They do like westerns, it seems—for Sept. Nielsen

shows 5 of them among top 10 which were: Miss America

telecast, 38.8 rating; Gunsmoke, 36.3; Have Gun, Will

Travel, 31.1; I Love Lucy (re-runs), 29.7; I’ve Got a

Secret, 28.9; Wells Fargo, 26.1; Frontier Justice, 25.7;

Wyatt Earp, 25.3; Wanted, Dead or Alive, 25.2; Ed Sulli-

van Shoiv, 25.1. Noteworthily absent: Quiz shows.

licity have raised questions in the minds of many viewers.”

They said they planned to resume production after their

“absolute integrity” is “clearly & finally established.” NBC
owns basic rights in Twenty-One and Tic Tac Dough, has

contracts with packaging team for other shows.

Meanwhile Twenty-One contestant Elfrida von Nar-
droff, one of the biggest TV quiz winners ($222,500), was
summoned to testify Oct. 15 before N. Y. grand jury which
is probing alleged program “rigging.” She told reporters:

“I was never given any help of any kind.” Two other

Twenty-One winners—James .Snodgrass & Herbert Stem-

pel—have charged they were given answers to questions.

District Attorney Frank S. Hogan said his office was
getting thousands of letters daily from viewers of quiz

programs—“75% of those are critical of the shows.”
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New & Upcoming Stations: Next major starter appar-
ently will be WJRT, Flint, Mich. (Ch. 12), whose pres.

John F. Patt, who also heads pioneer radios WJR, Detroit

& WGAR, Cleveland, reports that first test patterns were
to go on the air during Oct. 4 week end and that it still

plans to start Oct. 12 with ABC, film and some local pro-

grams and work up to full schedule by Nov. 1. Completed
is 12-bay RCA antenna on 990-ft. Emsco tower and, be-

sides Patt and exec. v.p. Worth Kramer, on job are A.
Donovan Faust, station mgr.; James P. White, sales mgr.;
Franklin C. Mitchell, program mgr.; Clarence W. Jones,

chief engineer—with full staff. Base hour rate is $700,

rep is Harrington, Righter & Parsons.

Due to resume operation, probably Oct. 7, is KGEZ-
TV, Kalispell, Mont. (Ch. 9), whose counsel has informed
FCC it expects to be ready by then. It went off air last

spring, blaming competition of local community antenna
operators even though they actually own 30% interest in

the station (Vol. 14:16, 18-19, 21, 38).

* * * *

Educational stations appear to dominate upcomers, at

least judging from latest reports in our continuing survey:

KXAB-TV, Aberdeen, S. D. (Ch. 9), affiliated with

KXJB-TV, Valley City-Fargo (Ch. 4), has changed its

target to “Nov. 1 or earlier,” reports pres.-gen. mgr. John
W. Boler. Wiring of 10-kw RCA transmitter is scheduled

for completion Oct. 25 and erection of 400-ft. Stainless

tower will be finished Oct. 10. Delivery of 6-bay RCA an-

tenna was expected Oct. 1. Base hour will be $150. Rep
will be Weed.

WKBM-TV, Caguas, P. R. (Ch. 11) has 5-kw DuMont
transmitter on hand, power line to transmitter site in-

stalled and plans to start programming Christmas Eve,

reports owner Ralph Perez Perry, also operator of WSUR-
TV, Ponce (Ch. 9) and radio WKVM, San Juan. RCA
6-bay antenna will be assembled by Oct. 15 for installation

on 200-ft. Lehigh tower. Rates not set, rep not chosen.

WEDU, Tampa-St. Petersburg (Ch. 3, educational)

has completed studio and transmitter, has 3-bay RCA an-
tenna installed on 475-ft. Stainless tower, now plans Oct.
27 programming, writes D. H. Smith, who has replaced
C. W. Mason as gen. mgr.

JCDPS-TV, Des Moines (Ch. 11, educational) has set
Jan. 1 programming target, writes C. F. Schropp, director
of audio-visual education for grantee Des Moines School
District. RCA 5-kw transmitter donated by Cowles Bcstg.
Co., 60% owner of KRNT-TV (Ch. 8) there, has been in-
stalled, but delivery of 6-bay antenna was delayed. It’s to
be installed atop studio-transmitter building, 300-ft. above
ground.

KERA-TV, Dallas (Ch. 13, educational) hasn’t or-
dered equipment, doesn’t plan to begin until summer of
1959, reports E. 0. Cartwright, pres, of grantee Area
Educational TV Foundation. It plans to use 590-ft. Ideco
tower of city-owned radio WRR-FM. Martin B. Campbell,
ex-WFAA-TV, Dallas, will be exec, director.

WMUB-TV, Oxford, 0. (Ch. 14, educational) now has
no target date, but contractor has indicated that construc-
tion of studio-transmitter building will be completed by
Dec. 1, reports Stephen Hathaway, director of broadcasting
for grantee Miami U. RCA 1-kw transmitter is on hand
and 6-section helical antenna has been installed on 320-ft.

Truscon tower. Paul Yeazell, ex-radio-TV bureau of U of
Ariz., will be program director; William Utter, ex-KPTV,
Portland, Ore., production director; Andrew F. Bruck,
from Miami U, chief engineer.

KOED-TV, Tulsa (Ch. 11, educational) is now in-

stalling RCA 2-kw transmitter in south half of KOTV
transmitter building, which it will share, and has moved
target date to Nov. 1, reports John W. Dunn, director for
grantee Okla. Educational TV Authority, which also op-
erates KETA, Oklahoma City (Ch. 13, educational).

WGTE-TV, Toledo (Ch. 30, educational) now doesn’t
plan programming start until late Nov., reports Murray
W. Stahl, program & production director for grantee U
of Toledo. GE 100-watt transmitter is nearly ready and
helical antenna installed on University Hall tower.

WSOC-TV’s right to Ch. 9, Charlotte, N. C. was af-

firmed this week as Court of Appeals upheld FCC’s final

decision. Brief “per curiam” ruling by Judges Edgerton,

Fahy & Bastian stated simply: “We find no error.” WSOC
had won Commission decision against competition from

Carolinas’ TV Corp., 43% owned by WIS-TV, Columbia,

S. C. (Ch. 10), and Piedmont Electronic & Fixture Corp.,

major stockholders of which are Wolfson-Meyer theatre

interests, controllers of WTVJ, Miami (Ch. 4) and WLOS-
TV, Asheville, N. C. (Ch. 13), 20% stockholders of WFGA-
TV, Jacksonville (Ch. 12). Piedmont brought the appeal.

KVSO-TV, Ardmore, Okla. (Ch. 12) has been pur-

chased for $160,000 from estate of John F. Easley by Bill

Hoover, pres.-gen. mgr. & 32.3% owner of KTEN, Ada,

Okla. (Ch. 10). Call letters changed Oct. 1 to KXII. It’s

been operating about 2 years from site 50 mi. SW of Ada.

John Easley Riesen, one of heirs to estate, is gen. mgr.

Kander handled transaction.

Translator start: W78AB, Johnson City & Vestal,

N. Y. began Sept. 30, repeating WINR-TV, Binghamton
(Ch. 40), which also holds CP for W81AB, to serve Hill-

crest & Chenango Bridge, N. Y.

Translator CPs granted: Ch. 73, Truth or Conse-

quences, N. M., to Board of Education, to repeat programs
of educational KNME, Albuquerque (Ch. 5) ; Ch. 71, 76 &
79, Tillamook, Ore., to Tillamook TV Translator Inc.

Transfer of KRTV, Great Falls, Mont. (Ch. 3) which
began operation last June, to new Snyder & Assoc., in which
gen. mgr. Dan Snyder holds 53.4% control, was approved
by FCC this week. Those selling station are Francis R.
Laird, west coast personnel & management consultant, and
son Robert R. Laird. Application indicates new owmers are
taking over station by assuming liabilities totaling $59,680,
plus cancellation of $19,000 owed Snyder, who also is on
record as having purchased some technical equipment from
the Lairds for $6000.

Site move of WMBV-TV, Marinette, Wis. (Ch. 11) has
been set for hearing by FCC on basis of objections by
WFRV-TV (Ch. 5) & WBAY-TV (Ch. 2), Green Bay.
WMBV-TV proposed to move from 14 mi. southeast of

Marinette and 38 mi. northeast of Green Bay to 38 mi.
southeast of Marinette and 14 mi. northeast of Green Bay
—increasing height to 960 ft., power to 316 kw.

Power-height increase: WICS, Springfield, 111. (Ch.

20) Sept. 30 increased power from 17 to 406 kw, height

from 430 to 1000 ft., at new site 10 mi. east of Springfield

—marking its 5th anniversary.

CPs granted: Educational Ch. 11, Durham, N. H., to

U of New Hampshire; Ch. 83 translator, Roseburg, Ore., to

Teleservice Co.

CJFB-TV, Swift Current, Sask. (Ch. 5) interconnects

with CBC via microwave Oct. 1.
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Orlando, Miami & Influence': Genesis of FCC’s
inquiry into “ex parte” representations in Orlando
Ch. 9 case (see p. 2) was testimony presented to

House legislative oversight subcommittee by its

stalf member Stephen J. Angland. He asserted

that attorney Wm. H. Dial, a college chum of ex-

Comr. Mack’s, had represented decision winner
WLOF-TV in certain local litigation—but not be-

fore FCC—and that he made “extra-record rep-

resentations” to Mack orally and by letter in favor

of WLOF-TV, against competitor WORZ. Dial has
denied pitching to Mack for WLOF-TV.

FC(il’s announcement of inquiry simply notes

the Angland testimony and says that it “will re-

port the results of its inquiry and will take such
further action as in its judgment appears appro-
priate at that time.”

In original FCC final decision, WLOF-TV got

nod from all 5 commissioners voting, and they re-

versed examiner—McConnaughey, Doerfer, Bart-

ley, Lee, Mack. Craven abstained and Hyde didn’t

participate. WORZ challenged decision in Court
of Appeals and lost, now has petition for writ of

certiorari before Supreme Court.
Sad plight of ex-Comr. Mack, growing out of Miami

Ch. 10 case, worsened this week. Details aren’t completely

clear, but he’s said to have collapsed at Miami Airport

while waiting to meet wife on flight from Tampa. He
suffered several broken ribs in the fall, is confined at

Miami Medical Center, under treatment for the fractures

—and by a neurologist for severe emotional disturbance.

Mack had been scheduled for arraignment in Wash-
ington Oct. 3 before Federal District Court Judge Burnita

S. Matthews, but his Washington counsel Nicholas J.

Chase won week’s delay pending investigation and report

by U. S. Attorney’s office in Miami. Chase had asked for

30 days.

Mack’s friend, Miami attorney Thurman Whiteside,

indicted along with Mack last week (Vol. 14:39), pleaded

“not guilty” before Judge Matthews—and she set bond at

$1000, scheduling his trial for Jan. 6. Whiteside’s counsel,

Richard H. Hunt of Miami, has 30 days to file motions.

Justice Dept. 30 days to reply.

Judge Horace Stern’s Ch. 10 hearing for FCC is just

about wound up. No more testimony is expected—though
counsel for National Airlines said he’d ask that Sen. Smath-
ers (D-Fla.) be called if competing counsel can’t agree on

what portion of House subcommittee testimony should be

placed into Commission’s record.

At beginning of week. Judge Stern blocked attempt

of Paul Porter, counsel for WKAT, to show that FCC’s
instructions to staff—telling it to write decision favoring

National Airlines—weren’t specific, as required by law.

Judge Stern held that the matter was outside scope of

hearing.

The Judge was curious as to how word got out that

National was favored for CP—long before final decision

was announced Feb. 8, 1957. FCC attorney Richard Solo-

mon read into record Television Digest’s report of Jan. 21,

1956 (Vol. 12:3), which was first published word of how
Commission was voting.

Judge Stern talked at some length as proceedings were
vdnding up, said he had already summarized much of testi-

mony, hoped to have decision out before year’s end. Here’s

tentative schedule: Oct. 10, closing of record; Nov. 3, filing

of briefs (and the judge expressed hope for just a few
pages from each party) ; Nov. 17, oral argument. The
judge mused:

“After all, this is not a complicated case. There are

a lot of facts, however. I haven’t come to any quasi-

conclusions. I’m going to take this thing quite seriously.”

He noted that attorneys may want to bring up legal issue

of whether 3 commissioners’ votes would have been de-

cisive in case—whether Mack’s vote was crucial—and he
pointed to last week’s Indianapolis Ch. 13 decision on the

point by Court of Appeals (Vol. 14:39). He also asked,

rhetorically

:

“Is it terrible to talk to a commissioner? Is he dif-

ferent fi'om a judge? I don’t know whether the Supreme
Court has ever said anything about that.”

National’s bitter competitor Eastern Airlines this

week again sought to persuade FCC to revoke license of

WPST-TV. It argued that proposed stock exchange be-

tween National and Pan-American World Airways will put

station under Pan-American’s control and that it’s contrary

to national air policy “to permit acquisition by air carriers

of public service enterprises not utilized in providing air

transportation.”

Reprisal by Harris? Free-wheeling House Commerce
legislative oversight subcommittee, whose hit-&-run inves-

tigative tactics left many FCC cases dangling (Vol. 14:39),

took a breather this week until after Nov. elections—when
prime target will be the one agency head who has dared

to criticize probers publicly.

Subcommittee Chairman Harris (D-Ark.) shut up his

shop temporarily after announcing he’d summon FTC
Chairman John W. Gwynne—probably about Nov. 11—to

explain just what he meant by speech week earlier. In

Harris’ presence on same platform, ex-Iowa Congressman
Gwynne told Federal Bar Assn, that House investigators

dealt in “lurid & unfounded statements more useful for

headlines than for establishing truth.”

Obviously irked, Harris said he wanted to find out

“what has occurred” to cause Gwynne’s “change of atti-

tude” toward oversight subcommittee. In June, FTC head

had written Harris praising “fairness” of investigators in

FTC cases involving Boston industrialist Bernard Goldfine

and since-resigned Presidential asst. Sherman Adams.

Also on tap for public hearings in Nov. will be Civil

Aeronautics Board & Interstate Commerce Commission, no
further FCC proceedings being scheduled now by Harris.
Staff of subcommittee, which had $410,000 to spend in

probe of Federal agencies authorized by House in April,

1957, is under notice that jobs will end some time in Jan.

So there is little likelihood that multiple loose ends of FCC
cases will be tied up in last remaining weeks of subcom-
mittee’s life before 86th Congress starts.

Only subcommittee business this week was hearing on
agency “ethics” recommendations by American Bar Assn.,

Federal Bar Assn. & D. C. Bar Assn. All 3 agreed that

standards of conduct in agencies should be improved.

ABA filed statement saying it’s studying various leg-

islative proposals for “ethics” codes, hasn’t reached de-

tailed conclusions. FBA’s Theodore H. Haas said “statu-

tory sanctions are necessary & desirable” and should limit

ex parte activity in cases. D. C. Bar’s F. Cleveland Hedrick

& Valentine B. Deale suggested hearing examiners need

“a greater degree of independence from agency influence.”
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Network Television Billings

August 1958 and January-August 1958

(For July report see Television Digest, Vol. 14 :36)

'^TETWORK TV BILLINGS maintained their unsteady

1958 rise pattern in Aug., 3 networks registering

total of $41,509,492 vs. $38,848,880 year earlier for 6.8%
gain, according to TvB. Gross billings in first 8 months
this year pushed networks 11.4% ahead of 1957. After

slipping 1.4% in July from same 1957 month, CBS had

6.3% advance in Aug. over year earlier to keep its No. 1

position, ABC leading percentagewise in Aug. with 12.9%

gain; NBC was up 5%. Complete TvB report for Aug.:

NETWORK TELEVISION
Aug. Aug. % Jan.-Aug. Jan.-Aug. %
1958 1957 Change 1958 1957 Change

ABC $ 6,923,735 $ 6,134,380 -1-12.9 $ 65,625,091 $ 52,578,094 4-24.8

CBS 19,383,736 18,240,823 + 6.3 161,764,077 153,540,379 -f 5.4

NBC 15,202,021 14,473,677 4- 5.0 138,310,282 122,148,053 4-13.2

Total $41,509,492 $38,848,880 4- 6.8 $365,699,450 $328,266,526 4-11.4

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January . $9,168,609 $22,094,015 $18,344,111 $49,606,735
February . 8,441,988 19,410,741 16,785,315 44,638,044
March . 9,402,407 21,211,070 18,874,597 49,488,074
April . 8,739,456 20,628,511 18,283,379 47,651,346
May . 8,477,755 20,970,022 18,470,368 47,918,145
June . 7,387,586 19,733,057 16,648,462 43,769,105
July* . . 7,083,555 18,332,925 15,702,029 41,118,509*

August . 6,923,735 19,383,736 15,202,021 41,509,492

* Figures revised as of Sept. 29, 1958.
Note: These figures do not represent actual revenues to the net-

works which do not divulge their actual net dollar Incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

Freedom of the Press? With implications for all

news media, U. S. Court of Appeals in N. Y. this week

unanimously held that freedom of the press “is not abso-

lute” when it comes to protection of news sources. De-

cision came as it upheld lower court’s criminal contempt

conviction against Marie Torre, N. Y. Herald Tribiine TV
columnist (Vol. 13:42-45). Newspaper’s pres.-editor Ogden

R. Reid promptly announced intention to carry appeal to

U. S. Supreme Court. Case rose out of Miss Torre’s Jan.

10, 1957 column quoting unnamed CBS executive’s un-

flattering remarks about entertainer Judy Garland, who
then brought $1,393,333 contract-libel suit against CBS.

Miss Garland’s counsel insisted he needed name of the

executive, and when Miss Torre declined to reveal it dur-

ing pre-trial hearings she was given 10-day jail sentence

for contempt. After this week’s decision. Rep. Dorn

(R-N.Y.) said he would introduce bill “granting news

reporters and news broadcasters the privilege of refusing

to name news sources, the same right based, on an old

English common law now granted to lawyers, physicians

& clergymen.”

NAB’s Broadcasting Engineering Conference Commit-

tee, planning for 1959 convention in Chicago’s Conrad

Hilton March 15-18, will be headed by Allan Powley, chief

engineer of WMAL-TV & WMAL, Washington. Other

committeemen: James H. Butts, KBTV, Denver; John H.

DeWitt, WSM, Nashville; Joseph B. Epperson, WEWS,
Cleveland; Julius Hetland, WDAY, Fargo; Wilson Raney,

WREC, Memphis; James D. Russell, KKTV, Colorado

Springs; Mel Burrill, KIMA-TV, Yakima; Frank Marx,

ABC; James D. Parker, CBS-TV; Leslie S. Learned, MBS;
Raymond F. Guy, NBC. Note: Jay W. Wright, exec. v.p.

of KSL-TV & KSL, Salt Lake City, named chairman of

NAB engineering advisory committee.

Setting up own sales staff for N. Y. area, dropping
use of CBS-TV Spot Sales, network-owned N. Y, key
WCBS-TV has appointed following under sales mgr. Nor-
man Walt: Walter Stein, ex-CBS-TV Spot sales, research
& sales promotion director; Wm. A. Morris, ex-Compton
Adv., sales promotion mgr.

;
Marion Hampden, ex-CBS-TV

Spot Sales, commercial traffic mgr. Sales staff comprises:

Robert G. Baal, ex-CBS-TV; Alfred Di Giovanni, ex-NBC;
Robert A. Innes, ex-Benton & Bowles; Tom Judge, ex-

Closed-Circuit Telecasting System; Edward R. Kenefick,

ex-NBC; John McCrory, ex-CBS-TV Spot Sales; James
Osborn, ex-WXIX, Milwaukee; Stan Schloeder, ex-WABD
(now WNEW-TV).

Article on all-Negro stations in Sept. 7 Television

Digest, noting there are quite a few in radio but none in

TV, impels WDAM-TV, Hattiesburg, Miss. (Ch. 9), 51%
owned by WDSU-TV, New Orleans (Ch. 6) and repped by
John E. Pearson, to advise us it’s currently carrying all-

Negro schedule every Sat., 9-11 a.m.; also that percentage

of TV sets owned by Negro families follows population

breakdoAvn closely [57% in Miss., according to latest ARF
figures; see TV Faetbook No. 27, p. 38].

Baseball TV split of 25% of receipts from regular

season games was demanded this week by National &
American League players at executive council session of

club owners in N. Y. Decision by owners is expected at

annual winter meeting of owners in Dec.

First local sponsor to buy color spots on NBC’s
WRC-TV, Washington, is 100-store Peoples Drug Store

chain, carrying them live on Art Lamb’s daily midday
In Our Town show, placed by Wm. D. Murdock Agency.

FCC reversed its staff this week in interpretation of

political broadcasting rules, responding to plea of NAB
(Vol. 14:37). Staff had informed radio KFPW, Ft. Smith,

Ark. that, in giving candidate D. L. Grace “equal time,” it

should permit him to send spokesman if he chose. NAB
said such procedure would produce “chaos,” and Commis-
sion this week said that staff’s interpretation was incor-

rect; that “the Commission is of the view that Mr. Grace’s

use under Sec. 315 would be limited to personal use.” On
Oct. 6, Commission is expected to issue revised question-&-

answer document to aid broadcasters in handling political

broadcasts. It brings up-to-date the Sept. 1954 report by
inserting the interpretations in 19 new cases which have
been announced since that time.

Printed FCC rules & regulations will be offered

through new system to be instituted by Govt. Printing

Office, which will print documents in 10 volumes, send sub-

scribers amendments on loose-leaf replacement pages.

Currently, documents are purchased from GPO in 37 sepa-

rate parts, and amendments are sent to purchasers on
an unsatisfactory clip-and-paste-in arrangement. Cost of

volumes, to be offered one at a time, hasn’t been determined

yet. Commission estimates conversion to new system may
take 3 years. Copies of proposed rule-making won’t be

available through new method, will continue to be published

in Federal Register.

“Piecemeal” reallocation of spectrum in 25-890-mc.

band was opposed by EIA this week in letter to FCC not-

ing that 840-890-mc portion of uhf TV band is sought for

common carrier use by Lenkurt Electric Co. (Vol. 14:37).

EIA stated that Commission’s current inquiry into use of

whole 25-890-mc (Docket 11997) is proper forum for such

requests. Hawaiian Telephone Co., following Lenkurt’s

lead, asked that 840-890 be assigned for common carrier

use in Hawaii.
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Personal Notes: James Agostino, sales mgr., promoted

to gen. mgr. of KXLY & KXLY-TV, Spokane (Ch. 4), suc-

ceeding Richard E. (Dick) Jones, who has sold his 10%
interest to Joseph Harris, ex-Motion Pictures for TV, now
interested in Flamingo Telefilm Sales & Essex Universal,

and Norman E. Alexander, pres, of Sun Chemical Corp.,

N. Y., who were 45% stockholders and now 50% each;

Jones, onetime DuMont & Storer executive, has also sold

them his 20% interest in KELP & KELP-TV, El Paso

(Ch. 13), managed by Harry Edelman . . . Rolf S. (Bud)

Nielsen, ex-sales mgr. of KOB-TV, Albuquerque, named

gen. sales mgr. of Dub Rogers’ stations in Texas (KDUB-
TV & KDUB, Lubbock; KPAR-TV, Abilene; KEDY-TV,
Big Spring)

;
John Henry, recently gen. mgr. of WEEQ-

TV, LaSalle, 111., ex-WDAF-TV, Kansas City & KOA-TV,
Denver, named national sales mgr. . . . William P. Dix Jr.,

ex-WOR-TV & WOR, N. Y., named asst. gen. mgr. of

WGR-TV, Buffalo, reporting to v.p.-gen. mgr. Van Beuren

W. DeVries . . . Rosel H. Hyde Jr., 31-year-old son of the

veteran FCC member, engineering graduate of U of Mary-

land and recently out of Air Force, now Ampex distribu-

tion mgr. for instrumentation in Palo Alto (Cal.) area, on

Oct. 18 will marry Nancy Wagner, recently secy, to Tom
Taggart, Ampex mgr. of manufacturing at Redwood City

plant . . . Sandy Cummings promoted to ABC-TV network

program director, Hollywood . . . Lawrence M. Carino, ex-

KTNT-TV & KTNT, Tacoma, named gen. sales mgr. of

WWL-TV, New Orleans . . . Robert D. Gilman, ex-Eastern

sales mgr. of WNAC-TV, WNAC, Boston, & Yankee Net-

work, joins rep. H-R Television . . . Karl Nelson promoted

to national sales mgr., WTAR-TV, Norfolk, sales v.p.

Robert Lambe continuing over-all sales supervision of

WTAR-TV & WTAR . . . Christopher J. Bodkin Jr., pro-

moted to circulation director of TV Guide, succeeded as

mid-Atlantic regional mgr. by Arthur Shulman . . . Jon

Arden promoted to promotion, merchandising & marketing

mgr., WCKT, Miami; Symon Cowles, ex-ABC & Warner

Bros., to mgr. of audience promotion & publicity . . .

Charles Mason, ex-program mgr. of WSUN-TV, St. Peters-

burg, Fla., more recently gen. mgr. of upcoming educa-

tional WEDU, Tampa (Ch. 3), joins Screen Gems south-

ern div. . . . Bill Bailey, ex-KOMA, named operations direc-

tor of KOCO-TV, Enid-Oklahoma City . . . Alberta

Hackett, administrative supervisor, promoted to business

mgr. of KNXT, Los Angeles, Larry Lazarus becoming

director of systems; production mgr. Floren Thompson
named asst, business mgr., succeeded by ex-asst. sports

director Harold Uplinger . . . John G. Garrison, ex-Official

Films, named national syndication director of Guild Films

. . . Thomas C. Cureton promoted to promotion mgr. of

WIS-TV, Columbia, S.^ C. . . . O. Wayne Rollins, pres. &
66%% owner of Rollins Broadcasting Co., operating

WPTZ, Plattsburgh, N. Y. (Ch. 5) and 6 radio stations,

applicant for Ch. 12 of Storer’s former WVUE, Phila-

delphia (Vol. 14:37), now controls firm by virtue of ac-

quiring 16%% of stock of his brother, ex-Lt. Gov. of Dela.,

John W. Rollins; this week he named all station mgrs. as

v.p.’s, also elevating Henry B. Tippie, Albert R. Lanphear
& Madalyn Pruett Copley at Wilmington headquarters to

v.p.’s . . . Maurie E. Webster, sales mgr. of CBS Pacific

network & KNX, Los Angeles, promoted to gen. mgr. of

KCBS, San Francisco, succeeding Henry Untermeyer, re-

assigned to N. Y. . . . Tom Flynn, ex-KMJ-TV, Fresno,

shifted to mgr. of McClatchy’s KERN, Bakersfield.

J. Elroy McCaw, 46-year-old TV-radio station owner,

is in Swedish Hospital, Seattle, recovering from an auto

collision Sept. 27 in which he suffered serious head, chest,

knee & ankle injuries. He’s owner of TV stations KTVW,
Tacoma; 50% of KTVR, Denver; 25% of KONA, Honolulu.

He also owns or has interests in radio stations WINS,
N. Y.

;
KDAY, Santa Monica, Cal.; KALE, Richmond,

Wash.; KELA, Centralia, Wash., and was formerly owner
of Seattle Americans hockey club.

If he’s being considered for the projected Presidential

commission to probe uses of the spectrum (Vol. 14:37-38),

Dr. Irvin Stewart, recent pres, of U of W. Va. and 1934-37

member of FCC, knows nothing about it. That’s what he

writes from Laval U, Quebec City, one of stops on one-

year Ford Foundation political science study tour, which
takes him next to U of Cal. & U of Hawaii. He resigned

in June from university presidency, planning to return

after year to W. Va. U as professor of political science.

Robert F. Lewine, NBC-TV network program v.p.,

will be principal speaker at dedication of Ithaca (N. Y.)

College TV-radio studios, Oct. 11.

ADVERTISING AGENCIES: John Hertz Jr., ex-pres. of

Buchanan & Co., now merged into Lennen & Newell, re-

mains as head of Buchanan div.; exec. v.p. Wm. Dasheff be-

comes senior v.p., Fred Keith Los Angeles v.p. . . . Robert J.

Gillen Jr., ex-J. M. Mathes Adv., appointed station relations

mgr. & coordinator of adv. & merchandising. Hazel Bishop

Inc. . . . John N. Galley, ex-Henry Jaffe Enterprises, N. Y.

named director of TV-radio program development, Ted
Bates Inc. . . . John Martin promoted to v.p., BBDO Minne-

apolis office . . . Ben Alcock promoted to v.p. of Grey Adv.

. . . Lincoln Diamant, ex-McCann-Erickson, named v.p. of

Delehanty, Kurnit & Geller Adv., N. Y. . . . Richard Crisp

named marketing director of Guild, Bascom & Bonfigli,

San Francisco, following agency’s acquisition of his Chi-

cago management consulting firm . . . Shippen Geer resigns

as public relations v.p. of Fuller & Smith & Ross to become
v.p. & gen. mgr. of new Inter Ocean Publicity Inc., N. Y.

Paul M. McDonough, attorney in FCC Office of Opin-

ions & Review, named administrative asst, to Chairman
Doerfer, succeeding Joseph M. Sitrick, who in mid-Oct.

joins Washington staff of station brokers Blackbui’n & Co.

McDonough, son of Rep. Gordon L. McDonough (R-Cal.),

is 37, served as deputy city attorney of Los Angeles 1952-

54, then with Los Angeles firm of Cantillon & Cantillon

before joining FCC in 1957.

Michael M. Sillerman has resigned as exec. v.p. of TPA
following $11,350,000 purchase of TPA & merger with Jack
Wrather’s ITC (Vol. 14:38) ; pres, of ITC-TPA, as new com-
pany is known, is Walter Kingsley, ex-Ziv.

Obituary

Milton C. Scott, 51, chief engineer of WCKT, Miami,
once with pioneer WIOD (later WCKR), died Sept. 20 in

Miami. Surviving are widow, son.
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AFTRA-SAG Merger Favored: N. Y. branch of

Screen Actors Guild voted 217-2 this week for merger “in

the field of TV” with American Federation of TV & Radio
Artists—move long sought by AFTRA but opposed by
SAG directors (Vol. 14:33). It was first time issue had
been submitted to general SAG membership meeting. Ap-
proved resolution called on SAG’s board “to take immediate
steps to implement procedures” for merger, demanded
“referendum of the entire membership of the SAG” on
question if directors fail to act. Meanwhile AFTRA’s Chi-

cago chapter petitioned FCC to review NBC’s license re-

newals, protesting network’s local performer hiring-firing

practices. AFTRA unit said NBC denies local advertisers

opportunity of hiring local performers, stifles cultural pos-

sibilities of TV by its practices, ignores community inter-

ests by firing many performers, is interested only in

“exorbitant” profits.

Harris Eyes Pay-TV : Most active foe of pay-TV
in Congress, Rep. Harris (D-Ark.), chairman of Commerce
Committee, this week disclosed plans for hearings on toll-

TV plans for professional sports—starting in Jan. or

earlier. Stimulated by recent talk about Skiatron’s plans

for wired pay system in N. Y. and on west coast (Vol.

14:36-38), Harris has sent queries about toll status to Skia-

tron, pro baseball & football teams in Los Angeles & San
Francisco, and the telephone companies which presumably

would supply cable facilities. In announcing plans, Harris

stated: “Subscription TV limits the viewing of major sports

events and other programs to those who are willing and
able to pay. This constitutes a major depai'ture from our

pi'esent system of free broadcasting.”

Omar F. Elder Jr., ABC secy. & asst. gen. counsel, has

been named chairman of NAB copyright committee. Also

appointed: Charles A. Batson, WIS-TV & WIS, Columbia,

S. C.; attorney Robert M. Booth Jr., Washington; Ian A.

Elliott, KATL, Miles City, Mont.; Robert V. Evans, CBS-
TV

;
Leonard H. Higgins, KTNT-TV, Tacoma; Philip G.

Lasky, Westinghouse stations; Douglas L. Manship,

WBRZ, Baton Rouge; Harry R. Olsson Jr., NBC, N. Y.

;

Robert R. Tincher, WHTN-TV & WHTN, Huntington,

W. Va.
;
J. Pattison Williams, WING, Dayton; Gunnar 0.

Wiig, WROC-TV, Rochester.

Another CATV Victory: N. Y. Telephone Co.
must let projected community antenna system in Massena
use its poles, N. Y. Public Service Commission ruled Sept.

29 in decision on complaint filed by Antenna Systems Corp.

(Vob 14:29). PSC argued it would be “discriminatory”
for phone company to deny pole attachment rights to new
CATV systems after having given them to earlier oper-
tors. Last week, Wyo. operators and NCTA won significant

court decision which held that CATV systems aren’t public

utilities, don’t come under state laws—because they’re in

interstate commerce (Vol. 14:39).

Robert D. Swezey, exec. v.p. of WDSU-TV & WDSU,
New Orleans, again heads NAB’s freedom of information
committee. Others named by pres. Harold E. Fellows:

Campbell Arnoux, WTAR-TV & WTAR, Norfolk; Otto P.

Brandt, KING-TV & KING, Seattle; Carl J. Burkland,

WAVY-TV & WAVY, Portsmouth-Norfolk; Richard O.

Dunning, KHQ-TV & KHQ, Spokane; Frank P. Fogarty,

WOW-TV & WOW, Omaha; John S. Hayes, WTOP-TV &
WTOP, Washington; Joseph Herold, KBTV, Denver;
Daniel W. Kops, WAVZ, New Haven; Robert T. Mason,
WMRN, Marion, 0.; Robert L. Pratt, KGGF, Coffe5rville,

Kan.; Weston C. Pullen, Time-Life stations; Lawrence H.
Rogers II, WSAZ-TV & WSAZ, Huntington, W. Va.; W. D.

Rogers Jr., KDUB-TV & KDUB, Lubbock, Tex.; James W.
Woodruff Jr., WRBL-TV & WRBL, Columbus, Ga.

;
John

C. Daly, ABC; Robert F. Hurleigh, MBS, Washington;
Sig Mickelson, CBS; Wm. McAndrew, NBC; Theodore F.

Koop, Radio-TV News Directors Assn., Washington.

U.S. Information Agency creates new TV service headed

by Romney Wheeler, resigned managing director of NBC
Great Britain Ltd. (Vol. 14:35), in move to step up video

propaganda abroad. Henry Loomis remains as head of

radio Voice of America. In announcing Wheeler appoint-

ment, US IA director George V. Allen said new TV dept,

will offer documentaries, special events coverage, features

on American life to 485 overseas stations outside Iron Cur-

tain. In annual I’eport to Congress, Allen said Soviet Union
last year spent $500-750,000,000 for propaganda directed at

non-Communist world, plus $100,000,000 to jam Free World
broadcasts—more than U. S. spent on entire information

program.

Experimental Ch. 12 operation of WJMR-TV, New
Orleans, which also operates simultaneously on its regular

Ch. 20, should be stopped immediately, according to WJTV,
Jackson, Miss. (Ch. 12). WJMR-TV’s Ch. 12 transmitter

is less than FCC rules-required 190-mi.; grant was made so

WJMR-TV could compare vhf & uhf signals. Court of

Appeals ruled that Commission shouldn’t have made ex-

perimental grant without a hearing, sent case back to FCC
(Vol. 14:21). This week, WJTV noted that Court of Ap-
peal’s mandate was delivered to FCC Sept. 29, insisted that

WJMR-TV must cease Ch. 12 operation “forthwith.”

Allocations petitions filed with FCC this week: (1)

Add Ch. 5 to El Centro, Cal., deleting Ch. 13 from Yuma,
Ariz.

;
or add Ch. 5 to El Centro, leaving Ch. 13 in Yuma;

or shift Ch. 13 from Yuma to El Centro—filed by Marietta

Investment Co., which lost its CP for Ch. 13 in Yuma
(KYAT) when FCC ruled it gave no good reason for de-

laying construction (Vol. 14:38). (2) Reserve Ch. 13,

Bakersfield, Cal. for education—filed by Kern County
Bcstg. Co., Bakersfield Ch. 17 applicant.

Oilman Jack Wrather’s expanding TV film operations

(Vol. 14:38-39) is cue for article “U. S. TV Taps World-
wide Markets” featured in Sept. 27 UusinesH Week.

Three applications for new TV stations were filed with

FCC this week: For Ch. 8, High Point, N. C., by local

group including owners of High Point Enterprise

;

for Ch.

10, Charlotte Amalie, Vii'gin Islands, by ex-radio pro-

ducer Robert Moss and ex-WABC sales mgr. Robert E.

Noble Jr.; for Ch. 8, Wailuku, Haw'aii, by KONA, Hono-
lulu (Ch. 2), for use as satellite. They bring total ap-

plications pending to 95 (27 uhf). [For details, see TV
Addenda 27-E.']

Wired-TV franchise for Antelope Valley near Los An-
geles, sought by Homevision Inc., has been rejected 4-1 by
Los Angeles County Board. Opposition to permit was led

by chairman Julius F. Tuchler of Los Angeles Citizens

Committee Against Pay-TV (Vol. 14:38).

Educational TV-Radio Center at Ann Arbor, now
headed by John F. White, ex-WQED, Pittsburgh, and soon

to have headquarters in N. Y. (Vol. 14:37), has named Dean
Earl V. Moore, of U of Mich. School of Music, as music
program adviser.

Critic goes legit: John Crosby TV-radio columnist for

the N. Y. Terald Tribune, has sold his first play, “Love in

Public,” 3-act comedy about communications & modern
society, to Broadway producer -Alexander H. Cohen.
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STEREO BUSTIN' OUT ALL OVER (Coni.): "Ste reo is off and running, now .” was confident

assertion of youthful, savvy Joseph H. Benjamin, pres, of Hi-Fi Institute and exec,

v.p. of Pilot Radio as we buttonholed him at this week's big N.Y. show (see p. 1).

"Business has been mighty good the last 2 months. IHFM members (the makers of hi-fi

components and systems) will overcome a bad first half to do about a $250,000,000
retail business for the year compared with $225,000,000 in 1957. Of course, pack-
age set makers will do a much larger total volume but our part of the industry now
is growing at a faster rate. We are looking ahead to another' record year in 1959."

The stereo phono famine is about over , in Benjamin's view. "Record makers
were worried earlier that we wouldn't have phonos to play the new stereo records —
but that emergency seems to have passed. I think they are pleasantly surprised at

the volume of equipment already on the market." Whole problem, he added, seemed to

resolve itself once Columbia Records dropped its push for compatibility (Vol. 14:14)
and went along with an industry pleui for dual monaural and stereo releases.

Advertisements featuring stereo are literally jamming the newspapers of some
major markets, notably N.Y. , Chicago & Los Angeles, where specialty and dept, stores

I
have initiated heavy space schedules along with some spot radio. New brand names
are cropping out, old-line TV-radio-phono makers not yet having begun the big push.
That's due to break in next few v/eeks, geared to pre-Christmas Gales and heavily at
first in class magazines, then on TV-radio as gift-giving season approaches.

An international flavor , to say nothing of new brand names, was added to the
Hi-Fi Show by initial showing of British Industries Corp. , exclusive American dis-
tributor for Garrard, Leak, Warfedale, et al. British representatives said interest
in stereo over there equals that in U.S. — with BBC planning more stereo broadcasts
this fall and phono-record manufacturers hard pressed to meet demands. The recent
annual National Radio & TV Exhibition at Earls Court, London, which featured stereo,
played to huge attendance, excited enormous enthusiasm.

Dealers Protest Extended Warranties: The conflict of int erest between manufac-
turers and dealers over trend toward extended warranties — which latter say is now
"sapping profits" — is headed for a showdown under 3-pronged "action program" just

[

initiated by National Appliance & Radio-TV Dealers Assn. Exec. v.p. Al W. Bernsohn
I told us this week representations are being made to manufacturers to: (1) shorten

warranty periods, (2) eliminate references to "free labor" in manufacturers' adver-
tising and literature, (3) let dealer decide how much "free service" he can afford.

So-called "warranty race ." with manufacturers bidding against each other on
length of "free service," has dealer in a squeeze, said Bernsohn. "Dealer is best
fitted to decide what free service should go with each sale. Further, he can use
service as a bargaining point with each transaction."

TV-Radio Production: TV output was 128,358 sets in week ended Sept. 26 vs.
118,811 preceding week and 155,751 same week last year. Year's 38th week brought
total TV production to 3,452,939 sets vs. 4,420,000 last year. Radio production for
week was 305,230 (101,196 auto) vs. 309,962 (109,901 auto) in the preceding week and
356,290 (105,965 auto) in same week last year. Radio output for 38 weeks this year
was 7,372,917 (2,281,100 auto) vs. 9,993,000 (3,732,000 auto) last year.

1 Internal Revenue Service, in new ruling (Rev. Rul.

I 58-4fi8), says 10 ' '< excise tax doesn’t apply to sales of

I “device which fits on an individual’s ear and allows him

I
to hear sound signals from any apparatus that normally

uses a speaker for its output.” But, if ear gadget is sold
as “part or accessory for a radio or TV receiving set, a
phonograph, or combination,” excise applies to “total sales

price of the complete set.”

11 -
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Trade Personals: Lester J. Neuman, pres, of Warwick
Mfg. Corp., Chicago, controlled by Sears Roebuck and

making its Silvei'tone line of TVs & radios as well as

private-label hi-fi & recording equipment for other com-

panies, relinquishes that post Oct. 15 and will be succeeded

by L. G. Haggerty, resigned pres, of Capehart-Farnsworth.

Neuman has been on loan from parent company since Jan.,

returns to old job of asst, to Sears Roebuck v.p. in charge

of manufacturing; he had taken charge on retirement of

ex-pres. John S. Holmes & exec. v.p. Gordon G. Brittan, lat-

ter now spending year in Europe . . . L. W. Teegarden,

onetime RCA exec. v.p. and head of its tube operations,

recently v.p.-distribution, who retired last summer at age

68, is now associated with Mayner, Dibrell & Co., Phila-

delphia management consultants . . . Vice Adm. B. Hall

Hanlon (USN ret.) named Magnavox Washington v.p. . . .

Robert T. Qhampion promoted to v.p. of Siegler Corp.;

Edward C. Lindsay, ex-Mercury Engineering, Milwaukee,

named manufacturing v.p. of Siegler’s Hufford Corp. div.

. . . 0. W. Murray, exec. v.p. of Pathe Labs, film processor,

elected pres., succeeding Kenneth M. Young, retired; David

J. Melamed, Pathe treas. and associated with parent

Chesapeake Industries Inc., elected exec. v.p. . . . Wm. J.

Kaiser Jr. promoted to Milwaukee district sales mgr., GE
receiving tube dept. . . . Robert H. Dolbear resigns as sales

mgr. of GE cathode ray tube div., future plans to be an-

nounced . . . F. J. Van Poppelen, ex-GE, named sales mgr.

of Motorola semiconductor div. . . . George Tallent pro-

moted to CBS-Hytron semiconductor quality control mgr.

. . . Gene R. Miller resigns as adv. & sales promotion mgr.

of V-M Corp., Benton Harbor . . . Dr. Alfred N. Goldsmith,

30-year veteran of RCA as engineering v.p. & consultant,

ex-IRE pres., elected a director of RCA Communications.

B

E. C. (Andy) Anderson, RCA exec, v.p.-public rela-

tions, suffered a slight coronary Sept. 30, will be confined

for at least month in Nantucket (Mass.) Cottage Hospital.

ELECTRONIC PERSONALS: Glen McDaniel, onetime

RCA v.p. & gen. counsel, ex-EIA pres., who became v.p.

of Litton Industries in May, named pres, of Westrex div.,

recently bought by Litton from Western Electric; E. Ed-
ward Warn continues as v.p. & gen. mgr. . . . Bertram B.

Tower, v.p. of American Cable & Radio Corp. div. of ITT,

named pres., succeeding Ellery W. Stone, elected chairman.

. . . C. W. Cowing promoted to sales mgr. of new GE Air

Force sales dept., Syracuse . . . Maj. Gen. A. L. Pachynski,

who retired in July as Air Force communications-elec-

tronics director, named program planning director of Len-

kurt Electric . . . Hoyle U. Scott, ex-Navy Bureau of Aero-

nautics, named v.p., Webcor electronic div. ... . Glen R.

Simmons named research & development director of West-
ern Electric Princeton research center . . . Dr. Martin

Schilling, Army missile expert, named advanced develop-

ment director of Raytheon’s missile systems div., resign-

ing as projects chief at Redstone Missile Labs . . . Paul L.

Schiavone promoted to manufacturing costs mgr. of Syl-

vania electronic systems div., succeeding Harold Patterson,

now business mgr. of Sylvania Waltham labs . . . Clifford

A. Sharpe promoted to senior v.p. of Ainerican Bosch
Arma . . . Lee D. Webster, ex-Dresser Industries, named
v.p. of Ling Electronics . . . Henry L. Bechard, ex-Day-

strom, named customer relations mgr. of Thompson-Ramo-
Wooldridge.

1959 NAMM Music Show scheduled for June 22-25 in

New York’s Hotel New Yorker and Trade Show Bldg.

DISTRIBUTOR NOTES: Admiral, which recently an-

nounced merger of its Baltimore & Washington branch
operations (Vol. 14:38), now appoints Kaufman Distribu-

tors to handle territory formerly serviced by Baltimore
braqch . . . Southern Wholesalers, Baltimore div., names
Leo F. Lisee, ex-Admiral Distributors, Washington, sales

mgr. for Kelvinator appliances . . . Jensen Industries ap-

points Crockett, Lund & Co., Dallas, for phono parts . . .

Pyramid Electric appoints Hyde Sales, Denver, for com-
ponents . . . Gray hi-fi div. appoints 14 for phonos, com-
ponents: Ed. Brandt Co., San Francisco; R. Mark Mark-
man Co., Los Angeles; Paul Hayden & Assoc., East Point,

Ga. ; W. G. Kelly Co., Kansas City; Walter Marsh & Assoc.,

Oak Park, 111.; K. C. Burcaw Co., Detroit; Ernest Wilks
Co., Dallas; Fred Rosenwasser Co., Cleveland; Wm. Lan-
phear, Seattle; H. A. Goodman Co., Philadelphia; Leo
Jacobson Co., Buffalo; M. C. Grossman Sales Co., Newton,
Mass.; Robert 0. Whitsell Assoc., Indianapolis; Gramercy
Sound Assoc., N. Y.

ITT has consolidated its Federal Telephone & Radio
Co., Clifton, N. J., and Farnsworth Electronics Co., Ft.

Wayne, under former’s pres. Delbert L. Mills and with

Farnsworth v.p. Vernon L. Haag named gen. mgr. of Ft.

Wayne operations. Farnsworth pres. L. G. Haggerty has

resigned to become pres, of Warwick Mfg. Co., Chicago.

Headquarters of combined divs. will be Clifton, with Mills

reporting to Fred M. Farwell, ITT exec. v.p.-U. S. Group.

Paul A. Gorman, former Western Electric v.p. in charge

of manufacturing, named early this year as operations

v.p., N. J. Bell Telephone Co., one of largest AT&T oper-

ating units, this week was elected pres, of N. J. Bell,

succeeding Wm. A. Hughes, now chairman; Carl 0. Linde-

man, AT&T exec, v.p., succeeds Gorman.

Lynwood Cosby, Naval Research Lab electronic sci-

entist, receives Navy’s highest civilian award. Distinguished

Civilian Service Award, for “major breakthrough” in elec-

tronics countermeasures.

“Space Vehicle Television,” technical paper by C. P.

Sonnett, is one of topics to be presented during IRE’s

symposium on “extended range & space communications”

at George Washington U’s Lisner Auditorium, Washington,

Oct. 6-7. Major paper, to be delivered evening of Oct. 6

by Dr. John R. Pierce, Bell Labs, is “Transoceanic Com-
munication by Means of Passive Satellites.” His abstract

states: “Satellites might serve as radio repeater sites to

provide us with broad-band transoceanic communication,

channels for multi-channel telephone & TV. Powered re-

peaters might be used, but the use of large metallized

spheres as passive reflectors is also plausible. Two recent

advances have brought the use of passive repeaters nearer

to feasibility : the successful launching of satellites, and the

invention of a very low-noise solid-state microwave ampli-

fier, the maser.”

Educational forum for distributors will feature 1959

Electronic Parts Distributors Show in Chicago, May 18-20,

according to gen. mgr. Kenneth C. Prince, who said pro-

fessional counselling organization will be selected to ar-

range and supervise program. Sidney Harman, of Harman-
Kardon, Westbury, N. Y., heads educational and program

committee, with Jack D. Hughes of Littlefuse Inc., Des

Plains, 111., as vice chairman.

CBS Labs new research center, Stamford, Conn., will

be dedicated Oct. 7. Roy W. Johnson, director of Defense

Dept.’s Advanced Research Projects .\gency, makes prin-

cipal address.
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Report on Nagnavox: Magnavox’s report for fis-

cal year ended June 30, released to stockholders

Sept. 26, for first time publicly acknowledges
liquidation and discontinuance of Sentinel and
Spartan brands, acquired by purchase, “because
it was found they did not fit the Magnavox policy

of direct to dealer distribution.” Report reaffirms

“wisdom” of that policy, also of “our successful

policy based on enduring furniture design and the

avoidance of annual model changes.” With 24
basic TV models, usable also as second sound sys-

tem required for stereo, and with phonograph
and radio-phono business on upgrade, stimulated

by stereo, report forecasts “increasing share of

the market potential” for firm’s consumer goods.
Magnavox management explained this week that its

original purpose in taking over and offering Spartan was
to expand through broader distribution, notably in

rural areas, but general market conditions led to conclusion

it was better to drop it in interest of economy. Sentinel was
purchased primarily to acquire its new plant in Evanston,

with intention of using plant solely for production of

color sets. After producing a few hundred color sets, it

was decided “we had jumped the gun on color” and the

plant was sold, its jigs and fixtures being moved to the

Greenville (Tenn.) plant “in order to put us in a posi-

tion to be prepared to resurrect our color production when
when we felt the time was desirable . . .

“While we did not produce any color sets last year,

we have one large deluxe console model in the line this

year. We have it not because there have been indications

of a big increase in color business but rather because there

Upturn in Movies: Republic Pictures this week
reported net income of $1,296,065 (SO** per share) in 39

weeks ended July 26 vs. net loss of $248,895 year earlier.

And advance reports in Wall St. Journal on 3 other Holly-

wood majors—Paramount, Loew’s MGM and United Art-

ists—were other bright spots in usually gloomy movie in-

dustry. Paramount v.p. Paul Raibourn said upward trend

in first 6 months (Vol. 14:33) continued through 9

months and earnings from operations “ought to be a little

better” than $2.13 per share in same 1957 period. He also

mentioned “surprise in store” in Paramount plans for 1500

old silent features, but declined to say whether company
is thinking of selling them to TV. Loew’s pres. Joseph

Vogel said that following bleak periods in recent years

(Vol. 14:31), MGM is making money, w'ill be in black for

first fiscal quarter ending Nov. 30 vs. $4,700,000 loss year

earlier, has big earners in such pictures as “Cat on a Hot
Tin Roof,” “Reluctant Debutante,” “High School Con-

fidential.” United Artists chairman Robert S. Benjamin
said second 1958 half should continue first half uptrend

when earnings were record $1,319,000 (Vol. 14:37).

Higher definition TV is needed in Britain, according

to Pye Ltd. chairman C. 0. Stanley, who urges in annual

report that a wideband system be adopted. As for color,

he says: “Firstly, of course, we should proceed slowly and
not imagine, as America did, that color would come over-

night and suddenly break into a market of millions of sets.

Second, we must learn by all the mistakes which have
been made in America. And finally, let us try to do two
things: Get a black-&-white system that is so good that

it is valuable not only as entertainment but as an invest-

ment on its own merits.”

have been enough dealers that have indicated to us that

we could make scattered sales and they felt we needed it

in order to complete our line.”

Regarded in the trade as one of its best managed
companies, the Ft. Wayne firm, which now has 8 plants in

6 cities, enjoyed second best year in its history—sales for

fiscal year running $82,592,113, net profit $2,622,628 ($2.50

per share) as against record 1957’s $87,467,864 & $3,759,-

226 ($3.70). Annual dividend of $2.37% was maintained
and working capital dropped to $16,486,890 from $18,381,-

662 year ago while net worth climbed to $23,542,119 from
$22,590,979. Taxes for year ran about twice net earnings—“major factor [being] trend of the various states and
municipalities to increase their revenues at the expense

of business.”

Operating results and sales volume were said to have
been adversely affected by general economic recession and
the curtailment of military production schedules and by
narrow profit margins on civilian products. Govt. & in-

dustrial products sales increased slightly over preceding

year, company presently being in large-scale production of

uhf systems for military aircraft and airborne radar. Re-

search & development expenditures were about $9,500,000

last year, 11.5% of total sales.

Proxy statement with notice for stockholders meeting

Oct. 29 shows 941,278 shares of common and 115,154 of

cumulative convertible preferred outstanding as of Aug.
31. Officer-director remunerations and common stockhold-

ings were listed as follows: R. A. O’Connor, chairman,

salary $65,000 (50,857 shares)
;
Frank Freimann, pres.,

$75,000 (78,598) ; Gerard M. Ungaro, v.p., secy. & gen.

counsel, $40,000 (6527) ;
Leonard F. Cramer, v.p., radio-

TV div., $50,000 (no stock).

Avco earnings, including TV-radio income from profi-

table Crosley stations subsidiary, rose to $7,540,631 (80«f

per share) on sales of $201,304,481 in 9 months ended Aug.
31 from $6,223,181 (66<*) on $238,983,886 year earlier, drop
in sales reflecting halt in piston aircraft engine production.

Report noted continued satisfactory results from TV-radio
properties, good returns from electronics, airframe & farm
equipment manufacturing and from research & develop-

ment.

Raytheon, which increased sales & profits in first 1958
half (Vol. 14:31), will show record operating volume &
earnings for full year, pres. Charles F. Adams told Wall
St. Journal this week. He said sales should exceed $325,-

000,000 vs. $259,800,000 in 1957, “operating profits will

show a substantial improvement” over last year’s $4,828,-

000 ($1.70 per share). Backlog of govt, contracts—now
representing 85% of Raytheon’s business—totaled $325,-

000,000 in first 9 months.

Reports & comments available: On Magnavox, review
by Fahnestock & Co., 65 Broadway, N. Y. On Daystrom,
discussion by Filor, Bullard & Smyth, 26 Broadway, N. Y.
On Loew’s, report by Eastman Dillon, Union Securities &
Co., 15 Broad St., N. Y. On AT&T, review by Hirsch &
Co., 25 Broad St., and analysis by David J. Greene & Co.,

72 Wall St., N. Y. On Ling Electronics, study by J. A.
Hogle & Co., 40 Wall St., N. Y.

Dividends: National Theatres, 12%^ payable Oct. 30

to stockholders of record Oct. 16; Wells-Gardner, 10(*

Oct. 15 to holders Oct. 6; Avco, 10^* Nov. 20 to holders

Oct. 31.

Raytheon expands govt, equipment div. with new
plant at No. Dighton, Mass., to employ about 1000.



Return ol Eidophor: Virtually forgotten for years,

the Eidophor system of big-screen TV (see p. 2)

will be unveiled with considerable fanfare at meet-
ing of American Assn, for Advancement of Sci-

ence in Washington Dec. 27-30, under aegis of

GIBA Pharmaceutical Products Inc. Two projec-

tors will be on hand, one for technical sessions,

other for exhibition. They were made in Zurich,

Switzerland, by Dr. Edgar Gretener A.G., wholly-

owned subsidiary of CIBA, will be fed by color

cameras produced here by GE. Equipment and
“staging” will be handled by Teletalent, new N. Y.
closed-circuit organization.

GE holds rights to make projectors in U.S.,

and 20th Century-Fox is in the picture, too; 20th
demonstrated equipment in U. S. originally in 1952
(Vol. 8:3, 5-6, 21, 26, 31, 33), and reportedly is

considering ordering theatre-TV-type units from
GE—as is TelePrompTer.

CIBA and Teletalent principals claims that Eidophor
has been improved enormously in 6 years of development.

It still uses same basic principles—film of oil on concave

mirror in vacuum, modulated by electronic beam, with

resultant “wrinkles” in film projected through special grat-

ing. However, equipment is now portable, reduced from
3000 to 800 lbs., and it uses xenon light. For color, it still

employs field-sequential system with rotating disc. Largest

projection is about 15%xll%-ft. During 1952 showings,

system left generally good impression—particularly for its

brightness (Vol. 8:26). Then, it was shown on 24xl8-ft.

screen, using 8-mc bandwidth and arc light source.

The AAAS demonstrations will be of material selected

by AAAS groups—physics, chemistry, geology, botany,

zoology. For Dec. 29-30 climax, there will be symposium
on congenital heart disease ending with live open-heai't

operation.

Supervising this portion of AAAS program, along'

with several others, is Dr. D. B. Judd, noted Bureau of

Standards color expert who testified during FCC’s cele-

brated color-TV hearings (Vol. 6:16).

Notes on Educational TV: New twist in educational TV
is closed-circuit system to alleviate overcrowding in Ohio

State U law library by record-size freshman law class.

Writes director Richard B. Hull of institution’s WOSU &
WOSU-TV (Ch. 34): “It is impossible presently to get all

the freshman law students into the library for orientation

or even into a single auditorium. Therefore, we are doing

a closed-circuit TV job with the law librarian and a couple

of student ‘guinea pigs’ showing how the library works

and feeding it to students in different locations.” Other

ETV developments:

Nation’s biggest class will be called to order Oct. 6

when Dr. Harvey E. White, vice-chairman of U of Cal.’s

physics dept. & AEG consultant, launches Continental

Classroofn on NBC, 6:30-7 a.m. weekdays (Vol. 14:38).

The noted physicist, who will conduct TV classes during

fall & spring semesters, assisted by leading scientists and

Nobel Prize winners, said ETV experiment marked “first

time in history of TV that a full-year course in any field

of education is offered to the general public on a nation-

wide basis.” More than 300 universities & colleges offer

credit for the nuclear age physics course, beamed primarily

at high school science teachers.

Reports persist that Philadelphia’s year-old ETV out-

let, WHYY-TV (Ch. 35), may go off air if local board of

Television Factbooks Going Fast

/^FF THE PRESSES only 2 weeks, Television

Factbook No. 27, Fall-Winter edition of the TV-
radio & associated electronic industries’ standard
reference book, has already sold some 3500 copies

over and above its normal subscription run. It looks

now as though extra-copy sales will exhaust the sup-

ply within a month or two, so we urge you not to

put off ordering the additional copies you may need.

Completely indexed, this 496pp. semi-annual “alma-
nac” provides ready access to a wealth of basic data

on all U. S., Canadian and World TV stations and
networks (including complete rate cards of the U. S.

& Canadian networks and digests of all station rate

cards) ; new census of TV sets by states & counties;

data on all CPs outstanding and applications pend-

ing; updated allocations tables. All other depts. have
been updated, too, including directories of the FCC,
TV sales reps, program producers & distributors,

manufacturers of TV-radio sets, tubes & transistors,

TV-radio attorneys, consulting engineers, specialized

consultants, electronic labs, etc, etc. Included with

each Factbook is a revised copy of our 34x22-in. Map
of TV Cities and Network Interconnections, in color,

suitable for framing. Television Factbook No. 27

costs $5 for a single copy; $3.50 each for 5 or more.

Like other TV-conscious pharmaceutical houses, CIBA
is stepping up its use of the medium—just last week spon-

sored filmed heart operation over WMAL-TV, Washington.

It plans 8-10 showings of Eidophor next year, including

use at spring meeting of American Academy of General

Practice in San Francisco and plastics industry session in

Chicago in March.

CIBA’s Dr. R. H. Roberts, who has been working on
projects for several months at CIBA’s Summit, N. J. head-

quarters, emphasizes that his company’s purpose is to

offer system as a “tool for education and demonstration”

by scientific organizations; that it has no plans to make
or sell equipment here.

education is required to withdraw its annual $200,000 con-

tribution for operation and divert sum to new Youth Con-
servation Board created to cope with juvenile problems.

Little Rock’s crash ETV program (Vol. 14:39) ap-

peared to be bogging down at close of 2nd week of opera-

tion, with TV instructors complaining that one-way teach-

ing is “boring,” students finding that unanswered questions

are frustrating.

N. Y. Metropolitan Educational TV Assn, adds TV
courses in basic Russian and Far East history & politics

on WPIX, N. Y. (Ch. 11). It now provides more than 30

hours of ETV on leased time per week.

Still another station—WGBH-TV, Boston (Ch. 2)—
is offering Russian language for credit beginning Oct. 6,

course being taught by Harvard Prof. Horace G. Lunt;

need for accelerated Russian study programs is pointed up
by participating Lowell Institute Cooperative Broadcast-

ing Council, which reports: “Only an estimated 8000

Americans are studying Russian, as opposed to 10,000,000

people from Soviet countries who are studying English.”

New York U’s singularly successful Suyirise Semester

on WCBS-TV, N. Y. (Ch. 2) resumes (Mon.-Fri. 6:30-7:30

a.m.. Sat. 7-8 a.m.), university disclosing it may telecast

a major portion of its liberal arts program soon; syndi-

cated film of 1957-58 telecourse currently is aired in 9

other communities.
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SUMMARY-INDEX OF THE WEEK'S NEWS— October 11, 1958

CBS-OWNED HARTFORD UHF closing down in favor of

WTIC-TV (Ch. 3), victim of intermixture. Second net-

work-owned uhf to quit, 88th thus far (p. 1).

BUSINESS RECESSION RECEDING; Reports of economic

pundits indicate lost ground being recovered, income

and consumer demand up, optimism prevailing (p. 2).

MICROWAVE GRANTED FOR CATV to serve 3 Texas towns

os FCC begins case-by-case study of stotion-CATV

fight. Tough cases yet to come (p. 3).

RIGHT OF NEWSMEN TO WITHHOLD confidential sources is

issue headed for Supreme Court; new Justice Stewart

wrote opinion being appealed (p. 4).

STEREO MULTIPLEX STANDARDS precipitating FCC strug-

gle. High Fidelity Assn., GE ask more experiments.

Halstead urges own system (p. 5).

TRANSOCEANIC TV TRANSMISSION via satellite relays ex-

pected in not too distant future, soys Bell Labs' Dr.

Pierce. Passive & active repeaters described (p. 6).

CINEMASCOPE-SHAPED TV suggested by engineer Madi-

son Cowein and BBC design chief Richard Levin, both

arguing that present 4:3 ratio is wasteful (p. 6).

WEEK'S NEW STATION STARTERS ore WJRT, Flint, Mich.

(Ch. 12) & KCMT, Alexandria, Minn. (Ch. 7), bringing

on-air total to 534 (p. 7).

WHO'S WHO IN AMERICA lists more than 400 ad agency

executives, most in N. Y. & Chicago (p. 16).

Manufaeturing-Distribution-finante

TV SALES HIT PEAK for year in Sept., presaging better-

than-anticipated fall selling season. Industry leaders

highly optimistic (p. 11).

ACCOLADES FOR STEREO voiced by music critics, industry

leaders alike after highly successful N. Y. Hi-Fi Show
and news of soles upswing (pp. 11 & 15).

PRICE ADVERTISING TRICKERY in 'bargain' sales is target

of new FTC drive. Staff enforcement manual details 9

gimmicks in use (p. 12).

RCA REALIGNS TOP EXECUTIVES, Odorizzi heading con-

sumer products & services. Watts adding to duties. Op-
erational Big 5 report to pres. Burns (p. 13).

TV-RADIO PRODUCTION TREND UP but totals for Aug. and
first 8 months of 1958 still lag behind last year. Retail

sales figures revised upward (p. 15).

CBS DROPPING OWN UHF FOR HARTFORD VHF: "Deintermix or die " seems by way of becoming
an immutable law in FCC's patchwork vhf-uhf structure — and this week's notice by
CBS that it's abandoning its own uhf WHCT, Hartford (Ch. 18) as of Nov. 15 in favor
of an affiliation with Travelers Life Insurance Co.'s one-year-old vhf WTIC-TV there
(Ch. 3) will now be cited as another case example of the need for reallocation on an
all-vhf, all-uhf or extensively deintermixed basis.

CBS stated frankly that competitive forces — "hard economic realities" —
led to its "reluctant decision" to give up its own noble but profitless experiment
in uhf ownership & operation; that if it had not affiliated with the wider-coverage
vhf outlet in Hartford, its rival NBC might have done so. NBC has had a basic radio
affiliation with Travelers' WTIC since its founding, which is said to be unaffected
by the TV deal. NBC also owns & operates Ch. 30 WNBC in that area, while ABC is

affiliated with New Haven's vhf WNHC-TV on Ch. 8.

WTIC-TV becomes basic CBS at $1750 per Class A hour , replacing WHCT at |700.
WNBC's base rate on NBC is $600, WNHC-TV s on ABC $1400. CBS says it has no inten-
tion of severing affiliation with Lihf WHYN-TV, Springf ield-Holyoke (Ch. 40), located
only about 30 mi. from WTIC-TV and within Ch. 3 primary service range, with which it

recently signed usual 2-year renewal contract to offer it as an optional at $450.

Reiterated was CBS's "current intention " to continue to own and operate its

remaining uhf, WXIX, Milwaukee (Ch. 18), also in an intermixed area; this station,
it was stated, also makes little or no money but its picture was recently improved
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by moving down from Ch. 19 to avoid bothersome second harmonic interference.
" CBS is still hopeful about the future of uhf ." said its statement. "We con-

tinue to believe that in appropriate circumstances, uhf can provide a fully satis-
factory and competitive service. We will seek .another uhf investment to restore
the full permissible station ownership quota [5 vhf, 2 uhf] under FCC regulations."

The CBS move away from uhf in intermixed lower New England — where there are
still more uhf than vhf outlets, some doing quite well — follows'' shutdown Sept. 30
of NBC-owned uhf WBUF, Buffalo (Ch. 17) in favor of basic affiliation with new vhf
WGR-TV (Ch. 2), independently owned and now sold at $1400 in lieu of WBUF’s $625. As
NBC did in Buffalo, where staff ef 52 was disbanded (Vol. 14:39), CBS is seeking to
find places within its own organization for most of Hartford staff of 70.

CBS had operated WHCT exactly 2 years , having acquired it by purchase for
$650,000. NBC operated Buffalo just under 3 years, buying it for $312,000. It's an
interesting fact that more uhf's have gone off the air than have survived — 88, to
be exact, with 84 still surviving if you deduct month-to-go WHCT (see also p. 7).

* * *

At FCC there was deep regret over demise of another uhf, especially one so
strongly backed by economic and technical know-how — for it reemphasizes faults of
FCC's allocation plan. There was no disposition to criticize CBS. As in case of
NBC's Buffalo recent uhf shutdown, move was regarded as one of business judgment in
which FCC members have no right to interfere.

But it was manifest that urgency of FCC's hunt for allocations solution has
been intensified by the CBS defection in Hartford and NBC's in Buffalo — and it's
apparent some members of Senate Commerce Committee are bound to be displeased, par-
ticularly Sen. Pastore (D-R.I.) who once plumped for deintermixture of Hartford and
the addition of another vhf channel to Providence. As for the commissioners;

"Makes me sick to my stomach ." said Comr. Bartley, who long has held that ex-
tensive de intermixture could prevent such failures. Another member told us: "It dis-
tresses me, but it's a business judgment out of our hands. Networks were balanced
there, now they're imbalanced, and it may suggest the need for power to correct such
imbalances." Still another commissioner's comment:

" The impact on allocations and deintermixture depends on what our own studies
turn up. CBS's move may turn out to be good or bad; I don't know now. I wouldn't
lindertake to tell CBS how to run a network. They have to use their own business
judgment, taking things as they exist under FCC's actions to date."

THE RECEDING BUSINESS RECESSION: The appraisal of general business conditions by
the usually cautiously conservative and sometimes staid First National City Bank so

well buttons up what most of the more important business services are saying that we

feel we can do little better than quote verbatim from its current newsletter:
" The business recovery is continuing at a good pace on a broad front. Prelim-

inary reports for Sept, indicate that production and sales have risen further. . .Par-

ticularly encouraging is the month's news from the capital goods industries. These
industries are the laggards in the upturn, and, during the summer, while most busi-
ness indexes were rising sharply, optimism was tempered by fear that the decline in

capital expenditures had much further to go and would exert a prolonged depressing
influence. Latest evidence, however, is that the drop in this key area has already
bottomed out. No great rise is in sight, but even a sideways move is a help.

" Preliminary estimates show both personal income and personal consumption at

new records during the third quarter, while economic activity generally — as meas-
ured by gross national product — appears to have recovered roughly two-thirds the

ground lost during the recession. The persistent rise in prices, inflating dollar
figures, causes them to understate the decline and overstate the rise in real terms,

but, even after allowing for inflation, the gains are significant.
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"More than one-half of the decline in the physical volume of industrial pro-

duction was regained in the first 4 months of recovery. Between April & August, the

Federal Reserve Index (seasonally adjusted, 1947-49 = 100) rose from a low of 126

to 137, making up 11 points of the preceding 20-point decline. The sharpest drop in

output during the postwar period is thus being followed by the sharpest recovery.

The problem now is how long the present speedy rate of recovery can be maintained.
" Four influences stand out as dominant in this rapid upsurge : shifting in-

ventory & purchasing policies, strong consumer demand [except for autos, down 22%
in 3rd quarter from 2nd], heavy govt, buying , and an upswing in home building ..."

* * *

Bolstering the foregoing was monthly report of National Assn, of Purchasing
Agents, usually bellwether. "Business continues to get better," it states. "While we

do not have anything approaching a boom, there is renewed optimism on many fronts."
Despite spotty strikes, the purchasing agents report sharp increases in both produc-
tion and new orders; 53% report improved production rates in Sept, as against 45% in

Aug., only 9% saying their production is off; 58% say their new order situation has

improved, only 13% reporting it as worse.

Dept, of Commerce this week reported unemployment at mid-Sept. was down about

600,000, biggest drop since last Dec., and stated that sales of wholesale merchants
in Aug. ran $9.8 billion, 2% over July but 4% below Aug. 1957. For first 8 months

of this year, sales were running 6% below same 1957 period. Both the Kiplinger and
Whaley-Eaton Washington services this week were "assessing" the extent of upturn
in business — and were ready to report "favorable aspects" but no boom yet.

Note: That the TV trade is sharing in the general economic upsurge, with
retail sales achieving new peak in Sept., was indicated by this week's preliminary
estimates of Electronic Industries Assn, (details, p. 11).

THE STATUS OF FCC's CATV-NICROWAVE FREEZE: FCC has begun to sink its teeth into job
of settling small station-community antenna fight (Vol. 14:16, et seq), and first
specific action to come out of special meeting this week was to grant microwave to

serve CATV systems in little towns of Childress, Memphis & Wellington, Tex. This is

not at all a true melting of the microwave "freeze" imposed by the Commission
because of fears expressed by several Western telecasters (Vol. 14:24).

Commission sources caution that the grant certainly doesn't mean that the
freeze is over or that whole CATV policy has been set. Rather, it's the establish-
ment of a case-by-case consideration — and the Texas microwave was easy to grant.
It will bring TV to towns that have no stations, no applications, little or no TV
service from out-of-town stations — and no one has opposed the microwave. Cheese
will get more binding as Commission considers microwaves designed to serve CATV sys-
tems in towns with stations, CPs or applications.

Station & CATV operators are on tenterhooks now , waiting to see what Commis-
sion will do about other microwave applications. CATV spokesmen argue, apparently
convincing substantial group within FCC, that Commission is on very tenuous legal
grounds in withholding CPs. They insist that the microwaves, as common carriers,
offer their services to all comers, and that Commission is barred from discriminat-
ing against CATV operators to protect station operators against competition. Latter
maintain that CATV, bringing multiple TV service from big-city stations via micro-
wave, can drive them out of business; that FCC has both power and duty of protecting
local service against such "invasions."

Winner of microwave grant was Mesa Microwave Inc., subsidiary of aggressive
Video Independent Theatres, big Oklahoma City-based outfit headed by Henry Griff ing
— which has long string of theatres in Southwest, rapidly expanding CATV holdings
and TV station interests [11.9% of KWTV, Oklahoma City (Ch. 9); CP for KVIT, Santa
Fe (Ch. 2)]. Mesa Microwave has announced some very ambitious plans, intends to

offer microwave service to all comers, nationwide eventually. It states that it is
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"an independent communications common carrier offering a variety of services at
rates which for the first time make it possible for many companies to look to common
carriers to solve their special communication problems."

APPEAL FROM DICTUM BY JUCTICE STEWART: Now a ’j ournalistic cause celebre — with the
newspaper fraternity generally hailing N.Y. Herald Tribune's announced intention of
carrying it to the U.S. Supreme Court — case of TV-radio columnist Marie Torre may
settle once-&-f or-all the ancient question whether a reporter has the inherent right
to protect his confidential news sources. And one thing's sure:

Justic e Potter Stewart , the 43-year-old Cincinnati Federal court jurist named
this week to the highest court in the land, will disqualify himself in the case. For
it was he who wrote last week's unanimous opinion for the U.S. Court of Appeals in

N.Y. , sitting as visiting judge, upholding the lower court's criminal contempt con-
viction of Miss Torre for refusing to tell where she got certain quotes. Justice
Stewart ' wrote , among other things, that freedom of the press "is not an absolute "

(Vol. 14:40) — and it's a long-cherished principle that's being fought out.

Counsel for Miss Torre , who touched off the litigation by refusing to name
the "CBS executive" whose unflattering remarks about singer Judy Garland were quoted
in her column, is ex-U.S. attorney Mathias F. Correa, now member of the law firm of

Cahill, Gordon, Reindel & Ohl, who happens also to be counsel for RCA-NBC. Counsel
for CBS in its own separate defense are Rosenman, Goldmark, Colin & Kaye.

Thus, with the newspaper carrying the issue to the highest court, with the

nation's news fraternity jealous to retain its presumed right to withhold confiden-
tial news sources, with CBS fighting a $1,393,333 breach of contract and libel suit
brought by Miss Garland, with RCA-NBC counsel happening to become involved, outcome
of the case will be watched eagerly — for it's of vital importance not only to the

world of print but to the expanding realm of video-audio journalism. [For more
details about Justice Stewart's opinion and counsel arguments, see below.]

Reporter's Prerogative? It’s a moot question

whether, in face of N. Y. Federal appellate court’s

opinion that a reporter’s confidential sources of

information are not sacrosanct, U. S. Supreme
Court will sustain that traditional prerogative of

American newsmen in now celebrated Marie Torre

case (above). Since judges are “people” too.

Judge Potter Stewart can be presumed to have

drawn upon his own youthful experience as a re-

porter on the Cincinnati Times-Star and as chair-

man of the Yale Daily Neirs. This is the dictum,

in part, he wrote for the 3-man Court of Appeals

:

“Freedom of the press, hard won over the cen-

turies by men of courage, is basic to a free society.

But basic, too, are courts of justice, armed with

the power to discover truth. The concept that it is

the duty of a witness to testify in a court of law

has roots as deep as does the guarantee of a free

press . . .

“As to the Constitutional issue, we accept at the out-

set the hypothesis that compulsory disclosure of a journal-

ist’s confidential sources of information may entail an

abridgement of press freedom by imposing some limitation

upon the availability of news.

“Freedom of the press within the historic meaning of

the First Amendment meant primarily freedom fx’om previ-

ous restraints upon publication and freedom from censor-

ship. Yet, in the domain of the indispensable Fii'st Amend-
ment liberties, it is essential not to limit the pi-otection of

the right to any particular way of abridging it . . . but

freedom of the press, precious and vital though it is to a

free city, is not an absolute.

“What must be determined is whether the interest to

be served by compelling the testimony of the witness in the

present case justifies some impairment of this First Amend-
ment freedom. That kind of determination often presents

a ‘delicate and difficult’ task. The task in the present case,

though perhaps delicate, does not seem difficult.”

* * * *

Line of Miss Torre’s defense undoubtedly will be pat-

terned after tack taken by her counsel, Mathias F. Correa,

who argued in court of first instance that First Amendment
protected Miss Torre as “a newspaper reporter” from being

forced to supply confidential information during pre-trial

examination. He also pointed out that others would be

loath to give her information were she to name confidential

sources. Said he: “The protection of confidentiality of re-

porters’ sources is important. That preser\’ation is essen-

tial to the maintenance of a free press.” Confidentiality,

he insisted, extends to reporter & news source just as it

does to attorney & client, priest & penitent, husband & wife.

Counsel for Judy Garland, Lionel S. Popkin, main-

tained that identity of the CBS news source was “essen-

tial” to the case against CBS. Although Miss Garland

is not suing the Tribu7ie or Miss Tori'e, the columnist faces

10 days in jail if Supreme Court upholds original ruling.

And what was the horrendous remark attributed to

the unnamed CBS spokesman, which began the chain re-

action? Miss Garland, he’s alleged to have said, “is known
for a highly developed inferiority complex [and he]

wouldn’t be surprised if it’s because she thinks she’s

terribly fat.”
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FM, Stereo & Multiplex: FCC is fast moving into

a new battleground of struggle over broadcast

standards—this time over FM multiplexing for

stereo. FCC’s request for industry’s suggestions

on how FM stations can produce more revenue via

“subsidiary” multiplexed services (Vol. 14:27) has
already produced another fight—between broad-

casters and common carrier operators, latter fear-

ing stations will cut into their “radio paging,”

microwaving & similar business.

This week, FM’s potential for multiplexed

stereo was center of argument. Institute of High
Fidelity Manufacturers urged Commission not to

adopt any stereo standards at this time, stating:

“The result might well be to inhibit rather than
to expand the great potential of high quality serv-

ice to the public which stereo transmissions on

FM can assuredly offer.” Rather, it said. Commis-
sion should encourage more experimentation for

the present. Above all, it concluded, FCC should

make certain that FM’s high fidelity isn’t de-

graded.
GE radio receiver dept., thx’ough engineering mgr.

John N. Phillips and attorney J. S. Kelly, urged that study

of standards be undertaken “immediately” by group similar

to the National TV System Committees which worked out

standards for black-&-white and color TV; that “this can

probably be best achieved under the sponsorship of EIA.”

GE offered this brusque evaluation of “subsidiary”

services: “In view of the recognized fact that the use of

FM channels for multiplexed subsidiary communications

degrades the quality of the FM broadcast seiwice, we have

concluded [that] such use should be permitted only on a

very limited and temporary basis . . .

“Admittedly, the use of a multiplex channel for broad-

casting stereophonic information will degrade to some ex-

tent information being transmitted monophonically over

the main FM channel. However, it is entirely probable that

the enhancement added by the ability to broadcast stereo-

phonic information more than offsets any degradation in

other characteristics of the transmission.”

MCA TV now claims 18 TV markets thus far sold will

account for $40,000,000 of the $50,000,000 it’s paying for

the Paramount pre-1948 backlog of about 700 feature films

—and that by Nov. 1 it will have sold enough to pay the

whole freight, with U. S. sales expected eventually to run

$70,000,000 plus residuals and foreign markets. Highest

priced film package yet offered, it has met tough sales

resistance at stations. Though MCA TV won’t release

whole list of buyers or amounts involved in deals, those

announced piecemeal thus far are: KETV, Omaha; KIRO-
TV, Seattle; WBZ-TV, Boston; KPIX, San Francisco;

WTOP-TV, Washington; KHQ-TV, Spokane; KBET-TV,
Sacramento; KMOX-TV, St. Louis; WFBM-TV, Indianap-

olis; WTTV, Bloomington, Ind.; WTCN-TV, Minneapolis;

KUTV, Salt Lake City; WJW-TV, Cleveland; WTOL-TV,
Toledo; WBAL-TV, Baltimore; WITI-TV, Milwaukee (con-

ditional on approval of Storer purchase). Some are known
to be taking only part of package, and most deals are said

to run well into 7 figures.

NAH's llh annual conference presidents of state

Ijroadcasters a.ssociations will be held ne.\t Feb. 24-2.5 in

Shoreham Hotel, Washington.

As pres, of Multiplex Services Corp., 160 E. 55th St.,

N. Y., Wm. S. Halstead this week asserted, in effect, that

broadcasters can have their cake and eat it, too, by using
3-channel system he developed in collaboration with Rich-

ard Burden Assoc., Mt. Kisco, N. Y. Halstead claims his

system permits use of main FM channel plus one multi-

plexed channel for stereo, leaves a third channel for

subsidiary services—such as functional music.

Attacking “other stereo systems,” he says they would
permit “pirating” of subsidiary services, whereas his sys-

tem uses “simple 4-tube home adapter” which screens out

such services. He said system has been tested by WGHF-
FM, Brookfield, Conn, and WIP-FM, Philadelphia, and can
produce 15,000 cycles on both stereo channels.

Halstead’s main targets seem to be Crosby Labora-
tories Inc., Syosset, N. Y., (Murray G. Crosby, pres.),

and Har'kins Radio Co., 4444 E. Washington St., Phoenix
(Dwight Harkins, pres.)—latter a multiplex equipment
manufacturer. These two have been working together, and
Crosby has been stressing a “plus-&-minus” technique

designed to give owners of ordinary FM sets an undis-

turbed signal while providing stereo owners with full stereo

effect.

FCC staff members say that it’s too early to talk about
standards but that problem will be dealt with sooner or

later.

NBC got support in Supreme Court this week from
affiliate WNEM-TV, Bay City, Mich. (Ch. 5) in fight to

protect its licenses against attack by Philco (Vol. 14:25,

39). Philco had claimed NBC used its stations to give RCA
unfair advantage as a set manufacturer and TV adver-
tiser. FCC threw out Philco’s protest on grounds that it

has no “standing” because it’s not a broadcast licensee.

Court of Appeals reversed Commission, and NBC went to

Supreme Court. In amicus curiae brief, WNEM-TV ar-

gues that statute requires Commission to limit right of

protest to licensees. Station points out that its owner
James Gerity Jr. has interests in non-broadcast enterprises

which are TV advertisers—Hammond-Standish (meat
packing) and savings bank in Adrian, Mich.—and com-
petitors of these could attack his license if Court of Appeals
is upheld.

Russia’s reprisal against CBS for its recent telecast of

fictional drama “The Plot to Kill Stalin” on Playhouse 90
was to expel network’s Moscow correspondent Paul Niven
this week, telling him there would be no more accredita-

tions of any CBS newsmen. CBS news director John Day,
noting that news dept, had nothing to do with the dramatic
presentation, said State Dept, will be asked to help per-

suade Russians to rescind order.

Special TV-radio report in Oct. 13 Newsweek titled

“TV : Dial Anything for Murder” says violence on TV gets

out of bounds in new season. Cover story by TV-radio edi-

tor Marvin Barrett protests against 24 prime hours weekly
on 3 networks being devoted to violence, lists half of new
programs in “grisly category,” suggests “at least a partial

moratorium on mayhem.”

Erratum: In story on the $8,000,000 Hialand Develop-
ment Corp. purchase of Honolulu’s Consolidated Amuse-
ment Co., along with its 75.45^:i control of stations KGMB-
TV, KGMB & satellites (Vol. 14:40), we mistakenly stated

that the Ilotiohilu Sfa r-Pullefin’s 24.55'/ intei’est in the

stations was included in the deal. It is not—and we regret

our error.
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Wide-Screen TV Proposed: From 2 quite disparate

sources this week came recommendations that serious

thought be given to changing TV technical standards to

permit wider pictures—a la movies’ Cinemascope. Madi-

son Cawein, research-production v.p. of Crimson Color Inc.,

381 Fourth Ave., N. Y., presents case for wide-screen in

Oct. Signal Magazine, published by Armed Forces Commu-
nications & Electronics Assn., 1624 Eye St. NW, Washing-

ton. Oct. 6 Home Furnishings Daily carries similar plea

from London by Richard Levin, BBC design chief.

A veteran TV engineer whose firm produces wide-

screen TV for military, Cawein asserts: “Wide-screen TV
represents a major, and probably the most important ad-

vance in the TV art in recent years.” He suggests 7-to-3

aspect ratio (width-to-height relationship) instead of pres-

ent 4-to-3, with 10-mc bandwidth and 700 lines of resolu-

tion to provide adequate definition. His argument is that

virtually everything televised—from beach landings to

football to traffic to drama—has most of its action on

horizontal plane. For some special applications (airport

surveillance, etc.), he suggests 9-to-3 or even 5-to-l ratio.

“In the theatre,” he writes, “the natural aspect of the

stage is about twice that covered by commercial TV. This

is because the actors are usually performing side by side,

and not on one another’s shoulders.” He also notes: “The

aspect ratio of our vision is more nearly 7-to-3 than 4-to-3,

due to the horizontal arrangement of the eyes.” Present

ratio was adopted by FCC on recommendation of first Na-

tional TV System Committee, which in turn followed

movies’ formula. Review of standards is in order, Cawein

believes, because of growing stockpile of wide-screen film.

BBC’s Levin suggests 7-by-3 ratio, claims that it

offers much better opportunity to pi'ogram producer; that

“nothing much ever happens at the extreme top or ex-

treme bottom of a picture.” He admits that cost of re-

tooling for manufacture of new tubes would be great, sug-

gests that tube makers could split costs of changeover.

BBC Laments U. S. Films: Unhappiness over British

reliance on TV film imports from U. S. is expressed by
BBC in 1957-58 report to Parliament, released this week.

Deploring fact that 10% of BBC programming during

year “consisted of material of American origin,” chair-

man Sir Arthur fforde says govt, system “regards as un-

satisfactory this position of dependence on the American
product and is therefore doing all that it can to stimulate

production of British films for TV.” He hopes for “sub-

stantial advances” in coming year to put more British-

made products on home screens, increase exports of pro-

grams. Sir Arthur laments that BBC’s trouble has been
that British theatrical movie features haven’t been “avail-

able at a reasonable price,” that British TV films “are
virtually non-existent.” So BBC has had to turn to U. S.

feature movie libraries on international market and to

“vast reservoir of 30-min. films which were originally

made for showing on American TV.”

There were 86,348 fulltime executives & employes at

U. S. stations and networks as of last Aug. 1, according

to Broadcasting Magazine’s newly issued 1958 Yearbook
edition, listing all TV-radio stations by states & cities. The
3800-odd AM-FM stations employ 42,523, the 495 com-
mercial TV stations 29,205, the combined TV-radio net-

works 14,620. Network payrolls are given as 6327 at CBS,
5600 at NBC, 2525 at ABC, 168 at MBS. Total 1957 pay-

roll, according to Dept, of Commerce: $527,000,000.

Much-publicized furore over new gen. mgr. Lloyd
Yoder’s shakeup of night program schedule of WNBQ,
Chicago, proposing to eliminate popular newscaster Clifton

Utley and arousing loud protests by no less than Senator
Douglas (D-Ill.), et al., was resolved Oct. 10 when Yoder
signed Utley to new contract, doubled his air time to 10-

10:10 p.m. nightly.

Westbury Electronics, manufacturer of equipment for

CATV, motels, apartments, etc., has turned over distribu-

tion to Graybar Electric Co.

TV Relays Via Satellites: Transoceanic TV transmis-

sions via satellites, both passive and active, aren’t too far

in future, according to Dr. John R. Pierce, Bell Labs’

noted director of electrical communications research. He
described possibilities during symposium sponsored by

IRE and George Washington U in Washing-ton, Oct. 6.

Best immediate potential, he said, would be a link

operating between Newfoundland & Scotland through

series of satellites on transpolar orbit 3000 mi. out in

space. Passive satellites would be 100-ft. metallized

spheres weighing about 100 lbs. each. He said that 24 of

these would offer sufficient contact to provide only 1%
discontinuity of communication. Optimum frequencies ap-

pear to be 1500-2000 me and 8000-10,000 me, he said.

Signals would be bounced off satellites from 250-ft.

“dish” antennas fed by 100-kw transmitters. Pierce noted

that military plans to put 100-ft. sphere into orbit at 800

mi. next year, to measui-e air density.

Active repeaters are further off. Pierce said, because

of need for more reliability than presently attainable. He
envisioned maser-powered units radiating 30 milliwatts,

triggered by 100-watt transmitters on ground.

Advantage of passive repeaters. Pierce stated, is that

they’re flexible—any kind and number of signals may be

bounced off them, and all the fallible electronic gear is on

the ground. On other hand, they demand tremendous

power.

Active repeaters are riskier and less flexible. Equip-

ment failure in space is final. Furthermore, they can re-

peat only the kind of signals for which they’re originally

built, can’t be modified. Another possibility, much more
remote, is use of satellite 22,000 mi. out. Accurately

placed, it would rotate with the earth, relatively stationary

with respect to any single spot. However, if it’s mere
1 ft. off position, it will drift .6 mi. yearly.

Dr. Pierce contrasted the satellites with other possible

means of transoceanic TV transmissions. Broadband sub-

marine cables are technically quite feasible—but prohib-

itively expensive. Tropospheric scatter is possible, but its

broadband signals aren’t of exceptional quality, it requires

lots of power, and transmitters must be located in a lot

of poorly accessible places.

In another paper, Ramo-Wooldridge’s Dr. Charles

Sonett described photo-cell unit designed to give rough

idea of what other side of moon looks like through Air

Force’s “lunar probe” missile fired Oct. 11. If shot is fully

successful, some idea will be given of appearance of back

of moon, heretofore never seen by man.

International agreement on use of frequencies for

space was urged by Andrew G. Haley, pres, of Inter-

national Astronautical Federation and gen. counsel of

American Rocket Society. He said there’s prospect of

100-200 satellites orbiting in next few years—yet there’s

no frequency allocation agreement covering them.



7

New & Upcoming Stations: This week’s starters are

WJRT, Flint (Ch. 12), which begins Oct. 12 with ABC-
TV, and KCMT, Alexandria, Minn. (Ch. 7), which began

Oct. 8 with World Series and is affiliated with both NBC-TV
& ABC-TV. Two other expected starters have been delayed

:

KCIX-TV, Nampa, Ida. (Ch. 6), which planned Oct. 10

start, has changed target to Oct. 26; KGEZ-TV, Kalispell,

Mont. (Ch. 9), which had planned to resume Oct. 7 (Vol.

14:40), reports it has been delayed week or 10 days moi’e.

This week’s 2 starters change on-air box score to 534

(85 uhf).

WJRT top executives are John F. Patt, pres.; Woith
Kramer, exec, v.p.; A. Donovan Faust, station mgr. It

has 50-kw RCA transmitter and 12-bay antenna on 990-

ft. Emsco tower 4 mi. NE of Chesaning, Mich, and about

80 mi. NW of Detroit. Besides network, it is scheduling

37 hours weekly of local. Flint studios, equipped with 6

camera chains, are augmented by auxiliary studios in

Chesaning and Detroit where WJR operates under same
ownership. Base hour is $700. Rep is Han-ington, Righter

& Parsons.

KCMT has 2-kw RCA transmitter and traveling wave
antenna on 1000-ft. Stainless tower near Westport, Minn.,

25 mi. S of Alexandria and about 100 mi. NW of Twin
Cities. Principal owners are pres. Joseph 0. Perino, 10%,
and these executives of WDAY-TV, Fargo N. D. (Ch. 6) :

E. C. Reineke, 10%; Thomas K. Barnes, 21%; Julius Het-

land, \Q'/<

.

Glen Flint, ex-administrative asst, to Sen.

Young (R-N.D.) and onetime WDAY-TV news director,

is gen. mgr.; Kenneth Bechtel, program director; Kenneth

L. Olson, ex-WDAY-TV, chief engineer. Base hour is

$200. Rep is Avery-Knodel (Harry Hyett remains for

Minneapolis).
* * « *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WENH, Durham, N. H. (Ch. 11, educational) has pur-

chased used 10-kw Standard Electronics transmitter from
RCA, hopes to begin Jan. 1, reports Jere A. Chase, direc-

tor of development for grantee U of New Hampshire.
Transmitter house on Saddleback Mt., 14-mi. away near

Deerfield, N. 11. is nearly ready, .but studio construction

in Memorial Union building on campus hasn’t begun yet.

It will use 300-ft. guyed Stainless tower.

CJDC-TV, Dawson Creek, B.C. (Ch. 15) has ordered

200-watt GE transmitter for Oct. 15 delivery, plans Dec.

15 programming, reports pres. H. L. Michaud. Studio-

transmitter building is to be completed in 2 weeks, but

work on 70-ft. tower, which will have Alford antenna,

hasn’t begun yet. Base hour will be $100. Reps will be

Donald Cooke and TV Representatives Ltd.

Hawaiian channel shift requested by KGMB-TV, Hono-
lulu (Ch. 9) : Delete Ch. 7 from Honolulu & Hilo; add Ch.

7 to Wailuku; delete Ch. 8 from W'ailuku; reserve Ch. 11

in Honolulu for educational use. KONA-TV, Honolulu (Ch.

2), has applied for Ch. 8 satellite on Wailuku, and KGMB-
TV states that a Ch. 8 signal on Wailuku would interfere

with pickup of KGMB-TV’s Ch. 9 signal by its own satel-

lite KMAU-TV (Ch. 3). KGMB-TV also states that a
Ch. 8 operation on Wailuku would eliminate service by its

Hilo satellite KHBC-TV (Ch. 9) because its signal source

i.s KMAU-TV.
Facility changes: WLWA, Atlanta (Ch. 11) Oct. 6

began operation from new site at 110 Arizona St. NE, with
1042-ft. tower and traveling wave antenna; WPSD-TV,
I*a<Iucah, Ky. (Ch. G) Oct. 10 boosted power to 100-kw.

The UHFs That Failed: More uhf stations have

given up the ghost than have survived—forced by economic

circumstance brought about by intermixture. So far this

year alone, 9 have quit, including Hartford’s CBS-owned
WHCT (Ch. 18) which goes dark Nov. 15 (p. 1). The
others: WITV, Ft. Lauderdale-Miami (Ch. 17) ;

WFLB-
TV, Fayetteville, N. C. (Ch. 18); KSAN-TV, San Fran-

cisco (Ch. 32) ;
WKAR-TV, E. Lansing, Mich. (Ch. 60,

educational); WNOW-TV, York, Pa. (Ch. 49); KFSA-
TV, Ft. Smith, Ark. (Ch. 22); WBLN, Bloomington, 111.

(Ch. 15); WBUF, Buffalo (Ch. 17). [For complete list

of the uhf’s that left the air up to Sept. 5, see TV Faetbook

No. 27, pp. 370-72.]

FM functional music operators must convert to multi-

plex operation or drop the music transmissions, FCC an-

nounced this week, turning down requests by 17 stations

for more time. Commission adopted rules permitting func-

tional operation July 1, 1955, but gave operators a year

to convert from simplex to multiplex. Subsequently, it

granted several extensions to Oct. 1. This week, it stated

that multiplex equipment is readily available; that no more
extensions are justified. Decision was by Comrs. Hyde,
Bartley & Cross. Doerfer & Lee were absent. Ford dis-

sented, Craven concurring, on basis that Court of Appeals
has granted stay to WFMF, Chicago, pending considera-

tion of whether FCC is correct in its assertion that func-

tional music is non-broadcast. Ford said that failure to

grant more time under these conditions is “abuse of the

Commission’s power.” Had Court not granted stay, he

said he’d agree with majority. Several of the disappointed

operators went to Court of Appeals to contest this week’s

ruling.

W. Randolph Tucker leaves Nathan W. Levin Co.,

N. Y. investment firm, to become v.p.-treas. of Barnes
Engineering Co., 30 Commerce St., Stamford, Conn., in-

strument manufacturer which has purchased community
antenna system in Bluefield, W. Va. from Levin firm.

Tucker is secy, of National Community TV Assn.; Gor-

don Fuqua continues as mgr. of Bluefield system.

New community antenna system—Desert TV Cable

Service, Rancho Mirage, Cal.—is being built by Charles
M. Trimble, ex-Lincoln TV System, DeLake, Ore. In Inter-

national Falls, Minn., International TV Cable Corp. has
begun extending cable to adjoining Ft. Fi'ances, Ont., fii'st

instance of system straddling border.

Translator starts: W81AB, Hillcrest & Chenango
Bridge, N. Y. began Sept. 30 repeating WINR-TV, Bing-
hamton, also owner of W78AB, Johnson City & Vestal,

N. Y. K71AJ, K75AK & K81AD, Wasco, Ore. went on air

Sept. 24-30 repeating KPTV, KGW-TV & KOIN-TV, Port-

land.

“OK'r Assn, of CATV Systems” has been formed by
Okla. & Tex. community antenna operators with these of-

ficers: Curtis M. Paris, Guymon, Okla., pres.; Neil W.
Shirley, Denison, Tex., v.p.; Benson Dean, Ardmore, Okla.,

secy.-treas.

Entron Corp., CATV equipment manufacturer, opens
2 new offices: 496 No. Dentura St., Littleton, Colo, (for

Denver) Evan Jones Jr. mgr.; 1320 Arnold Ave. NE,
Atlanta, J. M. Sims mgr.

Translator CPs granted: Ch. 75, Manson, Wash., to

Manson Community TV Co.; Ch. 71 & Ch. 79, Olivia, Minn.,

to Renville County TV Corp.

Community antenna system in Waldport, Ore. has been
purchased from Cable TV Corp., Reedsport, Ore., by Homer
C. Stokes, operator of system in Yachats, Ore.



Persian Market Opens Up: Television of Iran’s

TVI, Teheran (Ch. 2), RCA-built under American stand-

ards and American-managed, was officially inaugurated

Oct. 3 by His Majesty the Shah of Persia, opening 4-hour

nightly schedule, playing to some 1500 receivers expected

to increase to 25,000 by year’s end. Station is commer-
cially operated, owned by the prominent Habib Sabet fam-
ily, whose sons Iradj & Hormoz Sabet were American-
educated, managed by A. Vance Hallack, ex-color produc-

tion chief for RCA-NBC in N. Y. & Washington. Hallack

originally went to Baghdad on loan fi-om U.S. Govt, to

help organize Iraq’s govt.-owned station (operating on

European standards) and previously had been detailed to

conduct TV demonstrations at Djakarta, Indonesia & New
Delhi, India (neither with stations as yet) and as advisor

to the new HSI-TV, Bangkok, Thailand (Ch. 4), also op-

erating under U. S. standards. Writes Hallack from Tehe-

ran : “During the last month, experimental programs wei’e

put on the air to determine the basic tastes of the Iranian

people. They enjoy most of all their own Iranian music,

singing & dancing, yet are partial to American cowboy
and adventure films. The language problem was overcome

by narrating the shorter films in Persian, subtitling most
of the American films and playing Continental films with

complete Persian dubbing. Commercial time on the station

at the outset was 50% sold, and it will gradually expand
hours as audience increases.”

Japanese TV industry, which has produced about 1,700,-

000 sets and is adding sets-in-use at prodigious rate of
about 1,000,000 a year, has put 3 more stations on air since

our Faetbook listing (pp. 303-4) was prepared Aug. 1, and
14 piore are due before year’s end. There are 29 operating
now, 4 of them low-power boosters. These have been added
since Aug. 1: JOHX-TV (Ch. J-10) &JOGX-TV (Ch. J-8),
Kokura, both 6.4-kw ERP; JOIX-TV, Osaka (Ch. J-10),

100-kw. Following are due by Jan. 1: JORK-TV (Ch. J-4)
& JOZR-TV (Ch. J-8), Kochi, both 10-kw; JOBF-TV,
Kumamoto (Ch. J-11), 12-kw; JOAF-TV, Matsuyama
(Ch. J-10), 2.3-kw; JOIU-TV, Muroran (Ch. J-9), 6-kw;
JONK-TV (Ch. J-9) & JOSR-TV (Ch. J-11), Nagano, 12-

kw & 10-kw, respectively; JODX-TV (Ch. J-8) & JOOR-
TV (Ch. J-4), Osaka, both 100-kw; JOKX-TV, Sappora
(Ch. J-5), 100-kw; JOIR-TV, Sendai (Ch. J-1), 80-kw;
JOVR-TV, Shizuoka (Ch. J-11), 10-kw; JOAB-TV, Tokyo
Ch. J-1, educational), 55-kw; JOIG-TV, Toyama (Ch.

J-3), 18-kw.

Tallest self-supporting tower in world is TV structure

at Tokyo’s “Television City”—1092-ft. including the 82-

ft. antenna which was being installed this week. The 1010-

ft. tower itself is 26-ft. higher than Paris’ Eiffel Tower.
In U.S., record for that type of tower is held by WTVR,
Richmond (Ch. 6), with 844-ft. U. S. has 66 guyed TV
towers over 1000-ft. (tallest is 1610-ft. tower of KSWS-
TV, Roswell, N. M.) with CPs outstanding for 18 more.

Sale of radio WTPS, New Orleans (940 kc, 1-kw D,

500-w N) for $200,000 to Robert W. Rounsaville was an-

nounced this week by T imes-Picaijune—Rounsaville in turn

selling WYLD, New Orleans (600 kc, 1-kw D) for $200,000

to country music impresario Connie B. Gay. Times-

Picaijunc, under agreement with Justice Dept., had to sell

either the station or New Orleans Item, which it had bought

from David Stern for $3,400,000 and combined with its

New Orleans States (Vol. 14:29). [For news about other

radio station sales & transfers, see AM-FM Addenda 00

herewith.]

Reallocation of 840-890 me from TV to cominon carrier

use, requested by Lenkurt Electric Co. and Hawaiian Tele-

phone Co. in petitions filed with FCC (Vol. 14:40), was
opposed this week by Assn, of Maximum Service Tele-

casters which stated that “under existing allocations [the

fi’equencies] are required to meet the present and future

spectrum needs of TV broadcasting.”

Stauffer-Capper Publications Inc., which owns WIBW-
TV, Topeka (Ch. 13), 4 radio stations, 13 daily newspapers

(sec TV Faetbook No. 27, p. 391), this week sold its 60-

year-old but unprofitable Household Magazine (circ. 2,650,-

000) to Saturday Evening Post, which will discontinue it

and fulfill unexpired subscriptions with its ow'n magazines.

All stock of WBRZ, Baton Rouge (Ch. 2) Avill be held

by Douglas & Charles Manship families and their Baton

Rouge radio WJBO, according to transfer application filed

with FCC, which states radio is buying 47% interest held

by Lewis Gottlieb and 5 others for $548,000.

Tyne-Tees Television, Newcastle, with theatremen

George & Alfred Black as chief owners and Anthony Jelly

as managing director, is newest ITA commercial contrac-

tor in Britain, projected to cover northeastern England

with transmitter due on air shortly after Jan. 1.

Single application for new TV station filed this week

was for Ch. 8, Jonesboro, Ark. by radio KBTM there. This

brings total applications pending to 95 (27 uhf). [For

details, see TV Addenda 27-F.'\

Rate increases: KOMO-TV, Seattle, Sept. 1 raised base
hour rate from $1125 to $1200, min. $230 to $250. KTUL-
TV, Tulsa, Sept. 1, hour $600 to $650, min. $120 to $135.

K ROD-TV, El Paso, Sept. 1, hour $450 to $495, min. $90 to

$109. WMTW-TV, Poland Spring, Me., Sept. 1, hour $400
to $500, min. $80 to $100. WSIL-TV, Harrisburg, 111., Nov.

16, hour $150 to $350, min. $30 to $60. KRSD-TV, Rapid

City, S. D., Sept. 1, hour $147.75 to $150. WDAM-TV,
Hattiesburg, Miss., Sept. 1 added Class AA hour (7-10 p.m.,

daily) at $200, Class A hour remaining $175. KOA-TV,
Denver, Sept. 1 raised hour from $750 to $800, min. $175

to $210. WNBC, New Britain-Hartford, Oct. 1 added class

AA hour (7:30-10:30 p.m. daily) at $700, min. at $140.

Chesterfields aren’t “milder,” FTC said this week in

order (Docket 6077) to Liggett & Myers to stop advertis-

ing claims that they’re “less irritating” than other brands.

FTC upheld opinion by examiner Wm. L. Pack that com-

pany’s “no adverse effect” claim for Chesterfields is false,

went beyond examiner’s report in also holding that “milder”

and “soothing & relaxing” claims are false. Liggett &
Myers had argued advertising was based on findings by

reputable consulting organization. Company has 60 day’s

to carry order to Court of Appeals before it becomes final.

CBC’s French network will comprise 8 interconnected

stations with addition of CKBL-TV, Matane, Que. (Ch. 9)

via microwave Nov. 15. Other stations: CBFT, Montreal

(Ch. 2) ; CBOFT, Ottawa (Ch. 9) ; CHLT-TV, Sherbrooke

(Ch. 7); CKMT-TV, Three Rivers (Ch. 13); CFCM-TV,
Quebec (Ch. 4); CKRS-TV, Jonquiere (Ch. 12); CJBR-TV,
Riniouski (Ch. 3). Interconnection charges, subject to dis-

counts: hour, $515; half-hour, $309; quarter-hour, $206.

[For total rates, see TV Faetbook No. 27, p. 66.]

Fred A. Niles Productions, Chicago & Hollywood pro-

ducer of filmed TV commercials, buys Kling Film Enter-

prises’ facilities at 1058 W. Washington St., Chicago, for

undisclosed pi’ice. Kling exec. v.p. Michael Steheney will

join Niles as v.p. in charge of TV’ commercials. Unaffected

by deal is Kling’s Hollywood operations.
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Porsonal Notes: r. j. McEiroy, pres, of kwwl-tv &
KWWL, Watei-loo, la., who has option to buy KMMT
(Ch. 6) with radio KAUS, Austin, Minn., assumes duties

of KMMT gen. mgr. formerly held by John Esau; Don E.

Inman, marketing director, promoted to acting sales direc-

tor; Gene Lofller, ex-gen. mgr. of KMMT & KAUS, named

operations director of KWWL-TV . . . J. Glen Taylor, ex-

General Teleradio & MBS v.p., elected pres. & principal

exec, officer of WAVY-TV, Portsmouth-Norfolk (Ch. 10)

& WAVY, succeeding Hunter C. Phelan, ex-pres. of Colo-

nial Stores who becomes chairman; Taylor holds option on

10'

V

of stock. Carl J. Burkland, who continues as exec,

v.p., this week appointed Dick Richmond, ex-McLendon

stations, as news director . . . Joseph M. Kittner advances

to pai'tnership in McKenna & Wilkinson, Washington TV-

radio law fii’m; Robert W. Coll, 1957 Geoige Washington U
law graduate, former law clerk in firm, recently law clerk

to Chief Justice Marvin Jones of U. S. Court of Claims,

returns as an associate . . . Frank Zuzulo, ex-MBS director

of public relations, appointed to head new N. Y. office

of Richards Associates, public relations firm headed by

Robert K. Richards, ex-NAB v.p.; Zuzulo’s new office is at

10 Rockefeller Plaza . . . Philip Beigel, ex-CBS, named
asst, program mgr. of Westinghouse’s WBZ-TV, Boston,

replacing Ray Hubbard, now program mgr. of KPIX,
San Francisco . . . Edward (Ned) Ryan, ex-adv. & .sales

promotion mgr., WBZ-TV', Boston, joins WJIM & WJIM-
TVL Lansing, in similar capacity; VVm. B. Colvin now has

his former post . . . Albert D. Johnson, gen. mgr. of

KENS-TV' & KENS, San Antonio, elected pi-es. of Texas

Assn, of Broadcasters; George Tarter, sales v.p. of KCBD-

TV, Lubbock, secy.-treas. . . . John A. Thomp.son promoted
to v.p. of rep Peters, Griffin, Woodward . . . Clifford L.

Eustace, who has operated own food brokerage business in

Cincinnati, joins Crosley stations as product services direc-

tor . . . Roger O. Van Uuzer, ex-gen. mgr. of KNTV, San
Jose, Cal., on Nov. 1 becomes mgr. of Harry Butcher’s

KIVA, Yuma, Ariz. (Ch. 11) ... Kenneth A. Foellinger

promoted to business mgr. of Time Inc.’s WFBM-TV &
WFBM, Indianapolis, succeeding Andrew J. Murtha, re-

turning to N. Y. for reassignment . . . Joe Hudgens pro-

moted to program director of KRNT-TV & KENT, Des
Moines, succeeding Dick Covey, resigned . . . Joe Redmond,
ex-Fox Midwest Theatres, named promotion mgr. of

KMBC-TV & KMBC,_ Kansas City . . . Alvin E. Unger,
ex-Ziv Chicago v.p., joins ITC-TPA, reporting to pres.

VV’alter Kingsley, also ex-Ziv . . . Robert Bergmann pro-

moted to v.p. of Transfilm’s TV div.; Thomas Whitesell to

v.p., motion picture production . . . Edwin J. Smith, ex-

v.p. of Allied Artists International, named director of ABC
Films international operations, reporting to pres. George
T. Shupert . . . Robert Seidelman promoted to syndication

sales director of Screen Gems . . . M. J. (Mike) Franko-
vitch, Columbia Pictures International v.p. and European
production chief, also named managing director of sub-

sidiary Screen Gems Ltd., London, replacing John B. Cron,

L’esigned . . . Milton Westerman, ex-KMGM-TV, Minne-
apolis (now KMSP-TV), named sales v.p. of Reub Kauf-
man’s Jayark Films Corp. ... A. Jay Segal, N. Y. adv. mgr.
of TV Guide, promoted to adv. mgr. of regional editions

with headquarters in Radnor, Pa.; Robert G. Baumler
succeeds him in N. Y. . . . Keith Culverhouse promoted to

TvB sales promotion director, succeeding Gordon Hellmann,
resigned; Murray Gross to sales development director, re-

placing Culverhouse . . . Charles W. Godwin, MBS v.p. for

station relations, replaces Armand Hammer, ex-MBS px*es.

& chairman, as Mutual’s representative on NAB’s radio

board; Donald W. Thornburgh, pres, of CBS-acquired
WCAU-TV & WCAU, Philadelphia, resigns from board.

Donald H. McGannon, Westinghouse Bestg. Co. pres.,

is profiled in Sept. 2G Printers’ Ink. Article calls him
“dynamo” of Westinghouse stations, says they “never had
higher revenues or a more promising future.”

ADVERTISING AGENCIES: .Merlin E. (’arlock resigns as

partner in Calkins & Holden; v.p. William A. Chalmers

promoted to exec, v.p.; v.p. Walter B. Geoghegan to senior

v.p.; A. Dudley Coan and Warren E. Rebell named v.p.’s

. . . Harry Peck, chairman of Peck Adv., N. Y., is chairman

of new Doner & Peck, formed by merger with W. B. Doner,

Detroit; Peck pres. Sidney Garfield continues as pres. &
Sanford Hirschberg as exec, v.p.; W. B. Doner, ex-Doner

pres., becomes treas. . . . Frederick J. Wachter, v.p.-gen.

mgr. of Erwin Wasey, Ruthrauff & Ryan Chicago office,

named exec, v.p.-gen. mgr. of N. Y. office & eastern div.

. . . Dorothy Winter transfers from BBDO, Hollywood, to

N. Y. to direct all daytime commercial TV production

there; Lawrence Algeo replaces her as live progiamming
director in Hollywood . . . David P. Crane, ex-Benton &
Bowles v.p., named v.p. of Ogilvy, Benson & Mather . . .

•\. Roy Barbier, v.p. of MacManus, John & Adams, De-

troit, retires after 42 years . . . Austin Johnson, Benton

& Bowles mdsg. director, elected a v.p. . . . Ernest W.
Eversz, ex-Leo Burnett v.p., returns to Foote, Cone &
Belding, Chicago, as v.p. . . . R. C. Brown, BBDO TV-
radio promotion mgr., promoted to corporate public rela-

tions mgr., succeeding Richard .M. Detwiler.

Obituary

Verne R. Young, 49, member since 1935 of Washington
communications law firm of Loucks, Zias, Young & Jansky,

died suddenly Oct. 4 of a heart ailment at Arlington, Va.

He joined staff of old Federal Radio Commission in 1930,

served briefly with FCC before going into private practice.

He was onetime secy, of FCC Bar Assn. Surviving are

widow, son, daughter.

Stephen Tuhy Jr., 50, Washington communications
lawyer, died of leukemia Oct. 2 in Doctors Hospital. Sur-

viving are widow, son, 4 daughters.

Yasha (Nathaniel) Frank, 57, TV-radio producer &
director (NBC’s Pinocchio, Hansel & Gretel)

,

onetime CBS
program developer, ended own life Oct. 8 in Hotel Pickwick

Arms, Greenwich, Conn.

Wm. J. Griffin Jr., 54, exec. v.p. of Kudner Agency,

originator of TV-radio slogans (“With men who know
tobacco best, it’s Luckies 2-to-l”)

,
died Oct. 3 in N. Y.

Hospital. Surviving are widow, 3 sons.

Raymond R. Morgan Sr., 63, creator of many TV
shows (Breakfast in Hollywood, Queen for a Day) died

Oct. 3 in Hollywood.
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Another ‘Influence’ Charge: Parma-Onondasa,
Mich. Ch. 10 decision is “tainted,” according to loser

WKHM (Frederick A. Knorr), which cited “ex parte rep-

I'esentations” as one of many reasons for I'ehearing, in

petition filed with FCC this week. It referred to allega-

tions made during hearings of House legislative oversight

subcommittee (Vol. 14:40), said: “The transcript of the

hearing on June 2, 1958 . . . contains a letter addressed to

former Comr. Mack which stated that J. Addington Wag-
ner, acting for or on behalf of Triad TV Corp., ‘has furn-

ished the FCC member’s with a summary of patent errors

by the hearing examiner in its initial decision of March 7,

this year, in granting CPs for new TV station operation

on Ch. 10 in Michigan.’ The clear, unequivocal language
refers to members of the Commission, not alone to Comr.
Mack . . . The ex parte communication or representation

without having afforded [WKHM] the opportunity to reply

not only has tainted the entire proceeding but also has

denied [WKHM] due process and a full and fair hearing.”

Wagner is Battle Creek attorney—but Ti’iad counsel says

he is neither stockholder, officer nor director. Decision was
won by share-timers TV Corp. of Mich, and Mich. State

Board of Agriculture; losers were WKHM, Triad & WIBM,
Jackson, Mich. WIBM is contesting decision in Court of

Appeals.

Analysis of FCC workload occupied commissioners in

special meeting Oct. 19, and members report happily

they’re getting far better understanding and control of

what staff is doing. Said one: “For the first time since

I’ve been here I feel I know where things are.” One effect

has been to get several-man task force, instead of one

part-time man, to concentrate virtually full time on TV
allocations problem. Commission began workload analysis

month ago, was startled to learn just how little it knew
(Vol. 14:37).

Arraignment of ex-FCC Comr. Mack has been set

for Nov. 7, after Justice Dept, attorney Robert J. Rosthal

informed Federal Judge John J. Sirica, in Washington,

he’d learned that Mack would be sufficiently recovered

fi’om fall in which he fractured ribs (Vol. 14:40).

Mack’s arraignment had been scheduled last week, after

indictment with Thurman A. Whiteside on conspiracy in

Miami Ch. 10 case, but his attorney obtained delay pend-

ing investigation of his medical condition.

Updated political-broadcasting guide (Vol. 14:40) was
issued by FCC Oct. 6, printed in Federal Register Oct. 9,

will be reprinted by Commission in pamphlet form and

distributed gratis to stations. It covers all Commission

interpretations of Sec. 315 of Communications Act, in-

cluding the 19 issued since first such question-&-answer

guide was released in Sept. 1954. Title: Use of Broadcast

Facilities by Candidates for Public Office.

Presidential spectrum study is still in works, though

nothing definite or official has been announced by White

House (Vol. 14:37-38). One report is that mere “red tape”

is holding up establishment of high-level commission.

Another is that Administration is seeking to get Congress

to agree to joint effort of some kind. There’s no reliable

word as to possible appointees.

Miami Ch. 10 hearing record wasn’t closed by FCC Oct.

10, as scheduled (Vol. 14:40), because of failure of at-

torneys to agree on stipulations covering activities of Sen.

Smathers (D-Fla.) in case. However, closing is due Oct.

14 now, and it’s expected agreement will be reached which

won’t require Smathers’ appearance.

Notes on Educational TV: stopgap effort of Little
Rock s 3 stations to fill in for schools closed in integration
crisis (Vol. 14:38-40) has ended after private operation
of segregated schools was indicated. This week, station
managements’ ears were ringing with plaudits for the job
done. KTHV gen. mgr. B. G. Robertson writes that a
permanent setup is planned “as soon as the legal situation
resolves itself” and quotes schools supt. Virgil Blossom as
stating work of both stations and teachers was “tremen-
dous.” Robertson took issue with our Little Rock reports
(Vol. 14:39) that students weren’t much impressed with
TV. He agreed that “TV class work would not supplant
the classroom but rather was a supplement,” and noted:
“Most of the quotations from the students who took the
TV lessons were very favorable except for the fact that
they couldn’t ask questions.” Other ETV developments this

week:

Jacksonville’s WJCT (Ch. 7) this week became 33rd
station to affiliate with National Educational TV Network,
non-interconnected group associated with Educational TV
& Radio Center, Ann Arbor. Latter starts new Adventur-
ing in the Hand Arts Oct. 29 in partnership with NBC &
Girl Scouts. Show will be fed live by NBC from N. Y. to

educational TV stations via NBC’s regular network facil-

ities, Wed. 6-6:30 p.m., and offered to NBC affiliates on
delayed basis.

“First color telecast on ETV anywhere” was claimed
by KTCA-TV, St. Paul (Ch. 2), which celebrated first on-
air anniversary with 3)^ -hour program. “Color TV is an
ideal medium for teaching, especially in the area of sci-

ence,” said gen. mgr. John C. Schwarzwalder.

New English language-teaching daily sei’ies Aqui Sc
Habla Ingles (English Spoken Here) for N. Y.’s 900,900
Spanish-speaking population was started on WRCA-TV
(Ch. 4). Show is aired live 6-6:30 a.m., with videotape
reruns 1-1:30 a.m. next day to catch maximum audience.

Best programs aired by Detroit’s WTVS (Ch. 56),
based on material drawn from 18 educational & cultural

institutions composing Detroit Educational TV Founda-
tion, will be showcased as ETV Digest by Detroit News’
WWJ-TV (Ch. 4), 1:30-2 p.m. daily beginning Oct. 13.

CBS has donated $80,000 worth of equipment to Stam-
ford, Conn, public schools for ETV pilot program sched-

uled for full operation via closed-circuit in 5 schools by
next June.

ETV is now operating on experimental basis in Mexico
City, where sets have been installed in 10 schools for daily

half-hour programs; plan is to extend throughout Mexico
if programs are successful.

Maryland’s Dept, of Correction reports it’s contem-
plating piping Hagerstown’s closed-circuit ETV lessons to

1200 prisoners in nearby State Reformatory for Males.

New award to broadcast engineer for outstanding

achievement was established this week by NAB Engineer-
ing Conference Committee headed by Allan Powley, chief

engineer of WMAL-TV, Washington. A. Prose Walker,
NAB engineering mgr., is chairman of special subcommit-
tee which will determine criteria for award, members of

which are: Raymond F. Guy, NBC; James D. Russell,

KKTV, Colorado Springs, Colo.; Wilson Raney, WREC-
TV, Memphis; Joseph B. Epperson, Scripps-Howard sta-

tions, Cleveland. Committee also set engineering sessions

of 1959 NAB annual convention at Conrad Hilton, in Chi-

cago, for March 16 all day, March 17 a.m., March 18 p.m.
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SALES SURGE TO YEAR'S PEAK IN SEPT.: Apace with the upsurge in overall business con-

ditions (see p. 2), the TV trade in Sept, enjoyed best month since Dec. 1957. As the
custodian of the industry’s statistics, EIA released to us at presstime preliminary
estimate of 625,000 sets sold at retail during month, indicating upswing that began
in July is carrying into the fall selling season.

Factory production in Sept, was 627,000 sets . EIA estimated. Retail sales
approximated factory production so that total inventories remained imchanged — at
"safe level" of approximately 2,200,000 units.

Cumulative 9-mo. retail sales were 5,487,000 sets , down about 20% from same

1957 period's 4,425,000. But sales have been catching up each month since May when
they were off a whopping 40%. June was 34% below same month last year, July 33%,
Aug. 23%, Sept. 14% — demonstrating that trend has been steadily upward.

Sept, is regarded as key month by the industry generally — a useful index in

gauging all-important 4th quarter in which 42% of year's business is customarily
done. Should upward trend continue, there is a possibility total 1958 TV sales may
reach 5,700,000 as against prior "guesstimates" from 5,300,000 to 5,600,000.

Radio shared in Sept, upturn , with retail sales estimated at 770,000 units —
only 6% lower than Sept. 1957 and boding well for balance of radio season.

Asking key industry leaders for co'mment on current movement of their TV and
other consumer items, we found them of one accord in their high optimism.

Said Motorola marketing v.p. S. R. Herkes : "Most encouraging thing about our
business is fact public is buying a little better TV package than it did a year ago,
seems willing to pay a bit more for quality & styling. Stepup models are selling
better than leaders in all price ranges. While I don't like to hint at shortages.
Sept, was such a good month in all lines, we are hard put to meet dealer demands."

RCA Victor v.p. James M. Toney ; "Acceptance of our new TV line has exceeded
sales program planned months ago and production is being maintained at a rate higher
than previously anticipated. Big consoles are moving well and color TV represents
a big dollar voltune in RCA's overall picture this fall."

Philco pres. James M. Skinner Jr . ; "TV, radio & phonos are all 'going great
guns.' Our Predicta TV line is giving us a bigger share of the market than we've en-
joyed for a long time. Radio & phono sales are also well ahead of last year."

Hoffman sales v.p. Paul E. Bryant : "Sept, consumer products sales were up
74% from Aug. and up 44% from Sept. 1957."

An Admiral spokesman : "I can't remember a better Sept, in the last decade.
We're having trouble keeping up with demand, especially for our hi-fi TV 'theatre'
models. Sets from middle to top of the line are selling best." And we learned from
GE that its Aug. & Sept, sales were ahead of same months last year, that 1958 is
expected to be the best year in history for radio.

More Accolades lor Stereo: Sharing our enthusiasm for stereo after visiting
Hi-Fi Show in N.Y. last week and after listening to ABC-TV network stereo simulcast
of Plymouth's Lawrence Welk Show (Vol. 14:40), were some highly placed authorities
in realms of music and trade. N.Y. Times music critic Harold C. Schonberg found ithe

stereo demonstrations at the Show "impressive" and agreed with the trade that public
is "talking stereo, thinking stereo and is going to be buying stereo."

Philco pres. James M. Skinner Jr. said : "Growing public interest in stereo
stems from basic desire for really good music in the home. Stereo's not just a sales
gimmick; it's a real service to the vast music loving public."

*
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Westinghouse consumer sales v.p. Chris Witting described stereo as "shining
star" for 1959 at N.Y. press conference.

Said RCA Victor v.p. R. W. Saxon , addressing a big dealer meeting in N.Y.

;

"No new product in past decade has received suoh favorable reception in such short
time as stereo. Just look at this month's Esquire and Fortune — for that matter,
practically any magazine on the newsstands. Your customers are being pre-sold on
stereo — and most of them haven't even heard it yet."

[For further details on latest response to stereo see p. 15.]

War on 'Bargain' Price Fakers: TV-radio-appliance industry merchandisers , from
manufacturers on dov;n to side-street shops, should pay sober heed to formal declara-
tion of war on price chiselers issued this week by FTC. It's in the form of 9-

point "Guides Against Deceptive Pricing" for agency's staff (see below).

However blameless of "sale" sins themselves , few in industry are so inno-
cent that they will fail to recognize specific "bargain" gimmicks cited by FTC in
its new, intensified campaign (Vol. 14:35) to bring "unscrupulous merchants" to
book for deception in their advertising. And FTC — under sharp Congressional criti-
cism recently for alleged ineffective policing of ads (Vol. 14:33-34) — obviously
means business. "Fast adversary action against those who think these guides don't
mean what they say" is promised by FTC exec, director Harry A. Babcock.

No particular area of business is singled out by FTC in advance as target of

drive, but agency's enforcers are known to have had offending TV-radio-appliance ads
in their sights for long time. Copy on such deals as "factory" and "wholesale" buys,

"50% off," "half-price," "2-for-l," etc., which are specifically noted in FTC's new
"Guide," will bear close scrutiny at manufacturer, distributor and dealers levels.

TV-Radio Production: TV produc t ion was 121,495 sets in week ended Oct. 3 vs.

128,358 preceding week and 180,725 same week last year. Year's 39th week brought
total TV production to 3,577,400 sets vs. 4,589,164 last year. Radio production
for week was 309,574 (103,299 auto) vs. 305,230 (101,196 auto) preceding week and

380,732 (105,895 auto) in same week last year. Radio output for 39 weeks of this

year was 7,688,148 (2,389,157 auto) vs. 9,863,054 (3,839,345 auto) last year.

Bargains That Aren't: “Battle lines were drawn” this

week—to use FTC’s own militant words—in that agency’s

“war on trickery in price advertising” (see above). Get-

tough language accompanied release by FTC of marching

orders—Guides Against Deceptive Pricing—to its investi-

gative & enforcement staff.

“Intensified enforcement” of legal bars to fi'audulent

sales ctaims was promised by FTC Chaii’man John W.
Gwynne in new campaign (Vol. 14:35) aimed at “bargain”

merchandisers who not only mulct customers but work

competitive hardships on honest advertisers.

Advertising Federation of America, Better Business

Bureaus, civic organizations, are expected by Gwynne to

join actively in govt, drive against “those who lie about

their bargain prices.” He said “problem is growing

worse,” instructed staff in Guides to watch out for these 9

“types of fictitious pricing”:

(1) “Reduced price” claims based on “similar or com-

parable merchandise”—not specific ai'ticles.

(2) “Saving” claims based on “ai’tificial mark-up or

on previous infrequent & isolated sales.”

(3) “Comparative” prices which don’t have reference

to comparable merchandise.

(4) “Special” sales which don’t represent real reduc-

tions from seller’s prices or regular prices in trade area.

(5) Come-on “2-for-l” sales which don’t offer 2 arti-

cles at regular 1-article price.

(6) So-called “Vj price,” “50% off,” “1^” sales which

are conditioned on purchases of additional merchandise.

(7) “Factory” and “wholesale” sales in which prices

aren’t what retailer pays regularly to stock merchandise.

(8) Fictitiously high “pre-ticketed” price tags on mer-

chandise.

(9) “Comparative” prices for “imperfect,” “irregu-

lar” or “seconds” goods which don’t disclose regular prices

of new goods.

FTC manual also instructs staff in how to read ads:

“Advertisements as a whole may be completely misleading

although every sentence separately considered is literally

true.”

Note: Copies of Guides Against Deceptive Pricing

(FTC L-4375) are available from Bureau of Consultation,

Federal Trade Commission, Washington 25, D. C.

Factory transistor sales jumped to a record high in

Aug., renewing the steady increase temporarily checked in

July (Vol. 14:38). EIA reports total Aug. sales of 4,226,-

616 units worth $9,975,935 vs. 2,631,894 worth $6,598,762

in July. Transistor sales for 8 months of 1958 were

25,310,834 worth $59,419,783 vs. 14,611,300 worth $42,-

063,000 in 1957 period.

First transistorized portable clock radio will be intro-

duced by Westinghouse this month. Radio mgr. E. D.

Smithers says 4x3x9-in. model, powered by 4 mercury pen-

lite battei'ies, will retail at $75, initial quantities limited.

Signup of 714 new Hoffman dealers for TV-radio-hi-fi

as result of G weeks’ recruitment drive is reported by sales

v.p. Paul E. Bryant.
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Trsds Porsonsls: Joseph P. Gordon, asst. mgr. of Du-

Mont tube operations, succeeds v.p. Stanley J. Koch who
has resigned following halt by DuMont of picture tube

production (Vol. 14:37); Goi’don supervises continuing

industrial & military tube production. Eugene J. Tanner,

DuMont gen. accounting mgr., has been named controller,

succeeding George C. McConeghy, resigned. Other DuMont
resignations: v.p.-treas. Donovan H. Tyson & manufac-

turing mgr. Donald M. Christie. Dr. Thomas T. Goldsmith

continues as engineering v.p., adds supervision of research

& development for military and instrument divs. . . . Robert

L. Riley, Motorola credit mgr., named asst, to international

operations director Thomas P. Collier; Roy Gonzales, ex-

Zenith, appointed international sales supervisor for con-

sumer products . . . Lester H. Bogen resigns as pres, of

Siegler’s Bogen-Presto div. . . . Mark Mooney, Jr. named
exec. secy, of Magnetic Recording Industry Assn., suc-

ceeding Edward A. Altshuler, now a consultant . . . Charles

V. Dickman, ex-Zenith, named national sales mgr. of Con-

rac’s Fleetwood TV line . . . Arthur Gottlieb, ex-Granco,

named national sales mgr. of Herold Radio’s Steelman

Phonograph and Roland Radio divs. . . . Wm. H. Meyers

promoted to market mgr., RCA entertainment tube dept.

B

Famed 154-year-old Franklin Institute, Philadelphia,

at annual Medal Day ceremony Oct. 15 will bestow Stuart

Ballantine Medal on Dr. Harald T. Friis, Bell Labs, for

contributions to radio-communications, and 1958 John Price

Wetherill Medals on British scientists Dr. John T. Randall,

U of London; Dr. Henry H. Boot, Services Electronics Re-

search Lab, Baldock; Dr. James Sayers, U of Birmingham
—latter 3 for developments providing first useful high-

power pulsed microwave magnetron that made possible

narrow-beam radar for precise location of aircraft targets.

Donald J. Plunkett, Capitol Records, is new pres, of

Audio Engineering Society.

New RCA Executive Lineup: Realignment of RCA top-

side assignments, first major move in program of executive

organizational overhaul and probable later plant integra-

tions, was announced this week by pres. John L. Burns

—

most important step being the placing of responsibility for

all consumer products & services under former exec, v.p.-

sales & seiwices Charles M. Odorizzi, now titled group exec,

v.p., consumer products & services. Former exec, v.p.-

consumer products Robert A. Seidel becomes asst, to the

president.

Only other group exec. v.p. title thus far formally

designated is that of W. Walter Watts, now group v.p.-

electronic components, though in effect the “group” title

also actually applies functionally to Dr. E. W. Engstrom,

senior exec, v.p., and Theodore A. Smith, exec, v.p.-indus-

trial electronics products. Foregoing, along with E. C.

Anderson, exec. v.p.-public relations, actually constitute

the operational Big 5 at N. Y. headquarters, each reporting

to Burns. Odorizzi & Engstrom also sit on RCA board

of directors.

In the new setup, Odorizzi supervises RCA Service

Co., whose newly named pres. Don H. Kunsman reports

to him; RCA Institutes Inc. (George F. Maedel, pres.);

RCA Victor Distributing Corp. (Walter M. Norton, pres.);

RCA Victor Co. Ltd., Montreal (Pat J. Casella, pres.).

Casella continues to head the Canadian subsidiary, but

also becomes exec. v.p.-consumer products in N. Y. under
Orlcjrizzi.

Martin BemieU, ex-v.p.-mercliandi.^ ing, now becomes
v.p.-distribution, also reporting to Odorizzi. Casella, like

ELECTRONICS PERSONALS: Maj. Gen. W. Preston

Corderman (ret.), ex-commanding officer of Ft. Monmouth
Signal Center, joins Litton Industries as v.p. . . . W. B.

Kirkpatrick, ex-chief of airborne systems dept., RCA De-

fense Electronic Products, Camden, named mgr. of newly

completed 135,000-sq. ft. plant at Burlington, Mass, set up
for RCA’s new Missile Electronics & Controls Dept, under

exec. v.p. A. L. Malcarney; Dr. R. C. Seamans Jr., ex-mgr.

& chief systems engineer, Boston Airborne Systems Lab,

named chief engineer . . . Harvey H. Hellering, ex-Execu-

tive Communications Systems, named ITT eastern regional

sales mgr. for industrial products . . . Robert R. Mallory,

ex-Air Defense Command, ex-AT&T, joins Page Commu-
nications Engineers, Washington, as asst, to exec. v.p.

J. A. Waldschmitt.

DISTRIBUTOR NOTES: Hoffman appoints Toledo Mer-
chandise Co., Toledo, for TV, radios, phonos . . . Packard-
Bell appoints Robert T. White Co., Seattle, for TV, radio

. . . Olympic appoints Standard Electric Supply, Milwaukee,
for TV, radios, phonos . . . Webcor appoints Mid-Cal Dis-

tributors, Fresno, for hi-fi, phonos . . . Granco appoints

Empire Enterprises, Philadelphia, for radios, stereo equip-

ment.

John T. Thompson, since June mgr. of Raytheon’s
new distributor products div., announces following staff

appointments: gen. sales mgr. F. E. Anderson, ex-receiv-

ing tube distributor sales mgr.; industrial products mgr.
John A. Hickey, ex-asst. industrial products sales mgr.;
dealer products mgr. Frederick H. Keswick, ex-GE

;
mdsg.

mgr. William Grey, ex-Life Magazine; director of person-

nel & trade relations E. I. Montague, ex-distributor sales

adv. mgr.; controller John Manchester, ex-Mahasco Indus-
tries; market research mgr. Harold Hennig, ex-sales

analyst.

Odorizzi a onetime Montgomery Ward executive, will have
under him the RCA Victor TV Div. (James M. Toney,
v.p.-gen. mgr.); RCA Victor Radio & Victrola Div. (Ray
W. Saxon, v.p.-gen. mgr.)

;
RCA Victor Record Div. (George

R. Marek, v.p.-gen. mgr.).

Watts adds the RCA International Div. (Douglas
Lynch, gen. mgr.) to his group, which continues to in-

clude Electron Tube Div. (Douglas Y. Smith, v.p.-gen.

mgr.) and Semiconductor & Materials Div. (Dr. A. M.
Glover, v.p.-gen. mgr.). Recently promoted to Brigadier
General, Army Signal Corps Reserve, Watts joined RCA
in 1945 after wartime service in the Signal Corps as

colonel in command of its distribution agency and as

procurement director.

* Jls Hi

Dr. Engstrom retains title of senior exec, v.p., and
under bim are Arthur L. Malcarney, exec, v.p.-defense

electronic products; Dr. Douglas H. Ewing, v.p., research
& engineering; Frank Sleeter, v.p., manufacturing serv-

ices; Carl W. Zemke, mgr. of newly formed Astro-Elec-
tronics Div. Under Malcarney comes the newly established

missile electronics & controls dept, (see Electronics Per-
sonals). Under Dr. Ewing are Dr. James Hillyer, v.p.-

gen. mgr., RCA Labs, and O. B. Hanson, v.p., engineering
seiwices.

Theodore A. (Ted) Smith’s industrial electronic prod-

ucts group embraces the newly formed Automation Prod-
ucts Dept., which ha.s just contracted to make the Dow
Jones electronic typesetting niachine and which is headed
by D. A. Thomas (see p. 14) ;

new Educational Electronics
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Dept, headed by v.p. P. B. (Pinky) Reed; Telecommunica-
tions Div., headed by Col. Thompson H. Mitchell, who is

also pres, of RCA Communications Inc.; Broadcast & TV
Equipment Dept. (E. C. Tracy, mgr.); Theatre & Industrial

Products Dept. (H. M. Emlein, mgr.); Communications
Dept. (C. M. [Buck] Lewis, mgr.).

E. C. (Andy) Anderson, currently confined in Nan-
tucket (Mass.) Cottage Hospital after a recent heart attack

(Vol. 14:40), continues as exec, v.p.-public relations, re-

porting directly to Burns. Under him are Sydney M.
Robards, director of press relations; Orrin E. Dunlap Jr.,

v.p., institutional adv. & publications; George Y. Wheeler,

Washington v.p.; Julius Haber, director of community re-

lations; Dermot A. Dollar, director of exhibits.

Official Films Inc. (Harold L. Hackett, pres.), reported

discussing possible merger with Guild Films (John C. Cole,

pres.) [Vol. 14:39], shows net loss of $180,095 for fiscal

year ended June 30 vs. net profit of $437,831 in 1957

period. Earned surplus dropped to $374,735 from $692,904

in year, total assets to $4,651,825 from $5,019,854, current

liabilities rising to $1,601,399 from $988,489.

United Artists Associated Inc. controls 75% of stock

of Associated Artists Production Corp. in deal (Vol. 14:38)

by which United Artists Corp. affiliate acquires $21,000,000

Warner Bros, film library held by Associated Artists,

according to UA chairman Robert S. Benjamin. He said

UAA will have 80% of AAP stock by mid-Oct., paying

$11 cash per share plus 6% interest from July 1 to Oct. 16.

Reports & comments available: On CBS, report by

F. P. Ristine & Co., 123 S. Broad St., Philadelphia. On
Westinghouse, review by Paine, Webber, Jackson & Curtis,

25 Broad St., N. Y. On Time Inc., special report by Loewi

& Co. Inc., 225 E. Mason St., Milwaukee. On Philips’ Lamp,

comment by Milwaukee Co., 207 E. Michigan St., Mil-

waukee.

Merger of Electronic Servicing into Howard W. Sams
& Co.’s PF Reporter (Mai Parks Jr., gen. mgr.) has been

completed, former name to be used later; also, with Oct.

edition. Service Magazine was merged into Electronic Tech-

nician (Howard A. Reed, publisher).

Mindful of hi-fi snafu due to lack of standards, EIA
has asked Record Industry of America to join in setting up

standards for stereo records “to insure consumers appro-

priate quality safeguards and adequate identification.”

Elecironics for Priniingi: Broad range of industrial

products produced under the RCA monogram was extended
significantly this week with announcement that it would
produce and market a new electronic typesetting machine
originally developed by Dow Jones & Co., publishers of

Wall St. Journal. Agreement also provides for RCA pro-

duction of tape editing & collation apparatus, and a strip

labeler for addressing newspapers and other printed

matter.

Emphasizing RCA’s continuing diversification into in-

dustrial products, pres. John L. Burns announced formation
of new Automation Products Dept, under D. A. Thomas,
who reports to Theodore A. Smith, exec, v.p., RCA indus-

trial electronic products. Dept, covers production of

materials-handling equipment, metal-grinder controls and
electronic-inspection units for beverages, foodstuffs, metal
products, plastics.

Typesetter sales aren’t confined to Wall St. Journal,

pres. Bernard Kilgore stating that “RCA will make avail-

able to other publishers anything we produce that seems
useful elsewhere.” Said Burns: “This marriage of journal-

ism and electronics represents a major step in dealing with
the problem of producing newspapers more efficiently and
economically in the face of rapidly rising costs.”

Concept of Electro-Typesetter isn’t new—in fact.

Wall St. Journal uses them for simultaneous setting of

type for its identical issues printed in N. Y., Washington,
Chicago, Dallas, San Francisco. What’s new in latest

unit is increased automation which permits casting of type
2-3 times faster than by conventional methods.

Earlier Electro-Typesetters work like this: An opera-

tor perforates tape, using typewriter-like keyboard. Tape
is fed through device that actuates type-casting machine
(such as Linotype), using machine’s keyboard but sub-

stituting electrical or mechanical devices for operator’s

fingers.

New machine bypasses type-casting machine keyboard
and much of the complicated machinery that releases

matrices for individual letters. According to inventor

J. J. Ackell of Dow Jones, it produces more accurate and
trouble-free composition.

Earlier this year, RCA announced new transistorized

newspaper counter, one of which is now used by Detroit

News, which can count up to 120,000 units per minute.

Strip labeler can print addresses at rate of 15,000 per

hour—2-3 times as fast as other devices.

FFICERS-&-DIRECTORS stock transactions as re-

ported to SEC for Sept.:

Amphenol—John Frank Leach exercised option to buy 500,
holds 1000: Fred G. Pace exercised option to buy 300, holds 350;
John L. Woods exercised option to buy 500, holds 1725.

Avco—A. B. Newton bought 5000. holds 5900.
Beckman Instruments—Frederick L. Ehrman bought 2500, holds

3000.
Columbia Pictures—Group of 10 ofiOcers & directors reported

direct or indirect ownership of shares of Pico Corp., which bought
4797, holds 35,158; L. M. Blanche holds 152; Samuel J. Briskln holds
95 and 512 more in S. J. Briskin Pictures; Ralph M. Cohn holds
42,056 and 1843 more in trust; Alfred Hart bought 549 privately,
holds 8818: Leo Jaffe holds 151; Paul H. Lazarus Jr. holds none;
Abraham Montague holds 8352; Abraham Schneider holds 16,772;
Charles Schwartz holds 14,498 in Schwartz & Frolich, none per-
sonally; Donald S. Stralem holds 1748. —

Coming Glass—Paul T. Clark sold 500, holds none; John L.
Hanlgan sold 200, holds 2425; Eugene C. Sullivan sold 400, holds
31,295; Arthur W. Weber exercised option to buy 3000, sold 1000,
holds 5000.

DuMont Labs—Frederick H. Guterman sold 500, holds none;
Percy M. Stewart sold 900, holds 100.

Emerson—Benjamin Abrams bought 100, holds 261,766 per-
sonally, 29,239 in trusts, 65,001 in foundations.

GE—John W. Belanger exercised option to buy 4125, holds
16,688; George L. Irvine exercised option to buy 900, holds 3348;
Clarence H. Linder bought 2070, holds 10,310; Ray H. Luebbe bought
2892, holds 10,352; C. K. Rieger exercised option to buy 1725; holds
6059; Chauncey Guy Suits exercised option to buy 2481, holds
6720; Arthur P. Vinson exercised option to buy 3732, holds 9481
personally, 310 for minor children.

Indiana Steel Products—Paul R. Doelz bought 1000, holds 5600
personally, 6160 in trusts; Charles A. Maynard bought 100, holds
1350.

Litton Industries—Charles R. Abrams Jr. sold 100, holds 3320;
Roy L. Ash acquired 48 in partnership through failure of per-
formance by purchasers, disposed of 263 from partnership through
exercise of options by employes, holds 13,829 in partnership, 50,925
personally; Lewis W. Howard sold 300, holds 3425; Carl A. Spaatz
sold 100, holds 4000; Charles B. Thornton acquired 104 in partner-
ship through failure of performance by purchasers, disposed of 574
from partnership through exercise of options by employes, holds
30,422 in partnership, 123,249 personally.

Loew’s—Jerome A. Newman bought 100 and 200 more through
Graham-Newman Co., holds 5770 personally, 6665 in Graham-New-
man Co.; Benjamin Thau sold 11,300, holds none.

P. R. Mallory—J. E. Cain exercised option to buy 3825. holds
19,991 personally, 1020 in trust, 2080 in Niac Co.; G. A. Godwin
sold 200, holds 6430 personally, 1530 in trust; Ray F. Sparrow sold
600, holds 21,366.

National Telefilm Assoc.—^E. Jonny Graff exercised option to
buy 2000, sold 700, holds 3200.

Philips Electronics—Oliver H. Brewster sold 500. holds 500.
Raytheon—N. B. Krim exercised option to buy 3323, holds 8048.
Television Industries—Matthew Fox acquired 64.840 in 10-for-l

reverse split (Vol. 14:22), bought 10,300 more, holds 75,140 of which
64,640 are pledged as collateral against loans.

Texas Instruments—F. J. Agnlch sold 1000, holds 27,105.
Tung-Sol—Alfred K. Wright bought 200, holds 986.
20th Century-Fox—Spyros P. Skouras exercised option to buy

12,800, holds 22,800; James A. Van Fleet sold 1500, holds 500.
Westinghouse—J. H. Jewell sold 130, holds 1000; Leonard B.

McCully bought 1500. holds 2800; Fergus M. Sloan exercised option
to buy 250, holds 1001.
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TV-Radio Production: August brought upturn in both

TV and radio set production—but totals for the month, and

for first 8 months of 1958, were still well below corre-

sponding 1957 periods. EIA reports cumulative TV output

as of Sept. 1 was 2,950,455 sets vs. 3,756,533 in 1957. Aug.

production was 507,526 vs. 274,999 in July and 673,734 in

Aug. last year. TV sets made with uhf tuners in Aug.

totaled 38,166 vs. 23,205 in July and 88,615 in Aug. 1957.

Radio production in Jan.-Aug. period totaled 6,611,686

receivers (1,893,813 auto) vs. 8,765,606 (3,392,926 auto)

last year. Aug. radio output was 1,028,852 (242,915 auto)

vs. 621,541 (186,379 auto) in July and 965,724 (301,971

auto) in Aug. 1957. FM radio production in Aug. was

21,335 vs. 11,816 in July. This is only second month EIA
has reported FM radio statistics, and comparisons with

prior periods are not available.

Picture tube sales, paralleling TV, increased in Aug.

but lagged behind 1957. Jan.-Aug. sales totaled 4,952,862

vs. 6,236,890 in same 1957 period. Aug. sales were 713,-

458 vs. 549,817 in July and 930,296 in Aug. 1957.

EIA also revised upward TV retail figures for Aug.

and first 8 months of 1958 from preliminary estimates

(Vol. 14:37), though totals were still well below same

1957 periods. EIA said Jan.-Aug. retail sales were 2,862,-

452 sets vs. 3,756,834 last year. Aug. sales totaled 405,790

vs. 279,010 in July and 510,097 in Aug. 1957. Radio sales

at retail likewise increased in Aug.—658,247 units vs.

488,495 in July and 710,553 in Aug. 1957. Cumulative

radio sales were 4,110,080 vs. 4,947,000 last year. Revised

EIA Jan.-Aug. monthly production figures follow:

TV
Picture Tubes Receiving Tubes

$ Value Units $ Value

TV
Auto
Radio

Total
Radio Units

(Add
000)

(Add
000)

(Add
000)

Jan. 433.983 349,679 1,026,527 621,910 $12,342 26,805 $ 23,264
Feb. 370,413 268,445 876,891 556,136 11,211 29,661 25,650
March- 416,903 234,911 931,341 634,779 12,643 28,548 25,716
April _ 302,559 190,435 697,307 590,357 11,592 32,582 28,788
May __ 266,982 185,616 654,803 560,559 11,237 36,540 31,406
June _ 377,090 235,433 774,424 725.846 14,203 36,270 31,445
July __ 274,999 186,379 621,541 549,817 11,109 30,795 26,927
Aug. _ 507,526 242,915 1,028,852 713,458 14,190 30,456 25,442

Total

.

2,950,455 1,893,813 6,611,686 4,952,862 $98,528 251,657 $218,639

Rhapsody Over Stereo: From 2 recognized authorities

—one a music critic, the other a merchandiser—came con-

fident predictions this week that stereo has captured the

fancy of the vast music loving public and is sure to be a

big factor in the home entertainment market this fall.

Wrote N. Y. Times’ music critic Harold C. Schonberg after

visiting last week’s N. Y. Hi-Fi Show:
“There were some mighty impressive demonstrations.

Judging from the public reception and the corridor gossip,

the American public is talking stereo, thinking stereo, and
is going to be buying stereo. This column has pointed out

before, and will point out again, that monophonic disks

will not be made obsolete; that a great performance can

be enjoyed as a great performance whether it is on cylin-

ders, acoustic disks, early electrics or stereo; and that,

furthermore, monophonic disks can sound immensely more
impressive when played through stereophonic equipment.

“But there is no point denying the fact that stereo-

phonic disks are ushering in a new dimension of sound;

and, under the proper conditions (involving decent play-

back equipment, judicious tone control settings, correct

speaker placement), it will be still another valuable tool

toward the goal to which all are aspiring: the truer repro-

duction of good music in the home.”

Said R. W. Saxon, RCA Victor v.p.-gen. mgr. at dealer

meeting in N.Y.: “We stand on the bridge that spans

WHY, IN A TIME of bull markets and inflation,

should the shares of some companies sell for less

than their share of the liquid assets, at a price which puts

no value at all on the sometimes considerable plant and
equipment? asks Oct. 1 Forbes Magazine, which under

caption “Bargains or Booby Traps?” goes on to say that

a stock is worth only as much as the public is willing to

pay for it and to set forth other possible reasons. Then
it lists more than 100 of what it called “Loaded Laggards.”

In Radio-TV category it puts Admiral, with book value

of $25.03, prior obligations $11.94, recent price 13%;
DuMont Labs, $7.52, $3.65 & 3%; Emerson Radio, $10.70,

$9.15 & 8%; Sparton, $9.10, $4.62 & [Note: Oct. 10

closing of Admiral was 14%, DuMont 4, Emerson 9%,
Sparton 5%.]

In his “Market Outlook” column in same issue of

Forbes, Josephthal & Co.’s Sidney B. Lurie comments on

“Wall Street’s loss of enthusiasm for RCA, now around
38.” He observes: “The promise of RCA is not this year’s

$2 per share earnings potential, or the fact that the TV in-

dustry has learned to live in a replacement set market.

Rather, few major companies possess as much internal

earnings leverage as is evidenced by the fact that a 1%
increase in pre-tax profit margins could add about 804

per share to pre-tax profits. This is probably within the

realm of possibilities next year—which is when the stock

could come into prominence again.

“There are various reasons why profit margins may be

better, not the least of which is a cost-conscious new presi-

dent. Furthermore, color TV, which has cost RCA untold

sums in recent years, some day will be a real ‘plus’ for it

obviously will make black-and-white obsolete. RCA is a

stock for the sophisticated speculator, one who is in a

position to build up an interest over a period of time. It

is not a holding for the impatient.”

Recently formed Lazard Fund Inc. (assets as of Sept.

30: $122,851,003) reports that common stocks related to

electronics in its portfolio are 25,000 shares of GE, 4800

IBM, 15,000 RCA.

the gap between the good sales days of hi-fi and the un-

touched, unlimited era of stereophonic sound. We’ve never

been in such a potentially profitable spot in our history.

The future is fantastic. We expect the home music indus-

try will chalk up a record total of $1,300,000,000 in business

next year. We forecast a gross of $585,000,000 in packaged
hi-fi alone. Standard phonos—those selling for under $100
—will account for $125,000,000. Records will reach an all-

time high of $400,000,000. Pre-recorded tapes will bring in

another $50,000,000 and tape recorder-players an estimated

$140,000,000.”

Merger of General Transistor and Barnes Engineering
is planned on basis of exchange of one share of General

Transistor for 3% shares of Barnes. Former makes tran-

sistors, computers, electronic equipment; latter, infra-red

systems and instruments for military and industrial uses.

Hewlett-Packard Co., Palo Alto, Cal. (electronic meas-
uring instruments) acquires 80% of outstanding stock of

F. L. Moseley Co., Pasadena maker of recorders & other

electronic equipment. Details of stock exchange deal, by
which Moseley continues as independent firm, weren’t dis-

closed.

Raytheon purchases 250,000 sq.-ft. plant formerly oc-

cupied by Bostich, Pawcatuck, Conn, for expanded opera-

tions to be revealed later.



NDER THE CATEGORY Advertising Agency Execu-
tives are something more than 400 biographies in the

1958-59 Who’s Who in America—and it’s interesting to

note that more than half the names are from New York
City and 60-odd from Chicago. As in the case of the Radio-

TV and the Electronics and Electronic Equipment execu-

tives categories, published in Vol. 14:39, there’s obvious

overlap with other categories and some quite substantial

top names among the advertising frateimity are missing.

But relying on the Vocational Index just released by
Who’s Who, we find well over twice as many ad agency
folk listed in Who’s Who as were TV-radio network and
station executives. As we did with the aforementioned

categories, we’ve culled the Advertising Agency Executives

roster and these are the names listed, starting with New
York City and Chicago and then tabulating the remainder

by states & cities, alphabetically:

NEW YORK CITY: Edward Aleshlre, H. C. Allen, R. E. Allen, T. H.
Anderson Jr., Donald B. Armstrong Jr.

A. A. Bailey, W. R. Baker Jr., S. M. Ballard, H. R. Bankart, T. L.
Bates, S. H. Bayles, K. J. Beebe, G. N. Beecher, F. K. Beim, Wm.
Bernbach, Jack Blsco, R. J. Blair, Brown Bolte, Barrett Brady,
J. A. Brewer, T. D. Brophy, D, L. Burdick, T. C. Butcher.

J. A. Cairns, H. W. Calkins, J. Caples, Len Carey, Thomas K.
Carpenter Jr.. Albert Carroll, E. A. Cashln, G. D. Cates, G. I. Chat-
field, W. S. Chesley, J. T. Chirurg, D. K. Clifford, R. T. Colwell,
W. H. Conine, S. R. Coons, F. W. Coste, Edwin Cox, Thayer Com-
ings, B. A. Cummings, J. P. Cunningham.

Samuel Dalsimer, H. M. Dancer, Maxwell Dane, William Dasheff,
S. W. Dean Jr., H. J. Deinps, F. E. Delano. S. H. M. Dene, H. H. M.
Dobberteen, Sherwood Dodge, J. C. Dowd, J. E. Doyle, B. C. Duffy,
R. C. Durham, R. S. Durstine.

J. T. Ellington, E. H. Ellis, J. H. Ellis, Z. D. Ely, G. A. Erickson.
Frank Fagan, A. C. Fatt, G. H. Fitch, Bernice Fitz-Gibbon, C. L.

Fitzgerald. C. J. Fleming Jr., H. C. Flower Jr., Emerson Foote, R. L.
Foreman, G. S. Fowler, Don Francisco, G. T. Fry.

F. R. Gamble, R. M. Ganger, A. V. Geoghegan, B. B. Geyer, S. H.
Giellerup, G. H. Glese, S. W. Granville Jr., C. C. Green, Marjorie
Greenbaum, G. H. Grlbbin, Rudolph Guenther.

Walter Haase, D. H. Halpern, J. E. Hanna, Marion Harper Jr.,

G. E. Harris, W. A. Hart, John Hertz Jr., W. R. Hesse. A. F. Hewitt,
J. M. Hlckerson, W. R. Hillenbrand, Peter Hilton, D. D. Hoover,
J. J. Houlahan, W. H. Howard, F. L. Howley, Winthrop Hoyt, E. F.
Hudson Jr., P. D. Hyland.

J. H. Irish, E. P. Johnstone, Muriel Johnstone, H. K. Kahn,
Elkin Kaufman, W. H. Kearns, A. H. Ketchum, Abbott Kimball,
A. A. Kron, J. A. Kuneau.

T. H. Lane, S. S. Larmon, H. M. Legler, A. W. Lehman, Douglas
Leigh, F. T. Lelghty, A. W. Lewin, W. B. Lewis, W. H. Long Jr.,

G. P. Ludlam, R. E. Lusk.
F. W. Mace, P. B. Manchee, W. C. Matthews, H. A. Mattoon Jr.,

C. J. McCarthy, N. P. McEvoy, J. T. McHugh, W. E. McKeachie,
R. C. McKee, G. S. McMillan, S. W. Meek, S. L. Meulendyke, D. C.
Miller, Dwight Mills, H. W. Moloney, John Monsarrat, Rudolph
Montgelas, S. M. Morey. J. B. Morris, L. W. Munro, Marvin Murphy.

R. R. Newell, C. P. Newton. E. B. Noakes, N. B. Norman, H. R.
Noxon, D. M. O’Gilvy, W. T. Okie, A. F. Osborn, E. J. Owens.

R. C. Palmer, D. R. Parman, C. N. Parsells, J. W. Patterson. H. O.
Pattlson Jr., A. G. Peart, C. A. Pooler, C. A. Posey.

C. D. Reach, V. D. Reed. Rosser Reeves. J. A. H. Rehm, T. S.
Reppller, Stanley Resor, William Reydel, F. D. Richards, J. W.
Rlndlaub, L. H. Rosenberg, F. B. Ruthrauff, F. B. Ryan Jr., J. D.
Ryle.

C. A. Sante, F. A. Schneller, V. O. Schwab, H. S. Schwerin, A. J.

Seaman, A. N. Sidnam, C. L. Smith, G. C. Smith, J. S. Smith,
Raymond Spector, F. E. Spence. L. T. Steele, W. E. Steers, E. E.
Stowell, H. D. Strauss. N. H. Strouse, J. K. Strubing Jr., D, D.
Sutphen Jr., W. M. Swertfager.

A. J. Taranton, J. D. Tarcher, R. W. Taylor. R. E. Thompson,
A. J. Tolgo, J. V. Tutchlng, G. M. Ule, J. D. Upton. Lawrence
Valenstein. L. B. Van Doren, I. A. Vladimir.

J. A. Wales, B. A. Walker, F. H. Walsh, A. M. Ward, W. B. C.
Washburn, R. M. Watson, J. D. Webb, Walter Weir, R. L. Wensley,
F. K. White, Elwood Whitney, J. E. Wiley, D. B. Williams, A. M.
Wilson. J. O. Young.

Other New York State: Red Hook—H. S. Ward. Rochester

—

F. M. C. Hutchins. F. M. Hutchins, W. B. Potter. Wcsthampton

—

W, R. Moore.
* * *

CHICAGO: David Adler, J. C. Ainold. J. T. Aubrey, B. A. Baker,
V. R. Bliss, P. O. Britton, Melvin Brorby, Burton Browne, Walter
Buchen, H. J. Buckley, Leo Burnett, F. S. Cary, T. R. Chadwick,
J. M. Cleary, F. M. Cone.

Draper Daniels, G. C. Dibert, W. L. Diener,' Andrew Duncan.
A. C. Farlow, C. E. Frank, C. D. Frey. E. R. Gamble, E. A. Gebhardt,
D. L. Harrington, R. N. Hartsing Sr.. R. N. Heath, L. O. Holmberg,
N. E. Jacobs, Freeman Keyes, J. H. Kies. R. J. Koretz, L. M.
Krautter.

J. K. Laird Jr., J. J. Louis, Earle Ludgin, Hays MacParland, L. M.
Malitz, J. M. McDonald, R. W. Metzger, A. E. Meyerhoff, M. H.
Needham, L. R. Northrup, Sterling Peacock, G. C. Reeves, B. L.

Robbins, J. P. Roche, A. E. Rood.
M. H. Schwartz, R. J. Scott, J. W. Shaw, A. W. Sherer, A. E.

Tatham. H. H. Thurber, Louis Tilden, W. D. Tyler, A. G. Wade II,

J. E. Weber. E. H. Weiss. T. T. Weldon, S. A. Wells, L. A. Wherry,
W. T. Young Jr., Martin Zitz.

Except for Los Angeles and environs, with 16 names,
Detroit 14, San Francisco 9, Boston, Philadelphia, Pitts-

burgh & Minneapolis 7 each, St. Louis 6, Cleveland 5, there

are only a scattering few agency men listed from the rest

of the country. Still listing only those names shown in the

Vocational Index, we find:

CALIFORNIA: Los Angeles—Don Beldlng, Roy Campbell Jr., H. E.
Cassidy, Burt Cochran, T. H. Factor, J. A. Ford, R. C. Francis,
Cornwell Jackson, E. C. McGaughey, C. B. Oliver, W. J. Pringle,
R. A. Robinson, M. B. Scott, J. W. Smock, Tony Wahn, P. H.
Willis. San Francisco—D. F. Bascom, W. C. Baumont, Russell
Parbes, Walter Guild, H. Q. Hawes, S. R. Hutton, L. H. OdeU,
E. B. Sorensen, F. C. Wheeler. Santa Barbara—A. F. Marquette.

COLORADO : Denver—W. J. Kostka.
DISTRICT OF COLUMBIA: L. F. Wood.
FLORIDA: Miami—J. A. Day.
GEORGIA: Atlanta—J. H. Klnsella.

INDIANA: Ft. Wayne—B. F. Geyer.

LOUISIANA: New Orleans—J. H. Epstein, J. L. Killeen, R. M.
Schwarz.

MARYLAND : Baltimore—Joseph Katz, Wilbur Van Sant.
MASSACHUSETTS: Boston—Harold Bugbee, Harold Cabot, F. W.

Hatch, R. S. Humphrey, E. D. Parent, L. J. Raymond, W. J.
Sheehan.

NORTH CAROLINA: Raleigh—H. R. Hames.
MICHIGAN: Detroit—W. B. Booth, D. P. Brother. W. C. Campbell,

W. B. Doner, Clay Doss, J. H. Forshew II. W. S. French, E. R.
Grace, W. R. A. Graham, J. J. Hartigan, Clarence Hatch, G. A.
Porter, E. H. Scott, P. W. Sharp, Henry Tuttle.

MINNESOTA: MinneapoUs—J. C. Cornelius, J. S. Pish, Wayne
Hunt, A. H. Lund, R. O. Mlthum, L. H. Swenson, A. R. Whitman.

MISSOURI: Kansas City—J. B. Woodbury. St. Louis—Beatrice
Adams. H. W. Chesley Jr., C. E. Claggett, E. G. Marshutz, J. B.
Orthwein, K. E. Runyon.

NEBRASKA: Omaha—M. E. Jacobs. F. C. Miller.

NEW JERSEY: New Brunswick—E. G. Gerbic. Princeton—G. M.
Lauck, S. J. Schwinn.

NEW MEXICO : Pena Blanca—J. W. Young.
OHIO: Cleveland—K. W. Akers, E. L. Andrew, J. C. Maddox, E. T.

Morris, M. S. Sweeney. Toledo—D. B. Seem.
PENNSYLVANIA: Philadelphia—G. W. Cecil, J. B. Gray. B. S.

Greene, H. H. Kynett, F. C. P. McGlinn, W. S. Shelly, J. M.
Wallace. Pittsburgh—H. S. Downing, R. E. Grove, Emil Hofsoos,
G. Ketchum, W. A. Marsteller, E. T. Parrack, W. S. Redpath.

TEXAS: Houston—S. R. Wilhelm.
VIRGINIA: Roanoke—C. B. Houck.
WISCONSIN: Milwaukee—F. V. Birch, C. J. Callos, A. R. McGinnis,

A. W. Seiler.

Add another to new rash of novels with TV-advertising

as backgrounds

—

The Insider, by Ellington & Co. v.p.

James Kelly, its background the advertising business and
suburban living, published this week by Henry Holt &
Co. One of best written of current crop. The Hot Half
Hour, by BBDO exec. v.p. Robert L. Foreman, with Madi-

son Ave. and bigtirae TV giveaways as theme, looks like

best-seller potential, may go into movies (Vol. 14:36);

just released, its publisher is Criterion Books, N. Y. Also

new and awaiting reviews is ABC-TV Chicago v.p. Sterling

(Red) Quinlan’s The Merger, based on what happens to

people involved in a broadcasting merger; its release date

by publisher Doubleday & Co. is Oct. 16 (Vol. 14:35).

Medics Warned on TV: Physicians shouldn’t endorse

drugs on TV commercials, says N. Y. County Medical So-

ciety’s New York Medicine. Reporting that advertisers

had attempted to recruit 3 young doctors to take places

of “man in white coat” actors after NAB TV Code ban

on such presentations becomes effective Jan. 1 (Vol.

14:30), publication asks: (1) Do physicians want to make
reputations as pitchmen? (2) Shouldn’t doctors practice

medicine, not advertising? (3) How can doctors regain

reputation as practicing physicians after TV contracts run

out? Medical Society has made no official ruling on ap-

pearances by physicians in commercials, however.

Twelve No. Carolina radio stations, one of them owmed

by Charlotte’s WSOC-TV (Ch. 9), have banded together

as Carolina Radio Group to offer time under group rates

with John E. Pearson Co. as national rep.; pres, is Harry

L. Welch, WSAT, Salisbury, national sales mgr. Tom
Morris, WTIK, Durham.
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SUMMARY-INDEX OF THE WEEK'S NEWS— October 18, 1958
NBC SHIFTS SEATTLE & PORTLAND affiliations to Bullitt BIG-MONEY TV QUIZ SHOWS seem doomed as Twenty-

stations from KPTV and KOMO-TV, which attacks "au- One shuts shop in wake of "fix" charges, low ratings,

dacity." New ABC affiliations not indicated (p. 1). Fate of $64,000 Question is next question (p. 6).

BRITISH TV AD VOLUME rapidly approaching that of

newspaper & magazines. Already 47% as great after

only 3 years, compared with 27% in U.S. (p. 2).

FOUR STATIONS OPERATE TRANSLATORS to fill holes,

extend coverage, counter CATV inroads. FCC reports

translator coverage good, costs low (p. 3).

FREEZE ON CATV MICROWAVE attacked in Court of Ap-

peals. Eager to tap new markets, applicants ask that

FCC be forced to issue CPs or start hearings (p. 3).

COLOR TV OWNERS RATE HIGH in income, education,

social status, civic activity, interest in new products,

NBC-BBDO "ColorTown" report shows (p. 4).

FCC QUESTIONS STORER PURCHASE of WITI-TV, White-

fish Boy-Milwaukee on "concentration of control," pro-

posed rates, "financial basis" (p. 5).

NETWORK TV ONLY GAINER in Aug. Printers' Ink Na-

tional Advertising Index, rising 5% from year earlier

vs. general 8% drop; network radio down 25% (p. 6).

AT&T LOOKS AT ETV, sees future bright in quarterly report

to stockholders (p. 8).

ADVERTISERS HELP ETV by sponsoring programs pro-

moting interest in classics, etc., CBS-TV's Merle Jones

tells NAEB. Other ETV news (p. 8).

Manutaeturing-Di§tributlon-Finan€0

NO TV PRICE INCREASE LIKELY this year, as trial balloon

finds nobody ready to go first. Possible 3% or 5%
increase on new Jan. lines (p. 11).

ELECTRONICS FACTORY PACE quickens toward recovery

from poor first half, but 1958 output will drop for first

time since TV, Commerce Dept, soys (p. 11).

GE'S 'OPERATION UPTURN' helps accomplish most profit-

able 3rd quarter in company history—6% up from

1957 period despite 4% drop in sales (p. 13).

AMPEX'S CHARLIE GINSBURG, man behind the Videotape

recorder, got into electronics through side door, enjoys

"monomania" about work and golf (p. 14).

NBC AFFILIATE SWITCH IN SEATTLE & PORTLAND: Shift of NBC'S Seattle & Portland, Ore.

affiliations to Mrs. A. Scott Bullitt's KING-TV (Ch. 5) & KING, and KGW-TV (Ch. 8)

& KGW, respectively — from KOMO-TV (Ch. 4) & KOMO, and KPTV (Ch. 12) — provoked
an expression of extreme bitterness from KOMO-TV exec. v.p. W.W. Warren, emphasiz-
ing anew the vital necessity of major network affiliation. Owner of KPTV, George
Haggarty, had offered no comment by week's end. Changes are effective next year.

"NBC's announcement [came] as a complete surprise to us," Warren said. "We do

not know what political, economic or ulterior forces were brought to bear on NBC to
destroy 32 years of successful partnership. We are amazed that NBC would have the
audacity to make a 'package' deal involving Portland & Seattle which sells one of its
oldest friends and staunchest supporters down the river. This is all the more
incredible in light of the fact that KOMO-TV is No. 1 in the market and repeatedly
attracts the most viewers on directly competitive local programs."

NBC reacted with this brief statement : "No 'political' or 'ulterior' motives
were involved. The affiliation changes were based on NBC's conclusion that they
would benefit its TV network and the public and advertisers it serves. This conclu-
sion was reached with regard to each of the stations, in each of the markets, on
its individual merits."

Warren didn't indicate whether protest would be made to any official agency,
but FCC has consistently kept out of such controversies, regarding them as private
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business matters — nor has Congress ever intervened, though individual Congressmen
have at times protested to Commission.

A number of stations have smarted under network shifts through the years but
seldom have they been able to do anything about it. Right now, KIRO-TV, Seattle
(Ch. 7) and CBS are in court because of switch, in $15,000,000 treble-damage anti-
trust suit by KTNT-TV (Vol. 14:22, 27), but litigation will run months if not years.

=i! * * *

The Bullitt stations will shift from ABC , and there's no indication yet as to
who will pick up the ABC affiliations. All switches to primary NBC affiliate status
will come next year: KING-TV, June 14; KING, Dec. 10; KGW-TV, May 1; KGW, Dec. 19.

Meanwhile, they are designated NBC secondary affiliates. NBC has no radio affiliate
in Portland itself, has been using KGON in nearby Oregon City.

KIRO-TV (Ch. 7) & KIRO are CBS outlets in Seattle, KOIN-TV (Ch. 6) & KOIN
in Portland. Independents in Seattle-Tacoma are KTNT-TV (Ch. 11) and KTVW (Ch. 13).
Portland has only 3 stations, all affiliated, and a projected uhf — KHTV (Ch. 27).

NBC Spot Sales has been rep for KOMO-TV , but neither station nor network had
anything to say about possible change in ,rep. Blair-TV handles both Bullitt sta-
tions, and Katz represents KPTV. There was no comment, either, about status of Mrs.
Bullitt's KREM-TV, Spokane (Ch. 3), now ABC-TV. KHQ-TV (Ch. 6) has NBC there, and
KXLY-TV (Ch. 4) is CBS outlet in the 3-station market.

NOTABLE STATURE OF BRITISH COMMERCIAL TV: If you think TV in U.S. has been a pheno -

menal growth industry , have a look at Britain. After a mere 3 years of commercial
operation there, TV is already garnering 47% as many advertising dollars as entire
newspaper-magazine field. TV advertising volume in the U.S. runs only about 27% of

printed media's — after 12 commercial years. Even if you add radio in U.S., com-
mercial broadcasting here still captures only 40% as much as newspapers & magazines.

Look at the figures : Britain's Media Records Inc. reports that in first
half of 1958 printed media absorbed £51,849,207 (about $145,566,000), up £4,500,000
($12,633,000) over same 1957 period. But TV took in £24,500,000 ($68,783,000), ris-
ing whopping £10,500,000 ($29,478,000) over year ago — and with only 7 commercial
stations (though they reach about 75% of TV homes).

For comparable U.S. figures , McCann-Erickson' s estimate (TV Factbook No. 27,

p. 24) put 1957 TV total at $1,290,000,000, radio $622,500,000, newspapers & maga-
zines at $4,698,900,000. This, with U.S. operating 494 commercial stations and 3

networks at the end of 1957.

British commercial TV was expected to rise faster than it did in U.S., for
simple reason that long non-commercial BBC-TV operation had created substantial sat-

uration of sets (9,313,800 as of Aug. 1) which needed only small investments to

convert them for reception of commercial channels — whereas U.S. set saturation
(48,300,000 as of July 1) grew from scratch in 1946.

But the relationship of TV to printed media is the astonishing thing — for

Britisher publishers are no slouches at selling space. In fact, advertising in Eng-
land is generally more pervasive and more blatant than it is in U.S.

We don't pretend to prognosticate how British TV will progress from here on

out — but we doubt whether its pell-mell growth is going to slacken drastically.

There are already demands for more commercial stations as well as for inauguration

of commercial radio. At present rate of growth, commercial broadcasting in Britain

may well become the dominant medium, printed media playing second fiddle in voliame.

Foregoing accounts for hegira of U.S . TV executives to Britain, rapidly
accelerating, as they seek chunk of that income by way of syndicated film, agency
branches, rating services, equipment sales, etc. And profits can be substantial:
Associated TV Ltd., one of the 10 commercial contractors, achieved operating profit
of £4,053,000 ($11,378,000) in 1957 vs. £447,600 ($1,256,000) in 1956; profit after
taxes was £1,997,909 ($5,609,000) vs. £201,000 ($564,307).
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STATIONS EXPERIMENTING WITH TRANSLATORS: Only 4 TV stations have built uhf trans-
lators or applied for them — out of the 142 operating, 32 CPs, 40 applications —
but experience being amassed by translator pioneers may well develop a brisk growth
in use of the hole-fillers and coverage-extenders.

Greatest translator enthusiast among station operators is Wm. Putnam, who is

developing a veritable chain emanating from his WWLP, Springfield, Mass. (Ch. 22).

He has not only a conventional satellite, WELP, Greenfield, Mass. (Ch. 32), but 2

translators operating — and he's applying for 3 more soon. Translators are now
operating in Claremont & Lebanon, N.H., and Putnam asserts: "I get more viewers per
dollar of outlay from translators than I do in Springfield."

Two other uhf's with translators : WINR-TV, Binghamton, N.Y. (Ch. 40), with
units in Johnson City-Vestal, and Hillcrest-Chenangd Bridge; WHIZ-TV, Zanesville, 0.

(Ch. 18), with repeaters in Coshocton & Cambridge.

Effort to counteract community antenna systems is objective of the sole vhf
organization using translators — Wm. Smullin's KBES-TV, Medford (Ch. 5) & KOTI,
Klamath Falls (Ch. 2), both Ore. Smullin has been applying left & right for trans-
lators in his coverage area, because CATV systems are giving their customers the 3

Portland signals, thus cutting into pickups of his signals.

Smullin operates one translator in Cave Junction , holds CPs for 2 in Cow
Creek and 2 in Grants Pass, is applicant for one in Butte Falls. He also had appli-
cations for one each in Medford & Klamath Falls, to repeat both his (Stations, but
FCC said they'd violate "duopoly" rules — commonly-owned stations in a market.

Most of station-owned translators are too new to give definitive coverage
data — but FCC's information on other and older units is that they're working very
well, will do even better when power ceiling is hiked from 10 to 100 watts, expected
shortly when Commission concludes its power-increase rule-making.

Translator cost data has been collected by TV Allocations Study Organization
along with coverage measurements. It found that average 1-channel translator costs
$6212; 2-channel, $13,040; 3-channel, $20,764. Average annual operating costs are:
1-channel, $1161; 2-channel, $1990; 3-channel, $2210. Commission estimates there
are more than 750,000 people living in areas served by translators — and it figures
equipment costs at $1.20 per person, annual operating cost about 220. It estimates
average maximum distance reached by translators is 22 mi.

CATV MICROWAVE FREEZE ATTACKED IN COURT: FCC's "deep frost" on microwaves to serve
community antenna systems really isn't thawing at all, despite one Texas grant last
week (Vol. 14:41), in opinion of several microwave applicants — so they trudged up
to Court of Appeals and asked that Commission be forced to grant CPs or hearings.

Reason for applicants' impatience is that there are scarcely any good-sized
towns left to develop for CATV without use of microwave — i.e., signals can't simply
be picked out of the air, must be piped substantial distances. In addition, CATV
operators using 1 or 2 signals need microwave to bring in more or better signals.

Three nearly identical appeals were filed this week by Smith & Pepper law
firm, whose E. Stratford Smith is also counsel for National Community TV Assn. The
theme is that FCC can't legally freeze applications. Mesa Microwave, which last
week obtained grant to serve Memphis, Wellington & Childress, Tex., asks court to
get FCC action on microwave designed to serve CATV in Laredo, Tex. ; Tallahassee,
Ft. Myers & Naples, Fla. Carter Mt. Transmission Corp. proposes to initiate or aug-
ment service to Miles City, Mont. ; Riverton, Lander, Thermopolis, Cody & Powell,
Wyo. E. Texas Transmission Co. seeks to serve Tyler, Jacksonville & Palestine, Tex.

"Perhaps this Court can compel the Commission ," petitions state, "to tell the
Court what the Commission apparently is unwilling to tell Petitioner, namely, the
precise reasons why it will not grant its applications, and why the Commission is
unwilling to have Petitioner know these reasons." Then, warming up: "If there is no
improper reason for such 'secrecy' then it is sheer, incredible, unlawful, bureau-
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cratic arbitrariness and capriciousness." In conclusion, petitions ask that "this
Court retain a supervisory jurisdiction over this matter insuring that both proper
and expeditious action be taken."

Some FCC attorneys concede the Commission might have been wiser to send the
applicants a letter or to issue a public notice — to justify freeze during its con-
sideration of CATV's impact on TV stations (Vol. 14:21). Ordinarily, the petitions
wouldn't disturb them too much — but they're not so sure now, in light of scathing
language court has used on Commission in recent months. Notable instance was the
court's effort to make "errand boy" out of FCC in Miami Ch. 10 remand (Vol. 14:16).
Another was court's decision on Ch. 10, Norfolk, in which it clearly questioned
Commission's good sense by stating: "It may be that Congress has confided too great
power in the agency" (Vol. 14:38).

Tidings from 'ColorTown': Owners of color TV today

constitute a “cream” market, 4 out of 10 having incomes

of $10,000 or more, 65% earning more than $7500 an-

nually. This is major finding in first formal report on

3-year “ColorTown” TV survey project undertaken jointly

by NBC & BBDO (Vol. 12:9,41).

Started in Dec. 1955 to measure “growth & impact of

color TV within a panel of 4000 families in a typical

medium-sized city,” field work by Advertest Research Inc.

yielded these conclusions about color TV set owners

—

“compared with the average citizen”—in project’s Study

No. 1, released this week:

(1) They have more spending money, fewer family

obligations. (2) Most are home owners. (3) They’re bet-

ter educated. (4) They’re more active socially and in

civic groups. (5) They have more interest in new prod-

ucts and new ideas—and firmer opinions. (6) “They are

excited about color TV.”
Researchers had to go outside 4000-family panel for

documenting statistics, however, since “it will be some time

before the panel itself will yield a large enough group of

color owners to serve as a basis for a separate study.”

RCA service contract and dealer lists in area were culled

to make total of 328 color set owners for sampling.

In addition to probing economic & social status of

color owners, “ColorTown” field workers invited criticism

of set performance: 75% were “very satisfied,” 22%
“fairly well satisfied,” 3% “not satisfied at all.” Major

color vs. black-&-white complaint, voiced by 14% of all

328 owners: “Color is harder to tune; too much adjusting.”

Also, 7% thought color TV “isn’t pei’fected yet,” 5% found

black-&-white clearer on regular sets.

Additional “ColorTown” surveys, intended by NBC
& BBDO to chart change in character of color TV market

as medium develops and to show impact of color on pro-

grams & commercials, will be conducted by R. H. Bruskin

Assoc.

Sunday news ban invoked against CBC by Ont. courts,

which ruled publicly-owned corporation must stand trial

under Lord’s Day Act for news broadcasts on that day,

was appealed this week to Canadian Supreme Court. CBC
argued that it’s an agent of Crown, not subject to blue

law because Crown isn’t specifically named in Act. Ont.

courts held CBC is “legal person,” responsible for any

offenses it commits.

NBC signs affiliation with TV Corp. of Mich. Inc.,

whose share-time Ch. 10, Onondaga (with State Board of

Agriculture), is due on air Jan. 1 (Vol. 14:38). Call letters

for commercial station (40% owned by Lansing radio

WILS) will be WFTV; State Board’s, WMSB.

Non-Profit UN Series: Underwritten by group of
TV network & station executives, new filmed 15-min.
Dateline: Un series of 26 programs, designed to bring
“understanding in depth” of United Nations to U. S.

viewers, starts Oct. 24—United Nations Day—on 60 sta-

tions. Non-profit series, made with help of UN camera
crews in Washington, Moscow, Africa, other parts of

world, is offered at these rates by U. S. Broadcasters Com-
mittee for UN, 422 Madison Ave., N. Y.: N. Y., Chicago,
Los Angeles, $200; cities with more than 1,000,000 sets,

$100; cities with 225,000-1,000,000 sets, $50; cities with
100,000-225,000 sets, $25. Committee’s chairman is Tele-

vision Magazine publisher Frederick Kugel; vice chairman,
P. A. Sugg, NBC; secy.-treas., David C. Moore, Trans-
continent TV Corp. Members of exec, committee: Roger
W. Clipp, Triangle Stations; R. E. Dunville, Crosley Bcstg.

Corp.; Harold Grams, KSD-TV, St. Louis; Jack Harris,
KPRC-TV, Houston; Donald McGannon, Westinghouse
Bcstg. Co.; C. Howard Lane, KOIN-TV, Portland, Ore.;

C. Wrede Petersmeyer, Corinthian Bcstg. Corp.; James G.

Riddell, ABC; J. S. Sinclair, WJAR-TV, Providence;
George Storer Jr., Storer Bcstg. Co.; Robert D. Swezey,
WDSU-TV, New Orleans; E. K. Wheeler, WWJ-TV, De-
troit; George Whitney, KFMB-TV, San Diego.

Defense of FCC members was delivered by Comr. Rob-
ert T. Bartley, as he spoke this week to meeting of Mass.
Bi'oadcasters’ Assn, in Boston, his old stamping grounds
where he served as asst, to pres, of Yankee Network
1939-1943. Though he stated that Rep. Harris (D-Ark.)
subcommittee “wasn’t merely playing cops & robbers”
when it had Commission on grill earlier this year, he
lauded his colleagues as conscientious officials—at peak of

abilities, with average age of 53, average length of public

service 22 years.

Miami Ch. 10 hearing finished this week with com-
peting attorneys agreeing, by stipulation, to put into

record the entire letter sent by Sen. Smathers (D-Fla.)

to Harris investigative committee—describing his activity

in case (Vol. 14:41). Smathers was executor of estate of

L. B. Wilson, who had been an applicant for Ch. 10. Judge
Horace Stern, the hearing examiner, has asked for briefs

by Nov. 3, oral argument Nov. 17, says he hopes to issue

initial decision before Christmas.

U. S.-Soviet TV exchange “could well be the first

effective step toward the peace we all want,” TV Guide
managing editor Merrill Panitt told Detroit Ad Craft Club
last week, reporting on recent trip to Russia. “If Russians
can see movies and TV shows that describe how we live,

what we enjoy, and what sort of people we are, perhaps
they will start doubting the insidious propaganda they

are subjected to,” Panitt said.
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Storer Purchase Questioned: Snag developed this week
in Storer Bcstg. Co.’s proposed $4,462,500 purchase of

WITI-TV, Whitefish Bay (Milwaukee), Wis. (Ch. 6),

which it plans to substitute for now-dark WVUE, Wil-

mington-Philadelphia (Ch. 12) [Vol. 14:32 et seq], when
FCC wrote both buyer & seller and said it couldn’t ap-

prove sale unless it has more information showing trans-

fer wouldn’t produce too much “concentration of control.”

Vote was 3-2 by the 5 commissioners present, but

chances are that same results would have obtained had all

been there. Comrs. Hyde, Craven & Ford voted for “more
information,” while Lee & Cross would have approved sale.

Based on past records, it’s likely Bartley would have

joined majority, Doerfer minority.

Commission called attention to Sec. 3.636 of its rules,

said application for transfer made no showing that

Storer ’s swap of Wilmington for Milwaukee outlet

wouldn’t increase Storer’s market coverage to degree inimi-

cal to public interest. Storer’s other TV holdings: WJBK-
TV, Detroit (Ch. 2); WSPD-TV, Toledo (Ch. 13);

WAGA-TV, Atlanta (Ch. 5); WJW-TV, Cleveland (Ch. 8).

Commission had some other questions, too. It stated:

“Such showing as you decide to submit should include a

statement as to whether, in setting its rates for time pur-

chased on WITI-TV, Storer Bcstg. Co. proposes to op-

erate said station in combination with its other broadcast

stations . . . Further, since Storer operated station WVUE
as an independent station and found it necessary to termi-

nate such operation for financial reasons, its showing

should set forth the basis for its belief that station WITI-
TV can be operated as an independent station on a sound

financial basis in the public interest.”

Action of FCC doesn’t at all mean that it’s bound and
determined to deny approval of sale ultimately. Similar

letters have gone out before in similar cases. On other

hand, approvals have been granted rather routinely in

similar cases.

There’s no gainsaying, however, that Commission is

“stickier” than it used to be. Its question about “concen-

tration of control” isn’t unusual—but its queries about

rates and independent operation are.

Disqualification of Comr. Craven from any further

participation in Indianapolis’ Ch. 13 case, which was sent

back to FCC by Court of Appeals (Vol. 14:39), was urged
in petition filed this week by WIBC, which had lost final

decision to Crosley. WIBC says it doesn’t “impugn the

integrity” of Craven but that he’s barred from acting in

judicial capacity because he had served as consulting engi-

neer to Ch. 13 contestant WIRE before he joined FCC.
Now operating WLWI, Crosley this week asked FCC for

special temporary authority to continue running station

pending outcome of further proceedings. Court of Appeals
had said Commission should take steps to continue service

pending reconsideration—and WIBC has asked FCC to

establish “trusteeship” to take over station.

Reservation of Ch. 8, Waycross, Ga. for educational

use was denied by FCC this week. Petition of Georgia
State Dept, of Education was turned down, according to

Commission, because Waycross isn’t a predominantly edu-

cational center, because it’s likely to have only one vhf
channel in foreseeable future—and, therefore. Commission
should let all comers, educational & commercial, seek chan-
nel on their “comparative merits.”

Stereo broadcasts by educational WTTW, Chicago
(Ch. 11) and FM station WFMT were authorized by FCC
for 6 months under waiver of rules, Sec. 3.651 (c).

WWL-TV Wins Court Fight: Religious issue was
rejected by Court of Appeals this week as it affirmed FCC’s
choice of Loyola U’s WWL in decision on Ch. 4, New Or-

leans. Loser James A. Noe had contended that Jesuit’s

Loyola was “alien-controlled” because Roman Catholic

Society of Jesus’ superior general is Belgian citizen living

in Rome. Unanimous decision by Judges George T. Wash-
ington, Daniel L. Bazelon & Charles Fahy, written by
Washington, noted that section of Comrnunications Act
dealing with aliens was designed to protect country in

time of war and concluded: “The relationship of Loyola

to the Society of Jesus hardly seems to endanger our na-

tional security” and this relationship “has never been used
in the past -to impinge upon the independence of the Uni-
versity in the operation of its radio station . . . The re-

ligious orientation of a licensee is an irrelevant factor. As
the Commission has held, the prime consideration is

‘whether the applicant, whatever his own views, is likely

to give a “fair break” to others who do not share them.’ ”

Court also rejected argument of “Protestants and Other
Americans United for Separation of Church & State” that

grant to Loyola violated Constitution’s church-state sepa-

ration provision. Note: Court exercised care in choice of

judges in case—for Washington is Protestant, descendant

of President Washington’s family through Col. Samuel
Washington, Bazelon is Jewish, and Fahy is Catholic.

Aftermath of Hartford Switch : Request for a vhf
channel in Springfield-Holyoke by uhf WHYN-TV (Ch.

40), submitted to FCC this week, was the quick reaction

of CBS affiliate WHYN-TV to CBS’s action in Hartford
last week—dropping its o\vn uhf WHCT (Ch. 18) there

and taking on WTIC-TV (Ch. 3) as CBS-TV affiliate (Vol.

14:41). Wm. Dwdght, pres, of WHYN-TV, asked FCC to

find a new vhf channel for area, stating: “Circumstances
indicate that others may seek and will probably be success-

ful in obtaining permission to operate at least one other

vhf channel in the Hartford, Conn. area. It is our opinion,

based on the experience of others throughout the country,

that successful operation of uhf stations in the Springfield-

Holyoke, Mass, area cannot long continue if vhf operation

is permitted in the adjacent Hartford, Conn, area and
only uhf operations permitted in the Springfield-Holyoke,

Mass. area. A Hartford, Conn, vhf station does not, can-

not and undoubtedly will not adequately service the people

in the Springfield-Holyoke area. There is no community
of interest between the people of Hartford and Spring-

field-Holyoke.”

Courts Need TV Coverage: Public gets more real-

istic understanding of trial procedures on TV than press

reporting provides, says Judge John C. Powell of Okla.

Criminal Court of Appeals. In opinion concurring with
ruling by Judge John A. Brett upholding right of WKY-
TV, Oklahoma City, to televise burglary trial proceedings

(Vol. 14:36), Judge Powell concludes: “We have in this

court had experience with the TV people, and such has

been favorable. Where cases of notoriety have become
beclouded by the conflicting reports of various newspaper-
men, the visual broadcasting of actual proceedings has
demonstrated the due process of law and in a light health-

ful & favorable.” Judge scorns “forced maxim” of Ameri-
can Bar Assn.’s Canon 35 ban on TV in courtrooms. He
points out cameras can be unobtrusive, says TV provides

“educational opportunity for the citizen [to] enable him
more truly to gain an insight into the working of the

courts, not so realistically revealed by the wz’itten word.”



TV Up, Other Media Down: Network TV again was
only medium on up side in Aug., gaining 5% from same
1957 month while general advertising average dropped

8%, according to monthly National Advertising Index in

Oct. 17 Printers’ Ink.

Overall, national ad volume after 8 months of 1958

was running 2% below Jan.-Aug. last year, continuing

decline which started early in year. Omitting any esti-

mates of TV or- radio spot from its figures. Printers’ Ink

showed that network TV’s cumulative ll'/a rise in 8

months continued to be only plus mark in Index’s ledger.

In Aug., network radio was down 25%, newspapers

14%, magazines 12%, business papers 11%, outdoor 3%
from year earlier.

Coincident with release of these index figures, TvB
this week released Aug. roundup of estimated expenditures

of top 15 network advertisers by name and brand, plus

grand totals by day parts and by product classifications

(available from its N. Y. headquarters, 444 Madison Ave.).

The Printers’ Ink Index and percentage figures for Aug.

and Jan.-Aug.:
%

Index % change from cumu-
July July 1 month 1 year lative

Medium 1958 1957 ago ago change
General Index 199 216 - 3 — 8 — 2

Total Magazines 151 172 — 6 -12 — 7

Weekly 174 200 — 5 -13 — 7
Women’s 112 125 — 7 -10 — 6
General Monthly .... 172 184 - 3 — 7 — 4
Farm 87 117 —13 —26 — 19

Newspapers 184 213 — 4 — 14 — 9
Network Television 408 390 -f 1 + 5 -1-11

Network Radio 24 32 — 8 —25 — 5
Business Papers 190 213 — 2 — 11 - 6
Outdoor 163 168 — 7 — 3 — 2

All Indexes have been seasonally adjusted. The index shown for
each medium is based on estimated total advertising investments
in the medium, including talent, production and media costs. For
each medum. the base (lOO) is an average of total investments in
the years 1947-49 except for the TV base which covers the years
1950-52. "Cumulative change” in the last column refers to the
change, from the same period last year, of the index average from
January through Aug. 1958. Direct mail index for Aug. is not
available.

Baltimore’s ad taxes are invalid, Md. Court of Appeals

ruled Oct. 17, upholding July decision by Md. Circuit Court

that 6% special levies on TV, radio, press, other media

“violate the fundamental [constitutional] guarantees of

freedom of the press” (Vol. 14:28). City Council has re-

pealed 4% tax on advertising sales plus 2% on media
receipts, effective Jan. 1, 1959, but appealed lower court’s

ruling in hope of retaining about $1,500,000 already col-

lected this year. Baltimore stations & newspapers joined

in court challenge of levies, which now are forbidden under

new state law.

TV discount discrimination against Amana Refrigera-

tion Inc. is denied by CBS Inc., which filed Chicago Fed-

eral court brief asking dismissal of Robinson-Patman Act
anti-trust claim in $9,000,000 countersuit by Amana
against network (Vol. 13:29,44). In court actions stem-

ming from alleged contract failure by Amana in sponsor-

ing 7 spots on Phil Silvers Show, CBS previously had
denied “must-buy” and “tie-in” allegations by refrigerator

firm in triple-damage suit.

Big Associated TV Ltd., major commercial TV con-

tiactor in Britain, is getting bigger. Recently it estab-

lished reciprocal arrangement with Jack Wrather’s new
Independent TV Corp. (Vol. 14:38). Now, it has purchased

Australia’s Broadcasting Associated Pty. Ltd., large TV-
radio station operator which also holds interests in Mac-
quarie Network, most extensive commercial radio chain.

BAP was owned by Daily Mirror and Sunday Pictorial

newspapers, each of which owns 11% of ATV.

6 -

Curtains for Quizzes: End of TV’s big-money quiz show
era was close at hand this week as result of program
“rigging” scandals (Vol. 14:35-38,40) and falling ratings,

Twenty-One following Dotto and $6U,000 Challenge off net-

work air, $6Jf,000 Question facing almost certain death.

Less than 2 weeks after NBC-TV took over direct

charge of much-battered Twenty-One from packagers
Barry & Enright, it died with Oct. 16 show. Viewers were
given no explanation why program would be seen no more.
But spokesman for sponsor Pharmaceuticals Inc. cited

“decline in ratings,” adding: “We must admit the [N. Y.
grand jury] investigation had something to do with the
decline.” Show had 10.3 Trendex rating—its lowest—last

week. It once hit 34.7.

As for CBS-TV’s $6U,000 Question, which hasn’t been
mentioned in any “fix” charges by disgruntled quiz con-

testants, it still was alive at our presstime. But “it’s just

a matter of time,” spokesman for network told us. Show
sank to 12.4 Trendex Oct. 12, and v.p. George Abrams of

co-sponsor Revlon Inc. said he was discussing its survival
with producers Entertainment Productions Inc. He ac-

knowledged “there is no question but that quiz shows have
shown a general decline.”

In dropping Twenty-One, sponsor deserted neither
NBC nor Barry & Enright. Pharmaceuticals bought firm’s

game-type Concentration for same Thu. 8:30-9 p.m. spot,

starting Oct. 30. Jack Barry will m.c. it, as he did

Twenty-One’

s

2-year $1,000,000 giveaway run. And for
good measure. Pharmaceuticals became alt. sponsor (with
P. Lorillard, which dropped NBC’s $6i,000 Challenge) of
Arthur Murray Party Mon. 10-10:30 p.m., and bought 5
segments of NBC daytimers Treasure Hunt, It Could Be
You and Concentration.

Pharmaceuticals spokesman underscored vote of con-
fidence in Barry & Enright: “They are above reproach.
In our own investigation of the charges, we haven’t found
a thing that would personally implicate these 2 fellows in

any wrongdoing.”

Meanwhile, there were no reports indicating what
N. Y. grand jury was doing in its probe of quiz shows
which started after Colgate’s Dotto sank without trace
from CBS & NBC schedules in Aug. Man who started it

all—Dotto stand-by contestant Edward Hilgemeier Jr.

—

charged winner on show had been fed answers to quiz

questions. Run on District Attorney Frank P. Hogan’s
office by winners & losers on other shows followed.

Rate increases: WFIL-TV, Philadelphia, Oct. 1 raised

base hour from $3200 to $3300, min. $750 to $880. WBKB,
Chicago, Aug. 15 raised hour from $2400 to $3000, min.

$700 to $750. WWJ-TV, Detroit, Oct. 1, hour $2400 to

$2700, min. $600 to $660. KFRE-TV, Fresno, Oct. 15, hour
$650 to $750, min. $150 to $180. WWTV, Cadillac, Oct 1

added Class AA hour (7:59-10:31 p.m. daily) at $400,

min. at $80, Class A hour remaining $350. M’CSC-TV,
Charleston, S. C. Nov. 1 raises hour $300 to $350, min. $75

to $80. WLEX-TV, Lexington, Nov. 1 adds Class AA hour
(7-10 p.m. daily) at $341, min. at $55.50, Class A hour re-

maing $284.

WJR, The Goodwill Station, big Detroit broadcaster

whose WJRT, Flint (Ch. 12) went on air Oct. 12 (Vol.

14:41), reports lower earnings & sales for 9 months ended

Sept. 30 vs. corresponding 1957 period. Net income was
$254,239 (44(1 per share) on sales of $2,352,012 in first 3

quarters this year vs. $370,149 (64c) on $2,639,422 in 9

months of 1957.
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PerSOnnl Notes: Edmund C. Bunker, CBS-TV v.p.-direc-

tor of affiliate relations, named v.p. & gen. sales mgr., re-

porting to network sales v.p. Thomas H. Dawson; Carl S.

Ward succeeds Bunker under affiliate relations & engi-

neering v.p. Wm. B. Lodge . . . Joseph L. Tinney, v.p. &
asst. gen. mgr. of WCAU-TV and WCAU, Philadelphia,

retires after 14 years . . . Frank Marx, ABC engineering

v.p. & Raymond F. Guy, NBC senior staff engineer, left

N. Y. Saturday on 5-week global inspection of Voice of

America facilities as representatives of USIA Broadcast

Advisory Committee . . . Ross Donaldson promoted to NBC-
TV script services director . . . Richard C. Barron promoted

to asst, to exec. v.p. & gen. mgr. Harold Essex of WSJS-TV
and WSJS, Winston-Salem, N. C. . . . John P. Sholar, ex-

WNOK-TV, Columbia, S. C., named sales director of

WSPA-TV, Spartanburg . . . Frank Ridolphi promoted to

administrative asst., WSFA-TV, Montgomeiry, Ala. . . .

S. Wm. Aronson promoted to administrative asst, to ABC
radio v.p. Edward J. DeGray . . . Howard Coleman, ex-

WMAQ, Chicago, named administrative asst, to pres. Har-

old Gross of WJIM-TV & WJIM, Lansing . . . Bob Krieg-

hoff, progi'am director of WTOL, Toledo adds duties as

program director of upcoming WTOL-TV (Ch. 11) due

in Dec.; Rus Stone, WTOL sales mgr. promoted to sales

mgr. of TV . . . Paschal Porta, ex-KFSA-TV, Ft. Smith,

named program director of KNAC-TV there . . . Edwin

Pfeiffer, ex-rep Edward Petry, joins KOTV, Tulsa, as com-
mercial mgr. Nov. 1 . . . Dick Paul promoted to promotion
director of WBRE-TV & WBRE, Wilkes-Bari’e . . . William
E. Goetze, ex-San Diego Chamber of Commerce, named
adv. & promotion director of KFSD-TV & KFSD there

. . . Pierre Marquis, Screen Gems director of sales plan-

ning, adds duties of adv. & promotion supervisor, succeed-

ing Henry White who continues as program procurement
director; Gene Plotnik promoted to publicity director . . ,

Norman Wieland, ex-Billboard magazine, named merchan-
dising mgr. of 20th Century-Fox Records . . . Florence

Small, agency editor of Broadcasting magazine, resigns to

form Penthouse TV Assoc., public relations & advertising

counsellings 595 Madison Ave., N. Y. (Plaza 3-4380) . . .

Alvin Cooperman, producer (Shirley Temple’s Storybook)

,

named executive producer of Screen Gems, Columbia Pic-

tures TV subsidiary . . . Don Waterbury, ex-Broadcast

Time Sales, named national sales mgr. of rep Rambeau,
Vance, Hopple, N. Y. . . . David H. Sandberg resigns as v.p.

& Pacific coast mgr. of rep Avery-Knodel . . . W. C.

Swartley, v.p. of Westinghouse’s WBZ-TV, Boston, elected

pres, of Mass. Bcstrs. Assn.

ADVERTISING AGENCIES: Bruce L. Altman & John L.

Baldwin promoted to v.p.’s of Kenyon & Eckhardt, Chicago
. . . Wm. H. Howard, ex-Young & Rubicam v.p., joins J.

Walter Thompson, his executive title to be announced . . .

Everard W. Meade, ex-Young & Rubicam, appointed TV-
radio v.p. of Ogilvy, Benson & Mather . . . Harry M. Jobson
promoted to exec. v.p. of Harris & Co., Miami . . . Wm. H.
Genge promoted to v.p. of MacLeod & Grove . . . Rudy
Etchen, ex-Browning Arms, named v.p. of Erwin Wasey,
Ruthrauff & Ryan, Pittsburgh ... Ned Smith, ex-Raymond
Spector, named v.p. of Maxwell Sackheim Inc. . . . Julian
P. Brodie, ex-Lewin, Williams & Saylor, named v.p. of

Lawrence C. Gumbinner, N. Y. . . . Dean Avery, ex-Young
& Rubicam, named v.p. of Muray Associates, adv. photog-
raphers.

Roy H. Thomson, Canadian chain newspaper pub-

lisher {Quebec Chronicle-Telegraph, etc.), publisher of

St. Petersburg (Fla.) Independent, 49% owner of CKWS-
TV, Kingston, Ont. (Ch. 11) & CHEX-TV, Peterborough,

Ont. (Ch. 12), publisher of Edinburgh (Scotland) Scots-

man & Dispatch, chainnan of commercial TV contractor

for Scotland, has been elected to board of Rediffusion Inc.,

Montreal wired-music & community antenna operator.

New public affairs dept, established at CBS’s WCAU-
TV, Philadelphia, and headed by gen. mgr. John A.

Schneider, is claimed to be “most extensive operation of its

kind by an independent local TV station.’’ Staff includes:

program director Jack Dolph, public affairs director Don
Lenox, news director Charles Shaw, educational director

Margaret Mary Kearney, promotion & information direc-

tor Robert N. Pryor.

Michael M. Sillerman who resigned as exec. v.p. of

TPA following its merger with Jack Wrather’s ITC (Vol.

14:38) joins Gross-Krasne, N. Y. and Hollywood TV film

producers & distributors, as pres. Philip Krasne is chair-

man; Jack Gross, v.p.; named changed to Gross-Krasne-

Sillerman.

Canadian Broadcasting Corp. promotes: Peter Mc-
Donald, to director of TV network; Gunnar Rugheimer,
to asst, director of TV network; John R. Malloy, to super-

visor of TV network sales; Ian Ritchie, to headquarters
station relations staff.

Ever-expanding Independent TV Corp., which recently

purchased TPA (Vol. 14:38), promotes 5 to district

mgrs.: Ralph Barron, Hugh Simpson & Alton Whitehouse
in N. Y., reporting to mgr. Walter Plant; Lee Cannon &
Casper Chouinard in Chicago, reporting to mgr. Art Spirt.

Visit to Russia by U. S. broadcast engineering group
is being planned by State Dept.’s East-West Contacts
section under Scott Lyon. Many other industry groups

—

steel, plastics, etc.—have sent delegations under the U. S.-

Russian exchange agreement.

Dr. Norwood L. Simmons, Eastman Kodak Co., elected

SMPTE pres., succeeded as exec. v.p. by John W. Servies
of National Theatre Supply Co.

Obituary

Joseph Katz, 70, Baltimore adv. executive, pioneer in

radio, 95% owner and chairman of WWDC, Washington,
which in Aug. acquired WMBR, Jacksonville, died Oct. 13
in Baltimore of a heart ailment. His son-in-law is Ben
Strouse, pres.-gen. mgr. of WWDC & WMBR. Surviving
are widow, 2 sons, daughter.

Elroy Schroeder, 59, pres. & 20% owner of KNOX-TV
(Ch. 10) & KNOX, Grand Forks, N. D., also Grand Forks
supt. of schools, died of heart attack Oct. 10 after col-

lapsing at Minneapolis Airport.

Robert Allan Smalley, 69, retired J. M. Mathes Adv.
exec., died Oct. 10 in Sherman, Conn. Surviving are widow,
2 daughters.
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Bell System Backing ETV: Not only are ge & rca
currently researching ETV expansion and equipment po-

tential, so convinced of its inevitable growth that one top

GE executive told us he believes there will be more educa-

tional than commercial stations on the air within 10 years,

quite aside from closed-circuit teaching (Vol. 14:39), but

no less than AT&T is watching it closely as an actual &
prospective long-lines customer. Giant Bell System is prob-

ably the most powerful ally to be enlisted in the cause of

ETV since Ford Foundation’s generous bequests gave it

the economic & political guidance and the industrial &
sociological caste that was unobtainable from FCC and
from most of the broadcasting industry.

Sent along with quarterly dividend checks to its more
than 1,600,000 stockholders, AT&T’s quarterly report last

week devoted 4 of its 8 pages to ETV, noting that “provid-

ing its connecting links is a natural undertaking for the

telephone companies.” Report includes simple diagrams of

closed-circuit only, closed circuit with station tied in,

and network connecting stations. It also mentions Bell

System’s pioneering in coaxial cables, microwave radio

and TV interconnections, and telephone engineers’ role in

the Hagerstown, Louisville, San Jose & Cortland, N. Y.

school TV projects. It further states:

“The Bell companies believe therefore that they can be

of much help to educators who are exploring the potential

value of ETV. They welcome opportunities to work with

boards of education, and with colleges, in this important

effort . . . Educational TV has not yet come of age. How

well it may serve each community will depend largely on
finding good answers to many technical, administrative and
financial problems. ... If you are an educator or school

board member, and are concerned with this question, don’t

hesitate to get in touch with your local telephone manager.
He and his associates who are specially familiar with TV
problems will be glad to work with you in studying your
needs.”

Broadcasters have been derelict in job of informing
public, in opinion of CBS v.p. & newsman Edward R. Mur-
row. He made it clear he was speaking for himself, not
CBS, in addressing Radio-TV News Directors Assn, in

Chicago this week. He didn’t exempt networks from his

attack, accused them of feeding public steady diet of

“decadence, escapism and insulation from the realities of

the world in which we live” rather than keeping people
informed of national & international problems. He criti-

cized networks for failing to protest State Dept, refusal

to permit newsmen to enter Red China. He also suggested
that sponsors turn over to networks one period annually
for presentation of information programs. NAB pres.

Harold E. Fellows urged group to give more local news,
rely less on wire services, and stated: “From a news stand-

point and in the view of serving the public, there can’t be

too many radio stations or too many TV stations or too

many newspapers—although those who own and operate

them might take a contrary view from the standpoint of

the balance sheet.”

NoIgS on Educational TV: Big commercial sponsors

—

however indirectly—are going in for educational TV, CBS-
TV stations div. pres. Merle S. Jones told 34th annual

convention of National Assn, of Educational Broadcasters

in Omaha this week. In major speech, he pointed out

advertisers are “now sponsoring an encouraging number
of shows with real educational value.”

FCC’s emissary at convention was Comr. Cross, ban-

quet speaker. “ETV is out of the switchyard and on the

mainline,” he said. “Anybody who tries to subvert an

ETV channel is in for serious opposition.”

NAEB officers for 1959, when convention will be held

Oct. 30-Nov. 2 in Detroit: pres. Wm. G. Harley, U of

Wisconsin’s WHA-TV, Madison (Ch. 21); first v.p. Jack

McBride, U of Nebraska’s KUON-TV, Lincoln (Ch. 12) ;

2nd v.p. Robert Schenkkan, U of Texas TV-radio director;

3rd v.p. Graydon Ausmus, U of Alabama broadcasting

services director; treas. Robert Coleman, Michigan State

U’s i-adio WKAR; secy. Keith M. Engar, U of Utah’s

KUED, Salt Lake City (Ch. 7).

A sidelight of NAEB sessions, attended by record

number of delegates including representativfes of 33 on-

air ETV stations, was presentation of special NAEB cita-

tion “of exceptional merit” to Washington communica-

tions lawyers Marcus Cohn & Leonard Marks for “sound

& realistic counsel” to educational broadcasters. In other

ETV developments:

• Ford Foundation announced new ETV grants: $320,-

100, to Language Research Inc., closed-circuit English in-

struction in N. Y.’s predominantly Puerto ‘Rican Chelsea

district; $172,191, American Institute of Biological Sci-

ences, high school courses; $110,000, Metropolitan Pitts-

burgh Educational TV Assn., 1958-59 programming; $35,-

000, American Chemical Society, 2 TV films; $35,000, Col-

lege of St. Catherine, St. Paul, psychology course; $25,000,

National Academy of Science’s National Research Council,

grade school science courses in Washington & Pittsburgh.

• Montgomery County, Md. school board got into storm-
in-teacup trouble with other officials by ordering $25,000

worth of specially-built 24-in. TV sets from Transvision

Inc., New Rochelle, without seeking bids. State law re-

quires bidding for over $5000 purchases. Board explained

sets, sirrftlar to those in Hagerstown ETV experiment, meet
Greater Washington Educational TV Assn, specifications.

• Dr. Robert S. Lankton of Detroit schools’ instructional

research dept, told Board of Education year-long ETV ex-

periment in 9 schools showed TV helps promote learning,

boosts grades, minimizes tardiness & absenteeism, reduces

need for discipline.

• New morning series. Big Blackboard, Sat. 8:30-9 a.m.

beginning with Dr. Carlton Coon, U of Pa. anthropolo-

gist, has been started by WCAU-TV, Philadelphia (Ch.

10 ).

• Chicago Teachers College said it will give credits for

TV Teachers College on WGN-TV (Ch. 9) 8:15-8:45 a.m.

daily.

• Elementary typewriter course was scheduled by

WTOP-TV, Washington (Ch. 9), starting Nov. 4.

Broadcasters’ immunity from libel suits resulting from

political broadcastei's, emphasized by North Dakota Su-

preme Court in case involving WDAY, Fargo (Vol. 14:14),

will be weighed by U. S. Supreme Court. Station had been

sued by Farmers Union because of statements made by-

independent Senatorial candidate A. C. Townley; station

claimed it was immune from libel suits because Communi-
cations Act forbade it from censoring Townley’s remarks.

After losing in state courts. Farmers Union appealed to

U. S. Supreme Court which this week agreed to review

case.

“Time Listings” is new feature of Time Magazine,

gives capsule previews & reviews of TV, movies, theatre,

books. Oct. 13 issue covers 10 TV shows, Oct. 20 nine.
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St. Louis’ Ch. 11 & ‘Influence’: Revocation of

CBS’s KMOX-TV, St. Louis (Ch. 4) and reopening of

city’s Ch. 11 for new hearing were sought this week by St.

Louis Amusement Co., which lost to CBS in original hear-

ing on Ch. 11. CBS has since turned Ch. 11 (KCPP) over

to 220 TV Inc., after having bought Ch. 4 (then KWK-TV)
last year (Vol. 13:43). In petition filed with FCC, St.

Louis Amusement cites testimony presented to House

legislative oversight subcommittee alleging that CBS
chairman Wm. S. Paley and pres. Frank Stanton agreed

with Tex McCrary (identified as friend & neighbor of

Paley’s) to talk to FCC commissioners before Ch. 11 de-

cision was rendered. Petition said that McCrary was to

go to Commission “ostensibly as a newspaper reporter not

associated with CBS, and ostensibly to procure informa-

tion about the decision, about rumors of trial votes taken

by the Commission, about the machinery for decision in

the case and to learn ‘if there was anything the matter.’
”

It says that McCrai-y did see Comrs. Doerfer, McCon-

naughey & Craven and that purpose “was to induce them

to take action favorable to CBS.” CBS and 220 TV Inc.

countered immediately, both pointing out that Court of

Appeals has held that St. Louis Amusement no longer has

any standing to participate in case. CBS characterized

pleading as “an extreme example of the ‘nuisance’ litiga-

tion approach to Commission proceedings.” McCrary’s

discussions with commissioners, it said, were totally on his

own as a news reporter—not as an agent of CBS.

KGEZ-TV, Kalispell, Mont. (Ch. 9) went on program

tests Oct. 17, resumes program schedule Oct. 20, after

being dark since April 7, 1958, attributing shutdown to

audience loss to community antenna system (Vol. 14:16).

On-air total now stands at 535 (85 uhf). KGEZ-TV is

affiliated with CBS-TV & NBC-TV, picking up programs
of KXLY-TV, Spokane (Ch. 4) & KHQ-TV, Spokane (Ch.

6). Control is held by Frank Reai'don (58%), who also

owns majority of radios KGEZ, Kalispell, and KBOW,
Butte, Mont. Minority KGEZ-TV stockholder, with

30G, is Northwest Video Inc., the CATV system which

Reardon had blamed for his economic troubles. Base hour

is $125. Reps are Donald Cooke and Art Moore.

RCA Shipments: Six-section superturnstile antenna

to WDAY-TV, Fargo, N. D. (Ch. 6), planning boost to

100-kw; 18-section superturnstile to KRBB, El Dorado,

Ark. (Ch. 10), boosting to 316-kw; pylon antenna to WICS,
Springfield, 111. (Ch. 20), boosting to 512-kw; 10-kw trans-

mitter Sept. 12 to upcoming KXAB-TV, Aberdeen, S. D.

(Ch. 9), planning Nov. start; 18-gain traveling-wave an-

tenna Sept. 19 to KCMT, Alexandria, Minn. (Ch. 7) ; 50-kw

transmitter to upcoming WTOL-TV, Toledo (Ch. 11), due

in Dec.; used 12-kw amplifier Oct. 9 to WKYT, Lexington,

Ky. (Ch. 27), planning boost to 214-kw; pylon antenna Oct.

1 to KBAS-TV, Ephrata, Wash., planning switch from
Ch. 43 to Ch. 16; traveling wave antenna Oct. 9 to WXYZ-
TV, Detroit (Ch. 7), planning move to new tower & site.

Translator starts: K81AC, Grangeville, Ida. began
Oct. 1, repeating KHQ-TV, Spokane; K82AE, Rock
Springs, Wyo., Oct. 4 with KUTV, Salt Lake City;

K83AH, Roseburg, Oi'e., Oct. 5 with KOIN-TV, Portland;

K73AL, Truth or Consequences, N. M., Oct. 12 with

KNME-TV, Albuquerque; K70BF, Douglas, Ariz., Oct. 14

with KVOA-TV, Tucson.

CP granted: Ch. 6, Pocatello, Ida., to KBLI Inc., op-

erators of KBLI, Blackfoot, Ida. and KNAK, Salt Lake
City (Howard D. Johnson, pres.). [For details, see TV
Addenda 27-G.]

Transfer of ofif-air WWOR-TV, Worcester, Mass. (Ch.

14) to Wm. Putman’s Springfield Television Bcstg. Corp.,

operator of WWLP, Springfield, Mass. (Ch. 22) & satellite

WRLP, Greenfield, Mass. (Ch. 32), was approved this

week by FCC, with condition that assignment be consum-

mated within 20 days and WWOR-TV resume operation

within 90 days of consummation. WWOR-TV owners are

to get 20% of Springfield Television in return for station,

which is to operate initially as satellite of WWLP (Vol.

14:30, 37). Also approved this week was sale of 47% of

WBRZ, Baton Rouge, La. (Ch. 2) for $548,000 by Lewis

Gottlieb and 5 others to Baton Rouge radio WJBO, owned
by Douglas & Charles Manship families, also publishers of

Baton Rouge Advocate and State Times (Vol. 14:41).

Radio Station Sales: Charles Britt, who headed group

which founded WLOS-TV, Asheville, N.C. (Ch. 13), now
owned by Mitchell Wolfson’s WTVJ Inc. (Vol. 14:29), is

buying radio WIRY, Plattsburgh, N. Y. for $200,000 from
Joel Scheier. WSPB, Sarasota, Fla. has been sold by
Robert C. Jones and associates to owners of radio WALL,
Middletown, N.Y. for $335,000, thru broker Allen Kander.

WALL principals are John Morgan Davis (60.2%), former

minority stockholder in WPFH (now WVUE), Wilming-

ton-Philadelphia (Ch. 12), and Roger W. Clipp (32.48%),

v.p. & gen. mgr. of radio and TV div. of Triangle Publi-

cations. [For news about other radio station sales &
transfers, see AM-FM Addenda PP.]

Sarkes Tarzian shouldn’t get Ch. 13 in Bowling Green,

Ky., according to FCC’s broadcast bureau, which this week
told Commission that examiner Millard F. French erred in

initial decision favoring Tarzian over George A. Brown Jr.

(Vol. 14:37). Bureau stated that Tarzian’s civic activity

in Bloomington, where he owns WTTV (Ch. 4), is irrele-

vant when balanced against Brown’s Bowling Green resi-

dence & activities; that examiner failed to give Tarzian

a demerit on “media diversification” factor, in face of

Brown’s lack of media ownership.

New $1,500,000 studio-office building of WKRC-TV
(Ch. 12) & WKRC, Cincinnati, will be started by designer-

contractor Austin Co. next week—2-story structure includ-

ing 2 TV and 3 radio studios. Site is near present TV
transmitter in Mt. Auburn. WKRC-TV will move all but

newsroom from old location. Post & Times-Star Bldg.,

while all radio facilities except transmitter & tower will

shift from Alms Hotel. Estimated construction time is 10

months.

Construction of 3-station tower in Baltimore, to carry

all antennas candelabra-fashion, was begun this week
after 3 years of planning, is due for completion in Jan. or

Feb. The 730-ft. structure will support antennas of

WBAL-TV (Ch. 11), WMAR-TV (Ch. 2) & WJZ-TV
(Ch. 13).

Waiver of FM rules to permit power increase from
11 to 34.1-kw is sought in petition filed with FCC this

week by N. Y. Times’ WQXR-FM, which claims hike would
add 300,000 to service area and improve signal in present

coverage area.

Identification changes granted by FCC under waiver
of rules: KWWL-TV, Waterloo, la. (Ch. 7), to identify

itself also with Cedar Rapids; WMT-TV, Cedar Rapids
(Ch. 2), to add Waterloo. Comr. Lee dissented, merely
says he doesn’t believe rules should be waived.

Only TV application filed this week was for Ch. 16,

Pittsburgh, by WQED (Ch. 13) there, which plans to use
it as second non-commei’cial outlet. Total applications pend-

ing are now 94 (28 uhf). [See TV Addenda 27-G.]



10 -

‘Economic Injury’ Debate : Philco counterattacked

NBC in Supreme Court this week, arguing that there’s no

need to review Court of Appeals’ decision that Philco has

“standing” to protest renewal of NBC’s Philadelphia sta-

tions (Vol. 14:25,39,41). Philco asserts: “The petitioner

[NBC] seems to recognize that the authorities have uni-

formly considered likelihood of economic injury as the test

in cases involving standing. However, it is argued that

something more is required in the present case. In addi-

tion to alleging economic injury as a result of the grant,

the petitioner would require that Philco meet what can

only be characterized as an occupational test. Philco is

variously described in the petition as ‘not even a member
of the “industry at large,” ’ and as having ‘no interest in

the broadcasting business.’ This unique theory of limiting

standing to members only is highly discriminatory and

fortunately, was not the test adopted by Congress. Eco-

nomic injury hurts regardless of a person’s occupation

and Congress, wisely, did not attempt to discriminate be-

tween those so injured.” Philco also objected to motion

of WNEM-TV, Bay City, Mich. (Ch. 5) to assist NBC
as amicus curiae (Vol. 14:41).

Suit against community antenna system in Helena,

Mont. (Vol. 14:36, 38) is likely to be washed out soon

—

because both complainant KXLF-TV, Butte (Ch. 4) and

Helena CATV system have asked for dismissal. CATV
has quit carrying KXLF-TV’s signal, and station has

asked for dismissal of suit without prejudice, subject to

refiling if CATV starts picking up signal again. Suit was
based on “I’ebroadcast” rules of FCC, station asserting

that CATV utilized its signals without permission. CATV
system argued that U.S. District Court Judge W. D.

Murray doesn’t have jurisdiction; that FCC must be ap-

proached first by complainant.

Hal Roach Studios, bought in May by Scranton Corp.

in TV-radio-film expansion moves which since have em-

braced MBS and Flamingo Telefilm Sales Inc. (Vol.

14:40), buys out ABC Films 50% interest in RABCO Inc.,

becoming sole owner of TV film program producing firm.

Jointly formed 4 years ago by Roach and ABC Films as

AB-PT subsidiary, RABCO’s properties include Forest

Ranger, Raeket Squad, Code 3, Passport to Danger. Terms
of Roach’s purchase deal with ABC Films pres. George T.

Shupert weren’t disclosed.

Competitor of AT&T and ITT is Florida Micro-Com-

munications Inc., which is ready to accept business for

one-way TV transmissions from Mai’athon, Fla. to Matan-

zas, Cuba, starting Nov. 1. Using over-the-horizon “scat-

ter” technique, it filed tariff with FCC providing rates of

$500 for black-&-white hour, $750 color. It shows plant

investment of $343,000, estimates $168,000 « annual rev-

enues, $14,900 income after taxes.

Forty-city closed-circuit business meeting for General

Motors dealers, conducted by Theatre Network TV from
Waldorf-Astoria Oct. 15, was used to introduce new GM
chairman Frederic G. Donner and pres. John F. Gordon,

as well as to display 34 new cars. Show was narrated

by newscaster John Daly, employed 12 cameras.

CBC Board of Governors recommended only power

boosts at Oct. 9 meeting—to 49.3-kw for CJBR-TV, Ri-

mouski, Que. (Ch. 3) and 90-kw for CKNX-TV, Wingham,
Ont. (Ch. 12).

Alpine tramway with cars carrying 6 passengers to

transmitter site on Ranger Peak is proposed by KTSM-TV,
El Paso (Ch. 9), which has filed application to move to

peak, 5962-ft. above sea level.

Tax regulations for personal holding companies—in-

cluding those organized by high-bracket TV & movie stars

to escape 91% individual levies (Vol. 12:50-51, Vol. 13:4,

12)—are detailed in T. D. 6308, published as 76 pp. section

of Sept. 29 Internal Revenue Bulletin. Modifying once-

proposed IRS ruling which performers feared would wreck
them financially, regulations impose 75% tax on undis-

tributed personal holding company income not in excess of

$2000 and 85% on undistributed income above $2000. Per-

sonal holding companies are defined as those in which
more than 50% of stock is owned “by or for not more
than 5 individuals.” Examples are cited how regulations

work for incorporated actor who has other performers
under contract.

TV signal distribution systems for educational use
will be studied by special EIA group under Ben Adler,

Adler Electronics Inc. Project was initiated by Wm. J.

Morlock, GE technical products dept. gen. mgr., who said

group “will lay foundations for EIA recommendations to

the FCC regarding necessary rule changes for frequencies

necessary to operate low power RF transmitters in con-

nection with educational TV systems.”

Experimental transmissions of TV “standard test sig-

nals” may be continued by stations until April 3, 1959,

FCC stated this week. Last year (Vol. 13:14), Commission
started rule-making on NBC-suggested proposal for trans-

mitting variety of system-checking signals between frames
of ordinary transmissions (Doc. 11986). This week’s ex-

tension is for purpose of gathering more data.

NBC countered AFTRA’s complaint about Chicago
performer hiring-firing practices (Vol. 14:40) by telling

FCC that AFTRA has no legal standing to complain; that

Commission has repeatedly ruled it has no jurisdiction

over broadcasters’ day-to-day labor and programming
policy decisions; that there have been only very minor
changes in WNBQ’s programming.

Scholarship of $520 annually, for electrical engineer-

ing students at George Washington U, Washington, has

been established by Assn, of Federal Communications Con-

sulting Engineers. Head of AFCCE scholarship commit-

tee is David L. Steel Sr., of Page, Cruetz, Steel & Wald-
schmitt.

Britain’s powerful Trades Union Congress approved
resolution at recent annual conference criticizing American
TV programs, highly popular on both BBC and commer-
cial ITA schedules but under quota as to numbers, as

violent and alien infiuence on British life; it urged pro-

grams more correctly reflecting “the British way of life.”

First outdoor studio in Europe, possibly first ever, is

operated in Wales by TWW, independent commercial con-

tractor for the area, to take advantage of “the rural atmos-

phere and natural vistas.” Photos and description of en-

gineering problems are available from TWW, 187 Oxford

St., London W.l.

Triangle stations (Annenberg) have dispatched veteran

newsman John Raleigh to Formosa to handle on-the-scene

reports. Newsmen Gunnar Back & Allen Stone of Philadel-

phia’s WFIL-TV & WFIL have been given roving assign-

ments, foreign & domestic, while ex-NBC & ABC newsman
John McVane is covering UN.

Regular Russian color transmissions will begin in

Dec., accoi-ding to a Soriet communications official—UPI
reports from Stockholm.

German TV saturation is 10%, radio 80%, according to

recent report by Institute of German Industry
; it estimates

1,760,000 TV sets-in-use.
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PRICE INCREASE TRIAL RALLOON COLLAPSES: Apparently just about everybody wants to

boost TV prices right now — but nobody will stick his neck out to lead the parade.

Trial balloons — talk of upping prices before Christmas, countering the long-

standing price squeeze with an across-the-board increase — were sailing high early

this week, but by weekend had apparently collapsed. Now, it's almost a certainty
current price line will hold steady for balance of the year.

One break in the ranks and all would follow , w.e learned from our conversa-
tions with leading merchandisers in the industry. None wanted to be quoted but all

agreed rising costs made price increases a logical next step. They'd like to take

the step now, feel that the recent upsurge in retail sales would absorb a "modest"

increase. But each is wary of making first move.

Distributors are most chary of price increases , it would appear, since they
are not quite sure the buyer strike which has plagued them all year has ended for
certain. This gun-shy attitude of distributors and big dealers is principal reason
there won't be a general price move by manufacturers immediately. Also, distributors
and dealers are pleased with prospect of pretty good sales and profits during the
coming Christmas season and don't want anything to upset the applecart.

Price increases on Jan, lines are almost a certainty . There is talk of 3% or

5% — maybe more — especially if the retail upsurge continues through the holiday.
Most makers say an increase of that size would enable them to catch up with steadily
mounting production costs over last several months.

Prices are creeping up on hi-fi stereo instruments . There's been no across-

I
the-board hike, but new models are coming out with slightly higher price tags. It’s
a gradual move with prices being upped a fraction here and a fraction there. Compo-
nent manufacturers already have raised prices and have notified makers that they may
expect a general increase right after first of the year.

Electronics Industry Picks Up Pace: Momentum of midyear upturn in production of

electronic equipment & components — not counting research & development expendi-
tures — is continuing through rest of 1958, promising recovery of most of lag
suffered by industry in poor first half. Commerce Dept, reported this week.

" Greater than seasonal upswing in radio & TV receiver output" was cited by
director Donald S. Parris of Business & Defense Services Administration's electron-
ics div. as big factor — plus expanding military production — in factory recovery
from early-in-year doldrums brought on by cuts in consumer output.

But for first time since advent of TV , electronic production will fail to
show increase this year, Parris said in "Trends in the Electronics Industries"
report (No. 6304). He forecast total factory value of around ^6.9 billion for
1958 — drop of $100,000,000 from record |7 billion in 1957. Parris noted that
"magnitude of recovery" in balance of year depends on consumer demand.

Note ; Industry sources don't accept Commerce estimate of $100,000,000 decline
in factory figure. They insist upswing in past 30 days, with impetus of stereo on
hi-fi phono sales, is more than enough to counter-balance drop.

TV-Radio Production: TV production was 127,125 sets in week ended Oct. 10 vs.
: 121,495 preceding week and 167,605 same week last year. Year's 40th week brought TV

production for the year to 3,704,525 sets vs. 4,769,000 last year. Radio production
I for week was 314,884 (93,088 auto ) vs. 309,574 (103,299 auto) preceding week and

356,748 (114,402 auto) in same week last year. Radio production for 40 weeks was
8,003,032 (2,482,245 auto) vs. 10,731,000 (3,952,000 auto) last year.

- 11 -

I



12 -

Trade Personals: Commodore a. J. Spiggs (USN ret.)

takes leave of absence as Packard-Bell v.p. to be adviser

to Commerce Dept, electronics div. director Donald S.

Parris . . . Dr. Myron S. Heidingsfield, chairman of Tem-
ple U’s Business School marketing dept., named RCA
Victor TV market research mgr.; John E. Johnson, ex-

Minneapolis-Honeywell, named marketing mgr., RCA elec-

tronic data processing div. . . . Col. James W. Anderson Jr.

(USAF ret.) named gen. mgr. of Magnavox Urbana (111.)

div. . . . Frederick R. Lack, retired Western Electric v.p.,

elected a director of Hazeltine Corp. . . . Harold J. Adler,

ex-Hallicrafters, named operations v.p. of Shure Bros.,

Evanston, 111. . . . G. W. Tunnell promoted to mgr. of

broadcast systems & service sales, RCA Service Co. . . .

Calvin Roberts promoted to mgr. Columbia Transcriptions,

succeeding A1 Schulman, now Epic Records gen. mgr. . . .

Irving Jerome named sales v.p. of Roulette Records, suc-

ceeded as MGM Records national sales mgr. by Charles

Hassin . . . Sid N. Cottin, ex-Crest Records, named show

director of Institute of High Fidelity Mfrs., succeeding

Elliot Davis, resigned . . . Harold F. Driscoll, ex-Bell &
Howell, named Zenith adv. mgr.

John V. L. Hogan, pres, of Hogan Labs, N. Y., elected

pres, of DeForest Pioneers Inc., organization of those who
worked with inventor Dr. Lee DeForest in early days.

Other officers: Dr. Allen B. DuMont, v.p.; E. N. Pickerill,

ex-RCA, now retired, secy.; Sidney A. Wood, exec. v.p. of

Wilbur B. Driver Co., treas. New directors: Charles A.

Rice, pres, of United Electronics Co.; Ellery W. Stone,

ITT chairman.

Brig. Gen. David Sarnoff, RCA chairman, will deliver

principal address at traditional Veterans Day observance,

Nov. 11, at the Arlington National Cemetery memorial

amphitheatre.

ELECTRONICS PERSONALS: Brig. Gen. .Monro Mac-
Closkey (USAF ret.) named asst, to pres, of Avco’s Cros-

ley div. with headquarters in Washington; James R. Kerr
promoted to pres, of research & advanced development
div,; George H. Geick, ex-General Mills, named Crosley

div. market research & planning mgr. . . . Arthur L. Lebel

promoted to asst, chief of State Dept, telecommunications

div., assuming position vacated by FCC Comr. John S.

Cross . . . Fred C. Alexander appointed deputy asst, direc-

tor for telecommunications. Office of Defense & Civilian

Mobilization; Brig. Gen. Wendell H. Duplantis (USMC
ret.) named deputy asst, director for communications &
warning. Battle Creek . . . Maj. Gen. Merrill D. Burnside

(USAF ret.), appointed Philco special representative,

headquartering at West Coast Development Lab, Palo Alto

. . . Richard B. Dozier promoted to sales administrator of

Beckman Instruments’ international div., succeeding Rob-

ert T. Jones, resigned.

DISTRIBUTOR NOTES: Motorola has sold its Detroit

factory branch (Motorola-Michigan) to v.p. & gen. mgr.
James B. Charters who forms J. B. Charters Inc. . . .

Hoffman appoints C. Carson Merchandiser Co., Detroit;

Radio Electronic Sales, Worcester, Mass., for TV, radio,

hi-fi . , . Stromberg-Carlson appoints Ed. J. Halliday Co.,

Burlingame, Cal., for radios, phonos . . . Emerson ap-

points Horn-Aids Inc., Birmingham; Robinson Distrib-

uting, Seattle, for DuMont TV, radio, hi-fi . . . Olympic ap-

points Charles Laub, Hyattsville, Md., for TV, radio,

phonos in Washington area . . . Arvin appoints Joseph
Kurzon Inc., N. Y., for radio, phonos.

Obituary

George Sheets, 68, Stromberg-Carlson Washington
representative, died Oct. 11 at Washington Hospital Center

after a long illness.

TV & Radio Shipments: TV shipments to dealers in

Aug. were ahead of the same 1957 month for the first

time this year. EIA reports that shipments jumped to

499,857 sets from 334,200 in July, and nosed out Aug.

1957, when they were 409,849. Shipments for first 8 months

of this year were 2,835,045 sets vs. 3,460,100 for corre-

sponding 1957 period. Radio shipments to dealers for

8-mo. period totaled 4,229,576 sets vs. 4,787,066 last year.

First 8-mo. TV-radio shipments by states:

state TV Radio State TV Radio
AIq 36,950

20,099
23,775

286,135
24,597
45,878
8,123

31,766
102,458
53,554
8,617

169,405
69,880
34,111
33,251
43,187

51,749
25,793

N. J. 106,167 159,552
N. M. 11,741 12,828

23,327 N. Y. ... 321,749 585,096

333,368
33,933

N. C. 56,252 72,020

P.ol N. D. 7,874 13,384

56,944
9,026

Ohio - . — .. . 149,360 239,522
Tia] Okla. 36,907 42,800

D r? 45,018
112,234
79,027

Ore. - .. '28,758 42,773
Pa. 202,044 303,884

B. I. 16,060 25,035

15,977 S. C. 22,470 32,202

lU .

Tnrf
337,840
77,767

R n. 8,860 10,527

Tenn. 43,625 60,979

Tp 51,613 Tex. 143,061 204,895

51,439 Utah - 13,549 15,966

Try 58,461 Vt. . 5,598 9,930

T.fl. 48,068
14,712
43,369
95,273
97,450
42,353
22,652

54,476 Va. - 48.447 70,208

27,523
85,704
155,403
151,083
75,858
27,101

Wash 45,931 63,977

Mrt W. Va. - 26,245 25,892
Wls. - 50,322 85,987
Wvo. . 7,375 5,485

Minn.
Miss U. S. TOTAL 2,825,483 4,213,784

Mo 67,492 126,372 Alaska 1,639 3,760

12,170
23,916
4,484
9,363

14,196 Hawaii 7,923 12,032

Neb.
Nev.
N. H.

26,249
7,815

15,546— GRAND
TOTAL

1

_.2,835,045 4,229,576

Sylvania opens new receiving tube plant at Altoona,

Pa., Oct. 21. It’s said to be fully air conditioned, have

unique manufacturing equipment.

NBC-TV debut in stereo simulcast—the George Gobel

Show Oct. 21 (Vol. 14:35)—is billed by sponsor RCA as

“most ambitious one-shot promotion in its history.” It’s

second network venture into stereo simulcasting, first being

Plymouth’s Lawrence Welk Show now in its 5th week over

ABC-TV to 75 cities. In addition, RCA show will be in

color. Special program “gimmick” has been arranged for

viewers on black-&-white sets to show what it would look

like in color. Special color photo has been placed in cur-

rent TV Guide and when Gobel “stops the show” for one

minute, viewers will be asked to superimpose color photo

on half of black-&-white screen to show contrast. RCA adv.

& sales promotion v.p. R. H. Coffin says gatefold cost in

TV Guide is $130,000, extra costs of stereo simulcast pro-

motion include $105,000 for network TV & radio time,

$50,000 for special point of sale material. Big show will

plug RCA color TV and stereo hi-fi phonos.

Rumors of Lockheed-Hazeltine merger which, if con-

summated, would initiate long-expected invasion of big

aircraft manufacturers into electronics field, were neither

confirmed nor denied by principals this week. It was
knowm, however, that Lockheed, already deep in missile

and satellite electronics, has made overtures to several im-

portant electronics firms looking toward acquisition of ad-

ditional facilities. Hazeltine exec. v.p. W. M. McFarlane

told us “approaches” had been made by several companies

including Lockheed but that no definitive steps had been

taken toward a merger. He pointed out that Hazeltine is

now engaged in weapon systems “teamwork” with Lock-

heed and that relationship between companies is very close.
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Financial Reports;

Giant GE scored record 3rd quarter earnings of

$58,589,000 (67^ per share)

—

6% up from $55,165,000

(63^) in corresponding 1957 period—despite 4% decline in

sales to $1,003,000,000 from last year’s record 3rd quarter

$1,047,000,000, chairman Ralph J. Cordiner attributing

results largely to “Operation Upturn” launched in April.

In first 1958 half, GE earnings were down 19%, sales

off 7% from year earlier (Vol. 14:29). But 3rd quarter

ended Sept. 30 improved trend for 9 months, which showed

net profit down 11% to $161,970,000 ($1.85) from $182,-

988,000 ($2.10) in 9 months of 1957, sales down 6% to

$2,982,000,000 from $3,169,000,000.

“Operation Upturn”— intra-company campaign to

boost sales, improve merchandise quality, speed deliveries,

increase customer service—“has helped create business

that GE might otherwise not have received,” said Cordiner.

General Instrument, big TV-radio components manu-

facturer, earned $266,561 (20^ per share) on sales of

$10,397,040 in 2nd fiscal quarter ended Aug. 31 vs. $169,-

599 (12>*) on $8,157,605 year earlier, chairman Martin H.

Benedek I'eporting TV-radio business “holding firm” de-

spite decline in set production. For 6 fiscal months, net

profit was $354,477 (26(f) on $19,076,067 vs. $247,053 (18(f)

on $15,200,170 in 1957 half. “Major contribution” to gains

in earnings & sales came from semi-conductor & military

business, Benedek said, adding that fall-winter pickup in

TV production should help General Instrument achieve

“significantly improved” 3rd quarter results and substan-

tial increase in pre-tax profits for 4th successive year.

,
Raytheon earned $6,381,000 ($2.10 per share) on sales

of $264,079,000 in first 3 quarters ended Sept. 28—both

figures surpassing results for all 1957 (Vol. 14:5). In 9

months last year earnings were $3,258,000 ($1.15) on

$172,949,498, net income excluding $2,672,000 (94(*) from

sales of Datamatic Corp. to Minneapolis-Honeywell (Vol.

13:25). Raytheon pres. Charles F. Adams said 4th quar-

ter should continue sales growth and improved operating

results. Govt, business accounted for about 85%. of com-

pany’s sales in first 3 quarters, backlog totaling moi'e than

$300,000,000 now.

Texas Instruments, which had record earnings in first

1958 half (Vol. 14:34), expects to end year with sales of

nearly $90,000,000 vs. $67,338,574 in 1957, chairman J. E.

Jonsson told Wall St. Journal this week. He said earlier

predictions of 1958 earnings of $1.45 vs. $1.11 “appear

solid.” Third quarter sales this year ran ahead of $17,-

284,000 in 1957 period, when earnings were $953,000 (29(*

per share).

Howard W. Sams & Co. reports before-tax profit of

$324,597 on sales of $3,474,303 in first 9 months this year

vs. $270,914 on $2,985,206 in corresponding 1957 period,

gains in last 3 months representing new highs in 13-year

record of Indianapolis electronics engineering, research &
publishing firm. Associated Sams enterprise Waldemar
Press Inc. had profits of $141,986 on sales of $1,496,535 in

9 months vs. $111,432 on $1,205,489 year earlier.

Cornell-Dubilier, which lost $51,948 on sales of $13,-

319,184 in 6 months ended March 31 (Vol. 14.24), reported

net income for 9 months of $25,319 on sales of $20,259,777

vs. $525,068 (95(* per share) on $24,958,419 in same
period year earlier. Earnings for quarter ended .Tune 30

were $77,267 (13C) on $6,940,592 vs. $110,026 (19(‘) on

$8,065,718 last year.

Jerrold Electronics Corp. is showing so much improve-

ment, according to pres. Milton J. Shapp, that fiscal year

ending Feb. 28 will have sales of around $8,000,000, about

30% above previous year, with earnings considerably

higher than 10^ per share in 1957. He attributed rise pri-

marily to unusually heavy sales in community antenna

equipment and to operating revenues in Jerrold-owned

CATV systems. He also reports highly encouraging prog-

ress of new consumer product—TV-FM amplified home
system for multiple-set homes, listing at $67.75—intro-

duced to Allentown, Pa. market last week. Reflecting im-

proved showing, Jerrold stock has risen from $2 per share

at beginning of year to nearly $4 recently; it was first in-

troduced publicly at $4 three years ago.

Columbia Pictures had operating loss of $1,150,000

—

excluding $3,837,000 write-offs for unabsorbed Hollywood

studio overhead and unused stories—in fiscal year ended

June 28 vs. earnings of $2,253,103 ($1.80 per share) year

earlier. Preliminary report by pres. Abe Schneider said

operating loss equaled net loss because no tax provision

was made, Columbia having used up tax carry-forward.

Movies made by independent producers for Columbia dis-

tribution should absorb studio overhead in current fiscal

year, Schneider added.

Allied Artists lost $1,189,688 in fiscal year ended June
28 vs. loss of $2,458,910 (reduced to $1,783,910 after $675,-

000 Federal income tax credit) year earlier. Acknowledg-
ing “result for the year is far from satisfactory,” pres.

Steven Broidy nevertheless pointed out losses had been cut,

said outlook for current fiscal year—with 32 movies sched-

uled for release—is more favorable. Domestic & Canadian
gross from film rentals fell during last fiscal year to $11,-

311.000 from $13,822,000, but foreign rentals rose to $4,-

427.000 from $3,980,000.

Stanley Warner Corp., which now owns more than

61% of 1,044,500 shares of Cinerama Productions Coi'p. as

result of Cinerama Inc. stock deal (Vol. 14:25), extends

share-for-share offer to Cinerama Productions stockholders

until Nov. 3. Stanley Warner’s subsidiary Stanley Warner
Cinerama Corp. holds 35% of Cinerama Inc., which owns
patent rights to Cinerama movie process. Cinerama Pro-

ductions shares picture profits with Cinerama Corp.

United Artists, which expects rosy 2nd-half profits

this year (Vol. 14:40), had gross revenues of $23,678,505

from theatrical distribution in 3rd quarter ended Sept. 30

vs. $18,476,637 year earlier. World gross for 9 months was
$56,938,150 vs. $48,115,010 in 1957 period, reports UA pres.

Arthur B. Krim.

TelePrompTer shares, now over-the-counter, are due

to be listed on American Exchange in next few weeks.

Reports & comments available: On RCA, review by
Halle & Stieglitz, 52 Wall St., N. Y. On Westinghouse and
AT&T, comments by Investor’s Reader of Merrill Lynch,

Pierce, Fenner & Smith, 70 Pine St., N. Y. On Motorola,

study in Weekly Review of Fahnestock & Co., 65 Broad-
way, N. Y. On Sylvania, report by Hayden, Stone & Co.,

25 Broad St., N. Y. On E. J. Korvettc, analysis by Lee
Barishaw of Auchincloss, Parker & Redpath, 729 15th St.,

Washington.

Dividends: General Instrument, 15(5 payable Dec. 15

to stockholders of record Nov. 14; Decca Records Ltd., 1^

Oct. 10 to holders Aug. 5; Marconi International, 4% stock

Dec. 3 to holders Oct. 30; Gross Telecasting, 40^ payable

Nov. 20 to holders Oct. 27; class B, 7%^ Nov. 10 to holders

Oct. 27.



W E’VE BEEN INTRIGUED for some time with a
young man whose contributions are in the news al-

most daily but about whom little is known of a personal

nature. He’s Charles P. Ginsburg, the key man in Ampex’s
development of its strikingly successful Videotape recorder

(Vol. 14:40). Recently, we were able to get him to hold

still long enough to learn something about him.

Within the last year, Ginsburg has won the top TV
marks of distinction—SMPTE’s David Sarnoff Gold Medal
Award and IRE’s Vladimir Zworykin TV Award—and
this month he is being made a Fellow of the SMPTE.

But Ginsburg is most eager to see that these “goodies,”

as he puts it, aren’t credited solely to him, and he calls

attention to the fact that the citations accompanying
awards also recognized his associates.

* * * *

What manner of man is he? “Charlie” P. Ginsburg

(he won’t tell what the “P” stands for) is 38, slight &
wiry, with short-clipped dark hair and a good-&-easy smile.

A native of the San Francisco Bay area, he’s son of a

roentgenologist who died in 1941.

He got into electronics on the side, holds math degree

(San Jose State College, ’48) rather than E.E. Actually,

he started in pre-med (against his father’s wishes) at U of

Cal. at Berkeley, veered to animal husbandry at U of Cal.

Davis Campus—while working for various small commu-
nications firms in the area.

He left school to get married in 1942, went to work
for Wesley Dumm’s international stations KWID & KWIX,
principally as a transmitter engineer. In 1947, he decided

to go back to school, got his math degree. Also in 1947, he

began working for KQW, San Francisco (now KCBS),
staying there until joining Ampex in 1952.

Ampex approached him to work specifically on the

Videotape project. He was given a basic team—and the

same group is still at Ampex, working under Ginsburg,

who now holds title of mgr. of advanced video development

dept. He’s mighty enthusiastic about his group, extolling

talents of such people as Ray Dolby, who joined Videotape

project when he was only 19, is now studying electron

microscopy at Pembroke College, England, under Marshall

scholarship. He says Dolby’s contributions have been

“stupendous.” Ginsburg will show you “my most treasured

possession”—a watch given him by his group, inscribed:

“Charlie. V.T.R. Project. 1955.”

“The amazing thing to me,” says Ginsburg, “is the

way the Ampex people, all the way, will knock themselves

out. I once asked some of the top executives the reason

for this—though I thought I knew the answer. I was right.

It’s the top man—founder and chairman Alexander M.
PoniatofF. He’s the source of the spirit, always bubbling

with enthusiasm. I recall once we were stuck with a tough

formula. He wandered into the lab, asked if we wanted
him to take it. He took it into his office and came out with

the answer. You know, you just don’t expect the boss to

bother with that kind of thing.”

He makes no secret of his high regard for his imme-

diate superior, Neal McNaughten, mgr. .of professional

products div. McNaughten is an engineer of broad experi-

ence—with FCC, NAB & RCA.
A major factor about the Videotape unit, which makes

it work as well as it does, according to Ginsburg, is the

FM system itself—and apparently this was one of his

own major contributions, though he’s reluctant to em-

phasize it. “It’s the cause of the marvelous grey scale,”

he says. Another major breakthrough was the conquering
of tape stretching—finding reliable automatic means of
compensation, which is a very important factor in inter-

changeability of tapes & machines.

Asked why the Ampex organization proved fertile

ground for the tape’s success, Ginsburg says : “Ampex has
always been awfully good in mechanical aspects, able to

achieve the close tolerances needed for production runs.”
Ampex Corp. started out in Redwood City, Cal. during

World War II as a small manufacturer of precision motors
& generator units for Navy airborne radar units. With
end of war and cancellation of contracts, it turned to tape
recording, which Germans had pioneered with their “Mag-
netophone.” It’s now a leader in every phase of recording

—

for industry, military and home market—does a $40,000,000
business and employs 2500 people.

Ginsburg says Videotape is now “well in hand.” It

was designed for TV, and it’s doing the job. Now, he’s

concentrating on non-broadcast uses—and he envisions
enormous potential there.

“I like to work,” he says. “I guess it gets to be a
sort of monomania with me at times. For 6% years I’ve

been telling my wife it will ease off next month, but it

doesn’t seem to.” Asked if other manufacturers have tried

to entice him away from Ampex, he smiles and says : “They
know I’m pretty happy with Ampex. I’m doing what I

want to do.”

Golf, apparently, is another mania. Ginsburg is a very
fine golfer. He started caddying at 12, once played in low
70s with a 2 handicap. Three years ago, he entered the Na-
tional Open, was eliminated, determined never to take it

seriously again—but he still participates in tournaments.
He’s fond of tennis, too, plays whenever he gets a chance.

He’s been quite athletic all his life. This is all the

more remarkable because he’s one of those medical rarities

—an “old diabetic.” He developed the disease when he was
4, just 2 years after Banting & Best discovered insulin,

and he’s been on it 34 years. A few months ago, he had
complete physical, was declared to be in excellent health.

Ginsburg’s wife, a Stanford U political science grad-

uate, is also athletic—a fine swimmer & diver and tennis

player. They have 5 daughters, ranging from a 13-year-old

to 9-year-old twins. They live on Orange Ave. in Los
Altos, in a 50-year-old 11-room house—along with a

spotted Pointer and Siamese cat. To transport his sizeable

family, he owns a Volkswagen “Microbus” and he zips

around town in a 1953 English Rover.

Intriguing technical paper scheduled Oct. 22 during
Oct. 20-24 convention of SMPTE at Sheraton-Cadillac

Hotel, Detroit, will be presented by Alexander F. Victor, of

Alexander F. Victor Enterprises Inc., Carmel-by-the-Sea,

Cal. Program describes it : “A method for producing color

on existing black-&-white TV receivers, which does not re-

quire electrical or mechanical changes in the sets. The
system includes a projector for broadcasting stations to

transmit color pictures to existing black-&-white receivers

and a multicolor screen for the reception of the pictures.”

Convention agenda includes 5 papers on closed-circuit TV
teaching and “Impressions of Electronics in Russia” by
Axel G. Jensen, Bell Labs.

Stereo system proposed by Crosby Labs (Vol. 14:41)

was endorsed this week by hi-fi manufacturer Hamion-
Kardon Inc., 520 Main St., Westbury, N. Y., whose engi-

neering v.p. Robert E. Furst wrote FCC: “We strongly

feel that the Crosby compatible system of stei’eophonic FM
multiplexing presents a major and important step.”
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SUMMARY-INDEX OF THE WEEK'S NEWS— October 25, 1958

NETWORK BUSINESS GOOD NOW, delegates to NBC affiil-

iates convention given bullish reports (p. 1). Sarnofl

discusses net'working stresses & strains (p. 7).

STEREO AM BROADCASTING, through use of both side-

bands, demonstrated by RCA. Compatibility and single-

transmitter use stressed at Princeton (p. 16).

PORTABLE TRANSISTORIZED TVs, portable tape system

for home ”hear-see" and electronic photography, vidi-

con color system for field pickups, are among new de-

velopments shown at RCA Labs (p. 2).

Manufacturing-Di$tribution-finam€»

CORNING PLANS 23-in. TUBE, will sample makers next

month. Laminated face panel permits more rectangular

picture area, greater strength (p. 12).

NAB LIQUOR AD BAN DEFIED by 2 radio stations, reviving

hopes of dry forces that Congress will outlaw all TV-

radio alcholic beverage commercials (pp. 3 & 6).

JAPANESE TRANSISTOR PRODUCTION in sharp rise, with

bulk of exports flowing into U. S. market, according

to communiques from Tokyo (p. 12).

'INFLUENCE' IN RULE-MAKING questioned as Supreme

Court sends Peoria & Springfield, 111. deintermixture

cases back to Court of Appeals (p. 4).

GOVT. PATENT SUITS AGAINST RCA due for settlement

soon, attorneys reportedly agreeing on major facets of

consent decree in anti-trust cases (p. 13).

WHITNEY BUYING KBET-TV, Sacramento (Ch. 10), for

$4,500,000 cosh. Providence's WJAR-TV (Ch. 10) offered

with Outlet Store for $14,000,000 (p. 6).

HUGE ELECTRONICS RESEARCH expenditures by industry

to develop new products revealed in first govt, survey;

total was $1.4 billion in 1956 (p. 14).

NBC PRESS TOUR highly successful, bringing in 73 news-

paper TV-radio editors for interviews with stars & exec-

utives, trip to RCA Lobs (p. 11).

NEW BOOM IN ELECTRONICS will come soon from adap-

tations to multitude of industries and businesses. Invest-

ment firm picks leaders (p. 14).

NBC-TV NETWORK FEVER CHART AGAIN HEALTHY: TV's much-publicized summer recession and
concomitant fears for the winter season turned out to be merely "a delay in placing
orders," in the words of NBC-TV network sales v.p. Walter D. Scott — and things are
hunkydory again on the business front despite a few unsold gaps. Word from the reps
is that spot is booming, too, but reports on radio are too spotty to point uptrend.

It was in an atmosphere of quiet confidence and calm assurance that NBC affi-
liates — TV & radio delegates overlapping more often than not (e.g., advisory board
memberships, p. 5) — held their annual convention in New York this week. As was
the case at CBS-TV affiliates convention in Washington last winter (Vol. 14:3),
there were no stunts, no ballyhoo. It was mostly serious business, no pep rally.

Key network executives rendered reports , made sometimes elaborate presenta-
tions, capped by an extraordinarily penetrating talk by Cha irman Robert W. Sarnoff ,

carried in full on pp. 7-9 because its topicality and broad-gauged viewpoints cut

across so many facets of the industry as a whole that we believe every responsible
executive should read it regardless of network affiliation or competitive prejudice.

Most importclnt points made by NBC spokesmen, as we heard them:

<! * * *

Pres. Robert E. Kintner's report that the network was basically sold out at

night, has more daytime sponsors than ever before, has hit jackpot with Garroway and
Paar shows — all in face of severest competition ever from ABC-TV and always-tough
CBS-TV. His general statements were documented by Walter Scott, who reported "rush
of business," both night and daytime, in last 2 months and trend still favorable.

National sales v.p. Don Purgin'

s

claims of "audience shift to NBC," which he
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spelled out with charts and figures, quoting Nielsen & Trendex liberally — theme of
all the business talks being that NBC has overtaken and passed arch-rival CBS.

TV network programs v.p. Robert F. Lewine's refutation , by way of programming
breakdowns and ratings reports, of press criticisms of "mediocrity" in the current
season's offerings; his specific claims of audience and ratings superiority over CBS
& ABC; his presentations of key NBC newsmen, some brought in from foreign posts; and
his claims for news v.p. Wm. McAndrew's dept, that it's now the unsurpassed leader.

RCA-NBC color coordinator William E. Boss' report that color sets sales are
running 25% ahead of last year (figures still secret) ; that only 35-40% of viewers
have yet seen color TV, leaving lots of "exposure" yet to be achieved; that dealer
apathy is fast being overcome, servicing problems solved; that 3 out of 5 demonstra-
tion sets installed on approval stay in homes; that 297 stations can now colorcast.

Radio v.p. Matthew J. (Joe) Culligan's report that sponsorships are on rise ;

that NBC now enjoys higher ratio of radio network sponsorships than CBS; that plan
is to put on more news analyses to compete especially with MBS's all-news policy and
with plenitude of newscasts on independents; that time clearances have gone up from
74% in July 1957 to 80% in Oct. 1958, an 85% clearance level now goal; that higher
clearances are needed to justify higher prices; and that compensations to stations,
already up, will increase accordingly.

Note ; Boxscore on unsold network option time at this week's end, with the TV
season now in full swing, shows NBC with 2 ]^ unsold half-hours, down from 8)^ first
week in Sept. (Vol. 14:36) ; CBS 5 (down from 7)4) ; ABC 8 (down from 10) — total 15)4

comparing with 26 only 7 weeks ago. As for daytime. CBS is now 82% sold (up from
78%) ; NBC 70% (unchanged) ; ABC 95% (unchanged). And of course the network TV voliime
index figures continue to stay up, well ahead of all other media which are still
down for year (Vol. 14:42) while reports on dollar sales are well up (Vol. 14:40).

MORE SCIENTIFIC WONDERS IN THE OFFING: This was a "week of wonders" for some 300
owners & executives of NBC affiliated stations gathered for their annual conclave in
New York's Hotel Plaza — and no less for the 100-odd newsmen from dailies and trade
press throughout the country invited to some of the sessions. Though essentially a
business convention for an accounting of progress & plans and an exchange of ideas,
what will probably stick longest in the minds of those attending were the fabulous
new technical achievements demonstrated during a side trip to RCA's Princeton Labs.

Actually seeing what to most had merely been printed or spoken effusions up
to now, quickly glossed over and easily forgotten, gave them new and larger scienti-
fic perspectives, new food for thought, about matters affecting their own industry
vitally but lying beyond their immediate operational problems and their day-by-day
quests for competitive advantage and more profit.

Not that sales, profits, program trends , competitive problems were ignored.

Far from it ; they were the main purpose of the convention. But the new vistas opened
up by RCA scientists, especially those devices applicable to TV-radio broadcasting,
held the rapt attention and intfigued the broadcasters and newsmen fully as much as

the present and prospective accomplishments of NBC expounded by its topkicks (p. 1)

and the "long range" thinking urged by its board chairman Robert W. Sarnoff (p. 7).

This is what they were shown at Princeton :

(1) Portable battery-operated TV sets — a 14-in. weighing only 30 lb., an

8-in. 24 lb., both with 25 transistors, one rectifier tube, powered by dry cells or

rechargeable storage battery or even from a 12-volt auto battery connected to the

cigaret lighter. Rabbit ears picked up excellent signals from Empire State, 50 mi.

away. Such sets will be ready for market in less than 2 years (from other manufac-
turers as well as RCA) and can be expected to do for widening of TV audiences what

portables, notably the fast-selling transistorized ones, are doing for radio.

(2) Portable TV tape system — with its concomitant prospect of a new form
of electronic photography . Lab model "hear-see" unit, no larger than a high quality
magnetic tape sound recorder and appearing to be no more complex, used 7-in. reel of
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)4-in. plastic itape capable of 5 min. sight-&-sound recording on each side; it was

stated, though, that longer playing tape was relatively simple matter. RCA is aim-

ing for mass market primarily — "make your own picture recordings off your own TV

set for playback when you please" — and this one too looks like it's 2 years away
or less. Also promised is "a fully portable system adapted to field pickup use " for
news coverage, industrial & military functions, etc. — method of electronic motion
picture photography whose value in TV station operation is palpable.

(3) Vidicon color TV closed-circuit system — looking to fully portable
field pickups and weighing only 20 lb., with 45-lb. monitor & control \init, both
powered by only 75 watts. [For further details, see p. 15.]

(4) An all-AM radio stereophonic system , both broadcasting and receiving,

with one-station transmissions to a lOne-unit receive!*. [More details, p. 16.]

^ ^ ^

Foregoing items were the ones most applicable to broadcasting. Also demon-

strated, some still more amazing, especially to the non-technical mind:

(1) Electronic light amplifier , which multiplies brightness of a projected
image up to 1000 times , or converts an invisible X-ray or infra-red image into a

bright visible picture. Most important for high-brightness radar and X-ray fluoros-
copy, its principles might be applied to brightening TV images for large-area dis-
play — possibly even projection sets, though RCA isn't saying so yet.

(2) Electrofax , a high speed electronic printing process for speedy repro-
ductions on paper, metal, wood, cloth, plastics, ceramic or glass.

(3) Megacoder . a sort of personal radio-calling system that can select one

coded signal out of millions sent simultaneously from a central transmitter so as to

be picked up by a doctor or soldier or even a man out fishing whose wife may want
to send him a message — receiver powered by a tiny dry-cell battery.

(4) Phonetic typewriter that converts spoken words to type , still in rudi-
mentary lab form but already capable of typing up to 10 spoken words.

(5) Electronic music synthesizer , capable of generating any imaginable sound
whether voice or instrument — in effect, creating voices without people, music
without musicians. This one is still highly experimental.

Also described briefly was the " Stellarator " project for producing economical
power from sea water on the fusion principle, on which RCA is engaged in collabora-
tion with Allis-Chalmers , Princeton U, Atomic Energy Commission. New plant costing
$35,000,000 is now being completed at Princeton, to house apparatus capable of heat
up to 100,000,000 degrees. [Story on Stellarator in Vol. 14:24.]

One non-classif ied item not demonstrated, on which RCA is still working, is

the electronic refrigerator and air conditioner , whose revolutionary implications
are not too hard to imagine.

LIQUOR ADS—SELF-RESTRAINT & SELF-INTEREST: Nobody of consequence in broadcasting ,

so far as we know, contemplates any break with industry's sensible tradition that
advertising of hard liquors has no place on air. And we don't think that isolated
moves by 2 maverick radio stations, in revolt against long-standing custom (p. 6),
is going to incite any TV-radio policy revolution to kill that tradition.

It's a good thing for broadcasting — as it is for any industry which depends
on public confidence & support — when principled practices also happen to be self-
serving practices. NAB's voluntary code for keeping whisky plugs off air and out of
living rooms serves purposes of both practices, and serves them well.

Case for freedom of press & choice for liquor commercials can be argued. It
has some validity. If it's moral — or at any rate profitable — for newspapers and
magazines to promote whisky sales, why isn't it proper for TV & radio to cut them-
selves in on that sort of legitimate business, too?

But broadcasting is t he home medium — more than newspapers & magazines ever
were. It has become an integral part of American family life — more than any print
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medium can now hope to be. Closeness of broadcasting-family relationship makes it
imperative for TV & radio — for business goodwill reasons if for no other — to
respect & observe American mores, one being that liquor & home don't mix well.

Federal law outlawing all interstate advertising of all alcholic beverages
has been constant threat since Prohibition's end. Legal ban would hit broadcasters
where it hurts, taking away big income from beer & wine commercials which have won
general public acceptance. Up to now, legislation lobbied by church & dry forces
has been snickered at in Congress. But it could be no laughing matter if broadcast-
ers make mistake of breaking their long-self-imposed no-hard-liquor rule.

There was lots of talk in industry circles this week about the 2 rebel radio
stations. To our knowledge, however, there was no significant sentiment in favor of
break. That goes for TV-radio and liquor industries, trade associations — and,
with one exception, trade press. Notwithstanding the abortive editorial buildup by
Broadcas.ting Magazine for change in broadcasters' policy, notwithstanding occasion-
al instances of local liquor stores getting on air with hard liquor plugs, we are
confident that tradition will hold as firmly as it has since the beginnings of the
business of broadcasting. It makes business as well as moral sense. [See also p. 6]

SUPREME COURT POSES NEW INFLUENCE' QUESTION: Lawyers are still haggling over mean-
ing of Supreme Court's decisions this week, throwing Springfield & Peoria deinter-
mixture cases back to Court of Appeals — but there's considerable belief that
the highest court justices have shown they're aware of headlines kicked up by Harris
subcommittee investigation of charges of improper influence exerted on FCC members.

It's no surprise that the high court would be concerned about charges of

"ex parte" representations to FCC. What is troubling industry is fact that Supreme
Court appears to broaden the area in which commissioners are "untouchables."

Law is explicit about keeping FCC members aloof in comparative TV hearings,
but it's silent about discussions affecting rule-making — such as TV channel shifts
involved in deintermixture. Now, Supreme Court seems to have broken new ground by
telling Court of Appeals to look into charges of "influence" in de intermixture.

How about FCC approval of uncontested applications & station sales? Lawyers
are now wondering whether protestants may successfully challenge such Commission
actions by alleging that pre-approval discussions with commissioners took place.

Court of Appeals has been quite brusque with FCC over reports of back-door
shenanigans, ramming Miami Ch. 10 & Boston Ch. 5 cases back to Commission for hear-
ings on the charges. Now, in opinion of some, Supreme Court has adopted similar
attitude. They believe, along with dissenters Clark & Harlan, that Court of Appeals
is fully capable of handing charges of "influence" that arise after its decisions
have been rendered ; that there was no need for Supreme Court to drive its point home

by actually throwing out lower court's decision. [ For further details , see below.]

Now—Rule-Making 'Influence': Reversal of interpreta-

tion of law is strongly suggested by this week’s Supreme
Court decision sending Springfield & Peoria deintermixture

cases back to Court of Appeals (see above).

Both Court of Appeals and Supreme Court had once

rejected assei’tions that it’s improper to discuss channel-

shifts with commissioners. After FCC had put Ch. 10 in

Albany area, uhf WTRI (Ch. 35) charged that CBS execu-

tives had improperly urged the drop-in—along with sev-

eral other drop-ins throughout country—thrpugh personal

calls on commissioners. Court of Appeals wouldn’t accept

that argument, and Supreme Court sustained it by denying

writ of certiorari.

The cases which go back to Court of Appeals are

those in which FCC shifted Ch. 2 from Springfield, 111. to

St. Louis, Ch. 8 from Peoria to Davenport-Rock Island-

Moline. Appeals Court sustained FCC action.

Harris subcommittee testimony was genesis of Su-

preme Court’s action, as it was in Miami Ch. 10 and

Boston Ch. 5 cases, both of which were ordered back to

FCC by Court of Appeals. In testimony regarding Spring-

field case, Harry Tenenbaum, pres, of then-uhf KTVI, St.

Louis (Ch. 36), had told Harris group he did everything

in his power pei’sonally to persuade the commissioners to

shift Ch. 2 to St. Louis (Vol. 14:24). FCC later did order

the change, now permits him to operate on Ch. 2 tempo-

rarily. This was called to Supreme Court’s attention by

U.S. Solicitor General J. Lee Rankin and FCC—^but they

said Supreme Court didn’t need to take over case; that

Court of Appeals was free to handle the matter.

Supreme Court disagreed, granted writ of certiorari,

vacated the Court of Appeals decisions, remanded cases

to the lower coui’t “for such action as it may deem ap-

propriate.” Justices Clark & Harlan dissented, agi'eed with
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Justice Dept. & FCC. Appeal had been brought by WTAX,
Springfield, which had lost fight for Ch. 2 to WMAY-TV.
After FCC took Ch. 2 away, it gave WMAY-TV a CP
for Ch. 36.

^ . 4; ^ 4:

Much more unusual was Supreme Court’s Peoria de-

cision. It took same action as in Springfield case “in the

light of the matter called to this Court’s attention on p.

7 of the Solicitor General’s brief in [the Springfield case].”

But p. 7 does not mention any “influence” allegations re-

garding Peoria. Matter of fact. Solicitor General’s brief

in Peoria case specifically notes that Court of Appeals

had found charges of impropriety weren’t substantiated.

Appellant WIRL, which had won the now-departed Ch. 8,

alleged that Sen. Kerr (D-Okla.) had used “his influence,

power & prestige” to get Ch. 8 out of town, because he

controls uhf WEEK-TV (Ch. 43) there, doesn’t want vhf

competition.

Even Court of Appeals seems confused by Peoria de-

cision. Pondering fact it has 2 more deintermixture ap-

peals before it—affecting Evansville, Ind., Owensboro &
Louisville, Ky.—it apparently decided it better find out

whether “ex parte” is involved in them, too.

So Court of Appeals instnicted its clerk to poll all

attorneys involved in Evansville series of cases, ask-

ing them “whether or not there exists in these cases cir-

cumstances similar to those which caused the Supreme
Court ... to vacate the judgment of this Court in WIRL
TV Co. V. U.S. [and] which might affect the disposition

by the Court of [Evansville and related] cases.” Replies

are due by Oct. 31.

In view of fuzziness of Peoria decision, attorneys are

wondering what to say. As one put it: “I’m tempted to

tell them I don’t know what ‘caused’ the Supreme Court

to overrule the Court of Appeals in the Peoria case.”

There’s some speculation that Supreme Court is in-

terested not only in “ex parte” but in the deintermixture

principle—and therefore tied Springfield & Peoria cases

together for reconsideration of deintermixture concept.

There also is thought that both courts may be confused.

For example. Court of Appeals is believed to be most
interested in “ex parte” and really meant to call lawyers’

attention to Springfield case rather than Peoria.

NBC Affiliates Elections: NBC-TV Board of Dele-

gates at N. Y. convention this week elected Jack Harris,

KPRC-TV, Houston (KPRC-TV), chairman to succeed Wal-
ter Damm, ex-WTMJ-TV, Milwaukee (WTMJ), now retired

and living in Naples, Fla. and Edwin K. Wheeler, WWJ-
TV, Detroit (WWJ), vice chairman (basics), succeeding

Harris. Harold Essex, WSJS-TV, Winston-Salem (WSJS),
continues as vice chairman (optionals); Harold C. Stuart,

KVOO-TV, Tulsa (KVOO), as secy.-treas. New members:
Harold Grams, KSD-TV, St. Louis (KSD); Lawrence H.
Rogers II, WSAZ-TV, Huntington-Charleston, W. Va.

(WSAZ); Harold P. See, KRON-TV, San Francisco. They
replace Ewing C. Kelly, KCRA-TV, Sacramento (KCRA);
Ralph Evans, WOC-TV, Davenport (WOC); John H. De-
Witt, WSM-TV, Nashville (WSM). Reelected to TV board:

Richard 0. Dunning, KHQ-TV, Spokane (KHQ); Robert
Ferguson, WTRF-TV, Wheeling, W. Va.; Joseph H. Bryant,

KCBD-TV, Lubbock, Tex. (KCBD). NBC Radio Affiliates

reelected George W. Harvey, WFLA, Tampa-St. Peters-

burg (WFLA-TV), as chairman; Douglas Manship, WJBO,
Baton Rouge (WBRZ), as secy.-treas. New members of

Radio Affiliates exec, committee: Fiank Gaither WSB,
Atlanta (WSB-TV); Ralph Evans, WOC, Davenport

Upshot of it all, at any rate, is that Court of Appeals

will either ask for more briefs from Springfield & Peoria

parties or kick the whole business back to FCC for “know
thyself” hearings—as it did in Miami & Boston cases.

FCC is not at all sure Supreme Court frowned on

“ex parte” in rule-making, though everyone acknowledges

that some channel-shift rule-makings are just as vital to

specific applicants as regular comparative hearings.

Some lawyers believe FCC will wind up by conducting

Miami-type hearings on most cases in which “influence”

was alleged during Harris hearings. Good question:

“Who’ll be the examiners?” Commission picked the emi-

nent Justice Horace Stern for Miami case. He may be

available for more, hasn’t been asked yet. Commission’s

regular examiners could hear them; they’re controlled by
Civil Service Commission, not FCC—though in practice

they frequently try to anticipate Commission’s desires.

V V % 4*

Supreme Court’s decisions were brief. Springfield

case (No. 235) reads: “The petition for writ of certiorari

is granted. In view of the representation in the Solicitor

General’s brief on pages 7 & 8, concerning testimony given

before the subcommittee on legislative oversight of the

House Committee on Interstate & Foreign Commerce sub-

sequent to the decision by the Court of Appeals in the case,

the judgment of the Court of Appeals is vacated and the

case is remanded to the Court of Appeals for such action

as it may deem appropriate.”

The Peoria decision (No. 242): “The petition for writ

of certiorari is granted. The judgment of the Court of

Appeals is vacated, and the case is remanded to the Court
of Appeals for appropriate action in the light of the

matter called to this Court’s attention on page 7 of the

Solicitor General’s brief in [Springfield case].”

Dissenters Clark & Harlan stated: “The matters re-

ferred to by the Court were not presented in the Court of

Appeals and are not presented by these petitions. Agree-
ing with the Solicitor General that denial of the petitions

for writs of certiorari would not foreclose appropriate

consideration thereof by the Court of Appeals, we see no
reason for vacating the Court of Appeals’ judgments and,

therefore, dissent from this disposition of the matter by
the Court.”

(WOC-TV); Wm. E. Goetze, KFSD, San Diego (KFSD-
TV). Others are: David H. Baltimore, WBRE, Wilkes-
Barre (WBRE-TV); Wm. Grant, KOA, Denver (KOA-TV).
The 3 retiring members are: Harold Hough, WBAP, Ft.

Worth (WBAP-TV); Willard Schroeder, WOOD, Grand
Rapids-Kalamazoo (WOOD-TV); George Wagner, KFI,
Los Angeles.

Preservation of TV channels from inroads by other
services is objective of Assn, of Maximum Seiwice Tele-

casters, whose board this week voted for “full and active

participation” in FCC’s broad 25-890-mc nile-making pro-

ceeding. Board also approved plan of cooperation with TV
Allocations Study Organization on experiments with TV
directional antennas and reported conclusion of its exten-
sive field-test measurements in these areas: Wilkes-Barre,
Pa.; Baton Rouge, La.; Madison, Wis.; Columbia, S. C.;

Fresno, Cal.; Buffalo, N. Y.; Philadelphia. MST mobile
units have also been used for measurements in central

Minn, and Springfield, Mass.—conducted at I’ecjuest of FCC
and TASO committees.

Waiver granted: To WCTV, Thomasville, Ga., to iden-

tify itself also with Tallahassee, Fla.
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Breakthrough for Liquor? Decisions by 2 radio sta-

tions to uncork 20-year-old voluntary ban by
broadcasters and accept hard liquor commercials
this week produced sorrowful protest from NAB,
almost-triumphant “I-told-you-so !” cry from dry
forces—and no indication that whisky advertising

is about to inundate airwaves.

Issue of defiance of NAB code rule against

commercials for anything stronger than beer &
wine began fizzing at NAB’s fall conference last

week in Milwaukee. There NAB pres. Harold E.

Fellows’ attention was called to Nov. 1 rate card of

250-watt WOMT, Manitowoc, Wis. “All alcoholic

beverage advertising accepted,” it said boldly.

Reaffirming broadcasters’ “moral” obligation to ob-

serve self-ilnposed Standards for Good Practice and TV
Code, Fellows said : “Anyone who violates this tradition is

selling his birthright for a $20 bill.” He added that he

knew of no hard-liquor commercials actually on air, that

“it would be regrettable if there ever were.”

It then was learned that since early Oct. Federal

Liquors, Boston, had been sponsoring 2 daily 5-min. news-

casts on WCRB, Waltham (5-kw day, 1-kw night), plug-

ging Nuyens cordials & vodka. Hard liquor distributor

has 26-week contract with Boston area station.

NAB had nothing more to say officially, and at this

week’s end there were no reports that liquor dike had been

breached on any other radio or TV front. But instantly

heard from was National Temperance League, always in

forefront of perennial—and so far always hopeless

—

campaign in Congress to enact law forbidding interstate

advertising of all alcoholic drinks (Vol. 14:33)—the

Langer bill.

“The demand for such action by the next Congress

will undoubtedly be greater than ever before because of

the decision of stations WCRB & WOMT,” said League’s
exec, director Clayton M. Wallace. He pointed out Con-
gress had placed dependence on NAB and Distilled Spirits

Institute (which also opposes hard liquor TV & radio
commercials) to regulate advertising. But action in Mani-
towoc & Waltham “completely refutes the claims that self-

regulation is adequate,” Wallace went on. He said only
“sure way to protect the American home from radio &
TV advertising of alcoholic beverages” is outright ban.

As for WOMT’s new policy on commercials, gen. mgr.
Francis M. Kadow said: “If The Saturday Evening Post
can change its policy and take liquor advertising, we can
do so, provided the advertising is handled with good judg-
ment & good taste and at the proper time.” He added:
“This broadcasting business is solid enough to stand up
against the dry organizations. Our skirts are clean.”

In Waltham, WCRB gen. mgr. Richard L. Kaye de-

fended its policy switch: “Ours is a concert music station,

and our audience is one notch above beer, so why not?”
Station’s pres. Theodore Jones added: “We have built up
our station the long, hard way. We have a loyal, adult

audience, which doesn’t respond to jarring jingles that
drive them crazy, but which does respond to adult level

messages. When Nuyens approached us, we saw nothing
against accepting their cordials, or even hard liquors, for

late newscasts.”

Meanwhile Distilled Spirits Institute stood fast with
NAB on issue. Washington spokesman said: “There has
been no disposition on the part of any of our members
to relax the self-imposed regulations regarding airwave
advertising, nor has any member suggested that he is con-

templating reversal of the voluntary restrictions.”

Institute represents all major distillers except Schen-
ley & Publicker, both of which go along with Institute’s

no-hard-liquor-on-TV-or-radio policy. Schenley broke away
briefly several years ago by sponsoring whisky commer-
cials on Alaska radio, but venture stopped there.

$4,500,000 Sacramento Deal: kbet-tv, Sacramento,

Cal. (Ch. 10), CBS basic founded 3% years ago by local

group headed by pres. Wm. P. Wright and v.p.-gen.-mgr.

John H. Schacht Jr., is due to be sold shortly for approx-

imately $4,500,000 to John Hay Whitney’s Corinthian

Broadcasting Corp., headed by Whitney partner C. Wrede
Petersmeyer. It would be Corinthian’s 5th TV (4 vhf, 1

uhf). No radio is involved.

Coi'inthian bid is expected to be accepted against

higher offers from Friendly Group (Berkman-Laux-Weber)

and Transcontinent (Schoellkopf-Goodyear) because it’s

cash whereas others propose term payments. McClatchy

chain’s Sacramento Bee revealed negotiations this week,

later verified by Petersmeyer.

Operator of a uhf in Fresno, 5 radios, McClatchy had

sought Ch. 10 for itself, fought grant unsuccessfully

through FCC and courts, now has indicated it may protest

sale, alleging it verifies its counsel’s claim during bitter

hearings that winning group (29 stockholders, mostly

local) sought channel only for purpose of selling the

property—and to an outsider, though Petersmeyer is a

native Californian, graduate of U of Cal. [For KBET-TV
ownership, see TV Factbook No. 27, p. 83; for Corinthian,

Friendly & Transcontinent group, pp. 385-387].

Note: Also due to be sold, though deeply interwoven in

parent company’s complex financial structure, with estate

controlled by banking trustees, is Outlet Co.’s WJAR-TV,
Providence (Ch. 10), with radio WJAR (5-kw, 920 kc,

NBC), managed by J. S. (Dody) Sinclair, of old-time

dept, store family—his aged mother being a daughter of

one of its founders. It’s a pre-freeze outlet, carrying both

NBC & ABC, reputedly highly profitable. Not so profitable

dept, store, however, must be sold, too—asking price:

$14,000,000—and insider sources say none of big store

chains thus far is willing to pay that much and that sev-

eral prospective TV-radio buyers have been scared off by
the tax problems involved in buying entire estate and then

separating store and station properties.

Spot TV Up, Sales Up: Close correlation betw'een in-

creases & decreases in use of spot TV and increases &
decreases in sales of sponsor’s products is showm by rep

Edward Petry & Co. in special study, “What Spot TV Did
for Sales in the Beer & Tobacco Industries.” Report dis-

closes that 10 of 12 leading brewers and 8 of 9 leading

cigarette-makers who raised spot TV investments in 1957

over 1956 registered sales gains. Conversely, 3 of 7 brew-

ers and 8 of 9 cigarette-makers who cut spot budgets suf-

fered sales losses. Study also notes that filter brands ac-

counted for 77% of all cigarette spot in 1957—and that

41% overall filter sales increase last year exactly matched

41% increase in spot TV promotion of filters.

John Boler’s North Dakota Bcstg. Co.—owner of

KXMC-TV, Minot (Ch. 13) ; KXJB-TV, Valley City (Ch.

4); KBMB-TV, Bismarck (Ch. 12); upcoming KXAB-TV,
Aberdeen, S. D. (Ch. 9); applicant for Ch. 11 in Fargo

—

is buying radio KFGO, Fargo, for $150,000. Buyer recently

sold KSJB, Jamestown, N. D. and KCJB, Minot, N. D. to

James M. Pryor. [For news about other radio station sales

& transfers, see AM-FM Addenda QQ.]
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Trends in TV—Network-Affiliate Stresses and Strains
Changing Patterns, Divergent Interests, Long-Range Stakes, Prompt Plea for Cohesion

Remarks by Robert W. Sarnoff, NBC board chairman, at annual affiliates convention in New York, Oct. 23, 1958

This morning’s session brings US near the end of

our twelfth annual affiliates meeting. I have attended

most of these meetings since 1946, first as an observer and

then as a participant with you in the occasionally hectic,

but always rewarding, deliberations that have charted

our joint course through television’s turbulent first com-

mercial decade. Casting back over these years, I can only

marvel at the profound changes that have taken place in

TV, not only in its size, but in its mode of operation, in the

new enterprises it has created, and in the new interests it

has drawn into the fold.

Of one thing, I am certain. It will keep on changing,

probably at an accelerated pace. For TV has become a

vast and complex business—^far bigger than radio ever

was, with higher stakes, greater risks and larger areas of

conflict.

Because of the variety of conflicting interests and the

size of the stakes, TV has generated fierce and widespread

competition, perhaps unparalleled in American enterprise.

Its cost level is very high, calling for large-scale resources.

Its total profit—combining all elements—is also high, even

though spread unevenly across the industry. Some of the

highest risk enterprises, such as networking, have rela-

tively low profit margins; others, such as talent agencies

and stations, have generally maintained much higher

margins.

New Program Sources, Old Movies, Color, Videotape

The constant hunger for programs to fill the sched-

ules of more than 400 stations has brought into being a

complex of new program sources, not all of them blessed

with financial and creative stability. In the last 5 years,

scores of outsiders have plunged into programming waters,

threshed about briefly and then submerged, to be followed

by others. Some have managed to stay afloat through

growth or consolidation; and they, plus others from the

motion picture industry, from syndication and from the

talent agency field, have become firmly anchored as pro-

gram originators, providing, at last, a basic stability to

this segment of television.

The movie industry has made a direct penetration into

TV by exhuming, in volume, the product consigned to its

vaults over many years. Only a soothsayer would hazard

a forecast on whether the features will soon wane in ap-

peal through play and replay, bringing an end to this

chapter in TV’s history; or whether they will continue as a

TV staple. Their presence has, however, already produced

drastic changes in programming patterns and has affected

some of TV’s basic relationships.

Color is at hand, expanding steadily and as rapidly

as the full support of only one network and one manu-
facturer can make it expand. Soon this solitary effort

will have created a market big enough to enlist other

manufacturers in a vigorous production and merchandis-

ing drive. Then, as color begins to tap the mass market,

it will trigger the familiar cycle of circulation growth, ad-

vertising support and pi'ogram expansion. At some point

in this process, probably when it appears that profits are

more imminent, we expect other networks to support our

color programming efforts.

With the advent of videotape, we stand on another

frontier opened by new technology. It will revolutionize

many of our operations and many of yours; it will open

up new avenues of program production, lead to many new
services which we are just beginning to explore. It will

also likely bring into TV new forces, again producing

change in an industry where change is the only constant.

New Sales Forms, New Schedule Demands

And, like everything about it, the NBC TV network
has changed too.

In sales, we have embraced new forms which would
have seemed radical—maybe even unthinkable—to the affil-

iate of 1948. But you, too, have changed by recognizing

the need for this flexibility. Through your cooperation we
have been able to adjust to the demands of the market for

the most efficient use of network TV.
The network’s overall schedule has kept changing, too.

Some program types have receded in popularity; others

have come to the foi'e. The pace of these adjustments has

placed demands on the network undreamed of in the radio

era. Like the automobile industry, we retool for each sea-

son far in advance. We must begin preparing for the

next broadcast year when the current one begins, and we
must support our judgment on what will be successful a
year hence with tens of millions of dollars. We must also

cope with a challenge unknown in the automobile industry

:

we must be flexible enough to change models drastically in

mid-season.

Not only do the programs keep changing; so does the

means of their birth, care and feeding. In the contest for

competitive supremacy, we must find the best possible

shows wherever they can be found. And drawing from a

vast range of program sources, we now employ an intricate

variety of program arrangements, which cannot be put
into the neat, over-simplified compartments of “inside” or

“outside” the network.

Building for a ‘Strong Tomorrow’

For example, we have programs originally conceived

and developed by NBC, which have been farmed out to

others for production according to our concept and specifi-

cations, and with our financing. Then there are program
ideas brought in by others which we jointly fashion into

show form. There are cases where we select a program
from a pilot and buy outside production; cases where we
acquire broadcast rights to complete shows produced by
others. In short, there are many different combinations of

program interests spread among NBC, performers, inde-

pendent producers, talent agencies, and others—so many
as to reduce to sophistry the concept of everything being
“inside” or “outside” the network.

But whatever the origin of the show, it is NBC’s crea-

tive responsibility to design its overall schedule with bal-

ance, taste and competitive impact. This responsibility is

always discharged, as it must be, with a careful eye on
serving the public interest and on the barometer of de-

mands from our market.

The changes at NBC have deeply involved its organ-
ization and its modes of operation. We have streamlined

to avoid waste. We have organized to use the full re-

sources of the company in making decisions intelligently,

quickly and I’esponsibly.

We have built for a strong tomorrow by bringing
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along the young and most able people in our organization,

and by attracting other young and gifted people to join us.

To achieve strength and stability, particularly in the vital

TV network area, we have gone through organizational

changes, just as the other networks have done and con-

tinue to do. Out of this sustained effort, we have fash-

ioned a network organization that I consider the most
competent anywhere. It has depth. It has skilled and
energetic executives heading each operating area. It has

been welded into a cohesive, purposeful team by a seasoned

leader with an unsurpassed knowledge of broadcasting

—

Bob Kintner. We are geared for the rough competition of

today, and for the rougher competition of the future.

In shaping our organization, in selecting our pro-

grams, we exercise a certain control over the shape of our

own future. But in seeking agreement on what we should

or should not do, or be, we are a cat chasing its tail. If

you will air join me in a tranquilizer, I will try a hasty

count-down of the dilemmas and frustrations of network-

ing.

First, we face recurring charges of network monop-
oly; yet we are a business whose hallmai'k is no-quarter

competition.

Next, we face the paradox of a public official sug-

gesting that perhaps more network programming would
improve the quality of radio stations—at a time when
other government officials seem dedicated to reducing the

amount of network programming carried by TV stations.

Then, we stand in the dock on the charge of controll-

ing too much of what the public sees; while at the same
time we are being accused of abdicating program control

to advertisers and agencies.

Some feel we shun controversial programming; yet

others are alarmed when our commentators express opin-

ion on issues in the news.

Some feel we exile informational and cultural shows to

Sunday afternoon; others are distressed when we pre-

empt regular night-time shows for such programs.

Some of this pull and haul comes from genuine di-

vergence of belief, and this is fine. But some of it comes
from misunderstanding of the role of networks as balance

wheels in this loosely-knit business of TV.
Only the networks assume the responsibility for offer-

ing a varied and balanced schedule Avith something of

appeal to all audience tastes. In doing so, they often go

upstream against the program trends of the moment. Too
many Westerns, too many situation comedies on the air?

This might be true if you count the vast outpouring of

such programs from independent sources over whom the

networks have not the slightest control. But those who
deplore them should realize that without the counter bal-

ance of network programming, there would J>e twice, or

three times, or four times as much of prevailing popular

show types on the home screens as there is now. The
simple fact is the networks alone do not comprise the en-

tire television industry.

The Network-Affiliate Relationship

The ability of the networks to continue as the balanc-

ing force, and the creative hub, of TV, depends without

question upon the unwavering continuance 6f one funda-

mental relationship. That is the network-affiliate relation-

ship. Though I am intimately involved in this relation-

ship, I want to attempt a detached appraisal of its impor-

tance in safeguarding TV as a productive service for the

public, the stations and the national economy.

It is unique in American business, unlike the relation-

ship of the manufacturer and distributor, wholesaler and

retailer, motion picture producer and theater owner. It

rests on the powerful structure of mutual interest, yet
this structure is under constant stress from divergent in-

terests that pull a network and its affiliates in opposite
directions. The future of networking, the future of your
stations, the vei-y future of TV itself will depend on
whether, and how well, we jointly withstand these stresses.

Thus far, the forces of cohesion have withstood those
of division. I personally feel they always will—if the
fundamentals of our relationship continue to be viewed
in clear perspective. The danger is that expediencies of

the moment may obscure the enduring values of these
fundamentals.

These values need little elaboration. On our part, the
TV network could not exist without you—you are the
network, and our programming and sales and facilities

would be meaningless without you to carry our programs
to the national audience. We can succeed only to the

, extent that you are successful. Our position nationally is

the sum total of your positions locally.

‘Joint Asset Could Be Slowly Eroded Away’

On your part, you would surely agree that your NBC
affiliation is one of your most valuable assets. Just as we
need you, you need us. If this axiom required illustration,

it was supplied dramatically last season when so many
NBC affiliates surged forward in their markets as a direct

result of the strengthened netwoi'k schedule.

Clearly, an asset of such value is worth protecting.

When it was under fire in the Barrow hearings, you took
the initiative in going to Washington and effectively sup-

porting the integrity of the network-affiliate relationship.

If the issue is ever presented so clearly again, I am sure

you will respond in the same steadfast manner.
But in our month-to-month, year-to-year dealings with

each other, it is rarely defined so sharply. My concern

now is that this joint asset could be slowly eroded away,
either through misunderstanding or through failure to

recognize the narrow margin between network success and
failure. If that happens—however inadvertently, however
unintentionally—the affiliates themselves could bring about

the very i-esult which they have pleaded so eloquently with

the Government to avoid.

Competition, Rising Costs, Lower Profits

In the present atmosphere, it is not difficult to see

how this could happen. With 3-network competition, new
pressures have emeiged, both within the network and spot

fields. Program sources have multiplied and diversified.

With a buyers’ market—plus competitive jockeying—net-

Avork sales and final programming decisions haA'e been

sloAv in firming up. With rising costs, the rising scale of

station profits has leA'elled off, Avhile total netAvork profit

margins have declined. Nbav interests have entered the

station field. As businessmen they recognize the essential

A^alue of the netAvork to them; but they may be tempted to

judge individual transactions on the transient basis of

immediate financial effect, Avithout first Aveighing the ulti-

mate effect on the overall netAvork-affiliate relationship.

Under pressures such as these, it AA’ould require

neither design nor deliberation to produce a AA-eakening of

the obligations of affiliation. The results of such a de-

velopment could be gravely damaging to the netAA-ork struc-

ture, and thus to the stations’ OAvn interests. For the net-

Avork can give the station the service it needs only to the

extent that the station makes it possible.

I propose no action that you Avould find incompatible

Avith your interests and responsibilities as station opera-
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toi's. I only suggest that whatever action you take bear-

ing on your network relationship be taken with a con-

sidered awareness of its implications for the long as well

as the short range.

Perhaps we who are in the communications business

need better communications with each other—communica-

tions not on the mechanics of our relationship, but on its

essentials. These annual meetings give us that opportu-

nity, and I have attempted to use it to communicate in all

candor my thoughts on the most important subject facing

all of us.

Change is perhaps all we can count on in this dynamic
industry. But change always brings fresh oppoi'tunities.

If we stand staunchly together, I am more convinced than

ever that we can insure our common success for many
prosperous and constructive years to come and thus serve

the best interests of the public and the industry.

Receipt of “Bowles Report” to Senate Commerce Com-
mittee, covering allocations and FCC procedures (Vol.

14:39), has been acknowledged by Chairman Magnuson
(D-Wash.) who dissolved Bowles Committee and wrote

committee chairman Edward Bowles: “I need not empha-
size the importance of providing a nationwide, competitive

TV system to the people of the U. S. As I have stated

before, it is obvious to me that a decent and vigorous re-

gard of the best interests of those who have most at

stake, namely the American people, must have the highest

priority in our studies and deliberations. The public in-

terest does and will supersede the interests of everyone

including those who have been entrusted by the Govt, with

the utilization and administration of our greatest of pub-

lic assets—the public airways. Your report, I am sure,

will contribute a great deal to the study of this problem.

I personally have found it provocative and want to assure

you and the members of your group that the report will

be fully considered and in the event any questions arise,

you will be notified.”

TV-radio income from sale of broadcasting rights to

championship tournaments by a tax-exempt sports asso-

ciation isn’t taxable as “unrelated business,” Internal

Revenue Service has decided (Rev. Rul. 58-502). Ruling

was issued in case of unnamed association, “formed to

promote & conserve the best interests & true spirit of a

game,” which obtained “relatively insignificant” income
from tournament TV-radio rights. IRS held that broad-

casts were “substantially related to the carrying out of

the purposes for which the organization was granted

exemption.”

Hearing on program ratings, which was started by
Senate Commerce Committee in July (Vol. 14:26), will

resume in Jan. rather than in Nov. as originally planned.

Chairman Magnuson (D-Wash.) announced that change
stemmed from inability to round up committee quorum in

Nov. Investigation was initiated by Sen. Monroney (D-

Okla.), who heard testimony in defense of ratings from
representatives of Nielsen, Trendex, Pulse, ARB & Video-

dex. Monroney complained that ratings are responsible for

“mediocrity” of programs.

Also aiming at Negro market (Vol. 14:39), at same
time appealing to all levels of audience, are 5 hours of

live Negro programs carried for last 5 years on WJBF,
Augusta, Ga., (Ch. 6) Sun. 8 a.m.-l p.m. Most programs
are musical, though recently live drama by local Negro
college students on history of Negro race got excellent

reception. What’s more, reports owner J. B. Fuqua, the

time is almost 100% sponsored.

CATV-Microwave Opposition: Small-market TV
operators wasted no time challenging efforts of microwave
applicants to get “freeze” on CPs lifted by Court of Ap-
peals (Vol. 14:42)—4 of them filing petitions to intervene:

KWRB-TV, Riverton, Wyo. (Ch. 10); KLTV, Tyler, Tex.

(Ch. 7); KHAD-TV, Laredo, Tex. (Ch. 8) WCTV, Talla-

hassee (Ch. 6). They assei’t they’re parties in interest be-

cause of injury which would result if local community an-

tenna operators were able to Improve & augment their

services by bringing in signals via new microwaves. KLTV’s
response, typical of the 4, stated: “Numerous national ad-

vertisers, realizing (by purchasing time on the Shreveport

& Dallas stations) that their messages will be made avail-

able via the_ CATV system to a substantial number of per-

sons in Tyler, have failed to buy time on KLTV, thus sub-

stantially affecting that station’s revenues.” Three more
microwave applicants went to Coui’t of Appeals this week,
with complaints similar to those filed last week: New
York Penn Microwave Corp., to serve Corning, N. Y.;

Idaho Microwave Inc., for Twin Falls; Valley Microwave
Inc., for Muscle Shoals, Ala.

Granada TV Network Ltd., ITA program contractor

for North of England, has just published TV : Year One,
profusely illustrated, appropriately dedicated to the men
and women of BBC who established world’s first TV service

in 1936 in Alexandra Palace, London. Besides data on
Granada, book carries chapters on history of independent

(commercial) TV in England, text of TV Act of 1954,

lists of people in TV, list of advertisers. Editor of 117 pp.
cloth-bound volume, obviously with tongue in cheek, carries

old engraving of P. T. Barnum on last page.

“Scatter” link to Bahamas is sought by AT&T, which
has asked FCC to allocate 2110-2200 me for 5-mc trans-

missions, asserting that conventional radio circuits are
subject to disruption. It would use Florida City, Fla. site

now employed for over-the-horizon link with Cuba. No
video for the 185-mi. link is proposed initially, because
there’s been no demand for it. AT&T is disappointed with
traffic on Cuba link, NBC boxing being only regular
feature.

List of 464 educational TV courses offered during
1957-58 school year is included in Telecourse for Credit

prepared by Mich. State U Continuing Education Service.

On-air courses increased 112% over total from 1951 to

1957, offered by 53 universities, 34 colleges, 20 public school

systems, 3 networks, 2 state depts. of public instruction

participated in ETV programs.

NTA and officers Oliver Unger & Bert Kleinei', along

with producer Mort Abrahams, are defendants in $3,750,-

000 libel suit filed in Los Angeles by actor James Mason,

charging Abrahams made remarks reflecting on his pa-

triotism, courage & integrity, published in Sept. 29 London
Express—specifically, that he was disloyal to his native

England.

Four new Australian TV stations are in the works—
at Brisbane, Adelaide, Perth, Hobart—with letting of $1,-

120,000 in equipment contracts, mostly 100-kw ERP, to

Marconi.

Hollywood AFL Film Council names John W. Lehners,

lATSE, as pres, to succeed Pat Somerset, Screen Actors

Guild; Charles Thomas, IBEW, as v.p. to succeed Lehners.

Description of stereo broadcasting has been issued by

FCC in form of one-page “general information” sheet,

Mimeo. 64888.
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Personal Notes: Gerald Adler, European programming
director for NBC’s California National Productions,

named managing director of NBC Great Britain Ltd., suc-

ceeding Romney Wheeler who is returning to take over as

TV director of U. S. Information Agency in Washington

(Vol. 14:40) . . . J. Elroy McCaw, operator of KTVW,
Tacoma (Ch. 13), radio WINS, N. Y. and various other

stations, who was seriously injured in an automobile crash

Sept. 27 (Vol. 14:40), was due to be released this week
from Seattle’s Swedish Hospital, after which he will re-

cuperate at home for 6-8 weeks; he suffered multiple frac-

tures of his knees & ankle (requiring surgery), scalp &
face cuts, rib fractures, shock, but his improvement is con-

sidered good . . . John H. Bone, ex-gen. mgr. of WBRZ,
Baton Rouge (Ch. 2) is now national sales mgr. of WOI-
TV, Ames, la. . . . Jack Reber, ex-NBC, since June exec,

coordinator of Cascade Bcstg.’s KIMA-TV, Yakima, Wash.,

with 3 satellites, 4 radio stations, named asst, to v.p.-gen.

mgr. Tom Bostic . . . Wm. G. Carreras, ex-WEEQ-TV, La-

Salle, 111., named sales mgr. of WKAN, Kankakee . . .

John W. Kiermaier promoted to asst, to pres. Walter

Kingsley of Independent TV Corp. . . . Paul Harrison,

producer-director (CBS Shower of Stars), named exec,

producer of Screen Gems . . . Len Levy, ex-Kling Film

Productions, named exec, producer of Robert Lawrence

Productions new Chicago office . . . Robert L. Friedman,

ex-Universal Pictures, named mid-Atlantic div. mgr. of

NTA Pictures, headquartering in Washington . . . John L.

Beers, ex-Young & Rubicam, named central div. mgr. of

Theatre Network TV . . . James Alspaugh promoted to

v.p. of rep H-R Television, San Francisco, succeeding Paul

R. Weeks, retired . . . Paul R. Fry, ex-pres. KBON, Omaha,
named mid-west mgr. of broker R. C. Crisler . . . Wm. P.

Pipher, ex-sales mgr. of WTVH, Peoria, named midwest

radio mgr. of rep Petry, succeeding John Ashenhurst, now
asst, to exec. v.p. Edward E. Voynow . . . Charles E. Reilly

Jr., ex-Stuart Pharmaceutical, named TV Guide eastern

promotion representative, succeeding Arthur Shulman,

now mid-Atlantic regional mgr. . . . Edward R. Eadeh, ex-

FCC network study, ex-DuMont network, pamed sales

development director of rep George P. Hollingbery . . .

Carl E. Lee promoted to exec. v.p. of WKZO-TV & WKZO,
Kalamazoo; Donald DeSmit, TV sales mgr., assumes duties

also of administrative asst, for TV.

ADVERTISING AGENCIES: George H. Gribbin, senior

v.p. of Young & Rubicam since 1956, named pres., suc-

ceeding Sigurd S. Larmon, continuing as chairman; exec,

v.p. Louis N. Brockway named exec, committee chairman;

Frank Fagan, Harry Harding, Harry H. Enders promoted

to v.p.’s . . . Charles S. Winston, Foote, Cone & Belding

senior v.p., adds duties of Chicago gen. mgr., succeeding

v.p. Richard W. Tully, who Jan. 1 becomes operations

committee chairman in N. Y. . . . J. S. Chatham promoted

to v.p. of R. T. O’Connell, N. Y. . . . David Roe promoted

to mgr. of Kenyon & Eckhardt, Montreal.

Radio-TV News Directors Assn, at Chicago convention
elected: pres. Ralph Renick, WTVJ, Miami; v.p.-program
Sheldon Peterson, WTCN-TV, Minneapolis-St. Paul; v.p.-

TV Wm. J. Small, WHAS-TV, Louisville; v.p.-radio Nick
Basso, WSAZ-TV & WSAZ, Huntington-Charleston,
W. Va.; treas. F. 0. Carver Jr., WSJS-TV, Winston-
Salem, N. C.; directors Wm. G. Garry, WBBM-TV, Chi-

cago; Wm. Monroe, WDSU-TV, New Orleans; H. Brem-
mer, CFPL, London, Ont. Top 1958 RTNDA awards went
to: WKY-TV, Oklahoma City (Bob Gamble, news direc-

tor; Norman P. Bagwell, mgr.), for outstanding TV news
operation; WTOP, Washington (Edward F. Ryan, news &
public affairs director; Lloyd W. Dennis, mgr.), for out-

standing news story or informational series; WTVJ,
Miami (Ralph Renick, v.p. for news; Lee Ruwitch, mgr.),
for outstanding TV news story or informational series;

Robert D. Swezey, exec. v.p. & gen. mgr. of WDSU-TV,
New Orleans, and chairman of NAB’s freedom of informa-
tion committee, for work in opposition to American Bar
Assn.’s Canon 35 ban on TV-radio court coverage.

Restrictions on news film exports from Russia were
protested by NBC this week, v.p. Wm. R. McAndrew telling

State Dept, that new USSR rulings would “effectively

restrict any spot-film coverage of Russia.” The new limi-

tations: (1) Photographers must get Soviet approval of

every story planned. (2) All exposed film and narration

must be submitted for approval, delaying shipment at least

24 hours. (3) A $1000 fee has been imposed for each 100

meters of film shot—regardless how little eventually is

telecast. McAndrew added: “These restrictions come
within days of the Soviet expulsion of CBS and AP cor-

respondents, and reduce further the amount of informa-

tion available to the American people about Soviet Russia.”

Due in Moscow Oct. 27 for 3-weeks’ study of broad-

casting-recording techniques under East-West cultural ex-

change agreement adminstered by State Dept.: Ralph
Harmon, Westinghouse stations; Ralph Cohn, Screen

Gems; Jerry Danzig, NBC; Mike Wallace, ABC. Origi-

nally scheduled, but not going, was Richard S. O’Brien,

CBS. Dr. Burton Paulu, U of Minn., is now in London,

may join group. Russia will send delegation to U. S. in

Nov. State Dept, is also considering sending non-broadcast

electronics group, plans still indefinite.

NAB fall meeting windup: Maj. Gen. Robert Jefferson

Wood, deputy chief of Army research & development, will

be banquet speaker Oct. 27 in Statler-Hilton Hotel, W^ash-

ington, at last of 8 NAB fall conferences. He’ll discuss

missiles research and military implications of future inter-

national laws governing outer space. Meeting ends with

Oct. 28 luncheon addressed by Coca-Cola v.p. & marketing

director Felix W. Coste.

George G. Kerasotes, Springfield, 111. theatre opera-

tor, elected pres, of Theatre Owners of America, succeed-

ing Ernest G. Stellings, Charlotte operator of 2 N. C. thea-

tre chains, who becomes chairman; Albert M. Pickus,

owmer of Stratford Theatres, Stratford, Conn., named
executive committee chairman.

History of British broadcasting will be written by

Asa Briggs, Leeds U modern history professor, under

commission by BBC.

MBS moves Washington studios & offices from 1627

K St. NW to Sheraton-Park Hotel Nov. 1.

Obituary

Frank Ewing, 54, chairman of Fensholt Adv., Chicago,

died Oct. 11 of a heart attack. Surviving are widow, 5

children.
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NBC Treais the Press: Extraordinarily successful pro-

motional coup was NBC’s “press tour” this week, in which

it bi’ought 73 newspaper TV-radio editors to New York
and threw open its whole programming & executive or-

ganization for virtually unlimited news access. There for

the taking was grist for enough columns to backlog a

critic for a month.

It was NBC’s second such venture, last year’s being

conducted in Los Angeles. Feat was brilliantly executed

under supervision of press & publicity v.p. Sydney H.

Eiges and press dept, director Ellis Moore, who carried

off a $75,000 affair with only about $25,000 of NBC’s money
—balance coming in form of parties, transportation, gifts,

etc., from sponsors, stars, hotels and the like. Months of

intense planning, by big staff, went into it.

Heart of the tour comprised interviews with perform-

ers and executives. Interviews were set up in advance, and

the reporters quizzed to their hearts’ content—4 sessions

running concurrently. And, learning from last year’s too-

frantic pace, NBC wisely gave newsmen breathers to write

their stuff.

News “package” was complete—for NBC also sched-

uled affiliates’ annual meeting same time, held joint press-

affiliate meetings addressed by executives from chairman

Robert W. Sarnoff down (see p. 1). In addition, RCA was
brought in via trip to Princeton Labs, where reporters

were shown latest technical developments (p. 2).

“Socializing” was tremendous, including: buffet din-

ner at Essex House by Perry Como; brunch at Sardi’s,

Colgate; luau at Lexington Hotel, Steve Allen; dinner at

Leone’s, Gillette; “learn how to cha cha!” at studios of

Arthur Murray, who then was dinner host at Tavern on
the Green; dinner at Nassau Tavern, Princeton, RCA; re-

ception for press, affiliates & performers at Plaza Hotel,

NBC; dinner for press & stars again at St. Regis Roof,

NBC. Windup—^for recuperation—^was at Concord Hotel,

Lake Kiamesha, N. Y.

There were “refreshments at all times” at press head-

quarters in New York and thousands of photographs of

the editors chinning with “names” (one photographer told

us he’d shot about 150 first day). Also, each reporter was
insured—$100,000 in air, $25,000 on ground. And a topper

was daily distribution of ABC & CBS publicity releases!

Clue to the editors’ collective news sense was their

choice of interviewees. Here were top 10, with number
of interview requests for each: Marlene Dietrich, 42;

Stockton Helffrich, director of continuity acceptance, 30;

Cliff Arquette, of Jack Paar Show, 30; screening of Gate-

ways to the Mind, 30; Dave Garroway, 24; producers of

Continental Classroom, 22; Charles Van Doren, 20; Betsy

Palmer, 18; Alfred Drake, 17; Mildred Freed Alberg,

exec, producer. Hallmark Hall of Fame, 16.

Britain’s new northeastern TV station at Bumhope
schedules start on Jan. 15, 1959, with Tyne-Tees Television

Ltd. as program contractor under Independent TV Authori-
ty. It begins with 100-kw, horizontally polarized, on Ch.

8 (189.75 me visual carrier, 186.25 me aural).

UHF’s ‘Angry Young Man’: Most unrepressed
station operator in the industry, when it comes to criticism

of FCC for its allocation policy, is Wm. L. Putnam, pres,

of WWLP, Springfield, Mass. (Ch. 22). Addressing Ohio

Assn, of Broadcasters in Columbus last week, he asserted:

“The American people don’t know what is being done to

them today, but some day they are going to find out, just

as sure as you and I are here, and when they do, they will

ultimately demand more and more intensive regulation of

this growing monopoly, just as they have demanded and

gotten regulation of every other monopoly in these U. S.

Broadcasters of this nation have a choice. They can be

morally honest, and support what really ought to be done,

or they can subject themselves to the other alternative of

increasing bureaucratic domination. I am inclined to be-

lieve that, at long last, the Commission will very shortly

announce a new allocations policy which will go a long

way toward alleviating this monopolistic situation. It re-

mains to be seen, however, with what degree of grace we
broadcasters will accept such a policy and with what de-

gree of courage the FCC will see it executed.”

Stereo combination: educational KQED, San Francisco

(Ch. 9) and commercial FM station KPFB, Berkeley.

They’ll present KPFB’s weekly concerts, under waiver of

rules granted by FCC—similar to last week’s action affect-

ing educational WTTW, Chicago (Ch. 11) and WFMT
(Vol. 14:42).

RCA shipped 12-section superturnstile antenna Oct.

23 to upcoming WTOL-TV, Toledo (Ch. 11) due in Dec.;

12-section superturnstile Oct. 17 to WKBW-TV, Buffalo

(Ch. 7), also due in Dec.; 6-section superturnstile Oct. 13

to WCSC-TV, Charleston, S. C. (Ch. 5), planning move
to 1000-ft. tower at new site.

TV-radio tower fabrication has been discontinued by

Truscon Steel div. of Republic Steel, but it continues

making towers for Govt.

Rehearing of Norfolk Ch. 10 decision was denied this

week by Com*t of Appeals, sitting en banc and voting 7-2

to sustain its recent action upholding FCC’s choice of

WAVY-TV over Beachview Bestg. Corp. (Vol. 14:38).
This week’s action was punctuated by dissent from Judge
David L. Bazelon, who stated: “I vote to grant the peti-

tion for rehearing en banc in order to reconsider this

court’s recent rulings which appear to render us powerless
to restrain the Commission from employing shifting em-
phasis of comparative criteria obliterating any predictable

pattern of decision.” Other dissenter was Judge Wilbur K.
Miller.

Tallest self-supported tower in world before Tokyo’s
1092-ft. structure came along (Vol. 14:41) was the 1042-

ft. spire of KCMO-TV, Kansas City (Ch. 5)—including

antenna. Mgr. E. K. Hartenbower supplies these statis-

tics: 800 cu. yds. of concrete in footings, 600 tons of steel,

25,923 bolts, 5 mi. of wire, sixteen 100-watt obstruction

lights, 1360 tower-leg bulbs, five 300mm flashing beacons,

five 1000-watt beacon lights, 7 catwalks—and it takes

average man hour to climb to top.

Big demand among engineers for 2 technical papers

by Dr. G. H. Brown prompted reprints, RCA says—^both

available from RCA Industrial Electronic Products, Cam-
den: “Design Methods to Improve the Stability of AM
Directional Antenna Systems” and “Ground Systems as a
Factor in Antenna Efficiency.”

CPs granted: Educational Ch. 56, Lakewood Center,

Wash., to Clover Park School District 400; Ch. 75, 77 &
83 translators, Spencer & Spirit Lake, la., to Spencer
Area TV Inc.

Ampex shipments: one color kit each to CBS N. Y. &
Hollywood studios; one recorder to WJAR-TV, Providence;

2 recorders to Telesistema de Mexico, Mexico City.

New call letters: WLBR-TV, Lebanon, Pa. changes to

WLYH-TV next Jan. 1.
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CORNING'S NEW 23-in. PICTURE TORE: Challenger to 21-in. picture tube , also starting
TV industry once again on inarch toward bigger picture screens, is new 23-in. bulb
which Corning Glass Works says it will show to industry next month for first time.

We tracked down reports that big Corning, which makes lion's share of bulbs, v/ould

sample industry with both a new 18-in. and a 23-in. bulb — but Corning states it

has no plans at this time for the 18-in. type.

The 23-in. bulb is a version of "contoured twin panel" tube Corning announced
last May (Vol. 14:20), but without oil-filled space between tube face and panel. Now
panel is fixed directly to face of picture tube with special plastic cement. Appar-
ently, idea of oil-filled space has been dropped. There are similarities between new
Corning tube and laminated tube face Pittsburgh Plate Glass announced recently (Vol.

14:30). Here are new tube's advantages, according to Corning:

(1) Face panel gives greater strength — so new bulb has straighter sides
and sharper corners and fits more compactly into cabinet.

(2) Tube face flattened to a considerable degree.

(3) More rectangular area permits bigger picture — approximately 20 sq. in.

more than is possible with current design.

(4) Dust-free — dust collecting surfaces eliminated, leaving only front
which can be' washed easily.

(5) Reflections reduced — also because there are 2 surfaces, not 4.

(6) Light output increased about 8% — attributable to elimination of the

reflecting glass surfaces.

(7) New design concepts possible — because of the sharper corners and the

flatter face. Thus, both depth & width of cabinet can be reduced.

Height & width of new tube are virtually same as standard 21-in. bulb. And,

the weight is the same or slightly less.

If set makers cotton to new bulb , they'll probably get them too late for the

spring lines shown to distributors in Dec. -Jan. But, they could get them in time

for mid-year introduction of new 1960 models.

Transistor Threat from Japan: The production of transistors in Japan has zoomed
to more than 2,000,000 vmits expected this year — and the "mighty mites" are find-

ing their way in increasing numbers into the U.S. So says communique to the Commerce

Dept, from attaches in Tokyo, their report coming hard on information that Japanese
transistor radios are invading U.S. market at 50-70,000 monthly rate (Vol. 14:39).

Plea for import restrictions to protect domestic transistor industry is being
readied by EIA's Import Committee headed by Motorola chairman Paul V. Galvin, for
presentation to Director Leo Hoegh of the Off ice, of Defense & Civilian Mobilization.
It's estimated that domestic requirements take about 2/3 of Japanese production, and
leave 600,000 or more available for export this year, mostly to U.S. While this is

relatively small compared with expected U.S. production of 48,000,000 transistors in

1958, it is regarded as a sufficient threat to justify request for import curbs.

TV-Radio Production: tv output was 124.503 sets in the week ended Oct. 17 vs.

127,125 preceding week and 164;627 same week last year. Year's 41st week brought
year's total production to 3,829,028 sets vs. 4,921,396 last year. Radio production
was 287,829 (73,754 auto) for week ended Oct. 17 vs. 314,884 (93,088 auto) preceding
week and 407,298 (150,075 auto) same week last year. Radio production for 41 weeks

was 8,290,661 (2,555,999 auto) vs. 10,566,643 (4,103,822 auto) last year.

12 -
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RCA-JUSTICE DEPT. PATENT SETTLEMENT DUE: Final agreement on consent decree to settle

long-pending govt, patent anti-trust suits against RCA appears imminent. Despite

absolute refusal of RCA and Justice officials to discuss matter, we were able to

confirm that "breakthrough" had been achieved; that there were intense conferences

between RCA & Justice attorneys this week; that only minor problems remain.

There have been approaches to agreement several times in recent months, as

attorneys negotiated over civil suit which was started in Nov. 1954 (Vol. 10:37) and

criminal suit in which indictment was filed last Feb. 21 (Vol. 14:8) — but current

discussions are said to have achieved final results.

The 1954 civil suit attacked RCA "package licensing agreements " and other

"misuse of patents." Named as "co-conspirators," but not as defendants, were AT&T,

Western Electric, Bell Labs, GE, Westinghouse. Criminal suit charges RCA with 4

counts of violation of Sherman Anti-Trust Act. No individuals were named, but 20

domestic & foreign companies were — including GE, Westinghouse, AT&T.

Settlement of foregoing wouldn't clear up all RCA anti-trust litigation —
for there's still: (1) Philco's $150,000,000 treble-damage suit pending against

RCA, GE, AT&T. (2) Govt.'s civil suit against RCA & NBC, charging violation of the

Sherman Act in swap of Philadelphia & Cleveland TV-AM-FM stations between NBC &

Westinghouse (Vol. 12:49, et seq).

Trade Personals: Robert Adams promoted to Packard-

Bell’s eastern operations mgr., Washington, succeeding

Commodore A. J. Spriggs, now adviser to Commerce Dept,

electronic div. director Donald S. Parris (Vol. 14:42) . . .

Roger C. Smith, ex-asst. gen. mgr. of Motorola Finance

Corp., promoted to credit mgr. of parent corporation . . .

Francis A. Bonner, ex-Amphenol, named sales mgr. of

Admiral International & Admiral Corp. Interamericana,

succoeding Earl L. Nissen, resigned . . . Harry J. Abrams,

ex-Trav-Ler Northwest Sales, named Philco field opera-

tions mgr.; Horace P. Auston Jr., ex-Certain-Teed Prod-

ucts, named field operations representative, both report-

ing to Wm. A. Harrison, mgr. of distributor operations

. . . Edward Welker promoted to product planning & mar-

ket development mgr. of RCA Victor record div. . . . Ken-

neth C. Moritz, ex-Philco, named sales mgr. of Raytheon’s

semiconductor div. . . . Edgar Greenebaum Jr., Chicago

financial consultant specializing in TV-electronics, having

attended International Electronics Conference at Liege,

Belgium, Oct. 6-11, went to Russia Oct. 16 to study de-

velopments there . . . Dr. Philip N. Hambleton promoted

to CBS-Hytron research & development supervisor for

tubes . . . Meyer Leifer promoted to Sylvania special tube

operations mgr., headquartering at Mountain View, Cal.

. . . J. D. Houlding promoted to v.p.-gen. mgr. of RCA
Victor Ltd., Montreal . . . James McGill promoted to Hot-

point TV-appliance sales mgr., N. Y. area . . . Clark Lam-
bert promoted to sales administration mgr. of Siegler’s

Olympic div. . . . Walter L. Brough, ex-Hercules Motors,

named ORRadio manufacturing mgr. . . . Leonard W.
Smith, ex-Norge, named Westinghouse appliance merchan-
dise mgr. . . . John Rankin, ex-Chrysler, named engineering

director of V-M Corp., Benton Harbor, Mich. . . . Wm. F.

Kiefer, mgr. of Corning Glass Works refractories plant,

will be mgr. of company’s new TV tube plant near Sydney,

Australia. ^

“New Concepts for Space Age’’ is theme of 1959 Elec-

tronics Components Conference to be held in Philadelphia

May 6-8 under sponsorship of EIA, IRE, AIEE &
WCEMA. Abstracts of proposed technical papers should

be sent to Brig. Gen. Edwin R. Petzing, AGEP Sec-

retariat, U of Pennsylvania, 200 S. 33rd St., Philadelphia.

ELECTRONICS PERSONALS: Francis H. Lanhan named
pres, of new ITT subsidiary. International Electric Corp.,

formed to produce world-wide electronic control system for

Strategic Air Command; also resigns as pres, of Federal

Electric Corp., ITT’s service organization; ITT exec. v.p.

Fred M. Farrell named chairman of International Electric

. . . Air Force Col. B. H. Perry named exec, officer for

communications-electronics. Joint Chiefs of Staff; Navy
Capt. Richard R. Hay heads international liaison group
. . . Brig. Gen. Wayne H. Adams (USMC ret.) named Syl-

vania military requirements analyst, headquartering in

Washington . . . Harry Reese Jr., ex-Curtiss-Wright,
named atomic energy services mgr. of RCA Service Co.

. . . Clarence A. Wetherill promoted to chief engineer of

Stromberg-Carlson’s San Diego operations . . . James J.

Kerley promoted to asst, controller of Avco’s Crosley div.

DISTRIBUTOR NOTES: Westinghouse appoints ' Samuel
Jacobs, Philadelphia, for consumer products . . . Hoffman
appoints A. W. Bolingbroke Co., Milwaukee, for TV, radio,

phonos . . . Olympic appoints Coffin & Wimple, Bangor,

Me., for TV, radio, hi-fi . . . DuMont appoints Videon Corp.,

Hialeah, Fla.; Bill Ellis Sound Equipment Co., Austin,

Tex., for closed-circuit TV . . . Hallmark appoints South-

east Sales & Mfg., Atlanta, for stereo equipment, records

. . . Westbury Electronics (multiple-distribution equip-

ment) adds Graybar to list of regular distributors.

Biggest New England industry within 10 years will

be electronics, RCA pres. John L. Burns predicted at

dedication of company’s new missile electronics and con-

trol lab & plant at Burlington, Mass., Oct. 22. He said

electronics already employs 65,000 in Mass, alone, trailing

only textiles.

Exhibit hall of N. Y. Slock Exchange (Ruddick Law-
rence, ex-NBC, public relations v.p.) has Texas Instru-

ments’ display of what it calls “world’s largest transistor,”

showing animation of inner workings on a transistor mag-
nified 25,000 times.

Dr. Gordon R. Partridge, senior engineer in Raytheon’s

communications dept., is author of PrincijileK of Electronic

Instruments (383pp., $11), published by Prentice-Hall.
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Hug6 RGSBarch Bill: First comprehensive survey of

electronic research & development expenditures by U. S.

industry, made by Labor Dept.’s Bureau of Labor Statis-

tics for National Science Foundation and released by EIA,
shows that investment in science for commercial objectives

totaled nearly $1.4 billion in 1956.

Excluding basic electronic research not directed

toward development of specific products (and which
brought total r-&-d bill to $6,452 billion), $669,600,000

—

biggest item in big bill—was spent by TV, radio and other

electronic industry manufacturers for applied science 2

years ago. Aircraft and associated parts firms accounted

for $260,700,000, telecommunications & broadcasting (in-

cluding networks) for $182,100,000.

Govt, survey demonstrates again how electronics ap-

plications are vital to wide range of manufacturing &
non-manufacturing groups beyond leaders in field. It covers

15 industries in all, ranging from instrument-making to

construction, from public utilities to food, all of which

reported appreciable investments in electronic research.

During 1956 nearly half of industry’s applied-&-basic

r-&-d expenditures—$3.1 billion—was financed by Govt.

Not listed in report are electronic research projects under-

taken by Govt, itself, universities, commercial labs, non-

profit institutions, which would have raised national total

to an astronomical level.

Details of industrial research costs for electronics will

be disclosed in subsequent BLS-National Science Founda-
tion report, due soon. Also under way is survey of 1957-

58 r-&-d expenditures, for which electronic manufacturers

are asked to send descriptions (brochures, pamphlets, etc.)

of typical activities to Office of Special Studies, National

Science Foundation, 1951 Constitution Ave., Washington

25, D. C. Following is table of 1956 applied electronic

r-&-d expenditures by industries, EIA’s electronic & elec-

trical systems & parts category (TV, radio, etc.) embrac-

ing Govt.’s Standard Industrial Classification grouping of

electrical machinery, equipment & supplies:

R & D
Expenditures

Industry (in millions)

Electronic-Electrical Systems, Parts $ 669.6

Aircraft & Associated Parts - 260.7

Machinery (including computers). 182.1

Telecommunications & Broadcasting 137.0

Professional & Scientific Instruments... 64.5

Fabricated Metal Products & Ordnance 36.7

Stone, Clay & Glass Products ... 4.4

Food & Kindred Products 4.0

Textile Mill Products & Apparel 1.1

Petroleum Products & Extraction .8

Primary Metals .8

Chemicals & Allied Products .4

Transportation & Other Public Utilities .3

Construction .1

Paper & Allied Products .1

All Other Industries .. 30.3

Total - $1,392.9

Prospect of excise tax refunds on sums spent by

inanufacturers under TV-appliance warranties faded as

Supreme Court refused to upset 2 U. S. Court of Claims

decisions holding that warranty allowances are part of

sales price subject to 10^7 excise levy. Several companies

in TV-appliance industry have claims pending similar to

those denied in suits filed by General Motoi’s Frigidaire

div. and Ford Motor Co. Government is expected to move
for dismissal of suits pending in Court of Claims on basis

of Supreme Court refusal to consider appeals.

The 5lh Age of Electronics: The Age of industrial

Electronics, an era already begun in a modest way, will be
5th Electronic Age and will achieve a peak in 1961-2, ac-

cording to special study of the electronic industry by
Harris, Upham & Co., N. Y. investment firm, titled “The
Next Upsurge, Where & When.” Study notes that elec-

tronics is one of half-dozen really new industries born
during last half century, says it’s riding crest now of 4th
boom, “latest in series which has boosted sales in this field

from $340,000,000 in 1939 to well over $12,000,000,000 in

1957.” Four prior electronic ages: Age of Radio, Age of

Radar, Commercial TV Age, Missile Age. Says report:

“In our opinion there will be a 5th great upsurge in

electronics sales and profits. We do not refer to the field

of color TV although that medium is sure to be success-

fully developed in time, and yield a potent shot in the arm
for the TV segment of the industry. TV may receive an
assist in 2 other areas as well—subscription and closed-

circuit TV.
“Next real boom will occur in what we call the Age

of Industrial Electronics, . . . [and] will represent the

real maturity of the electronics industry. Electronics will

no longer be considered a specialized miracle worker, but
a work saver useable in virtually every industry or busi-

ness. ... In the 1962-1972 period, electronics will actually

infiltrate virtually every industrial and business opera-

tion, with markets of a volume and scope far above those
of today. These markets will probably total $20,000,000,-

000 by 1962 and should increase substantially in the 10

years to follow.”

Report concludes enthusiastic forecast of investment
possibilities in electronics by picking present & future

leaders in 5 phases of industry:

(1) Computers: Burroughs Corp., Electronics Asso-
ciates, IBM, Litton Industries, Sperry Rand.

(2) Automatic controls: Bendix Aviation, General Pre-

cision Equipment, Leeds & Northrup, Minneapolis-Honey-
well, Robertshaw-Fulton Controls.

(3) Radiation Equipment: Baird-Atomic, GE, High
Voltage Engineering Corp., Nuclear-Chicago Corp.,

Tracerlab, Varian Assoc.

(4) Ultrasonics: Bendix Aviation, Curtiss-Wright.

(5) Transistors: Baird-Atomic, GE, General Transis-

tor Corp., RCA, Texas Instruments, Thompson Products.

Increase in receiving tube production, despite greater

use of transistors and other semiconductors in electronic

equipment, was predicted by Sylvania chairman-pres. Don
G. Mitchell at opening of company’s new $4,500,000 auto-

mated tube plant at Altoona, Pa. Mitchell forecast 450,-

000,000 receiving tubes will be produced annually in the

foreseeable future vs. current 420,000,000 output. He said

development of “hybrid-type” equipment, using both tubes

& transistors, will give receiving tube business a “big lift.”

Slump in tape recorder sales is due to consumer con-

fusion over 3 new developments: (1) stereo disks, (2)

slow-speed 4-track stereo tape, (3) new tape cartridge.

So says Oct. 24 Electronics w’hich also predicts sales ex-

ceeding 650,000 units in 1959. “These developments [are]

key to a real mass market for tape machines, hitherto

purchased largely by audiophiles, hobbyists and music

enthusiasts.”

New Hi-Fi Show dates: Cow Palace, San Francisco,

Feb. 7-10; Biltmore Hotel, Los Angeles, Feb. 16-23. Both

are under auspices of Institute of High Fidelity Mfi’s.
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Financial Reports:

SYLVANIA SALES rose 20% in 3rd quarter over 2nd,

achieving record for period, while earnings ran close

to 3rd 1957 quarter and also went ahead of April-June.

Third quarter sales were $90,139,178 vs. previous record

of $89,363,200 in 1957 period. Net income was $3,779,387

($1.05 per share) vs. $3,853,571 year ago and $1,415,052

in 2nd 1958 quarter.

“Sylvania’s operations have returned to more normal

levels, and the outlook is very promising for the remainder

of the year,” said chairman-pres. Don G. Mitchell. He re-

ported Sylvania’s TV set sales more than doubled 2nd

period. Picture tube market improved; sales to other TV
& radio set manufacturers indicated further increases in

rest of 1958 to replenish inventories.

For 9 months this year sales were $237,715,394 vs. rec-

ord high of $251,883,741 in first 3 quarters of 1957. Earn-

ings were $6,362,257 ($1.72) vs. $8,642,240 ($2.37).

Philco earned $1,774,000 (42c) on sales of $95,925,000

in 3rd quarter vs. $1,477,000 (35<‘) on $90,115,000 year

earlier, net income for 1958 quarter more than absorbing

first-half loss of $1,442,000 (Vol. 14:31). For 9 months,

earnings were $332,000 (!<*) on $245,820,000 vs. $2,733,000

(61c) on $275,071,000 in 1957.

.\dmiral Corp. reports earnings of $947,254 (40c‘ per

share) on sales of $123,529,953 in 9 months ended Sept.

30 vs. $665,264 (28<1) on $129,044,499 year earlier. In

first half this year Admiral had $407,180 net loss after

$400,000 reserve for liquidation of unprofitable molded

products div. (Vol. 14:33).

AT&T earned $189,400,000 ($2.71 per share on 69,900,-

OCO shares outstanding) in quarter ended Sept. 30 (Sept,

fisrures partly estimated) vs. $173,242,305 ($2.69 on 64,-

497,723) in same 1957 period. For 12 months ended Sept.

30 net income was $729,210,000 ($10.96 on 66,536,000) vs.

$'570,318,337 ($10.58 on 63,371,109) year earlier.

RCA earned $6,254,000 (40(* per share) on sales of

$292,199,000 in 3rd quarter vs. $8,009,000 (52<^) on $288,-

677,000 in same 1957 period. For 9 months net income

was $19,798,000 ($1.26) on $834,753,000 vs. $28,320,000

($1.87) on $853,667,000 year earlier.

Siegler Corp., whose divs. include Olympic Radio &
TV, earned $533,262 (35c per share) on sales of $19,005,-

400 in first fiscal quarter ended Sept. 30 vs. $368,602 (24<?)

on $16,662,835 year earlier.

Universal Pictures lost $861,247 in 39 weeks ended

Aug. 2, after Federal income tax credit of $1,160,000, vs.

net profit of $1,887,498 ($1.86 per share) in same period

last year.

Gross Telecasting Inc. (WJIM-TV & WJIM, Lansing)

earned $.529,246 ($1.32 per share) in 9 months ended Sept.

30 vs. $502,003 ($1.26) year earlier.

Muter Co. earned $189,801 (25<‘ per share) in 9

months ended Sept. 30 vs. $248,155 (32<f adjusted for stock

dividend) year earlier.

ORKadio Industries lost $41,000 on sales of $1,367,000

in 6 months ended Aug. 31 vs. earnings of $83,968 on

$970,174 (18c per share) year earlier.

I)i^idends: Sylvania, 50c payable Dec. 23 to stock-

holders of record Dec. 2; Electronics Investment, 3(1 Nov.

28 to holders Nov. 3; Walt Disney Productions, IOC plus

3', stock, both Jan. 1 to holders Dec. 3; Siegler, 10c Dec.

1 to holders Nov. 15.

Portable Color Camera: Remarkable job of miniaturi-

zation is RCA’s color camera, still developmental (see

p. 3), which uses three %-in. vidicon pickup tubes, weighs

20 lbs., is operated with 45-lb. monitor & control unit.

It’s entirely transistorized, using 300 transistors

—

some of them still in developmental stage—and perform-

ance is said to be comparable with that achieved with

equipment using tubes. Mere 75 watts is needed, so equip-

ment may be driven by automobile-type batteries.

RCA stresses possibilities for field use—“color tele-

casting, militax-y field reconnaissance, sales promotion.”

In addition, major potential is seen for closed-circuit use

in medicine, industey & research.

System was developed by team under supervision of

honorary v.p. Dr. V. K. Zworykin, including L. E. Flory,

J. M. Morgan, W. S. Pike, L. A. Boyer. The %-in. vidicon

was developed by A. D. Cope.

RCA also called attention to refinement of its color

camera using 1-in. vidicon, reported that it’s in commercial

production; that installations include huge color system

at Army’s Walter Reed Medical Center in Washington.

TV production in Italy rose sharply in 1957 to 380,-

000 sets vs. 250,000 in 1956, only 90,000 in 1955, according

to Commerce Dept. It reported 90% of Italy’s require-

ments for TV and radio now being supplied domestically.

West Germany supplied 71% of imports, Netherlands 18%,
U. S. 5%. Dept, said imports from dollar area are sub-

ject to licensing, with the 1958 quota for TV established

at 3500 units. “Developing production of electronic com-
ponents in Italy has lessened somewhat industry’s depend-

ence on imported parts. In 1957, West Germany supplied

over 43% of such imports, U. S. 18%, Netherlands 16%,
Dept, reported.

Latest entry into transistor radio field is Ghannel
Master, big TV antenna maker, which announced agree-

ment with Sanyo Electric Co. in Japan to manufacture 2

six-transistor models under Channel Master name. Model
6506 has 6 matched transistors plus one diode and one

thermistor, lists for $49.95. Model 6501 has 6 transistors,

one diode, lists for $34.95. Company announced move
into radio field was first in planned diversification pro-

gi-am. Sales will be through present antenna distribution

channels.

Standard tests for printed circuit boards will be
worked out by joint committee representing EIA, Na-
tional Electrical Mfrs. Assn. & American Society for

Testing Materials. Delaware U research facilities will be

used. Dr. James K. Davis, Corning mgr. of electronic

component development & research, was named to repre-

sent EIA on the committee.

Over-the-horizon range can be increased, or same
range can be achieved with reduced power, using new
“parametric” amplifier which is still in lab stage, accord-

ing to ITT. Ten-kw transmitter range can be extended

from 250 to 350-mi. or 250-mi. range can be retained with
power reduction from 10-kw to 1-kw, states Wm. Sichak,

director of ITT radio communication lab.

Transistorized FM radio is now possible with develop-

ment of new type “drift” transistor, according to Dr. Alan
M. Glover, v.p.-gen. mgr. of RCA semiconductor & mate-
rials div. Still in developmental stage, new transistor will

be ready soon for industry sampling, he said.

Webcor will con.solidate operations in new .$6,000,000

Chicago plant to be built next year. Company now has 5

plants and offices in area.
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Compatible Stereo Via AN: Unless we miss our
guess, whole stereo broadcasting picture is going
to be shaken up by RCA’s announcement of new
stereo AM system, demonstrated to affiliates &
newsmen at Princeton Labs this week (p. 2).

Concept itself seems almost too simple. Each
AM station now broadcasts 2 “sidebands”—each
of which carries all the information a radio re-

ceiver needs, RCA feeds a microphone to each
sideband, broadcasts the 2 signals simultaneously.

Special AM receiver separates the signals, feeds

each to a speaker—and that’s it. Furthermore,
system is compatible—i.e., existing AM receivers

will accept and reproduce stereo broadcasts just

as if they were ordinary transmissions.

System performed well at Princeton demon-
stration, though there was momentary difficulty

because of wiring problems.

RCA Labs v.p. Dr. James Hillier frankly

labeled system “experimental,” but said he looks

forward to commercial development. His state-

ment was strongly worded:
4^ V V

“This is perhaps the longest forward stride in the

standard radio broadcast field in nearly 30 years. With
the mounting public interest in stereophonic sound repro-

duction as a means of achieving the highest fidelity, a

new system that provides stereo for the first time entirely

within the standard AM radio broadcast band is a de-

velopment of major significance.”

Dr. Hillier contrasted system with current methods of

broadcasting stereo—FM multiplexing and combination

of FM & AM stations: “The combination of FM & AM
requires the home listener to use 2 different types of radio

which are usually unmatched and difficult to tune to the

RAB Sponsors Radio Set Count: Huge sample

of 36,500 homes in 330 areas will be covered in nationwide

survey by Census Bureau next month to pinpoint radio re-

ceiver ownership—in study financed by Radio Advertising

Bureau and planned by Advertising Reseax’ch Foundation.

Last nationwide radio survey was conducted in 1954 by

Alfred Politz Research Inc. for RAB (then called Broad-

cast Adveitising Bureau), also under ARF supervision.

RAB’s most recent estimate of radio sets-in-use (July)

put total at 142,600,000. The 1954 survey concluded there

were 100,920,000 sets—74,740,000 of them in homes, 26,-

180,000 auto. New survey will determine not only set total

but location in home, number of multiple-set homes, auto

receivers—broken down into 14 geographical areas.

Statewide Ohio ETV system costing $9,000,000, with

2 channels for colleges, one each for high schools and

elementary schools, is proposed by chairman Paul L.

Walker of State Board of Education’s audio-visual com-

mittee. He seeks General Assembly approval of 2-year

project designed for use by each school & college in Ohio.

FCC technical report, on “An Analysis of Long Term
Fading Ranges for TV & FM Sei’vice Fields” (TRR 2.1.7)

is available from Technical Research Div., Room 7506,

New Post Office Bldg., Washington 25.

Roger Williams Straus Memorial Foundation, N. Y.,

approved $50,000 grant for sponsorship of 13-film ETV
series in field of human relations.

proper relationship for full stereo effect. Moreover, it

requires the broadcaster to use 2 transmitters and 2 sep-

arate broadcast frequencies. The FM system benefits lis-

teners who have appropriate special FM equipment, but
many home radios and all automobile radios receive only
AM broadcasts.

“A stereo AM system, such as the one demonstrated by
RCA, can remove these limitations and place stereophonic

sound for the first time on the same basis as standard
AM broadcasting. For the listener, it means stereophonic

sound in radio with only one receiver and one tuning ad-

justment, as simple in operation as the tuning of present

AM sets. For the broadcaster, it means the ability to

transmit live or recorded stereophonic programs vrith a
single transmitter and within present operating AM fre-

quencies.”
* * * *

Dr. Hillier didn’t speculate about costs, but Washing-
ton consulting engineers assume that modification of exist-

ing AM transmitters shouldn’t prove to be exorbitant. As
for FCC—which would have to approve standards—its

engineers seemed startled by the announcement, which
presumably would have no impact on allocations, inter-

ference & service areas.

Among the most interested in development are pro-

ponents of FM multiplex systems because of possibility

that stereo AM might take some edge off FM stereo. Said
Murray Crosby, head of Crosby Labs:

“To me, it helps along the FM situation, because it

looks as if RCA wants to get on the bandwagon. FM
is coming into its own as a definitely' superior medium.
It can never be approached in fidelity by AM.”

The RCA idea seems so obvious that question arises

as to why it hadn’t been suggested before. One reason

advanced by' engineers is that single-sideband techniques

and equipment were very complex and costly until certain

engineering breakthroughs were achieved during last few
years.

TV commercials are twice as effective as radio com-
mercials—but TV still can take advertising lessons from
radio, according to Sept. Bulletin of Schwerin Research

Corp. Newsletter says TV advertising needs “audio that

stands on its own prose,” since many viewers don’t look at

pictures when commercials are aired. “Good radio prac-

tices” recommended for TV
: (1) Clarity. (2) Repetition.

(3) Identification & description of “presenters & charac-

ters.” But Schwerin concedes it’s “probably impossible to

design a commercial that is perfect for both TV & radio.”

Network TV audiences continue to grow, TvB reported

this week on basis of study of Nielsen ratings—with the

first 9 months of 1958 showing an 8% increase in average

evening program audience, 13% increase in average day-

time audience. Average weekday' daytime program reaches

372,000 more homes per broadcast in 1958 than 1957, TvB
reports, while average increase for weekday evening shows

is 653,000.

New reps: WOI-TV, Ames-Des Moines, to H-R Tele-

vision as of Jan. 1 (from Weed) ; WLOS-TV, Asheville,

N. C., to Peters, Griffin, Woodward (from Venard, Rintoul

& McConnell) ;
WUSN-TV, Charleston, S. C., to Bolling

for midwest and west coast (from Simmons Assoc., now
out of business) ;

W'TVY, Dothan, Ala., to Richard O’Con-

nell (from Young).

NBC-TV’s coast-to-coast college-credit Continental

Classroom (Vol. 14:38, 40) added General Foods & Stand-

ard Oil of Cal. as sponsors.
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SUMMARY-INDEX OF THE WEEK'S NEWS November 1, 1958

MORE EDUCATIONAL VHF's sought by JCET in petitions to

FCC. General investigation requested, along with res-

ervation of 5 specific channels (p. 3).

NOBODY—BUT NOBODY—of real consequence, not even in

Manitowoc, Wis., really wonts to break "dike" against

hard liquor advertising on TV-radio (pp. 3 & 4).

BIG-SCREEN TV FOR BASEBALL classics, with fans paying

way into ball parks across country for World Series,

proposed by TelePrompTer's Irving Kahn (p. 6).

PURCHASE OF WITI-TV, MILWAUKEE, won't increase "con-

centration of control," Storer tells FCC. Says it can

operate independent at a profit (p. 8).

TAMPA EDUCATIONAL STATION started this week, one in

Gainesville shortly, give Florida lead in non-commer-

cials; next starter to be KClP-TV, Nampa, Ida. (p. 9).

CBS RADIO CUTS BACK SCHEDULE Jon. 1, will let affiliates

sell heavy news schedule locally. Stations approve

plan by 84% vote in N.Y. meeting (p. 14).

Manufacturing-Distribution-Finanee

RCA PATENT CONSENT DECREE may have long-range im-

pact on research. Questions raised about licensee suits,

NBC stations (pp. 1 & 10, Special Report).

FM RADIOS ROLLING ONCE AGAIN as stereo hypos inter-

est in good music. Steady production rise presages best

FM year since 1953 (p. 11).

GE BUILDS LILLIPUTIAN TV no bigger than automatic

toaster. Still in development stage, tiny set weighs

10 lb., has 8-in. picture tube (p. 11).

ANOTHER WAGE BOOST THREATENS if Walsh-Healy mis-

sile-aircraft proposal goes through (p. 11).

IVith This Issue: Full Text of Final Judgment and Statements by Principals,

RCA PATENT DECREE-THE KNOWNS & UNKNOWNS: It would take a lawyer's lawyer to

explain fully the details of this week's patent consent decree signed by RCA and
Justice Dept. — and it would take a seer to predict what the decree, along with
RCA's "nolo contendere" in criminal anti-trust suit, portends for future.

We reprint herewith the full text of decree , along with Justice's statement
describing its terms in non-legal language, plus RCA's statement, in a Special
Report. We've gone beyond these docviments and talked to Justice Dept, attorneys,
RCA spokesmen and patent licensees. What follows is our impression of what it all
signifies (on p. 10, we go into greater detail) :

Both Justice Dept, and RCA seem satisfied with outcome — latter perhaps
because it might have been worse. Anti-trust chief Victor Hansen says "we got what
we wanted" and his top aide Robert Bicks says "this enables manufacturers to earn
the fruits of their research, as in other industries — that's what the patent sys-
tem is all about." RCA chairman David Sarnoff and pres. John Burns believe RCA is

quite strong enough to move ahead vigorously, bereft of its patent arm. RCA takes
comfort from fact that N.Y. Judge McGohey fined it $25,000 on each of the 4 counts
instead of the $50,000-each sought by Justice Dept, in the criminal suit, and inter-
prets this as indication the judge considered its actions weren't so "heinous."

Impression on Capitol Hill is that no one has any plans to "investigate"
decree because it isn't harsh enough. It's doubted, for example, whether even Rep.
Celler (D-N.Y.), chairman of House Judiciary Committee and critic of consent decree
in AT&T case, will be critical of the RCA settlement.

RCA's nearly-40-year stewardship of most valuable electronic patents, notably
some 12,000 affecting TV-radio industries, is now over. In a sense, the consent
decree is anti-climactic, doesn't change things immediately, was foreshadowed by
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RCA's settlement with Zenith more than year ago (Vol. 13:37 et seq) . RCA's more-
than-$20,000,000 annual gross (and considerable but imdisclosed net) from patent
royalties dropped to virtually nil a year ago, because after Zenith settlement it

promptly negotiated with most licensees new agreements which eliminated royalties
on black-&-white TV. Though RCA was still able to collect color patent royalties,
they were minuscule because RCA has been virtually the only maker of color sets.

No one except public utilities (such as Bell System) need now pay RCA roy-
alties for existing "radio-purpose" patents — primarily TV, radio, radar, sonar,
loran, etc. — though it may collect for color TV under certain limited conditions.
But RCA may collect for radio-purpose patents developed by its own employes from
now on. In addition, RCA continues to collect in such fields as automation, com-
puters, atomics, tape recorders. Electrofax, medical electronics. With its tremen-
dous research facilities, RCA can be expected to develop more valuable patents.

An effort to stimulate color , on part of both Justice Dept, and RCA, is

embodied in a "color pool." RCA puts its 100 best color patents into the pool, free
to anyone with no color patents. Those with color patents must throw them into the
free color kitty before they can get RCA's free; otherwise, they must negotiate
"reasonable" licenses with RCA. Pool will last nearly 17 years — or life of the
yoiingest patent in it (not "oldest," as Justice's statement puts it).

* * * *

All developers of patents are free to keep them to themselves or try to find
customers for them. This was true before — but it was RCA's practice generally to
acquire important patents, sometimes at great cost, and make them available to all
licensees. Now, it's expected there will be considerable scurrying around, as new
patents are developed, while each patent-owner seeks to drum up licensees. Will
manufacturers find themselves paying more fees than they did to RCA? Possibly.

RCA is not penalized as a manufacturer , for it was never accused of monopo-
lizing in that area — only in patent-licensing. Therefore, if non-RCA organization
produces patents RCA wants, it must offer them to RCA if it offers them to others.

Two immediate questions raised by decree ; (1) Will some manufacturers seek
to emulate Zenith and sue RCA for the return of past royalties, and does decree help
them? Lawyers, including those at Justice Dept., aren't able to agree on what the

decree does for nascent suers. (2) Are NBC's TV-radio licenses jeopardized now?
RCA insists on an emphatic "No," saying law requires NBC to be judged on its per-
formance "in the public interest." Others argue that RCA's "nolo" plea taints NBC

with "guilt" requiring judge to revoke NBC's licenses. It's also very much up to

FCC to judge whether parent RCA's "sins," if any, should be visited on child NBC.

At any rate, one able attorney tells us; "I'd love to have $500,000 to take a crack

at the NBC stations." Let your own lawyers tell you whether they think Philco now
has a better chance of winning its suit against RCA-NBC, based on NBC-West inghouse

Cleveland-Philadelphia station swap — now before the U.S. Supreme Court.

Most of RCA's 300-400 "radio-purpose" licensees haven't studied decree yet,

so their reactions are limited. However, several tell us decree doesn't make a lot

of difference right now because they haven't been paying RCA anything since shortly

after Zenith settlement. Long-range, large organizations such as GE are seen step-

ping up research in order to develop larger patent income. Spokesman for Hazeltine ,

which is untouched by decree and is now sole substantial licensing company, says

he sees no change in its position or mode of operation. One manufacturer's opinion:

"I think patent attorneys will be the ones most benefited by this."

There are 3 significant factors to be noted , in comparing conditions of the

decree with the agreements negotiated by RCA since Sept. 1957; (1) Color patents

are now free , weren't in the agreements. (2) All patents as of Oct. 28, 1958 are

thrown open ; previous agreements covered those existing as of Sept. 1, 1957, none

later. (3) Existing patents are free for lives of patents; the agreements were for

5 years. (For further details, see p. 10.)
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EDUCATORS PLUMP FOR VHF's IN MAJOR MARKETS: Emboldened by successes of educational

TV and hoping that FCC has a sputnik-stirred conscience about education, strongly

backed Joint Council on Educational TV (see p. 5) this week launched new campaign to

get more vhf channels, in petitions filed with the Commission.

JCET led drive which persuaded Commission to reserve educational channels

when freeze was lifted in 1952, and it now seeks to repair holes in educational vhf

coverage. Specifically, it requested FCC to start: (1) New investigation aimed at

getting vhf channels in all major markets. (2) Rule-making to reserve or allocate-

&-reserve vhf channels in 5 specific markets — Rochester, N.Y. (Ch. 13) ; Norfolk

(Ch. 13) ; Reno. Nev. (Ch. 11) ; Panama City. Fla. (Ch. 13) ; Waycross, Ga. (Ch. 8).

JCET suggests several ways of getting educational vhf's in major markets

such as New York, Los Angeles & Washington: (1) Purchase — "only rarely feasible"

because of cost. (2) Taking channels away from commercial operators at renewal time

— "probably a controversial and sharply-contested vmdertaking, " JCET says, putting

it a bit mildly. (3) Time-sharing with commercial stations, via FCC fiat.

These aren't all the possibilities. JCET -states, but they're good "starting

points." It calculates that 32,675,000 people live in 17 markets without educa-

tional stations, 21,473,000 in 14 now served with vhf educationals , 2,000,000 in 3

with not-yet activated vhf's, 10,500,000 in 6 with operating uhf 's. There are now

34 educationals on the air, 7 of them uhf, with 24 CPs outstanding.

Inadequacies of uhf are recited by JCET in the petitions, though it reports
uhf is quite valuable for in-school training. JCET is quite perturbed about New
York & Los Angeles, vowing; "We cannot believe that it is in the public interest to

perpetuate an allocation pattern which provides for 7 vhf commercial stations in 2

of the nation's largest metropolitan areas and relegates non-commercial educational
broadcasting to uhf channels..."

All the 5 specific channels mentioned herein may be dropped in without any
changes in engineering standards. All are quarries of commercial interests except
Panama City's Ch. 13. JCET also notes that it has already asked FCC to reserve
Wilmington-Philadelphia' s Ch. 12 (WVUE) , which has been taken off air by Storer,
now buying WITI-TV, Milwaukee (see p. 8). JCET goes further and requests that FCC
"should announce, as a general policy, that vhf channels which may in the future
become available in metropolitan areas where there is no vhf reserved channel or
educational TV service, will be reserved for non-commercial educational use."

HEAVE-HO FOR A PHONY ISSUE-An Editorial: Not a single operator among the 502 com-
mercial TV -stations now on the air has indicated any desire or intention of going
along with the curiously-inspired campaign to put hard liquor advertising on the air
— a proposal which thus far has won only a handful of converts among the 3300 AM
and the 570 FM stations now operating. Fact that a minuscule number of stations say
they will take business from national brands or local package good stores, fact that
a few liqueur ads have made their way onto the air, can hardly be said to constitute
that vaunted "break in the dike" so assiduously promoted and ardently headlined by
the trade journal that started it all.

There has been no torrent of demand for change in the TV-radio code restric-
tions, nor is there likely to be, and the temperance lobby itself, long crusading to
ban beer & wine as well as hard liquor advertising from all media in interstate com-
merce, admits it hasn't got the goods on the TV-radio broadcasting industry yet —
at least, not enough solid exhibits to help build up a convincing argument when it

resumes its perennial demands on Congress.

Even the distillers , intensely competitive as they are but with a keen sense
of public relations, show no signs of deviating from their own industry code against
use of the TV-radio media. And there are indications the beer people are annoyed ,

not simply out of fear of stiff er competition from hard liquor but because they're
aware they must inevitably lose out if the crusading element ever gets enough ammu-
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nition to put over any kind of Federal ban lOn advertising of alcoholic beverages.

Certainly it's the right of the broadcasters to carry any legitimately recog-
nized advertising they please — though we recall one who came on sad days when he
actually had the audacity to advertise a contraceptive (to the tione of sweet music,
no less) on his station. Certainly there's an argument for freedom of enterprise —
though we recall several more broadcasters who got their comeuppance, official and
extra-official, when they used their licensed channels for overt abuse and slander
of people and creeds and even for promoting goat-gland operations.

But the average broadcaster , however hard up he may be for an elusive buck,
knows when to exercise self-restraints which also happen to make good business and
community sense. The fact is they've so long exercised such restraints, so far as

hard liquor advertising is concerned, that nobody of any real consequence or stature
wants the code changed, to our knowledge. Even the liqueur advertising issue might
easily be met in due course, and without a lot of fanfare, for that product is more
like wine and not associated in men's minds with excess and intoxication. Unlike the

more common intoxicants, a case can be made for liqueur advertising on the air that

might be as acceptable to home folks and clergy as is beer & wine advertising now.

As for the "church and temperance crowds ," let's not kid ourselves about
their sincerity or their influence. Happily, they aren't of one accord amongst
themselves so far as the use and advertising of light alcoholic beverages are con-

cerned — but they might very well consolidate forces (as did the local Ministerial
Assn, in Manitowoc) if it should come to a showdown on selling whisky, gin and the

like — soft-sell or hard-sell — via TV & radio. The little Wisconsin station is

already suffering a hangover from getting off the codewagon; even the publicity and
talk-talk hasn't yet brought it a single liquor account (see below).

* * * *

One further observation ; It's as if TV-radio hasn't enough real problems,

especially in Washington, without creating synthetic and unnecessary ones. As one

astute, high-standing veteran of many years in the business put it, "If we don't

have crises, we create them. We broadcasters have always been that way."

Booze, Broadcasting, Boycott: The man who sparked

it—owner Francis M. Kadow of 250-watt WOMT,
Manitowoc, Wis. (pop. 27,598) ,

which broke broad-

casters’ tradition by offering to open his station

to any & all liquor advertisers (Vol. 14:43)—was
rueful this week about the furor he has raised.

He was in NAB’s doghouse, pres. Harold E.

Fellows having indicted him publicly for ‘‘selling

his birthright for a $20 bill”—words which caused

Kadow to resign from NAB. After 32 years of

operation in its community and participation in

many civic & church causes, WOMT was threat-

ened with town boycott voted by Manitowoc Min-

isterial Assn.

And—ironically—not a single commei’cial for

hard liquor, from local or national advertiser, was
in sight at this week’s end.

“The storm we have kicked up is out of all propor-

tion,” Kadow told us, sorrowfully. “If it hadn’t been for

the ill-chosen words of Fellows [at NAB fall meeting in

Milwaukee 3 weeks ago] we might not be in the well-

known wringer we’re in now.” As it is, he said, “We’re

getting a terrific reaction locally.” What will he do now ?

“I think we’ll just wait out the storm.”

Kadow, who has owned WOMT since its start in 1926

and also serves as gen. mgr., had received 60 letters about

his station’s new policy on commercials (“All alcoholic

beverage advertising accepted”) as proclaimed in Nov. 1

rate card. Most of them were protests, none contained

any expression of encouragement or even support from
fellow broadcasters. Capping them was resolution adopted

by local ministers—“after all we’ve done for them on the

station”—promising that WOMT would be shunned if

liquor ads are aired.

But, for the record, Kadow told us he planned no

retreat now. “I still don’t see why it’s all right for pub-

lications to carry liquor ads, but not all right for stations

—

so long as they’re done in good taste,” he said. As for

liquor advertisers: “We haven’t had a single tumble from
the liquor industry, nor have we solicited local liquor

stores.”
* * * *

It was plain that what Kadow started was little more
than trouble for himself. We checked sources in TV-radio

industry, liquor industry, temperance groups, advertising.

Govt, to find out whether there were any signs that broad-

casters’ traditional stand against hard liquor advertising

is weakening generally. There were no such indications

(see editorial, p. 3).

So far as NAB knows, no TV station anywhere in

U. S. carries commercials for anything stronger in alcoholic

content than beer & wine—and only one NAB radio mem-
ber (WCRB, Waltham, Mass., which plugs Nuyens cor-

dials & vodka under newscast sponsorship of local dealer)

—carries them.

One non-NAB radio—A". F. Times’ WQXR—for long
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has carried commercials for cordials. Another non-NAB
radio—WKTX, Atlantic Beach, Fla.—announced its will-

ingness to accept hard liquor accounts when it went on

air Jan. 28, 1958. But station spokesmen told us this week:

“We haven’t had a bite.”

It’s not uncommon for TV & radio stations to carry

spots for local liquor stores which don’t plug specific liquor

products & brands. (Washington’s big Eagle Wine &
Liquor Store promotes itself on radios WEAM & WARL,
Aldington & WPIK, Alexandria, in NAB’s backyard). But

if any revolt against broadcasters’—and liquor industry’s

—voluntary restraints has started, no evidence of it is

apparent.

NAB counts 64% of 500-odd TV stations, 44% of

4000-odd radio stations as members. Of all operating TV
stations—NAB & non-NAB—60% formally subscribe to

TV code which bans whisky ads on air. Radio stations not

affiliated with NAB can’t identify themselves formally as

subscribers to NAB’s radio Standards of Good Practice,

but among radio members, 42%—representing 19% of all

radio—do subscribe, addition of 6 Westinghouse stations

this week bringing number of code subscribers to 620.

Number of formal pledges of compliance by stations is no

gauge of general acceptance of code rules in industry,

however. It’s nearly unanimous and is holding that way,

according to NAB.
* * * *

Here are some of the other reports & comments wo
gathered:

NAB pres. Fellows—“I haven’t heard of any spread

of the idea of accepting hard liquor commercials. I’m just

hoping that the industry will keep on being wise and

realize that it’s to its best interest to carry on the way
we are.”

ABC, CBS & NBC—No change in network policy for-

bidding hard liquor commercials.

Distilled Spirits Institute (James E. Chinn, Washing-

ton representative, local option director)
—“Absolutely no

relaxation in our policy against advertising hard liquor

on the air.”

National Temperance League (Clayton M. Wallace,

exec, director, who sees WOMT & WCRB policies as big

help in campaign by dry forces for Federal law against

Plumps for Pay-Vision : Nov. Reader’s Digest goes

all-out for pay TV in article by roving editor W. L. White,

readers of magazine (circ. 12,000,000) being asked:

“Would you pay to get better programs which are now
too expensive for advertisers to put on ‘free TV’?” And
suggesting: “If so, you may want to raise your voice.”

Article is titled “Why Can’t We Have Pay TV?” Author

White’s answer is that Congress blocked FCC test after

“bowing to the anti-pay TV pressure” from (1) theatre

owners “who fear that first-run features on TV would

Ije the death blow to the Main St. movie houses,” and

(2) “heads of the huge TV networks which now dominate

the industry.” He claims pay TV (“Without it, both set-

owners and station-owners are in for a lean time”) could

:

(1) Bring good movies into homes cheaply. (2) “Put

college athletic financing back on a sound basis.” (.3) Pro-

tect pro baseball & football from free TV which “is eating

itself right out of this field.” (4) Provide good music for

those “able & eager to pay.” (5) Even fill “most of the

empty channels” reserved by FCC for educational TV
stations if they were “allowed to sell a few hours a night

to aspiring students.” Article ends: “Congress, how about

clearing the track for that experiment?”

all interstate advertising of alcoholic drinks)—“We’ve
heard of no other stations which are taking or planning

to take liquor ads. And our members across the country

are on their toes, watching for this sort of thing.”

National Assn, of Evangelicals (Donald Gill, asst,

secy, of public affairs, who wants FCC to consider denying

license renewals to liquor-advertising stations)—“We don’t

know of any stations which go in for liquor accounts

beyond those which have been mentioned in the last week
or so. We know of no other exceptions to the codes of

the broadcasters and the liquor interests, although no
doubt many would like to put liquor on the air.”

Advertising Federation of America (C. James Proud,

pres. & gen. mgr.)—“We are watching the matter with

considerable interest & concern. It would be a dangerous
precedent if any steps were taken to weaken general op-

position to permitting whisky advertising to be broadcast.

That would be just waving a red flag in front of the

Prohibitionists. We are very pleased that nobody seems
to want to do that.”

Fedei’al Trade Commission (Charles A. Sweeny, proj-

ect attorney in charge of TV-radio monitoring)—“We
didn’t know that any stations were carrying liquor adver-

tising until there were stories about them. I haven’t noted

any hard liquor ads on TV or radio at all.”

Internal Revenue Service (Dwight E. Avis, director

of Alcohol & Tobacco Tax Div.)—“There’s nothing in any
Federal law to prevent hard liquor advertising on radio

or TV, of course. But from the voluntary point of view,
there’s been very little violation of the codes—almost
none.’”

And there was this remark by veteran FCC Comr.
Rosel Hyde: “I think the broadcasters have more sense
than that.”

TV-radio gets “black eye” from “small minority” of
broadcasters who don’t obseiwe NAB code rules, FCC
Comr. Lee told eastern women’s conference of Advertising
Federation of America in Washington Nov. 1. He listed

as “quite abhorent” practices by some broadcasters: (1)
“Over-commercialization in the form of overly-long and
too-frequent spot announcements.” (2) “Bait & switch
advertising.” (3) “The smutty & double-entendre remark.”

Makeup of the JCET: Joint Council on Educa-
tional TV, the educators’ Washington arm now seeking
more vhf channels in major markets (see p. 3), is no
mere fly-by-night collection of longhairs. The 7-year-old or-

ganization, supported by Ford Foundation, comprises these
organizations: American Assn, of School Administra-
tors, American Council on Education, American Assn,
of Land-Grant Colleges & State Universities, Council
of Chief State School Officers, Educational TV & Radio
Center, National Assn, of Educational Bestrs., National
Assn, of State Universities, National Citizens Committee
for Educational TV, National Congress of Parents &
Teachers, National Education Assn, of the U. S. Chair-

man is Dr. Albert N. Jorgensen, of National Assn, of

State Universities; exec, director, at Washington head-

quarters (1785 Massachusetts Ave. NW), is Ralph Steetle.

Petitions were filed by 2 attorneys: Telford Taylor, N. Y.
lawyer who was FCC pre-war gen. counsel, then as Army
brig. gen. chief prosecutor at Nuremberg trials; Seymour
Krieger, Washington lawyer who served as Taylor’s Nur-

emberg aide, now has list of educational stations and

organizations among TV-radio clients.
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'Take Me Out to the [TV] Ball Game': TelePrompTer
pres. Irving Berlin Kahn, nephew of the song-

writer and head of one of the Big 2 of the burgeon-

ing closed-circuit TV industry (Vol. 14:40), is

confident that TV—blamed now by organized

baseball for vanishing gate receipts—can make
ball park cash registers sing again.

He envisions day when fans will fiock once

more to parks across the country to watch base-

ball—starting with All-Star and World Series

games—on TV. Instead of seeing games on home
sets for free, he thinks they’ll happily pay their

way into parks for bigger-than-life play carried

via closed-circuit to huge screens on fields.

Not that it’s likely to come for a few years. NBC &
Gillette have big games tied up through 1961 under 5-year

$16,000,000 contracts. But Kahn thinks his closed-circuit

idea not only could bring real rebirth of major & minor

league baseball as the great American sport, but could

make $16,000,000 look like peanuts.

It’s an idea, at least. And Kahn would develop it not

only for ball games but for other spectacle events, out-

door & indoor, in an adaptation of pay-TV principle which

he thinks wouldn’t have damaging effects on free TV.

^ 4*

Idea was propounded by Kahn Oct. 30 before Adver-

tising Club of Columbus, home of National Assn, of Pro-

fessional Baseball Leagues. He claimed it could “insure

[baseball’s] survival & growth in the future.” And, he

figured, closed-circuit income from 4 World Series games

in one year alone could easily reach $16,000,000—as much
as majors now get for 5 years of TV-radio rights.

“Baseball is dying at its roots, the minor leagues,”

said Kahn. “Home TV, of course, cannot be blamed for

all of this”—and he cited such other factors as horse-

racing, drive-in theatres, poor parking facilities at ball

parks. In any event: “The only thing that’s going to save

Orlando Case Remanded : FCC beat courts to the

draw in Orlando, Fla. Ch. 9 case—for it had already

started investigation of “influence” charges a month ago

(Vol. 14:40), whereas U. S. Supreme Court only this week

told Court of Appeals to examine situation “for such

action as it may deem appropriate.” This was same lan-

guage Supreme Court used last week when it returned

Peoria & Springfield deintermixture cases to the lower

court (Vol. 14:43). Attorney for WLOF-TV, winner of

Ch. 9, said station would cooperate fully in any probe,

noted that staff investigator for Rep. Harris’ (D-Ark.)

legislative oversight subcommittee had “agreed that no

violation of the statute was involved.” Fla. attorney Wm.
H. Dial, who had represented WLOF-TV on a local matter,

not before FCC, was charged with having urged former

Comr. Mack to vote for WLOF-TV. Meanwhile, Court of

Appeals drew a blank in poll of attorneys involved in

Evansville-Owensboro-Louisville deintermixture case (Vol.

14:43)—for none said he knew of any “ex parte” angles

to FCC’s decision. Next move is up to court.

ABC-TV signs KOMO-TV, Seattle, as secondary affili-

ate immediately, primary affiliation becoming effective Dec.

10, 1959, when station loses NBC affiliation in network’s

shift to Mrs. A. Scott Bullitt’s KING-TV there (Vol.

14:42). Meanwhile KOMO-TV stays with NBC Spot Sales

as rep, KING-TV with Blair. ABC-TV has not yet desig-

nated Portland, Ore. affiliate to replace KPTV, which also

switches to NBC next year.

the situation is paid admissions.” He argued that pay-at-

gate big-screen big games (in which minors would get cut

of profits) could be a sure starter toward return of base-

ball prosperity—while home viewers continued to see some
games on their TV sets. Thus closed-circuit would “supple-
ment”—not compete with—home TV. His plan:

* m * *

Ready-made arenas for big-screen TV baseball are at

hand, minor leagues alone embracing 95 cities where
closed-circuit network could be set up readily. Ball parks
there and in major league cities have total of 1,464,640

seats. “Viewing audience of over 2,000,000 easily can be
estimated [for] full, larger-than-life picture of the play.”

At $2 per ticket for games—which would be played at

night—potential gross would be $4,000,000 per World
Series day.

“Bigger paydays for professional fighters” already

have been provided by closed-circuit TV—and “certainly

it can do so in other fields where sports spectacles are in-

volved,” said Kahn, whose TelePrompTer operations in-

clude big-meeting TV and educational TV for Army in

addition to championship boxing. “The key, of course, is

use of the medium only on [sports] events that will draw
paying patrons.”

Kahn was highly skeptical of outlook for any success-

ful “slot-machine” pay-TV scheme in which homes would
be wired for sports. “I can’t see the economics working
out,” he said. “To the best of my information, for ex-

ample, it will cost something like $70,000,000 to wire the

city of San Francisco in order to broadcast the games of

the Giants there. This is going to take an awful long pay
out.”

In a general review of the closed-circuit business,

Kahn figured that all companies engaged in it haven’t

grossed more than $20,000,000 in 8-10 years. But he had
rosy prediction : “This industry will account for an annual
gross of at least $40,000,000 within the next 5 years, and
I would even go so far as to anticipate that we would reach

that figure within the next 2 years.”

Special Canon 35 committee of American Bar Assn, to

study revision of ban on TV-radio coverage of court pro-

ceedings (Vol. 14:35) is headed by Whitney North Sey-

mour, partner in N. Y. law firm of Simpson, Thatcher &
Bartlett and member of ABA board. He’s chairman of

Freedom House, once (1931-33) was asst. U. S. Solicitor

General. Also appointed to committee by ABA pres. Ross
L. Malone with instructions to report on TV-radio issue

“as early as feasible”: Joseph A. Ball, Long Beach, Cal.;

Richmond C. Coburn, St. Louis; David A. Nichols, Cam-
den, Me.; Lewis C. Ryan, Syracuse, N. Y. ; Chief Judge
Emory H. Niles, Baltimore City Supreme Court; James L.

Shepherd Jr., Houston; Richard P. Tinkham, Hammond,
Ind.; Edward L. Wright, Little Rock, Ark.

N.Y. Newspaper Guild will file brief with U.S. Supreme
Court in support of Herald Tribune columnist Marie

Torre’s appeal from Court of Appeals decision that she

was guilty of contempt and subject to 10-day jail sentence

for refusing to divulge confidential news source (Vol.

14:41). Petition for Supreme Court review of decision,

written by new Supreme Court Justice Potter Stewart, as

then visiting judge, was filed this week on Miss Torre’s

behalf, her newspaper backing important test case.

Paul Niven. CBS newsman expelled from Moscow
(Vol. 14:41), was reassigned this week to CBS News,

Washington. He was on Washington staff before going to

Russia 10 months ago.
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Personal Notes: Charles H. Colledge, NBC-TV facilities

v.p., named gen. mgr. of newly leorganized RCA broadcast

& TV equipment div., Camden, reporting to Theodore A.

Smith, v.p.-industrial electronics; under Colledge will come

E. C. Tracy, as mgr. of broadcast marketing; Elmer

Trouant, chief engineer; G. J. Adams, administration, and

chiefs (yet to be named) of closed-circuit and high-power &
nucleonics depts. . . . John Green, ABC-TV program mgr.,

promoted to network exec, producer, reporting to pro-

gramming v.p. Thomas W. Moore; Leonard Maskin,

production services mgr., promoted to new post of adminis-

trative mgr., program dept.; John Kneeshaw, plant seiw-

ices supervisor, promoted to business mgr. of production

services, succeeded by Arthur Segal . . . Wm. V. Sargent,

ex-NBC-TV network administration director, named v.p.-

administration of TelePrompTer . . . James F. O’Grady Jr.,

ex-DuMont & ABC, recently in charge of Chicago office,

named exec, v.p.. Young Television Corp.; rep firm also

promoted Harold M. Parks from mgr. of Atlanta office to

eastern sales mgr., successor in Atlanta being Melvin E.

Whitmore . . . David Polinger, from NTA’s radio WNTA,
named gen. mgr. of spot sales for WNTA-TV, Newark-

N. Y. and KMSP-TV, Minneapolis-St. Paul; Paul O’Brien,

from NTA spot sales, joins WNTA-TV as sales mgr.;

Joseph Morris, attorney for NTA stations, also becomes

business mgr. of WNTA-TV & WNTA . . . Arthur Tweet,

secy. & 20% owner of Community TV Corp., Grand Forks,

N. D. (KNOX-TV & KNOX), elected pres, to succeed late

Elroy Schroeder . . . Lloyd E. Yoder, now NBC v.p. & gen.

mgr. of WNBQ & WMAQ, Chicago, was one of 50 ex-

Denverites honored at Centennial celebration Oct. 29 with

Distinguished Citizens Award; he managed Denver’s KOA
for 12 years when it was owned by NBC, took leading part

in civic affairs . . . William S. Hedges, NBC v.p., general

services, 1928-39 pres, of NAB, named chairman of host

club’s convention committee for Rotary International Con-

vention to be held in N. Y. June 7-11 with expected attend-

ance of 20,000 . . . S. Ray West Jr. pi’omoted to ABC-TV
supervisor of cooperative & sustaining programs . . . Gor-

don Hellmann, ex-TvB sales promotion director, named
sales development director of Transcontinent TV Corp. . . .

Ben Shropshire, ex-KIMA-TV, Tacoma, named mgr. of

KLEW-TV, Lewiston, Ida., succeeding Willard W. Thomas,

who resigned to set up own adv. agency in Spokane . . .

Joseph Sergio promoted to business mgr. of WISN-TV,
Milwaukee, John Hinkle succeeding him as chief account-

ant . . . Raymond F. Kohn, pioneer FM broadcaster

who founded and heads WFMZ, Allentown, Pa., named
gen. mgr. of Teleradio’s WGMS, Washington good music

station, which on Nov. 1 severs MBS affiliation which goes

to WOL . . . Jerome A. Barnes, program director of satel-

lite WRLP, Greenfield, Mass. (Ch. 32) promoted to pro-

gram director of parent WWLP, Springfield (Ch. 22) and

of WWOR-TV, Worcester (Ch. 14), due in Nov. . . . Wm.
T. Stubblefield resigned Oct. 31 from broker Hamilton,

Stubblefield, Twining & Assoc, to open own consulting office

in Ring Bldg., Washington . . . Donald C. Palmer, ex-radio

KGFJ, Los Angeles, named mgr. of rep Meeker’s new
office there . . . Alvin E. Unger, ex-Ziv, and Stanley Levey,

promoted, named administrative mgr. & sales mgr., re-

spectively, of Arrow Productions, new div. of Jack

Wrather’s ITC set up by pres. Walter Kingsley for sales

& counseling on re-runs . . . Raymond W. Wild, ex-MCA-
TV, named central div. v.p. of Gross-Krasne-Sillerman . . .

Bernard L. Schubert, chairman of Telestar Films Inc.,

N. Y., also named pres., succeeding Sy Weintraub, re-

signed . . . John C. Sebastian, ex-CBS Films, heads new
N. Y. office of Low Smith Organization (publicity) to

handle Independent TV Corp. . . . Len Levy, ex-Kling

Films, heads new Chicago office of Robert Lawrence Pro-

ductions . . . Peter M. Piech, ex-Screencraft Pictures v.p.,

named sales v.p. of Producers Assoc, of TV, N. Y.

Correction: Wm. E. Goetze, exec. v.p. & gen. mgr. of

KFSD-TV & KFSD, San Diego, has announced the ap-

pointment of Frank Reynolds, ex-San Diego Chamber of

Commerce, as adv. & promotion mgr. Mr. Reynolds’ name
was inadvertently omitted from previous item (Vol. 14:42).

Obituary

Mann Holincr, Gl, ex-v.p., director and chief of early

radio operations of Lennen & Mitchell, later Kudner

Agency’s TV-radio director, died Oct. 27 at his home in

Hollywood—20 months after his wife’s death. They were

authors of the musical Cindy & Sam, wrote songs for such

past stage productions as Blackbirds, Hey Nanny Nanny,

Rhapsody in Black, Angela. He is survived by 2 brothers,

2 sisters.

Glenn Wilson Johnson, 35, producei-director of WBTV,
Charlotte, died Oct. 26. lie is survived by his widow and a

daughter.

W. Arthur Lee, 59, pres, of Lce-Stockham Adv., died

Oct. 25 in N. Y. Sui'viving are widow, daughter.

Joseph Reinhard Joyce, 49, v.p. of Donohue & Coe,

died in New York Oct. 28 of heai t ailment. He is survived

by widow.

Charles Egelston, 72, who for 20 years played “Shuffle

Shober’’ on CBS’s daytime serial Ma Perkins, died Oct. 31

in N.Y.

Emilio Azearraga, pres, of Telesistema Mexicano, net-

work operating XEW-TV, Mexico City (Ch. 2), owner of

theatres and radio stations, holder of CPs for at least 7

new TVs in his country (see TV Faetbook No. 27, p. 304)

named one of winners of Maria Moors Cabot gold medals

for advancing inter-American friendship. Award was es-

tablished by Dr. Godfrey Lowell Cabot, Boston, and is made
annually by trustees of Columbia U on recommendation of

Edward W. Barrett, dean of its School of Journalism.

Mutual’s new pres. Alexander L. Guterma, 43, born in

Siberia and raised in Far East where he amassed fortune

after war, U. S. citizen only 2 years, having come here in

1950 to retire, is subject of sketch in Oct. 10 Printers’ Ink,

which captions its article: “Mystery man from the Far
East starts to rebuild Mutual, offers to buy out ABC.”

Axel Jensen, Bell Labs director of visual & acoustic

research, retiring Nov. 1 at age 62, has joined Matty Fox’s

Skiatron of America Inc., pay TV licensor, as consultant,

reporting to Skiati’on v.p. Richard Hemingway; he’s suc-

ceeded at Bell Labs by his asst.. Dr. E. E. David.
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Storer Defends WITl-TV Buy: Elaborate and care-

fully documented presentation was offered to FCC
this week by Storer Broadcasting Co. as it sought

to settle Commission’s doubts about approving its

$4,462,500 purchase of independent WITI-TV,
Milwaukee-Whitefish Bay (Ch. 6)—and its 20pp.

document was endorsed by seller Jack Kahn, et al

(Vol. 14:32 et seq).

A major theme of Storer’s letter was that it’s

not in the business of buying & selling stations

indiscriminately—that in fact it has bought &
sold only 2 stations : KGBS-TV, San Antonio (Ch.

5); WBRC-TV, Birmingham (Ch. 6). Further-

more, it said, sole purpose was to reinvest pro-

ceeds in other stations.

Storer pointed to its record in uhf—how it in-

vested $2,350,000 in KPTV, Portland (Ch. 27),

and $1,050,000 in WGBS-TV, Miami (Ch. 23) and

did its utmost to put them across before bowing

to inevitable defeat in intermixed markets.

“Concentration of control” won’t increase when WITI-
TV is substituted for now-dark WVUE, Wilmington-

Philadelphia (Ch. 12), Storer stated, because WITI-TV
reaches fewer TV homes and less area than WVUE did.

In addition, it noted, each of 4 other multiple owners

covered more people with its stations—CBS, NBC, West-

inghouse. General Teleradio. Another factor: No overlap

with other Storer stations—none being nearer than 250 mi.

Storer listed TV-radio-newspaper facilities in Mil-

waukee area to show it will have plenty of competition

there.

FCC’s concern that Storer will offer “combination

rates” for WITI-TV and its other stations was answered

by statement that it simply won’t do it.

m ^ ^ ^

How can Storer operate independently in Milwaukee

—

when it couldn’t in Wilmington-Philadelphia? Best an-

swer, Storer said, was that WITI-TV is now profitable

—

grossing $632,770 in 9 months of 1958 vs. $511,523 in same

1957 period, with estimated Oct. gross of $100,000 and

operating profit of $6500 after depreciation of $7600.

Other factors:

(1) WVUE faced competition from 3 entrenched vhf
stations, whereas in Milwaukee WTMJ-TV (Ch. 4) is the

only “truly ‘established’ TV station.”

(2) WVUE had “serious programming problem,” be-

cause Philadelphia stations had tied up major feature film

packages, substantially all good syndicated film and sport-

ing events. It said it had to pay WFIL-TV more than

$1,500,000 for sublicense on the RKO package.

(3) Serious reception problems—rising from its trans-

mitter site at Pitman, N. J. at “wrong end” of receiving

antennas when compared with the 3 Philadelphia stations,

all located at antenna farm. WITI-TV, it said, has no
orientation problem.

(4) Operating costs for WVUE were extremely high

—dictated by Philadelphia wage rates, film prices, cost

of rights to sports events, etc.—compared with lower costs

in Milwaukee.

(5) WVUE “ran a very poor fourth” in ratings,

whereas WITI-TV “is very close to the third network
station, making it a relatively easy sale on a cost-per-

thousand basis.”

Notwithstanding WITI-TV’s strong independent op-

eration, Storer said, it would try to get network affiliation

if one becomes available.

Over-all, Storer pointed out, its major business is

broadcasting. It noted that founder George B. Storer,

his 3 sons and key executives have been with the organi-

zation for virtually their entire business lives; that more
than 95% of company’s revenues come from broadcasting

(it received $107,642 dividends in 1957 from Standard
Tube Co., Detroit steel fabricating firm, never received

any from Miami Beach Sun.)

Revenue-expense figures for all uhf stations and those

vhf’s in intermixed vhf-uhf areas are sought by FCC in

special request sent to 125 stations. They’re asked to sup-

ply figures for first 6 months of 1958. Commission notes

that data is requested “in connection with the Commis-
sion’s current allocation studies.” Commission’s purpose

is to get fresh information, since its latest financial data

is for 1957. It doesn’t mean any sudden change in allo-

cations possibilities, according to FCC.

ADVERTISING AGENCIES: John F. Whalley, ex-NBC,

named financial v.p. of Needham, Louis & Brorby, Chicago,

succeeding Max D. Anwyl, resigned; Charles D. Ewart,

Richard H. Needham, George W. Oliver & Robert F. Stein-

hoff named v.p.’s . . . Fred B. Manchee retiring as exec,

v.p.-treas. of BBDO Jan. 1 after 32 years; v.p. Thomas C.

Dillon assumes some of his duties as marketing, research

& media director . . . Victor M. Ratner, Benton & Bowles

v.p. and onetime CBS adv. & promotion mgr., resigns from

agency . . . Norman Gladney dissolves own market con-

sulting firm to become TV-radio director of Calkins &
Holden, N. Y. . . . Raymond A. Robinson, promoted to v.p.,

Foote, Cone & Belding, Los Angeles . . . Ben Alcock pro-

moted to v.p. of Grey Adv. . . . Fred Klein, ex-Earle

Ludgin, Chicago, heads new Doyle Dane Bernbach office

. . . Frank O’Connor, asst. v.p. of Ted Bates, resigns Nov.

15 to return to active TV production.

Success Story: Reflecting intensity of TV viewer in-

terest, 5-year-old TV Guide took full-page newspaper ads

this week to report largest circulation in weekly mag-

azine history—6,500,000 vs. 6,000,000 for Life, 5,800,000

Saturday Evening Post, 5,500,000 Look.

CATV-microwave freeze is quite justified, FCC told

Court of Appeals this week, because it must first conclude

its general inquiry into impact of community antenna

systems, translators, etc. on TV station growth. Commis-
sion stated: “In view of the complexity of the inter-

related questions involved in the inquiry and the large

number of responses w’hich the Commission has received,

it cannot, under any circumstances, be properly argued

that the Commission has taken an inordinately long period

of time to reach a determination of the issues involved in

the general inquiry.”

CATV-station suit in Helena, Mont. (Vol. 14:36, 38,

42) was dismissed this week by U. S. District Court Judge

W. D. Murray on petition by Ed Craney’s stations—^which

had sought to stop Helena community antenna system from

picking up and distributing signals of his KXLF-TV, Butte

(Ch. 4). Judge made no ruling on merits of case, in which

Craney had asserted system illegally “rebroadcast” sig-

nals. System plans to distribute signal of KREM-TV,
Spokane (Ch. 2), despite fact station asserts it hasn’t

given permission.
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New & Upcoming Stations: This week’s starter (Oct.

27) was WEDU, Tampa (Ch. 3, educational), set up by-

citizens’ group formed as Florida-West Coast Educational

TV Inc. It’s state’s 3rd educational, others being WJCT,
Jacksonville (Ch. 7) and WTHS-TV, Miami (Ch. 2)—and
when WUFT, Gainesville (Ch. 6) starts shortly (Vol.

14:39), Florida will lead nation in non-commercial educa-

tional outlets. New WEDU has 5-kw RCA transmitter,

475-ft. Stainless tower with 3-bay antenna located on 78th

St., 5 mi. SE of Tampa. Daniel H. Smith is gen. mgr. &
chief engineer.

Next commercial starter is expected to be KCIP-TV,
Nampa, Ida. (Ch. 6), which was due to ask FCC for pro-

gram test authorization week of Nov. 3. Also reporting

mid-Nov. target is WWOR-TV, Worcester, Mass. (Ch. 14),

off-air uhf being revived as satellite of Wm. L. Putnam’s
WWLP, Springfield (Ch. 22). This week’s starter brings

on-air total to 536, of which 34 are non-commercial edu-

cationals.
* * * *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WTOL-TV, Toledo (Ch. 11) began construction of

1000-ft. Ideco tower Oct. 29, expects to meet Dec. 1 target

for programming with CBS-TV, writes owner Frazier

Reams, ex-Congressman and operator of radio WTOL.
RCA 12-bay antenna is on order and 50-kw transmitter

has been installed at 7020 Cedar Point Rd., Oregon, 0.,

8-mi. from downtown Toledo. Temporary studios will be

in penthouse of Toledo’s Hillcrest Hotel. Base hour will

be $950. Rep will be H-R Television.

WKBW-TV, Buffalo (Ch. 7), with studio and trans-

mitter buildings nearly completed, is holding to Dec. 1

for start with ABC-TV, reports John H. Norton Jr., asst.

‘Kohler’ Clarification Sought: Westinghouse
Bcstg. Co. wonders just how far FCC intended to go with

its “Kohler” letters—in which it rebuked KYW-TV, Cleve-

land, and other stations for carrying films of Senate hear-

ings on Kohler strike without identifying National Assn,

of Manufacturers as donor (Vol. 14:31,37,39). Fearful

of too-broad interpretation of stations’ handling of gen-

eral news, press releases, etc., pres. Don McGannon states

in letter to FCC: “WBC strongly urges the Commission
to modify its decision in the Kohler matter to require the

licensee to exercise his best judgment in the presentation

of all forms of program material, and when the viewing

or listening public will be misled by the non-disclosure of

the source of the material, where source would contribute

to the public’s better understanding of the subject matter,

then Sec. 3.654 would be applied. If, on the other hand, the

item is one of typical ‘hard news’ that might well have

come from literally a dozen different sources, and does

not represent an attempt by any person or group to pre-

sent a partisan viewpoint, the requirements of Sec. 3.654,

in the judgment of the licensee, may be dispensed with. In

all instances it will be the responsibility of the licensee to

determine this. The Commission should periodically re-

view any questionable situations, and abuse of discretion

should be considered in reviewing a licensee’s qualifications

to hold a license.”

CP granted: Ch. 8 satellite, Wailuku, Maui, to KONA-
TV, Honolulu (Ch. 2)—without prejudice to possible FCC
action on request of KGMB-TV, Honolulu, to substitute

Ch. 7 for Ch. 8 in Wailuku (Vol. 14:41).

to pres. & principal owner Clinton H. Churchill. It will

use 10-kw RCA transmitter and 1000-ft. Stainless tower
with 12-section superturnstile antenna. Base hour will be

$1000. Rep will be Avery-Knodel.

KLOR-TV, Provo, Utah (Ch. 11) has 6-kw Standard

Electronics transmitter installed, plans Nov. 11 program-

ming as independent, equipped for both live and film color

shows, reports secy.-treas. Jeanette C. Nissley, whose hus-

band Samuel B. is pres.-gen. mgr. and 54.6% owner. Stain-

less 84-ft. tower with GE helical antenna also is ready on

Lake Mt., 15 mi. W of Provo, 32 mi. S of Salt Lake City.

Base hour will be $350. Rep will be Raymer.
WBDG-TV, Cheboygan, Mich. (Ch. 4) has ordered

RCA equipment, plans start about Jan. 1, picking up
NBC-TV from parent WPBN-TV, Traverse City, Mich.

(Ch. 7), wires Les Biederman, pres.-gen. mgr. & 30%
owner of gi'antee Midwestern Bcstg. Co., licensee of AMs
in Traverse City, Cadillac, Alpena, Petoskey & Gaylord,

operating as Paul Bunyan Network. Work on studio-

transmitter building is well under way and 6-bay antenna

is to be delivered early in Nov. for installation on 500-ft.

Stainless tower. WPBN-TV base hour is $200. Rep is

Hal Holman.
KXAB-TV, Aberdeen, S. D. (Ch. 9), to be affiliated

with parent KXJB-TV, Valley City-Fargo, N. D. (Ch. 4),

now has Nov. 15 target, reports pres.-gen. mgr. John W.
Boler. Stainless 340-ft. tower with 6-bay antenna is ready,

10-kw RCA transmitter is being wired. Base hour will be

$150. Rep will be Weed.
KOED-TV, Tulsa (Ch. 11, educational) has changed

target to Dec. 1, reports John W. Dunn, director for Okla.

Educational TV authority, which also operates KETA,
Oklahoma City (Ch. 13, educational). It has antenna in-

stalled on tower of KOTV (Ch. 6), 2-kw RCA transmitter

in KOTV transmitter house.

Unnamed radio stations in Cal. were accused this

week by group of Catholic & Protestant leaders there

of broadcasting “anti-religious” statements in paid polit-

ical announcements urging “yes” vote in next week’s state

referendum on ending tax exemptions for parochial &
private schools. Churchmen protested “inflammatory ma-
terial” in telegrams to FCC, which said it was unable im-

mediately to determine whether stations presented “oppos-

ing viewpoint” on controversial issue because stations

weren’t identified. FCC pointed out in replies to com-
plainants that “selection of broadcast material is respon-

sibility of licensee and Commission cannot advise licensee

to broadcast or refrain from broadcasting a particular

program.”

“Instantaneous Audimeter”—A. C. Nielsen Co.’s ans-

wer to “Arbitron” automatic TV rating system operated

by American Research Bureau (Vol. 14:36)—should be
ready for commercial service soon, reports exec. v.p.

Henry Rahmel. Central metering systems for new fast

TV ratings have been completed “for several markets,”
telephone lines to parts of N. Y. sample have been in-

stalled. Nielsen has had pilot “Instantaneous Audimeter”
operation in Chicago since last summer.

“Restoration of FCC’s reputation” was cited as major
job that needs to be done, Comr. John Cross told Federal
Communications Bar Assn, meeting this week. “We must
make sure,” he said, “that the unfortunate occurrences of

the past don’t happen again. We must get back the con-

fidence of the people. Let’s make sure that people who
try ‘ex parte’ activities get very rough treatment. So
how about it?”
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The Patent Situation—Now: It’s a cliche, but none-

theless true, that only time will tell whether Jus-

tice Dept, was right in pushing RCA consent

decree (see p. 1 & Special Report) on the theory

that breakup of RCA patent structure would stim-

ulate research & development throughout in-

dustry.

Most manufacturers, with eye on immediate
financial impact, don’t see much resulting from
this week’s decree—they haven’t been paying
royalties for about a year, anyway. By and large,

there’s feeling that the general loosening up may
help manufacturers—in both domestic & foreign

markets. For example, set makers like the idea

that they will be able to pick and choose among
RCA’s future patents, paying only for those they

want—and at a “reasonable” rate, with court to

determine what’s reasonable if parties can’t agree.

Also, they’re in favor of the requirement that

RCA must deduct unpatented parts (cabinets,

etc.) from factory price before royalties are com-
puted, In past, some manufacturers have made
agreements with RCA taking that factor into con-

sideration. It’s frequently very difficult to agree

upon. Here are a few angles that may not be

clear from reading of full texts in our accompany-
ing Special Report:

* * * *

(1) “Co-conspirators” in both criminal & civil cases

—

GE, AT&T, Westinghouse, et al.—aren’t mentioned at all

in this week’s settlements. Since they weren’t defendants,

they’re now out of the picture—unless Justice Dept, wants

to pursue them in new complaints in future.

(2) There’s no foreign “color pool.” For example,

a U. S. set maker with Canadian subsidiary may produce

color sets in Canada, using all existing RCA color patents

—without throwing his own into the pot.

(3) RCA patent applications, other than those re-

Another station sale was questioned by FCC Comr.

Bartley this week, but he was alone in his dissent on

transfer of radio KUSN, St. Joseph, Mo. for $90,000. Said

he: “In light of the transferors’ representation that they

now find it ‘impracticable to continue the operation of this

particular broadcast facility under the existing corporate

and management structure,’ and in view of the fact that

the station was purchased by them in January, 1958 for

$50,000 and is now being sold for $90,000, I would make
further inquiry with a view to determining whether revo-

cation or consent to transfer would better serve the public

interest.” Station was sold by W. N. Schnepp, et al., to

Charles H. Norman.

Experimental Ch. 12 operation in New Orleans by

WJMR-TV (Ch. 20) must cease Jan. 1, FCC ordered this

week, setting the experimental application for evidentiary

hearing in accordance with Court of Appeals’ decision (Vol.

14:21). Court had accepted allegations by co-channel

WJTV, Jackson (Ch. 12) that WJMR-TV may not have

intended to conduct “a bona fide experiment”; that FCC
was therefore required to explore the charges in a hearing.

Translator starts: W80AA, Cambridge, 0. & W71AB,
Coshocton, 0. began Oct. 24, repeating owner WHIZ-TV,
Zanesville, 0.; W78AA, Frostburg, Md. began Oct. 25,

repeating WTOP-TV, Washington.

quired by FCC color standards, may be licensed by RCA
at reasonable royalties when they’re issued.

(4) Patents owned by others, but which RCA has

right to sublicense, are now available royalty-free. Justice

Dept.’s explanation: “Presumably, such patent owners al-

ready have been paid for the patents by RCA.”
(5) Patents RCA acquires after Oct. 28, 1968 needn’t

be licensed by RCA to others if it doesn’t choose to do so.

(6) RCA’s arbitration with Zenith over exchange of

money covering back royalties may continue unaffected

by decree.

(7) Philco’s treble-damage anti-trust suit against

RCA is unaffected, except that RCA is forbidden from en-

larging or amending its counterclaim.

* • * 4i

Hazeltine v.p. L. B. Dodds, whose patent-licensing or-

ganization (said to hold important color patents, among
others) has been avid bystander, sums up his company’s

position this way:

“The decree doesn’t affect us much, one way or the

other. It does extend to color what has existed in black-

&-white. We’d be foolish to go into the color pool, because

we’re not a set maker. We’ll be doing business in the

same old place in the same old way.”

That RCA has high hopes for color is manifest in its

reaction to a news report that it has “lost” $130,000,000

on color to date. It stated: “RCA believes today more than

ever before that the future of TV lies in color. RCA &
NBC have spent almost $130,000,000 in the development

and introduction of color TV. This money was spent for

scientific and engineering development, color TV manufac-
turing facilities, color TV broadcasting facilities, program-
ming & promotion of color TV. We regard these expendi-

tures as a sound investment in pioneering a new and im-

portant service to the public.

“In black-&-white TV, which RCA also pioneered, we
spent more than $50,000,000 for the same reasons. That

investment was returned many times over. We expect that

our investment in color TV also will produce similar

results.”

FCC rejected all proposals for 3rd vhf in Providence

this week, holding that air hazards, required changes in

channels & sites, separation & coverage problems prevent

establishment of another outlet to compete with WJAR-
TV (Ch. 10) & WPRO-TV (Ch. 12). Vote to terminate

rule-making proceeding was 3-2, Comrs. Craven & Lee
dissenting. Craven advocating waiver of mileage separa-

tion requirements to provide 3rd channel.

Sale of radio WKBZ, Muskegon, Mich. (850 kc, 1-kw,

ABC) by Arch Shawd for $200,200 was announced this

week, purchasers (% each) being: Robert K. Richards,

Washington public relations counsel; Frederick L. Allman,

former owner of WSVA-TV, Harrisonburg, Va.; Walter

Patterson, pres, of radios WKYR, Keyser, W. Va., &
WTRX, Bellaire, O.

Both applications for new TV stations filed this week
were by WORA-TV, Mayaguez, P. R. (Ch. 5) for the

Virgin Islands: For Ch. 10 in Charlotte Amalie, St.

Thomas, and Ch. 8 in Christiansted, St. Croix. Total appli-

cations pending are now 94 (27 uhf). [For details, see

TV Addenda 27-1.']

New short vidicon camera tube offered by RCA is

5% -in. long, 1%-in. shorter than similar tubes; diameter is

1-in. It’s designed especially for transistorized cameras

—

color and black-&-white.
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IS FN RADIO CONING BACK TO LIFE? Resurgence of interest in FM radio has quadrupled

FM set production in last 3 months, presaging total output exceeding 300,000 units

this year — best since 1953. EIA, which began keeping statistics on FM production

in July after a 4-year lapse, reports 11,816 sets were built in July, 21,335 in Aug.

and about 41,000 in Sept., bringing year-to-date total to about 177,000 sets.

That*s drop in the bucket compared with total home radio production to date

of about 5,700,000 sets, but it's big by comparison with low point of 189,000 units

for the whole of 1954. FM set production really boomed in 1948 under impetus of big

manufacturers' push and total of 700 FM stations on air — the number of FM stations

jumped 248 in that year alone. Set makers sold more than 1,500,000 FM receivers and

2 years later output was still well over 1,000,000 sets.

FM slump started in 1953 when manufacturers turned out a meager 456,000 sets,

niimber of stations dropping to 637. Next year, set makers produced only 189,000 FM
sets. Downward trend has been steady since that time until resurge in recent months,

generally credited to renewed interest in good music stimulated by stereo.

Some 14,000,000 FM sets are in use in U. S. today. National Assn, of Broad-
casters "guesstimates." That's more than have been produced in this country, NAB
says, because for several years sale of imports, mostly from West Germany, exceeded
domestic production. It predicts that total FM sales this year will top 500,000,
of which some 200,000 will be imports — still mostly from West Germany.

GE's Lillipnlian TV: GE goes RCA one better , so far as weight's concerned, with
10-lb. 8-in . battery-operated portable TV demonstrated at Louisville receiver plant
this week. About size of automatic toaster, it's fully transistorized (which makes
it too costly yet for consumer pricing) , has rechargeable silver cadmiLom battery
with 7)^-watt power consumption and life of 3-4 hours before recharging, which can
be done on house current. It measures 7)^-in. wide, 7M-in. deep, 8%-in. high. RCA's
8-in. battery portable, shown last week (Vol. 14:43), weighs 24 lb., has 25 tran-
sistors ; its 14-in. weighs 30 lb.

TV-Radio Prodaclion: TV output was 121,267 sets in week ended Oct. 24 vs.

124,125 preceding week and 153,846 same week last year. Year's 42nd week brought
year's total production to 3,945,084 sets vs. 5,075,242 last year. Radio production
was 310,148 for week ended Oct. 24 (75,073 auto) vs. 287,829 (73,754 auto) preceding
week and 411,273 (150,638 auto) same week last year. Radio production for 42 weeks
was 8,598,858 (2,625,466 auto) vs. 10,948,354 (4,254,460 auto) last year.

Another Wage Boost Threat: Scarcely noticed move in Wage-Hour Div. of Dept, of

Labor to blanket missile workers in with aircraft workers under definitions of

Walsh-Healy Act, would force Midwest and East Coast electronics manufacturers into
a substantial wage boost if successful. Few electronics manufacturers seem alert to

implications of proposal, so we traced industry reports that discussions already
are under way at instigation of aircraft makers on West Coast and found that pre-
liminary staff report at Labor Dept, would authorize such reclassification.

EIA has now taken up cudgels for industry, plans to protest blanket reclass-
ification at informal "panel" discussion before Asst. Administrator Harry Weiss of

Wage-House & Contracts Div., Labor Dept., Nov. 17. Here's how reclassification of

missile workers would work against interests of most electronics manufacturers;

Many makers of electronic home entertainment products , industrial TV, broad-
cast equipment, components, etc. produce missiles in same plant with other products

11 -
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and some even on adjacent production lines. It would be quite impossible to pay the
higher aircraft-worker scale to those working on missiles, and unions would raise a
howl if it were tried. Reclassification result would be that workers on TV, radio
and other electronic equipment would get wage Jsoosts estimated as much as 50% so as
to meet the new scale that would be authorized for missile workers.

Trade Personals: Harry A. Ehle resigns as exec. v.p.

& director of International Resistance Co., Philadelphia,

after 27 years with firm; he’s currently vacationing at his

home in St. Croix, Virgin Islands, future plans indefinite

. . . E. C. (Andy) Anderson, RCA exec, v.p.-public rela-

tions, recuperating from coronary suffered Sept. 30, due to

leave Nantucket (Mass.) Cottage Hospital Nov. 1 weekend
for home at 27 Studio Lane, Bronxville, N. Y. . . . Joseph

N. Benjamin, ex-Pilot Radio exec, v.p., now pres, of Insti-

tute of High Fidelity Mfrs., named pres, of Siegler’s

Bogen-Presto div., succeeding Lester H. Bogen, resigned

. . . Albert E. Beckers promoted to DuMont Labs engi-

neering director for tube operations, succeeding Kenneth
A. Hoagland, now director of color tube research & devel-

opment . . . John R. Siragusa, son of pres. Ross D. Sira-

gusa, named Admiral electronic products coordinator of

styling, sales & engineering . . . G. T. Stewart promoted to

new post of Sylvania national distribution mgr.; Peter J.

Grant succeeds him as national sales mgr. . . . Wm. D.

Gannon promoted to Sylvania consumer products sales

mgr. at Cincinnati . ; . Roger C. Smith promoted to

Motorola credit mgr., succeeding Robert Riley, now asst,

director of international operations.

ELECTRONICS PERSONALS: Adm. B. Hall Hanlon

(USN ret.) appointed Magnavox consultant on research &
development . . . John W. Guilfoyle promoted to exec. v.p.

of Federal Electric Co. (ITT) . . . Charles F. Merrigan

promoted to mgr. of scatter & special systems, GE techni-

cal products dept. . . . Jack Rosenberg promoted to Strom-

berg-Carlson engineering mgr. for electronic control sys-

tems . . . Rudolph W. Selbmann, ex-Oak Mfg., named chief

engineer of Blonder-Tongue, Newark.

GE-Hotpoint Divorce: Dealers will be franchised for

either GE or Hotpoint TV & appliances—but not for both

—in areas where distributorships are company-owned.

Joint announcement this week said new policy, effective

Jan. 1, is move to strengthen value of retail franchise,

enable retailer to identify himself with manufacturers’

reputation. Statement emphasized policy does not apply

to independent distributors of GE or Hotpoint lines.

Sam N. Regenstreif, ex-Philco v.p. in charge of appli-

ance manufacturing, is purchaser of Avco’s AK div., Con-

nersville, Ind., maker of dishwashers, pre-fabrjcated service

stations, porcelain panels. As of Dec. 31 he takes over

about half of plant, which he has headed, remaining half

continuing to be devoted to Avco defense contracts.

Westinghouse exec v.p. John K. Hodnette appoints to

his Pittsburgh staff Bruce D. Henderson, mgr. of air condi-

tioning div. at Staunton, Va., who is succeeded there by
Raymond K. Serfass.

Obituary

Dr. Ernest Alden Terry Jr., 38, medical director of

GE’s Appliance Park plant, Louisville, was shot to death

Oct. 26 as he was walking to church. Police said assailant

was former GE employe discharged after being on sick

leave. Surviving are widow, 4 children.

David Thomas Bonner, 62, chairman-pres. of Dynamics
Corp. of America, died Oct. 30 in N. Y. Surviving are

widow, daughter, son.

RCA creates 2 new divs. for consumer products in

streamlining of manufacturing, finance & personnel oper-
ations for TV, radio, phonos. Recently appointed exec,

v.p.-consumer products P. J. Casella (Vol. 14:41) an-
nounced Warren E. Albright, production mgr. of TV dept,

will head new TV-radio Victrola production div. in charge
of purchasing, production, materials, etc. at 6 manufactur-
ing plants. P. W. Hofmann, controller of electron tube div.,

will head new consumer products administrative services

unit, responsible for finance, personnel, quality control,

etc. James M. Toney continues as v.p.-gen. mgr. of TV
div., Raymond W. Saxon as v.p.-gen. mgr. of radio div.,

George M. Marek as v.p.-gen. mgr. of record div., all re-

porting to Casella.

On a more modest scale than Zenith, whose last an-
nual report to stockholders embraced a brilliant catalog
of its consumer products (Vol. 14:12), more companies are
accompanying their periodical financial reports with fold-

ers and data about products in the belief that shareholders
are “naturals” as customers. This week, Packard-Bell sent
its stockholders a small dodger on stereo, with a particu-

larly apt and simple diagram showing laymen how stereo

works.

End to TV repair frauds in N. Y. area was sought
this week by Attorney General Louis J. Lefkowitz at
“conference on remedial measures” attended by 100 rep-

resentatives of service organizations. Said Lefkowitz:

“We’re here to seek measures to protect public and legiti-

mate repair supply dealers against alleged fraudulent

activities” such as mislabeling & re-sale of used tubes,

unnecessary and expensive repairs or parts replacements.

Portable stereo radio-phono—reputedly world’s first

such combination—has been introduced by Emerson, priced

at $128. Sales director Arnold Henderson says it’s “first

to combine stereo hi-fi dual amplifier with 4-speed auto-

matic stereo & monaural record changer enclosures that

can be swung out at any angle or separated and placed

up to 30 feet apart.”

Excise tax collections on TVs, radios, phonos & com-
ponents in fiscal 1958, reflecting lower production & sales,

declined to $146,422,000 from $149,192,000 in 1957. Tax
collections on phono records, however, were up from
$16,450,000 in 1957 to $18,282,000 this year, reports In-

ternal Revenue Service.

EIA stereo committee, designed to recommend trans-

mission standards, may be announced next week. Sought
as chairman, but unavailable because of duties as IRE
president, was Philco research director Donald Fink.

Hi-Fi in Mexico City: Annual High Fidelity Fair in

Mexico City, Nov. 22-30, has been opened to American
manufacturers for first time.

IRE Professional Group on Vehicular Communication
(Earl Miller, Motorola, chairman) holds annual conven-

tion in Chicago’s Hotel Sherman, Dec. 4-5.

TV Sales Spurt : September “TA’’ Month” promotion in

Greater Los Angeles boosted sales to 30,984 sets from
21,147 in Aug., reports Electric League of Los Angreles.

New EIA Directory, shoving officers, divisional or-

ganization, chief executives of member companies, was
mailed this week to members.
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Financial Reports;

ZENITH UPSURGE continues, earnings for 9 months

& 3rd quarter ended Sept. 30 again establishing new

records as sales zoomed from year-ago levels. Report Oct.

28 by pres. Hugh Robertson estimates consolidated earn-

ings at $6,537,561 ($6.64 per share) in first 3 quarters,

up 33.8% from $4,885,301 ($4.96) in same 1957 period.

Third quarter net was $3,547,877 ($3.60), up 42.6% from

$2,487,164 ($2.53) year earlier. Consolidated sales (TV,

radio, hi-fi, hearing aids) in 9 months were $128,119,289,

up 15.3% from $111,134,285 year earlier. Sales in 3rd

quarter were $53,648,783, up 20.2%. Report doesn’t give

figures on TV sales & earnings, but says 9-month factory

shipments hit new high—17% ahead of 3 quarters of 1957

while radio shipments were 7% ahead.

Motorola 3rd quarter earnings were $1,739,429 (90«^

per share) on sales of $52,618,421 vs. $1,940,644 ($1) on

$60,356,275 in same 1957 period. This brought 9-month

earnings to $3,217,726 ($1.66) on sales of $137,162,983 vs.

$5,350,422 ($2.76) on $166,023,034 in 1957 period. Noting

improvement from 2nd quarter, pres. Robert W. Galvin

said current uptrend should continue through 4th quarter

with substantially higher volume and profit over 1957

period.

Hoffman Electronics improved earnings slightly in 3rd

quarter to $369,368 (50^ per share) on sales of $9,425,243

vs. $350,020 (47<i) on $9,993,286 in same 1957 quarter. For

J months, earnings were $1,173,614 ($1.58) on sales of

$27,908,848 vs. $1,214,319 ($1.65) on $31,119,324 in same

period last year.

Pacific Mercury, which makes Silvertone TV sets for

Sears Roebuck, as well as electronic organs, etc., earned

$329,235 (47^ per share) on sales of $18,477,918 in fiscal

year ended June 30 vs. $557,754 (80<‘) on $20,001,656 pre-

ceding year.

Magnavox’s first fiscal quarter to Sept. 20 resulted in

earnings of $722,000 (69^ per share) on sales of $17,082,000

vs. $920,000 (90^) on $19,222,000 in same 1957 period. (For

last annual report, see Vol. 14:40.)

Collins Radio net income was $1,081,975 (58^ per

share) on sales of $107,569,379, after giving effect to

$1,338,724 special credit, in fiscal year ended July 31 vs.

$2,192,946 ($1.29) on $127,490,768 preceding year.

Tung-Sol, in 39 weeks ended Sept. 27, earned $1,766,-

922 ($1.76 per share) on sales of $43,002,356 vs. $2,221,-

359 ($2.43) on $46,512,610 in comparable 1957 period.

P. R. Mallory earned $1,632,045 ($1.05 per share) on

sales of $49,163,476 in 9 months ended Sept. 30 vs.

$2,701,313 ($1.78) on $60,552,262 in same 1957 period.

Dividends: Emerson, 3% stock payable Dec. 15 to

stockholders of record Nov. 14; Magnavox, 37 Dec. 15

to holders Nov. 25; Storer, 45(* plus 6^ on “B,” both Dec.

15 to holders Nov. 28; Westinghouse, 50<i Dec. 1 to holders

Nov. 7; Stanley Warner, 25(‘ Nov. 26 to holder's Nov. 10;

International Resistance, 5<i Dec. 1 to holders Nov. 14;

Tung-Sol, 35<S Dec. 2 to holders Nov. 12; P. R. Mallory, 35<f

Dec. 10 to holders Nov. 14; General Tire & Rubber, 17%^
Nov. 28 to holders Nov. 10.

Admiral elects to board of directors Charles S. Vrtis,

partner of Glore, Forgan & Co., investment bankers, and
secy. George E. Driscoll, also named treas.

Arleigh P. Hess, co-chairman of Woodcock, Hess,

Moyer & Co., Philadelphia investment house, elected to

board of Telechrome Mfg. Co.

Westinghouse’s comeback continued in 3rd quarter

when its earnings were highest for any comparable period

since 1950, running $19,038,000, or $1.09 per share on

17,070,543 shares outstanding vs. $18,487,000 or $1.07 on

16,840,988 shares in same 1957 period. Sales were down,

however, to $460,538,000 from $494,334,000. For 9 months

ended Sept. 30, net income was $49,011,000 ($2.79) sales

of $1,384,499,000 vs. $49,102,000 ($2.83) on $1,477,273,000

in same 1957 period. Chairman Gwilym A. Price, noting

that earnings ran 73^ a share in first quarter, 97^ in 2nd,

said quarter by quarter increase was achieved despite

growing squeeze on profit caused by lower sales and higher

labor & materials costs; that sales of consumer products

have increased steadily each quarter.

Ling Electronics, Culver City, Cal., reports earnings

of $227,161 (25(J per share) in fiscal year ended July 31

vs. $308,485 (35^) pi'eceding year. Ling has filed SEC
proposal (File 2-14463) for registration of $922,500 of

5%% subordinated convertible debentures due Dec. 1,

1970, offering them in exchange for equal principal

amounts of outstanding 3% income notes of subsidiary

Calidyne Co., due 1967.

Litton Industries earned $3,702,203 ($2.13 per share)

on sales of $85,155,473 in fiscal year ended July 31 vs.

$1,806,493 ($1.31) on $28,130,603 year earlier, results

reflecting “pooling of interests” with Monroe Calculating

Machine from Aug. 1, 1957.

RKO Teleradio Pictures TV-radio div. showed profit

of about $4,300,000 in 9 months ended Aug. 31, but losses

of RKO theatrical film div. (now being liquidated with

$9,600,000 reserve) more than offset its earnings, reports

parent General Tire & Rubber Co. Result was that General

Tire’s consolidated net for period di’opped to $5,331,368

(91^ per share) from $8,545,592 ($1.61) year earlier, al-

though sales rose to $321,405,954 from $311,091,049. GT
pres. Wm. O’Neil stated that, with theatrical film div. dis-

continued, earnings outlook is “excellent” for RKO prop-

erties including 5 TV & 7 radio stations, Yankee & Don
Lee Networks, RKO-TV (for full listings, see Television

Factbook No. 27, p. 387)

.

United Artists Associated Inc. has completed acquisi-

tion of all assets of Associated Artists Productions Corp.

(Vol. 14.41), 98% of outstanding AAP shares having been
tendered in $30,000,000 deal for which UAA’s parent

United Artists Corp. started negotiations more than year
ago. UAA-UA chairman Robert S. Benjamin said AAP
operating personnel will continue, UAA supervising TV
distribution of AAP’s films. They include pre-1950 Warner
Bros, library of 1000 pictures, 60 Looney Tunes, 277
Merrie Melodies, 235 Popcye cartoons.

Meredith Publishing Co., (Better Homes & Gardens,

Successful Farming), with 4 TV & 5 radio station subsidi-

aries (see Television Factbook No. 27, p. 386), reports

over-all earnings of $786,899 (61<^ per share) on revenues

of $11,716,354 in first fiscal quarter ended Sept. 30 vs.

$947,995 (73<i) on $12,046,756 same quarter last year.

* Jjs % ^

Reports & comments available: On Sylvania, analysis

by Sutro Bros. & Co., 120 Broadway, N. Y. On Magnavox,
review by Zuckerman, Smith & Co., 61 Broadway, N. Y.

On Avco, report in Listening Post of Bache & Co., 36 Wall
St., N. Y. On Texas Instruments and ITT, comments in

Investor’s Reader of Merrill Lynch, Pierce, Fenner &
Smith, 70 Pine St., N. Y. On AT&T, analysis by Theodore
Tsolainos & Co., 1 Wall St., N. Y. On Electronics Corp.,

study by E. F. Hutton & Co., 61 Broadway, N. Y.



CBS Radio's New Look: Losses in its radio net-

working-—running “several million dollars” annu-
ally—plus demand of affiliates for larger blocks of

time for local programming, impelled CBS to adopt
curtailed programming plan due to start Jan. 1,

and its affiliates affirmed move by 84% vote at con-

vention in New York this week.
Basically, new Program Consolidation Plan

(PCP) does this: (1) Cuts to about 30 hours
weekly the programming which stations will be re-

quired to take (from average of about 49 taken
now). (2) Gives affiliates about 7 hours of news
weekly for purely local sale. (3) Gives CBS 5)4
hours daily for its own sale. (4) Eliminates almost
entirely CBS payments to stations.

Whole purpose of change is to save CBS pro-

gramming costs while enabling affiliates to retain

the “network sound” with news and name per-

formers. At same time, affiliates will have sub-

stantial chunks of time for local programming,
notably sports. Essentially, stations now will give

to CBS 30 hours of free time, compared with pres-

ent 10, in turn getting the opportunity to sell a

flock of CBS news programs locally.

Affiliates will be able to sell locally: “Most” (how
many not yet certain) of 14 daily 5-min. on-the-hour

newscasts and two 15-min. a.m. & p.m. World News Round-
ups. Stations will pay CBS nothing for these.

CBS will have 5% hours daily to sell, retaining rev-

enues for itself, making no station payments: 2 morning

hours of Arthur Godfrey, Art Linkletter and similar pro-

grams, Mon.-thru-Fri.; 2-hour block of afternoon serials

Mon.-thru-Fri.; IVi hours of Lowell Thomas, Edward Mur-

row, et al, 6:45-8 p.m. Mon.-thru-Fri. In addition, it will

sell 5-7 p.m. Sun. drama and 7-8 p.m. Sun. Mitch Miller.

Sustaining public affairs programs, like funeral of

Pope Pius XII, will be offered as usual—in addition to

such week end sustainers as N.Y. Philharmonic, Face the

Nation, Salt Lake City Tabernacle Choir, Capitol Cloak-

room, Church of the Air, Unit One.

* « * *

One problem CBS will face is possible defections of

affiliates who want more than CBS will give. There are

reports, already, of major affiliates shopping around for

switches, notably to NBC.
All radio networks have been losing money and mak-

ing no bones about it—though NBC boasts that it has

been cutting losses every quarter, now claims 48% of all

business on all networks (excluding MBS, from which fig-

ui’es aren’t available).

Latest official figures are from FCC, for 1956, and

they show radio networks—combined with their owned-&-

operated stations—earned mere $400,000 before taxes that
year, compared with peak of $19,600,000 in 1947. FCC
doesn’t segregate network operations from o-&-o’s. Sta-

tion Representatives Assn, estimates radio networks
will show slight increases in gross from $50,000,000 in 1957
to $55,000,000 projected for this year—after dropping
steadily from peak of $133,723,098 in 1948.

This network drop occurred in face of spot rise from
$104,759,761 to estimated $192,000,000 in same 10-year pe-

riod, while local sales shot from $170,908,165 to estimated

$325,000,000 (see TV Factbook No. 27, p. 26).

* * * *

PCP has been in preparation 2 months by CBS execu-
tives under CBS Radio pres. Arthur Hull Hayes, in con-

sultation with affiliates committee comprising: Charles
Caley, WMBD, Peoria, chairman; John S. Hayes, WTOP,
Washington, vice chairman; Lee D. Wailes, Storer sta-

tions, director at large.

Said CBS Radio pres. Hayes: “This plan is intended

to strengthen the audience values and the financial sta-

bility of both the CBS Radio network and its affiliates

without whose continuing strength the values of network
radio to the people of this country would not exist. By
consolidation of our schedule, we are enabling our affiliates

to present local programs over longer periods and to in-

tegrate these programs into the network schedule which
will feature not only news in depth, as in the past, but a
continuing schedule of on-the-hour reports by CBS News
correspondents. The audience values and the financial

stability of our affiliated stations and the network will be

increased through the activation of this plan.”

Affiliates board stated: “The Board feels that both

stations and network will be strengthened through imple-

mentation of this plan. It will further stabilize program
structures of individual stations and the network, result-

ing in larger audiences for stations and advertisers and
a greater service to the public, particularly in the areas

of national and international news. It will also permit

stations to program with even greater effectiveness wth
regard to special home area situations and unique com-
munity needs.”

Of the 103 affiliates voting for PCP, only 9 said

“nay” and 8 abstained.

NBC Radio reacted with this statement by exec. v.p.

Matthew J. (Joe) Culligan: “I sincerely hope every net-

work can finalize on a formula which will make it a strong

competitor. The NBC Radio network developed its ‘pat-

tern-for-progress’ over 2 years ago and proved the logic

of that pattern by moving to a point where NBC Radio
now has 48% of the sponsored hours on all 3 networks.”

Other NBC spokesmen made it clear NBC has no plans

for format changes—recalled statement of RCA chairman
David Sarnoff 4 years ago to effect that “network radio

is a poor investment” but that NBC was first in the busi-

ness and would be “last to get out.” ABC offered no com-

ment on CBS move.

ABC-TV Hails WTAE: Entry of ABC-TV into Pitts-

burgh market following affiliation with WTAE (Ch. 4),

which went on air Sept. 14 (Vol. 14:37), was celebrated

Oct. 30 by network & station in special ceremonies there.

Feature was studio presentation of network-produced

“cellomatic” show, “Business Builds Business,” tracing

Pittsburgh’s economic & TV growth, relating ABC-TV’s
advances. Top network brass on hand for event included

AB-PT pres. Leonard H. Goldenson, ABC-TV pres. Oliver

Treyz, ABC-TV gen. sales mgr. Donald W. Coyle. Station

participants included exec. v.p. Leonard Kapner, gen. mgr.

Franklin C. Snyder.

Loew’s Inc. spinoff plan, separating its N. Y. radio

WMGM and 102 U. S. & Canadian theatres from rest of

movie company, was approved 16-3 by board of directors

this week in N. Y. By same vote, upholding pres. Joseph

R. Vogel, board rejected alternative proposal by minority

directors to spin off MGM film studios instead. Under
adopted plan, subject to Federal court approval under

terms of decree divorcing film production from theatre

operation, MGM would be lumped in wdth company’s 49

foreign theatres, record div., music publishing properties

and TV interests—including 25% of KTTV, Los .A.ngeles,

and $33,000,000 contracts for sale of pre-1948 films to TV.
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Full Text of Final Judgment

Department of Justice Anti-trust Action Against RCA
Entered in United States District Court for the Southern District of New York, October 28, 1958

With Official Statements by Dept, of Justice and by RCA Chairman David Sarnofif & President John L. Burns

(For story, see Television Digest, VoL- 14:44)

t IN THE UNITED STATES DISTRICT COURT
FOR THE

SOUTHERN DISTRICT OF NEW YORK
United States of America,

Plaintiff,

V.

Radio Corporation of America,
Defendant.

Civil No. 97-38

FINAL JUDGMENT
The plaintiff. United States of America, having filed its

complaint herein on November 19, 1954; the defendant.
Radio Corporation of America, having appeared and filed

its answer to the complaint on March 29, 1955, denying
the substantive allegations thereof, and the plaintiff and
the defendant by their respective attorneys having sev-
erally consented to the entry of this Final Judgment with-
out trial or adjudication of or finding on any issues of
fact or law herein and without this Final Judgment con-
stituting evidence or an admission by either of them in

respect to any such issue;

NOW, THEREFORE, before any testimony has been
taken and without trial or adjudication of or finding on
any issue of fact or law herein, and upon consent of the
parties as aforesaid, it is hereby

ORDERED, ADJUDGED AND DECREE as follows:

I

This Court has jurisdiction of the subject matter herein
and of the parties hereto. The complaint states claims
upon which relief may be granted against the defendant
under Sections 1 and 2 of the Act of Congress of July 2,

1890, entitled “An act to protect trade and commerce
against unlawful restraints and monopolies,” commonly
known as the Sherman Antitrust Act, as amended.

II

As used in this Final Judgment:
(A) “RCA” shall means the defendant Radio Corpora-

tion of America and each of its subsidiaries.
(B) “Domestic patent” shall mean United States Letters

Patent (and all reissues, divisions and extensions thereof)
relating to, but only in so far as they relate to, the
manufacture, use or sale of any radio purpose apparatus.

(C) “Foreign patent” shall mean foreign patents (and
all reissues, divisions and extensions thereof) relating to,

but only in so far as they relate to, the manufacture, use
or sale of any radio purpose apparatus.

(D) “Person” or “applicant” shall mean any individ-
ual, partnership, corporation, association, firm, trustee or
other legal entity.

(E) “Radio purpose apparatus” shall mean equipment,

any systems and circuits for use of such equipment, which
transmits or receives, or is used in the transmission or
reception of, signals by means of electronic impulses or
waves for whatever use (e.g., radio, television [including

color television apparatus], radar, sonar, loran, and guid-

ing and controlling devices), or any part thereof including
tubes or transistors, except such apparatus when used for
public service communication for toll. The term “radio
purpose apparatus” shall not be deemed to include medical
or therapeutic apparatus, business machines, electron mic-
roscopes, microanalyzers, diffraction cameras, high fre-

quency heating apparatus, or devices for actuating other
mechanisms by the presence, absence or intensity of light

or color.

(F) “Color television apparatus” shall mean color tele-

vision broadcast receiving sets, color television picture
tubes and color television transmitters and associated
studio equipment capable of transmitting and/or reproduc-
ing a picture embodying two or more chromatic colors.

(G) “Public service communication for toll” shall mean
communication (including the sending or the reception or
both) by wire or radio for the public by a person in a
public utility capacity for hire or toll but shall not include
services limited to a particular customer or class of cus-
tomer whether or not such services are combined with serv-
ices for the public.

III

The provisions of this Final Judgment shall apply to
RCA, and to each of its subsidiaries, officers, directors,
employees, agents, successors and assigns, and to all other
persons in active concert or participation with RCA who
receive actual notice of this Final Judgment by personal
service or otherwise.

IV

RCA is enjoined and restrained from:
(A) Entering into, adhering to, enforcing or claiming

any rights under any term or provision of any contract,
agreement or understanding, which term or provision or
understanding allocates or divides territories, fields or
markets for the manufacture, use or sale of radio purpose
apparatus or for the licensing of domestic or foreign
patents or other inventions;

(B) Entering into or adhering to any contract, agree-
ment, understanding, plan or program under which any
domestic or foreign patents are licensed upon the condition,
agreement or understanding that the licensee will limit or
cause any other person to limit imports into or exports
from any country;

(C) (i) Entering into or renewing any contract, agree-
ment or understanding under which any foreign patents
are licensed by any per.son who directly or indirectly li-

censes patents owned or controlled by any person other
than RCA; (ii) failing to give notice of the cancellation
of any such contract, agreement or understanding within



thirty (30) days from the date of entry of this Final
Judgment under any present right of cancellation, or ad-

hering to any such contract, agreement or understanding
after such cancellation; (iii) granting permission for any
such person party to any such contract, agreement or

understanding to institute infringement suits under RCA
foreign patents;

(D) Entering into or renewing any contract, ag^ree-

ment, understanding, plan or program under which any
owner or licensor of any foreign patent requires that radio

purpose apparatus be manufactured in the country issu-

ing such foreign patent;

(E) Except as permitted in V (C) and (D) hereof,

conditioning, directly or indirectly, the issuance by RCA
(i) of any license under any domestic patent upon the

granting back to RCA a license or any rights under any
domestic or foreign patent, or (ii) to any domestic appli-

cant of any license under any foreign patent upon the

granting back to RCA a license or any rights under any
domestic patent, provided such applicant is actually en-

gaged in and remains, and intends in good faith to re-

main, in the business of manufacturing in the United
States

;

(F) Conditioning, directly or indirectly, the grant of

a license under any domestic patent upon the prospective

licensee taking a license under any other domestic patent;

(G) Instituting, or causing any other person to insti-

tute, any suit or proceeding for any act of infringement
of any domestic patent owned, controlled or licensed by
RCA at the date of entry of this Final Judgment alleged

to have occurred prior to the date of entry of this Final

Judgment, and from enlarging or changing the nature of

any pending counterclaim for patent infringement, or sub-

stituting for or adding to any patents asserted in such
counterclaim

;

(H) Licensing any domestic patent on terms which
restrict in any manner the right of the licensee to make,
use, lease or sell any particular products constituting radio

purpose apparatus, but varying royalty rates may be

charged for different products;

(I) Licensing any domestic patent on terms which do

not permit deduction from the net selling price, against

which royalties are assessed, for services or unpatented
parts or patented parts on which RCA has collected

royalties

;

(J) Licensing or offering to license any domestic patent

or limited number of domestic patents at the same royalty

rate which RCA licenses or offers to license a greater

number of domestic patents, if there is a difference be-

tween the reasonable value of the license under the lesser

number of domestic patents and the reasonable value of

the license under the greater number of domestic patents,

the burden of going forward with the evidence as to such

difference to be on RCA in any proceeding with respect

thereto.

V

(A) RCA is ordered and directed to grant, to the extent

that it has the power to do so, to any applicant making
written request therefor an unrestricted, nonexclusive and
royalty-free license to make, have made, use, lease or sell

any radio purpose apparatus, under all claims of any, some
or all, as the applicant may request, domestic patents

owned or controlled by RCA issued prior to the date of

entry of this Final Judgment (other than the patents

listed in Exhibit A to this Final Judgment in so far as

they apply to color television apparatus) and under all

claims of any, some or all, as the applicant may request,

domestic patents under which RCA has or shall acquire

sublicensing rights under any agreement entered into prior

to the date of entry of this Final Judgment, such license

to be for the full unexpired term of the patents licensed,

or for such lesser term as the applicant may request.

( B ) RCA is ordered and directed to grant, to the extent
that it has the power to do so, to any applicant making
written request therefor an unrestricted, nonexclusive li-

cense to make, have made, use, lease or sell any radio
purpose apparatus, such license to be at reasonable royal-

ties under all claims of any, some or all, as the applicant
may request, of the domestic patents o'wmed or controlled
by RCA issued, or under which RCA may have sublicensing
rights acquired pursuant to Section IX (B) of this Final
Judgment, during the period of ten years subsequent to
the date of entry of this Final Judgment and of the patents
listed in Exhibit A to this Final Judgment in so far as
they apply to color television apparatus, such license to

be for the full unexpired term of the patents licensed, or
for such lesser term as the applicant may request.

(C) Notwithstanding the provisions of subsection (B)
hereof, RCA is further ordered and directed to place the
patents listed in Exhibit A [below] to this Final Judgment
(and any and all domestic patents which RCA may own or
control issuing on any invention the use of which required
in order to comply with the color television technical
standards adopted by Order of the Federal Communica-
tions Commission, provided such invention is contained
in a patent application filed in the United States Patent
Office prior to the date of entry of this Final Judgment)
in a color television patent pool which all persons engaged
in the manufacture of radio purpose apparatus shall be
free to join, without regard to whether such person has
any patent, or has the right to license any patent, on con-
dition that such person also places in said pool, to the
extent that it has the power to do so, such domestic
patents applicable to color television apparatus as it may
have the right to license issued on or before the date of
entry of this Final Judgment (and any and all domestic
patents which such person may acquire the right to license

issuing on any invention the use of which is required in

order to comply with the color television technical stand-
ards adopted by Order of the Federal Communications
Commission, provided such invention is contained in a
patent application filed in the United States Patent Office

prior to the date of entry of this Final Judgment), all the
patents placed in said pool to be licensed to all members
of said pool royalty-free, non-exclusively and without re-

striction for the manufacture, use, lease and sale of color

television apparatus for the full unexpired term of such
patents.

(D) (i) RCA shall not be required to grant a license

under any patent o\vned by RCA to any applicant under
the provisions of subsection (A) hereof, or continue such
a license in effect, unless such applicant agrees, upon
written request made at the time of his application or

at any time thereafter, to grant to RCA, to the extent
such applicant has the power to do so, a non-exclusive
license to make, have made, use, lease or sell radio purpose
apparatus (other than color television apparatus) of the

same general character or kind as that for w'hich a license

from RCA is applied for or granted under all claims of

EXHIBIT A
2,299,333 2,633,554 2,740,889 2,768,296 2,816,230
2,344,810 2,633,555 2,742,524 2,782.333 2,817,276
2,431,115 2,650,264 2,742,615 2,785,336 2,817.788
2,440,418 2,663,821 2,742,627 2,789,212 2,820,174
2,446,791 2,677,720 2,744,155 2,791,644 2,821,671
2.449,969 2,677,721 2,747,136 2,795,717 2,824,172
2,477,557 2,677,779 2,749,475 2,795,719 2,824,267
2,497,840 2,678,348 2,750,438 2,795,733 2,830,112
2,503,700 2,681,379 2,750,440 2,795,734 2,831,968
2,536,838 2,707,248 2,750,456 2,799,723 2.832.819
2.545,325 2,712,568 2,751,430 2,799,798 2.834,911
2,551,228 2,719,242 2,751,519 2,806,162 2,835,728
2,554,693 2,726,340 2,751,520 2,806,163 2,837.692
2,560,351 2,728,812 2,752,520 2,806,164 2,841,702
2,561,059 2,728,857 2,755,402 2,809,133 2,842,708
2,561,089 2,729,764 2,755,405 2,810,779 2,845.481
2.595,548 2,733,164 2,757,232 2,811,577 2,846.608
2,598,134 2,736,765 2,758,155 2,811,580 2,847,600
2,630,542 2,736,766 2,761,916 2,811,636 2,851.542
2,633,538 2.737.609 2,762,874 2,813,225 2,855.529
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any domestic patent issued prior to the date of entry of

this Final Judgment, owned or controlled, directly or in-

directly, by such applicant, or under which such applicant

has sublicensing rights, such license to be at reasonable

royalty.

(ii) RCA shall not be required to grant to any appli-

cant under the provisions of subsection (B) hereof, a li-

cense to make, have made, use, lease or sell color television

apparatus under any patent listed in Exhibit A to this

Final Judgment, or continue such a license in effect, unless

such applicant agrees upon -written request made at the

time of his application or at any time thereafter to grant

to RCA, to the extent such applicant has the power to do

so, a nonexclusive license to make, have made, use, lease

or sell color television apparatus of the same general char-

acter or kind as that for which a license from RCA is ap-

plied for or granted under all claims of any domestic

patent issued prior to the date of entry of this Final

Judgment, owned or controlled, directly or indirectly, by
such applicant, or under which such applicant has sub-

licensing rights, such license to be at reasonable royalty.

(iii) RCA shall not be required to grant to any appli-

cant under the provisions of subsection (B) hereof a li-

cense under any of the domestic patents owned or con-

trolled by RCA issued, or under which RCA may have
sublicensing rights acquired pursuant to Section IX (B)

of this Final Judgment, during the period of ten years

subsequent to the date of entry of this Final Judgment
or continue such a license in effect unless such applicant

agrees upon written request made at the time of his appli-

cation or at any time thereafter to grant to RCA, to the

extent to which such applicant has the power to do so, a

nonexclusive license to make, have made, use, lease or sell

radio purpose apparatus of the same general character or

kind as that for which a license from RCA is applied for

or granted under all claims of any domestic patent issued

during the period of ten years subsequent to the date of

entry of this Final Judgment, owned or controlled, directly

or indirectly, by such applicant, or under which such ap-

plicant has sublicensing rights, such license to be at reas-

onable royalty.

(iv) Each license to RCA granted pursuant to (i),

(ii) or (iii) hereof shall be for the same term, or for the

remainder of such term, as the case may be, (so far as

the life of the patent or patents involved permits), for

which the license to the applicant from RCA pursuant to

which RCA requested such license from such applicant

shall be in effect.

(v) An applicant shall be required to grant to RCA a

license provided for in (i), (ii) or (iii) of this subsection

(D) only under a patent (a) which is being licensed (or

under which a license is being offered) to any manufac-
turer or user other than the applicant with respect to

radio purpose apparatus of the same general character
or kind as that for which a license from RCA is applied

for or granted, or (b) the use of which by any other
person than the applicant is being knowingly allowed or

suffered in any way, including by failure to assert such
patent against any person infringing it, with respect to

radio purpose apparatus of the same general character
or kind as that for which a license from RCA is applied for
or granted, and (c) covering an invention which is being
utilized by RCA with respect to radio purpose apparatus
of the same general character or kind as that for which a
license from RCA is applied for or granted.

(E) The patents subject to the provisions of subsec-
tions (C) and (D) hereof shall include any and all patents
owned or controlled by any parent or subsidiary of, or by
any person subject to the same control as: (1) RCA, (2)
any person referred to in subsection (C) hereof, and (3)
any applicant referred to in subsection (D) hereof, as the
case may be.

(F) Upon receipt of a written request for a license

pursuant to subsection (B) hereof, RCA shall advise the

applicant in writing of the royalties which RCA deems
reasonable for the license requested of RCA. Upon receipt

of a v/ritten request for a license pursuant to subsection
(D) hereof, the applicant, or the licensee of RCA, as the
case may be, shall advise RCA in -writing of the royalties

which it deems reasonable for the license requested by
RCA. If the parties are unable to agree within ninety

(90) days from the receipt of a -written request for a
license herein provided for upon reasonable royalties or
any other terms, the applicant or RCA may apply to this

Court for the determination of reasonable royalties and
other terms, and RCA shall, upon filing or receipt of
notice of the filing of such application to this Court,
promptly give notice thereof to the plaintiff. In any such
proceeding the burden of proof shall be on RCA to estab-
lish the reasonableness of royalties or other terms re-

quested by it, and on the applicant to establish the reason-
ableness of royalties or other terms requested by the appli-

cant. Pending final determination of the foregoing, the
applicant or RCA may apply to this Court to fix interim
royalty rates and other interim terms. If this Court fixes

such interim rates or terms, the applicant or RCA, as the
case may be, shall then tender and the applicant or RCA
shall then accept an agreement under which licenses shall

be granted in accordance with such interim determination,
which shall provide that the royalty rates and other terms
finally fixed by the Court shall supersede said interim rates
and other terms retroactively as well as prospectively.

(G) RCA is enjoined and restrained from including
any restriction whatsoever in any license granted by it

pursuant to the provisions of this Section V except that

(1) the license may be nontransferable

;

(2) a reasonable, non-discriminatory royalty may be
charged except where the license is issued pursuant to

subsections (A) or (C) hereof;

(3) reasonable provision may be made for periodic
royalty reports by the licensee and inspection of the
books and records of the licensee by an independent
auditor or any person acceptable to both RCA and the
licensee, who shall report to RCA only the amount of
the royalty due and payable;

(4) reasonable provision may be made for cancel-

lation of the license upon failure of the licensee to make
the reports, pay the royalties or permit the inspection
of books and records as hereinabove provided; and the
license must provide that the licensee may cancel the
license at any time after one year from the initial date
thereof by giving thirty (30) days’ notice in -writing

to RCA.

(5) the license must provide that the licensee may
at any time after one year from the initial date thereof
surrender its license under any specified patent or pat-
ents upon written notice to RCA; and shall further
provide that upon such surrender the royalty rates shall

be renegotiated if requested by the licensee in writing,
and if there is a difference between the reasonable value
of licenses granted to the licensee, including the patents
affected by such surrender, and the reasonable value of
such licenses without such patents, then such rates shall

be reduced by an amount representing such difference,

with access to the Court for determination of any dis-

pute as to such difference as provided in subsection (F)
above

;

(6) the license must include (i) royalty-free grants
of immunity, to the extent RCA has the power to do so,

under all foreign patents owned or controlled by RCA
corresponding to the patents licensed pursuant to this

Section V for the sale and use of the apparatus man-
ufactured under said license, (ii) in the case of foreign
subsidiaries or divisions of corporate licensees, which
are actually engaged in and remain, and intend in good
faith to remain, in the business of manufacturing in the
United States radio purpose apparatus of the same
general character or kind as that for which the licenses
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are sought, licenses for the manufacture, use, lease and
sale of such apparatus under such foreign patents, such
licenses to be royalty-free or at reasonable royalties to

the same extent and subject to the same proceedings,

terms and conditions with respect to foreign patents

as the licenses provided for in subsections (A), (B),

(D) and (F) hereof but without regard to subsection

(C) hereof;

(7) the license must provide that the licensee is free

to contest in any proceeding the validity and scope of

any of the licensed patents.

(H) Any existing domestic licensee of RCA shall have
the right to apply for and receive a license or licenses

under this Final Judgment in substitution for its existing

license or licenses from RCA in so far as future obliga-

tions and licenses are concerned, provided, however, that

in that event the licensee shall agree that RCA shall have
the option to continue in effect any license or licenses

from such licensee to RCA, or to cancel any such license

or licenses from such licensee to RCA in so far as future
obligations and licenses are concerned; provided further
that nothing in this Final Judgment shall affect any arbi-

tration proceeding with respect to the use of RCA patents,

which proceeding was instituted or agreed to prior to the

date of entry of this Final Judgment, or any decision in

any such arbitration proceeding.

VI

RCA is enjoined and restrained from disposing of any
patents, or rights thereunder, so as to deprive it of the

power to grant or cause .to be granted licenses as required
under Section V of this Final Judgment unless it be a

condition of such disposition that the transferee shall

observe the provisions of said Section V with respect to

the patents and rights so acquired and shall file with this

Court, prior to such disposition, an undertaking to this

effect; provided, however, that this Section VI shall not
be deemed to apply to (i) any transfer of patents or rights

thereunder to the plaintiff or any agency thereof, or (ii)

a disclaimer, or a concession or other grant in interference

proceedings.

VII

(A) For so long as RCA offers the services of its

Industry Service Laboratory to licensees under its domes-
tic patents, such services shall be offered and furnished on
a non-discriminatory basis to licensees and non-licensees;

and any charge for such services shall be separate from,
independent of, and unrelated to any other payments due
RCA and shall be non-discriminatory between users of sub-

stantially the same type of service for substantially the

same radio purpose apparatus.

(B) For a period of ten years subsequent to the entry
of this Final Judgment RCA is ordered and directed to

furnish to any licensee under its domestic patents under
subsections (A), (B) or (C) of Section V of this Final

Judgment requesting it, and for a reasonable and separate
charge approximating cost, such of RCA’s technical in-

formation as the licensee may reasonably need to enable
him to utilize the invention or inventions of any domestic
patent or patents licensed by RCA to such licensee in such
licensee’s manufacture of the apparatus licensed.

VIII

RCA is ordered and directed (i) upon written request
of any person, to furnish to such person a list, prepared
as of January 1 of the year in which the request is made,
of unexpired domestic patents owned by RCA and, to the

extent RCA has knowledge thereof, a list of the unexpii'ed

domestic patents under which RCA has sublicensing rights,

identified with the classification of the United States
Patent Office and the date of issue of such patents, and,

to the extent RCA does not have such knowledge, a list

of the persons the domestic patents of which RCA has
the right to sublicense, (ii) upon written request of an
applicant for a license, to give the same information with
respect to the domestic patents covered by the license at
the time of its issuance, and (iii) upon written request of
any licensee of RCA under this Final Judgment to give
the 'same information with respect to the domestic patents,

and the patent number and date of issue as to foreign
patents, licensed by or under which immunities are given
by RCA to such licensee as of the date of such request;
in each case within a reasonable time after receipt of
such request.

IX

(A) RCA is enjoined and restrained for a period of
ten years from the date of entry of this Final Judgment
from acquiring, directly or indirectly, title to any domes-
tic patent on any invention other than an invention made
by an employee of RCA or any of its subsidiaries, or by a
person for RCA pursuant to a research, development or
consulting contract, except where this Court, upon appli-

cation by RCA and notice to the plaintiff, shall find that
RCA could not obtain a nonexclusive license under the
patent on reasonable terms.

(B) RCA is enjoined and restrained, except where this

Court upon application and notice to the plaintiff shall

find good cause therefor, from acquiring any exclusive
license under, or any right to grant sublicenses under,
any domestic patent owned or controlled by any other per-
son, except such sublicensing rights obtained by RCA under
agreements entered into prior to the date of entry of this

Final Judgment.

X

RCA is enjoined and restrained from making, perform-
ing, enforcing or adhering to any restriction or condition
on any licenses or other rights under domestic or foreign
patents granted by or to it that (i) imposes any quantity
or dollar limitations, (ii) restricts sales to designated
customers or classes of customers, (iii) restricts the price

at which licensed apparatus may be sold, or (iv) divides

fields of manufacture, sale or distribution of any apparatus
or the licensing of domestic or foreign patents or other
inventions with others.

XI

RCA is ordered and directed to mail a copy of this

Final Judgment to all its existing licensees under domestic
patents for radio purpose apparatus within thirty (30)
days from the date of entry of this Final Judgment.

XII

For the purpose of securing compliance with this Final
Judgment, duly authorized representatives of the Depart-
ment of Justice shall, upon written request of the Attorney
General, or the Assistant Attorney (General in charge of
the Antitrust Division, and on reasonable notice to RCA
made to its principal office, be permitted, subject to any
legally recognized privilege, (i) reasonable access during
the office hours of said defendant to all books, ledgers,

accounts, correspondence, memoranda, and other records

and documents in the possession or under the control of

RCA relating to any matters contained in this Final

Judgment, and (ii) subject to the reasonable convenience

of RCA and without restraint or interference from it, to

interview officers or employees of RCA, who may have

counsel present, regarding any such matters. RCA, upon
the written request of the Attorney General or the Assist-

ant Attorney General in charge of the Antitrust Division,

and upon reasonable notice made to its principal office,

shall submit such written reports with respect to any of the

matters contained in this Final Judgment as from time to
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time may be necessary for the enforcement of this Final

Judgment. No information obtained by the means provided

in this Section shall be divulged by any representative of

the Department of Justice to any person other than a

duly authorized representative of such Department, except

in the course of legal proceedings to which the United

States is a party for the purpose of securing compliance

with this Final Judgment or as otherwise required by law.

XIII

Jurisdiction of this cause is retained for the purpose of

enabling any of the parties to this Final Judgment to

apply to this Court at any time for such further orders

and directions as may be necessary or appropriate in rela-

tion to the construction of or carrying out of this Final

Judgment, for the modification or termination of any of

the provisions thereof, and for the purpose of the enforce-

ment of compliance therewith and the punishment of viola-

tions thereof.

Dated: October 28, 1968

E. J. DIMOCK
United States District Judge

We hereby consent to the making and entry of the fore-

going Final Judgment:

For the Plaintiff:

VICTOR R. HANSEN
Assistant Attorney General

W. D. KILGORE, JR.
BADDIA J. RASHID
HARRY G. SKLARSKY

BERNARD M. HOLLANDER
JOHN S. JAMES

RICHARD B. O’DONNELL
HERMAN GELFAND
RALPH S. GOODMAN
Attorneys for Plaintiff

For the Defendant:

CAHILL GORDON REINDEL AND OHL

By JOHN T. CAHILL
JOHN F. SONNETT
JOHN W. NIELDS

SCHNADER, HARRISON, SEGAL & LEWIS

By BERNARD G. SEGAL

ROBERT L. WERNER
Vice President and General Attorney

Radio Corporation of America

Statement by Department oi Justice Explaining RCA Consent Judgement

A TTORNEY GENERAL William P. Rogers announced
today the successful conclusion of one of the De-

partment’s most important anti-trust cases by the entry

of a consent judgment against Radio Corporation of

Amei-ica in the Federal District Court in New York City.

The Government’s civil complaint filed November 19,

1964, charged that RCA had violated the Sherman Anti-

trust Act in that it had monopolized the patent licensing

business in radio purpose apparatus by means of various

agreements which restrained both that licensing business

and the manufacture, sale and distribution of radio pur-

pose products and devices.

The complaint charged that RCA achieved its power
by amassing ownership of, and rights to use and license

others under, approximately 10,000 United States patents

in the radio purpose field. With this mass of patents, it

was alleged that RCA licensed almost all manufacturers
of radio purpose apparatus under standard form agree-

ments, called “package licenses.’’ These licenses contained
provisions requiring licensees to accept licenses under all

of RCA patents; restricting the end use of the products

manufactured under the license; providing for payment
of the same royalties irrespective of whether any or all

of RCA patents were used in the manufacture; and asses-

sing royalties computed on the selling price of the com-
pleted products which included unpatented and unpatent-

able materials.

The format of the consent judgment entered today may
be outlined as follows: (1) Compulsory licensing of pat-

ents: the terms under which existing patents must be
licensed by RCA, the licensing of 100 listed patents re-

lated to color television apparatus, and the licensing of

future patents (those acquired by RCA within the next
ten years) ; (2) prohibitions against various licensing and
commercial practices; and (3) certain general provisions

requiring RCA to furnish certain services or limiting

its operations in certain respects.

Initially, it should be noted that the judgment defines

“radio purpose apparatus’’ broadly to mean equipment
which transmits or receives signals by way of electronic

impulses (other than apparatus used for public service

communication)

.

Existing patent rights as to radio purpose apparatus:
Under the judgment RCA is required to license, on a
royalty free basis, all of its existing patents relating to

the manufacture, use or sale of radio purpose apparatus.
It is estimated that approximately 12,000 patents and
patent rights are affected by this requirement of the

judgment. One hundred of these patents, listed in the
judgment and relating to color television apparatus, must
be licensed on special terms, described below.

These existing patents must be licensed to all persons
on a basis which permits the applicant to choose among
the patents and without restriction as to type of radio

purpose apparatus which may be made or sold under the
license. The license must be for the life of the patents
unless the applicant requests a shorter term. If the appli-

cant already has a license from RCA, he may substitute

the new license under the judgment for the old one, thus
obtaining all the benefits available to any new licensee.

This right of substitution depends upon the applicant
giving RCA the right of cancellation of its license from
the applicant. Licenses issued by RCA under the judg-
ment must provide a royalty free right of immunity for

the domestic manufacturer to use and sell in foreign

countries where RCA has patents corresponding to those

domestic patents covered by the license.

As to the 100 listed patents relating to color television

apparatus, RCA must place these patents in a so-called

“pool” and license them royalty free to all members of

the pool. Membership in the pool is available to all con-

cerns on the following terms : if the concern has an existing

patent relating to color television apparatus and is will-

ing to license it royalty-free to all members of the pool,

that concern must file a statement to that effect with the

Clerk of the United States District Court in New York
City. A concern which does not have any color television

apparatus patents, but which is desirous of joining the pool

should file a statement with the clerk indicating those

two facts. Under the terms of the judgment, only existing

color television patents are required to be placed in the

pool and the pool automatically terminates when the

oldest patent placed in it expires. Any person not desir-

ing to join the pool may, under the judgment, obtain a
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license from RCA under any, some or all of the 100 listed

color television patents at reasonable royalties.

Under the judgment, any future patent relating to radio

purpose apparatus which RCA acquires within the next

ten years, must be licensed to any applicant upon a
reasonable royalty basis. These future patent licenses

must contain the same terms relating to sales in foreign

countries as those licenses under existing patents. Of
particular significance is the requirement of the judgment
that RCA must make it a term of any license, under
existing and future patents, that the licensee may at any
time contest the validity and scope of the patents licensed

and may surrender the license under some of the patents,

with the right to renegotiate the royalty rate, or cancel

the license at any time after the first anniversary date of

the license.

Because the Government’s case was primarily aimed at

an alleged illegal monopolization of the business of licens-

ing radio purpose patents, and the research and develop-

ment relatihg to this field rather than of manufacturing,
the judgment permits RCA to require of any applicant

for a license under the judgment a limited, reciprocal

license back to RCA, on a reasonable royalty basis, under
patents owned or controlled by the applicant. Before RCA
may insist upon such a reciprocal license, however, (a)

the applicant must have licensed, offered to license, or

knowingly allowed others to use the patents to manu-
facture or sell radio purpose apparatus under the patent,

(b) RCA must be using the invention covered by the

patent, and (c) the apparatus which RCA desires to make
or sell under the patent must be of the same general
character or kind as that for which a license from RCA
is sought by the applicant. RCA must pay a reasonable
royalty for this reciprocal license, irrespective of whether
the applicant seeks a royalty free or royalty bearing
license from RCA.

Injunctions as to licensing and other commercial prac-

tices of RCA: The judgment contains a number of in-

junctions against RCA future patent licensing practices,

all designed to prevent RCA in the future from engaging
in those activities alleged in the complaint to have been
used to achieve its dominant power in the patent licens-

ing business in the radio purpose apparatus field. Thus,
RCA is enjoined from conditioning the issuance of a
patent license upon a grant back of a license to RCA,
except those reciprocal licenses specifically permitted in

connection with the compulsory licensing provisions of

the judgment. RCA is enjoined from (a) licensing its

foreign patents through any other person engaged in

licensing patents owned by someone else; (b) conditioning

the grant of a license under one patent upon an applicant

taking a license under another patent; (c) having any

agreement or program under which any foreign or do-
mestic patents are licensed upon the understanding that
the licensee will limit imports into or exports from any
country; and (d) restricting a licensee to the manufac-
ture, use or sale of any particular product within the
radio purpose field.

The judgment further requires, in effect, that in assess-
ing royalties against the net selling price of an article

RCA must permit deduction for services or unpatented
parts. RCA is also prohibited from licensing a limited
number of patents at the same royalty rate at which
it licenses a larger number of patents if there is a
reasonable difference in their value. There are other
injunctive provisions against allocating territories or
fields for the manufacture or sale of radio purpose ap-
paratus.

General Provisions: The judgment contains provisions
which require that RCA, so long as it offers its Industry
Services Laboratories services to licensees, must offer

such services on a non-discriminatory basis to licensees

and non-licensees; make available for ten years, for a
reasonable charge, approximating cost, such of its tech-

nical information as the licensee may reasonably need
to enable him to utilize the inventions or patents under
which he is licensed by RCA; and annually make up a
list of its patents available for licensing under the judg-
ment. In order to prevent any future amassing of patents
by RCA, the judgment enjoins RCA for a period of ten
years from acquiring title to patents from anyone not in

its employment and, perpetually, from acquiring exclu-
sive licenses under, or any right to grant sub-licenses

under, any U. S. patent owned by someone else, without
first securing court approval.

* V * *

Victor R. Hansen, Assistant Attorney General in charge
of the Antitrust Division, commenting on the judgment,
stated:

“The Government’s complaint in this case alleged that

RCA’s practices gave it a monopoly of radio-television

research, patents, patent rights and patent licensing

—

all having the result of discouraging other manufacturers
from realizing their full research, manufacturing and
profit potentialities. The judgment entered today, apply-
ing well established legal principles, cuts through the

jungle of patents and patent rights and makes them
available to the entire industry. The judgment assures

that hereafter patent owners in this field will have a com-
petitive market for their inventions or will be in a
position to exploit the fruits of their owm research.

“Our hope is that today’s judgment, by assuring avail-

ability of existing and future patent rights, will signal

a new era of development for radio purpose technology.”

Statement by RCA Chairman David Sarnoii and President John L. Burns

RCA WELCOMES the termination of this long and
burdensome litigation.

The settlement comes at a time when the electronics

industry is on the threshold of its greatest period of ex-

pansion—an era that calls for our fullest energies in

fulfilling the extensive requirements of national defense
in meeting the needs of our Government, the public and
our customers.

Terms of the decree deal primarily with apparatus for

radio purposes. They do not affect RCA’s present activi-

ties in the important new industrial fields, ‘such as auto-

mation, electronic computers, atomics, electronic tape re-

corders, Electrofax and medical electronics.

RCA has consistently maintained that its policies, prac-

tices and pioneering work have contributed greatly to

the tremendous development of the electronics industry

—

the fastest growing major industry in the United States

—and the national security of the United States. The
settlement expressly recognizes that no admission to the

contrary is made.
In the promising field of color television, the decree

provides for a patent pool in which any manufacturer
may participate on a royalty-free licensing basis. The
pool will include RCA’s important color patents and the

color patents of other pool participants. Those who do
not join the pool can acquire use of these RCA patents

by paying reasonable royalty rates.

Under terms of the decree, RCA is free to license all

future inventions on an equitable royalty basis.

Ever since RCA was founded at the request of the

United States Navy in 1919, the company’s business has
been built on the firm foundation of developing new and
better products and services for the armed forces, in-

dustry and the home. RCA intends to continue this same
vigorous research program.
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TURNING OF THE BUSINESS TIDE seen by economists and 3 NEW STATION STARTERS in Nampa, Ida.; Garden City,

bankers. McConn-Erickson study soys 1959 will be Kan.; Gainesville, Fla. On-air total 538 with Nov. 15

most prosperous year in American history (pp. 1 & 6). demise ot CBS‘s uhf WHCT, Hartford (p. 10).

ALLOCATIONS WORK OF FCC & TASO in midstream, no

conclusions yet apparent in FCC deliberations. TASO
receiver panel compares uhf & vhf (pp. 3 & 15).

CONGRESSIONAL ELECTIONS and what they portend for

TV-radio; Republicans, including arch-critic Sen. Bricker,

swept off control committees (pp. 3 & 4).

HOUSE PROBERS OF FCC finally get down to real job

—

finding out what's wrong with administrative low. It's

late, but panel of experts will be heard (p. 5).

NBC LICENSEES SEEN UNAFFECTED by RCA patent con-

sent decree and “nolo contendere" plea
—

"public in-

terest" performance tipping scales (p. 7).

WHAT TAKES PLACE OF QUIZZES? Revlon's George J.

Abrams thinks another quiz idea may do it, also points

to news shows as bright TV program hope (p. 8).

COWLES PAYING $6,000,000 for Memphis TV-AM, Whitney

$4,500,000 for Sacramento TV. Also due for sole: TVs

in Utica; Manchester, N. H.; Portland, Ore. (p. 11).

NBC FAITH IN RADIO stronger than ever. Chairman Samoff

tells affiliates after they request special meeting to

weigh effect of CBS Radio cutbacks (p. 11).

HOSPITAL TV MARKET growing beyond mere set rental,

now includes closed-circuit TV & radio originations,

child-parent viewing, remote control (p. 12).

Manufaeturing-Distribution-Finanee

PROJECTED MERGER OF SYLVANIA into General Tele-

phone Corp. means giant communications-electronics

entity; combined assets exceed $1.35 billion (pp. 2 & 16).

TOO MANY TV MODELS create customer confusion, sop

industry profits, soy critics (p. 13).

THE TURNING OF THE BUSINESS TIDE: It's in the air , it's on tongues and pens of most
economic pundits, and it's certainly reflected in the perceptible improvement in TV-

radio and related electronic amusement businesses. Things are better , not merely
for sellers of time on the air for promoting the sale of goods & services but for
makers and vendors of those goods. They're on the rise for such products as TVs,

radios, phonographs, records. And curiously enough, even as the researchers claim
more time devoted to TV viewing than ever before and more people than ever tuning
in radio, the motion picture industry reports improving boxoff ice !

Is it simply wishful thinking , boom before bust, or what? All we know is

what the experts tell us — and this week brought an exceptional crop of exporting.
Most striking report , and very well put together too, is one titled " The Turning of

The Tide ," published in 30 easy-to-read booklet pages by McCann-Erickson Inc., the
second-ranking U.S. advertising agency in total billings (1957: $262,000,000) and
the No. 1 in combined TV-Radio billings (1957; TV $91,000,000, radio $12,000,000).

" The most prosperous year in American history ," says the McCann-Erickson
report, " lies .lust ahead — 1959 . We're on the way right now in an upswing that will
carry us strongly and steadily toward new records in sales, production and income."
Naturally, the report highly favors the TV medium (for details, see p. 6).

!|« * * *

Somewhat more cautious but also definitely bullish was consensus of economist
group at U of Pittsburgh's Conference on Business Prospects , who foresaw better busi-
ness next year for a broad range of major industries — but no boom. And from a sim-
ilar meeting of top economists at the U of Michigan came assurances that the economy
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as a whole will achieve an all-time high in 1959, with Gross National Product going
up some |50 billion to |455 or $460 billion while prices hold firm within 1%.

Reasons cited by the Ann Arbor meeting ; More govt, spending, rebuilding of

inventories, more spending on plant & equipment, stronger sales of consumer durable
goods, including automobiles.

Then there was the Wall Street Journal's roundup Nov. 5, its own survey of

third quarter profits of 512 companies showing that these came within 9.2% of record
1957 third quarter earnings and opining that "profits in the current quarter seem
sure to come even closer to last year's figures — and may surpass them."

Ten TV & radio manufacturing companies , unnamed, were shown to have attained
$22,263,000 profits in third quarter vs. $20,432,000 in same 1957 quarter, up 9%. Of
the 31 other categories, the best showings were made by office equipment makers, up
57.8%; floor coverings, up 51.3%; farm equipment, up 29%; textiles, up 25.2%; rail-
roads, up 20.7%; tobaccos, up 11.6%. The worst showings were by auto & equipment
makers, down 87.6%; rail equipment, down 61.7%; tools & machinery, down 45%; steel,
down i27%. Ten electrical equipment makers were up 4%.

National City Bank, studying profits of 700 corporations aggregating more
than $2.3 billion in third quarter, or more than half the profit of all U.S. corpo-
rations, generally bore out the Wall Street Journal's findings, its weighted average
being 6% loweir than same 1957 quarter. But it noted that these profits were 17% up
from second quarter which, while not enough to lOffset the cumulative decline for
preceding quarters, was significant "because more often than not in recent years
profits have declined during the third quarter."

Twenty of 22 industries surveyed shared in the third quarter gain, attributed
to increased sales and more efficiency. The manufacturing aspect was particularly
encouraging. Reports of 525 companies showed third quarter 14% ahead of second, best
gain for any third quarter in a dozen years. Over the last decade, says the bank,

profits have dropped about 7% between second and third quarters. Thus, on a season-
ally adjusted basis, manufacturing profits in this year's third quarter were up some

22% from their low in the April-June period.

THE GENERAL TELEPHONE-SYLVANIA MERGER: The trend to bigness , the need to diversify ,

the vital importance of top-hole research & development in today's burgeoning elec-

tronics-communications worlds are all apparent in plan to merge Sylvania Electric

Products Inc. (assets nearly $250,000,000) into General Telephone Corp. (assets over

$1.1 billion) — forming firm to be called General Telephone & Electronics Corp.

Biggest corporate merger in recent years , aptly called one of Wall Street's

best-kept secrets, wasn't even hinted until Nov. 6, despite fact Dept, of Justice

anti-trust clearance had to be obtained first; it wasn't released until board meet-

ings had been held by both companies, must yet be approved by their stockholders.

Both are listed on N.Y. Stock Exchange , and it's proposed their outstanding

common stock (General Telephone's 18,617,817 as of Oct. 31, Sylvania' s 3,532,012 as

of Sept. 30) will simply be exchanged on 1-for-l basis for that of new company.

Though not as big as AT&T, GE or Westinghouse , with whose diverse operations

the huge new holding company's subsidiaries will compete in defense, research, con-

sumer products and service fields, new General Telephone & Electronics Corp.,

on the basis of aggregate asset values, will be a giant entity in commmii cat ions

and electronics. It will actually have more assets than IBM, ITT, General Dynamics

or RCA which are also prime competitors in certain large areas of its operations.

(For detailed financial data on all major publicly traded electronics communications

and broadcasting companies see our Special Report of May 10, 1958.

)

General Telephone competes largely with the Bell System and ITT; Sylvania on

many fronts (including manufacture and marketing of TV-radio sets & tubes) with GE,

Westinghouse, RCA. An important aspect of the merger is the bringing together of

strong research facilities , to say nothing of 2 powerful personalities highly
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respected in their fields — General Telephone's pres. Donald C. Power . 59, who will
be chairman and chief executive officer of the new company, and Sylvania chairman-
pres. Don G. Mitchell , 55, due to become its pres.

Merger may be harbinger of more big ones to come in the highly ramified elec-
tronics fields, where hardly a week passes without some relatively smaller amalgama-
tions dictated by competitive and financial situations. That GTEC is destined to

'

rank as one of the towering giants of industry, is apparent from the combined hold-
ings, operations and balance sheets of the 2 companies. ( More details on p. 16 .

)

TV ALLOCATIONS STILL IN SPADE-WORK STAGE: There's no direction apparent yet in the

Fee's new analysis of TV allocations. Staff is still in process of preparing data
showing commissioners what v/ould happen if it sought to provide 4 competitive serv-

ices in top 50-60 markets through alternative plans — all-vhf, all-uhf or vhf-uhf
(Vol. 14:37). Final FOO nose-coionting is a long way off.

''

• TV Allocation Study Organization , meanwhile, is getting its technical data
into shape, most of it expected to be completed by year's end. FCC engineers have
been sitting in on its panel discussions, so its findings will come as no surprise.
Reaction of the Commission engineers varies considerably. Here are some;

" They'll give us some sharper 'tools' to work with — but I haven't heard
of anything yet that changes the picture much."

" They're doing a good job of gathering information . I think it will be as

unbiased as you can get. Of course, there's always a little bias in industry data."

"A lot of preconceived notions — that's what they're trying to prove. They
emphasize uhf ' s faults and vhf's virtues. It's done in a lot of little ways."

One TASO panel nearly through with its work is Panel II, which collected
comparative uhf-vhf reception data under leadership of Hazeltine's W.O. Swinyard.
An engineer familiar with panel's work supplied us with some of figures compiled —
and they document one aspect of uhf problems (see p. 15).

PORTENTS OF THE CONGRESSIONAL ELECTIONS: You can dismiss as mere wishful thinking
any idea that, simply because the voters this week retired from public life the TV-

radio industry's most irksome gadfly. Senator Bricker (R-Ohio), everything is going
to be hunkydory in the next Congress.

True, the broadcasters have more friends than enemies on Capitol Hill — and
even the otherwise conservative Bricker didn't turn upon them iintil he got to worry-
ing about "too much power" in the hands of networks, stemming from criticism of his
proposed constitutional amendment to curb the President's treaty-making powers and
from Ed Murrow's handling of the McCarthy imbroglios. These really impelled him to
chivvy so strenuously, demanding direct FCC regulation of networks.

Having spent millions using TV-radio as prime campaigning media — defeated
Sen. Knowland alone is reported to have paid some $20,000 for a 20-hour telethon
over a Los Angeles-San Francisco TV hookup last week end — and fully aware that any
criticism of TV is sure headline material, it's to be expected that new and old mem-
bers of Congress will eye the much-regulated industry intently. They've done so ever
since radio regulation by commission began in 1927, and certainly the unfavorable
publicity about the FCC in recent months conduces to further probing.

What the hugely strengthened Democratic majorities in both Houses on Capitol
Hill portend specifically, can only be conjectured at the moment. Only thing for
sure, besides the retirement of Sen. Bricker, is that one of the industry's friends.
Senator Potter (R-Mich. ) , keen student of its basic problems, also got the ax.

* ilfi * *

Who will take up the cudgels for or against the broadcasters remains to be
seen. Already, Senator Mike Monroney (D-Okla.) , dissatisfied with current program-
ming on TV, intends to resume his hearings on ratings (Vol. 14:26) shortly after
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Congress convenes — and with no less personages than ex-NBC chairman Pat Weaver,
Edward R. Murrow and the network presidents called upon to testify.

Rep. Celler (D-N.Y.) will be back again pitching publicity from his vantage
point as chairman of the important House Judic^Lary Committee, and Senator Langer
(R-N.D.) will be back with his usual bill against the advertising of alcoholic
beverages, including beer & wine, via any media in interstate commerce.

There will be no ripper legislation to displace or replace the present FCC
suggested last session because of the low esteem to which it fell during oversight
subcommittee's probes (see p. 5) and indictment of resigned Comr. Mack. It's fair
to assume the Democrats will hardly want to let a Republican President name a new
Commission or a new TV-Radio Authority. They'd rather wait until 1960.

Ramifications of the elections , involving so many diverse personalities and •

interests, are endless — but we can at least detail the changes in key committees
of Congress (below). One important factor that's perhaps being overlooked is expira-
tion next June 30 of the term of FCC Comr. Rosel H. Hyde , a Republican career man
who has sat 12 years on the Commission, rising from law clerk, and who was chairman
for *18 months of 1953-54 — displaced by ex-Chairman McConnaughey at the insistence
of Sherman Adams with the presumed support of Sen. Bricker.

Mild-mannered, soft-spoken, experienced , knowledgeable Comr. Hyde would have
been tossed out altogether had Adams not been stopped by the powerful bi-partisan
backing that spontaneously arose for Hyde. His job was saved, though not his chair-
manship, and the FCC fell on bad days consistently thereafter — particularly with
respect to the calibre of some appointments dictated by Adams.

Hyde is 58, needs 2 more years for full retirement benefits, will probably
stay on if ireappointed — and we know no one in the industry who doesn't hope he'll
be asked. Next vacancy thereafter, also Republican, will come in June 1960 — the
seat of Comr. Robert E. Lee. That will be on the eve of the national elections.

Note : Glancing again over TV-radio station stockholdings by members of

Congress (detailed in Vol. 14:6,7,16), it's interesting to note that 3 outstanding
beneficiaries weren't up for reelection: Majority leader Lyndon Johnson , whose wife
has a string of Texas TV-radio stations; Sen. Kerr (D-Okla.), with large interests
in stations in 111. & Okla. ; Sen. Magnuson (D-Wash. ) , with 4% interest in a Seattle
TV-radio setup. Only sizeable TV-radio stockholder, among quite a few lesser ones
on House side, is Rep. Alvin Bentley (D-Mich. ) , reelected; he holds one-third inter-
est in stations in his home district of Saginaw-Bay City.

[Further report on Congressional elections will be found below.]

The Changes on Capitol Hill: Except for their
chairmanships and majority memberships, key

Senate and House committees in charge of legisla-

tion affecting TV & radio will undergo substantial

changes in the next Congress as a result of this

week’s elections (above). For example, consider

Senate Commerce Committee, membership on

which is regarded as a prize and members of which
can always garner headline attention on any sub-

ject pertaining to TV and/or radio:

All 8 Democrats return, with Senator Magnu-
son, Wash., as chairman; Pastore, R. I., rank-
ing majority member; Mike Monroney, Okla.;

Smathers, Fla.; Bible, Nev. ;
Thurmond, S. C.

;

Lausche, 0.; Yarborough, Tex.—Pastore & Yar-

borough reelected, others not up this year.

Of 7 Republican members, 4 were defeated:

Bricker, 0.; Potter, Mich.; Purtell, Conn.; Payne,

Me. It was off-year for Schoeppel, Kan., now rank-

ing minority member; Butler, Md.; Cotton, N. H.

Thus 4 vacancies occur, not all of which will go
to Republicans because over-all Democratic ma-
jority is so large its leadership won’t now be
constrained to rely on simple one-man margin.

It’s noteworthy that Gov. McFarland (D-Ariz.), one-

time chairman of the Committee, attempting a Senate

comeback, lost out to Sen. Goldwater. And that new Sen.

Keating (R-N. Y.) was ranking GOP member on the

House Judiciary committee and as such obtained consider-

able familiarity with certain TV-radio hassles—anti-trust

angles in networking, BMI, sportscasting, allocations, sta-

tion sales, etc. He may seek assignment to one of the

Commerce vacancies.

The man who carried Keating with him on the GOP
ticket, Gov.-elect Rockefeller, while never directly iden-

tified with TV-radio (except perhaps as landlord of RCA-
NBC in New York’s Rockefeller Center) had as his cam-
paign media advisor Sylvester L. (Pat) Weaver, ex-chair-

man of NBC, who was his 1930 classmate at Dartmouth.

Weaver, 50, is likely to figure on the national scene if

Rockefeller actually becomes a presidential candidate.

House Committee on Interstate Commerce loses 7 of
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its 15 Republican members, while every one of the 18

Democratic members was reelected. And ratio of 18

Democrats to 15 Republicans undoubtedly will be increased

next session to strengthen control of Chairman Oren
Harris (D-Ark.) over this quarrelsome committee.

These are the Republicans who will not be seen in the

next Congress: Reps. Wolverton, N. J., ex-chairman, re-

tired; O’Hara, Minn., retired; Heselton, Mass., retired;

Hale, Me., defeated last Sept.; Reamer, Ind., defeated;

Carrigg, Pa., defeated; Neal, W. Va., defeated. That
leaves Rep. Bennett, Mich., as ranking minority member;
he was reelected as were Springer, 111.; Bush, Pa.;

Schenck, 0.; Derounian, N. Y.; Younger, Cal.; Avery,

Kan.; Alger, Tex.

All 18 Democrats were reelected, namely. Chairman
Harris and Reps. Williams, Miss.; Mack, 111.; Roberts,

Ala.; Moulder, Mo.; Staggers, W. Va. ;
Dollinger, N. Y.

;

Rogers, Tex.; Friedel, Md.; Flynt, Ga.
;
Macdonald, Mass.;

Rhodes, Pa.; Jarman, Okla.
;
O’Brien, N. Y.

; Moss, Cal.;

Dingell, Mich.; Loser, Tenn.; Kilgore, Tex.

* * * ^

Chairman Harris’ legislative oversight subcommittee

of 11, which may not be revived next Congress (below),

loses 4 of its 5 Republicans: Wolverton, O’Hara, Heselton,

Hale—only Bennett surviving. Its Democratic members,
besides Harris, are Williams, Mack, Moulder, Flynt, Moss.

Harris is also chairman of 13-man subcommittee on

transportation & communications, whose TV-radio work in

the 85th Congress was overshadowed by the oversight sub-

'Overseeing the Oversighlers': Last-minute attempt
to rescue House Commerce legislative oversight
subcommittee from reckless headline-chasing
(Vol. 14:2 et seq.) and put it back on its intended
course—sober study of faults in laws governing
FCC & other Federal agencies—is being made by
chief counsel Robert W. Lishman.

While hearings on “influence & bribery” ru-

mors in FCC’s Pittsburgh Ch. 4 case (Vol. 14:39)
were in recess and subcommittee members were
home tending to elections, Lishman quietly or-

ganized professional groups of experts on admin-
istrative laws & procedures to tell subcommittee

—

at long last—what should be done to make them
work better.

When subcommitteemen begin trickling back
to Washington—4 of 5 Republican members as
lame ducks (see above)—Lishman is ready with
agenda for unique panel hearings Nov. 18-19, and
his plan was approved by Chairman Harris (D-
Ark.). Participants in 4-part discussion of “ad-
minstrative process & ethical questions” will in-

clude officials of agencies themselves, lawyers who
practice before agencies, law school professors.

Panel hearings will follow reopening of Pittsburgh

case Nov. 12 in hearings expected to run through Nov. 17,

when ex-FCC Chairman George C. McConnaughey is ten-

tatively scheduled to take stand. Along with principals

in Ch. 4 proceedings, McConnaughey was “invited” by Har-
ris to give his version of stories related in Sept, by sub-

committee investigator Oliver Eastland in 2 of wildest ses-

sions yet.

A professorial-looking, pipe-smoking Capitol Hill vet-

eran who has exhibited distaste for some subcommittee

committee. It did little more than hold hearings on the

Magnuson bill for $51,000,000 Federal aid to ETV, which
died before it could reach floor. Retiring GOP members
are Wolverton, O’Hara, Hale; surviving are Springer,

Derounian, Younger. All Democrats survived: Harris,

Roberts, Staggers, Rogers, Friedel, Flynt, Macdonald.

As for Potter Resolution (S. Res. 106) providing for

spectrum study, it could very well be revived despite its

defeat last session, because it gained momentum independ-

ently of Potter in both Senate and House. Rep. Bray
(R-Ind.), who introduced it on the House side, was re-

elected.
* * * *

Note: There are still quite a few Senators and Con-
gressmen who have corporate connections, usually as rela-

tively small stockholders and/or directors of individual TV
& radio stations—and these, along with others in public

life, past and present, were detailed with their interests in

our Vol. 14:5, 6, 16. Our rundown of such holdings among
newcoming politicos reveals only one new name—Gov.-

elect John Burroughs (D-N. M.). A peanut farmer, he

also owns 50% of radio KENM, in his home town of

Portales, N. M.; 30% of KZUM, Farmington, N. M.; 40%
of KMUL, Muleshoe, Tex.

And since much to-do was made earlier this year about

public flgures having relatives identifled with TV-radio, it’s

perhaps noteworthy that the Democratic Gov.-elect of Ne-

vada, attorney Howard Cannon, is a second cousin of vet-

eran RCA secy. John Q. Cannon.

tactics, lawyer Lishman said he hopes panel discussions

“will evoke some solid recommendations for our legisla-

tive report” after subcommittee’s official life ends in Jan.

“This is the kind of thing that ought to have been done at

the outset of the investigation,” he told us. “But the hear-
ings got sidetracked into other things.”

* * * »

Panel topics will be: (1) “Should the clearly judicial

functions of the administrative agencies be divorced from
them and lodged with the Federal courts?” (2) “Should
the legislative functions of administrative agencies be re-

stricted?” (3) “How much overseeing of the administra-
tive process should be undertaken by the executive branch
and the legislative branch?” (4) “How can improper pres-
sures be dealt with?”

Subjects were touched on at recent convention of Fed-
eral Bar Assn., where Lishman & Harris were panel
speakers (Vol. 14:39), and developed further at brief sub-
committee hearing for Federal, American and District of

Columbia Bar Assns. (Vol. 14:40). And ABA has scheduled

special session of its administrative law section in Wash-
ington Dec. 11-12 for another go at rules for agency con-

duct. But Nov. 18-19 hearings will be first under subcom-
mittee auspices in which opinions of those most directly

involved with administrative laws & agency procedures
will be sought directly.

Further spur to subcommittee’s belated return to its

original objectives was provided this week by Asst. Navy
Secretary J. Sinclair Annstrong, 1955-57 SEC chairman
who has tangled with House investigators. Lishman and
lame-duck subcommitteeman Rep. Hale (R-Me.) listened

at speaker’s table as Armstrong assailed subcommittee’s
tactics in speech (“Who’s Overseeing the Oversighters ?”)

to administrative law section of D. C. Bar Assn.

The former SEC chairman pointed out that when the

House investigative units was set up. Speaker Rayburn



(D-Tex.) said on floor that it was instructed “to see

whether or not the law as we intended it is being carried

out, or whether a great many of these laws are being re-

pealed or revamped by those who administer them.” Sub-

committee has ignored its mission, he said.

Armstrong’s speech was studded with such references

to subcommittee as “very clear failure,” “sorry record of

lack of attention to serious problems,” “grave disservice to

the public,” “only just beginning to deal with fundamental

problems.”
^ ^

Govt, participants in Lishman’s Nov. 18-19 subcom-

mittee panels will include: Charles E. Smoot, FCC asst,

general counsel; Willard Gatchell, FPC general counsel;

Robert W. Ginnane, ICC general counsel; Theodore H.

Haas, chairman of Interior Dept.’s board of contract ap-

peals; Thomas G. Meeker, SEC general counsel; Paul N.

Pfeiffer, CAB hearing examiner; Ruth Smalley, NLRB;
Joseph Zwerdling, FPC hearing examiner.

Washington communications lawyers on panels will

include Donald C. Beeler (Kirkland, Ellis, Hodson, Chaf-

fetz & Masters), John W. Cragun (Wilkinson, Cragun &

The Facts ot The Upturn: Four major statistical

barometers of American business, all of which fell

sharply during the recession and all of which are

rising now, are cited in McCann-Erickson’s The
Turning of The Tide (p. 1) to support its un-

equivocal forecast: “The most prosperous year
in American history lies just ahead—1959. We’re
on the way right now in an upswing that will

carry us strongly and steadily toward new records

in sales, production and income.”

The big advertising agency’s affiliated Market
Planning Corp., which made the study and calls

it “A Report on the Business Outlook Through
1959 and Its Marketing Implications,” found:

(1) Gross national product—up in second quar-

ter of 1958. (2) Industrial production—rising

since May. (3) Non-agricultural employment

—

rising since May. (4) Personal income—rising

since March.
“The upturn is further documented by signifi-

cant changes in 5 basic areas of demand hardest

hit by the recession: (1) Inventory liquidation

has cleared excessive stocks of goods at the fastest

rate on record. (2) Housing starts have returned

to the highest level in almost 2 years. (3) De-

fense spending has turned upward and is expected

to rise steadily throughout the next year. (4)

Retail sales of durable goods have stopped falling.

(5) Plant and equipment spending has slackened

its rate of decline, and new orders have begun

to increase.
* * * *

“The economic weathervanes which generally presage

a change in business conditions have been ^pointing con-

sistently upward for several months.” For example, the

National Industrial Conference Board’s Diffusion Index,

which summarizes the behavior of a dozen key business in-

dicators, turned up sharply in the second quarter, con-

tinued its rise in third; and individual indicators selected

for their reliability in forecasting business trends by the

National Bureau of Economic Research agree that:

“Industrial stock prices began advancing in Feb. New
orders for durable goods have begun increasing since Feb.

Barker), F. Cleveland Hedrick Jr. (Hedrick & Lane), Mrs.
Fanney N. Litvin (retired FCC examiner); James M.
Landis (Skiatron counsel).

Law schools will be represented by Thomas F. Broden,
Notre Dame; Clark M. Byse, Harvard; Kenneth Culp
Davis, U of Minn.; Leo A. Huard, Georgetown U; Arthur
S. Miller, Emory U ;

Frank C. Newman, U of Cal.

Subcommittee members will question panel members
on legislative recommendations after presentation of 15-

min. papers by each of 3 lead-off panelists on each topic,

followed by discussion by all on panels.

Unresolved, meanwhile, was question of whether
Harris and other Democratic leaders—who made political

hay during campaign with some of subcommittee’s dis-

closures—will try to get new House authorization and new
appropriation for special unit after 86th Congress con-

venes Jan. 7. Subcommittee’s staff was under notice that

jobs will end first week of Jan. There’s likelihood that

continued investigations of agencies will be carried on next
year by regular House Commerce subcommittees, FCC
jurisdiction being resumed by transportation & communi-
cations subcommittee—also headed by Harris.

Raw materials prices have been rising since April. New
business incorporations have been rising since April.

Business failures have been declining, generally, since

May.” Therefore:

“All of the elements essential to a rapid recovery to

high levels are now present. A simple projection of exist-

ing trends through the next 16 months [report came out

in Sept.] indicates that the American people ^vill have

more money to spend—and will spend more—in 1959 than

in any previous year. We can expect an increase, for 1959

over 1958, of at least 6% in personal income, and more
than 6% in total retail spending.

* 4: 4: #

“The recovery will not, of course, proceed at the same
pace in all industries . . . Spending for services and for

non-durable goods has held up remarkably vrell through-

out the recession. Food, beverages, clothing, drugs, and

other non-durables are largely non-postponable expendi-

tures. While these are not volatile industries, experience

indicates spending in these areas tends to move upward as

incomes rise.

“Unlike soft goods, the buying patterns in durable

goods respond sharply to changes in personal income.

“A factor in the beginning of the 1957-58 recession

was a moderate slack-off of demand for consumer durables

in the face of high inventories and optimistic production

schedules. But, as unemployment increased and take-home

pay diminished, another factor bit into automobile and

household goods sales—the individual’s concern for his

economic security. That concern was intensified by the

continuing rise in the cost of living at a time when in-

comes were falling.

“By the end of 1957 a majority of consumers surveyed

by the University of Michigan w’ere of the opinion that the

present was ‘a bad time to buy’—and that feeling was re-

flected in the most drastic drop in hard-goods buying since

the war.

“The same Michigan survey, when conducted through

the earlier recession of 1953-54, showed just as clearly that

the sense of ‘a good time to buy’ returned swiftly once

employment improved and uncertainties for the future

began to subside. There are indications that this change

of attitude—an increasing sense of confidence—is occur-

ring right now. For 1959, a sharp increase in durable

goods sales is clearly in prospect.

“Another basis for confidence is that—barring an un-
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expected and drastic change in the international picture

—

the price-income relationship in 1959 will be increasingly

favorable to the consumer. A sharp two-year rise in the

price of food has already come to a halt, and substantial

recent additions to industrial capacity will act as a re-

straint on prices of manufactured goods.

“The 1959 market, like the 1958, will be a buyer’s

market. Consumer demand, rather than any limitations

of capacity, materials or manpower, will determine the

level of business activity through next year—as it does

now.”
4: * *

“How much seed money for your ’59 business?” the

booklet’s 4th chapter is headed, going on to the inevitable

question of marketing budgets. This chapter notes that

since 1950 GNP has increased by 50%, total advertising

expenditures by 78%, and that the spending of the 100

leading advertisers has climbed by 125%.
“One factor is inflation. The communications indus-

try, like all others, must pay higher prices for the com-

ponents of its services. For example, newsprint has risen

. . . labor costs are higher ... in TV production, wages of

stagehands are up 18%, of technicians 38%. Part of the

steep increase in TV programming (375% for half-hour

evening shows) is represented by the increasing use of

world-famous talent, but an important factor is the higher

cost of all entertainment talent.

“Nevertheless, the increase in cost-per-thousand cir-

culation of the major media has averaged less than these

component increases; in fact, TV’s cost per thousand has

declined . . . average evening TV program reached slightly

more than 1,000,000 homes in 1950; today it goes to more
than 7,000,000.”

« * * *

Tables then show evening network TV down 18%
(1950-1958) in cost-per-1000, evening spot TV down 19%.
All other media were up: Magazines 30%, newspapers

33%, business papers 37%, outdoor 7%, network radio 8%,
spot radio (daytime) 34%.

“At the same time basic rates of media have advanced

(with the exception of radio). They reflect, in part, higher

cost per thousand, but also considerable improvement in

product: Magazines have vastly expanded their use of

color illustration; newspapers have added many new fea-

tures; TV has given its nation-wide free-admission audi-

ence increasingly expensive entertainment.”

From 1950 to 1958, only network radio, down 43%, and

daytime spot radio, down 13%, have decreased their basic

rates. Other media are all up: Magazines 54%, news-

papers 42%, business papers 65%, outdoor 53%, network
TV (evening) 367%, spot TV (evening) 450%.

“Videotape Center” will be new name of New York’s

big Century Theatre, leased from Shubert enterprises by
Videotape Productions of N. Y. Inc. this week and due to

start taping commercials by Dec. 1. Majority owner and
pres, of Videotape Productions is Howard S. Meighan, ex-

CBS-TV v.p. for West Coast operations, minority held by
Ampex Corp. (Vol. 14:13). The Century, one of largest

legitimate houses in East, has been used as studio by
NBC-TV for last 4 years. In connection with announce-

ment, Ampex notes that Videotape foreign usage has

spread to Germany, Mexico, Canada, Japan, Australia,

England.

Ampex Videotape recorders have been adapted to 625-

linc, 7-mc system in Germany by Siemens & Halske, in-

stalled by Norddeutscher Rundfunk and Sudwestfunk.

NBC's Post-Decree Status: Attorneys both in and
out of FCC continued speculating- this week about
status of NBC’s station licenses, following last

week’s consent decree and “nolo contendere” by
RCA in patent anti-trust litigation (Vol. 14:44).
Consensus is that Commission will affirm NBC’s
retention of the stations. It has been renewing
the licenses, as they mature, “without prejudice”
to any action it might take following outcome of

anti-trust litigation. Lawyers mention several

factors

:

(1) NBC’s stations weren’t involved in the 2 now-
settled cases. NBC wasn’t a party to the suits. Justice

Dept, hadn’t asked for any penalty against it, and the

judges said nothing about NBC.
(2) Based on precedent of Kansas City Star case,

FCC is most unlikely to revoke licenses, though it’s re-

quired to weigh last week’s settlements against NBC’s
general performance. In battle which went all the way to

U. S. Supreme Court, Star was held guilty of anti-trust

violations. Judge ordered newspaper to sell WDAF-TV
(Ch. 4) & WDAF, didn’t revoke licenses. FCC had power
to revoke the licenses, but it declined to go further than
judge did, and it approved sale of stations to National

Theatres for $7,600,000 (Vol. 13:47-48; 14:17).

NBC’s WRCV-TV, Philadelphia (Ch. 3) & WRCV are

under attack in 2 other anti-trust cases—both now before

U. S. Supreme Court. One is Justice Dept.’s suit asking
revocation or forced sale of the stations—on grounds that

NBC forced Westinghouse to swap the Philadelphia sta-

tions for NBC’s Cleveland stations (Vol. 13:18). Justice

Dept, lost out in Philadelphia Federal Court when Judge
Kirkpatrick dismissed case, holding that FCC had fore-

closed Justice Dept, action by approving the station switch

(Vol. 14:2). Justice has appealed this ruling directly to

Supreme Court; if it wins there, case goes back to lower
court for trial.

Other attack on the Philadelphia stations is the pro-

test by Philco. It had asked FCC not to renew the licenses,

charging that RCA used stations to promote itself and
injure Philco as a set manufacturer. FCC denied protest,

stating that Philco had no “standing” to protest because
it didn’t show injury flowing from the license renewals.

Court of Appeals disagreed with FCC—and NBC then
went to Supreme Court, where case is now pending (Vol.

14:25, 39,41).

TV ‘Firsts’ at Vatican: Coronation of Pope John
XXIII in Rome this week, first such event covered live

by TV, brought massive mobilization of facilities of Euro-
vision network stretching from Sicily to Scandinavia.

Italian state-owned RAI-TV (Radiotelevisione Italiana)

used 200 technicians, 14 cameras, 5 trucks, 4-mi. of wires in

& around St. Peter’s Basilica for ceremonies. Commentary
was provided by 3 RAI-TV staffers and 8 special corres-

pondents from other countries, estimated European au-

dience running to 30,000,000 at 10,000,000 sets. European
viewers had watched 3 other Eurovision “firsts” earlier

—

funeral of Pope Pius XII, election of new pope, speech-

from-throne by Queen Elizabeth II at Parliament’s open-

ing in London. Kines & video tape of coronation were
flown by BOAC jet planes to N. Y. for same-day showings
by U. S. networks. CBS-TV claimed “first,” going on air

from Idlewild Airport with 7-min. film at 6:02 p.m.

election night, Nov. 4.



- 8 -

After TV Quizzes, What? “New, fresh concept of an
original show” is what TV viewers & sponsors need follow-

ing “decline & fall of the quiz empire”—and maybe
another quiz idea would fill bill, in the opinion of big

sponsor Revlon’s adv. v.p. George J. Abrams, radio-TV

committee chairman of Assn, of National Advertisers.

Addressing ANA fall meeting this week at Hot
Springs, Va. on “What’s Ahead for Radio & TV,” Abrams
(whose company rode to success with $6^,000 Question)

foresaw “our smart network programmers catering more
& more to the tastes of the ice cream soda set rather

than to the scotch-&-soda set.”

He thought that westerns and Father Knows Best-

type shows will continue as heavy favorites; that 60 &
90-min. documentary & classical dramas will increase;

that musical & variety programming has good chance to

survive; that big-name 60-min. specials will keep popu-

larity; that comedians are “still in the grey area.” But he

also opined that “fresh, new quiz concept would be just

as likely to win public acclaim today as any of the dear

departed programs did several years ago.”

As for TV programming “growth & improvement,”

Abrams pointed to news as big area “where great strides

can be made with programming imagination—and better

budgeting”: “Think of the dramatic news programs one

could develop with the kind of funds generally allocated

to a prime evening show.”

And as for radio:' “Any prediction of network or

local radio has to be pretty glum. What a wide open area

for imaginative, creative program thinking in this vacuum
tube world! But don’t expect much change in 1959.”

In another ANA speech, pres. Miles A. Wallach of

M. A. Wallach Research Inc. said that TV advertisers

don’t always have the responsive audiences that high rat-

ings lead them to think they have. He reported that spe-

cial viewer survey by “personal in-home coincidental sys-

tem of interviewing,” conducted in Philadelphia, Chicago

& Los Angeles for Revlon, Ford, Chrysler & other com-
panies, showed that “TV receiver can be tuned in, but

the viewer, if there is one, can be mentally tuned out.”

Isolation Booths Shuttered : First—and last—of

big-money TV quiz shows went off air this week, CBS-TV
cancelling $6i,000 Question. Trend-setting show started

June 7, 1955, had farewell performance Nov. 2—$2,106,800

and 29 Cadillacs later. Like Dotto, $64,000 Challenge,

Twenty-One, it was casualty of “fix” scandals and falling

ratings (Vol. 14:42), although $64,000 Question hadn’t

been charged with any irregularities. Announcing that

comedy panel show Keep Talking would replace $64,000

Question Sun. 10-10:30 p.m., CBS-TV exec. v.p. Hubbell

Robinson Jr. said, “Integrity of the first & best of the big

quiz shows was not an issue in the replacement.” Co-

sponsor P. Lorillard of $64,000 Question carries on with

Keep Talking. Revlon, other sponsor, is reported signing

for Edward R. Murrow’s Person to Person on CBS-TV
Fri. 10:30-11 p.m. Meanwhile, Twenty-One producer Albert

Freedman, employed by packager Barry & Enright, was
arrested on 2 perjury charges. Indictment by N. Y. grand

jury investigating quiz “fix” reports alleged that Freed-

man denied he gave tips to participants on show, whereas

he “in fact revealed questions & answers to contestants

prior to their appearance” on NBC-TV. If he’s convicted,

Freedman faces possible 10 years in jail, $10,000 fine. It

was first arrest in probe by Dist. Attorney Frank Hogan.

Call letter change: KGEZ-TV, Kalispell, Mont. (Ch. 9)

changes to KULR.

Forecast for All Media: Network & Spot TV will

account this year for $1,095,000,000 of an over-all adver-
tising volume of $10,145,000,000, reports Printers’ Ink on
basis of second-quarter data which it claims enables it to

project 1958 volume. TV-radio thus will rise 7% over
1957 against all advertising’s decline of 2%. Only other
media that will also show gain are network & spot radio,

which this year should account for volume of $265,000,000,

up 2%. The projections: Ejcpected
1958 total

advertising
revenue

1957 final
estimate

%
change
1958 vs.

Medium (millions) (millions) 1957

Newspapers (national) _$ 740.0 $ 809.7 —9%
Magazines 765.0 814.3 —6
Television (network & spot)..... 1,095.0 1,022.6 + 7
Radio (network & spot) 265.0 259.8 +2
Business papers - - 540.0 567.6 —5
Outdoor (national)

Other investments by
138.0 139.1 —1

national advertisers
Estimated total investments

2,652.0 2,640.1 0

by national advertisers

Estimated total investments
6,195.0 6,253.2 —1

by local advertisers ... 3,950.0 4,057.4 —3
Grand total ...$10,145.0 $10,310.6 —2%

Rate increases: WGN-TV, Chicago, Nov. 1 raised base
hour from $1800 to $2100, min. $450 to $500. KHVH-TV,
Honolulu, Oct. 15 added Class AA hour (7:30-9:30 p.m.
daily) at $350, min. at $75, Class A hour remaining $300.

WTIC-TV, Hartford, Oct. 15 raised base hour from $1000
to $1600, min. $170 to $400. WSB-TV, Atlanta, Oct. 1,

raised hour from $1000 to $1100, min. $250 to $275.

WBTW, Florence, S. C. Oct. 1 added Class AA hour (8-

10 p.m. daily) at $375, min. at $85, Class A hour remaining
$300. KLIX-TV, Twin Falls, Ida. July 1 raised hour from
$150 to $165, min. $38 to $49.50. Spot Increases: KMBC-
TV, Kansas City, Nov. 1 raised base min. from $250 to

$300. WAPA-TV, San Juan, raises min. from $70 to $90.

John E. Pearson Co., representing 14 TV stations

[TV Factbook No. 27, p. 318] and large list of radio sta-

tions in national sales, on Nov. 3 absorbed John Palmer
Co., West Coast regional TV-radio rep. Palmer becoming
Pearson’s West Coast mgr. at expanded offices in San
Francisco while Mike Wurster returns to N. Y. Pearson
also reports that Palmer salesman Norman Dunshee will

join Clark Barnes’ staff in L. A. and that Sue Masterson is

being promoted to sales exec, in San Francisco.

NAB committee meetings: Washington headquarters

—

Nov. 10, hotel-motel radio placement; Nov. 13, community
antenna; Nov. 18, FM radio; Dec. 2, broadcasting hall

of fame; Dec. 4, TV film; Dec. 16, convention; Dec. 17,

editorializing. Mayflower Hotel, Washington—Dec. 15,

broadcast engineering conference. Waldorf-Astoria Hotel,

N. Y.—Nov. 12, convention exhibitors; Nov. 20, radio trans-

mission tariffs.

According to show biz’s important journal. Variety:

(1) Sam Goldwyn discussing possibility of releasing 55 of

his usually top-rung pictures to TV, but asking price of

$10,000,000 seems to be stumbling block. (2) CBS’s $360,-

000 investment in My Fair Lady (40<7o interest) has

yielded it $1,200,000 to date out of smash hit’s total profit

of $3,000,000.

National Television Week, Nov. 16-22, got staunch

ally this week in American Automobile Assn., which

memoed all chapters to salute TV in recognition of its

cooperation with local motor clubs in safe dri\nng cam-

paigns and other AAA projects.
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Personal Notes: WilUam S. Paley, CBS chairman, will

be presented special award of Broadcast Pioneers at Nov.

20 luncheon in New York’s Hotel Ambassador . . . Herbert

W. Hobler, TelePrompTer sales v.p., ex-NBC-TV & CBS-

TV, has resigned to set up own sales consulting firm at 295

Mercer Rd., Princeton, N. J. . . . Wayne Kearl, gen. sales

mgr. of KENS-TV, San Antonio, ex-KSL-TV, Salt Lake

City and KGMB-TV, Honolulu, named KENS-TV station

mgr. under gen. mgr. Albert D. Johnson . . . Michael J.

Kane, CBS-TV director, elected pres, of Radio-TV Direc-

tors Guild International . . . Robert J. Steinle, ex-NBC-TV
merchandising mgr., named asst. adv. mgr., U. S. Tobacco

Co. . . . Arch Robb, ex-Wide Wide World administrative

exec., named NBC-TV special programs mgr. . . . Jerry

Baker promoted to program mgr. of KELP-TV, El Paso,

succeeding Hillman Taylor, named station mgr. of up-

coming KVKM-TV, Monahans, Tex. (Ch. 9) ... Alfred L.

Lewis, business mgr. of WNBQ & WMAQ, Chicago, adds

duties of acting director of operations, succeeding John

Whalley, resigned to join Needham, Louis & Brorby Adv.

. . . George Carroll, ex-program director of WFBG-TV &
WFBG, Altoona, promoted to station mgr. of Triangle’s

WNBF-TV & WNBF, Binghamton, N. Y.; Russ Baker has

resigned as operations mgr. of WNBF-TV . . . Gil Martyn,

public affairs & public service director of Paramount’s

KTLA, Los Angeles, named to new post of editorial policy

& community relations director . . . Howard T. Packer, ex-

comptroller of Official Films, and Ernest Nives, ex-Allied

Artists, head new TV audits dept, of CPA firm of Samuel
Hacker & Co., N. Y. . . . Carlton Hence, ex-Headley-Reed,

named sales mgr. of WBRE-TV, Wilkes-Barre . . . Bob
Reynolds, sports director of WJR, Detroit, named to board

of electors for 1958 Heisman Memorial Trophy to be given

season’s outstanding football player . . . Kermit Kahn re-

signs as adv. director. National Telefilm Assoc. . . . Alvin

W. Outcalt, managing editor of Sponsor, ex-Tide, on Nov.

17 joins Popular Science Pub. Co., N. Y. as managing
editor of American Salesman . . . Nelson H. Futch named
merchandising services director of TV Guide in charge of

new marketjng services unit . . . Melvin E. Whitmire, in-

advertently identified with Adam Young firm in this

column last week, has been appointed mgr. of Weed TV-
radio rep office, Glenn Bldg., Atlanta.

To list of West Pointers now in the broadcasting busi-

ness, as published in article on naval & military academy
graduates in the industry (Vol. 14:38), add names of

William A. Ekberg, Class of ’45, who is pres. & gen. mgr.

of KFYR-TV, Bismarck, N. D. with satellites in Minot &
Williston, N. D.; Bruce Barnard, ’45, mgr. of KROD, El

Paso; George C. Lenfest, who was mgr. of operations of

WBUF, recently closed NBC-owned uhf in Buffalo, newly
appointed director of operations for network-owned WRCV
& WRCV-TV, Philadelphia, where he succeeds Curtis D.

Peck who has been transferred to KNBC, San Francisco.

Obituary

Alexander B. Motenko, 44, Muzak v.p. in charge of all

product functions—recording, programming, research &
engineering—died of heart attack Nov. 3 at Larchmont,
N. Y. Surviving are widow, son, daughter.

Jack R. Crutcher, 41, who had charge of RCA-NBC
color TV production at recent Brussels Fair, died in Bel-

gium Oct. 25 after a cerebral hemorrhage.

ADVERTISING AGENCIES: A. W. Lewin, chairman of

Lewin, Williams & Saylor, will be chairman of new Mogul,

Lewin, Williams & Saylor to be formed Jan. 1 by merger
with Emil Mogul Co., whose pres. Emil Mogul will be pres,

of new firm; Sidney M. Weiss, LW&S pres., will be exec,

v.p. . . . Robert R. Newell named pres, of Cunningham &
Walsh, succeeding John P. Cunningham, now chairman;

Wm. W. Mulvey, senior v.p., promoted to exec, v.p.; Carl R.

Giegerich, senior v.p., named exec, committee chairman . . .

Arthur A. Bailey, mgr. of Foote, Cone & Belding’s Los

Angeles office, elected a v.p. . . . W. M. Starkey appointed

mgr. of BBDO Los Angeles office, succeeding Thomas C.

Dillon, named supervisor of all marketing, media & re-

search . . . John D. Devaney promoted to v.p. of BBDO . . .

Alfred J. Carter, mdsg. director of Bristol-Myers account,

elected v.p., Doherty, Clifford, Steers & Shenfield . . .

Donald E. Jones, v.p. of MacManus, John & Adams, named
head of agency’s Los Angeles office, succeeding Ralph

Yambert, resigned . . . Jack Tarleton, ex-Eastman Kodak,

ex-J. Sterling Getchell, named v.p. of Leo Burnett . . .

Howard L. Davis, ex-director of Dave Garroway’s Today
on NBC, joins N. Y. Ayer as chief, information services,

succeeding Richard Powell, author of best-selling novel

The Philadelphian, retiring to devote time to his writing

. . . Pat Connolly, ex-GE, joins Kenyon & Eckhardt, N. Y.

to work on RCA Victrola and International Div. accounts

. . . A1 Meyer, ex-Leo Burnett, Chicago, named mdsg. &
sales promotion v.p. of Erwin Wa.sey, Ruthrauff & Ryan,

Los Angeles.

Latest to make hole-in-one is Kenneth W. Bilby, NBC
exec, v.p.-public relations, playing Blind Brook Country
Club course in Westchester County (one of President

Eisenhower’s favorites) with John L. Burns, pres, of

RCA; Joe Culligan, NBC Radio v.p.; Howard Black, exec,

v.p.. Time Inc. He made it Sun., Nov. 2, with 130-yard
drive on 15th hole—most “surprised guy in the world,”

he says, because course is uphill, day was cold, wind stiff,

and he’s only a week-end golfer with a 13 handicap who
usually shoots in middle or high 80s. Only others in the

industry reported to have made hole-in-one: Frank M.
(Scoop) Russell, ex-NBC Washington v.p., with 165-yard
drive at Kenwood Country Club, Washington, in May,
1956; and Merrill Lindsay, of the Decatur (111.) newspaper-
radio family which owns part of WCIA, Champaign, 111.

(Ch. 3), who scored his last year at Bloomington (111.)

Country Club, 143 yards (Vol. 14:15).

Recent additions to FCC staff: Broadcast Bureau en-

gineers—Floyd Gonsoulin, ex-Tenn. Valley Authority;
Joseph Kolkedy, ex-Jansky & Bailey, Washington con-

sulting engineers; Edward D. Lewis, ex-Naval Gun Fac-
tory; Samuel H. Depew III, ex-Bryg Inc., Butler, Pa.
Broadcast Bureau attorneys—Joseph D. Green, ex-private

practice. Homestead, Fla.; Peter R. Celia Jr., ex-Veterans
Administration. Genei’al counsel’s office got Gerard M.
Cahill, ex-Motion Picture Assn, attorney, while Office of

Opinions & Review obtained Robert W. Geweke, ex-Justice

Dept, attorney. New Common Carrier Bureau engineer
is Wm. R. McCray, ex-National Scientific Labs.
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New & Upcoming Stations: Current crop of 3 starters

is largest number of new stations to get on air in any
week since Oct. 1957. New starters are KCIX-TV, Nampa,
Ida. (Ch. 6), which begins Nov. 9 as independent in Boise-

Nampa area; satellite KGLD, Garden City, Kan. (Ch. 11),

which began Nov. 5 repeating parent KCKT, Great Bend,

Kan. (Ch. 2); WUFT, Gainesville, Fla. (Ch. 5), which
begins Nov. 10 as state’s 4th educational outlet.

With demise of CBS-owned WHCT, Hartford (Ch.

18), closing down Nov. 15 (Vol. 14:41) in favor of net-

work affiliation with Travelers’ WTIC-TV (Ch. 3), on-

air total changes to 538 (84 uhf), of which 35 are non-

commercial. Also reported this week was change to Dec.

1 of date of resumption of WWOR-TV, Worcester, Mass.

(Ch. 14) as satellite of WWLP, Springfield (Ch. 22).

Nampa’s KCIX-TV is negotiating for network for area

served since 1953 by Boise stations KBOI-TV (Ch. 2)

[CBS-TV] and KIDO-TV (Ch. 7) [NBC-TV & ABC-TV].
It has 5-kw GE transmitter, 2-bay RCA antenna on 310-ft.

Blaw-Knox tower. Owner-gen. mgr. is Roger L. Hagadone,
ex-owner of Boise radio KYME, now holding 50% interest

in AM applicant for Sun Valley, Ida. Dave Jolly, ex-

KVAL-TV, Eugene, Ore., is sales mgr.; Bert Godfrey, ex-

radio KBRV, Soda Springs, Ida., program mgr.; Gilbert

Rose, ex-KFXD, Nampa, Ida., chief engineer. Base hour

is $150. Rep is McGavren-Quinn.
Garden City’s KGLD, near SW corner of Kansas, uses

microwave to pick up NBC-TV programs of Great Bend’s

KCKT, 120 mi. away. It has GE transmitter, 12-bay

antenna on 800-ft. Stainless tower. KCKT also holds CP
for satellite KOMC, McCook, Neb. (Ch. 8), 150 mi. NW
of Great Bend, target date not reported. 0. D. Carmichael

is KGLD mgr. KCKT has $300 base hour. Rep is Bolling.

U of Florida’s WUFT has 5-kw GE transmitter, 3-

bay antenna on 425-ft. Stainless guyed tower. University

has conducted closed-circuit teaching for 2 years, also

operates radios WRUF & WRUF-FM. Rae 0. Weimer,

director of school of journalism & communications, is sta-

tion mgr.
;
L. 0. Franks, program director

;
G. W. Gilstrap,

production director; Wm. F. Boehme, chief engineer.

* * %

In our continuing survey of upcoming stations, these

are latest reports from principals:

KNOP, North Platte, Neb. (Ch. 2) is negotiating for

network affiliation, has tentative Dec. 1 programming
target, writes operations director Howard W. Morgan
Jr., ex-KOAT-TV, Albuquerque. Installation of 5-kw GE
transmitter and 6-bay superturnstile antenna on 500-ft.

Ideco tower has been completed. Base hourly rate will be

$150. Rep not chosen.

WGTE-TV, Toledo (Ch. 30, educational) has set Nov.

27 programming target, reports Murray W. Stahl, pro-

gram & production director of grantee U of Toledo. It

has 100-watt GE transmitter, with helical antenna on

University Hall tower.

Ex-FCC Comr. Richard A. Mack pleaded innocent

to charges of conspiracy in celebrated Miami Ch. 10 case

when arraigned Nov. 7 in Miami before Federal District

Court Judge Emmet Choate; bond was set'at $1000, and

trial is due to start Jan. 6. Mack had been scheduled to

appear before Washington judge same day but Govt, and

defense attorneys told judge he was too ill to appear. He
has been confined to private hospital in Miami, suffering

from nervous collapse and 4 fractured ribs. Miami at-

torney Thurman A. Whiteside, indicted with Mack, previ-

ously pleaded “not guilty” (Vol. 14:40).

FCC’s Boston Ch. 5 investigation is being “pursued
actively,” Commission told Court of Appeals this week,
reporting as requested by Court. Said FCC: “The staff

has questioned a number of persons who it believes may
have information about the case. The steps have been
taken to determine the availability of any possible further
information in the files of the legislative oversight sub-

committee. Further investigations in the field are planned
this month with the hope that the matter can be designated
for hearing in Dec. or Jan.” Court had sent case back to

Commission with orders that it look into charges of in-

fluence on final decision won by Herald-Traveler’s WHDH-
TV (Vol. 14:31).

FCC reversed itself, on petition of WKST-TV, New
Castle, Pa. (Ch. 45), moved Ch. 73 back to Youngstown
from Pittsburgh, took back its decision which modified

CP-holder WXTV’s grant from Ch. 73 to Ch. 33 in Youngs-
town, threw Ch. 33 open to application by all comers. It

decided that Ch. 73 wasn’t needed in Pittsburgh; that it

would be more equitable to make Ch. 33 available for all

applicants in Youngstown rather than give it to WXTV,
which isn’t on air.

CP granted: Ch. 40, Sacramento, Cal., formerly oc-

cupied by KCCC-TV, awarded by FCC to Capitol TV Co.

which was organized by former employes of KCCC-TV:
Melvyn E. Lucas, Clarence A. Holien, Harry Bartolomei.

Largest stockholder, with 30%, is Lucas, now an auto
salesman. Two translators were granted: Ch. 71, Boon-
ville. Cal., to Anderson Valley TV Inc.; Ch. 71, Wallowa
Valley, Ore., to Wallowa Valley TV Assn. (For details, see

TV Addenda 27-J.)

Shift of Ch. 18, Hartford, to Waterbury, Conn, is

sought by 5-year-old WATR-TV, Waterbury (Ch. 53),

which informed FCC that it would be forced to suspend

operations unless it’s permitted to switch to the lower

channel—which is being dropped by CBS’s WHCT (Vol.

14:41). WATR-TV suggests that Ch. 53 be shifted to

Hartford, if Commission deems it advisable.

Morgan Murphy interests are selling WEBC, Duluth,

Minn. (560 kc, 5-kw U) for $250,000 to George. Clinton,

ex-gen. mgr. of WBOY-TV, Clarksburg, W. Va. (Ch. 12)

and ex-owner of WCMI, Ashland, Ky. Publisher Murphy
[Superior (Wis.) Telegram, Virginia (Minn.) Mesabi
News, Lafayette (La.) Advertiser, etc.] recently sold

WMFG, Hibbing & WHLB, Virginia (Vol. 14:30), also

controls WEAU & WEAU-TV, Eau Claire, Wis. (Ch. 13)

;

WMAM & WMBV-TV, Marinette, Wis. (Ch. 11) ; 50% of

Wise & WISC-TV, Madison, Wis. (Ch. 3); and radio

station KVOL, Lafayette, La. (TV applicant for Ch. 3).

[For news about other radio station sales and transfers,

see AM-FM Addenda SS.]

Sale of radio WCKR & WCKR-FM, Miami, still can’t

be approved, FCC informed sellers Cox-KnighUTrammell

this week, stating that it must first complete study of

charges of “influence” on final decision granting WCKT
(Ch. 7) to Cox-Knight-Trammell. Proposed purchasers

are Sun-Ray Drug Co. owners Wm. & Harry Sylk, who
are paying $800,000 (Vol. 14:21, 40).

Ex-baseball broadcaster I. Ed. Edwards (Kansas City

Athletics) and A’s 3rd baseman Preston Ward are buying

radio WABR, Winter Park, Fla. (1440 kc, 5 kw D) from

Orange County Bestrs. (James H. & Idamae Sawyer) for

$225,000, according to broker Blackburn & Co. [For news

about other radio station sales & transfers, see AM-FM
Addenda SS.]
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More Station Transfer Deals: Multi-million dollar

deals have definitely been agreed upon for the sale

of 2 more major stations, while apparently reliable

but unverifiable reports were circulating that at

least 3 others were definitely on their way into

new hands. The now-definite deals : Cowles Broad-

casting Co.’s purchase of Hoyt B. Wooten’s

WREC-TV, Memphis (Ch. 3), along with his pi-

oneer radio WREC, for $6,000,000. Corinthian

Broadcasting Corp.’s $4,500,000 purchase of

KBET-TV, Sacramento, Cal. (Ch. 10), no radio

adjunct (Vol. 14:43).

Also being sold, though owners won’t divulge

buyer or amount involved, is pre-freeze WKTV,
Utica, N. Y. (Ch. 13), possibly with its 250-watt

radio adjunct, WKAL, Rome, N. Y. Stations are

controlled by principals in Kallet Theatres Inc.

movie chain, one of few to venture into TV early.

WKTV gets service from all 3 networks, is ex-

ceptionally well situated for coverage, probably

will fetch sum well into 7 figures.

Others reputedly on the block, being negotiated for,

are WMUR-TV, Manchester, N. H. (Ch. 9), owned by 80-

year-old former Gov. Francis P. Murphy, and KPTV,
Portland, Ore. (Ch. 12), controlled by George Haggarty,

Detroit attorney with large Texas oil interests. Murray
Carpenter, founder and onetime 50% owner of WABI-TV,
Bangor, Me. (Ch. 5), which he sold 5 years ago to the

Horace Hildreth interests, then of WLBZ-TV, Bangor

(Ch. 2), formerly WTWO, which he sold early this year

for $600,000 to Wm. H. Rines group (Vol. 14:12, 16, 20),

confirms that he’s negotiating for the Manchester outlet.

NBC Reads to CBS Radio Cut: Renewed strength for

NBC Radio, enthusiastically expounded by pres. Matthew
J. (Joe) Culligan at recent affiliates meeting (Vol. 14:43),

is what NBC hierarchy sees resulting from CBS Radio’s

belt-tightening last week (Vol. 14:44).

NBC executives are most eager to make it quite clear

that they don’t share CBS’s problems. To emphasize that

this week, they released exchange of wires between NBC
Radio affiliates chairman George W. Harvey (WFLA &
WFLA-TV, Tampa-St. Petersburg) and NBC chairman

Robert W. Sarnoff. Harvey had expressed concern lest

CBS’s action might hurt network radio generally, asked

Sarnoff and aides to come to special affiliates meeting in

New Orleans Nov. 21 or 22. Sarnoff replied, in effect,

that NBC Radio is doing so well, that its progress was
so well described recently at NBC affiliates meeting in

N. Y. (Vol. 14:43)—that there is no need for any special

meeting.

NBC Radio topkicks repeat assertions that their net-

work is losing less money than CBS Radio; that losses are

being cut constantly. They state they now serve their 201

affiliates (offered to sponsor as a group, no basics, no

splitups unless a station won’t clear for a particular pro-

gram), with 76 hours of programming weekly. These in-

clude 11 five-min. on-the-hour newscasts daily and 14

hours of Monitor on week ends. They say 75% of schedule

was sold in Oct., claim 48% of all sponsorships on NBC,
CBS & ABC combined.

They contrast this with the approximately 41 hours

to be offered by CBS under its new Program Consolidation

Plan starting Jan. 1. To punctuate their claims, they say

.several major CBS Radio affiliates have already sounded

says meeting of minds seems near. Price is said to be con-

siderably under $1,000,000, and Carpenter proposes to

assume personal management.
The Portland station, which is losing its NBC affili-

ation to Mrs. Scott Bullitt’s KGW-TV (Ch. 8) and switch-

ing to ABC (Vol. 14:42), was purchased by Haggarty
last year after he had acquired its old uhf plant from
George Storer (Vol. 13:10, 11, 16, 18). Who are its pros-

pective buyers, and at what price, isn’t divulged.

The $6,000,000 Cowles deal with Wooten will be de-

tailed with transfer papers about to be filed with FCC.
He gets that amount for plant clear of all net quick

assets, will stay on for 2 years at $10,000 a year as super-

visor while sales mgr. Charles Brakeford moves up to

gen. mgr. It’s a basic CBS outlet. Deal is biggest since

last year’s $20,000,000 sale of WCAU-TV & WCAU by
Philadelphia Bulletin to CBS (Vol. 13:51 & 14:1, 30);

$7,600,000 sale of WDAF-TV & WDAF by Kansas City

Star to National Theatres Inc. (Vol. 13:47-48 & 14:17,

30) ; $6,350,000 sale of Birmingham’s WBRC-TV with

WBRC by Storer to Taft group (Vol. 13:13-14,19).

Cowles negotiations were conducted by Des Moines
Register & Tribune publisher Luther L. Hill, who also

handled last year’s $3,000,000 sale of its KVTV, Sioux

City (Ch. 9) with radio WNAX, Yankton, S. D. to Peoples

Broadcasting Corp. (Vol. 13:41, 44, 49). Cowles interests

are considerably split, but FCC has regarded holdings of

brothers Mike (Look Magazine) and John (Minneapolis

Star & Tribune) as one entity. Memphis stations thus

give them 5th vhf TV, 4th radio, others being 60% of

KRNT-TV, Des Moines (Ch. 8) and 100% of radio KRNT;
100% of WHTN-TV, Huntington, W. Va. (Ch. 13) with

WHTN; 80% of KTVH, Hutchinson-Wichita (Ch. 12);

47% of WCCO-TV, Minneapolis (Ch. 4) with interlocking

WCCO.

them out on possibilities of switching their affiliations.

Harvey’s request for special meeting stated: “NBC
Radio affiliates executive committee has discussed the lat-

est CBS move of depreciating network radio in contrast to

the revitalizing job NBC has done. The confidence engen-

dered during the last 2 years as evidenced at our recent

N. Y. meeting should serve notice to all the NBC affiliates

[that we] believe network radio is on firm ground and
improving. We do not want our position to be compromised
and would like an expression of faith in network radio

from NBC.”
Sarnoff seized Harvey’s wix’e as opportunity to make

a progress report:

“We have been underwriting our faith in network radio

by the development of new program & sales concepts

which made it more productive and more rewarding for

our listening audience, our affiliates and our advertisers.

We intend to continue on this course on the basis of

present methods of operation and to concentrate on further

strengthening of the schedule along affirmative lines dis-

cussed at the Oct. meeting. This includes specifically the

introduction of the NBC ‘Image’ features and the addition

of the new ‘Stardust’ and ‘Analysis’ segments we have
reviewed with the affiliates.

“It is, of course, too soon to gauge all the effects of

the CBS program retrenchment or whether the plans will

be acceptable to its affiliates and advertisers. But it is

not too soon to assure you, the NBC Radio affiliates com-
mittee and all our affiliates, that we have no other plans

than to continue building on the progress of the past in

strengthening NBC’s leadership position and Ave feel that

we now have even greater opportunities to do so.”
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Tapping Hospital Market: Possibly most ambitious oper-

ator in business of supplying TV-radio service to hospital

rooms is Dahlberg Inc., Golden Valley, Minneapolis (Har-

old E. Dahlberg, sales mgr.). It installs TV sets, master
antenna systems, closed-circuit TV & radio “stations,”

nurses calling system—all operable by remote control from
patients’ beds.

Dahlberg has installed systems in more than 30 hos-

pitals, though few have closed-circuit TV as yet. When
hospital desires own radio “station,” console is installed,

including: 2 speed tape recorder, 4-speed record changer,

AM-FM receiver, plus microphones at console and other

origination points such as chapel. In addition, 3 local

radio station signals are converted to unused TV chan-

nels, fed to TV receiver; screen goes dark when patient

tunes to radio. Station call letters: WELL.
Since most hospitals don’t permit young children to

visit parent patients, vidicon camera is installed, usually

on lobby floor, and parent may see child and talk to him.

None has 2-way TV system so far—because systems would
be much more expensive.

^ *

Another company in hospital TV field is Jerrold Elec-

tronics, Philadelphia, which has installed “Televisit” booth

at Bryn Mawi- Hospital. In addition to children’s appear-

ances, system is programmed several hours daily—by hos-

pital’s ladies auxiliary-^with bingo, cooking infonnation,

diet data, etc.

Patient usually is charged extra for TV service or

charge is concealed in rates, and hospital keeps 5-20% of

gross—average about 15%.
Also big in the “automated hospital” field is Minneap-

olis-Honeywell, Minneapolis, which offers very elaborate

bedside control center which can do these things via dial-

turning and switch-flicking:

(1) Raise & lower height of motorized bed. (2) Open
& close motorized drapes. (3) Turn lights on & off. (4) Op-
erate TV receiver, radio set and closed-circuit TV system.

(5) Call and communicate with nurse. Also offered is

unique telephone with dial section built into base.

Minneapolis-Honeywell’s aim is to reduce cost of

patient care, free nurse for more actual medical care—as

opposed to “hotel-type” services pertaining only to physi-

cal comfort. Says B. C. Benson Honeywell’s hospital sales

mgr.:

“The most promising hope for getting hospital costs

down is through the application of mechanical means to

lighten the nurse’s burden, so that she can take care of

more patients than she does now and yet improve the

quality of her nursing seiwice.”

Experimental TV applications: Ch. 10 on-channel

booster, 500 watts, at No. Greenbush, N. Y., by WTEN,
Albany (Ch. 10), to fill hole in coverage area; 1990-

2110 me, .15 watts, to test portable unit, at Decatur, 111.

and Michigan City, Ind., by Thompson Products Inc.

Herman Garlan, of FCC’s office of chief engineer, will

be Commission representative on U. S. delegation to inter-

national conference on interference at The Hague, Nether-

lands, Nov. 17-22; head of delegation is Dr. R. M. Showers,

U of Pennsylvania.

New RCA 5-kw FM transmitter introduced this week.

Model BTF-5B, features adaptability to stereo through

addition of one or 2 subcarrier generators.

Vandivere & Cohen consulting engineers move to 617

Albee Bldg., 1426 G St. NW, Washington (Executive

3-4616) Nov. 10.

FCC Reversed on FM Multiplex : Functional mu-
sic operations are “broadcasting,” contrary to FCC’s inter-

pretation of Communications Act, Court of Appeals ruled
this week in 2-1 decision in favor of FM operator WFMF,
Chicago. FCC had insisted that FM stations could con-
tinue functional music operations only on a subsidiary
multiplexed basis, shifting from conventional simplex serv-

ice, because such service was a “point-to-point” operation
—not what FM band was designed for. Court of Appeals
Judges Edgerton & Bazelon stated, in decision written by
latter: “Broadcasting remains broadcasting even though
a segment of those capable of receiving the broadcast
signal are equipped to delete a portion of the signal
[removal of commercials via ultrasonic tone]. In con-
trast to the objectionable service in the cited cases, which
by its very nature negates an intent for public distribu-

tion, functional programming can be, and is, of interest to
the general radio audience. Petitioner, for example, has
acquired a high degree of popularity with the Chicago
free listening audience. Moreover, it receives substantial

and growing revenues from advertisers specifically de-
siring to reach that audience. In this light, a finding that
the programming of petitioner and broadcasters com-
parably situated is not directed to, and intended to be
received by, the public generally is clearly erroneous.

Transmitted with the intent contemplated by Sec. 3(o),
such programming therefore has the requisite attributes of
broadcasting.” Judge Danaher dissented: “The Commis-
sion simply decided that the specialized simplex service

was not to be permitted to pre-empt the valuable spectrum
space allocated to FM frequencies intended to be devoted to

broadcasting. This was a public interest determination
required to be made by law. Thus the Commission’s rule-

making was entirely within the Commission’s competence.”

“Percival” stereo system of transmission, claimed to

be compatible and producing less transmitter loss than that

suffered with other multiplexed systems, is described in

Oct. 18 Wireless & Electrical Trader by W. S. Percival, of

Britain’s Electric & Musical Industries Ltd. (EMI). He
says system produces 2db power loss, compared with other

systems’ 6db, describes its principles as follows: “The
difference between mono and stereo reproduction is that

in stereo, in addition to the mono audio signal, a second

signal is necessary containing information as to direction.

. . . Thus, if the directional signal could be separated from
the stereo signal (leaving only a normal audio signal) and
then transmitted as a separate signal, a receiver that could

handle the 2 components could recombine them appropri-

ately and produce the original stereo signal. Only a single

normal audio channel would be necessary for combination

with the directional information, and that would provide an
ordinary mono receiver with proper compatible mono sig-

nal.” Intended initially for FM, system could be used in

AM through addition of filter to AM sets to remove sub-

carrier, according to Percival.

“Can Boxing Survive TV?” asks Nov. 8 TV Guide—
and gives yes-&-no answers by International Boxing Club

pres. Truman K. Gibson and proprietor Lou Stillman of

famed Stillman’s Gym. “We’re in the TV business for

good,” says Gibson. “There’s no question but that TV has

hurt the gate in boxing—just the way it has hurt the gate

in the movies. Well, we decided that we couldn’t lick TV.

So we joined it.” Stillman bemoans that 300-400 fighters

used to work out in his establishment, but that since TV
began to provide selected fights for fans free at home,

his stable is down to 90. “Boxing’s finished. Through.

Washed up. Blame it on TV.”



TOO NAHY NODELS-DO THEY SAP PROFITS? Whether industry offers its distributors and
dealers too many models, tries to create obsolescence with unwanted gimmicks & gad-

jets every 6 months, is question that plagues top merchandisers and keeps designers

on tenterhooks. Issue was pointed up in Nov. 3 Time Magazine, which suggested too

many models is problem shared by appliance, home entertainment & automobile indus-
tries, and result is higher prices, consumer confusion & dealer indignation.

Almost 2000 TV models now are on the market , we estimate from discussions we

have had with marketing authorities, and noting particularly that current Photofacts
(Howard W. Sams & Co.) lists total of 1850, including some carryovers from 1957 &

1958 lines. Total is significant in view of fact that number of TV manufacturers
declined from 51 in 1952 to 26 in 1958, whereas number of models has increased
more than 30%. Says Time Magazine;

"Men who complain most bitterly about wide variety of models are retailers.
Most dealers agree business would be better if there were fewer models to handle,
find that most customers tend to concentrate on a few popular models anyway... The

buyer is often so baffled that she does not buy. Industry's own production experts
complain that they operate less efficiently with so many models."

Fhilco marketing v.p. Henry Bowes said : We cut the number of basic TV models
from 50-plus in 1956 to about 18 in 1957 and that's where we have held it. We try
to go down the middle of the road — not too many models but, certainly, not too

few. We can't afford to have a short-short line; it leaves too many gaps. Also, a

medium line forces you to do a good merchandising job because if one model flops,
you're in for real trouble."

Motorola exec, v.p. Edward R. Taylor ; "I feel that multiplicity affects pro-
fits. It shortens the margins for ithe wholesaler and retailer. We are offering
some 15% fewer models in our 1959 line that we had last year."

RCA spokesman took exception to Time's statement that RCA now has 316 cabinet
styles and models in radios, TVs & phonos. He reported 23 basic black-&-while TV
models, 10 color models, 21 radios, 14 stereo phonos — a total of 68 basic models.
He agreed number would increase sharply if all color and finishes were included as
separate models. "While distributors are continually asking for shorter lines, we
must have a model for each competitive bracket," he said. "We have cut down on the
number of basic models but there is a greater selection of finishes."

GE spokesman said there has been little change in number of TV models over
the last few years and that he knows of no move to shorten the line drastically when
new models are introduced in Jan. But, GE's Hotpoint div. is currently offering what
is said to be the shortest line among the industry's majors— 8 or 10 basic models.

Time also takes off on "phony price cutting ", calls it threat to advertising
confidence. It adds (Nov. 10) : "Once only fly-by-nighters in dingy back streets
offered fake bargains. Today, in trying to keep up with the discount houses, even
old established merchants resort to price trickery. The problem is so bad that the
Federal Trade Commission last month came out with a 9-point 'Guides Against Decep-
tive Pricing, ' aimed at getting merchants and manufacturers to cooperate to force
more honesty back into price advertising." Worst offenders were said to be dealers
in refrigerators, stoves, TV sets, mattresses and other household goods. [For our
full report on FTC's war against price fakers, see Vol. 14:41.]

Retail Sales Mirror Rusiness Upturn: Revised & official EIA TV-radio retail
sales figures for Sept, confirm our preliminary report of a business upsurge (Vol.

14:31) and clearly indicate home entertainment field is sharing in upturn in gen-
eral business conditions (p. 1). Retail TV sales for Sept, were 605,638—best month
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since Dec. 1957, and well above 405,790 sold in Aug. However, sales in Sept, were
still far below same month a year ago, and year-to-date TV sales lagged behind last
year — 3,468,090 sets to 4,903,676 sets year ago.

Radio sales also hit year’s peak in Sept ., with sales soaring to 792,596 for
the month vs. 658,247 in Aug., excluding sales of automobile radios. Cumulative
home iradio sales for first 9 months of 1958 were 4,903,676 vs. 5,840,372 in the same
1957 period. In addition to radios sold through retail outlets, 2,383,551 auto sets
were produced in Jan. -Sept, period this year, of which 489,738 were made in Sept.

TV'Radio Production: TV output was 121,465 sets in week ended Oct. 31 vs. 121,267
preceding week and 169,806 same week last year. Year's 43rd week brought year's
total production to 4,066,549 sets vs. 5,245,000 last year. Radio production was
306,977 for week ended Oct. 31 (56,071 auto) vs. 310,148 (75,073 auto) preceding
week and 401,178 (125,813 auto) same week last year. Radio production for 43 weeks
was 8,905,835 (2,682,537 auto) vs. 11,953,000 (4,380,000 auto) last year.

Trade Personals: Ray B. Cox, ex-gen. mgr. of Hoffman
Sales Corp. of Cal., named v.p. & gen. mgr. of parent

Hoffman consumer products div., succeeded by John B.

Chadwell, ex-Hoffman asst, national sales mgr.; Paul E.

Bryant continues as sales v.p. . . . Robert G. Farris, ex-0. A.

Sutton Corp., named Motorola adv. & sales promotion mgr.

. . . Maurice Kalen promoted to controller, Gordon R.

Vance to sales coordination mgr., RCA electron tube div.

... Avery Fisher, pres, of Fisher Radio Corp., named
chairman of 1959 nominating committee of Institute of

High-Fidelity Mfrs. . . . John Cantwell promoted to Syl-

vania’s district sales mgr., Washington, D. C.
;
Richard C.

Whiting to Southwest distributor sales mgr., electron

tube div., Atlanta; Donald W. Mofifett to materiel mgr.,

semiconductor div. . . . H. P. Murphy promoted to Hot-

point sales rep, Chicago; P. E. George promoted to same

post, Cleveland; C. J. Miller to Minneapolis ... W. G. Fee

promoted to mgr., W. J. Hewitt to operating mgr., of

Graybar’s Lexington (Ky.) branch . . . Carmine J. Audi-

tore promoted to chief electronic engineer of Adler Elec-

tronics; Sheldon Newberger to chief mechanical engineer

. . . Philip M. Pritchard, ex-Sylvania, named General In-

strument marketing mgr. for electronic components . . .

Jerry LaPeter succeeds Livingston Goddard as pres, of

Pathecolor Inc., Bayonne, N. J., amateur color film proc-

essing, subsidiary of Chesapeake Industries Inc.

C. O. Stanley, chairman of Pye Ltd., big British TV-
radio manufacturer, named a director of highly successful

Associated Television Ltd., commercial TV contractor with

ITV, following latter’s acquisition of half interest in Pye

Records Ltd.

John D. Ryle, former exec. v.p. of Federation for Rail-

way Progi'ess, Washington, joins Thomas J. Deegan Jr.,

Chrysler Bldg., N. Y. as exec, v.p.; Deegan, counsel to late

railwayman Robert Young, is special consultant to RCA
on public relations.

Maurice Clements, publisher of electronic journals for

last 36 years, has sold his remaining 49% interest in

Electronic Technician to magazine’s employes headed by

publisher Howard Reed & editor A1 Formap.

Obituary

Frank R. Deakins, 64, chairman of RCA Victor Ltd. of

Canada, onetime pres, of RCA International, died Nov. 6 at

home of his son in Wayne, Pa., after a long illness.

Dr. Wm. C. Taylor, 71, honorary v.p. & technical ad-

visor of Corning Glass Works, died Nov. 2 at Corning,

N. Y. Surviving are widow, son, daughter.

ELECTRONICS PERSONALS: M. J. Rafale, ex-chief of

Sylvania chemistry section, is pres, of newly organized
Materials for Electronics Inc., Continental Hotel, Jamaica,
N. Y., suppliers of special-purpose chemicals, metals, ce-

ramics, minerals & components imported from Europe &
South America . . . Arnold Malkan, ex-chairman of Gen-
eral Transistor Corp., is chairman of new Silicon Tran-
sistor Corp., 565 Fifth Ave., N. Y. ; Harold Sandler, head
of Trans-Aire Inc., N. Y., is pres.; Donald Des Jardins,

ex-RCA, is engineering v.p. . . . Dr. Nathaniel Korman
named director, David Shore assoc, director, of new RCA
Advanced Military Systems group, Princeton; S. W. Coch-
ran promoted to marketing mgr., RCA defense electronics

surface communications dept. . . . W. D. Lewis promoted
to Bell Labs director of communications systems research;

A. H. White promoted to director of physical sciences re-

search . . . Eugene E. Broker promoted to mgr. of Syl-

vania’s subminiature tube plant at Burlington, la., suc-

ceeded by Oscar W. Bierly as mgr. of receiving tube plant

at Shawnee, Okla. . . . Bernard Corcoran promoted to mgr.
of ITT’s new Northern Services div., Anchorage, Alaska

. . . Edward S. Barber promoted to personnel administrator

of Sylvania electronic systems div., Waltham, Mass. . . .

Worden G. Waring, ex-Raytheon, named to head new
chemical research section of Fairchild Semiconductor Corp.

. . . Roy C. Ritchart appointed asst, chief engineer of

Stromberg-Carlson, San Diego branch; he formerly worked
on Convair’s Charactron project . . . Alfred B. Rossip,

ex-General Transistor Corp., acquires % interest in Elec-

tronic Fabricators, N. Y., and is named pres.

“Soaring Sixties” lie ahead for electronic goods—and
advertising agencies must gear themselves to sell devices

“that will make the present American home as antiquated

as an antimacassar in the living room,” BBDO exec. v.p.

J. Davis Danforth said this week in Toledo. Addressing an-

nual east central meeting of AAAA, of which he’s chair-

man, Danforth predicted: “We will be selling windows that

close themselves when it rains, and food that will be prac-

tically non-perishable, irradiated by electronic rays to

keep it fresh almost indefinitely. Perhaps you will shop

by TV just sitting at home and dialing a number, color

TV will hang in a picture frame on your wall, phones

will come equipped with viewing screens . .
.”

TV production in Japan topped 100,000 sets in Aug.

for first time, according to Electric Communications Indus-

try Assn. Seven out of 30 manufacturers account for bulk

of production which is 95% in 14-in. sets selling from $110-

$200 .
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TV-Radio Production: TV output in Sept, hit peak for

year and radio production also was at year’s high, but

figures for both month and year-to-date were well below

1957 totals. EIA reports TV production in Sept, was
621,734 sets vs. 507,526 in Aug. and 832,631 in Sept.

1957. TV receivers with uhf tuners totaled 40,712 units

vs. 38,166 in Aug. and 87,040 in Sept. 1957. Cumulative

uhf receiver production declined to 311,809 this year vs.

585,905 for the first 9 months of 1957. Cumulative output

of TV sets as of Sept. 30 this year was 3,572,189 vs.

4,589,164 in same 1957 period.

Radio production in Sept, was 1,567,135 compared

with 1,028,852 in Aug., 1,610,748 in Sept. 1957. Jan.-Sept.

radio total was 8,178,821 receivers vs. 10,376,354 in same

1957 period. FM receivers produced in Sept, totaled

41,408 vs. 21,335 in Aug. and 11,816 in July (Vol. 14:44).

For first 9 months of 1958, total of 176,061 FM receivers

was produced. Comparative figures on FM production last

year are not available.

Picture tube factory sales paralleled TV output, rising

to 891,803 tubes in Sept. vs. 713,458 in Aug. but well

below the 1,071,662 sold in Sept. 1957. Jan.-Sept. pic-

ture tube sales were 5,844,665 vs. 7,308,552 sold during

the same period last year. Revised Jan.-Sept. monthly

figures follow:
TV

Picture Tubes Receiving Tubes
$ Value Units $ Value

Auto Total (Add (Add (Add
TV Radio Radio Units 000) 000) 000)

Jan. 433,983 349,679 1,026,527 621,910 $12,342 26,805 $ 23,264
Feb. 370,413 268,445 876,891 556,136 11,211 29,661 25,650
March 416,903 234,911 931,341 634,779 12,643 28,548 25,716
April _ 302.559 190,435 697,307 590,357 11,592 32,582 28,788
May . 266,982 185,616 654,803 560,559 11,237 36,540 31,406
June _ 377,090 235.433 774,424 725,846 14,203 36,270 31,445
July 274,999 186,379 621,541 549,817 11,109 30,795 26,927
Aug. _ 507,526 242,915 1,028,852 713,458 14,190 30,456 25,442
Sept. _ 627,734 489,738 1,567,135 891,803 17,704 40,061 33,951

Total _ 3.572,189 2,282,551 8,178,821 5,844,665 $116,232 291,718 $252,590

Stereo gimmick: Scarcely scientific, but reportedly ef-

fective, is device by Blaupunkt Radio, West Germany, to

achieve stereo sound by delaying a portion of monaural
phono sound l/20th second, simulating reflection of sound

from concert hall walls & ceiling. Device consists of 17-

yd. folded metal tube in back of set through which portion

of sound is deflected. It can be used only when plajdng

single-channel discs to give a stereo effect.

UHF Receiver Performance: Comparison of uhf & vhf
reception—^analyzing antennas, transmission lines & re-

ceivers—was job of TASO Panel II under Hazeltine’s W. 0.

Swinyard (see p. 3)—and it’s understood that panel is

nearly through with its work.

Group analyzed what it believed was good cross sec-

tion of manufacturer replies. Its figures are still subject

to analysis by Panel V, headed by Sylvania’s Robert M.
Bowie. Among findings:

(1) Under equal field strength conditions, average
uhf antenna & transmission line delivers 16.4db less signal

to receiver than Ch. 2-6 antenna & transmission line do.

Ch. 7-13 equipment delivers 6.1db less.

(2) Average uhf set is inferior to vhf in noise factor.

Ch. 2-6 sets have 6.5db; Ch. 7-13, 8.5db; Ch. 14-40, 12.8db;

Ch. 41-65, 13.2db; Ch. 66-83, 3.8db.

(3) Image ratio performance: Ch. 2-6, 73db; Ch. 7-13,

68db; Ch. 14-40, 32db; Ch. 41-65, 29db; Ch. 66-83, 26db.

(4) Tuner bandwidth, 3db down: Ch. 2-6, 7.5 me; Ch.

7-13, 9.4 me; Ch. 14-40, 17.5 me; Ch. 41-65, 18.5 me; Ch.

66-83, 25.4 me.

(5) Five-minute warmup drift: Ch. 2-6, .09 me; Ch.

7-13, .14 me; Ch. 14-40, .17 me; Ch. 41-65, .22 me; Ch. 66-

83, .28 me.

Panel II acknowledges that improvements in uhf are

possible through use of more expensive amplifier tubes,

etc.—but it doesn’t speculate about economics.

Sequel to the Zenith report on record 9-mo. and 3rd

quarter sales & earnings (Vol. 14:44): Oct. production and
shipments were at new high record for third consecutive

month, reports pres. Hugh Robertson, topping Sept, by
10% and Oct. 1957 by 25%. Daily shipments in Nov.,

he stated, will continue at same high rate as Oct. but
won’t match Oct. record because of fewer working days.

But final quarter ending in Dec. will establish all-time

high, Robertson stated, with all divisions showing gains.

Factory sales of transistors continued upward trend

in Sept, and total for first 9 months of 1958 was 70%
ahead of same 1957 period. EIA reports Sept, sales were
5,076,443 units vs. 3,231,000 last year. Sales in first 9

months totaled 30,387,277 units worth $70,230,195 vs.

17,842,300 in same 1958 months.

OFFICER-&-DIRECTOR stock transactions as re-

ported to SEC for Oct.:

Admiral—Wallace C. Johnson exercised option to buy 800.
holds 4800.

Amphenol—Martin A. Donlan exercised option to buy 375,
holds 725; Donald S. Hllllker bought 150, sold 49 through cor-
porations, holds 500 personally, 327 In corporations; Edmund A.
Stephan sold 250, holds 500.

Avco—Curry W. Stoup exercised option to buy 2000, holds
2250.

Beckman Instruments—Robert Erickson bought 500, holds 500.

Belock Instrument—Thomas F. Hanley sold 1000, holds 40,201.

Clevite—C. Baldwin Sawyer bought 200, holds 29,166 person-
ally, 340 for son.

Coming Glass—John L. Hanlgan sold 500, holds 1925.

Decca Records—Milton R. Rackmll bought 100 through trust,
holds 10,500 In tnist, 1713 personally.

DuMont Labs—Donovan H. Tyson sold 200, holds none.

GE—Oscar L. Dunn bought 330, holds 2360; Wm. Rogers Herod
sold 600, holds 8476; John D. Lockton exercised option to buy
1500, holds 8019; Francis K. McCune exercised option to buy 1125,
holds 8361; Harold A. Olson bought 594, holds 2901; Gerald L.
Phllllppe exercised option to buy 3000, holds 7623 personality, 300
as custodian; Clarence C. Walker exercised option to buy il25,
holds 5808; Nathan L. Whltecotton bought 570, holds 2313.

General Precision Equipment—George T. Link sold 400, holds
6972.

Ilazeltine—Laurence B. Dodds sold 100, holds 42?

International Resistance—Harry A. Ehle sold 600, holds 13,500.

ITT—Frederick R. Furth bought 160, holds 203.

E. J. Korvette—Murray Bellenson sold 2000 and 2000 more
through wife, holds 7240 personally, 5550 for wife, 110 In trust for
children; Melvin Friedman sold 2000 through wife, holds 5500 per-
sonally, 2975 for wife.

Litton Industries—Alfred B. Connable sold 200, holds 7800;
Carl A. Spaatz sold 100, holds 3900.

Loew’s—George Kllllon amended Dec. 1957 report to show he
bought 13,550 then, bought 250 In Jan. 1958 and 200 In May, holds
15,000.

Magnavox—J. S. Sturgeon sold 1100, holds 90.

P. R. Mallory—Harold C. Buell exercised option to buy 1000,
holds 1911; Ray F. Sparrow sold 200, holds 21,166.

National Theatres—B. Gerald Cantor bought 3500, acquired
5000 through transfer or accrual, bought 1000 through Cantor &
Son. sold 5000 through Jay Stewart Inc. and 1500 through Kirk
Douglas Foundation, holds 80,000 personally, 5000 In Cantor &
Son, none In Jay Stewart Inc., none in Kirk Douglas Foundation,
15,000 In Cantor Fitzgerald & Co.. 10,000 In Cantor & Douglas,
3000 in Cantor Fitzgerald Foundation, 1000 In First Nevada Corp.;
E. C. Rhoden sold 1500, holds 34,300 personally, 55,525 In com-
panies.

Philips Electronics—James J. Colt bought 1000 through hold-
ing companies, holds 3834 personally. 48,936 In holding companies,
8827 for wife, 10,839 for daughter.

Raytheon—Ivan A. Getting exercised option to buy 2500, holds
2743.

Republic Pictures—Bernard E. Smith Jr. sold 5000 and 1000
more through partnership, holds 27,550 personally, none in part-
nership.

Skiatron Electronics & TV—Arthur Levey sold 8000 and 20,500
more In private transactions, holds 284,831.

Trav-Ler Radio—Joe Friedman bought 2000, holds 226,233.
Westinghouse—Tomlinson Fort sold 300, holds 1051; John F.

Myers bought 625, holds 1044.
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Financial Reports;

Merger of Amphenol Electronics (TV-radio parts &
antennas, coaxial cables, connectors, etc.) with George
W. Borg Corp., Delaven, Wis. (potentiometers, auto clocks,

etc.) has been approved by directors on basis of 1%
shares of projected new Amphenol-Borg Electronics for

each share of Borg now held. George W. Borg, who
founded firm in 1935 and was a founder of Borg-Warner,
will be chairman of exec, committee. Merged company
will have more than 7500 shareholders, 3500 employes,

with annual sales exceeding $50,000,000, total assets more
than $37,000,000. Amphenol is listed on N. Y. Stock Ex-
change, and merged companies will have over 1,150,000

common shares outstanding.

General Instrument Corp. has sold Thermotron div.

of its subsidiary. Radio Receptor Co., Brooklyn, acquired

last year, to Willcox & Gibbs Sewing Machine Co.; Thermo-
tron makes dielectric sealing & welding equipment.

Aircraft Radio Corp., Boonton, N. J. will merge with

Cessna Aircraft Co., Wichita, subject to approval of

stockholders of both.

* * * *

Beckman Instruments earned $619,843 (45<f per share)

on sales of $10,212,444 in first fiscal quarter ended Sept.

30 vs. $290,712 (22^) on $10,487,043 in same period last

year. Results for current year’s period include non-recur-

ring income of $194,079 (14^) from sales of Helipot Div.

plant at Newport Beach, Cal.

Standard Coil Products earned $187,924 (13<( per

share) on sales of $16,191,801 in 3rd quarter ended Sept.

30 vs. $257,634 (180 on $14,651,158 in 1957 period, when
no provision for income taxes was made because of loss

carry-forward.

Daystrom earnings fell to $369,000 (41<f per share) on

sales of $35,800,000 in 6 months ended Sept. 30 from

$1,107,000 ($1.22) on $39,339,000 year earlier. For Sept,

quarter net income was $210,000 (23^) on sales of $16,989,-

000 vs. $560,000 (614) on $19,498,000 in same 1957 period.

Decca Records, 81.4% owner of Universal Pictures,

reports sharp decline in earnings to $394,353 (26^ per

share on 1,527,401 shares outstanding) in 9 months ended

Sept. 30 from $3,123,014 ($1.95 on 1,602,501) in same 1957

period.

Oak Mfg. Co. earnings fell to $359,736 (55^ per share)

on sales of $11,029,766 in first 3 quarters of 1958 from

$831,964 ($1.27) on $16,487,797 in same 1957 period.

Davega Stores lost $164,617 on sales of $9,351,632 in

6 months ended Aug. 31 vs. loss of $178,309 on $9,953,864

year earlier.

Reports & comments available: On Sylvania, brief by

Oppenheimer, Vanden Broeck & Co., 120 Broadway, N. Y.

On RCA, comment by Francis I. duPont & Co., 1 Wall St.,

N. Y. On Amphenol, analysis by Henry J. Low of Gude,

Winmill & Co., 1 Wall St., N. Y. On Clevite, review by
Freehling, Meyerhoff & Co., 120 S. La Salle St., Chicago.

On General Dynamics, discussion by Thomson & McKin-
non, 11 Wall St., N. Y. On electronics industry, appraisal

in Securities Review (T-2) of Orvis Bros. & Co., 15 Broad

St., N. Y.

Dividends: Television-Electronics Fund, 521^<‘ payable

Nov. 29 to stockholders of record Nov. 3 (8%<‘ from in-

come, 43%(- from net capital gains); Erie Resistor, lOc^

plus 4% stock Dec. 15 to holders Nov. 28; General Tele-

phone, 50c Dec. 31 to holders Dec. 2.

'Corporate Wedding' of Giants: It remains for the law-
yers, financiers and accountants to work out details of the
merger of Sylvania Electric Products Inc. with General
Telephone Corp. (p. 2)—and then stockholders of both
companies must approve plan to issue one share of new
General Telephone & Electronics Corp. for each share of
common stock in each of the merged companies. Basic
reason for merger of the 2 highly successful companies
is diversification, especially of GT into consumer products
fields, but it’s also evident each company’s management
has particular respect for the research & development
assets of the other.

General Telephone is a holding company for 27 sub-

sidiary operating telephone companies serving customers
in 30 states—some 3,500,000 phones, or largest number
outside of AT&T’s Bell System. It has concomitant
interests in telephone directory publishing businesses and
in the manufacture & sale of telephones and related equip-

ment. Most recent acquisitions were Peninsular Telephone
Co., Florida independent, and Gary (Ind.) Telephone
System.

Domestic manufacturing subsidiaries include Auto-
matic Electric Co., Nortblake, 111.; Leich Electric Co.,

Genoa, 111.; Electronic Secretary Industries Inc., Wauke-
sha, Wis.; one-third of Lenkurt Electric Co., San Carlos,

Cal. (microwave equipment). Elsewhere, it controls the

telephone system of the Dominican Republic, has phone
operating interests in the Philippines, owns the British

Columbia Telephone Co. (Canada).

General Telephone’s net earnings in 1957 were $45,-

100.000 ($3.03 per share) on telephone revenues of $289,-

046.000 plus manufacturing & sales revenues of $210,548,-

000—or gross revenues of $499,594,000. In 1956, profits

ran $43,628,000 ($2.91) on telephone revenues of $259,-

306.000 plus manufacturing & sales revenues of $188,558,-

000—total of $447,864,000. In the 9 months ended Sept.

30, General "Telephone’s earnings were $36,153,000 ($2.33)

vs. $33,775,000 ($2.26) in same 1956 period.

* * * *

Sylvania is one of the best known brand names in

lighting (electric lamps), in TV-radio (sets & tubes), in

electronics (semi-conductors, industrial applications, etc.)

—holds highly important defense contracts (radar, mis-

siles), and is a substantial factor in computers and in re-

search & development. Last year it acquired Argus
Camera Co., important producer of cameras and photo-

graphic equipment. It employs 25,000 persons in 45

plants and 21 labs in 38 communities in 13 states, has

International div. with operations throughout the world.

Latter include subsidiaries in Canada, Cuba, Mexico, Ar-

gentina, Brazil and associations with Great Britain’s big

Thorn Electrical Industries Ltd. and Japan’s Nippon
Electric Co.

In April 1957 Sylvania and Corning Glass set up
Sylvania-Corning Nuclear Corp. (Sylcor) producing fuel

elements for Atomic Energy' Commission at plant in

Hicksville, N. Y.
;

it also is researching and producing

commercial fuel elements.

Reputed one of the best managed companies in elec-

tronics, Sylvania consolidated sales were $342,957,061 in

1957, net income $12,655,839 ($3.48) vs. $332,344,159 &
$14,835,389 ($4.10) in 1956 (Vol. 14:8). In first 9 months

of this year, sales fell to $237,715,394 from record $251,-

883,741 in same 1957 period; earnings for the 9 months

slipped to $6,362,257 ($1.72) from $8,642,240 ($2.37) in

1957 period (Vol. 14:43). Firm was founded in 1901 as

manufacturer of electric light bulbs.
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SUMMARY-INDEX OF THE WEEK'S NEWS— November 15, 1958

SOLUTIONS TO 'INFLUENCE' SOUGHT as Miami & Pitts-

burgh cases seize hot headlines. Codes of ethics, new
administrative courts, etc. suggested (pp. 1, 4 & 7).

NEW TRANSLATOR USE, as combination station-relay, pro-

posed in ambitious 140-mi. Minnesota systems. Costs

running above $100,000 (p. 3).

VIDEOTOWN SURVEY FINDS doubled morning radio listen-

ing by housewives, gains in TV viewing, slight declines

in other activities. Westerns tops among men (p. 5).

NETWORK TV BILLINGS went up to 10.6% n Jan.-Sept. from

same 9-mo. totals year ago, ABC setting percentage

pace. CBS slipped 2.6% in Sept. (p. 6).

STORER PURCHASE OF WITI-TV, Milwaukee, wins FCC
approval; must now dispose of WVUE, Philadelphia.

Paul Horron & Gordon Gray buy WKTV, Utica (p. 6).

HARTFORD UHF SOLD BY CBS for $250,000 to Edward Tad-

dei of WNHC-TV, New Haven, who plans independent.

NBC offers Buffalo uhf equipment to educators (p. 7).

BIGGEST CANADIAN CITIES may get second TV stations as

CBC loses regulatory powers, becomes network-station

operator only. New control bard set up (p. 10).

ETV RESEARCH GRANTS by Govt, to schools, community

groups, individuals available as $18,000,000 Defense

Education Act audio-visual program starts (p. 10).

YEAR'S NEW STATIONS, now 29, may total 40—good share

of them educationals. WTOL-TV, Toledo (Ch. 11),

WKBW-TV, Buffalo (Ch. 7) due on air soon (p. 11).

RECORD REVENUES FOR CBS Inc. again in first 3 quarters

of 1958. Consolidated revenue exceeds $300,000,000,

profit $16,500,000 (p. 16).

Manufacturing-Distribution-Hnanf

EDUCATIONAL TV MARKET looms big lor set & equipment

makers, who study potentials closely (p. 2).

HOTPOINT DROPS TV LINE after IVz years. Unable to

exert leadership in "home entertainment field,'' it

chooses to concentrate on major appliances (p. 12).

FEUD OVER SERVICE & WARRANTIES flares anew as serv-

icemen organize to "end captive service." EIA names
committee "to discuss mutual problems" (p. 12).

TV RETAIL SALES DIP SLIGHTLY in Oct. but drop is less

than normal. Inventory position good. Leaders see

continuing upswing for Christmas (p. 13).

INFLUENCE' TO-DO DRIVING TOWARD CLIMAX: This whole "influence" business is rapidly
coming to a head — and when 'Congress returns in Jan. there undoubtedly will be huge
flood of demands and bills aimed at "doing something about it." Big headlines this
week) in Miami Ch. 10 & Pittsburgh Ch. 4 cases* (pp. 4 & 7) are further assurances of

that. And the end isn't in sight; you'll hear plenty more — not only in the cases
where influence already has been charged publicly, but probably also in brand new
cases waiting to be uncorked.

Preferred solutions to the problem generally take 2 forms:* (1) Administra-
tive agencies such as FCC should adopt codes & customs that make influence attempts
impossible. (2) Congress should establish separate "courts" to handle agencies'
judicial functions such as the selection of TV grantees in comparative hearings.

Just about every major public entity is in the picture now — Congress, the
courts. Dept, of Justice — in addition to regulatory agencies themselves. Justice
Dept, pulled a clever public relations stunt last week end by jumping the gun and
filing its Miami Ch. 10 brief Nov. 8 instead of waiting until Nov. 10 deadline as is

traditional among attorneys. Thus, it captured Sun. Nov. 9 headlines for itself,
with its harsh judgments on ex-Comrs. Mack & McConnaughey, its insistence that 3 of

the 4 Miami parties are disqualified for attempting influence (all except L.B. Wil-
son Inc.), its assertion that National Airlines' grant of WPST-TV is void, and its
suggestion that FCC open Ch. 10 to new applicants. Justice Dept.'s gun-jumping
burned up all other parties in case, including FCC which also filed a tough brief.
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Attorney General Wm. Rogers put his position very simply , quoting numerous
court decisions, notably Root Refining Co. v. Universal Oil Productsi Co., to this
effect; If you try to influence a govt, official through the back door, you're auto-
matically disqualified. He quoted Root decision; "From the moment [an applicant]
ceases to depend upon the justice of his case and seeks discriminatory and favored
treatment, he becomes a corrupter of the Govt, itself and is fortunate if he loses
no more than the rights he seeks to obtain.

"

* * *

All parties' views of Miami influence charges are digested on p. 4, and law-
yers will argue their points before hearing examiner Judge Stern at 11 a.m. Nov. 17
in FCC room 7134. Meanwhile, we've also sampled some authoritie s on administrative
law for their ideas about influence and how to curb it. Here they are:

Charles S. Rhyne, ex-pres. of American Bar Assn . ; "I like the idea of apply-
ing the

•
judiciary' s code of ethics to adversary proceedings before administrative

agencies. Many agencies already do it."

Donald C. Beelar, former chairman of the ABA's administrative law section:
"I'd prefer giving the examiner more control. Perhaps there ought to be appeal from
the examiner to a board of 3 examiners — then to the Court of Appeals — bypassing
commissioners. There's no sense, for example, in routing Judge Stem's forthcoming
decision through the FCC commissioners. Maybe there ought to be a separate court
for such proceedings. ABA has recommended formation of a 'Trade Court' for the FTC
and a 'Labor Court' for the NLRB, but hasn't said anything about the FCC."

Prof. Leo A. Huard, Georgetown U ; "Agency laws should be amended to provide
that agency members cannot discuss the merits of pending or actual litigation with
any party thereto unless all parties are given notice and an opportunity to be pres-
ent and be heard. This would permit informal conferences to expedite hearings and
shorten records without opening the door to improper influence. No 10-point codes
of ethics are required to do this." However, Prof. Huard is much concerned that
attempts to eliminate improper influence may also insulate agencies from vital con-
tact with industry. Congress and the Administration.

Foregoing ideas and others will be threshed out during Nov. 18-19 panel dis-
cussions called by Robert W. Lishman, chief counsel of Harris investigative subcom-
mittee (Vol. 14:45). One lawyer's dry comment on the sessions; "Maybe the subcom-
mittee wants to conclude on a high note."

Court of Appeals nagged FCC again this week on Boston Ch. 5 case. Although
Commission gave it a progress report on investigation last week (Vol. 14:45), Court
came up this week with demand that Commission, by Dec. 15, tell it whether a hear-
ing has been begun or scheduled by them — and if not, why not.

Commission is in process of "fumigating " all allegations of influence, as

assoc, gen. counsel Edgar W. Holtz puts it — and he's in charge of the process. He

says he hopes to dispose of minor cases as quickly as possible, while continuing in-

vestigations and hearings on the big ones — notably those remanded to it by courts.

Departure of influence from TV-radio scene would bring sighs of relief from
just about everyone. As a veteran attorney put it: "Maybe we can then go back to

the practice of law." Another upshot most people would like to see: A muzzle on

Congressmen, perhaps the most egregious influencers of them all (Vol. 14:25).

EDUCATIONAL TV's BIG EQUIPMENT NEEDS: Major manufacturers of TV receivers , transmit-

ters, closed-circuit systems and concomitant equipment are currently surveying the

potentials of ETV — eyeing it not only for its immediate needs but for long-range

prospects when more public money is directed into it. That the idea of education-by-

TV is catching on, there can be no gainsaying, but it's still in formative stages —
backed largely by foundation money aiding local stations and some program projects.

Yet there's evidence an ETV boom is slowly building up, involving on-the-air

telecasting, both vhf & uhf, and more closed-circuiting. No less an authority than
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GE's equipment vendor Paul Chamberlain even went so far as to predict that "within

10 years there will be more ETV than commercial stations on the air" (Vol. 14:39).

Definitive figures are hard to come by , but consider that there are some

1,520,000 public school classrooms in the country, only about 60,000 as yet equipped
with TV receivers — and the market for sets alone looms large. Estimate is an off-

cuff agreement of U.S. Office of Education and National Education Assn. There's no

estimate for colleges, auditoriums, recreational centers.

A prime ETV enthusiast is Motorola , which introduced "Classroom 21" model at

recent convention of National Assn, of Educational Broadcasters in Omaha. Set is

easily switchable from off-air pickups to closed-circuit within the school — a fea-
ture that's claimed as unique among sets now being made for classroom use.

Admiral TV sales mgr. Ross Siragusa Jr . tells us he expects 20-25% of receiv-

er business to come from schoolroom market within next 3-5 years, though he's not
planning a special school set yet. Admiral is also manufacturing closed-circuit
systems designed especially for school uses.

Philco marketing mgr. H.E. Taylor thinks schoolroom market should build up to

$3-4,000,000 a year for his company "in very near future." He's particularly bullish
about closed-circuit. Philco is said to be planning unit similar to Motorola's.

Like GE. RCA evidently foresees big ETV market , for it recently detailed one

of its merchandising experts, v.p. P.B. (Pinky) Reed, to head new educational elec-

tronics dept. Reed wouldn't guesstimate size of anticipated ETV market, but he told

us that "top management is keenly interested in prospects for growth in this field."

Govt, grants under National Defense Education Act , providing $18,000,000 for
research in audio-visual communications- (p. 10) , should prove big fillip to ETV for
some of the money is expected to go for both broadcast and in-school systems. Also,

new Congress will reconsider Magnuson Bill, which passed Senate but died in the
House Commerce Committee, to provide $1,000,000 for ETV to each state & territory.

BURGEONING OF THE UHF TRANSLATOR-RELAYS': Uhf translators are quietly developing
into something quite substantial — and quite unusual. Just this week, no less than
8 translators were sought by a single applicant, to serve as double string of com-
bination stations-&-relays stretching from Duluth- Superior to International Falls,
Minn. — while FCC granted 6 for similar purpose between Duluth-Superior & Bemidji.

( Translators are simply small uhf stations employing any channel from Ch. 70

to Ch. 83. Viewer must have uhf receiver to get service. Stations' coverage pat-
tern is generally directional, an oblong with average maximum length of 22 mi. They
aren't allowed to originate programs, are confined to repeating signals of other
stations, from which they must obtain rebroadcast permission.)

Some really substantial dollar figures are involved — $102,759 for Inter-
national Falls group, $72,000 for Bemidji — compared with the $5-15,000 usually
associated with translators. What's even more remarkable is that it's all raised by
public subscription through non-profit corporations formed by prospective viewers.
According to Ben Adler, whose Adler Elctronics Inc., New Rochelle, N.Y., has made
virtually all translators, "they have absolutely no trouble raising money," despite
fact viewers can pick up signals free if they don't choose to ante up.

Pres, of International Falls' Minneonto TV Inc , is LeRoy E. Phaklides, an
employe of big Minn. & Ontario Paper Co. There are 2314 stockholders — and they
propose to spend their money as follows: transmitters, $24,200; antennas, $55,603;
land, $3000; buildings, $6800; engineering & shipping charges, $13,156.

Signals will be relayed some 140 mi . for both the International Falls and
Bemidji systems. Former proposes 2 translators each at Virginia, Orr, Kabetogama &

International Falls, to repeat signals of WDSM-TV & KDAL-TV, Duluth-Superior. Latter
plans 2 each at Deer River, Cass Lake & Bemidji, relaying same stations. FCC rules
state that primary purpose of translators must be to serve towns, not to relay —
and it insists that each unit really deliver adequate signal to intermediate towns.

This new development doesn't ease FCC's headaches any — because it's quite
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similar to the community antenna-microwave situation. Small-town telecasters are in

position of competing with big-city signals hauled long distances. For example.
International Falls has CP for KIFS (Ch. 11), Bemidj i an application for Ch. 13.

Possibilities of conflicts will increase, too,, when FCC hikes translator power ceil-
ing from 10 watts to 100, asi it's expected to do soon.

Minnesota is becoming a real hotbed of translators . Redwood Falls has 5 of

them repeating all Minneapolis-St. Paul stations. Olivia has 3 granted or pending.
But Oregon is the big translator state , with 43 authorized, 4 applications pending
(see TV Factbook No. 27, pp. 284-285, with Addenda to date). Last week. National
Translator Assn, was formed, elected as pres. Harlow Speckhart, Box 317, La Grande,
Ore., who heads 3-translator organization in La Grande.

Adler has made a very nice thing out of translators , reports he has shipped
210 to date (at about $3000 for transmitter alone), including a dozen to foreign
countries (Mexico, Cuba, Canada, Korea, South America) — though only 145 ave known
to be operating, plus 40 CPs outstanding, 41 applications pending. He has encoun-
tered only one competitor — a very modest one — in Richard R. Hayes, 151 North
St., San Antonio, who now has a few orders. Adler says* he ships about 2 translators
a week, could deliver 20 weekly if FCC turned out that many CPs.

A lively byproduct of Adler's translator work is a 2000-mc translator-type
intercity relay system for station use. Adler says these are much cheaper than con-
ventional microwaves, reports delivery of equipment for Los Angeles-Las Vegas and
Casper, Wyo. -Rapid City, S.D. links, and "lots of demand for 4-5-hop systems." The

10-watt transmitter-receiver combination runs $7500.

Miami Ch. 10—Whal to Do: All 4 applicants in

Miami Ch. 10 case are tainted with attempting to

sway FCC members improperly, according to one

or another of the parties who filed briefs with

special examiner Judge Horace Stern this week
(see p. 1). It’s up to Stern to weigh the argu-

ments, and he’ll hear lawyers expound orally Nov.

17 ; he said he hopes to have decision by Christmas.

Then it’s up to FCC.
Justice Dept., which has sat in on hearing as

amicus curiae, got most attention with its brief

—

because it filed it early and because it was Dept.’s

first major public statement on whole influence

question since Harris subcommittee began its in-

vestigation.

The 30pp. brief analyzes record, cites contacts

made with commissioners, concludes that National

Airlines, WKAT & North Dade Video all sought to

influence ex-Comrs. Mack and /or McConnaughey

;

that the 2 commissioners should have either dis-

qualified themselves from voting or should have

informed their colleagues and the parties of their

ex varte conversations.

=i! * * 4:

Grant of WPST-TV to National Airlines should be

cancelled, Justice said, and “appropriate steps taken to

enable new parties to apply.” It noted that FCC’s final

decision had concluded L. B. Wilson Inc. was “competi-

tively weak” because of Mr. Wilson’s death, suggested

that L. B. Wilson be permitted to amend its application

and compete with any new applicants. Signing brief,

along with Attorney General Rogers, were anti-trust chief

Victor Hansen, Hansen’s asst. Robert Bicks, Wm. H.

Crabtree, Henry Geller & Robert J. Levy. Geller is a

former FCC attorney.

FCC attorneys, headed by assoc, gen. counsel Edgar

W. Holtz, also state that same 3 applicants should be dis-

qualified and that Mack shouldn’t have voted. However,
they said there was no need to determine whether Mc-
Connaughey should have disqualified himself: “For, if

Mack was disqualified, a new decision by the Commission
will in any event be required. And since McConnaughey
is no longer a member of the Commission, he will not be

able to participate in such a new decision. On the other

hand, it is clear that if Mack were found not to be dis-

qualified on the evidence in the proceeding, no finding that

McConnaughey should have been disqualified would be

possible.”

Nothing was said about L. B. Wilson Inc—for it’s

Commission attorneys’ view that issues in hearing cov-

ered only qualifications of alleged influencers. They con-

cluded only that other 3 must be excluded from further

consideration or suffer black marks against their charac-

ter if they are given another crack at Ch. 10. Joining

Holtz on the brief w'ere Richard A. Solomon, James T.

Brennan & Upton K. Guthery.

* *

WKAT urged that WPST-TV grant be cancelled and

National Airlines be excluded from further consideration.

It offered no conclusions about North Dade Video or L. B.

Wilson Inc. WKAT counsel Paul Porter freely admitted

that WKAT principal A. Frank Katzentine approached

commissioners directly & indirectly—but insisted he did

it solely to urge them to vote on merits of case, never

to urge them to vote for him. This, Porter said, is vastly

different from “infiuence.” He then went on to suggest that

it might be a good idea to prohibit even Katzentine-type

attempts in future—but he urged that it not be made
retroactive. If it were, he said:

“The FCC would be faced with a manifest duty to

review the proceedings of every comparative radio & TV
case and to institute inquiries and investigations as to the

nature and character of any cx parte representations that

might have been made to them. Indeed, it might be the
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duty of each individual Commissioner to search his own
memory to report his recollections and to recommend the

initiation of proceedings to revoke the license or authori-

zation of every licensee whose representative had spoken

to him about a pending matter. If such a process were
adopted, it is safe to assume that a wholesale reorganiza-

tion of the broadcast & TV industry might be in prospect.”

Porter’s assistants in case are G. Duane Vieth & James 0.

Juntilla.
¥ ’i' ’fi

National Airlines stuck to its main theme—that

Mack’s friend Thurman A. Whiteside was never retained

by it to intercede with Mack; that anything Whiteside

did was on his own. It agreed that Mack was disquali-

fied to vote, urged Judge Stern to recommend that FCC
take another vote on Ch. 10. Counsel Norman Jorgensen

& Wm. I. Denning didn’t suggest that other 3 applicants

be disqualified, though they made clear their belief that

each had made improper pitches. They didn’t exclude L.

B. Wilson Inc., called attention to visit of Sen. Smathers
(D-Fla.) to Mack’s office, which Smathers said was for

purpose of merely urging a quick decision. Smathers was
executor of L. B. Wilson’s estate.

North Dade Video, through attorneys A. Harry Becker

& Nathan H. David, said that WKAT and National Airlines

should be disqualified; that L. B. Wilson and itself should

not be. They defended the hiring of ex-Comr. Robert F.

Jones by North Dade, saying that Jones’ efforts to get

Congress to investigate propi’iety of an airline holding TV
grant can’t be “tortured into a violation of any pi'ovision

of the Communications Act or the Administi'ative Pro-

cedures Act, or any canon of ethics or generally accepted

standard of proper conduct.” Jones’ presentation of North
Dade’s case to Comr. Craven, they said, was without sig-

nificance because “Comr. Craven told Jones that he did

not intend at any time to participate in the Miami Ch. 10

proceeding.”

L. B. Wilson counsel Paul M. Segal & Robert A.

Marmet stated: “It is our view that the decision should

be set aside on a factual basis and in light of the remand
by the U. S. Court of Appeals for the District of Columbia,
and that this should be done whether the decision is void

or merely voidable.” Balance of brief was devoted to list

of people involved in case, chronology, summary of I’ep-

resentations made on behalf of other 3 parties.

Report of TASO (TV Allocation Study Organization)
on vhf-uhf propagation, etc. is touch-&-go as far as com-
pletion by year’s end is concerned. TASO board discussed

prospects in Washington meeting this week, and exec,

director Dr. George Town said he and top panel members
will visit U of Texas in Austin next week to gauge prog-
ress of its propagation analysis. Pending Texas trip,

board delayed authorization of directional antenna tests,

planned for early next year. Members attending meeting:
Harold Fellows & Thad Brown, NAB; Ralph Steetle, JCET;
Wm. Reynolds, EIA; Ernest Jennes, Lester Lindow &
Howard Head, AMST; Wm. Putnam, Committee for Com-
petitive TV.

Vatican praised TV coverage of coronation of Pope
•lohn XXIII (Vol. 14:45) in letter this week to Bishop Mar-
tin O’Connor, pres, of pontifical committee on radio & TV.
In Pope’s behalf, Msgr. Domenico Tardini, Pro-Secy, of
State, wrote that he wanted to thank TV, radio & movie
organizations for dignity of coverage, that Pope hopes
“such a high level” of performance by mass communica-
tions would be maintained during entire pontificate.

Videotown—TV-Radio Rise; Doubled housewife
morning radio listening . . , Recovery of TV view-
ing from slight 2-year decline , . . Modest drop in

all other non-work waking-hour activities . . .

Westerns in great favor among men.
These are nubs of Cunningham & Walsh’s 11th

annual survey of “Videotown” (New Brunswick,
N. J.)—a sampling of 1068 of city’s estimated
11-12,000 families. Latest survey was conducted
mid-May to mid-June of this year.

Report usually includes study of prospective
set sales, second-set statistics, etc. (Vol. 13:49)—
but C&W researchers found changes so slight that
they didn’t publish them. On inquiry, however,
they noted that: (1) They predicted 1625 sets

would be sold last year—and 1617 were. (2) 72%
of purchases were for replacement or addition to

existing set or sets. (3) Multiple-set homes com-
prise 11.2% of total vs. 10% in 1957, 8.7% in 1956.

(4) Saturation is 94%. (5) Color-set ownership
remains .4%.

“The biggest news in Videotown this yeai’,” said C&W
research v.p. Gerald W. Tasker, “is the return of house-

wives to morning radio listening. On the 5 weekday morn-
ings, the average housewife listened for a total of 5 hours
& 48 min.—a 109% increase over 1957. We think this may
partially be due to the x’ecession and subsequent unemploy-
ment (last summer more than % of housewives were home
all morning, as opposed to 63% the year before), but there

is no doubt that morning radio has made a significant

gain.” Other findings:

(1) Viewing per person has increased overall, gains
among adults offsetting losses among children. Per-person
average: 15.8 hours weekdays vs. 13.55 hours in 1957;
22.12 hours for whole week (no comparison with 1957, be-

cause weekend viewing wasn’t measured) . During whole
week, average person watched 1.59 hours in morning, 3.03

afternoon, 17.5 evening. Average housewife’s viewing:
1.16 hours morning, 3.82 afternoon, 22.09 evening.

(2) Radio listening for average person (including
men, women & children) is up slightly in weekday morn-
ings: 1.45 hours vs. 1.25 in 1957. Afternoon & evening
listening is down slightly, bringing total average listening

to 2.45 hours weekdays vs. 2.71 in 1957.

(3) Slight declines were experienced in newspaper &
magazine reading and attendance at movies & sports events
—which “may have been caused in part by the recession.”

(4) Other weekend activities were tabulated for first

time, will be compared with next year’s findings: 36% of
husbands attended church, 45% of wives, 37% of children
under 10, 47% of children 10-18; 11% went for ride, 3%
to shore, 2% on picnics, 2% engaged in sports.

(5) Westerns were ranked best programs by 76% of
men; variety was next with 41%, sports 30%. Women
picked variety as tops with 46%, general drama next with
39%, situation comedy 36%, westerns 27%. Both men &
women ranked quizzes as least-liked.

(6) For children, mothers considered TV of scarcely
any educational value—but regarded it as excellent baby-
sitter and discipline tool. They generally resented com-
mercials directed at children, deplored killing & gunfire.

Copies of full report, including detailed viewing &
listening tables, are available from Cunningham & Walsh
Inc., 260 Madison Ave., N. Y. 16.



6

Network Television Billings

September 1958 and January-September 1958

(For August report see Television Digest, Vol. 14:40)

T>ILLINGS BY THE 3 TV networks rose 10.6% in first

9 months this year from same 1957 period, ABC
leading Jan.-Sept. advance with 24% increase, according

to TvB. Total billings for 9 months were $408,150,593 vs.

$369,192,799 year earlier. NBC recorded 12.6% rise, CBS
4.4%. But for second time in recent months, CBS

—

although continuing as volume leader—slipped in Sept.,

billings declining 2.6% from Sept. 1957 ($19,415,705 vs.

$19,935,115) while ABC went up 16.2%, NBC up 7.3%
for average network gain of 3.7% for month. Complete

TvB report for Sept.:

NETWORK TELEVISION
Sept. Sept. % Jan.-Sept. Jan.-Sept. %
1958 1957 Change 1958 1957 Change

ABC $ 6,627,093 $ 5,704,888 +16.2 $ 72,252,184 $ 58,282,982 -f 24.0
CBS 19,415,705 19,935.115 — 2.6 181,179,782 173,475,494 + 4.4

NBC .... 16,408,345 15,286,270 + 7.3 154,718,627 137,434,323 +12.6

Total $42,451,143 $40,926,273 + 3.7 $408,150,593 $369,192,799 +10.6

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8,441,988 19,410,741 16.785,315 44,638,044
March 9,402,407 21,211,070 18,874.597 49,488.074
April 8,739,456 . 20,628,511 18,283,379 47,651,346
May 8,477,755 20,970,022 18,470,368 47,918,145
June 7,387,586 19,733,057 16,648,462 43,769,105
July 7,083,555 18,332,925 15,702,029 41,118,509
August - 6,923,735 19,383,736 15,202,021 41,509,492
September 6,627,093 19,415,705 16,408,345 42,451,143

Note: These figures do not represent actual revenues to the net-
works which do not divulge their actual net dollar Incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

Combined TV network & spot billings, totaling $532,-

500,000 in first 6 months of this year, were led by food

& grocery product classification, with cosmetics & toiletries

next, says TvB in first of newly instituted 6-mo. reports

on estimated expenditures on TV advertising by products.

Food & grocery products accounted for $53,200,000 on

network TV, $65,600,000 on spot—total of $118,800,000.

Cosmetics & toiletries ran $40,500,000 on network, $24,100,-

000 on spot—total of $64,600,000. Copies of report with 32

classification breakdowns are available on request from
Television Bureau of Advertising, 444 Madison Ave., N.Y.

Rate increases: WCAU-TV, Philadelphia, Oct. 1 added

Class AAA hour (8-10:30 p.m. Mon.-Sat., 7-11 p.m. Sun.)

at $3500, 20 sec. at $800, Class AA hour going from $3250

to $2750. WFLA-TV, Tampa, Nov. 9 added Class AA hour

(8-10 p.m. daily) at $950, min. at $210, Class A remaining

$850. WTVT, Tampa, Oct. 19 added Class AA hour (8-10

p.m. daily) at $950, Class A hour remaining $850. KGW-
TV, Portland, Ore. Dec. 1 raises base hour from $800 to

$900, min. $225 to $250. KOB-TV% Albuquerque, has raised

hour from $410 to $450. KFBC-TV, Cheyenne, Jan. 1

raises hour from $200 to $225.

Zenith Radio expanding its on-air sponsorships, buy-

ing stereo Midday Symphony on New York’s WQXR, Wed.
& Sat. 1:05-2 p.m., designed for dealer demonstrations

and for stereo promotion at its own big display salon

at 666 Fifth Ave. It will also feature FM line. Account
is handled locally by Schank Adv. Nationally, Zenith’s

major use of TV recently has been as co-sponsor on NBC’s
Steve Allen Show, plugging whole line.

New call letters: KRBB, El Dorado, Ark. (Ch. 10)

changed to KTVE.

WITI-TV Sale Approved: By okaying Storer’s $4,462,-

500 purchase of independent WITI-TV, Milwaukee-White-
fish Bay (Ch. 6) this week, FCC forces Storer to decide
finally how to dispose of its off-air WVUE, Wilmington-
Philadelphia (Ch. 12). Commission said purchase cannot
be consummated until WVUE is relinquished—to keep
Storer within 5-vhf ceiling. Storer has stated it must get
close to $2,000,000 for WVUE (Vol. 14:32, et seq) because
at any much lower price, it would be better off simply
turning in CP and taking tax loss.

Though many have looked over the property, Storer at

week’s end had no prospective purchaser, and there was
one application for its channel—Rollins Broadcasting Co.,

operator of WPTZ, Plattsburgh, N. Y. (Ch. 5) and 7 radio

stations. Joint Council on Educational TV and educational

WHYY-TV, Philadelphia (Ch. 35) have asked FCC to re-

serve the channel for educators, are requesting more time
to file comments.

Four commissioners acted on the WITI-TV transfer

—

Hyde, Craven & Cross voting for approval, Bartley for

hearing. Approval had been withheld month ago when
Commission voted 3-2 for more information (Vol. 14:42).

Storer’s detailed justification (Vol. 14:44) apparently sat-

isfied all but Bartley.

Note: The man who sold WVUE (then WPFH) to

Storer for some $6,500,000 early in 1957—purchase includ-

ing highly profitable radio WIBG, Philadelphia—was Paul
F. Harron, veteran broadcaster and chief owner of World
Broadcasting System. This w’eek, it was revealed that

Harron was purchaser of WKTV, Utica, N. Y. (Ch. 13, due
to shift to Ch. 2) in association with Gordon Gray, ex-gen.

mgr. of radio WIP, Philadelphia, formerly v.p.-gen. mgr.
of WOR & WOR-TV, N. Y., still an executive of RKO
Teleradio. Included in deal is radio WKAL, Rome, N. Y.

Kallett group has agreed to sell (Vol. 14:45) for slightly

more than $2,800,000 without net quick assets, Harron to

be controlling stockholder. Gray to have part ownership

and to head the operations.

WBC’s New Radio Rep Setup : As preliminary to

setting up own TV rep organization as of next July 1 (Vol.

14:25), Westinghouse Broadcasting Co. has decided to

place representation of all 6 of its radio stations as of that

date in AM Radio Sales Corp., with offices in N. Y., Chi-

cago, Los Angeles & San Francisco. AMRS gen. mgr.

Wilmot M. (Bill) Losee, who heads N. Y. office at 415

Madison Ave., ex-Branham and ex-gen. mgr. of New
York’s WINS, will head new setup as WBC v.p. Present

pres, is Ralph Atlass, who in 1956 sold WIND, Chicago to

Westinghouse, making WBC, Atlass & KMPC, Los An-
geles, co-owners of AMRS. WBC eventually may become
full owner of the firm, but it’s not stated whether it will

also be used as office nucleus for its own projected TV rep

firm. Moving to AMRS next July 1 are WBZ, Boston;

WBZA, Springfield; KDKA, Pittsburgh; KY'W, Cleve-

land; WOWO, Ft. Wayne; KEX, Portland, Ore.—all pres-

ently represented by Peters, Griffin, Woodward Inc. In

addition to WIND & KMPC, the Losee rep setup now in-

cludes in its list: WMCA, N. Y.; WLOL, Minneapolis;

KSFO, San Francisco; WCAR, Detroit; KOOL, Phoenix;

KOLD, Tucson.

New reps: WJMR-TV, New^ Orleans, to Weed (from

H-R Television)
;

KVII, Amarillo, to Bolling (from

Venard, Rintoul & McConnell).

Identification waivers granted: WSTV-TV, Steuben-

ville, 0. (Ch. 9) to add Wheeling; WBRE-TV, Scranton

(Ch. 28), to add Wilkes-Barre.
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Hartford UHF Rescued: A determined & experienced

telecaster, gen. mgr. Edward D. Taddei, of Triangle sta-

tions’ WNHC-TV, New Haven (Ch. 8), stepped into the

Hartford uhf picture this week, bought CBS’s WHCT (Ch.

18) for $250,000, plans to get it back on air as fast as FCC
will approve the transfer. Station was to be darkened

Nov. 15, in line with CBS’s announcement that “hard

economic realties” forced it to abandon the station and to

affiliate vhf WTIC-TV, Hartford (Ch. 3) [Vol. 14:41].

Taddei says there’s need & demand for independent

operation in Hartford, believes station is a good risk. He
resigned from WNHC-TV immediately, succeeded by his

asst., Howard W. Maschmeier. Taddei will own “at least

50%” of station, says he’s not yet free to identify other

stoakholders. He hopes to retain as much of station staff

as possible, though several have lined up other jobs, having

been on notice for more than a month.

“I believe that I can get the support .of the commu-
nity,” Taddei says, “and I’m particularly happy about the

fact that 95% of the homes are uhf-equipped. I didn’t

want to see the station die by default.” NBC operates its

own WNBC (Ch. 30) there.

Taddei got idea of buying station several days after

CBS announced plans to close it down, says he understands

others were also dickering with CBS. CBS had bought it

for $650,000 from General Teleradio 2 years ago (Vol.

11:28, et seq). It’s presumed that FCC will take excep-

tionally swift action to approve transfer, inasmuch as it

was so disappointed by CBS’s decision to close down.

* * >1^ *

Hopes for resuscitation of another uhf developed this

week when NBC offered part of equipment of its darkened
WBUF, Buffalo (Ch. 17) to Western N. Y. Educational

Assn. That organization hasn’t yet applied for the chan-

nel, but chairman Harry C. Lautensack stated : “The offer

from NBC will be most helpful to the efforts of our Assn,

to establish an educational TV facility to serve Buffalo

and Western N. Y. We are deeply grateful to NBC.”
When and if Assn, gets CP, NBC will give it “basic trans-

mitting and film-slide facilities.” Said NBC chairman
Robert W. Sarnoff:

“There is every reason to believe that a uhf educa-

tional station in Buffalo could make a substantial contribu-

tion to the life of the community, and would have the great

advantage of starting with the existing high level of uhf-

equipped homes in Buffalo.” NBC closed down WBUF
Sept. 30 after concluding there was no prospect of reducing

losses in the intermixed market (Vol. 14:24, 30).

N. Y. Board of Regents holds CP for educational

WTVF, Buffalo (Ch. 23) but has never obtained funds to

activate it or its other uhf grants in Albany, Binghamton,

Ithaca, New York City, Rochester & Syracuse; it also has

application for uhf in Utica. There’s no conflict between

the 2 educational groups. Presumably, they’d ask FCC
to shift educational reservation from Ch. 23 to Ch. 17 if

funds are raised to build.

Ohio publisher-brothers Dix—Albert, Raymond, Rob-

ert, Gordon—with gen. mgr. Robert W. Ferguson, organ-

ized as WTRF-TV Inc., are acquiring ownership of that

Ch. 7 station in Wheeling, W. Va. in transfer deal report-

edly involving payment of nearly $2,000,000 to other stock-

holders of present licensee, Tri-City Broadcasting Co. The
Dix brothers presently jointly own total of 30% of

WTRF-TV, Ferguson 7.1%, and they’re buying out the

30% interest of News Publishing Co. {Wheeling Intelli-

gencer and News-Register & other W. Va. newspapers)

and the varying holdings of the Bloch family & estate.

Ferguson, who put radio WTRF on air in 1946 and founded

WTRF-TV in 1953, remains as exec. v.p. & gen. mgr.
Though operating as a corporate entity, each of Dix

brothers publishes separate Ohio daily; Martins Ferry-

Bellaire Times-Leader (Albert) ; Wooster Record (Ray-
mond) ; Ravenna-Kent Record (Robert) ; Defiance Cres-

cent-News ( Gordon )

.

CATV legal status in Wyo. continues to rest on de-

cision of Laramie County district court Judge Allen Pear-

son—that community antenna systems are not public

utilities; that they are in interstate commerce (Vol.

14:39)—when Nov. 6 deadline for challenging the decision

before state Supreme Court expired with no appeal by
attorney general.

Pittsburgh Ch. 4 Smog: Thick fog of rumors, gos-

sip, speculation—and hazy memories of events 17

months ago—closed in on House “influence” hunt-
ers this week as they tried to grope their way
toward source of “bribery” allegations involving

FCC’s award of Pittsburgh Ch. 4 to WTAE (Vol.

14:45).

At week’s end, House Commerce legislative

oversight subcommittee seemed little nearer to

catching any culprit in case than it was in Sept.,

when investigator Oliver Eastland first gave
second-hand testimony that ex-FCC chairman
George C. McConnaughey was reported to have
solicited $50,000 from TV City Inc. for Ch. 4 vote

(Vol. 14:39).
For 3 days running, subcommittee members & counsel

took turns examining & cross-examining principals & law-

yers in long-drawn proceedings which ended with TV City

(KQV) and Hearst Publishing Co. (WCAE) as joint win-
ners. All that they learned for sure was that rumors had
been in circulation before & after award.

“I’vo heard a lot of things, but this goes beyond my
comprehension,” said subcommittee chairman Harris (D-

Ark.) at one frustrating point in hearings.

“I have never had presented to me a more forgetful

memory,” Rep. Wolverton (R-N.J.) told WTAE pres. Earl
F. Reed, who testified somebody—he couldn’t recall just

who—told him McConnaughey was looking for some side

money. Wolverton said FCC ought to reopen case.

* * * *

As for McConnaughey himself, now practicing law in

Columbus, 0., he was scheduled as windup witness in Ch.

4 investigation Nov. 17 in Room 1334 of New House Office

Bldg., where hearings resume at 10 a.m. In statements to

press he has vehemently denied ever soliciting any bribe

in connection with any FCC case, but hasn’t had chance

yet to tell subcommittee his version of Ch. 4 story.

This week’s testimony led into so many conti’adictions

and so much confusion as to who said what—and when

—

that hearings may be extended, however. This would in-

terfere with subcommittee counsel Robert W. Lishman’s
planned Nov. 18-19 panel hearings for experts on admin-
istrative law & procedures (Vol. 14:45).

As testimony piled rumor on rumor, with no sub-

stantiation offered for any, one impatient member of sub-

committee—Rep. Williams (D-Miss.)—was led to suggest
that maybe subcommittee should start looking for opera-

tors of a rumor factory instead of bribe solicitors.

Questions raised at hearings, according to Williams,



were: “Whether there was a manufactured rumor for the

purpose of influencing the award of Ch. 4. Or whether

it has substance to it.”

Williams, acting subcommittee chairman at that point,

had been listening to pres. Scott Fink of Wespen TV
Inc., one of three Ch. 4 applicants who withdrew after

they were paid $50,000 each by TV City & Hearst for ex-

penses. Among other reports recounted by him, Fink said

he had heard rumors—source forgotten—that Hearst had
offered McConnaughey $20,000 per year in retainer fees.

“It sounded to me like the whole matter was up for

public auction and I wanted no parts of it,” said Fink,

explaining that rumors were factor in Wespen’s deci-

sion to take $60,000 and get out of case.

* * sfe

“The mysterious Mr. X” was the way subcommittee
counsel Lishman dubbed original source of bribe reports,

saying staff has been unable to run him down despite

“diligent investigation and persistent work.” Williams

agreed that subcommittee was in dark, too, but added:

“It appears that every rumor can be traced back to [TV
City’s] Mr. Reed.”

It was Reed, as week’s lead-off witness, who set pat-

tern for rumor-mongering testimony. He told subcommit-

tee that “rumors that Mr. McConnaughey wanted some-
thing were prevalent”—that they “were all over town”
in Pittsburgh late in spring of 1957, when FCC was re-

ported split 3-3 on Ch. 4 vote.

But Reed—counsel for National Steel and partner in

big Pittsburgh law firm of Thorpe, Reed & Armstrong, in

addition to heading TV City’s forces—said he couldn’t

remember who was spreading rumors. In any event, he

said, he “wasn’t policing” FCC and didn’t tell Commission
about reports.

Wolverton reproached him: “I think thex'e’s a respon-

sibility on a man as a member of the bar when matters

of this kind become prevalent, as you say. I think there

was a very grave duty to report it to the appropriate

authorities.”

Wolverton asked how Reed first reacted to rumored
demand by McConnaughey on TV City for $50,000 bribe.

Reed said he was reluctant to tell subcommittee, but that:

“Mr. McConnaughey had a reputation for drinking, and

I just thought he’d been talking in his liquor.”

But at no point did any witness link McConnaughey
directly with any solicitation of any Ch. 4 applicant before

or after he left FCC June 30, 1957—prior to final Ch. 4

Supreme Court Scans Protest : FCC’s views of

Philco protest against renewal of NBC’s WRCV-TV, Phil-

adelphia (Ch. 3), were sought by U. S. Supreme Court

this week—in simple order inviting Commission comments
through Solicitor General J. Lee Rankin. FCC had orig-

inally denied Philco’s protest on ground it had no “stand-

ing” to protest (Vol. 13:37). Court of Appeals reversed

Commission, whereupon NBC went to Supreme Court (Vol.

14:25, 39, 41-42). In original denial, FCC had stated: “The

NBC Philadelphia station, to the extent profitable, will

aid NBC financially, and thus indirectly increase the

profits of NBC’s parent RCA, with which Philco is in com-

petition in another line of commerce. But certainly this is

not enough to give Philco standing, any more than it

would give standing to a manufacturer of washing ma-

chines—a product of another subsidiary of RCA.” Court

of Appeals disagreed, said that station’s practices, such

as refering to NBC as “a service of RCA,” had “created

a situation which gives rise to standing in Philco to file

8 -

vote. McConnaughey at that time went into private law
practice with George 0. Sutton, who had been one of
Washington counsel for TV City.

Most direct evidence came from TV City secy. Lee W.
Eckels, member of Reed’s Pittsburgh law firm, but it was
based on what he said was his recollection of telephoned
instructions from Reed at 1:30 a.m. June 4, 1957, to rush
to Washington “and put out the fire.”

Eckels said he remembered that Reed told him: (1)
Somebody had telephoned that McConnaughey wanted
$50,000 to swing his vote to TV City. (2) Sutton was
forming law association with McConnaughey. (3) TV City
wanted nothing to do with any “buying” of FCC votes.

(4) Sutton’s relations with TV City should be terminated.
Eckels said he flew to Washington that morning, had

lunch with Sutton, confirmed Sutton’s arrangement with
McConnaughey, and carried out Reed’s instruction to fire
him.

Sutton subsequently testified that he had lunch with
Eckels, but vehemently denied he had been dismissed. Nor,
he said, had he heard of any rumors about any $50,000
bribe until April or May this year.

“You were not the intermediary, this mysterious Mr.
X?” counsel Lishman asked Sutton. “No sir, I was not,”
said Sutton, who was one of 4 founders of Federal Com-
munications Bar Assn, in 1937.

* *

Other witnesses this week included W. Theodore Pier-
son & Nad A. Peterson, of law firm of Pierson, Ball &
Dowd, principal Washington counsel for TV City, and
Raoul Desvernine, Washington attorney for National Steel.

They were unable to help subcommittee identify any
“intermediary” in any reported bribe attempt, although
they said they had heard gossip about it. And Desvernine,
who testified Reed told him about alleged attempt—“but
not the $50,000 amount”—brought another angle into case.
He said he had been “letter carrier” to Leonard W. Hall,
ex-Republican national chairman, in helping get ex-FCC
general counsel Warren Baker appointed to his job.

Baker had flown from Washington to Pittsburgh with
Reed & Desvernine in National Steel plane following lunch-
eon meeting between McConnaughey & Reed in W’ashing-
ton’s Mayflower Hotel June 3, 1957. But Reed said he
hadn’t discussed merits of Ch. 4 case with Baker. Sub-
committee developed little more about Baker’s relations
with Reed or Desvernine—and no connection with “mysteri-
ous Mr. X.”

its protest and, if the protest is found legally sufiicient,

to advance the alleged anti-trust and other practices for
consideration by the Commission in passing upon the re-

newal applications.” Also pending before Supreme Court,

in separate px’oceeding, is Justice Dept.’s appeal of its

anti-trust case against RCA-NBC on NBC-Westinghouse
Cleveland-Philadelphia station swap (Vol. 14:45). Court

has set Nov. 20 for argument.

Regular CP for Ch. 3, Harrisburg, 111., was gx'anted

this week to WSIL-TV (Ch. 22), which has been working
on Ch. 3 installation under temporary grant, planning to

make shift Dec. 1. Ch. 3 had been dropped in by FCC
and WSIL-TV was sole applicant for channel. Also granted

this week was educational Ch. 16, Pittsburgh, to Metro-

politan Pittsburgh Educational TV Station, which already

operates WQED (Ch. 13), making Pittsburgh fir.st city

with 2 educational authorizations.
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Personal Notes: Mrs. a. K. Redmond succeeds her

brother-in-law, Dick Redmond who died Oct. 16, as gen.

mgr. of WHP-TV & WHP, Harrisburg, having been asso-

ciated with her late husband and brother-in-law in station

management for more than 26 years; Joseph Harper

named TV program director; George Gottschalk, sales &
promotion mgr.; E. Daniel Leibensperger, chief engineer

. . . FCC Chairman & Mrs. Doerfer due in U. S. Nov. 15,

flying back from international telephone & telegraph con-

ference in Geneva, rest of delegation remaining until end

of conference Nov. 29 . . . John Morgan Davis, who owns
radio WALL, Middletown, N. Y. and was once NAB gen.

counsel (1945), elected lieut. gov. of Pa., having resigned

as Philadelphia County Common Pleas Court judge to run
on Democratic ticket . . . James Aberle promoted to ad-

ministrative asst, to CBS-TV network daytime sales mgr.

Sam Maxwell . . . Wm. C. Dempsey, ex-WPIX, San Fran-

cisco, onetime Alameda County (Cal.) coordinator of

school information and technical services, named gen. mgr.
of educational WQED, Pittsburgh, succeeding John F.

White, now pres, of Educational TV & Radio Center, Ann
Arbor (Vol. 14:37) . . . James Robertson, ex-WTMJ-TV,
Milwaukee, recently program director of educational

WTTW, Chicago, named director of station relations. Edu-
cational TV & Radio Center, Ann Arbor . . . Richard

Pryor promoted to program mgr. of LBJ Co.’s KTBC-TV
& KTBC, Austin & KRGV-TV & KRGV, Weslaco; Dan
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Love, KTBC-TV sports director, adds duties of program
director . . . Lincoln L. Hilbert promoted to merchandising

mgr. of WLWT & WLW, Cincinnati, succeeding Fred
Wilson now with Leo Burnett Adv. . . . Frank Atlass,

WBBM-TV program director, and Irving Kupcinet, Chicago
Sun-Times columnist, elected to represent Chicago chapter

on Board of Academy of TV Arts & Sciences . , . Frank
Ferrin, film producer, and Frank Mullen, ex-NBC exec,

v.p. who also is partner in Mullen-Buckley Corp., Holly-

wood (Vol. 14:16), form Jungle Productions to produce TV
series based on Kipling’s Jungle Book . . . Edward Tisch,

ex-Bankers Trust Co., named financial v.p. of Independent
TV Corp. . . . Joseph Morton promoted to gen. mgr. of

new Wilding Picture Productions TV div., Chicago film

commercials; Jack Rheinstrom is sales v.p.; Mike Stehney,

ex-Kling Film, is exec, v.p.; Carl Nelson, also ex-Kling,

is editorial supervisor . . . Lee Savin, ex-California Studios,

named director of Desilu commercial film div. . . . Herbert
T. Schottenfeld named v.p. of United Artists TV Inc.;

John J. Mulvihill named general sales executive . . . Milton

Gordon, ex-pres. of TPA, recently sold to Jack Wrather’s
ITC, off on business-pleasure trip to Far East . . . Wm.
Gilbert, ex-Granada TV Network Ltd., named asst, to

managing director Vernon Burns of NTA Telefilms Assoc.

Ltd., London . . . Charles E. Trainor, ex-Storer & ex-

Forjoe, named mgr. of Adam Young rep office in Atlanta,

succeeding Harold M. Parks, now Young TV eastern sales

mgr., N. Y.

Obituary

John Randolph Hearst, 49, third of the 5 sons of late

Wm. Randolph Hearst, died suddenly of heart attack Nov.
13 in St. Thomas, Virgin Islands. He was gen. mgr. of

Hearst radio operations, pres, of Harper’s-Bazaar Cos-
mopolitan Corp., mgr. of International Magazine Corp.
Surviving are widow, 4 children.

Harry Le Van, 63, TV clown known as Carny C. Carny
and last featured on Cartoon Theatre on WCAU-TV,
Philadelphia, died Nov. 11 in U of Pa. Hospital.

ADVERTISING AGENCIES: Sherwood Dodge resigns as

exec. v.p. of Fletcher D. Richards Inc., his plans to be an-

nounced . . . John F. Whalley, operations chief of WNBQ
& WMAQ, Chicago, joins Needham, Louis & Brorby as

v.p.
;
Alfred Lewis, business mgr. of the stations, is acting

director . . . John J. Derr, onetime CBS sports director,

ex-asst. to Arthur Godfrey, joins Maxon Inc. as consultant

on GE’s College Bowl program . . . Richard McShane
Kelly, ex-Sullivan, Stauffer, Colwell & Bayles, named v.p.

of Kenyon & Eckhardt; also promoted to v.p. were John L.

Baldwin, Chicago, and Dean Coords . . . E. George
Cloutier, ex-Marschalk & Pratt v.p., named v.p. of Noyes &
Co., Providence . . . Leo Bogart resigns from McCann-
Erickson’s affiliate Market Planning Corp. to join Revlon
as market research director . . . Frank Barth, ex-Richard

& Gunther v.p., forms Frank Barth Adv., 34 W. 46th St.,

N. Y. . . . Lee Garfield promoted to v.p. of Doner & Peck
. . . Edward F. Baltz named v.p. of Compton Adv., Los
Angeles . . . Edward J. Garvey promoted to v.p. of J. M.
Mathes.

Assn, of National Advertisers elects: chairman, Henry
Schachte, Lever Brothers v.p., succeeding Ralph Winslow
of Koppers; vice-chairman, Donald S. Fro.st, Bristol

Myers v.p.; Paul B. West continues as pres.

Peabody Awards custodians at U of Georgia School
of .louinalism are currently circulating enti’y forms, clos-

ing date Jan. 10.

Four-year-old brown gelding Catpurse, which hasn’t

won a race in 14 starts and which in opinion of N. Y.
Times sportswriter Wm. Conklin is likely to remain “a
maiden,” is disclosed as owned in 4 equal parts by Arlene
Francis, the TV & stage actress; John Crosby, Herald
Tribune TV critic; Leslie Midgely, CBS pi'oducer; Charles
Collingwood, CBS London correspondent. Miss Francis
says she owns “the part that eats.” Really “hot horse”
owned by TV-radio folk is 2-year-old filly Dark Vintage,
which has won more than $125,000 thus far for partners
Ed Voynow, Chicago v.p., Edward Petry & Co., and Stan-
ley Hubbard, owner of KSTP-TV, St. Paul; KOB-TV,
Albuquerque & other stations (Vol. 14:33). This week, it

was revealed after he had won the .$100,000 International

at Laurel Nov. 11, that the Australian 6-year-old Sailor’s

Guide had been sold before the race (for reported $50,000)
to Dr. Leon Levy, CBS director and major stockholder,

brother-in-law of CBS chairman Wm. S. Paley, onetime
owner with his brother of Philadelphia’s WCAU, now
exec. v.p. of Atlantic City race track, whose hobby is his

famed Jaclyn Stable.

Walter Damm, retired gen. mgr. of WTMJ-TV &
WTMJ, Milwaukee, ex-NAB pres., recently chairman of
NBC-TV affiliates board, got delivery this week of a 24-ft.

Century Raven boat, with 165hp motor, all accessories

—

gift of fellow affiliates who pitched in $7000 to buy it. He
and Mrs. Damm live at 2470 Treasure Lane, Naples, Fla.
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The New Setup in Canada: Canada’s new Board of

Broadcast Governors, appointed this week to take
over the licensing- & regulatory functions of Cana-
dian Broadcasting Commission, which now be-

comes a network-station operating company only,

is headed by Scottish-born Dr. Andrew Stewart,

pres, of the U of Alberta, named permanent chair-

man. One of its early actions is expected to be
the authorization of second TV stations, pre-

sumably privately-owned, in now CBC-monopo-
lized one-station cities of Vancouver, Winnipeg,
Toronto, Montreal & Halifax, as recommended in

the Royal Commission (Fowler) Report on Broad-
casting which creates the new CBBG.

The other 2 fulltime members of the Board of Broad-
cast Governors, both regarded as friendly to commercial

broadcasting, are Roger Duhamel, 42, vice chairman, now
editor of Montreal LaPatrie, a weekly newspaper, and Car-

lyle Allison, 51, editor of the Winnipeg Tribune. Salary

of chairman is expected to be $20,000, vice chairman $17,-

000, third member $14,000.

The old CBC goes out of existence, but is reconsti-

tuted as an operating company under name Canadian
Broadcasting Corp.—with veteran gen. mgr. J. Alphonse
Ouimet, 50, as pres. & gen. mgr. He joined CBC as an
engineer on its formation in 1936, rose to chief engineer,

then asst. gen. mgr., then gen. mgr. His v.p. & asst. gen.

mgr. is Ernest L. Bushnell, 57, asst. gen. mgr. of old CBC;
he’s an ex-adman who managed Toronto radio stations

CFRB & CKNC 1929-33 and joined CBC first as program

Fodcral Fillip for £TV: Little-noticed educational TV ma-
chinery set up in National Defense Education Act enacted

in closing days of 85th Congress (Vol. 14:33) is sched-

uled to start operating next week, providing first direct

Federal help to under-financed ETV broadcasters.

Tucked away in $178,000,000 Sputnik-age legislation,

designed to aid states in stimulating science, mathematics

& foreign language education, is 4-year authorization for

$18,000,000 in govt, funds for research in audio-visual com-
munications.

Anybody who has ideas for developing ETV uses

—

school authorities, leaders in non-profit community organ-

izations, individuals—is eligible to apply for Federal re-

search grants. So far only 20-30 project applications

—

covering use of films & radio as well as TV—have trickled

into Office of Education, which administers law.

Special audio-visual research program should get roll-

ing next week, however, following expected appointment by
Education Comr. Lawrence G. Derthick of 14-member ad-

visory committee which will pass on applications for

grants, for which Defense Education Act provides no

ceilings.

Office of Education has only $500,000 appi’opriation

now to set up program. But Dr. Roy M. Hall, Asst. Comr.

for Research, told us he looks for $1,000,000 supplementary

appropriation soon after 86th Congress convenes Jan. 7.

Act authorizes $3,000,000 for first year of operation,

$5,000,000 for each of 3 succeeding years.

Initial applications for grants have come from U of

Tex., Fordham U, U of Cal. at Berkeley, Kansas State

College, proposing research in TV and/or radio aids to

teaching. Additional applications can be filed with Direc-

tor, Communications Media Research Program, Office of

Education, Dept, of Health, Education & Welfare.

Also looked for at upcoming session of Congress is

director for western Canada. There’s apparently every
intention of keeping CBC as a publicly-owned corporation,

so that Canada’s TV-radio system will continue as a dual
one—more or less like TV in the British Isles.

"New CBBG board, besides Dr. Stewart, Duhamel &
Allison, will have following serving part-time in an ad-
visory capacity: Joseph F. Brown, Vancouver business-

man; Dr. Mabel G. Connell, Prince Albert, Sask., pro-
vincial director of Canadian Federation of University
Women; Dr. Emlyn Davies, minister of Yorkminster Bap-
tist Church, Toronto; Dr. Eugene Forsey, Ottawa, director

of research, Canadian Labor Congress; Edward A. Dun-
lop, Toronto, blinded war veteran; Guy Hudon, Laval U,
Quebec; Yvan Sabourin, Montreal attorney; Mrs. R. G.

Gilbride, Montreal, active in women’s organizations; Colin

B. Mackay, pres, of U of New Brunswick; Roy Desbarres
Duchemin, v.p.-managing director, Sydney (N.S.) Post;

Lt. Col. J. David Stewart, Charlottetown, P.E.I., ex-pres.

of Canadian Federation of Mayors & Municipalities; Rob-
ert S. Furlong, St. John’s, Nfld., attorney.

Members of the new CBC board of directors, besides

Messrs. Ouimet & Bushnell, are Gertrude Alexandra Car-
ter, Salmon Arms, B.C., writer; Wm. L. Morton, U of

Manitoba, history professor; Kate Aitken, Toronto writer

& broadcaster; Charles W. Leeson, asst. gen. mgr., Fischer

Bearings Mfg. Ltd., Stratford, Ont.; Rajnnond Dupuis,
pres, of Dupuis Freres dept, store, Montreal; Robert L.

Dunsmore, pres, of Montreal Board of Trade; Rendol
Whidden Ganong, St. Stephen, N.B., pres, of Ganong
Brothers Ltd.; Dr. C. B. Lumsden, Wolfville, N.S., ex-pres.

of Canadian Legion.

passage of Federal aid to educational TV bill such as

sponsored at last session by Sen. Magnuson (D-Wash.) &
Rep. Udall (D-Ariz.). Magnuson bill, providing $51,000,-

000 to states & territories for ETV equipment, sped
through Senate but got lost in adjournment after House
Commerce Committee approved amended version (Vol.

14:33,45).

“I think the new Congress—on both sides of the aisle

—will be extremely friendly to this idea,” said exec, direc-

tor Ralph Steetle of Joint Council on Educational TV, who
was in forefront of campaign for equipment legislation at

last session.

Steetle also told us he was confident that any new
legislation would permit non-profit community ETV groups
—as well as colleges, universities, state & local school au-

thorities—to share in up-to-$l,000,000 govt, grants to each

state & territory. House Commerce Committee struck

private-group authorization from Magnuson bill, arguing

that it should cover official ETV bodies only. But Steetle

pointed out that much impetus for ETV comes from com-
munity organizations—and that they are in chronic need

of financing for stations.

No round-the-clock operation, like Triangle’s WFIL-
TV, Philadelphia & WNBF-TV, Binghamton, N. Y. (Vol.

14:38), CHCT-TV, Calgary (Ch. 2) nevertheless carried

longest telecast in Canadian history to celebrate Canada’s

National TV Week, total of 184 consecutive hours (equiva-

lent to nearly 8 days)—enterprising mgr. Herbert S.

Stewart reporting he added extra $10,000 in spot billings

for effort. He was also rewarded with writeup with his

picture in Oct. 20 Time, Canadian edition.

CBC has sent film supervisor Ed Rollins and camera-

man Bill Duncan to Middle East to film Christmas greet-

ings from Canadian servicemen with UN forces.
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New & Upcoming Stations: If all goes according to

plan and promise, this year’s crop of new stations will total

46—but it’s a good guess there actually won’t be more

than the 40 new starters of last year (Vol. 14:1). The

1958 new starters thus far total 29, including 8 non-

commercial educationals, 4 satellites. In addition to the

scheduled Dec. 1 revival of uhf WWOR-TV, Worcester

(Vol. 14:45), 16 CP holders have reported plans to start

by Jan. 1 but it’s pretty certain all won’t make it.

Two new major outlets—CBS-affiliated WTOL-TV,
Toledo (Ch. 11) and ABC-affiliated WKBW-TV, Buffalo

(Ch. 7)—are definitely scheduled to start before year’s

end (Vol. 14:44). Of the 14 others, 7 are non-commercial

educationals, one being Mich. State U’s WMSB, Onondaga-

Parma (Ch. 10) which will share time with WILX-TV
(see below). Only Canadian newcomer due soon is CJDC-
TV, Dawson Creek, B.C. (Ch. 5), which wijl be Dominion’s

8th for year (see below).

* * * *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WILX-TV, Onondaga-Parma, Mich. (Ch. 10), planned

as share-time operation with Mich. State U’s educational

WMSB, expects to meet Jan. 1 NBC-TV programming
target, writes pi’es.-gen. mgr. John C. Pomeroy, also pres,

of radio WILS, Lansing. Both stations will use same GE
transmitter, but will have separate studios. Construction

of transmitter house and base for 1000-ft. Ideco tower

has begun. Martin Giamio, ex-station & sales mgr. of radio

WJEF, Grand Rapids, will be gen. sales mgr.; David Froh,

station & program mgr. of WILS, will be progi’am direc-

tor. Base hour will be $800. Rep will be Venard, Rintoul

& McConnell.

KVIE, Sacramento (Ch. 6, educational) has 10-kw

Standard Electronics transmitter due in mid-Nov., still

plans mid-Dec. programming, reports gen. mgi\ John C.

Crabbe. Equipment will be installed in KBET-TV trans-

mitter house, with GE 3-section helical antenna on KBET-
TV 450-ft. Ideco tower. KVIE won’t have own studios to

start, will share space with KOVR.
WKBM-TV, Caguas, Puerto Rico (Ch. 11) has 5-kw

DuMont transmitter installed, still expects to start pro-

gramming Dec. 24, reports owner Ralph Perez Perry, also

operator of WSUR-TV, Ponce (Ch. 9) and radio WKVM,
San Juan. It’s awaiting delivery of additional parts for

6-bay RCA antenna before proceeding with installation of

200-ft. Lehigh tower. Studios are being constructed in

San Juan. Rates not reported, rep not chosen.

KDPS-TV, Des Moines (Ch. 11, educational), install-

ing 6-bay antenna on roof of studio-transmitter building

housing RCA 5-kw transmitter, has changed to Feb. target,

writes C. F. Schropp, director of audio-visual education

for grantee Des Moines School District.

WMUB-TV, Oxford, 0. (Ch. 14, educational) will

probably get on the air next March, reports Stephen

Hathaway, director of broadcasting for grantee Miami U.

RCA 1-kw transmitter is on hand and 6-section helical

antenna has been installed on 320-ft. Ti'uscon tower, but

it now appears studio-transmitter building won’t be fin-

ished by Dec. 1, as planned.

* * * *

CJDC-TV, Dawson Creek, B. C. (Ch. 5) had studio-

transmitter house ready for 200-watt GE transmitter,

which arrived Nov. 1, expects to meet Dec. 15 program-
ming target, reports pres. H. I,. Michaud. It will use 70-

ft. tower with Alford antenna. Base hourly rate will be

$100. Reps will be Donald Cooke and TV Representatives.

Hialand Development Corp., buying Hawaii’s big

Consolidated Amusement Co. for $8,000,000 in deal which

includes 75% of KGMB-TV, Honolulu (Ch. 9) with TV
satellites and radio affiliates (Vol. 14:40), in FCC transfer

papers filed this week disclosed that ex-Gov. Roy Turner

of Okla., pres. & 12%% stockholder in KWTV, Oklahoma
City (Ch. 9), is 2%% stockholder. Only other stockholders

with TV interests are the brothers Clare, Lloyd & Dale

Miller, McPherson, Kan. businessmen, each 4.17%; they

jointly have 1% of KARD-TV, Wichita (Ch. 3). Hialand

pres. Arthur L. Wood, accountant, holds 7.5%; Felix Sim-

mons, v.p.-treas., Ardmore banker, 5%; K. E. McAfee,
v.p.-secy., attorney, 7.5%; John W. Nichols, oilman, 7.5%;
Robert S. Bowers & Eugene Jordan (with daughter Julie

Jordan Lucas), bus line operators, 12.5% each; A. C.

Martin, oilman, 7.5%; W. E. Harber, banker, 6.25%—all

of Oklahoma City. Among other stockholders are John A.

Eagle, realtor, 3.75%; John H. Hughes, attorney, 7.5%;
Prudential Investment Co., 3.75%—all of Honolulu. Assets

purchased include 18 theatres, large realty holdings. FCC
papers show TV-radio stations (with Honolulu Star-Bul-

letin owning 25% of KGMB-TV, which it isn’t relinquish-

ing) earned net of $176,062 after taxes in 1957 and

$94,657 to Sept. 30, 1958. Its current assets total $682,475,

current liabilities $141,609; investments and fixed assets,

$818,498; surplus account, $188,999.

Red probe aftermath: Reinstatement by CBS-TV of

floor mgr. Joseph Papp (I’ve Got a Secret, duPont Show
of the Month), dismissed by network in June after he in-

voked 5th Amendment at House Un-American Activities

Committee hearing (Vol. 14:28), was ordered this week
by arbitrator Emanuel Stein, NYU economics professor.

Stein held that “this is not a 5th Amendment case,” finding

that Papp was fired because his 1952 CBS employment
application hadn’t mentioned associations with Cal. Labor
School & 2 other organizations. Arbitrator said CBS had
known about associations before Papp was summoned as

House witness but hadn’t confronted him with them then.

However, Papp won only half of back pay because he failed

to notify CBS of hearing subpoena. Case was taken to

arbitration by Radio & TV Directors Guild following mem-
bership referendum on issue.

Facility changes: KBAS-TV, Ephrata, Wash, switched

Nov. 5 from Ch. 43 to Ch. 16, using new higher tower;

KTVE, El Dorado, Ark. (Ch. 10) Nov. 2 boosted to 316-kw;
WGBH-TV, Boston (Ch. 2) Nov. 9 boosted to 100-kw;

WSIL-TV, Harrisburg, 111. (Ch. 22) Dec. 1 plans shift to

Ch. 3 with 100-kw; WCSC-TV, Charleston, S. C. (Ch. 5)

Dec. 15 plans move to new 1000-ft tower at Rifle Range Rd.

WXYZ-TV, Detroit, Dec. 1-15 plans move to 1000-ft. tower
near Ten Mile Rd. and Northwestern Hwy.

Allocations petitions: (1) By Henry B. Clay, exec,

v.p. of KTHV, Little Rock (Ch. 11) & KTHS, and radio

KWKH, Shreveport, to add Ch. 10 to Shreveport, substi-

tuting Ch. 11 for Ch. 10 in El Dorado, Ch. 9 for Ch. II

in Little Rock, Ch. 64 for Ch. 9 in Hot Springs. Clay
plans to organize new group to apply for Ch. 10 in Shreve-

port. (2) By Central Mich. College, Mt. Pleasant, Mich.,

to add Ch. 14 to Mt. Pleasant, substituting Ch. 27 for Ch.

21 in West Branch.

George Haggarty’s KPTV, Portland, Ore., whose NBC
affiliation is being shifted by network to Mrs. A. Scott

Bullitt’s KGW-TV there (Vol. 14:42), this week signed
primary affiliation with ABC-TV, effective May 1, 1959.

Increase in British commercial TV hours from 50 to 71

weekly, requested by Independent TV Authority, is ex-

pected to be granted by Govt., effective Jan. 1.



HOTPOINT DROPS OUT OF TV BUSINESS: Because it has failed to become a major factor

in the intensely competitive TV market and so would rather concentrate on kitchen-
laundry equipment, GE's Hotpoint div. this week decided to end its 2’/^-year excursion
into the marketing of own-brand TVs via its own distributors as of next Dec. 31. All
Hotpoint sets have been made by GE since line was first introduced in June 1956 —
combined sales of GE & Hotpoint receivers catapulting them into second place among
TV producers with an estimated 700,000-unit output this year (Vol. 14:31).

Hotpoint *s inherent strength , says Nov. 12 letter to distributors announcing
the discontinuance, lies in major appliances where it has been a dominant factor for

54 years^. Letter noted that only other time Hotpoint has ever dropped a line was in

1932 when it abandoned toasters, fans and other small appliances.
" Hotpoint is not in position to make major contribution or exert leadership

in the field of home entertainment," said letter. "Because of this, Hotpoint cannot
became a major factor in the TV business. Hotpoint is a 'kitchen-laundry special-
ist' — and this is where its strength, its leadership, its profits lie."

SERVICE-WARRANTY FEUD FLARES ANEW: Peaceful co-existence between oft-feuding
manufacturers' service operations and independent TV servicemen is objective of a
new Service Industry Relations Committee set up within EIA. Its aim is to meet head-
on the challenge tossed out last month by new servicemen's organization — Independ-
ent Dealers' Electronics Activities Committee — to cut down, or put an end to, all
TV servicing by manufacturers. There's big business at stake — EIA estimating
public spends about |2.7 billion annually for TV installation and service.

Head of new EIA group , which is a subcommittee of its Service Committee, is

Steven Mahalic , product service mgr. of GE's TV dept. Other members are Dan Create ,

v.p.-gen. counsel, RCA Service Co., and Albert Merriam , Sylvania'si mgr. of customer
service. Over-all Service Committee is chairmaned by Kenneth Brora, service mgr. of

Westinghouse ' s TV-radio div.

Mahalic and EIA spokesman won't admit they have a "quarrel with independent
servicemen." Hope of new subcommittee, says Mahalic, is "to determine how manu-
facturers can best work with independent servicemen and their associations. We're
seeking a better understanding of mutual problems. However, we do feel we have an
inherent obligation to our customers to see they get adequate service. We can't
ignore our obligations nor abdicate our responsibilities. We think the servicemen
have exaggerated the problem. For sure, we have no design on their business. And,

for example, while there are 2000 independent TV servicemen in Detroit area alone,
GE is performing its warranty and other service obligations with just 7 servicemen.
We feel independent service is an important function and want to live with it."

Not as conciliatory was IDEAC member Karl W. Heinzman , also pres, of TV

Service Assn, of Michigan, Detroit: "The service dealer must be recognized as an
important small businessman and as such he should have a voice in the very things
that affect his destiny. Mushrooming set manufacturer service facilities across the
country, together with parts warranties and 'free service policies,' and in many
cases open attacks against local independents by set manufacturers, are producing
near irreparable harm to the business of the independent service dealer.

" With rapid growth of service industry , it is now essential to have better

communications between manufacturer and independent service dealers. More than ever

before, the independent service dealer is in need of a spokesman to present his side

of the picture to manufacturers, public and legislatures, both state & Federal."

12
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IDEAC has no chairman, its spokesman stating that it will merely represent
existing independent servicemen's organizations with about 6000 members.

Resolution to "sell service, not sets " was adopted by Federation of Radio-TV
Service Associations in Philadelphia last week, a move interpreted in some industry
quarters as a boycott against companies which maintain servicing facilities.

Service Industry Relations subcommittee will report Dec. 16 at EIA's regular
winter meeting in Roosevelt Hotel, N.Y. on ways & means of working out cooperative
arrangement mutually satisfactory to set makers and independent servicemen.

TV Retail Sales Slip in October: Less than normal drop in October retail TV sales
from year's peak in Sept, was new evidence of general business upswing and harbinger
of good Christmas trade. Steady month-by-month trend to catch up with 1957, which
started in June, continued. Preliminary EIA figures, released to us at presstime,
showed Oct. retail sales were 540,000 sets vs. 605,600 in Sept. (Vol. 14:45) and
were only 9% behind Oct. of last year. Despite slackening sales, industry situation
was generally regarded as showing continued improvement.

Year's sales to date still lagged behind 1957 by about 20% but spread each
month since May has narrowed; June was 34% behind same 1957 month; July, 33%; Aug.,

23%; Sept., 14%. Cumulative retail sales at end of Oct. were about 4,066,000 sets
vs. 5,245,000 a year ago.

Factory production in Oct , was estimated by EIA at about 495,000 sets. Retail
sales exceeded factory production so there was slight decline in inventories during
the month. Total stocks at end of Oct. were 2,100,000 sets vs. 2,600,000 last year.

Improving TV picture , general business upturn, made industry leaders cautious
about predicting year's total retail sales. With 2 good selling months ahead, best
"guesstimates" we could get were that total sales, would be between 5,400,000 and
5,700,000 sets as against 6,400,000 in 1957.

Radio sales also slipped slightly in Oct , to 725,000 from year's peak sales
of about 770,000 in Sept, (figures do not include radio-phono combinations) and Oct.
was about 15% below the sales figure for the same 1957 month. Cumulative radio
sales to Oct. 30 were 5,346,000 vs. 6,382,000 for same period last year.

TV-Radio Production: TV output was 111,554 sets in week ended Nov. 7 vs. 121,465
preceding week and 152,306 same week last year. Year's 44th week brought year's
total production to 4,178,103 sets vs. 5,397,000 last year. Radio production was
544,204 for week ended Nov. 7 (117,585 auto) vs. 306,977 (56,071 auto) preceding
week and 399,196 (131,327 auto) same week last year. Radio production for 44 weeks
was 9,250,057 (2,800,122 auto) vs. 12,352,000 (4,511,000 auto) last year.

Trade Personals: Martin J. Caserio, ex-AC Spark Plug,

named mgr. of GM’s Delco Radio div., Kokomo, Ind. . . .

John R. Howland rejoins Philco, with which he was asso-

ciated when it was Philadelphia Storage Battery Co., as

sales mgr. of closed-circuit TV and product control equip-

ment, after 3 years as gen. sales mgr. of Dage TV div. . . .

John L. Utz named mgr. of new Philco dept, to sell TV
and appliances to mobile home manufacturers . . . Joseph

P. Gordon promoted to DuMont gen. mgr. of tube opera-

tions where he has been acting mgr. since resignation of

v.p. Stanley J. Koch (Vol. 14:41) ... Kenneth R. Stephanz

named mgr. of new ITT electronic tube plant, Roanoke,

Va., which plans Jan. 1 start . . . Dr. Rudolf G. E. Hutter

promoted to chief engineer of Sylvania’s special tube op-

erations, Mountain View, Cal. . . . Wm. C. Black, ex-

Sperry Gyroscope of Canada, named personnel director of

RCA Victor Ltd., Montreal . . . Harry A. Mayer promoted
to GE receiving tube district sales mgr. for So. Cal., Ariz.,

Nev. . . . Rudolf W. Selhmann, ex-Oak Mfg., named chief

engineer of Blondei-Tongue Electronics.

DISTRIBUTOR NOTES: Sylvania appoints Boyd Dis-

tributing, Denver, and Southeim Appliance Inc., Charlotte,

N. C., for TV, radio, hi-fi . . . Olympic appoints D. E.
Lindsay, Portland, Ore.; Major Appliance, Burlington, Vt.,

for TV, radio . . . Emerson appoints Biehl’s Inc., Pottsville,

Pa., for DuMont TV, phono . . . Erie Resistor appoints

Michael Scott Co., Wellesley Hills, Mass., for components
. . . Paramount Enterprises, for Hallmark line of hi-fi,

records, appoints Tru-Tone Distributing, Miami; Hoosier

Record Distributing, Indianapolis; Flemington Distribu-

tors, Kansas City . . . Bergman-Rochester Corp. (Philco)

names Charles R. Breckheimer v.p. & gen. mgr.

Obituary

Kenneth Walter McKim, 72, retired ITT asst, v.p.,

died Nov. 12 at Veterans Hospital, East Orange, N. J.,

after a long illness.

Ray \\ . Turnbull, G8, retired GE western regional v.p.,

died of a heart attack Nov. 8 in San Francisco.
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Howard W. SAMS & CO., Indianapolis publishinj^

house specializing in TV-radio-electronics publications

and research, which with its associated printing firm

Waldemar Press Inc. is one of the phenomenal successes

of the TV era, this week purchased controlling interest in

the 120-year-old book publishing firm Bobbs-Merrill Co.,

Indianapolis. Sams has acquired 61.7% of outstanding

capital stock of Bobbs-Merrill fi-om 3 major stockholders,

has offered to buy remaining stock at $30 per share up to

Dec. 15, 1958. Deal involved close to $1,000,000 cash.

Serving largely the TV-radlo-hi fi manufacturing, dis-

tributing & servicing industries with its manuals and its

monthly magazine PF Reporter, Sams now diversifies into

popular as well as technical publications, next year will

integrate all operations under big new plant for which

land has been acquired—and becomes a major factor in

the nation’^ publishing industi’y. It will expand technical

and educational publications, print more of them in own
Waldemar Press plant.

Organized and headed by the onetime sales mgr. of P.

R. Mallory Co., Howard Sams, chairman, with ex-RCA
executive J. A. (Shine) Milling as pres. & chief executive

officer, the Sams organization expects to do business ex-

ceeding $10,000,000 in 1959 fiscal year. In 1958 fiscal year

ended last June 30, the Sams Co. had net sales of $4,455,-

716, net profit of $210,171 ($1.67 per share on 120,000

ELECTRONICS PERSONALS: Raymond F. Kelley, since

1952 v.p. of Dynamics Corp. of America, named chairman-

pres., succeeding late David T. Bonner; he’s also chairman-

pres. of subsidiai'y Reeves Instrument . . . John D. Camp-
bell promoted to exec. v.p. of Canadian Westinghouse Ltd.,

Hamilton . . . Robert W. Hughes promoted to engineering

v.p. of ITT’s International Electric Corp.; Charles G.

Sherwood promoted to v.p.-manufacturing; John E. Kahe-

lin, to v.p.-customer relations . . . Dr. Charles H. Sutcliffe

named mgr. of component development, Philco’s solid state

electronics research dept.; Dr. James B. Angell named
mgr. of circuit reseai’ch; Dr. Marvin E. Lasser, mgr. of

applied physics research; Edmundo Gonzales-Correa, mgr.

of research planning . . . Donald G. Busher resigns as v.p.

& gen. mgr. of Avionics Corp., Horsham, Pa. . . . Robert H.

Howard, ex-Victor Adding Machine Co., named mgr. of

commercial contract sales of Avco’s Ci’osley div. . . . Wm.
H. Heflin promoted to gen. mgr. of Lenkurt’s commercial

products div., succeeded as v.p. & gen. mgr. of Lenkurt of

Canada by C. W. Hunter . . . James Vrungos promoted to

marketing mgr. of Stromberg-Carlson’s electronic controls

systems dept., Los Angeles . . . James H. Murphy promoted

to technical liaison engineer for Buffalo operations of Syl-

vania Electronic Systems, office at 175 Great Arrow Ave.

Sales of hi-fi units & components will exceed $850,-

000,000 in 1959, says Ray B. Cox, v.p.-gen. mgr. of Hoffman

consumer pi’oducts div., who also pi’edicts all home hi-fi

units will be equipped for stereo within 2 years. “There

can no lonjger be any doubt that stereo already has created

within the electronics industry a wholly new industry,

just as TV did,” he said.

J. L. Singleton, Allis-Chalmers v.p., elfected pres, of

National Electrical Manufacturers Assn, at Atlantic City

convention. GE chairman Ralph J. Cordiner wins NEMA
McGraw Award for distinguished service.

Memorial to late Raymond Rosen, Philadelphia RCA
distributor, will be dedicated by family and associates Nov.

23—a reseai’ch lab in new Albert Einstein Medical Center.

RCA chairman David Sarnoff will be guest of honor.

shares outstanding) as against $3,984,324 sales and $192,-

636 profit ($1.52) in preceding fiscal year—representing
13th straight year of rising sales and earnings since its

$431,953 gross and $18,551 net in 1946. The rise was
largely due to the upsurge of TV. Waldemar Press,

founded in 1952, had revenues of $1,669,982 in 1957, after-

tax profit of $62,086. Both firms currently are running
well ahead, monthly gross profit going to more than
$100,000 in Oct.

Sams’ plan is to expand and diversify still further,

and especially to take advantage of Bobbs-Merrill’s long-

established distribution through bookstores and libraries

for technical and educational books. Bobbs-Merrill is

famed for its textbooks and legal books, but more notably
for its “stables” of popular authors through the years. It

currently has 1250 active titles, including Nov. Book-of-

The-Month Club choice. Mistress to An Age.
It’s expedited with ushering the era of best-sellers with

When Knighthood Was in Flower, which sold more than
1,000,000 copies at the turn of the century. Its Wizard
of Oz was perhaps the most popular of all children’s

books, and its authors included such names as James Oliver

Curwood, Geoi'ge Ade, Ring Lardner, Bruce Barton, Irving
Bacheller, Gelett Burgess, Mary Roberts Rinehart, Ken-
neth Roberts, Earl Derr Biggers, John Erskine, Ir\'in S.

Cobb, Henry Steel Commager, et al.

Add Hole-in-One Club (Vol. 14:45): Asher J. Cole,

pres, of National Video Corp., Chicago (tubes), his secre-

tary Virginia J. Shumack reports, has made not one but 2

holes-in-one—first in 1956 at Bay Shore Country Club in

Florida (176 yards), second this year at his own Bryn
Mawr Country Club, Chicago (145 yards). We’ve now' had
3 reports on broadcasters, only this one from manufac-
turing phase of the electronics amusements industries;

know any others?

Uhf receiver oscillator radiation limit set by FCC will

maintained at 1000 uv/m until Dec. 31, 1960, rather than

reduced to 500 uv/m Dec. 31, 1958 as originally scheduled,

under new proposed rule-making initiated this w'eek. Com-
mission action was based on petition of EIA to effect

that manufacturers couldn’t reach the lower limit by end

of this year (Vol. 14:37).

ITT’s newly consolidated Federal and Farnsworth divs.

now' called ITT Federal Div., with headquarters in Clifton,

N. J. These are officers: Delbert M. Mills, pres.; George A.

Banino, v.p.-comptroller; Robert E. Chasen, v.p.-adminis-

tration; Theodore M. Douglas, div. v.p.; Walter W. Hawk,
v.p.-engineering; Wm. B. Levet, secy. & counsel.

Stereo record definition, as adopted by board of Record

Industry Assn.: “A true stereophonic disc record has 2

distinct orthogonal modulations derived from an original

live recording in which a minimum of 2 separate channels

were employed.”

DuMont Labs, which gave up production of TV pic-

ture tubes in Sept. (Vol. 14:37), w'ill design and produce

yokes, shields & other accessories for industrial, military

& special cathode ray tubes, according to tube mgr. Joseph

P. Gordon.

Pacific Mercury TV Mfg. Corp., which makes Silver-

tone brand TVs for Sears Roebuck, electronic organs and

military equipment, changes name to Pacific Mercury Elec-

tronics to reflect product diversification.

Two new' lab manuals for TV-radio technicians, pre-

pared by EIA’s Paul B. Zbar & Sid Schildkraut—Basic

Electricity (97pp.) and Basic Electronics (147pp.), both

2nd editions—published by McGraw-Hill ($2.25 each).
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Financial Reports;

American BROADCASTING-Paramount, sustaining

upbeat note sounded in semi-annual report July 30

(Vol. 14:31), this week estimated consolidated earnings for

9 months at $4,392,000 ($1 per share) vs. $4,082,000

(92^) in first 3 quarters year ago. In 3rd 1958 quarter,

however, consolidated earnings were $1,127,000 (25^) vs.

$1,289,000 (29^) in same 1957 period, pres. Leonard H.

Goldenson explaining that while ABC results in final

period of 1957-58 broadcast season “compared favorably”

theatre revenue was not up to the level of business for the

same quarter of 1957. He added that with start of 1958-59

season ABC-TV network “is showing improvement over

last year—not only in gross time billings reflecting greater

expenditures by advertisers, but in audiences as well.”

Goldenson also said theatre business should improve with

upcoming release of major pictures based- on best-selling

novels & plays. Earnings for 9 months included 6^ capital

gains; for 3rd quarter, 1^.

Paramount Pictures consolidated earnings were $4,-

197,000 ($2.33 per share on 1,799,116 shares outstanding)

in 3rd quarter vs. $1,378,000 (94^ on 1,988,416) in same
1957 period. Profit for quarter included $2,955,000 from
liquidation of investments in British theatre companies.

For 9 months ended Sept. 30, net income was $14,460,000

($8.04)—including $10,662,000 from installment sales of

film, principally to TV, and profit from investment liquida-

tions—vs. $4,237,000 ($2.13) in 3 quarters last year, when
there were no special items.

20th Century-Fox gross revenues from TV rentals of

pre-1948 movies and sales of films produced for TV totaled

$5,800,000 in 39 weeks ended Sept. 27 vs. $6,000,000 for

same 1957 period, according to Wall St. Journal. Net in-

come from all sources—including TV & movie studio—was
estimated at about $6,600,000 on total gross of $94,000,000

in 1958 period vs. $5,623,858 on $96,500,000 year earlier. In

3rd quarter, however, earnings were reported down to

about $1,400,000 (about 55^ per share) from $1,553,993

(59^) in same 1957 quarter.

Desilu Productions has filed registration statement

with SEC proposing sale of 525,000 shares to the public

including 250,000 by the company, 275,000 for the account

of Desi Arnaz and his wife, Lucille Ball. Underwriters

group is headed by Bache & Co. Out of proceeds, $1,915,-

000 would be paid RKO Teleradio, representing amount
due on purchase of Hollywood & Culver studios last Jan.

Reports & comments available: On Magnavox, review
by Ira Haupt & Co., Ill Broadway, N. Y. On Westing-
house, study by Montgomery Scott & Co., 123 S. Broad St.,

Philadelphia, and discussion by Ralph E. Samuel & Co.,

115 Broadway, N. Y. On HofTman, review by Walston &
Co., 120 Broadway, N. Y. On RCA and 20th Century-Fox,
briefs by Joseph D. Goodman & Co., 1526 Chestnut St.,

Philadelphia. On 20th Century-Fox, analysis by Edwards
& Hanly, 100 N. Franklin St., Hempstead, N. Y. On United
Artists, study by Mitchell, Hutchins & Co., 231 S. La Salle

St., Chicago.

Dividends: CBS Inc. “A” & “B,” 25<* payable Dec. 12

to stockholders of record Nov. 21, plus 3% stock Jan. 16

to holders Dec. 19; AB-PT, 25(‘ Dec. 15 to holders Nov. 21;
Paramount Pictures, 50(* Dec. 22 to holders Dec. 5; 20th
Century-Fox, 40^ Dec. 27 to holders Dec. 10; Canadian
Westinghouse, 25^; Jan. 2 to holders Dec. 15; Famous
Players Canadian, 37% Dec. 11 to holders Nov. 20; WJR
The Goodwill Station, 20^ plus 5% stock Dec. 10.

Still more diversification: Paramount Pictures, which
is a major stockholder (28%) in DuMont Laboratories

Inc. and its spun-off Metropolitan Broadcasting Co.,

(WNEW-TV & WNEW, N. Y.; WTTG, Washington; WHK,
Cleveland), and which also operates own pre-freeze TV
station KTLA in Los Angeles, was revealed this week as

one of 3 principals in syndicate formed by Bache & Co.

to buy stock of General Aniline & Film Corp., owned by
Govt, which seized it from Germans during the war.

Paramount wants to take over its Ansco div., maker of

film, cameras, etc.; Daystrom would acquire Ozalid div.,

which makes office copying machines and paper for repro-

ductions; W. R. Grace Co. would get Dye & Chemical div.

Wall Street Journal reports that at least 2 other banking
groups are also interested in purchase, one headed by
Blyth & Co. & First Boston Corp., other by Lehman Bros.,

Glore Forgan & Co. & Kuhn, Loeb—and that Bell & Howell
is interested in acquiring Ansco.

Jerrold Electronics Corp. brought net income for first

half of current fiscal year, ended Aug. 31, to $57,182

(5^ per share) from net loss of $77,798 in same period

year ago—and pres. Milton J. Shapp has informed stock-

holders that accelerated seasonal increase is now evident,

sales & service revenues amounting to $720,000 in Sept.

The 1958 profit figure includes non-recurring credit of

$22,825. Revenues for the 6 months were $3,213,642 vs.

$2,638,920 for 1957 fiscal period. In his report, Shapp
noted “the basic stability” of community antenna systems

generally. Jerrold installs such systems, besides contract-

ing for master antennas and closed-circuit TV systems,

and operates 10 of its own, all said to be profitable, lo-

cated in Ventnor, N. J.; Dubuque, la.; Pocatello, Ida.; Flag-

staff, Ariz.; Key West, Fla.; Ukiah, Cal.; Richland, Walla
Walla & Wenatchee, Wash.; Muscle Shoals, Ala. (recently

acquired). They serve total of about 30,000 subscribers.

Webcor earned $135,964 (21^ per share) on sales of

$8,070,368 in 3rd quarter ended Sept. 30 vs. $603,502 (93^)

on $12,910,115 in same 1957 period. In report to stock-

holders, pres. Nick Malz said he’s “not satisfied” with
quarter’s results, but noted “upswing in the national econ-

omy and in our own sales trends” since first half this year,

when net & sales dropped sharply (Vol. 14:37).

National Union Electric Corp. (C. Russell Feldmann,
pres.-chairman), now principally in oil heating equipment
with electronic div. now integrated at Bloomington, 111.,

earned $280,936 (16^ per share) on sales of $8,157,202 in

first 3 quarters of 1958 vs. $197,249 (11^) on $7,708,944

in same 1957 period.

Sperry Rand Corp., with Sept. 30 military backlog of

$515,000,000, principally electronic equipment, reports

$439,482,393 sales, $10,892,916 (38^ per share) profit for

6 months ended that date vs. $422,926,789 & $17,872,448

(62^) profit in same 1957 period.

Amphenol Electronics earnings declined to $954,011

($1.36 per share) on sales of $21,981,795 in first 9 months
of 1958 from $1,335,154 ($1.91) on $23,388,172 for same
1957 period. Third quarter earnings were $323,392 (46tf)

vs. $390,899 (56«S).

Herold Radio & Electronics reports sales increase to

$3,721,391 in 6 months ended Aug. 31 from $2,732,927

year earlier, but loss of $20,134 for 1958 fiscal period vs.

earnings of $1859 (before promotional expenses of nearly

$60,000) in 1957 half.

General Precision Equipment eaimings dropped to

$915,612 (5<f per share) in 9 months ended Sept. 30 from
$3,616,978 ($2.70) in same 1957 period. Third quarter net
this year was $160,678 vs. $954, 725 (60(^).



CBS Inc. Still Riding High: Even the summer lull in

TV and the threatened fall-winter recession in network TV
billings, to say nothing of continued losses on its radio

network operations, did not preclude the now highly di-

versified CBS Inc. from achieving new records in sales

& earnings for first 9 months of this year, revealed in

report to board of directors Nov. 12 by chairman Wm. S.

Paley & pres. Frank Stanton.

Net sales and revenues for the 9 months (40 weeks)

amounted to $300,738,926 vs. $275,276,269 for com-
parable 1957 period (39 weeks). Consolidated net income
was $16,522,462 ($2.10 per share) vs. $13,898,171 ($1.82).

Per share earnings were calculated on average of 7,881,400

shares outstanding in 1958 and 7,651,697 in 1957.

Net profit for 3rd quarter ended Oct. 4 was $4,000,906

(51^) on sales & revenues of $99,305,548 vs. $3,698,978

(49^) $88,477,455 in comparable 1967 period. The 1958

quarter ran 14 weeks, 1957 quarter 13 weeks.

There was no breakdown of revenues or profits as

between the various subsidiaries and divisions—but it’s no
secret that CBS Inc. has been doing well with TV net-

working & station operation, radio station operation, phono-

graphs & records, and even such special investments as its

40% interest in the smash hit play My Fair Lady (Vol.

14:45), its 10% ownership of the Mike Todd film Around
the World in 80 Days, its co-ownership with the Los
Angeles Turf Club of Pacific Ocean Park, Santa Monica,

Cal. (Vol. 14:34).

Usual 25^ dividend was declared, plus 3% stock to

be paid Jan. 16, and it was announced that at special

NTA Merger Into NTI Near: Merger of Na-
tional Telefilm Associates Inc. (NTA) into National Thea-

tres Inc. (Vol. 14:34), was virtually assured this week
when latter’s board approved purchase of common stock-

holdings of NTA’s 3 top officers, who will remain in their

present posts: Ely A. Landau, chairman (80,250 shares) ;

Oliver A. Unger, pres. (40,125) ; Harold Goldman, exec,

v.p. (40,125). For each share of NTA, now traded on

American Stock Exchange, they will receive $11 principal

amount of 5%% subordinated sinking fund debentures of

National Theatres, due March 1, 1974, plus a warrant for

purchase of %-share of National Theatres common, traded

on N.Y. Stock Exchange. Same offer will be extended to

other holders of NTA’s more than 1,000,000 shares out-

standing at special stockholders’ meeting next month.

Merger brings into expanding National Theatres’ orbit

one of biggest TV feature film distributors, with tieups

with 20th Century-Fox, J. Arthur Rank & Korda, and a

co-producer of TV films with 20th Century, Desilu, BBC.
NTA also owns WNTA-TV, Newark-N. Y. (Ch. 13) with

WNTA & KMSP-TV, Minneapolis (Ch. 9). National owns
about 300 theatres in Midwest, Rocky Mountain & Pa-

cific Coast towns, last year acquired Kansas City Star’s

WDAF-TV & WDAF for $7,600,000 (Vol. 14:17). Its

TV-radio chief is ex-CBS & Don Lee v.p. Charles L.

Glett. Note: NTA is currently reported negotiating for 55

Sam Goldwyn pictures, asking price said to be $10,000,000.

This would mean more than $185,000 per picture, highest

price yet and comparing with NTA’s deal for 11 David

Selznick pictures at $100,000 each and for the pre-1948

20th Century-Fox backlog at about $75,000 each.

No Recession Here: Operating revenues of Gross Tele-

casting Inc. (WJIM & WJIM-TV, Lansing, Mich.), traded

over-the-counter, rose to $1,994,496 for 9 months ended

Sept. 30 from $1,970,767 in same 1957 period, profit rising

to $529,246 ($1.32 per share) from $502,003 ($1.27).

stockholders meeting Dec. 22 a proposal will be considered

to change all Class A & B stock into single class for non-
cumulative voting. Presently, Class A holders elect half

the directors, while Class B vote by a majority of quorum
to elect other half. New plan is designed to simplify

procedure.

CBS Inc., traded on N. Y. Stock Exchange and listed

by many financial services as a blue chip, had 4,342,598

shares of Class A and 3,538,802 shares of B stock out-

standing as of Oct. 29, 1958—out of 6,000,000 of each

authorized at $2.50 par. Among largest beneficial stock-

holders on that date were Chairman Paley, 126,285 shares

of A, 707,108 B, representing respectively 2.91% & 19.98%
of outstanding shares; Pres. Stanton, 111,517 A & 32,877

B, or 2.57% & .93%. Top management thus will vote

slightly more than 25% of outstanding stock.

Earnings have mounted steadily despite slippage of

sales in 1955, net profits now running more than 5 times

those of 1950 largely because of the advent of TV. The
record

:

Net
Pre-tax Net Per Divi- Total

Sales Earnings Profit Share dends Assets
1950— $124,105,408 $ 9.555.329 $ 4,105,329 $ .80 $ .53 $ 53333,265
1951— 192,384,608 13,618,942 6,360,097 .91 .53 101,481,809
1952_ 251,594,490 15,938,724 6,445,506 .92 .53 111,720,900
1953_ 313,908,771 22,687.288 8,894,642 1.27 .62 136,040.997
1954_ 373,380,139 23^14,645 11,414,645 1.62 .63 169,298,915
1955_ 316,572,766 29,897,427 13,397,427 1.83 .77* 180,089,502
1956_ 354,779,843 35,083,462 16,283,462 2.17 .90* 196,097,774
1957— 385.409,018 48,593,367 22,193,367 2.90 l.oot 222,870,272
1958 (9
mo.) $300,738,926 $36,200,462 $16,522,462 2.10 $1.00tt

• Plus 2% stock, t Plus 3% stock, tt Plus 3% stock payable Jan.
16, 1959.

All-network TV-radio strike by AFTRA, supported by
other entertainment unions, was threatened at midnight
Nov. 15. Big issue in 18,000-member union’s contract ne-

gotiations with CBS, NBC & ABC starting in Sept.—and
continuing at our presstime—was scale of fees paid per-

formers & announcers in commercials recorded on video

tape. Networks were in squeeze, advertisers reported put-

ting pressure on to hold line on rates since they ultimately

will pay for any increases. In preparation for deadline for

walkout, 3 networks recorded major upcoming programs
such as CBS-TV’s Ed Sullivan Show, NBC-TV’s Steve

Allen Show, ABC-TV’s Voice of Firestone.

It’s okay now for Jack Benny to satirize MGM’s movie

“Gaslight” on TV. J&M Productions Inc., which produces

Benny shows for CBS-TV, has bought 7-year license from
Metro to present long-suppressed TV film parody of fea-

ture, which was subject of celebrated copyright suit carried

to Supreme Court (Vol. 14:5). CBS said “air date will be

announced shortly” for showing of Benny’s satirization,

which also stars Barbara Stanwyck, Bob Crosby, Eddie

(Rochester) Anderson, Don Wilson.

Vandals blacked out WSFA-TV, Montgomery, Ala.

(Ch. 12), just before Steve Allen Show Nov. 9, on which
Negro star Harry Belafonte was to appear, by throwing

heavy chain across power lines. Station engineers re-

stored power an hour later. Earlier in year, WSFA-TV
was knocked off air just before scheduled telecast of inter-

view with the Rev. Martin Luther King, Negro integra-

tion leader.

Primary ABC-TV affiliates meet Nov. 19 in N. Y.’s

Sheraton East Hotel for regular one-day fall session. More
than 100 executives of stations are expected to participate,

AB-PT pres. Leonard H. Goldenson heading network con-

tingent.

Walt Disney named pageantry committee chairman

of Winter Olympic Games to be held in Squaw Valley,

Cal., Feb. 18-28, 1960.
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SUMMARY-INDEX OF THE WEEK'S NEWS November 22, 1958
CODE OF ETHICS BACKED BY LAW strongly urged on VHF SATELLITE STARTS in Hawaii as uhf in Kennewick,

Harris subcommittee by top lawyers. Pittsburgh Ch. Wash, gives up alter only 10 months on air. Reports

4 "bribery" charges still foggy (pp. 1, 5 & 6). on other new & upcoming stations (p. 11).

SPECTRUM STUDY COMMITTEE appointed by President,

headed by Victor E. Cooley, ex-Bell System, to report

by year's end. Short life puzzles industry (p. 2).

TELEVISION DIGEST SOLD to Triangle Publications Inc.,

publisher of TV Guide, etc. Statement by Martin Codel,

who becomes associate publisher (p. 3).

$3,000,000 DEAL FOR FRESNO VHF with 50-kw radio station

follows $4,550,000 purchase of Sacramento vhf. Status

of Providence and other deals (p. 4).

ALL QUIET ON LIQUOR FRONT as rebel Wisconsin radio

station abandons campaign for whiskey ads. TV-radio-

distillery forces maintain ban without struggle (p. 7).

TV IS ONLY GAINER among all ad media in Sept. vs.

Sept. 1957, network volume rising 4% while general

average sinks 19% in Printers' Ink Index (p. 7).

STORER ABANDONMENT LOSS on Ch. 12 WVUE $4,709,-

063, with $2,448,712 tax recapture, writeoffs included in

3rd quarter report. Channel now free (p. 15).

NBC STANDING BY RADIO networking, rich or poor, Sarnoff

asserts again; chairman foresees "useful and reasonably

prosperous future" for it (p. 16).

Manufaeturlng-Dlstrlbution-Financ*

SHAKEOUT IN TV INDUSTRY cuts number of set makers
at same time hi-fi boom is attracting new interests

and money into audio products (p. 12).

MOTOROLA RAISES TV PRICES, indicating industry-wide

surge to catch up with rising costs (p. 12).

STEREO BROADCAST STANDARDS to be set by ElA com-
mittee after exhaustive panel study of current develop-

ments. Findings must have FCC approval (p. 13).

INFLUENCE Rx: TONCTILIO OF JUDICIALITY'; Probably most salutary effect of the vast
volume of influence charges & countercharges, headline hunting, buck-passing by the
Congressmen who are brashest pressurers extant — is the arousing of the hitherto
latent consciences of practitioners before the regulatory agencies, including FCC.

What has long been mere common teacup talk — "something) ought to be done
about it" — congealed into action this week as attorneys came forward with their
ideas in the special Nov. 18-19 panel sessions conducted! by Rep. Harris’ committee.
The sessions marked a new high in Harris' free-wheeling activities after they had
hit new low earlier in week during hearings on Pittsburgh "bribery" charges (p. 5).

"Anti-influence" laws seem almost certain upshot of it all — as battery of
top-notch attorneys from industry. Govt, and universities gave Harris group a lot of
free and sometimes long-winded advice. There was considerable agreement among law-
yers that there's got to be a law with teeth in it before agency ethics are much
improved. Lawyers also agreed on one simple truth; The best way to get good admin-
istration is to appoint good officials.

One of most important presentations was that of David W. Peck , former N.Y.
Supreme Court judge, v/ho isi chairman of American Bar Assn, committee toi draft a code
of agency conduct. He recommended establishment of a code for govt, officials,
private attoraeys and parties, to attain the "punctilio of judiciality. " He said;

" As a code of this character will gain standing and force through the Con-
gressional imprimatur, it should be an enactment of Congress rather than a declara-
tion of the agencies themselves" (for his further recommendations, see p. 6).

James M. Landis, wily old wheelhorse of the New Deal, who once headed both
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CAB & SEC and now practices law in New York, got off a lot of suggestions. He was
particularly critical of law which requires President to have last word on CAB and
Tariff Commission rulings, said this puts a "premium on lobbying in its worst char-
acteristics." He attacked the " very casual" way President appoints men to agencies,
"generally on the basis ofi political considerations."

Landis suggested that members of agencies elect their chairmen, saidi that
annual rotation of chairmanship is "the worst practice of all," recommended that
the agency member who drafts a decision put his name on it — as substitute for the
general practice of issuing decisions anonymously.

Landis also slipped in a commercial for pay TV — since he's counsel for
Skiatron. He aimed a crack at Rep. Harris himself by saying that Congressional com-
mittees should stick to legislation, not "interfere in the shaping of policy by the
administrative agencies." One of most "patent" cases of such interference, he said,
"is the' recent action of the House Committee on Interstate & Foreign Commerce in the
setting aside of a carefully worked out program of the FCC in the field ofi subscrip-
tion TV. True, Congress as a whole can change and alter laws that it has enacted
but for a committee of the Congress to threaten reprisals in the event that its con-
ceptions and predilections are not carried out is to attempt to destroy the very
concept of the independent commission." Harris didn't comment.

* * * *

Govt, and non-govt, lawyers seemed divided on concept of taking "judicial"
jobs away from agencies and giving them to special courts. Govt, attorneys see
little advantage in it. Robert W. Ginnane . ICC gen. counsel, went so far as to say:
"Since 1930, there have been more cases of outright purchase and sale of justice in
the courts thani in administrative agencies." Private practitioners, individually
and through ABA, argued for special courts, claimed parties will feel they're get-
ting better break that way. Donald Beelar asserted that "you don't get a fair deci-
sion in a political environment." John Cragun said present practice makes agencies
"judge, jury & executioner." Retired FCC examiner Fanney Litvin argued for the set-
ting up of special courts for such things as comparative TV decisions.

We asked one FCC commissioner for his views ; "Let's look at the motives,"
he said. "What would produce more litigation and delays — and more business for

the outside lawyers? Courts, of course. It's the same motivation that produced the

McFarland amendments to the Communications Act. Outside lawyers forced them through
over our protests." He couldn't agree that govt, lawyers, on other hand, might be

loath to see their agencies shorn of their major functions.

PUZZLING PRESIDENTIAL CONNUNICATIONS GROUP: A study leading to another study —
that's how just about everyone characterizes President's new Special Advisory Com-

mittee on Telecommunications, the long-awaited " spectrum study" group appointed this

week by Leo A. Hoegh, director of Office of Civil & Defense Mobilization.

SACT has such a short life — must report by end of this year — that no one

sees how it can do any more than recommend how further studies should be conducted.

Matter of fact, a lot of people are asking; "Why wasi it appointed?" Best guess is

that President's advisors wanted to have a bolstered "position" when Congress con-

venes and reconsiders question of military-civilian division of the spectrum.

What started it all was Sen. Potter's (R-Mich.
)
doubts that military is mak-

ing. best use of its vhf spectrum, and his belief it might readily transfer some

of it to TV. To find out the, score, he introduced bill (S. Res. 106) to establish

a spectrum study commission but it was defeated by industry pressure (Vol. 14;30).

SACT is a high-level and experienced group , all right, though it doesn't

give. TV-radio industry much of a shake, albeit the member most closely associated

with TV-radio is one of the best — Dr. Frank Kear , Washington consulting engineer.

Chairman of 5-man group is Victor E. Cooley , retired chairman of Southwest-

ern Bell, until early this year the deputy director of OCDM's predecessor Office of
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Defense Mobilization, second in command to Gordon Gray. The other members are:

Dr. Irvin Stewart , FCC member 1934-1937, ex-pres. of W.Va. U, now on fellowship in

Hawaii. He's noted for distinguished work as' chairman) of President Truman' S' Commu-

nications Policy Board, which issued 238pp. report "Telecommunications — A Program
for Progress" after a year's study (Vol. 7:13). Wm. G. Thompson , retired AT&T asst,

v.p. in charge of overseas radio & cable commoini cat ions. Ma j . Gen. W. Preston
Corderman (USA, ret.), 1955-1957 Deputy Chief Signal Officer, now a v.p. of Litton
Industries, major manufacturer of military electronics equipment. Committee met

Nov. 18-19, meets again in about 2 weeks.

* * * *

Ever since Congress killed Potter Resolution to establish a study commis-
sion, after broadcasters lobbied against it for fear it would be stacked against
them (Vol. 14:32), there's been speculation the President would appoint his own —
but he delayed it so long that it was assumed he'd leave nexti move up to Congress.

Hoegh said the main task of SACT "is to recommend methods to bring about
improvements in the use of telecommunications resources. It will examine the exist-
ing governmental policies, use of facilities, and administrative arrangements and
procedures for the allocation, management and control of telecommunications includ-
ing the radio frequency spectrum for govt. & non-govt, use."

Committee won't be concerned with FCC's; powers & procedures, said Hoegh,

nor will it make studies of detailed problems such as radio frequency usage.

Both industry and FCC are puzzled by Hoegh' s statement. One commissioner
asks: "How can it study non-govt, spectrum use without concerning itself with the
'powers & procedures of the FCC? I think it's just a gesture."

EIA was obviously disappointed . H. Leslie Hoffman, chairman) of its spectrum
study committee, wrote to Cooley, expressing hope that this week's move is "the
first Step toward a long-range study of, the military & civilian) uses of the radio
spectrum and its administration," designed to promote more efficient use of radio.
He again offered industry's help in any such study.

Placement of 2 former AT&T men on SACT irks manufacturers no end, for sev-
eral are now feuding with AT&T over mobile radio, which they claim, AT&T is trying to
monopolize. They wouldn't have cavilled at one ex-AT&T man — but 2 is "too many."

Note : FCC meets again on its own vhf-uhf allocations problems Nov. 24.

Again at full strength with return of Chairman Doerfer from Europe and with consid-
erable staff-prepared material before it. Commission may make decisive moves.

TELEVISION DIGEST SOLD-Stalemenl by Marlin Codel: " It is with pride and confidence that I

announce the sale of Television Digest Inc. to Triangle Publications Inc., newspaper
& magazine publishers' andi operators of a group of TV-radio stations.

" Television Digest will join TV Guidei in Triangle's TV Publications Div. As
most of you know, TV Guide is one of the current phenomena of the publishing indus-
try, having achieved in little more than 5 years a circulation exceeding 6,500,000
for its 51 regional editions — largest circulation of any weekly in America.

" The new publishers of The Digest , with their greater resources, will be able
not only to continue the authoritative & objective editorial approach of The Digest
but will be able to insure improved and expanded service to its readers, whO' gener-
ally are the top executives of the TV-radio broadcasting and related amusement-elec-
tronic arts and industries.

" These factors , plus my own need to slacken my working pace after some 40
years of strenuous journalistic activities, 32 of them as a specialist in radio and
television, prompted my decision to sell The Digest.

" I shall remain as an associate publisher — and it goes without saying that
I'm proud to be associated with Triangle and with Mr. Walter H. Annenberg, its pres-
ident, who was good enough to say that, as a reader of The Digest almost from its
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inception, he has always been impressed by its record of. service to the industry and
by its high reputation for originality, accuracy and integrity. As our readers know,
these have been The Digest's motivating force from the time it was foianded in 1945
after my return from wartime service overseas with the American Red Cross. In 1944,
as many will reoall, I sold Broadcasting Magazine, which I also founded and which I

published for 15 years, to its present owners.
" The staff of Television Digest will be retained . Triangle takes over as of

the end of this month. After a vacation, I shall have my own private office in
Washington to continue some writing and to handle my personal business affairs."

TV OWNERSHIP-THE OLD ORDER CHANGING: still more of TV's "founding generation" are
stepping aside in favor of new capital and sometimes younger operators confident of

the present profitability and future potential of telecasting. This week, another
multi-million dollar station sale deal was disclosed, about the 200th since we began
keeping track of them in 1949 (see TV Factbook No. 27, pp. 323-329).

KFRE-TV, Fresno, Cal. (Ch. 12 ), only vhf in pioneer uhf-saturated area, has
been sold by f ounder-pres. Paul R. Bartlett & associates for $3,000,000, purchase
price including their 50-kw radio KFRE (940 kc). Both are CBS-affiliated. Buyer is

Walter Annenberg's Triangle Publications Inc ., Philadelphia (Philadelphia Inquirer,
TV Guide, et lal), which already operates 4 vhf's, one lohf, 4 AMs (Factbook, p. 387).
Triangle's TV-iradio v.p. Roger Clipp said no changes in Fresno personnel or policies
are contemplated. Broker in deal was Howard Stark.

Formally announced this week , too, was sale of KBET-TV, Sacramento, Cal . (Ch.

10), without any radio adjunct, to John Hay Whitney's Corinthian group, operator
of 3 vhf's, one uhf, 2 radios; like Triangle, it wants to acquire full allowable
limit of 5 vhf's, 2 lihf's, 7 radios (for present holding, see Factbook, p. 385). As
previously reported (Vol. 14:43), price is $4,550,000 cash. Corinthian is headed by
40-year-old Whitney partner C. Wrede Petersmeyer, himself a Californian.

Definitely on the block is WJAR-TV, Providence (Ch. 10) with its radio WJAR
(5-kw, 920 kc) — but they're so inextricably intertwined in their banker-controlled
parent Outlet Co . , dept, store operator, that few want to tackle job of sepa.rating

the package, said to be acquirable for around $12,000,000. N.Y. realtor Roger L.

Stevens, best known as backer of Broadway shows who was once identified with owner-

ship of Empire State Bldg. , has option on Outlet (traded on N.Y. Stock Exchange) and

is trying to develop 2 purchasers — one for TV-radio, other for store. Broker

Allen Kander has purchased some stock, has indicated deal may be near, but buyers

and valuation allocated for the stations aren't revealed.

4: *

These big projected deals come in wake of $6,000,000 cash purchase by Cowles

TV-radio-publishing group (Factbook, p. 386) of Hoyt Wooten's WREC-TV, Memphis (Ch.

3) with radio WREC (5-kw, 600 kc), which pends FCC filing (Vol. 14:45); $2,800,000

purchase of pre-freeze WKTV, Utica, N.Y . (Ch. 13, shifting to Ch. 2) and radio WKA.L,

Rome, N.Y. (250-w, 1450 kc) by Paul Harron & associates (Vol. 14:46) ; transfer of

WITI-TV, Whitefish Bay-Mi Iwaukeei (Ch. 6), with no radio adjunct, purchased by Storer

for $4,462,500 (Vol. 14:46) and approved by FCC last week.

Scarcely a TV station owner has not had offers to buy, and more deals are in

the making secretly as entrepreneurs scour the hustings in quest of properties —
apparently with more buyers than sellers. Only ones revealed as being negotiated,

but nothing definite yet, are KPTV, Portland, Ore . (Ch. 12) and WMUR-TV, Manchester ,

N.H. (Ch. 9) and it won't be surprising if they change hands soon (Vol. 14:45). And

many overtures have been made to acquire San Francisco Chronicle's KRON-TV (Ch. 4),

most notably by NBC which wants TV outlet in that city so badly (it already has AM)

that it would willingly dispose of WRC-TV, Washington (Ch. 4) lander 5-limit; but any

prospective buyer is told KRON-TV cannot be had without also buying the newspaper.
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Pittsburgh Smog (Cont.): Ex-FCC chairman George

C. McConnaughey had his delayed day in House
“influence” subcommittee’s court this week, testi-

fying under oath to what he did & didn’t do in

much-befogged 1957 Pittsburgh Ch. 4 “bribery”

case (Vol. 14:46). He tried to dispel ugly rumors
involving him, left investigators still mired in

gossip & innuendoes they themselves had spread

publicly.

Unsubstantiated reports that his Ch. 4 vote

had been up for sale were “the most unbelievable,

inconceivable, vicious things I ever heard of,” said

McConnaughey, who now is in private law prac-

tice with son in Columbus, 0. “Nothing ever hurt

me or my family like this.”

McConnaughey acknowledged that he had
lunched privately in Washington’s Mayflower

Hotel in spring of 1957—while Pittsburgh award
was pending—with pres. Earl F. Reed of appli-

cant TV City, which subsequently joined with

Hearst’s WCAE to win WTAE grant. But if

anything irregular occurred, McConnaughey told

Commerce legislative oversight subcommittee, it

was this:

“Mr. Reed said he represented some clients in Ohio,

National Steel & other clients, and that he might be in

a position to throw my son some law business. When he

made that statement it Avas a shocking thing to me. I

changed the subject as rapidly as I could.”

* * « #

But former FCC chief swore that there was nothing

to vague allegations of wrongdoing by him which the

headline-happy subcommittee obtained in Sept, from in-

vestigator Oliver Eastland and again last week from Reed

and assorted other principals & lawyers in Ch. 4 pro-

ceedings. Specifically—and vehemently—McConnaughey
denied that:

(1) He had let it be known, directly or Indirectly, that

he would switch his vote from Hearst to TV City for

$50,000 fees from latter. (2) He had received offer from
Hearst of $20,000 per year for 5-10 years as legal retainer.

(3) He was source of Commission “leak” to Reed & other

principals that FCC had been tied 3-3 in case. (4) He has

been paid any money or given any law business by any

Ch. 4 principal since he left FCC June 30, 1957.

When McConnaughey’s testimony was over. Rep. Wol-

verton (R-N.J.), ranking minority subcommitteeman, ob-

seiwed: “I have sympathy for someone charged with an

offense who can only say T am not guilty.’ ” Wolverton

said that so far as he had been able to find out, all

“bribery” talk in Ch. 4 case “comes down to an alleged

telephone call [to Reed] by an unknown person.”

Subcommittee planned one more try Nov. 24 to rescue

itself from tangle of testimony before giving up on Pitts-

burgh. Re6d and George A. Sutton, Washington attorney

for TV City who teamed up briefly for law business with

McConnaughey after he left FCC, were recalled for more
questions. Also called was Wm. G. Matta, of Matta Enter-

prises, one of Ch. 4 applicants who withdrew to leave field

to TV City & Hearst.

Best that acting subcommittee Chairman Williams

(D-Miss.) could think of to do next was to toss rumors to

Justice Dept, to see if it could make anything actionable

out of them. Williams thought that maybe Justice could

start “criminal libel” proceedings against yet-unidentified

originators of i-umors if it found no basis for bribery case.

But Justice Dept, spokesman told reporters later:

“No testimony was given at the subcommittee hearings

which had not previously been given to the grand jury

[which recessed without any action in Pittsburgh case].

Unless some new evidence is developed there is no reason

or intention to resubmit it to the grand jury.”

Note: Scoring subcommittee’s “boobery” and “hunger
for cheap notoriety,” Washington Post said editorially that

McConnaughey committed “gross impropriety” by meet-

ing privately with Reed—but as for “bribery”:

“The most logical next stop for the free-wheeling sub-

committee would be some sort of wailing wall where it

could repent of its indiscretion. It ought to take a candid

look at the ridiculous spectacle it has made of itself.”

St. Louis Post-Dispatch said McConnaughey “offended the

proprieties” by having lunch with Reed, but that: “If the

investigators had no evidence or no prospect of evidence

to support a charge so scandalous, they should have heard
the reports in executive session only.”

Miami Case in Stern's Hands: Judge Horace Stern’s

initial decision in Miami Ch. 10 “influence” case,

which he expects to issue by Dec. 1 following this

week’s oral argument, is expected to be endorsed
by FCC with almost no change. That won’t end
the case, of course. It’s bound to get back to

Court of Appeals, sooner or later, either under
pending appeals or new ones—no matter which
way FCC votes. Grand finale is still months off

—

though Stern’s forthcoming recommendations may
well foreshadow it.

Attorneys for parties elaborated and punc-

tuated the briefs they filed last week (Vol. 14:45)
—generally using stronger language orally than
they were willing to commit to the cold type of

legal documents.
FCC assoc, gen. counsel Edgar Holtz led off with de-

mand National Airlines’ CP be cancelled; that 3 of the 4

applicants be disqualified, or that black marks be put on

their escutcheons in any further comparative considera-

tion

—

National Airlines, WKAT & North Dade Video. He

made no attack on L. B. Wilson Inc., though he asserted

Justice Dept, had no right to suggest that FCC accept L. B.

Wilson’s and new applications in a new proceeding for

Ch. 10. He insisted examiner can’t recommend that.

Holtz also noted that his brief hadn’t mentioned Con-
gressional pressures, but he urged that “your decision

make clear they’re no different from anyone else.” With
a wry smile. Stern said: “You mean that the courtesy you
extend them doesn’t apply to the examiner?”—bringing

gleeful snickers from hearing room audience. Holtz ended
with declaration that Stern’s decision could be a “land-

mark, a touchstone.”

4: 4: *

WKAT counsel Paul Porter insisted that pres. A.

Frank Katzentine did everything he could “to protect FCC
processes” when he and his friends contacted ex-Comr.

Mack and Congressmen in effort to persuade Mack “to vote

on the merits.” Porter’s plea was a climate-of-the-times

approach, saying in effect that Katzentine did what the

“mores of the community” demanded in attempting to

nullify efforts being made on behalf of National Airlines.

“If he’d gone to the Justice Dept.,” Porter said, “he pi’ob-
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ably wouldn’t have got past the front door.” He said it

would be “unrealistic” to apply an “ex post facto” con-

demnation to Katzentine.

L. B. Wilson counsel Paul Segal, agreeing that Na-
tional’s CP should be declared dead, went on to say that

WKAT’s argument seems to be this: “It may be wrong to

fix a case, but it’s not wrong to unfix a case.” Such argu-

ment, he said, “is adolescent.” As for North Dade Video,

he lambasted “the intrinsically incredible testimony of Bob
Jones.” He v/as referring to pro-North Dade document
which ex-FCC Comr. Robert Jones said he had given

Comr. T. A. M. Craven after Ch. 10 final decision was ren-

dered. Segal claimed the document just didn’t have the

appearance of one tendered for “academic” purposes, as

Jones said it was.

Judge Stern appeared quite dubious about Segal’s

claims, stating that there was no evidence that Jones’ docu-

ment was presented before the decision. Regarding Jones’

efforts to get Congress to block grants of TV franchises to

airlines. Stern said there was nothing “clandestine” about

the efforts
;
that “suspicion doesn’t take the place of facts.”

Nathan David, arguing for North Dade, emphasized

that none of his principals attempted to contact commis-

sioners; that Jones’ efforts on Capitol Hill “didn’t try to

focus the attention of Congress on the case, as such”; that

Craven couldn’t have voted because he’d served as engi-

neering consultant to Storer Bcstg. Co., which had been

involved in case at one time.

* * *

National Airlines counsel Norman Jorgensen went
further than ever to disassociate his principals from Thur-

man Whiteside, the attorney who had interceded with

Mack. He admitted that National sought to hire White-

side. However, he said, when Whiteside declined to be-

come counsel, he went on to play several sides of the

fence. Jorgensen asserted that Whiteside not only made
a pitch for National but at same time sought to persuade

Katzentine that he was “unpledging” Mack from National.

Jorgensen said Whiteside did this to get insurance business

from National and to get Katzentine to grant concessions

in a certain “Foster Trust case,” in which Whiteside and

Katzentine were opposing counsel.

Jorgensen wrapped up his argument with a big blast

at Justice Dept. “The Justice Dept.,” he stated, “was in

haste to get an Administration face-scrubbing before the

public and to restore its prestige.” Justice Dept, attorney

Robert Bicks said Dept, would rest on its brief, and he

offered no oral statement.

Reporters asked Judge Stern if he would preside at

any more “influence” hearings such as upcoming Boston

Ch. 5, which presumably FCC will designate Tor hearing

by Dec. 15. Stern declined to answer either way, leaving

distinct impression he may well handle more. Until end of

year, however, he expects to be heavily occupied as vice

chairman of a special Pa. committee considering revision of

State’s constitution. He’s retired chief justice of State

Supreme Court.

TV Prober Praises It: Chairman Harris' (D-Ark.) of

House Commerce Committee and its legislative ovei’sight

subcommittee (see pp. 1 & 5) thinks American TV system

is “best & freest yet devised.” In National TV Week
statement released by NAB he pointed to TV’s “potential

for the future welfare of this nation and other nations,”

predicted that “more & more TV will become a medium not

only of entertainment but of information & education.”

Laws For a Code of Ethics: New legislation, provid-
ing penalties for violations, are a “must” if influence-
peddling is to be curbed, according to David W. Peck,
former presiding justice of N. Y. Supreme Court appellate
div., representing American Bar Assn. Participating in
Nov. 18-19 panel discussions before Rep. Harris’ investi-
gative subcommittee (p. 1), he stated:

“The only problem really is in defining the type of
proceedings in which a code should apply. In their legis-
lative and executive operations the members and staffs
of the agencies should be approachable by citizens and by
public officials. The difficulty of definition is that there is

not always a sharp line between a legislative or executive
function on the one side and a judicial function on the
other. But the possible nicety of distinction is no excuse
for failing to reach a definition of the area in which a code
should be applicable.”

He suggested that code apply to all proceedings
“where the agency is determining, as between contending
parties, public or private, any right, privilege, license,
obligation, liability, sanction or status of a person or
persons.”

Written ex parte communications. Peck said, should
be returned to senders “with due reference to the code” and
copies placed in public file. In case of oral pitches: “The
speaker should be advised at the outset of the violation
involved and the conversation should be quickly terminated.
If the speaker should persist, the agency official addressed
should make a fair written summary of the conversation
and place it in the public file, with notice to all interested
parties.”

Thereafter, Peck said, “an adequate opportunity should
be afforded all interested persons to make seasonable reply
to any ex parte communications. But all such communi-
cations should be ignored in considering a case.”

Punishment: “Violations could well be made a crime
with appropriate penalties; lawyers could be baned from
practicing before the agency; and sanctions such as a
denial of standing or recognition of any asserted claim or
interest might be invoked against any principal in whose
behalf the code was violated.”

Indianapolis Retake: New FCC vote on Indiana-
polis’ Ch. 13, now occupied by Crosley’s WLWI, will be
made without Comr. Craven, who bowed out of case as
Commission scheduled oral argument (with Crosley &
WIBC as competitors) in compliance with Court of Appeals
order (Vol. 14:39, 42). Commission also granted Crosley’s

request for authority to continue operating pending new
decision, turned dowm WIBC’s petition for joint operation
by the 2 contestants. Court had vacated CP on grounds
Craven shouldn’t have voted to break 3-3 tie because he
hadn’t heard oral argument. Court didn’t rule on charge
that Craven was further disqualified from voting because
he had been engineering consultant for WIRE (now out of

the case) before joining FCC. This week, Craven stated
flatly that he won’t participate again, not even if there’s

another deadlock—unless courts say he can. Originally,

gen. counsel Warren Baker had advised him it was his

legal duty to vote. In one of this week’s orders in the

proceeding. Craven’s colleagues stated: “The Commission
desires to express the high regard which it holds for

Comr. Craven’s irreproachable character and unimpeach-
able integrity.” With Craven out of picture, Comr. Doerfer
remains sole member who voted for Crosley. Mack & 5Ic-

Connaughey are gone; Hyde, Bartley & I.oe vote<l again.st

Crosley. Ford & Cross will be able to vote after hearing
oral argument—date not yet set.
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Retreat in Manitowoc: A forlorn rebel surrendered

—and all was quiet again this week on the rarely-

breached broadcasting-liquor industry front set

up voluntarily at Prohibition’s end to guard the

air against whisky commercials.

In Manitowoc, Wis. owner-mgr. Francis M.
Kadow of 250-watt radio WOMT pulled down his

liquor rate-card flag. He had hoisted it last month,
stirring up some excitement in industry but win-

ning no radio or TV recruits for his revolt against

broadcasting tradition—and no liquor accounts,

either (Vol. 14:43-44).

Kadow signaled his retreat in WOMT’s Station

Breaks house organ, proclaiming in “Notice to

Interested Parties” that:
“We have reversed our position on the acceptance and

the broadcast of ‘HARD LIQUOR’ advertising on WOMT.
“I can give you any one of 60 or more reasons for

the change of our position in this matter. However, the

one re-occurring argument advanced by interested parties

who are not in radio broadcasting industry but who were

interested in what we proposed to do and that was

—

“ ‘Such advertising as we proposed to carry is all

right in magazines & newspapers, as these mediums do

not have the absorption, persuasiveness or the impact of

radio.’

“Re-evaluating our medium, it maybe is for the best

interests of all that the great force of radio be kept in

restriction.

“It’s unfortunate that the 5 words in our rate card

No. 25 [‘All alcoholic beverage advertising accepted’] were
blown to the proportions they were.’’

* * *

Kadow put it more succinctly (o us. Just before he

publicly conceded defeat he said: “If I give this thing up,

it will be for only one reason. It will be because liquor

TV—Only Brighl Spot: All national media except net-

work TV dropped in Sept, from Sept. 1957 levels, general

decrease of 19% for month being offset only by TV’s

gain, according to Printer’s Ink’s National Advertising

Index. For 9 months of 1958, while cumulative index for

all media was down 4% from same period last year, net-

work TV gained 11%, only other medium in plus column

being direct mail, up 4% for first 8 months. Sept, figures

not available. Network radio was off 18% in Sept, from

Sept. 1957, magazines 12%, newspapers 17%, business pa-

pers 11%. PI Index doesn’t include estimates of TV or

radio spot. These ai’e figures for Sept. & Jan.-Sept.:

%
Index % change from cumu-
Sept. Sept. 1 month 1 year lative

Medium 1958 1957 ago ago change
General Index . 175 215 —12 —19 — 4
Total Magazines ... . 145 165 — 4 — 12 — 7
Weekly . _ 163 189 — 6 —14 — 8
Women’s 107 131 — 4 —18 — 8
General Monthly 175 176 -t- 2 — 1 — 4
Farm 87 108 0 —19 —19

Newspapers 182 220 — 1 —17 —10
Network Television 399 383 — 2 4- 4 4-11
Network Radio 27 33 -fl3 —18 — 6
Business Papers -. 199 224 5 —11 — 7
Outdoor 150 154 — 8 — 3 — 2

All Indexes have been seasonally adjusted. Tlie index shown for
each medium Is based on estimated total advertising Investments
In the medium, including talent, production and media costs. For
each medium, the base (100) Is an average of total Investments In
the years 1947-49 except for the TV base which covers the years
1950-52. "Cumulative change" In the last column refers to the
change, from same period last year, of the Index average from
Jan. through Sept. 1958. Direct mall Index for Sept, is not avail-
able.

advertisers aren’t interested. And if they’re not interested,

why should we be?”
He told us that station boycott voted by group of

local clergymen in protest against his bid for whisky
sponsors “didn’t amount to a hill of beans,” that WOMT
had lost no accounts or known listeners because of it. He
also said he has no intention of making peace with NAB,
from which he resigned after pres. Harold E. Fellows

accused him of “selling his birthright for a $20 bill.” But
he admitted unhappily that his liquor-revenue cause got

nowhere.

NAB’s TV & radio code committees haven’t deigned to

acknowledge that any threat to their self-regulating rules

against whisky commercials had been I’aised by the minor
furor caused by Kadow. They called no emergency meet-

ings, didn’t even bother to reaffirm codes. And—as expected

—Distilled Spirits Institute board, meeting in regular ses-

sion this week in N. Y., acted to keep its own TV-radio
liquor ad ban intact in revised voluntary regulations, which
were relaxed to permit illustrations of women in ads.

At week’s end, the quiet on the liquor front nationally

was disturbed anew only by a fringe movement. Bottlers

of Schweppes soda, thru Ogilvy, Benson & Mather, were
proposing radio commercials which would suggest that

Schweppes goes good in such combinations as gin-&-

tonic. Agency said it had had “heavy” response from
stations willing to accept such commercials. But no final

decision on campaign was reported.

* * ^

Note: FCC sentiment—both at high & low echelons

—

on TV-radio acceptance of liquor commercials, which has
been agitated by only one trade paper, is epitomized by
FCC Comr. Hyde’s remark: “I think the broadcasters have
more .sense than that” (Vol. 14:44). However, Comr. Lee
said Nov. 15 on Closeiip panel program on KMOX-TV, St.

Louis, that he’d have no objection to such commercials so

long as they’re presented at “suitable time” and “in good
taste.” Lee emphasized this was his opinion, not FCC’s.

‘ABC-TV Has Come of Age’: Network maturity has
been reached by ABC-TV, pres. Oliver Treyz assured 125

executives of primary affiliates at fall meeting this week
in N. Y. He and other network officials, developing “ABC-
TV Has Come of Age” theme, boasted that: (1) “Average
evening commercial program” this season has 1,500,000

more homes in viewing audience than last season. (2)

Commercial hours sold this year total 48 vs. 27 in 1957-

58 season. (3) More sponsors are on ABC-TV—63 now vs.

50 year ago—than ever before. (4) “Operation Daybreak”
is 95% sold. (5) More evening programs lead in their time
periods. (6) New shows will be added to schedule in spring.

Participants in presentation of ABC-TV success story in-

cluded John Daly, v.p.-news; Thomas W. Moore, v.p.-pro-

gramming; Wm. P. Mullen, v.p.-sales; Donald W. Coyle,

v.p.-gen. sales mgr.; Alfred R. Beckman, v.p.-station re-

lations.

TV Critics Hit Again: CBS-TV pres. Louis G. Cowan,
who recently lit into newspaper dei’ogators of TV in

speech to Pittsburgh Ad Club (Vol. 14:38), resumed his

counterattack this week. He told Minneapolis Ad Club
that columnists who sneer that TV is geared to 12-year-

old mentalities don’t know what they’re talking about. He
said he welcomes “responsible criticism” by press of TV
programming, but that he knew of “no feeling on the part

of anybody” in industry that presumes viewers have low
mentalities.
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Valuable Marketing Guide: Vital statistics on 7 major
media—newspapers, magazines, farm papers, network TV,
spot TV, business papers, outdoor—^with analyses of their

respective status and trends are provided in 346pp. Adver-
tisers’ Guide to Marketing for 1959 released by Printers’

Ink as Section 2 of its Oct. 31 edition (635 Madison Ave.,

N. Y. $2.50). It’s the most comprehensive such compila-

tion yet produced, valuable alike for evaluating respective

media and charting media use trends. Unlike the monthly
Printers’ Ink Index, prepared in collaboration with Mc-
Cann-Erickson Research Dept., the media covered do not

include huge direct mail (1957 volume estimated at nearly

$1.5 billion). Breakdowns for radio (total SRA-estimated
1958 volume $576,000,000) also aren’t carried.

Figures are devoted to the all-important $l,000,000-or-

higher national advertisers, for main part, and the top

10 for all media in 1957 are shown as: General Motors,

$104,066,030; Procter & Gamble, $90,511,850; Ford Motor,

$68,652,181; Chrysler, $58,725,019; Lever Bros., $43,482,-

670; General Foods, $41,759,576; Colgate-Palmolive, $40,-

558,614; American Home Products, $28,564,219; General

Electric, $27,761,387; R. J. Reynolds, $25,748,112. The
“100 top” are further tabulated, total as well as by media,

as are the 383 “millionaires” which in 1957 invested a

record total of $1,970,728,000, up 8.1% from 1956 and
representing 63% of all the advertising in the measured
media.

Listed, too, are the leading network TV, spot TV and
radio advertisers—all figures previously released by their

respective trade associations and generally published in

the trade press but here put together in one volume and
ready-reference format for first time.

Wm. S. Paley, CBS chairman, Wm. S. Hedges, NBC
v.p. for general services & Carl Haverlin, BMI pres., given

special awards Nov. 20 by N. Y. chapter of Broadcast

Pioneers for contributions to radio & TV.

Fabulous British TV Growth : As if to underline

our analysis of commercial TV development in Britain

—

which showed that it now reaps 47% as many advertising

dollars as whole newspaper-magazine field, compared with

27% in U. S. (Vol. 14:42)—one of the 10 commercial con-

tractors has issued report showing what the increase has

meant to individual investors. Associated TV Ltd., re-

leasing plan covering conversion of stock, showed that

chairman Prince Littler’s $2500 investment increased in

value to $560,000; deputy chairman (ex-BBC program
chief) Norman Collins’ $6300 to $1,404,900; managing di-

rector Val Parnell’s $2800 to $624,000. Firm lost money
first year, achieved $560,000 profit second year, $10,262,000

last year, is expected to exceed $14,000,000 in 1958. In-

dependent TV Authority, which oversees commercial op-

erations, is seeking a second commercial channel to cover

the country; if it’s authorized, additional contractors will

be selected. [For directory of the 10 contractors, with

officers, addresses, etc., see TV Factbook No. 27, p. 310.]

Network TV evening audience increased 8% in first 10

months of 1958 compared with same 1957 period and the

gain in daytime viewers was 9%, TvB reports on basis of

Nielsen ratings. Evening programs in Jan.-Oct. this year

reached average of 620,000 more homes than in Jan.-Oct.

1957, weekday daytime programs reached 276,000 more
homes, according to TvB.

ITC has contracted with Saturday Evening Post for

39 half-hour film shows; producer is Robei’t J. Enders.

ADVERTISING AGENCIES: J. R. Pearshall becomes
pres., Charles Dallas Reach is chairman of Reach, Mc-
Clinton & Pearshall, formed from merger of Reach, Mc-
Clinton, N. Y. & J. R. Pearshall Co., Chicago . . . Edward
L. Bond, Young & Rubicam v.p., promoted to head of con-
tact dept., succeeding Harry Harding, recently named
exec. v.p. . . . Howard Shank, ex-Benton & Bowles v.p.,

named v.p. of Grey Adv., succeeding Arkady Leokum, re-

tired . . . Harry Wayne McMahan resigns as v.p. of Leo
Burnett Co. to set up Cupid Inc., production firm, with pro-

ducer Jerry Fairbanks . . . Christy Walsh, ex-Ted Bates,

joins Ogilvy, Benson & Mather to head new Hollywood
office to be opened in Feb. . . . Henry L. Hayden, ex-

Buchanan & Co. exec, v.p., joins Norman, Craig & Kum-
mell, N. Y, . . . Paul E. Mathias resigns as BBDO v.p. to

join F. L. Bradfiure & Sons as v.p. . . . Herb Zeltner pro-

moted to v.p. & asst, media director, Lennen & Newell . . .

Harold Davis, Grey Adv. v.p., named asst, to pres. Arthur
F. Fatt . . . Alfred C. Gary heads new Dallas office of

Kenyon & Eckhardt (Meadows Bldg.) . . . Edward W.
Karthaus promoted to v.p. of Erwin Wasey, Ruthrauff &
Ryan . . . Shelley Hull, ex-Henry Jaffe Enterprises, joins

Ted Bates Hollywood office as a production supervisor . . .

Paul Keller named research director of Reach, McClinton &
Co., succeeding Edward Stover, now handling special na-

tional research projects . . . Peter A. Cavallo Jr., resigns

as v.p. of TV-radio dept, of D’Arcy Adv., Chicago, plan-

ning to go into radio station operation . . . Walter O.

Wegner, ex-A. C. Nielsen Co., named marketing-research

director, Cortez F. Enloe Inc.

Lee H. Bristol, chairman of Bristol-Myers, and Lewis
Gruber, pres, of Lorillard, both pioneers in radio & TV’

advertising, will be honored for outstanding contributions

to American advertising at testimonial dinner by adv.,

publishing & communications divs. of Federation of Jewish

Philanthropies Dec. 4 in the Waldorf-Astoria, N. Y.

Instantaneous TV rating systems such as American
Research Bureau’s “Arbitron” and Nielsen’s upcoming
“Audimeter” (Vol. 14:44) are mixed blessings to pro-

grammers & sponsors, NBC research director Dr. Thomas
E. Coffin told 3rd annual seminar of Broadcasters’ Promo-
tion Assn, in St. Louis this week. In slide-illustrated ad-

dress on “By the Numbers” at 3-day session. Dr. Coffin

showed how varied rating techniques operate to provide

“a yardstick—and only one yardstick” of program values.

And new instant ratings, he said, share vdth older systems

“both the promise of new understandings and the danger
of new confusions. The very fact of their immediacy &
excitement tempts people to jump on their horse and ride

off in all directions.” In another key speech to 225 station

promotion executives attending BPA meeting. Westing-

house stations pres. Don McGannon warned that “broad-

casting, as the branch of show business that reaches most
people most often, lives in a world of criticism”—with

newspaper competitors as chief critics. He urged broad-

casters to use own promotional facilities to build “cor-

porate image” of TV & radio as the “dynamic sales media
[which] can market products more efficiently & more
economically than any other media.”

Rate increases: WRGB, Schenectady, Sept. 1 added

Class AA hour (7:30-10:30 p.m. daily) at $1250, min. at

$225 (no discount on spots) , Class A hour remaining $1100.

KUTV, Salt Lake City, Nov. 1 added Class AA hour (6:30-

10 p.m. daily) at $650, min. at $180, Class A hour going

from $600 to $450.
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Personal Notes: Harvey Struthers, recently gen. mgr. of

CBS’s discontinued uhf WHCT, Hartford, soon to be

revived by ex-WNHC-TV gen. mgr. Edward D. Taddei

(Vol. 14:46), named director of station services for CBS-

TV stations div., effective Dec. 8, serving as liaison be-

tween stations and that div., headed by v.p. Craig Law-

rence, also between stations and CBS network, engineering,

building & construction, labor relations, etc. . . . Lament L.

(Tommy) Thompson, onetime FBI agent, ex-CBS-TV Spot

Sales in Chicago & N. Y., recently sales mgr. of WHCT,
Hai’tford, named director of newly established client rela-

tions dept, of Spot Sales in N. Y.; Sherman Adler, onetime

WMCT, Memphis, promoted from account exec, to Chicago

director of same dept. . . . Davidson Taylor, who has been

public affairs v.p. of both NBC & CBS, has been appointed

consultant to the Lincoln Center Committee of the N. Y.

Public Library to work on plans for a Library Museum of

the Performing Arts . . . Leonard H. Goldenson, AB-PT
pres., reelected chairman of United Cerebral Palsy Assns.,

which he helped found in 1950 and served as pres, for 5

years . . . Patricia Ann Lee, daughter of FCC Comr. Rob-

ert E. Lee, married Nov. 22 to Army Lt. Martin C. Fisher,

Yorktown, Va., stationed at Ft. Belvoir, Va. . . . Halsey V.

Barrett, ex-TvB director of national sales, named TV
business development mgr. of rep Katz . . . Harold A.

Dorschug, ex-WHCT, Hartford, named engineering director

of WTIC-TV & WTIC, also Hartford . . . John Esau, ex-

gen. mgr. of KWWL-TV, Cedar Rapids, named eastern

sales mgr., Norman J. Ostby, ex-MBS, west coast sales

mgr., of Jack Wrather’s Programatic Bcstg. Service Inc.

(automation programming system) . . . Warren L. Braun,

asst. gen. mgr. of Transcontinent’s WSVA-TV & WSVA,
Harrisonburg, Va., adds duties of engineering director . . .

Hal Chase, onetime gen. sales mgr. of KNTV, San Jose,

also ex-MCA-TV Ltd., promoted to San Francisco office

mgr. of H-R Representatives, succeeding James Alspaugh,

now H-R radio sales mgr., N. Y. . . . F. Greer Parkinson,

ex-program chief of WBNS, Columbus, named mgr. of

Hearst’s radio WCAE, Pittsburgh . . . Mitchell S. Cutler,

1958 George Washington U Law School graduate, joins

Washington firm of Welch, Mott & Morgan . . . Charles F.

Holden, ex-Hollywood CBS-TV, named production mgr..

Videotape Productions of N. Y. . . . Albert S. Goustin, ex-

Ziv, named director of sales of Paramount TV Productions

and Paramount Sunset Corp., TV subsidiaries of Para-
mount Pictures . . . John P. Rohrs, ex-Gross-Krasne, MCA-
TV & Pearson reps, appointed central div. mgr. of Telestar

Films . . . Sidney G. Deneau, western sales mgr. of Para-

mount Film Distributing, named also a v.p. . . . Dan
Chamberlain, ex-MGM-TV, named special public relations

projects coordinator of Colgate & Co. . . . Walt Plant re-

signs as eastern div. mgr. of Independent Television Corp.

to form own Hollywood production firm . . . Burton I.

Lippman promoted to NTA comptroller, succeeding Leon-

ard S. Holstad, resigned . . . Carl A, Russell, ex-Ziv &
WBKB-TV, Chicago, named ITC mgr. of regional sales,

headquartering in Chicago but reporting directly to pres.

Walter A. Kingsley.

Obituary

Edward Harvey Long, 60, treas. of Huntington Pub-
lishing Co. {Huntington Herald-Dispatch and Advertiser)
and its subsidiary WSAZ Inc. (WSAZ-TV & WSAZ), died

Nov. 18 of cancer. His brother Walker is secy, of the
firm and father-in-law of Lawrence H. (Bud) Rogers II,

pres. & gen. mgr. of the stations and active in TV indus-

try affairs. Among survivors are widow and father. Col.

J. H. Long, latter now over 95.

Sydney B. Loewenberg, 47, until a few months ago v.p.

of Joseph Katz Adv., died Nov. 18 at Phelps Memorial
Hospital, Croton-on-Hudson, N. Y. Surviving are widow,
2 sons.

M. L. Nelson, 49, managing news editor of WHO-TV
& WHO, Des Moines, died of a heart attack Nov. 16.

Broadcasters’ Promotion Assn, at St. Louis convention

(see p. 8) elected: Charles A. Wilson, adv. & sales pro-

motion mgr. of WGN-TV, Chicago, as pres, to succeed

Elliott W. Henry Jr., ABC western div. publicity & pro-

motion director; Gene Godt, WCCO-TV, Minneapolis, first

v.p.; Burt Toppan, WTVJ, Miami, 2nd v.p. New directors

for 3-year terms: Janet Byers, radio KYW, Cleveland;

Harvey Clarke, radio CFPL, London, Ont.; L. Walton
Smith, WROC-TV, Rochester, N. Y.; Austin Heywood,
KNXT, Los Angeles. BPA board named Don B. Curran,

KTVI, St. Louis, as director to fill out 2 years of teim

of Ed. M. Morrissey, KIMA-TV & KIMA, Yakima, Wash.,

resigned.

More electees to public office from the broadcasting

industry (Vol. 14:45): J. B. Fuqua, owner of WJBF,
Augusta, Ga. (Ch. 6), elected in field of 4 candidates to

full 2-year term in Georgia House of Representatives,

where last term (he was first elected in 1957 to fill an

unexpired term) he was actively identified with adminis-

tration of Gov.-elect Ernest Vandiver. Ray T. Miller Jr.,

pres, of radio WERE, Cleveland, elected State Senator.

Raymond Motley, commercial mgr., WMOH, Hamilton, 0.,

elected to Ohio General Assembly.

FCC chairman John C. Doerfer, just returned from in-

ternational conference in Geneva, is so full of information
about European TV that he couldn’t help telling col-

leagues about it in meeting this week, finally leading Comr.
Robert E. Lee to josh: “John, we’re going to have to set

aside an afternoon for you to talk. Until then, please hold
off.” Doerfer will participate in “First Institute on Prac-
tical Problems Before Administrative Agencies” Dec. 11-12
at Mayflower Hotel, Washington, as member of panel on
“Conduct of Administrative Proceedings—Pre-Trial Dis-

covery Role of the Examiner.” On Feb. 4, he addresses
Radio & TV Executives Society of N. Y.

Freeman F. Gosden, the “Amos” of radio’s famed
Aynos ’n’ Andy team, now living in Beverly Hills, Cal., has
been named by President Eisenhower, along with Secy, of
State Dulles, Milton Eisenhower and 6 other delegates, as
U. S. representatives attending Nov. 28 inauguration of

Mexico’s new President Adolfo Lopez Mateos in Mexico
City.

TvB board of directors upped 1959 budget to $940,-

000 from this year’s $860,000; elected as v.p.’s: George
Huntington, gen. mgr.; John Sheehan, sales; Howard
Abrams, retail sales; Leon Arons, research.
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Drumbeainicks and Hucksters: Latest of the

crop of novels relating to advertising (Vol. 14:41), The
Insider, by Ellington & Co. v.p. James Kelly, published by
Holt, has drawn critical acclaim from Time, which says it’s

“several grades better [than] other ad fictioneers” and
from Saturday Review, which says it’s “by a wide margin,

the best of the current crop of Madison Avenue exposes.”

It’s about an adv. agency heel on a drug account, married

to the client’s daughter, who gets caught up in the huck-

stering maelstrom, cheats on his wife, is written off by
his father-in-law, is found expendable by the agency.

And add to the TV-background novels previously reported

on

—

The Hot Half Hour by BBDO’s Robert Foreman (Cri-

terion Books) and The Merger, by ABC Chicago v.p. Ster-

ling Quinlan (Doubleday)—these other new stories about

admen, stimulated perhaps by Frederick Wakeman’s 1946

hit The Hucksters: The Detroiters, by Harold Livingston

ex-D.P. Brothers Co., about frenzied admen for the auto

industry (Houghton Mifflin)
;
A Twist of Lemon, by Ed-

ward Stephens, of Dancer-Fitzgerald-Sample, about what
Time calls “drumbeatniks” (Doubleday) ; The Admen, by
Shepherd Mead, ex-Benton & Bowles (Simon & Schuster).

The public relations field is setting for 2 other new novels

:

Pax, by Middleton Keifer, ex-Charles Pfizer & Co. (Ran-

dom House) and A Really Sincere Guy, by Robert Van
Riper, of N. W. Ayer & Son (McKay). Note: Both the

Foreman and Quinlan novels have been purchased for

Broadway production, with movie plans under way also.

Hollywood writer-producer Alex Gottlieb has been en-

gaged to do a play of The Hot Half Hour, and producer

John Wildbei’g has taken over The Merger. Wildberg re-

ports that a play with similar theme to Quinlan’s, titled

Any Other Business, is a current hit in London.

* * Hs

Andrew G. Haley, Washington TV-radio attorney who
has pursued rocketry as a hobby and sideline business for

some 20 years, is author of Rocketry and Space Ex-
ploration: The International Story, being published Dec.

18 by Van Nostrand (288 pp., .?6.75). It’s history of rock-

etry from beginnings in medieval China to present-day

missiles, forecasts rockets eventually propelled by ions,

also manned satellites. Onetime pres, of American Rocket

Society, Haley is currently serving second term as pres,

of International Astronautical Federation.

Another starter on booklists is So Early in the Morn-
ing by Jack Sterling (with Wm. C. Vance), who runs

5:30-9 a.m. show on CBS’s N. Y. radio WCBS (Crowell).

No fictional expose, it’s engagingly-written story of Ster-

ling’s life (and sometimes tough times) in broadcasting,

starting in 1939 at WMBD, Peoria.

Lee Cooley, exec, director of pi'ogramming, KTLA,
Los Angeles, ex-producer of Perry Como Show, has written

a fii\st novel. The Run for Home, based on his experiences

in the merchant marine; published by Doubleday.

Attack on XETV, Tijuana, Mex. (Ch. 6) for advertis-

ing itself as identified with San Diego area was made by

KFMB-TV, San Diego (Ch. 8) in letter to FCC, asking

that Commission start action to revoke ABCtTV’s permis-

sion to “locate, use or maintain a broadcast studio or

other place or apparatus in the U. S. for the production

of programs to be transmitted or delivered” to XETV.

Alfred I. DuPont Awards nominations, to be announced

in March, must be submitted by Dec. 31 to 0. W. Riegel,

Washington & Lee U, Lexington, Va. Peabody Awards
nominations close Jan. 10, must be made to U of Geoi'gia

School of Journalism.

CBS Inc. S BuropCcin Setup: New foreign units of
CBS Inc., CBS (Europe) SA, with headquarters in Zurich,
and CBS Ltd., London, will be headed by Michael Burke
as managing director, with Anthony C. Bartley as director
of sales for CBS Ltd. Burke is the onetime U of Pa. All-
America football player, who as a naval officer assigned to
OSS during the war won both the Navy Cross and Silver
Star for his exploits in German-occupied Italy & France.
He has been director of CBS-TV network programs in

London for last year. Both he and Bartley will sit on
board of directors of CBS Ltd., other directors being Merle
S. Jones, Richard S. Salant & Samuel Dean. Jones, pres,

of CBS-TV stations div., will sit on board of CBS
(Europe) SA with Dr. Paul Gmur, Swiss attorney, and
Robert H. Lutz, of Swiss Credit Bank. Said Jones: “We
have great faith in the growth and development of TV
program sales in the British Isles and on the continent of
Europe. These companies will be engaged in the licensing
and distribution of CBS Films and other TV properties.”
The Swiss firm will also be interested in production of
films for TV.

Sweeping court ban on all news pictures or sound re-

cordings of principals in Atlanta embezzlement trial—even
on sidewalks & streets adjoining courthouse—has been pro-
tested by NAB pres. Harold E. Fellows. In telegram to

Judge Durwood Pye, who imposed rule for trial of Ga.
Revenue Comr. T. V. Williams on charges he stole $46,928
in state funds. Fellows said: “Unreasonable limitations

upon media of communications are inconsistent with the
basic right of the people to full information.” Protests
also were filed with judge by Ga. Press Assn. & Sigma
Delta Chi, while Atlanta Newspapers Inc. (WSB-TV)
challenged rule in county appeals court. Earlier, NAB
chief attorney Douglas A. Anello told Maine Radio & TV
Broadcasters Assn, in speech on issue that “if the people
demand a change” restrictions on TV-radio coverage of

trials Avill be lifted. Anello said “giant steps towards this

goal of equality” of broadcasters with press alreadj' are
being taken by American Bar Assn. (Vol. 14:44) and some
judges.

Is TV ‘Gossip’ News? Marie Torre, .Y. Y. Herald Trib-

une TV-radio columnist, is not a newspaper reporter but
the conductor of a “gossip” department which doesn’t

qualify for “freedom of the press” privileges, U. S. Su-
preme Coui't was told this week. Asking dismissal of ap-

peal by Miss Torre from contempt of court conviction aris-

ing out of $1,000,000 defamation suit by Judy Garland
against CBS (Vol. 14:44), singer’s lawyer Lionel S. Pop-
kin maintained in brief filed with Court that Miss Torre
can’t withhold source of derogatory comment about Miss
Garland which was quoted in column. Popkin argued:
“The press is in no danger because the writer of a ‘gossip’

column is required to state the name of the person who
made libelous statements to her, which she in turn re-

peated.” Moreover, said Popkin, such a columnist has no
more “freedom of the press” protection from “testifying

to a matter in litigation” than such other newspaper em-
ployes as linotypists or engineers.

Start of $18,000,000 audio-visual research program set

up by last Congress in National Defense Education Act

(Vol. 14:46) was postponed this week pending appoint-

ment of 14-member advisory board. Office of Education

had been scheduled to announce makeup of group repre-

senting National Science Foundation, public, teachers,

communications technicians, etc., but selection of members
wasn’t completed.
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NgW & Upcoming Stations: Week’s status reports on

new starters were highlighted by unexpected debut of

satellite KALA, Wailuku, Maui, Hawaii (Ch. 7), which

began Nov. 19 picking up NBC-TV from parent KONA,
Honolulu (Ch. 2), 90 mi. distant. Also reported, belatedly,

was demise of 10-month-old KTRX, Kennewick-Pesco,

Wash. (Ch. 31), which left air Nov. 5. Dropout of latter

leaves only 83 uhf stations still on air, less than half of

those starting since freeze was lifted—but over-all on-air

total remains 538.

KALA is named after Haleakala crater on which

transmitter is located, has 2-kw RCA transmitter and GE
antenna. Hitherto KMVI-TV, Wailuku (Ch. 12), owned

by Walter Cameron, has been rebroadcasting KONA.
KONA-KALA owners are Honolulu Advertiser (50%)
and John D. Keating & J. Elroy McCaw' (50%). KALA
is sold as bonus to KONA, which has $350 base hour. Rep

is NBC Spot Sales.

KTRX left air after equipment failure, and present

majority stockholder Dr. Phillip Berman states that finan-

cial problems and need for new transmitter “necessitated

rushing through the proposed sale of the majority of the

stock” to new owners, names withheld. Ben W. Roscoe is

agent for buyers.

Next new starter is expected to be WGTE-TV, Toledo

(Ch. 30, educational), with Nov. 27 target; also revived

WWOR-TV, Worcester, Mass. (Ch. 14) is definitely sched-

uled to begin Dec. 1 (Vol. 14:45) as satellite of Wm. Put-

nam’s highly successful uhf WWLP, Springfield (Ch. 22).

Others with Dec. 1 dates are WKBW-TV, Buffalo (Ch. 7)

;

WTOL-TV, Toledo (Ch. 11) ;
KNOP, North Platte, Neb.

(Ch. 2); KVKM-TV, Monahans, Tex. (Ch. 9); KOED-
TV, Tulsa (Ch. 11, educational).

Pittsburgh’s 2nd educational outlet on Ch. 16, granted

to operator of WQED (Ch. 13, educational), has Jan.-Feb.

target, writes gen. mgr. William C. Dempsey. GE trans-

mitter has been ordered and 500-ft. Blaw-Knox tower will

be used.

CHAB-TV, Moose Jaw, Sask. (Ch. 4) has ordered 6-

kw RCA transmitter for delivery by end of year, plans

programming “early in 1959,” writes mgr. Sid Boyling

for owner J. D. Moffat. Bids have been asked on studio-

transmitter building and 440-ft. tower with 12-slot antenna

will be used. Base hour will be $200. Rep will be Tele-

vision Representatives.

Single application for TV station filed with FCC this

week was for Ch. 8, Greensboro-High Point-Winston-Salem,

N. C. by Southern Bestrs. Inc., owned by principals of

WTOB, Winston-Salem (who also own 80% of WAPA-TV,
San Juan, P. R.; off-air uhf WTOB-TV, Winston-Salem;

WSGN, Birmingham, Ala. and 50% of Ch. 42 grantee

there) and by owners of off-air uhf WNAO-TV, Raleigh,

N. C. Both groups would dispose of their pi’esent TV hold-

ings upon grant of this application. Applications for new
TV stations pending now total 90 (23 uhf). [For details,

see TV Addenda 27-L.]

E.xperimental vhf booster, sought by WTEN, Albany
(Ch. 10) for No. Greenbush, N. Y. (Vol. 14:45), shouldn’t

be granted until FCC finishes its inquiry on boosters, trans-

lators, etc.. Assn, of Maximum Seiwice Telecasters urged
in statement to Commission this week. However, AMST
said, if FCC doesn’t want to defer granting the 500-watt

co-channel boo.ster, it should require WTEN to provide a

“(ii-m safeguard against interference” and get permission

of co-channel WJAR-TV, Providence (Ch. 10).

Indifference to Conelrad exercises, displayed by some
broadcasters who are “annoyed” by national defense de-

mands on their stations, was scored by FCC Comr. Lee
in speech to Missouri Broadcasters Assn, in St. Louis. He
said he’s “pessimistically confident” that many station op-

erators haven’t read Communications Act, don’t know that

“public interest” requirement carries obligation to cooper-

ate with Govt, in national defense. “With their licenses

safe for 3 years,” Lee said, “they turn their full attention

and resources to the making of as much money as they

can in the shortest time possible consistent with minimal
public interest standards.” He warned that license re-

newals are “contingent upon their operating in the public

interest [including] cooperation with duly constituted au-
thorities in responsible defense planning.”

Translator power ceiling was raised from 10 to 100
watts this week effective Dec. 26, FCC finalizing rule-

making as expected—no opposition having been raised

(Vol. 14:46). Large number of applications is expected
from both existing translators and new applicants. Com-
mission also granted 2 new translator CPs: Ch. 80, Spirit

Lake, la., to Spencer Area TV Inc.; Ch. 83, Palmerton, Pa.,

to Upper Lehigh Translator Service Corp. Palmerton grant
is conditioned on termination of operations in event reg-

ular station begins on any channel too close from engi-

neering standpoint.

St, Louis Ch. 4 & Ch. 11 status remained unchanged
this week, as U. S. Supreme Court denied writ of cer-

tiorari to St. Louis Amusement Co., one of original 5 Ch.
11 applicants. FCC had ruled applicant had defaulted by
failing to participate in hearing; Court of Appeals agreed
—and so does Supreme Court. St. Louis Amusement still

has pending before FCC its charges that CBS engaged in

attempted “influence” when Tex McCrary asked Com-
mission members about status of case before decision was
reached (Vol. 14:42). CBS won Ch. 11, transferred it to

220 TV Inc., bought KWK-TV (Ch. 4), now KMOX-TV.
Martha Rountree is selling her 50% interest in WKTF,

Warrenton, Va. (5-kw D, 1420 kc) for $30,000 to Dr. Fred
J. Crescente, Paterson, N. J. physician and real estate
investor, according to application filed with FCC this week.
Sportcaster Harry Wismer recently acquired other 50%
(Vol. 14:27), Rountree Productions Inc. and columnist Ruth
Montgomery each selling Wismer 25%. [For week’s other
radio station sales & transfers, see AM-FM Addenda UU.'\

Ted Oberfelder, ex-WCAU & WFIL, Philadelphia and
WJZ & WABC-TV, N. Y. has sold his 25% interest in

WKIX, Raleigh, N. C. (850 kc, 10-kw D, 5-kw N, ABC),
along with holdings of Norman Glenn, publisher of
Sponsor, and Louis Randell, N. Y. theatrical attorney;
purchasers, for reported $125,000 plus assumption of in-

debtedness, are gen. mgr. Hugh Holder, owner James
Stephenson of WFVG, Fuquay Springs, N. C., et al.

FCC belatedly amended rules to comply with an old
agreement with Canada providing that no U.S. uhf station
be permitted to operate with more than 1000 kw within
250 mi. of border. FCC had inadvertently authorized sev-
eral stations in Pa. to go to slightly more than 1000 kw

—

but they all reduced voluntarily upon informal notification

by Commission staff. Ceiling is 5000 kw elsewhere in U. S.

Radio coordination procedures during national emerg-
ency, covering govt, users, are spelled out in new order
IX-4 issued by Office of Civil & Defense Mobilization,
which emphasizes that they don’t affect private frequency
users controlled by FCC. Text of new order is contained
in Nov. 20 Federal Register.
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FEWER MAKING TVs, MORE MAKING RADIOS-PHONOS: Time was — and not so long ago — when
there weire more than 90 U.S. companies in the business of making TV sets. Our Tele-
vision Factbook No. 16, issued in Jan. 1953, listed 93, although admittedly some
were merely assemblers who scarcely merited the name of manufacturer. There's been
a steady attrition since, until the current TV Factbook No. 27, off the press last
Sept., lists but 38 in the U.S., 15 in Canada (p. 461).

TV industry 'piay never get down to "Big Three " — like automobiles — nor does
there seem to be any serious threat yet of TV receiver imports, but there's no deny-
ing that a few big makers will soon dominate the market. In "guesstimating" 1958 TV
production by the major manufacturers for us last Aug. (Vol. 14:31), TV-electronics
financial consultant Edgar N. Greenebaum, of Chicago, figured that 11 companies will
account for about 90% of TV production this year.

Trend toward concentration was highlighted last week by Hotpoint's withdrawal
from highly competitive, low profit TV business after a 2%-year effort to make dent
in the market (Vol. 14:46). Recent demise that also comes to mind was pioneer set

& tube manufacturer DuMont Labs, which gave up its lines of consumer products last
July (Vol. 14:27), Selling) its TV & hi-fi business to Emerson wherei they are now the
"Cadillacs" of the Emeirson lines and reportedly doing right well. And Magnavox just
a few months ago abandoned its Sentinel & Spartan lines (Vol. 14:10).

Among other onetime big names that have gone out of TV are Arvin, Capehart-
Farnsv/orth, Fada, CBS-Colvimbia, Crosley, Hallicraf ters, Kaye-Halbert , Raytheon,
Sparton, Stewart-iWarner , Stromberg-Carlson, Tele-Tone.

Bucking TV trend toward fewer companies are both radio & phonos. Our TV Fact-
book No. 27 (p. 473) lists 49 radio set makers (many of them overlapping with TV),

57 makers of hi-fi & standard phonos (p. 471), as complete a list as we know of.

Yet we're sure there are many in burgeoning hi-fi field about whom we haven't heard
yet. There's heavy foreign competition, too, in the phono field.

Two major diversification moves stand out prominently in newsi of the radio &

phono trade this week. Delmonico International Corp. (Adolphe Juviler, chairman)

,

big importer of West German and Japanese hi-fi sets and radios, which also does some

assembling in this country, was acquired by the prominent engineering-architectural
firm of Thompson-Starrett ,

N.Y. As an autonomousi div. of Thompson-Starrett , we're

told, Delmonico is in for major expansion, may add importantly to its already long

lines of impoirted West German hi-fi brands.

Also branching out is Blonder-Tongue Labs , Newark (Isaac S. Blonder, pres.),

big closed-circuit TV & equipment manufacturer, which announced it is entering the

audio field for first time with a new FM-AM radio priced at §64.50 to be offered

through 100 franchised wholesalers with full line of tuners, amplifiers & speakers.

Molorola Rreaks Price Rarrier: First to raise prices this year . Motorola took

the critical step Friday of this week by boosting prices on four basic models by §10

& §20. Said exec. v.p. Edward R. Taylor: "We are committed to high standards of

quality in our lines. In recent months there has been increasing pressure from ris-

ing costs of materials and labor. An increase in prices was necessary to maintain

our standards of performance and dependability."

Price increase has been long anticipated but nobody, apparently, was ready to

take the initial step. Now, with the barrier broken, industry leaders we were able

to reach at presstime expressed the opinion most major manufacturers would follow

Motorola's lead promptly. Only one willing to be quoted, Philco v.p. -marketing Henry

E. Bowes, said: "We're looking at the cost situation and studying possibility of an

increase. I don't see how we can hold the price line much longer."
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Laiesi Stirrings in Stereo: New EIA National stereophonic Radio Committee , set up

to recommend stereo broadcast standards to FCC — just as did the National TV

System Committee for both black-&-white and color TV — is slated for formal organ-

ization at EIA's winter meeting in N.Y., Hotel Roosevelt, Dec. 4. It will be headed,

as was NTSC, by ex-EIA pres., retired GE v.p. Dr. W.R.G. Baker, now research v.p. of

Syracuse U. Chairman of all-important Systems Analysis Panel has not yet been foiind.

This group will assign jobs to specific task forces.
" We will study all stereo systems including those which have been tried to

date and several still in development stage," said Dr. Baker. "The best one may now
be in existence or it may be a combination of several. After it has been approved
by industry, we will present our choice to the FCC for approval."

Requisites of a suitable stereo system, according to Baker: (1) Compatibility
so receiver can receive regular FM broadcasts as well as stereo. (2) Easy for the

public to buy. (3) Not too expensive to operate.

Comprehensive industry representation is being sought for all panels. Every
company which has a major interest in stereo will be invited to be represented on

one or more panels. It's too early to tell who will be guiding lights on important
panels andl Dr. Baker says few acceptances have been received to date. EIA engineer-
ing dept. mgr. I Virgil M. Graham will serve as secretary. Also, Murray Crosby, pres,

of Crosby Labs, Syosset, N.Y. , developer of a multiplex system, and Peter C. Gold-
mark, pres, of CBS Labs, have agreed to serve on the Systems Analysis Panel, along
with Wm. J. Morlock, gen. mgr. of GE's technical products dept.

* * * *

Good examples of laymen's introduction to stereo are ad-laden 20pp. special
section in Nov. 16 N.Y. Times, and 16pp. section in N.Y. Herald Tribune same Sunday.
Former includes articles with headlines such as these: "Stereo: Eventually 90 Per
Cent," "All at Once or Bit by Bit," "Battle of Decibels & Decor." Latter features;
"The Stereo Story; Hi-Fi Hits a New High," "Stereo Txines in to the Customer," "Q &

A — What Stereo Is, What It Does, How It Works," "For Wives Whose Husbands Are
Married to Stereo." This is pattern of news (and advertising) coverage in other
major dailies throughout country, stimulated by local hi-fi & stereo shows.

TV-Radio Production: TV output was 112,202 sets in week ended Nov. 15 vs. 111,554
preceding week and 138,831 same week last year. Year's 45th week brought year's
total production to 4,290,305 sets vs. 5,549,641 last year. Radio production was
364,943 for week ended Nov. 15 (113,309 auto) vs. 344,204 (117,585 auto) preceding
week and 390,435 (120,234 auto) same week last year. Radio production for 45 weeks
was 9,614,982 (2,912,431 auto) vs. 12,033,125 (4,613,652 auto) last year.

DISTRIBUTOR NOTES: R. C. Hawley heads new Hot-

point distribution dept., Bellwood, 111., under GE v.p. &
Hotpoint pen. mpr. Wm. C. Wichman; it will run all 21

Hotpoint distributorships, staff including A. L. Lacey as

mgr. of distributor sales administration; E. E. Pile, mgr.,

employe relations; J. M. Whelan, mgr., finance & opera-

tions; I). E. Bamford, counsel . . . Norton Spitzer, ex-

Admiral Distributors, Chicago, named adv. & sales promo-
tion mgr., RCA Victor Distributing Corp. there . . . Ham-
burg Bros., Pittsburgh (RCA), elects Lester A. Hamburg
pres., succeeding his father, Elmore A. Hamburg, now
chairman . . . Admiral appoints Stratton & Terstegge,

Louisville, for all consumer products, replacing Peaslee-

Gaulbert Corp. . . . Hoffman appoints Cumberland Distrib-

uting Co., Nashville; Lolynco Appliances, Jacksonville, for

TV-radio-phonos . . . Hitachi (Japanese transistor radios)

appoints Corwin Hall Distributing, Los Angeles . . .

Charles Hakimian, ex-mgr. of Philco’s Chicago factory

branch, named gen. mgr. of Philco Distributors Inc., suc-

ceeded in Chicago by George R. Hickmon, promoted from
district representative.

EIA formally protested to Labor Dept.’s wage &
hour div. this week against a proposal by airci’aft manu-
facturers and their unions to blanket missile workers in

with aircraft workers under definitions of the Walsh-
Healy Act. (Vol. 14:44). Reclassification of missile workers
in electronics plants as aircraft workers just because they
are working on missile guidance systems would substan-

tially boost manufacturing costs of equipment for the de-

fense program as well as civilian goods such as TVs,
radios, etc. Said EIA: “The objective sought by Aircraft

Industries Assn, and the unions, if attained, could add
without any reasonable justification an estimated billion

dollars a year to the cost of the national defense program.
What they are asking the Dept, to do is to render a wage
determination which would disrupt the wage structures in

the manufacturing establishments of an industry wholly
unrelated to aircraft production, but which is the prime
source of guidance systems and other electronic equip-

ment intended for govt, and commercial application. The
net result of this scheme would be to increase tremend-
ously the cost of making such systems and equipment.”
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Trade Personals: Charles P. Baxter, former v.p. & gen.

mgr. of RCA Victor TV div., has established management
consultant business as Charles P. Baxter Associates, 457

Denvyn Rd., Drexel Hill, Pa . . . Bond Geddes, who retired

in 1951 as RMA exec. v.p. and is still advisory counsel for

EIA, has been discharged from Georgetown Hospital,

Washington, where he was gravely ill for 3 weeks; now

75, he’s confined to his home, 20 Grafton St., Chevy Chase,

Md. . . . G. K. Bryant, marketing mgr. of RCA Victor TV
div., promoted to special projects mgr., reporting to exec,

v.p. P. J. Casella; A. Robert Baggs, ex-marketing mgr. of

radio & Victrola div., named merchandising mgr., suc-

ceeding Justin L. Albers, now on special assignments . . .

A. B. Pollock, ex-RCA Bloomington (Ind.) plant mgr.,

named gen. mgr. of all RCA TV & radio-Victrola div.

plants; F. R. Demmerly promoted to controller, P. R. Sla-

ninka to personnel mgr., RCA consumer products admin-

istrative services units . . . Gordon G. Hoit, Stromberg-

Carlson exec, v.p., elected director at large of Empire

State Chamber of Commerce . . . Clark Lambert promoted

to sales administration mgr., Olympic Radio, succeeding

Sy Lipper, resigned . . . Michael J. James promoted to

sales mgr.-entertainment products, Philco’s Lansdale Tube
div. . . . J. E. Schoner, ex-Easy Laundry, named Admiral

regional mgr. at Atlanta , . , E. H. Hayes, chief engineer of

Northern Electric Co.’s communications equipment div.,

Montreal, named director of planning, being succeeded by

C. B. Woodley, ex-communications systems supt.

Max F. Balcom, i-etired chairman of Sylvania Electric

Products, ex-EIA pres., named chairman of EIA legisla-

tive policy committee. Other members: Ben Adler, Adler

Electronics; E. C. Anderson, RCA; Wm. F. Ballhaus,

Northrop Aircraft Notronics div.; Roland M. Bixler, J-B-T

Instruments; Sidney R. Curtis, Stromberg-Carlson; L.

Berkley Davis, GE electronic components div.; Philip

Dechert, Philco gen. counsel; J. B. Elliott, Tele-Dynamics

Corp.; Robert W. Galvin, Motorola; H. Leslie Hoffman,

Hoffman Electronics; W. F. Joyce, Texas Instruments;

Robert C. Sprague, Sprague Electric.

ELECTRONICS PERSONALS: Rear Adm. Carl F. Still-

man (USN ret.) joins General Instruments Corp. as head
of new value engineering dept., overseeing defense pro-

duction at its 7 plants from Brooklyn headquarters . . .

Dr. 'Wm. L. Everitt, U of 111. engineering dean, elected

pres, of Engineers Council for Professional Development,
embracing the 8 major professional engineering societies

. . . Harry B. Henshell, director of Bulova research & de-

velopment labs, named also exec. v.p. of parent Bulova
Watch Co. . . . Henry F. Schoemehl, chief sales engineer,

promoted to gen. sales mgr. of Hoffman Electronics Corp.’s

semiconductor div., Evanston, 111., Roy J. Herter becoming
asst, director of marketing . . . Albert E. Keleher promoted
by Raytheon to new post of mgr. of marketing planning,

govt, equipment div.; replacing him as product sales mgr.,

communications systems, is Raymond Kendall, ex-Motorola

. . . Richard D. Evans, ex-govt, sales mgr. for Sylvania’s

special tube operations at Woburn, Mass., named asst,

technical liaison mgr. for Sylvania’s Waltham Labs . . .

F. X. Rettenmeyer promoted to mgr. of Philco’s new Space

Communication Systems lab . . . Frank S. Greene promoted
to RCA market mgr., airborne systems dept. . . . E. S.

Willis promoted to gen. mgr. of Erie Resistor’s electro-

mechanical div.

Obituary

George A. Long, 89, telephone pioneer, holder of many
patents and inventor of first pay telephone, died Nov. 20

at his home in Bloomfield, N. J. He was founder-pres.

of Gray Telephone Pay Station Co., which in 1939 became
Gray Mfg. Co., Hartford (electronic equipment).

Dr. Ernst Weber, pres, of Polytechnic Institute of

Brooklyn, elected 1959 pres, of Institute of Radio Engi-

neers, succeeding Donald G. Fink, Philco research director.

Donald B. Sinclair, v.p. & chief engineer of General Radio,

West Concord, Mass., named v.p., succeeding Carl-Eric

Granqvist, director of Svenska Aktiebolaget Gasaccumula-

tor, Stockholm, New directors elected: Prof. Ferdinand

Hamburger Jr., Johns Hopkins U, and Bernard M. Oliver,

research & development v.p. of Hewlett-Packard.

TV & Radio Shipments: TV shipments to dealers in

Sept, were ahead of Aug. but continued to lag behind the

same month a year ago. EIA reports that Sept, ship-

ments jumped to 663,073 sets vs. 499,857 in Aug. and

789,675 in Sept. 1957. First 9 months shipments totaled

3,498,118 sets vs. 4,249,775 for the same 1957 period.

Radio shipments for first 39 weeks of 1958, ending Oct. 3,

were 5,182,851 vs. 5,844,280

9-mo. TV-radio shipments by

state TV Radio
Ala 46,582 59,913
Ariz. - — 24,661 30,341
Ark 28,319 27,162
Cal 349,243 399,721
Col 30,865 38,250
Conn. . 57,243 70,453
Del ... 10,025 10,933
D. C . 38,455 61,691
Fla. 123,089 132,045
Ga 66,580 92,041
Ida. 10,648 17,665
111 208,971 407,756
Ind 87,890 89,087
la 43,131 59,299
Kan. . .. 41,469 59,264
Ky. . 53,187 67,891
La 57,557 64,187
Me 17,764 31,431
Md 52,183 107,347
Mass 119,973 192,191
Mich. . 125,442 188,059
Minn. 53,881 87,150
Miss. 27.568 32,018
Mo. 84,830 154,154
Mont. 15,456 16,560
Neb. 29,728 30,957
Nev. 5.473 9,523
N. H. 11,501 18,241

in same 1957 period. First

States:

state TV Radio
N, J, 126,799 214,058
N. M, 14,863 14,596
N. y. . . . 389,155 762,909
N. C. 71,173 85,983
N. D. ... 10,071 16,120
Ohio 187,795 293,804
Okla. . . 45,745 49,569
Ore. — 35,594 65,748
Pa - 252,497 384,553
R. I. 19,897 34,814
S. C. 28,271 37,935
S. D 10,847 11,735
Tenn ‘54,378 70,466
Tex. . 174,728 242,710
Utah 16,626 20,949
Vt 6,865 11,108
Va. 60,082 81,990
Wash. .... 55,906 73,577
W. Va 32,724 31,003
Wis 62,071 100,377
Wyo 8,749 6,187

U. S. TOTAL 3,486,550 5,165,548
Alaska 1,925 4,232
Hawaii 9,643 13,071

GRAND
TOTAL _. 3,498,118 5,182,851

Also Made 2 Holes-in-One: National Video’s Asher
Cole isn’t the only industry notable who has made the

magical hole-in-one twice (Vol. 14:46). There’s also J. A.

(Shine) Milling, pres, of Howard Sams & Co. Plajdng at

Tavistock Country Club, Haddonfield, N. J. in 1948, he

made it with a No. 7 iron on the 134-yard eighth hole,

witnesses being several of his ex-colleagues at RCA

—

LeRoy A. Goodwin Jr., tube & equipment sales div., and

Herbert C. Edgar, in charge of RCA instrument advertis-

ing. On same course 2 years ago. Milling scored a 185-

yard hole-in-one. Though he’s a graduate engineer. Mill-

ing avers: “This is one time that lightning struck twice.”

Reorganized Muntz TV Inc. chairman & chief exec,

officer Floyd G. Dana reports firm has pulled itself into

profit position ($23,467 for fiscal year ended Aug. 31) from

loss of $1,024,842 preceding year. Its 1958 sales were

$4,057,890, of which $3,634,193 were TVs, $318,689 radios

& phonos, as against $6,034,849 in 1957. Earned surplus

deficit has been reduced to $5,091,899, and back taxes of

$1,531,000 owed after reorganization in Jan. 1956 have

been reduced to $371,000. Report states new dealership

program has increased number from 600 to 1200 in year.

RCA will start production Dec. 1 of its magazine-

loading stereo tape player recoider first announced at

RCA’s annual stockholder meeting in May (Vol. 14:19). It

promised shipments to dealers in time for Christmas.
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Financial Reports;

STOKER’S REPORT to stockholders on 3rd quarter earn-

ings (sales volume is reported annually only) cites an

“abandonment loss” of $4,709,063 on now-dark WVUE, Wil-

mington-Philadelphia (Ch. 13) which resulted in over-all

net operating loss of $1,464,837 (59^ per share) for quar-

ter as against profit of $820,008 (33<‘) for same 1957 quar-

ter. For 9 months ended Sept. 30, Storer profit was $264,-

782 (11<-) vs. $5,249,492 ($2.12) for same 1957 period.

Dec. 15 dividends are being paid as usual (see Dividends),

and 4th quarter revenues, running higher than last year,

indicate earnings of about $1,300,000 vs. $1,146,671 for

same 1957 quarter.

The WVUE “abandonment loss” includes loss on orig-

inal purchase price in May, 1957 ($7,159,000, including

retained radio WIBG), losses on film contracts and write-

down of physical assets to their salvage value. “How-
ever,” report adds, “the company’s future earnings will

not be subject to the drain of WVUE losses, and we have

been able to recapture $2,448,712 of the reserve for Fed-

eral income taxes which had previously been established.”

Pres. George B. Storer goes on to say company now is in

“the best financial condition in its history,” with cash,

govt, income tax notes and bonds on hand amounting to

$6,259,120, net working capital $6,110,086 as of Sept. 20,

1958.

Looking to future, Storer tells stockholders about deal

to acquire WITI-TV, Whitefish Bay-Milwaukee (Ch. 6) for

$4,462,500, for which no borrowing was needed and which

FCC has approved conditional on disposal of WVUE (Vol.

14:46). Though CP for the Wilmington-Philadelphia Ch.

13 is still nominally in Storer’s name, fact that station has

been written off means it’s now open to all comers—with

Rollins the only formal applicant to date but with others

known to be waiting for proper time to file.

Storer’s letter makes particular point of the value of

radio WIBG, which “has become the largest and fastest-

growing station among the 7 Storer radio stations.” He
claims No. 1 rating in Philadelphia area, reports new
plant will soon increase its daytime power to 50 kw. He
concludes by stating:

“It now appears that, even after abandonment of the

TV station, the Philadelphia-Wilmington purchase will turn

out to be a sound, long-range investment. With the na-

tional picture improving, with added power, increased ad-

vertising revenues and No. 1 ranking in the nation’s 4th

biggest market, radio WIBG bids fair to become one of

the company’s more profitable acquisitions.”

International Resistance, which lost $71,248 in first

25 weeks this year (Vol. 14:30), reports sharp upturn in

17 weeks ended Oct. 19, earnings of company & domestic

subsidiaries totaling $381,073 (28c per share) vs. $275,444

(20b) in same 1957 period. For 42 weeks to Oct. 19 net

income was $309,825 (22c) on $10,642,998 vs. $531,424

(39c) on $12,965,896 in same period last year.

Texas Instruments achieved record sales & earnings

in 3rd quarter, reporting net income of $1,448,000 (44b

per share) on sales of $21,867,000 vs. $953,000 (29b) on

$17,284,000 year earlier. For 9 months ended Sept. 30,

earnings were $3,591,000 ($1.10) on $64,056,000 vs. $2,672,-

000 (78b) on $48,114,000.

Varian Associates, Palo Alto, Cal. (klystrons, micro-

wave components, etc.) reports net income of $1,225,364

fOOc per shai-e) for 9 months to Sept. 30 vs. $763,280

(56c) in same 1957 period.

A. C. Nielsen Co. asked SEC this week to register

126,780 of $1 par common stock shares—64,500 to be

issued & sold by TV rating & market research firm, 62,280

outstanding shares to be offered by present holders. Prin-

cipal underwriter is Smith, Barney & Co., 20 Broad St.,

N. Y., price & terms to be supplied to SEC by amendment.
Proceeds v/ould be used by Nielsen for general corporate

purposes determined by management—including possible

further investments in “Audimeter” instantaneous rating

system (Vol. 14:44), foreign expansion, purchases of addi-

tional land & buildings. SEC statement listed 505,500

common shares and 480,000 Class B special shares out-

standing, all of latter held by chairman Arthur C. Nielsen.

Selling holders of common shares include Nielsen, owning

178,080, offering 18,000; Richard F. Knott, 57,540 (12,-

000) ;
Frederick K. Keisch, 24,000 (6000) ;

Bertha K.

Pritzlaff, 9000 (4500) ;
Edward L. Lloyd, 14,040 (3000) ;

Philip D. Reed, 13,500 (2700) ;
Helen Douglass, 5340

(2040). Other blocks offered range from 60 to 1980 shares.

United Artists, movie distributor whose subsidiary

United Artists Associated has completed $30,000,000 ac-

quisition of Associated Artists Productions and its big

Warner Bros, film library for TV (Vol. 14:44), set 9-mo.

record—$61,591,000 gross revenues vs. $52,553,000 year

earlier, $2,623,000 earnings ($2.06 per share) vs. $2,364,000

($1.85).

Allied Artists, which lost $1,189,688 in fiscal year

ended June 28 (Vol. 14:42), earned $120,200 (12<J per

share) in 15 weeks ended Sept. 27 vs. $90,800 (S4) in

same 1957 period.

TelePrompTer Corp., now traded over-the-counter, is

due to be listed on N. Y. Stock Exchange before year’s

end.

Reports & comments available: On General Telephone-

Sylvania merger, appraisal by Schweickhai’dt & Co.,

Hibernia Bldg., New Orleans. On AT&T’s current rise,

Nov. 17 report by United Business Service, 210 New-
bury St., Boston. On Raytheon and Standard Coil,

reports by Shields & Co., 44 Wall St., N. Y. On Motorola,

brief by Francis I. duPont & Co., 1 Wall St., N. Y.

On Herold Radio, analysis by Gregory & Sons, 72 Wall
St., N. Y. On General Precision Equipment, review

by Filer, Bullard & Smyth, 26 Broadway, N. Y. On
Thompson Ramo Wooldridge, pamphlet by Orvis Bros. &
Co., 15 Broad St., N. Y. On Walt Disney Productions,

comment by T. L. Watson & Co., 25 Broad St., N. Y. On
Meredith Publishing, report by Wm. R. Staats & Co., 640

S. Spring St., Los Angeles. On United Artists, special

report by Standard & Poor’s, 345 Hudson St., N. Y. On
Seeburg, report by Frederic S. Greenwald of Hayden, Stone

& Co., 25 Broad St., N. Y. On Jerrold, analysis by Singer,

Bean & Mackie, 40 Exchange PL, N. Y.

Dividends: Storer, 45<f and &( on “B,” both payable

Dec. 15 to stockholders of record Nov. 28; Hazeltine, 35^'

plus 2V^% stock, both Dec. 15 to holders Dec. 1; AT&T,
$2.25 Jan. 10 to holders Dec. 10; Collins Radio, 50(f Jan. 2

to holders Dec. 19; Meredith Publishing, 45(f Dec. 10 to

holders Nov. 28; Globe-Union, 204 Dec. 10 to holders Nov.

28; Cornell-Dubilier, 204 Dec. 31 to holders Dec. 16; Time
Inc., $1 Dec. 10 to holders Nov. 28; Litton, 2%% stock Jan.

23 to holders Jan. 9; Indiana Steel Products, 30^ Dec. 10 to

holders Nov. 25; Consolidated Electrodynamics, 10<^ Dec.

15 to holders Nov. 28; Canadian GE, $2 plus $4 extra,

both Jan. 2 to holdei’s Dec. 15; GE, 50' Jan. 26 to holders

Dec. 19; Warner Bros., 30(‘ Feb. 5 to holders Jan. 10.
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Rich or Poor, NBC 'Loves' Radio: Reaffirming nbc’s
determination to keep its radio network alive, in the face

of the recently announced cutback by CBS Radio (Vol.

14:44-45) and previous curtailments by ABC Radio, NBC
chairman Robert W. Sarnoff devotes his latest letter-to-

editors to some sideswipes at “other networks” and to this

disquisition on the problems & prospects of still-unprofi-

table radio networking:

“The problem facing NBC Radio now is not ratings or

current level of sponsorship, which represents 48% of all

measured network radio sponsored time. The problem is

one of general industry psychology. With one network’s

cutback following another’s, the temptation to write off all

network radio can become more acute. In a military oper-

ation or in a cattle drive or in an uncertain business

climate, one defection can precipitate a stampede and this

is plainly what we must guard against today . . .

“Because of its importance to the nation—and its

values to the audience and to advertisers—I’m certain that

radio networking will continue as an active enterprise.

And the key to its survival, I think, lies in its ability to

do things differently than TV. For 2 years now, we have

been forging sales and programming patterns attuned to

modern network radio’s potentials and capabilities ... a

widely diversified service, keyed to news. Monitor and
entertainment. For the advertiser, it has meant novel

merchandising and marketing opportunities and greater

cumulative advertising impact. We are selling cost-per-

thousand economy in large bottles. We are furnishing

flexibility, frequency and mobility, the reach-where-TV-

can’t principle. We have talked more about the beaches

and hills than Churchill and MacArthur combined.”

So far, young Sarnoff goes on, this effort has increased

commercial business 20% over a year ago, station clear-

TV Settles in West: Hollywood’s TV film indus-

try is settling down to a stable $155,000,000-per-year busi-

ness, no matter what “fluctuating fortunes” movies may
suffer, reports Variety. Show biz weekly cites 2 big factors

in Hollywood’s development as TV center: (1) Network
programming now is 55-60% filmed. (2) Syndicated pro-

duction on West Coast has reached 40 new series per year

and output is expected to be sustained “indefinitely.” Con-

comitant decline of N. Y. as TV capital was illustrated

meanwhile at N. Y. chapter meeting of TV Academy of

Arts & Sciences, where N. Y. Film Producers Assn, pre-

sented city Commerce Dept, figures showing live TV loca-

tion permits in first 10 months this year totaled 238 vs.

310 in same 1957 period. MPO TV Productions v.p. Marvin
Rothenberg maintained, however, that N. Y. remains

filmed-commercial center, estimating 85% of business stays

there vs. 10% in Hollywood, 5% in rest of country. But
even this N. Y. claim to TV preeminence was disputed by

West Coast director John Cole, of Sullivan, Stauffer, Col-

well & Bayles. He told Hollywood Adv. Club that Holly-

wood produced 40% of $50,000,000 worth of TV commer-

cials made in 1957—and that its share of business still

is growing. Note of warning to N. Y. producers of TV
commercials came at same time TV-radio dii’ector

Rollo Hunter of Ei’win Wasey, Ruthrauff' & Ryan, who
told Variety they are inviting “filmicide” by resorting to

undercutting & kickbacks to agencies in bidding for spon-

sor business. “At the rate the system is working, in from

3 to 5 years there will be no more than 20 producers in

N. Y.,” said Hunter.

It Had To Happen: Russians plan 1677-ft. TV tower

in Moscow next year. It would be world’s tallest, exceeding

IGlO-ft. structure of KSWS-TV, Roswell, N. M. (Ch. 8).

ances to 86%, rate of compensation to 201 affiliates. He
obviously gloats over CBS’s retrenchment: “A year ago, I

believe this would have produced naked panic in all radio
circles. This time it caused some uneasy rumblings within
the trade, but it made no dent in our station phalanx . . .

[We will] continue to underwrite our faith in the medium
by seeking ever more effective new services within the
framework of present programming and sales methods.

“So network radio still lives and breathes. To para-
phrase Joe E. Lewis, it has been rich and it has been poor.

It likes being rich much better, but it probably never will

be again. It can, however, look forward to a useful and
reasonably prosperous future if all those who have ‘faith’

will hold to it.”

Note: NBC executives have repeatedly stated, and
Sarnoff avows again, that affiliates of other networks are
now trying to get on NBC—but their identity has been
withheld and no new affiliations yet revealed. This week,
50-kw radio WJR, Detroit, announced it would disaffiliate

with CBS Radio next spring, after 23 years, unwilling to

go along vdth its new PCP plan which goes into effect

Jan. 1, 1959 (Vol. 14:44). CBS Radio sales v.p. John
Karol immediately responded that, while others have
voiced objections, they have been satisfied that the CBS
plan is the only one that can pull radio networking back
to profitability; that WJR is the only affiliate that has ac-

tually defected; and that CBS is unworried about getting
another Detroit affiliate.

Among shows being dropped by CBS radio network
in the curtailment, reducing feeds to affiliates from about
65 hours per week at present to around 50 hours, only

30 “musts,” are Indictment, City Hospital, Sez Who?, FBI
hi Peace & War, Nora Drake, Our Gal Sunday, Road to

Life, Backstage Wife—mostly N.Y. originations.

Strike Threat Eases: “Stop-the-clock” negotiations

between AFTRA and CBS, NBC, ABC & MBS to avert all-

netAvork TV-radio strike (Vol. 14:46) continued on-&-off

this week, union & networks agreeing Nov. 21 to put off

further talks until Noa'. 24. Walkout over such issues as

contract rates for performers & announcers in videotape

commercials had been set for midnight Nov. 15. But
AFTRA extended deadline 72 hours, then ordered further

postponements as parleys progressed. Meanwhile, 14

IBEW engineers went on strike at radio WINS, N. Y.,

protesting management failure to negotiate higher pay.

Picket line was respected by 9 AFTRA members at sta-

tion, but 25 supervisory employes kept WINS on air.

AB-PT Pictures Corp., production subsidiary of Amer-
ican Broadcasting-Paramount (Vol. 14:13), is being aban-

doned Jan. 1 along Avith AB-PT Distributing Co. which
supplemented film supply from Hollywood sources. Stock

& assets of 2 AB-PT adjuncts are being acquired by pres.

Irving H. LeAun, terms not disclosed. Assets include 4 com-
pleted pictures, 8 story properties. Yet-unnamed new pro-

duction organization Avill be headed by LeAdn with Harry
L. Mandell as v.p.-gen. mgr., AB-PT asst, treas.-controller

Larry Clement as secy.-treas.

Casualty of The TV Era: Metropolitan Auditions of

the Air, carried on NeAv York’s radio WABC since 1935

but unsponsored since 1950, has been dropped—and instead

Met’s Rudolf Bing and staff Avill audition new talent on

its stage. When Sat. afternoon liA'e opera broadcasts were
transferred to WCBS, Auditions shoAV was included but

station decided not to continue it. The 23-year-old tryout

shoAv, open to all comers, has produced such famous stars

as Rise SteA’^ens, Patrice Munsel, Roberta Peters, Robert

Merrill, Leonard Warren.
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SUMMARY-INDEX OF THE WEEK'S NEWS— November 29, 1958
RASH OF CRITICISM BREAKING OUT against program-

ming, much of it from intra-industry sources. An ap-

praisal and digests of what they're saying (pp. 1 & 4).

NEW BIG SCREEN COLOR PROJECTORS, imported by

pharmaceutical firms, claimed superior to U. S. units.

GE reported working on "Super-Eidophor" (p. 2).

ILLEGAL VHF BOOSTERS' days numbered as FCC votes

tentatively against legalizing them. Gradual substitu-

tion by translators expected (p. 3).

3 NEW STATION STARTERS in Buffalo, Monahans, Tex.,

Aberdeen, S. D. Delay in Toledo. On-air total 542 (84

uhf) with return of WWOR-TV, Worcester, Mass. (p. 6).

'DIVERSIFICATION' DOESN'T OUTWEIGH other factors

automatically. Court of Appeals rules in sustaining FCC
grant of Ch. 10, Knoxville, to WBIR-TV (p. 6).

FORTUNE MAGAZINE SHOWN UP as "The Prophet That

Failed" in 1951 and now tries again to derogate rival

TV medium; text of CBS inter-office memo (p. 7).

FCC PROGRAMMING 'GUIDE'—license renewal forms—

proposed in "more realistic" form. Industry generally

pleased with suggested changes (p. 10).

50,000,000 FOREIGN TV SETS-IN-USE in 4 years predicted

by USIA’s Romney Wheeler. Quarterly report shows

1,400,000 set increase, 79 in stations (p. 12).

HARRIS PROBERS GIVE UP, leaving mystery of Pittsburgh

Ch. 4 "bribery" rumors unsolved as public hearings on

Federal agencies are officially ended (p. 16).

Manufaeturing-Distribution-Finance

HIGHER TV PRICES NEXT YEAR now certain as more set

makers plan introduction of higher priced lines during

Dec. (p. 13).

FM RADIO PRODUCTION MOUNTS as manufacturers gear

for surging interest in stereo hi-fi (p. 13).

GE & WESTINGHOUSE ANTI-TRUST SUIT poses problem of

maintaining friendly business relations with Canada
while enforcing U. S. laws (pp. 13 & 14).

A nNE TO HEED AND A TINE TO PONDER: When no less a personage than Edward R. Murrow «

who helped make both TV and radio great and was made great by them, takes occasion
to lambast certain of TV's current program trends so immercifully that Time Magazine
could chortlingly headline its report on his speech, "Decadence & Escapism"....

When Fortune Magazine scathingly berates TV for the "mediocrity" of its pro-
grams ("the staples of TV today are pap") and for what it calls the "jerry-built"
nature of its economic structure — in an article with just enough appeal to peeves
and prejudices against TV to make many nod approval, yet so replete with misstate-
ments & specious conclusions (p. 7) as to make you wonder about its real motivation.
A queer sort of article, too, in light of fact that the Luce publications co-exist
under the same corporate roof as Time Inc.'s own 5 TV & 5 AM stations — all of them
network-affiliated, all profitably run, each no better than most other stations....

When Reader's Digest , most widely circulated of all American magazines, comes
out unequivocally for pay TV, mainly on the basis of dissatisfaction with present
programming — indicating that perhaps the industry didn't do as good job of unsell-
ing that pie-in-the-sky idea as thought after last spring's Congressional forays....

When critic John Crosby — even granting that his emotions and his penchant
for neat turns of phrase sometimes get the better of sound judgment — echoes the
editors of Reader's Digest and Fortune in suggesting maybe pay TV's the thing....

When the president of Cunningham & Walsh , 17th ranking advertising agency in

TV-radio billings, remarks on TV's "current plethora of pallid and repetitive pro-
gramming" after some recent vigorous swiping at the industry generally. ..

.

When the head of the Mogul agency . 40th ranking, tells a timebuying seminar

ti
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that he's moving more of his clients' money from TV to other media because of medio-
cre network programming and because of what he calls "ratingitis" . . .

.

When a handful of quick-buck radio station operators , ignoring the industry's
own long-established and seldom-breached code,* loudly declaim their intention of
going after hard-liquor advertising, prompted and abetted by interests notorious for
their bad taste if not downright venality — a "crusade" that came a cropper rather
dismally, mainly because the liquor industry is rigidly maintaining its own code....

Then a time for sober stock-taking would seem to be at hand — a time when
holders of the precious broadcast franchises must recognize that perhaps something
is indeed amiss and that the current rash of criticisms isn't all merely pratings
of irresponsible fault-finders or headline seekers.

It's not enough to reply testily to the printed media, "Oh, well, you're just
jealous' of our success in attracting advertising dollars; you're worse offenders
than we are." Or to retort, as do the industry-can-do-no-wrong coterie, that only
TV can make the claim that it came through the recession with improved billings.

Are those adequate answers ? Can Ed Murrow and Henry Luce and John Ciinningham
and Emil Mogul be accused of ulterior motives or dismissed for mere eggheadedness?

We don't think so . Nor do we profess to know the answers. All we can do now
is point out that the complaints have been too many of late and are coming from too
many important sources to be ignored; and warn that criticism from within, from the
industry's own people and well wishers, will probably beget morei and perhaps less
valid criticism from those who always carp and cavil.

The simplest sort of self-interest would seem to dictate that those who run
the TV-radio media might very well take their minds off balance sheets long enough
to reappraise their programming structures — with the classes as well as masses in
mind — instead of following the easy path of retreat into old formulas that may
actually turn out to be less safe for the long pull.

And if broadcasters can't stand criticism from their own ranks, won't take
time out for sober self-appraisal, they can blame none buti themselves for whatever
may befall. For digests of the more important recent critiques, see p. 4 .

GROWING COMPETITION IN THEATRE-SIZE COLOR: -screen color-TV picture is getting
brighter , literally — and the intensifying competition may well stimulate the
still-small market for such expensive equipment.

Pharmaceutical houses , with their plush promotional budgets, have given a

lift to the expensive science of color projection development, should eventually
bring equipment within price range of its greatest market potential — the producers
of closed-circuit business meetings & sports events and the not-to-be-underestimated
educators (Vol. 14:40). Here are the latest developments;

(1) Swiss-made Eidophor color projector is finally here, imported by CIBA

Pharmaceutical Products Inc., Summit, N.J. (Vol. 14:40), installed in GE mobile unit
and vmdergoing tests preparatory to first public showing in Washington Dec. 27 at

meeting of American Assn, for Advancement of Science.

(2) Dutch-made (Philips) conventional 5-tube color projector, claimed to be

many times brighter than RCA's, has been shipped to Smith, Kline & French pharmaceu-
tical house in Philadelphia, and is due for first use at American Medical Assn,

clinical meeting in Minneapolis Dec. 2-5, then 10 demonstrations next year.

(3) GE is working quietly on a " Super-Eidophor , " may show black-&-white ver-
sion next spring, color some time in indeterminable future.

CIBA principals are quite excited by their Eidophor
. project director Dr.

R. H. Roberts telling us "we're putting out mighty pretty pictures." There were some
delays in preparation, due to death a few weeks ago of Dr. Edgar Gretener, the Swiss
genius whose firm is wholly-owned subsidiary of CIBA.

Dr. Roberts says his organization is ready to go at AAAS meeting, with pro-
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duction being handled by Teletalent, new N.Y. closed-circuiti TV firm (Vol. 14:40).

Demonstrations will cover physics, chemistry, geology, etc. System uses field-se-

quential system, rotating disc.

The Philips unit is something brand new . Principles are conventional — NTSC

system, 3 projection tubes, Schmidt optics. What's different are the tubes; they're

7-in., compared with 2^^-in. for RCA units. According to Robert Reath & Lewis Crist,

section head & chief engineer, respectively, of the Smith, Kline & French public

relations unit handling color TV, they estimate the highlight brightness of 12x9-ft.

screen will run 5 ft.-lamberts — vs. 1.2 for RCA's 6x4%-ft. Model TLS-50.

SKF was once hot about CBS field-sequential system , used it for medical

demonstrations, employing ordinary disc-type receivers — but company is whole hog

for NTSC system now, has 3 TK-41 RCA color cameras. Reath says that as far as he

knows there are only 2 other, units like the one it's getting — one in Marseilles,

other in "breadboard" stage at Philips plant in Eindhoven.

GE principals won't disclose their progress on Eidophor-type equipment, but

well-informed sources claim they're trying some new physical principles which appear
to be sound but need to be proved out. To get NTSC color from Eidophor, using no

disc of course, GE apparently is employing a "variable diffraction" technique. Big
advantage of Eidophor is brightness — because it can use any kind of light source,
such as arc, whereas conventional projectors depend on CR tubes. Big disadvantage
is great complexity — but Eidophor boosters claim problems are licked.

CIBA and SKF are most active in closed-circuit medical demonstration field.
Upj ohn has conducted several nationwide clinics, but other pharmaceutical majors
seem content to eat the promotional dust of the foregoing — who are delighted with
their harvest of publicity and physician good will at innumerable meetings, clinics,
etc. The others; Merck, Parke-Davis, Schering, Pfizer, Lederle, Eli Lilly,

rCC FORESHADOWS DENISE OF ILLEGAL BOOSTERS: Looks like the illegal vhf booster's
goose is finally cooked — after several years of rather silly political folderol —
for FCC majority this week instructed staff to draft final decision throwing out its
rule-making proposal to legalize the troublesome repeaters. There may yet be a slip
— because official last word is still to come — but it's unlikely.

Here's brief history of it all ; For several years, citizens here and there,
mostly in Northwest, had installed little jerry-built amplifiers on mountain-tops,
picked up distant stations, beamed them into valley towns on same channel or on a
different vhf channel. FCC ruled that these operations were illegal and dangerous.

Booster operators took FCC to court , got a delay, persuaded Commission to
take another look. Last year, one month after deciding boosters were illegal, FCC
reversed itself, started rule-making looking toward legalizing them (Vol. 13;31).

This week's action indicates end is about at hand — Commission again decid-
ing against the boosters primarily on these counts; (1) Danger to safety & special
services such as aircraft navigation signals. (2) Destruction of TV service itself.

It was always felt that FCC gave in too easily to political pressures when
Colo. Gov. McNichols urged it to try to find a home for boosters (Vol. 13:28). How-
ever, McNichols was sat on pretty hard by his neighboring western governors when he
Sought to give the impression that he spoke for them — and it's believed politics
are largely out of the picture now.

Another factor stimulating proposed denial is. success of uhf translators
(Vol. 14;46), which are perfect substitute for illegal boosters, though more expen-
sive. There are some 1000-1500 boosters operating, and it's presumed FCC will be
quite lenient in giving operators time to quit & convert to translators if they choose.

Translator manufacturers should be preparing for a roaring business in the
hamlets of the Northwest. Interestingly, principal translator manufacturer Adler
Electronics first supported the FCC's booster-legalizing proposal, thought adequate
protective techniques could be devised. It later changed mind completely.
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Criiicism Is Snowballing: Tongue-lashings from im-

portant people within the industry, not just from
professional critics or headline-hunting politicos,

seem to be the order of the day—and they range
from Edward R. Murrow’s recent critique of TV-
radio news trends, to explosions by advertising

agency bigwigs who themselves haven’t contrib-

uted much to TV’s stature as a social force, to

scornful appraisals of current programming like

those in the Nov, header’s Digest and Dec. For-
tune. Mere fact that there have been so many
such outbursts lately underscores the importance
of taking sombre note of them (p. 1)

.

Former CBS v.p. & director Ed Murrow, who
still isn’t doing too badly with his Person to Per-
son and Small World but is smarting, so they

say, because CBS dropped his pet See It Now for

lack of sponsorship, let loose at the recent conven-

tion of the Radio & Television News Directors

Assn. He undoubtedly reflected his own news col-

leagues’ bitterness over the demise of such expert

“think shows” and documentaries as Wide Wide
World, Eric Sevareid’s World News Roundup,
Charles Collingwood’s Adventure, Martin Agron-
sky’s Look Here—to "mention a few mortalities of

the recent recession and concomitant network
economy waves.

“One of the basic troubles with radio and TV news,”

said Murrow, “is that both instruments have grown up as

an incompatible combination of show business, advertis-

ing and news. Each of the 3 is a rather bizzare and de-

manding profession. And when you get all 3 under one

roof, the dust never settles. [We must] get off our fat

surpluses and recognize that TV in the main is being

used to distract, delude and insulate us from the realities

of the world we live in. If this state of affairs continues,

we may alter an advertising slogan to read: ‘Look Now,
Pay Later.’

“For surely we shall pay for using this most powerful

instrument of communication to insulate the citizenry from
the hard and demanding realities which must be faced if

we are to survive. I mean the word ‘survive’ literally.

“If thei’e were to be a competition in indifference, or

pei'haps an insulation from reality, then Nero and his

fiddle, Chamberlain and his umbrella, could not find a place

on an early-afternoon sustaining show. If Hollywood were

to run out of Indians, the program schedules would be

mangled beyond all recognition ...”

* * * *

Murrow’s primary gripe: The fear of management to

treat controversial and unpleasant subjects on the air.

His remedy: Let each sponsor contribute a few of his

prime time periods each year to alerting and informing

the citizenry. And let the heads of the netwoi’ks (“who
have better taste than their schedules would suggest”)

prove that they’re not merely what N. Y. Tm\es critic Jack

Gould calls “captives of a corporate complex that dictates

that they present shows that will sell goods and achieve

maximum audiences [or] frightened x’abbits w'hen anyone

in Washington raises an eyebrow.”

Obvious flaw in Murrow’s suggestion : Why ask the

advertisers to donate the time? Why relinquish control

over that time, when the broadcasters are better qualified

to evaluate news and program balance? Don’t the broad-

casters now clear time for transcendental programs, like

Presidential speeches, or for superior sponsored shows,
like the spectaculars?

But the main point is that a distinguished “member (

of the family” made such a speech at all. It’s text was
carried by no trade paper, so far as we know, nor was it

very fully reported; it does appear in The Reporter of
Nov. 13. And it triggered a lot of other sometimes nasty
criticisms in subsequent weeks.

* * *

Said adman Emil Dlogul, speaking before a timebuying
seminar in N. Y. last week: “I can’t see what is gained
by pretending a serious problem does not exist. I con-
sider the current crop of new shows, by and large, inane,
puerile and alarmingly empty of real content or meaning
for our present society. What’s more, most of the new
shows commit the one unpardonable sin—they’re dull.

“How an advertiser can be expected to invest any-
where from $2,500,000 to $5,000,000 a year in the kind of
program now available is utterly beyond my comprehen-
sion. And it’s precisely this paucity of good programs
which leads me to make the flat prediction that pay TV
will be here in 2 or 3 years ... if TV continues to slide.

“The networks xvill have no one to blame but them-
selves. [They] are sowing the seeds of their own de-
struction . . .” Then, in a later question period, he was
quoted as adding, “Advertisers are just as much at fault
for buying the garbage, and so are the agencies.” He
lashed out against ratings, against station rate practices,
and he indicated his agency’s TV-radio billings, which
dropped 5% this year, will drop another 5% next year as
printed media are recommended instead.

Cunningham & Walsh’s pres. John P. Cunningham,
who recently drew the ire of one of the industry’s trade
journals by criticizing radio programs, replied in a letter

to the editor last week to thank him for playing up that
agency’s latest “Videotown” report (Vol. 14:46) and ob-
serving politely: “May I add that it was not a wholly
unpalatable operation to eat my own words [about pro-
gramming] because it was so reassuring to find that TV,
despite the current plethora of pallid and repetitive pro-
gramming, is maintaining and even increasing its vigor as
an advertising medium.”

* *

The magazine Fortune looks with jaundiced eyes at

today’s program trends, asserts “that TV has reached a
kind of ceiling, that mediocrity is increasing and that only
through some drastic change will the excitement and aspi-

ration of, say, 1954, return to our TV screens.” It eyes the
economics of TV askance, says it tends to perpetuate
mediocrity, remarks on today’s offerings: “By and large,

the 1958-59 season is compounded of bathos from Boot
Hill, counterfeit cerebration via quiz shows, barbarism
from the police blotter, inanity from outer space, mon-
striphilia from Hollywood’s celluloid cemeteries . . .

“TV’s exotic economics have reached a stage where
they cannot be depended upon to improve the product (the

program). On the contrary, TV economics tend to establish

and perpetuate mediocrity . . .” And, rather less positively

than the Nov. Reader’s Digest (Vol. 14:44), Fortune sug-

gests pay TV as the possible “curative force”:

“One thing for sure, a potentially magnificent medium
is not going to be kept in a state of continual adolescence

on the notion that because the public can get shoddy mer-
chandise free, it won’t pay to get quality merchandise
elsewhere.

“As for commercial TV’s counter-argument that it

would collapse under the competition, pay TV is not going

to come overnight. Commercial TV will have plenty of
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opportunity to make a solid structure of its jerry-built

establishment and do it for the first time under the in-

fluence of competition, a force that has worked miracles

for quality improvement throughout our system.”

Article is dated, uses “recession statistics” and slips

up on the facts like the demise of quiz shows (see also

p. 7) ;
but its importance lies in fact that Fortune’s editors

sensed enough dissidence to warrant so critical an exam-

ination of a medium in which Time Inc. has invested

millions (it bought all its 5 TV & 5 radio stations) and in

which it profits enormously from station operations and

network affiliations. The article also states:

“Whatever remained of radio’s old willingness to risk

new formats and get along on modest ratings has all but

vanished from TV. The mounting pressure of costs on

sponsors and networks alike has weakened the will to

experiment. TV, to borrow the phrase of one of its most

distinguished producers, Fred Coe (Playhouse 90), is now
imprisoned in the ‘bland norm’ of mediocrity. Yet as the

medium loses its capacity to excite, to create and to lead,

its audiences will inevitably shrink. And as audiences

shrink, more pressure to stick to ‘successful’ formats and

eschew the unknown may well follow, resulting in the dis-

astrous cycle of economic pressure making for shoddy pro-

grams, shoddy programs reducing the TV audience, smaller

audiences increasing the economic pressure . .

« * *

John Crosby’s most recent criticism arose from what
he called “the most aggravatingly sponsored election in

my memory,” complaining about over-commercialism of the

recent election returns. That cued some uncomplimentary

remarks on the commercials on Today and the Jack Paar
Show, then on the sponsorship of “parlor games.”

“Back when TV had no money at all,” he wrote in his

syndicated column, “it put on Toscanini, 12 hour-long live

dramatic programs and the Metropolitan Opera. Now that

it’s rich, it can only afford Concentration, a variation of a

child’s card game. If we get any richer, TV will be able

to afford to turn the station on long enough to give the

soap commercial and turn it right off again.”

Then, obviously enjoying his cuteness in avowing he’s

not against sponsored TV “except that the advertising

message is supposed to pay for the program, not to be

the entire program,” Crosby quotes Reader’s Digest’s

roughest passage:

“If sometimes you complain about the quality of pro-

grams you see on your TV set, if you wonder why so many
of them are dull or tawdry and constantly interrupted by
commercials, remember this: you are not allowed to pay
to see what you really want. Instead you may look at only

what it is to someone else’s interest to let you see. The
miracle is that TV is as good as it often is.”

“Why Can’t We Have Pay TV?” titles the Reader’s

Digest article, and Crosby warns that “if TV gets to be

more of an uninterrupted commercial, there are going to

be more and more people asking that question.”

* *

The bony finger of competitive jealousy certainly can-

not be attributed to the critique of Prof. Edward Stasheff,

of the U of Michigan speech dept., speaking before a con-

ference of social security administrators. He counted

40 “adult” westerns scheduled by networks and film syndi-

cators, up from 26 last year, while live dramatic presenta-

tions have shrunken to “less than a handful.” He blames
the “apathy of the American public—apparently for its

predilection for the highly-rated westerns and filmed dra-

matic shows.

“So long as the only evidence of popularity available

—

the ratings—indicates that viewers want more of the same,
TV will keep on grinding out slightly disguised imitations

of last year’s successes. The networks have all but turned

the control of programming over to the sponsors and ad-

vertising agencies, because they have been unable to prove
the American people want better TV, will watch it, and will

support the sponsors and products that make fine programs
available.”

Prof. Stasheff’s remedy: “Postcards can be potent
weapons in getting better programs. The voice of the

viewer can be heard in the land if he will take the trouble

to make his wishes known . .
.”

Bricker Bill Revival? Direct FCC regulation of TV
& radio networks—pet legislative project of Sen. Bricker

(R-0.), defeated this month for reelection (Vol. 14:45)

—

may become lively issue in upcoming Congress, reports

Robert D. Novak in Nov. 28 Wall St. Journal. In p. 1

story he says it’s “likely” that unnamed “liberal” Demo-
crat will take up where Bricker left off with Bricker’s

now-dead S-376 (Vol. 14:23)—“with much better prospects

for passage.” Much will depend on whether “networks

show up badly” in scheduled Jan. hearings by Senate

Commerce Committee in one-man crusade by Sen. Mon-
roney (D-Okla.) against rating systems (Vol. 14:43),

according to Novak. If CBS, NBC & ABC don’t put up
good defense for their rating practices, “the movement
for network regulation will be strengthened and probably

will gain adherents” including now-neutral Monroney.

CBS pres. Dr. Frank Stanton, who resigned several

years ago from his college social fraternity (Phi Delta

Theta) in protest against its national office’s policy of re-

ligious discrimination, participates Dec. 6 in panel on

another subject close to his heart: Anti-Defamation
League’s forum at N. Y.’s Temple Emanu-El on “Com-
municating the Idea: Mass Media in a Democracy.” Also
on the panel are Turner Catledge, managing editor, N. Y.

Times; Dan Milch, editorial chief. Look.

Pro-liquor-advertising position of Francis M. Kadow’s
radio WOMT, Manitowoc, Wis. (Vol. 14:47) might have
got Kadow into trouble with FCC had he not dropped it

—

for Commission renewed his license this week only after
he announced he had backed out. Questions were about
to be raised, might have precipitated fight within Com-
mission. Commissioners aren’t of one mind on subject

—

for example, Comr. Hyde opposes liquor commercials,
Comr. Lee is in favor—and there’s substantial doubt
whether Commission has any right to raise question, any-
way. In Tucson last week, Ariz. Bestrs. Assn, voted unani-
mously to keep ban on liquor commercials. Pres. Tom Wal-
lace, of KTKT, Tucson, stated: “What this resolution

means is simply to reaffirm what has always been our
position [and] to demonstrate that the broadcasting media
recognize their responsibilities in the public interest.”

“By the dawn’s early light,” 270,000 viewers across
country sit in on NBC-TV’s unique Continental Classroom
(Vol. 14:43) with AEC consultant Dr. Harvey E. White
of U of Cal. to learn about Sputnik-era physics. Network
placed full-page newspaper ads this week to make this
boast: “World’s largest class” 6:15-6:45 a.m. Mon.-thru-
Fri. is carried by 144 stations; 243 colleges & universities
offer full academic credit for course; 27,000 students have
mailed in 50<5 each for syllabus; total audience is esti-

mated at 270,000 now.
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New & Upcoming Stations: Two new starters were due

on the air Nov. 30 & Dec. 1 and a 3rd began Nov. 27.

The stations: WKBW-TV, Buffalo (Ch. 7), city’s 3rd

vhf, which begins Nov. 30 as ABC-TV basic; KVKM-TV,
Monahans, Tex. (Ch. 9), due Dec. 1 as ABC-TV affiliate.

On Nov. 27 KXAB-TV, Aberdeen, S. D. (Ch. 9) went on

the air with CBS-TV & NBC-TV. These, plus the slated

Dec. 1 resumption of WWOR-TV, Worcester, Mass. (Ch.

14) as satellite of Wm. Putnam’s WWLP, Springfield,

Mass. (Ch. 22) brings on-air total to 542 (84 uhf). WTOL-
TV, Toledo (Ch. 11) reported at week’s end that it has

been delayed about week from meeting Dec. 1 target as

CBS-TV basic. Also delayed from announced Nov. 27

start is Toledo’s educational WGTE-TV (Ch. 30), now re-

porting Jan. 27 target.

Buffalo’s WKBW-TV has 10-kw RCA transmitter and

1000-ft. Stainless tower with 12-section superturnstile an-

tenna at 1420 Main St., in new building adjacent to radio

WKBW. Principal owners are Clinton H. Churchill, pres.-

gen. mgr., 51%, onetime pastor of Buffalo’s Churchill Tab-

ernacle; attorney Edward Kavinosky, treas.-secy., 24%;
Buffalo Waste Paper Co., 15%. John H. Norton Jr., one-

time ABC v.p., recently gen. mgr. of WMTW-TV, Poland

Spring, Me., is asst, to pres.; Alfred E. Anscombe, v.p. &
5% owner, station mgr.; Thomas E. Martin, sales mgr.;

Floyd A. (Tim) Timberlake, ex-ABC-TV & RCA, chief

engineer. Base hour is $1000. Rep is Avery-Knodel.

KVKM-TV, Monahans, which is 30 mi. SW of Odessa,

has 10-kw GE transmitter and 12-bay batwing antenna on

780-ft. Stainless tower. One-third owners are pres.-gen.

mgr. J. Ross Rucker and J. B. Walton & wife Helen W.
Walton, latter 2 also having ranching & oil interests. Hill-

man Taylor is station mgr.; Rubin Masters, ex-KNAC-TV,
Ft. Smith, Ark., chief engineer. Base hour is $250. Reps

are Everett-McKinney and Clyde Melville.

Aberdeen’s KXAB-TV is 4th in string of TV stations

operated by John Boler as Market Maker group. Located

in NE conier of state, 30 mi. from N. D. border, it has 10-

kw RCA transmitter and 340-ft. Stainless tower with 6-

bay antenna. KXAB-TV is picking up CBS-TV from

Boler’s KXJB-TV, Valley City, N. D. (Ch. 4) and NBC-
TV from E. C. Reineke’s WDAY-TV, Fargo, N. D. (Ch.

6), each about 120 mi. away. Other Boler stations are

KXMC-TV, Minot (Ch. 13) & KBMB-TV, Bismarck (Ch.

12), latter operating in affiliation with KXJB-TV. Henry
Benchler, ex-commercial mgr. of KXMC-TV, is KXAB-TV
resident mgr. Base hour is $150. Rep is Weed.

Texas Tall Tower Corp., joint enterprise of San An-
tonio’s WOAI-TV (Ch. 4) & KENS-TV (Ch. 5), inaug-

urates use of 1531-ft. tower near Elmendorf Dec. 7 after

15 months of construction. With transmitters and asso-

ciated equipment, project represents $1,000,000 investment.

It’s 3rd tallest structure in the world, topped only by 1610-

ft. spire of KSWS-TV, Roswell, N. M. (Ch. 8) and 1572-ft.

tower of KWTV, Oklahoma City (Ch. 9). Stations will

retain their downtown facilities as auxiliaries. Radio

WOAI moved to the Elmendorf “antenna farm” Nov. 21,

using new tower about %-mi. from TV structure; previ-

ously, it operated near Selma, Tex., 3% -mi. from Randolph

Field, shifted because of hazard to jet aircraft.

E. M. Hoge, ex-NBC-TV network sales mgr., ex-mgr.

of KOA, Denver, recently gen. mgr. of KSJB, Jamestown,

N. D., has purchased KENA, Mena, Ark. (250 watts, 1450

kc) for $42,500 from licensee R. B. Bell, subject to FCC
approval. Broker was Blackburn & Co.

Court Upholds Knoxville CP: Experience does

count. Court of Appeals ruled this week in sustaining

FCC’s grant of Knoxville’s Ch. 10 to WBIR-TV, turning

down appeal by Tennessee TV Inc. (Guilford Glazer,

pres.). Other loser, Scripps-Howard’s WNOX, didn’t ap-

peal. Judges Fahy, Burger & Bazelon delivered decision,

Bazelon dissenting. Tennessee TV had argued that it

should have won because of “diversification” factor, be-

cause it owns no communications media, but court held:

“The diversification of media of communication that would
result were the permit granted to appellant does not on
the record so clearly warrant selection of appellant in the

public interest as to outweigh other public benefits of the

award to intervenor, at least to a degree that requires sub-

stitution of our judgment for that of the Commission.

The Commission weighed all competing considerations,

stating it was apparent appellant was superior not only

with regard to diversification but also in local ovmership
and civic participation; however, the Commission added,

‘We cannot conceive that the ownership by WBIR in

Knoxville of a TV station can be of such grave concern

as to outweigh WBIR’s marked superiority in most other

respects.’ This was a conclusion we must recognize as one

the Commission could reasonably reach on the record.”

Bazelon disagreed, said “the Commission has effectively

nullified the diversification and anti-monopoly policy long

since recognized as ‘one of the basic underlying considera-

tions in the enactment of the Communications Act,’ quoting

from a 1953 FCC report on multiple ownership. All 3

judges agreed on another point, that Tennessee TV had
no “standing” to protest FCC’s modification of WBIR-TV’s
CP in minor technical respects.

Anti-trust questions still worry FCC in connection

with Mansfield (O.) Joutmal, which seeks to purchase local

WCLW for $45,000. In battle which went to U. S. Su-

preme Court in 1951, Jownial was enjoined from certain

practices—such as refusing to carry ads from advertisers

using radio WMAN. WMAN and Journal have been bat-

tling ever since, WMAN asking Commission not to approv’e

WCLW sale. Journal asserts that its ownership has

changed completely, is now owned by estate of S. A.

Horvitz, who had run the newspaper prior to and during

anti-trust litigation. WMAN maintains that present own-
ers still engage in monopolistic practices. Commission
wrote to Journal this week, saying proposed purchase

must go to hearing because “substantial question still

exists as to whether the Mansfield Journal engages and
will continue to engage in activities which are inconsistent

with the FCC policy in the treatment of controversial

issues and in business practices tending toward suppres-

sion of competition and attainment of monopoly in adver-

tising and news dissemination.”

CPs granted: Ch. 31, Huntsville, Ala., to Rocket City

T^'^ Inc. (John S. Gregory Jr., pres.); Ch. 70 & 76 transla-

tors in Quitaque & Turkey, Tex., to Valley Translator

System; Ch. 82 translator in Laramie, Wyo., to Albany

Electronics Inc. [For details, see TV Addenda 27-MJ\

Final decision awarding Ch. 11, Houma, La. to St.

Anthony TV Corp. (Frank Conwell, pres.) was issued by

FCC this week, making effective immediately' the initial

decision issued Nov. 5—St. Anthony being sole applicant.

Facility changes: K\TI, Amarillo (Ch. 7) Nov. 9

boosted power to 316-kw; KNAC-TV, Ft. Smith, Ark.

(Ch. 5) Nov. 1 went to 100-kw; WMBD-TV, Peoria (Ch.

31) Nov. 23 went to 1000-kw.



Fortune Magazine—The Prophet That Failed
Refutations of Arguments, First Advanced 7 Years Ago, That TV Is Going to the Dogs

CBS researchers and economic planners, than whom there are none finer in the business, come forth
with a cogent dissection of the much-discussed article “TV : The Light That Failed" in the Dec. Fortune
Magazine. Their memorandum, of reply, written for CBS’s own executives and not designed for publi-

cation, alleges the article is based on unwarranted preconceptions
,
as ivas a similar aberrant essay in

the same magazine in 1951, when commercial TV was only about 3 years old; is guilty of errors of

fact and unsupported conclusions, notably in its economic appraisals ; doesn’t give the industry due credit

for the superior things it has done and is doing, program-wise; omits even to mention the duress of
Washington (the option time issue) which could really tend to degrade program quality. This document
is not intended to prove that all’s well with TV, whose critics seem to be increasing lately (pp. 1 & If). It

was not written for publication, and its replies to the Fortune article seem to us to be irrefutable, and
certainly show Fortune up for some rather thin researching.

''T^HIS IS NOT basically an original" article. Much the

same points were made in the same publication,

Fortune, 7 years ago. In the Aug. 1951 Fortune, under

nobody’s by-line, appeared an essay entitled “TV’s Time of

Trouble.’’ It may be illuminating to compare various con-

clusions of that 1951 anonymous article with the 1958

model as by-lined by Richard Austin Smith:

1951—"TV's Time of Trouble"

"Ownership figures reveal that
an important percentage of the
major TV market areas are al-

ready close to saturation.”

“TV’s novelty Is no longer glit-

tering enough to mesmerize
just any advertiser Into contin-
uing a $100,000 program, the
size of whose audience is so
much a matter of conjecture.”

"Under the pressure of costs,
many public-service and edu-
cational features have been
squeezed from the scheduling

"Potentially subscription TV
can open up a whole new world
for movies and education, pro-
viding one with as many
theaters’ as there are homes,
the other with the means of
financing a university of the
air.”

1958—"TV: The Light That
Failed"

"Third, the television ‘audience’
Is almost at the satiuatlon
point.”

’’.
. . evidence Is mounting that

television is something less than
all things to all advertisers.”

No reference to public service
other than a passing mention
of Continental Classroom.

"The outcome, however, could
very will be history repeating
Itself ; the restraints Imposed on
television by its own commer-
cial interests will simply result
In the raising of a new empire,
the competing one of Pay TV,
and the crowning of a new set
of kings.”

Our purpose in pointing up the above comparison of

the two Fortune articles is to establish a certain obvious

historical context. In 1951, Fortune ran a summary of its

piece which lead: “The big story about TV today is no

longer one of irresistible power. It lies rather in the un-

expectedly strong bargaining position of TV’s competitors

heretofore given up for lost, and in the equally unexpected

weaknesses of the new medium.” That same summary
might apply with complete accuracy to the “new” article

in the Dec. 1958 issue.

Having adduced certain evidence that neither Time
(Inc., of course), tide, rain, sleet, storm, black of night

nor the passage of a full 7 years can alter the precon-

ceived notions with which Fortune magazine views a com-
peting medium, let us proceed to an ad seriatim bill of

particulars about the 1958 presentation:

Not a Word About Achievements in News

The Smith article leads off with an allusion to an
Or.son Wells TV program. Fountain of Youth. In de-

scribing the program a bit later on. Smith says, “Few TV
dramas have ever received such nationwide acclaim.”

Among the quotations from reviews he adduces in sup-

port of this statement, none can be found from Time,
Broadcasting or the New York Times. Variety did re-

view the presentation, saying that it was “a mess of

jilottage . . . What Wells called a ‘wacky comedy’ actually

wasn’t.” Broadcasting and the Times didn’t review it at

all. Yet this one-shot drama, rather than any of the string

of Playhouse 90’s recent hits, or CBS-TV Network’s unani-

mously praised election night coverage, or any of the ex-

cellent special programs presented by all 3 of the networks
so far this year, becomes Mr. Smith’s example of commer-
cial TV at optimum.

It is worth noting that nowhere in the Fortune article

is the TV medium’s news and informational power even
mentioned. And this cannot be an excusable omission.

Douglas Edwards with the News is a commercially spon-

sored weekday evening show just as surely as Your Hit
Parade. While it may not serve the purposes of Time Inc.

to accept the fact that this single news vehicle has the
largest audience of any such vehicle in the entire world, an
article which presumes to call TV “The Light That Failed”
might logically be expected to give the whole story of what
TV’s light is.

“The sad state of another year’s pi’ogramming has all

but obscured a critical development that the public very
much needs to understand. That development is simply
this: TV’s exotic economics have reached a stage where
they cannot be depended upon to improve the product (the
program). On the contrary, TV economics tend to estab-
lish and perpetuate mediocrity.” The foregoing quotation
from the Fortune video exegesis sets the stage for a
series of false syllogisms. The first phrase of the quotation
is prophetic not about TV but about the Smith article.

Cannot See the Good for the Bad

“The sad state of another year’s programming” is a
fact only to Fortune, Mr. Smith and those other observers
who cannot see the good for the bad. This, after all, is

the year when Edward R. Murrow, himself no mean critic

of the medium, has come up with another humdinger of
a show. Small World, which has already furnished an
exciting forum for stimulating scholars from Nehru to
Muggeridge. This is the year when Playhouse 90 has won
such accolades as “sheer wizardry” (Des Moines Register

)

and daytime TV has been described, in the case of Arthur
Godfrey’s sessions with Jackie Gleason, as “the most en-
tertaining, most stimulating daytime sessions in this view-
er’s memory.” (Boston Evening American).

As a matter of fact, the best evidence of the inac-
curacy of Mr. Smith’s opening gambit is the testimony of
Mr. Smith himself. In his article he lists shows he likes,

“such as” Playhouse 90, the Dinah Shore Chevy Show,
Gunsmoke, et al. Since he uses the word “such as,” there
presumably are other shows extant which he also finds at-
tractive. Let it be noted, therefore, that 10 hours or more
of prime program time per week are specifically com-
mended in his article. This alone, without the addition of
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any of the unnamed “such as” shows, and without any

reference to the news and informational programs which

Mr. Smith ignores completely is a pretty good batting

average for the indicted medium.
“Television’s exotic economics have reached a stage

where they cannot he depended upon to improve the prod-

uct (the program),” Mr. Smith goes on. This is presented

as a verdict, but it is basically a forecast. As such, it de-

serves to be stacked against the 1951 Fortune comment that

“some advertisers . . . are beginning to show grave con-

cern about the muddled economics of the new marvel.”

In 1951, Fortune cited a cutback in TV expenditures by
Chevrolet to prove the point. In 1958, with Chevrolet a

bigger TV advertiser than ever. Fortune happily cites a

couple of other automobiles, with even moi’e glaring fal-

lacies as noted later in this memo.

A Look at the TV Ledger

Having begun the attack with some ancient history,

Mr. Smith and Fortune next proceed to take a long hard

look at TV’s ledger. “For the first time in its history,” says

Mr. Smith, “the industry suffered a profit slump last

year.” He compares this to the fact that the 500 largest

industrial corporations were “skinning through the year

with a modest increase in earnings.” He does not, repeat

not, compare TV to its logical competitors—the press, the

newspapers, the magazines, the book publishers, the mo-
tion picture industry, the stage, the spectator amusements.

While he is not at all hesitant to cite debatable findings as

to the relative advertising worth of video and printed

media, he somehow neglects this comparison in the case of

the press. He neglects, for example, to discuss the num-
ber of magazines that have been forced by economic crisis

to merge or simply to go out of existence. He made no

mention of decline in magazine advertising revenues. Nor
does he make any mention of the fact that last year’s

income slump in TV was due very largely to one com-

pany’s troubles and that CBS has just posted the largest

nine month earnings in its history.

Some CBS figures which are pei’tinent to the Smith

mention of “a cost-price squeeze” deserve notation: CBS
Inc. revenues for the first 9 months of 1958 indicated a

9.2% increase over 1957. Profits reflected a 20% increase.

TV network and station operations were the primary con-

tributors to this increase. The CBS-TV Network during

this period spent nearly 10% more for programs than in

1957.

The newsletter Space and Time, in its November 24th

issue, reports that “network TV is up about 11%; spot

TV is highest it’s ever been. Direct mail has jumped be-

cause of higher postal rates, newspaper and magazine in-

come is down.”

Joins the Wolf Pack vs. Option Time

Fortune and Mr. Smith are correct in stating that the

FCC’s consideration of proposals to abolish option time

threaten the strength of network programming; unfor-

tunately, the magazine does not follow this point through

to its logical conclusion and sound the tocsin. Instead, it

chooses apparently to join the wolf pack. Foi'tiine’s in-the-

red colored glasses look at the TV “audience” (and why
they put that word in quotes is beyond us) and find that

it is “almost at the saturation point.” They had said much
the same thing back in 1951, long before we came even

close to the pi’esent {Fortune’s figures) 90% of all homes
and a total of 47,500,000 TV receivers. The cute hitch here

is that, as Fortune puts it, the audience will increase from
here on “only as the population grows.” The total number

of U. S. families is increasing at a rate of close to a

million a year; within 10 years the total American TV
audience can therefore be expected to be at least 20%
higher than it is today.

“The audience,” says Fortune, “is getting choosier.

The fact that a growing sector of the audience is not dis-

posed to sit in stupefaction before shoddy programs por-

tends nothing but greater strain on TV’s economic system.”
Going at this one from the latter obiter dictum, it seems
only fair to observe that if an audience were to be found
dissatisfied with existing programs the basic conclusion

would be that TV’s programming creativity, rather than
its economic system, would be the aspect summoned to

battle.

More important, however, is the basic misstatement
that the audience is getting “choosier,” if that implies that

there is less viewing. The Jan.-Sept. average hours per

day spent in viewing TV have gone up steadily—from 4.69

for the average viewer in 1955 to a peak of 4.98 hours
in 1958.

Fortune reports that “television is something less than
all things to all advertisers.” This somewhat less than
eai’thshaking revelation becomes the jumping off point for

citation of “the classic instance” of Philip Morris dropping
I Love Lucy in 1955 “because it wasn’t selling cigarettes.”

Notably absent from Fortune’s report of this incident is

(a) the fact that other advertisers picked up I Love Lucy
immediately, and (b) Philip Morris, like every other cig-

arette company, is a major TV advertiser today.

Citing Cadillac and Pontiac as auto companies which
are disenchanted with TV as the major advertising me-
dium, Fortune indulges in a syntactic to imply that the

parent corporation agrees with this view'point. “Both
General Motors divisions appear to have accepted the con-

clusion of their advertising agency,” says Mr. Smith, with-

out the slightest indication that many other General Mo-
tors divisions, notably Chevrolet, Buick, Oldsmobile &
United Motors, are among the leading network TV adver-

tisers today, or that Pontiac itself is the sponsor of such

CBS-TV Network special shows as the Victor Borge pro-

gram, The Ginger Rogers Show in October and the upcom-
ing Phil Silvers Revue.

Fallacious Sponsorship Statistics

The most incredible and at the same time unexpectedly

impressive testimonial to the strength of TV comes in Mr.

Smith’s citing of Sindlinger statistics in an effort to prove

that the Edsel spectacular with Bing Crosby and Frank
Sinatra cut the market for the car from 191,000 potential

sales to 88,000. Mr. Smith is here postulating that TV had
such penetration that a single show was able to change

the minds of half of Edsel’s supposed customers. No men-
tion is made, of course, of visits to dealers’ showrooms,

announcements of price or even of the general slump in

car sales of which Edsel was a hapless part. Nor is any
mention made of the fact that the very same company
which marketed the Edsel is not only still sponsoring the

Ed Sullivan Show and the Ernie Ford program but has

also recently bought still another big program, the tele-

vised concerts of the New York Philharmonic.

Another e.xample of the never-never land in which

Fortune seems to be opei'ating is a single paragraph which

fii'st says that Hazel Bishop was ruined by television and
then, a couple of sentences lower down—in the very same
paragraph—quotes Sindlinger saying tele\ision “is spec-

tacularly good for such items as cosmetics, coffee and

soap.” Hazel Bishop, of course, is a cosmetics company. It

is a far more convenient example of a cosmetics-in-televi-



9

sion, from Fortune’s point of view, than Revlon. Revlon is

a far bigger company and was made as big as it is by its

brilliant use of television (which, of course, makes it a

poor proof of Fortune’s pudding).

We now arrive at the “have you stopped beating your

wife?” phase of Fortune’s disquisition. “As the medium
loses its capacity to excite, to create, and to lead, its au-

diences will inevitably shrink.” Up to this point, Fortune

has not even mentioned any of the shows that have TV’s

prime “capacity to excite, to create, and to lead,” any

more than the magazine has been able to show a shrinkage

of audience. It is here that the omission of the specials,

the coverage of the Papal Coronation and the election, the

Miss America Pageant, the presentation of “The Ruble

War” etc. certainly deserve to be at least cited. But

Fortune seems to be looking the other way, just as it has

done with so many other worthwhile video presentations.

Effect of the Washington Attacks

There is no point in arguing Fortune’s criticism of

the weaknesses of current TV programming. In any year,

programs range from superb to bad. It is of course per-

tinent to observe that Fortune’s decrying of the lack

of more network creativity is not accompanied—in its

constant repetition throughout the piece—by any reitera-

tion of the fact that Washington attacks on network prac-

tices, option time and the whole idea of network-created

programs have set up roadblocks. Fortune would appar-

ently rather prosecute than set things right.

The synthetic “problem” of TV’s “light that failed”

is no problem to Fortune. They have a solution. It hap-

pens to be the same solution they had 7 years ago. “The

Gen. Sarnoff Lashes ‘Fortune’: irked by out-of-

context quote in the Dec. Fortune article titled “TV : The
Light That Failed,” RCA chairman David Sarnoff this

week wrote editor-in-chief Henry R. Luce to deny he had

ever been interviewed for the article, that he had ever

made the statement attributed to him, or that it repre-

sented his convictions. Seeking to make the point that

networks are relinquishing control to sponsors of what’s

going on the air. Fortune quoted Gen. Sarnoff as saying:

“We’re in the same position as a plumber laying a pipe.

We’re not responsible for what goes through the pipe.”

He had, said Gen. Sarnoff, on various occasions compared
the transmission facilities of wireless communications to

a system of pipes laid by a plumber. But he has never

disclaimed the broadcaster’s responsibility for the pro-

grams he transmits; quite the contrary, he has urged that

it be regarded “as a public trust, not merely another

business.” That’s why, he continued in contradition to the

article’s thesis, he brought to NBC in its early days Dr.

Walter Damrosch’s Mtisic Appreciation Hour, Toscanini,

Metropolitan Opera, ex-pres. James Rowland Angell of

Yale to direct NBC’s educational programs—“NBC as-

sumes full responsibility for programs broadcast over its

facilities,” he stated. “This responsibility encompasses
maintenance of a balanced schedule, consisting not only of

broad appeal entertainment programs, but also presenta-

tions designed for specialized intellectual and cultural in-

terests.” Among the latter carried currently, he listed

Continental Classroom, NBC Operas in English, Meet the

Press and “a wide range of special presentations embrac-

ing great music, the classics of literature, science, news
and public affairs. This is the kind of programming that

‘goes through the pipe,’ and NBC is responsible for it.”

Note: Network managements ai'e convinced that the For-

tune article, like Time’s frequent sideswipes at TV, are

curative force,” says Mr. Smith, is Pay TV, which is sure

to be brought into being “sooner rather than later.”

Nor is Fortune handicapped by any need to state both

sides of this fiery hot potato. It has conveniently at hand
Skiatron’s “initial poll” of California television set owners
which purported to show that the viewer’s only reaction

about Pay TV was that 90 percent wanted it as soon as

possible. There have been far more polls with reverse

findings, such as those conducted by TV Chiide, Elmo
Roper, Minneapolis Tribune, Cincinnati Post, etc.—and
directly antithetical expressions by the American Legion,

the AFL-CIO, VFW, etc. None of these, curiously, finds

space in Fortune’s article.

As a closing observation, it is the seeming belief of

Fortune that the function of network is to provide minority

communication at the expense of the general public. This
is certainly true of Pay TV, which would—as its advo-

cates frankly have admitted—outbid free TV for all free

TV’s most popular offerings. It is a state of mind revealed

in Fortune’s characterization of Wyatt Earp as one of

TV’s puerilities, with no cognizance of the fact that this

program has a rating more than 50% higher than its net-

work’s average.

Quality of reporting on major public issues by TV,
radio, newspapers & magazines will be explored in new
Fund for The Republic-financed 13-week educational TV
series starting Dec. 18 on 40 commercial & ETV stations.

Produced by WGBH-TV, Boston, filmed shows featuring

discussions by specialists in top news fields are moderated
by curator Louis M. Lyons of Nieman Fellowships at

Harvard U.

pai-t of the “pattern of derogation” of TV as a competitive
advertising medium against which then NBC pres. Robert
W. Sai-noff took off quite vigorously in a widely quoted
speech last June (Vol. 14:21 & Special Supplement).

Network Study Up Again: FCC’s investigation of

network practices is moving toward another climax, now
that staff has concluded digest of hearings in 100pp. “find-

ings” which commissioners are studying in preparation for
meeting Dec. 8. Commission has been planning to submit
findings to Justice Dept, so that latter could give its formal
opinion on legality of option-time, must-buy, etc. Infor-

mally, Justice’s anti-trust chief Victor Hansen and first

asst. Robert Bicks have made flat assertions that option-
time & must-buy are illegal (Vol. 14:18, 25). It’s under-
stood that staff’s findings lean generally toward support
of its original conclusions in Barrow Report, and some
commissioners don’t believe it should be sent to Justice
without industry comments. Dec. 8 meeting may result

in agreement to invite analysis by industry.

CBS Foundation Inc. will close applications Feb. 2 for
3rd group of 8 Columbia U news & public affairs fellow-

ships, worth about $8000 each, for study in academic year
opening Sept. 1959. Fellowship plan is open to employes of

CBS News, CBS stations & affiliates, staff employes of edu-
cational TV & radio stations and teachers of broadcast
news techniques at colleges & universities.

Pasadena Tournament of Roses on New Year’s Day,
carried in color on NBC-TV last few years, will be broad-
cast over ABC-TV 11:30 a.m.-1:45 p.m. EST Jan. 1 under
Quaker Oats sponsorship.

Roy E. Larsen, Time Inc. pres., named recipient of

Printers’ Ink 1958 Advertising Award, selected by group
headed by J. Walter Thompson pres. Norman Strouse.
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Renewal-Form Changes Welcomed: fcc’s program-

ming “guide” for stations—its license renewal form, in

which licensee describes his schedule—is finally up for re-

vision, as Commission starts rule-making which invites in-

dustry’s comments on proposed changes. By-&-large, it’s

an industry-drafted document, and station operators are

likely to find changes welcome.

“More realistic” is term commonly used to describe

proposed changes. For example, present forms ask opera-

tors to list “talks” and “discussions” without describing

substance of progi’ams—such as agriculture, public af-

fairs, etc. More accurate reporting of spots is provided,

so that Commission can have clearer picture of “commer-

cialization,” which may be good for some stations, bad for

others. New system would ask for length of spots. Old

form asked for number, ignored length.

Another important change is definition of “commercial

program” in 14-min. segments rather than 14%-min.; this

permits 1-min. spot before or after a sustaining program,

yet allows it to remain classified as “sustaining.” Also,

non-paid-for spots needn’t be counted.

Schedules will look “more live,” too, for FCC proposes

that programs more than “half live” may be classified as

“live.” Separate category for “sporting events” is set up.

Among other changes:

(1) Separate category for “education” is established,

for description of pi'ogra'ms “prepared by, or in behalf of,

or in cooperation with educational organizations, exclusive

of sporting events.”

(2) Need for filing information on “wire” programs

is eliminated.

(3) Exact copy of program log for the 7 days of com-

posite week must be filed.

(4) Licensees are invited to describe schedules

further, if they believe that renewal form alone doesn’t re-

flect programs adequately.

(5) Less detail on employes is required.

Vote was 5-1, Craven dissenting, Bartley not partici-

pating. Craven spread himself in long, well-written state-

ment reiterating his long-held conviction that renewal

forms should be dispensed with altogether; that they’re a

form of censorship forbidden by law. He stated:

“The establishment of program categories, the Com-
mission has long insisted, falls entii’ely within its regula-

tory powers since these categories serve merely as guide-

posts for the applicants and need not be followed. Such

argument sounds quite reasonable to anyone not familiar

with the practical application of these ‘guideposts,’ or the

‘lifted eyebrow’ technique used by this administrative

agency. But to one whose broadcast experience has been

more practical than theoretical, it is obvious that no
licensee is free to program according to his personal opin-

ion ^s to what constitutes the best public service when he
knows full well that his views are destined to be evaluated

in the light of preconceived and pre-stated opinions of the

regulating agency.”

Craven maintains that Congress & courts intend that

FCC supervise programming only to determine whether
stations are violating the laws governing lotteries, obscen-

ity, monopoly, etc.

Comr. Hyde came to defense of the renewal-form pro-

cedure in speech prepared for delivery at meeting of Na-
tional Assn, of TV & Radio Farm Directors in Chicago
Nov. 29. “It has even been suggested,” he said, “that

FCC renewal license application forms which require a

report of past service by classification of program material

operate as some kind of obstacle to the broadcaster. It

seems to me that if a form which has been designed
through the assistance of govt.-industry committees, essen-

tially for assistance in reporting information, were em-
ployed in fact as a limiting factor and as a broadcaster’s

guide in lieu of applying his own imagination, initiative,

interest in the community, creative ability and a desire to

serve, the situation would be sad indeed. Any broadcaster,

regardless of how diligent his efforts may be, must know
that filling in application forms is not the purpose and
goal of broadcasting . . .

“In brief, it becomes the FCC’s responsibility to see

that radio frequencies are made available for use as the

law prescribes only by those who show in the first instance

that they will satisfy the public tnist required by law.

At renewal time, it becomes a question of whether or not

the licensee has kept faith with the public trust. In re-

viewing these basic principles, I am sure we must all be
impressed with the idealism and high purpose of the ob-

jectives of the law as well as the breadth and scope of the

challenge to the broadcaster and the grave responsibility

imposed upon the Commission.”

Since renewal forms must be approved by Budget
Bureau, which has jurisdiction over all govt, forms, the

new proposal was drafted by Bureau and FCC with help

of an industry committee headed by Ben Strouse, pres, of

WWDC, Washington & WMBR, Jacksonville. Strouse

said that committee was “delighted” with proposal; that

“we are sure that broadcast industry will greet the pro-

posed new forms with enthusiasm.” Rule-making is Docket
No. 12673, with comments due Jan. 19, and document is

Public Notice 58-1098 (Mimeo. 65861), copies available

from Commission.

Westinghouse TV Rep Plans: When Westinghouse sets

up its own TV representation firm next July 1, to be known
as TV Advertising Representatives Inc., it will be headed

by Larry H. Israel, presently gen. mgr. of its WJZ-TV,
Baltimore, who will become a v.p. Firm starts with the

5 Westinghouse TV stations (Vol. 14:25), will be operated

entirely separately from WBC’s AM Radio Sales Corp.,

representing its 6 ladio stations headed by Wilmot M.

Losee (Vol. 14:46) and will also have offices in N. Y.,

Chicago, Detroit, Los Angeles & San Francisco. Until

July 1, most of the Westinghouse stations (WBZ-TV &
WBZ, Boston-Springfield; KYW-TV & KYW, Cleveland;

KDKA-TV & KDKA, Pittsburgh; radio WOWO, Ft.

Wayne; radio KEX, Portland) continue to be represented

by Peters, Griffin, Woodward Inc.; WJZ-TV, Baltimore, by

Blair; KPIX, San Francisco, by Katz. Successor to Israel

in Baltimoi’e remains to be appointed.

Microwave to serve CATV systems in Pennsylvania

with signal of WRCA-TV, N. Y., sought by Penn Micro-

wave, should not be granted, FCC was told this week by
WNEP-TV, Scranton (Ch. 16). It urged that application

be held up pending Commission’s conclusion of its “small-

town TV” inquiry (Vol. 14:28) or that application be desig-

nated for hearing. WNEP-TV asserted that Penn Micro-

wave doesn’t have WRCA-TV’s permission to relay signal;

that microwave isn’t needed to bring service to an unserv’ed

area. Microwave w'ould bring WRCA-TV signal to CATV
systems in Bloomsburg, Williamsport, Sunbury, Shamokin
& Mt. Carmel.

U. S. Census Bureau, now interviewing 36,500 house-

holds in 330 sampling areas to determine number of radios
—and Radio Advertising Bureau, cooperating with Adver-
tising Research Foundation—will publish new count of

households with radios, including auto sets.
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Personal Notes: Thomas B. McFadden, NBC-TV spot

sales v.p., promoted as of Dec. 1 to new post of gen. sales

exec, of NBC-TV network with responsibility for Eastern,

Detroit, Los Angeles & San Francisco offices, reporting to

Don Durgin, v.p. & national sales mgr.; Charles Abry,

Eastern sales mgr., promoted to gen. sales exec, for East-

ern & Detroit areas, reporting to McFadden; Richard H.

Close, director, represented stations, takes over McFad-
den’s former post as head of spot sales . . . C. Richard

Evans’ new Star Valley Electronics Inc., Thayne, Wyo.,

formed to manufacture and license an electronic guitar he

invented, along with other advanced musical devices (Vol.

14:34), has been incorporated in Utah, will shortly be in

production; an outstanding TV-radio engineer, he’s ex-

gen. mgr. of KSL-TV, Salt Lake City & KGMB-TV, Hono-

lulu . . . Charles P. Manship Jr., who with brother Douglas

L. Manship, pres, of WBRZ, Baton Rouge (Ch. 2), con-

trols Baton Rouge Advocate and State-Times, last week

took office as pres, of So. Newspaper Publishers Assn.;

he’s publisher of the newspaper . . . Roger Clipp, gen. mgr.

of Triangle’s WFIL-TV & WFIL, Philadelphia, elected

chairman of TvB, succeeding Lawrence H. Rogers II, pres.

& gen. mgr. of WSAZ-TV, Huntington, W. Va.; Norman
E. Cash re-elected pres.; Otto Brandt, v.p. of KING-TV &
KING, Seattle, elected secy.; Payson Hall, gen. mgr. of

Meredith stations, treas. . . . David C. Adams, NBC exec,

v.p., named TV-radio chairman of Muscular Dystrophy

Assns. . . . Hubbell Robinson, exec. v.p. for progiams of

CBS-TV, named chairman of TV-radio div. of 1959 March
of Dimes in N. Y. . . . Roger Garrett, ex-WSTV-TV sales

mgr., named gen. mgr. of Friendly Group’s WBOY-TV &

WBOY, Clarksburg, W. Va. . . . Chalmers H. Marquis Jr.

promoted to program director of educational WTTW,
Chicago, succeeding James Robertson, who joins Educa-

tional TV & Radio Center, Ann Arbor, as station relations

director . . . Harold Ross, ex-NAB, recently on special

project for AMST in Washington, joins NBC research

dept. Dec. 1 . . . Edwin L. Dennis promoted to v.p. of

KMBC-TV & KMBC, Kansas City . . . Nuel Pazdral named
sales operations mgr. of KGO-TV, San Francisco, suc-

ceeding Chandler R. Meloy, now national spot sales mgr.
. . . Wm. T. Lane, ex-gen. mgr. of WAGE, Syracuse,

founder of old WLTV, Atlanta, now WLWA (Ch. 12),

recently operating own public relations firm in Syracuse,

has joined Carrier Corp., aii’-conditioner and heater manu-
facturer, as v.p. . . . Edwin C. Metcalfe promoted to v.p.

of rep Weed in charge of Los Angeles office . . . Bill Har-
gan promoted to technical operations director of KSBW-
TV, Salinas-Monterey, Cal. & satellite KSBY-TV, San
Luis Obispo, succeeded as chief engineer by Wes Chaney
. . . Ed Voynow, Chicago partner of Edward Petry & Co.,

who breeds and races horses (Vol. 14:46), named to Illinois

state racing commission . . . Wm. B. Rohn, assisted by
LeGrand Redfield Jr., heads new Petry marketing dept.

. . . Roch Demers, chief engineer of CFCL-TV, Timmins,
Ont., elected chaii'man of Central Canada Bcstrs. Assn.
. . . Hugh F. Gage promoted to v.p. of Wilding Picture

Productions in charge of N. Y. office, succeeded as mid-
west sales mgr., Chicago, by Clifford F. Weake . . . James
R. Van de Velde, ex-production mgr. of WISN-TV, Mil-

waukee, named to newly created post of supervisor of pro-

gram production for Triangle stations under John D.

Scheuer Jr., director of programming & public relations.

Obituary

H. M. Dancer, 60, chairman of Dancer-Fitzgerald-

Sample, died of a heart attack Nov. 21 while on vacation
at Antigua, B. W. I.

Radio comedian Harry Einstein, 54, “Parkyakarkus”
of Eddie Cantor show in the 1930s, died of a heart attack
Nov. 24 in Beverly Hills.

John P. Jefferson, 38, CBS News asst, director, died

of a heart attack Nov. 27 at Hartsdale, N. Y.

ADVERTISING AGENCIES: Paul L. Bradley resigns as

N. Y. v.p. & gen. mgr. of Grant Adv.; agency now under

direction of 3-man executive committee comprising v.p.’s

John H. Pinto, Abbott Kimball, Lawrence D. Reedy . . .

Rudy Behimer promoted to TV-radio dii'cctor of Grant
Adv., Hollywood . . . Wm. J. Lyons, ex-Dowd, Redfield &
Johnstone, named TV-radio supervisor of Ted Bates Adv.

. . . Merlin E. Carlock, ex-vice chairman of Calkins &
Holden, named chairman of Burke Dowling Adams . . .

Reginald F. Pierce Jr. and Jerome H. Gordon promoted to

v.p.’s of Kenyon & Eckhardt . . . Norman F. Best, ex-

Envin Wasey, Ruthrauff & Ryan, named v.p. of Campbell-

Mithun Inc., Minneapolis . . . G. Douglas Morris promoted

to senior v.p. of Lambert & Feasley, N. Y. . . . Harold

Platt promoted to v.p. of Edward Weiss Adv., Chicago . . .

C. Gilbert Sellman promoted to v.p. of McCann-Erickson

affiliate Sales Communications Inc. . . . Robert Swanson,

ex-BBDO and Cunningham & Walsh, author of Piel’s and

other jingles, has formed Robert Swanson Productions,

1 E. 54th St., N. Y. . . . Fred Nahas, ex-pres. of KXYZ,
Houston, is now v.p. of Kamin-Nahas-Blumberg Adv.,

Houston, changed from Kaniin .A.dv. to reflect new co-

ownership with v.p. B. L. Blumberg & pres. Lester Kamin.

C. C. Duncan, asst, operations director, AT&T long
lines dept., promoted to operating staff director; Paul W.
Gaillard promoted to marketing director; James R. Rae, to

chief engineer. Ernest H. Crabb, ex-division commercial
mgr. in Washington, promoted to gen. marketing mgr., and
Harold S. Salzman, ex-commercial mgr. in San Francisco,
promoted to gen. sales mgr.

Mallyck & Bernton is new Washington TV-radio law
firm, formed by Eugene T. Mallyck, ex-FCC Broadcast
Bureau attorney, and Wm. P. Bernton, TV-radio specialist

in firm of Sher, Oppenheimer & Harris. Partners are seek-

ing office space, meanwhile have temporary quarters at
Bernton’s old firm—Woodward Bldg. (Republic 7-3028).

Simon H. Fabian, pres, of Stanley Warner Corp.,

elected temporary chairman of 6-man exec, committee
organizing American Congress of Exhibitors to act for
exhibitors in same way Eric Johnston’s Motion Picture
Assn, of America acts for producers & distributors.

One More Hole-in-One: To the list of industry folk
who have made it (Vol. 14:46-47), add the name of W. R.
(Bill) Roberson Jr., pres. & gen. mgr. of WITN, Washing-
ton, N. C. (Ch. 7). He scored his on a 146-yard hole on
the Washington Yacht & Country Club course in 1950.
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USIA's Overseas TV Sizeup: Foreign TV sets-in-use

will total 50,000,000 within 4 years, more than doubling,

in opinion of Romney Wheeler, ex-NBC London, new
director of U. S. Information Agency’s TV Service. In

speech pi'epared for delivery before Birmingham Kiwanis
Club Dec. 2, he speaks of “promise” of inter-American

and transatlantic live transmissions by 1962, says foreign

TV growth “will provide the U. S. with a chance to tell

something about America and Americans to upwards of

200,000,000 persons.”

“This is not hard sell,” Wheeler asserts. “We only

want them to get to know us—to understand us a little

better—and to see for themselves that we don’t resemble,

even remotely, the Communist-inspired image of America.”

USIA this week released its quarterly summary of for-

eign TV developments, estimates 21,585,200 sets-in-use out-

side U. S. & its territories, excluding Canada, as of Sept.

30—an increase of 1,400,000 in the quarter.

New station starters during the period numbered 79,

USIA says, bringing total to 639, and it estimates total

will reach 706 by end of year. Western Europe added 56,

Latin America 7, Far East 5, Middle East, South Asia 2.

USSR increased by 5, Czechoslovakia 2, East Germany 1,

Red China 1.

Our own compilation of foreign TV data as of Aug.
1 is included in Foreign TV Directory section of TV Fact-

book No. 27, pp. 299-31-0. Copies of USIA’s full 26pp.

report may be obtained from the agency, at Washington 25,

D.C. It’s titled: Overseas TV Developments—Quarterly

Report, July 1-Sept. 30, 1958.

Baseball TV Cut Demanded: Major baseball league

player representatives are talking “dx’astic action” if

owners don’t agree at meeting in Washington next month
to give them slice of regular-season TV-radio income. As-

sociated Press reports. Players now get 60% of $3,250,000

paid to clubs for broadcasting rights to World Series &
All-Star Games, but don’t share in big revenues from
regular games. Size of TV-radio melon was indicated in

report by players’ attorney J. Norman Lewis, who had
accounting team go over club records. Gross income of

majors was $32,035,481 in 1950—and $42,836,327 in 1956,

Lewis pointing out most of $10,000,000 increase came from
regular broadcasting fees. He had no figures for 1950 &
1951, but said TV-radio receipts in 1952 were $4,164,939;

1953, $4,746,206; 1954, $5,755,683; 1955, $6,122,303; 1956,

$7,306,259.

Russia will have TV network next year, reports 5-man
U. S. delegation sent to Soviet Union last month by State

Dept, to study broadcasting-recording techniques under

East-West cultural exchange agreement (Vol. 14:43).

Group was told by officials of State Committee for Broad-

casting & Telecasting that initial network plan is to set

up Moscow-Leningrad & Moscow-Kiev links. Delegation

(Jerry Danzig, NBC; Ralph Harmon, Westinghouse; Mike
Wallace, ABC; Ralph Cohn, Screen Gems; Burton Paulu,

U of Minn.) spent 19 days in Russia, now is writing

formal report for State Dept.

Philadelphia’s WTEL (250 watts D, 860 kc) is being

sold for $500,000 by Foulkrod Radio Engineering Co. after

more than 33 years of ownership to brothers John E.

& George D. Hopkinson and Quentin C. Sturm. Hopkinson
brothers are partners in Chicago radio rep firm Dwight
& Assoc. Inc., also partners in a mail order business, and
each owns % of WKAB, Mobile, Ala. Mr. Sturm owns
other % of WKAB as well as 6.35% of WLOI, La Porte,

Ind.

Love That Radio Networking: Interesting turn
in current efforts to rehabilitate network radio (Vol. 14:44-

46) came this week when Oklahoma City Oklahoman’s
WKy, an NBC radio affiliate, whose counterpart WKY-TV
is basic on NBC-TV, announced the Nov. 27 termination
of its longtime affiliation with NBC Radio, whereupon
Todd Storz’s recently acquired KOMA there immediately
assumed the affiliation. Storz stations (others are WHB,
Kansas City; WDGY, Minneapolis; WTIX, New Orleans;
WQAM, Miami) have been prime examples of highly suc-
cessful independent local operation. The WKY defection
came in wake of refusal of WJR, Detroit, to go along -with

CBS’s new PCP plan of radio network operation (Vol.

14:46), effective next Jan. 1, which CBS says is the only
disaffiliation yet. Meanwhile, MBS did a bit of gloating,
took full-page trade paper ads captioned, “We have a feel-

ing we’re being followed ... by CBS”—and going on to
say it pioneered CBS’s new programming concept more
than 16 months ago. “It works,” said MBS, reporting
clearances up, sales up, good results for sponsors (listing

28 “blue chip” advertisers using Mutual). The ad then
carries this gleeful tag-line: “The feeling of confidence
is Mutual!”

Fire gutted the home-office of United Broadcasting
Co. pres. Richard Eaton in uptown Washington Nov. 25,
causing $30,000 damage and injuring 9 firemen. His 6-

year-old daughter Francoise was rescued in the flames by
a hired hand, 6 other children having made their escape
earlier. Eaton has built up string of 7 radio stations
(WOOK, Washington: WSID, Baltimore; WARK, Hagers-
town, Md.; WINX, Rockville, Md.; WANT, Richmond;
WYOU, Newport News; WJMO, Cleveland) since he fled

France, where he published several rural weeklies, just
ahead of the Nazi invasion. Five of his 7 children are
adopted French orphans.

In filing transfer papers for WTRF-TV, Wheeling
W. Va. (Ch. 7), it’s revealed purchase price to new WTRF-
TV Inc. (Vol. 14:46) is $1,856,000. The brothers Albert,
Raymond, Robert & Gordon Dix, Ohio newspaper publish-
ers, boost holdings from 30% to 92.8% (23.2% each), with
gen. mgr. Robert W. Ferguson owning remaining 7.2%.
Oct. 1 profit & loss statement lists $294,795 profit before
taxes for year to that date vs. $229,429 for same 1957
period. Oct. 31 balance sheet shows $374,773 current
assets, $125,862 current liabilities, $339,194 fixed assets,

$578,767 surplus.

Professional collegiate journalism fraternity Sigma
Delta Chi elects: pres. James A. Byron, news editor of

WBAP-TV^ & WBAP, Ft. Worth, first broadcaster so hon-
ored; honorary pres. Eugene C. Pulliam, pres. & publisher

of Indianapolis Star and News (radio WIRE); v.p.-

professional affairs V. M. Newton Jr., Tampa Tribune
(WFLA-TV & WFLA)

;
v.p.-undergraduate affairs Robert

Root, Syracuse U; v.p.-expansion E. W. (Ted) Scripps,

Rocky Mountain News, Denver; secy. Buren McCormack,
Wall St. Journal; treas. Robert M. White II, Mexico (Mo.)
Ledger.

Sylk brothers’ Sun Ray Drug Co., Philadelphia area

drugstore chain of 140 stores (total assets, $12,800,000),

which also owns radio WPEN there and has application

pending before FCC to purchase WCKR, Miami, plans

merger with Consolidated Retail Stores Co., A. H. Sonna-
bend-controlled N. Y. chain of 29 apparel stores.

NBC-TV primary affiliation was signed this week by
WFRV-TV, Green Bay, Wis., effective May 23, 1959, re-

placing WMBV-TV, Marinette-Green Bay.
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MORE TV SET PRICES GOING UP: It*s now certain TV prices will be higher next year ,

for several more major set makers this week boosted prices or indicated plans to do

so, most others deciding to wait for introduction of new lines later in Dec. Hard

on heels of last week's Motorola price announcement (Vol. 14:47), RCA revealed it

has increased suggested list prices on 16 of 28 basic models by $10 to $25 (color

models not included), while ^ market mgr. Jack S. Beldon said that "it may be

necessary to boost prices on some models before the end of the year."

A 5% across-the-board price boost on new 1959 models is minimum expected by

industry sources v/ho say exact amount won't be known until one or 2 major set makers

fix the pattern at upcoming distributor conventions. Distributor showings so far

announced are; Motorola in Chicago, Dec. 5; Sylvania in Hollywood, Fla., Dec. 8-10;
Zenith in Chicago, Dec. 16; Philco in Philadelphia, Jan. 2-4.

Once-a-year model changes for TV , like automobiles, may be presaged by RCA's
plan to make practically no changes in its fall line this year. Spokesman said that

there might be one or 2 drop-ins but no important changes in styling or engineering
features. RCA's entire sales force, including field reps & regional managers, will
attend sales sessions this week starting Mon. Dec. 1 at the Chalfont-Haddon Hall,

Atlantic City, where 4 new radios will be shown and merchandising plans revealed.

The Swing to FM Continues: Pace of FM radio output continues to accelerate under
the impetus of surging interest in stereo hi-fi. EIA, which began keeping industry
figures on FM set production in July after a 4-year lapse, reports Oct. production
was 59,586 sets vs. 14,408 in Sept., 21,335 in Aug., 11,816 in July.

Though only drop in the bucket compared with 9-month total (about 6,224,000
sets), Oct. FMs represented 4.6% of home radio production vs. 2.7% in Sept.

Rapid expansion of interest in FM indicates' our earlier guess (Vol. 14:44) —
that about 300,000 FM radios will be built in U.S. in 1958 — was a good one. It

will be the best output since 1953 but still far behind FM heyday in late 1940s when
there were 700 FM stations and set makers sold more than 1,000,000 sets annually.

TV'Radio Production: tv output was 116,530 sets in week ended Nov. 22 vs. 112,202
preceding week and 137,263 same week last year. Year's 46th week brought production
to 4,408,092 sets vs. 5,690,275 same period last year. Radio output was 390,019
(137,678 auto) for week ended Nov. 22 vs. 364,943 (113,309 auto) preceding week and
442,416 (152,541 auto) same week last year. Radio production for the 46 weeks was
10,003,938 (3,048,190 auto) vs. 12,441,038 (4,766,193 auto) last year.

GE 8i WESTINGHOUSE LATEST ANTI-TRUST TARGETS: A curious foray into friendly u.s.-
Canadian business relations was undertaken this week by the Justice Dept's perhaps
over-zealous trust-busters — and it could have just as important diplomatic as
business implications. Complaint filed in the U.S. District Court for Southern N.Y.
District charged GE & Westinghouse with manipulating their subsidiaries' in Canada
and the Canadian patent pool (Canadian Radio Patents Ltd.) so as to prevent export
of radios & TVs from U.S. into rich Canadian market. Big N.V. Philips Gloeilampen-
fabrieken was also named defendant in the civil anti-trust suit, the complaint say-
ing it comes within jurisdiction of Court because its subsidiaries do business in
N.Y. Twelve other U.S. & Canadian companies, including RCA & Hazeltine, are named
"co-conspirators" but not defendants.

GE & Westinghouse promptly replied that their Canadian subsidiaries are oper-
ated by Canadian managements and that parent companies do not "dictate or regulate"
their affairs. Said GE v.p. & gen. counsel Ray H. Luebbe : "The proceeding is un-
founded in fact, unwarranted in law and ill advised in terms of public policy. [It]
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raises a serious question as to the extent to which the Justice Dept, should try to

interfere with the legitimate attempts by friendly countries, particularly Canada,

to foster and maintain essential industries within their own borders."

Said Westinghouse v.p. E. V. Huggins : ""We don't run the Canadian company
from the U.S. and don't intend to. Our patent operations never kept anyone out of

Canada. Presently, 26% of Canadian Westinghouse isi owned outside of Westinghouse and
we only obtained majority control 3 years ago. So, when the Govt, talks about what

happened 30 years ago, we can't be held responsible."

Canadian press erupted indignantly over what one paper termed another attempt
by U.S.t to dictate economic policy in Canada. Nov. 25 Toronto Globe & Mail called
the Justice Dept.'s suit "an amazing piece of effrontery," and said "Justice Dept,

in Washington now is trying to tell Canadians that they must stop promoting devel-
opment of manufacturing in Canada and should buy their goods from U.S. instead."

Nov. 28 Wall Street Journal calls the suit an "Anti-trust Dilemma," opines

that the "Justice Dept, should recognize the difficulties of trying to do business
by U.S. laws and U.S. standards in lands of other laws and standards."

Impression among industry lawyers is that basis of civil suit was found in

1957 N.Y. grand jury proceeding out of which grew criminal anti-trust suit against
RCA, settled only 4 weeks ago (Vol. 14:44) by a nolo contendere plea and imposition
of |25,000 fines on each of 4 counts. Some small manufacturers, they say, may have

been hurt years ago by the Canadian patent pool, which, it is alleged, successfully
stifled importation of U.S. radios & TVs, but most companies have long since solved

problem by establishing plant facilities in Canada or by licensing agreements. [For

additional details and comment on the suit, see below.]

Intrigue in Canada? Just how far U. S. can go in

controlling the activities of foreign subsidiaries of

American firms, is fine legal point raised by civil

anti-trust suit filed this week against GE & West-
inghouse (above), which alleges they conspired

with their Canadian subsidiaries to operate a

patent pool against the interests of U. S. foreign

trade with Canada. Gist of the complaint, which

also names as defendant Philips of Holland be-

cause it does business in N. Y. (North American
Philips), is that both GE and Westinghouse Ca-

nadian subsidiaries were instrumental in setting

up Canadian Radio Patents Ltd, which, in turn,

was manipulated so as to make it virtually im-

possible for U. S. manufacturers to ship radios &
TV receivers into Canada.

Result of the alleged conspiracy, complaint states, was

to force U. S. firms to establish manufacturing facilities

in Canada against their wishes and best interests. Com-

plaint goes back to 1927 when, it alleges, Canadian patent

pool began licensing all manufacturers of home entertain-

ment apparatus in Canada under package licenses and

using its resources in such a manner as to make it im-

practical for U. S. manufacturers to export to Canada.

Canadian Radio Patents Ltd., it says, is owned in 5 equal

shares by Canadian subsidiaries or affiliates of GE, West-

inghouse, Philips, Western Electric, English Electric Co.

Suit names 12 co-conspirators, but does not include

them as defendants, namely : Canadian Radio Patents Ltd.,

Canadian GE, Canadian Westinghouse, Canadian Radio

Manufacturing Corp. Ltd., Rogers Majestic Electronics

Ltd., Canadian Mai'coni Co., Northern Electric Co., RCA,
RCA Victor Ltd., Western Electric, North American

Philips Co., Hazeltine Corp.

Complaint alleges that defendants and co-conspirators

entered into agreements to “prevent, hinder & preclude the

importation into Canada from the U. S. of home entertain-

ment apparatus which could compete in the Canadian mar-
ket with home entertainment apparatus manufactured in

Canada by Canadian companies, including the Canadian
subsidiaries or affiliates of each of the defendants.”

This is accomplished in part, it states, by issuance of

package licenses which require the licensee to manufacture
only in Canada and “to refrain from importing” radios and
TV sets manufactured in the U. S. Also, CRPL is said to

have refused to license imports of radios & TV sets made
in the U. S.; “threatened to institute, and has instituted,

patent infringement suits against dealers undertaking to

sell in Canada home entertainment apparatus manufac-
tured in the U. S.”; and has “persuaded and induced

Canadian Standards Assn, to refuse to approve, as unsafe,

home entertainment apparatus not manufactured under

license from CRPL.”
Effects of this alleged conspiracy and combination, the

complaint says, are that “trade between the U. S. and
Canada in home entertainment apparatus has been un-

reasonably restrained”; that the Canadian market “has

been virtually closed” to TV and radio sets made in U. S.;

and that U. S. companies which otherwise would have

exported home entertainment apparatus to Canada “have

been compelled to manufacture such apparatus in Canada.”

Zenith has purchased Central Electronics Inc., Chicago,

manufacturer of single sideband equipment for radio ama-

teurs and other electronic devices, will operate it as wholly

owned subsidiary. Wesley R. Schum, founder of Central

Electronics, was named Zenith v.p.

Itlotorola says production of 12,000,000 home & clock

radios in its Quincy, 111. plant over last 10 years entitles

that town to call itself “Radio Capital of the World.” They

represented $250,000,000 in sales, $20,000,000 in payroll.
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Trade Personals: Fred a. Martin promoted to gen. sales

mgr. of Sylvania parts div.; W. H. Hendricks, ex-Meier

Electric & Machine Co., named district sales mgr., Indian-

apolis . . . Thomas D. Fuller promoted to Sylvania special

tube operations marketing mgr. . . . Henry R. Pongetti

promoted to purchasing agent, Motorola consumer prod-

ucts div. . . . Albert E. Keleher promoted to market plan-

ning mgr., Raytheon govt, equipment div., succeeded as

product sales mgr., communications systems dept., by Ray-

mond Kendall, ex-Motorola . . . J. Seddon Allen, ex-King

Allen Inc., named Admiral mid-South sales mgr. with head-

quarters in Memphis . . . E. K. Rogers promoted to Pack-

ard-Bell district sales mgr., Seattle . . . Wm. S. Nielsen, ex-

Columbia Records, named sales director of Urania Records,

succeeding David Rothfield, now with E. J. Korvette . . .

Samuel Olchak resigns as sales mgr. of Paramount Enter-

prises Hallmark div.

* * *

ELECTRONICS PERSONALS: Dr. Robert H untoon named
Bureau of Standards deputy director, continuing as assoc,

director for physics . . . Dr. Carl E. Barnes promoted to

research v.p. of Minnesota Mining & Mfg. . . . Dr. Edward
E. Davis, Bell Labs director of visual & acoustics research,

named 1958 “outstanding alumnus” of Ga. Institute of

Technology . . . Dr. Harry G. Romig, ex-Summers Gyro-

scope, named reliability director of Hoffman Labs . . .

Malbon H. Jennings promoted to military requirements

director of Ramo-Wooldridge with headquarters in Wash-
ington . . . Herbert Rosen, ex-Washington editor of Elec-

tronic Week, named deputy public information officer of

National Aeronautics & Space Administration.

Richard D. Thornton, MIT asst. prof, of electrical engi-

neering, receives IRE’s 1959 W. R. G. Baker Award for best

paper published in Transactions of the IRE Professional

Groups, for “Active RC Networks.” Franklin H. Blecher,

Bell Labs, gets 1959 Browder J. Thompson Memorial Prize

Award for paper “Design Principles for Single Loop Tran-

sistor Feedback Amplifiers.”

Robert G. Hufford, Eastman Kodak, named 1959-GO

chairman of Hollywood Section, SMPTE; Carl W. Hauge,
Consolidated Film, is secy.-treas. Board now includes

Ralph E. Lowell, NBC-TV; Wm. E. Gephart, General Film;

James P. Corcoran, 20th Century-Fox; with holdovers

Theodore Grenier, ABC; James T. Pettus, RCA.

Add U. S. Naval Academy graduates in the broad-

casting industry (Vol. 14:38): George F. Rester, Class of

’44, then for 5 years in submarine service, latterly as lieut.

comdr. He served awhile with NBC engineering, then with

RCA broadcast marketing group in Camden, now is TV
field sales rep for RCA, in Pa., Del., N. J.

William White resigns as member of Sylvania board
due to conflict of interests resulting from proposed merger
of Sylvania with General Telephone Corp. (Vol. 14:45);
he’s also a director of AT&T.

Marconi’s Wirele.ss Telegraph Co. has elevated gen.

mgr. F. N. Sutherland to managing director and member
of board.

Frank .M. Folsom, ex-pres. of RCA, now chairman of

its exec, committee, elected a director of Crown Cork &
Seal Co.

(Philnary

Harvey W. Harper, 80, founder-chainnan of Tung-Sol
Electric, Newark, died Nov. 23 at his home in Belleair, Fla.

GE’s Color Studio-on-Wheels : One of most elab-

orate mobile TV units ever put together, GE’s new 18-ton,

$250,000 aluminum trailer was turned over this week to

Army Pictorial Center, Long Island City, N. Y. after being

shown off in Washington to military & other govt, officials

at studios of WTOP-TV. The 3-camera setup was bought by

Army “to determine the degree of importance of color TV
in military applications,” according to Lt. Col. Hollis Dakin,

TV chief of Pictorial Center. GE suggests that it may be

used for “covering maneuvers, missile launchings, atomic

problems and medical training programs.” Wm. J. Mor-

lock, gen. mgr. of GE technical products dept., says that

the highly transistorized equipment, under ordinary studio

conditions, would take up 4-5 times as much space as that

provided by the 35x8-ft. aluminum trailer. In addition to

TV gear, it has complete audio recording equipment.

Though it doesn’t have own power-generating equipment,

it has built-in 9-ton air-conditioning & heating unit. It will

take crew of 12-14. GE engineers are particularly proud

of their compact color cameras, report 8-9 have been sold

to stations since introduction at NAB convention this year.

Hi-fi enthusiasts may now join Institute of High
Fidelity, 125 E. 23rd St., N. Y., adjunct of Institute of

High Fidelity Mfrs., by paying $10 annual dues, and will

receive 12-mo. hi-fi package including: Choice of special

test tape or disc; free 6-mo. subscription to one of 5

popular hi-fi magazines; book on high fidelity, regular

issues of newsletter reporting advance data on new equip-

ment and latest developments in field, free admission to

hi-fi shows in various cities.

RCA announces transfer of radio & hi-fi production

from Canonsburg, Pa. to Indianapolis & Cambridge, 0.,

temporarily curtailing operations at Canonsburg plant

until machinery is set up for manufacture of “another

type of electronic equipment.” Also announced was ex-

pansion of Bloomington, Ind. plant, which makes black-&-

white and color TV sets, and transfer of Findlay, 0. plant

to RCA semiconductor & materials div. for production of

transistors and other semiconductors.

An improved Cuban market for U. S. TVs & radios

may be expected in near future, reports Commerce Dept.

Foreign Commerce Weekly. It estimated 95% of TV and
70% of radio imports are from U. S., balance from West
Germany, Netherlands, Japan. Report states that “trade
sources do not anticipate Cuban market in foreseeable

future will justify establishment of TV and radio pro-

duction facilities on the island.”

IRE’s 1959 Directory, listing names and addresses of

all its 70,000 members, with half of more than 1000pp.
volume being an alphabetical directory of manufacturers
by product groups, with advertising, is being distributed

this month to members. Also out is 620pp. IRE Purchasing
Directory listing all vendors.

American TV & Radio Co., St. Paul, manufacturer of

ATR brand TV sets, has acquired Eckstein Radio & TV,
Minneapolis, where it plans to establish its radio receiver

branch and continue production of private label sets for

Gamble-Skogmo and Western Auto Supply.

New microwave system (MCR-1000) in 5925-8500-mc
band, designed for voice, teleprinter, facsimile, supervisory
control telemetering, etc., has been introduced by Ray-
theon, due for Oct. 1959 delivery.

Emerson introduces combination stereo hi-fi, TV &
radio priced at $348—said to be “most complete home en-
tertainment unit on market today.”
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rCC Probe—End of The Line: Oft-headlined life of

House Commerce legislative oversight subcommit-
tee came to a frustrated, inglorious end this week,

Chairman Harris (D-Ark.) winding up 11-month
“influence” manhunt through Federal agencies

with his last big case—mystery of Pittsburgh Ch.

4 phantoms (Vol. 14:47)—still unsolved.

After 2 days of hearings in which Ch. 4 case

witnesses managed to compound—instead of clar-

ify—confusion about “bribery” rumors involving

ex-FCC chairman George C. McConnaughey,
Harris—his face flushed—gave up. He adjourned
subcommittee, set final executive session for Dec.

10, said no more public hearings will be held. At
the Dec. meeting, his special House investigating

unit, whose official life closes at end of year, is

expected to decide whether to ask incoming Con-
gress to revive it. Members are split on question.

One positive development came at end of hearings.

Into voluminous record of this year’s subcommittee hear-

ings went letter to Harris from FCC Chairman Doerfer.

Result of Nov. 20 conference between Harris, Doerfer &
Comr. Hyde, it promised “affirmative action” by Commis-
sion in 2 areas in which “influence” investigation has been

centered.

Doerfer wrote that FCC’s recommendations to 86th

Congress for legislation would include these Communica-
tions Act changes: (1) Amendment of Sec. 409(c) on ex

parte pressures to “prohibit any person (except as author-

ized by law) from making a presentation to the Commis-
sioners except on the record.” Prohibition presumably

would apply to members of Congress as well as principals

& lawyers in FCC cases. (2) Deletion of Sec. 4(b) per-

mitting payment of “honorariums” by outsiders to Com-
missioners for speeches, etc.

* * * *

Traveling in circles as it attempted to trace gossip

that McConnaughey’s vote on Pittsburgh Ch. 4 in 1957

was for sale, subcommittee otherwise accomplished noth-

ing. It developed neither substantiation nor I’efutation of

hearsay allegations which wei’e called “inconceivable” by
McConnaughey himself on stand last week. “It’s perfectly

ridiculous,” said Harris angrily. “It’s a strange situation,”

agreed Rep. O’Hax’a (R-Minn.)

Ch. 4 principal who seemed to be chief spi’eader of

rumors about McConnaughey—pres. Earl F. Reed of TV

Financial Reports;

Dividends: Zenith, 50(i plus $2 extra, both payable

Dec. 29 to stockholders of record Dec. 12, plus $2 special

Jan. 30 to holdei’s Jan. 9 . . . Hoffman Electronics, 25<5 Dec.

31 to holders Dec. 17 . . . Sprague Electric, 30<* Dec. 13

to holders Dec. 1 . . . Arvin Industries, 25(i Dec. 27 to

holders Dec. 8 . . . Television-Electronics Fund, 45<! Nov.

29 to holders Nov. 3 . . . Philco, 2% stock Dec. 26 to holders

Dec. 8 . . . Decca Records, 25<f Dec. 29 to holders Dec. 15.

Reports & comments available: On improved business

prospects for 1959 as seen by presidents of 109 major cor-

porations in poll reported in Dec. Review & Modern Indus-

try of Dun & Bradstreet, 99 Church St., N. Y. . . . AB-PT,
brief by Auchincloss, Parker & Redpath, 729 15th St.,

Wu.shington, I). C. . . . On west const electronic com|)anies,

special survey by Shenrson, llammil & Co., 14 Wall St.,

N. Y.

City, which combined with Hearst’s WCAE to win Pitts-

burgh grant—was recalled as one of last unproductive
witnesses. He was put—impatiently—through repetitious
questioning about his earlier story (Vol. 14:46) that some-
body told him McConnaughey sought $50,000 from TV City.

Reed blandly assured subcommittee: “I have no idea
where I got the information. I have no recollection.” He
was equally vague in his memory of who leaked fact to
him that at one point FCC was tied 3-3 on Ch. 4 award.
Nor could he recall, he insisted, who tipped him off that
TV City’s Washington counsel George O. Sutton planned
law association with McConnaughey after latter left Com-
mission June 30, 1957. Harris waved him off stand after
55 fruitless minutes.

Another Ch. 4 principal summoned for return appear-
ance before the subcommittee—Reed’s law partner & TV
City secy. Lee W. Eckels—was no more helpful in identi-

fying sources of gossip he said he’d heard. “I can’t recall,”

he said repeatedly. He was on stand 20 minutes.
Earlier Wm. G. Matta of Matta Enterprises, one of 3

Ch. 4 applicants which withdrew from Pittsburgh case
after TV City & Hearst paid them $50,000 each for “out-
of-pocket” expenses, added another to many contraditions
in case. He swore that he didn’t start the 1957 report—as
Reed had testified—that Hearst offered McConnaughey
$20,000 per year. “I heard it on the telephone from Mr.
Reed,” said Matta.

Harris started out in subcommittee’s windup week to

try to develop his own theory that maybe Ch. 4 rumors

—

which subcommittee itself first spread on the public record
in Sept, without any attempt to sift them (Vol. 14:39)

—

“were created with a design to influence proceedings before
the FCC.” But he got nowhere with this thesis, either.

This week, subcommittee staff attorney Stephen J.

Angland, anticipating end of his job when unit shuts shop,

sent letters to subcommittee members saying he wouldn’t
continue as aide even if Congress renews its life. He said

subcommitteemen “have done a very excellent job in han-
dling what at times were almost completely intolerable

situations.” But he also expressed hope that “a more pro-

fessional approach” would be made by any such investi-

gating subcommittee next session.

Composition of U. S. families—size, number of chil-

dren, ages, urban or rural, white or non-white, etc.—is de-

scribed by Bureau of Census in new 15pp. Household and
Family Characteristics: March 1958, available for 25<f

from the Bureau or Commerce Dept, field offices.

Loew’s theatre-radio spinoff, complying with 6-year-

old govt, anti-trust consent decree divorcing movie houses

from film production & distribution (Vol. 14:44), was ap-

proved this week by N. Y. Federal District Judge Palmieri.

When plan is worked out in 2-4 months, Loew’s 102

U. S. & Canadian theatres and N. Y. radio WMGM will be

placed in separate company. Still under parent Loew’s

will be MGM, 49 overseas theatres, TV interests (25Cc of

KTTV, Los Angeles and $33,000,000 in contracts for pre-

1948 film), record & music publishing companies.

Music Corp. of America holdings in Republic Pictures,

big distributor of films to TV, have been bought by syndi-

cate organized by Republic directors Herbert J. Yates &
Victor N. Carter, price undisclosed. MCA had held about

85,000 of 2,004,190 outstanding Republic shares.

ORKndio Indiisirie.s, which lost $41,000 in first fiscal

half ended .\ug. 31 (Vol. 11:43), reports loss of $36,700

for 8 months ended Oct. 31.
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SUMMARY-INDEX OF THE WEEK'S NEWS— December 6, 1958
PARAMOUNT GETTING $4,000,000 for 21% of Metropolitan,

but not planning to sell out its 27% of DuMont Labs,

which went in black in Oct. Outlet Co. option ac-

quired from Samuels Estate; its Providence TV-radio

stations to be re-sold to Zeckendorf-Mullins combine for

$6,500,000 (pp. 1 & 4).

TOUGH MIAMI Ch. 10 DECISIONS stUl up to FCC, as

Judge Stem recommends revocation of CP but soys

National and WKAT not "absolutely" disqualified (pp.

2 & 5).

CBS-TV DROPS MUST-BUY PRACTICE, NBC-TV seen doing

same, in hope concession will ease Justice Dept, and
FCC staff demands for end of option-time (p. 3).

CATV-MICROWAVE FREEZE argued in Court of Appeals.

Applicants claim FCC tramples rights (p. 9).

TOLEDO'S SECOND STATION, WTOL-TV (Ch. 11) starts

this week as primary CBS-TV affiliate, (p. 9).

TV ALLOCATIONS ALTERNATIVES analyzed by Comr.

Ford, who weighs pros & cons of 6 variations (p. 9).

TRANSATLANTIC LIVE TV via scatter now technically feas-

ible—if someone puts up $50,000,000 for 6-10-hop sys-

tem, according to Page engineer (p. 11).

FTC's TV-RADIO MONITORING of commercials expanded
to include home work at sets by 350 professional

staffers. Charles A. Sweeny heads unit (p. 16).

Manufaeturing-Distribution-Finanee

INDUSTRY KEEN ABOUT 23-in. TUBE but it's now slated

for June 1 availability from Corning. Delay due to

hassle over deflection angle (p. 12).

EIA APPROVES TV SALES PROMOTION program but turns

down $100,000 industry-wide fund. Board sets up stereo

broadcast standards committee (p. 12).

WESTINGHOUSE PLANS NEW COLOR SETS next year,

soys "if there's anything new in TV, it's color" (p. 12).

S'TEREO AM SYSTEM proposed to FCC by Philco, urging

field-testing, single set of standards. Claimed to be
compatible, inexpensive, uncomplicated (p. 13).

INVESTORS, FINANCIERS & WHEELS WITHIN DEALS: Several more highly complex TV-radio
station sale deals came to light this week as buyers & sellers prepared for filing
of FCC-required transfer papers. So complicated were the transactions, which some
of the principals tried to keep hush-hush, that it's good guess that not only will
lawyers require weeks if not months to iron out details but FCC will doubtless take
long hard look at all the ramifications. Once again (Vol. 14:47), the transactions
illustrate how eagerly new capital is eyeing the intriguing and profitable TV-radio
media ; how licenses are increasingly becoming intertwined with complex corporate
setups; how trend to multiple ownership is continuing. Week's big deals:

(1) Paramount Pictures Corp. is selling its 21% holdings in Metropolitan
Broadcasting Corp. (335,200 shares at about §12 per share) to syndicate dominated
by John W. Kluge , Washington food broker who has been highly successful in station
investments. This $4, 000, 000-plus valuation on only lone-fifth of Metropolitan, the
old DuMont broadcasting subsidiary spun off Allen B. DuMont Laboratories Inc. in
1955, and Kluge-associated interests' quiet acquisitions of still more Metropolitan
stock (traded over-the-counter) in recent months, indicates the high value attached
by seasoned investment men to the earnings potentials of Metropolitan stations —
all of them independents. They are WNEW-TV, New York (Ch. 5) and radio WNEW ; WTTG,
Washington (Ch. 5); radio WHK, Cleveland. [For further details, see p. 4.]

(2) A $500,000 option on Outlet Co ., old-line Providence dept, store whose
stock is traded on N.Y. Stock Exchange, and whose most valuable asset and earners
are its subsidiary WJAR-TV (Ch. 10) with radio WJAR (5-kw, 920 kc), has definitely
been given middleman Roger L. Stevens, N.Y. realtor best known for his speculations
on Broadway plays. He now holds options on 55,230 shares held by 5 family trusts.
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out of 99,420 shares outstanding. He's paying $120 a share, or $6,627,600, to gain
control, offering to buy rest, planning to sell the stations for around $6,500,000
to Webb & Knapp (big realty firm headed by Wm. Zeckendorf) and old-time telecaster
John C. Mullins, who together own KBTV, Denver (Ch. 9).

Buyer of the dept, store , which is nowhere near the profit maker of TV-radio
operations, is not yet divulged — and consummation of whole deal may be in jeopardy
by reason of threatened legal action of J. S. (Dody) Sinclair , gen. mgr. of the sta-
tions and son of one of the largest trust fund' owners. [More on p. 4 . ]

^ ^ 9^

Paramount's decision to sel l its holdings in Metropolitan, which grow out of
its 26.9% ownership in DuMont Labs, has naturally led to question whether it also
intends to sell its 100%-owned KTLA, Los Angeles (Ch. 5). Answer is definitely not,
said a spokesman, who observed that the station is now a good earner; that parent
Paramount is now in best financial shape ever, having reduced its outstanding stock
from 3,300,000 shares to 1,750,000, and having shown profit of more Ihan $14,000,000
in first 9 months of 1958 — some $6,000,000 of it, incidentally, coming from TV.

Does it mean Paramount might pull out of DuMont Labs ? Again, response was a
positive No — maybe because DuMont might be available one day as the manufacturing
vehicle for Barney Balaban's and Paul Raibourn's still-cherished plans for pay TV.

There has been persistent talk that DuMont Labs, because of its heavy losses
in recent years (Vol. 14:11), might be acquired for its technical facilities & know-
how by another big electronics firm, possibly a well-heeled aircraft company.

Having divested its pioneer TV operations via sale and spinoff, then its TV-
radio-hi fi manufacturing to Emerson (Vol. 14:27), DuMont has been subject of much
rumor and conjecture. But the only things that can definitely be determined are (1)

that the management engineering firm of Stevens, Jordan & Harrison has been studying
it for a directors' report due this month; (2) that the firm went into the operating
black in Oct. for first time in several years; (3) that Mabon & Co., N.Y. brokers,
recently bought 15,000 of its 122,016 outstanding shares of $20 par 5% convertible
preferred, plus 75,000 shares of its 2,361,092 outstanding common, for an unrevealed
account; (4) ithat consultant Oscar Lasdon, 37 Wall St., has also been building up a

position in DuMont Labs; (5) that its stock has enjoyed rise on American Exchange
from 1958 low of 3 to around 5 in Nov., peak of 6% in Dec., 6 at Dec. 5 closing.

JUDGE STERN PROPOSES, FCC MUST DISPOSE: Miami Ch. 10 case is still very much in lap

of the FCC — for Judge Horace Stern gave it no easily rubber-stamped initial deci-

sion this week when he recommended that National Airlines CP for WPST-TV be revoked;
that none of the 4 applicants be absolutely disqualified, but that black marks be

affixed to escutcheons of 2 of them in any further proceedings.

FCC can go any of many directions from here . It can conduct oral argument

limited to 4 present applicants, pick one for the grant. It can open new full-scale
hearing for the same 4. It can wash out the whole thing and invite new applicants
in addition to old. It can throw out some applicants, keep some, for new hearing.

There are plenty other possibilities, but most bets are being placed on a brand-new

start with everyone and his brother invited to apply.

Stern's decision is a model of fairness — and brevity (21pp.) — in the

opinion of most observers, and Commission is obviously satisfied with his work, for

it has "retained" him for Boston Ch. 5 hearing, which was designated this week in

compliance with Court of Appeals' mandate (for Miami decision details, see p. 5).

Stern didn't spare Congressional pressurers , much to virtually everyone's
delight ; he criticized the efforts made by Senators Kefauver (D-Tenn. ) , Holland and
Smathers (D-Fla. ) ,

something devoutly hoped-for by public & industry (Vol. 14:25).

He didn't pass judgment on ex-FCC chairman George C. McConnaughey, who had been tar-

get of appeals by the representatives of WKAT — and he made it clear that all in-

cumbent commissioners are "clean" in the case.

Essence of Stern's decision is very simple : You can't tamper with judges.
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Representatives of National Airlines and WKAT, he said, definitely influenced or

attempted to influence ex-Comr. Mack. Therefore, Mack shouldn't have voted. Na-

tional CP should be revoked, and National & WKAT should suffer severe handicaps if

Commission lets them participate! in new comparative proceeding.

Stern said nothing about applicant L.B. Wilson Inc . , against which few

accusations of "influence attempts" were made. Fourth applicant. North Dade Video,

he said, hired ex-Comr. Robert F. Jones for purpose of getting Congressional help
"which would have been improper" but Jones never actually did anything improper.

Stern said Jones was "indiscreet & imprudent" in giving Comr. Craven pro-North Dade
brief after final decision was issued but this was "apparently not ill-intentioned."

One of most interesting aspects of Stern's decision was his failure to toss
out National & WKAT summarily, as recommended by Justice Dept. & FCC staff, which
also would have eliminated North Dade (Vol. 14:46). Stern's reasoning: Even if

National or WKAT are guilty of improprieties, it's possible that a TV grant to one

of them might be in the public interest — if their favorable attributes are simply
overwhelming. However, this is very meager sustenance for the 2.

Note : If FCC throws Ch. 10 up for grabs again , there will be a lot of hot

applicants. For example, one new Miami group has admitted it's already planning to

apply. Headed by Charles H. Crandon, Miami business leader, it includes: Luther
Chandler, grower; J., N. McArthur, dairyman and ex-head of Miami Chamber of Commerce;
Richard Maxell, attorney; Grover Noetzel, dean of U of Miami business school; Tom
Skinner, Lincoln dealer; C.S. Schewmake, pres, of Fla. National Bank; E. N. Bel-
cher, head of Belcher Oil Co. And Elzey Roberts, former part-owner of KWK-TV &

KWK, St. Louis, this week asked FCC to open Ch. 10 to all comers if it sustains
examiner Stern and cancels National Airlines' grant of WPST-TV.

NUST BUY ON WAY OUT; HOPES FOR OPTION TINE: CBS's abandonment of "must-buy" practic e

in favor of "minimum-buy " — details of which are due next week — clearly bespeaks
that network's willingness to compromise with Justice Dept. & FCC in order to pre-
serve its vital option-time practices. With both Justice & Commission's network
study staff asserting that must-buy is neither necessary nor legal — particularly
since ABC doesn't employ it and says it doesn't need it — CBS obviously concluded
that it was in an untenable position and would do well to give in.

It's assumed that NBC won't be far behind in relinquishment of must-buy,
for its reaction to CBS move was to issue this statement

:

" In testimony before the FCC in March 1958 on its must-buy policy, NBC
took the position that 'substitution of a minimum requirement for the present desig-
nation of basic required stations would not involve a serious operating problem for
the network.' Since that time, NBC has been 'considering various types of minimum-
order requirements which would permit the TV network to be used as a national me-
dium, without designation of a list of must-buy stations. NBC expects to reach a
decision on this matter in the near future."

Question now is whether Justice Dept, zealots will be satisfied with this
concession and ease up on demand that option-time be killed, too. FCC is committed
to seek Justice's legal opinion on option-time & must-buy, and it meets Dec. 8 to
discuss the staff's summary of hearing testimony on the issues. Chairman Doerfer
believes this summary should be published and the industry invited to comment on it
before submission to Justice (Vol. 14:48), but he may have trouble mustering a ma-
jority for that procedure. Another possibility is revision of the summary before
presentation to Justice. However, must FCC regard Justice's opinion as sacred?
Not necessarily, in opinion of some authorities.

It's understood that CBS's new minimum-buy practice will feature: (1) Min-
imum-dollar purchase by advertisers. (2) Minimum number of stations. (3) Require-
ment that geographical distribution of stations bought be truly nation-wide.

ABC's minimum-buy setup requires sponsor to purchase stations whoso aggre-
gate Class A hour time is worth $66,000 — sponsor choosing the stations.
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Back oi Big Station Deals: Essential details of

latest multi-million dollar deals (p, 1), which are
among the biggest in history involving changes
in TV-radio station ownerships, came to light this

week as principals reached basic agreements on

(1) purchase of a major block of stock in Metro-
politan Broadcasting Corp. (licensee of WNEW-
TV & WNEW, N. Y.; WTTG(TV), Washington;
radio WHK, Cleveland) by a wealthy Washington
investor hitherto best known for his radio station

acquisitions; (2) projected purchase of control of

The Outlet Co., Providence dept, store, licensee of

WJAR-TV & WJAR there, and plans to sell off the

stations to Wm. Zeckendorf’s big realty firm Webb
& Knapp ,in association with John C. Mullins, co-

owner with Webb & Knapp of KBTV, Denver
(Ch. 9).

Paramount Pictures Corp. is selling its 21%
holdings in Metropolitan (335,200 shares at about

$12 per share) to syndicate headed by John W.
Kluge, Washington food broker who presently

owns highly prosperous radios WEEP, Pittsburgh

;

WINE, Buffalo; WKDA, Nashville; KNOX, Ft. Worth;
WGAY, Silver Spring, Md.; 24.67% of WLOF-TV, Or-

lando, Fla. (Ch. 9) with radio WLOF. Currently, Kluge
awaits FCC approval to sell his Silver Spring station to

performer Connie B. Gay. He now proposes to drop his

planned purchase of radio WSRS, Cleveland Heights, 0.,

in line with a policy of adding to his TV investments.

Washington brokerage firm of Jones, Kreeger & Co.,

whose senior partner Col. Robert C. Jones is a member of

the Metropolitan board, has on its own and clients’ ac-

counts also acquired a position in Metropolitan by buying

up stock variously reported at from 10% to 25% of the

1,541,137 shares outstanding. Though Col. Jones’ firm

handles the Kluge account, and though he would not name
other principals than himself, he did say that the Kluge

group’s 21% purchase was entirely separate; that there is

no design on his or Kluge’s part to acquire control; that

v.p.-gen. mgr. Richard D. Buckley retains his nearly 15%
stockholdings and his executive posts.

The deal and all its ramifications, like the Outlet Co.

deal, has a notable array of counsel, including Wm. A.

Roberts, of Roberts & Mclnnis, representing all parties;

Norman Frost, of Frost & Towers, among counsel for

Kluge, who also has Leonard Mai'ks, of Cohn & Marks,

and D. F. Prince, of Prince, Taylor & Crampton; Paul

Porter, of Arnold, Fortas & Porter and Edwin L. Weisl, of

Simpson, Thacher & Bartlett, for Paramount.^

:!< s}!

Metropolitan was set up early this year as successor

to DuMont Broadcasting Corp. (Vol. 14:15), which in turn

had been spun off in 1955 fi’om Allen B. DuMont Labora-

tories Inti. (Vol. 11:33-34), which had founded WABD,
N. Y. (now WNEW-TV) & WTTG, Washington, both Ch.

5. Paramount owns 26.9% of DuMont Labs, had same

amount in Metropolitan. But when new firm purchased

radio WNEW for $4,815,407 cash plus 281,889 shares of

DuMont Broadcasting (then 8 V2 ), then bought Cleveland

Plain Dealer’s WHK for $700,000 cash. Paramount’s

equity in Meti'opolitan went down to 21%. DuMont Broad-

casting Corp. jumped its gross revenues to $10,293,587 in

the 52 weeks ended Dec. 28, 1957 from $5,564,913 in 1956,

showed profit of $243,460 (15.8(f per share) vs. loss of

$899,593 (95.3«f).

Last report on Metropolitan (Vol. 14:32) showed
earnings for first half of 1958 were $306,194 (20<!) vs.

$65,254 (4^) in same 6 months of 1957. Before depre-
ciation and amortization, cash earnings for the first 26
weeTcs of 1958 were $1,070,049 (69(() vs. $342,680 (22<‘)

in same 1957 period. Current assets at end of last July
were reported to FCC as $5,037,463 (of which $2,495,264

represented film rights), current liabilities were $3,780,998

($2,859,770 long-term debt).

From year’s low of 6% bid. Metropolitan stock, traded
over-the-counter, by end of Oct. had gone to 9 bid, 10
asked; in Nov. hit 11-11%; at this week’s closing was
13% -14%.

*

The Providence station deal is extraordinarily complex
—so much so that quite a few prospective buyers, though
eager to get the stations, had shied away when faced with
necessity of purchasing a complete package that included

the parent dept, store. A hint of its complexity is indi-

cated by fact that 3 of the East’s biggest law firms

—

Arnold, Fortas & Porter, Washington; Cravath, Swain &
Moore, N. Y.; Sullivan & Cromwell, N. Y.—are involved for

the sellers, along with special tax counsel; Andrew D.

Haley, of Haley, Wollenberg & Kenehan, Washington, for

Webb & Knapp and Mullins; Bruce Sundlun, of Amram,
Hahn & Sundlun, Washington, for stations’ gen. mgr.
J. S. (Dody) Sinclair, an heir of one of the major stock-

holders, who is protesting the sale.

Trustees of the estates of the store’s founding broth-

ers, Joseph & Leon Samuels, have agreed to sell 5 different

trusts totaling 55,230 shares (out of 99,420 outstanding)

at $120 per share and offer is out to buy the remainder
at same price. Shares have long been traded on N. Y.

Stock Exchange as The Outlet Co.; from year’s low of

82%, it has been rising rapidly lately, closed at week’s

end at 115%.
Purchaser Roger L. Stevens has paid $500,000 earnest

money to trustees who are Industrial National Bank, re-

tired banker Walter Farrell, attorney Daniel Morrissey

—

all of Providence. Total purchase price of the controlling

55,230 shares would be $6,627,600, of all 99,420 shares

$11,930,000. Stevens has agreed to sell the TV-radio prop-

erties, by far the best earners in the package, to Zecken-

dorf’s firm and John C. Mullins (holdings of each undis-

closed) for $6,500,000 and presumably has a customer

(undisclosed) for the dept, store. Among Stevens’ under-

witers is said to be big investment firm of Lazard Freres.

Outlet Co. in 1957 earned $7.69 per share, of which

$5.36 came from the broadcast properties—and latter are

expected to show an even higher proportion of earnings

this year. Outlet’s consolidated gross sales for year ended

Jan. 31, 1958 were $15,505,986, net earnings $764,757

($532,980 from TV-radio). The 60-year-old dept, store,

while profitable, does not return nearly as much on invest-

ment. Presumably, Stevens expects to sell it for something

over $5,000,000 and to earn his profit from finder’s com-

mission.
»

Beneficial owner of more than half of the 55,230 shares

which the trustees propose to sell is Mrs. Samuel Sinclair,

about 54, daughter of the late Janies Samuels, w’ho would

gain control over her stock within about 3% years under

certain conditions of her father’s will. Her son Dody, an

Annapolis graduate of 1945, who went into the TV-radio

side of the business when he resigned from the Na\^ after

the Korean War. on Dec. 1 wired the trustees to demand
court approval of the sale. He has made no secret of his

desire to retain management of the stations, which pre-
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sumably would change under the new Zeckendorf-Mullins

ownership. He wired trustee Walter Farrell:

“Understand you propose selling Outlet Co. stock held

in trusts of which I am beneficiary, thereby depriving me
and my family of our inheritance of family business where

I work, and subjecting value of estate to large diminution

through capital gains tax. If so, demand you seek court

approval of sale in advance so I may be heard in oppo-

sition.”

John C. Mullins, Tulsa & Pheonix amusement park

enterpriser, in 1949 bought KPHO-TV, Phoenix (Ch. 5)

from group of Texas oilmen who relinquished their inter-

ests because they couldn’t make it pay (Vol. 5:26 & 6:6,

20), and in 1952 he sold it to Meredith Publishing Co.

for $1,500,000 (Vol. 8:18, 26). He and Frank Leu in 1955

paid $1,000,000 for Denver’s KBTV (Vol. 11:7, 13); that

same year 50% stockholder Leu sold his interest to the

Zeckendorf firm for $850,000 (Vol. 11:49 & 12:13).

Buyers of WKTV, Utica, N. Y. (Ch. 13, due to shift

to Ch. 2) and radio WKAL, Rome, N. Y. are revealed in

transfer application filed with FCC this week as actually

paying $4,000,000 for the stations (Vol. 14:45-46), purchase

including transfer of surplus account revealed as $1,072,-

451, as of Sept. 28, assets $1,745,861 ($423,423 fixed),

current liabilities $173,420. Newly formed Mid-New York
Broadcasting Corp., proposing to take over from Kallet

family, among the few theatre operators going into TV
pre-freeze, comprises these stockholders: Gordon Gray,

ex-General Teleradio, pres. & gen. mgr., 8.5%; Paul F.

Harron, ex-owner of now-defunct WVUE, Wilmington

(Ch. 12) and WIBG, which he sold to Storer for about

$6,500,000 less than 2 years ago, exec, v.p., 74.31 ',i.; Law-
rence D. Biele, Philadelphia attorney and 12.5% owner of

World Broadcasting Co., secy.-treas., 5.5%; Wm. R. Burt,

Washington attorney, 2.75%; James T. Murphy, Philadel-

phia contractor, 2.75%; Mrs. Regina Hanson, sister of Mr.

Harron, 2.75%; Dr. Edward J. Chemol, 2.75% ;
Dr. Patrick

J. Kennedy, .9%.

Founders ('orp., N. Y. investment and holding com-

pany headed by Harold E. Anderson, which owns 50% of

KTVR, Denver (Ch. 2), has elected David Mendelsohn as

pres, of subsidiaries Radio Hawaii Inc. and F'irst Broad-

casting Corp. Ex-gen. mgr. of KTVR and of radio WTAC,
Flint, Mendelsohn has been eastern mgr. of Founders for

about year. His new job includes “future acquisitions.”

Radio Hawaii Inc., besides its Honolulu TV holding, owns
50% of radio WSMB, New Orleans; First Broadcasting

Corp., besides WTAC, owns radio WFBL, Syracuse.

K BET-TV, Sacramento, Cal. (Ch. 10), being pur-

chased for $4,550,000 cash by Jock Whitney’s Corinthian

group (Vol. 14:43, 47), is shown in transfer application

filed with FCC this week as having had sales and other

income of $942,823 in first 6 months of 1958, net income
after taxes totaling $21,579 to bi'ing earned surplus as

of June 30 to $37,629. Sept. 30 balance sheet shows current

assets of $1,129,708, current liabilities of $931,490, earned

surplus $28,600.

Washington attorney James A. McKenna Jr., who also

owns 50% of KEVE, Minneapolis, is purchasing 66%%
of WCMB, Harrisburg, Pa. (1460 kc, 5-kw U) and its off-

air CP for Ch. 71 from Edgar T. Shepard Jr., according

to application filed with FCC this week. Edgar K. Smith,

v.p.-gen. mgr. and 33%% owner, who remains as gen. mgr.,

has also agreed to sell 13V-j% of his interest to McKenna
after consummation of Shepard sale. (For news about

other radio station sales, see AM-FM Addenda WW.)

The Miami 'Example': Judge Horace Stern, the 80-

year-old retired chief justice of Pennsylvania Su-
preme Court who delivered initial decision in

Miami Ch. 10 case this week (p. 2), might well

be said to have employed the “punctilio of judi-

ciality” as theme of his report—to borrow that
wonderful phrase recently used by David W. Peck,
former N. Y. Supreme Court judge (Vol. 14:47).

Judge Stern even quoted the Bible (Deuteron-
omy XVI: 19) in driving home his point that
judges (or “quasi-judges,” as in case of FCC)
must reniain impartial: “Thou shalt not wrest
judgment, thou shalt not respect persons, neither

take a gift; for a gift doth blind the eyes of the
wise and pervert the words of the righteous.”

Stern reviewed testimony, said it showed
clearly that National Airlines and WKAT sought
to influence ex-Comr. Mack ; that Mack was indeed
influenced. He listed the people who approached
Mack, described their actions and concluded:

“All of those thus named—persons to whom Mack
was obligated by reason of friendship or political support

or both—actually sought his vote for WKAT however
vigorously both he and they denied that they asked him
for it in so many words.”

As for Thurman Whiteside, who made pitches to

Mack on behalf of National: “Mack himself had no doubt
as to what Whiteside wanted, for he frankly testified that

it was obvious to him that Whiteside favored National’s

application and hoped that he. Mack, would act favorably

on it.”

S(ern summarized: “It would be quite contrary to our
knowledge of human nature to believe that when [Mack]
was acting in response to such close ties of friendship and
financial favors he could possibly have performed his

judicial duty with any degree of objectivity and necessary
impartiality.”

As for National and WKAT assertions that they were
merely seeking to nullify each other’s pressures: “The
remedy was not to indulge in the same reprehensible con-

duct but to call the matter to the attention of the Com-
mission for their consideration and such action as it might
deem appropriate.”

Even if Mack’s vote weren’t decisive in the case. Stern

said, CP would have to be cancelled because: “Litigants

are entitled to an impartial tribunal whether it consists of

one man or 20 and there is no way which we know of

whereby the influence of one upon the others can be

quantitatively measured.”

Why shouldn’t National and WKAT be thrown out

now, if their behavior was so reprehensible? Said Stern:

“It would seem clear, therefore, that, since the ‘public

interest, convenience, and necessity’ is, by statute and
decision, the proper and indeed the supreme determinant
in such cases, there is not any edict or rule of law pre-

scribing an absolute, automatic disqualification, in all fu-

ture proceedings in the case, of applicants guilty of any
wrongdoing.

“It might be possible, for example, to find in a case

that an applicant guilty of misconduct—after full consid-

eration by the Commission of all relevant factors, financial,

technical, experience, planning, and the numerous other

requisite qualifications that enter into the question, but
including also consideration of the misconduct itself as
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adversely reflecting upon the character of the applicant

and as hereinafter discussed—would nevertheless be the

party that would furnish the best TV service, in all its

important purposes of education, entertainment and in-

foi'mation, to the people of the community in which the

station was to operate, and thereby best serve the ‘public

interest, convenience, and necessity.’

“It is, of course, true, as applied to the present case,

that the more important public policy, as contrasted with
mere practical considerations of the public interest, de-

mands that tampering with the integrity of a Commis-
sioner of a Federal agency acting in a quasi-judicial capac-

ity cannot be tolerated, that all must be made to realize

that they cannot permanently win by such tactics, and that

an applicant for a grant from any such agency of a

permit, license or other privilege who has been guilty of

such misco.nduct cannot be allowed to obtain any advan-

tage or to profit by his wrongdoing, nor suffered to enjoy

the fruits of his transgression. It is for this reason, above

all others, that [National] is now to be penalized by a

x’evocation of the permit . . . pi’eviously awarded to it.”

Document is Public Notice 58D-108 (Mimeo 66419),

available from FCC—or we’ll get you copy.

:? * *

Boston Ch. 5 case, which Judge Stern will also hear,

beginning on date to be specified, is substantially different

from Miami Ch. 10. In contrast with the documentation

of gifts & loans to Mack, and of many Congressional and

other contacts with Mack, there is only the testimony of

Federal Aid to ETV Starts: National Defense

Education Act’s 4-year $18,000,000 audio-visual research

program (Vol. 14:46-47) got under way this week follow-

ing appointment by U. S. Education Comr. Lawrence G.

Derthick of 14-member advisory committee. It meets in

Washington Dec. 17-18 to set basic policies, adopt pro-

cedures for govt, grants for research in TV-radio-movies-

recording teaching techniques. Govt, representatives on

committee are Derthick and National Science Foundation

asst, director Harry C. Kelly. Other advisers: Higher

education—Chancellor Glenn T. Seaborg of U of Cal.,

Berkeley, also a director of Educational TV & Radio Cen-

ter, Ann Arbor; pres. Very Rev. Robert J. Slavin of

Pi'ovidence (R. I.) College; exec, officer Howard Nostrand

of U of Wash. (KCTS, Seattle). Elementary & secondary

schools—Wanda Mitchell, Evanston Township (111.) High

School TV project; Ala. education supt. Austin Meadows
(WAIQ, Andalusia; WBIQ, Birmingham; WTIQ, Mun-

ford) ; audio-visual director Elizabeth Golterman of St.

Louis public schools. TV-radio-motion pictures—pres.

Scott Fletcher of Ford Foundation’s Fund for the Advance-

ment of Education, N. Y.; radio-TV director Richard B.

Hull of Ohio State U (WOSU-TV, Columbus), an ETRC
director; director L. C. Larson of Indiana U audio-visual

center, Bloomington. Public—chairman Leland Hazard, of

Metropolitan Pittsburgh Educational TV (WQED), an

ETRC director; editor Ralph McGill of Atlanta Constitu-

tion (WSB-TV & WSB) ;
Clayton Brace, asst, to pi'es.

Hugh B. Terry of Time Inc.’s KLZ-TV & KLZ, Denver.

Non-TV audience of 18,000,000 has seen National

Educational Television programs distributed in last 3 years

on 16mm films to schools, business <6; industry, profes-

sional organizations, reports v.p. Kenneth L. Yourd, of

Educational TV & Radio Center, Ann Arbor. Shows seen

on 31 ETV stations are processed for movie screen projec-

tion by NET film service at Indiana U.

McConnaughey that he had lunched with Robert Choate,
publisher of Ch. 5 winner Boston Herald-Traveler
(WHDH-TV), before final decision, but had steered con-
versation away from case (Vol. 14:23, 31).

FCC staff has been busy ever since Court of Appeals
ordered Commission to look into case, trying to find some-
thing more substantial to throw into a hearing. Hearing
issues are similar to those for Miami—to determine
whether any commissioner should have disqualified him-
self and whether anyone tried to influence FCC.

McConnaughey had voted with majority in 4-2 de-
cision, Hyde & Bartley dissenting. Craven abstaining.
Losers were Greater Boston TV Corp. (headed by insur-

ance broker Arthur D. Cronin and including principals of

WORL), Mass. Bay Telecasters (pres., Alan Steinert, RCA-
Whirlpool distributor) and Allen B. DuMont Labs. First
2 appealed.

One of industry’s biggest questions has been: How
many more decisions will be thrown open to rehearing by
FCC? This week, attorney Stephen J. Angland, who
is quitting staff of Rep. Harris’ investigative subcom-
mittee, was disclosed as having told subcommittee he
knows of some 30 cases in which influence attempts should
be prosecuted; he or someone else leaked report to N. Y.
Herald Tribune.

In the report, Angland complains that Justice Dept,
knows of some of the cases but doesn’t want to prosecute.

Unofficially, Justice spokesmen say Communications Act
isn’t clear about who is forbidden to talk to commissioners.

For a TV-Radio Hall of Fame: NAB has taken
over from Broadcast Pioneers spadework on proposed
Broadcasters Hall of Fame & Museum (Vol. 14:20, 31),
proposed as sort of counterpart to baseball’s Hall of Fame
at Cooperstown, N. Y. & Ford Museum in Dearborn, Mich,
to preserve memorabilia of the industry and records of

its great figures. NAB has set up committee headed by
John F. Patt, pres, of WJR, Detroit & WJRT, Flint, Mich.

(Ch. 12) which has voted to raise at least $10,000 “seed

money” for professional study of project. Patt headed
Broadcast Pioneers when idea was broached, has spear-

headed move to get it under way; he was succeeded as

pres, of Broadcast Pioneers by rep Frank Headley, who
also set up committee which piesumably is now displaced.

Patt’s new committee under NAB aegis, said to have some
of the fund already pledged, includes Joseph E. Baudino,

Westinghouse stations; Merrill Lindsay, WSOY, Decatur,

111.; Paul Morency, WTIC & WTIC-TV, Hartford; Fred
Weber, Friendly Stations group.

NAB’s new engineering award (Vol. 14:41), accox'ding

to eligibility x'equirenxents announced this week, may go
to “officers or employes of an organization whose primary
business is broadcasting via stations licensed by the FCC,
and to employes of the Federal Govt, actively eixgaged in

bx'oadcast engineering.” Contributioix of \vinner, says

award conxmittee chairixxan A. Prose Walker, NAB engi-

neeiing xxxgr., “should be aix invention, development of new
techniques, contx-ibutions to technical knowledge, leadership

in broadcast engineering affairs, or any other outstanding

contribution which in the opinion of the conxmittee war-

rants consideration.”

Singer Eddie Fisher has endowed 2 nxusic scholarships

at Brandeis U, one for $2000 a year in modern music, one

for $4000 in classical music, honoring his mentor Eddie

Cantor who will be chaix'man for the ixiodern awax'd while

Leonard Bernstein is chairixxan for the classical.
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Personal Notes: James G. Riddell, who rose from ranks

of old WXYZ, Detroit, helped found WXYZ-TV, became
v.p. last year of ABC div. of American Broadcasting-

Paramount Pictures, also member of AB-PT board, in Feb.

becomes chief, exec, officer in charge of ABC Western Div.,

Hollywood, continuing in his present posts; Earl Hudson,

v.p. in charge at Hollywood, will continue under new
5-year contract in advisory capacity under Riddell, han-

dling special projects and representing AB-PT on board

of Disneyland Inc. . . . Burt Modello, ex-talent coordinator

for old Steve Allen shows on CBS and prominent writer-

director, Dec. 15 becomes mgr. of program development for

ABC Western Div., reporting to Sandy Cummings, director

of TV network programs in Hollywood . . . Robert L.

Stone, ABC v.p. since 1957 and gen. mgr. of WABC-TV,
N. Y., since 1955, resigns after C years with network to

join NBC as v.p. for facilities operations effective Jan. 12,

reporting to pres. Robert E. Kintner; he replaces Charles

H. Colledge, named gen. mgr. of parent RCA’s broadcast

& TV equipment div lohn McClay, from Westing-

house’s KYW-T^^ Cleveland, where he became gen. mgr.

in July, named gen. mgr. of WJZ-TV, Baltimore, succeed-

ing Larry H. Israel, who heads Westinghouse’s new TV
Advertising Representatives Inc. (Vol. 14:48); George E.

Mathiesen, asst. gen. mgr. of KPIX, San Francisco, since

1954, named to succeed McClay at KYW-TV . . . Gordon
F. Hayes, gen. mgr. of CBS Radio Spot Sales, pro-

moted to new post of v.p. for Spot Sales . . . Thomas K.

Fisher, v.p. & gen. attorney of CBS-TV Network, adds

same duties for CBS-TV Stations Div.; Geraldine Zor-

baugh continues as v.p. & gen. attorney for CBS Radio

Div. . . . Glover DeLaney, v.p. & gen. mgr. of Gannett TV-
radio stations, is now resident mgr. of Gannett’s recently

acquired KOVR, Stockton-Sacramento (Ch. 13), with

Lowell MacMillan in charge at WHEC-T\’, Rochester

. . . Lincoln Dellar, West Coast broadcaster, ex-operator of

KCCC-TV, Sacramento, opens station brokerage firm under

own name at 1460 E. Valley Rd., Santa Barbara, Cal.

(telephone. Woodland 9-0770), affiliating in East with

R. C. Crisler & Co. . . . George R. Comte, who succeeded

recently retired Walter Damm as gen. mgr. of WTMJ-TV
& WTMJ, Milwaukee, elected a v.p. of owner The Journal

Co. (Milxoaiikcc Journal) . . . Eugene T. Mallyck, ex-FCC
Broadcast Bureau attorney, and Wm. R. Bernton, ex-Sher,

Oppenheimer & Harris, who have formed new law partner-

ship (Vol. 14:48), have taken offices at 619 Colorado Bldg..

Washington (phone. Sterling 3-7371) . . . Charles Allen

Hobbs, recently law clerk to Judge Warren E. Burger of

U. S. Court of Appeals for D. C., and Richard R. Wilkins,

recent graduate of Stanfoi’d and New York U, join law
firm of Wilkinson, Cragun & Barker, Washington . . .

George W. Phillips, ex-FCC accountant in renewal branch
of Broadcast Bureau, retires to open consulting practice at

4716 Beatty Place, Riverside, Cal. . . . Ronald Little pro-

mi>U-il to |ii (mIik'I ion .mi |n i visor of Wc:-.l inglioiiac's Wl'Z
TV, Boston . . . Harold WOoley, ex-KDUB-TV, Lubbock,

Tex., named production & film mgr. of new KVKM-TV,
Monahans, Tex.; Bill Downing, ex-KROD-TV, El Paso,

promotion director . . . Robert L. Pierson promoted to pro-

gram operations mgr. of WBTV, Charlotte, N. C. ;
Norman

Prevatt promoted to production supervisor; J. Nathan
Tucker, to film director & asst, program mgr. . . . Bernard
P. Pearse promoted to v.p. of rep Weed with headquarters

in Detroit . . . Mai Hansen, for 12 years farm service direc-

tor of Meredith’s WOW, Omaha, elected v.p. of Travel &
Transport Inc., travel agency; he will continue farm
broadcasts over WOW . . . Barrett H. Geoghegan pro-

moted to sales mgr. of radio WABC, N. Y. . . . Benedict

Gimbel Jr. named pres.-chairman, Ralph Brent v.p., of new
WIP Broadcasting Co., recent purchasers (Vol. 14:34) of

pioneer Gimbel radio station in Philadelphia; Arthur
Miller is secy.-treas., Wm. T. Nace, asst, treas. . . . F. C.

Sowell, gen. mgr. of WLAC, Nashville, owned by same
interests as WLAC-TV (Ch. 5) elected pres, of Tenn.

Assn, of Broadcasters . . . Carl A. Russell, ex-Ziv, named
Chicago regional sales mgr. of Independent TV Corp. . . .

Sidney Kramer, ex-RKO Radio Pictures, named NTA for-

eign distribution director & film coordinator . . . Leonard

S. Gruenberg, ex-N. Y. mgr. of RKO Pictures, named v.p.

of Gross-Krasne-Sillerman . . . Alex Sherwood, veteran

broadcast mgr., recently with ABC-TV Films, Dec. 1 be-

comes SE rep of Official Films Inc. at Atlanta.

Man of “many mistresses” is the way a description of

Dr. Frank N. Stanton starts out (Printers' Ink “Portrait,”

Nov. 28 & Dec. 5). Besides being “married [to] one of

the most creative and exciting networks in the world,” the

7iiistresses he keeps with “passionate interest” are said to

be the arts of painting & sculpture, architecture, furniture

design. He also has had “more than passing affairs” with
the sciences of psychology and research, and he “likes to

toy” with photography and sleek sports cars. That middle
initial, which he doesn’t use, is revealed as standing for

“Nicholas.”

FCC staff additions: Engineers—Charles W. Harvey,
ex-Naval Gun Factory, to marine div.. Safety & Special

Radio Services Bureau; Chester J. Monkiewicz, ex-Navy
Dept., to aviation div., S&SRSB. Attorneys—Robert R.

Jacobi, ex-private trademark practice in Washington, to

office of opinions & review; John S. Brookbank Jr., recently

discharged from Air Force, to office of general counsel.

Howard S. Meighan, ex-CBS Pacific Coast v.p., now
pres, of Videotape Productions of N. Y. Inc., elected to

board of Market Research Corp. of America; also newly
elected to board was Sam Cherr, retired exec, v.p.. Young
& Rubicam, while Edwin T. Gibson, retired exec. v.p. of

General Foods was reelected chairman.

Dr. Javier Barros Sierra, ex-dean of engineering, U
of Mexico, appointed Secy, of Communications in cabinet

of new President Mateos.

Obituary

M. A. Lightman, 70, pres, of Malco theatre chain of

50 Southern movie houses, onetime owner of WEHT,
Evansville, Ind. (Ch. 50), holder of uhf CPs for Memphis,
Oklahoma City & Utica, N. Y., ex-pres. of Motion Pic-

tures Theatre Owners of America, died in Memphis Dec. 4.

Col. Howard L. Nussbaum, 47, World War II head of

Armed Forces Radio in European theatre, onetime (1937-

42) NBC radio program director, died of heart attack
Nov. 29 in Chicago.

Frank .V. Kcaiimy, (‘.o, v.p. of Geyti' Adv., died Dec.

2 in N. Y. Surviving aie widow, 2 daughters.
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Shepherd Mead Strikes Again: British should

stick to spot TV system, not adopt U. S. system of sponsor-

ships according to Shepherd Mead, ex-Benton & Bowles

v.p. and copy chief, now with S. H. Benson Ltd., London.

“The trouble with sponsorship,” he says in recent Ad-
vcj'tiser’s Weekly, of London, “is that the advertiser be-

comes an impresario. He has to take the risk of a show
being a flop. With TV co.sting what it does, and maybe 39

weeks’ bookings, that risk can involve several million dol-

lars. He takes the risk on the advice of his agency, and

that makes the agency very cautious. Your programme
contractors here can plan an evening’s viewing with a

buildup of interest and a peak. And they can afford to

experiment a little. With sponsorship, everyone wants his

show to be the peak, and no one wants to risk anything

new.” Mead has just published new satire on TV & ad-

vertising, How to Get Rich in TV Without Really Trying

(T. V. Boardman & Co. Ltd., 37 Hertford St., London), in

which he concludes, among other things, that “you can be

stupid, incompetent and even moderately repulsive” and
still make a fortune as an announcer, TV cowboy, star,

script writer, promotor, adman. He says, for example, “A
TV copy chief is a man who hires TV copywriters and

takes the ci'edit for what they do. You may first have to

establish yourself as a top-level thinker. If you can do this

without any actual thinking, so much the better.” In

1954, Simon & Schuster ^jublished Mead’s satire on public

relations. The Dig Dali of Wax.

Edison Foundation 1958 TV Awards presented at 4th

annual dinner in N. Y. this week: program best portray-

ing America, 20th Century (CBS) ; best science program
for youth. Conquest (CBS)

;
best children’s program,

N. Y. Philharmonic young people’s concerts with Leonard

Bernstein (CBS)
;
distinguished public service in the in-

terests of education. Continental Classroom (NBC) and

Hagerstown (Md.) closed-circuit project; station that best

.served youth, WQED, Pittsburgh (Ch. 13, educational).

Radio awards: distinguished public service in the interests

of education. World of the Mind scripts prepared by BMI
in cooperation with American Assn, for Advancement of

Science & American Council of Learned Societies; station

that best served youth, WFMT, Chicago.

Criminal conspiracy case against Philadelphia Radio

& TV Broadcasters Assn, and 9 member radio stations

accused by Govt, of illegal fixing of adv. rates (Vol. 12:

26, 37) was closed this week with filing of a consent judg-

ment in the U.S. District Court in Philadelphia. Justice

Dept, announced that the judgment contains “appropriate

injunctive relief terminating the illegal activities alleged

in the complaint” and provides for dissolution of the

Assn. Stations consenting to judgment: WHAT, WDAS,
WIP, WIBG, WFIL, WCAU, WJMJ, WPEN, WFLN.

Perambulating Pizza: Omaha World-Herald’s KETV
(Ch. 7), whose gen. mgr. is ex-WOR sales v.p. Eugene

S. Thomas; is conducting unique promotion which it calls

“Snack on 7.” Rolling-oven crew inquires at homes
whether family is watching Ch. 7; if it is, each member of

family gets a packaged pizza and malted milk with

KETV’s compliments and their names are announced on

the station that evening.

Pulse study of radio & TV audiences in 27 major

markets, .Adult Audience Patterns (12pp.), has been

issued by Radio Advertising Bureau, 460 Park Ave., N. Y.

Report on .Alaskan market, noting civilian consumer

expaiisioii of at least 5', ammally, has been release<l by

J. Walter Thompson Co., No. 1 agency in TV-radio billings.

ADVERTISING AGENCIES: Freeman Keyes remains
chairman, Edward .Madden (onetime NBC-TV national

sales & operations mgr.) pres., Howard Jones exec. v.p.

of Keyes, Madden & Jones, while Edward J. Churchill

stays as pres, of Donahue & Coe in “fusion” of personnel

but no change of corporate structure or existing offices of

either company; reports of personnel changes at the

agencies are vigorously denied by the principals . . . John
G. Hoagland, W. Donald Mix & Charles Russell promoted
to v.p.’s of BBDO . . . Wm. Bager, ex-Needham, Louis &
Brorby vp., appointed v.p. of Leo Burnett . . . Lawrence I).

Reedy resigns as Grant Adv. v.p. & member of 3-man
executive committee appointed last week to direct agency
activities (Vol. 14:48) . . . Lee J. Heagerty, ex-Grant Adv.,

named pres, of Hudson Productions Ltd., Montreal, (film

service) . . . Edward B. Henderson & Chauncey F. Korten
promoted to v.p.’s of Kenyon & Eckhardt . . . Robert W.
Dailey has resigned as v.p., McCann-Erickson, Chicago . . .

J. Blan van Urk, ex-Calkings & Holden exec, v.p., resigns

to form own consulting firm with offices in Philadelphia &
Pittsburgh . . . Tom Moorehead, ex-WFIL, Philadelphia,

joins George S. Mallis Adv. as TV-radio v.p. . . . Jay DeBow
promoted to v.p. of Merrill Anderson Co., N. Y. . . . George
R. Darcy promoted to senior v.p. of Rumrill Adv., Ro-

chester, N. Y., succeeded as Buffalo gen. mgr. by James
G. Wells . . . Dr. Bertrand Klass, ex-McCann-Erickson,

named v.p. of Forbes Marketing Research, N. Y. . . .

Ralph W. Tanner, v.p. of Anderson & Cairns Adv., N. Y.

named pres, of new Creative PR Inc., agency’s public

relations subsidiary; Ashley W. Burner, A&C public rela-

tions director, named v.p. . . . .Alfred C. Gary promoted to

mgr. of Kenyon & Eckhardt’s new Dallas office . . . Norman
C. Kal, senior partner of Kal, Ehrlich & Merrick, Wash-
ington, onetime part owner of old WAAM, Baltimore, now
Westinghouse’s WJZ-TV, heads corporation, including his

partners, which has applied for new 1-kw daytime radio

station on 950 kc at Potomac, Md., on outskirts of Wash-
ington.

Rate increases: KMOX-TV, St. Louis, has raised ba.se

hour from $1750 to $1900. WBEN-TV. Buffalo, Dec. 1

added Class AA hour (7:59-10:31 p.m. daily) at $1250, min.

at $250, Class A hour going from $1050 to $1100. K.AKE-
TV. Wichita, Dec. 1 added Class AA hour (6:30-9:30 p.m.

daily) at $700, min. at $150, Class A hour going from $600

to $465. WTRF-TV, Wheeling, Dec. 1 raised hour from

$600 to $625, min. $120 to $140. KOS.A-TV, Odessa, Dec. 1,

hour from $300 to $350, min. $60 to $80. Spot increases:

WNEW-TV, New York, Dec. 1 raised base min. from $300

to $500. KBET-TV, Sacramento. Nov. 1 raised min. from

$200 to $225.

TV-radio contest misrepresentation is alleged in FTC
complaint filed against Arthur Hammell. 350 Fifth

Ave., N. Y. and 3 firms at same address—Advertisers

Assoc, of America Inc., Teleradio Advertisers Inc.. United

Publicity Inc.—in which he is officer. FTC said “false

claims” to stations & advertisers were made by Hammell

and his representatives in promoting “Millionaire’s Week-

end Trip,” “Juvenile Delinquency Essay Contest” & “Safety

on the Highways Essay Contest.” Hearing on complaint

was scheduled by FTC for Jan. 31.

Complete TvB report on combined network TV billings

in 3rd quarter, supplementing Sept. & Jan.-Sept. figures

released earlier (Vol. 14:46), itemizes daytime & nighttime

billings, exiienditures by top company & brand advertisers,

cxpoiulilures by iiroduct. Rc-pio t is available from Tv I'..

444 Madison Ave., N. Y., and 369 Pine St., San Francisco.
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Stations vs. CATV, Again: Microwave applicants

seeking to melt FCC’s freeze on their proposals to

serve community antenna systems (Vol. 14:42),

face a rather dubious Court of Appeals. In oral

argument this week, Judges Prettyman, Bazelon

& Washington questioned applicants’ counsel E.

Stratford Smith quite closely about their jurisdic-

tion—whether there’s anything FCC can be forced

to do. Smith has asked that the Commission be

required to grant applications or set them for

hearing, instead of simply freezing them without

explanation.

FCC asst. gen. counsel Richard Solomon, however, told

judges he thinks FCC does have jurisdiction, though he

argued that freeze has been of short duration; that micro-

wave problem is relatively new, needs to be examined in

overall inquiry into impact of CATV, translators, etc. on

regular TV stations; that danger of CATV is loss of serv-

ice to rural areas; that FCC’s inquiry isn’t “frivolous,

sham or going through the motions just to give temporary

relief to a few broadcasters.”

Smith insisted that court shouldn’t condone “agency

inaction”; that he’s not asking court to force CPs from

Commission, that he wants FCC to come up with “some-

thing to appeal from.”

Vernon Wilkinson and J. Roger Wollenberg, represent-

ing several small-town stations, supported Solomon’s posi-

tion—stressing that if CATV systems forced small-town

stations out of business rural coverage would suffer and

that CATV brings big-city signals to small towns, pro-

viding competition to local stations. They argued that a

general proceeding, such as FCC’s “inquiry,” is better

way of disposing of whole issue than case-by-case action.

Pending court decision. Commission has modified its

freeze to extent of granting microwaves to serve CATV
systems in towns with no TV service.

Translator CP: Ch. 76, Olivia, Minn., to Renville

County TV Corp., to repeat WCCO-TV, Minneapolis (Ch. 4).

VHr-DHF—Educational Phase: No answers yet in

FCC’s TV allocations dilemma—but a lot of

“studying” is going on. Commission staff made
another presentation to commissioners Dec. 4 in

session described to us as “educational, no de-

cisions.” TV Allocations Study Organization

(TASO) board held monthly meeting in Washing-
ton Dec. 3, and word is that it expects to meet
year-end target for report—though printing and
presentation to FCC will be delayed until Jan.

One of problem’s most earnest students, Comr.
Fred Ford, this week presented a “mid-term
paper” on the subject at Dec. 5 meeting of Radio &
TV Executives Assn, of Houston. He spent con-

siderable time drafting it over last few months,

consulting Commission staff at length. He doesn’t

claim to have solution yet—but presents excellent

picture of the alternatives and their possible con-

sequences.
One thing certain, according to Ford, is that matters

will merely deteriorate if nothing is done. If FCC just

rocks along, Iw s.aid, “I believe (be following re.aiK . will bi-

inevitable

:

New & Upcoming Stations: wtol-tv, Toledo (Ch.

11) went on full schedule Dec. 5 with CBS-TV, 2nd TV
station in city where Storer’s pre-freeze WSPD-TV (Ch.

13) has been sole outlet since 1948. Year’s 34th starter,

it brings on-air total to 543 (84 uhf). Also getting pro-

gram test authorization this week is KLOR-TV, Provo,

Utah, (Ch. 11), but we’re not including it in this week’s

on-air count because it doesn’t plan to start programming
as independent outlet until Dec. 15.

WTOL-TV has 50-kw RCA transmitter and 100-ft.

Ideco tower with 12-section superturnstile antenna in Ore-

gon City, 0., 8 mi. from downtown Toledo, with temporary

studios in jjenthouse of Toledo’s Hillcrest Hotel. Ex-Con-

gressman Frazier Reams, operator of radio WTOL, is pres.

& 70% owner. Other stockholders vdth 10% each are his

brother. Dr. Glenn H. Reams; Thomas S. Bretherton, exec,

v.p.-gen. mgr.; Morton Neipp, attorney. Rus Stone, from

WTOL, is sales mgr.; Robert Krieghoff, also ex-WTOL,
program director; James T. Lynagh, ex-WSBA-TV, York,

Pa., production mgr.; Steve Fayer, ex-WSBA-TV, promo-

tion mgr.; Harold Holmes, WTOL, chief engineer. Base

hour is $900. Rep is H-R Television.

^ ^

In our continuing survey of upcoming stations, these

are latest reports from principals:

WBDG-TV, Cheboygan, Mich. (Ch. 4) still hopes for

early 1959 start, picking up NBC-TV from parent WPBN-
TV, Traverse City (Ch. 7), now that 6-bay RCA antenna

has been installed on 500-ft. Stainless tower, wires pres.-

gen. mgr. & 30% owner Les Biederman. However, studio-

transmitter building to house RCA equipment hasn’t been
completed. WPBN-TV base hour is $200. Rep is Hal
Holman.

KUAT, Tucson (Ch. 6, educational) has 250-ft. Utility

tower and RCA antenna ready, still expects to meet Dec.

target, writes Wesley T. Johnson, Radio-TV Bui-eau engi-

neer of grantee U of Ariz. It has 500-watt RCA transmit-

ter ordered for delivery soon. Equipment will be housed in

Herring Hall, which already has studios used for closed-

circuit for 2 years.

“(1) All or part of the allocation to uhf will be re-

allocated for non-broadcasting services.

“(2) There will be a minimum of competition between
local TV outlets in many areas of the country.

“(3) Efforts to relieve monopoly situations and lack of

a choice of stations will lead to shorter mileage separations

between co-channel and adjacent-channel stations, thus
tending to degrade or eliminate service which the public

now enjoys, particularly in rural areas.

“(4) Many communities will be denied local TV out-

lets entirely.”

Ford then describes an “ideal” allocation as one which
has: (a) Band that is contiguous or nearly so. (b) Top-
bottom frequency ratio “as low as possible”—not more
than 3-to-l is desirable, (c) Similar propagation charac-

teristics for all channels, (d) Enough channels.

* *

There are 6 major alternative.s open to Commission,
in Comr. Ford’s opinion.

(1) No change—which would “compound the present

difficulties [and] ultimately lead to the demise of uhf.”

(2) Change vhf standards (cut mileages, etc.) and
give uhf to other radio services. Pros & cons: “While this

cdiirsf Ilf act ion mic'bl inci'cas<‘ I be lot.-il Muiiibt*r of 'Na-

tions, it is also possible that it would lead to less service
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to the public. This could occur through increased inter-

ference between stations which are closer together.”

(3) Vhf-uhf deintermixture. This hasn’t helped much
so far, to the degree that it has been tried. Said Ford:

“Admittedly, novel schemes for deintermixture have been

put forth but not tried out. But it seems clear that any
deintermixture scheme would leave us with 2 different TV
services in this country. The choice of which system

serves a particular community would be determined by

the geographical location of communities rather than by
the normal standards of public interest, convenience &
necessity . . .

“If the presently allocated vhf & uhf channels are

effectively exploited by TV, the risks of losing spectrum

space for TV will be avoided. The longer it takes to effec-

tuate deintermixture, however, the greater the risk of

losing all of part of the uhf-TV band. Any inroads into

this band could operate to prevent using deintermixture as

the formula for putting TV broadcasting on a nation-wide

competitive basis with a choice of service to the public.”

* * * *

(4) Add to the 12 vhf channels and abandon uhf. Ford
analyzes non-TV spectrum between 54 & 300 me: 72-7G

me, 88-174 me, 216-300 me. All are well-occupied by other

services, including FM, amateurs, air marker beacons,

international civil aviation. It would take time & money
and international negotiations to achieve a shift—obviously

years. If all other services were shifted, TV could add 15

vhf channels in 54-216-mc band, but many less drastic

changes might be considered—perhaps adding only 5 vhf

channels, etc.

(5) Contiguous band starting at 174 me—174-474 me,

for example. This is more “feasible,” Ford said, than

attempting to shift non-TV services out of 54-216-mc band
and it would provide 50 channels instead of 27. In 1956,

an interdepartmental committee, including FCC, concluded

that military couldn’t release space in 216-300-mc band
because “world-wide build-up of our international defense

facilities in collaboration with friendly countries has in-

tensified the reliance which must be placed for defense

purposes on these frequencies.”

So, said Ford, we’d have to take another look and see

if that is still true. Furthermore, the committee didn’t

.study space above 300 me, so that should be looked into.

At any rate, if a shift of this sort is possible, “it would
take time to negotiate with a considerable number of other
countries, and much time and many dollars to implement.”

« * * «

(6) All uhf. Said Ford: “There would be no adverse
impact on other existing radio services and it would rea-

sonably meet all the criteria in our ideal standard . . . Mo.st

of the impacts on TV licensees and the general public of

this plan have been carefully analyzed before. The report

of TASO will, I hope, furnish new light on the engineering
capabilities of uhf.”

As for public’s ability and willingness to convert sets

to uhf, there’s little difference, Ford said, between a 50-

channel vhf plan and all-uhf—because “the receiver con-

version problem would be approximately the same for

both.” Furthermore: “The 50-channel vhf plan would be

costly and time consuming for the non-broadcast users in

this and friendly countries. The uhf (470-890) would
not.” Ford’s conclusions

:

“All but alternatives 1 & 2 would entail serious dis-

ruptions because of necessary TV receiver conversion or

replacement. In this respect, the alternatives which would
extend the vhf range immediately beyond Ch. 13 are at a
disadvantage in that there are no TV receivers which cover

these frequency bands in existence or production. For an
all-uhf system using the 70 channels now allocated, there

are now in the hands of owners some 8 or 9 million re-

ceivers which tune to some or all of the uhf channels, and
in addition, there are all-channel sets in commercial pro-

duction.

“It is of course obvious that use by TV of any part or

all of the spectrum now allocated to TV would avoid the

tremendous dislocation of other govt, and non-govt, serv-

ices vital to safety or the national defense.

“I would like to make it clear that in the event of

changes in the present structure, if any changes are possi-

ble at this late date, the conversion period should be suffi-

ciently long to permit appropriate amortization of sets in

the hands of the public and investments in TV broadcast-

ing plants by broadcasters.”

Translator applications providing chain from Duluth-

Superior to International Falls, Minn. (Vol. 14:46) were
vigorously attacked this week by Superior Communica-
tions Co., microwave operator which serves community
antenna system in International Falls. It complains that

Minneonto TV Inc., the translator applicant which also

holds CP for KIFS, International Falls (Ch. 11), doesn’t

intend to build KIFS, aims to drive CATV-system out

of business with no-cost translator service. This, Superior

says, would deprive it of its only customer for micro-

wave service. It asks for dismissal of Minneonto appli-

cations or a hearing.

Latest NAB engineering report is E.vperinice ivifh

Coiiipnfiblr Sivple Sidebavd at KDKA, reprint of paper

by Westinghouse stations’ engineering v.p. Ralph N. Har-
mon. NAB engineering dept. mgr. A. Pro§e Walker re-

ports it’s policy to try to get out one I’eport monthly, says

one of most successful was July 1955 Frequencies Used bp

the Broadcast Services—of which FCC itself ordered 50

copies. Other reports have covered remote control, tower

problems, proof of performance for AM & FM, “tips for

broadcasters,” remote pickups, image orthicon survey.

Ne.xt moiitli: Mode ruizat ion of Transtiiillers. New N.\B

nicmbers get packet of past I'eports.

GE shipped 10-kw tiansmitter Nov. 21 to WKTV,
Utica (Ch. 13), authorized to shift to Ch. 2; 2-bay helical

antenna Nov. 19 to WQED, Pittsburgh (Ch. 13, educa-

tional) and on same day returned repaired uhf antenna

for upcoming Ch. 16 there; 2000-mc microwave relay Oct.

31 to WSIL-TV, Harrisburg, 111. (Ch. 22); 2000-mc micro-

wave relaj’^s Nov. 14 weekend to KALB-T^’, Alexandria,

La. (Ch. 5), WJHL-TV, Johnson City, Tenn. (Ch. 11) &
KVII, Amarillo, Tex. (Ch. 7).

RCA shipped traveling wave antenna Oct. 29 to WIS-
TV, Columbia, S. C. (Ch. 10), planning boost to 316-kw

at new site; superturnstile antenna Oct. 20 to KXLY-TV,
Spokane (Ch. 4); 6-section superturnstile antenna Nov.

12 to WMAR-TV, Baltimore (Ch. 2), planning move early

next year to tower to be shared by city’s 3 TV stations

(Vol. 14:42); 6-kw transmitter Nov. 26 to WNBQ, Chicago

(Ch. 5).

Single TV application filed this week was for Ch. 8

Christiansted, St. Croix, Virgin Islands, by owners of radio

WIVI there. Total applications pending are now 88 (22

uhf). (For details, see TV Addenda 27-M.)

Ampex Videotape recorder shipments: WPIX <S:

WN1\\-TV, N. V.; K'IT..A., Los Angel«s; sfioiui unit to

WF1L-T\’, Philadelphia; WRGB. Schenectady, N. Y.
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Ocean-Hopping With Scalier: Transatlantic TV trans-

mission via tropospheric scatter is now technically possible

—if someone wants it badly enough to put up about $50,-

000,000 for the necessary 6-10 North Atlantic hops. Ac-

cording to Ed Dyke, asst, director of Page Communica-
tions Engineers, big Washington “troposcatter” contractor,

the technical tools are at hand and he lists these develop-

ments which make the transmissions possible:

(1 ) Big antennas. It had been thought that maximum
economic limit had been reached with antennas about 120-

ft. in diameter, but RCA research has found that doubling

antenna can produce about 4.5db improvement and at same
time help preserve wide bandwidths.

(2) Accurate prediction of fades. Mathematical work
by scientists, notably those of Bureau of Standards, has

eased burden of handling fading.

(3) Power reduction. Development of automatic de-

vices Avhich adjust transmitter power to that actually

needed, tieing transmitter to signal vagaries, cuts power
use to about 10% of former values—saving on fuel, tubes,

etc. Westinghouse is credited with this work.

(4) “Mavar” amplifier, a new device which cuts noise

amplification drastically, developed by Stanford U, Bell

Labs, Zenith, et al.

(5) Bandwidth reduction. By coding TV signal,

transmitting only those elements which change from frame
to frame, bandwidth has been cut to 1-2 me and is expected

to be reduced even more. Technicolor Inc. has done con-

siderable work in this field.

(6) Easier tests. It once took days, if not weeks, to

set up scatter units and test them at isolated spots. Page
can now fly entire station to location by helicopter, set it

up in minutes—using inflatable rubber antenna.

Dyke has been with Page since Jan., previously was
with Collins Radio in Dallas. He’s extremely bullish about
troposcatter generally, expects it to serve underdeveloped

areas as well as microwave does in U. S.—since it provides

reliable communications for hops greater than 700 mi.

Buyer of olT-air WHC'T, Hartford (Ch. 18), being ac-

quired for $250,000 from CBS (Vol. 14:46), is new Capitol

Broadcasting Inc., with Edward D. Taddei, ex-gen. mgr.
of WNHC-TV, New Haven (Ch. 8), holding 54%, accord-

ing to transfer application filed this week. Other stock-

holders are David K. Harris, film producer who owns 10%
of radio WHAY, New Britain, v.p. & 23.7%; Michael J.

Goode, owner of 5% of WHAY, 7.9%; Pasquale Corolla,

New Haven adv. executive, 4%; Guiseppi Marzullo, pastry

shop owner, 4'/f ; Louis Follis, insurance man, 2.4%; An-
thony Quarino Jr., film producer associated with Harris,

1.67%. Remaining 2.3%o is held by 3 others with less than

1% each.

“I>ife & death” issue of station survival is cited by
WMBV-TV, Marinette, Wis. (Ch. 11) in 2 petitions to

FCC this week in connection with proposed site move
nearer Green Bay (Vol. 14:40). In one, WMBV-TV urges
expedited hearing on move, against which objections have
been filed by Green Bay’s WFRV-TV (Ch. 5) & WBAY-TV
(Ch. 2). WMBV-TV says its survival depends on ex-

panded coverage in Green Bay area with continued NBC-
TV affiliation, which network is switching to WFRV-TV
(Vol. 14:48). Other petition protests Nov. 25 renewal of

WFRV-TV’s license, alleging “malicious interference” with
WMBV-TV’s relations with NBC.

Casting News Section of V’r/y /<•///, detailing ))arts avail-

able in N. Y. theatrical i)roductions, has been expanded to

include TV casting news.

Programs for Crisis: Mass media—including CBS net-

works—haven’t done enough to combat racial bigotry &
violence in U. S., CBS Inc. pres. Frank Stanton told N. Y.
“freedom forum” of B’nai B’rith’s Anti-Defamation League
this week. He said that “no mass medium can, of itself,

control events or establish leaders or induce trends,” but
that CBS News proposes now to develop series of 5 TV &
radio programs exploring intolerance: (1) South in Crisis,

on school integration conflicts. (2) North of the Mason-
Dixon Line, on “smug satisfaction of the northerner” vs.

his racial practices. (3) The Hatemongers, on “disturbed

personalities who live off human discord.” (4) The Price

of Discord, on domestic & international effects of segrega-
tion. (5) Xfase History of Progress, on “gradual, painful

steps that have been taken in a series of representative

cases where conditions have been improved.”

Both 1960 Presidential conventions should be held in

same city, thus save TV-radio networks about $750,000,

CBS News v.p. & gen. mgr. Sig Mickelson told Democratic
Site Committee in Washington this week, speaking for

all networks. Similar presentation to GOP is planned.

Criteria outlined: Adequate workspace & housing; satis-

factory communications facilities including phone company
know-how; availability of TV equipment, including video-

tape facilities, and skilled manpower; short AT&T haul to

TV centers, 1-2 week interval between conventions. Demo-
cratic and GOP site subcommittees agreed to meet with
Mickelson next week. Both TV-radio and printed media
representatives hope single site for both conventions will

be selected—TV-radio obviously hoping for Chicago, San
Francisco or Los Angeles.

ASCAP-radio negotiations for new licensing tei’ms re-

placing contract expiring Dec. 31 were suspended this

week, all-industry committee chairman Robert T. Mason,
pres.-gen. mgr. of WMRN, Marion, 0., reporting further
talks were useless. ASCAP has offered one-year renewal
of contract for 2%% royalty fees based on stations’ gross
income. Radio negotiators want fees reduced and other
concessions in terms which now yield ASCAP about $8,-

000,000 per year. Deadlock doesn’t mean ASCAP radio
music wll be off air after Dec. 31 if issues aren’t settled,

1950 ASCAP anti-ti’ust consent decree providing that

Federal court can fix rates if agreement isn’t reached.

ASCAP-TV agreement, running to 1961, was signed year
ago (Vol. 13:52).

Moody Bible Institute, Chicago, operator of radio
WMBI there for last 32 years, has acquired Westinghouse’s
old KYW-FM (Ch. 277), now WCRF, and is operating it for
Bible, religious, classical & news programs weekdays 1-9

p.m.. Sun. 9 a.m.-9 p.m.

List of copyrighted movies & filmstrips, Jan.-June
1958, has been issued by Library of Congress in 73pp.
pamphlet

—

Catalog of Copyright Entries, 3rd series, Vol.

12, Parts 12-13, No. 1—available at 50<< from Register of

Copyrights, Library of Congress, Washington 25, D. C.

Reserve corps of war correspondents, to be organized
by armed services in cooperation with press & broadcast-
ing industries in preparation for any hostilities, is pro-
posed by UPI pres. Frank H. Bartholomew.

New TV-radio primer. Evolution of Broadcasting, is

15pp. report prepared by FCC Office of Reports & Informa-
tion (George 0. Gillingham, chief); copies are available

from Commission.

Jack Benny’s TV film parody of MGM’s “Gaslight”
movie, suppressed 5 years by litigation in celebrated copy-
right suit (Vol. 14:46), will get public showing on CBS-
TV 7:30-8 p.m. Sun. Jan. 11.
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NEW CORNING 23*in. TURE HOT—RUT LATE: There’s industry-wide interest in Coming's
new 23-in. "contoured twin panel" picture tube (Vol. 14;43) — but it won't be ready-
in time for introduction in 1960 TV models next June. That's latest word we get
from an industry spot check, including independent tube makers, who expressed dis-
appointment at prospect of delay of what many hoped would be a prime innovation and
perhaps a big sales stimulant for next year's lines.

Hassle within industry over deflection angle — whether it should be 110 or
118 degrees — is one reason for delay given by Corning v.p. for electrical products
John L. Hanigan. That cannot be resolved, he said, until Corning samples industry
with 118-degree tube in Feb. He said argument should be settled so bulbs would be
available June 1, but admitted that might be too late for inclusion in new lines.

Set designers are intrigued with new tube , we learned. It eliminates the flat
safety glass plate, substituting a curved panel affixed directly to tube face by a
special plastic cement. It also makes for shallower design, cuts down on reflection.
No information is available yet on the price factor involved with the new tube.

Some set makers don't want "twin panel" tube next year , one independent tube
maker told us, because they prefer to put off tooling costs until fall of 1959 or

later. He suggests they may have brought pressure to bear on Corning to delay pro-
duction of 110-degree tube which was sampled to the industry in Nov. and which, he
said, is now ready to go into production and could be out in 90-100 days.

'Nuliiple Sets lor Ihe Home': That's the theme of industry-wide TV set promotion
formally approved this week by EIA board meeting in N.Y. Board shied away, however,
from a suggeiStion that it seek $100, 000 fund from members to hire an outside public
relations counsel and implement a broadscale promotional program. Instead, the adv.

& public relations committee of the consumer products div. will act as a clearing
house for suggestions based on the campaign theme, passing them along to set makers
for incorporation into individual company adv. & public relations programs. RCA
Victor adv. & sales promotion mgr. J. M. Williams is committee chairman.

^ ^

Board also gave formal approval to establishment of a National Stereophonic
Radio Committee to recommend stereo broadcast standards to FCC — modeled after the

National TV System Committees for black-&-white and color TV. [For details of NSRC
plans, see Vol. 14:47.] Its all-important administrative committee will be headed
by ex-EIA pres., retired GE v.p. W.R.G. Baker who also headed NTSC. Other members:
vice chairman David B. Smith, Philco; Arthur V. Loughren, Airborne Instruments Lab;
W. J. Morlock, GE ; Donald G. Fink, Philco; I. J. Kaar, Hoffman Electronics; A. N.

Goldsmith, N.Y. engineering consultant. Chairman of NSRC operating committee will
be Graydon Lloyd, GE ; vice chairman, J. E. Young, RCA. This week, Philco proposed
new AM stereo standards to FCC (see p. 13), differing from RCA's (Vol. 14:43).

Westinghouse Stays With Color:
" if there's anything new in TV, it's color ." said

Westinghouse ' s E. J. Kelly, gen. mgr. of TV div., announcing this week his company
will in-troduce 2 new color models — one table model, one console — in its 1960

line. "We had to decide whether we're in color or not; no matter how little it is,

we're in it," he said, .estimating that Westinghouse will sell only about 10% of the

total 150,000 anticipated color set sales by the industry this year.

Trend toward once-a-year TV model changeover was emphasised by Kelly who said

Westinghouse would stand pat on its present line through next spring, following the

similar policy announced last week by RCA (Vol. 14:48). He said there might be a
few minor modifications of current models but line would remain virtually unchanged.

12
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TV-Radio Produciion: TV output was 99,618 sets in week ended Nov. 29 reflecting
Thanksgiving Day holiday vs. 116,530 preceding week and 134,179 same week last year.

Year's 47th week brought production to 4,507,710 sets vs. 5,825,804 for same period
last year. Radio production 338,887 (109,098 auto) for week ended Nov. 29 compared
with 390,019 (137,678 auto) preceding week and 455,779 (158,655 auto) same v;eek last

year. Radio production for 47 weeks was, 10,342,825 (3,157,288 auto) vs. 12,862,226
(4,925,157 auto) in the same period last year.

Philco Goes Into Stereo AM: Another challenger in

the stereo standards picture is Philco, which this week
informed FCC it has developed a compatible stereo AM
system now ready for field-testing. Thus, in addition to

competing stereo FM systems being pushed before Com-
mission (Vol. 14:41), there are divergent approaches to

stereo AM—RCA having announced one (Vol. 14:43).

Since Philco owns no AM stations, it told Commission,

it needs cooperation of broadcasters for field tests, says

it’s ready to work with new National Stereo Radio Com-
mittee, of which Philco research v.p. David B. Smith is

vice chairman (see p. 12).

Smith says Philco system is well-advanced, has

patents pending, is distinguished by fact that it can be

used with inexpensive, uncomplicated receivers. Asked
how system differs from RCA’s, he said: “I don’t know
what RCA has. All I know is what the newspapers re-

ported, and that isn’t much.” RCA has announced system

which uses each of AM’s sidebands for a stereo channel.

Smith says he hopes there will be no fight over stereo

standards; that industry will be able to agree on single

standard, through NSRC. “Stereo patents aren’t partic-

ularly important,” he states, “because stereo is an old art.”

“This is a chance for AM stations, particularly the

independents, to get on the stereo-record bandwagon,”
Smith asserts. “Several have heard our demonstrations

and they’re excited about it. We’re inviting the FCC to

come up, but we don’t intend to make a big public fanfare

until we have something to sell.” In filing with FCC,
Philco suggests following changes in AM standards:

stereo Transmission Standard—For stereo transmission, the
present Standards of Good Engineering Practlee for Radio Broad-
cast Service (AM) shall apply except as indicated in Appendix II.

For stereo transmission, the broadcast signal shall consist of a
modulated carrier having both amplitude and phase modulation.
The amplitude modulation shall be proportional to the sum of
the 2 stereo signals. The phase modulation shall be determined by
the higher frequency components only of the difference of the
2 stereo signals. The following conditions shall obtain:

(1) From the input of the modulators onward, the 2 signal
carrier components shall have the same amplitude response and
envelope delay.

(2) The higher frequency components of the modulating signal
producing phase modulation shall be the equivalent of those which
will pass through a high pass RC Alter with a low frequency cut
off of 300 cps.

(3) For Identical Input signals, i.e.. monophonic programs, the
phase modulation shall vanish.

(4) When one stereo signal Is zero and the other has that
amplitude corresponding to 100% modulation at a high audio
frequency, the phase modulation will be asymmetric and shall be
45 degrees In the direction of Its maximum excursion. This state-
ment describes a carrier In which the phase modulation and am-
plitude modulation sidebands contain equal energy.

(5) The composition of the stereo carrier shall be such that
the carrier component due to a signal In the ‘right’ or ‘A’ track
will lead the carrier component due to a signal in the ‘left’ or
‘B’ track by 90 degrees.

(Appendix II referred to in the forepoing covers de-

tails of audio distortion, audio frequency response and
modulation monitors.)

Packard-Bell introduces first line of AM-FM table

model radios raiiffinir in price from $49.49 to .$<;i.9.5, fea-

turing automatic frequency control, (i-in. oval speaker, 7

tubes, 2 diodes, indoor FM antenna.

OFFICERS-&-DIRECTOR stock transactions as reported

to SEC for Nov.:

Admiral—John P. Gilbarte exercised option to buy 1800, holds
1800.

American* Electronics—David Van Alstyne Jr. sold 6050 through
Van Alstyne Noel, holds none.

Avco—H. Webster Crum exercised option to buy 3000, sold
2900, holds 500; W. A. Mogensen sold 2000, holds 1000; K. R.
Wilson Jr. bought 500, donated 500, holds 2500.

Cinerama—Grant Leenhouts sold 2000, holds 625.

Columbia Pictures—Charles Schwartz bought 6000 through Pico
Corp., in which 11 other officers & directors are beneficial owners,
holds 41,358 In Flco Corp., 14,499 in partnership, none personally.

Consolidated Electrodynamics—Robert L. Smallman sold 500,
holds 2800; Harold W. Washburn sold 2200, holds 3690.

Consolidated Electronics Industries—Charles G. Munn sold 500,
holds 2700; Arie Vernes sold 100, holds 400.

Coming Glass—Thomas Waaland exercised option to buy 2000,
holds 3800.

Daystrom—Bradford T. Blauvelt exercised option to buy 2200,
holds 5000; Carlton S. Proctor sold 200, holds 300.

Emerson—Percy West bought 100, holds 2110.

Gabriel—Frank M. White sold 1000, holds 23,000.

General Dynamics—Wm. McCormick Blair bought 2250, holds
3700 personally, 2250 in partnership; Allen D. Marshall exercised
option to buy 5000, holds 16,750; Joseph T. McNarney exercised
option to buy 9500, holds 12,013; Kenneth Stiles exercised option
to buy 600, holds 1000.

GE—Carter L. Redd exercised option to buy 450, holds 2767
personally, 1350 In trust, 542 for Carter h. Redd Jr.; Harold E.
Strang bought 2650, holds 8691.

General Telephone—Robert A. Gantt bought 200, holds 2000.

Guild Films—David Van Alstyne Jr. bought 3000 as trustee, sold
1000 as trustee and 6333 more through Van Alstyne Noel, holds
7207 personally, 8400 as trustee, none In Van Alstyne Noel.

Hazeltine—Laurence B. Dodds sold 100, holds 322.

ITT—John E. Gingrich bought 100, holds 144.

Litton Industries—Roy L. Ash acquired 29 in partnership
through failure of performance under sales contracts, disposed of
1262 in partnership through exercise of options by employes, holds
50,925 personally, 12,513 in partnership; Alfred B. Connable sold
100, holds 7700; Glen McDaniel bought 5000, holds 10,000; Carl A.
Spaatz sold 300, holds 3600; Charles B. Thornton acquired 62 in
partnership through failure of performance under sales contracts,
disposed of 2776 In partnership through exercise of options by
employes, holds 123,249 personally, 27,528 in partnership.

Loew’s—Louis A. Green bought 5400 through Stryker & Brown,
holds 150,035 In Stryker & Brown, none personally.

Motorola—Paul V. Galvin sold 250 privately, holds 97,903 per-
sonally, 155,580 In trust; Robert W. Galvin sold 250 privately, holds
181,593 personally, 155,580 in trust; Edward R. Taylor bought 500,
holds 4060.

National Theatres—E. C. Rhoden sold 7500 and 16,400 more
through Rhoden Investment, holds 26,800 personally, 26,950 in
Rhoden Investment, 1325 in Boot Hill Investment, 10,850 in Pre-
cision Holding.

National Telefilm Assoc.—Burt Kleiner bought 3000, holds
10 ,000 .

Philco—Henry F. Argento bought 5500, holds 5727.

Philips Electronics—Arle Vernes bought 200, holds 400.

Raytheon—John H. Beedle bought 500, holds 2900; Carlo L.
Calosi exercised option to buy 2000, holds 3000; David D. Coffin
exercised option to buy 3150, holds 3303; Ray C. Ellis exercised
option to buy 500, sold 35, holds 1500; Harold S. Geneen exercised
option to buy 250, holds 15,960; Gordon S. Humphrey bought 1102,
sold 105, holds 2152; O. P. Susmeyan exercised option to buy 2152,
holds 2152.

Siegler—Donald Royce sold 800, holds 11,016.

Sylvania—Curtis A. Haines sold 192, holds 1004.

Texas Instruments—W. D. Coursey sold 500, holds 5205.

Trans Lux—Harry Brandt bought 5700 and 200 more through
Harry Brandt Foundation, sold 200 through G. Brandt Founda-
tion, holds 1,673,000 personally, 16,380 in Harry Brandt Foundation
12,150 in G. Brandt Foundation, 18,600 for wife, 200 in Bllpam
Corp., 1000 In Braplck Corp., 700 in Marathon Pictures.

United Artists—Robert S. Benjamin sold 14,062, holds 116 220-
Seward I. Benjamin bought 14,062, holds 14,062.

Westinghouse-W. O, Lippman sold 200, holds 1221; Gwilym
A. Price bought 2000, holds 6116.

Zenilh—Hugh Robertson bought 100, holds 3636; Leonard C
Truesdell bought 100, holds 100; Joseph S. Wright bought 200,
holds 1260.

6 s ,
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Trade Personals: .i. Gerald Mayer, v.p. of General In-

strument, also named pres, of subsidiary Radio Receptor

Co. . . . L. G. Haggerty, new pres, of Wai'wick Mfg. Co. &
Martin J. Caserio, gen. mgr. of GM Delco Radio div.,

elected to board of EIA, representing consumers products

div.; George R. Hasse, pres. & gen. mgr., DuKane Corp.,

elected to represent technical products div. . . . Dr. D. W.
Epstein, ex-RCA Labs associate director, named mgr., con-

version tube operations, RCA industrial tube products

dept., Lancaster, Pa.; C. F. Nesslage promoted to financial

controls & planning mgr.
;
E. E. Spitzer promoted to power

tube operations mgr.; E. M. Wood to operations seiwices

mgr. . . . Mogens E. Christiansen promoted to gen. sales

mgr. of P. R. Mallory & Co. . . . Guy Bell promoted to mgr.

of Canadian Admiral’s new Montreal factory branch . . .

Don Jonson, ex-General Cement, named sales mgr. of Erie

Resistor electronic distributor sales div. . . . G. Birch

Ripley, ex-Columbia Records, named adv. & sales promo-
tion mgr. of Herold Radio & Electronics, succeeding Rob-

ert A. Donner now with Dunay, Hirsch & Lewis Adv., N. Y.

. . . Lloyd W. Dunn promoted to v.p. of Capitol Records

artists & repertoire div., succeeded as sales & mdsg. v.p. by
John K. Maitland; Gordon R. Frazer promoted to sales di-

rector; Wm. Tallant, to merchandising director . . . Bruce

H. Boyers, ex-GE Electric Appliances, Cincinnati, named
national sales mgr. of Chime Record Co. . . . David A.

Thomas promoted to new post of v.p. & gen. mgr., RCA
industrial & automation div., reporting to industrial prod-

ucts exec. v.p. T. A. Smith; John J. Graham promoted to

gen. mgr., communications & industrial electronics prod-

ucts operations div. . . . Wm. O. Bennett, since 1949 chief

engineer in charge of new products div., named research

& engineering director of Bulova Watch Co. (radios).

West Coast Electronic Mfrs. Assn., now changing

name to Western Electronics Mfrs. Assn., has elected as

chairman, H. Myrl Stearns, Varian Associates; exec, com-

mittee chairman, Bernard M. Oliver, Hewlett-Packard;

show director, 0. H. Brown, Eitel-McCullough; convention

director, Albert J. Morris, Levinthal Electronic Products.

WESCON’s 1959 convention will be held in San Francisco,

Aug. 18-21.

ELECTRONIC PERSONALS: Richard B. Bean, adminis-
tration mgr. of Automatic Electric Co., named asst, direc-

tor, communications industries div. of Commerce Dept.’s
Business & Defense Services Administration, succeeding
Wm. Hatton, retired ITT v.p. . . . Sidney Frankel, ex-
Hughes Aircraft, named engineering director of Philco’s

Sierra Electronic div., Menlo Park, Cal., succeeding Paul
F. Byrne, resigned ... Dr. Donald G. Wilson promoted
to gen. mgr. of Stromberg-Carlson’s electronics div., San
Diego . . . C. W. Finnigan, ex-Stromberg-Carlson, named
commercial engineering director of Avco’s Crosley div. . . .

Donald M. Christie promoted to plant mgr. of Sylvania
electronic systems div., Buffalo, succeeding George L.

Downs, now program mgr. of Amherst Engineering Labs
there; Charles G. Kunz promoted to mgr. of new field

engineering dept. . . . A. P. H. Barclay, Philips Electronics
Industries Ltd., Toronto, elected director of IRE Canadian
Region . . . Albert E. Edwards, ex-mfg. v.p., Sperry-Rand’s
Ford Instrument Div., elected a v.p. of W. L. Maxon Corp.
. . . Jack H. Zillman promoted to gen. mgr. of Daystrom’s
Pacific div., Los Angeles . . . John G. Copelin, ex-v.p. &
comptroller of International Standard Electric Corp.,
elected v.p. & comptroller of parent ITT; Paul F. Swantee
elected treas., succeeding O. C. Buchanan, retiring.

DISTRIBUTOR NOTES: GE sets up factory branch in

East Hartford, Conn., replacing Orkil Inc. whose pres.,

Orrin P. Kilbourne, retires Dec. 31 after 22 years as GE
distributor . . . RCA appoints E. A. Helwick, Gulfport, Miss,
for TV, tubes, transistors, replacement parts . . . RCA
appoints National Radio Parts Distributing Co., Brook-
lyn, N. Y. for parts . . . Hoffman appoints The Sampson
Co., Chicago, for TV, hi-fi . . . V-M appoints Walker Mar-
tin Inc., Charlotte, N. C. for phonos, tape recorders . . .

Grundig Majestic appoints Su-John Co., Philadelphia, for
hi-fi, radios.

Obituary

Frederick H. Troup, 66, retired controller of RCA
electron tube div., died Dec. 5 at Ir\nngton, N. J. Surviv-
ing are widow, son, daughter.

Ira J. Adams, 81, founder of RCA patent dept, and its

first patent attorney, died Dec. 4 at Ridgewood, N. J.

First prediction of 1959 TV business comes from Mo-
torola exec. v.p. Edward R. Taylor, who told this week’s

distributor meeting in Chicago that the industry should

produce 6,200,000 TV sets next year—or 12% more than

1958. His other “guesstimates”: 2,500,000 table radios, up

10%; 2,300,000 clock radios, up 2%; 3,000,000 portable

radios, up 7%; 1,000,000 monaural phonos & hi-fi, down

37%; 3,000,000 stereo hi-fi, up more than 200%; 4,500,000

car radios, up 32%. He added: “Competition next year will

be exceptionally keen but on a quality-value basis rather

than price. The customer is showing a tenacious interest

in upgrading his tastes this year and we expect this trend

to continue. Novelty merchandise will go begging. Before

long, stereo hi-fi will be as great a factor in the enter-

tainment business as TV is today.”

Trav-Ler will enter tape recorder field “soon after

first of the year” with a complete line of both stereo and

monaural home recorders, according to pres. Joe Fried-

man. Meanwhile, Bell & Howell v.p. Fletcher Waller con-

fii'med that the company’s tape recorder tools & dies have

been sold to Trav-Ler for an undisclosed price, that Trav-

Ler will manufacture recorders to Bell & Howell specifi-

cations, and that coini)any will continue to merchandise

them through its present distributor-dealer organization.

TV-appliance retail sales in Sept, exceeded same 1957
month for the first time this year, according to a nation-

wide compilation by Electrical Merchandising of reports

from major utilities. “This is first time this year every
product has shown a marked increase in retail sales over

last year,” report said. “It may indicate the start of a

broad upswing in appliance sales.” Percentage increases

over Sept. 1957 were: TV, 3%; refrigerators, 5%; freez-

ers, 14%; electric ranges, 11%; washers, 1%; dryers, 4%;
dishwashers, 19%; room air conditioners, 39%.

Japan’s 5-Year Plan: A 1962 electronics production

goal of $1 billion—almost double the 1957 figure—has

been set by Japan’s ministiy of international trade & in-

dustry, according to AP report from Tokyo. Of current

export situation, it says: “Biggest electronics hit Japan
has made overseas is transistor radios. Transistor and
vacuum tube radio exports last year totaled $11,000,000

—

more than half all electronics exports. The U. S. is the

largest buyer.”

Whirlpool, owned 20% by RCA, expects 15-20% in-

ci'ease in its major appliance sales in 1959 above the

$402,000,000 to be chalked up this year, according to sales

v.p. John A. Hurley. .Appliance industry as a whole should

enjoy a 7-9*;( increase, he said.
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Financial Reports:

I
N. V. Philips Gloelampenfabrieken, the Philips Lamp

Works, Dutch TV-radio-electronics manufacturer, major
factor in export trade, in year ended Sept. 30 increased

sales to $1,294,340,000 from $1,150,566,000 preceding year.

Net income jumped to $8,150,000 from $6,075,000. Widely
traded in U.S., with subsidiaries here (notably North
American Philips), big Dutch firm also reports its 9-mo.

business to Sept. 30 was $906,415,000 vs. $810,943,000 for

corresponding 1957 period, profit increasing to $5,698,000

from $4,604,000.

Texas Instruments, whose 3rd quarter sales & earn-

ings set records (Vol. 14:47), will earn about $5,210,000

($1.60 per share) on sales of slightly more than $90,000,-

000 this year vs. $3,700,000 ($1.11) on $67,000,000 in 1957,

chairman J. E. Jonsson estimated this week. Noting that

sales this year will nearly double those in 1956, he also

told 45th annual convention of Investment Bankers Assn,

in Bal Harbour, Fla. that further growth of Texas Instru-

ments is indicated in plans to build twin to company’s

present $5,000,000 semi-conductor plant.

Packard-Bell earned $1,002,594 ($1.46 per share) on

record sales of $37,371,081 in fiscal year ended Sept. 30

vs. $704,447 ($1.02) on $32,262,878 year earlier. Its home
products div. (including TV & radio production) accounted

for 32% of sales, remaining profitable in face of industry

declines, pres. Robert S. Bell reported.

Cohu Electronics, which bought Massa Labs, Boston,

for $1,500,000 in July (Vol. 14:28), will absorb first-half

losses this year and end 1958 with profit, reports chairman

& pres. LaMotte T. Cohu. Sales this year already have

passed $5,428,093 reported for 1957.

Sylvania & General Telephone Corp. stockholders vote

Feb. 11 on projected merger (Vol. 14:45), former meeting
in Hotel Statler, N. Y. and latter in Sheraton-Plaza, Boston.

Dividends: Wells-Gardner, 10^ plus 10^ extra, both

payable Dec. 15 to stockholders of record Dec. 8 . . .

Webcor, 15^ Dec. 29 to holders Dec. 15 . . . National Co.,

2% stock Dec. 30 to holders Dec. 18 . . . United Artists,

40c Dec. 26 to holders Dec. 12 . . . Capitol Records, 25(‘

plus 15c extra, both Dec. 31 to holders Dec. 15 . . . Corning

Glass, 25(f plus 50<‘ extra, both Dec. 27 to holders Dec. 12

. . . Clevite, 40c Dec. 26 to holders Dec. 12 . . . RCA, 25C
plus 50c extra, both Jan. 26 to holders Dec. 19 . . .Amphe-
nol div. deferred.

National Telefilm Associates Inc., being merged into

National Theatres Inc. (Vol. 14:44, 46), reports gross in-

come of $15,497,595 and net after taxes of $687,048 (63C
per share) for 12 months ended July 31. Gross was about

$10,000,000, profit $1,094,031 ($1.07) in preceding fiscal

year. Decline in net reflected increase in amortization

charges (from $4,599,801 in 1957 to $8,257,985) and initial

operating losses of about $460,000 on newly acquired

WNTA-TV, Newark (Ch. 13) and KMSP-TV, Minneapolis

(Ch. 9), soon to be added to the National Theatres opera-

ations, which include WDAF-TV (Ch. 4) & WDAF, Kansas
City. Current assets of NTA as of July 31 totaled $36,-

947,894, current liabilities $25,575,356. Note: In transfer

applications of stations filed with FCC this week it’s dis-

closed that WNTA-TV had income of $290,412 and operat-

ing loss of $252,394 in period from May 6, 1958 when NTA
acquired station, until July 31; that radio WNTA had in-

come of $134,278, loss of $24,138 in same period; that

KMSP-TV’s income for Dec. 1, 1957-July 31, 1958 was
$457,873, net loss $193,721. Newark stations’ current assets

were stated as $2,037,601, current liabilities $2,025,016,

deficit on May 6, $822,655, reduced after that date by new
owners to $659,187. KMSP-TV current assets as of Sept.

30 were $251,088, current liabilities $280,998, surplus

deficit $1,240,886.

Warner Bros, lost $1,023,808 on gross revenues of

$72,316,858 (including $66,275,814 from film rentals to

TV, movie sales, etc.) in fiscal year ended Aug. 31 after

providing $3,000,000 for estimated losses on advances to

independent producers. Year earlier, Warner Bros, had
net profit of $3,415,367 ($1.90 per share) on gross of

$80,279,315, including $75,476,698 from film rentals & sales.

Despite fiscal 1958 loss, pres. Jack L. Warner reported im-

provement in 4th quarter, said “substantial profit” should

be shown for first quarter of current fiscal year. He pointed

to 30 major movies being readied for theatre release,

boasted that Maverick, Cheyenne, Sugarfoot, Colt .45 are

“top-rated” on ABC-TV, said company is “intensifying”

TV production.

Stanley Warner Corp., 100% owner of WTRI, Albany
(Ch. 35), whose other interests include theatre chain. Cin-

erama, baby garments, etc., reports consolidated earnings

of $2,333,100 ($1.15 per share) on revenues of $113,319,000

in fiscal year ended Aug. 30 vs. $3,767,800 ($1.82) on $115,-

125,300 year earlier. Latex div. sales were up, theatre ad-

missions down, 19 properties were sold, 6 theatre leases

were cancelled, 2 expired theatre leases weren’t renewed
during year.

Color TV promoter. Wilier Color TV System Inc., 151

Odell Ave., Yonkers, N. Y., offers as speculation 72,035

shares of stock at $3 through underwriter Edwin Jefferson,

39 Broadway, N.Y., describes its “system” as follows: “A
novel system of color selection by which one or another of

several color laminations gives a visible color at any instant

using however a single electron gun, and recreating the

pictured scene in color by the rapid sequence of selected

colors. It is also ‘compatible’ and can reproduce in black-

&-white. In the laboratory, a color bar pattern has been
exhibited on a series of experimental and developmental
Wilier color tubes, showing a complete I’ange of colors of

the spectrum from red through violet.” Concept is that of

late Bert M. Wilier, employs principles developed by Dr.

Charles Feldman, Naval Research Lab (Vol. 13:12). Pro-

moter is Walter Whillans.

Color microwave, 8-hop, simulating 240-mi. path, has
been set up at Camden plant by RCA, will be shown to

engineers, telecasters, et al, Dec. 11.

Long roundup on transistors and other semiconductors
in Dec. 3 Wall St. Journal is built around theme: “Semi-
conductors, the post-war wonder midgets of electronics that
were going to replace the old-fashioned vacuum tube, still

are well short of accomplishing the task.” Reports from
manufacturers, article says, are that semiconductors are
virtually iiTeplaceable for some equipment, such as mis-
siles, but too costly or technically inadequate for others,

such as TV sets—at this stage of the art.

FCC’s list of “acceptable” equipment complying with
standards for certain non-broadcast services has been
brought up to date, may be inspected at field offices (for

addresses, see TV Factbook No. 27, p. 375). It covers
equipment as of Oct. 1, 1958 for following services: mari-
time, aviation, public safety, industrial, land transporta-
tion, citizens, domestic public radio.

Stromberg-Carlson div. of General Dynamics has sold

its electronic carillon business to Telematics Inc., Franklin
Park, 111.



Home Work for FTC SiaM: From now on, broadcast
commercials will be monitored for fraud by FCC’s 350-

member professional staff, watching & listening in spare
time in Washington and in field at home sets, as well as
by TV-radio crew assigned to record offending sights &
sounds at headquarters (Vols. 13:44, 14:15).

Latest move by FTC to “broaden its scrutiny of radio

& TV advertising” in monitoring project launched 2 years
ago, when 135 field attorneys began watching out for

fraudulent commercials during their off hours, came this

week as FTC chairman John W. Gwynne appointed Charles
A. Sweeny to head agency’s TV-radio unit.

Plan calls for professional staffers “to fill out legal

information sheets concerning questionable advertising

they might see or hear while operating their own radios

or televisions during non-duty hours.” Their notes & com-
ments will be sent to special unit “to assist it in obtaining

maximum effective use of its electronic monitoring equip-

ment as well as in identifying advertising that would war-
rant further study.”

Sweeny, 50, has been acting head of unit since Sept.

(Vol. 14:39). He succeeds T. Harold Scott, now assigned
to FTC’s small business div. Sweeny once worked for FBI,
has been with FTC since 1935 as advertising investigator

except for 1942-46 military service in Coast Guard. He is

commanding officer of Coast Guard Reserve’s port security

training unit.

Listeners vs. Liquor: Audience poll by radio KADY,
St. Charles, Mo., shows 6-1 vote against liquor commer-
cials on I’adio or TV, sustaining ti’aditional opposition of

broadcasters & distillers (Vol. 14:47), reports pres. Wm. R.

Cady Jr. Survey was undertaken following inquiries to

radio stations by BBDO on subject of acceptance of whisky
ads, KADY advising agency it won’t take them. “We have
been very pleased with the response from our listeners,”

says Cady. Meanwhile, Grand Marnier Liqueur commer-
cials were accepted in one-month experiment by WBAI-
FM, N. Y., where for years N. Y. Times’ WQXR has been

carrying commercials for cordials (Vol. 14:44). Carillon

Importers Ltd., distributors for Grand Marnier, is spon-

soring George Hamilton Combs newscasts on WBAI 5:45-

6 p.m. Wed. & Fri. until Jan. 1 thru Gore Smith Green-

land Inc. Station announcer Janet Baker-CaiT also is

handling series of 1-min. spots for after-dinner liqueur.

Carillon pres. Alexander Lesnor indicating WBAI test may
be “prelude to our advertising approach in various sections

of the country.”

Add TV Program Gripes: New chorus of com-
plaints against current network TV programming (Vol.

14:48) is raised in Nov. Tide’s Advertising Leadership
Panel. Queried on likes & dislikes, 43% of ad executives
heard from judged this season’s shows “just about the
podrest ever,” 49% think they’re no worse than in past
years, only 8% see them as improved. Reasons for dis-

satisfaction: “Lack of originality, monotony, duplication,
an overabundance of westerns & quiz shows [although
welcome signs of latter’s demise were noted], dearth of
live dramas & ‘think’ programs.” BBDO exec. v.p. Robert
L. Foreman blamed recession for taking “guts out of those
few [programmers] who had any.” TV industry is “too
prone to stick to tried & tired ideas,” said exec. v.p. H. H.
Sharman, of Marsteller, Rickard, Gebhardt & Reed. Net-
works make “too little appeal to the intelligence,” said

adv. & promotion director Edward Whitney of Warner-
Lambert’s Warner-Chilcott div. What the admen liked

were Playhouse 90 (CBS-TV), Dinah Shore Show (NBC-
TV), What’s My Line? (CBS-TV), Perry Como Show
(NBC-TV), Peter Gunn (NBC-TV), Garry Moore Show
(CBS-TV), Bing Crosby specials (ABC-TV), Firestone
Hour (ABC-TV). Note: N. Y. Herald Tribune’s John
Crosby, himself no soft critic of TV, agreed with gripes

voiced in Tide, but asked: “Who, if not the ad men, is

responsible for this state of affairs?” Answer to question

came from ex-NBC-TV network program v.p. Richard
R. Pinkham, now Ted Bates v.p. in charge of TV-radio.

It’s networks’ responsibility to maintain medium’s vitality,

he told N. Y. Sales Executives Club panel meeting. “Other-
wise, opaque-eyed idiots will sit by the hour at the TV
screen and look at whatever we [ad agencies] put on
there.”

TvB Also Strikes Back: Hard-hitting, point-by-point

rebuttal to much-discussed “TV : The Light That Failed”

article in Dec. Fortune, which was dissected last week by
CBS researchers (Vol. 14:48), has been issued by TvB
pres. Norman E. Cash. He scores article’s “immature,
misleading writing,” cites errors which CBS intra-office

memo also exposed, says Fortune ignored facts which TvB
itself supplied on request when Luce magazine researched

anti-TV piece. Cash suggests “objectivity of this report-

ing can be judged by the near-pathological vocabulary used

in the article,” which he describes as “diatribe from a

competitor.” Examples of 86 “combinations of personal

editorializing”: “counterfeit cerebration,” “monstriphilia,”

“regurgitated melodrama,” “sepulchral abyss.”

N. Y. Stock Exchange suspended trading this week in

the capital stock of F. L. Jacobs Co., Detroit auto parts

maker which controls Scranton Corp., purchaser earlier

this year of Hal Roach Studios Inc. and Mutudl Broadcast-

ing System (Vol. 14:47). Reason given was firm’s failure

to issue annual report for fiscal year ended last July 31

within NYSE time limit, or by Oct. 31. Company’s chair-

man-pres. A. L. Guterma, who also is new pres, of MBS,
charged Exchange’s action was “arbitrary” and taken

without giving firm chance to “rectify the infraction of a

technicality.” It claimed complex accounting problems,

some due to this year’s subsidiaiy acquisitions, including

purchase last May of Symphonic Electronics Corp., private-

label phono firm headed by Max Zimmer, forced delay;

that audit data is all available to Ernst & Ernst, should

be completed by end of this month when it expects sus-

pension will be lifted; that meanwhile, Jacobs stock, which

closed at 7% on day of suspension, will be traded over-

the-counter. Jacob reported loss of $852,378 on sales of

$18,583,357 for fiscal year ended last July 31.

Baseball’s big TV income from regular season games
won’t be shared with players who had demanded cut (Vol.

14:48)—nor can players count on alternative 20% slice of

each club’s gross income. Flat turndown of pleas by
players for bigger pay came this week from National &
American Leagues at joint management meeting in Wash-
ington. “Drastic action” had been threatened by players

if demands weren’t met, but players’ attorney J. Nonnan
Lewis reacted mildly to owners’ decision. “We’re always
willing to compromise,” he said, professing hope that

owners eventually will agree to new salary plan. Mean-
while, NBC-TV signed Milwaukee, Pittsburgh & St. Louis

in National League and Boston, Detroit, Baltimore &
Washington in American League for Sun. games-of-week

telecasts next season, meeting competition by CBS-TV,
which negotiated Sun. game-of-week schedule last season.

Commercial monitoring service, covering 230 TV sta-

tions via audio tape, will be provided to all 3 TV networks

under contracts signed with Broadcast Advertisers Re-

ports Inc., 750 Third Ave., N. Y. (Robert Morris, pres.).
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SUMMARY-INDEX OF THE WEEK'S NEWS— December 13, 1958

OPTION-TIME DEBATED AT FCC, commissioners reluctant

to throw it out. CBS tells affiliates details of new mini-

mum-buy policy (p. 1).

KANSAS CITY'S PIONEER KMBC-TV buys KDRO-TV, Se-

dalia. Mo. (Ch. 6), paying $50,000 and assuming its

obligations (p. 2).

CATV GROWING PAINS producing twinges again. FCC
nearing decisions on illegal boosters, CATV microwave,

impact on small-town stations, etc. (pp. 3 & 5).

QUIZZES ON ALLOCATIONS face FCC in Congress, but it

will be belter prepared than ever—with staff briefings,

TASO findings. Presidential Committee report (p. 3).

APPEAL BY MARIE TORRE from contempt conviction lor

withholding news source in Judy Garland libel suit vs.

CBS rejected by Supreme Court (p. 4).

PROVIDENCE DEAL TAKEN TO COURT by WJAR-TV gen.

mgr. Dody Sinclair. Wooten colls off $6,000,000 Memphis

sale to Cowles. Whitney buys AMs (p. 6).

NEW OUTLETS START: KNOP, North Platte, Neb. (Ch. 2);

KLOR-TV, Provo, Utah (Ch. 11). Other reports (p. 11).

INDIANAPOLIS & SEATTLE CASES set for early oral argu-

ment, to be re-done because of Craven's vote. Prog-

ress on other remanded cases (p. 11).

MORE WOMEN TV-RADIO station owners & executives

listed as AWRT reports more than fifth of all employes

ore on distaff side (p. 16).

Manufacturing-Distribution-Finance

BUSINESS UPSWING TO CONTINUE through 1959 is con-

sensus of company executives, financial analysts, trade

organizations and government economists (pp. 1 & 7).

AVERAGE TV FACTORY PRICE TURNS UP for first time as

industry catches up with material & labor costs, (p. 12).

FIRST TV IMPORTS may reach U. S. next fall. Delmonico

reports import plans; one U. S. set maker says Japanese

have transistorized portable (p. 12).

CONSENSUS-OPTIMISM IS THE LINE FOR '59: steady improvement of the national economy
is the basic theme of the business forecasts we summarize on pp. 7-8. These being
days when just about everyone of consequence in industry and banking is being asked
his opinion about the business outlook, we decided this week to break away from
precedent — and, v/hile still waiting for the usual crop of New Year prognostica-
tions by TV-radio & related electronics industry leaders, we have digested the ex-
traordinary rash of general business appraisals and forecasts crossing our desk this
week and last. They came by way of our news ticker, financial journals and market
reports which we cull daily, and an exceptional outpouring of press releases.

Note the predominant note of bullishness , yet the paucity of talk about boom.
There are lots of words of caution — especially in such obviously vulnerable spots
as automotive production and steel which, while heading upwards, apparently won't go
to former peaks. But on the whole the basic trend is up, up, up — and it's evident
that the men who know businessi best are sure of a prosperous America in 1959. Since
the business fortunes of our readers, who generally are top-level executives, are so
intertwined with the economy as a whole, we hope that our read-as-you-run digests on
pp. 7-8 will help you in your thinking and planning for the upcoming year.

FCC PONDERS OPTION TIME; CBS's NEW MINIMUM: The evaluation of network option-time ,

submitted to FCC members by its staff (Vol. 14:49), was sent back to staff this week
with instructions to revise it. Details are meagre — but it's understood that com-
missioners are not eager to kick out option-time; that one suggestion under consid-
eration is reduction from 3 hours to 2)4 per segment of the day. At any rate, Com-
mission will have at least one more go at it before sending it to Justice Dept, for
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opinion on option-time legality — or it may first request industry comment on it.

CBS disclosed details of its new minimum-buy practice , meanwhile, introduced
as substitute for must-buy, effective March 1 (Vol. 14:49). These are major provi-
sions, described in closed-circuit to affiliaVes Dec. 11 by v.p. Wm. Lodge:

(1) Advertiser pays minimum of 80% of aggregate night (8-11 p.m. N.Y. time)
card rate of all 197 CBS-TV U.S. & Alaskan affiliates (not Hawaii or Canada), 75% of
total rate for all other times. In terms of hourly rate, this would mean $99,000
nighttime, $93,000 daytime. Present 60-station must-buy Class A hour is $83,925.

(2) No "significant area" of the country can be excluded by the sponsor.

(3) Advertiser may purchase less than minimum-buy , in 13-week cycles, but
order is cancellable on 60-day notice — if bigger buyer comes along.

(4) No minimum number of stations .

* :js ;ic

CBS reports that no nighttime sponsor now buys less than the new minimiim,
and only 2 daytime sponsors do — so that it means little dollar difference to pres-
ent advertisers. However, some affiliates point to the exceptions which permit
less-than-minimum-buy, say that advertisers won't be worried by the cancellation
clause — so that CBS is really loosening up in a bid for new business.

Some affiliates will gain, others lose , by change. A few must-buy stations
will run into trouble because they're not in biggest markets or because sponsor has
no distribution in certain cities. A few small-market stations may get windfalls
from money taken from previous must-buy list.

Actual practice will clarify some points which are now fuzzy. i For example,
what is a "significant area" of the country? Lodge mentioned New England, South,
Pacific Coast, etc. — but, as one affiliate put it, "that's not much help to a
salesman who is pounding the pavement."

NBC-TV is studying CBS's new pattern , meanwhile, is expected to come up with
a minimum-buy policy of its own in near future.

VHF STATION SELLING FOR ONLY $50,000: Not all TV station sale deals fall within the
category of Big Business , like the flurry of 7-figure transactions we've reported in

recent weeks (Vol. 14:47,49) — several of which, notably in Providence and Memphis,
have taken interesting new twists (p. 6). This week, FCC was asked to approve sale

of KDRO-TV, Sedalia, Mo . (Ch. 6) for mere $50,000 plus assumption of $127,661 long-
term obligations to owners of KMBC-TV, Kansas City (Ch. 9).

This is one of lowest sales prices for a vhf on record, explainable by facts
that (a) Sedalia is a very small town — 1950 pop., 20,354 — about 70 mi. East by
South of Kansas City and not even that far away from well-served Columbia and Jeff-
erson City; (b) 4)4-year-old KDRO-TV had no network connection until recently, when
it became an ABC bonus to KMBC-TV; (c) station hasn't ever shown a profit, its gross
reportedly running less than $100,000 annually.

Founder Milton J. Hinlein , whose health has been impaired by an auto accident

and who recently sold his radio KDRO to his son and others, is selling his 52.99%

stockholdings. Among other stockholders are KTTS-TV, Springfield, Mo., 12%; Donald

Dick, 10.5%; Leora Chapman, 6% — theirs and all other stock included in the $50,000

price. Station's balance sheet shows a $107,881 cumulative deficit to Oct. 31, with

$9251 current assets, $23,605 current liabilities, $68,220 fixed assets.

Purchasing firm principals in deal are Don Davis , president of KMBC-TV and

radios KMBC and KFRM, Concordia, Kan., and John Schilling, exec. v.p. & gen. mgr.

They represent Cook Paint & Varnish Co., owner, which 5 years ago bought stations

from founder Arthur B. Church, now retired in Colorado Springs, Colo. FCC transfer

papers show KMBC group of stations had gross income of $1,765,369 for 8 months from

Dec. 1, 1957 to Aug. 1, 1958 as against $1,739,334 for same period year earlier. It

is presumed Sedalia outlet will be operated as satellite of KMBC-TV.
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CONNUNITY ANTENNA PROBLEMS SURFACING AGAIN: The CATV business' regulatory ailments
were acting up again this week. They've been building up for some time, will be

popping out again shortly. Consider these, which are discussed in detail on p. 5:

(1) FCC's "inquiry" into impact of CATV , etc. on small-town TV stations is

due to come before Commission for at least tentative policy decision next week.

(2) Illegal vhf booster problem , tied in somewhat with the inquiry, should
be up for final decision shortly — and question has been raised as to whether the

bare 4-3( tentative vote to outlaw boosters will hold at the showdown (Vol. 14:48).

(3) Schizophrenic again on CATV-microwave subject , the Commission took the

unusual action of staying for a week the start of microwave to serve Helena, Mont.
CATV system with Spokane signals. Vote was tight, 4-3.

(4) NAB plans to attack , within a month, CATV's life-line — the programs it

picks up free from stations and relays to customers — in copyright test suit.

(5) FCC is questioning a radio-newspaper-CATV setup in Fayetteville, Ark.

on charges by radio competitor that it's "unfair" and "monopolistic." Owners of

the group under attack; Sen. Fulbright (D-Ark.
) and family.

Voice of Senate Commerce Committee should be heard soon. Counsel Kenneth
Cox has been drafting the report stemming from its CATV-booster-translator hearing
(Vol. 14:26), and it's expected to be finished momentarily.

ALLOCATIONS BUILDUP TO CONGRESS' RETURN: FCC will be on spot again on allocations ,

come next month when Congress convenes, for it will be expected to give Senate Com-
merce Committee a substantial progress report. Of course, the Commission has been
scolded by Congress as a "do-nothing" outfit before, without getting fazed, but cur-
rent FCC membership is quite determined in its attack on allocations problems.

It takes no seer to predict that the Commerce Committee's report on alloca-
tions, drafted by special counsel Kenneth Cox, will be plenty critical of Commission
and will lean toward vihf, when it's issued — probably in couple months. Committee
has been lambasting Commission on that score for years. (The Committee's report on
small-town TV, CATV, translators, boosters, etc., is expected in couple weeks.)

Commission will have chance to get its ducks in a row before the questions
start flowing from Capitol Hill, because it will be better informed than ever with;
(1) Numerous intense FCC member-staff briefings analyzing alternatives. (2) Tech-
nical findings of TV Allocations Study Organization — most extensive allocations
fact-finding project since freeze-end. (3) Recommendations of President's Special
Advisory Committee on Telecommunications (Vol. 14:47).

But the foregoing won't make FCC's decisions for it — because the alloca-
tions problem is not primarily technical. Rather, it's mostly economic and politi-
cal — using "political" in its best or "voice-of-the-people" sense.

TASO's technical findings won't be startling — at least that's what FCC
observers on its panels tell us.t And President's committee isn't going into TV
allocations or any other allocations; it's going to make recommendations regarding
govt, administrative machinery — which might have some very long-range impact on TV
allocations, but certainly nothing bearing immediately on FCC's problems.

Comr. Fred Ford is amused and a little irked by divergent conclusions being
drawn from his speech on allocations last week (Vol. 14:49). One publication has
assumed that he was plumping for switch to all-uhf systems; another figured he was
in favor of shift to 174-474-mc vhf system. "Apparently," he says, "people have
read into the speech what they wanted to find."

Ford insists he hasn't concluded that any of the 6 major alternatives is
the answer; that there was no hidden significance in anything he said; that he has
no secret information about military use of and plans for vhf frequencies which
might be desired for TV. By and large, however, he's pleased with reaction, says
many people have told him that his evaluations have made picture a lot clearer.
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XONnOENTIAL' NEWS SOURCES & THE COURTS: The notion long held by many newsmen —
that they somehow enjoy lav/yer-client , doctor-patient relationship with confidential
sources — was dispelled this week by Supreme Court's refusal to review the contempt
of court conviction of Marie Torre of N, Y. Herald Tribune (see below).

It was valiant try for press privilege that TV-radio columnist Torre made —
in behalf of all working reporters as well as herself — when she refused, in Judy
Garland-CBS libel casei testimony, to name the network v. p. whom she said was the

confidential source of some disparaging remarks about the singer.

Hard choice of changing her mind or going to jail now confronts Miss Torre.
Her failure to win her point of privilege, or even to have it argued before Supreme
Court, is toi be regretted by those who hold that press confidences always are some-
thing sacred, that newsmen shouldn't be forced to expose informants.

All is not lost, however . "Wholesale disclosure of a newspaper's confident-
ial source of news" was not issue in Appeals Court decision upheld in effect by Su-

preme Court. Lower court made it plain that immediate issue in case was need for
fair trial of Miss Garland's case against CBS. And as a result of Miss Torre's
troubles. Rep. Dorn (R-N.Y.) proposes to introduce bill which would give newspaper-
men & broadcasters Federal immunity from revealing sources (Vol. 14:40).

Marie Torre Faces Jail: News reporters have no

absolute freedom-of-press privilege to conceal con-

fidential sources of published information when
disclosure is necessary to insure fair trial in Fed-

eral court—and N. Y. Herald Tribune TV-radio
columnist Marie Torre may go to jail for insisting

that they do.

That’s import of refusal by U.S. Supreme
Court this week to grant review of contempt of

court conviction of Miss Torre (Vol. 14:40, 41, 44,

47) for refusing to divulge identity of the CBS
executive she quoted as telling her that singer

Judy Garland had “an inferiority complex” and

is “terribly fat.”

It was first time issue had been carried to Supreme

Court. Brief order rejecting appeal by Miss Torre (Justice

Wm. 0. Douglas noting he would have granted review)

carried no written opinion. But it left standing N. Y.

District Court Judge Sylvester J. Ryan’s opinion that she

“has no legal support” for withholding source, which was

demanded by Miss Garland’s lawyers in her $1,393,333

libel-breach-of-contract suit against CBS. He sentenced

her to 10 days in jail for defiance.

Supreme Court also in effect sustained opinion in

case by new Justice Potter Stewart, who didn’t participate

in high court’s action. As an Appeals Court judge he had

upheld Judge Ryan against Miss Torre, holding that when
claims of press privilege under Constitution clash with

fair-trial rights, “paramount public interest in the fair

administration of justice” must prevail, that “freedom

of the press, precious & vital though it is to a free so-

ciety, is not an absolute.”

It was uncertain at week’s end what happens next in

case—which has turned out to be something less than a

cause celebre to press. Miss Torre could purge herself

of contempt by changing her mind and naming her CBS
source in pretrial hearings. She may persist in defiance

when she is summoned by Judge Ryan to surrender her-

self after he receives official word of decision from Su-

preme Court—which may take sevex-al weeks. And in any

event Judge Ryan could reduce or suspend Miss Torre’s

jail sentence.

“I wish I could tell you,” Miss Torre told us. “I do

what they [Herald Tribune lawyers who took case to Su-

preme Court] tell me.” Mathias J. Correa, counsel for Miss

Torre, member of N. Y. firm of Cahill, Gordon, Reindel

& Ohl, said there’s “theoretical possibility” that Supreme
Court will be asked again to hear free-press arguments.

Lionel S. Popkin, Miss Garland’s counsel, said: “We don’t

want to see her in jail. We just want an answer to our

question.” CBS counsel Ambrose Doskow of Rosenman,
Goldmark, Colin & Kaye said: “We are prepared to de-

fend ourselves in trial court.”

Despite free-press issues posed in case, no other seg-

ment of press joined Miss Torre and Herald Tribune in

seeking Supreme Court hearing. American Newspaper
Publishers Assn, didn’t intervene; neither did NAB. N. Y.

Newspaper Guild had said it would file brief supporting

Miss Torre, but didn’t, and international executive board

of parent AFL-CIO American Newspaper Guild kept

hands off.

N. Y. Times said editorially that it wished Supreme
Court had explored issues instead of turning down plea for

hearing, but that it’s “satisfied that the public interest

has been properly served.” It also stated: “In refusing

to hear the case [the Court] has at least by negative

action emphasized the fact that even the most sacred con-

stitutional tenets—and we include freedom of the press in

that category—cannot be absolute & unlimited.”

New anti-trust damage suits, filed by two weeklies

competing for advertising in its territory, are faced by

Kansas City Star in aftermath of 1957 consent decree

which brought $7,600,000 sale of its WDAF-TV & WDAF
to National Theatres (Vol. 14:17). In civil actions similar

to advertising monopoly suits filed year ago by 4 other area

publications seeking triple damages totaling $7,300,000

(Vol. 13:50), Westport Reporter seeks $100,000 damages.

Northeast News $30,000. Note: Former President Truman
told Washington’s National Press Club Dec. 8 that Kansas

City now has “free” TV & radio. He was asked: “In

cities with press monopolies, should TV & radio stations

start airing competitive editorials?” He replied: “Yes,

I do. We accomplished that in Kansas City. There was

complete control of all news sources in my home town

and this no longer exists. We have free radio & TV
stations so we can get news. We couldn’t get it before.”
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Community Antennas & Govt.: FCC really is hav-

ing trouble coming to decisions on its duties &
authority in regard to “hinterland” TV and all

the devices used to put signals into small and/or
isolated towns (p. 3).

Its every instinct, for example, is to clamp
down on illegal vhf boosters, force them to uhf
translators—which are perfect for the same job.

However, Commission has vacillated for so many
years that boosters have proliferated to some-
where between 1000 & 1500, and the people who
bought sets on strength of these signals have de-

veloped a powerful political voice.

Majority of commissioners recently voted ten-

tatively to dismiss their rule-making proceeding,

which had been designed to explore possibility of

legalizing the boosters (Vol. 14:48). It’s under-
stood, however, the vote was 4-3—so there’s always pos-

sibility that decision will be I’eversed when it comes up
for the last time. Majority is said to comprise Comrs.

Hyde, Bartley, Lee & Ford. Comr. Craven is known to

desire lenient rules which would virtually approve what
exists. Comrs. Doerfer & Cross have favored legalizing

the boosters—but with stringent regulation.

* * * *

Commission may face up to final decision soon, or it

could again delay it indefinitely. It may choose to wait

until Senate Commerce Committee issues its report on
the subject, expected shortly. During Senate hearings,

Committee’s leanings toward “legalizing” were undisguised

—presumably because Chairman Magnuson’s home state

of Washington is loaded with boosters.

FCC has to decide, again, whether it can or should

control CATV systems directly, and whether it should

seek new legislation. There’s considerable pro-regulation

sentiment in Commission—to protect public, stations and
CATV operators themselves. Actually, CATV interests

can visualize a lot of good in Federal regulation, aren’t

nearly so opposed to it as they once were. They’d much
prefer uniform Federal control to local regulation dictated

by petty politics. Presumably, national politics are better.

NAB is going to bat for its smaller members by filing

“copyright piracy” suit, alleging CATV can’t use stations’

signals without permission—or payment. Suit site hasn’t

been chosen yet, but it’s expected to be filed against the

CATV system in one of these towns: Twin Falls, Ida.;

Clarksburg, W. Va.; Casper, Wyo. National Community TV

TV-Radio Into the Breach: Shutdown of New
York City’s 9 daily newspapers this week by independent

Newspaper & Mail Deliverers Union brought general
mobilization by broadcasters to fill the news void. News-
paper-of-the-air substitutes for 6,500,000 copies of dailies

which weren’t available included these emergency enter-

prises: (1) NBC’s WRCA-TV & WRCA expanded news
schedules, published one-page tabloid Extra, with 150,000

press runs, for street & railroad free distribution by
10-man crew. (2) CBS’s WCBS-TV added 65 minutes of

newscasting to daily schedules, planned for more over
week end. (3) ABC’s WABC-TV trimmed some commer-
cial programs to make room for more news, added 7 daily

newscasts, including 70-sccond “capsules.” (4) WOR-TV
put 3 special .'l-min. afternoon news shows on air, inserted

extra 30-niin. wrapup Dec. 11, spotted news nightly on

Million Dollar Movie. (5) WNEW-TV, working on flexi-

Assn. is eager for the suit, would like issue finally adjudi-

cated so members can make investment decisions. NAB &
NCTA agree that case should involve all possible angles,

to wrap up all loose ends once and for all.

FCC continues to grant microwaves to serve CATV
systems—but only for towns not receiving station signals.

Since it started complete “freeze” on grants, it thawed it

enough to grant microwaves to serve towns of Wellington,

Childress, Laredo & Perryton, Tex.; Miles City, Mont.;

Lander, Wyo.; Snowflake & McNary, Ariz.

Commission ran into trouble, however, with micro-

wave for Helena, Mont. It had granted one some time
ago to Jarnes G. Edmiston; he built it, was ready to go
last week. This week, on petition of Ed Craney’s KXLJ-
TV, Helena (Ch. 12), FCC held up for a week Edmiston’s
request for permission to test. With Comrs. Doerfer, Lee
& Ford dissenting, majority apparently believed it needed
to study whole CATV-station relationship a little longer.

ie * It

CATV is on FCC’s hands in still another context in a
Fayetteville, Ark. case—“unfair competition.” Radio
KFAY (Weldon Stamps) alleged that it must pay for

program listings in Northwest Arkansas Times, while

Times’ KHOG doesn’t; that local cable system carries

KHOG on its lines and offers 2600 subscribers as bonus
to sponsors; that there’s interlocking ownership between
Times, KHOG & CATV system. Commission set case for

hearing.

Interesting factor in case is Sen. Fulbright. He’s

participant in Fulbright Investment Co., set up to handle
his father’s estate. Investment Co. owns Times, which in

turn owns part of KHOG. It has no interest in cable

system. However, Fulbright’s brother-in-law Hal Douglas
is substantial stockholder in KHOG and CATV.

In Austin, Tex., there’s at least cooperation between
KTBC-TV (Ch. 7) and CATV system under construction

—

and KTBC-TV is controlled by Claudia T. Johnson, wife of

Senate Majority Leader Lyndon B. Johnson (D-Tex.).

Midwest Video Corp., Little Rock, Ark., headed by C.

Hamilton Moses, chairman of exec, committee of Ark.
Power & Light Co., is wiring up Austin—putting its re-

ceiving antenna on KTBC-TV’s tower.

Midwest Video spokesman said system will distribute

signals of San Antonio stations and KTBC-TV, has po-

tential of 15-25,000 subscribers—which would make it

largest in nation. Midwest operates CATV in Victoria,

Bryan & College Station, Tex. ; Greenville, Miss.
; Paducah,

Ky.; Poplar Bluff & Dexter, Mo.; Rapid City, S. D.; Clovis,

N. M.

ble basis, inserted bulletins throughout commercial sched-

ule. Stepped up coverage by all radio stations included

N. Y. Times’ WQXR calling on paper’s staff in N. Y.
and in bureaus here & abroad for special radio coverage.

Times assigned Clifton Daniel to head broadcast opera-

tions.

No Retreat on Liquor: NAB’s AM radio committee
this week unanimously urged NAB board to reaffirm

broadcasting’s voluntary ban on hard liquor commercials

—

subject of controversy within industry recently (Vol.

14:48). Board holds winter meeting Feb. 2-6 in Holly-
wood Beach, Fla. Committee (F. C. Sowell, WLAC, Nash-
ville, chairman) also recommended that NAB ask FCC
to ])ostpone .Tan. 10 deadline for filing comments on pro-

posed revisions of license renewal form (Vol. 14:48) on
ground broadcasters need more time for study.
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Snafus in Big Station Deals: Legal obstacles arose

this week to delay, if not prevent, the projected

sale of WJAR-TV, Providence (Ch. 10) and WJAR
(Vol. 14:49), while at the same time Hoyt Woot-
en’s proposed $6,000,000 cash sale of WREC-TV,
Memphis (Ch. 3) with WREC to the Cowles TV-
radio-publishing interests (Vol. 14:47) was defi-

nitely called off. This week, too, it was disclosed

that the Cowles are balking at a $1,400,000 asking

price for the 40% stock interest held by Kingsley

Murphy Jr. & family in KRNT-TV, Des Moines
(Ch. 8) and KRNT, 60% owned by Cowles.

Counsel for J. S. (Body) Sinclair, gen. mgr. of WJAR-
TV & WJAR, which trustees propose to sell in package

deal involving parent Outlet Co. and its dept, store, asked

for temporary restraining order which Judge G. Frederick

Frost, of Rhode Island Superior Court for Kent County,

refused to issue. The judge, however, assigned the case

to hearing Jan. 19, Sinclair’s counsel filing bill of com-

plaint stating the ti’ustees failed to acquit their “moral

obligation” to provide for the beneficiaries of the will of

Outlet’s co-founder Col. Joseph Samuels.

The 36-year-old Sinclair, grandson of Col. Samuels,

claims deal is unfavorable to him, and says his mother

is behind him in action to halt it. She is owner of nearly

one-third of Outlet stock, held in trust by Providence

bankers and an attorney who have agreed to purchasers’

offer of $120 per share. Young Sinclair, who would become

beneficiary under certain conditions at age 40, charges the

trustees, in effect, with growing “old and tired” of their

duties; with proposing to invest proceeds in tax-exempt

securities less favorable for income than present opera-

tion; with proposing deal whereby he would be “severed

from his financial interest in the business founded by his

grandfather and to which complainant is dedicated by both

family ties and professional associations [and] has devoted

his entire business career.”

Young Sinclair states buyers have indicated they

would retain him in management, says he gets “less than

$25,000 salary,” claims he has own buyers who would be

willing to acquire Outlet Co. if given opportunity to bid.

Buyer Roger L. Stevens, best known as a N. Y. realtor

and backer of Broadway plays, who put up $500,000 earnest

money and agreed to buy up all outstanding Outlet stock

at $120 per share for total of nearly $12,000,000, does not

appear as principal in deal in letter addressed to all Out-

let stockholders this week by Wm. Zeckendorf, head of

Webb & Knapp, big realty firm. Zeckendorf states com-

pany buying stations is called The 90165 Corporation, a

wholly-owned subsidiary of TV Denver Inc., operator of

KBTV, Denver (Ch. 9) which is owned in equal parts by

Webb & Knapp and veteran broadcaster John C. Mullins

of Tulsa. Zeckendorf outlined terms and terminal dates

for his proposed acquisition of the Providence stations for

$6,500,000.

Remainder of purchase price presumably is for the

dept, store, thus evaluated at about $5,500,000. It’s under-
stood, but not verifiable, that Stevens proposes to retain

the store and operate it in conjunction with a dept, store

involved in his plans for the big new New Haven Center
project. However, it’s regarded more likely the store

would also be sold if buyer can be found; it is considerably
smaller earner by comparison with the TV-radio properties

(Vol. 14:49).

Note: In press release issued in Denver Dec. 12, Mr.
Mullins, pres. & gen. mgr. of TV Denver Inc., said that

syndicate purchasing The Outlet Co. comprises TV Denver
Inc. and Mr. Stevens; that he (Mullins) will also become
pres. & gen. mgr. of Providence stations; that Denver will

remain his residence though he’ll also establish a home
in Rhode Island when FCC approves deal; that he and Mr.
Zeckendorf “are currently negotiating for the purchase of

2 other large radio & TV properties.”

* * * *

Hoyt Wooten informed FCC that “we agreed we
couldn’t agree”—hence the calling off of the Memphis deal

with Cowles. He asked FCC to transfer licenses to new
WREC Broadcasting Service Co., Inc., with himself as

100% owner and as chairman-pres. and with his sons-in-

law as directors. They’re Charles B. Brakefield, exec. v.p.

& commercial mgr. of the stations, and Jack C. Michael,

v.p., secy. & program director. Also a director is Mrs.

Frances Benden, treas. He said he “can’t say” whether
he will ever again entertain an offer to sell but he “cer-

tainly” has no intention of doing so now.

The Cowles group meanwhile is deadlocked with the

Murphys over the purchase price of latters’ 40%, which

Murphy stockholders had agreed to sell in 3 years at time

of merger of competitive interests in 1955 to expedite

getting the Ch. 8 Des Moines station on the air.

* * *

Another deal involving multiple ownerships was dis-

closed when VIP Radio Inc., operating daytime radios

WNRC, New Rochelle, N. Y. (1460 kc, 500 watts) and

WVIP, Mt. Kisco, N. Y. (1310 kc, 1 kw), informed FCC
that 50% interest was being acquired via stock purchased

for about $175,000 by Plymouth Rock Publications Inc.,

wholly owned by John Hay Whitney, Ambassador to

Britain. Plymouth recently acquired control of the X. Y.

Herald Tribune and publishes the widely syndicated Sun.

supplement Parade.

Producer Martin Stone (Hoivdy Doody, Author Meets

Critics, Super Circus, TV Bingo) owns 50%, having bought

100% of WNRC last month for $225,000. The Mt. Kisco

station has been 50% owned by wealthy Mt. Kisco realtor

E. Monroe O’Flyn, who receives $100,000 for 40% being

sold to VIP Radio Inc., keeps 10%. The radios are in no

way connected with Whitney’s Corinthian group of TV-
radio stations (4 TVs, 2 AMs) but will be counted under

FCC rules against his partnership’s quota of 7.

Oversight Report Delayed: Two days of closed-session

work this week by House “infiuence” investigators failed

to produce expected report & legislative recommendations

on FCC and other Federal agencies (Vol. 14:48). Com-

merce legislative oversight subcommittee headed by Rep.

Harris (D-Ark.) pored through transcripts of hearings this

year, riffled through voluminous staff reports, agreed to

try again later in month. Harris said subcommittee made

“great progress” toward di’afting proposed legislation, but

details wouldn’t be worked mil until around Jan. 1, when

unit’s legislative life expires. Also undecided this week

was question whether subcommittee will seek House per-

mission to stay in business next session.

Norman Knight, Teleradio v.p. in charge of WNAC-
TV (Ch. 7) & WNAC, Boston, is buyer of radio WHEB,
Portsmouth (750 kc, 1-kw limited-time) for $75,000 from

Charles N. Dale, according to application filed with FCC.

Also buying radio station this week is station rep James

S. Ayers, who with Charles B. Britt (50% each), filed ap-

plication to jnirchase WJBS, Do T.and. Fla. (1490 kc, 250-U)

for $125,000. Brill is v.p. & 11.4', owner of WLOS-TV,
Asheville, N. C. (Ch. 13) & WLOS.



Prosperity the Outlook for Ameriea, 1959
Forecasts of Prospects for Next Year’s Economy—Digests of Expert Opinions (story, p. 1)

I

American Bankers Assn.: Deputy mgr. E. Sherman
Adams foresees some tightening in credit availability, re-

sulting in higher interest rates before 1959 ends. States

and municipalities are expected to borrow record amounts,

and the Federal Govt, will have to borrow to cover its

budget deficit. At same time, banks are much less liquid

than has been the case since World War II. To meet these

potentially inflationary forces, the Federal Reserve Board

would probably not employ the aggressive easy-credit

policy with which it fought the recession.

Associated General Contractors of America: The esti-

mated ?49 billion worth of construction this year stands a

fair chance of growing to $52 billion in 1959, with private

construction expected to rise 3-4%. Govt, outlays—paced

by acceleration of Federal highway program—up 16% to

$17.4 billion, according to Wm. G. Dooly, public relations

mgr. Private home building will advance 7% despite less

mortgage money in latter part of year, much of rise being

completion of houses begun this year. Industrial construc-

tion, which plummeted 30% in 1958, is likely to fall off

some more, then recover later in year. Church construc-

tion may cross the $1 billion mark for first time, and build-

ing of schools may jump 6% to $3 billion.

Automobile Manufacturers Assn.: Managing director

Harry A. Williams said sales will hit 5,500,000 passenger

cars, up 25% from the 4,300,000 estimated for 1958.

Truck sales will remain unchanged at 900,000. Thus 1959

looks like 5th best year on record, in a “healthy market in

which manufacturers and dealers could cooperate com-

fortably and profitably.” Factors behind pickup: con-

sumer confidence in future, repayments of auto credit

which have built up installment buying potential, low in-

ventories of and high prices for used cars, 1958 sales only

slightly exceeding estimated scrappage of cars.

Arthur C. Babson: The v.p. of Dobson’s Reports told

annual clients conference that “a moderate, and not ex-

tremely sharp, upward move” is under way; that 1959

business recovei'y will average 5-7% over 1958; that auto

sales should go 1,000,000 units above the 5,300,000 of

1958; that “we would not be surprised to see total cor-

porate profits advance 20-25% above the average levels

finally to be recorded for all of 1958” which he said prob-

ably will trail 1957 by 15-17% ;
that the only areas likely to

buck recovery trend are foreign trade and railway equip-

ment. Editor John D. Riordan added that he looks for

higher stock market prices to continue into 1959.

Federal Reserve Board: Index of industrial produc-

tion, based on 1947-49 average of 100, jumped 3 points

in Nov. to 141, or 2 points above Nov. 1957 and only 4

points below all-time record in boom Aug. 1947. That the

nation is pulling out of last winter’s slump, is evident from
fact new construction rose in Nov. by 6%o to annual rate

of $52 billion; retail sales rose l’/4% to top previous high

of summer of 1957 by 1%, due partly to improved auto

sales; personal income reached new record high. Non-
durable goods, which fared relatively well during slump,

rose to new records in Nov., most notably in the textile,

leather & rubber industries.

First National Bank of Chicago: Conference for corre-

spondent banks developed that, of 1700 bankers, 57 %> ex-

pected 1959 business conditions to show improvement

over last half of 1958, only 1%; thought they’d be poorer.

(The optimism ran 61% in the South, only 50 %o in the

Northeast.) Also up, in the consensus mind: employment,

instalment credit loans, interest rates. But, as to latter,

bank’s chairman Edward E. Brown dissented later in week,

with opinion that “interest rates for both short and long-

term loans will stay about where they are now for the

next 9 months.” At panel for business and industrial

executives, bullish forecasts were expi’essed for steel,

autos, retail sales, and various other categories. Sears,

Roebuck pres. Charles H. Kellstadt noted that the post-war

baby population would move into the ranks of the teen-

agers.

First National City Bank, N. Y.: Fall business as a

whole has been encouraging. Business men, though still

cautious, look for continuing recovery. Nov. retail sales

appear to have maintained or improved on moderate gains

registered in Oct. Auto output is now accelerating in

order to stock dealers, with favorable impact on wide

variety of suppliers.

Institute of Scrap Iron & Steel: Wm. S. Story, public

relations director, sees 1959 outlook for steel measurably
brighter after poor 1958 when steel output fell to 9-year

low. Output in 1959 could hit 105-120,000,000 tons vs.

this year’s 85,000,000. A steel strike in July, when union

contract expires, could alter situation.

Investment Bankers Assn, of America: “The recovery

in our economy looks to be solidly based,” pres. Wm. C.

Jackson (First Southwest Co., Dallas) told IBA conven-

tion at Bal Harbour, Fla. He said a relapse seems un-

likely, and a substantial rise in Govt, expenditures can

be expected.

Kirby, Block & Co.: This big buying organization’s

sm-vey of retailers who do an aggregate of $4.5 billion a
year shows that every single one of the 649 merchants
surveyed (chiefly women’s and children’s wear) believes

first 4 months of 1959 would be his biggest spring season
in history. Average of predictions: Jan.-thru-April would
run 8% over same period of 1958.

National Assn, of Food Chains: Wallace N. Flint,

v.p., said larger supplies of pork & beef, plus hope last

winter’s freeze in the South will not recur, bolster ex-

pectations of stable food prices in 1959. Apace with in-

creased population, food sales hit new high in 1958, and
jump of 6.5%) is expected for 1959. Food chains may
spend up to $1 billion in 1959 to modernize existing stores

and build new ones. In 1958, they spent more than $700,-

000,000 to build 2500 new supermarkets and remodel
1800 others.

National Assn, of Manufacturers: Survey of 3212

business executives (large and small, all U. S. sections)

found about three-quarters of them anticipating higher

sales in 1959; but only 53% expect higher profits. Antici-

pating increased capital outlays for expansion: 37 %o.

National Assn, of Purchasing Agents: Nov. monthly
report pointed out that despite much optimistic talk, in-

cluding good demand for new cars, negative elements must
be noted, such as the uninterrupted lull in demand for

textiles, lumber, machine tools. The 54% of purchasing
executives able to report higher production by their firms

7



8 -

in Oct. dropped to 52% in Nov., and the 31% reporting

larger work forces dropped to 28%. Report pointed out

that there is still considerable unemployment in many
industries—“with no indication of any immediate im-

provement.”

National Electrical Manufacturers Assn.: Atlantic

City convention was told that electrical industry spending

for plant and equipment would total $4.6 billion for the

current year, an increase over 1957’s $4.3 billion.

National Retail Merchants Assn.: J. Gordon Dakins,

exec, v.p., said merchants expect store sales to continue

strong into 1959, with 4% increase in first 6 months over

same 1958 period which was “heart of the recession.” Net
profits should advance 8% in first half.

National Tool & Die Mfrs. Assn.: Exec. v.p. George
S. Eaton expects, not a sudden major improvement, but a

15% increase in shipments which would still leave the de-

pressed industry another 15% short of its reasonably

good 1957 performance. Some mfrs. expect even a small

decline but this outlook could change within months if

makers of appliances and other consumer durables need

new tools and dies to change models or styles. The shift

from aircraft to missiles has not yet made itself felt in

this field because much missile work has not yet reached

the production stage that requires extensive tooling. Farm
equipment, whose new .orders hit a recession low last

Aug., has turned upward to the brightest spot for the

industry.

Nation’s Business: Outlook survey in Dec. issue of

U. S. Chamber of Commerce’s magazine reveals that 93%
of high-level, decision-making executives believe 1959 will

see sales increases for their organizations—a cross-section

of the largest (“pace-setting”) industrial and business

concerns throughout the nation. The bullish, expansive,

restless, let’s-get-going attitude displayed by the 175 top-

echelon executives surveyed (41% of them presidents) was
in marked optimistic contrast to the pessimism evinced in

a similar NB survey year ago. Now, 50% anticipate rise

in their employment figures as against 26% year ago, and

77% predict their companies will spend more in 1959.

Biggest company problem : controlling costs. Biggest

managerial problem: competent personnel.

Newsweek Magazine: Major conclusions of 10-page

summation of its own survey of business: “Businessmen

confident. No boom, but a solid year. Earnings rising.

Consumers spending more. Construction solid. Sweep of

recovery spreading to almost every industry. Inflation

biggest worry. Selective market. ‘Show-me’ attitude.”

Prentice-Hall: Some slowdown in the recovery from

recession is likely, but by mid-1959 the economy will be at

new peaks. Retail sales next year will equal or slightly

exceed the 1957 total of $200 billion. Wholesale prices

will probably show little change in first quarter 1959. Pro-

duction trend is up.

Standard & Poor’s: Upward pace will probably slacken

in early 1959, retail trade will expand. Of the stock mar-

ket: Underlying position remains bullish, though a tech-

nical correction is overdue.

United Business Service: Uptrend in new orders, ris-

ing profits, increasing capital outlays, decreasing rate of

inventory liquidation, other indicators—all seem to confirm

view that “the American economy will maintain its foi’-

ward momentum in 1959.” UBS sees unemployment, now
around 7%, dropping below 5% by end of next year.

Gross National Product rising to about $472 billion from

$436 billion in 1958 and $440 billion in 1957. UBS “busi-

ness thermometer,” now about plus-10%, should rise to

at least plus-25% during 1959, with stimulus coming from
increased consumer and govt, spending, some pickup in

capital outlays, trend toward inventory accumulation. On
Commodity Prices: Average wholesale prices will move
moderately upward despite wide individual variations. In-

dustrial Production: Total next year will be about 10%
larger than 1958. Retail Trade: Total should reach $210-

212 billion, a new record and a 5-6% gain over 1958, with
prices trending upward and retail profit margins main-
tained despite keen competition and higher operating costs.

U. S. Chamber of Commerce: Chief economist Emer-
son P. Schmidt, at the Chamber’s annual business outlook

conference, joined a blue-ribbon panel of 7 business

leaders (whose views are all digested in these columns) to

predict growth to record dimensions by the American
economy in 1959. All anticipated more production or sales

in 1959 than in 1958; and it was felt that prices might
creep upward in the latter part of the year. The theme
that ran through the forecasts was that while 1959 might
not be a boom year, the outlook today was very much
brighter than a year ago. Schmidt forecast the nation

would produce up to $480 billion worth of goods and serv-

ices (up 5%), so that by 1960, he added, “We should, with

ease, cross the $500 billion mark.”

U. S. Government Economists: Joint report of Dept,

of Commerce and Securities & Exchange Commission this

week said : Business spending for new factories and equip-

ment will increase slightly in first quarter of 1959 but will

be sharply below 1957 levels. Expected Jan.-March rate,

if realized, will be nearly $1 billion above recession low of

last summer but some $7 billion below 1957 peak. Last

year, railroads cut back most (46% from 1957 outlays)

while durable goods makers cut back 31%, mining firms

26%,. Public utilities, construction & commercial firms cut

back least. Report estimates 1958 outlays by manufac-

turing firms, $11.5 billion, was off 28% from 1957, fore-

sees added drop of 4% for first 3 months of 1959. Dept, of

Commerce economist Louis Paradiso, in another state-

ment, forecast Christmas spending will reach record high

this year and get 1959 business off to good start by clean-

ing off store shelves and creating a demand for new mer-

chandise. As for unemplojunent : expected seasonal rise

in mid-Nov. due to cutbacks in outdoor work, estimated at

first at 980,000, turned out to be an encouraging 28,000

—

largely due to return of striking auto employes to work.

U. S. Savings & Loan League: “I am inclined to think

we are entering another period of price stability,” said

Dean Arthur M. Weimer, of Indiana U School of Business,

addressing San Francisco convention. Among reasons:

“Consumer goods are now pursuing customers rather than

customers pursuing goods . . . Spreading diversification in

the economy ... A vast expansion in research with greater

emphasis on cost cutting and production efficiency.”

University of Michigan: Latest (Oct.) study of con-

sumer & buyer attitudes by Survey Research Center

showed Joe Citizen more confident—but conservatively so.

He’s over the jitters and expects business to be good, will

step up buying, but still worries about high prices—and

every fifth Joe is still not quite sure his job is steady. He’s

showing interest in homes and household goods but is in

no mood to splurge. Silver-lining news for the sales depts.

of advertising media was the Survey’s conclusion: “Con-

sumers are not in a mood to go on a spending spree. They

must be persuaded to buy— (italics ours)—by products

which are judged to be attractive and ser\iceable, offered

at prices thought to be ‘right.’
”



9

Personal Notes: Leslie T. Harris, since 1954 v.p.-gen.

mgr. of CBS Films and ex-Colgate-Palmolive TV-radio di-

rector, named v.p. in charge of production by CBS-TV
stations pres. Merle S. Jones, who also announces these

additional realignments of CBS Films Inc. creative & ad-

ministrative responsibilities: Sam Cook Digges, adminis-

trative v.p.; John F. Howell, v.p. & gen. sales mgr.; Fred J.

Mahlstedt, director of operations & sales services, domestic

& international. Frank Shakespeare, gen. mgr. of WXIX,
Milwaukee, replaces Digges as gen. mgr. of WCBS-TV,
N. Y. and WXIX sales mgr. Richard P. Hogue is promoted

to gen. mgr. . . . Joseph Stamler, for 3 years sales mgr. of

WABC-TV, N. Y., promoted to gen. mgr. and appointed an

ABC v.p., succeeding Robert L. Stone, who resigned to

join NBC as v.p. (Vol. 14:49); Sanford (Sandy) Cum-
mings, western div. director of ABC-TV network program
dept., also elected an ABC v.p. . . . Harold C. Lund, West-

inghouse stations v.p. in charge of KDKA-TV & KDKA,
will be honored at banquet Jan. 18 as outgoing Chief

Barker of Pittsburgh Variety Club . . . Malcolm C. Klein,

ex-asst. sales mgr. of KABC-TV, Los Angeles, named v.p.-

gen. mgr. of WNTA-TV, Newark-N. Y., reporting to v.p.

Ted Cott . . . Charles F. Grisham, v.p.-gen. mgr. of WAPI-
TV & WAPI, Birmingham, elected pres. . . . Arthur M.
Swift, ex-gen. sales mgr. of WOOD-TV & WOOD, Grand
Rapids, named mgr. of Time Inc. radio WTCN, Minne-

apolis . . . Charles R. White, ex-commercial mgr. of old

KPTV, Portland, Ore., later with Idaho stations and then

part owner of CHEK-TV, Victoria, B. C. (Ch. 6), which he

has sold, is now operating several businesses in Sidney,
B. C. (R.R. 2, Ardmore Dr.), including a fishing charter
service . . . Hugh L. Kibbey promoted to national sales

mgr. of WFBM-TV, Indianapolis . . . Lyle DeMoss, asst,

gen. mgr. of WOW-TV, Omaha and director of radio

WOW, resigns to become partner of Allen & Reynolds,
local adv. agency . . . Jack Drabant promoted to production
mgr. of WFAA-TV, Dallas, succeeding Tom S. Palmer,
who resigned to go into real estate . . . Charles Keffer, ex-

WHCT, Hartford, now off-air, named business mgr. of

WTIC-TV & WTIC there . . . Wally Blake, ex-KIVA,
Yuma, Ariz. & KWWL-TV, Waterloo, la., opens adv.

agency uncler own name at 2627 B St., San Diego . . .

Morton Basset, until recently owner of radio WROD, Day-
tona Beach, Fla., named v.p. & N. Y. mgr. of radio rep
Robert Eastman Co. . . . Donald R. Collins named chief

engineer of Video-Tape Productions Inc., N. Y.; Steve de
Satnick, ex-WPIX, N. Y., succeeds him as chief engineer
of Metropolitan Educational Television Assn., N. Y. . . .

Robert S. Green, ex-Justice Dept, attorney in civil div. of

appellate branch, formerly law clerk to N. Y. Court of

Appeals Judge Medina, joins Koteen & Burt, Washington
TV-radio law firm . . . Sidney Van Keuren, 26-year veteran
of Hal Roach Studios, resigns as v.p.-studio mgr. due to

ill health . . . James A. Brown Jr., ex-Grant Adv., named
mgr. of Detroit office of reps Venard, Rintoul & McConnell
. . . Wm. DuBois promoted to operations & sales planning
director of Independent TV Corp., succeeded as gen. sales

mgr., syndicated div., by Hardie Frieberg . . . Bernard I.

Ochs, ex-WLWA, Atlanta (Ch. 11) appointed mgr. of new
Atlanta office of reps Rambeau, Vance, Hopple Inc. . . .

John D. F. Martyn, ex-Young & Rubicam, named chief
officer of Pulse Ltd., London affiliate of the U. S. research
firm.

Obituary

Charles A. Wall, 58, pres, of Associated Music Pub-
lishers and v.p.-gen. mgr. of Broadcast Music Inc., died
Dec. 8 in N. Y. Surviving are widow, son, daughter.

Charles P. Hughes, 55, radio producer best known as
“Mr. First Nighter,” died Dec. 9 in Chicago.

ADVERTISING AGENCIES: Deane H. Uptegrove, pres,

of H. B. Humphrey, Alley & Richards, becomes senior v.p.

of Reach, McClinton in merger of 2 agencies; Harold L.

McClinton is pres.; chairman Richard S. Humphreys is

named pres, of Boston subsidiary Reach, McClinton &
Humphrey . . . Robert L. Dellinger promoted to Grant
Adv. plans board chairman, Hollywood, succeeded as

Dallas mgr. by Joe Hughes . . . Wm. F. Craig, ex-Wm.
Morris Agency, joins Grey Adv. Jan. 1 as v.p. for TV
programming . . . Edmund F. Johnstone resigns as exec,

v.p. of Dowd, Redfield & Johnstone . . . Alan Wallace re-

signs as TV-radio v.p. of Needham, Louis & Brorby,

Chicago . . . Douglas J. Coyle, ex-Kenyon & Eckhardt v.p.,

named v.p. of Sullivan, Stauffer, Colwell & Bayles . . .

Oscar Lubow promoted to v.p. of Young & Rubicam . . .

Nelson Winkless, TV film supervisor, named also v.p. of

Leo Burnett . . . Philip S. Boone closes own San Francisco

agency to become West Coast v.p. of Dancer-Fitzgerald.

Frank W. Miller, pres, of Kelly-Smith, newspaper
reps, and Frank W. Miller Jr., v.p., who also are principal

officers of Headley-Reed, TV-radio reps, have purchased
full ownership of Schenectady Union-Star.

Kindergarten TV films of Dr. Frances (Miss Frances)

Horwich’s Ding Dong School on WGN-TV, Chicago, will be

syndicated nationally early in 1959, reports v.p.-gen. mgr.
Ward L. Quaal.

Allen M. Woodall, pres. & gen. mgr. of WDAK, Colum-
bus, Ga., was elected chairman of Radio Advertising Bu-
reau at annual meeting in N. Y. last week, succeeding
Kenyon Brown, KGLC, Miami, Okla. Also elected':’ slcy.
Frank P. Fogarty, WOW, Omaha (WOW-TV); treas. Rich-
ard D. Buckley, WNEW, N. Y. (WNEW-TV). Reelected:
pres., Kevin B. Sweeney; v.p. & gen. mgr., John F. Hard-
esty; asst, secy.-treas., Wm. L. Morrison. New board mem-
bers: Paul Braden, WPFB, Middletown, O.; John Kluge,
Kluge stations; Harold Krelstein, Plough stations; Edwin
K. Wheeler, WWJ, Detroit (WWJ-TV)

; Robert Wolfenden,
WMEV, Marion, Va.; George Comte, WTMJ, Milwaukee
(WTMJ-TV), who was elected in Oct. to fill vacancy.

Sylvester L. (Pat) Weaver, ex-pres. & chairman of
NBC, currently heading his own production firm Weaver
Associates, 430 Park Ave., N. Y., has become consultant to
McCann-Erickson, top-ranking TV-radio adv. agency, re-

porting to pres. Marion Harper. He continues his con-
sultancies for Kaiser Industries, Gov.-elect Nelson Rocke-
feller (a Dartmouth classmate), et al. A top McCann-
Erickson executive, Frank White, v.p. & treas., is also a
former NBC pres, and onetime CBS v.p.-ti’eas.

Pauline Frederick, NBC News United Nations corre-
spondent, named pres, of UN Correspondents Assn.

Federal Communications Bar Assn, holds annual ban-
quet in Washington’s Sheraton-Park Hotel, Fri. Jan. 9.
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'One Best Rating Method': Old idea of setting up single

TV audience measurement system comparable in accept-

ance & authority to Audit Bureau of Circulation for news-

papex’s & magazines was revived this week—with several

new twists—by Revlon’s adv. v.p. George J. Abrams.

He proposed in Washington Ad Club speech that TV
industry—networks, sponsors, agencies—“create immedi-

ately their own Audit Bureau of Television.” “Perhaps”

FCC should supervise ABT operations, he suggested, say-

ing that “one best rating method” already is available

—

M. A. Wallach Research Inc.’s “personal coincidental inter-

viewing technique” described at last month’s meeting of

Assn, of National Advertisers (Vol. 14:45), of which he

is TV-radio committee chairman.

“Unless the broadcasting industry accepts its respon-

sibility and, delivers to the sponsors of America a single,

valid, reliable report showing who is viewing, when they’re

viewing, and what they’re viewing,” said Abrams, “I be-

lieve they will force the FCC to take over measurement
control of the American TV audience.”

None of established TV rating systems tells “absolute,

reliable truth” about program audiences, he told club,

which gave him its annual award for “outstanding achieve-

ment in the field of advertising.” He ticked them off

:

Nielsen reports only “that the TV set in the home is tuned

in,” ARB “relies on diaries,” Pulse depends “on one per-

son’s memory,” Trendex' may not get “accurate informa-

tion” from telephone calls. Result, according to Abrams:
“You can get 5 separate I’eports of size of audience and

just as many different opinions of which report is correct

by asking the first 5 broadcasting executives you meet.”

In contrast, Abrams said, Revlon-financed Wallach

sample surveys reached directly into TV homes via per-

sonal interviews, probed “such qualitative areas as age,

sex, income, brand usage, program attitude, and viewing

habits.” He thought that Wallach system, covering 100,000

homes each rating week, could be started for about $4,000,-

000—“actually less than is spent today [for ratings] by

advertisers, their agencies and the broadcasting industry.”

At same time Abrams made it clear he wasn’t ques-

tioning TV’s effectiveness as advertising medium: “There

is no need for the bi'oadcasting industry to go on the de-

fensive. Lord knows the casebooks are filled with success-

ful ;exaipples of what the use of TV did for advertisers

andf their businesses. Our own company is probably the

most quoted success story in the TV industry—to the point

where we had to prove that business was pretty good even

before The $6^,000 Question came along, and is even better

now that it’s gone.”

CBS-TV Tape Policy: Taping of network shows
for delayed telecasts won’t be permitted, CBS-TV informed
affiliates this week—“except in unusual circumstances and
unless a clear showing to warrant exceptions is made.”
To get permission for delayed-tape showings, station must
get permission of network and sponsor, must supply fol-

lowing information to network: name of program, date of

recording, date of telecast, reason for not telecasting at

time of network feed—plus assurances that tape will be
used only once and erased within 6 hours of use, that

entire program will be used, that tape won’t be made part
of any other program. Carl Ward, v.p. & director of affili-

ate relations, said these principles are involved: “Among
the unique function’s of a network are (1) simultaneity;

(2) making it possible for an advertiser, through a single

purchase, to achieve nation-wide circulation at a predic-

table and uniform point in the schedule. It is w’ell-known

that one of the most important characteristics of a net-

work is also a balanced schedule with appropriate sequence
of programs. Therefore, the very essence of networking
precludes haphazard or piecemeal rescheduling of pro-

grams on a station-by-station basis. To permit this would
cause dissipation of the unique benefits which networking
provides to the public, advertisers, affiliates themselves.”

TV Court Ban Upheld : Contempt-of-court con-

victions of cameramen Ben Silver of WCKT and Robert
Brumfield of WTVJ, Miami, for defying judge’s order not

to take courthouse corridor pictures of I'ape case defend-

ant (Vol. 13:48), w’ere sustained this week by Fla. Supreme
Court. Fined $25 each by Circuit Judge Vincent Giblin,

who had prohibited arraignment picture-taking “in the

courtroom or any place within 30 feet of any entrance to

the courtroom,” Silver & Brumfield appealed convictions

on freedom-of-press grounds. But unanimous opinion by
Supreme Court held that judge’s order was proper, that it

was his duty to protect pre-trial processes for defendant.

Similar ban by Atlanta judge on new’s pictures in court-

house or environs has been appealed by WSB-TV (Vol.

14:47). Note: In ruling last month dealing with court

ethics, Fla. Supreme Court banned all picture-taking or

broadcasting of trials, holding that cameras & micro-

phones “degrade” or “create misconceptions” of px'oceed-

ings. Just before opinion in Silver-Brunxfield case was
handed down, Fla. Assn, of Broadcasters petitioned for

rehearing on blanket x’ule, asking for TV camera test in

court to show TV can be unobtrusive in courtroom. Such

demonstx-ations are urged by NAB to convince judges &
la^vyex•s that American Bar Assn.’s Canon 35 proscription

against TV-radio trial coverage should be lifted.

Supreme Court & Anti-Trust: fcc’s role as'an enforcer

of anti-trust laws is now dix'ectly befox-e U. S. Supx'eme

Court for clarification—after this week’s argument over

Commission’s approval of NBC-Westinghouse Cleveland-

Philadelphia station swap (Vol. 14:2, 19, 45). Justice

Dept, had lost out in Philadelphia Federal District Court

after it attacked RCA-NBC with chax-ges that latter had

forced Westinghouse into deal—Judge Wm. H. Kirkpat-

rick dismissing Justice’s suit on grounds FCC had alx'eady

ruled on anti-trust aspects by approving sale. Justice

Dept, appealed directly to U. S. Supx-eme Court, and

Solicitor General J. Lee Rankin this week summed up his

position by stating that if Judge Kix’kpatrick’s ruling were

upheld it would strike “a blow to enforcement of the

whole anti-trust laws of the country.”

Philadelphia attorney Bernard G. Segal, representing

RCA-NBC, urged that “the stx'ong arm of the Govt, should

not be permitted to strike down what another arm has

approved.” Suprexne Court then took case “under advise-

xxxent,” will later tell whether it will actually review it.

Another attack oxx the station deal is also before Su-

px'eme Court—Philco’s protest against the sale (V^ol.

14:46)—and Justice Dept. & FCC seeixx to have difficulty

in agx’eeing on a position. FCC threw out Philco’s pro-

test; Coux't of Appeals overruled Comixxission, whereupon

RCA-NBC appealed to Supreixxe Coux-t. High court has

asked FCC for a brief on its position, but there ax'e reports

that Justice Dept, doesn’t agree with Comixxission; Justice

may file diffex'ent interpretation of law or remain silent.

New reps: WSLS-TV, Roanoke, Dec. 11 to Blair TV
(from Avery-Knodel) ;

KSLA-TV, Shreveport, Jan. 1 to

Harrington, Righter & Parsons (from Rayixxer).
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New & Upcoming Stations: Mid-Dec. starters are

KNOP, North Platte, Neb. (Ch. 2), which begins Dec. 15

with NBC-TV, and KLOR-TV, Provo, Utah (Ch. 11),

which begins Dec. 17 as independent. They’re year’s 35th

& 36th new outlets, bring on-air total to 545 (84 uhf).

KNOP has 5-kw GE transmitter and 500-ft. Ideco

tower with 6-bay superturnstile antenna. Owners are 50

local businessmen, headed by attorney Rush C. Clarke, who
acquired CP early this year for $5000 from Ray J.

Williams (operator of Colo. AMs KAVI, Rocky Ford &
KAPI, Pueblo) and 2 partners (Vol. 14:1,5). Bob Riedy,

ex-radio KODY, North Platte, is gen. mgr.; Howard Mor-

gan Jr., ex-KOAT-TV, Albuquerque, sales mgr. & opera-

tions director; Bill Wood, ex-KODY, program mgr.; John

Seide, ex-KHOL-TV, Holdrege, chief engineer. Base hour

is $150.

KLOR-TV has 6-kw Standard Electronics transmitter

and 84-ft. Stainless tower with helical antenna on Lake
Mt., 15 mi. W of Provo, 32 mi. S of Salt Lake City.

Studios are at 1980 S. Columbia Lane, Orem, Utah, which

borders Provo; station also has sales office in Surety Life

Bldg., Salt Lake City. Principal owners are Samuel B.

Nissley, pres.-gen. mgr., and wife Jeanette C. Nissley,

secy.-treas., who jointly hold 69.8%. John A. Drum is

regional sales mgr.; CaiTy Payne, local sales mgr.; Gaylon

B. Rowan, ex-KSL, Salt Lake City, program director;

Phillip Hurlbut, ex-WSPD, Toledo, chief engineer. Base

hour is $350. Rep is Raymer.

4: *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WILX-TV, Onondaga-Parma, Mich. (Ch. 10), planned

as share-time operation with Mich. State U’s educational

WMSB, has changed target to Feb. 1, reports pres.-gen.

mgr. John C. Pomeroy, also operator of radio WILS,
Lansing. GE 50-kw transmitter is due in latter Dec., con-

struction has just begun on 1000-ft. Ideco tower which will

have helical antenna. Studios will be in Hotel Hayes, Jack-

son. Base hour will be $800. Rep will be Venard, Rintoul

& McConnell.

KVIE, Sacramento, Cal. (Ch. 6, educational), with

10-kw Standard Electronics transmitter due Dec. 22, has

changed target to Jan. 5, writes gen. mgr. John C. Crabbe
for grantee Central Cal. Educational Television. GE 3-

section helical antenna is scheduled for installation week of

Dec. 15 at 382-ft. level on Ideco 450-ft. tower of KBET-TV.
KVIE won’t have own studios to start, will share space

with KOVR.
KOMC, McCook, Neb. (Ch. 8), with 10-kw GE trans-

mitter ordered for Jan. 20 shipment, has changed target

to March 1 for start with NBC-TV as satellite of parent

KCKT, Great Bend, Kan. (Ch. 2), 150 mi. away, reports

KCKT chief engineer H. G. Haefele. Construction of

studio-transmitter building is scheduled to start Dec. 8

and 600-ft. Stainless tower will be used. KCKT, which
also operates satellite KGLD, Garden City, Kan. (Ch. 11),

has $300 base hour. Rep is Bolling.

Transfer of Claremont, N. H. translator W79AA to

WCAX-TV, Burlington, Vt. (Ch. 3) from Wm. Putnam’s
WWLP, Springfield, Mass. (Ch. 22) was approved by FCC
this week—while WWLP has application pending for an-

other translator in Claremont. WWLP leases equipment
for 3 years for $3600, gives WCAX-TV option to buy it

foi- $100 at end of 3-yoar period. W79AA will switch to

WCAX-'l'V from WULP, Greenficdd, Mass. (Ch. 32), satel-

lite of WWLP.

FCC Repairing TV Decisions: Busier than ever patch-

ing up TV decisions ruptured by Congress and/or courts,

FCC took these actions this week:

(1) Scheduled oral argument Jan. 23 on Ch. 13, Indi-

anapolis, now held by WLWI. Court of Appeals had
ordered Commission to re-do the case on grounds that

Comr. Craven shouldn’t have voted because he hadn’t heard

oral argument (Vol. 14:25).

(2) Set aside CP for KIRO-TV, Seattle (Ch. 7), act-

ing on petitions of KXA & KVI (which had lost to KIRO)
—for same reason as in Indianapolis case, i.e.. Craven
voted without hearing argument. New oral argument was
scheduled for Jan. 30.

(3) Received petition of Boston Globe, which wants to

get into Ch. 5 “influence” hearing to be conducted by
Judge Stern, who just issued Miami Ch. 10 decision (Vol.

14:49). Globe asserts that its attorneys have unearthed
“new evidence pertinent to the issues.”

(4) Threw a new issue into its reconsideration of

ancient grant of site move to WSPA-TV, Spartanburg,

S. C. (Ch. 7). On petition of WAIM-TV, Anderson (Ch.

4) and WGVL, Greenville (Ch. 23), it amended hearing

issues to include questions on WSPA-TV’s past practices

“and other facts or circumstances affecting [WSPA-TV’s]
reliability and candor as a licensee.”

In other TV actions during a busy week, the Com-
mission: (1) Told staff to draft document denying most
recent of radio WSAY’s attempts to get CPs taken away
fi'om Ch. 10 share-timers WHEC-TV & WVET-TV, Ro-

chester. (2) Voted tentatively to deny extension of time

to build to Ch. 3 grantee KSLM-TV, Salem, Ore. (3)

Granted Bakersfield, Cal. Ch. 39 CP to Pacific Bcstrs. Corp.

(electronics mfr. H. L. Hoffman, chairman), conditioned

on outcome of numerous pending reallocation petitions.

It turned down variety of requests that Bakersfield grant
be deferred—filed by KERO-TV (Ch. 10) & KBAK-TV
(Ch. 29), Bakersfield, and Kern County Bcstg. Co., Bakers-
field Ch. 17 applicant.

Second TV Station in Lima, Peru—commercial OAX4U-
TV (Ch. 4)—was due to start this week end, according
to RCA International, supplier of equipment; it has 2-kw
transmitter, will radiate 6-kw ERP. RCA also reports

second El Salvador station due “any day now”—commer-
cial YSU-TV (Ch. 4)—with 10-kw transmitter, 60-kw ERP.
(For details of all foreign TV stations, existing & planned,

see TV Factbook No. 27, pp. 299-310.)

Translator CP in Roseburg, Ore., granted to Tele-

service Co., was set aside by FCC this week, in response
to petition by KPIC, Roseburg (Ch. 4), which objects to

translator’s plans to repeat KOIN-TV, Portland. Com-
mission noted that translator application had been in-

completely prepared and was “incorrectly accepted” by
FCC; it said it would still consider properly prepared ap-

plication—along with objections raised by KPIC.

CBS radio disaffiliation of WSAN, Allentown, Pa. in

wake of network’s new PCP plan which led also to dis-

affiliation of WJR, Detroit (Vol. 14:46), came this week,
station rejoining NBC Radio Jan. 1 after 2 years with
CBS. For 20 years previously, WSAN had been NBC
affiliate.

Another Tall Tower Entry: 1526-ft. structure of WIS-
TV, Columbia, S. C. (Ch. 10), which features 18-gain 126-

ft. RCA traveling-wave antenna. Only higher antennas are

KSWS-TV, Roswell, N. M. (Ch. 8), 1610-ft.; KWTV, Okln-
homa City (Ch. 9), 1572-ft.; WOAl-TV (Ch. 4) & KENS-
TV (Ch. 5), San Antonio, 1531-ft. (Vol. 14:48).
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UPTURN IN AVERAGE TV FACTORY PRICE: Average price of TV set at factory level has
mounted steadily throughout 1958, and in Oct. passed the 1954 average of $140, we're
told by industry statisticians. Sharp increase reflects greater demand for high-end
merchandise, plus a gradual increase in prices on portables without an appreciable
increase in the ratio of portables to total production.

It's first upward curve in factory prices since TV came into being, starting
in a small way late in 1957 when average factory price went to $130 from low of $127
in 1956. Average factory price for first 10 months of 1958 was $135. By October,
average had increased to $141, indicating the price increase has been sharply accen-
tuated since introduction of new models last summer.

Upturn doesn't reflect most recent price increases , which have occurred
since Nov. 1. The percentage of portables is said to have stayed almost constant
at 35% throughout the year, though we can't confirm this by EIA statistics which now
lump portables with table models. However, we're told that the portables and table
models together account for abouti 65% of factory sales vs. 61% last year — further
accenting the current trend toward higher priced merchandise.

Industry has not yet caught up with rising labor and materials costs and it

will take about 5-7% increase to reach the 1954-55 cost-price ratio when the average
factory price ranged between $135 and $140. But the industry is evidently on the

way toward putting a profit margin back into the business.

Good picture of steady decline and late upturn in average factory value may
be gained from EIA statistics for last decade as follows: 1947, $280; 1948, $235;
1949, $193; 1950, $180; 1951, $177; 1952, $172; 1953, $170; 1954, $140; 1955, $138;
1956, $127; 1957, $130; 1958 (first 10 months), $135.

Analyzing the problem from another standpoint, one TV spokesman rhetorically
asked; "What other industry has improved its product as much as TV and still cut the

prices drastically in 10 years?" To point up lower TV prices vs. those of other con-

sumer durables, we obtained these wholesale price indices from U. S. Dept, of Labor

(Figures are expressed in terms of 1947-49 base period, which equals 100)

:

TV Receivers
Automobiles
Automatic Laundries
Refrigerators

Threat' oi TV Imports Looms:

1953 1954 1955 1956 1957

74.5 71.2 69.1 69.7 70.5

118.9 119.3 122.9 129.8 135.4

104.8 103.0 100.2 102.1 109.9
105.6 106.4 101.5 98.0 92.7

Delmonico Internal ional Corp., big importer of West

German hi-fi phonos and Japanese transistor radios, which was merged recently into

engineering-architectural firm of Thompson-Starrett , N.Y. (Vol. 14:47), has definite

plans to import TV sets next fall — possibly transistorized portables — according

to pres. Albert Friedman. It's first word that Japanese have transistor set, first

"threat" of TV imports. It drew a skeptical response from domestic industry sources

who doubt Japanese are any more ready to market transistor sets than U.S. makers.

Japanese have a transistor TV set , nonetheless — one manufacturer told us he

saw it operating — with an 8-in. picture tube , carrying a U.S. price tag of $89.95 .

But our informant is still doubtful it is ready for export. He says market in U.S.

wouldn't be interested in 8-in. ‘sets, adds availability of suitable batteries is a

problem with the Japanese, just as it is with U.S. manufacturers.

All transistor portables are still in development stage , we're told by some

set makers who have demonstrated engineering models, and a crash program would

be necessary to bring them out with a $500 price tag. Among those known to have a

transistorized set under way are GE, Motorola, Philco, RCA.
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Factors against TV imports from Japan at this time ; Production is not yet
able to meet domestic demand; production costs are still above those in U.S. ; very

j few large screen sets are made (i.e., above 14-inO because of very high tax on them.
"We're discussing imports with several TV makers ," said Friedman, "and we are

confident we can bring out a line next fall. While we want transistorized portables,
as soon as or before any domestic manufacturer, we may have to bring in tube sets at

first." Delmonico now imports Sony transistor radios from Japan; Kuba, Koerting,
Maestling, Kaiser & Sauter hi-fi phonos from West Germany.

Prodnciion: TV output was 105,559 sets in week ended Dec. 6 vs. 99,618 in the

preceding week and 123,844 same week last year. Year's 48th week brought production
to 4,611,249 sets vs. 5,945,028 for same period lasfyear. Radio output was 558,987
(140,662 auto) vs. 338,887 (109,098 auto) preceding week and 357,881 (109,372 auto)

same week last year. Radio production for 48 weeks was 10,701,812 (3,297,950 auto)
vs. 13,194,492 (5,040,057 auto) in the same period last year. [For further details
on production and retail sales for Oct. and Jan. -Oct. period, see below.]

TV-Radio Production: Both TV and radio output in

Oct. declined from Sept, peak for the year and figures for

month and year-to-date continued to lag behind 1957. EIA
reports TV production in Oct. was 495,617 sets vs. 621,734

in Sept, and 661,944 in Oct. last year. TV sets with uhf

tuners totaled 42,171 units in Oct. vs. 40,712 in Sept, and

83,372 in Oct. 1957. Year-to-date output of uhf receivers

was 353,980 sets vs. 669,277 as of Nov. 1 last year. Cumu-
lative production of TV sets for Jan.-Oct. period was
4,067,277 vs. 5,251,158 in same 10-month period last year.

Radio production in Oct. was 1,305,857 vs. 1,572,001

in Sept, and 1,569,180 in Oct. 1957. FM receivers produced

in Oct. totaled 59,586 vs. 41,408 in Sept, and 21,335 in

Aug., reflecting mounting interest in FM broadcast music

(Vol. 14:48), and bringing total FM sets produced since

July (when EIA started collecting FM statistics) to

235,647. Comparative FM figures for last year are not

available.

Picture tube factory sales bucked the downward trend,

rising to 957,041 tubes in Oct. vs. 891,803 in Sept, but

lagging behind the 995,629 sold in Oct. 1957. Jan.-Oct.

picture tube sales were 6,801,706 vs. 8,304,181 sold during

the same period last year.

Retail sales of both TV & radio declined in Oct. from
the year’s peak in Sept. EIA’s revised retail figures

(Vol. 14:46) showed 523,440 TV’s sold in Oct. vs. 605,638

in Sept, and 572,589 in Oct. 1957. Jan.-Oct. TV retail

Sylvania introduced its first full line of stereo hi-fi

phonos to distributors in convention this week at Holly-

wood Beach, Fla. The 1959 line includes both self-contained

and 2-unit consoles, all engineered for both monaural hi-fi

and stereo discs. Prices range from $69.95 for self-

contained stereo portable to $595 for deluxe, 5-speaker

stereo system. Also introduced was 17-in. Dualette TV,
designed to serve both as a portable & table model. Gen.
market mgr. Robert L. Shaw told distributors only 20%
of portables are actually used as portables but serve rather

as table models in the home. He predicted the dual pur-

pose “concept” will eventually lead to elimination of table

models as they are known today. The Dualette is priced

at $189.95 & $199.96.

“Nice, lively recovery in the black-&-white TV market”
is underway, said EIA pres. David R. Hull in Dec. 7 inter-

view with N. Y. Times business writer A1 Zipser. He fore-

saw no mass sales of color TV sets this year, said $500
minimum price is “still too high and there is little prospect
of a technological breakthrough” that would lower it. One
“breakthrough” that is almost at hand, according to Hull,
is transoceanic TV beamed from the earth and relayed
across the sea by a space satellite—a feat which may be
accomplished with the next five years. Factory sales of all

electronic products will reach $7.7 billion this year and
go up to $8.3 billion in 1959, greatest gain being scored
in military electronics sales.

sales were 3,991,530 vs. 5,024,670 in same period last year.

Retail sales of radios totaled 743,368 units in Oct. vs.

792,596 in Sept, and 923,849 in Oct. 1957—all excluding

auto radios. Jan.-Oct. retail radio sales totaled 5,647,044

vs. 6,764,221 in same 1957 period. Revised Jan.-Oct.

monthly figures follow:

TV
Picture Tubes Receiving Tubes

$ Value Units | Value
Auto Total (Add (Add (Add

TV Radio Radio Units 000) 000) 000)
Jan. 433.983 349,679 1,026,527 621,910 $12,342 26,805 $ 23.264
Feb. _ 370,413 268,445 876,891 556.136 11,211 29,661 25,650
March 416,903 234,911 931,341 634,779 12.643 28,548 25,716
April 302,559 190,435 697,307 590.357 11,592 32,582 28,788
•May 266,982 185,616 654.803 560.559 11.237 36,540 31,406
June _ 377,090 235,433 774,424 725.846 14,203 36,270 31,445
July 274,999 186,379 621,541 549,817 11,109 30,795 26,927
Aug. 507,526 242,915 1,028.852 713,458 14.190 30,456 25,442
Sept. 627,734 489,738 1,567.135 891,803 17,704 40.061 33,951
Oct. 495,617 296,067 1,305,857 957,041 19,351 41,540 34,362

Total _ 4,067.806 2,679,618 9,489,544 6.801,706 $135,584 333,258 $286,952

Dual lines of TV picture tubes—new and factory
re-built—will be marketed by RCA starting in Jan., ac-

cording to electron tube div. v.p. D. Y. Smith.

Factory sales of transistors continued upward trend
in Oct. and total for first 10 months of 1958 was almost
70% ahead of the same 1957 period. EIA reports Oct.
sales were 5,594,856 units vs. 5,076,443 in Sept, and 3,644,-

000 in Oct. 1957. Sales in first 10 months totaled 36,072,-

133 worth $83,692,052 vs. 21,396,300 worth $56,131,000 in

same 1957 months.

More Price Increases: Philco will increase suggested
TV list prices $10 & $20 effective Jan. 2, marketing v.p.

Henry E. Bowes stating that “continually upward move-
ment of raw material and component prices, as well as
inci-easing manufacturing costs, makes it impossible to
hold the price line.”

Zenith announced a fully transistorized traveling clock
radio—said to be first on the market—weighing only 2%
lbs. It’s claimed clock will operate for one year on a
separate, single 1% volt “D” cell; the radio for 400 hours
on 4 mercury batteries.

Packard-Bell will build 50,000-sq. ft. engineering &
manufacturing plant next spring at Newbury Park, Cal.
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Trsdo PsrSOnBls: Martin F. Shea resigns as v.p. of

Philco’s automotive div., Detroit, to establish own business

. . . Frank W. Mansfield, Sylvania market research director,

elected treas. of Advertising Research Foundation . . .

Melvin B. Josefsberg promoted to mfg. director of Siegler’s

Olympic Radio & TV div., succeeding Benno Bordiga who
I'esigned to form All-Omatic Mfg. Corp. (auto parts) . . .

C. V. Anderson promoted to mgr., instrumentation prod-

ucts mfg., Ampex Corp.; Wm. Harper promoted to mgr.,

fabrication mfg. dept.; Arthur Kromer to mgr., profes-

sional products mfg. dept.; Aubrey Harris, ex-chief engi-

neer of ZBM-TV, Bermuda, joins Ampex video products

dept. . . . John R. V. Oakley promoted to sales mgr. of

Canadian GE semiconductor products section . . . Dawson
L. Newton, ex-Ruthrauff & Ryan, named public relations

director of Magnavox . . . Clyde W. Foster promoted to

new post of Midwest district sales mgr. of Sylvania’s parts

div. . . . Lewis E. Gillingham, ex-marketing mgr. of RCA
International div., named marketing director-advertising

mgr. of Altec Co., Los Angeles . . . Charles Schicke, ex-

Epic Records director of artists & repertoire, promoted to

national sales mgr., succeeding Walter Hayum.

Ewen C. (Andy) Anderson, RCA exec, v.p.-public re-

lations, is recovering nicely from his Sept. 30 coronary

attack and is at his home, 27 Studio Lane, Bronxville,

N. Y. He’s expected back at work sometime after New
Year.

Dr. Harold H. Beverage, retired RCA v.p. for com-
munications research & development, receives 1958 achieve-

ment award of IRE professional group on communication

systems.

ELECTRONICS PERSONALS: Dr. Julius A. Stratton,
chancellor of Massachusetts Institute of Technology,
named 11th president of that institution, succeeding Dr.
James R. Killian Jr., now President Eisenhower’s special

assistant on science & technology . . . John Mihalic, v.p. of

Avco’s Crosley div., named pres, of new Avco mfg. div.,

Nashville (aircraft parts, radar systems, home appliances)
and v.p. of parent Avco ... A. C. DeAngelis, v.p. of Dy-
namics Corp. of America, Reeves-Hoffman div., named also

pres, of Radio Engineering Labs div., succeeding late

David T. Bonner . . . Homer R. Oldfield Jr., ex-GE, named
asst. mgr. of Raytheon’s govt, equipment div. . . . George
A. Franco promoted to mgr. of Stormberg-Carlson’s radio
lab, Rochester . . . Col. J. H. Rothrock (USAF ret.) named
mgr. of defense products, RCA West Coast electronics.

DISTRIBUTOR NOTES: Admiral Distributing (N. Y.-

N. J.-Philadelphia) promotes Jack Somber to gen. sales

mgr.; Harold Blake promoted to operations sales mgr.;
Paul Bassin, to sales mgr. in N. Y.; Ed Learner, sales mgr.
in N. J.; Wm. J. Geiger Jr. remains sales mgr. in Phila-

delphia . . . Emerson appoints Toledo Appliances, Toledo,

and L. Gordon Distributing Co., Syracuse, for DuMont
lines of TV, hi-fi . . . Hoffman appoints Clardy’s, Mont-
gomery, Ala. for all consumer products . . . Sues, Young &
Brown, Los Angeles (Zenith) names E. E. Young pres.,

succeeding M. G. Sues, retired.

New EIA members: Allen B. DuMont Labs, Clifton,

N. J.; Continental Device Corp., Hawthorne, Cal.; Minne-
apolis-Honeywell Regulator Co., Minneapolis; Ram Elec-

tronics, Paramus, N. J.; Wellington Co., Philadelphia.

Dr. E. E. Zepler, prof, of electronics at U of South-
ampton, elected pres, of British IRE.

Britain’s time-payment system, called “hire-purchase,”

has been relieved of all restrictions—permitting little or

no down payment on TV sets, etc. Govt, move was gen-

erally welcomed by industry. Sir David Eccles, pres, of

Board of Trade, stated: “I do not expect this change to

produce a rush of orders for cars and radio & TV sets,

but I think it will help the manufacturers and the dealers

to give the public better service, and if that happens it is

bound to be good for business.”

Misrepresentation complaint against 2 affiliated N. Y.

distributors alleging failure to disclose that TV-radio parts

sold were govt, surplus or contained used parts was closed

by signing of consent decree with the Federal Trade Com-
mission. The FTC said Concord Radio Corp., Fay-Bill

Distributing Co. and Wm. Abramowitz, an official of both

concerns, agreed not to represent cathode ray tubes and

other electronic parts as “brand new” unless they are so in

fact.

New standards issued by EIA: RS-186-A, Standard

Test Methods for Electronic Component Parts, $1.70.

RS-191-A, Measurement of Direct Interelectrode Capaci-

tances, $1.50. RS-214, Method for Calculation of Current

Ratings on Hookup Wire, 60^‘. RS-215, Basic Require-

ments for Broadcast Microphone Cables, 25^. Non-mem-
bers may obtain these reports from EIA Engineering

Dept., 11 W. 42nd St., N. Y.

Rabbit-ear TV antennas sold separately for bracket-

mounting on sets are exempt from 10% Federal manufac-

turers’ excise tax on TV & radio components. Internal

Revenue Service decided this week (Rev. Rul. 58-590).

IRS said built-in antennas continue to be subject to tax,

along with rabbit-ear accessories which are sold by manu-
facturer as pai'ts of taxable sets.

Ceaseless Wonders of Electronics: You’ve heard about
driverless cars of the future that will keep their position

and speed on superhighways by means of electronics, with
no danger of accident because radar principles will pre-

vent collisions. Comes now the director of Ohio’s Dept,

of Highways, Charles M. Noble, speaking before the

American Assn, of State Highway Officials in San Fran-
cisco, with the news that radio devices that flash red lights

on dashboards of cai’s traveling too fast, also applying

brakes electronically, are among new auto safety devices

under development. And Andrew Kucher, Ford engineer-

ing v.p., recently told an MBS audience listening to the

automobile symposium 1959 on Wheels: “I foresee vehicles

without wheels, that ride along on a cushion of air. I fore-

see cars that steer themselves electronically, cars that

travel safely at double and perhaps more than double

today’s highway speeds.”

New tube testing machines, making 15 electrical tests

on 2500 receiving tubes per hour, have been installed by
RCA in its plants at Harrison, N. J., Cincinnati & Indian-

apolis. Four are in use, more will be added, and units

will be offered to other tube makers.

AC generator with “absolute stable frequency,”

achieved through electronic control, has been announced

by Hallamore Electronics div. of Siegler Corp. It’s claimed

to be less expensive, weigh % less, than present systems.

Next British Radio & Electronic Component Show,

sponsored by Radio & Electronic Manufacturers Federa-

tion, 21 Tothill St., London SW-1, will be held at Grosvenor

House & Park Lane House, April 6-9.

Symphonic Radio has become co-sponsor of Walter

Winchell newscasts on Mutual Network, plugging pre-

Christmas trade in stereo, portables, tape recorders.
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Financial Reports;

ELEVISION-Electronics Fund in 10th annual report

lists net assets of $204,702,134 and 16,059,119 shares

outstanding in fiscal year ended Oct. 31 vs. $151,889 and

less than 17,000 when mutual fund was established in

Chicago in 1948. In decade it has paid out more than

$22,000,000 to shareholders from realized capital gains,

$19,000,000 in dividends from investment income. In 4th

fiscal quarter these were portfolio changes from 3rd quar-

ter, when net assets were $178,531,343, shares outstanding

15,444,896:

New stocks added: 13,000 shares Champion Spark Plug, market
value $500,500 ; 20,000 Perkin-Elmer, value $770,000. Also added were
$150,000 Fischer & Porter 5>/4% convertible subordinate debentures,
due 1977; $200,000 Ling Electronics 5'/2% convertible subordinate
debentures, due 1970.

Holdings were increased in Allegheny Ludlum Steel, Allls-

Chalmers, American Bosch-Arma, AB-PT, AT&T, Carborundum,
Carrier, Eaton Mfg., Ex-Cell-O, Food Machinery & Chemical, Gar-
rett, General Bronze, GE, GM, General Telephone, Hoffman Elec-
tronics, Indiana Steel Products, Leeds & Northrup. Lockheed,
Magnavox, RCA, Reliance Electric, Robertshaw-Fulton, Storer,
Thompson Products.

Part of Holdings were sold in Aerojet-General, Ampex, Bur-
roughs, Corning Glass, Eastern Industries, General Tire & Rubber,
Square D, Statham Instruments, Stewart-Warner, Texas Instru-
ments, Varian Assoc., Walt Disney Productions, Zenith.

Stocks eliminated: 45,000 Elox, 4000 Litton Industries, 6000
Ryan Aeronautical, 12,000 Sprague Electric.

Unchanged during quarter were holdings in ACF Industries.
Addressograph-Multlgraph, Admiral, Air Reduction, American
Chain & Cable, American Electronics, American Machine & Foun-
dry. Amphenol. Babcock & Wilcox. Barrj' Controls, Beckman In-
struments. Bell & Gossett, Bendlx Aviation, Boeing, Bullard,
Bulova Watch. Cincinnati Milling Machine, Clark Controller, Cle-
vlte, CBS Inc., Conrac, Consolidated Electrodynamics, Consolidated
Electronics, Cornell-Dubllier. Curtlss-Wrlght, Cutler-Hammer, Dic-
taphone, Douglas Aircraft, Dresser Industries. DuMont Labs, du-
Pont, Eastman Kodak, Eltel-McCullough, Electronic Assoc., Emer-
son Electric. Fansteel, Fischer & Porter. Foxboro, Friden, General
Mills, General Precision Equipment, General Railway Signal. G. M.
Giannlni. Globe-Union. Goodyear Tire. Harrls-Intertype. Hazel-
tine. Hewlett-Packard. Industrial Electronics, IBM, ITT, Ling
Electronics. Llquldometer. Machlett Labs, P. R. Mallory, Martin,
W. L. Maxson, Merganthaler Linotype, Mlnneapolls-Honeywell,
Minn. Mining & Mfg., Motorola. National Acme, National Cash
Register, Neptune Meter, North American Aviation, Northrop Air-
craft, Oak Mfg., Otis Elevator, Paramount Pictures, Penn Controls.
Phllco. Pullman. Royal McBee, Servomechanisms, Smith-Corona
Marchant, Sperry Rand, Sylvanla, Taylor Instrument, Technicolor,
TelAutograph, Telecomputing. Television Assoc., Thompson Ramo
Wooldridge, Tung-Sol, 20th Century-Fox. Union Carbide, United
Aircraft, Unlted-Carr Fastener, United Utilities, Vitro, Westing-
house Air Brake, Westinghouse Electric.

[For status in 3rd fiscal quarter see Vol. 14:36.]

*

Electronics Investment Corp., mutual fund founded &
headed by ex-San Diego broadcaster Charles E. Salik,

reports net assets of $18,286,853 in 6 months ended Oct.

31. Portfolio included $15,081,541 of common stocks, $516,-

862 preferred, $1,517,675 bonds, $598,140 U. S. Govt, obli-

gations. Portfolio changes during July 31-Oct. 31 quarter:

Purchases: 7000 shares of ACF Industries (making total of
11,400); 500 AT&T (total 1500); 5000 CBS Inc. (total 10.000); 2000
GM (total 2000); 1900 General Transistor (total 8000); 3000 P. R.
Mallory (total 13,000); 5000 Packard-Bell (total 7100); 4700 Storer
(total 15,000); 1000 Sylvanla (total 6500); 600 United Aircraft (total
3000); 2000 Western Union (total 10.000); 3000 Westinghouse Air
Brake (total 10,000); $220,000 Ling Electronics 5'/2% convertible
debentures due 1970 (total $220,000); 500,000 U.S. Treasury bills
due Dec. 26, 1958 ( 500,000).

Sales: 2000 Ampex: 2600 Beckman Instruments (holds 5400);
1300 Burroughs (holds 5000); 5000 Daystrom; 2100 G. M. Giannlni
(holds 3900): 4243 ITTE Circuit Breaker; 17.500 Ling Electronics;
20.000 Lab for Electronics: 2780 Leeds & Northrup (holds 1300);
500 Marquardt Aircraft; 6000 Raytheon (holds 6600); 8000 Statham
Instruments: 3150 Taylor Instruments; 14,300 Telecomputing: 20,-
000 Tracerlab.

Other changes; 1224 Eastern Industries common shares re-
ceived as result of 1375 called preferred converted to common
(holds 3667 common. 5925 pfd.): 2500 H. I. Thompson Fibreglass
common received as result of 50% stock dividend (holds 7500).

[F’or status in previous quarter, see Vol. 14:36.]

Dividends: ITT, A5<!- payable Jan. 15 to stockholders of

record Dec. 22 . . . Republic Pictures, 15c Feb. 16 to holders

Jan. 15 . . . Muter, 5% stock Jan. 20 to holders Jan. 5 . . .

Howard W. Sams, 121^ plus 12(‘ extra, both Jan. 26 to

holders Jan. 15 . . . Machlett Labs, 5b Dec. 29 to holders

Dec. 22.

Amphenol Electronics and George W. Borg Co. merger
plan, whereby new Amphenol-Borg Electronics Corp. stock

will be traded on N. Y. Stock Exchange, with Borg stock-

holders getting 1% shares for each share now held (Vol.

14:45), will be voted upon by Amphenol shareholders in

Chicago Dec. 30. Notice to shareholders this week dis-

closed that 1,162,810 shares will be outstanding and that

% of Amphenol holders must favor merger designed for

diversification. Proxy statement shows 1957 remunerations

of top-paid Amphenol officers-directors as follows: Arthur

J. Schmitt, pres., $109,500 (holds 29,858 shares of present

stock); Wm. H. Rous, v.p.-sales, $37,875 (500 shares);

John L. Woods, v.p.-controller, $37,878 (1725). Borg re-

munerations: George W. Borg, chairman, $36,000 (holds

109,000 shares, with 15,000 more owned by wife and 5600

by Borg Foundation); Byron C. Booth, pres., $34,192 (200);

Lester M. Grether, v.p. $47,250 (includes $7662 bonus on

cessation of employment). Stock options held by Amphenol
officers covered total of 24,100 shares at prices ranging

from $18 to $19.75 to $27.25; options are out on 12,200

Borg at $27, plus 1200 to v.p. G. Marshall Borg at $31.

ITT earned $18,014,686 ($2.51 per share) on consoli-

dated revenues of $501,689,254 in 9 months ended Sept. 30

vs. $16,854,296 ($2.35) on $482,004,005 in same 1957 period,

pres. Edmond H. Leavey reporting U. S. manufacturing

and telephone & radio operations continued to improve

while foreign business declined from 1957. In 3rd quarter,

net income was $5,667,858 (79^) on $171,231,269 vs. $3,-

865,042 (54(‘) on $155,087,008 year earlier. ITT directors

have proposed 2-for-l capital stock split, shareholders to

meet Jan. 22 for vote on plan. If approved, additional

shares will be distributed about March 1, first quarterly

dividend in April on new basis to be at rate of 25^ per

share—equivalent to 50b on present stock.

Silicon Transistor Corp., 150 Glen Cove Rd., Carle

Place, N. Y., is new entry in manufacture & sale of silicon

power transistors & diodes. Organized Oct. 14, headed by
pres.-treas. Harold Sandler, company has filed registration

with SEC for 200,000 common stock shares to be offered

to public at $3 per share, $183,000 to be used to purchase
equipment.

Trav-Ler earned $107,000 (14b per share) in 6 fiscal

months ended Oct. 31 vs. loss of $103,000 in first half year
earlier. Pres. Joe Friedman of Chicago company (TVs,

radios, hi-fi, stereo record players) reports “continued

improved earnings” are expected in 2nd half, said Trav-
Ler’s backlog on Oct. 31 was biggest in its history.

Columbia Pictures earned $319,000 in first 13-week
fiscal period ended Sept. 27 vs. loss of $425,000 in same
quarter year earlier. Non-recurring profit of $2,679,000

from Oct. sale of Columbia film lab to Pathe Labs will be

reflected in net earnings for 6 months ending late this

month, pres. Abe Schneider reported.

Reports & comments available: On electrical equip-

ment industry (including TV), forecast in Value Line of

Arnold Bernhard & Co., 5 E. 44th St., N. Y. . . . Television-

Electronics Fund holdings, thumbnail descriptions of firms

in 10th annual report, 135 S. La Salle St., Chicago . . .

Westinghouse, brief by Schirmer, Atherton & Co., 50 Con-
gress St., Boston . . . Motorola, review in Listening Post of

Bache & Co., 36 Wall St., N. Y. . . . Amphenol, analysis by
Henry J. Low of Gude, Winmill & Co., 1 Wall St., N. Y.

. . . P. R. Mallory, Avco, General Dynamics and Westing-
house, briefs by Rudd & Co., 734 15th St., Washington,
D. C. . . . National Telefilm Assoc., discussion by David
Bell of Herzfeld & Stern, 30 Broad St., N. Y.
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1%/TORE THAN ONE-FIFTH of all employes of TV-radio
stations in the U. S. are women, we’re now told by

their own organization, American Women in Radio & Tele-

vision—nearly 10,000 in all, an average of 2.57 women out
of 11.7 employes per station. Statistical divisibility aside,

it’s noteworthy that women figure quite importantly in

ownership-management of stations, as we pointed out in

2 preceding columns on the subject (Vol. 14:33, 36). Those
columns dealt with the most prominent, notably in TV. But
there are even more in radio stations who have achieved

administrative distinction by reason of initiative and enter-

prise as well as marriage and inheritance.

Among the TV enterprisers unmentioned in our pre-

vious articles is shrewd business woman Mary Pickford,

the onetime movie star, who with her husband Buddy
Rogers joined in founding WSJS-TV, Winston-Salem (Ch.

12) with the local Gordon Gray interests, who now seek

to buy out their one-third interest; she also owns 54% of

KFBI, Wichita, Kan. We should also have included Leora
Chapman, who is secy.-treas. and one of the main wheels
of Milton J. Hinlein’s KDRO-TV, Sedalia, Mo.; Alberta

Hackett, administrative supervisor at CBS’s KNXT, Los
Angeles, who rose from the ranks to third in command
under gen. mgr. Clark George and sales mgr. Bob Wood;
and Mrs. Marietta Meyer Ekberg, daughter of the late Phil

Meyer, who controls KPYR & KFYR-TV, Bismarck, N. D.,

which with satellites are managed by her husband Bill

Ekberg.

Only within the last few weeks, the Stackpole inter-

ests, who own WHP & WHP-TV, Harrisburg, Pa., desig-

nated Mrs. A. K. Redmond, who had worked with her late

husband and then with her recently deceased brother-in-

law in station management for more than 26 years, as gen.

mgr. of those stations (Vol. 14:46).

Mostly, the additional ladies of the industry called to

our attention are radio station owners, part owners and/or

managers—though there also are such kindred enterprisers

as Mrs. Johnnie Andrews, who took over as head of An-
drews Tower Inc., Ft. Worth maker of TV-radio towers,

after her husband was killed in an airplane crash last year;

Mrs. Helen Gill, working partner of Gill-Perna Inc., small

but substantial TV-radio rep firm in N. Y.; Ann Corrick,

Washington newswoman for 15 years, now asst, chief of

Westinghouse stations’ own Washington news bureau;

Betty Luster, ex-ballerina and choreographer, now handling

special TV presentations, promotions etc. out of her own
N. Y. offices.

4c ^ He

There was considerable curiosity when our recent col-

umn noted that Mrs. O. B. Cornett of Ontario, Oregon, is

listed in Who's Who in America as a radio executive; it

turns out that Mrs. Marshall E. (Olive Byram) Cornett not

only is co-owner & mgr. of Inland Radio Inc., operating 2

stations in that state—KSRV, Ontario & KLBM, LaGrande

—but was GOP National Committeewoman for Oregon,

1948-56.

Among other multiple station owners, directors and/or

managers we find Miss Eleanor McClatchy, of the pioneer

California newspaper clan, who not only runs her family’s

newspapers but also its stations in Fresno (TV-radio),

Sacramento, Bakersfield & Reno, latter 3 radio; Agnes Jane

Reeves Greer, of the Morgantown (W. Va.) newspaper

family, owning stations in that town, in Pittsburgh and in

Dover & Canton, Ohio; Jessica L. Langston, actively oper-

ating radios in Seattle, Bellingham & Moses Lake, Wash.,
also one in Burley, Ida. in association with Felice Brown-
low, who is co-applicant for another in St. Helen’s, Ore.
In Moses Lake, also, Mrs. Pat Hughes runs the TV com-
munity antenna system.

. Then there’s Agnes I. McGillvra, wife of the veteran
rep Joe McGillvra, now retired, co-owner with him of
flourishing radio stations in Bedford, Ind. & Chillicothe, 0.
And Katherine G. Harris, v.p. & 25% owner of WFTW, Ft.

Walton Beach & WJOE, Ward Ridge, Fla.

Running both a radio station (KOJM, Havre, Mont.)
and a community antenna system (in Butte) is Charlotte
H. Brader. Running the sizeable trade school. Port Arthur
College and its 26-year-old radio station KPAC, Port
Arthur, Tex., is Mrs. Marjorie R. Vickers. Reported mak-
ing a go of FM in San Diego (KITT) is Dorothy Rabell,

working alongside her husband Fred.

It’s the proud boast of Mrs. Ida A. McNeil, who owns
KGFX, Pierre, S. D., that she’s not only pres. & gen. mgr.
but holds all other titles and has done every job at the

station except chief engineer.

Dolly Banks is mgr. of WHAT, Philadelphia, owned
by her brother Wm. A. Banks, and in nearby Trenton
Theresa M. Rose was recently promoted to mgr. of WBUD.
Thelma Kirchner actually runs Ben McGlashan’s pioneer

KGFJ, Los Angeles, with title of gen. & commercial mgr.
In Fresno, Mrs. Jeanne Bacher not only owns KGST but
works as its program director. Mrs. Mary Elizabeth

Gunberg, whose father was the late Grant Ashbacker, for-

mer owner of WKBZ, Muskegon, Mich., widely known for

fighting through the famed “Ashbacker case,” recently

purchased KNBA, Vallejo, Cal.

* » * *

Among other women who own or control stations, most
of them active in management: Ethel H. Cooley, KLPM,
Minot, N. D.; Mrs. Bess M. Rickard, KWBW, Hutchinson,

Kan.; Mrs. Sally Person Pigford, WTJS, Jackson, Tenn.;

Mrs. A. Fletcher, KSEI, Pocatello, Ida.; Mrs. Florence M.
Gardner, KTFI, Twin Falls, Ida.; Mrs. Carla B. Keys,

WFLO, Farmville, Va.; Mrs. C. N. Clyde, KTBB, Tyler,

Tex.; Mrs. Vernice Doernbecker Irwin, KVI, Seattle; Mrs.
Mary Storm Taft, KOL, Seattle; Mrs. Ed M. Anderson,
WBBO, Forest City, N. C. (recently widowed).

There are hundreds more appearing as officers, direc-

tors and/or minority stockholders, not always active at the

station. A few of these: Marguerite Potter, WHBF &
WHBF-TV, Rock Island, 111.; Edith Dickscheid, WGLI,
Babylon, N. Y.; Elizabeth L. Boggs, WCFR, Springfield,

Vt.; Helen Townsley Coogan, pres., KVGB, Great Bend,

Kan. And v.p. of the Rollins group of radio stations, head-

quartered in Wilmington, Del., owners also of WPTZ,
Plattsburgh, N. Y. (Ch. 5) and applicants for Storer’s

shut-down WVUE, Wilmington-Philadelphia (Ch. 12), is

the highly capable Madalyn Pruett Copley.

Note: Since printing column on women attorneys in

TV-radio and associated electronics fields (Vol. 14:29),

we’ve been advised Raytheon also has two very capable

ones in its legal dept.; they’re Nora Ford, graduate of Suf-

folk U and Barbara Murray, graduate of Boston College.

Deadline for awards entries for 1959 American Ex-
hibition of Educational Radio & TV Programs, better

known as Ohio State Awards, which will be announced at

29th annual Institute for Education by Radio-TV in Colum-
bus, May 6-9, has been set for Jan. 5. Entry blanks may
be obtained from I. Keith Tyler, director of the Institute

at OSU.
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SUMMARY-INDEX OF THE WEEK'S NEWS— December 20, 1958
SATELLITE TRANSMISSIONS of President's Christmas mes-

sage hailed as scientific victory for free world, milestone

in communications history (p. 1).

TELEPHONE IN EVERY CAR envisioned by Bell System—
if FCC allocates 75 me of TV's uhf spectrum. All non-

broadcast services hunger for bond (pp. 2 & 12).

MORE STATION SALES agreed upon, WPRO & WPRO-TV,
Providence, fetching $6,500,000 cash, WICC & WICC-TV,

Bridgeport, about $1,700,000. Richard Eaton buying late

Gov. Murphy's WMUR-TV, Manchester (pp. 2 & 7).

NEW SCHOOL OF COMMUNICATIONS at U of Pennsyl-

vania gets $3,000,000 grant from Annenbergs. Pattern

of Wharton, Pulitzer, Harvard schools (pp. 3 &6).

LIFE MAGAZINE ATTACKS PROGRAMMING, following blast

by sister publication Fortune—but Newsweek highlights

"joyous" holiday schedules (p. 4).

MAGNUSON QUIZZES NETWORKS on "public service"

programming, gets forthright answers (p. 4).

TV TRIES TO FILL GAP in N. Y. newspaper strike, but

there's no big rush to sets for news. Past strike experi-

ence: TV no permanent substitute for dailies (p. 14).

Manufaeturing-Distribution-finanee

TV RETAIL SALES DOWN in Nov., presaging total of 4,-

900,000 for year, lowest since 1949. Radio also is lag-

ging (p. 10).

CO-OP AD FUNDS SUBJECT TO TAX under new Internal

Revenue Service rule which leaves uncertain possi-

bility of retroactive action (p. 10).

ELECTRONICS FIRMS GET LION'S SHARE of defense funds

for research & development, (p. 12).

HISTORIC SPACE RELAY-FREE WORLD TRIUMPH: The Signal Corps and its contractors —
and the American people, of course — gave the Free World a magnificent propaganda
break and established a genuine milestone in communications with the voice-from-
outer-space transmissions from "Project SCORE" this week. Everyone thrilled to hear
President Eisenhower's voice with this message from orbiting 4^/^-ton Atlas missile:

" This is the President of the United States speaking . Through the marvels
of scientific advance, my voice is coming to you from a satellite circling in outer
space. My message is a simple one. Through this unique means I convey to you and
to all mankind America's wish for peace on earth & good will toward men everywhere."

Transmission wasn't perfect — the words "this is a simple message" not com-
ing through — but it's an extremely significant precursor of vastly improved com-
munications, probably including worldwide live TV.

Transmission came when equipment was triggered — or "interrogated" — from
earth station, and tape in missile was "read out" by transmitter. As President's
voice was received on earth, it was taped and offered immediately to networks —
while Voice of America repeated it to the world.

Additional messages can also be sent to missile and recorded for later
transmission. Equipment weighs 150 lbs., includes: 2 transmitters, 2 receivers, 2
tape recorders. Transmitters operate on 132.435 & 132.905 me, draw 8 watts from
zinc-silver oxide batteries which have life of 4-6 weeks. Equipment can handle 3

teletypewriter channels and one voice channel.
"Project SCORE" was so titled because it means "Signal Communications by

Orbiting Relay Equipment." Army Signal Corps developed equipment with cooperation
of RCA . Eagle-Picher Lead Co . ,

Porter Bromfield , General Dynamics Corp . , Radiation
Inc . . R. F. Laboratories . Summing up the achievement. Defense Dept, said it was "of
historical importance" and "implications of this experiment are extensive." "How-

," it cautioned, "it is as primitive as a baby's first words."ever



BELL WOULD CARVE MOBILE-PHONE FROM UHF: Assaults on uhf TV band are going to mount
to an absolutely irresistible force unless FCC does something to make uhf telecast-
ing economically feasible. Much more rapidly than you'd think, day is approaching
when Commission must take steps that show reasonable promise of making uhf TV work
— or kiss off uhf TV as an xinhappy experiment and turn over its enormously valuable
420 me of space (470-890 me) to hungry non-broadcast services.

Even if FCC were wont to dally indefinitely , pressures from almost every
branch of American industry will make that impossible. A most impressive example
of that is the little-publicized long-range proposal of Bell System to make "phone-
in-your-car" as common as auto radios — and Bell wants to do it with 75 me of uhf '

s

spectrum, or 13 of uhf's 70 channels (specifically, Ch. 63-75). Bell has a ear-
phone service now, but it's minor, and says its growth has been stunted by insuffi-
cient spectrum space — which is allocated in scattered "slivers."

Proposal has immense popular appeal , and FCC & telecasters would be hard put
to toss it aside lightly — in view of TV's current sparse usage of the channels.
Fact is, there is only one station operating in that region — WNOK-TV, Columbia,
S.C. (Ch. 67) — mere 9 CPs outstanding (see TV Faetbook No. 27, p. 419). Taking
uhf band as a whole, efficiency (channel-use) is very low. The 84 operating uhf's
(excluding the 145 translators) occupy 70 channels, a "density" of 1.2 stations per
channel. The 461 vhf's use only 12 channels, have density of 38.4 per channel.

Bell is seeking to enlist whole electronics manufacturing industry in its
effort, and is making pitch in FCC's important rule-making which is examining the
whole 25-890-mc band, with oral hearing due early next year (Docket 11997). Bell
makes it clear that it would provide the basic framework of system but that it would
stay strictly out of mobile-unit manufacturing.

One of clearest outlines of Bell's ideas was drawn last month by Bell engi-
neer F.M. Ryan in talk to an Electronics Industry Assn, mobile radio committee. We
go into greater detail on his presentation on p. 12, but these excerpts are well
worth noting here, to present the basic concept ;

"We believe that people should be permitted to have the same nationwide
telephone service when they are on the move — in cars or trains or ships or air-
planes — as they have when they are in their own homes of offices. We believe there
is a large potential market for public mobile telephone service — a market that is

today virtually untapped. We believe that this lintapped market presents an almost
unprecedented opportunity to the electronic industry [and] the telephone industry...

" In order to provide a nationwide public mobile gervice there are formidable
technical and economic problems to be solved. We need not be discouraged by these.

As far as the Bell System is concerned, we have enough faith in the future — assum-
ing a suitable block of frequencies is made available — to commit ourselves to un-

dertake the studies and developments necessary to make it possible..."

THE STATION MARKETPLACE CONTINUES BUSY: Again focusing fact that nearly every TV

station has offers to sell out tn old or pew TV-radio enterprisers (Vol. 14:47-50)
— more often than not with 7-figure inducements — are this week's disclosures of

3 transfer deals made in New England. Two involve AM as well as TV stations, one of

the radio outlets actually offsetting continuous losses of a uhf to show a consol-

idated profit. Deals also were reported but denied that involve minority stockhold-

ers in 2 Midwest stations. Summary of latest reports (further details on p. 7)

;

(1) WPRO-TV, Providence, R.I . (Ch. 12), highly prosperous pre-freeze basic

CBS outlet, is being sold with ‘its very profitable radio WPRO (5-kw, 630 kc) & FM

for $6,500,000 cash to Capital Cities Television Corp . , operator of stations in Al-

bany, N.Y. & Durham, N.C. Headed by veteran broadcaster Frank Smith, Capital City

is publicly traded but controlled by so-called "Lowell Thomas group" (Vol. 14:35).

Deal is entirely separate from sale, also for $6,500,000 cash, of Providence's
WJAR-TV (Ch. 10) with WJAR to Stevens-Zeckendorf-Mullins group as part of projected

- 2 -
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package sale of parent Outlet Co. for $12,000,000 (Vol. 14:49-50) — though it came

about, oddly enough, as result of Smith’s probe into prospects of buying Outlet.

(2) WICC-TV, Bridgeport, Conn . (Ch. 43), which has lost money consistently

since it was founded in early 1953 by onetime NBC engineer Philip G. M-erryman, is

being sold, along with its highly profitable radio adjunct WICC (1-kw D, 500-w N,

600 kc) for approximately $1,700,000 to veteran N.Y. & Conn, broadcaster Kenneth M.

Cooper and associates in time-payment deal engineered by broker Allen M. Kander.

(3) WMUR-TV, Manchester, N.H. (Ch. 9 ), close to Boston, whose in-&-out fin-

ancial fortunes have depended largely on its changing network affiliations, was to

be sold this week by owner ex-Gov. Francis P. Murphy, who died Dec. 19 before sign-

ing final papers (see obituary, p. 9), for an undisclosed sum. Price was said to be

nearer $500,000 , however, than its onetime asking price of $900,000. The prospective

buyer, who presumably will now deal with the estate, is Richard Eaton , of Washing-

ton, operator of 7 highly successful AM independents. No radio adjunct is involved.

^ •j' ^ ^

Week was crowded with rumors , which didn't check out, of various other deals

said to be cooking. Bruce Gran, of Wisconsin chain theatre family, who is 35.7%
owner of WREX-TV, Rockford, 111 . (Ch. 13), was reported on verge of selling out his

minority interest. But he absolutely denied it — while the licensee group's pres.

Louis E. Caster, local bakery magnate, asserted that nothing but amicable relations
exists among the stockholders and that none plans to sell any stock, so far as he

knows. In fact. Gran indicated he and Caster definitely are going ahead with plans
for new WDUL-TV, Duluth (Ch. 10), will start construction when weather permits.

Minority stockholders in WTVW, Evansville, Ind . (Ch. 7), old-time broad-
caster Rex Schepp and family, embroiled in litigation with management majority, were
reported in Evansville Press about to sell their 30% to Frank McKinney, Indianapolis
banker and onetime Democratic national chairman, and Bruce McConnell, wealthy head
of Hamilton-Harris Tobacco Co., who were principals in Indianapolis & Ft. Wayne sta-
tions that were sold in 1956 to Jock Whitney for $10,000,000 (Vol. 12:30,34,41). But
McConnell unequivocally denied the story, and group in control of station indicated
they had first call on Schepp stock. McKinney did say that Schepp, who now lives in
Phoenix, had offered it to them, as he has to others, "but we aren't interested."

WTVW is in midst of hearing on FCC "show cause" order , in which Commission
is trying to force it to Ch., 31 as part of deintermixture for area. In another
aspect of the deintermixture proceeding, Court of Appeals this week affirmed FCC's
legal procedures in ordering the channel shifts (see p. 7). And in Evansville Dec.

19, WTVW majority filed Federal Court petition for reorganization of corporation,
now in deficit position, asking approval of conversion of about $400,000 in debts
into company stock "in order to provide a workable financial structure."

HIGHER EDUCATION IN NASS COMMUNICATIONS: Qui te a few U.S. universities and c olleges
— 299, to be exact — offer courses of one sort or another in TV-radio and related
mass communications. Only 20 of these are technological-only, and 85 offer varied
TV-radio liberal arts courses leading to graduate as well as baccalaureate degrees.

It remained for U of Pennsylvania , with a $3,000,000 grant from the Annen-
berg interests, biggest ever to come from a TV-radio source, to establish a School
of Communications with its own dean and own faculty, scheduled to open Sept. 1959.
Called the Annenberg School of Communications, it will parallel famed Wharton School
of Finance & Business on the same Philadelphia campus.

An academic structure akin to the Pulitzer School of Journalism at the U of
Missouri is envisaged by U of Pennsylvania pres. Gaylord P. Barnwell and the donor,
publisher-broadcaster Walter H. Annenberg, though the School actually will start out
as a graduate school more like the Harvard Business School. However, its courses
will also be made available to undergraduates in other schools of the university.

Nearest in concept or name to such a full-blown project for teaching and
research in communications fields are Michigan State U's School of Communications
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Arts; Boston U's School of Public Relations & Communications; Illinois U's School of

Journalism & Communications ; and the departments at various other colleges awarding
both graduate and undergraduate degrees in the communications arts.

Among the best known of the latter , usually traceable to strong personalities
at the top, are the courses at Syracuse (all-graduate and first to offer specialized
degrees in TV), Penn State, Fordham, Southern California, Stanford, Washington.

For further details about the U of Pennsylvania project, see p. 6 .

Luce Attacks Again—But: Look at the “musts to

see or hear,” the 29 worthwhile TV and 7 radio

shows suggested in 2-page spread in Dec. 22

Neivsiveek, for “a joyous holiday sleigh ride over

the airways”—and any reasonable person, in or

out of the industry, cannot help but wonder
whether the recent outpouring of criticism of

TV, notably the Foy’tune assault (Vol. 14 :48) ,
was

altogether justified, after all.

Nonetheless, and ironically, station owner
Henry Luce’s wordshops emerged this week with

another swipe at TV-program quality, plus an-

other gratuitous pitch for pay TV. Says editorial

in Life’s big Dec. 22 edition, devoted exclusively

to rundown on U. S. entertainment, which other-

wise treats TV as show business rather well:

“So many critics have assailed the sleazy and self-

imitative bulk of TV output that we will not discuss this

here. With so omnivorous a medium, the natural limits

on talent will probably always condemn most of its station-

hours to old movies, rerun serials, nonstop pitchmen-

prattlers and similar junk. What John Crosby calls ‘TV’s

cz’eeping mediocrity’ is even charged with brutalizing,

cretinizing or at best homogenizing our young.”

Adds Life: “It is a tribute to [Jack] Benny and

others that they can hold audiences anjrway, but it may
be a losing game. TV has been able to create audiences

and addicts, but it has shown little power to create new
loyal fans—still less to hold them.”

TV’s problems, Life theorizes, is that its “struc-

ture is flawed by hybrid motives, which come between the

entertainer and his audience, to their mutual detriment.

TV is becoming a subsidiary, instead of a vehicle, of

advertising. Both are honorable professions, but more so

when kept separate.”

Life concludes: “The networks might correct [the

problem of poor programming] by taking all program

control away from the advertisers, as is the practice in

British commercial TV. The question could also be tested

by really trying a parallel system of pay-a's-you-listen

TV, with a view of restoring the direct relation between

entertainer and audience. In Gilbert Seldes’ words, pay-TV

would ‘put an end to the real monopoly in broadcasting,

which is a monopoly of purpose.’
”

Meanwhile, back at the Saturday Review (Dec. 20),

the selfsame Gilbert Seldes, long an ardent critic of TV’s

cultural shortcomings, had an afterthought of his own:

“For a time I was puzzled by my faint dislike of

Fortune's [article]. For the most part it says what . . .

others [and I] have been saying for five years. [But]

the chief objection I have is to the assumption that the

networks all by themselves have led us into mediocrity

and all by themselves will keep us there until we are led

out of it by the superior quality of pay-TV. That is not

the situation and it is not the way of salvation ... We
liave to create the real countervailing jiower which is a

new kind of public demand.”

Nagnuson Needles Networks: Sen. Magnuson (D-
Wash.), chairman of powerful Interstate Com-
merce Committee, got all het up last Sept. 30 over
rumors that networks were cutting down on “pub-
lic service” programming, and asked netw’orks to
tell him all about it. This week, he released their
replies. The answ’ers seem to stand up quite well
—and Magnuson is letting the matter rest there.

Here’s how he prefaced his request for rundowm:
“We are interested whether the volume of such

programming is increasing or decreasing and
whether it is being made available in time periods
convenient for the public. I can assure you that
we are not concerned wdth the content of any
particular program, as long as overall balance
and fairness in the presentation of conflicting

opinions are maintained. We certainly have no
desire to act as censors in any way, but we are

desirous that the broadcasting industry maintain
a high level of performance in the discharge of

its obligation to the public for providing program-
ming dealing with the many important national

and international issues now confronting our
country.

“We are quite awai'e, of course, of the degree to

which such matters may be influenced by the economics

of broadcasting. Obviously the networks must be per-

mitted to earn revenues sufficient to permit their con-

tinued functioning in the public interest. However, I am
sure you would agree that it would not be proper to elimi-

nate all public service programming simply because the

networks increase their profits by so doing.

“We have been informed that there are plans now
under consideration to reduce public service programming
during the coming season. If so, it may be that these

changes can be fully justified, but I am sure you would

concede that the Committee has the right, and indeed the

responsibility, of assuring itself as to the reasons under-

lying any such curtailment.”

Sen. Magnuson then asked networks to list all exist-

ing, planned and discontinued programs in “public service”

category.
»

Heads of all 3 networks pointed to difficulty of agree-

ing on definition of “public service,” but they tended to

lean over backwards in their listings to avoid appearance

of padding the category.

AB-PT chairman Leonard H. Goldenson answered for

ABC. He defended his showing as including “a large

and diverse selection of programs including panels, forums,

news programs, dramas, religious, musical and docu-

mentary programs,” said they’re presented throughout

week in periods designed to reach large audiences.

“Your letter indicated,” Goldenson said, “that there

may be some feeling on the part of your Committee that

the amount and quality of ‘public service programming’
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is being decreased. We contemplate that our weekly
schedule of regular public service programs in TV &
radio will not be decreased during 1959, and you may rest

assured that we will continue as we have in the past to

broadcast the substantial number of public service pro-

grams which we regard as necessary for a well balanced

program schedule.”

* 4s *

CBS pres. Frank Stanton was so conservative in his

listing that he said he had included only programs by

CBS News Div. or under its supervision—thus excluding

such features as Young People’s Concert and N. Y. Phil-

harmonic on TV, Metropolitan Opera and Philharmonic

on radio.

“There has been no reduction in news and public

affairs pi’ogramming,” Stanton said, “and none is planned

on the CBS-TV network. There will be some changes,

but no substantial curtailment, on the CBS Radio network

beginning next Jan.

“As my associates and I have stated a number of

times in the past months, we recognize our enormous

responsibility in the areas of news and public affairs

programming, and our plans aie to increase rather than

curtail our efforts in these fields. Some idea of the dimen-

sions of CBS programming [in this area] is provided by

our dollar expenditures. The actual total news and public

affairs program expense of the CBS-TV network was
$14,431,000 in 1957 and $16,825,000 in 1958—an increase

in excess of 169^.” He appended a graph covering 1951-58,

and it showed such programs always cost vastly more
than they brought in—e.g., $8,440,000 in 1958.

Stanton also noted that CBS News Div. program costs

are about 25% of those of entertainment dept.—though
News Div. program output may appear a “rather small

percentage statistically.” News Div. has 378 people (187

administrative, 191 creative); entertainment dept, has 310

(205 administrative, 105 creative).

Stanton listed discontinued programs, said that “fa-

tigue factor” accounted for dropout of most; that they’d

been replaced.
4«

NBC pres. Robert E. Kintner offered staunch reply;

“I believe the attached material demonstrates that far

from reducing our efforts in the public service and in-

formational programming, we are seeking to increase tbe

effectiveness, scope and variety of programming in this

field, just as we do in the field of entertainment program-
ming. This of course involves changes in the composition

of the public affairs program schedule from time to time,

as new approaches are developed in an effort to diversify

our presentations and to refresh the audience interest in

our offerings.” He gave these examples of new programs:
Continental Classroom, NBC Kaleidoscope, Chet Huntley.

Programs dropped were generally replaced, Kintner
said. Wide Wide Wo7-ld was discontinued because sponsors

(Alcoa & GM) didn’t renew, it had “extraordinarily high

budget” and “its public identification in the public mind
with the former sponsor greatly limited the potential sale-

ability of the series.”

Local ad tax schemes are “more dead than alive” as

result of Baltimore's abortive attempt to impose special

6% levies on TV, radio, newspaper & other media there

(Vol. 14:42), says staff report of American Municipal

Assn, titled City Taxes on Advertising—the Baltimore

Case. Officials of AMA member cities which may be con-

templating similar revenue-raising devices are warned
that such discriminatory taxes not only are “generally

[considered] most contrary to public policy” but are “ob-

viously impossible” to enforce, since locally-originated ad-

vertising can’t be separated from exempt national adver-

tising carried on air and in press. Copies of report are

available from AMA, 1625 H St. NW, Washington, D.C.

Known-week TV ratings “should be abolished [as]

disservice to the TV industry and all the facets connected

with it,” pres. Mitchell Wolfson of WTVJ, Miami, told

N. Y. Radio & TV Executives Society this week. He said

“abnormalities inherent in the known-week rating book

due to program & promotion ‘loading’ do not give the pur-

chaser [of time] any valid indication of viewing habits.”

WTVJ is withdrawing from participation in So. Fla. mar-
ket known-week surveys after delivery of Dec. book, will

offer 4-week surveys instead. In another attack on known-
week ratings at RTES meeting, assoc, media director Gene
Accas, of Grey Adv., descxdbed “hypo-ing” by stations as

“nothing more than media misrepresentation.”

TV ratings probe started as one-man crusade last

July by Sen. Monroney (D-Okla.) probably won’t be re-

sumed by Senate Commerce communications subcommittee

until Feb. at least. Hearings had been set for Nov., then

postponed until Jan. in N. Y. (Vol. 14:43) with heads of

3 networks slated to testify on Monroney complaint that

rating systems dictate what TV viewers can see. Com-
mittee sources said this week, however, that it’s unlikely

any schedule will be fixed next month by Chairman Mag-
nuson (D-Wash.).

More “creative” people into radio station ownership:
Purchasers of WZIP, Covington, Ky. (1050 kc, 250-D), for

$200,000, are (% each) Edward Sketch, originator and
director for 9 years of ABC-TV’s Super Circus; Monte
Fassnacht, Chicago Civic Opera House technical director;

Donald Balsamo, ABC account exec. WZIP v.p.-gen. mgr.
Ed Weston is retained as consultant. Broker: R. C.

Crisler & Co. [For news about other radio station sales,

see AM-FM Addenda YY.~\

Hildreth stations WABI-TV, Bangor (Ch. 5) &
WAGM-TV, Presque Isle (Ch. 8) become CBS-TV affili-

ates Feb. 1, primary & EMP respectively, WLBZ-TV,
Bangor (Ch. 2) taking over NBC-TV. ABC-TV continues
to feed both Bangor stations, WABI-TV taking most.
WMBV-TV, Marinette-Green Bay, Wis. (Ch. 11), which is

losing NBC-TV affiliation (Vol. 14:49) to WFRV-TV,
Green Bay (Ch. 5), becomes primary ABC-TV affiliate

Feb. 1.

Westinghouse’s WBZ-TV, Boston, sent film producer
Phil Galligan and Washington news correspondent Rod
MacLewish to Rome to cover the elevation of Richard
Cardinal Cushing; they flew over in company of Father
Walter L. Flaherty, TV-radio director for the Archdiocese
of Boston, sending back daily films and telephone stories.

Bound and Indexed

We will index and bind, between embossed hard
book covers, a limited quantity of all 1958 issues of

the Television Digest Weekly Newsletters, plus the

semi-annual TV Faetbook with all Addenda, plus all

Supplements and Special Reports. This volume will

provide a handy and handsome permanent reference
for your own or your company library. Orders will be
taken until Jan. 9. Price: $25 per volume.
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New School of Communicaiions: U of Pennsylva-
nia’s projected new School of Communications,
backed by a $3,000,000 private endowment and by
the resources of the 220-year-old institution of

higher learning founded in Philadelphia by Ben-
jamin Franklin even before that great pioneer ex-

perimenter in electronics helped found the Re-
public, is an educator’s dream come true—besides

representing due academic recognition of the

growingly important communications arts and
sciences centering around TV & radio.

Under terms of a 10-year contract the Annen-
berg School of Communications (p. 3) will

have its own campus building by Feb. 1960, and
its own dean and faculty. It will offer graduate
degrees at the outset, specializing in teaching and
research in TV, radio and printed journalism.

Its courses will also be open to undergraduates
studying for degrees in other schools of the uni-

versity.

Pending establishment of formal offices on the campus,

students seeking admission to the School, which opens

in Sept. 1959, may address their applications cai'e of

Office of Admissions, U of Pennsylvania, Philadelphia 4.

Moving spirit behind the project is Walter H. Annen-
berg, publisher of the Philadelphia Inquirer, TV Guide,

Seventeen, various other trade publications, and operator

of the Triangle group of TV-radio stations (see TV
Faetbook No. 27, p. 387). He’s a 1931 alumnus of the

University’s Wharton School of Finance & Commerce, and

president of the Annenberg Foundation Inc., donor of the

building to be erected in memory of the late M. L. Annen-

berg, his father. Heading the project in its present in-

ceptive stages is Dr. Gaylord P. Harnwell, president of

the University.

Chairman of an ad hoc committee interviewing can-

didates for top post of director is Dr. Loren C. Eiseley,

professor of anthropology, one of its members being Roger

W. Clipp, v.p. in charge of the Triangle stations. Clipp is

a 1925 graduate of the university and a member of its

board of trustees.

Establishment of the School, said Annenberg, brings

to fruition an ambition he has cherished ever since he

began to appreciate the enormous impact of TV & radio,

first on journalism and then on the mind of human society

ETV research advisers in 4-year .$18,000,000 National

Defense Education Act program for audio-visual teaching-

aid studies (Vol. 14:49) held first meeting in Washington

this week, approved $127,500 budget for next 6 months,

scheduled March 5-6 sessions to act on specific research

proposals. Headed by U. S. Education Comr. Lawi'ence G.

Derthick, 14-member advisory committee set Feb. 1 as

cut-off date for initial applications for research grants.

Universities, colleges, school systems, private non-pi'ofit

organizations already have submitted 60 proposals cover-

ing wide range of uses of TV, radio, films, tapes in teach-

ing. Budget for rest of fiscal year ending June 30 includes

$75,000 for film studies; $17,500, pilot conferences & semi-

nars; $5000, demonstrations & exhibits; $15,000, con-

sultants; $15,000, publications.

FCC holiday schedule: Works Dec. 22, 23, 24, 29, 30,

31 & Jan. 2. Holds regular meetings Tuesdays Dec. 23 &
30 instead of customary Wednesdays.

generally. Said the joint statement issued Dec. 15 by Dr.
Harnwell and Mr. Annenberg:

“The existence of free and effective channels of com-
munication among men is a basic requisite to an informed
public consensus upon the important issues of society

which, in turn, is essential to the viability of our demo-
cratic form of govt. The ability to utilize the techniques
of communication provided by the technology of our age
for the clear and rapid dissemination of information and
the ability to draw upon the scholarship and arts of our
institutions of higher education to reduce the incidence of

semantic ambiguity and demagogic device require . . .

skilled and educated profession of communications.
“The new school is being established as an educational

institution to teach the art, science and techniques of mass
communications, with particular emphasis on radio, TV
and publishing. Instruction will be offered, however, not

only in the technical and highly specialized aspects of

communications, but in the liberal arts and other fields as

they relate ... to such broad studies as the psychology

and sociology of mass communications media, the effects of

mass communications on international affairs and other

subjects requiring a cross-pollination of various disci-

plines . .
.”

* * * *

The statement pointed out that, while the university

now has schools, depts. and courses in various subjects

related to communications, and owns and operates basic

facilities and resources, it does not now have a specialized

and departmentalized communications school of the scope

and character envisaged for the new school. The 1957-

58 Directory of College Courses: Radio & Television, pub-

lished by the U. S. Office of Education, shows that Penn
now has a radio-TV workshop, courses in radio & TV
journalism and writing, courses in engineering funda-

mentals, communications engineering, electronics, etc.—but

offers no special degrees in those subjects. Penn State U
does offer A.B. & M.A. degrees in TV-radio specialties,

as does Temple U in Philadelphia, where TV-radio courses

were established in 1946 in cooperation with Triangle’s

WFIL.
The govt, agency’s directory lists 299 universities

& colleges with professional teaching programs for stu-

dents aspiring to work in one or more of the major phases

of broadcasting: programming, management, sales, adver-

tising, engineering and, to a growing extent, education.

Only about 20 are strictly engineering or technological

schools. Of the total, 85 institutions report radio and/or

TV majors leading to undergraduate and graduate degrees.

Broadcast editorial standards for TV & radio stations

are proposed by NAB’s ad hoc committee on editorializing

in report to be submitted to NAB board for action at

Feb. 2-6 session in Holly%vood Beach Hotel, Holl3rwood, Fla.

Meeting in Washington this week, committee drafted sum-

mary of station policies & practices as reported by broad-

casters at NAB fall conferences, prepared analysis of

legal problems raised by FCC interpretations of fair-

comment doctrine and licensee responsibility, cited broad-

cast editorial as “important force for community improve-

ment.” Committee co-chairman were managing director

Alex Keese of WFAA-TV & WFAA, Dallas, and Westing-

house Washington v.p. Joseph E. Baudino.

Eidophor big-screen color equipment (Vol. 14:48) is

now being set up in Washington’s Sheraton-Park Hotel by

CIBA Pharmaceutical Products Inc., will be showm to news-

men Dec. 27, then employed during Dec. 27-30 meetings of

Amex'ican Assn, for the Advancement of Science.
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Channel-Shift Snslained: FCC was upheld by Court of

Appeals this week in procedural aspects of its Evansville,

Ind. deintermixture action last year (Vol. 13:9). FCC had

shifted Ch. 7 from Evansville to Louisville, Ch. 9 from

nearby Hatfield, Ind. to Evansville, reserving latter for

educators and giving “show cause” order to WTVW,
Evansville, to shift from Ch. 7 to a uhf channel. Ch. 9

applicants WVJS & WOMI appealed on grounds Commis-
sion hadn’t given them adequate legal notice of intention

to give Ch. 9 to educators.

Judges Danaher & Bastian—Fahy dissenting—this

week concluded proper notice had been given, even though

the Ch. 9 shift wasn’t proposed initially by Commission

but was suggested in the middle of rule-making by uhf

stations in area. Decision states:

“There was no denial of opportunity to the parties to

participate as fully as they chose. To void the Commis-
sion’s rule-making here would be an exercise in sheer

stultification ... If the purpose of notice when required

in any case is to give notice, the appellants-petitioners

here had it. There is no showing that they were deprived

of opportunity in any measure to take whatever steps

their own situation might suggest, whether by way of

counterproposal and comment or by evidence to establish

their own position. That they are not happy over the result

is clear. That they sustained legal injury is not.”

Fahy felt that FCC shouldn’t have made the Ch. 9

shift without announcing its intention beforehand, quoted

Administrative Procedure Act to effect that notice “must
be sufficient to fairly apprise interested parties of the

issues involved [and] should be complete and specific.”

San Diego area’s second Mexican-based signal is now
being transmitted, as Tijuana Ch. 12 station owned by

Azcarraga-O’Farrill interests began test patterns—though

regular programming isn’t due for several months. XETV,
Tijuana (Ch. 6), owned by Azcarraga alone, has been oper-

ating since 1953; this week, it received 35-kw GE trans-

mitter, will hike power from 38 to 100 kw.

Station Marketplace (Cont. from p. 2): While he
was looking into possibilities of acquiring Outlet

Co.’s TV-radio stations in Providence (p. 2), as

had Jock Whitney’s Corinthian group and others.

Capital Cities Television Corp.’s Frank Smith,
48-year-old old timer of the broadcasting busi-

ness, who traces his career back to the early days
of Cincinnati’s great WLW, literally stumbled
into the information that Cherry & Webb’s highly

lucrative WPRO-TV (Ch. 12) with its AM-FM
adjuncts in the same city might be had. He sought
out his old friend, able radio veteran William C.

Cherry Jr.—and in rather shoi*t order a deal was
closed for $6,500,000 cash. That’s exactly same
price being paid for Outlet Co.’s WJAR-TV (Ch.

10) with WJAR (Vol. 14:49-50) without the com-
plexities of a parent dept, store’s corporate struc-

ture, though Cherry & Webb also is identified as

an old-line merchandising firm of that city.

Deal was finalized this week, when all stockholders

agreed to sell, and transfer application will be filed with

FCC Jan. 29. Disposing of stock are Cherry Bcstg. Co.,

31.44-1 '’1
; Mrs. (1. Mason Gross, sister of Wm. Cherry,

same amount; Greater Providence Bcstg. Co., 18.127',;

Charles W. Knowles, 7.023V(
;
Robert T. Engles, 5.891'^:

;

Complicated Ch. 12-13 situation in New Orleans

brought these actions from FCC this week: (1) Granted

WJMR-TV (Ch. 20), which has been operating Ch. 20

& Ch. 12 simultaneously, latter on experimental basis,

authority to shift to Ch. 13 and operate on it until Jan.

31. Commission had to do this because Court of Appeals

ordered it (Vol. 14:21,44) to take WJMR-TV off Ch. 12.

(2) Directed the 3 applicants now competing for regular

grant of Ch. 12—WJMR-TV, Okla. TV Corp. (KWTV,
Oklahoma City), Coastal TV Co.—to apply for joint oper-

ation of Ch. 13 after Jan. 31. Ch. 13 operation will prob-

ably continue 1-2 years or more—because it needn’t be

discontinued until Ch. 13 is granted in Biloxi, where it’s

regularly assigned, and Biloxi applicants are embroiled

in litigation.

Indianapolis Ch. 13 decision of Court of Appeals, which

sent case back to FCC for rehearing (Vol. 14:39), was
permitted to stand when U. S. Supreme Court declined to

review lower court’s decision this week. Appeals Court

had reversed FCC, which had granted CP to Crosley’s

WLWI, on grounds that Comr. Craven voted without hav-

ing heard oral argument. WLWI then obtained en banc re-

view by all 9 Court of Appeals judges, argued that Cra-

ven’s vote wasn’t decisive, anyway; that 3 votes for

Crosley would have been decisive if only 6 had voted. But
Court of Appeals insisted that 4-vote majoi’ity is neces-

sary, whether 6 or 7 vote. Craven hadn’t wanted to vote,

but Commission’s general counsel told him it was his legal

duty to break 3-3 deadlock.

Station channel changes: WKTV, Utica, N. Y. (Ch. 13)

has set Jan. 1 target for shift to Ch. 2; WSIL-TV, HaiTis-

burg. 111. (Ch. 22), construction of 750-ft. Liberty tower

delayed by bad weather, has changed target for shift to

Ch. 3 to Jan. 5.

Call letter changes: WTRI, Albany, N. Y. changes to

WTAS Jan. 1 when WLBR-TV, Lebanon, Pa. (Ch. 15)

changes to WLYH-TV.
Second El Salvador station, YSU-TV, San Salvador

(Ch. 4), began operating Dec. 11.

C. George Taylor, 5.891%—latter 2 onetime Washington
radio announcers who had competed for Ch. 12 but joined

with Cherry in getting grant in March, 1955.

* *

Agreement provides that gen. mgr. Arnold F. Schoen

Jr. and staff of 92 will be retained. Cherry & Webb store

interests are not involved. Cherry Bcstg. Co. continues

as licensee of WDBO-TV, Orlando, Fla. (Ch. 6) with

WDBO; it’s 85% owned by Bill Cherry, 10% by Wm. H.

Goodman, 5% by Schoen. Cherry has been ailing lately,

spends much of his time in Florida, heads group that owns
the 150-suite deluxe Cherry Plaza in Orlando.

Buyer Capital Cities is offshoot of old Hudson Valley

Bcstg. Co., owns WTEN, Albany, N. Y. (Ch. 10) with

satellite WCDC, Adams, Mass. (Ch. 19); radio WROW,
Albany; WTVD, Durham, N. C. (Ch. 11)—all reputedly

profitable. It now has 600 stockholders, having been

entered for trading over-the-counter last summer when it

sold 52,000 shares of $1 par stock at $5.75 per share to

retire loan fVol. 14:35). Plan is to seek listing on Ameri-
can Stock Exchange next April.

Last balance sheet (Feb. 28, 1958) does not indicate

enough surplus to swing Providence deal, but Smith states

financing is all arranged, “several millions” to be borrowed

from banks and an offer of convei tible debentures to be

made to present stockholders. Meanwhile, 19 of the largest
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stockholders are undei’writing the Providence deal. At
last reports, largest stockholders were Lowell Thomas,
holding 194,265 out of 1,049,988 issued shares; Frank
Smith, 145,953; Wm. J. Casey, Roslyn Harbor, N. Y.,

51,097; Alger B. Chapman, 50,909; John P. McGrath,

62,782. (For further list of stockholders, see TV Factbook

No. 27, p. 180).
«

The Bridgeport uhf & AM sale was also kept quiet

while stockholders were rounded up to clinch it. WICC-TV
& WICC pres. & gen. mgr. Philip Merryman’s 1072 shares,

out of 2000 issued, controls and he also votes most of

the 344 shares held by Manning Slater, sales mgr. To-

gether, they will be paid $1,141,000 for their shares, plus

$275,000 for agreement not to compete in the same terri-

tory. Eighteen other stockholders, mostly local, will re-

ceive $475 per share for their 584 shares, or $277,400.

Term payments are being arranged.

The Ch. 43 uhf has lost money since its founding in

1953, but the radio is a good earner—and the purchasers

are essentially radiomen. Head of group and 50%-plus

shareholder, Kenneth M. Cooper, who lives in Loudonville,

N. Y., near Albany, sold radio WTRY, Troy, N. Y. for

$1,400,000 about 15 months ago to Victor Knauth, of So.

Norwalk, Conn., who was publisher of Bridgeport Times,

and Dan Kops, who also operate WAVZ, New Haven.

Recently, Cooper has been acting as consultant to WPOP,
Hartford & WBBF, Rochester. He said identity of his

buying group will be revealed shortly, meanwhile reveal-

ing only that his ex-business mgr. at WTRY, John Metts,

is one of them; also, Eric Siday, noted arranger for

Fred Waring and partner in jingle-writing firm of Johnson

& Siday.
$ ^

The fatal illness of Gov. Francis P. Murphy, 100<)'c

owner of WMUR-TV, Manchester, N. H. (Ch. 9) who

died Dec. 19, held up finalization of that station’s sale,

but it’s presumed deal will be carried through by his in-

heritors. It will represent Richard Eaton’s first entry

into TV, though he has long held CPs for uhf’s in Wash-

Boston Ch. 5 “influence” hearing might benefit from

participation of Boston Globe, FCC general counsel’s office

stated this week, recommending that Commission allow

Globe into forthcoming hearing (Vol. 14:50). “It would

appear to be clear,” statement said, “that [G(o6c] has no

absolute right to intervene in the special hearings in ques-

tion either under a literal interpretation of the court’s

order of remand or Sec. 309 (b) of the Communications

Act. However, the Office of the General Counsel is of the

opinion that it should be permitted to intervene as a

matter of Commission discretion on issue No. 1, having to

do with the disqualification of one or more of the Commis-

sioners . . . Whether it should be permitted full partici-

pation, it seems to us, is purely a matter of whether the

Commission, considers its proffer of assistance adequate

under Sec. 1.104(d) of the Rules.”

Station Representatives Assn, this week elected H.

Preston Peters, pres, of Peters, Griffin, Woodward Inc.,

as 1959 pres., succeeding Frank M. Headley, H-R Tele-

vision. John Blair was elected v.p., Eugene Katz re-

elected treas., Richard O’Connell reelected secy., Adam
Young elected to 3-year term on board. Foregoing with

Joseph J. Weed and Lewis H. Avery compose board.

At least 113 stations are stereocasting, according to

Dec. 15 nUlboiud, which surveyed field, carries roundup

including directory of stations carrying stereo.

ington (Ch. 14), Baltimore (Ch. 18), Newport News (Ch.

33). His radio properties are WOOK, Washington; WSID,
Baltimore; WARK, Hagerstown, Md.; WINX, Rockville,

Md.; WANT, Richmond; WYOU, Newport News; WJMO,
Cleveland. This week, broker Allen Kander reported sale

of the Cleveland station (1-kw D, 1540 kc) for $250,000 to

Preston Tuschman, son of the owner of Frank Steel Co.,

Toledo. But Eaton retains the WJMO call letters for

WSRS, Cleveland Heights (250-U, 1490 kc), which he’s

buying for $306,000 cash plus $100,000 payments from
S. R. Sague and George Bickford thru Blackburn & Co.

Previously announced buyer was John W. Kluge, but he

had to drop deal because of his recent purchase of 21%
of stock of Metropolitan Broadcasting Co. (Vol. 14:49).

The Manchester station has long been on the block,

though its strong management has kept it in the black

most of the time. At one time Storer and then the former
owners of what’s now Westinghouse’s WJZ-TV, Balti-

more, the Cohen brothers, had options to acquire it for

$900,000. Recently, ex-Bangor telecaster Murray Carpenter

indicated he had deal cooking to acquire it. The Eaton
purchase deal was handled with utmost secrecy, and

principals refuse to divulge price—except to indicate it’s

much less than the former asking price.

More Radio Station Sales: KTOW, Oklahoma City

(250-D, 800 kc) has been sold for $150,000 to group in-

cluding Paul E. Taft, who recently sold to Corinthian his

remaining 10% of KGUL-TV, Houston (Ch. 11), which he

managed. He acquires 26.6%, other stockholders being

Wm. D. Schueler, owner of KBRZ, Freeport, Tex., 20%;
James M. Stewart, movie actor, 26.6%; F. Kirk Johnson,

26.6%. Taft also owns FM station KHGM, Houston;

Schueler, Johnson & Stewart own 20% each of KJIM,
Ft. Worth. This week, also, Edwin T. Elliot proposes

selling WCUE, Akron, 0. (1-kw D, 1150 kc) for $600,000

to Ted Estabrook, ex-owner of WERI, Westerly, R. I. &
WHOO, Orlando, Fla. and Jack Valdes, ex-BBDO; broker

was Blackburn. [For details about these and other radio

station sales this week, see AM-FM Addenda YY.]

ADVERTISING AGENCIES: Bert Goldsmith, ex-pres. of

Silberstein, Goldsmith Adv., is chairman of North Adv. in

merger of 2 agencies; Don P. Nathanson continues as

North pres.; Cyrus H. Nathan, as exec. v.p. . . . Sam M.

Ballard, pres, of Geyer Adv., is pres, of new Geyer, Morey,

Madden & Ballard, formed by merger with Morey, Humni
& Warwick; Sylvester M. Morey is chairman; Edward D.

Madden, onetime NBC v.p., resigns as pres, of ex-Keyes,

Madden & Jones to become vice chairman . . . Robert C.

Temple named v.p. in charge of merged Los Angeles offices

of Harris-Harlan-Wood and Raymond R. Morgan, both

divisions of Fletcher D. Richards Inc.; Ridge L. Harlan

continues as v.p. of all Richard’s West Coast operations

. . . Thomas H. Calhoun, onetime WEEI, Boston, promoted

to v.p. in charge of TV-radio program & production dept.,

N. W. Ayer . . . Carvel Nelson, mgr. of Compton Adv.

Portland, Ore. office, promoted to v.p. . . . Gertrude

Koehring elected v.p. of Hockaday Assoc., N. Y. . . . James

R. Steward resigns as mgr. of Memphis office of Noble-

Dury & Assoc., Nashville, succeeded by Richard H. Jacobs

. . . Michael Corcoran promoted to v.p. of Hal Stebbens

Adv., Los Angeles.

NAB has asked for 60-day delay, from Jan. 19 to

March 20, of deadline for industry comments on FC^s
proposed changes in license renewal forms (Vol. 14:48).

NAB has reprinted proposal, sent copies to members.
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Personal Notes: Terry H. Lee, recently managing direc-

tor of now off-air WVUE, Philadelphia (Ch. 12), ex-gen.

mgr. of KOVR, Stockton, Cal. (Ch. 13), transferred by

Storer to newly acquired WITI-TV, Milwaukee (Ch. 6),

with Dean McCarthy becoming operations mgr. and Joseph

W. Evans Jr., ex-KFJZ-TV, Ft. Worth, named gen. sales

mgr. . . . Leonard H. Goldenson, pres, of AB-PT, awarded

Sigma Alpha Mu certificate of merit for distinguished

community and philanthropic endeavors at Founders Day
dinner; he was initiated into fraternity while student at

Harvard . . . Wm. H. Grumbles, ex-RKO Teleradio div. mgr.

in charge of WHBQ-TV & WHBQ, Memphis, appointed

v.p., working with all Teleradio stations and reporting to

pres.-chairman Thomas F. O’Neil . . . John S. Hayes, pres,

of WTOP-TV, Washington, & WJXT, Jacksonville, named
a member of Federal City Council, civic organization for

promoting urban renewal, cultural growth, etc. of nation’s

capital . . . John Hofen, NBC-TV & Ralph Santos, CBS
News, elected to exec, board of White House News Photog-

raphers Assn., whose 1959 pres, will be UPI’s Frank

Cancellare, succeeding Ronald Weston, Telenews . . . Rich-

ard A. O’Leary promoted to asst, sales mgr. of KABC-TV,
Los Angeles, succeeding Malcolm Klein, now gen. mgr. of

WNTA-TV, N. Y. . . . Dr. Bertrand Klass, ex-Marketing

Planning Corp. div. of McCann-Erickson, named v.p. &
technical director of Forbes Marketing Research Inc.,

N. Y.; Dr. Edwin F. Leflowith, ex-Navy air intelligence,

named study director in communications research for

Market Planning Corp. . . . Jeffrey L. Miles, ex-CBC, named
technical operations mgr. of educational WGBH-TV, Bos-

ton . . . Howard W. Coleman, ex-mgr. of radio WMAQ,
Chicago, named administrative asst, to pres. Harold F.

Gross of WJIM-TV & WJIM, Lansing, Mich. . . . James W.
Evans named promotion mgr. of WTAR-TV, Norfolk;

Wm. M. Scruggs Jr. succeeds him as promotion mgr. of

WSOC-TV, Charlotte, N. C. . . . Douglas Davenport pro-

moted to news director of WISN-TV, Milwaukee, succeed-

ing Donald O’Connor, resigned . . . Neal Edwards, for 2

years mgr. of radio KABR, Aberdeen, S. D., promoted to

mgr. of Boler’s KXAB-TV there . . . Roger C. Kennedy,

ex-NBC News, named information director of U. S. Dept,

of Labor, succeeding George Lodge, now Asst. Secretary

. . . Many Reiner resigns as v.p. in charge of foreign opera-

tions of Jack Wrather’s Independent TV Corp. to become

exec. v.p. of Galaxy Attractions, TV film firm formed by

Milton A. Gordon, ex-head of TPA, recently sold to ITC
. . . Donald Hyde, independent producer (Lone Wolf, 0.

Henry Playhouse), named exec, producer in charge of

foreign production for Gross-Krasne-Sillerman . . .

Thomas Carr, ex-NBC, former mgr. & part owner of

WANN, Annapolis, recently exec. secy, of Gov. McKeldin
(Md.), on Jan. 19 joins WBAL-TV & WBAL, Baltimore,

in charge of public relations . . . Arthur A. Snowberger
advances to partnership in Washington TV-radio consult-

ing engineering firm of Page, Creutz, Steel & Wald-
schmitt Inc., recently moved to 1413 K St. NW.

Bob Sarnoff Named ’59 Keynoter: TV-radio

broadcasters’ own highest accolade, the NAB Keynote
Award for Distinguished Service, will go to NBC chairman
Robert W. Sarnoff at 1959 annual convention where he will

deliver the keynote address March 16. He’s 7th to be

chosen in recognition of “a significant and lasting contri-

bution to the American system of broadcasting by virtue

of singular achievement or continuing service”—unani-

mously selected from field of 10 candidates by 5-man com-

mittee, ratified by 10-man convention committee, in recog-

nition of his leadership of NBC, that network’s leadership

in color and its inaugural of Continental Classroom, and
more particularly for his Syracuse U speech last June
raising the question, “Are Newspapers Deliberately De-

rogating TV?” (Vol. 14:25, with full text in Special Sup-

plement). Nominating committee comprised G. Richard

Shafto, WIS-TV & WIS, Columbia, S. C. (NBC) ; Robert

Mason, WMRN, Marion, 0. (ABC); Howard Lane, KOIN-
TV & KOIN, Portland, Ore (CBS); Frank Jarman, WNDC,
Durham, N. C. (CBS); Harold Fellows, NAB. Previous

winners: Frank Stanton, pres, of CBS, 1958; Herbert

Hoover, 1957; Robert E. Kintner, then pres, of ABC, now
pres, of NBC, 1956; Mark Ethridge, ex-NAB pres., pub-

lisher of Louisville Courier-Journal (WHAS-TV &
WHAS), 1955; William S. Paley, chairman of CBS, 1954;

David Sarnoff, RCA and ex-NBC board chairman, 1953.

John T. Wilner, Hears! stations’ engineering v.p., was
named this week to receive newly created annual NAB
award honoring broadcast engineers making outstanding

contributions to technical developments in TV-radio. He
will be cited at NAB’s 1959 convention broadcast engineer-

ing conference in Chicago March 18 for his work on
the Image Orthicon Saver, a device to prolong life and
prevent “sticking” of expensive TV camera tubes. Award
committee was headed by A. Prose Walker, NAB mgr. of

engineering. An ex-GE engineer who was with CBS from
1937-49, Wilner is 47, has been with Hears! since 1949,

once led Harvard group investigating radar jamming in

England.

Obituary

Ex-Gov. Francis P. Murphy of N. H., 81, who rose
from barefoot farm boy to chief exec, of his State for 2
terms (1937-41) and who was only Catholic ever elected

to that office, died Dec. 19 of cancer. He was millionaire

pres, of J. F. McElwain Shoe Co. (Thom McCann shoes)
who took a keen interest in radio, establishing radio
WMUR, Manchester, in 1941 and Ch. 9 WMUR-TV in

1953. He sold the radio station in 1956, and was on verge
of selling the TV station when stricken ill (p. 2). He is

survived by one son, a physician, and 3 married daughters.

Bertrand H. Silen, 58, who founded and managed
Manila’s KZRH and was NBC’s correspondent there, died

Dec. 14 in Palo Alto, Cal. He gained wide fame when he
came on the air, after 3-year internment by Japanese with
remark, “As I was saying before I was so rudely inter-

rupted . . .” He and his staff deliberately destroyed sta-

tion to prevent its captm-e. Surviving are widow, daugh-
ter, 2 brothers.

George K. Rollins, 53, chief of FCC public safety &
amateur div., died Dec. 17 in Washington of pneumonia
following surgery for stomach ulcer. Surviving are widow,
son. Commission adopted resolution lauding his “25 years
of exemplary service.”

Harry (Tim) Moore, 70, the “Kingfish” of Amos ’n

Andy TV show, died Dec. 12 in Los Angeles.



TV's 10th YEAR TO BE POOREST SINCE 1949: still recession-ridden , the TV industry will
wind up year with lowest retail sales record since it went into full swing in 1949
with sales of 2,600,000 units. Despite a brief upswing in Sept. & Oct., which
gave hope year's total might reach 5,000,000, a preliminary report on Nov. sales by
EIA statisticians, released at weekend, showed an unexpected sharp decline of 8% in
Nov. sales from Oct. and 18% from Nov. last year. Radio, too, lags substantially.

Year's total of 4,900,000 retail sales is now presaged . It now appears that
Christmas sales, according to best "guesstimates," will run only about 750,000 sets
or 200,000 below the 945,000 of Dec. last year. Nov. retail sales were 510,000 sets
vs. 556,584 in Oct., 638,663 in Sept., year's peak. Retail sales in first 11 months
of 1958 totaled 4,161,000 vs. 5,755,559 for same 1957 period.

We asked industry leaders for comment on unexpected Nov. decline, found most
unaware of Nov. developments in the market, unwilling to be quoted.

However, Admiral pres. Ross Siragusa told us ; "Bad network programming has
contributed to decline in TV sales this fall. TV networks are offering the American
people thimblefuls of program imagination, buckets of commercials on top."

Said Motorola exec, v.p. Edward R. Taylor ; "Warm weather in Nov. is the only
reason that I can see for industry-wide sales decline. Motorola's own experience is

quite the opposite, as our retail movement was 30% ahead of Oct."
.1^ .JL.

'i' 't* T' T

Favorable inventory position is one bright spot in otherwise gloomy TV pic-
ture. Set makers have held production 60-70,000 sets below retail sales for last 2

months, indicating that inventories which stood at about 2,150,000 on Sept. 30 have
been reduced to about 2,000,000 — about the lowest in many years. TV production in

Nov. was 439,904 vs. 495,617 in Oct., 574,646 in Nov. 1957. For first 11 months
of this year, production was 4,507,710 sets vs. 5,825,804 in same 1957 period.

Retail radio sales picked up sharply in Nov . , and were slightly better than
same 1957 month. However, sales in first 11 months continued to lag 13% behind last

year indicating that upturn in yearly radio sales which began in 1955 is almost cer-
tain to be interrupted. Nov. radiO' sales to consumers, not including radio-phono
combinations and auto radios, totaled 890,000 vs. 711,877 in Oct. and 837,821 in

Nov. 1957. First 11 months radio sales were 6,312,133 vs. 7,209,791 in the same 1957

period. Radio production in Nov. totaled 960,383 sets vs. 922,508 in Oct., 993,491
in Nov. last year. Radio production in the first 11 months this year was 7,185,537
sets vs. 7,937,069 for same period last year — decline of 9%.

IRS Slaps Tax on Co-op Ad Funds: Turning a deaf ear to protests by manufacturers
and admen. Internal Revenue Service this week promulgated its long-pendiiig rule to

include cooperative advertising allowances in factory selling price and thus make

them subject to excise taxes — 10% in case of TV-radio-phonos. New ruling is T.D.

6340 published in the Dec. 16 Federal Register. (For details of negotiations lead-
ing up to the new tax levy, see Vol. 14:13-14,16,22.)

Rule still must be interpreted , leaves unanswered principal question whether
Govt, will now try to collect back taxes on millions of dollars set aside for co-op
advertising over many years. A'ccording to several tax lawyers with whom we talked,

rule exempts from possible retroactive action only a few firms which already have

"published" opinions that their method of setting aside co-op advertising is, not

taxable. That leaves majority of industry in twilight zone of possible IRS action,

facing levies as far back as statute of limitations will allow.

Industry may seek Congress' help to upset IRS ruling. Already members of the

10
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House Ways & Means Committee have been ,asked to hold hearings promptly to determine
whether the ruling unfairly knocks out a long-standing Treasury Dept, policy, works
an unfair hardship on historic advertising methods of most consumer durables.

TV-Radio Production: TV output was 97,172 week ended Dec. 13 vs. 103,539 the

preceding week & 109,339 in same 1957 week. Year's 49th week brought total output

to 4,708,421 sets vs. 6,050,364 for same period last year. Radio output wa s 318,844
(122,994 auto) vs. 358,987 (140,662 auto) preceding week and 387,597 (121,784 auto)

same week last year. Radio production for 49 weeks was 11,020,706 (3^420,944 auto)
vs. 13,553,737 (5,167,996 auto) in same 1957 period.

Trade Personals: Robert E. Lewis, Sylvania senior v.p.,

elected pres., succeeding Don G. Mitchell, who continues as

chairman and is slated to become pres, of General Tele-

phone & Electronics Corp. in projected merger of Sylvania

& General Telephone (Vol. 14:45) . . . Clarence A. Novy
promoted to asst, chief engineer of Motorola’s communica-

tions & industrial electronics div. . . . H. G. Blue named
consumer products adv. mgr. of Motorola, succeeding Hugh
H. Engleman, resigned . . . Arnold O. Wolf, v.p.-gen. mgr.,

Hamilton Beach Co., elected pres, of National Electrical

Manufacturers Assn, housewares section, succeeding J. P.

Mcllhenny, v.p. of Dynamics Corp. of America Waring
div. . . . Matthew L. Bergin retires as RCA distribution

administration mgr. after 46 years with RCA and Mai’-

coni . . . Charles Tierney promoted to accessory sales mgr.

of John M. Otter Co. (Philco), Philadelphia, succeeding

Herman Miller, who has resigned to establish own elec-

tronic distributing business . . . Irving Rose pi’omoted to

coordinator of hi-fi sales. Allied Radio Corp., succeeded as

sound products marketing mgr. by Harold Schulnian . . .

Leo G. Rappoli, ex-GE, named controller of CBS-Hytron
semiconductor operations . . . Samuel M. Mittleman, ex-

Victor H. Meyer Distributors, N. Y., named sales mgr. of

Sylvania’s New Jersey branch, succeeding A. S. Ross,

resigned . . . Col. Daniel B. White (USAF ret.) named asst,

mgr. of Eastern operations, Packard-Bell . . . Norman
Scott resigns as Sylvania district mgr., Charlotte, N. C.

. . . Nathaniel H. Sperber, ex-Chambers, Wiswell, Shattuck,

Clifford & McMillan Adv., named Raytheon publicity mgr.

Industry contributions of $155,000, obtained through

efforts of Motorola’s Paul Galvin and retired Powel

Crosley Jr., have made possible memorial to late Zenith

Radio founder-pres. Comdr. Eugene F. McDonald Jr.

—

a Laboratory for Exfoliative Cytology at the U of Chicago

Medical Center.

Dr. Mervin J. Kelly, pres, of Bell Labs, named chair-

man of special National Academy of Science committee to

study scientific programs of the Dept, of Commerce and
recommend steps to gear them to changing needs of science

& industry. John C. Green, director of Dept.’s Office of

Technical Services, is exec. secy.

Sam Morris, pres.-chairman of Nuclear Corp. of Amer-
ica, has been appointed consultant to U. S. Dept, of Com-
merce electronics div. headed by Donald S. Parris, serv-

ing without compensation primarily on matters relating

to electron tubes and nuclear-electronic apparatus.

E. Burke Wilford, an aeronautical engineer, heads

new research & development div.. Small Business Admin-
istration, set up “to pry more R&D work for small firms

out of Defense Dept.”

Donald G. Fink, I’hilro dii-ector of reseai’cli, ex |)i‘es. of

IRE, receives N. Y. Itistitule of 'I’echnology award for con

Iributions iminoving technological training standards.

Skyrocketing stereo sales in 1959 were forecast by
Admiral pres. Ross Siragusa addressing distributors in

Chicago this week. He said high fidelity has “come into

its own” as a home entertainment medium and is “one of

the bright stars” for next year. Of TV, he said:
' “We

have reached the high saturation point and have experi-

enced the natural dip that follows. But, already we see

the start of another climb, generated by replacements and
second sets in the home. When a replacement market in-

creases to the point where it offsets the decline caused
by saturation, you begin to see a healthy increase in total

unit sales.” About 6,000,000 TV sets will be sold next
year, Siragusa predicted, vs. 5,000,000 this year. Admiral
introduced what is said to be the first TV portable with
wireless remote control priced at $220, and added one
table model and 5 consoles to its 1959 line ranging in

price from $270 to $310.

Zenith held the price line on a completely new series

of TV and stereo phono models introduced to distributors

in Chicago this week. Deciding not to follow the lead of

other major set makers who have boosted prices from
$10 to $25 (Vol. 14:47-48, 50), sales v.p. L. C. Truesdell
said: “In the face of rising material and labor costs and
the fact that a number of models in our line showed un-
satisfactory profits this year, we would be justified in

raising prices. However, we feel Zenith should take a
stand to fight the inflationary trend in the TV field.” The
company’s new 1959 line includes 34 basic TV models
priced from $140 to $575, and 20 stereo models priced
from $150 to $800. Exec. v.p. Joseph S. Wright told dis-

tributors that Zenith is now in first place in TV industry
sales and that it will engage in a multi-million dollar

expansion program next year.

CBS Inc. transfers its phono operations from Columbia
Records to subsidiary CBS-Hytron, manufacturer of tubes,

transistors & components, with H. C. Bonfig, CBS market-
ing service v.p., acting as marketing consultant to newly
formed Columbia phonograph dept, in N. Y. This week,
CBS added 9 models to its 1959 phono line, including 5
self-contained stereo portables, 3 stereo-equipped consoles,

one self-contained stereo console, ranging in price from
$39.95 to $399.95.

TV sales to dealers in Canada for 10 months ended
Oct. 31 were 338,895 sets vs. 365,857 in same 1957 period,
EIA of Canada reports.

Virgil H. Disney, mgr. of Armour Research Founda-
tion electrical engineering dept., elected pres, of 1959 Na-
tional Electronics Conference.

Senate Commerce Committee is one of first tenants of
magnificent new Senate Office Bldg., having moved Dec. 11
from Capitol. Room No. is 5108, and that of communica-
tions counsel Nicholas Zapple & staff is .5202. Chairman
Magiuison (l)-Wash.) has oltlces at 5108, also retains
present offices in 127 Old Senate Office Bldg.
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Bell's Nobile-Phone Ideas: Pressure on FCC to take
chunk of uhf TV spectrum and allocate it for a

phone-in-your-car system (or other non-broadcast
use) is based on this reasoning, as expressed by
AT&T engineer F. M. Ryan (see p. 2) :

“It has become evident that the TV problem
in this country cannot be solved by the allocation

of a large number of frequencies and that the

present block of frequencies at the upper end of

the 25 to 890 me spectrum is being used only very
inefficiently. This condition certainly is not going
to exist for very long—there is too much pressure

from many sources for that to happen. Time is

running out and if a forward-looking step is not

taken now the door may well be closed for many
years—if not for generations.”

Ryan said the desired 75 me (Ch. 63-75) needn’t be

allocated immediately or for entire U.S. at one time—but

that long-range plans should guarantee availability of the

spectrum when needed so that telephone company “would
not be heading up a blind alley.”

Bell System certainly doesn’t want to antagonize radio

manufacturers, and Ryan spread before set makers a

glowing vista of a new market: “A big part of this job

would be the responsibility of the radio and automotive

industries. It is obvious that the mobile radio units must
do things that they do not do now and they must be con-

siderably cheaper than they are now. However, given a

huge potential market, the radio industry would certainly

bring this about. As far as the Bell System is concerned

we hope that the radio and the automobile industry and

other industries will design, build, merchandise and service

2-way mobile radio units in the same way as they do for

broadcast I’eceivers or other optional features in automo-

biles.”
* * *

Market can’t be predicted with precision, Ryan said

—

“but there are many clues that lead to the inescapable con-

clusion that the future market for mobile service is enor-

mous—if the service is good.” He then pointed to:

(1) Move to suburbs—“core-city” population growing

5'/c in last 5 years while suburban grew 30%.

(2) Existence of 11,000,000 trucks & buses and 55,-

000,000 cars traveling 600 billion miles annually (half of

it for business purposes).

(3) Vast growth of multi-lane highways.

(4) Doubling of fixed phones in last 10 years, 4-fold

increase in residence extension phones, increase of calls-

per-person-per-year from 320 to 460.

(5) Doubling of outdoor phones to 125,000 in last 3

years.

(6) Prevalence of auto radios—90% of cars so

equipped.

(7) Readiness of public to buy optional car equip-

ment—with 70%. of 1957 cars having automatic transmis-

sion, Vs having power steei'ing & power bi'akes.

“With a band such as that recommended and technical

advances that are confidently expected,” Ryan said, “1000

channels could be made available in a single metropolitan

area. With each car having access to 7 channels, good

service could then be given to around 30,000 mobile units

in a single area; several hundred thousand in the whole

country. This compares to a maximum of 25 channels

with 1500 units in one area—and poor service today. As a

first step, it is proposed to build a system having a capac-

Top 500 Research Firms: TV-iadio makers and other
electronics firms rank high on roster of 500 American
companies receiving prime defense contracts for experi-
mental, developmental & I’esearch work during fiscal year
ended June 30. GE ranked first with awards totaling

$302,045,000, followed by North American Aviation with
$288,302,000, General Dynamics with $256,093,000. The
electronics firms included in Defense Dept, list, with total

of contracts and rank:

R & O R & 1)

Contracts Contracts
(000 (000

omitted) Rank omitted) Rank
GE S302.04.'i 1 $ r^,7oi 73
General Dynamics 256.093 3 Hughes Tool 2,961 82
Westlnghouse 163,447 7 Texais Instruments 2.645 89
Sperry Rand 136.849 8 Admiral ... 2.621 90
Hughes Aircraft 132.186 10 Reeves Instrument 2.600 91
Western Electric 116.736 13 Farnsworth 2.444 95
Raytheon 65.576 14 2 280 99
RCA 60.817 15 DuMont Labs _ 1.855 114
Ramo Wooldridge 44.515 19 Clevlte 1.837 116
Amer. Boisch Arma 44.338 20 Lenkurt Electric 1,796 119
Avco 43,827 21 1 422 130
Bendix Aviation 31.238 25 Vartan . 1.153 148
IBM 28.519 27 Siegler Corp. 1,139 150
Burroughs 22,949 28 Gilflllan Bros. 1.010 162
Sylvania 19.801 31 Bulova 934 166
Mpls. Honeywell ._ 17,283 32 Lear 921 168
Collins Radio 17,013 33 Litton Ind. of Md. 849 175
ITT 16,040 34 so.s 22J»

Motorola 14,659 37 P. R. Mallory 370 270
Phllco 13,829 38 2S2 2.78

Litton Ind. - 9,400 49 Packard-Bell 348 283
Hallicrafters 8.646 50 Skiatron
Hoffman 6,176 57 Eaectronlcs 264 334
ESnerson Radio 5,001 62 Lansdale Tube 232 358
Magnavox 4,556 63 Beckman Inst. 220 373

ity of about 200 channels, to be located in the allocated

band so as to permit orderly expansion.

“With further developments—and the economies which
would be brought about by large production—in 15 or 20
years it should be possible to get several thousand chan-
nels which with improved control methods would permit
good service to 100,000 to 200,000 or even more mobile
units in a single area; several millions in the country. This
might not be enough in 25 years from now but unless the

spectrum is almost entirely blocked, ways can undoubtedly
be found then to go ahead.”

“Greatest year in our 50-year history” is anticipated

in 1959 for Indiana Steel Products Co. by pres. Robert F.

Smith, reporting sharp increase in business began at end
of 3rd quarter, with Valparaiso, Ind. plant enjoying high-

est production month in its history in Oct. and payroll

at all-time high. Net income after taxes for 10 months
ended Oct. 31 was $385,857 ($1.32 per share) vs. $688,653

($2.35) in same 1957 period. Big magnetic products firm

reports sales at its Stearns div. in Milwaukee still below

last year, and Canadian subsidiary showing small profit

despite fact sales are 25% off previous high.

Radio Condenser Co., Camden, N. J. (tuners, instru-

ments, meters, components) doubled its Aug.-thru-Oct.

earnings over same period last year, will end year with

profit despite first-half loss, reports pres. R. E. Cramer,

who also foresees good 1959. In 1957, earnings were $238,-

421 (55(* per share) on sales of $15,654,029—but 1958 fig-

ures will fall somewhat lower.

AT&T board voted 3-for-l stock-split this Aveek and

10% increase in annual dividend rate, subject to latifica-

tion at annual stockholders meeting April 15 by its more
than 1,625,000 shareholders. Stock closed at 223 Dec.

19 after having attained all-time high of 22714.
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Ampex Corp., Videotape developer whose success story

is one of broadcast equipment industry’s phenomena (Vol.

14:40), will increase sales by 48%, earnings by 67% in

fiscal year ending next April 30, pres. George I. Long Jr.

told N. Y. Society of Security Analysts. Raising sights

on earlier estimates for year, he said sales should ap-

proximate $44,000,000 vs. $30,100,000 last year, net profit

should be around $2,575,000 vs. $1,540,000. For 6 fiscal

months ended Oct. 31, sales wei’e $16,100,000, earnings

$665,000—about 36^ per share after 214-for-l stock split

in April (Vol. 14:17). Other points made by Long: (1)

Within 5 years or less, Ampex sales should reach $100,-

000,000. (2) Magnetic tape recorders, for which home
market is increasing, share sales honors with Videotape

recorders. (3) Company’s export business is growing,

sales heading toward $7,350,000 in current fiscal year vs.

$2,700,000 year earlier. (4) Govt.-sponsored research is

increasing, leading toward production contracts for air-

borne Videotape equipment.

TV replacement market of 11,500,000 sets annually by

1963 is foreseen by Packard-Bell pres. Robert S. Bell who
told stockholders that “in five years there will be 55,000,000

homes in the nation needing new sets.”

McCann-Erickson’s San Francisco office named to han-

dle advertising for instrumentation div., Ampex Corp.,

Redwood City, Cal.

Dividends: Motorola, 371^<‘ payable Jan. 15 to stock-

holders of record Dec. 31 . . . Columbia Pictures, 214%
stock Jan. 30 to holders Dec. 26 . . . Electronic Assoc.,

2% stock Dec. 31 to holders Dec. 23 . . . Daystrom, 30c

Feb. 16 to holders Jan. 27 . . . Radio Condenser, 5(* Dec.

22; Avco, 10(* Feb. 20 to holders Jan. 16.

TV & Radio Shipments: TV shipments to dealers in

Oct. declined from Sept, and continued to lag behind last

year. EIA reports that Oct. shipments were 542,081 sets

vs. 663,073 in Sept, and 624,044 in Oct. 1957. First 10-

mo. shipments totaled 4,040,199 sets vs. 4,873,819 in same
period last year. Radio shipments for first 43 weeks of

this year ending Oct. 31 were 6,132,626 vs. 6,830,249 in

same 1957 period. First 10-mo. TV & radio shipments by
States

:

state TV Radio
Ala — 53,775 75,197
Arlz. —- 28,193 36,154
Ark. 32,516 32,158
Cal. 403,044 475,428
Col. 35,890 47,597
Conn 65,336 80,854
Del 11,078 13,587
D. C. 44,781 71,340
Fla. 141,996 157,793
Ga 77,949 111,704
Ida - 12,852 20,845
ni 238,947 482,339
Ind. 102,402 113,189
la 50,565 70,679
Kan 48,013 67,454
Ky. 61,204 74,831
La. 66,070 77,886
Me. 20,925 35,996
Md 59,398 124,521
Mass. - 138,704 224,721
Mich 146,143 221,886
Minn. 63,249 103,106
Miss. 31,190 38,645
Mo 99,438 175,128
Mont. 17,606 18,844
Neb 34,696 37,211
Nev 6,325 11,697
N. H. 13,007 20,956

State TV Radio
N. J 148,641 250,508
N. M. ....... 17,014 16,913
N. Y ... 445,772 893,394
N. C ... 81,069 102,257
N. D. ... 11,895 18,995
Ohio — —... 216,974 347,204
Okla . _. 52,199 59,512
Ore. _. 41,170 77,347
Pa ... 293,524 457,645
R. I _ 22,722 39,049
S. C. „ 33,299 44,644
S. D 12,224 14,160
Tenn. ... 63,909 83,912
Tex .. 198,438 286,177
Utah ... 19,470 26,985
Vt. ... 7,640 12,929
Va ... 69,167 98,307
Wash ... 65,362 94,674
W. Va. ... 38,552 37,947
Wis. ... 72,280 120,728
Wyo. ... 9,979 8,159

U. S. TOTAL 4,026,592 6,113,192

Alaska ... 2,191 4,973
Hawaii ._ 11,416 14,461

GRAND
TOTAL 4,040,199 6,132,626

Arvin enters stereo hi-fi field with self-contained stereo

phono listing at $99.95 and dual speakers that may be
placed 10 ft. apart.

Audio Engineering Society schedules 6th annual West-
ern Convention at Hotel Biltmore, Los Angeles, Feb. 17-20.

Recently formed Radio I’ress (18 E. 50th St., N. Y.,

Plaza 3-3822), feeding radio stations with world-wide news
and “beeper-phone” reports, now has 19 station clients,

having signed up following last week: Triangle stations’

WFIL, Philadelphia; WFBG, Altoona; WNHC, New Ha-
ven; WNBF, Binghamton—and Air Trail group of WING,
Dayton; WCOL, Columbus; WIZE, Springfield, Mass.;

WKLO, Louisville. Radio Press pres. George Hamilton

Combs, N. Y. attorney who was an ABC commentator in

Europe during war, says he expects to have 200 stations

signed by March 15. Organization has full-time staff in

N. Y., London, Paris, Rome & Beirut, is served from Wash-
ington by News Associates Inc., claims 4126 stringers in

90 countries. Radio Press v.p.-gen. mgr. is Stewart Barth-

elmcss, ex-ABC Radio v.p.

National Theatres Inc. consolidated earnings fell to

$1,302,000 (48f per share) in fiscal year ended Sept. 30

from $2,666,000 (84c) year earlier, pres. John B. Bertero

reports in proxy statement to stockholders urging approval

of plan to acquire National Telefilm Assoc. (Vol. 14:46).

Shareholders of National (300 theatres; WDAF-TV &
WDAF, Kansas City) meet Jan. 8 to vote on merger of

NTA (TV film distribution; WNTA-TV & WNTA, Newark-
N. Y.; KMSP-TV, Minneapolis).

ASCAP-radio fee fight will be carried to Federal

court as result of breakdown in negotiations for new over-

all contract replacing one expiring Dec. 31 (Vol. 14:49).

All-industry radio music licensing committee headed by
Robert T. Mason (WMRN, Marion, 0.) voted unanimously
this week to petition District Coui’t for So. N. Y. to fix

broadcast license rates under 1950 ASCAP anti-tmst con-

sent decree, which provides that stations may continue

using ASCAP music pending outcome of rate proceedings.

Music Corp. of America, big show business combine
whose MCA-TV subsidiary holds $50,000,000 pre-1948
Paramount feature film package (Vol. 14:41), made an-
other big move into TV this week, completing $11,250,000
deal to buy Universal Pictures’ Universal City, Cal. real

estate & movie studios. MCA’s Revue Productions, which
now uses Republic Pictures studios for TV film produc-
tion, is expected to move to Universal lot, which includes

150 buildings. Part of facilities are being leased back by
Universal for theatrical production.

Weather radar system for TV stations, making it

possible to telecast a picture of approaching storms as
far as 150 mi. away, has been developed by RCA. Through
u.se of studio vidicon film camera, radarscope presenta-
tions of storm may be transmitted to TV viewers, with
radar picture superimposed on map. RCA announcement
said station personnel can be trained quickly to identify

type, size, other characteristics of storms, even determine
extent of rainfall.

Storer handed permit for WVUE, Philadelphia (Ch.

12) back to FCC this week—and assignment, originally

allocated to Wilmington, is presumably now open to all

comers (Vol. 14:37,42,44). Only application yet filed is

that of Rollins, with uhf WHYY-TV, Philadelphia (Ch.
35 educational) making pitch for channel with backing of

Joint Council on Educational TV but filing no formal
application as yet.

U. S. Information Agency (Voice of America) has
openings for electronic, electrical, civil & mechanical en-
gineers for work on its broadcasting facilities at home and
abroad at salaries of $7030 to $11,355. Address inquiries

to USIA Personnel Office, 1776 Pennsylvania Ave. NW,
Washington.
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New York's News Void & TV: It would take a re-

search survey to explain why, but New Yorkers
apparently aren’t flocking in large numbers to

their TV sets for news they can’t get from the 9

dailies (total circ., 5,500,000) closed since Dec. 9

by strike of Newspaper & Mail Deliverers Union
(Vol. 14:50).

All N. Y. television stations which regularly

carry news programs (Metropolitan’s WNEW-TV
doesn’t) stepped up their newscasts even more
than they did at start of walkout, several claiming
audience increase of at least 10% for them. Cir-

culation of TV Guide—an index to interest in pro-

gram listings—went up 77,000 in metropolitan
area to 1,400,000.

But we asked American Research Bureau for overall

Arbitron ratings for city’s TV newscasts before strike

started and also after it was under way. All 15-min.

newscasts Dec. 2-8 averaged out to rating of 6.7% of total

TV viewers. Rating for Dec. 9-15 was 6.6%.

CBS’s WCBS-TV, which added 90 minutes of news
daily, figured it gained as much as 20% in audience for

some newscasts, with the Arbitron rating showing biggest

increases for late news show. NBC’s WRCA-TV saw no
immediate indication of rise in news audience; ABC’s
WABC-TV had no report of increase. WOR-TV’s news
ratings were “fractionally up.” N. Y. News’ WPIX re-

ported its news ratings were “all over the lot,” but at

times probably represented 10-15% rise in viewex’s.

’K

Listener estimates for radio newscasts weren’t avail-

able, but stations presumably filled much of news void

left by absent newspapei’s, N. Y. Times’ WQXR doing

particularly newsworthy job with help of newspaper’s

staff. Times staffers also joined with NBC News to put

on special “Sunday Times of the Air” show, carried by

WRCA-TV in N. Y. and WRC-TV in Washington.

In any event, any question as to whether TV can

—

or should—provide any real substitute for dailies in a

newspaperless town is being answered again in N. Y.—as

it has been in a half-dozen cities hit by big newspaper
strikes in recent years. The answer: TV’s role is stopgap

CATV Copyright Suit: Community antenna in

Helena, Mont, was sued again this week by Ed Craney’s

KXLF-TV, Butte (Ch. 4), in common law copyright action

filed in state court in Helena. CATV system no longer

distributes KXLF-TV signals but it does use those of

KFBB-TV, Gi'eat Falls (Ch. 5), which in tdrn repeats

some KXLF-TV programs. KXLF-TV had previously at-

tacked CATV in Federal District Court, alleging infrac-

tion of FCC “rebroadcast” rules—^but it dismissed appeal

(Vol. 14:44). Meanwhile, NAB continued to prepare its

own copyright suit against CATV (Vol. 14:50). CATV-
microwave hassle in Helena was settled in favor of micro-

wave grantee James G. Edmiston this week, as FCC grant-

ed him authority to go ahead with plans to feed 2 Spokane

signals to CATV system in Helena (Vol. 14:50). Com-
mission had held up permission for a week, on petition

of Craney’s KXLJ-TV, Helena (Ch. 12). Comrs. Hyde &
Craven dissented, would have held up microwave service.

Comr. Cross abstained, but issued statement displaying

sympathy with Edmiston who has had grant for a year

and spent $72,784 in construction on strength of FCC’s

CP. If grant had just been made, he said, he’d favor a

hearing on KXLJ-TV’s complaint.

at most, and newspapers don’t lose readers permanently
to TV after strikes are over.

We put the question to TV network news chiefs, all

of Whom agreed that N. Y. stations were doing excellent
job in strike emergency. Their comments: Sig Mickelson,
CBS Inc. v.p. for news & public affairs—“Each of the
media has functions to perform, and there are newspaper
functions which TV can never perform, especially for
special-interest readers.” Wm. McAndrew, NBC-TV v.p.

for news—“We’ve always looked on newspapers as com-
plementary to TV—or the other way around. Neither is

supplanting the other.” John Daly, ABC v.p. for news &
public affairs—“The 2 media are always supplementary,
one to the other; that’s as it should be.”

There have been few research studies of newspaper
strike and post-strike effects on TV. But TvB research
director Dr. Leon Arons told us that TvB experience has
shown that audience—and advertisers—which went over
to TV during strikes almost invariably return to news-
papers. And ANPA’s Bureau of Advertising enthusiasti-

cally agi-eed, citing supporting evidence in such strike-hit

cities as Detroit, Boston, St. Paul, Galveston, Philadelphia,

Peoria, Lima, 0., and Worcester, Mass.—and N. Y. itself

in 1953.

Most recent survey of TV in a strike town was con-

ducted in Peoria by Donald E. Brown & Marlow Froke
of U of 111. School of Journalism, after Newspaper Guild
closed Journal Star for 2 months early this year, leaving
news field to WTVH, owned by Journal Star, and to

WMBD-TV & WEEK-TV, along with 4 radio stations.

Peoria survey, printed in Aug. Bulletin of Radio &
TV News Directors Assn., concluded that while “radio
& TV news coverage had been appreciated” by many in

one-newspaper town, “Peorians missed their paper.” Also:
“The Peoria newspaper strike has confirmed the obvious
fact that the newspaper is very much here to stay, and
so are radio & TV.”

Back in 1955, Market-Opinion Research Co. conducted
random poll of 1000 Detroiters while Free Press, News
and Times were struck. Survey showed 79.3% turned to

TV for news, 62.2% to radio (Vol. 11:53). But at same
time Nielsen poll indicated that 97% of Detroiters inter-

viewed wanted to go back to reading same newspapers
after strike was over.

CBS radio affiliation of KTUL, Tulsa, will be cancelled

Jan. 4, effective date of network’s new PCP plan which
also has led to disaffiliation of WJR, Detroit, and WSAN,
Allentown, Pa. (Vol. 14:50). Confirming “painful” decision

to leave CBS after 25 years, KTUL pres. James C. Leake
said Griffin station will operate as independent, that it’s

“abundantly clear” no radio network now provides pro-

graming “that today’s listener wants & needs.” KTUL
gen. mgr. James H. Schoonover termed PCP compensa-
tion proposals “wholly unacceptable [and] nothing more
than a brokering arrangement.” KTUL-TV is ABC-TV
affiliate.

All-network-AFTRA agreement on new contract terms

was reached at week’s end by negotiators for union and

CBS, NBC, ABC & Mutual—lifting threat of national

TV-radio strike by 12,000 employes which had been hang-

ing over industry since Nov. 15, when old contract expired

(Vol. 14:47). Subject to membership approval at meetings

next month, settlement included: (1) Raise in announcers’

pay from $10,000 to $11,000 per year. (2) Pay for per-

formers for first 8 repeats of taped shows instead of first

5. (3) Boosts in rehearsal pay scales. (4) Resilient floor

coverings for dancers.
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SUMMARY-iNDEX OF THE WEEK'S NEWS— December 27, 1958
THE OUTLOOK FOR 1959 as seen by Digest soothsayers, TV 6c RADIO FAIL PUBLIC by sticking to straight news,

whose past prediction record has stood up well—with shunning opinions by commentators on issues, soys

one notable 1958 exception (p. 1). Civil Liberties Educational Foundation (p. 7).

STUDY OF TV-RADIO CRITICS near completion for Fund

for the Republic by newsman Patrick McGrady, who
soys "it's the attitude that counts" (p. 4).

36 STATIONS STARTED IN 1958, some in major markets

as network basics; one of 13 that quit may be back.

Notes on upcoming stations (p. 5).

LIST OF NEW 1958 TV STATIONS in U. S. and Canada—
and 13 in U. S. that went off air during the year, in-

cluding starting & quitting dotes (p. 5).

TV NETWORK BILLINGS continue upward climb in Oct.,

rising 6.6% from Oct. 1957. Totals for 10 months are

10.1% ahead of same period last year (p. 6).

RADIO'S FINANCIAL IMPROVEMENT in 1957 documented

by FCC. Receipts up 7.8% to $517,900,000, profits up
11% to $54,600,000 (p. 6).

NETV/ORK TV LEADS AGAIN in Notional Advertising Index

for Oct. while newspapers, magazines, outdoor show
first monthly 1958 gains over 1957 (p. 7).

JUSTICE DEPT. & FCC DISAGREE on PhUco protest of NBC
license renewal, in brief before Supreme Court. Justice

claims FCC should give Philco a hearing (p. 8).

NECROLOGY, 1958: List of those in TV-radio, related arts

& industries who died (p. 14).

Manufaeturing-Distribufion-Finanee

TRADE PREDICTIONS FOR 1959 indicate modest first-half

increase, bigger boost as year goes along. New TV-

radio features planned for midyear (p. 11).

BREAKUP OF CANADIAN PATENT POOL no business of

ours, says Toronto's influential Financial Post. Anti-

trust action also is criticized at home (p. 13).

1959 OUTLOOK-THE DIGEST'S PREDICTIONS: Our batting average has been pretty high in
this neck-sticking-out dept, in past years — albeit we made one egregious goof in
this column year ago (Vol. 14:1) when we predicted that the then Moulder committee
"won't find any sensations" at the FCC. But, then, who among us ever dreamed 1958
would be a year of such tribulations for that always-harrassed agency?

Our soothsaying stood up rather well , otherwise — and so we venture forth
once again on subjects of most vital interest and importance to our readership.
What follows is the gist of consultations with authorities in each field and of the
best thinking of our own staff after numerous editorial conferences:

Allocations: Lots of study — no final action . FCC will study the TASO tech-
nical findings. President's advisors and everyone else v/ill study recommendations
of Special Advisory Committee on Telecommunications. FCC & military will study the
possibility of releasing military vhf frequencies for TV, will decide it's not feas-
ible. FCC will study non-broadcast services demands for vhf TV spectrum. Senate
Commerce Committee will blast Commission because it isn't making uhf work.

Network Practices: FCC will say must-buy must go — and it will be gone, as
NBC joins CBS & ABC in discontinuing the practice. FCC will say that option-time
must stay — and it will stay. But Justice Dept, will say it's illegal, will go to
court to try to prove it — and matter will dangle in courts balance of year. Com-
mission will promulgate some minor changes recommended by its staff, won't buy the
major ones such as lowering ceiling on multiple-station ownership.

Programming: TV schedules will go right on attracting large criticism — and
large audiences . News and special events will get more time in some quarters, due
possibly to Murrow-type critiques (Vol. 14:48), the Magnuson query (Vol. 14:51) —
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and, probably most important, the forecasts of a bull market for general business
(Vol. 14:50), which would mean more spendable income for TV. No one foresees abate-
ment of giddyap sagas. Specials — the darlings of public, press & advertisers alike
— will continue strong. Live shows may make progress. ABC's idea for kicking off
new shows in spring, to give them healthy rating momentum by time competitors get
going in fall, may eventually prod others to follow — which would end traditional
viewer unhappiness about summer program doldrtuns. As to violence, nets plead not
guilty; syndicates aren't talking; and the scriptv/riters know that, as in radio's
emotion-charged, quarrelsome soap-opera heyday, conflict is the audience-catching
essential ingredient of their finished product — and nothing is more tellingly
"conflict" than a punch in the jaw.

20 New Stations—Naybe:
" There won't be as many as 40 new station starters in

1958," we said in this column a year ago — and the exact number turns out to be

36. We had predicted 40 for 1957, and hit it on the nose. That compared with 45 in

1956, 59 in 1955. Now, we're quite sure number won't exceed 20 in 1959 . basing fig-
ure on number of CP holders who actually have equipment on hand or who have signed
network affiliations. Total number of CPs outstanding is 188 — but 135 are for
uhf's which probably won't be built. Progressive decline in the number of new
starters is readily explained; channel availabilities, economic limitations, hesi-
tancy to venture into uhf. Of the 20 we predict for 1959, at least 9 will be educa-
tionals. Only 2 Canadian newcomers are presently slated for 1959 vs. 5 that started
this year. Thirteen stations quit the air in 1958, all uhf's save 2; latter were in

Kalispell, Mont. (Ch. 9), which returned to air in Oct. after 6 months of shutdown,

and in Philadelphia-Wilmington (Ch. 12), closed down by Storer on Sept. 13. [For

complete list of U.S. & Canadian stations starting & quitting in 1958, see p. 5.]

Federal Communications Commission: No "ripper" legislation to abolish FCC and

establish a new agency. But Congress will adopt law making "influence" attempts a

crime. Incumbent commissioners will hold up well rnider additional wild charges from

Capitol Hill; some former members' troubles will continue and some Congressmen will

be embarrassed by boomeranging allegations. Chairman Doerfer will continue to try

mightily to cut red tape, speed decisions, probably ini vain. Comr. Hyde will be

renominated, confirmed rapidly. One member will resign to take good job.

Federal Trade Commission: Already under hot Congressional fire for not doing

enough, FTC will bear down more heavily than ever on fraudulent TV & radio commer-

cials. Tiny staff of special TV-radio monitoring unit will be expanded linder new

chief Charles A. Sweeny (Vol. 14:49). Tip: Advertised claims for drugs and cosmetic

preparations have long been Sweeny's particular interest.

Subscription TV; More noise — not much else . Rep. Harris' Commerce Committee

will conduct hearings, provide fine forum for antagonists. Hearings will run in

fits and starts — for months & months. FCC will hold everything pending Congres-

sional action, and no action will come next year. Meanwhile, there'll be big gushes

of publicity about plans to wire up huge cities for closed-circuit pay-TV, outside

FCC jurisdiction, while insiders mulct suckers via promises of fantastic future.

Educational TV: Ei^ht more ETV stations having gone on the air in 1958 (making

total of 35), and 9 scheduled to start in 1959, ETV's status still is a long way from

GE's Paul Chamberlain's predicted "more educational than commercial stations within

10 years" (Vol. 14:39). But there would seem to be real substance to Chamberlain's

thinking when you contemplate growing student populations, teacher stortages, demand

for trained personnel, efficacy of TV as a teaching: medium — and, inevitably, the

eventual channeling of public moneys into ETV . Commercial interests will continue

expanding ETV shows, most notable of which is NBC's smash " Continental Classroom ."

Congressional supporters of Federal aid to ETV will pick up where they left off last

session (Vol. 14:46) and push through legislation authorizing govt, grants to help

schools buy equipment. Sen. Magnuson (D-Wash. ) and Rep. Udall (D-Ariz.) will rein-
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troduce bills for $51,000,000 aid to ETV ($1,000,000 for each State and Territory)

and momentum from last Congress, when program was approved by Senate and by House

committee, should be enough to bring enactment. President Eisenhower's budget-

balancing barrier to new Federal expenditures will be a hurdle, but there's enough

support to jump it. Meanwhile, Ford Foundation, supporting Joint Council on Educa-

tional TV and the Ann Arbor Center, continues lead in priming ETV pumps — and pro-
jected new School of Communications at U of Pennsylvania (Vol. 14:51) is concrete

evidence of great importance now attached to training of youth for TV-radio careers.

Community Antennas, Boosters, Etc.: Bills will be introduced to require FCC to

regulate CATV; hearings will be conducted but bill won't pass next year. FCC will

employ various devices to keep proposed CATV-microwaves from producing competition
to small-town stations. CATV operators will provide more & more services to their
subscribers — more TV channels, AM, FM, even stereo. Number of CATV systems will

increase slightly from today' Si 600-odd, but number of subscribers will grow rapidly.
Unauthorized boosters will be outlawed — or firm engineering standards will be im-

posed, but booster operators will be given lots of time to go off air or to comply
with new standards. Uhf translators will pop up like mushrooms in spring & siammer

— tripling today's 146 — and 100-watt operations will show surprising range,
bringing good TV signals to more isolated hamlets.

Transfers of Stations: This was the most active year ever for station sales and
transfers, TV-radio properties ranging in sales prices from the $20,000,000 paid by
CBS for Philadelphia Bulletin's WCAU & WCAU-TV (Ch. 10) — $12,600,000 being evalua-
tion on the TV, $3,000,000 on radio, $4,000,000 on plant & real estate — to low of

$50,000 in recent deal (Vol. 14:50) for debt-ridden KDRO-TV, Sedalia, Mo. (Ch. 6).
It's anybody's guess whether there will be any more deals as big as the one in Phil-
adelphia, which ranked ahead of the $15,750,000 paid Bitner by Time Inc. for 3 TVs &

3 AMs, the $10,000,000 by Storer for Herbert Mayer's Cleveland vhf & Portland lihf,

the $9,750,000 by Westinghouse for DuMont's pioneer Pittsburgh station (now KDKA-TV)
and the $8,500,000 it paid for Philco's WPTZ, Philadelphia (now WRCV-TV). But if

more major stations are sold, it can be assumed the figures will run high . Though it

would seem no more "bargains " are available among the 500-odd commercial stations,
plenty of capital is seeking TV outlets — including virtually every multiple owner
who doesn't already have his full allowable quota of 5 vhf's & 2 uhf's. [For owner-
ships of all stations, see TV Factbook No. 27; for multiple ownerships, pp. 385-88.]
As for AMs , hardly a week passes without reports of station sales, duly recorded in
our weekly AM-FM Addenda, but few ever achieve 7-figure dimension.

Movies & TV: Hollywood dike against relea se of post-1948 features to TV —
already cracked by such big companies as Republic Pictures & United Artists — will
suffer further erosion in 1959. It may be broken wide open. New American Congress
of Exhibitors will try to come up with save-the-theatres device to "hold the line at
'49." But Theatre Owners of America proposal to buy up newer titles, thereby keep-
ing them from TV screens, is getting nowhere. And pre-1948 backlogs won't last for-
ever in a voracious TV market, which has been godsend to hard-pressed studios. They
will be under increasing pressure from stockholders & banks to unloose their post-
1948 libraries. At same time more & more movie-makers will go more & more into pro-
duction for TV, concentrating on "blockbusters" for theatrical release. Note : One
of last holdouts against TV, Sam Goldwyn, probably will make his backlog of top-hole
features available soon for TV syndication; negotiations are under way.

Foreign TV: Year of greatest growth vet — sets-in-use rising from 25,000,000
to 35,000,000, stations from 600 to about 800. Britain, Japan, Italy & Germany will
continue to lead in TV penetration — but some others will spurt suddenly, notably
France and several Latin American countries. Clamor for commercialization will rise
to point where some Govts, will give in, as in Britain — after having resisted com-
mercial radio since the start of broadcasting. Critics will deplore TV fare, public
will love it — as in U.S.
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CRITIQUE OF CRITICS NEAR COMPLETION: Influence of TV-radio columnists on programs
has long been an intriguing tmknown, but the industry & public are hoping for some
enlightenment soon — from an exhaustive study. nearly concluded by newsman Patrick
McGrady, under assignment from Ford-endowed Fund for the Republic (Vol. 14:33).

We checked with McGrady last week, found him in throes of writing, expecting
to finish work momentarily. However, he said, it's up to the Fund whether his
report sees light of day — "whether they think it's any good."

McGrady went at .lob in workmanlike fashion , spent 2 months on the road,
interviewing 44 critics on newspapers & magazines. He wouldn't scoop Fund on his
conclusions, of course, but he said report goes not only into content of critics'
columns but into "who-&-what" the critics are personally.

Most columnists come from ,other departments of their publications — "quite
a few from sports, even from obituaries," he said. He noted that Time Magazine's
TV-radio specialist, Dick Seamon, recently went over from sports dept.

"Background of the writers is deceptive ." McGrady said. "The 'ideal' isn't

always ideal. For example, you might expeet a former drama critic to be a natural.
That isn't necessarily so. It's the attitude that counts."

McGrady spent at least 2 hours with each columnist , frequently up to 10-11

hours. He also interviewed station personnel, editors, advertising men, network
executives — "to determine their relationships with critics."

TV reviewers "work too hard " but "they're very well paid in metropolitan
areas — ranging from $9-10,000 to $65,000." Though he didn't identify the $65,000
man, we'd guess that it's N.Y. Herald Tribune Syndicate's John Crosby.

McGrady is an experienced newsman, worked for AP, UP & Chicago Sun-Times,

recently was exec, editor of NBC-TV's "Briefing Session." His study is part of the

Fund's many-sided TV investigation which produced excellent report on TV journalism
by N.Y. Times' Herbert Mitgang (Vol. 14:16). It also has following in the works :

Pay-TV Controversy , by Robert W. Horton, ex-information director of National
Defense Advisory Commission. Censorship , by Charles Winick, of MIT's leisure time

project. Audience Rating Systems , by J. E. Patterson, of Business Week Magazine.

Fund's technique of going about a study is to pick experienced man, keep
hands off his operation, publish his report if it's considered competent.

Courtroom camera coverage by TV & press was
authorized this week by Municipal Judge James Spencer

in Jackson, Miss, despite American Bar Assn.’s Canon 35

ban on photographers at trials (Vol. 14:50). He told

Jackson Daily Nevjs (WJTV) that “newspaper or any

news media . . . has the right to show the public through

photos, drawings & written reporting what their servants

& court guardians are doing.” Only restrictions he laid

down were that cameramen musn’t interfere with court

proceedings, and judge must be notified of 'their plans

before court opens. Earlier, Circuit Court Judge Stanton

Hall, of Hattiesburg, Miss., also authorized “unobtrusive”

photography at trials.

Marie Torre has court date with Federal Judge Syl-

vester J. Ryan Dec. 80 to tell him why she shouldn’t go

to jail for 10 days for refusing to divulge source of N. Y.

Herald Tribune TV-radio column story about singer Judy
Garland (Vol. 14:50). Show-cause order, opening way for

Miss Torre’s lawyers to file motions for delay in execution

of sentence for contempt of court, was issued this week
by N. Y. District Court judge after he received formal

notice from Supreme Court that it wouldn’t review case.

Miss Torre was convicted for defying demand by court

that she name CBS v.p. she quoted in column, which was
cited by Miss Garland in $1,393,333 libel-breach-of-contract

suit against network.

USSR vs. U. S. Networks: Moscow broadcasts by NBC
were banned this week by Soviet press office as “punish-

ment” for evasion of censorship by correspondent Irving

R. Levine in transmitting Dec. 2 interview with Sen.

Humphrey (D-Minn.). Move against NBC followed ex-

pulsion from Russia of CBS’s Paul Niven because network

carried “The Plot to Kill Stalin” on Playhouse 90 (Vol.

14:41,44). But unlike Niven, Levine wms permitted to

stay in Moscow and use cable & telephone facilities. While

Levine was en route to N. Y. Dec. 23 for year-end NBC
shows, his Moscow substitute, Edmund Stevens of Time &
Life, was cut off in middle of broadcast being taped by

NBC here, Russian censors making no explanation. But

30 hours later Stevens’ broadcasting privileges were re-

stored.

TV advances in 1958 despite recession are noted in

year-end statement by NAB pres. Harold E. Fellows, who
boasts: “The achievement of TV in not only holding its

own but actually expanding during a slump demonstrates

the acceptance TV has achieved in American life.” He
notes that: (1) TV advertising increased 10% over 1957

to new high of $1.42 billion. (2) Operating stations

totaled 512 vs. 495 year earlier [actual on-air total is 545,

including 35 educationals]. (3) Sets-in-use grew from

44,500,000 to 48,300,000. (4) TV viewing increased 8%
from 239,000,000 “home hours per day” to 259,000,000.



- 5 -

New & Upcoming Stations: Year draws to dose with

36 brand-new starters, with possibility that one of the 13

that left the air during 1958—CBS’s WHCT, Hartford

(Ch. 18), sold to Edward Taddei group (Vol. 14:46, 49)

—

may get going again shortly after Jan. 1. Eight of the

1958 starters wex’e educationals, 6 were satellites.

There were 7 new commerdals in major markets:

KIRO-TV, Seattle (Ch. 7), which began as basic CBS affili-

ate Feb. 8; KTVU, Oakland-San Francisco (Ch. 2), inde-

pendent, March 2; WTAE, Pittsburgh (Ch. 4), ABC, Sept.

14; WJRT, Flint, Mich. (Ch. 12), ABC, Oct. 12; WKBW-
TV, Buffalo (Ch. 7), ABC, Nov. 30; WTOL-TV, Toledo

(Ch. 11), CBS & NBC, Dec. 5; independent KLOR-TV,
Provo, Utah (Ch. 11), which overlaps into Salt Lake City.

For complete list of 1958 starters, with dates they

went on air and AM affiliations, if any, including the 5

in Canada, see adjoining column.
* * * *

In our continuing survey of upcoming stations, these

are latest reports from principals:

WQEX, Pittsburgh (Ch. 16) hasn’t more specific tar-

get than Jan. or Feb. for start as city’s 2nd educational

outlet, reports gen. mgr. Wm. C. Dempsey for owners, also

operators of Pittsburgh’s WQED (Ch. 13, educational).

GE 12-kw transmitter is on hand, and it will use repaired

GE antenna on WQED’s 500-ft. Blaw-Knox tower.

KDPS-TV, Des Moines (Ch. 11, educational) has post-

poned programming to latter Feb. or early March, re-

ports station mgr. C. F. Schropp, also director of audio-

visual education for grantee Des Moines School District.

It has built 100-ft. of 300-ft. self-supporting tower on

roof of 70-ft. high studio-transmitter house. It will use

5-kw RCA transmitter, 6-bay antenna. Ralph Joy will be

program director; Fred Kelley, educational TV & radio

director; Howard Andreasen, chief engineer.

WMUB-TV, Oxford, 0. (Ch. 14, educational), with

studio-transmitter building scheduled for completion in

Feb., is keeping to March target, writes Stephen Hath-

away, director of broadcasting for grantee Miami U. It

has RCA 1-kw transmitter on hand and 6-section helical

antenna has been installed on 320-ft. Truscon tower.

WENH, Durham, N. H. (Ch. 11, educational), chang-

ing equipment to 5-kw GE transmitter, has moved target

to late Feb. or early March, reports Jere A. Chase, director

of development for grantee U of New Hampshire. Trans-

mitter house on Saddleback Mt. is ready and work on

studios in Memorial Union Building has begun. Stainless

360-ft. guyed tower with 12-bay antenna will be used.

KVOG-TV, Ogden, Utah (Ch. 9) has changed target

from March to Aug. 15, 1959, reports David B. Affleck,

asst. mgr. of radio KVOG. Delivery date of RCA trans-

mitter hasn’t been set, although footings and foundation

are in for 400-ft. Gates tower. Network affiliation hasn’t

been signed; base rate not set. Rep will be Grant Webb.
4c *

CHAB-TV, Moose Jaw, Sask. (Ch. 4), due to receive 6-

kw RCA transmitter soon, still hasn’t more definite target

than “early in 1959,’’ reports mgr. Sid Boyling for owner
J. D. Moffat. Studio-transmitter building is scheduled to

be ready in 6 weeks and anchors are ready for 440-ft.

Walcan tower furnished by Stainless. Base hour will be

$200. Rep will be Television Repi'esentatives.

CJDC-TV, Dawson Creek, B. C. (Ch. 5) has changed
target to Jan. 15, reports pres. H. I,. Michaud. It will use
200 watt GE transmittci-, 70-ft. tower with Alford an-

tenna. Base hour will be $100. Reps will be Donald
Cooke and TV Representatives.

Stations Starting During 1958
With List of Those Which Left Air During Year

List in order of on-air and ofif-air dates.

STATIONS STARTING
CaU Starting AM

Letters City & State Channel Date Adjunct
iKXLJ-TV Helena, Mont .. ... 12 Jan. 1 KXLJ
'KMOT Minot, N. D 10 Jan. 1 —
t WIPR-TV San Juan, P. R. 6 Jan. 6 WIPR
tKUED Salt Lake City, Utah. 7 Jan. 20 —
KRSD-TV Rapid City, S. D — 7 Jan. 17 KRSD
'KTRX Kennewick, Wash. ... ..... 31 Jan. 28 —
WLOP-TV Orlando, Fla. 9 Feb. 1 WLOF
KIRO-TV Seattle, Wash. 7 Feb. 8 —
•WTVC Chattanooga, Term. . 9 Feb. 11 —
'WStJR-TV Ponce, P. R. 9 Feb. 15 —
tWETV Atlanta, Ga. . 30 Feb. 17 —
«KDUH-TV Hay Springs, Neb. 4 Feb. 20 —
KTVU Oakland-San Francisco _ 2 March 2 —
WBPZ-TV Lock Haven, Pa 32 March 2 WBPZ
KGHL-TV Billings, Mont 8 March 15 KGHL
TCVIQ-TV Eureka, Cal. . . ... 6 April 1 —
tKNME-TV Albuquerque, N. M. . ...... 5 May 1 —
KRTV Great Falls, Mont 3 June 15 —
KAYS-TV Hays, Kans ...... 7 Sept. 2 —

t WFPK-TV Louisville, Ky - ...... 15 Sept. 8 —
t WJCT Jacksonville, Fla ._ 7 Sept. 10 —
KBLR-TV Goodland, Kan — 10 Sept. 11 KBLR
WTAE Pittsburgh, Pa 4 Sept. 14 —
KTES Nacogdoches, Tex 19 Sept. 20 —
KCMT Alexandria, Minn. 7 Oct. 8 —
WJRT Flint, Mich. .. 12 Oct. 12 WJR

s‘KULR Kalispell, Mont. 9 Oct. 17 KGEZ
fWEDU Tampa, Fla 3 Oct. 27 —
“KGLD Garden City, Kan. .

—

....... 11 Nov. 5 —
KCIX-TV Nampa, Ida 6 Nov. 9 —

t WUFT Gainesville, Fla. 5 Nov. 17 •WRUF
'“KALA Wailuku, Maul 7 Nov. 19 —
KXAB-TV Aberdeen, S. D. . . 9 Nov. 27 —
WKBW-TV Buffalo, N. Y 7 Nov. 30 WKBW
KVKM-TV Monahans, Tex. 9 Dec. 1 KVKM
“•WWOR-TV Worcester. Mass 14 Dec. 1 —
WTOL-TV Toledo, O. 11 Dec. 5 WTOL
KNOP North Platte, Neb. 2 Dec. 15 —
KLOR-TV Provo, Utah 11 Dec. 17 —

tEducatlonal, non-commercial outlet. •Resumed operation
after being off air. ‘Satellite of KXLF-TV, Butte, Mont. 'Satellite

of KFRY-TV, Bismarck, N. D. =QiUt air Nov. 5, 1958. ‘Resumed
operation as WTVC after move from Rome, Ga., where it used
WROM-TV. ^Affiliated with WAPA-TV, San Juan, P. R. «Satelllte

of KOTA-TV, Rapid City, S. D. 'Affiliated with KIOP-TV, Redding,
Cal. “’Call letters changed from KGEZ-TV. 'Satellite of KCKT,
Great Bend, Kan. 'osatelllte of KONA, Honolulu. “Satellite of
WWLP, Springfield, Mass.

U. S. STATIONS LEAVING AIR IN 1958
CaU

Letters City & State Channel Date
AM

Adjunct
•KGEZ-TV Kalispell, Mont 9 April 7 KGEZ
WITV Ft. Lauderdale, Fla. 17 May 11 —
WFLB-TV Fayetteville, N. C. 18 June 20 WFLB
KSAN-TV San Francisco, Cal. 32 June 21 KSAN
tWKAR-TV E. Lansing, Mich. 60 June 28 WKAR
KFSA-TV Ft. Smith, Ark. 22 Aug. 16 KFSA
WNOW-TV York, Pa. 49 May 31 WNOW
WBLN Bloomington, 111 15 June 5 —
WVUE Wilmington-Phlladelphia 12 Sept. 13 WIBG

••WILK-TV Wilkes-Barre, Pa. . 34 Sept. 10 —
WBUF Buffalo, N. Y. 17 Sept. 30 —
WHCT Hartford, Conn — ..... 18 Nov. 15 —
KTRX Kennewick, Wash. — 31 Nov. 5 —
•Returned to air Oct. 17 and call changed to KULR. **Taken

off air when merger Into 'WNEP-TV, Scranton-Wilkes-Barre (Ch.
16) was completed. fEducatlonal, non-commercial outlet.

1958 CANADIAN STARTERS
Call

Letters City & Province
Starting

Channel Date
AM

Adjunct
CKBI-TV Prince Albert, Sask. 5 Jan. 27 CKBI
CKTM-TV Trols-Rlvieres, Que. 13 April 15 —
CKOS-TV Yorkton, Sask. . 3 June 19
•CFCL-TV-2 Elk Lake, Ont. 2 July 1 —
CKBL-TV Matane, Que. 9 Aug. 19 CKBL

•Satellite of CFCL-TV, Timmins, Ont.
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Network Television Billings

October 1958 and January-October 1958

(For Sept, report see Television Digest, Vol. 14:46)

Network tv billings in Oct. continued their 1958

rise pattern, going 6.6% above Oct. 1957 for total of

$52,503,617, bringing 10-month total this year 10.1% ahead

of same 1957 period—$460,620,257 vs. $418,461,087, accord-

ing to TvB. CBS kept its long-standing volume leadership

with $21,878,506 billings in Oct., but slipped 2.4% under

Oct. 1957, while ABC scored 23.1% increase and NBC
went up 10.2%. Complete TvB report for Oct.:

NETWORK TELEVISION
Oct. Oct. % Jan.-Oct. Jan.-Oct. %
1958 1957 Change 1958 1957 Change

ABC . - $ 9,960,524 $ 8,093,724 +23.1 $ 82,212,708 $ 66,376,706 +23.9
CBS .... . 21,878,506 22,421,673 — 2.4 203,070,337 195,897,167 + 3.7
NBC 20,664,587 18,752,891 +10.2 175,337,212 156,187,214 +12.3

Total $52,503,617 $49,268,288 + 6.6 $460,620,257 $418,461,087 +10.1

1958 NETWORK TELEVISION TOTALS BY MONTHS
ABC CBS NBC Total

January . .. $9,168,609 $22,094,015 $18,344,111 $49,606,735
February 8,441,988 19,410,741 16,785,315 44,638,044
March .... 9,402,407 21,211,070 18,874,597 49,488,074
April 8,739,456 20,628,511 18,283,379 47,651,346
May — .... 8,477,755 20,970,022 18,470,368 47,918,145
June - .... 7,387,586 19,733,057 16,648,462 43,769,105
July - ... 7,083,555 18,322,925 15,702,029 41,118,509
August .... 6,923,735 19,383,736 15,202,021 41,509,492
September . . 6,627,093* 19,427,754* 16,362,343* 42,417,190’

October „ „ .... 9,960,524 21,878,506 20,664,587 52,503,617

* Figures revised as of Dec. 16, 1958.

Note: These figures do not represent actual revenues to the net-
works which do not divulge their actual net dollar Incomes.
They’re compiled by Broadcast Advertising Reports (BAR) and
Leading National Advertisers (LNA) for TV Bureau of Advertising
(TvB) on basis of one-time network rates, or before frequency or
cash discounts.

B. T. Babbitt Inc., 123-year-old N. Y. manufacturer &
marketer of cleansers & toilet products (agencies: Dona-

hue & Coe and Doyle Dane Bernbach Inc.) has purchased

for undisclosed cash price the assets, trademarks, etc. of

Charles Antell Inc., Baltimore manufacturer of lanolin

hair preparations, etc. (agencies: Joseph Katz Co. and

Paul Venze Adv. Assoc.). Both have long been major TV-

radio advertisers. A. N. LaBelle, recently sales director

of Lambert-Hudnut, has been named Babbitt v.p. in charge

of new Charles Antell Div.

“Do’s & don’ts” of TV-radio managers visiting adv.

agency timebuyers are set forth in report on Visits by

Station Management, analyzing responses of 254 panelists

surveyed in 173 agencies throughout the country, being

made available on request from NBC Spot Sales, 30

Rockefeller Plaza, N. Y. NBC gen. sales exeq. Tom Mc-

Fadden says it’s “required reading” for station executives,

suggests “timebuyers will benefit, too, because future

visits will be more concise, more informative and generally

more meaningful.”

WLW Promotions, Dayton, O., holding franchises on

transportation advertising in 12 cities, has taken over

Pittsburgh franchise formerly held by bankrupt National

Transitads, ex-Transitads mgr. Harry Foster remaining

in charge.

Another report on Negro radio audience (Vol. 14:39)

appears in Nov. U. S. Radio, which states more than 550

stations now carry programs full or part time for this

segment of American population (about 18,500,000).

New reps: KTVK, Phoenix, to Blair Television Assoc.

Jan. 1 (from Weed) ;
KRSD-TV, Rapid City, S. D., to

Meeker (from Devney).

rCC Charts Radio Resurge: Precise figures on im-
provement of AM-FM radio’s financial position in

1957 were relea.sed by FCC this week. Figures
are a year old—nece.ssarily so, becau.se of collec-

tion & collation problems—but they’re official and
reliable (for digest of FCC’s 1946-1956 figures,
see TV Factbook No. 27, p. 22). FCC does not
attempt even preliminary estimates for current
year, but these are the salient figures for 1957

:

(1) Total AM-FM revenues of networks & stations
were $517,900,000, up 7.8% from 1956’s $480,600,000; in-

come (profit) before Federal income taxes was $54,600,000,
up 11% from $49,200,000.

(2) The 4 nationwide networks and 3 regionals
(Yankee, Don Lee, Texas State) and their 21 owned-&-
operated stations had combined revenues of $73,500,000,
up 4.7% from 1956’s $70,200,000; but they lost $64,000 in

1957, compared with slight profit of $400,000 in 1956.

(3) Non-network-owned stations (3143 reporting in

1957, 2947 in 1956) had revenues of $444,400,000, up 8.3%
from 1956’s $410,400,000; income was $54,600,000, up
11.9% from $48,800,000.

(4) Breakdown of time sales for all networks & sta-

tions (excluding the 67 FM-only) : $51,660,000 network,
up 6.7% ; $169,511,000 national & regional spot, up 16.5% ;

$316,493,000 local, up 6.3%.

(5) Of 3084 stations reporting, 959 (31.1%) reported
loss in 1957—vs. 849 losers (29.3%) out of 2902 reporting
in 1956. Of the 67 FM-only stations, 44 suffered loss in

1957, compared with 36 out of 51 in 1956.

(6) In the 432 joint AM-FM operations, 319 reported
no FM revenues while 113 reported receipts of $1,100,000.

The 67 FM-only had $2,000,000 in revenues, lost $500,000

—

vs. revenues of $1,400,000, loss of $400,000 by 51 FM-only
in 1956.

* * * *

Included in FCC report is table comprising more than
200 cities with 3 or more stations, showing each market’s
aggregate sales, revenues & income—with time sales

broken down into network, national & regional spot, local.

Figures are lumped to avoid disclosure of any station’s

financial data.

Commission notes that TV in 1957 suffex'ed 15.6 %o drop
in profits from 1956—from $189,600,000 to $160,000,000

—as reported earlier this year (Vol. 14:35), compared
with radio’s 1957 upsurge.

Combining TV & radio in 1957, FCC comes up with

$1.5 billion in receipts from sale of time, talent & pro-

gram production, but it notes: “Excluded are $204,000,000

in commissions paid to advertising agencies and station

representatives and an estimated $248,000,000 paid by ad-

vertisers for talent and production costs to organizations

which do not operate networks or stations. Thus, total ad-

vertiser expenditures for radio & TV in 1956 are estimated

at $1.9 billion.” [Editor’s Note: This calculation is very

close to that of McCann-Erickson researchers for the an-

nual Printers’ Ink Index; for breakdowns for 1957 and
preceding years, see TV Factbook Xo. 27, p. 24.]

Report is Public Notice 67238, includes 8 tables elab-

orating on the foregoing. Copies may be obtained from
the Commission—or if you’re a subscriber, we’ll get you
one.

CBS radio affiliation of Meredith’s KRMG, Tulsa, as

of Jan. 5, replacing Griffin interests’ KTUL, which is

leaving network after 25 years in protest against new PCP
plan (Vol. 14:51), was announced this week.

I



Do Networks Shun Opinions? American public can

get plenty of straight news from TV & radio

—

and “networks provide extraordinary public serv-

ice broadcasts on Sundays”—but broadcasters fall

down badly in “free marketplace of thought” when
it comes to day-by-day news analysis, commentary
& debate.

These are conclusions of Asst. Prof. George N.
Gordon of New York U’s communications dept, in

37 pp. report, Controversy on Radio & TV, released

this week by Civil Liberties Educational Founda-
tion Inc. (15 W. 44th St., N. Y.). President of

newly-organized, privately-financed Foundation,

which has no official connection with American
Civil Liberties Union, is UN mediator Dr. Frank
P. Graham, ex-U. S. Senator & ex-pres. of the U
of No. Carolina. Treasurer is John A. Thomas, ex-

v.p., Benton & Bowles.

* * * *

On basis of March 23-April 30 monitoring of TV &
radio network outlets in N. Y. during prime weekday hours

(5-11 p.m.) by 4 NYU School of Education graduate stu-

dents enlisted for Foundation’s first pilot project, Gordon
makes such findings as these:

(1) Despite “their massive influence and peculiar

powers,” TV & radio do little to explore “significant issues

of the day.”

(2) “In an effort to avoid controversy, to operate

Upturn in Ad Index: Network TV and direct mail have

lost distinction of being only ad media to show gains in

1958 over 1957, according to Dec. 26 Printers’ Ink Na-
tional Advertising Index. Newspapers, magazines & out-

door joined select circle in Oct., first 2 going 3% over Oct.

1957, outdoor edging up 1%—while network TV continued

to show the way with 5% boost. Network radio was down
19%, business papers down 9%. Result was that cumula-

tive drop for all media (excluding TV & radio spot, which

aren’t estimated) in first 10 months this year was reduced

to 2%. These are the PI Index figures for Oct. & Jan.-

Oct.

:

%
Index % change from cumu-

Oct. Oct. 1 month 1 year lative
Medium 1958 1957 ago ago change

General Index 212 212 -f- 8 0 — 2
Total Magazines _ 164 159 -fl3 4- 3 - 6
Weekly ___ 189 176 -fl6 4- 7 — 6
Women's 116 132 4- 8 — 12 — 8
General Monthly . 191 181 + 9 4- 6 - 3
Farm _ 92 111 4- 6 -17 -19

Newspapers 204 199 4-12 4- 3 — 9
Network Television 429 407 4- 8 4- 5 4-10
Network Radio .. 26 32 — 4 — 19 — 8
Business Papers _ 198 217 — 1 — 9 — 7
Outdoor 150 148 0 4- 1 — 1

All Indexes have been seasonally adjusted. The Index shown for
each medium Is based on estimated total advertising investments
in the medium, including talent, production and media costs. For
each medium, the base ClOO) is an average of total investments In
the years 1947-49 except for the TV base which covers the years
1950-52. "Cumulative change" in the last column refers to the
change, from the same period last year, of the Index average from
Jan. through Oct. 1958. Direct mall Is not Included In the general
index, as data usually lag.

NBC-TV daytime promotion contest in which 80 affili-

ates participated was won this week by promotion mgr.
Dean Faulkner of KOA-TV, Denver, for best job by basic

station, and by sales promotion mgr. Peggy Cooper of

WITN, Washington, N. C. for campaign by optional sta-

tion. Each receives $5000 cash. Pi ize contest produced more
than 30,000 local spots and more than 100,000 lines of

newspaper advertising plugging NBC-TV daytime shows.

safely as ‘industries,’ [TV & radio] shade the polarities of

our political & social institutions . . . into the dull grey

of neutrality ...”

(3) “Instead of the elementary, obvious & exciting

means of inducing opposing ideas to grapple in the free

marketplace of thought, a host of devices for sparing the

sensibilities of the audience and the spokesmen have been

evolved: the panel discussion, with its moderator who is

less a referee to a debate than a peacemaker; the inter-

view program, with its loaded questions, rehearsed inqui-

sitions, and (now) expurgated video tape; and the care-

fully edited ‘report’ programs . .
.”

(4) “it also appears that the more powerful &
wealthy the network, the less likely it is to veer from
the middle of the road in the selection of commentators.

MBS, the largest but most loosely knit and least formid-

able of the 4 networks, has the greatest number [John

T. Flynn, Fulton Lewis Jr., Gabriel Heatter] of commen-
tators away from center. ABC, the next wealthiest organi-

zation, has 2 [George' Sokolsky, John W. Vandercook].

CBS & NBC—the oldest, richest, fattest & most influential

of the networks—have none at all.”

(5) “[Networks] are afraid of controversy. The air-

ing of controversial issues, the presentation of a partisan

or radical point of view (even if it is followed by rebuttal),

is sure to offend a segment of the audience . . . And since

they feel that their financial welfare is dependent on of-

fending as few potential customers of consumer goods &
services as possible, they have recourse only to silence, or,

at best, to token displays . .
.”

Rate increases: KTLA, Los Angeles, Jan. 1 raises

base hour from $1500 to $2000, min. remaining $300;
WFBG-TV, Altoona, Jan. 1 raises base hour from $750 to

$800, min. $170 to $180. KREM-TV, Spokane, Jan. 1 raises

hour from $600 to $625, min. $120 to $160. KOLO-TV,
Reno, Jan. 1 adds class AA hour (7-10 p.m. daily) at $400,

min. at $80, Class A hour going from $300 to $340.

KSYD-TV, Wichita Falls, Jan. 1 raises hour from $350 to

$400, min. $80 to $100. KMID-TV, Midland, Tex., Feb. 1

raises hour $300 to $350, min. $60 to $80. WORA-TV,
Mayaguez, P. R. Jan. 1 adds class AA hour (6:30-9 p.m.

daily) at $200, min. at $40, Class A hour going from $173
to $180. Spot increases: KTTV, Los Angeles, Dec. 1 raised

base min. from $600 to $700. WEWS, Cleveland, Nov. 16

raised min. from $475 to $525. WISN-TV, Milwaukee, has
raised min. from $240 to $265. KVOO-TV, Tulsa, raised

min. from $175 to $192.50.

Grocery gimmick: ABC-TV’s daytime shows will be
promoted by blurbs printed on supermarket grocery sacks

in new campaign throughout East & Midwest covering

8000 stores. Supermarket Affiliates Corp., which arranged
participation of A&P, Safeway, Kroger, First National,

Food Fair, Grand Union, Stop & Shop, ACF-Wrigley,
Jewel Tea, Dilberts stores, in campaign, estimates ABC-
TV program messages will be carried on 12,000,000 house-

wife shopping tours.

Network TV audience increased 7% nighttime, 5%>
daytime, in first 11 months of 1958 over same 1957 period,

setting new record highs, according to TvB. Average num-
ber of homes reached for evening programs increased by
556,000; for weekday daytime programs, 140,000 more
homes were reached.

Shift from uhf to vhf by WAST (formerly WTRI),
Albany—which goes from Ch. 35 to Ch. 13 about Jan. 1—
produces coincidental rate increase. Base hour goes from
$500 to $800, min. $100 to $160.
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FCC & Justice Dept. Disagree: Most unusual

conflict in legal opinion has developed between FCC and

Justice Dept, in connection with Philco’s protest of re-

newal of NBC’s WRCV, Philadelphia (Vol. 14:46). In a

brief before U. S. Supreme Court this week, Solicitor Gen-

eral J. Lee Rankin said he agrees with Court of Appeals

—

that Commission should have given Philco a hearing on

its protest, which alleged that Philco was injured by RCA
promotion on the station. FCC general counsel John L.

FitzGerald and staff argued that Philco’s allegations of

injury are “vague & insubstantial.” Rankin stated: “Since

the FCC, in the absence of objection, may take final admin-

istrative action authorizing construction of a broadcasting

facility without conducting a hearing, hospitable considera-

tion of a claim of standing serves the public interest, in

our view, because it enables the agency and the reviewing

court to consider and weigh substantial factual or legal

objections which otherwise might not be presented & de-

veloped.” FitzGerald asserted that Philco’s claims of in-

jury were “remote & speculative” but, even more im-

portant: “Indiscriminate extension of standing to force a

hearing under Sec. 309(c) can thus have a grave effect

upon the Commission’s ability to control its docket and
allocate its energies and attention to the problems whose
merits are most deserving.” Case is before Supreme Court

because of NBC’s appeal from lower court’s decision.

Curiously, neither Justice Dept, nor FCC stated whether

or not Supreme Court should grant NBC’s petition for writ

of certiorari and review case.

Boston & Miami “influence” case developments: (1)

Petition of Boston Globe to intervene in case with new evi-

dence (Vol. 14:51) was opposed by Ch. 5 operator WHDH-
TV, and FCC chief examiner James D. Cunningham bucked

decision on intervention to full FCC. Justice Dept., as in

Miami Ch. 10 case, informed Commission it will participate

as amicus curiae. (2) Miami Ch. 10 applicant North Dade
Video asked FCC to change procedure in case. Instead of

ruling only on the “influence” angles considered by exam-

iner Horace Stern (Vol. 14:49), it suggested that Com-
mission consider the 4 original applicants on comparative

basis at same time, determine which, if any, should get

CP. North Dade stated that this would speed final dispo-

sition of case at FCC and in court.

FCC stood pat on its decisions in several allocations

cases this week, by denying petitions for reconsideration

of the following: (1) April 23 decision denying shift of

Ch. 12 from Erie to Akron or Cleveland, Ch. 12 from Flint

to Saginaw-Bay City-Flint. (2) March 21 decision deny-

ing deletion of Ch. 3 from Champaign-Urbana, 111. (3)

March 3 decision denying x’eclassification of Ch. 9, San

Antonio, from educational to commercial. (4) Sept. 9,

1957 decision which added Ch. 13 to Albany, N. Y. area;

FCC said it’s still studying whether to add Ch. 13 to

Rochester as well as to Albany. (5) April 7 decision deny-

ing shift of Ch. 10 from Terre Haute to Lafayette, Ind.

Indianapolis’ Ch. 13, now occupied by Crosley’s WLWI,
should be given to educators, says Indiana Central College

in petition filed with FCC this week. Commission has set

Jan. 23 as date for oral argument over the channel, follow-

ing orders of Court of Appeals, which had ruled that

WLWI’s CP was defective because Comr. Craven had voted

without having heard oral argument (Vol. 14:50).

Translator CPs: Ch. 71, Seaside, Ore., to Seaside Video

Club, to repeat KGW-TV, Portland; Ch. 72, Verdi, Nev., to

repeat KOLO-TV, Reno.

Functional Music Questions: FCC is keeping
tight control of FM stations pending litigation over defi-

nition of “broadcasting”—this week deferring approval of

rentals of WFMF, Chicago, & WEAW-FM, Evanston,
111. Commission had ordered FM stations which offer func-

tional music and similar subsidiary services to switch to

multiplexing from simplexing, but stations persuaded
Court of Appeals to reverse Commission (Vol. 14:45). FCC
is asking Court to reconsider niling, stating that Court
has “misconception” of simplexing. In letters to the sta-

tions, Commission says there are “serious questions” as

to whether planned music and storecasting schedules and
techniques constitute an “abdication of your responsibility

as a licensee to retain control over your programming and
to remain free to alter your program service as the needs
of the public in your area may require.” FCC also ques-

tions whether stations are violating rules on sponsor and
station identification.

Bound and Indexed
We will index and bind, between embossed hard

book covers, a limited quantity oi all 1958 issues oi

the Television Digest Weekly Newsletters, plus the

semi-annual TV Faetbook with all Addenda, plus all

Supplements and Special Reports. This volume will

provide a handy and handsome permanent reference

for your own or your company library. Orders will be
taken until Jan. 9. Price: S25 per volume.

Owners of WATO, Oak Ridge, Tenn. (250-U, 1490 kc)

are buying out town’s other radio, WOKE (1-kw-D, 500-N,

1290 kc), from Arthur D. Smith Jr. & Carter M. Parham
for payment of $30,000 liabilities. Buying group comprises

Frank E. Pellegrin, 25% owner & v.p.-secy. of reps H-R
Television and H-R Representatives Inc. and 13% owner
of WLAF, LaFollete, Tenn.; Carlin S. French, ex-rep,

90% owner of WDXB, Chattanooga & 8.7% of WLAF;
Samuel P. Thrower, WATO pres.-gen. mgr. This week,

also, FCC got application for ti'ansfer of KUEQ, Phoenix,

from Frank Bark Jr., George Sorensen & Jack Caveness
to Dynamics Inc. (Walter Hall & Carson Cowherd, Kansas
City realtors) under 20-year lease deal with option to buy
for $295,000; Allen Kander was broker. [For news about

other radio station transfers, see AM-FM Addenda ZZ.'\

FCC’s CATV-microwave freeze (Vol. 14:42) was up-

held by Court of Appeals this week, as Judges Prettyman,

Washington & Bazelon issued brief unanimous decision

stating, in essence, that Commission has authority to hold

up microwave grants while it studies impact of community
antennas on small-town TV stations. Court said delay in-

volved isn’t so great as to warrant its interA^ention. Suit

to force grants from FCC had been instituted by Mesa
Microwave, which seeks to serve CATV systems in Laredo,

Tex., and Ft. Myers & Tallahassee, Fla.

WREC Broadcasting Service Inc., newly formed by

100% owner Hoyt Wooten coincident with decision not to

go through with sale of his WREC-TV (Ch. 3) with radio

WREC, Memphis, to Cowles for $6,000,000 cash (Vol.

14:50), is disclosed in FCC transfer papers last week as

having total assets of $365,779 ($312,183 allocated to TV
operations), current assets of $21,826, current liabilities of

$100,000, net worth of $165,779. Before incorporation,

total assets were put at $914,920, current assets $576,390,

current liabilities $205,661, net worth $609,256. Before-tax

profit for 9 months ended Sept. 30, 1958 wa.s $358,770,

profit after taxes $68,421.
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Personal Notes: Barry Wood, ex-NBC v.p. in charge of

Wide Wide World, etc., who resigned earlier this year to

join CBS, quits Jimmy Dean Show to produce pilot of night

variety musical to be titled A Song a Minute; he’s the one-

time Hit Parade singer . . . Edward S. Friendly Jr., since

early 1957 CBS-TV daytime program director, ex-ABC
national director of sales, returns to producing by taking

over Jimmy Dean Show . . . Charles C. (Bud) Barry,

Loew’s Inc. v.p. in charge of MGM-TV, an ex-NBC v.p.,

reported to have submitted I’esignation over policy differ-

ences, though contract hasn’t yet expired . . . Frank M.

Russell, ex-NBC v.p., now its Washington consultant,

named to Advisory Council of Mass Communications His-

tory Center, Wisconsin State Historical Society . . . Guy
Herbert retires as v.p. & managing director of All-Canada

Radio & Television Ltd., Toronto, succeeded by gen. mgr.

Stuart MacKay . . . Charlie Stone resigns as v.p. of WJXT,
Jacksonville, his duties to be assumed by pres. Glenn

Marshall; he plans own consulting firm, with Washington
Post broadcast div. among clients . . . Frank Fitzsimonds

resigns as v.p. & mgr. of KBMB-TV, Bismarck, N. D., plan-

ning to acquire radio property to be announced later; Con-

stance Blackstead, ex-KXJB-TV, Valley City, N. D., named
program mgr., succeeding Tom Starkle, resigned . . . Reed

Miller, handling TV-radio matters with Paul A. Porter,

elevated to partner in Washington law firm of Arnold,

Fortas & Porter . . . Fred Rowe and Aloysius B. McCabe
promoted as of Jan. 1 to partners in Kirkland, Ellis, Hod-
son, Chaffetz & Masters, Washington counsel for various

TV-radio-communications interests . . . Thomas S. Carr,

administrative asst, of Md. Gov. Theodore R. McKeldin
(R), returns to WBAL-TV & WBAL, Baltimore, Jan. 19

as director of public relations . . . John M. McElroy, ad-

ministrative asst, to defeated Sen. Bricker (R-0.), re-

places Bertram O. Wissman as asst, (minority) clerk of

Senate Commerce Committee, Wissman continuing as mem-
ber of staff . . . James E. Szabo, from ABC-TV sales dept.,

named sales mgr. of WABC-TV, N. Y. . . , James Osborn,

ex-WCBS-TV, N. Y., named gen. sales mgr. of CBS’s
WXIX, Milwaukee . . . Kenneth J. Hanni promoted to

asst, to pres. G. Bennett Larson of KTVT & KDYL, Salt

Lake City*. . . Murray V. Tesser, ex-WJAR-TV, Provi-

dence, named asst. mgr. of WHYN-TV, Springfield, Mass.
. . . Norman Cissna, ex-midwest sales mgr. for NTA sta-

tions, ex-gen. mgr. of WTTV, Bloomington-Indianapolis,

later with Meeker, joins CBS’s KMOX-TV, St. Louis . . .

Bob Gilbert, ex-WCKT, Miami, named production mgr. of

WSUN-TV, St. Petersburg . . . Boone Nevin promoted to

gen. mgr. of radio WHBQ from sales mgr. of WHBQ-TV,
Memphis . . . John A. Running, ex-INS, named NAB sta-

tion relations field representative for Northeast . . . Frank
Hovore promoted to adv. & promotion mgr. of KRCA, Los
Angeles, succeeding John C. Kenaston, now program mgr.
. . . Samuel Gang promoted to foreign sales mgr. of NTA
. . . Lee Cannon promoted to central div. mgr. of syndi-

cated sales for Jack Wrather’s ITC, succeeding v.p. Art
Spirt . . . Hugh D. LaCrosse promoted to chief engineer
of WKRC-TV & WKRC, Cincinnati, succeeding Ralph
Mlaska, assigned to home office of Radio Cincinnati Inc.

. . . Henry P. Long, ex-v.p. of MCA film syndication and
Robert Lang, ex-BBDO asst. TV-radio director, will staff

new NTA San Francisco office (Russ Bldg.).

Obituary

Betty Hudson Sherrod, 50, wife of Robert Sherrod,
managing editor, Saturday Evening Post, died of cancer
Dec. 21 in Philadelphia. She was a former newscaster and
fashion commentator for CBS’s old WJSV, Washington
(now WTOP). Besides her husband, 2 sons survive, both
college students.

ADVERTISING AGENCIES: Marion Harper Jr. promoted
to chairman of McCann-Erickson, succeeding Harrison

King McCann, now honorary chairman . . . John A. H.
Rehm, pres, of Paris & Peart, becomes vice chairman of

Gardner Adv. in merger of Paris & Peart into Gardner
Jan. 1; Elmer G. Mar.shutz continues as chairman; Charles

E. (’laggett, as pres. . . . Howard A. Jones promoted to

pres, of Keyes, Madden & Jones, succeeding Edward D.

Madden, who becomes vice chairman of Geyer, Morey,
Madden & Ballard .Jan. 1 . . . Robert H. Powell, pres, of

Powell Adv., Detroit, becomes v.p. of new Detroit office of

Cunningham & Walsh, in merger of Powell into that

agency . . . Edwin Van Brunt is v.p. of new Media Promo-
tion Organization div. of Van Brunt Adv., N. Y. . . .

Thomas A. Wright Jr. promoted to v.p. of Leo Burnett.

The late Ralph W. Hardy, ex-NAB v.p., then CBS
Washington v.p., who died in July, 1957, at age 41, will

be honored by an undergraduate scholarship in his name at

his alma mater, U of Utah, being underwritten by friends.

Dr. George Town, exec, director of TV Allocations

Study Organization (TASO), promoted to dean of engi-

neering, Iowa State College.

CBS Paris bureau chief David Schoenbrun elected

pres, of Anglo-American Press Assn., succeeding London
Daily Mail’s Geoffrey Myers.

Federal Communications Bar Assn., holding annual
meeting and banquet in Washington’s Sheraton Park Hotel
Jan. 9, will elect following uncontested nominees for 1959:
Leonard H. Marks, pres., succeeding Wm. C. Koplovitz;
Frank U. Fletcher, first v.p.; Robert M. Booth Jr., 2nd
v.p.; Edward F. Kenehan, secy.; E. Stratford Smith, asst,

secy.; John H. Midlen, treas.; Theodore Baron & Arthur
H. Schroeder, 3-year terms on exec, committee; Donald C.

Beelar, 1-year term, succeeding late Verne R. Young.
Koplovitz was designated delegate to the American Bar
Assn, conventions of 1959-61.

A. R. (Hoppy) Hopkins, veteran RCA broadcast equip-

ment sales executive, retires Jan. 1 to establish manage-
ment consulting practice, working from home, 100 Volan
St., Merchantville, N. J. (Normandy 3-3533). He plans

shortly to announce part-time tieup with manufacturer in

broadcast field. He’s 56, would have completed 30 years

with RCA Jan. 14, was head of broadcast equipment sales

1946-56, retires from position as gen. sales mgr. of elec-

tronic data processing div.

Henry Ushijima, v.p. of John Colburn Assoc., film

studio, elected pres, of Chicago Unlimited, civic group

formed to promote city as TV production city. ABC’s Don
McNeill is v.p.
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Clips from the Current Press—
(Digests of Noteworthy Contemporary Reports)

“Soft-cover books are the only non-high-pressure mass
entertainment medium. Millions are printed and people

simply buy the ones they want. The western series will

continue as hot as they are now for the next 3 or 4 seasons

and then the mystery series, which already are showing

up, will take over . . . The last of the comics will fall this

season.”—Frank Gruber, western writer, author of Wells

Fargo and The Texan series on TV, whose books have
sold some 20,000,000 paperback editions, quoted in Variety

which makes point that “the best barometer of public

taste, both for movies and TV, is sale of soft-bound books.”

Its headline: “Paperbacks Piggybacking Into TV; Crystal-

Ball Whodunits as Next Trend.”

“This year, 28 gory Westerns, numerous equally gory

detective thrillers and many ‘tougher-than-life’ dramas are

pouring out of the TV screens. But we think we can best

use TV to build a liking for our company and products by

offering special treatments of stories that people have

proved they love. We’re betting on sentiment over vio-

lence not on moral grounds but on its value as entertain-

ment and as a friendship builder.”—G. P. Karle, adv. mgr.

of Schaeffer Pen Co. in Television Magazine.

“To public clamor in some quarters for better offer-

ings it must be pointed out that TV viewers today nega-

tively & positively exercise much influence. As long as

considerable numbers of us find nepenthe in quiz shows.

Westerns & mysteries, owners & directors of existing

popular channels will continue to supply them. When pub-

lic interest begins to wane, as indicated by reliable ratings,

when by virtue of educational stimuli adults in consider-

able numbers reject the trivial and demand the qualitative,

TV pioneering & resourcefulness will be encouraged.”-—

“Topics” in N. Y. Times.

“TV has taken away a sizable part of the motion pic-

ture audience and the remaining picture audience has be-

come more discriminating. As a result, picture makers
have concentrated on making one picture at a time [with]

notable improvement [in] quality. Hollywood should have
been feet first in TV after the war, instead of trying to

pretend it did not exist. TV has developed some fine peo-

ple and some fine programs but, like the picture industry,

it must now take stock of itself [and] can improve with
time. I am very tired of hearing theatre owners complain
that the sale of pictures to TV has hurt their business. If

some of our producing companies had not sold their back-

log of pictures to TV, their studios would be shut down.
Pay TV is not here yet, but when it comes it will be here

to stay. I used to say Hollywood and TV were going
steady; now they’ve gotten married. TV on film has not

yet reached the limit of its expansion.”—Samuel Goldwyn,
replying to questions by columnist Joe Hyams.

“I think that the movies will fail utterly as a major
enterprise in a few years. The decline of the movies is one

of the most striking stories in the history of modern
American industry. To own a movie company today is

like o^vning a buggywhip factory. The bewildered tycoons

find that only 2 kinds of movies have any hope of success

these days. You can make an inexpensive—$150,000 to

$200,000—horror like ‘I Was a Teen-Age Frankenstein’s

Daughter’ for the young people who will sit & neck and
say ‘Eeeee!’ Or you can spend 5 or 6 million on an adap-

tation of a major play or novel. There’s nothing in be-

tween. TV has inherited from the movies the curse of the

star system, and Madison Ave. is now the target for much
of the abuse that used to be leveled at the Hollywood
moguls.”—Robert Carson, veteran Hollywood script writer,

author of best seller The Magic Lantern, interviewed for

Book Review section, by N. Y. Herald Tribune.

“One TV show can do more for an artist than 100

radio programs. Radio can still sell merchandise but its

power is waning. TV is the medium today.”—Rudy Vallee,

interviewed by Joyce Davidson on CBC’s Tabloid show.

John Hay (Jock) Whitney, Ambassador to Great

Britain and senior partner of firm owning Corinthian

group of TV-radio stations, added another upstate N. Y.

outlet to his string this week with purchase, for approx-

imately $70,000, of WSKN, Saugerties (1-kw-D, 920 kc)

by his wholly-owned Plymouth Rock Publications Inc. Deal

is wholly separate from Corinthian operations, same buyer

having recently (Vol. 14:50) purchased 50% interest in

WNRC, New Rochelle, N. Y. (500-w, 1460 kc) and WVIP,
Mt. Kisco, N. Y. (1-kw, 1310 kc).

Purchase of stock from News Publishing Co. and

Block family by brothers Albert, Raymond, Robert &
Gordon Dix, Ohio newspaper publishers, giving them con-

trol of WTRF-TV, Wheeling, W. Va. (Ch. 7) in deal in-

volving $1,856,000 (Vol. 14:46, 48), was approved by FCC
this week. Held up was sale of KXII, formerly KVSO-TV,
Ardmore, Okla. (Ch. 12) to Bill Hoover, pres.-gen. mgr.

of KTEN, Ada, Okla. (Ch. 10) for $160,000 ,(Vol. 14:40),

FCC stating coverage overlap of stations indicates neces-

sity of hearing.

Videotape recorder shipments: one each to WTTG,
Washington; WGAL-TV, Lancaster, Pa.; ABC TV Ltd.,

London; Associated TV Ltd., London; Rank Cintel, Lon-

don; Cadena TV del Norte S. A. (XHNL-TV), Monterrey,

Mexico; TV de Chihuahua S. A. (XERA-TV), Chihuahua,

Mexico; Tyne Tees TV Ltd., London.

Tiny TV camera for surgical use—2x3x5-in., 16-oz.

—

has been developed by 3 scientists in Dept, of Surgery at

Melbourne U, Australia. Developers are Dr. George Berci

and engineers Leslie Kont & Jurgen Da\dds; first 2 escaped

from Hungary after 1956 revolution; Davids is from Ger-

many. Details of how camera would be used aren’t clear

from AP dispatch, which says that camera “can magnify

body tissues and organs 30 to 40 times”; that “surgeons

could manipulate at will inside the body a foot-long tube

at the end of the camera and the camera lens itself.”

Patent rights have been given to Anti-Cancer Council of

Victoria, which has granted Dr. Berci $78,400 to continue

Sale of 51% of KNAC-TV, Ft. Smith, Ark. (Ch. 5)

for $565,000 by Harry Pollock (Vol. 14:36) to publisher-

broadcaster Donald W. Reynolds, who previously had pur-

chased 49% (Vol. 14:34), has been held up by FCC, which

advises that hearing will be required.

Translator starts: K75AL, Spirit Lake & K77AL, Spen-

cer, both la. began Dec. 15, both repeating KTIV, Sioux

City; W83AA, Palmerton, Pa., also serving Slatington &
Slatedale, began Dec. 13 with WNEP-TV, Scranton area.

Distribution of TV monitors produced by Conrac Inc.,

Glendora, Cal., will be handled exclusively by Visual Elec-

tronics Corp., 342 W. 40th St., N. Y. starting Jan. 1 ; agree-

ment covers only broadcast use of monitors, not closed-

circuit applications.



THE 1959 TRADE OUTLOOK—MODEST UPTURN: In ,Iine with the general pattern of business

upturn , we're inclined to go along with the more conservative leaders of TV-radio

and related electronic amusement industries in foreseeing a shade better business

during the first half of next year — followed by substantial improvement in the

last 6 months. With monthly TV-radio production, and sales consistently behind 1957

during entire year of 1958, we see no immediate reason or prospect for any sudden

upsurge. There are some who thinJc perhaps a 2% increase over 1958 is, in the cards

until midyear, perhaps as much as 10% for the year as a whole.

Raft of new features and engineering developments , to be introduced in new
1960 lines in June, will be counted on by industry to give selling a big shot in the

arm next autumn. Already in works to tickle public fancy, make current models obso-

lete, are improved remote control devices, especially for portables, and Coming's
new contoured twin-panel, 23-in., square-cornered picture tube (Vol. 14:49).

This bigger tube wasn't expected to be ready for 1959 sets, but we now hear
that designers for several major set makers, enthusiastic about it, will urge its

use in some fall models. A fully transistorized TV portable is also in the works
(Vol. 14:50) — but it won't be on market next year.

Logical stimulus to TV sales should be increasing age of small-screen sets,
together with higher costs of repairs. Latest sets-in-use figures show there are
still about 14,500,000 sets in use with smaller than 21-in. picture tubes — not
including portables. And there are several million 21-in. sets over 5 years old.

Second-set market likewise is fertile field for new sales. It is estimated
less than 10% of TV homes have 2 sets; some think this should go to 12-14% in 1959.

* * *

EIA pres. David R. Hull of Raytheon , in year-end statement, foresees factory
sales of home entertainment products returning to their 1957 peak of $1.7 billion
after a drop to $1.5 billion this year. He said: "The growing popularity of stereo
and hi-fi equipment for the home, the increasing number of TV sets in the home as
well as obsolescence of present receivers, and the normal rise in total homes in
the nation are factors to support this optimism."

All this adds up in our estimation to 5,800,000 TV production and retail
sales in 1959 — or about 10% more than 1958. Inventories, now at lowest level in
recent history — about 2,000,000 units — will be kept low because of better
industry-wide management of the flow of sets into distribution channels.

TV price pendulum swung upward late in 1958 and looks like it will continue
to rise through 1959, or until gap between continually rising costs has narrowed.
Some other prognostications in related electronics fields:

Radio: More than half of all radios produced in 1959 will be transistorized
and it may be last year for tube radios in the home market. Transistorized radios
accounted for 44% of all made in 1958. They're mounting rapidly in popularity.

Stereo: Industry-wide enthusia sm for stereo as a stimulant to hi-fi sales
bodes well for the phono business in 1959. Best estimate is that sales of packaged
stereo units will soar from 750,000 sold in 1958 to about 5,000.000 in 1959 . In the
meantime, EIA's National Stereophonic Radio Committee (Vol. 14:49) will study pros
and cons of various stereo transmission systems with view to recommending standards
to FCC. They're expected to be on the job all year.

Electronics: Production of military electronic equipment passed $4 billion
mark in 1958 — well over half of total electronic industry dollar volume and a new

i
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record. Expenditures in 1959 for defense electronics are expected to rise to about
§4.4 billion, particularly in view of the increased emphasis now being placed on
electronic guidance and communications systems /or missiles and aircraft.

TV-Radio Production: EIA didn't compile TV-radio production figures for week
ended Dec. 20, statistical dept, explaining that too few companies reported output
due to the upcoming holiday week. Note : An error in transmission resulted in an
inadvertent understatement of the preliminary EIA estimate of Jan. -Nov. retail sales
in this column last week (Vol. 14:51). Total TV retail sales for first 11 months of
1958 were approximately 4,670,000 sets, presaging total for year of about 5,300,000.

Trade Personals: Conway p. Coe, since 1945 rca v.p.

for patents, onetime U. S. Commissioner of Patents (1934-

45), resigns to resume patent law practice in Washington,

continuing as RCA consultant . . . Charles H. Belzer, ex-

Motorola, named sales development mgr. of Sylvania’s elec-

tronics div. . . . Richard E. Seifert, ex-Philco, named sales

planning mgr. of Raytheon’s semiconductor div. . . . George

W. DeSousa, ex-mgr. of GE receiving tube sales, named
marketing v.p. of Hoffman semiconductor div., Chicago

. . . Cecil Dotson, ex-operations mgr. of Texas Instruments

semiconductor div., named chairman of subsidiary Texas

Instruments Ltd., Bedford, England . . . Alan Williams,

ex-Motorola gen. sales mgr., named mgr. of Chicago fac-

tory branch . . . Joseph- L. Nathan, ex-Abelson’s (N. Y.

jev/elry chain), named gen. field supervisor of Admiral’s

metropolitan div.
4: ^ 4s

ELECTRONICS PERSONALS: Dr. James B. Fisk, exec,

v.p. of Bell Labs, elected pres., succeeding Dr. Mervdn J.

Kelly, now chairman . . . Dr. Herbert F. York, veteran

Defense Dept, scientist, named to new post of director of

research & engineering . . . John Thomas Naylor promoted

to v.p. & director of ITT’s telephone and communications

companies, succeeding Eugene LeBaron, now v.p. in execu-

tive dept. . . . Dr. Jack A. Kyger promoted to v.p. of Avco’s

research & advanced development div. . . . John M. Pearce,

ex-v.p. & gen. mgr. of Hoover Electronics, named mgr. of

electronics requirements, Martin Co., Baltimore . . . Mat-

thew Katz, ex-Minitronics, named head of Astron Corp.

tantalum operation at East Newark, N. J.

Electronic All-Americas : For its Silver All-

Americas, football stars of 25 years ago who have achieved

distinctions in their respective fields since 1933, Dec. 22

Sports Illustrated picks these among its 25 award men:
Hewlett-Packard Co.’s co-founder, David Packard, who
was an All-America guard at Stanford and a Phi Beta

Kappa, and is today chairman of the Stanford board of

trustees
;
Henry W. Harding, pres, of Laboratory for Elec-

tronics Inc., Boston, one of Hamilton College’s greatest

halfbacks, who went with GE after graduation; James F.

Kelly, v.p. & creative supervisor, Ellington & Co., N. Y.

ad agency, onetime Swarthmore halfback, much in the

news lately for his novel of the Madison Avenue milieu.

The lusider (Vol. 14:41). Kelly thinks college football

has value on Madison Ave., because “one of the main
things you learn in football is footwork, how to fall loose,

how to keep on plugging.”

Herman Lehman, gen. mgr. of GM’s Frigidaire div.,

is keynote speaker for National Appliance & Radio-TV

Dealers Assn, annual convention Jan. 11-13 at Merchan-

dise Mart, Chicago. Other speakers include: Gov. Frank

G. Clement of Tennessee, Motorola pres. Robert W. Galvin,

RCA Victor record div. v.p. George Marek, Zenith adv.

v.p. Erik Isgrig.

“Project SCORE” satellite relay system (Vol. 14:51)

continued with “near perfect” results this week. Army
Signal Corps reported. Last week. President Eisenhower’s
Christmas message, recorded before Atlas launching, was
triggered by earth transmitter, received at earth stations.

This week, several voice & teletype messages were sent
from Ft. Monmouth, N. J., recorded in satellite, triggered

& received by station at Ft. Sam Houston, Tex., received

also at stations in Cal., Ariz., & Ga. Major Signal Corps
contractor RCA this week listed equipment it supplied for

satellite, some directly, some through subcontractors: 2

ten-oz. receivers; 2 eight-watt, 2% -lb. transmitters; two
%-lb. control units; two %-lb. beacon transmitters. In
addition, RCA built ground-based equipment for each of

5 mobile units : 1-kw and 250-watt transmitters, 2 receivers

and a control unit. Stated Dr. Elmer W. Engstrom, RCA
senior exec, v.p.: “The success of this experiment opens up
the early prospect of revolutionary communications tech-

niques, such as international TV and microwave voice &
code seiwices on a global basis, using satellite relays ca-

pable of spanning the oceans.”

lowans Lukewarm on Color: Color TV doesn’t excite

lowans, according to Dr. Forest L. Whan, Kansas State

College, in his 21st annual survey of TV-radio. On basis

of 9236 interviews and use of 1415 diaries this year, he
concluded 1.4% of set owners plan to buy color within a
year, compared with 17.5% who planned to buy when
queried in 1956. Dr. Whan reports that 27.9% of Des
Moines adults have seen color, about double the percentage

of 1956. Balance of his suiwey was devoted to documenta-
tion of TV-radio set ownership and viewing-listening,

broken down into urban & rural. Copies of study are

available from Dr. Whan.

Completely transistorized general purpose electronic

data system, announced by RCA, is said by pres. John L.

Burns to bridge “the gap between electro-mechanical ac-

counting machines and giant electronic computers.” New
Model 501 fits into 15x20-ft. room, uses half the space and

% the air-conditioning & electric power required by non-

transistorized units. Burns said unit “brings full-scale

data-processing within reach of the average company, as

well as the large corporation.”

Gain of 4% in major appliance shipments next year is

foreseen by National Electrical Manufacturers Assn.,

which predicts these individual changes : refrigerators

3.200.000, up 4.9% ;
free-standing ranges 850,000, up

6.3%; built-in ranges 600,000, up 12.1%; water heaters

840.000, up 2.4%; freezers 1,100,000, no change; food

waste disposers 700,000, up 12.9%; dishwashers 450,000,

up 12.5%; dehumidifiers 225,000, up 7.1%; room air condi-

tioners 1,500,000, down 6.3%.

J. K. Gannett, one of first in industrial building field

to recognize great potential of construction for electronics
'

and leader in design & layout of TV studios, retires Jan. 1

as engineering & research v.p., Austin Co., Cleveland.
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Whal Business ol Ours? That’s gist of editorial com-

ment from both sides of the border on recent anti-trust

suit filed by U. S. Dept, of Justice to break up Canadian

electronic patent pool (Vol. 14:48). Suit said GE, West-

inghouse and big Dutch N. V. Philips Gloeilampen-

fabrieken manipulated their Canadian subsidiaries and

Canadian Radio Patents Ltd. in such fashion as to prevent

export of radios & TVs from U. S. into rich Canadian

market.

It’s evident now that suit further ruffled the economic

feathers of Canadians already bitterly protesting efforts

of Americans to dominate the Canadian business scene.

Said the influential Toronto Financial Post

:

“This action

unblushingly asserts U. S. extraterritorial jurisdiction

over Canadian affairs.” It continues by saying the suit

“gives the lie” to President Eisenhower’s declaration in

Ottawa last summer that “the U. S. Govt, does not place

goods in Canada as part of a state-directed program.”

Dec. 23 Washington Post titles editorial blasting the

suit, “How to Lose Friends.” It states: “To make a case

under the Sherman Act, the Govt, must of course show

that the alleged conspiracy is an American one. But this

position would hardly be compromised by conceding the

legitimacy of Canadian interest. The subsidiaries are,

after all, organized under Canadian law and operating in

the Canadian economy, and their activities concern a

sensitive area of Canadian public policy . . . the result

[of the suit] may be to destroy much of the good work
Mr. Eisenhower did earlier this year in allaying Canadian

fear of American economic penetration.”

General Instrument Corp.—whose TV-radio compo-

nents divs. include Radio Receptor, Micamold, F. W.
Sickles—anticipates record sales & increased earnings for

3rd quarter ended Nov. 30 and year ending Feb. 28, carry-

ing on first-half gains (Vol. 14:42). Teaming up for rosy

reports to N. Y. Society of Security Analysts, chairman
Martin H. Benedek, pres. Monte Cohen & exec. v.p. Monty
Shapiro said sales for quarter should exceed $15,000,000

vs. $10,070,998 year earlier, while earnings should double

1957 quarter’s 22(‘ per share. For full year, sales were
estimated at $47,000,000, up 20% from previous year’s

record $39,000,000, with earnings double the 74(1 of fiscal

1957. Company’s business now is 60% entertainment elec-

tronics, 40% govt. & industrial. In entertainment field,

GI is developing these devices, according to Cohen: (1)

Components for “first truly portable” transistorized TV
sets. (2) Wider angle deflection system for picture tubes.

(3) Miniaturized resonant frequency ceramic device. (4)

Improved version of Mark VI tuner.

Add mergers: Texas Instruments and Metals & Con-
trols Corp., Attleboro, Mass, manufacturer of clad metal
products for electrical, nuclear & other industries, will

merge early in 1959 under stock exchange plan (% share
of Texas Instruments for each Metals & Controls share)

announced this week. Meanwhile, General Transistor and
Barnes Engineering Co., Stamford, Conn, maker of infra-

red systems and militai-y & industrial instruments, re-

poid^d merger talks were “near conclusion.”

Sales of recording tape should reach $35,000,000 next
year, according to ORRadio pres. J. Herbert Orr. He
estimated 1958 sales at $21,000,000, said boom in stereo

will be “important factor” in boosting annual tape sales

to $115,000,000 by 1963.

.Stromberg-Carlson will market auto radios, now being
produced for Ford, Plymouth & Chevrolet, through na-

tional distribution system.

Financial Reports;

National Theatres Inc. stockholders, in proxy state-

ment released with notice of Jan. 8 meeting in Los An-
geles to vote on acquisition of National Telefilm Associates

Inc. (Vol. 14:46), are informed of details of exchange-of-

stock deal and advised of these new directors to be elected

:

Ely A. Landau, NTA chairman, holder of 5000 shares of

NTI stock as of Dec. 3, 1958; Oliver A. Unger, NTA pres.,

10,000 shares; Burt Kleiner, exec, v.p.. Cantor, Fitzgerald

& Co., investment bankers, 10,000; Wm. H. Hudson, v.p..

Three States Natural Gas Co., 20,000. NTI officers-direc-

tors earning more than $30,000 during fiscal year ended

Sept. 30, 1958: Elmer C. Rhoden, retiring pres., $65,000

(owns 26,800 shares, wife owns 5000, corporations in which
he is stockholder own 21,675) ;

F. H. Ricketson Jr., v.p.-

director (resigned), $65,000; John B. Bertero, ex-v.p., now
pres.-elect, $52,000 (owns 2700 shares)

;
Charles L. Glett,

v.p. & pres, of subsidiary National Television Investments

Inc., $40,000 (holds options on 30,000 shares at $7.96) ;

Alan May, v.p.-treas., $39,000 (owns 1000 shares, has op-

tions on 8000 at $8.67, 5000 at $7.96) . In addition, Mr.
Bertero holds options on 15,000 shares at $10.57, 7000 at

$7.96, 28,000 at $8.79; Mr. Cantor on 30,000 at $8.79; Mr.
Rhoden, whose retirement benefit payments are $24,669

per year, 60,000 at $8.67, 9000 at $7.96.

Joint ownership of NTA Film Network by National

Telefilm Assoc, and 20th Century-Fox must be dissolved

before Govt, can approve proposed merger of NTA into

National Theatres (Vol. 14:46), Justice Dept, told U. S.

District Court Judge Edmund L. Palmieri in N. Y. hearing
on anti-trust aspects of plan. Maurice Silverman, anti-

trust div. attorney, suggested that govt, objections to one-

company control of movie production & exhibition could be
met by sale of NTA’s 50% in NTA Film Network to 20th

Century-Fox, or vice versa—or by sale of both holdings

to new company. NTA chose second alternative.

CBS Inc. stockholders at special meeting in N. Y. this

week approved directors’ proposal to change all Class A &
B stock into one class of non-cumulative voting stock

(Vol. 14:46)—77% of 7,881,400 shares outstanding being
voted in favor. New class of stock—intended to simplify

voting procedures—will have $2.50 per share par value,

same as old Class A & B.

Admiral Corp., which recovered from first-half loss of

$407,180 to report 9-mo. earnings of $947,254 vs. $665,264
year earlier (Vol. 14:43), expects 4th quarter net of about
$1,200,000 (50() per share) vs. $299,803 (13^) in same
1957 quarter, pres. Ross D. Siragusa said this week. He
told Wall St. Journal that results of final quarter should
bring 1958 net to about $2,100,000 ($1) vs. $965,067 (414)
last year, with sales approximating $172,700,000 in 1957.

As for 1959, Siragusa predicted “sharply increased sales

[with] earnings 2% -3 times 1958 figures.”

Reports & comments available: On RCA, appraisal by
Merrill Lynch, Pierce, Fenner & Smith, 70 Pine St., N. Y.

. . . General Precision Equipment, review by Ira Haupt &
Co., Ill Bi’oadway, N. Y. . . . Clevite, brief by Hirsch &
Co., 25 Broad St., N. Y. . . . Philips Lamp Works, analysis

by Fahnestock & Co., 65 Broadway, N. Y.

Standard Coil Products Co. pres. James 0. Burke esti-

mates Ia.st 1958 quarter sales will exceed $19,000,000, with

profit of about $1,500,000, or $1 per share; based on pre-

dicted up.swing of TV set sales and new business, he fore-

cast increased sales & profits in 1959.
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AS WE TAKE STOCK of the waning year, the time is

‘ fitting for thought and prayer for associates and

friends in the industry who went to their rewards during

1958. These are the folk from all branches of TV-radio

and electronics arts & industries whose deaths we chron-

icled during the year:

Adams, Ira J.

Agnew, Neil
Anderson, Ed M.
Andrada, Marco
Aurelio

Arnold, Frank' A.

Amson, Ludwig
Baer, Dr. William
Bush

Barkley, William J.

Bonner, David
Thomas

Brennan, Joseph
Barry

Broekman, David
Hendrines

Bulova, Arde
Burke, Harold C.

Butterfield,
Charles E.

Carney, Edward B.

Carrington, Elaine
Sterne

Cashman, John H.
Cheeseman, Frank E.

Christian, Charles D.

Clark, Dr. Frances
Elliott

Clay, John H.
Cohn, Harry
Cook, Philip D.

Corson, Bernard
Crutcher, Jack R.

Dancer, H. M.
Davis, Elmer
Davis, Harold
Davisson, Dr.
Clinton J.

Dawson, George C.

Deakins, Frank R.

Durgin, Louis A.

Edwards, Mitchell W.
Egelston, Charles
Einstein, Harry
(Parkyakarkus)

EUiott, Albert M.
Ewing, Frank
Fedrick, Jack R.
Feigenbaum, Harry
Fink, Louis J.

Fitch, Irving H.
Fletcher, Edwin L.

Ford, Mrs.
Frederick W.

Frank, Yasha
(Nathaniel)

FuUer, Wesley
Gass, Florien P.

Gassenheimer,
Walter Tenbroeck

Gercke, George J.

Giguere, Edmour
Frederic

Gilman, John R.

Goodman, Dr.

Frank C.

Goodwin, Bill

Gordon, Watson M.
Greenleaf, Comdr.
Sydnle A.

GreenweU, D. A.
Grifiin, Wm. J. Jr.

Gross, Adolph L.
Gustafson, Gilbert
Hallborg, Henry E.
Harper, Harvey W.
Harrison, Gilmore R.
Hawkins, Dr.
Laurence A.

Hayes, Sam
Hearst, John
Randolph

Hennessey, Mrs.
Philip J. Jr.

Henri, William B.
Hessinger, Paul W.
Hight; Robert
Hofman, Otto H.
Hohner, Mann
Hudders, James B.
Hughes, Charles P.
Ingle, Edward T.
Jacobs, Joel F.
Jefferson, John P.

Johnson, Glenn
Wilson

Jones, Ralph D.
Joyce, Joseph
Reinhard

Katz, Joseph
Kearney, Frank A.
Kelly, Donald M. Jr.

Kenyon, Alden H.
Lark-Horovitz,

Dr. Karl
Lawrence, Dr.
Ernest O.

Lee, W. Arthur
Lennon, Edmund S.

Le Van, Harry
Levitt, Robert D.
Light, Herman H.
Lightman, M. A.
Lowenberg, Sydney
Long, Edward
Harvey

Long, George A.

McCarthy, James E.

McDonald, Eugene
F. Jr.

McKim, Kenneth
Walter

Mamell, Margaret
Marshall, Henry I.

Mayborn, Ward C.

Miller, Donald
Mims, G. L.

Moore, Harry (Tim)
Morgan, Raymond

R. Sr.

Morse, Elwood K.

Mortimer, Charles
Ward

Motenko,
Alexander B.

Muller, John S.

Murphy, Francis P.

Nelson, M. L.
Nussbaum, Col.

Howard L.

O’Brien, William V.
Peace, Charlie
Pearson, Charles E.

Peay, Larry W.
Phipps, John S.

Presbrey, Charles
Reynolds, Frank J.

Rockwell, Thomas C.
Rollins, George K.
Ruppel, Louis
Rutherford, Mrs.
Raymond H.

Sacks, Emanuel
(Manie)

Salomon, Henry
Sammett, Julian M.
Sterling, Sir George
Sauter, James E.

Schaub, Robert C.
Schroeder, Elroy
Scott, John W.
Scott, Milton C.
Sheets, George
Sherrod, Betty H.
Shouse, Mrs.
Katherine Fox

Siegel, Abraham H.
Silen, Bertrand H.
Simons, W. A.
Skewes, James H.
Simpson, William E.
Smalley, Robert
AUan

Spence, Harry R.
Spingold, Nate B.
Steinke, William
Stone, Louis Talcott
Stuart, Charles T.
Tallents, Sir Stephen
Taylor, Dr. Wm. C.

Taylor, William H.
Terry, Dr. Ernest
Alden Jr.

Thomas, Phillips
Torrans, William H.
Troup, Frederick H.
Tuhy, Stephen Jr.

Turnbull, Ray W.
Van Allen, Judge
John W.

Wall, Charles A.
Whitney, Dr.

Willis R.
Whittier, Robert J.

Winfield, WiUiam R.
Wooten, S. D.
Wright, Montgomery
Young,^Verne R.

Single TV application filed this week was for Ch. 12,

Pembina, N. D., by owners of KNOX & KNOX-TV, Grand

Forks (Ch. 10). Total applications pending are now 88

(21 uhf). [For details, see TV Addenda 27-Q.1

Marquis-Who’s Who Inc., Chicago, publisher of Who’s

Who in America, has just issued first biennial Who’s Who
of American Women (1480pp., 20,000 biographies).

Impact of Newspaper Strike: Despite the news-
paper strike, almost 4 out of 5 New Yorkers had heard
the news of the new American satellite when TV-radio
reps Blair Co. quizzed 1000 people Dec. 19 throughout New
York’s 5 boroughs. TV had been their informant, said

53.8% of those who knew of the successful launching.

Radio was source for 52.4%. Newspapers remained source

for 19.5%, who were apparently consulting out-of-city,

suburban & foreign language newspapers not on strike.

To “Has the strike inconvenienced you?” 35% answered
no. By those who were inconvenienced, main reasons given

were: (1) miss ads about the sales; (2) miss the news.

Asked which newspaper feature they missed most, only

4.1% named TV-radio section, 43.2% said news events,

18.5% advertising, 13.1% editorials, 11.3% sports, 10.4%
“everything.” [For previous roundup on impact of strike,

see Vol. 14:51.]

Armed Forces TV stations, now numbering 29 in U. S.

& overseas (see TV Factbook No. 27, p. 307), will be aug-

mented within month by following: (1) Midway Island

Naval Station, KMTH-TV (Ch. 8) , 200 watts. (2) Korea,

Camp Kaiser, AFKN-TV (Ch. 12), 500 watts. (3) Iran,

Teheran, AFTV (Ch. 8), 500 watts. (4) Korea, St. Bar-

bara, AFKN-TV (Ch. 3), 50-watt repeater. (5) Alaska,

Wildwood Station, AFTV (Ch. 8), 200 watts. Also au-

thorized, due next June: Puerto Rico, Roosevelt Roads
Naval Station, AFTV (Ch. 22), 150 watts; Crete, Iraklion

Air Base, AFTV (Ch. 8), 200 watts.

Are westerns educational? Many adult viewers in

Madison, Wis. think so—and they also classify adventure

series, family dramas & quizzes as ETV programming, ac-

cording to Prof. Bruce H. Westley, TV lab research co-

ordinator at U of Wisconsin. Financed by Educational

TV & Radio Center, Ann Arbor, he polled 799 Madison

residents on attitudes toward ETV, found them “strongly

favorable [with no] widespread evaluation of ETV as dull

& monotonous.” But “quite a number” had misconceptions

of what constitute educational shows.

Unique color equipment, most compact yet devised,

will be used by NBC for helicopter pickups of Tournament
of Roses parade in Pasadena New Year’s Day, noon-1 :30

p.m. EST. Completely transistorized, it comprises 2 units

—20-lb. camera using three %-in. vidicons, 45-lb. control

& monitor. System has 300 transistors, sole vacuum tubes

being vidicons and black-&-white CR monitor. It was de-

veloped at RCA Princeton Labs by team of J. W. Morgan,

W. S. Pike & L. A. Boyer under the supervision of L. E.

Flory and RCA honorary v.p. Dr. Vladimir K. Zworykin.

ETV in Europe: Report on govt, uses of TV & radio

for education in Italy, France & Denmark is being pre-

pared for House Commerce Committee by Rep. Moulder

(D-Mo.) and counsel Kurt Borchardt following quick

2-week trip to Rome, Paris & Copenhagen. They collected

mass of statistics for use by Committee as background

material when bills for Federal grants for ETV equipment

(Vol. 14:46) come up again next session.

Broadcast management seminar will be conducted by

NAB at Harvard Graduate School of Business Adminis-

tration next Julj’^ 6-17, enrollment limited to 60 TV &
radio executives who will be charged ?500 tuition for

2-week course. Registration forms will be mailed by NAB
to members in Jan.

Sign of The TV Times in Britain: J. Arthur Rank

Organization goes out of newsreel business at year’s end

in favor of new weekly newsmagazine. Look at Life, first

edition due Feb. 2.
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